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dinner for 37, chez marcella: $2,416

happy 50th birthday card: $1.95one

one leopard-print, peekaboo nightie: $45

Still being able to make her blush:



Platinum MasterCard" has a high spending limit 

for the things that matter.

Platinum MasterCa
there are some things money can’t buy.

for everything else there’s MasterCard!'



Late for Mother’s Day brunch Late for sort's soccer game

Late for son’s birthday party



Late for Thanksgiving dinner Son asked if Santa’s ever late

Late for son’s Holiday pageant



Help You Turn Ho-HumWe’ll

This season, Home & Garden Television proudly presents holiday programming 
every day between Thanksgiving and Christmas. Make the most of the magic ahead 
as we offer up ideas and inspiration about everything from decorating to entertaining. 
Check local listings, or call your cable or satellite company. Ask for HGTTV

Come visit us at hgtv.com



HOME & GARDEN TELEVISION
Imagine What You Can Do"
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introducing rob'#s and sleepwear



house
Gk>rgeous Georgian 82
ON THE cover: An early-twentieth- 
century town house brings out all 
the charm of Keith Irvine’s slightly 
eccentric English style.
BY SUZANNE SLESIN
FIRST PRINCIPLE 81

Sublime Settings 96
At holiday time, the table is 
center stage. We asked some 
favorite designers to set a seasonal 
scene, and they treated us to 
a bouquet of banquets — some 
nostalgic, others pure fantasy.

It’s Not
Academic 106
Garden designer Sharon 
Adams and Professor 
Henry Louis Gates of 
Harvard University 
breathe new life into a 
Cambridge, Massachu
setts, house that is as 
charming as its neighbor
hood is distinguished.
BY LISA GERMANY

Mississippi a 
la Mode 126
Richard Keith Langham 
gives an Irish Georgian- 
style manor house the 
look of a simply grand 
parfait with tons of 
southern hospitality.
BY CATHLEEN MEDWICK

gardenLucky 13 134
Chanel spokesperson and 
French actress Carole Bouquet 
prepares “treize desserts,” 
the traditional Christmas Eve 
feast of Provence.
BY ALISON COOK

Cotswold Revival 114
A Long Island garden finds its
English roots with the help of
landscape designer Edwina von Gal.
BY ANNABEL DAVIS-GOFF

124Ground Rules

ON THE COVER: PHOTOGRAPHED BY MICHAEL MUNDY
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ATLANTA BOSTON CHICAGO DALLAS DANIA DENVER HOUSTON LAGUNA NIGUEL LONDON LONG ISLAND LOS ANGELES MIAMI MINNEAPOLIS MONTREAL 
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Dominating the field.
From day one, Ford Explorer has been the leader of

the herd.* This year, the new Explorer will go further

out front by adding optional side-impact airbags «*

and a Reverse Sensing System to an already long list of

standard features. Plus, as a Low Emissions Vehicle,

the new Explorer actually runs cleaner than most

passenger cars on the road today. Ford Explorer.

The most evolved species out there.

•Outsold competitors from October 1,1991 through July 31,1998, "Always wearyour safety belt and secure children in the rear seat 
f'gg Explorer XL MSRP, Eddie Bauer model shown $34,385 msrp; tax. title extra.



New 1999 Ford Explorer
Four-door starting at $23,495^ ■

Available Jeather-trirarned seating sujfaces. Available 2go-watt Mach*audio system.
Available 2io-hp 4.0-liter 50HC engine. 5ecur^loc^:™ passive anti-theft system. '■

4-wheel anti-lock brakes. Available Control-Trac system for automatic 4WD traction when needed.
1-800-258-FORDot

www-fordvehicles.com



Charity Begins at Home 27
GOOD WORKS From Crate & Barrel’s 
overstocks to Janovic/Plaza’s celebrity 
paints, Workbench’s philanthropy and 
the annual Divine Design benefit.
The 20-Minute Gardener 36: Deer 
BY DAN SHAW

Into the Woods 41 How to buy a Piano 49
POUNDING THE KEYsWeofFcr 
advice to anyone in the market 
for a piano. Be prepared to open 
not only your wallet and your ears 
but, more importantly, your heart.
BY KATRINE AMES

ENCHANTED FOR E s T For table- 
tops this season, we followed a wintery 
path and discovered rich, wood settings 
paired with luminous glass accessories.
What’s News 50

Welcome 16 Bookcase 70
Bound for Glory This season’s 

gift books will open a new chapter in your 
design education, by lygeia grace

BY DOMINIQUE BROWNING

Contributors 20
With help from our friends.

Uncorked 72
Dig It 58 
Taking the Heat 
A new map outlines 
the zones that can torch 
a plant’s resistance. 
by tom CHRISTOPHER

Big Stuff Magnums,Jeroboams, 
Salmanazars and Nebuchadnezzars—when 
too much is absolutely not enough.
BY jay MCINERNEY

Past Perfect 78
December 1948 The sparkle of silver, 
china, and crystal was a potent aphrodisiac 
in the giddy years of postwar prosperity
BY VERONIQUE VIENNE

Home Economics 62
; Acres of Diamonds Sears

■ rolls out The Great Indoors, an emporium
. t■ofhomeluxuries. BY SABINE ROTHMAN

Sources 142
Where to buy everything.Jlediscoveries 66 

Steeling Home Paul Jones’s 
i^nless steel renderings of traditional 

back in production.
BY SUZANNE SLESIN

& Another Thing 144
Simply Mad About the Holidays.
BY JEAN-PHILLIPE OELHOMME

TO http://WWW.EPICURIOUS.COM
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Ease. Your morning, your evening, your mind
When you invest in a California Closet you're not just buying a better closet you're buying time. 

Time to think. Time to play. Time to relax. Our complimentary in-home consultation will help 

determine your storage needs for every room in the house. Call today at 800.336.9174

in the US and Canada or visit us at www.calciosets.com.

CALIFORNIA 
_ CLOSETS

a
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Get a Life
ELL, it’s the time OF YEAR again that puts me in a morc thingful kind of 
mood than usual. I’m fretting over my holiday shopping lists. Do you have any 
diehard modernists on yours? Any card-carrying members of the Design Police? 
You know, the friends who, say, several years ago couldn’t get enough of those 

strangely scented Diptyque candles (figuier, myrrhe, basilique, bois cire), available only from one tiny Paris 
boutique—but who, now that Diptyque is available at Barneys and like, everywhere, are totally over it. Of 
course, many of those friends don’t allow themselves to have things at all. (Though somehow Prada shoes and 
Gucci bags appear on the approved list of things even a min- around doors and windows the simplest of gestures. I’ve seen

many photos of the Eames house over the years, and I’ve always 
responded well to its graceful strength and playfulness.

But what was most moving to me this time was all the stuff 
This house was full. Full of a lifetime of accumulated treasures, 
souvenirs, collections, and tchotchkes. Every shelf in the liv
ing room was crammed with books and sculpture and pre- 
Columbian artifacts. Every surface was covered with rocks, 
sticks, Mexican dolls, painted clay vessels, tiny woven boxes, 
Japanese combs.... The banquettes were crammed with pil
lows and draped with colorful weavings from many countries. 
You won’t see all these things in heavily edited photos, espe
cially those taken after the Eameses’ death. Yes, some of the 
stuff was beautiful, some instructive—but some bordered on 
kitsch. All were the things of people who simply took delight 
in what the world had to offer. Theirs was at once a naive and

W
imalist welcomes.) These are the most difficult people to 
shop for. They don’t fall in love with things, they fall into line.

I came across a show at London’s Design Museum this fall 
that should serve as a cure for the Holier-than-Thou Thingless- 
ness reigning among today’s modernists. Certainly it should 
clear up the misperception that modernism equals minimalism. 
Sponsored by Gucci and Vitra, it is a retrospective of The Work 
of Charles and Ray Eames. Husband and wife, the Eameses 
met as students at the Cranbrook Academy in Michigan, and 
went on to spend over 30 years together as design partners, 
creating houses, textiles, furniture. They pioneered a method 
of manufacturing molded plywood for everything from leg 
splints to chairs to sculpture. They made seating and tables 
for airports, school cafeterias, living rooms. Everything they 
did seemed an act of imagination fired by love. (In one video 
clip, a colleague of theirs tearfully describes the last time she 
saw Charles, at a Valentine’s Day party at the Smithsonian. He 
had cut dozens of little pink hearts out of tissue paper, and 
everytime he saw a woman friend he pulled a heart out of his 
pocket and pressed it into her hand.)

A high point of the exhibit was a 
fotir-minute video tour of the house

a sophisticated sense of fun. Uninhibited, unafraid, undisci
plined, unruly, unregimented fim. I often wonder what’s 
wrong with me—almost as soon as I get rid of lots of stuff in 
one of those ritualistic Simplification Purges we put our

selves through, I accumulate just as
much to replace it. Maybe nothing’s
wrong. After all, here are the Mom

the Eameses designed and built for 
themselves in California in 1949. We 
get a brisk walkthrough the kitchen, 
living room, bedroom, and studio- 
complete with the famous chair and 
ottoman favored by everyone’s psy
chiatrist. The architecture is serenely 
bo?q^, open, and airy Gridded, shoji 
screen-inspired glass walls form a sub
tle delineation between indoors and 
out. Rectangles of red, yellow, blue, 
and white panels punctuate the glass, 
Mondrian-style. The rooms are 
expansive but not grand, the detailing

and Dad of American modernism.
and their steel and glass architectural § 
icon is merely—and perfectly and
dearly—a shell. But a shell, like all S

shells, that contained life. So go out > 
and shop for things that will tease | 
open the worlds of those trend-slave § 
disciplinarian friends. Give them 2
things they can fall for.

Dominique Browning, editor

16 HousearGarden • DECEMBER 1998



'Twas the night. Etoile handle bracelet in eighteen karat gold with diamonds set in platinum, $3,950.

Tiffany & Co.
FOR TIFFANY STORE LOCATIONS OR INQUIRIES CALL 800-526-0649.



CHANGE NOW

After a long day out and about, you crave something different. Something comfortable. 

Something new. Where luxurious leather with soft lines of character soothe with just a 

touch. Ingenious pull up chairs and ottomans create more seating and invite others to 

share. And silhouettes of beautiful slipcovered sofas fill your world with a calming 

sense of practicality. Once you change to Mitchell Gold, you'll never buy the

same way again.



Imagine enduring quality that sits so comfortably, you’ll never leave the table.

Then kicking your feet up on an ottoman some may see as a cocktail table. 
Or losing yourself in the machine-washable comfort of a slipcovered sofa,

Cool designs
add warmth to any room.

Our daddy sure
makes cool stuff.

And your favorite moment of the day is swathed in leather.

MITCHELL GOLD

Change where you live with the furniture you buy. 

leather / upholstered / slipcovered

Call 1/800/789/5401 or visit us online at www.mitchellgold.com



coNtrlbutors
LISA GERMANY
For this issue’s “It’s Not Academic” (page 
io8), the writer revisited Harvard Uni
versity, where she had held a 1996 Loeb 
fellowship, awarded for her magazine 
coverage of architecture and a biography 
of Harwell Hamilton Harris. Germany 
and her husband, artist Mel Ziegler, 
remember the house’s renovation as a 
high point of their walks around campus.

V MICHAEL McDERMIT
After growing up on a farm in Wiscon
sin and attending college in Rochester, 
New York, the photographer chose 
Europe as the logical place to settle. 
McDermit has been based there for 
ten years, and captured French actress 
Carole Bouquet as she brought a cen

turies-old 
ritual to life 
in “Lucky 13,” 
page 136.
“She seemed 
symbolic of 
the unpre
tentious food 
she was

A MICHAEL MUNDY
The photographer was only 22 when he 
first worked for House & Garden, in 1985, 
Since then, he has traveled extensively 
on fashion and interior assignments. 
Among his favorite destinations: China, 
South America, and India, where he 
once drove through the desert all night 
to see the sun rise over the Taj Mahal. 
He stayed in New York to shoot “Gor
geous Georgian” (page 84) for this issue.

t
a:

preparing, 
he says.

a

ovCAN-STRUCTION a<
The team who created a house of tins 
for this issue (page 29) are from left: 
Cheri Melillo, Butler Rogers Baskett; 
John Spinelli, National Reprographics 
Inc.; Kathyrn Roller, Butler Rogers 
Baskett; David Danielson and Leah 
Kaplan, National Reprographics; and 
Madeleine Dymling, NBBJ in NYC. 
Missing: Bill Zablocki, National 
Reprographics.
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— HOPE MEYERS
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A ANNABEL DAVIS-GOFF
This Irish writer of three published 
novels and a family memoir. Walled 
Gardens, now lives in New York City, 
where she vows to remain as long as 
one of her two children lives nearby. 
She is currently working on a fourth 
novel, set in Ireland. This month, in 
“Cotswold Revival” (page ri6), Davis- 
Goff reports on a English garden on 
eastern Long Island.
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Precisely

Imprecise

Perfectly
Imperfect...

TUFENKIAN
TIBETAN
CARPETS

e buraunciy

Tufenkian Tibetan Carpets are 
available at these fine dealers:

Pelham, AL / 205.663.2310
ISSIS St SONS

Glastonbury, CT / 860,659.8476 
AMERICAN HOME GALLERY

Greenwich, CT / 203.622.1200
A.T. Proudian, Inc.

Washington, DC / 202.364.6666 
NAZARIAN BROS.. INC.

Miami, FL / 305.576.5900
CARPET CREATIONS, INC.

N. Palm Beach, FL / 561.622.6333
CRYSTAL TREE CARPET Bt FLOORING

Sarasota, FL / 941.921.1900
RUGS AS ART, INC.

Tampa, FL / 813.963,7847 
RUGS OF THE WORLD

Cathedral mou

Atlanta, GA / 404.262.1720 
DESIGNER CARPETS

Winchester, MA / 781.729.5566 
KOKO 800DAKIAN & SONS, INC.

lackson, MS / 601.362.7707 
REAVES' ORIENTAL RUGS & ANTIQUES

Charlotte. NC / 704.845.1300 
WARNER'S RUGS & CARPETS

Durham, NC / 919.489.8362 
THE PERSIAN CARPET, INC.

Nashua, NH / 603.882.5604 
PERSIAN RUG GALLERIES, INC.

Summit, N| / 908.273.7847 
i.K. SEDROSIAN'S

Roral Maiiz bnck/batgaik.

■.
Fayetteville, NY / 315.637.4988 
THOMAS). DWYER, LTD.

New York, NY / 212.705,2262 
SLOOMINGDALE'S

New Yorit, NY / 212.688.7700 
PATTERSON, FLYNN fit MARTIN

Philadelphia, PA / 215.557.7990 
MARC PHILLIPS DECORATIVE RUGS

Pittsburgh, PA / 412.441.8888
WEISSHOUSE SHOWROOMS

Providence, Rl / 401.331.5260 
FAINS FINE CARPET & RUGS

Memphis, TN / 901.276.5475 
ALANS ORIENTAL RUGS

r-

Chackarboard mahogeny/curry 3)Tufenkian Tibetan Carpets protects all of Its origi
nal designs with US and International copyrights.

Virginia Beach, VA / 757.486.6600 
MARK CONSENHAUSER 
RUGS & CARPETS and therein lies 

the cfi
Zagros burgundy room design from Frerwh Designer 
Showhouse by Bardin 8i Paloma

For additional Information, In the 
United States only, call toll free;

800.581.9266 Dept. 112 arm.



A Fragra
SENSAJiON

A Si'ARKLING
Love Story

Wonderfully
Romantic

Starring
Amber Valletta



charity begins at home
From collecting canned goods for food banks to furnishing shelters, decorators 
and architects have proved they are compassionate souls. So in the spirit of the 
season, we celebrate the design world’s generosity and philanthropy Even The 20- 
Minute Gardener has devised a benevolent way to deal with those pesky deer.

EDITED BY DAN SHAW

HouseSiTGarden • iJECKMBiiR 1998 27



Domestico^ 

Bliss
[charTtyI

Hir*

Stone Soup by New 
York architects HLW 
International from 
last year’s contest.

can you believe H?
Cheri Melillo is a can-do person, The office administrator for 

Butler Rogers Baskett, architects of New York’s Chelsea Piers, 
she moonlights as executive director of c.4NSTruction. In an 
annual competition, architects and engineers erect structures— 
from giant TV sets to bridges — out of canned goods that are 
later distributed to food banks. “1 thought if we turned a food 
drive into a design competition we’d get people to participate,” 
says Melillo, who started the New York competition six years 
ago. Now there are construction contests (sponsored by the 
Society of Design Administration and the American Institute 

of Architects) in 33 cities, and she hopes that 
this year’s New York event (November 

12 to 19), at the United Nations, wiD 
inspire overseas competitions. 

“Unlike sandcastle and ice-carv
ing contests, where the entries 
wash and melt away,” she 

' says, “can structures stand—
I and stand for something.”

good will hunting

T
he three Housing Works thrift stores in Manhattan bill 
themselves as “the Salvation Armani.” Troll their donated 
wares and you may surface with such catches as a Noguchi 

table, a Donghia sofa, or a Herman Miller chair. “Lately we’ve been 
getting a lot of Knoll andThonet,” says Bill Gover, director of the 
shops (212-366-0820), which benefit the eight-year-old nonprofit 
agency that provides housing and other services tor homeless New 
Yorkers living with HIV and AIDS. “Some decorators visit all 
three stores on a daily basis,” Gover adds. The stores’ windows, 
which change every two weeks, are designed to attract style
conscious shoppers. For the above display, Gover explains, “We 
made a point not to clean” the silver-plated tea set, to give the 
window a “perfectly old” feeling. Indeed, “perfectly old” are the 
very words to describe the Housing Works look.
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MIRACLE FLOWERS JULIE GRAY
7

r
it’s the ultimate flovi/er arrange
ment: Miracle House, an organization 
that assists out-of-town families of Newrainbow coalition X

Yorkers living with 
AIDS or cancer, teamed 

up with Elan Flowers to operate a 
charity florist. "Last year, two of our 
volunteers, Chip Conrad and Carlos 
Coimbra, passed away. They owned 
the Larkspur flower shop and left it to 
us,” explains Miracle House executive 
director Gilles Mesrobian. Now 
Elan’s Michael Davis, above, fulfills 
M, H. Larkspur's orders out of his 
Tribeca shop (212-619-4055). "It’s 
unconventional," says Mesrobian. 
“Twenty percent of each purchase 
directly benefits our services. That’s 
the real beauty of our flowers."

Some of the Lenox Hiil Neighborhood House's best 
friends are decorators. The 104<year-old social- 

service agency (212-744-5022), located on Man
hattan’s free-spending Upper East Side, raises 

^ a lot of money by working with the design 

I community, its annual holiday bazaar fea- 
/ tures decorators’ one-of-a-kind Christmas 

stockings made from donated Scalaman- 
dre fabrics. And Janovic/Ptaza, the neigh- 

if borhood’s favorite paint-store chain,

EL now has a line of 13 charity paints, left.
^ Proceeds from every gallon of Cindy

Adams’s Gossip Red, Todd Oldham's 
Beatle Wing (green), and Joan Rivers’s 
Can We Paint? (pink) go to Lenox Hill’s 
summer-camp scholarehip program.
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Love® Bracelet
In yellow or white 18K gold.

From SZ975,
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with overwhelming joy. Cherished by people everywhere,

Christopher Radko’s heartwarming ornaments bring home

sparkle and wonder for generations to enjoy. Each hand

crafted European glass ornament is an all occasion gift 

from our heart to your home. Start a new tradition with 

the best of the best for Christmas — Christopher Radko.

Bloomingdale’s Carson Pirie Scott & Co. Dayton’s/Hudson’s/Marshall Field’s 
Neiman Marcus Nordstrom Saks Fifth Avenue 

1-800-71-RADKO ★ www.christopherradko.com
©199U Chrim<i|iliirr Riulko for .Starail. Inc.



CHARITY

housewarming
A home, of course, is not merely a roof over one’s 
head. So after Central City Concern (503-294-1681), a 
nonprofit group in Portland, Oregon, raised enough 
money to buy a fleabag motel to house low-income 
people with HIV and AIDS, it turned to the design 
community for help. “In order for people to heal phys
ically and emotionally, they need to be in surroundings 
that reflect back to them that they do matter,” says 
Traci Manning, manager of development and market
ing for Central City Concern, which operates 1,100 
low-income housing units in Portland. Thirty-eight 
local designers adopted rooms at the made-over motel, 
right, ripping out plastic paneling and mangy carpets to 
create cozy, cheerful, life-affirming apartments.

FINDERS KEEPERS

the bear necessities

I
f you’re in the market for a

cute and cuddly teddy

bear this season—and

who isn’t?—call or visit Ethan

Allen (800-228-9229; WWW.

ethanallen.com). The 312-

store furniture chain is

selling Creature Com

fort Critters, right

($19.99), to benefit

Habitat for Human

ity International (912-

save while you give 924-6935), the group that

galvanizes communities to
Good reasons for shopping at Workbench in November; 
Twenty percent off everything in the stores, plus knowing that 
10 percent of the chain’s net November profits—you pick which 
charity to support—will go to the Susan G. Komen 
Breast Cancer Foundation, HOPE for Kids, American 
Foundation for Suicide Prevention, and AmFAR.

help build houses for and

with low-income families.

o

z'yo?

the global gift shopw

<<

The Horse Latitudes, right, a home-hjmishings boutique in 
Greenwich Village, doesn’t look as if it was opened to raise 
funds for a human-rights group. “People think it’s going to be 
crunchy and awful, but It’s actually pretty slick,” says Nina 
Feldman, who started the store, with her partner, Jessica 
Neuwirth (212-206-9014), to funnel money to Equality Now, 
which focuses on women’s issues around the world. “The 
idea was to use commercial power to further human rights.”
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Luxury and performance come together like never before.
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PERFORMANCE

3.2-Liter. 225-Horsepower VTEC V-6 Engine 

4-Speed Automatic With SportShift Transmission 

4-WheeI Double-Wishbone Suspension 

Speed-Sensitive Power Steering 
Anti-Lock Braking System (ABS) 

Traction Control System



Introducing the new AcuraTL

dBJis^^itax. illh atiJ lieeitse i^ji^JiUelligfnf dfcisloit. Mof.ftc/f For m^iti^rniotion (oitbe

LUXURY

Acura Satellite-Linked Navigation System'^ 
Hand-Selected. Leather-Appointed Interior 

Custom-Engineered Bose^' CD Audio System 
Steering Wheel-Mounted Audio Controls 

Power Moonroof With Tilt Feature 

Luxuriously Equipped for $29,950 ©ACURA



Doroestic^ 
Bliss

charity]

special
deliveries

^ “We give away 
^ everything we can’t 

sell or use,” says Bette 

k Kahn, Crate & Bar- 

W rel’s charity coor- 

y dinator. Over the years, she 

has donated dishes, glasses, 

and sofas to shelters, hospices, 
^ and single-resident apartments. 

Our favorite thing is to help groups 

with our schtickel.” Say what? 

Schtickel is an old delicatessen 

term for the end of the salami—*a 

schtickel for a nickel’—and it’s 

become an in-house term for mer

chandise we can give away.”

NAME Jamie Drake 
RESIDENCE Small, circa 1890 
apartment building in midtown 
Manhattan.
RESUME Founded Drake 
Design Associates 20 years ago; 
co-chair, Furnish a Future, a 

program of The Partnership 
for the Homeless in NYC 
(718-875-5353).

CURRENT PROJECTS Lon
don town house; Bermuda villa; 
Central Park West apartments. 
MY FAVORITE CHARITIES ARE 
Furnish a Future, Gay Men’s 
Health Crisis, Housing Works. 

MY MOTTO FOR GIVING IS 
Good karma breeds good 
karma.
THE FIRST THING I DO 
WHEN I WAKE UP Visine, 

Listerine, caffeine, nicotine, 
check my answering machine.

I WATCH TELEVISION 
While reading.

I CAN’T GO TO SLEEP 
WITHOUT My two pugs, Cyclops 
and Dillon, and checking my 
office answering machine.
I SLEEP ONLY ON E. Braun 
cotton linens.
MY REFRIGERATOR IS ALWAYS 
STOCKED WITH Mocha-chip 
ice cream.
MY FAVORITE PLACE TO READ 
IS Saline beach, St. Bart’s.
MY LIVING ROOM IS 
VACUUMED BY Faye, or so 
she claims.
THE MOST-USED ROOM IN MY 
HOUSE IS The master bedroom. 
THE LAST PIECE OF 
FURNITURE I BOUGHT MYSELF 
WAS A circa 1940 Bristol blue 
Venetian chandelier for my new 
house in East Hampton.
MY DREAM HOUSE IS 
Pavlovsk Palace.
A HOUSE IS NOT A HOME 
UNLESS One laughs a lot in it.

heavenly help
“Divine” may be the most overused word in 
the decorating lexicon, but it’s put to good 
use in Los Angeles for the annual Divine 
Des^ benefit (213-957-6900). Uniting 
the fashion and decorating industries, 
the event at the Pacific Design Cen
ter (December 5 to ii) raises money 
for Project Angel Food, which deliv
ers hot meals to people with AIDS, 
and DIFFA/Los Angeles, which 
helps fund direct-service AIDS 
organizations. Featuring 46 room 
settings by interior designers, each 
with items for sale through a silent 
auction, Divine Design is a shopping 
extravaganza, with bargains on clothing, 
antiques, and decorative home accessories.
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<
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bay area altruism
z
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I
n San Francisco, low-income residents often find themselves 
in hIgh-style interiors, thanks to Philanthropy By Design (415- 
552-1772). Relying on volunteers and recycled furnishings, 

this nonprofit organization refurbishes and decorates interiors 
for other nonprofit social-service groups. Two recent projects: At 
The Rose, a residence for the recently homeless, PBO furnished 
the reception area and community living rooms with gracious 
wicker armchairs and cozy cushions. For the Children’s Room 
at the Tenderloin Neighborhood Development Corporation Civic 
Center Residence, left, PBD helped transform a grim basement 
into a vibrant playroom with fanciful animal murals.
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THE 20-MINUTE GARDENERI

•tear

nip 1
•m

Make sure that it’s 
actually deer that are 
eating your plants. 

Deer tear off leaves and 
twigs, leaving a ragged 
edge, while rabbits and 
woodchucks nip them 
off, leaving clean cuts.

1

J»i» yans

away for the holidays
How to keep deer out of your yard in the new year

c
hristmas is not one of Marty’s holidays, 
but he sets up a string of reindeer in his 
front yard anyway They go so well 

with the herds of Bambis that come to browse 
on his shrubs.

Tom, meanwhile, is decorating his yard with 
fencing, for he knows that midwinter is a win
dow of opportunity for the deer-opprcssed gar
dener. Deer are creatures of habit, which for 
most of the year is bad. Though always on the 
move, they follow a regular circuit, and this 
means that once they discover your garden, 
you can count on them returning at regular 
intervals until all your plantings have been 
grazed to stumps. But just as winter weather 
disrupts your commute, so it disrupts theirs. 
Deer have trouble negotiating icy paths, and 
after snow falls they gather together in a 
remote, protected spot to wait for a thaw.

This is your chance. Make the deer detour 
when they start traveling again by diverting 
them at your property line. When they settle 
back into a pattern, your garden won’t be on 
the itinerary. To prepare for this campaign, 
note ahead of time the route that the deer use 
into your property. Then, after the snow falls, 
lay dovm a roadblock. The type of barrier rec
ommended by most wildlife-control experts is 
the one that Marty describes as the “gulag 
look”: you surround your whole property with

an eight-foot-tall fence of heavy wooden posts 
and woven wire. A four-foot-tall woven wire 
fence can also be effective, but only if you top 
it with a strand of electrified wire. Either way, 
the neighbors are sure to complain.

That’s why you are going to use our easy and 
cheap method of deer diversion. It begins in 
the attic, where you’ll find your old fishing reel. 
Strip off the monofilament line and stretch it 
from tree to tree around your garden; if you 
are treeless, you can pound in 8-foot-tall posts 
at 2o-foot intervals and tie the fishing line 
to these. Run a line about a foot above the 
ground, then stretch another line a foot higher, 
and another a foot higher, until you reach six 
to eight feet. If the local deer population is not 
too dense—and you’ll soon find out if it 
is—you may find that just barring the side of 
the yard through which the deer normally 
enter is sufficient to redirect their steps.

The effectiveness of the fishing line seems to 
lie in its near-invisibility; deer hate to be 
grabbed by things they cannot see. But they 
have to know that a barrier is there, so Tom 
ties strips of yellow ribbon to the lines at three- 
foot intervals. That looks so festive, too.

On Donder, on Blitzen, on Wiener, on 
Schnitzel, Bambi, Thumper, and all the rest. 
And don’t come back.

— TOM CHRISTOPHER AND MARTY ASHER

2
You can reinforce 
any barrier by 
hanging pairs of 

aluminum pie pans along 
a string and suspending 
them between stakes 
outside the fence. The 
noise, glitter, and motion 
the pans make as the 
wind blows them about 
frighten the deer.

sj„.„VsVr

f in«

For further protec
tion from deer 
damage, cover 

individual shrubs or flower 
beds with fine plastic 
netting (which is sold 
as bird netting at most 
garden centers).

3
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You never
PATEK PHILIPPE

GENEVE

actually own a Patek Philippe.

You merely take care of it for the next
4|c\' »

generation. The new ladies' Travel Time with dual o

hour hands. One local time. The other, home. Begin your own tradition.

Ladies’ Travel Time ref; 4864. For information; Patek Philippe, Dept. 218, One Rockefeller Plaza, New York, New York 10020. Tel: (212) 581 0870. www.patek.com



62 years ago, a humble penguin
inspired novelists, movie stars and your uncle 
Ned and aunt Lucille to worship at its nickel-plated 
altar. Welcome back the Penguin Shaker. Sleek, sophisticated, 

immensely sociable. Inspired by the Napier Company 1936 

original and an era of tuxedos, martinis and, of course, the 

brisk chill of ice. Just in time for the holidays, 

pray that one comes to roost at your house. HARDWARE

For the Penguin Shaker ($48) and hundreds of other intriguing finds for your horne and your holiday giving, 

call toll free 1-888-243-9720 or visit untmResioradonHardware.com for a location near you.
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i* available
C; 212-9t66>1500

into the woods
On tabletops this season, richly textured wood is paired with delicate glass, like a 
log cabin in the snow. Call it organic minimalisnm, when the warmth of a natural 
element fuses with the strength of a man-made material. Calvin Klein’s fall collection 
features exotic woods in deep tones. A dark-stained bowl offers a soft edge.

PRODUCED BY BROOKE STODDARDPHOTOGRAPHED BY JONATHAN KANTOR
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CLEAN AND SPARE, the bowl Complements of-the-moment minimalist decor. Asimple 
wooden spoon, part of Klein’s tabletop collection, becomes sophisticated when it is wrapped 
with a metal band. Designers are turning to darker shades of wood just now, and when you add
TALL AND FROSTED The Shui vase, S295 to $395, is made of 
opalescent glass and is designed by John Pomp. Available 
through Aero, Ltd. Hand-carved mango-wood vase, $28, stained

a mahogany color, is made by artisans in Thailand. Available 
through Felissimo. 800-565-6785. Salad-spoon server, $50 for 
a pair, is from the Dark Oak Series by Calvin Kiein Home.
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Discover the world of crystal.

WONDERCRYSTAL



handblown glass, the tabletop scene has the balance of a snowy forest. It may be surprising 
to find an opalescent glass vase by John Pomp next to an undulating mango-wood cylinder 
that’s the color of mahogany, or a place mat made of black cocobolo wood from tropical Central
RED WOODS Small bowl, $70, and placemat, $100, are made 
of tropical cocobolo woods from Central America. They are both 
designed by Gabriela Valenzuela Hirsch for Heartwood and 
distributed by Robert Greenfield, Ltd. Heartwood candlestick.

$48, made of driftwood and naturally felled rain-forest trees, 
is also designed by Gabriela Venezuela Hirsch and is available 
through Portico Home. 888-759-5616. Saitcellar, $50, is from 
the Dark Oak Series by Calvin Klein Home.
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f And 1994 was a very goodou never know whenY: too. We put 100-gramyou’re going to be

our new Squall® Jacket 
ten times

more water resistant

Thinsulate® insulation in thedumped on.
sleeves. It keeps you warm - 
but because if s so thin, there’s 
less bulk to get in your way.

And way back in ’84, we 
added a storm flap behind 
the zipper - our first line of 
defense against the wind.

In the morning, the 
weather forecast calls for
windy and cold. And by 
mid-afternoon, you’re 
caught in a downpour.

Well, if you must get 
caught, it better be in our 
improved Lands’ End® Squall Jacket

Because after a dozen years of making the Squall 
better and better, we’ve now made it drier, too.

One final improvement: only $67.50 now!
Its a straight price rollback, pure and simple.
The happy result is our lowest priced Squall since 

1984. And without sacrificing any of the other 
improvements we’ve made since then.

Does all this make you want to take a peek at the 
Lands’ End catalog? We’d be glad to send you 
a copy. Just say the word.

“Squall,” for example.
© J998 Lands' End, Inc.

Not just a fair-weather friend.
Its outer shell - a rugged, 3-ply Supplex® nylon - 

sheds water like never before.
You see, we’ve had it treated with MPX"^ - a new 

microporous coating (meaning, a coating with tiny 
pores that let body moisture out but keep rain fi*om 
getting in).

In an ordinary Supplex jacket without this treat
ment you could walk in a steady downpour for maybe 
200 yards before the wet started to seep through. In 
our new Squall, you can walk a mile.

The outer shell also happens to be 100% vdndproof. 
Yet if s still very breathable - very comfortable - no 
matter what outdoorsy thing you’re up to.

If at first we succeed, we try again.
Of course, this new improvement follows on the 

heels of lots of old improvements.
One year (1987, it was) we began to make the inner 

lining of Polartec® 300 fleece - a man-made fleece 
twice as warm as natural fibers.

r
For our free catalog, call any time,
1-800-388-4731

Name.

Address Apt.

City. State Zip
Phone f. ) Day/Night (circle one)

Mail to: 1 Lands’ End Lane, Dodgeville, WI 53595 
www.landsend.com/cataIogs/174



America beneath white salt crystals in an oak saltcellar, but each setting is a harmonious blend of 
hard and soft. Kiri-wood trivets, painted with ceruse, are dramatically layered among glass can- 
dleholders, both by Aero. Similarly, bowls by Newell Glass lie comfortably next to a Heartwood

Showrooms. 800-2j-hardy. Kiriwood trivets, $20 to $25, made 
of cerused kiriwood from Japan, are stacked with handbiown 
candleholders, $45 each, made in Sweden. The trivets and 
candleholders are available through Aero, Ltd.

PILE ’EM HIGH The glass vinegar cruet is part of the Armadilio 
oil and vinegar/salt and pepper set, $475, designed by John 
Hardy. The tops for the set (not shown) are sterling silver and 
precious palm wood from Bali. Available through Viewpoint
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bowl. The appeal of these combinations arises from their being both rustic and fragile. Put a 
wood salad bowl on top of a Venetian glass platter for a warm table that’s also cool. The weather 
outside may be frightful, but this new natural pairing is delightful. — hope MEYERS

LIGHT ROUNDS Small stacking bowl, $55, made of tropical mora 
wood from Central America, is designed by Gabriela Valenzuela 
Hirsch, manufactured by Heartwood, and distributed by Robert 
Greenfield, Ltd. The Pulled Olive bowl, left, and the Round Olive

bowl, $40 each, are designed by Samantha Sweet and handmade 
of frosted and clear glass by Newell Glass in the United Kingdom. 
Available through Material Possessions, Chicago and Winnetka, IL. 
312-280-4885, 847-446-8840. Sources, see back of book.
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imtiiig*

what^ newsThese finds have a geometry that's all
their own. And the hues are hip

1. BUDDHA CHEST

Zen Box, made of wood and chrome by Semolina Furniture Co., aiso
comes in bronze, biue, and white. Available through

Big Pagoda Company. 877-272-4632.
2. FLOWER RINGS

Poppy pattern on the Provencal pitcher, $70, and
a matching tray, $45 is designed by Ateiier Du

Sage and made in France. Both are avaiiabie
through Campagna Home. 800-810-0850.

3. STICK ‘EM UP
Aiec Drummond designed this tape dis
penser and Post-it note holder in sculpture
stone for Petra Desk Tools. Both are
available through Arcaseum in NYC.
4. PERFECT PALETTE
From Le Corbusier’s Polychromie archi-
tecturaie are Color Cards, $60, designed
by Arthur Riiegg and made in Switzerland.
Distributed in the U.S. by Princeton
Architectural Press through Chronicle
Books. 800-722-6657.
5. OVAL OFFICE

Castiglia Associates in Poggibonsi, Italy,
designed the Circle sofa, which may be

upholstered in any fabric or in leather. All
inquiries through Loewenstein, Pompano

Beach, FL. 954-960-1100.
6. COLORFUL COVERAGE

The Brickwork rug, $1,800, is a tightly spun Swedish
cotton. Designed and made by Jeanne Heifetz,
author of When Blue Meant Yellow: How Colors Got
Their Names. Available through A Loomful of Hues,
NYC. 212-691-2821.
7. BOWL ME OVER
The Quadro, in small, $40, medium, $60, and large.

can be used as bowls or votives.
Available through Royal
Copenhagen. 800-431-1992.
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The Bombay Sapphire Martini. As Engineered by
C ^ L E S S.SOMETHING P RPOUR

BombsyS Sapphire"' Qin. 47% aic./vol. (84 Proof), 100% grain neutral spirits. 91930 The B»



Stein-
way’s largest piano, the
nine-foot Model D con
cert grand with an ebony
case, $77,800, sits in
splendor in the firm's
Manhattan showroom.
Steinway & Sons, 800-

^^piano
235-1045.

The biggest thing in living rooms now isn’t a large-screen TV, but a piano. Sales 
arc soaring. If you’re in the market for one, don't panic: there are technicians 
for hire to guide you. And don’t forget to listen—with your ear and your heart.

WRITTEN BY KATRINE AMES PHOTOGRAPHED BY DAVID SAWYER

PRODUCED BY NEWELL TURNER
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%feet

et mathematicians praise of magic that makes strong men weep, 
pi, and self-help gurus
sing the power of one. haus Inc. in New York City, a jewel of a 
The most resonant num- piano sales and restoration shop, located 
her in our civilization is in an old warehouse near Lincoln Center. 

88. For almost everyone, those three Filled with gorgeous instruments — 
staccato syllables immediately summon Steinways, Bosendorfers, Pleyels—in 
up the piano. Eighty-eight slivers of various states of repair, the business is 
black and white, any one of which, with lovingly tended by two Hungarian-born 
the slight pressure from a finger on even brothers, Sujatri and Gabor Reisinger. 
the clumsiest hand, can produce the sort Lately, hard-nosed Wall Streeters have

L They’ve seen tliat reaction at Klavier

been coming to Klavierhaus and sitting 
down to play. “They are the nicest cus
tomers,” says Sujatri. “They cry. The rush 
after money kills them, and they’re going 
back to something that feeds the soul.” 

Until this century, the piano was a 
sign that prosperity and culture had 
arrived in a home. “Tis wonderful how 
soon a piano gets into a log-hut on the 
frontier,” Ralph Waldo Emerson wrote 
in 1870. With the arrival of cars, movies, 
radio, TV, the instrument’s popularity 
plummeted. But now, just as the piano is 
turning 300 years old, weepy Wall 
Streeters and other Americans are 
returning to it. In 1997, according to the 
National Association of Music Mer
chants, sales of acoustic pianos rose 
more than 12 percent, the biggest leap in 
two decades. “It’s pure demographics,” 
says Leo Spellman, director of advertis
ing and public relations for Steinway & 
Sons. “It’s baby boomers turning forty- 
five or fifty who are rediscovering the 
piano, and it’s the baby boomlet, kids 
seven to nine.” When parents buy an 
instrument for their children, Spellman 
says, “It’s al.so a reward for themselves,” 

It is, of course, a pricey reward. 
Steinway’s basic baby grand, for exam
ple, costs $30,300. If you’re going to 
invest in something that goes for as 
much as your Lexus, you probably 
need help. (And if looking under a car’s

((I walked over to a grand and tried the touch. 
It was slJky and quick. ‘Oh, that’s what

NOAH ADAMS, Piano Lessons

TICKLE THOSE IVORIES A keyboard 
should rise slightly—about three millime
ters—in the middle, the section that suf
fers the most wear and tear. If you want 
ivory keys rather than plastic ones, you 
must buy an old piano like the one above, 
a fully restored 1893 satinwood artcase 
Broadwood, $48,000, made in England. 
The restored 1891 artcase Beckstein, left, 
is rosewood with marquetry and was man
ufactured in Germany. “There’s no way 
that kind of craftsmanship can be dupli
cated now,” says restoration expert Sujatri 
Reisinger. Both instruments, Klavierhaus 
Inc., NYC. By appointment. 212-873-3083.
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The Pleasure
of Perfection

'l-ANTASY' Collection
prices from $ 10,500

"with interchangeable bracelets"

Van Cleef & Ar pels
NEW YORK, PALM BEACH, BEVERLY HILLS, HONOLULU, PARIS, CANNES, MONTE-CARLO, LONDON, GENEVA, TOKYO, HONG-KONG

AND AT SELECTED FINE JEWELLERS 
TOLL FREE 1-877-ARPELS-l



Object
Lesson

BEYOND BASIC BLACK There’s renewed 
interest in unique, pre-1930 artcase pianos 
in exotic woods—like the 1925 Art Deco 
gem in amboina, right, by Jacques-Emile 
Ruhlmann, $575,000, from Maximiliaan’s 
House of Grand Pianos, Inc., NYC. 800- 
piano-07. “People spend so much time and 
effort furnishing a home now,” says Maxi- 
miliaan Rutten. “They don’t want a stan
dard black piano. Artcase pianos involve a 
lot of skills we hold dear—furniture mak
ing, carving, painting.” Piano interiors are 
gorgeous, too, as in the Model B grand, 
below, $58,000, from Steinway.

hood gives you pause, consider this: a 
grand piano has more than 12,000 
parts.) Still, there are some easy rules of 
thumb for would-be piano owners, not 
to mention a wonderful, forthright 
manual. The Piano Book, by Larry Fine 
(Brookside Press, $16.95).

F
irst, how big a piano can your 
house and budget bear? Here, 
size does matter: the larger the 

instrument, the better the sound. If 
you have room, says Steve Brady, editor 
of The Piano Technicians Journal, 
makes sense to go into debt for a piano. 
Ten years from now, it’s probably going 
to be worth more than you paid for it. 
It’s a lifetime purchase.

If a grand piano is out, choose an 
upright (known in the trade as a verti
cal). Anew Steinway sells for $13,900; a 
Yamaha for $6,600 —about 40 percent 
less than Yamaha’s baby grand. You can 
trade up later, and you will often get

The Anatomy of a PianoIt

PlN'’^^LO('K

The layered and bonded 
wooden block, often 
made of maple, in which 
tuning pins are set.
A badly made pin block 
means trouble.

C'.^SE
The cabinet, or exterior 
wooden parts (including 
the rim, top, and legs), 
of the piano. The proto
typical veneer is ebony, 
but many other woods 
may be used. The choice 
does not affect sound 
quality. 
ki-:y bki)
The wooden panel that 
supports both the action 
and the keyboard.

i.YHi';
On a grand piano, the 
construction that holds 
the pedals.
SPINK
The long, uncurved side of 
a grand piano.

piano: a shallow dome of 
wood, usually spruce, that 
acts as an amplifier.
BRIDGES
Wooden supports situated 
between the strings and 
the soundboard to trans
mit vibrations from one 
to the other. The treble 
end of a piano has a long, 
curved bridge; the bass 
end’s bridge is shorter. 
spR.iiKlNi; LENGTH 

Sometimes known as 
sounding length, the 
section of each string that 
is located between the 
pins and vibrates. 
iinX’II PI.N 
The metal pin that holds 
one end of a string secure. 
WREST PIN 
A screwlike steel pin 
around which the other 
end of a string is wrapped. 
The tension (and thus 
the pitch) of a string is 
adjusted here.

IL>i.MMER
A felt-covered wooden 
mallet that strikes a string 
to produce a note when 
a key is touched.
DAMl’EK
A wooden tongue, also 
covered in felt, that 
rises from a string as a 
hammer strikes it, then 
falls back to ’tiamp” the 
sound, and keep a note 
from lingering.
\CT'ION

The complex mechanism 
between each key and its 
complementary strings 
that activates the hammer 
and damper.

PLvri';
The iron frame to which 
the strings are attached. 
Also known as the harp, it 
enables the strings to bear 

enormous pressure.

801 NDRcunn
The heart and perhaps the
most important part of the

n
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CAN YOU MEND A BROKEN
HARP? At Kiavierhaus Inc.,
piano repair and restoration
goes on almost around the
clock. Supple wooden poles, or
bows, top left, apply gentle pres
sure to help mold the spruce
soundboard into a convex form.
Gabor Reisinger restores a
soundboard by ’Shimming” a
crack with a hand plane, above.
During restoration, the iron
frames, called harps or plates,
left, to which strings are
attached, are removed, and later
reinstalled. Sujarti Reisinger
uses a file, far left, to shape a

back as much as you originally paid. piano’s felt-covered hammers.
There are fine used pianos—some Watching a piano being made is

even better than new—on the market, fascinating. Steinway runs free

but approach them with caution. Buying guided tours of its factory in
from an owner may save money, but you Queens, NY, once a month. Call
won’t get a dealer warranty. Wherever 
you shop, you need to ask where the 
piano has been, who used it, has it been 
cared for, when was it last tuned. Cachet 
can be a liability. That model from the 
Juilliard School may have been played by 
a Horowitz-to-be, but it’s probably 
been poimded to death. If the charming

800-783-4692 for details.

Voicing is what brings a piano into the world 
of music. Before that, it’s physics

—SUJATRI REISINGER, piano restorer, Kiavierhaus Inc.

i

JJ
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Where should 
you put It?
A piano is a difficuit thing to ignore, even 
when no one is piaying it. Some decorators 
and designers like to place a few items on 
top—photographs, a lamp; some prefer to 
leave it bare. The much more important 
question is where to put the instrument 
(keeping in mind that ideally it shouid not 
be near a window or heat). Barbara Barry 
thinks pianos “generally find their own 
place, or they don’t belong”; Dan Carrithers 
says it depends on how you use the room. 
Others are more precise. “Facing the 
room, with the curved side exposed to 
view,” Orlando Diaz Azcuy says. Sheila 
Camera Kotur suggests '^s far from the 
entrance as possibh 
when it is far away.” Alexandra Champali- 
maud believes that “a piano needs to float 
and must not be stuffed in a comer.” But 
David Easton says, “Comers are best. 
Never put it in the middie of the room or 
make it a focai point, uniess you’re open
ing a bar and grill.” So much for harmony.

-the size diminishes

harder. Listen for notes that are out of 
tune and for buzzes and rattles. “That 
can tell you a lot more than a look 
inside,” Brady says. Do that, too, of 
course. One simple test is to pluck a 
string in the upper register and run 
your finger along several strings. If the 
sound doesn’t ring out, move on. Check 
the hammer response (firm, 
floppy), and see that the wires on the 
tuning pins line up evenly. Once you 
find a piano you love, call in a pro to 
give it a thorough exam—a cracked 
soundboard, for instance, isn’t easy for 
the amateur to spot and can be very 
serious. It’s best to hire a registered 
piano technician, who will have at least 
passed a basic test. Get recommenda
tions from friends.

Last, if buying a piano without 
knowing how to play one seems too 
fanciful, remember it’s never too late to 
learn. Noah Adams, host of the 
National Public Radio show All Things 
Considered, bought a piano at 51. before 
he knew how to use it—an adventure 
chronicled in his 1996 book. Piano 
Lessons. What happened when he 
finally played Schumann’s Trdumerei for 
his wife? She cried. So did he.

but not top-of-the-line old upright you 
found needs to be rebuilt—pass.

A piano must appeal immediately to 
your ear and your heart. “Everyone 
should go after the sound first,” says 
Gabor Reisinger of Klavierhaus Inc. 
Everyone has an individual response 
to music, so go with what you like, 
not what someone else tells you is 
heaven. Because a piano sounds best 
when its lid is up. Fine recommends 
you try a piano with the lid down—the 
way you’ll usually play it. An instru

ment that gives almost, but 
not precisely, the sound you 
want can be adjusted by a 

an artist who regu-

MARQUETRY GARDEN Steinway now 
offers pianos in a choice of eight woods, 
though it’s hard to compete with the 
intricacy of this 1906 rosewood grand, 
above, with marquetry patterns of musical 
instruments, $115,000, from Maxi- 
miliaan’s House of Grand Pianos, Inc. 
"The marquetry is so precise,” Maxi- 
miiiaan Rutten says. “It’s almost geomet
ric.” If that’s too rich for your blood, try 
Yamaha’s polished ebony U5 upright, 
$12,695, below. Yamaha. BOO-711-0745.

not

voicer
lates the action of the keys, 
and softens or hardens the
felt on the hammers.

Touch is almost as impor
tant as tone. Play every key, 
and feel for sticky or squishy 

It should feel as ifaction.
there is no obstacle between
you and musical expression,” 
Brady says. Check for grada
tions in volume—the more 
the better—by playing a note 
softly and then increasingly
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Available in three sizesA Holiday Gathering

Available At These Thomas Kinkade Galleries

Northridge Gallery 
/The Oaks Gallery 

Northridge/Thousand Oaks, CA 
818 775-0758/805 494-1576

Cobblestone Gallery 
Valencia, CA 
805 222-7212

Twin Cities Galleries 
Minneapolis, MN 

(877) 504-1010 (toll free) 
612-KINKADE (546-5233)

Thomas Kinkade Signature 
Galleries

Indianapolis/Zionsville, IN 
888 328-4012/317 873-3288

EAST
Camelot Galleries 

Farmington, CT/Boston, MA 
800 487-8988/800 956-5618 Corte Madera, Larkspur & 

San Rafael Galleries 
Marin County, CA 

800 500-2304

Old Town Gallery 
Portland, OR 

(888) 233-8466

Scottsdale Gallery 
Fashion Square Mall, 2nd level 

Scottsdale, AZ 
602 481-7577

Mashpee Commons Gallery 
Cape Cod, MA 
888 656-0009

Glendale Galleria 
Glendale, CA 
818 547-0058

'hornas Kinkade at Lynnhaven 
Gallery

Virginia Beach, VA 
877 800-3994 (toll free)

SOUTH
Royal Street Gallery- 

Riverwalk Gallery 
New Orleans, LA 

504 522-3333/504 522-6000

WEST
Aspen, Beaver Creek & 

Glenwood Springs Galleries 
Colorado Rocky Mountains 

800 500-2304

Impressions Gallery 
Lodi, CA 

209 367-0637
Tacoma Gallery/Tacoma Mall 

Gallery 
Tacoma, WA 
888-881-8466

Autumn’s Gate Gallery 
Tracy, CA 

209 839-8423

Lamp Post Gallery 
Newberg/Clackamas, OR 

600 486-4414/877-353-9623 Thomas Kinkade Signature Gallery 
South Coast Plaza 

Orange County, CA 
888 253-5535

Trolley Square/Park City Summit 
Galleries

Salt Lake City/Park City, UT 
801 799-0500/435 658-1110

Big Valley Gallery 
Modesto, CA 
209 549-1700

The Alamo City Galleries 
At the Quarry & Rivercenter 

San Antonio TX 
210 804-2392

LanternLight Gallery 
Jackson Hole.WY 

(307) 734-9010

LE Gallerie Luministe 
Las Vegas/Primm, NV 

702 898-4080/702 874-1777

Boise Town Square Gallery 
Boise, ID 

208 863-0060
Weir’s Gallery

Knox Street and The Galleria 
Dallas,TX 

(888) 88WEIRS

MIDWEST
Thomas Kinkade at 

Radiant Light Galleries LLC 
Milwaukee, Wl 
800 550-4336

The UTC Gallery 
University Towne Centre 

San Diego, CA 
619 638-9900

Village Galleries 
Laguna Beach, Brea, Irvine, CA 

800-KINKAOE 
(800-546-5233)

Town Square Gallery 
Wheaton, IL 
630 221-8100 Exclusively representing the works of artist Thomas Kinkade
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Taking the Heat
For years, hardiness maps have tracked a plant’s resistance to 

cold. Now a new map outlines the zones that can wilt and torch it

BY TOM CHRISTOPHER

Ew MEN can claim to have 
redrawn the map of the United 
States. H. Marc Cathey has 
done it twice. In the 1980s, as 
director of the National Ar

boretum, he revamped the United States 
Department of Agriculture (USDA) 
Plant Hardiness Map, which changed 
the way that gardeners select plants. 
But times change, too, and last year, as 
president emeritus of the American 
Horticultural Society (AHS), Cathey 
published the AHS Plant Heat-Zone 
Map. (The book Cathey and Linda 
Bellamy wrote to accompany the map, 
Heat-Zone Gardening, appeared this past 
winter.) Both a complement and a 
rebuttal to his earlier effort, this new

map reflects a fundamental shift in 
American gardening.

Both maps share the same goal: to 
guide gardeners to those plants that will 
withstand the extremes of the local cli
mate. “Hardy” is the traditional horticul
tural jargon for such plants. This sounds 
straightforward, but like most other 
aspects of Cathey’s craft, this term is 
highly subjective; like common plant 
names, the meaning of “hardy” changes 
with the gardener and the circumstances. 
So although Cathey’s two maps both deal 
with plant hardiness, their perspectives 
are diametrically opposed.

For the older map, hardiness lies in 
resistance to cold—what gardeners in 
the North worry about at this season of

the year. The USDA Plant Hardiness 
Map divides the United States into ii geo
graphic zones, distinguishing the various 
regions by the lowest temperature each 
experiences in an average winter. In its 
earliest version (this map dates to i960) 
and for more than three decades, it has 
been a standby of the nxirsery industry. 
Catalogues and garden centers use it as 
a tool for reassuring novice gardeners 
and for protecting adventurous ones. If, 
for example, you garden in Davidson, 
North Carolina (Cathey’s boyhood 
home), you can feel confident about buy
ing a camellia advertised as hardy to zone 
7 (your zone). If you garden 100 miles 
farther west, though, up in the mountains 
in Asheville, which is in zone 6, you

s

58 HousecrGarden • December 1998



ii; LARSEN

■''ft

Showroom: D«D BUILDING, 979 THIRD AVENUE, NEW YORK, NY 10022 (212) 753 4488 
Office: 11 1 EIGHTH AVENUE, SUITE 930, NEW YORK, NY 10011 (212) 647 6901

ATLANTA Travis & Company • BOSTON The Marlin Group • TORONTO Primavera Interiors • CHICAGO Cowtan & Tout • DALLAS/HOUSTON John Edward Hughes 
DANIA Nessen Showroom • DENVER/SALT LAKE CITY Egg & Dart • LOS ANGELES Oakmont • PHILADELPHIA DHP • PORTLAND/SEATTLE Wayne Martin 

SAN FRANCISCO Cowtan & Tout • SCOTTSDALE Dean Warren • HONOLULU Fee-McClaren, Ltd • WASHINGTON, D.C. Hines & Co



diGit shivered through an English August can 
testify, British gardeners don’t worry about 
summer temperatures. That island, after 
all, lies on the same parallel as Labrador. 
The Royal Horticultural Society’s 
nary of Gardening allots three pages of 
close-set type to hardiness, yet dismisses 
the threat of heat in one offhand phrase.

for them. As the Sunbelt boomed in the 
1980s, there arose a huge constituency of 
gardeners for whom the old plant hardi
ness map was useless—summer hardiness 
is what you worry about in Phoenix and 
Houston. The center of gravity was mov
ing; increasingly, new trends in American 
gardening, from natural gardening to 
Xeriscape, were emerging from areas 
where summer heat is the weather most 
likely to kill plants. And at the same time, 
global warming was driving up summer
time temperatures even in the old map’s 
northeastern con,stituency.

So Cathey, who had by now retired 
from the National Arboretum and joined 
the leadership of the American Horticul
tural Society, began collecting data on 
what he called “heat days.”These are days 
in which the local temperature rises 
above 86°F, the temperature at which 
plants begin to suffer damage to cellular 
proteins. Working with the help of a 
meteorological consulting firm (Meteoro
logical Evaluation Services of Amityville, 
New York), Cathey correlated records 
from 7,831 weather stations. Counting the 
number of heat days that occurred, on

may still buy the camellia, but with the 
map’s help, you knowyou are gambling,

Of course, to classify plants this way, 
solely on the basis of their tolerance for 
cold, is rank regional prejudice. In most 
of the Southeast and Southwest, the 
extreme season is summer, and the great
est challenge to garden plants is not the 
moderate midwinter frosts, but the 
extreme highs of midsummer. Even in 
many northern regions of the interior, 
though winters are cold, summers are 
blazingly hot, and which is the greater 
challenge to plantings may be a toss-up. 
So it seems odd that for a generation 
after the first appearance of the map, 
hardly anyone complained. Californians 
ignored it, preferring an elaborate 24- 
zone system developed by Sunset Pub
lishing, but the USDA hardiness zones 
ruled virtually everywhere else.

In part, the easy surrender to a northern- 
biased hardiness map reflected the 
Anglophilia of that generation of Ameri
can gardeners. As anyone who has

HE TRIUMPH of the cold-bascd 
map also bespoke the horticultural 
domination of the Northeast. If you 

factor out 5a«jeriloyal California, the 
Northeast in i960 was where the great 
public gardens were, where the gardening 
encyclopedias were written, and most 
importantly, where the big market for 
garden plants was. Cathey may have 
grown up gardening in the South, but he 
studied horticulture at Cornell.

That doesn’t mean he forgot what he’d 
learned as a boy from his grandmother 
next door, and as he spoke to gardening 
groups over the years, he gradually real
ized that gardeners didn’t want “the 
ejqjensive Cornell answer; they wanted 
the cheap Miz Nanny answer.”

They also wanted answers that worked

Lincoln Navigator takes luxury deep into the great outdoors. With room for seven in three rows of leather-trimmed seats. Plus rich wood accents. To learn



the Arctic zone 5 of New York. Abraham beginning. Consider the hybrid tea rose. 
Lincoln, Cathey postulates, ran for presi- With adequate irrigation, this is an easy 
dent in order to transfer his gardening from and reliable shrub in the desert South- 
the heat zone 6 of central Illinois to the west, but sickly and temperamental in 
more tropical zone 7 of Washington, D.C. areas of Florida with similar temperature

Cathey does not view the two hardi- profiles. The reason? The humid atmos- 
ness maps as alternatives, but as pieces of phere of the Southeast fosters fungal dis- 
the same puzzle. In Heat-Zone Gardening, eases to which the hybrid tea is prone, 
he lists both cold and heat hardiness for

average, each summer at each recording 
station, the mapmakers developed 12 
new national regions or heat zones.

With information from nurserymen, 
botanical garden curators, and horticul
tural texts, Cathey next began assigning 
zone numbers to plants. He already 
knew that heather (Calluna vulgaris) 
would tolerate winter temperatures as 
low as -20°F; that made it cold hardy to 
USDA hardiness zone 5. And it toler
ates a summer with 60 to 90°F heat 
days. That made it heat hardy as far 
south as heat zone 7 (and Davidson).

To date, Cathey has assigned zones to 
15,000 species and cultivars of plants. 
To jump-start acceptance of his new 
approach to hardiness, he persuaded 
Monrovia, a California-based nursery that 
is one of the world’s largest, to include 
heat-zone coding in its catalogue and on 
the labels it sends out with plants to 5,000 
local garden centers. Meanwhile, Cathey 
is barnstorming the country, delivering a 
talk in which he displays the new map and 
dwells on George Washington’s sacrifice 
when he moved from the lush zone 7 
(Mount Vernon) to serve as president in

Obviously, our definition of hardiness

Like common plant names, the meaning 
of “liaixiy ” changes with 
the gardener and the circumstances

needs to be expanded (and complicated) 
even more. Not to worry, chough. Cathey 
is already planning a map of humidity 
and rainfall. “So don’t think,” says the 
man from zone 7, “that I am through.”To 
order the map, call 800-777-7931, ext. 10, 
or write to the American Horticultural 
Society, 7931 East Boulevard Drive, 
Alexandria, VA 22308. The map is a lam
inated, full-color poster and costs $14.95, 
including shipping and handling.

each plant, and he expresses both as a 
range. Pachysandra, for instance, he lists 
as adapted to USDA hardiness zones 5 to 
9, and AHS heat zones 8 to 3. In this way, 
he tries to detail the entire territory that 
such a plant will inhabit.

A decade ago, one number was enough 
to express a plant’s hardiness. Now, as 
American gardening grows more diverse 
and sophisticated, we need four. Cathey 
is quick to point out that this is just a

more about the most powerful luxury SUV cn the continent, call 1800 446-8888, visit wwwlincolnvehidescom or see an authorized Lincoln Navigator dealer

Lincoln Navigator. What a luxury should be.
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Acres of Diamonds
Just south of Denver, Sears has rolled out The Great Indoors, 

a vast emporium of home luxuries

BY SABINE ROTHMAN

ORE than a hun
dred years ago, 
Sears sent out 
what came to be 
known as the 

wish book, a catalogue that sparked farm
ers’ desires for everything from furni
ture to patent medicines. Now Sears 
is courting a more affluent customer 
by rolling out The Great Indoors, a 
i50,ooo-square-foot decorating super
store outside Denver that promises one- 
stop shopping for high-end interiors,

A generous harvest of premium 
names—Jenn-Air, Viking, Ralph Lauren, 
Kravet, Karastan, Robern and Bose—is 
available here for busy gatherers of luxury

goods. “We’re looking at a time-starved 
customer,” says Susan Smith, vice presi
dent of operations, “On a typical {remod
eling] project, they shop at eight stores 
and purchase at four and a half. It takes 
the average customer six to eight weeks 
at twenty hours per week.” Not so easy 
when you’re shutthng 2.5 children to soc
cer practice. Now, instead of traveling 
between boutiques, consumers can get 
plantation chairs, martini shakers, and 
Kohler bidets all in one place.

So many choices might seem over
whelming, but The Great Indoors is 
divided into manageable quadrants based 
on the main rooms of the house: the 
Great Kitchen, the Great Bath, the Great

z

NAME GAME By showcasing high-end 
products like those from Ann Sacks, 
Sub-Zero, and Villeroy & Boch, The Great 
Indoors courts affluent customers.
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hoMe economics
A is for ANOLON...
The first word in Bedroom, and the Great Room. Along 

the back wall is a fifth area, the Great Stir- 
face. Major appliances—and Viking’s 
enticing wine fridge—line the store’s 
perimeter, while smaller ticket items 
(candles, towels, and trenc^ tabletop mer
chandise) meet in its center. Star brands 
are singled out to occupy boutique-like 
displays, Custom offerings include Corian 
countertops, California Closets, frames, 
and flower arrangements. Model rooms, 
placed centrally in each section, bridge 
and bring it all together. You won’t be 
able to build walls with these materials 
(breathe easier. Home Depot), but you 
will be able to paint them in Martha 
Stewart colors, paper them with Waverly 
designs, and fill every inch of space they 
enclose. What’s really impressive is the 
range of options before you. Wall ovens 
stretch like slot machines in Vegas, dan
gling price tags from Kenmore’s at 
$1,349.99 to $4,559.99 for Thermador’s 
double model. The must-haves of the 
season are also featured prominently, 
from environmentally sound front
loading washers to Phillips’s, flat screen 
television for just under $15,000. “{We] 
want to be able to say, ‘Hey, we have 
everything,’ ” Smith explains.

gourmet cookware.

Why? Because even a thciy

heurre blanc sauce never burns
on the bottom. Perfect heat

distribution. No hot spots.

Amazing!

Exclusive combination of hard-anodized and 
DuPont's best nonstick, creates
the world's most durable nonstick cookware.

For more inhrmalion call I-800-388-3872 or visit our worldwide web site at htp://www.meyer.com

I
ORE THAN a place to shop, 
The Great Indoors is also 
ground central for ideas and 

advice. The model rooms help customers 
visualize what items will look like once 
they get them home CThe Great Indoors 
will deliver and install their purchases). 
Staff designers use a sophisticated CAD 
system to render virtual rooms showing 
specific products, and they even make 
house calls. Students of design can gather 
for group instruction in the Great Class
room, and there’s a resource-library-cum- 
bookstore for those who prefer solitary 
study When customers get tired or hun
gry for more than learning, there’s a cafe.

The Denver store is billed as a proto
type, and if all goes well, The Great 
Indoors hopes to open as many as two 
hundred more in the next ten years. Per
haps the top of the line will end up mak
ing The Great Indoors as indispensable 
for affluent America as the old Sears cat
alogue was for their rural ancestors, r&j

Hekman’s “Entertainment Centei’s
SiMcmM Sellings Time.

• For tlie luune of ti piirtidffl ig dKiler, call 1.800.253.5.^45.
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EVERYTHING
THAT SPARKLES

O
PRESENT PERFECT

A MASTERCARDI PORTICO
SPECIAL HOUDAT
GlFl'-V/lTH-PURCHASE
OPPORTUNITY A Contest

House & Garden and 
Swarxfvski realize d>ere 
are moments in your Itfe 
that outshine odters. These 
are moments you altvays 
remember.
Widi dris in mindj House & 
Garden and Swarovski of 
Austria - makers of fine 
crystalfor over 100 years - 
tvould like to bear about djese 
moments. In sixty words or 
less, share widt us dtat time 
“everything sparkled” and 
you will he entered to win 
die beaut0il Swarovski 
Silver Crystal handfinisbed, 
cut-crystal pineapple shown.
Include your name, address, 
and dayWe telephone number 
and send it to:

House & Gan^/Swarovski 
‘‘Everyddog That Spaikles** Contest 
Attn: Amy Kerrigan 
342 Madison Avenue, 22nd floor 
New York, NY 10017

House^^^Garden

wants to 
hear from 
you.

Join MasterCard and 
House & Garden as 
we celebrate the art 
qf giving with a 
pre-holiday promotion.
Visit Portico between 
December 1st and 
December 30tb and 
receive a special “Present 
Perfect” g^ package 
from MasterCard, Portico, 
and House & Garden
• Purdtase $500 or more 

with your MasterCard 
and you will receive a 
copy of "Sew American 
Styles the newly released 
book with a forward by 
House & Garden's Design 
Editor, Suzy Slesin.*

• Purchase between $250 
and $500 with your 
MasterCard and you will 
receive a “Private Label 
citrus soap from Portico.

Participating Portico Retailers:

New York: Spring Street; West 
Broadway; Broadway; Columbus 
Avenue; Bridgehampton

Connecticut: Greenwich

New Jersey: Short Hills

Massachusetts:
Chestnut Hill; Newbury Street. 

Illinois: Chicago

Gain Access
fr

Receive
CONTEST RULES: No purchase necessary 
Open to anyone except Cond6 Nast 
employees and their &milies. Void vt^ere 
prohibited by law Entrants miut be 21 
years of age or older and legal residents 
of the U.S. Entries must be received no 
later than February 1,1999. Only one 
entry form per person. Mechanically 
produced entries are not acceptable. 
Winner will be chc»en based on creativity 
on entry. House & Garden is not 
responsible for lost, late or misdirected 
entry forms. Wnner will be notified 
by mail after February 1, 1999- For a 
complete set of rules and regulations, 
write to House & Garden at the 
address listed.

Participate

Get information

To get plugged into this 
exciting new program 
e-mail us today and 
please include your postal 
mailing address.

*While supplies last
For more information: 212.880.4738



rEdiscoveries

Steeling Home
Trailblazing furniture maker Paul M. Jones and bis stainless-steel 

renderings of traditional styles are back in the spotlight

BY SUZANNE SLESIN

HEN furniture 
maker Paul M. 
Jones was 70 
years old —in 
1989—he sold 

his business, and as he explains, “decided 
to take early retirement.” But now that 
he’s turning 80, he’s back in business. On 
November 6, John Boone Inc., a to-the- 
trade furniture showroom in New York 
City, opened the exhibit “Paul M. Jones: 
40 Years of Classic Design.”

“When we first suggested the show to 
Paul, he told us not to make a big deal 
about it,” says John Boone, co-owner, 
with Christopher Lockwood, of the five- 
year-old company. The reaction of the 
soft-spoken, charming Jones was no sur
prise to Boone, who says, “Paul is one of 
the most humble people I know.”

But as the exhibition proves, Jones has

little to be modest about. Interior design 
cognoscenti still fondly recall the innova
tive showroom Jones ran in the 1960s. It 
was a place where decorators and their 
clients could browse through new and 
antique furnishings, and then sit down 
with a designer and have an object 
reworked to suit their individual tastes 
and needs. “The showroom offered amaz
ing custom service,” says Boone. “Any 
antique could be translated into any size 
and made out of any material.”

Part tribute, part savvy marketing 
event for the Jones designs that John 
Boone Inc. sells, the exhibition—which 
is open to the public and runs through 
December 4—showcases Jones’s range, 
The approximately 200 objects in the 
show include styles from French Empire 
to the International Style that was syn
onymous with modernism in America in

ALLOY-OOP Paul M. Jones poses with 
his stainless-steel Directoire desk; at top, 
his steel and brass daybed and bench. S
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rEdlscoveries

the 1960s and 1970s. Some pieces have 
been in production for years, others had 
remained as archival drawings in Jones’s 
private collection. “Over the past sev
eral years, we have been involved in re
editions of some of Paul’s pieces,” says 
Boone. “But this year, we decided to 
concentrate on things that never got off 
the drawing board.”

But then, it’s fortunate that Jones’s 
career in home furnishings ever got off 
the drawing board. In the late 1950s, the 
Dayton, Ohio, native worked as an editor 
at Family Circle magazine. He had little 
outlet for his interest in furniture design 
until he met Michael Greer, a leading 
interior decorator of the day. The two 
became friends, and opened a small show
room in a mid-Manhattan brownstone. 
Greer, who traveled frequently to 
Europe, stocked the place wdth antiques 
and reproductions. “He had an interest in 
Directoire metal furniture,” recallsjones. 
‘And soon we found a metal factory to 
reproduce some of the designs.”The col
lection expanded to include those pieces 
deemed necessary to a contemporary

FREE RANGE Jones pieces include a
modernist console, above, with
a textured finish, and a tiered coffee
table, right, with engraved panels.

interior: consoles, gueridons, and din
ing tables, in a variety of sizes and
finishes. Greer left the business after a
few years, but Jones forged on, and in
1961 he became one of the first tenants
in the Decoration and Design build
ing. Interior decorators such as Billy 
Baldwin, Albert Hadley and Sister Parish, Lockwood consider themselves disciples 
Thomas Britt, Mario Buatta, David of the Jones method in their willingness 
Easton, Mark Hampton, and Joseph to accommodate special requests. “We’re 
Braswell—some just starting out—were one of the few showrooms that is still 
early clients. Of his success, Jones says doing that kind of custom work,” says 
simply: “People got what they wanted." Lockwood. The John Boone company 

That approach to custom service is still pays Jones on a royalty basis, and corn- 
rare today, and in many ways Boone and missionscraftsmenintheNewYorkarea-

many have been makingjones designs for 
years—to produce the furniture.

Jones’s steel pieces remain the most 
dramatic. His original Louis XVI-style 
solid-stainless-steel desk with applied 
bronze hardware, a hand-tooled leather 
top, and suede-lined drawers has not been 
seen since the late 1950s. The 1998 version 
costs $22,500. Asatisfyin^minimal black 
ash console—it now costs $4,200—is a 
contempjorary design that was introduced 
in the early 1970s and has been a perennial 
favorite. So are the steel and solid-brass- 
detailed daybed, $8,550, and its matching 
bench, $3,330, A two-tiered Louis XVI- 
style low table, with a bronze and brass 
frame and hand-engraved French panel sur
faces, is a new addition, costing $12,900.

When decorators and their clients 
want a little extra coddling and are willing 
to pay for it, the time seems right to bring 
back the kind of furnishings that were 
once much in demand by a generation of 
decorators. Says Boone: “We have clients 
who come in looking for the same things 
their parents had. It was the era of 
etageres, cocktail tables, dressing-table 
stools, and daybeds.” Maybe it still is.
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INVITATION
ONLY.;OFlASVECAS

-MO^<V^■W^OQ^
j;j, Afsrfe S«ni«-pO^Eft

You are cordially invited 
to receive a full year 
of The New Yorker for 
just ^29.95.

Smith)

j;:‘"'5AVE OVER ^114 
OFF THE COVER 

PRICE!
Oi^DER

the lowest price available — just $29.95 for a full year.

Week after week, you'll enjoy the unique mix of insights, intrigue, and humor 
we're known for. Ever-popular columns such as The Talk of the Town,
A Reporter at Large, book, film, and theater reviews, original fiction and poetry 
from the greats of our time. Complete listings of events, galleries, dance, 
theater, and nightlife, updated weekly.

AND, OF COURSE, TH05E NEW YORKER CARTOON5.
Wit, whimsy, gossip, opinions, and literature — delivered fresh every seven 
days. You’ll lift your spirits, nourish your mind, and thoroughly enjoy yourself.

All for 79% off the cover price.

NO^and discover all the pleasures of The New Yorker at

SAY YES NOW-MAIL THE CARD TODAY!
If the card is missing, write to: THE NEW YORKER, P.O. Box 52312, Boulder, CO 80323-2312.



Froin antique weather vanes to postmodern lofts, this season’s 
gift books will open a new chapter in your design education

BY LYGEIA GRACE

HE BEST ILLUSTRATED boolcs

this season are feasts for the 
eyes and the mind. So go ahead 
and indulge in a scrumptious 
bibliophile’s banquet.

One man’s junk is another man’s trea
sure. To wit: SPIRITUALLY MOVING: A 

COLLECTION OF AMERICAN FOLK ART 
SCULPTURE (Abrams, $125) and PLANT 

KINGDOMS: THE PHOTOGRAPHS OF

eye for the abstract, these lovely sculp
tural objects have become the center- 
piece of one of the finest folk art 
collections in private hands,

The images'm Plant Kingdoms, probably 
made between 1895 and 1910, were also 
very nearly forsaken as rubbish. Discov
ered in an old trunk at a I-ondon antiques 
market, these gorgeous photographs of 
vegetables and fruit are the work of

Charles Jones, an obscure English gar
dener. Compositions of radishes, sugar 
peas, and cabbages are captured in 
sumptuous detail—transformed, writes 
Alice Waters in her introduction, into 
“still lifes so alive that they are hardly 
still at all.” Would that such a harvest 
graced our tables every night.

THE BOOK OF FLOWERS (Flammarion, 
$50) is an engaging history of our 

romance with all things botanical. 
Catherine Donzel contemplates 
the rarity of bouquets in medieval

CHARLES JONES (Smithmark,
$24.98). The former is an excep
tional catalogue of old weather 

whirligigs, and decoysvanes,
that many people would have 
discarded. But thanks to a con-

GO BACK Find finny and flavorful 
heirlooms in Spiritually Moving, 
above, and Plant Kingdoms, left.temporary art patron with an
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many has existed only as phantom 
rooms in literature.

Imagine a guided tour of a cele
brated estate with someone who 
has actually lived there, kykuit: 

THE ROCKEFELLER FAMILY

HOME (Abbeville, $49.95), writ
ten and photographed by two 
Rockefeller women, takes us 
onto the impressive grounds 

of John D. Rockefeller’s

r
i9i3 Beaux Arts retreat 
on the Hudson. Some 
areas, like the play

house’s dramatic tiled 
swimming pool and the 
serene Japanese teahouse, 
are not open to the public, 
but this book lets us peek in. 

Armchair travelers will revel 
inMarellaAgnelii’sTHE agnelli 

GARDENS AT VILLAR PEROSA

GLOBE TROTTING With a trunkful of books,

There s a wel-you can travel the world—from Irish home
steads, above, to Bay Area bungalows and come reprieve

such self-conscious interiors ina Beaux Arts Hudson River estate, right.
THE IRISH HOME: ECLECTIC AND UNIQUE 
INTERIORS (Rlzzoli,$45). From aland that (Abrams, $75), a stunning album of her 
specializes in “the cult of dilapidation” estate outside Turin, sanctuary to genera-
comes a volume of images celebrating tions of the Fiat dynasty Introduced by 

perfections in the business of living. Adarella Caracciolo (Agnelli’s niece and a 
lanthe Ruthven’s glowing photographs— House <h Garden contributing editor), this
an elegantly decrepit Dublin mansion, a beautiful book captures such delights as 
comfortably cluttered cottage—and Russell Page’s famed lake garden and an 
text give shape to a geography that for English-style woodland walk. Dig in,

households (few homes contained the 
tables to display them) and how the lan
guage of flowers has become “nothing 
more than a pleasant delusion,” thanks 
to the incompetence of many translators 
of floral grammars.

Stephen Woodhams has a decidedly 
modem take on the ancient art of flower 
arranging in his exuberant flower 

PALETTES (Clarkson Potter, $30). This 
star of the London flower world can be 
startling—he suggests displaying a stem 
of peppers in a beer can—or inspira
tional, as with his assemblage of 
anemones, driftwood, and stones. Wood- 
hams dispenses tips and recounts past tri
umphs, ail the while adhering to the 
principle that when you arrange flowers, 
color, not cultivar, should be your guide.

Fames lounge chairs are not the only 
thing the houses in Zahid Sardar’s SAN 
FRANCISCO MODERN (Chronicle, $40) have 
in common. Happily, they are also united 
by their breezy ability to meld the 
indoors and out. From Dan Friedlander’s 
chic SOMA compound to a cozy Russian 
River ranch by Jonathan Staub, Bay Area 
living has never looked so truly inviting.

To explore a decidedly more down
town phenomenon, hoist Mayer Rus’s 
LOFT (Monacelli, $55). Here, Stark 

expanses of concrete and plaster by 
architect Deborah Berke and funky digs 
by lot/ek, outfitted with cabinets made 
of old refrigerators, prove that plenty of 
space is still one of the greatest luxuries.

im
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Big Stuff
Magnums, Jeroboams, Salmanazars, and Nebucbadnezzars—

when too mucb is not enough

BY JAY MclNERNEY

N IMAGE OF the good 
life that remains fixed in 
my memory derives from 
a wedding 1 attended 
manyyears ago in south

ern Vermont. One of the guests, the best 
man, brought a Salmanazar of Pol Roger 
champagne, which seemed to me an 
incredibly stylish and extravagant gift. I 
can still see him, his tuxedo silhouetted 
against the white clapboard of the 
eighteenth-century farmhouse, stagger
ing around the lawn with the giant green 
bottle in his arras, aiming it at our out
stretched glasses, dousing sleeves and 
shoes with the overflow. I had never 
heard before of a Salmanazar—which 
contains 9 liters—nor of Pol Roger

champagne. But I have remembered 
both names ever since, unlike those of 
the bride and groom.

Sometimes size matters. Big bottles 
are inherently festive, tokens of celebra
tion and abundance. Like luxury cuvee 
champagne or first-growth bordeaux, 
they make a statement: something along 
the lines of “This is an occasion and 
we’re going to have some serious fun.” 
Or even “Partay!”

The standard wine bottle has been 
pretty consistent in size for centuries. 
Now fixed in most countries at 750 
milliliters, the volume was probably 
based on the lung capacity of the average 
glassblower back when bottles were 
handblown. According to the Oxford

Companion to Wine, “The bottle has in its 
time been described as a suitable ration 
of wine for one person at a sitting, one 
person per day, and two people at a sit
ting.” Clearly, the 750 milliliter bottle is 
a useful format. But the magnum, which 
at 1.5 liters is equivalent to two bottles, 
is widely regarded as the best size for 
bottle-aging late-blooming wines like 
bordeaux. The thinking here is that 
wine in larger bottles ages more slowly 
than in smaller bottles, because aging is 
a process of oxidation, and the amount 
of oxygen in the neck of a regular bottle 
and a magnum is about the same, 
althou^ the volume of wine in the mag
num is twice as great. Theoretically the 
magnum should age about half as fast as

3S
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Introducing the world's smallest 35mm zoom camera.
That’s the nevy Olympus Stylos Epic Zoom 80 up there, actual size. Mow’d we manage to pack so many powerful 
features into such a small space? Well, we've been building surgical endoscopes for years now - and compared 
to squeezing those tiny cameras into the minute passageways inside the human body, slipping this one into 
your coin pocket was a $rtap. And hey, shouldn't the smallest pocket camera fit into your smallest pocket?

EXCLUSJVEAOTO COLOR BALAMCfNG FLASJH*WEATHeRPaOOFWG *f ILL-IN FLASH •RED-EYE REDUCTION •INTELLIGENT FLASH SYSTEM

In USA cain-800-4 CAMERA.or writ* Qlyaious America lac. 2,Corpenrta Center Ortve. Melyllle, NY 11747 in Canada: Ccreen Group, Inc .Toronio hnp;//«rww.Olympus.com



Adverriscment

Present
Pe^ct
DO ALL OF YOUR HOLIDAY SHOPPING America’s Premium 

Cigar of the Month ClubFROM THE COMFORT OF YOUR HOME.

The perfeci gift! An exciting membership in Cigars International, 
the original CIGAR OF THE MONTH CLUB. Each month 

receive an exclusive variety of the world's finest aged, hand-rolled 
cigars. Gift mcmbersliips available from 2-12 months; only $19.95 

per month. Special offer FREE Humidor with 
12 month orders! Order today and be the hit of the holidays!

To order call l-88frCIGAi)-90 (1-888-244-2790) 
order online at www.cigarsinterRation^.coin

THE FOLLOWING ADVERTISERS

OFFER INSPIRED HOLIDAY GIFT IDEAS

FOR EVERYONE ON YOUR LIST.
or

Thousands of choices, 
including the one you’re looking for.Beer Across America

/ICheers! The perfect holiday gift for your beer lover. Each 
month members receive two six-packs from different micro- 
breweries, newsletter, and so much more. Gift membership 
runs 2-12 months. Call today for our special holiday offer.

To order call 800.854.BEER, or 
TO order online www.b«efamerica.coni

Over 100,000 art prints and over one billion an 
and framing combinations, at affordable prices 
for holiday delivery. artuframe.Cmil

WorU*! All A ^foniiig Su|MrggJI«<y~



Advertisement

MISTO Sprays Any Olive Oil
Without Chemicals or Propellants

The Perfect Healthy Gift
Give every cook on your list the magic of MISTO, The Gourmet 
Olive Oil Sprayer for high-flavor, low-fat cooking. Simply add 
your favorite oil to this beautiful dispenser and spray a fine 
mist with fingertip ease. Great for elegant salads, pasta, pizza, 
and veggies. Perfect for roasting, sauteing, non-stick cooking and 
basting without brushes. Refill again and again! MISTO 
makes the perfect stocking stuffer for anyone 
who enjo^ delicious, healthy food.

It really 
worksf

Give the Gift of Soft, Spreadable 
Butter — Right From a Crock
A favorite of chefs around the world, the 
French-inspired Butter BeN'“ crock safely stores 
one stick of butter at room temperature for up 
to 30 days. You'll have soft, spreadable butter 
without refrigeration, spoilage or odors. New 
Holiday Style: Cobalt Blue and white "Fleur de 
Provence" (pictured), $24,95 + $4,95 s/h; the 
original hand-painted floral. $21,95 -t- $4.95 s/h. 
Makes a great holiday gift! Order by 12/15/98 
and Christmas delivery is guaranteed! To order or 
receive a free holiday catalog call 1-888-575-1900. 
CA res. add 8.25% sales tax. For mail-in orders 
write: L Tremain, Inc., 4748 Admiralty Way, 
#10728, Marina del Rey, CA 90295, Attn:Alex. 
Visit www.butterbell.com

MISTO
Bruschetta...
A Simple Recipe—by caterer Alex Briggs
/ Just fill my MISTO with garlic-infused olive oil. 
pump the cap to pressurize with fresh air, and spray an 
even mist on a slice of toasted Italian bread. Add a 
tablespoon of salsa, roasted peppers, and plum 
tomatoes. Dust with parmesun cheese and broil lightly 

------------ far a delicious, lou'-fat crowd pleaser!
.MISTO Sprays with Fingertip Ease

You'll led great giving MISTO, the perfect healthy gift!
MISTO,The Gourmet Olive Oil Sprayer, is available in stores everywhere for 

$19 95. Call 1-888-OiL-SPRAY, that's toU-free l-88&<545-7772, 
or visit their website at www.misto.com.

Copyright ©1996 Liquid Motion. Inc,MISTO and The Gourmet Olive Oil Sprayer are trademarks of Liquid Motion, Inc.

specialvalue

The
Secret
to Brighter Teeth 
and a Healthy Smile 
—Brand new from BreathAsure!
Smile! New BreathAsure"'' Dental Gum reduces 
plaque and keeps teeth brighter while freshening 
your breath. Finally, an advanced formula 
chewing gum that helps take care of your 
teeth between brushings. Clinically tested 
PXT-20’“ forms an invisible barrier that helps 
prevent plaque from adhering to the teeth. 
Available in Peppermint and Spearmint.

Free Offer—a $13.50 Value (you pay only 
$3.95 s&h): Receive 2 packs of new 
BreathAsure Dental Gum, 1 pack of original 
BreathAsure*, America's #1 Selling Breath 
Capsule, and valuable BreathAsure 
coupons. Send in your name, address, city, 
state, zip and telephone number with $3.95 
s&h to: BreathAsure, Dept. HG126, 26025 
Mureau Rd., Calabasas, CA 91302-3126. Allow 
4-6 weeks for delivery. Limit one offer per 
address. Offer good in U.S.A. only. For more 
information call toll-free 1-888-7-BREATH.

fer

Take Note: Take your best shot this holiday 
season with Olympus.



JVC'S FS Music Systems represent a quantum leap in compact components 
designed to compliment, not conflict with, the decor of any home or office.

Yet underneath its classic exterior lies tomorrow's engineering. 
From the state-of-the-art 1 bit CD player to the Hyper Neo Olefin 
drivers, the benchmark technology inside FS reinforces the 
breathtaking exterior.

For convenience, there is a stand-up remote and a Dual Layer 
Fluorescent Display that allows you to choose between 
an elegant analog clock or digital track, time, and station 
information... at will. There's 

also a built-in 20 minute backup so you'll 
never miss a beat.

So, if music is a big part of getting you 
through the day. JVC FS Music Systems are 
the perfect 24 hour companion.

JVC 1700 Valley Road, Wayne, NJ 07470 www.jvc.com



ujNCorked MEASURING UP How miicli does a bottle bold?
CHAMPAGNE 
BURGUNDY 
magnum 
not made 
Jeroboam 
Rehoboam 
Methuselah 
Salmanazar 
Balthazar 
Nebuchadnezzar

LITERS BORDEAUXCAPACITY

1.52 bottles
3 bottles
4 bottles 
6 bottles 
8 bottles

12 bottles 
16 bottles 
20 bottles

the standard bottle, which is not neces
sarily good if you are impatiently waiting 
for your clarets and cabs to overcome 
their awkward, snarly adolescence, But 
big bottles are great for extending the 
life of a serious wine and for fostering 
the nuances that can only come from 30 
or 40 years of bottle age. A few years ago 
I tasted the ’61 Cheval Blanc in both bottles. On the other hand, if your party 
standard format and magnum, and there isn’t quite large enough for a double mag-
was no question that the wine from the num (or Jeroboam, as the case may be), 
magnum was livelier and more complex, you could try a Marie-Jeanne, which is 

I have to say I like big bottles for equivalent to three bottles of bordeaux, 
strictly superficial reasons—they’re though it isn’t produced for champagne
partv-worthy and look good on the table, or burgundy And I believe it’s called a 
From the purely hedonistic point of view, Big Gulp in California. Confusing? Hey, 
if a magnum is good, a double magnum nobody said wine was easy. That’s why I 
(four botdes, a.k.a. 3 liters) is better. If you get paid the big bucks. Because I know
are in refined company, of course, the where to find the chart above, 
term “double magnum” may sound a little California generally follows the Bor-
excessive, evocative as it is oiDirty Harry- deaux line, except in the three largest 
style weaponry. You may prefer the term formats, although these are rarely pro- 
“Jeroboam,” which sounds more sophis- duced. The humongous Nebuchadnez- 
ticated, more je ne sais quoi, and less like zar is seldom encountered. Quite aside 
the prelude to a drunken orgy. The only from the difficulty of making the bot- 
problem is that the term “Jeroboam” ties, there is the question of how to pour
applies to a three-liter bottle of burgundy from them; also, this format would 
or champagne. But in Bordeaux, the term 
is used for the four-and-a-half-liter bottle, 
which holds the equivalent of six regular

magnum 
Marie-Jeanne 
double magnum 
Jeroboam 
Imperlale 
not made 
not made 
not made

2.25
3
4.5
6
9

12
15

probably be inappropriate for Jewish 
weddings, named as it is after the Baby
lonian king who dragged the Israelites 
back into captivity The Balthazar is 
named after one of the three Magi and is 
almost as rare as an empty table at the 
Manhattan restaurant of the same name.

The most useful and available big for
mat, of course, is the magnum. When, 
at a recent dinner, I put a mag of ’94 
Pahlmeyer Chardonnay on the table, I 
was rewarded with many queries and 
comments even before the guests had 
tasted it. The next morning I couldn’t 
understand what had happened to the 
empty bottle until one of my guests 
sheepishly called to confess that he had 
staggered off with it because he wanted 
to turn it into a lamp.

/
THE OEIVO FILE
•95 LE CIGARE VOLAIVT BONIVY 
DOO> 1.5 liters; Even if! didn’t love the 
name—“flying cigar”—I'd love the wine, an 
American tribute to Chateauneuf-du-Pape. 
This vintage is ripe, earthy, and red- 
meaty, but silky too, like a football player 
in a peignoir. $62 
•06 DOMAirVE DU VIEUX 
TfeUEGRAPHE CHATE.A.LHVEUF- 
DU-PAPE 1.5 liters: This would make a 
great companion to the Cigare Volant if 
you’re having a realiy big party; VT is one 
of the great Chateauneufs, with its own 
spicy, leathery signature. $60 
•95 LE CORTOIS BOUCHARD 
PEUE BIT FILS 1.5 liters: This is an 
infant, but it’s going to grow up to be either 
Mulan or Mark McGwire. There’s a lot of smoky 
fruit coiled up in there, and a long lingering 
finish. Lay this baby down for 10 years. $121 
PERRIEI^-JOl^fiT GRAND BRUT 
IW. 1.5 liters: A great light, citrusy cham
pagne, the perfect aperitif. $52 
•97 R. H. PHILLIPS CHARDOIN- 
NAY 1.5 liters: A well-made, very affordable 
chard on the slightly sweeter side, a la 
Kendall-Jackson’s Vintner's Reserve. $14

li r

w

L

Cuisinart
Introducing Cuisinart's Hard 

Anodized Nctfi-Suck Cookware.
A new collection of thicker 

hard anodized cookware with the 
coolest handles - they don’t get hot 
on the stovetop. Cuisinart. Premium 
construction. Made to last a lifetime,

Hard Anodized Non-Stick Cookware

Macy’s West • Bloomingdale’s • Dayton’s • Marshall Field’s 
www.ajisinart.com
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December 1948
The sparkle of silver, china, and crystal was a potent aphrodisiac 

in the giddy years of postwar prosperity

BY VERONIQUE VIENNE

N A SCENE House Garden des
cribed as a “Prelude to the Christ
mas party,” a tender display of 
affection is the perfect foil for a 
sparkling display of gifts on the 

holiday table. Published 50 years ago, 
the picture suggests that amorous
ness and affluence are a potent com
bination. The light touch of the 
husband’s fingers on his wife’s throat as 
he bows to kiss her forehead and her 
pliant response—leaning back, eyes

closed, lips apart—betray a gentleness 
that softens the material glitter of the 
Wanamaker’s silver, Marshall Field 
china, and Georgjensen crystal.

Never underestimate the aphrodisiac 
power of candlelight bouncing off sil
verware. The rise in the birthrate in the 
late ’40S testifies to the nation’s giddy 
postwar romance with love and pros
perity. Freedom was in the air. Young 
brides were encouraged by magazines 
to give informal buffet parties—a

spread of finger sandwiches and small 
cakes from elegant purveyors like Louis 
Sherry and Bellows Gourmet ensured 
that guests could pick up their plates 
and circulate freely in a flirtatious 
mood. No doubt many baby boomers 
were conceived in the afterglow of such 
a party. This year, on their fiftieth 
birthdays, millions of them unknow
ingly celebrate the anniversary of what 
was probably a moment of solicitous 
passion and heady optimism.

I
I
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VINTAGE VOGUE...FAShMON COMES FULL CIRCLE
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sgrandeur
first principle In re-creating the look and feel of an earlier era, dec

orators feel fortunate to work with spaces similar in scale to those of the past. 
When historic English country houses serve as inspiration, majestic stairs, 
ornate paneling, and marble floors offer just the right backdrop for a witty 
spin on classical English style. An architectural flourish like the hand- 
plastered aqua cupola, above—inspired by eighteenth-century neoclassical 
architect Robert Adam—becomes a glorious foil for the bold handblocked 
wallpaper, whose overscaled pattern makes traditional damask look new again.
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1
T WAS A MATCH made in 
decorating heaven: An 
early-twentieth-century, 
double-fronted mansion on 
Manhattan’s Upper East 

Side and the talents of Scottish-born 
Keith Irvine, the celebrated interior 
decorator, and partner for forty years in 
Irvine & Fleming, the firm known for its 
“oh-so-very-very-English” decorating, 

The matchmakers were an international

couple—he is French, she is Ameri
can—who chose Irvine over eight of his 
competitors. The house, which Irvine 
describes as a “slightly bogus bankers’ 
Georgian,” was just his cup of tea—a 
blank slate for his unstuffy, slightly 
eccentric British style. Although spa
cious and intact—only three families 
had lived in it since 1918—the place, 
says Irvine, “had no spirit and the archi
tecture was not played up properly.”

AN ARTFUL GROUPING OF CHINA and

pictures over the mantel, above, gives the 
drawing room a soigne look. Antique 
English botanical plates are arranged 
around a 1790 Waterford mirror. The 
George II inlaid marble mantel dates from 
1760. GREEN STRig WALLS, In the dining 
room, opposite page, frame a view of 
the enfilade of rooms on the second 
floor. Four screens were made from an 
18th-century Dufour wallpaper panel.
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THE PROPORTIONS AND PANELING—glazod infourtones of green—enhance the 
Georgian look in the dining room. The wing chairs, inspired by Nancy Lancaster’s, 
are covered in Brunschwig & Fils’s Le Lac chintz, the curtains, left, in Cowtan & 
Tout’s Rayure Marie, frame a pair of 1870 wire urns from Treillage that sit on 
antique Connemara marbie pedestals. The Regency bull’s-eye mirror is from 1820.

What more could a decorator wish for?
“This house allowed me to use every

thing I’ve learned and absorbed over 
forty-five years,” says Irvine, whose main 
inspiration comes from what he calls the 
“high point of the British Empire, when 
the luxe building and decoration in En
gland was phenomenal.” He explains that 
during the last thirty years of the eigh
teenth century in England the emphasis 
was on light, while in the first thirty 
years of the nineteenth century, English

rooms became darker, yet more com
fortable. The contrasting styles of this 
sixty-year period form what Irvine calls 
the kernel of the decor in this house.

Working with his assistants, Edwin 
Jackson and Jason Bell, Irvine integrated 
the richness and creativity characteris
tic of the turn of the nineteenth cen
tury with the lessons he learned from 
John Fowler and Nancy Lancaster, two 
British tastemakers of the mid-twentieth 
century. Fowler, says Irvine, “cleared the
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opposite page, is quintessentialiy masculine. The 
Georgian-style plaster ceiling was added to lighten 
the room. A sofa and pair of Charles of London arm
chairs, covered in Althea, a printed linen from Lee 
Jofa, are played against the antique Bokhara rug. The 
curtains are done in Scalamandre’s Wyoming fabric.

THE PANELED P(NE WALLS In the telephone room, 
above, came from a house in New Hampshire. The 
antique English William IV settee is covered in two fab
rics from Cowan & Tout; the antique Engiish William IV 
lounge chair is upholstered in Dame du Lac, from Old 
World Weavers. THE impressive oak-paneled library,
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KEITH IRVINE'S FLAIR for Creating ultra feminine master bedrooms reaches its peak 
above. The bed is bedecked in Bouquet & Lattice, a chintz from Cowtan & Tout; its 
pink interior hangings are Clarence House’s Fancy Lining. The tiny settee is covered 
in Les Enfantes, a Clarence House toile; the club chair is in Verrieres, a Brunschwig 
& Fiis linen, the directoire-style rug, from Stark Carpet, opposite page, was 
custom*coiored to coordinate with the glazed walls. Sources, see back of book.

enfilade of rooms on the second 
floor—the stately dining room, with its 
green-glazed walls and chintz-covered 
wing chairs, the dreamy watercolor-hued 
sitting room. The glazed walls and the 
sophisticated mix of English and French 
pieces, the beautiful Aubusson carpet, and 
silk and tasseled curtains emphasize the 
charmingly anachronistic approach. “It’s 
a drawing room where people dressed

majestic foyer, with its sharply patterned 
black-and-white marble floor and wide 
dramatic stair, sets the tone. “All 
entrances should be a bit overdramatic 
and architectural,” Irvine says. The over
scaled hand-blocked English wallpaper is 
both surprising and welcoming—just the 
effea Irvine intended. “I want people to go 
through the front door and say, Wow!’ ” 

Guests will also be amazed by the

gloomy things out of houses,” and Lan
caster, “who was a grande dame all her 
life, made her own houses so charming 
and comfortable that her rich American 
friends wanted the same thing.”

Irvine’s color combinations are star
tling; patterns are mixed with seeming 
insouciance; pictures and bibelots are 
deftly arranged. The idea is to a.stonish 
without looking pretentious. The
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cloud of pink,” Irvine used yards of pink 
chintz around the bed. “Men love fem
inine bedrooms because they are the 
extension of what they find attractive 
about their wives,” he says. But he knows 
that women hesitate to emphasize the 
feminine for fear their husbands will be 
unhappy. The decorator smiles. “My 
experience shows that usually you can 
persuade a husband faster than a wife.”

up in their fancy flocks withdraw to 
after dinner, ” says Irvine.

In an era of mostly unisex rooms, 
Irvine does not shy away from creating 
distinctly feminine or masculine ones. 
“I’ve always felt that women are most 
comfortable in rooms created especially 
for men,” he says, of the enormous 
oak-paneled library. Handsome green- 
striped curtains, a patterned Bokhara

rug, and seating in colorful printed linen 
add to the comfort and warmth.

But the apotheosis of gender-specific 
decorating appears in the pink and pale 
blue master bedroom, where Irvine has 
installed an elaborately draped canopy 
bed. “A master bedroom, the woman’s 
nerve center of the house, should always 
be feminine,” he says. Following Fowler’s 
advice that “women look their best in a
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The talents of Keith Irvine, a
renowned decorator with the

^ soul of an English eccentric,
shape a Manhattan town

house where Georgian
grandeur and sophistication are

neither formal nor pretentious.
—JOYCE BAUTISTA

picture perfect
V THE WELL-BALANCED arrange
ment of old English and French
watercolors, prints, drawings, and
silhouettes above the sofa in the
drawing room is an example of what
Irvine calls “a personal Keith mix
that speaks of all my talents.

green thumb
< THERE ARE four shades of
green in the stries on the walls of
the dining room. Theywere cre-
ated by using one color with differ
ent degrees of brush pressure. The
same effect was achieved on the
moldings by brushing a piece of
muslin across the wet surfaces. To
get the precise line of red trim,
Irvine came up with an efficient
application: red plastic LetraHne
tape from an art supply store.
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grand entry
A ALTHOUGH the dramatic

walls in the foyer, stairwell, cut and pasteand the upstairs landing A TO RE-CREATE THE EFFECT of thc print rooms popular
look stenciled, they are in the i8th century, Chippy Irvine, the interior decorator’s
actually covered in wife, glued engravings of classical subjects to the walls in 

the powder room, combining reproductions of original 
prints with painstakingly cut borders, cords, tassels, chain 
links, ribbons, bows, and garlands. She daubed moistened

Pembroke Damask,
a hand-blocked wall
paper from Clarence
House that was inspired by a 1 tea bags on the surface to give the prints an antiqued look.
i7th<entury wallpaper at
Pembroke House in England.

saucy mix
V THE MIX ofpatternsinthe

dining room is striking: Brun-
schwig & Fils’s Le Lac chintz on
the wing chairs; Colefax &
Fowler’s Lonford on the Shera
ton chairs; and a Rock Savage
carpet from Stark Carpet.

think pink
A THE MASTER bedroom’s elaborate
canopy bed, with swooping pleats of 
Fancy Lining by Clarence House, a floral 
valance of Cowtan & Tout’s Bouquet & 
Roses, and Stroheim & Romann’s solid 
pink trim, is Irvine’s homage to John 
Fowler, the founder of the English design 
house of Colefax & Fowler. Fowler 
believed in emphatically feminine master 
bedrooms, and according to Irvine, 
usually lined the inside of the hangings 
around a canopy bed with pink fabric. 
Sources, see back of book.
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a T HOLIDAY TIME, tllC

table is center stage.

When we asked some

favorite designers to set a seasonal

they treated us to a bouscene
quet of banquets—some nostal

gic, others pure fantasy. Carolyne
Roehm warms us with tradition;

Madison Cox builds a modern

queen s palace. David Starksnow
and Avi Adler paint an intimate

space in full, floral strokes; and

Arcadia comes alive in Nymphen

burg porcelain. Let the party begin!
97



FRAMED BY QUINCE BLOSSOMS, another holiday table at Roehm’s 
1765 house is centered around a sterling sliver soup tureen 
from Wyler’s, NYC., George IN sterling candlesticks, and 19th- 
century Steuben wineglasses from Alicia Abrams Antiques.
A Regency library table and the books it holds are from 
Partridge’s, London, a closer look, opposite page, shows how

Roehm has ecumenicaiiy paired cranberry glass dinner plates 
from Pottery Bam with Victorian sterling service plates and 
flatware from Garrard, London. The salver is from James 
Robinson: the damask napkins are by Anichini, NYC. Antique 
silk Mokuba ribbons from Paris wrap the tiny gifts. Photographed 
by Sylvia Bequet. Produced by Senga Mortimer.
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BEST KNOWN foT extraordinary garden

designs, Madison Cox steps indoors to
create eclectic Arctic glamor. Saarinen
Tulip chairs—one topped with silvery
mesh pillows from Troy, NYC, another
with a fur throw by Yves St. Laurent-
surround a table dressed in an antique
silk coverlet from Cora Ginsburg. On the
table, rock-crystal and amethyst votives
by Tony Duquette orbit a late-19th-century
American silver bowl from Sotheby's. "The
juxtapositions give It soul,” says Cox. The
carafe and purple tumblers are by Bac
carat; Ultimat Thule cordiaLglasses are
from Moss, NYC. The sterling plate and
silver and mother-of-pearl utensils are
by James Robinson Inc. The Supreme
Flokati rug is from Einstein Moomjy. This
scene was created in an ice factory in
NYC; we suggest Finding a warmer place
to be cool. Photographed by Francine
Fleischer. Produced by Carolina Irving.

J!. ■







design. They frolic among topiary pieces from the pottery’sfrom the Nymphenburg pottery of
Rococo Garden collection, created in 1754, and tablewareMunich hold a Lilliputian party on the table of Elizabeth
produced from original historical molds. A 19th-centuryWalbrdI, whose husband, Werner, heads the German-
Japanese screen serves as backdrop. The tablecloth andAmerican Chamber of Commerce. “You really do feel they’re

dancing,” says Walbrol. “It’s magical.” , far napkins are from E. Braun & Co.; the wineglasses are from
William Yeoward Crystal. Sources, see back of book. Pho-left, these handmade reproductions are part of Nymphen-
tographed by Gaby Zimmermann. Styled by Carolina Irving.burg’s Italian Comedy series, based on a late-18th-century



T

—DAVID STARK, DESIGNER

NEW YORK DEStGNERS Avi Adler an
David Stark are used to arranging gal
events for hundreds, but here they envi
sioned a royal soiree for two—an intimate
room bursting with a king’s ransom in
roses. The crystal and gilt bronze center-
piece, designed by Jean Boggio, was

inspired by the Debussy ballet “L'apres-
midi d’un faune.” It is part of a limited
edition available through Baccarat. The
tablecloth in Scalamandre silk taffeta
was made to order by D&F Workroom. Red
champagne flutes and wineglasses are
by Saint Louis; the Louis XVI chairs are
from Newel Art Galleries. The soup
bowls, saucers, and compote dish are
from Bernardaud’s Bois de Rose collec
tion. Photographed by Jay Zukerkorn.
Produced by Brooke Stoddard.
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opposite page, and the interior add light

and drama to Yankee style, in the living

ROOM, this page, a charcoal by Elizabeth
Catlett hangs over a miscellany of pieci
on the mantel: from left, a bronze Yorubi
figure; a contemporary American sculj
ture by Cynthia Aldrich; an Ibo pieces
Makonde art In ebony from Tanzania; a
rare bronze bell from Benin; and an
Ibo mask. The contemporary rug is Iran
ian. The sofas are from Crate & Barrel.





and Liza, i6) at this prestigious address 
because Adams yearned not for the mys
tique ofFrancis Avenue but for its spirit of 
home and family life within an urban uni
versity environment.

t’s Sharon’s house,” says 
Gates, who is still a little amazed 
by how well the renovation 
turned out, Once the home of 
noted psychologist and Herman 

Melville biographer Henry A. Murray, the 
house had fallen into disrepair. “It was a 
boring stucco house,” Gates recalls. Then, 
revealing why he signed the papers in spite 
of his doubts, he adds, “I’m fortunate to 
live with a woman who is a brilliant 
designer, able to encode all the symbols 
of our lives into our home.”

“Skip didn’t dare to believe he would 
love it as much as he does,” Adams says. 
But having renovated several homes dur
ing the couple’s twenty-six-year marriage, 
it was easy for her to spot the house’s good 
bones: its interior arches; the elegant 
doors on either side of the monumental 
fireplace; and, especially, the generous cir
culation space between the principal pub
lic rooms of the first floor.

Unfazed by its drab exterior and gar
ishly painted interior, Adams felt the 
house welcomed her warmly. She was con
cerned, however, when her family contin
ued to have mixed feelings, and so she 
decided to call their friend, architect and

1

The public rooms mix African-American 
and African pieces with more traditional 
furnishings. IN the living room, opposite 
page, the 19th-century American mirror is 
said to have come from the U. S. House 
of Representatives. The wooden hombiil 
is a sacred Senufo piece, in the little 

ROOM, above, the Fortuny lamp from 
Chimera, Boston, hangs above an antique 

Steinway. 77re poster of Josephine Baker 
is from the 1920s. The Senufo mask is from 
the Ivory Coast. A Makonde tree of life 
stands at the entrance to the room, two 

PAINTINGS PROM the 1980s by Jonathan 
Green, left, hang above a contemporary 
Moroccan console in the living room. A 
Yorbua Eshu figure, a bowl by David Leech 
from 1987, and a Yoruba ceremonial staff 
are among the objects on the console.
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urban planner Moshe Safdie, for advice. 
Safdie’s arrival on a dreary winter’s day 
marked the turning point in the renova
tion. As a result of their two-hour stroll 
and subsequent dinner meetings, Adams 
and Gates credit Safdie with the concep
tual design. He modestly concedes that 
he pointed the way to malting the house 

alive. But he also feels fortunate thatcome
he put them in touch with architect Chris 
Chan, who had worked for him, and 
Chan’s wife and partner, Annie Mock.

tHE IMMEDIATE concern was 
to open up the kitchen. The 
new plan eliminated a mud- 
room, pushed the small, dark 
kitchen ten feet outward into 

r the garden, and raised the ceiling to dou- 
■ ble height. Elsewhere, structural changes 

were also complex. “Basically, we had to 
carve out spaces to give them the rooms 

■' they needed,” Chan remembers. Because 
Liza, the couple’s youngest daughter, 
requested a basement room, the largest of 
three rooms there was outfitted with a 
bathroom and closets.

The second floor seemed the logical 
place for Gates’s office, even though cre
ating it necessitated knocking out the 
walls of two rooms and a corridor, and 
building in abundant bookshelf space. 
Daughter Maggie took the master bed
room because Adams wanted to remodel 
an existing apartment in the attic. A 
kitchen there became the couple’s light- 
suffused master bath, and a dark living 
room became their bedroom once it was 
opened to the outside by a dormer. Also 
in their upstairs garret, a delightful room 
with cubbyholes and a fireplace became 
Adams’s studio, bringing together her 
work as a painter and garden designer.

When the house’s wooden moldings 
were stripped and refinished, and the 
walls were painted in warm off-whites, 
yellows, and grays, what Adams calls the 
integrity of the house began to emerge.

I. iP.,
IT

Si tut

JF

THE GENEROUS HALLWAY allows the family to 
integrate folk art and fine art In a relaxed 
manner. The rooster and large sculpture are 
Senufo tribal pieces. The dog on the wall is 
by Ken Sedberry, a North Carolina artist. The 
charcoal drawing is by Beauford Delaney, as 
is the abstract painting. The fabric on the 
19th-century English chairs is by Mulberry.
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Gates’s fears that the family’s collection
of African art would not fit were allayed
as the house became an elegant, very per
sonal exhibition space.

Adams’s guiding sensibility is everywhere
in the house, but it was Gates who chose
the exterior color, perhaps the single most
difficult decision faced by the design team
of Adams, Safdie, Chan, and Mock. Gates’s
preference for a warm Mediterranean hue
that would remind him of six weeks spent
in Bellagio, Italy, won out over a field of
more conservative colors. The couple
smiles about the commentary the home’s
cantaloupe color initially inspired, and the
literary historian in Gates admits, “I felt
that I was the character in Ralph Ellison’s
Invisible Man who lived in a hole with 1,369
light bulbs.” Now all people can say is how
warm the house feels on cold winter days
and how beautifully the light plays across it.

When Adams found the Murray house
and persevered in renovating it, she awak
ened what had been a forgotten fantasy of
her husband’s, dating back to a college visit
just two doors down, to the home of John
Kenneth Galbraith. “1 came home from
Cambridge, England, where I had met Jamie
[Galbraith], and he invited me to meet his
father,” Gates recalls now. “I stood outside
that house and thought, ‘God, if I could
ever live on this street and teach at Harvard,
I’d be in heaven.’ I never dreamed then I
would end up at Harvard, never dreamed I
would live on Francis Avenue.

LISA GERMANY is the author of the biogmphy
Harwell Hamilton Harris.

ONE OF THE MOST DRAMATIC Changes in the

house was the expansion of the kitchen,
above, into an airy gathering place for the
family. The painting above the custom-
made cherry cabinet with soapstone
countertops is by Sam Gilliam. The chairs
are from Domain, in the hallway, left, the
19th-century painting is of Ruth Ann Daly
Adams. The contemporary metal pot is h'om
Bida, Nigeria, the dining table, opposite
page, a reproduction of a three-pedestal
table, is English. The Italian chandelier is
contemporary. The Art Deco glasses are
from Czechoslovakia. The 150-year-old
china cabinet was made in Virginia; the
18th-century grandfather clock is also
American. A poster of Josephine Baker
hangs over a MacKenzie-Childs settee.
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A Long Island garden finds its English roots with 
the help of landscape designer Edwina von Gal

WRITTEN BY ANNABEL OAVIS-GOFF PHOTOGRAPHED BY LANGDON CLAY

PRODUCED BY LESLIE HORN







road by a large Cotswold manor houseHIDDEN FROM THE
and sheltered from the Atlantic winds by tall privet hedges, a 
formal English garden stands on three acres of eastern Long 
Island. The garden is the result of a collaboration of two 
women: One is the owner, a passionate amateur gardener, and 
the other is Edwina von Gal, the landscape designer.

The owner has a well-trained eye—she has a background in 
art history and is an accomplished photographer—but her 
gardening experience prior to the purchase of the property 

limited. After several false starts, she felt a needin 1991 was 
to educate herself

First, she visited local gardens and spent hours looking at 
books and magazines. Then she began to travel. Not surpris
ingly, she started with Hidcote Manor, the famous Cotswold 
garden of Major Lawrence Johnston. The result of her visit to 
Hidcote is visible in the cottage garden, in front of a stage-set 
Cotswold guesthouse.

Next, she spent some days at Vita Sackville-West’s Sissinghurst, 
Kent. Soon she began to understand the mixture of firm 

principles and poetic ideas chat makes Sissin^ursr one of the 

most
she realized how the design drew her on

she gained an appreciation of proportions and vistas.
The owner next visited Westwell, Anthea Gibson’s garden 

in Burford, Oxfordshire, where she was delighted by its 
gnificent topiaries. She saw that every vista drew her eye to 

a sundial, an urn, a pergola, or even a colorful shrub. Westwell’s 
contrast between severe formality and soft: informality was 
parricuJarly pleasing to her.

Returning to the United States inspired and excited by the 
ideas of Sackville-West and Gibson, but still not quite able to

m

beautiful gardens in England. As she walked through it,
and from this expe

rience

ma
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lawn, and through the rose garden to the hawthorn allea.
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SPIREA AND A SELECTION Of SedUIT),

top left, bloom in the euphorbia gar- terrace. The hawthorns are under-
den. TME WALLS ENCLOSING the pear planted with iris and allium, the

allee, top right, are double-sided— ENCLOSED CARDEN at One end of the

great lawn, above, is lined with bud-privet lined with ilex—giving them two

dieia, phlox, gooseneck loosestrife,distinct textures. A terra-cotta urn

left, divides the hawthorn allM and is sedum, and lamb’s ears.



THE WHITE SHRUB ROSE 'Seafoam'
was trained to climb on either side

of the doors to the btuestone terrace

THE HOT PINK RHODODENDRON, left.

was part of a garden original to the

property. The new owner built the
terrace and brick walls around it.

articulate her needs, she was introduced to Edwina von Gal. 
Von Gal had no difficulty finding the words, and the result is 
a happy and beautiful collaboration.

The garden von Gal and the owner built is constructed like a 
house, with the designer as its architect and the owner its on
going decorator. It consists of a series of 15 or more rooms with 
tall clipped walls, mostly of privet. Each room opens into 
another, and the visitor is drawn on not only by an allee, path, or 
gate but also by a distant object— an um, a fountain, a sundial.

The terrace is essentially an extension of the house. It draws you 
out throu^ the fimch doors of the living room. A distant um then 
leads you farther into the garden, along the main axi.s, from which 
your eye is drawn to one of the other gardens. The pear allee— 
a summer dining room— is also an extension of the house. The 
femily room overlooks the Diana garden, where a laige Deco statue 
of the goddess stands in an unpretentious setting of holly and privet.

Beyond the terrace and pear garden lies the largest “room” 
in the house—the great lawn, edged with deep, lush borders. 
At one end of the lawn stands the Cotswold cottage. A little 
farther from the house lie the cutting garden, the pool garden, 
the cottage garden, the euphorbia garden, the shade garden, 
the hawthorn allee, and the rose garden.

The classic English formal garden owes a great deal to the 
ideas brou^t back from Italy by generations of Grand Iburists 
and then softened by the English climate. In the .same way. Long 
Islands climate and the educated taste of these two women 
have made this formal garden into something a little crisper, 
hardier, and more resilient than its English predecessors.

*

ANNABEL DAVls-GOFF>^;Tr^««r«(Wc/«The Dower House 
(St. Martins Press).
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ground rules
CATBIRD’S- EYE VIEW 

2 ACRES

1 House

2 Terrace

3 Parterre Garden

4 Pear Allee

5 Courtyard with Sundial

6 Euphorbia Garden

7 Cotswold Cottage and Garden

8 Cutting Garden

9 Hydrangea Garden 
10 Hawthorn All^e

11 Rose Garden

12 Shade Garden

13 Great Lawn

14 Diana Garden

15 Fountain Garden

this case, a Grecian urn 
is used as a focal point 
for both the terminus of 
the view across the lawn, 
(13), and as a midpoint in 

. the pear allee (4), seen 
^ on page 123. As at the 

I. English garden Hidcote, 

I the creation of Major 
t Lawrence Johnston (an 
r American), who began 
X designing it at the turn 
jp^^^of the century, the 

^ implied distance 
of these long 
views makes the 
garden seem 

much larger than 
it actually is.

Sometimes, framing the 
view also functions as a 
diversionary tactic for the 
garden designer—a way 
of manipulating visitors 
into noticing the garden’s 
desirable features, while 
distracting them from its 
problem areas.

D

Q

Sv

3

learning from the masters
o

IT HAS BEEN SAID that Originality is the art of conccaling youT sourccs. 
But why the subterfuge? In the gardening world, borrowing ideas (cross
pollination, as it were) has been going on from ancient times. Ever since the 
founding of the repubUc, many American gardeners have been keen on fol
lowing the lead of the English. And why not? In the case of this Long Island 
garden, the borrowings have been taken from England’s finest designs.

rooms they delineate, as 
well as to be perspective 
markers along the path of 
the viewer. As with any view, 
there must be something to 
look at—an object at the 
end to capture the eye. In

5

3So
u
<

A system of enclosures
Historically, the essence of a 
garden was enclosure. The 
concept of excluding the 
outside world from a walled 
garden stems from ancient 
Middle Eastern ideas of par
adise. In planning this gar
den, von Gal found that

long axial features such as 
allees, tunnels, walks, and 
lined hedges to emphasize

Framing the view
The French mastered it first, 
but the English quickly

3

caught on. Following Le Notre or imply vast space. Here, 
who unveiled his master- designer Edwina von Gal 

used a series of hedges to 
function as walls for the

oIpiece atVaux-le-Vicomte, 
garden designers have used 3
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INFLUENCES AND INSPIRATIONS At Bamsley House, 
Rosemary Verey’s illustrious Gloucestershire garden, 

right, an underplanting of AHium aflatunense forms a 
whimsical promenade beneath the laburnum tunnel, 
one of the garden's most famous features, the idea 

FINDS new expression in the Long Island garden, 
below right, where blue iris under an allee of hawthorn 
trees bloom concurrently with the allium.

m

■A

A

this feat is to 
divide the overall 
space into a series 
of rooms and then 
to subdivide those 
rooms into intri
cate patterns, as 
seen in the parter
res (3) on page 120. 
There, the small 
clipped box edgings 
echo the larger 
privet hedges that 
surround them.
The intricacy of 
the overall design 
must be guarded 
from busyness by 
the use of tall 
screening hedges 
that prevent the 
variety and number 
of garden features 
from being imme
diately apparent.

paradise required disci
plined geometry. “You can’t 
just be wowed by the beauty 
of plants,” she explains.
“You need to offer a more 
disciplined view.”

Creating enclosures 
within enclosures is another 
trick that affects perception 
of space. The ruse is seen 
at its best in gardens like 
Hidcote. Visitors to Hid- 
cote, such as the owner

X-

'.W'-t

i
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Soften the 
structure with plants
At Sissinghurst, Vita 
Sackville-West’s aim 
was “profusion, even extrav
agance and exuberance, 
within the confines of the 
utmost linear severity.”

of the Long Island garden, 
discover, almost without 
realizing it, that subdivid- 
ing a garden space into 
smaller areas can actually 
make it seem larger. One 
way of accomplishing

Inspiring words for our 
garden maker on Long 
Island, who plants foun
tains of buddleia, phlox, 
loosestrife, and verbena to 
blur (but slightly) the edges 
of her structure. The color

scheme is also inspired 
by Sissinghurst: purples, 
mauves, clarets, lavenders, 
and even magenta, all 
of which benefit from 
the mitigating plantings 
of white. —STEPHEN ORR

the LONG PERSPECTIVE A mas
terpiece of 20th-century garden 
design, Sissinghurst, near 
right, has a number of surpris
ing vistas that have exerted 
their influence on a number of 
other gardens. ON the long 

Island property, far right, the 
sense of space has been 
expanded by the use of formal 
structural elements in the man
ner of Sissinghurst. The result 
is a long hallway terminating 
in an alcove of hydrangeas.
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Mississippi
a la Mode

\ .

i I

V’Richard Keith Langham gives a southern house 
the look and feel of a simply grand parfait^



TH-

I

THE OWNERS’ LOVE Of travels ^

announced in the two-sto
rotunda, opposite page. Th^ lime
stone floor, by Paris Ceramipi^

has the shape of a compass.
inlayed; fourpainted panels depict
continents. The reproductiolfe
Italian chandelierJs from NIermann

:ONdeerheadsWeeks. A PAIR OF
ith latticework ba ts

PHOTOGRAPHED BY PIETER ESTERSOHNWRITTEN BY CATHLEEN MEDWICK

PRODUCED BY CAROLINA IRVING STYLED BY JAMES GRIFFIN



rotunda with rooms fanning off it, an 
immense Palladian window—but none 
of the festoons and swags that dress up 
English Georgian houses. It has the 
grandeur of simplicity—and southern 
hospitality to boot.

Langham saw the house as a chance to 
give tradition a fresh coat of thought. For 
the walls, he used colors that would give 
the lord of an Irish manor pause: Indian

safari in remotest Africa, she was on her 
home turf^ in Jackson, Mississippi, where 
she and her husband had just commis
sioned an architect to build a house. Now 
they were out to bag an interior designer. 
The architect, Lewis Graeber III, had 
done several houses with Richard Keith 
Langham, a transplanted Alabamian now 
based in New %rk City The cHents were 
hesitant at first, but having seen another

appointed to suit their needs. They were 
a young couple with four children. The 
new house had to be big but welcoming, 
with room to entertain frequently. As 
Graeber puts it, they “wanted a house 
that had a wonderful presence to it but 
was not so goopy—I call it phony 
colony—that people would say, ‘Oh, my 
goodness, another wedding-cal« house.

Graeber’s solution was to build an
1»
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wHtMSY IS THE byword of the
garden room, opposite page.

which is tented in Erector Stripe
canvas from Travers & Co. The
marble floors echo the color, iron
banquettes, covered in a cotton
from Dek Tillet, and the chairs
are designed by Langham.
CHOCOLATE-COLORED walls make

the dining room, this page,
lusciously inviting. Saddle-seat
chairs with monogrammed
slipcovers designed by Langham
surround a mahogany table.
The Hepplewhite chair has a
cotton Fortuny seat.

pink in the living room; flat chocolate walls, he commissioned paintings repre- that a person standing at the front door
brown in the dining room; flat mulled red senting Africa, Asia, North America, and can see through the rotunda to the
in the library He approached the rotunda Europe. As an exotic touch, he put a Indian-pink living room and out the
symbolically, inlaying a decorative com- Venetian blackamoor on the landing to Palladian window to the backyard. The
pass in the limestone floor— a reference peer down at the known world. effect is dazzling: the serene coolness of
to the clients’ travels. For the rotunda’s The house is dramatically laid out, so limestone, then the surprise of those



HUNTING MOTIFS extend to the master 
bedroom, opposite page, where marquetry 
on the 19th-century Austrian commode 
depicts the huntress Diana. Langham’s 
gothic bed peimet is covered in Christo
pher Norman's Teneriffe. The sofa is 
covered in a Clarence House siik satin.
A LEOPARD RUG interrupts the European 
iook—French chandeiier, itaiian arm
chair—of her master bath, ieft. the guest 

ROOM, below, has a cotton Fortuny head- 
board. The canopy fabric is from Decora
tor’s Walk. Sources, see back of book.

well as a pair of iron banquettes that he 
upholstered in red stried canvas from 
Dek Tillet. The huntress herself sup
plied the zebra head (a trophy) mounted 
on one wall.

Gentler proof of her passion can be 
divined from the marquetry image of 
Diana, Roman goddess of the hunt, 
that graces an Austrian commode in the 
master bedroom. Here, Langham was 
faced with a conundrum: how to fit in a 
big, old, unattractive bed that the 
husband wanted to keep. “His wife and 
I sort of sneaked around behind his 
back,” Langham explains. “We had the 
poles extended, we had the rice carving 
sanded away, this wild sort of Gothic 
pelmet added to the top, and then 
draped it in a lot of hoopla. I said to the 
owners, ‘You’re going to feel you’re rid
ing on a Alardi Gras float." From that 
audacious construct, Langham sus
pended custom-dyed printed cotton 
bed curtains, lined with a shimmery ice- 
blue silk satin. What cool creature 
comfort for a Mississippi night.

pink walls, painted in matte and shiny 
stripes. The northern light from the 16- 
foot-high window casts a glow on the 
barrel-vaulted ceiling and the antique, 
blond Oushak carpet. The armchairs 
dance with a Brunschwig & Fils’s chintz 
patterned with quails—a nod to the 
huntress. A nearby pouf (“our tuffet,” 
Langham fondly calls it) is upholstered 
in a cocoa silk velvet with a flouncy 
taffeta underskirt, from Clarence House; 
the side windows’ maidenly ivory silk 
draperies are lined with a filmy pink 
under-curtain. Above the English pine 
mantel, an eighteenth-century mirror 
with an etched-glass border silvers the 
light. The effect is ethereal. “It’s almost 
like ice cream,” says Langham. “It’s like 
walking into a parfait.”

To maximize this effect, Graeber 
designed two fanciful display cabinets 
for a collection of creamware, blanc-de- 
chine, and Belleek. Flanking the Palla- 
dian window are a pair of Adam-style 
torcheres ending in gold-leaf hooves 
(another of the pervasive but subtle hunt
ing motifs), topped by eighteenth-cen
tury Italian urns. In them are magnolia 
leaves—just a hint of the old South.

The dining room also suggests a

southern convention: gracious enter
taining. The custom table and saddle- 
seated chairs, all designed by Langham, 
are made for long and leisurely meals. Be
hind the table, a generously proportioned 
window sports chintz curtains hung from 
a serpentine giltwood pelmet.

The mood darkens and deepens in 
the library, a cocoon of a room with a 
high-backed English, leather wing chair 
and club chairs covered in a camel, red, 
and green wool tartan. The ceiling is 
painted a soft black that 
sucks in the light; this is a 
room to disappear in, a place 
of reading and rest. The 
focal point is the owners’ 
collection of orbs made 
from minerals and semi
precious stones, displayed 
on a hanging shelf that 
Langham designed.

In hot pursuit of whimsy,
Langham tented the garden 
room in black-and-white- 
striped canvas from Travers 
& Co., and checkered the 
floors with two kinds of 
marble. For this room he 
designed two iron chairs, as

132
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PERFECTLY RIPE LACQUERED

apples, this pag< made
glossy with multiple coats
of grenadine syrup, and set
on a well-worn wooden

•capture all the colorplat)
and shine of the holidays.
CHRISTIAN TORTU’S WHEAT

garland, opposite page—meant
to bring luck in the coming
year—frames a door. Beyond
lie the delights of an old
Provenpal Christmas Eve tradi

tion known as Treize Desserts,
or “The Thirteen Desserts.



PHOTOGRAPHED BY MICHAEL McDERMITTWRITTEN BY ALISON COOK

PRODUCED BY LORA ZARUBIN
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*C AGLOW FROM HER EFFORTS in the kitchen, actress 
Carole Bouquet takes a moment to relax. In her Paris 
house, Christmas smells like mandarin oranges and 
tastes like a crown of old-fashioned almond paste.

C
oE
<

\ RDINARILY, the 
\ nineteenth-cen- 
J tmy Paris house of 

I actress and Chanel 
/ / spokesperson Carole 

/ / Bouquet breathes a 
y/y/' certain Japanesque calm. 

But at the moment, it smells 
and sounds like the candy shop of a 
child’s fevered holiday imaginings. The 
scent of grenadine, orange, burnt sugar, 
chocolate, and piercing aniseed fills the 
air, along with a subterranean, very 
French current of cigarette smoke. An 
inarticulate chorus of mmmms and ahh- 
hhs groans from the long, high-ceilinged 
kitchen. There, an avid gaggle of family, 
friends, assistants, and droppers-by clus
ters around Sophie Rigon, a celebrated 
Proven9al cook, who fusses, quick and 
birdlike, over a vivid constellation of 
sweets. These are the venerated treize 
desserts: 13 confections that by long

southern French tradition cap the mara
thon Christmas Eve feast slyly known as 
Le Gros Souper, or “The Big Supper.”

In her pared-back dixiing room, Carole 
stands pensively, considering her table. 
Her high, unfurrowed brow seems on 
the verge of knitting itself: in the Bou
quet household, setting a festive table is 
a passionate business. So she has com
missioned a fantastical papier-mache 
tablecloth from two artisans who style 
themselves Farfelus Farfadets, the “Hare
brained Elves.” Flying suns and leggy 
stars scamper across its frozen folds of 
deep indigo; a dark phalanx of scarred, 
timeworn wooden plates stands ready to 
receive the fruits, nuts, pastries, and bon
bons springing nonstop from Carole and 
Sophie’s dexterous hands.

Carole tinkers with a hillock of man
darin oranges, potent reminders of child
hood Christmases. She balances pebbly 
almond tuiles on their delicate rims. She

adjusts a grape leaf, nudges a bunch of 
fresh grapes, presses sticks of firewood 
into service as a rustic platform. “Shall I 
put the calissons with the nougat blancT 
she worries, eyeing two ancient species of 
almondy confection, each sandwiched 
between sheets of edible rice paper as 
fine as lattice-patterned stationery With 
a jeweler’s fastidiousness, she sets can
died fruits to glint in a sunny corner. “I 
could make an enormous pile of walnuts!” 
she exclaims suddenly, darting for the 
pantry. Finally she is satisfied. “It works, 
it works,” she murmurs. And then, “It 
looks like a Moyen Age table.”

Which is fitting. Many of the 13 
desserts of Christmas come with histories 
that extend to the Middle Ages or even 
earlier. In their emphasis on regional, 
highly seasonal products from farmyard 
and orchard—fruits and honey and all 
manner of nuts—some of these sweet
meats have an almost Biblical aura. The
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Les Quatres Mendiants 
(The Four Beggars)

Makes 12 4-inch chocolates

bittersweet, best-quality 
chocolate (such as Valrhona), 
grated or coarsely chopped 
whole almonds, lightly toasted 
pine nuts, lightly roasted 
shelled, unsalted pistachio nuts 
walnut pieces, lightly roasted 
hazelnuts, lightly roasted 
golden raisins

1 pound

V4 cup 
V4 cup 
*4 cup 
% cup 
*4 cup 
*4 cup

Cut 12 6-inch squares of aluminum foil 
and line 12 4-inch tart molds.

Melt the chocolate in the top half of a 
double boiler or in a small bowl set over a 
saucepan of water. Place over low heat and 
stir often. When all the chocolate has 

melted, remove it from the heat and pour 

equal amounts into the lined molds.
Let the chocolate cool for 5 to 10 minutes 

in the molds and then distribute the various 
nuts and raisins equally over the tops. If 

they sink, wait another few minutes and try 

again. The chocolate should be soft enough 

that the nuts and raisins adhere, but not so 

soft that they sink.
When the chocolates have hardened, 

lift them out of the molds and gently remove 

the aluminum foil. The cooling process 

can be speeded up by putting the candies 

in the refrigerator for 30 minutes.

Place the chocolates on a serving tray 
or store in an airtight container in the refrig

erator for up to 5 days.

disciples and the baby Jesus, who give thehoneyed black and white nougats with
out which a Proven9al Christmas is 
unthinkable, descend from Near Eastern 
candies a wandering Crusader might 
have encountered. A fourteenth-century 
Avignon pope would recognize the glis
tening whole fruits confits on Carole’s 
table, as would Mme. de Sevigne 300 
years later. Nostradamus, the sixteenth- 
century astrologer/alchemist/physician, 
would have greeted Sophie’s tart and 
sublimely gritty slab of rose-hued quince 
paste as an old friend—and in fact, as the 
very medieval recipe for cotignac he pub
lished in the section of his book about 
fruit-preserving techniques. All of these 
personages, all of these French genera
tions, are in a sense invisible guests at a 
treize desserts {ttt—nox to mention the 12

collation its symbolic number.
Like treize desserts, Carole and Sophie

have a history. “She taught me to cook,’
explains Carole simply No small thing
for this slim, finely chiseled woman who

the unlikeliest of gastronomes,seems
whose eyes light up on the subject (“I
would never do a fashion shoot in my
house, but food .. .”), whose compan
ion of four years, actor Gerard Depar
dieu, has been quoted as saying, “What
you eat and drink is 50 percent of life.
Carole and Sophie became friends during

cuvEE ou PRESIDENT, a somisweet

wine, makes a perfect complement to
all 13 desserts. Sources and mail-order
information, see back of book.
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6 Chocolate Souffle 1/2 tsp. cream of tartar 
Confectioners’ sugar

Tbsp. of sugar. If you are using a mixer, 
increase the speed to high. Beat until stiff.

Stir 11A of the beaten whites into the 
chocolate mixture, then gently fold the 

chocolate into the remaining whites.

Pour the batter into the mold and place 
it on the middle rack of the oven. Immedi

ately reduce the temperature to 350°F and 

bake for 35 to 40 minutes or until a knife 

blade comes out clean, if you like your 
souffle creamy at the center, remove it from 

the oven sooner.
Dust with confectioners’ sugar and serve 

immediately. Optional accompaniments are 
chocolate sauce and whipped cream.

Makes 4 servings

1 Tbsp.
2 Tbsp.

unsalted butter 
granulated sugar to dust 
the mold
best-quality bittersweet 
chocolate, grated or 
coarsely chopped 
milk
plus 2 Tbsp. granulated sugar 
egg yolks
egg whites at room tempera
ture (or lukewarm)

Preheat the oven to 375°F, Butter and 

sugar a 6-cup souffle mold or charlotte.
Melt the chocolate in a double boiler over 

low heat. When the chocolate has melted, 

remove from heat. Whisk in the milk and 1/3 

cup of sugar until the mixture is smooth; then 

whisk in the egg yolks, one at a time. Make 

sure no traces of yolk remain visible.
Whip the egg whites, salt, and cream of 

tartar with a whisk or an electric mixer at 

medium speed. When the whites are opaque 
and begining to stiffen, slowly add the 2

4 ounces

1/4 cup 
1/3 cup
3

4

I pinch salt



machine over a moimd of almond by judicious poking with matchsticks, and
paste. Ten years ago, they did the innocent of the butter that lightens and

desserts together for the first citifies contemporary versions. Not that13
time; now the exercise has the she doesn’t improvise on established frezze
comforting familiarity of ritual, desserts custom. She and Carole like to add
Carole’s first love is the timeless a chocolate souffle in the style of Gaston
braided crown of almond paste, le Notre. And her take on the hallowed
scored in star bursts with a quatres mendiants—z\ie dried fruits and
wooden mold and coiled coil nuts that represent the begging orders of
within careful coil. The subtle friars—is very much her own. Into pools
paste—unadulterated, hand-ground of melted, bittersweet couverture choco-
almond powder (“Not refined! late goes a mosaic of pine nuts, golden
No additives!” crows Sophie) with raisins, pistachios, and almonds; the
a little sugar and egg white—has resulting candies have an irregular, home-
the taste of antiquity. Depardieu, spun charm like that of Sophie’spompe.
passing through, cannot resist Once you get going on treize desserts
palming a sample and peeking manufacture, it can be hard to stop. “We
into the oven at the golden olive- 

a film shoot in Aix-en-Provence. “Every- oil brioche—pompe d I’huile—th.dX is 
one knew her in the South,” says Carole, the centerpiece of any self-respecting 
“Her house is open. She arrives with the treize desserts array. “Oh, magnifique^” he 
food, the cakes. She cooks for everybody, pronounces seriously “It smells very well.”
so everybody wants to know her, and she 
ends up knowing the whole world.”

In the kitchen, the two women bend that makes the pompe her own. It is a 
together like a single, practiced cooking dense flat loaf prevented from puffing up

have more than thirteen,” wails Carole, 
as Sophie ladles yet another deep, crys
talline coating of grenadine lacquer on a 
tray of candied apples. Sophie’s teenage 
daughters have made the fragile, deep- 
fried rags of pastry dough known as oreil- 
lettes, or small ears, dusted with a wintry 
blast of powdered sugar. A mountain 
of dried fruit and nut halves, bound

It is the licorice-y aroma of anise, a 
quirk of Sophie’s home in Camargue,
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Tuiles
Makes approximately 15 tuiles

Preparation time; 10 minutes to make the batter. 
1 V2 hours resting time for the batter, and 
approximately 10 minutes baking time.

V3 cup 
Vi cup

flour
plus aTbsp. 
granulated sugar

I pinch salt
egg whites from large eggs

2 ^4Tbsp. melted unsalted butter
3 Tbsp. (approximately) melted but

ter to grease the parchment

3

paper
2 Tbsp. (approximately) milk

Sift the flour, sugar, and salt into a 
small mixing bowl. Add the egg whites 
and then the melted unsalted butter, and 
whisk until just combined. Set the batter 
aside to rest for 1V2 hours before using, or 

cover and refrigerate for up to 3 days.
Preheat the oven to SSO^F. Heavily butter 

3 pieces of parchment paper, and place one 
each on three baking sheets. Using IV2 

Tbsps. per tuile, spoon the batter onto the 

baking sheets, 5 per sheet. The cookies 
should be at least 2 inches apart, as they 

spread during baking. Dipping a finger in 

the milk first, spread each cookie into a 

3-inch round. To insure even baking, make 

the edges no thinner than the centers.
Bake the tuiles 8 to 10 minutes, or until 

the edges are golden and the centers are just 

beginning to color. Remove the cookies from 

the oven. As soon as they are cool enough to 

handle, remove the tuiles from the baking 
sheets and drape them around rolling pins or 
wine bottles. If the cookies become too cool 

and stiff to bend, return them to the oven for 

a minute or so and they will soften up.

THE RECIPES FOR OTHER 
DESSERTS may be found at 
www.food.epicurious.com/find/lucky13 or 
you may fax 212-880-4694 or send a request 
to Recipes, House & Garden, 342 Madison 
Avenue, NY, NY 10173. No phone calls please.

Christian Tortu they will confront far 
more than an overgrown dessert table. By 
the light of three traditional Christmas 
candles and a magic, millennial mobile by 
the hairbrained elves, they will find the 
past and the future, the worldly and the 
divine, France and even the universe.

traditions. It is a principle that applies 
as much to San Francisco or Kalamazoo 
as to Marseilles or Paris.

In the end, when Carole’s guests pass 
underneath the wheaten doorway gar
land—a hopeful augury for prosperity 
in the new year—fashioned by florist

together with pastel fondant, makes an 
appearance; they could be straight from 
a Renaissance court supper. The wild 
cards make trerze desserts as much a liv
ing thing as the ritual items do: the 
beauty of the custom is that each fam
ily, each particular region has its own
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Antiques

29. CuisiNART, Your 
Kitchen Resource":
Cuisinarc ha,s been perfecting the 
art of great cooking for over 25 
years. Now weVc translated every
thing we know into a complete 
kitchen of countertop appliances 
and cookware tliat make cooking 
a pleasure. Cuisinart is Your 
Kitchen Resource ".

30. dacor Epicure 
Appliances: Commercial-style 
dual-fuel range.s offer superior per
formance with many features and 
benefits not found on other 
ranges, including an infrared gas 
broiler in a “Pure Convection”'" 
self-cleaning electric oven with 
extra large capacity. Cooktop 
features 14" wide grates for 40% 
more cooking surface. Send for 
free full-line catalog.

31. Dynasty Range:
Dynasty's new Domestic Chef line 
fits perfeedy (front to back) with 
all standard kitchen cabinets, in 
widths of 30". 36", 48", and 60". 
with convection ovens standard. 
Ideal for replacing existing ranges, 
remodeling, and new construction.

32. Hastings: For the
Hastings tile showroom or bath 
distributor nearest you, please call
800-874-4717.

33. Please send me all the free 
items in this category.

Leather accessories

Furniture

19. Bernhardt: Bernhardt 
presents Avignon...graceful and 
gracious...antique French styling 
combined with European classical 
influences. Bernhardt...Furniture 
Makers Since 1889. Catalog, $12.

20. Bloomingdale’s: Our
expert designers can help you 
transform your home...easily and 
affordably. We'll reflect your tastes 
and lifestyles.

21. Century furniture:
Send for a 36-page catalog featur
ing selections from more than 20 
of our collections. $5. Visit our 
Website at www.cenruryflimirure.com.

22. Henreoon: Henredun fur
niture is among the finest made. 
From lovingly detailed traditional 
to sleekly sophisticated contempo
rary, this is furniture for a lifedme.

23. Mitchell Gold 
Company: For a free brochure 
on great-looking, incredibly com
fortable, ea.sy-to-take-care-of sofas, 
chairs, and more, call 800-789- 
5401.

24. Pottery Barn: The
Pottery Barn catalog offers the lat
est designs in furniture, tableware, 
and decorative accessories, gathered 
from around the world and afford
ably priced for today’s casual 
lifestyles. One year for $2, U.S. 
only.

25. Please send me all the free 
items in this category.

Gift

9. Please send me ai! the free items 
in this category.1. DK Antiques Ltd.:

Located in historic Carnegie Hill 
on Manhattan’s Upper Eastside, 
we feature an elegant and diverse 
collection of late 17th to early 
20th century French, English, 
Continental, and American 
Furniture and ohjets d art of a 
timeless and classic design. 212- 
534-8532.

Apparel

Fabrics
10. Lee Jofa: Christopher 
Moore travels the world in an 
effort to unearth Toile dc Jouy 
designs from historic estates, pri
vate collections, and antique recon
ditioning efforts. Lee Jofii is proud 
ro be the exclusive distributor of 
the.se rare and decidedly original 
prints. Brochure, $1.

1 1. PiNOLER & Pindler: Rare 
and historical treasures reflected in 
Pindler &c Pindler’s exclusive Hearst 
Castle Collection, Please call 800- 
669-6002 or visit our Website: 
www.Pindler.cora.

12. Please send me all the free 
items in this category.

Floors & Wall 
CoV E RINGS_________

2. LANDS’ End*: Lands’ £nd°" 
is the place to shop for tasteful, 
well-made clothes, and not have 
to fight crowds. Our “score” is 
open 24 hours. Free catalog. 
800-388-4731,

A UTOMOTIVE

3. Acura: Introducing the 
1999 Acura TL, the car that 
brings luxury and performance 
together. For more information, 
please call 800-TO-ACURA or 
visit our Website at 
www.acura.com. (U.S. Market 
Only)

4. Lincoln Navigator: It’s 
the most luxurious way to trav
el...anywhere. To learn more 
about Navigator, call 800-446-8888, 
visit www.lincolnvehiclcs.com, or 
see an authorized Lincoln 
Navigator dealer.

5. Please send me all the free 
items in this category.

Decorative

Accessories

13. David Shaw Nicholls:
Re-Strained elegance and quiet 
beauty best describe the fine quali
ty of David Shaw Nicholls rugs.

14. HOKANSON incorporated:
Designers and manufacrurers of 
custom-made rugs and carpets that 
can be made in almo.se any size, 
shape, color, or combination of col
ors. For more information, please 
call 800-243-7771 or visit our 
Website at www.hokansoncarpet.com,

15. Karastan: A classic? It’s 
timeless styling, elegance, and 
sophistication all woven together. 
It's Karastan rugs and carpets.

16. TUFENKIAN Tibetan 
Carpets: Traditional themes 
interpreted with an eye to contem
porary lifestyles. Crafted from the 
finest Himalayan wool; carded, 
spun, dyed, and knotted exclusively 
by hand. For a color brochure, call 
800-435-7568. Free,

17. Please send me all the free 
items in this category.

FOOD

34. Hartmann: Luxury and 
performance- For over ]20 years, 
Hartmann has been America's pre
mier luxury brand for fine leather- 
goods and accessorie.s for travel, 
busines.s, and personal necessities. 
Fora free acalogcall, 800-331-0613.

Pianos ____

TEMS

26. Cigars international:
America’s source for name-brand 
cigars at discount prices. Nicest 
guys in the business! Call 888-244- 
2790 for FREE catalog, or visit 
www.cigarsinternational.com.

Home Design

M a TE RIA LS

35. Yamaha Corporation 
of America: The Yamaha 
Disklavier'’ integrates innovative 
electronics with world-class pianos 
for an exciting new range of encer- 
uinment, education, and creative 
opportunities, www.yamaha.com. 
Free brochure: 800-711-0745, ext. 
416.

6. Christopher Radko: A
distinguished collection of glass 
ornaments in traditional and 
modern styles. Each exquisite 
piece is entirely handmade by 
European glassworkers. requiring 
one week ro produce. 
www.cliristopherradko.com.

7. Howard Miller: Howard 
Miller is the world’s largest 
grandfecher clock company and 
one of the most recognized 
brand names in fine clocks and 
collectors’ cabinets. S3.

8. Larson-Juhl: A great 
frame couches the entire room, 
adding elegance and personal 
style. For the be.st in custom 
frames, ask your custom framer 
for the Craig Ponzio Signature 
Collection by Larson-Juhl. For 
more information, call 800-886- 
6126.

27. P.E. Guerin, Inc.: The
Finest Hardware in the World... 
Choose from our vast array of 
exquisite handcrafted doorknobs, 
faucets, etc. or have our craftsmen 
create an original just for you.

Kitchen
Spas & ResortsBed & Bathi. 36. Platinum MasterCard 
Vacations": Offers great prices 
on superior vacation packages and 
cruises. Speak to an expert travel 
con.sultant today. Call 800-428- 
8747. Or visit our Website at 
www.masccrcard.com.

28. Anolon: The first word in 
gourmet cookware. Appealing 
design, amazing performance.
Hard anodized surface, combined 
with DuPont's finest nonstick coat
ing, Autograph*, guarantees food 
won’t stick and cleanup is easy. For 
more information, call 800-388- 
3872 or visit our Website at 
www.meyer.com.

18. Bertolli Olive Oil;
Bertolli Recipe Book! To get your 
Bertolli Olive Oil Recipe Book 
containing 25 delicious recipes and 
money-saving coupons, send $2 
(check or money order) for postage 
and handling to: Bertolli Nutrition 
Center, RO. Box 2001HG, Grand 
Rapids. MN 55745-2001.

TA b leto p

37. swARovsKi Silver 
Crystal: A line of more chan 
140 Austrian crystal figurines and 
collectibles. Complimentary cata
log. 800-426-3088.
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DOMESTIC BUSS 
Pages 27-36

HUNTING & GATHERING 
Pages 39-46

Clarence House, NYC. 211-752-2890. Stroheim & 
Romann, Ixing Island City, NY 718-706-7000. 
Brunschwig & Fils, NYC. 212-838-7878.

THRESHOLD Page 10
Small vase, S130. Furniture Co., 818 Greenwich 
Street, NYC 10014. Small oval bowl, Sioo, 
Portico. 888-759-5616. Heartwood small, $44, 
and Large bowl, S52, Robert Greenfield, NYC. 
212-545-1890. Heartwood large bowl, Portico. 
Clouds fabric as background, Lar.'ien, NYC. 
212-647-6901. Available through architects and 
designers.

Put the home design and 
gardening authority 
to work for you.

SUBLIME SETTINGS Pages 96-105
Pages 96-97, Tommy Anderson, Sharon, CT. 
860-364-5830. Asprcy 800-883-2777, James 
Robinson Inc., NYC 10022.212-752-6166. 
Porthault Linens Inc., N^C. 212-688-1660. 
Valentino Home Collection. NYC. 212-772-6969. 
Silk Surplus, NYC. 212-753-6511. Pages 98-99. 
Wyler's. NYC. 212-879-9848, Partridge's Fine Art 
PLC, London. 44-171-629-0834. Alicia Abrams 
Antiques, Great Barrington, MA. 403-528-3201. 
Pottery Barn. 800-922-5507. Garrard’s, London. 
England Wi. 44-171-493-6767. Anichini, NYC. 
Available through architects and designers. 
212-679-9540. Mokuba, NYC. 212-302-5010. 
Pages loo-ioi, Madison Cox Design Inc., NYC. 
212-242-4631. Eero Saarinen chairs, c.i.t.c.,
NYC- 212-431-7272. Throw, special order from 

Yves Saint Laurent. NYC. 
212-736-7676. Cora Ginsfaurg 
LLC, NYC, 212-744-1352. 
Einstein Moomjy, NYC. 800- 
864-3633. Tony Duguette 
votives. Forty One, NYC. 
212-343-0935. An American 
Silver Centerpiece Bowl 
by Whiting Mtg. Co. Provi
dence, RI, Sotheby’s. 
Baccarat. 800-777-0100. 
Moss, NYC. 212-226-2190. 
Acrylic room divider,
Troy. NYC. 212-941-4777. 
Shimmer (top) and 
Thermoflect (bottom) 
tablecloths, Old World 
Weavers, NYC. 212-355-7186. 
Votive candleholder (in 
star shape), Amy Perlin 
Antiques, NYC. 212-593- 
5756. Pages i02-i03,Avi 
Adler Flowers, Brooklyn,

NY 718-243-0804. Baccarat. 800-777-0100. 
Scalamandre. 800-932-4361, Available through 
architects and designers. D & F Workroom Inc., 
NYC. 212-352-0160. Saint Louis. 800-238-5522. 
Newel Art Galleries Inc., NYC. 212-758-1970. 
Bernardaud. 800-884-7775. Arcantia flatware, 
Christofle. 800-799-6886, Loop napkin, Archi
pelago, NYC. 212-334-9460. # 4548 Striped 
Organdy, Mokuba, NYC. 212-302-5010. Pillar 
candies. Illuminations, Santa Rosa, CA. 
707-769-2700. Thistle stemware in red,
Hermes. 800-441-4488. Pages 104-105. All 
Nymphenberg pieces: Porzellan-Manufaktr 
Nymphenberg, Nordliches Schlossrondell, 8 
80638 Munich, Germany. 089-179-19-70; via e- 
mail: www.nymphenberg-porczellan.de. Botgia 
dinner forks and knives, Buccellatti. 800-223- 
7885. E. Braun & Company. 800-372-7286.
William Yeoward Crystal. 800-818-8484.

Carry House & Garden in your 
store and generate profits 
right at point-of-purchase.
Your customers will appreciate 
the convenience — 
you’ll enjoy the profits.

DOMESTIC BLISS Pages 27-36
Page 28, CANSTRUCTioN, NYC. 212-686-9677, Mir
acle House, NYC, 212-799-0563, Janovic/Plaza, 
Long Island City, NY iiioi. 718-392-3999.
Page 42, Workbench. 800-736-0030. Page 44, 
Crate & Barrel. 800-451-8217.

HUNTING & GATHERING Pages 39-45
Pages 39, Background in Golden Mesh, Larsen, 
NYC. 212-462-1300. Available through architects 
and designers.

WHAT'S NEWS Page 46
Arcaseum, NYC. 212-861- 
6755. Available through 
architects and designers. 
Loewenscein, Pompano 
Beach, FL. 954-960-1100. 
Available through architects 
and designers.

HOME ECONOMICS 
Pages 62-64

The Great Indoors, Lone 
Tree, CO. 303-708-2500.

REDISCOVERIES 
Pages 66-68

John Boone Inc., NYC. 
10021. 212-758-0012. Avail
able through architects and 
designers. HUNTING & GATHERING 

Pages 39-46
UNCORKED Pages 72-77

Cigare Volant Bonny Doon, Vieux Telegraphe 
Chateauneuf, Corton, Buchard Pete et Fils, 
available at Burgundy Wme, NYC. 212-691-9092. 
Perrier Jouet Grande Brut, Sherry Lehman, 
NYC. 212-838-7500. R.H. Phillips Chardonnay, 
Astor Wines, NYC. 212-674-7500.

The Conde Nast Specialty 
Sales Program makes it 
easy and risk-free:
• Profit from each copy sold
• Full credit for unsold magazines
• No inventory investment
• Free shipping to one or several 

addresses
• Guaranteed on-time monthly 

delivery
• Free custom display fixture

GORGEOUS GEORGIAN Pages 82-93
Interior Design, Keith Irvine, Irvine & Fleming 
Inc., NYC. 212-888-6000. All fabrics and rugs 
available through arcliirecrs and designers.
Pages 82-83, Clarence House, NYC. 212-752- 
2890. Brunschwig & Fils, NYC. 212-838-7878. 
Stark, NYC. 212-752-9000. Pages 84-85, 
Cowtan & Tout, NYC. 212-753-4488. Pages 86- 
87, Stroheim & Romann, Long Lsland City, NY. 
718-706-7000. Fortuny, NYC. 212-753-7153. 
Available through architects and designers.
Pages 88-89,Trcillagc, NYC. 212-535-2288- 
Pages 90-91, Old World Weavers, NYC. 212-355- 
7186. Scalamandre, NYC. 212-980-3888. Leejofa, 
NYC. 212-688-0444. Rose Gumming, NYC. 
212-758-0844. Striped upholstered chair, 
Brunschwig & Fils, NYC. 212-838-7878. 
Andirons, Asta, NYC. 212-750-3364. Upholstery 
on tufted armchair. Clarence House, NYC.

irs NOT ACADEMIC Pages 106-113Pages 106-1077, Architect, Moshie Safdie, 
Somerville, MA. 617-629-2100. Chan Moch 
Architects, Cambridge, MA. 617-576-2508. 
Ashton sofas. Crate & Barrel. 888-249-4155. 
Chimera, Bo.ston, MA. 617-542-3233. Pages iio- 

Mulberry through Leejofa, NY. 516-752- 
7600. Available through architects and designers. 
Pages 112-113, Armchair, MacKenzie-Childs 
Ltd.,NYC. 212-570-6050.

Call now for more information:

1-800-435-5003
Monday-Friday, 9AM-6PM EST

or III.TRADE SECRETS Pages 94-95
Cowtan &Tbut, NYC. Passementerie, N^C. 212-355- 
7600. Christopher Norman, NYC. 212-647-0303.

e-mail us at:
specsale@condenast.com
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7000MISSISSIPPP A LA MODE Pages 126-133
Interior Design, Richard Keitit Langham Inc.. 
NYC. 2I2-7JP-I212. Ail fabrics available through 
architects and designers. Pages 126-127, Paris 
Ceramics, NYC. 212-644-2782. Niermann Weeks, 
Annapolis, MD. 410-923-0123, Available through 
architects and designers. Pages 128-129, Clarence 
House. NYC. 212-752-2890. Nigel Bartlett, London, 
England. 44-171-378-7895.0.E Wilson. London, 
En^and. 44-171-352-9554. Brunschwig&
Fils, NYC. 212-838-7878. Guv ^
Regal Ltd., NYC. 212-888- '
2134. Newel Art Galleries 
Inc., NYC 2t2-758-1970.
Curtain fabric. Decorators 
Walk, NYC. 212-319-7100.
Pages 130-131, Erector 
Stripe. Dek Tillet throu|^
Travers & Co., NYC. 212- 
888-7900. David Duncan 
Antiques. N'YC. 212-688- 
0666. Tapa fabric, Fortuny,
NYC. 212-753-7153. Pages 
132-133, Carleton'sV, NYC.
212-355-4525. Available through 
architects and designers, John Rosselli,
NYC. 212-593-2060. Available through architects 
and designers. Bed pelmet fabricated by Robert 
Johnson. 901-525-3200. Chnstoplier Norman, NYC. 
212-647-0303. International Fur. 800-363-7723.

France. 33-1-47-23-30-36. French Nougat, S16 for 
4.05 oz., Williams-Sonoma. Pages 134-135,
Wheat threshold, (Christian Tortu, Paris, 75006, 
33-1-43-26-02-56. Tablecloth, farfelus tarfadets, Les 
Lilas, France. 33-1-43-60-66-75. Pages 138-139, 
Souffle pot, Galerie 13 Rue Jacob, Paris, France. 
33-1-43-26-99-89. Linens, Fuchsia Dentelle, Paris, 

France. 33-1^8-04-75-61.

f PIECES 1 
ILLUSTRATED^ 

FOR ONLY ,ANTIQUES
7,00" llliutitntril I- I:

CORRECTIONS
In the October issue, on Page 34 
in Domestic Bliss, the number 

for the Room catalogue 
was incorrect. The num- 
ber is 888-420-ROOM. 
In the September issue 

r on pages 240-241, 
leather elephant, S595, eariy- 
i8th-ccntur)'carpet, $1,500, 
and assorted porcelain 

* Limoges and Herron, $too 
to $1,000, Pinocchio’s,30 
Franklin Street, Newport, 
Rl. 401-846-2887.

jutlilh 8: Miirliii MiUfi

HUNTING & GATHERING 
Pages 39-46

The most complete, 
authoritative and useful

ui PHOTO CREDITS
On page 78, Past Perfect, House ir Garden, 
December 1948, Courtesy of CNP Archives.

sin|_antique furniture ever published,” this 
indispensable work has been almost 
impo.s.sible to find since its publication 
at $50 in 1985. Now for only $45, you 
can own this lavish new edition, updat
ed to reflect current values. Edited by 
the experts behind the renowned annual 
Miller's Antique Price Guide, it is an 
encyclopedic and practical guide to the 
major periods and styles of antiques. 

GUARANTEED to sharpen your eye and 
increase your knowledge of quality, 
value, autlienticity’, identification and 
style in antique furniture, or you may 
return it for a full refund.

to
The precediag is a list of some of the products, 
manufacturers, distributors, recailer.s, and approxi
mate list prices in this issue of House ir Garden. 
While extreme care is taken to provide correct 
information, House ^ Garden cannot guarantee 
information received from sources. All information 
should be verified before ordering any item. 
Antiques, one-of-a-kind pieces, discontinued items, 
and personal collections may not be priced, and 
.some prices have been excluded at the request 
of the homeowners.

LUCKY 13 Pages 134-140
2. Quince paste, “Membrillo," $19 for lb., Dean &
Deluca. 800-221-7714. 3. Mandarins, Dean &
Deluca; also at Balducci’s, S1.98 pet lb.,. 800-225- 
3822.5. Vairhohna Chocolate “Equitorial,” in 
21/4 lbs., $19.99, 6 lbs., S55, New York Baking
Supplies, NYC. 212-675-2253 8. Fruit Confit,
Bordeaux, France. 33-05-48-05-75. French Glaceed 
Fruits. $24 for 8.8 oz. or 6 pieces, Wiliiams-Sonoma.
800-541-1262.12. Nougat blanc. Fouquet, Paris,
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— PRODUCED DY LIEZEL MUNEZ

• Covers every major country's furniture 
styles, from the 16th to the 20th century
• 7,000 photographs—.$60 in color, all 
fully captioned and price coded, from

under SI.000 to over SIOO.OOO
• Over 100 short essays on everything

from dating to restoration 
• 639 pages, 8" x 11", hardcover
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4520S2
Please send me The Antiques Directory. 
My check or money order for $45*, plus 
$4.50 shipping & handling is enclosed.

E. Free distribution outside the 
mail, earners or other means

F. IbtMJ Free distribution
G. Total Disiribution
H. Copies not distributed

1. Office 
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(^^Nother Thing...
simply mad aboutthe holidays byjean-philippe delhomme
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WARM & cozy
BENSON & HEDGES

SURGEON GENERAL'S WARNING; Quitting Smoking
Now Greatly Reduces Serious Risks to Your Health.

A MOMENT OF PLEASURE 
WITH THE lOOMM CIGARETTE
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SOtUT BOnLE QESIGN, AflSOLU' 
OlflGRiPH 8V STEVE BRONSTEIN
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