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Diamonds are 
forever, 

tod Mercedes-Benz 
is working on it. 

. 
In this age of throwaway cameras 

and disposable wristwatches, the 

Mercedes-Benz obsession with 

mechanical endurance may seem 

almost quaint. 

But Mercedes-Benz recognizes 

that an automobile is the second 

most important purchase most 

people will ever make. And that 

designing cars to run as reliably 

and last as long as possible is more 

than a challenge to the engineers. 

It's an obligation to the customer. 

Which may explain why the 

makers of the 1.2 million-mile 

sedan that has been called "the 

world's most durable car" continue 

to probe the frontiers of automo- 

tive longevity. 

By placing a finished car body 

in a chamber filled with moist salt 

air heated to 212°F—duplicating 

years of real-world corrosion in 

hours. By lavishing as much as 

6.6 pounds of plasticized sealant 

on the car's body seams alone. 

By adding an extra coat of elas- 

ticized paint below the belt line 

ENGINEERED LIKE NO OTHER 
CAR IN THE WORLD 

of every car, to help protect the 

steel beneath from stone chips 

and gravel. 

From the first design sketch, 

through years of development, to 

the final turn of the last screw on 

the production line—the driving 

idea behind every Mercedes is to 

keep rewarding its owner, long 

after the new-car glow is gone. 

So while almost any car can 

excite you about the idea of buying 

it, a Mercedes-Benz can also excite 

you about the idea of keeping it. 

For more information on the 

durable cars of Mercedes-Benz, 

call 1-800-336-8282 toll free. 
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VERY   SAKS    FIFTH   AVENUE 

S THE BEST SHAPE TO BE IN THIS SPRING...THE BODY-SKIMMING LINES OF THE NEW CHEMISE FROM THE DRESS COLLECTIONS AT SFA. FROM 
LL BLASS DRESS, THE VISCOSE RAYON AND SILK BACK BLTFTONED CHEMISE WITH CONTRAST TRIM.IN BLACK WITH WHITE, WHITE WITH BLACK OR 
LLOW WITH BLACK, FOR SIZES 4 TO 14, $320 (98-060). TO ORDER BY PHONE, CALL 1-800-345-3454; BY FAX, 1-800-221-3297. TO RECEIVE A COMPLIMENTARY 
)PY OF OUR LATEST FOLIO CATALOGUE, CALL 1-800-322-7257. WE ACCEPT AMERICAN EXPRESS, DINERS CLUB, MASTERCARD, VISA AND DISCOVER. 



School of Fine Hearts. 

Be it ivory, milk or dark chocolate, each piece is still filled with a passion that 
will render the senses sublime. As a gift, the effect is quite impressionistic. /^PM \ /A 

For Godiva will always bring joy to those with a learned palate.      CJ O L) IVA 
ChcKXilatiei 

BRUXELLES • NEW YORK • PARIS 

For information about Godiva^ Chocolates, call 800-732-7333, in NY 212-951-2888. 
Godiva Chocolatier, 701 Fifth Avenue, New York, New York 10022. 

1988 Godiva Chocolatier, Inc. 
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Decorator 
Jarrett Hedborg 
has a passion 
for things 
Hawaiian. 
Page 128. 

FEBRUARY 

Hollyivood (iirt'( Id) Aihian Loir's 
terrace, above. Page 150. 
Below: Poolside at Richard Neutra's 
Loring house. Page 114. 
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COVER A hand- 
colored stucco wall 
ni a house in 
the Malihii /oolhills. 
Page 86. 
Photograph by 
Tnnolhy Hursley. 
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THE BEACH 

IS ONLY THE 

BEGINNING. 

Suppose you lived on a very private 

island, bordered by deep water and 

serene salt marsh on its landward side. 

Wif/i 10 miles of flawless beach to greet 

the Atlantic. And four championship 

golf courses, including Pete Dye's new 

Ocean Course creation that is 

America's host site for the 1991 Ryder 

Cup. All very exclusive, incredibly 

beautiful and seemingly far away. But 

in truth, just 21 miles from the South's 

most romantic city. 

Come to Kiawah and you'll come to 

call it home. Call 1-800-277-7008, 

Or write to us at P.O. Box 12001, 

Charleston. SC 29412. 

Name 

Address 

City/State 

Zip Phone 
HGSP 

(^^^^iaJi^^lm^ 

Obtain the Property Report required by Federal law and read it before signing anything No Federal agency has ludged the merits or value, if any, of this property 
A Statement and Offering Statement has been filed with tne Department of State of the Slate of New York The filing does not constitute approval of the sale or lease or offer for sale or lease by the Department of State or any officer thereof or that 

the Department of State has in any way passed upon the merits of such offering A copy of the Offering Statement is available upon request from the Subdivider (NYA 90-21 
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SMALLBONE 

HAND MADE IN ENGLAND 
exclusively through Smallbone showrooms 

50 EAST 58TH STREET NEW YORK NY 10155. Telephone: (212) 486 4530  •  315 SOUTH ROBERTSON BLVD LOS ANGELES CA 90048. Telephone: (213) 550 7299 
CHEVY CHASE PLAZA, 5301 WISCONSIN AVENUE N.W., SUITE 110, WASHINGTON DC 20015. Telephone: (202) 537 3565 

34 EAST PUTNAM AVENUE, GREENWICH, CONNECTICUT 06830. Telephone: (203) 869 0619 

For your 122 page $10.00 full color catalog of Kitchens, Bedrooms and Bathrooms phone: (212) 486 -l.WO or (21/!) 550 7299 (West Cloast), 

alternatively, send $10.00 to: Smallbone Inc., 555 Theodore Frenid Avenue, Suite B204, Rye, NY 10580 

SM.MlBOKp, 
Name 

Address 

) 1990 Smallbone Inc SMALLBONE is a trademark and servicemark of Smallbone Inc 
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NANCY GOEZINE 
Furniture and TexU 
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Nancy (iorzine 

8747 Melrose Avenue 

Los Angeles, CA <)()()69 

213-652-4859 

New York San Francisco Dallas Houston Denver Laguna Niguel 
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®Maupintour 
Discover a grand style of escorted, 
all-inclusive travel. Small groups, 
professional tour managers. Treat 
yourself to the best! 

CALIFORNIA 
California Coast, 
Long Beach to 
San Francisco: 
8 days. San Diego 
at Le Meridien 
in Coronado: 
8 days. 
Grand California: 
14 days. 

WESTERN EUROPE 
Europe's best! 
British Isles, 
Ireland, France, 
Germany, Holland, 
Switzerland. 
Greece, Turkey, 
Scandinavia, Spain, 
Portugal, Italy. 
8 to 22 days. 

EASTERN EUROPE 
Capitals of 
Eastern Europe, 
Dalmatia/Balkans/ 
Greece/Istanbul, 
Budapest, Hungary 
& Balkans, Black 
Sea Cruise, Russia 
By Motorcoach. 
8 to 21 days. 

FREE TOUR BROCHURES. 
Ask your Maupintour Preferred 
Travel Agent for a free copy of the 
Maupintour    USA West,    Europe or 

Eastern Europe 
tour brochures, 
or call or mail 
this coupon to 
Maupintour, 
1515 St. Andrews 
Drive, Lawrence, 
Kansas 66047. 

(JIaQpJntour, 
TRA\?EL AGENT 

the standard 
of quality travel 

address 

city/stale/zip 

telephone (include area code) 

my travel agent hsg-cwel 

Sir- 800-255-4266 
US'^m S5 MILLION CONSUMER PROTECTION 
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Taste the Magic 
of Herbs 
who can resist Lobster Salad with 
CHantro-Mango yinaigretlc, tanta- 
lizing basil-infused Soupe an 
Piston, or scrumptious Cinm- 
mon-BasH Baked Apples'^ 

From the exotic bounty of a 
Mediterranean market to an 
herb farm in rural Virginia, 
Cool-ang \hJith Herbs, is a culinary 
survey of over 200 delectable 
and inventive recipes, which use 
herbs to add savory pungence 
to even simply-cooked dishes; 
traditional preparation is given 
a delightful new twist. There is 
even a regional directory for 
plants, and special ingredients. 

. '<<///•</ /ill )•! , II i/ii ni iin t\i i^i/f/ifj/i (/ 

ii'im It  fiM' ffi/'ii/niliH III/,!'. 

Hardbound, 312 pages and 
measuring 9 7/8" x 9 7/8" with 
350 color-drenched photo- 
graphs, Cooking with V\erbs costs 
$40 in the bookstore As a 
Conde Nast reader, you can own 
it for just $32* (a 20% savings), 
plus$3shippingand handling. 

. Send your check for $32 plus 
$3 per copy tO: The 

Conde Nast Collec- 
tion, Dept. 580084, 
PO Box 10214, Des 

Moines, lA 50336 

/     IHf        .. 
-^ONDE NAST 

'COLLECTION 
EDITORS 
CHOKl 

CREDIT CARD ORDERS 
CALL TOLL FREE 
1-800-453-8100 ^ 

•Residents cil CA  CO  G.-\, lA   II    KY, MA 
Ml   NY t)ledse .idil d|)|)ri >pl,il e sdles l.ix '#^ 

Contributors Notes 

Dorothea Walker, who has 
been an HG contributing 
editor for forty-five years, 
searches for the imagina- 
tive and original in San 
Krancisco-area interior 
design. One of her greatest 
finds was decorator Mi- 
chael Taylor, the subject of 
her article in this month's 
issue. "I first met Michael 
when he was in his early 
twenties. Whenever he'd 
come to my house, he'd 
always tell me what he 
thought was wrong with it. 
Despite his brashness, it 
was clear he had an ex- 
traordinary talent." 

Tim Street-Porter left his na- 
tive London for California 
twelve years ago and has since 
ffxused his camera on his sur- 
roundings. "1 he whole of 
L.A. is like one large outdoor 
studio that has excellent light, 
climate, and architecture." 
Street-Porter helped bring the 
California issue to life by cap- 
turing Esprit creative director 
Susie Tompkins at work and 
play and by presenting some 
of L.A.'s hottest decorators at 
home. He is working on two 
photography books: a compi- 
kition of L.A. residences and a 
history of eyeglasses. 

Dania Martinez Davey sees her role as HG's new art director as a chance 
to sharpen her eye for the telling detail. "When laying out a stc^ry, I first 
approach the images as a journalist trying to tell an engaging story. 
Then I go back and act as a designer, mixing in pictures that highlight a 
single detail or motif that will catch the reader's attention because it's 
wild or intriguing." In her layouts for the California issue she zeroes in 
on the ((uintessential West Coast style—"designs that leave little distance 
between indoors anci out." 

HG 1 F.BRl .\K\  1991 



Imagine wearing a foundation 
that actually improves 

the condition of your skin 

Premiering in America... 

vIAQUI-ECLAT 
MURAL FINISH TREATMENT FOUNDATION 

om Lancome, Paris...a superlative makeup 
with the added effectiveness of skincare 
in one micro-lightweight formulation that: 
• gmplifjes the skin's natural beauty 

while leaving it more supple and 
toned looking 

• a texture that is creamy yet never 
greasy 

• immediately creates a satin-matte 
finish that looks and feels exquisitely 
natural 

j • after 10 days, tests prove it actually 
I     improves the skin's overall 

condition 
• contains sunscreens 

MAQUi-ECLAT Natural Finish 
Treatment Foundation...another step In 

the French Beauty Revolution. 

Ik 
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Contributors Note 

Frederick Cooper Inc., 2545 W. Diversey Ave., Chicago, IL 60647 

Jillian Burt checks into the Cihalcau 
Marmoiit, the legendary Sunset Strip 
hotel, for HG's "Travel" column. 
From her home base at the Hotel Mai- 
son cie Ville in New Orleans, Burt con- 
tributes to Blueprint magazine and 
directs a cutting edge publishing com- 
pany that produces architectural .11 
books on computer disks. A trans- 
planted Aussie, Burt says she prefers 
living in hotels: "I have fewer worldly 
possessions than the Dalai Lama, and   _, 
I like the fact that I can throw every- jl 
thing I own into twcj bags and go." 

t 

26 

Cindy Ehrlich writes about the San 
Francisco apartment of designers 
Brett Landenberger and Scott Water- 
man in the "Great Rooms" column. 
"The two have left their imprint on 
virtually every object in the place. 
There's a real sense of devotion and 
love and humor that has gone into the 
making of their rooms." A novelist 
and freelance writer, Ehrlich won a 
1989 National Magazine Award cita- 
tion for her investigative report on the 
sleeping pill Halcion. 

HG FF.BRL ARY 1991 





The   art   of  writing 

MONT*^ 
BLANC 

•    Available at tine jewelers, department stores, quality stationers and other select retailers 
Koh I Noor Inc (800) 877 4810 In Canada. (416) 670 0300 

28 HG FEBRUARY 1991 
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Notes 
HG REPORTS ON THE NEW AND THE NOTEWORTHY By Eric Berthold 



Esprit de Corps: a common spirit of camaraderie, enthusiasm and devotion to a cause among the members of a group 
Esprit, 938 Minnesota Street, San Francisco, CA 94107 
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Harlequin Romance 

\ Harltquin tliaii, paiiued by Miriam 

Slater, and a Burton sofa (left), both 

l)y Janett Hedborg for Nancy Corzine, 

arc from Nancy Corzine, for showrooms 
(213) 652-4859. The Sarouk is from 
Stark Carpet. 

Leading Light 
Hand-carved 

lamps with 

brocade shades 

(right) 2Lre 

available to the 

trade from La 

Bella Copia, for 

showrooms 

(415)255-0452. 

Cheers, Frank 
Frank Gehry 

designed a limited 

edition fishy goblet in 

lull-lead crystal (right) 

for Swid Powell's Architects 

Collection. Call (21; 

753-0606. 

Heavy Keading S.m I i .nu IN( CJ IICML;II Ic.iin 

LeavittyWeaver's Book desk and bronze moderne 

lamp (above) are to the trade at Randolph & Hein, 

lor showrooms (415) 864-3371, 

32 

Wings of Desire 

Roy McMakin's friendly 
version of the wingback 

chair and ottoman (above), 

$2,150 and $450, in gros point 

wool, is at Domestic Furniture 

Co., 7385 Beverly Blvd., 

Los Angeles (213) 936-8206 

Spoils of War 
"Degenerate Art: The 

Fate of the Avant-Garde 

in Nazi Germany" (above 

and left) is at LACMA 

Feb. 17-May 12. 

Call (213) 857-6111. 

HG FEBRUARY 1991 
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Baby Sitter 
Inspired by a 
lifeguard chair, 
Caleb Kercheval's 
lacquered poplar 
Hampton highchair 
(left), $250, is 
available through 
Kercheval Work- 
shop, for stores 
(415)921-8858. 

Hollywood BoU 
California's hit fabrics inclJ 

{clockwise from top left) De' Medi^ 
m Charles Barone, Mocha LJ 

from Barbara Beckmann DesigJ 
Olympia from Nancy Corzine (5 
Siamese Box from Jim ThompsJ 
Thai Silk, Archive's Giverny frol 
Randolph 8c Hein, Temple Strip 
from Jim Thompson. All to the tra 

Branching Out Erika Brunson's gilded 
twig console (below) comes in a variety 

of finishes, to the trade at Randolph & Hein 
showrooms and Hargett, Dallas. 

Ron Mann sculpts 
screens (below) in ho| 
rolled steel with a 
rust finish. Available! 
in custom sizes throu 
Ron Mann Designs, 
(415)864-4911 byar 
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Gym Dandies 
The well-appointed gym has universal appeal 

BY BRUCE HANDY 

f course we take it to ex • 
tremes," says movie produ( 
er Jerry Bruckheimer of h 

and girlfriend Linda Balahoutis's six 
day-a-week workout regimen 
"That's the kind of people we are 
No one who is familiar with the lavisl 
and loud Bruckheimer oeuvrc 
which includes such films as Top Gu 
and Days of Thunder, would disagre 
with that self-assessment. Nor woul 
anyone who has visited the couple' 

/'^    -       private gym at their L.A. house. 
Elaborate personal gyms are nol 

rare in southern California. Still, one doesn't find man 
Angelenos "making as big a deal out of gyms as Jerry ani 
Linda did with theirs," says Don Umemoto, the architec 
who designed it for them. Built during a mid-1980s ren 
ovation of the master bedroom suite (which include 
new his and hers bathrooms that echo the his and his ar 
rangement at the office Bruckheimer s4iares with hi 
partner, Don Simpson), the gym was inspired by th 
starkinteriorsof New York's U.N. Plaza—Park Hyatt Ho 
tel. It is an environment Umemoto variously describes as 
"corporate," "extremely clinical," and "anal." Promineni 
features are a bleached maple floor, brushed stainless 
steel baseboards, unforgiving fluorescent lights, and a 
hanging Proton television. "It's a beautiful torture cham- 
ber," says Balahoutis, who notes that most of the design 
input was Bruckheimer's. "Jerry has a very German 
mentality," adds Umemoto. "He likes straight lines." 

And yet, despite its Bauhaus rigor, the gym is, in 
Bruckheimer's words, "a real California space"—mean- 
ing lots of glass, big sliding doors, and a koi pool trickling 
nearby. Thus one can pass the time c:)f a monotonous Ex- 
ercycle workout by reflecting on the strange beauty of 
overgrown Japanese goldfish. Or one can simply turn on 
MTV, as Bruckheimer himself prefers. 

The aerobic and bodybuilding 
equipment was custom-made by 
Bruckheimer's personal trainer, Johan 
Heiberg. A longtime runner, Bruck- 
heimer began weight training as well 
after seeing what it did for Tom Cruise 
in just three weeks of preproduction 
for Top Gun. Bruckheimer says his own 
remuscling took longer but was well 
worth it: "Looking in the mirror, you 
can see the results." Perhaps inadver- 
tently, Bruckheimer has pointed to the 
subtext of Umemoto's design, with its 
wealth of mirrors. "The room is virtual- 
ly colorless so that the only color is you," 
says the architect. "It's like a museum 
backdrop." Or, to use a slightly differ- 
ent metaphor, if a man's body is a tem- 
ple, why not his gym as well? A 
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Jerry Bruckheimer 
and Linda 
Balahoutis's state- 
of-the-art at-home 
gym, left and 
above, combines 
Bauhaus formality 
with LA. airiness. 
Inset: Balahoutis 
and Bruckheimer 
tone for the 
camera. Details 
see Resources. 





ling sft't a style \\^th ller best- 

selling Anmihfifi Ccnintry. 

'|0wl^he's back with a 

sumptuous new book — 

all new photographs, a^l 

new text — to share with 

ytiu the wonderful nexvXook in American 

country: more elegant, more sophisti- 

cated, less cluttered, but with all its 

warmth, comfort and liveability intact. 

The secret for the '90's: adapting the 

American country look to your own taste 

and style, whether it's Traditional, 

Romantic, Rustic, or a Little-Bit-Of- 

Everything. In American Country Classics, 

the author guides you through 22 of 

America's most invitingly stylish homes. 

SAVE 20% 
ON THIS 

AMERICAN 
BEAL'TV'. 

288 PAGES. 
252 COLOR 

PHOTOGRAPHS. 
10 1/4" SQ. 

CLOTHBOUND. 
HARD 

COVERS. 

gland to an antebellum cottage in MiS-\ 

sissippi, a flower-filled beach house in 

Malibu to a cabin in Sundance designed 

by Robert Redford. 

Like its predecessor, American Country 

Classics is a genuine national treasure, a 

book you shouldn't be without and a 

superb gift for friends. The regular 

bookstore price is $40. Our price to you: 

just $32*, plus $3 for shipping and han- 

dling. Send check or money order to 

The Conde Nast Collection, /'THE 

Dept. 710020, P. O. Box 10214,   <fcoLLECTior 
^ >,.     EDITORS 

Des Moines, lA 50336. ^'"°'" 

for credit card orders call toll-free 1-800-678-5681, or write to address above 
•I'liMM- <i<i<l s.il. s l.i\ in llii- l.illdwuig suilfs: CA, (X). (,A. K\. lA. IL. \1A. Ml, N't, I'lc-.ur .illois 4 wtcks l,.r dt-liu-n. 





• TRAVEL 

Back Home at the Chateau 
The renovation of a landmark 

hotel leaves its funky comforts intact 

BvjiLLiAN BURT 

SUNSET STRIP IS A 

weird neighbor- 
hood. It runs along 
a ledge with spec- 
tacular views of 
Hollywood and has 
glamorous restau- 
rants, boutiques, 

and a seriously literary bookshop that 
stand alongside rock and roll clubs, 
a tattoo parlor, and a store selling 
Rockv and Bullwinkle merchandise. 
At one end, the Chateau Marmont 
rises out of the smog like a European 
castle in the mist. 

The original owner, a lawyer named Fred Horowitz, 
had a vision that movie people would be flocking to Hol- 
lywood looking for a home away from home, and so in 
1927, on what was then desert wasteland, he erected a 
copy of a Loire Valley chateau that had once mesmerized 
him. The Chateau Marmont is dense with Hollywood 
scandals and intrigues and famous guests, from Greta 
Garbo to John Belushi. Oliver Stone recently filmed Val 
Kilmer asjim Morrison leaping out of a sixth-floor pent- 
house. Helmut Newton has a house in L. A. but prefers to 
stay at the hotel. Stillness and seclusion are its key ingre- 
dients. People check in and settle in. Children and dogs 
are brought along, and the lobby often becomes a lan- 
guid still life of actors awaiting casting calls. j 

In recent years, however, cozy familiarity had given 
way to a few too many frayed edges. When New York de- 
signer and entrepreneur Andre Balazs acquired the ho- 
tel last May, the suites, with their prewar apartment-style 
amenities (including full kitchens), were in dire need of 
some reviving. Concerned not to tamper with what he 
calls "the spirit and soul of the Chateau," Balazs assem- 
bled a sympathetic group of contributors to assist with his 
meticulous vet gentle restoration plans, which will take 
place gradually with the hotel in full operation. The 
group includes New York architect Alison Spear and 
fashion designer Stephen Sprouse, who is bringing his 
trademark sixties sensibility to a hillside bungalow. Shei- 
la Metzner will curate a collection of her own and other 
people's photographs to hang in the rooms. Notes Ba- 
lazs: "My approach to renovating the Chateau is like 
moviemaking. There's a vision, a strong script, and I'm 
the director." (Chateau Marmont, 8221 Sunset Blvd., 
Hollywood, CA 90046; 800-242-8328.) A 

The Chateau Marmont, top left, and, inset above, on a 1975 
postcard, has sheltered stars from every segment of the Hollywood 
timeline. Recent regulars, far left from top, Helmut Newton, 
Jessica Lange and Sam Shepard, Faye Dunaway, and John Belushi. 
Top right: A newly renovated room. Left: The lobby. 
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How to find the best interior designer for your needs... 
"(Charlotte Peters) brings together designer and client on the basis of compatible personalities and 
tastes; to match demonstrated skills with specific requirements." 

-Interior Design Magazine 

We make decorating simple. 

You tell us your preferences, your priorities, your budget, the vision of the environment you want. 

We introduce you to compatible designers and architects, professionals across the nation that have 
the expertise and the artistic skill to make your vision a reality. 

Charlotte Peters Inc. for residential and commercial interior design. 

charlotte peters 
Interior Designer Referrals 

CALIFORNIA 213-274-6775 

Inc. 
® 

645 Madison Avenue, New York, NY 10022 

212-688-9580 

Residences«Offices»Lobbies»Restaurants 

ii THE BOOK YOU'VE ALWAYS WANTED 

HOISE&GARDEN'S 

BEST IN DECORATION 
Geoffrey Bennison's sumptuous New 
York "chateau" for the Rothschilds 

Renzo Mongiardino's Roman 
"patchwork of antiquity" for Elsa 
Peretti,. John Mauer's own cozy New 
England cottage Jacques Grange's 
romantic Parisian townhouse 
Here at last are House & Garden's 
own choices of the most stunning 
interiors created by such top designers 
as Mario Buatta, Mark Hampton, and 
Sister Parish for some of their most illus- 
trious clients— and for themselves 
More than 250 full-color photographs 
of the rooms, gardens, furnishings, art 

IN 

and antiques—with detailed text and 
captions to enlighten and inspire you— 
make this one of the most exciting, 
essential decorating books ever 
published 
9" X 12" 304 pages in full color, lux- 
uriously printed and hardbound 
To order your First Edition copy for only 
S35 00, plus S3 shipping and handling,* 
send check or credit card 
information to 

CONDE NASI COLLECTION 
P O Box 10850 
Des Moines, lA 50336, or 

CALL TOLL-FREE 

1-800-922-4400 
'Residents of NY, CA. GA. IL, MA 
CO. lA. Ml    Please add 
applicable sales tax. 
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'REVENANCE BY STENDHAL. ONE STEP AHEAD OF TIME. 
INTRODUCING PREVENANCE DAILY ANTI-TIME FORMULA WITH CPE" 
jFhe Collagen Connection. New research confirms that a natural balance between soluble and insoluble collagen is necessary for supple, 
/oung-looking skin. When that balance is upset (by the natural aging process, environmental assaults or stress), the result is an increase 
n the appearance of wrinkles, loss of firmness and elasticity 

Prevenance Helps Preserve the Skin's Vital Balance. A preventive, daily care treatment with C.PF" Collagen Protective Factor, 
Prevenance helps maintain your skin's firm, youthful appearance. It moisturizes, bnghtens and helps shield against environmental abuse 
and sun damage. 

Time is of the essence. Start using Prevenance today and look forward to a brighter future for your skin. 

Neiman Marcus 



• ARCHITECTURE 

tor William Haines worked with him on at least one pro- 
ject. Gladys Belzer, a society favorite and the mother of 
subsequent Woolf clients Loretta Young and Geor- 
gianna (Mrs. Ricardo) Montalban, was a frequent collab- 
orator, as was Elsie de Wolfe, then Lady Mendl, who 
became a client while living in Beverly Hills during the 
war. De Wolfe's passion for eighteenth-century French 
pavilions was duly impressed upon the young man, as was 
the need for "simplicity, suitability, and proportion," her 
cardinal principles. It was James Pendleton, a New York 
decorator, however, who in 1940 commissioned Woolf 
to build the Los Angeles pied-a-terre that would solidify 
his reputation as court architect of Beverly Hills. 

For Pendleton and his wife, Woolf created his own ver- 
sion of a classic pavilion (the mansard-roofed house is 
now the residence of producer Robert Evans). All the de- 

Woolf's classical pavilions and 

follies can be seen as a 

prelude to postmodernism 

tails of Elsie de Wolfe's beloved Trianons and follies were 
stylized and applied to a symmetrical arrangement of 
perfectly proportioned luxuriously high-ceilinged 
rooms laid out for modern living, turning the residents 
into contemporary aristocrats in the middle of Beverly 
Hills. The elegantly blank entrance fagade, with its shut- 
tered windows, oval niches, and double doors flanked by 
exterior curtains, discreetly announced the old-world 
cultivation of the residents, while the contrastingly open 
garden fagade offered a warm California welcome and a 
view across sparkling water to the trellised pool house, a 
folly behind a folly. 

After World War H, Woolf s work grew more whimsi- 
cal and less restrained, his classicism more idiosyncrat- 
ic—especially when freed from the constraints of 
designing fully enclosed structures. In a small house for 
C^ongressman Alphonzo Bell, whose father developed 
Bel-Air, a colonnaded egg-shaped atrium rings an egg- 
shaped pool. Doric cokunns meet louvered French doors 
and a Bermuda roof in an assemblage that looks like 
nothing so much as a playhouse for adults. A fanciful 
pool pavilion for producer Frank Ross and his wife, ac- 
tress Joan Caulfield, is a metal-roofed "tent" in front of 
curved walls that recall the wings of a baroque stage set. 

loday, eleven years after John Woolfs death, his of- 
ten amusing historical allusions can be seen as a prelude 
to postmodernism. A number of his best houses remain 
in perfect condition and as livable as ever, but many are 
also vulnerable to the ever-present threat of the Beverly 
Hills tear-down. The Errol Flynn house, among others, 
has already vanished to make way for overscaled new- 
comers. These are sad losses, because WoolTs theatrical 
architecture is as eloquent a reminder of Hollywood's 
glamorous past as the movies themselves. A 

LA BARGE PRESENTS 

ALEXANDRINE 
French monarchs made sweepirig changes in 

court fashions during the 17th and 18th Centuries, 

creating an elaborate Parisian style which was not 

always appreciated in the provinces. While provin- 

cial cabinetmakers did adapt the graceful curves oi 

the Louis XV style, they turned to their natural 

surroundings for decorative motifs. Leaves, fruits 

and flowers, all hand-painted, were substituted for 

the exotic inlays and gold finishes of the palace. 

Hand-carved native woods replaced costly veneers. 

The furniture thus created was fancifully painted 

and colored to achieve its decorative purpose. 

In the new Alexandrine Collection, La Barge 

captures the fresh individuality and comfortable 

charm of provincial France. You'll discover excel- 

lent examples of hand-painted armoires, secretaries, 

mirrors, chests, and chairs offered m an authentic 

palette of five natural color schemes ideal for today's 

decor Verdigris, pewter, and aged iron finishes lend 

rustic charm to an unusual selection of hand-forged 

tables, consoles and pedestals. A hand-carved 

mantle in pickled pine, glazed ceramic tables, even a 

Bavarian stove, are among the distinctive accent 

furnishings also available. 

Our young story teller and friends are 

enjoying but a few of the Alexandrine furnishings 

available through select showrooms. For your 

Alexandrine catalog send $6.00 to La Barge, Dept. 

C90, P.O. Box 1769, Holland, Michigan 49422. 
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