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Hydrating Creme Lip 

With the very first touch, your lips will luxuriate in 
brilliant QUMMWSTiine. Hydra-Riche feels remarkably 

^^Dtnand wears so evenly Tests prove that 
aordinary formula hydrates, leaving lips 

niceably softer, smoother, silkier Its added plus, 
protective sunscreens. ^ 

All this could only be concealed in the luxury of 
Lancome's black and gold signature case. It discreetly 
opens to a beveled tip for the perfect application of very 
affluent French shades. 

Now rich is so much more than just colour 
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In this photograph you can see only one 
18th Century English secretary. 

Come to Mill House of Woodbury 
and see them aU. 

Although we can't tell you how many secretaries will be here when you 
arrive, we promise there'll he enough superb examples to make your 

choice deliciously diflicult. And with thousands of pieces of fine English 
antique furniture, accessories and works of art always on hand, you'll find 

the same glorious abundance no matter what you seek. 

i 
Mill House Antiques 

Route 6, \Vo«.xlbury, Connecticut 06798    Telephone (203) 263-3446 
We're closed Tuesday but open ever\- other day oi the week, including Saturday and Sunday. 
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the fragrance range for babies and ydtingichildien. 
alcolK)l-free eau de senteur, eau de toilette, gentle soap 

Introducing the first French fragrance pour les enfants. Here for your heart's delight: eau de toilette, 30.00: splash. 
30.00; soap, 8.00: gift set of three soaps, 24.00: and gift set of eau de toilette, splash and soap, 38.00. For phone 

orders tout de sui^e, call 718-FAO-TOYS. 
FAO. We're serious about play. 

FAQ SCHWARZ 
FIFTH AVENUE 

NEW YORK CHICAGO SAN FRANCISCO 
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Why a Parker Ball Point i; 
The Parker Premier Ball Point pictured below is wrought from solid 18 kan 

gold and costs $2,000. 
We believe the ball point refill it is designed to hold, costing a mere SL65. hi 

however, an even greater value. It is the finest writing ball point refill in the world 
Easy for us to say? On the contrary. A Parker Ball Point must meet standard^^ 

other manufacturers don't even consider. 
It must write a straight line with an even flow of ink. No skipping. No blobbing 

To guarantee that it will (and we do), the ball point housing is engineered to 
l/10,000th of an inch. The writing ball itself to 12/LOOO.OOOths of an inch. 

We make our ball points from tungsten carbide. Making them twice as liard 
and wear-resistant as the steel balls youll find in lesser pens. 

We also make our points in four widths: Extra fine, fine, medium and broad. 
-   To ensure that the ink has the correct viscositv it is made to a secret formula I 
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peciai waterproo 
. 'ide even longer 
lasting protection. 

i  Total sun cai 
For beautiful skin, in the water 

or out, in the sun 
and after...for a healthy looking 

tan or no tan at all, you can 
trust Conquele du Soleil. 

It conquers the sun. 



NCTE5 

oesign -I 

British Banzai 
Young British designers are bringing a new modernity 

to Tokyo, adding maximum punch to minimal style 

the Japanese may honor their ancient 
heritage but they build modern. 
Their devotion to Minimahsm has 

surpassed the call of duty; the severe aes- 
thetic has literally been set in concrete 
across the land. The British, on the other 
hand, remain resolutely wedded to chintz 
and drafty spaces. In the land of cabbages 

and kings a native architect has as much 
chance of realizing a modem project as he 
has succeeding as a citrus grower. If we 
are to believe Prince Charles, who in turn 
believes he is speaking for the English ev- 
eryman, who needs modem style'^ 

"Alright then,'" say Britain's young 
architects and designers who are estab- 

Sue Timney 
and 
Grahame 
Fowler on 
chairs 
covered in 
fabric of 
their 
design. 

lishing yet another British tradition—ex- 
porting the best of their bigger-than-a- 
biscuit-box work. "A-OK," declare the 
Japanese, who have never been shy about 
importing—or for that matter copying—a 
better mousetrap, especially now that 
they're finding it increasingly difficult to 
cozy up to concrete. 

Frustration on both sides has borne 
fmit. Two restaurants in Tokyo—A.D. 
Coliseum by Timney Fowler Limited and 
Metropole by Branson Coates Architec- 
ture—are among an expanding group of 
British-designed, Japanese-backed hot 
spots whose up-to-the-minute stylishness 
is laying to rest a bit of national stereotyp- 
ing. Japan may be the land of the rising 
sun, but the Brits appear to be getting a 

HGJUNE1988 23 



ii-i'f.ivim,. 

design 
X 

PAUL WARCHOL (2) 

British design talent 
invades Tokyo in two 

new restaurants. Patterns 
in black and white 

compete at A.D. 
Coliseum, above, 

designed by Timney 
Fowler. Right: At 

Metropole, designed by 
Branson Coates, a Greek 

key motif, set in tile and 
painted as a border on 

faux curtains, winds 
around the private dining 

room. Below: Doug 
Branson, at left, leans on 

the Goose studio chair; 
Nigel Coates is flanked 

by the arrows of a 
prototype chair. 

jump on the day. 
Sue Timney and Grahame Fowler have 

had experience working in Japan in the ar- 
eas for which they are best known—pa- 
pers, fabrics, and ceramics—since 1979. 
But A.D. Coliseum, which serves nou- 
velle Vietnamese cuisine, is their first 
public built work and a celebration of 
their decision to expand into interior de- 
sign. If they did not already have a splen- 
did curiosity shop for their wares on 
Kings Road in London, the restaurant 
could serve that function. In a rather small 
space Timney and Fowler have told the 
tale in black and white and in a play of pat- 

tern on pattern against 
pattern. Their designs. 
derived from such 
sources as architecture. 
Japanese prints, photog- 
raphy, mythology, and 
Classicism, are silk- 
screened on mirrors, 
transferred onto glass, 
rolled directly onto the 
walls (the fire code pre- 
cluded using wallpaper), 
set in tile, lavished on 
laminate, and assembled 
in a grouping of plates on 
the walls which pays 
homage to Piero Foma- 
setti. In addition to pro- 
viding the clients with, in 
Fowler's words . " 'a 
stimulus, a talking point, 

a tlagship" (translated into American— 
an image). Timney Fowler even came up 
with the name. 

All this in answer to the client's request 
for "something semi-Classical." The de- 
signers were given carte blanche, though 
the budget was tiny. Of the bits and pieces 
that went into the space, some objects—a 
chandelier and small tables—were found; 
most of the rest was manufactured in Ja- 
pan. -As for the construction plans. Tim- 
ney Fowler provided a "minutely detailed 
model, which was executed lo a T. even 
some of the mistakes.'' 

Nigel Coates and partner Doug Bran- 
son, able coexecutor of Coates "s confec- 
tions, also supplied exhaustive 
construction documents for Metropole. 
but their real advantage as outsiders then 
and now rests in Shi Yu Chen—entrepre- 
neur and expediter extraordinaire who 
translated iheir theatrical schemes and un- 

Tokyo was ready 
for a revival 
of cafe society 

conventional methods into Japanese 
thought and yen. "The Japanese are 
strong in technological development and 
financing." says Chen, "but short on 
concept, in spite of their new global- 
mindedness." 

Tok\ o w as ready for a revival of cafe so- 
ciet\: Metropole was the test case. Coates 
found that "people m Japan had run out of 
input themselves and were looking for a 
new direction. Stylistically. Minim.alism 
has run its course. The atmosphere there 
wants to be indi\ idualistic. They see British 
sty le as being the opposite of international 
chic. And at least there is not the fear of 
building, as there is in Europe." 

To the Japanese. Metropole is a fabu- 
lous setting for the consumption of 
"Shanghai modem" food. To Coates it is 
a stage, an artist's 
studio, an auditori- 
um, a colonnade, a 
drawing room, a li- 
brary. It speaks of a 
"taste for antiquity 
and an avant-garde 
sense of the new" and of craft. Branson 
Coates purchased a lot of antiques in addi- 
tion to designing new furniture and com- 
missioned such pieces as a chandelier by 
Tom Dixon, a drawing by sculptor Ed- 
ward Allington. two paintings by Adam 
Lowe, and painted sets by Zaza Went- 
w orth Stanley. " It's a late-twentieth-cen- 
tury William Morris effort really. We 
treat it all as fun—with a professional 
edge. I would like to think." 

Metropole w as a catalyst in the career 
of Branson Coates. "From the success of 
it everything else grew." Everything in- 
cludes Tokyo's Caffe Bongo and the jazz 
club Bohemia (both wildly popular), a 
new building. I'.Arca di Noe in Sapporo, 
and the no-longer-limited production of 
Coates's furniture designs. 

With A.D. Coliseum, Timney Fowler 
simultaneously pulled together and 
branched out from their work in objects 
and textiles. The success of their first inte- 
rior can be gauged by the copies cropping 
up around Tokyo. Fowler has already 
spotted "two coffee shops that are almost 
identical." As he says, "With the good, 
that is. designer fan clubs, come the 
bad—design clones." 

Britannia may not rule the waves, but in 
design and in Japan she is surely making 
them. Heather Smith Maclsaac 

CHRIS GARNHAM 
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Signs of their 
times. Symphony 

of the Great 
City, above, by 

Georgii and 
Vladimir 

Stenberg, 1928. 
Left: Richard 

Avedon's 
famous 

John Lennon, 
1967. 

Baniier\ears 
A new show illustrates a 

century of graphic artistry 

Such is the power of the poster that it 
has led Stuart Wrede to warm even to 

psychedelia. After spending months go- 
ing through its vast archive of posters, 
Wrede, director of the Museum of Mod- 
em Art's department of architecture and 
design, cautiously confesses to a fondness 
for the swirling acid colors which pro- 
claimed the rock concerts and head shops 
of the late 1960s. "Psychedelia was a true 
popular movement," says Wrede. "It led 
to a revolution insensibilities." 

Psychedelia, however, is only one of 
the graphic revolutions Wrede celebrates 
in "The Modem Poster," his selection of 
over three hundred examples at MOMA 
June 6-September 6. More than a century 
of this powerful, engaging popular art 
form is surveyed, ranging from the quick 
precise line of Toulouse-Lautrec to the 
jumbled imagery of Tadanori Yokoo as 
well as numerous anonymous artisans 
who realized long before Marshall McLu- 
han that the message could become a cap- 
tivating medium. Michael Boodro 

Chair of the Month 
Ann Ma^uson test-drives a design evocative of a 

classic roadster—but stays under 55 mph 

at first I thought this chair was kind of boring. Especially for $8,800. 
But then they explained why it was called the Bugatti chair. De- 

signed after the Bugatti sports car of the 1920s, the chair's arms mirror the 
curves of the car's front fenders. I thought, well, that's pretty cool. 

So, with visions of Isadora Duncan's broken neck dancing in my head, 1 
settled back into the soft buUhide seat. I was instantly molded to the chair's 
persistent 135-degree angle. 

Overcome with a sense of refined elegance (circa 1927?) I began to bat- 
tle an uncontrollable urge to nurse a martini and quote incessantly from 
Noel Coward. . . but the damn thing picks up cat hairs like a magnet! 

The Bugatti Chair, designed by Franz Romero, made by deSede 
of Switzerland. In bullhide, $8,800. Available from Stendig. 
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Movies ill Mot ion 
At a new museum devoted to film and television, the 

visitor becomes as active as the figures on the screen 

ntil the golden spike arrived by trail- 
er in St. Helena, California. I had 
considered museums to be like end- 

less freight cars of glass cases passing be- 
tween me and my freedom. As the fourth 
grade waited its turn to see the artifact, we 
joked^ fidgeted, and capered. It was 
heady to be outside, beyond the usual 
scholastic confines and about to enter 
someplace weird to look at something 
special: the trophy commemorating the 
completion of the first transcontinental 
railroad. It lay on velvet behind glass 
thick enough to bounce axes and bullets, 
the only thing lit up in the dark trailer. 
Wow. A thrill bloomed inside me from 

the presentation of an inert object—m\ 
first two-way museum experience. 

Rochelle Slovm. Minerva of the Amer- 
ican Museum of the Moving Image, a 
brand-new museum now aborning in 
Queens. New York, has done lots of 
homework to provide two-way experi- 
ences for forthcoming visitors. She took 
in European science and technology and 
history museums as \\ ell as San Francisco's 
famous Exploratorium to get ideas for 
what she calls participator, exhibitions. 
In France she found the magic mirror. 

The magic mirror into which director 
Slovin gazed at the Centre Georges Pom- 
pidou, a.k.a. Beaubourg. was set up to 

The museum's 
primitive 
projectors, for 
left. Above: A 
model of the 
Roxy Theater, 
1927. Left^ Charles 
Gwathmey and 
Robert Siegel, 
who hove 
transformed on 
old movie 
studio into a new 
movie mecca. 

deconstruct the viewer, to disassociate the 
self from its usual mirror image. As I un- 
derstand the magic mirror at the American 
Museum of the Moving Image, it will 
dress visitors in some sort of computer- 
tailored costume once worn in a movie. 
Participatory museum-goers will be snap- 
ping out. "Frankly, Scarlett, I don't give 
a damn." while dressed in Clark Gable's 
own costume—or rather the costume's 
image. In other words, visitors at the 
.American Museum of the Moving Image 
will be moving in American images them- 
selves, simultaneously alive and artifi- 
cial, all dressed up in deconstructed 
preexistence. Wow. 

Showing the "material culture" sur- 
rounding the manufacturing of moving 
images is how the museum director ex- 
plains the often hilarious catholicity of 
AMMI's growing collection of fan-tar- 
geted ephemera. I saw a tiny plastic TV 
set. the knob of which raised up a pair of 
salt-and-pepper shakers, rows of metal 
lunchboxes whose TV-screen shape must 
have inspired manufacturers to dedicate 

26 HG JUNE 1988 



i£;^^^2E£i^lSEi 

them to different TV shows, star coloring 
and cutout books, mugs, decanters, and 
movie magazines so myriad I came to 
know the former human horizon has been 
left behind in a galactic expansion of 
camp and kitsch. 

Bell Labs has loaned some huge sober- 
ing dinosaurs from the days of the moving 
images' first movements, among them a 
1926 television set that looks like the 
homemade armoire of a handyman living 
in an early trailer park and the first version 
of an invention that only universal human 
dread has prevented—the telephone that 
shows callers to each other on a screen. 
All sorts of technical equipment is on dis- 
play, including projectors dating clear 
back to early stone models that flickered 
crude images of bison on the walls of 
limestone caves in prehistoric France. 

Video artists such as the inevitable 
Nam June Paik will also have their place 
in the grand, generously windowed 
"bones-up rehab" handsomely per- 
formed by Gwathmey Siegel & Asso- 
ciates on part of the vast old Astoria 
Studios. Yuk-yuk, har-har, urban Pop art- 
ist Red Grooms, a former Roxy Theater 
usher himself, has teamed up with Ly- 
siane Luong to create a forty-seat theater 
called Tut's Fever. In another two state- 
of-the-art theaters seven hundred pro- 
grams a year will be screened. John Funt 
of Tiffany & Company will design the 
first temporary exhibition. Jim Isermann, 
a Los Angeles artist whose subject is the 
environment, has created a small viewing 
lounge evoking the television set as hearth 
and soul of modem existence. 

So the moving image is going to be held 
still for us by the scholars, curators, ad- 
ministrators, and artists currently con- 
structing and deconstructing the 
American Museum of the Moving Image 
in Queens. As of late summer, we're go- 
ing to have a chance to see and feel how 
our culture is being turned inside out by its 
own amazing recorded reflections. 

The most perfect movie I ever saw was 
a little piece of the historical section of 
that briefly popular Cinerama. In this 
clip, in sepia and white, old George Ber- 
nard Shaw himself, wearing plus fours, 
steps before the camera that will be an au- 
dience's eyes—yours and my own—and 
says, as he often did. the perfect thing: 
"I'm not really here, you know." 

William Hamilton 

Doug Walla, right, and from his summer show, 
above, Julio Gonzalez's On the Beach, 1906-12. 

Do>Mito\^ii Uptown 
Kent Fine Art is an experiment in collaboration 

When Doug Walla left his lucrative 
position at New York's Marlbor- 

ough gallery to go out on his own, he was 
immediately asked which artists he 
planned to steal. "Nobody," was his re- 
ply. "I didn't want to be a robber, some- 
one who is perceived as a raider, because I 
think I am a good team player.'' 

At his Kent Fine Art gallery on 57th 
Street, Walla is proving that teamwork is 
a winning strategy. For his spring show 
"Altered States," curated by Rosetta 
Brooks, Walla financed an issue of 
Brooks'sZG magazine instead of printing 
a catalogue. "Fictions," cosponsored 
last fall by SoHo's Curt Marcus gallery, 
ranged from nineteenth-century land- 
scapes to Cindy Sherman's "film still" 

Art a la Carte 
discovering art in odd places is 

something art dealer Dan 
Grossman excels at. His New York 
gallery recently acquired the majority 
of sculptures and paintings from 
the original Mamma Leone's 
restaurant. More than fifty years ago 
owner Gene Leone amassed a 
substantial collection of nineteenth- 

photographs. Walla has even taken his 
collaborative efforts outdoors, working 
with the city's Public Art Fund to install 
Richard Artschwager's first public sculp- 
ture. And although the gallery represents 
contemporary artists Troy Brauntuch and 
TODT, this year Walla also spotlighted 
the overlooked Surrealists Meret Oppen- 
heim and Dorothea Tanning. This sum- 
mer Kent will show the paintings of early 
Modernist sculptor Julio Gonzalez. 

"I wanted the format to be open," 
Walla explains. "It was never my idea to 
do all the exhibitions." 

And why the name Kent? "I didn't 
want my name on it. And I did think it 
would be a funny pun on Marlborough.'' 

Mary Anne Staniszewski 

century art to use as decoration. The 
most striking pieces are 32 marble 
sculptures by Americans who went to 
Italy to study the art of antiquity 
firsthand. These include William 
Wetmore Story's Cleopatra (1865, 
predating the Met's version by four 
years), and two 1850s works by 
Randolph Rogers, Ruth Gleaning and 
Nydia. They are on view at the New 
York Academy of Art as part of an 
ongoing exhibition.   A. Glenn Harrell 
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Tlie New Brick La> er 
W ith stripes, checkers, and diamonds. 

boldly patterned masonry makes a comeback 

O 

S 

ne tough problem facing contem- 
porarv' architects is how to bring 
ornament to their buildings eco- 

nomically. Modernism was able to sweep 
away centuries of traditional detailing al- 
most overnight largely because unembel- 
lished structures are much cheaper to 
build than handcrafted ones. But now a 

new tendency is emerging on American 
college campuses that points toward a 
more \igorous—and affordable—deco- 
rative presence for public buildmgs. Pat- 
terned brick, less costly than carved 
stonework, has been a familiar feature of 
universit>' architecmre since the colleges 
of medieval Cambridge. TheEnelishN'ic- 

Traditionol masonry is revived 
with modern dash at Rice 
University, above and top, and 
Princeton, above left. 

torian vogue for strong. high-contrast ma- 
sonrv was picked up after the Civil War by 
such American architects as Frank Fur- 
ness at the University of Pennsylvania and 
Henr\ \'an Brunt at Harvard. But a retreat 
to the sedate Neo-Georgian style of 
monochromatic red brick soon put asser- 
tive exteriors out of fashion. Many were 
planted over with ivy to obscure their in- 
tricate facades. 

During the 1960s. Robert V'enturi rein- 
troduced the venerable idea of vividly 
decorated architecture in revolt against 
the anonymous glass boxes of developer 
Modernism. Yet only lately has he begun 
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Gilding the Cabbage 
The glittering symbol of the Vienna avant-garde 

is given new life as a center for the arts 

In 1898, the Secession—a breakaway 
society of radical young painters, 

sculptors, and architects—commissioned 
Joseph Maria Olbrich to design a new 
headquarters in Vienna to house their ex- 
hibitions. With its severe, symmetrical, 
windowless facade, lush but confined or- 
nament, and bronze-dore dome of open- 
work laurel leaves (nicknamed ""The 
Golden Cabbage"), the Secession Build- 

ing was a veritable manifesto, declaring 
an entire artistic philosophy through inno- 
vative style. Like the Bauhaus in Dessau. 
Germany, the Secession Building both 
announced and fulfilled the revolutionar> 
movement that gave the structure its 
name. It was a prophetic symbol of the 
mystical status makers of art have attained. 

Closed by the Nazis, the Secession 
Buildins was eutted dunne the last davs 

. Olbrich's 1898 Secession Building, 
has the enigmatic aura of a cult 

pie. Above: New conference room. 

of World War II. It was rebuilt in 1963- 
64, but over the past two decades its in- 
creasingly neglected state became a civic 
embarrassment as interest in the Seces- 
sion period reached new heights. Deter- 
mined to save this key artifact of Vienna's 
cultural heritage, the reactivated Seces- 
sion mounted a rescue campaign. The en- 
tr\ hall and the room encircled by Gustav 
Klimt's restored Beethoven Frieze evoke 
Olbrich's original scheme, but the offices 
and conference rooms have been redone 
with a free contemporarN hand by archi- 
tect .-^dolf Krischanitz. The family of 
Ronald Lauder, who stepped down last 
fall as U.S. ambassador to Austria, paid 
to have the dome regilded. It is a refulgent 
sign that after ninety years the Secession 
is once asain a soins concern. M.F. 

Through the 
the excitement such early Modernists as Le 

Corbusier and Charles Sheeler felt for the 
anonymous but eloquent architecture of the In- 
dustrial Revolution is recaptured in photogra- 
pher Serge Hambourg's Mills and Factories of 
New England [Ahrams. $29.95). His ninety col- 
or images (including the Scovill Manufacturing 
Co. in Waterbury. Conn., right) are on view at 
the National Building Museum in Washington. 
D.C., from June 16to Ausust 29. M.F. 
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BOOKS 

AWealtli of Pr()l)leiiis 
Great families apparently have great difficulties. 

Caroline Moorehead looks at four books that bemoan the rich 

Rich traditions: Eddy Glenconner Tennant with his son Bim 

he wealth of the extremely rich—what 
do they do with their money?—is one 
of those subjects that never loses its 
fascination. Combine it with class, and 

you simply cannot fail. Yet to read two books 
published this spring on American class and 
wealth is to be less than wholly charmed. 
These extremely rich are greedy, venal, 
snobbish, pretentious, intellectually full of 
sloth—and unhappy. 

Neither Nelson W. Aldrich Jr., author of 
Old Money: The Making of Ameri- 
ca's Upper Class (Knopf. S19.95). nor 
Lewis H. Lapham in Money and Class 
in America (Weidenfeld & Nicolson 
$18.95) gives the rich good press. Both 
speak from impeccable pedigrees, bom to 
what Fitzgerald called the "gay table" of 
high society among those who married often 
and had fun (the ghosts of Fitzgerald's fated 
and decadent twenties playboys peer out of 

every page); both went to the "sober table" 
of Old Money New England prep schools 
(the "St. Midas" schools) and to prestige Ivy 
League colleges. Many decades of play in the 
fields of the rich have provided these authors 
with more firsthand experience than any or- 
dinar\ reporter could hope to get his hands 
on. They have eaten at 
the Pacific-Union Club 
in San Francisco, 
swum off the beaches 
of East Hampton, 
danced at radical chic 
functions, and drunk ^^^^^^^^~ 
with Truman Capote—whose 1966 black- 
and-white masked ball becomes Lapham"s 
apotheosis of the perfect rich experience. 
Both talk with w r> and w itty eloquence of the 
self-perpetuating and self-defeating attitudes 
of those condemned to spend at least several 
hundred thousand dollars each \ear. 

\ever in the history of 

the world have so mam 

people been so rich 

These two authors" particular comers of 
concern are. however, somewhat different. 
What interests .Aldrich are the Old Rich, w ho 
consider their w ealth to be in tmst. to pass on, 
like mnners in a rela> race, from generation 
to generation, and who see in it not spending 
power but influence. This inherited wealth, 
writes .Aldrich. "puts an egregious wrinkle 
on the nation's promissory' claim of equality 
of opportunity." 

Old Money, as Aldrich sees it. comes re- 
plete with obligations, assumptions, and a 
certain faded charm. How Old Money got 
where it is. how jealously it continues to 
guard its privileges with exclusive yacht 
clubs and legacies is the meat of Aldrich's 
book. He is an onlooker, though seldom an 
admiring one of these "insidious and care- 
less people." He tells a good stor\'. A New 
Deal Democrat w as informed by his favorite 
niece that her husband had at last got a job. 
"Oh. my dear." he replied. "I'mso sorry." 

Lapham pays less heed to the fragile dis- 
tinctions between inherited and made mon- 
ey. His "equestrian class" (the phrase is 
borrowed from ancient Rome) consists of 
"all those who can afford to ride rather than 
walk." These range from the heirs to family 
fortunes to the self-made millionaires, pop 
stars, athletes, and corporation presidents he 
calls boyish bureaucrats. All are hurtling to- 
ward disaster. "Never in the history of the 
world have so many people been so rich; nev- 

er in the histor>' of the 
world have so many of 
those same people felt 
themselves so poor. 

More bluntly than 
Aldrich. Lapham lays 
down what he sees to be 

the unpalatable present score: his rich have 
the temperament of lizards. Indifferent to the 
sorrows of their friends, they are profoundly 
infantile, surrounding themselves with cost- 
ly toys—designer jeans, cappuccino ma- 
chines, and prints of ducks—and strict 
nannies in the shape tContinued on page 46) 

1^0 HG JUNE 1988 



mm 

^ w 
t 
i 

23 ? 



THE BMW 7351. 
NEVER HAS SO MUCH ENGINEERING 
INTELLIGENCE BEEN LAVISHED ON 

ONE AUTOMOBILE. 
All automobile engi- 

neers dream of "a clean sheet 
of papers A chance to create 
a carthat embodies their best 
thinking, regardless^ the de- 
"^^^olmass proljction. 

""^ pr lie engiri^rs of 
|he735i isth^dream 

iwtbecGurseof? 

years, they devoted 2 million 
hours and $1 billion in devel- 
opment funds to literally re- 
thinking every aspect of the 
automobile. 

As a result, the 735i 
^represents the best sedan in 
the world" (Automobile Mag- 
azine) and provides "our clear- 
est glimpse at next-century 

car design" (Automotive i;^ 
Industries) wherever you fo- i 
cus attention. I 

Observe the sleek, mus. 
cular body While its lines proiv 
duce a stable 0.32 drag , a 
coefficient and a subdued ,] 
airflow, its 20 percent fewer IA 
parts make it immensely ! i 
strong and virtually rattle-free.'i 

Close the hand-fitted \^ 
doors and flush windows, li 
Their unique hermetic seals ! 
combine with the car's aero- jl 
dynamics, rigid construction, ii 
and doubly-insulated sus-    1^ 



vipBfco 

nsion for a ride that is 
'hisper quiet" (Motor Trend) 
Autobahn speeds. 

Sit back in the leather 
iver's seat.The push-button 
at memory commands 
[ht-way adjustments from 
long presettings for up to 
ree drivers, sets the out- 
e mirrors, and s ides the 
atbelt anchor to better ac- 

immodate you. 
^ress the accelerator 

M's engine-management 
.mputer and free-flow cat- 
tle converter ensure "a 

smooth rush right up to (the) 
6300-rpm redline"(Carand 
Driver) under varying condi- 
tions of climate and load. 

As the landscape blurs 
Dastyou on either side, elec- 
Tonic variable-power steering 
preserves your feel for the 
road and aims through curves 
with surgical precision. 

And if the landscape 
turns stormy your vision is as- 
sured by ellipsoid headlights 
:hat cast broader; whiter 
ight and computerized winc- 
shield wipers that adjust 

their force to cope with high- 
speed driving. 

These are just a few of 
the more than one thou- 
sand innovations and refine- 
ments that distinguish the 
roomy five-passenger 7351 
Tom the luxury car as you 
have known it. 

Innovations and refine- 
ments proven in more than 
3 million miles of test driv- 
ing. So that the 735i not only 
debuts as supremely ad- 
vanced, but supremely reli- 
able as wel. 





A THOUGHTFULLY PLANNED. 
METICULOUSLY CRAFTED RESPITE FROM 

THE OUTS DE WORLD 
"he quiet cockpit of the trols are within ready reach. 

735i is, as one demanding Analog instruments are con- 
British automotive journalist veniently clustered in the 
has put it, "soothing, comfor- curving console.The BMW 
table, and quite elegant!'A Active Check Control advises 
sanctuary in which supple you on the status of some 
Nappa leather and rich wood 26 vital functions, and the 
rim provide aesthetic satis- supportive seating and fault- 
faction commensurate with less driving position help 
superb performance. ensure freedom from fatigue 

It is also, in the words of over long distances. 
Automobile Magazine, an Distances which may 
"ergonomically perfect" envi- be further beguiled by the 
ronment that can make a electronic cruise control anc 
good driver masterful. the bass-rich, 10-speaker 

Intelligibly marked con- anti-theft stereo system. 
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PERHAPS THE MOST BEAUTFULTHING 
ABOUT IT IS ITS SPIRIT 

As its standard five- is maintained even in tight 
speed manual and special cornering thanks to the735i's 
high-performance automatic flex-resistant body wide track, 
transmissions indicate, the and refined suspension. 
735i is designed to involve Its carefully calculated aero- 
the driving enthusiast. And it dynamics. Low center of 
does so with an eagerness gravity And virtually perfect 
and finesse that no other car weight distribution, 
can match. Perhaps more extraordi- 

The deep-breathing nary notes AutoWeek, "the 
new fuel-injected, 3.5-liter; 6- eternal compromise between 
cylinder overhead-cam ride and handling appears 
engine thrusts from 0 to 60 to be no compromise at all!' 
in just 8.1 seconds or less. Because the fully-inde- 
^roceeding to 140 mph*and pendent suspension is thor- 
beyond with "remarkable oughly isolated from the 
smoothness"as the car re- body and mated to adaptive 
mains "supremely poised and gas-pressure shocks that 
stable" (Car and Driver), 

"his poise and stability 
provide con^rt over bumps 
and potholes alike. 
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THE DEFINITIVE SUCCESSOR TO THE 
CONVENTIONAL LUXURY CAR. 

In the 735i, BMW engi- levels of BMW's extraordi- 
neers have seized the oppor- nary performance. And thus, 
tunity to rethink every aspect they have created today's 
of the luxury automobile- most thorough definition of 
comfort, aesthetics, quality what makes an expensive 
reliability and safety-from car worth the money 
the active-spirited driver's 
point of view. 

They have combined 

As the editors of Auto- 

comp eteness, a cohesive-     convenience. 

is its most remarkable attri- 
bute. It is a true performana 
sedan that gives up nothing 
in comfort. It is a luxury 
sedan that will embarrass 
most sports cars."- 

Forthrillingcorrobora- 
tion, contact your authorizec 
BMW dealership. Where the 
735i is poised for    /^^^> 

^^K.,.^K^;^K^^^ \      ' 

ihe results with even higher    ness to the new Seven that 
M987 BAAV of N<xth America, Inc The B^WV trademark arxj logo are resstered 'Btm d(» 







For those who value excellence. 

Henredon's Transcontinent conveys a message of casual comfort. It's a soft edged contemporary that's clean, mellowed by 
warm finishes; simple, spiced with sophisticated swagger. Executed in native pine, the designs echo themes found in ancient 
Far Eastern cultures. We invite you to experience this exotic world at an authorized Henredon dealer For a Transcontinent 
brochure send $2.00 to Henredon, Dept. G68, Morganton, NC 28655. 

Henredon 
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Foryea.th.,served 
the same dish inlheWhite House. 

v^ 
And no one ever tired of it. 

A fact we find not the least bit surprising. 

Because "Colonnade" is made from the world's 

finest bone china, painstakingly hand crafted, 

and highlighted with pure gold. 

All of which makes it perfect for any house. 

So when it's time for you to serve 

something extraordinary, remember 

Wedgwood makes the perfect dish. 

® Wedgwood® 

Pictured left: Wedgv\'ood's 
"Colonnade Black ' bone china 
sen'ice, and museum pieces from tlic 
Wedgwood collection. For more 
information write: Wedgwood, 
41 Madison Ave., N.Y., N.Y. 10010 

© Josiih Wedgwood & Sons, Inc. 1988 
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make your 
favorite 
shampoo work 
even better. 

Did you know your 
favorite shampoo wi 
work better if you 
stop using it for 
14 days? 

Laboratory > ; 
studies have now 
determined that even 
the best shampoos 
can leave a residue 
that builds up, 
causing your hair 
to become limp, dull, 
blah. 

But one shampoo 
has been proven to 
remove the build-up. 
It's Neutrogena 
Shampoo. So gent! 
your hair will feel 
fresh and healthy 
again in just 14 days. 

Then you can go 
back to your favorite 
shampoo, and it will 
work better than 
ever! 

BOOkNOTES 

The Complete Book of Topiary 
by Barbara Gallup and 
Deborah Reich 
Workman, 318 pp..SIO.95 
From a sparrow in a pot to a dinosaur on the 
prowl, the art of topiar.—indoors and out— 
has been demNstified. The authors provide 
clear illustrations on creating portable, spi- 
ral, standard, and mock topiary and dem- 
onstrate how to keep topiary growing. 
Ivy training, espaliers, and knot gardens are 
also covered. 
Topiary: The Art of Clipping Trees 
and Ornamental Hedges 
b\ A  M.Cleveh 
Salem House 
i:8pp.,S29.95 
Professional gardener Clevely confines his 
topiary instructions to the great outdoors, pri- 
marily focusing on hedge artistry. He details 
the history of topiary and illustrates his ideas 
uith 65 colorplates, and 30 black-and-white 
photographs of some of the world's most fa- 
mous topian. parks. The plant reference sec- 
tion is especially informative. 
The lllustrfrted Gertrude Jekyi'- 
Color Schemes for Hie Flower Garden 
by Gertrude .Iek\ll 
Little. Brown 
192pp..S29.95 
In this reissue of her classic. Gertrude Jekyll 
takes the reader on a tour of her own garden. 
Munstead Wood, with full details on the 
plantings and colors. This new edition is sup- 
plemented with her own color renderings 
(not seen in the 1908 original) plus an appen- 
dix of unpublished designs. 

Jekyll enthusiasts should also note that 
other reprints of her works, including Chil- 
dren and Gardens, Wood and Garden, and A 
Gardener's Testament ($29.50 each), are 
available from the Antique Collectors' Club. 

Gabrielle VVinkel 

1988 Neutrogena Corp. 



For large 68 page book with 
87 color pictures send $5.00 

to:McGuire,HG6'88, 
151 Vermont Street at 15th, 
San Francisco, CaBfomia 
94103. Ask your interior 

designer or architect about 
the seven unique McGuire 
Collections. See them in the 
nearest McGuirfe showroom. 

Atlanta, Boston, Chicago, 
Dallas, Denver, High Point, 
Houston, Laguna Niguel, 

Los Angeles, Miami, 
New York, Sar^ Francisco, 

Seattle, Portland, Washington, 
D C.,Toronto,Vancouver. 



An old fashioned way to see die sea. 
(yrby Head. Pn'nce Edu end Island. 

Festival Time 
All suf}it?ier long, 
u V IMJI 'C Highland 
Oanies. atui Scottish f* 
tradition. "^ 









America's best-selling mini-van?' 
Your first look tells you Aerostar is a 

superbly versatile mini-van, with a style all 
its own. Its design is sleek, modem, aero- 
dynamic. The wind works for it, not against 
it. With luxurious touches throughout and 
its special options. Ford Aerostar is America's 
best-selling mini-van. 
New Eddie Bauer style. -^ 

This year there's a s\)OT\y j^^&^Cdz/^^t^^AOAy' 
model with dual front Captain's Chairs, 
special two-tone paint, unique interior 
appointments, and more. It's Aerostar with 
the good looks of the great outdoors! 

I Designed to move you. 
But Aerostar's success isn't based only 

distinctive looks. Its standard 3.0L V-6 ha 
multi-port Electronic Fuel Injection for eash 
starting and smooth running. It delivers a 
spirited 145 horsepower. Thafs greater thai 
any Chrysler mini-van. And it's powerful 
enough to tow an impressive 4900 Ibs^ 
Living room. 

Aerostar's advanced stv^ling gives you loa 
of useable space. It comfortably seats up t 
7 people." Or remove both rear seats, and 
create 139 cu. ft. of cargo space. You can 
even convert Aerostar into a sleeper with tt 

Nobody does it better... 
the 1988 Ford Aerostar. 

^^^^^HUEB^^^^^S 



Ming seat-bed option. "^ All this in a mini- 
iji that's a breeze to handle and park, prac- 
:ally anywhere, even inside your garage. 
Year/60,000-Mile Powertrain Warranty. 

Covers major pow^ertrain 
components for 6 years/ 

N60,000 miles. Restric- 
tions and deductible 

apply. Also, participating dealers back their 
customer-paid work with a free Lifetime 
Service Guarantee, good for as long as you 
owm your vehicle. Ask to see these limited 
warranties when you visit your Ford Dealer. 
Ford. Best-Built American Trucks...seven 
years running. 

Based on an average of owner-reported 
problems in a series of surveys of '81-'87 
models designed and built in North America. 
At Ford, "Quality is Job 1'.' 
*Based on manufacturer's reported model year retail deliveries through 
luly 31. 1987.    **Wh(!n properly equipped. Towing rating is reduced by 
passenger and cnrgo weight in towing vehicle.    tWith optional rear 
bench seat. Sfiat-bed optional on XL only. 

Have you driven a Ford...lately? C^WQ^ 



Live every day with 

LUNT 
STERLING 

This pair ot Lunt sterling silver candlesticks is a 
$145 value. They're yours with every purchase ot tour 
4-piece place settings of Lunt Sterling. After vou 
choose your tavorite pattern, the candlesticks will be 
given to you with our compliments! OtFer expires 
June 30,1988. For a catalog write Lunt Silversmiths, 
298'HG Federal Street, Greenfield, MA 01302. 

IKniKLIFK 
secret understanding, like a s\ mpathetic doc- 
tor with a truculent old patient. 

He had reckoned the work would take him 
four to six weeks. Naturally, it took three 
months, and by the end John had become pan 
of the famil). He is a man who likes to talk, 
and at first he w as put out to find there were 
times and places (namel\. downstairs when 
my wife had patients) when talkmg wasn't al- 
lowed. Each morning, while my wife was 
seeing her earh patient and I was drinking 
coffee in the kitchen above the consulting 
room, he would tiptoe in like Sebastian the 
cat and launch into an elaborate pantomime 
that became wilder and more unbuttoned as 
the weeks went by. 

Even so. he obe\ed the crazy rules and 
didn't actually speak—^to his own surprise. I 
suspect, as much as to ours. Later in the day 
he and my wife would chat together over tea 
and biscuits, and in the evening we would all 
ha\e a drink and admire the day's progress. 
He would fill us in on local gossip, but mostly 
he talked about our house, about how it was 
responding to treatment, about his diagnosis 
of the latest ailment and his general prognosis 
of the patient's heahh. I had been raised in a 
family with two older sisters; now I began to 
discover belatedly what it must be like to 
have a lively kid brother with a passion for 
fixing things. 

Oddly enough, all three of us were enjoy- 
ing ourselves, although it seemed as if the 
house would never be right again, the chaos 
would never end. In the garden the snow- 
drops came and went, then the crocuses ap- 
peared, vivid splinters of color in the dank 
air. John sanded and smoothed and plastered 
and hammered, and the dust sifted down 
through the echoing house, coating the furni- 
ture, filling the air. filling our lives. 

Then one day he stopped banging and be- 
gan to sing in a slightly abstracted way. as 
though his mind were on something else en- 
tireh . Within a week, the ceilings were 
painted, then the dadoes, the banisters, final- 
ly the hall itself. Order was emerging from 
chaos, after all. Then John appeared with a 
collapsible table and slowly, meticulously, 
the wallpaper \\ ent up. The carpeting firm ar- 
rived, the echoes ceased, the house was fin- 
ished. We drank together in celebration; we 
toasted John's labor and skill; we toa.sted the 
house and its resurrection. We put a record 
on the hi-fi and John, who is a jazz buff, sang 
along with Charlie Parker, passionately 
blowing into an imaginary saxophone. When 
he finally left to practice his magic else- 
where. 1 felt the family was diminished—de- 
spite his bill. A 
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75 Virginia Road, North White Plains, New York 10603 Through architects and interior designers. 
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Animal House 
A veritable zoo can be found in 

19th-centurv decoration 

here may not be rams" heads, birds, or hair\-leg hooves on 
modem furniture, but visit any antiques dealer and it's prac- 
tically all you see. The reason? "There is a big interest m 
Regency, Neoclassical, and Biedermeier styles—and these 

are periods that happen to incorporate animal and human figures. 
It's the vogue," says Anthony Victoria of Frederick P. Victoria 
& Son. Helen Wilson of Linda Horn Antiques agrees. "People 
are leaning more toward articulated forms and away from Modem- 
ism, and there is a sense of whimsy and fun in these figures. The 
nineteenth century was so charmingly overdone with animals on 
chair legs and on handles of tureens.'' Gabrielle Winkel 

Decorating Editor: Jacqueline Gonnet 

Clockwise, from top right; 
19th-century Japanese bronze 
bookend, $4,600 a pair, Linda 
Horn Antiques, NYC; zinc 
and copper weather vane, 
HirschI & Adier Folk, NYC; 
detail of giltwood torchere, 
c. 1770, 175,000 a pair, 
G. Randall, Washington, D.C.; 
Karabogh wool carpet, c. 1860, 
$30,000, Coury Rugs, NYC; 
Viennese planter, mahogany 
base, c. 1820, $32,000, 
Frederick P. Victoria, NYC. 



Since  16 90 Towue Dorft just set the table. Set the mood. 



SALESROOM 

Furniture on the Bloek 
At the Hotel Drouot's hvely sales, 

knowledgeable buyers can still find good value 

aris in June promises, for habi- 
tues of the New York sales- 
rooms, temperate relief from 
Manhattan's swelter and an 

auction season that's heating up just as the 
major American sales have cooled down. 

June is traditionally an important time for Pa- 
risian auctions, and although excellent 
pieces are to be found in many categories, in- 
cluding Primitive, Impressionist, and Mod- 
em art, Paris is also not surprisingly one of 
the best places to find extraordinary exam- 
ples of French furniture. 

The oldest and primary salesroom in Paris 
is the Hotel Drouot, located near the Opera at 
9, rue Drouot in the ninth arrondissement. It 
is not really an auction house but rather the 
central staging ground from which the 97 
commissaires-priseurs—or auctioneers—of 
Paris ply their trade. Last year prosperity and 
demand necessitated the opening of an addi- 
tional salesroom known as Drouot Mon- 
taigne at the Theatre des 
Champs-Elysees on the rue 
Montaigne. It is reserved for 
more prestigious sales and seats 
over two thousand people. In ad- 
dition, Drouot maintains smaller 
salesrooms for collectibles and 
low-priced items near the Gare 
duNord. 

At the Hotel Drouot six to 
eight sales may be taking place 
simultaneously. Its seventeen 
small hot rooms may be packed 
wall-to-wall with furiously ges- 
turing clients, some of them sit- 
ting on furniture destined for 
auction and randomly arranged 
with hundreds of other lots, 
wherever there is space. Sales at 

A Drouot habitue: Karl 
Logerfeld, right, at home 
in an 18th-century chair. 
Above: Louis XVI commode 
sold at Drouot last v/inter. 

Drouot are tinged with a uniquely Gallic fla- 
vor. ("Ifyou go to Drouot." says one dealer, 
"bring your elbows.") Sales are rough ener- 
getic events where quality lots are sold along- 
side ordinary' items dragged from the family 
attic. "Sales in Paris are conducted very 
quickly," says Soth- 
eby's Thierry Mille- 
rand. senior vice 
president in charge of 
European furniture. 
"For someone with an 
educated eye, it's fun.     ""^^^"^^^^ 
The reward is finding things others have 
missed." 

Recently exceptional prices have been re- 
alized for French furniture at Drouot, includ- 
ing 2,700,000 francs on April 2, 1987, for a 
pair of Louis XV fauteuils stamped Til- 
liard—a world record—and at the same sale 
2,524,300 francs for a Louis XVI commode 
stamped Riesener. Even in light of these 

prices, there are still bargains to be found. 
"Paris is very good for eighteenth-centun.- 
furniture, the only kind I collect," says de- 
signer Karl Lagerteld. "It's not like New 
York—here there are many different auc- 
tioneers. It's more possible to find undiscov- 

,.x/- j~. ^  .. ered things. Suddenlv 
// you go to Drouot. ,.^^ ^^,. d.scoveV 

somethins nobodv says one 

"brino- yout elbou 'S 

' else has noticed. But 
in New York every- 
thing is catalogued 
carefully, so there is 

no use in looking at anything but the top lots, 
which are ven. expensive.'' 

Sales are advertised in a weekly publica- 
tion, the Gazette de l Hotel Drouot, which is 
available on French newsstands or by sub- 
scription for 8'/; francs (about SI .50) per is- 
sue. Catalogues, too. are available, although 
usually not until a w eek or tw o before the ac- 
tual sale, which leaves little time for the in- 

ternational buyer to consider lots 
for sale. In addition, lots are not 
catalogued by in-house experts as 
they are at U.S. and British 
houses. Instead, outside "ex- 
perts" are consulted as to the au- 
thenticity and value of lots. Since 
these experts most often turn out 
to be dealers who may intend to 
bid on the objects themselves, a 
piece is "sometimes overvalued 
(to scare off bidders) or underat- 
tributed so the dealer may buy it 
cheaply himself," says Marc 
Blondeau, former director of 
Sotheby's International and cur- 
rently a consultant in Paris who 
specializes in nineteenth- and 
twentieth-century paintings. "In 
France the buyer must fight for 
himself." 

Not entirely. "When you buy 
in France, there is a thirty-year 
guarantee," says commissaire- 
pnseur Guy Loudimer. "If a 
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SALESROOM 
work is found to be nonauthentic, that is, not 
as it was attributed, you may return it, and if 
you sell it, the purchaser may return it to the 
auctioneer. There is no guarantee like this 
anywhere else." 

Certainly, the rewards for collectors buy- 
ing in France can be considerable—aesthet- 
ic as well as economical. New York dealer 
Anthony Victoria of Frederick P. Victo- 
ria & Son has bought furniture in France 
for generations. "It can sometimes be ex- 
pensive to buy furniture in Paris," he says. 
"There are shipping costs and tariffs. 
But there are bargains if you know what to 
look for." 

Karl Lagerfeld agrees that high quality can 
still be found. ''Sometimes one can even find 

things from Versailles or Fontainebleau. 
Last week I bought a little Louis XVI clos- 
et from Saint-Cloud at a Drouot sale. No- 
body knew what it was." Lagerfeld, who 
collects French Regency and what is called 
Transition furniture (late Louis XV to 
early Louis XVI), is a regular presence at 
Drouot. 

"What I like is the casino atmosphere." 
he says. "It's very exciting. Sometimes 1 bid 
over the phone or send my driver to bid for 
me so that my being there doesn't dri\e up 
prices. But I prefer to bid myself. It's much 
more thrilling than anything else 1 know. 
And," he adds, "unlike gambling, whether 
you win or lose, you always ha\e a nice ob- 
ject to show for it." David Lisi 

June Sales 

EUROPEAN SALES 
Hotel Drouot 
M. rue Drouot. 75009 Paris: 42-46-17-11 
June I: Georges Renand Collection of 
paintings and drawings 
June 7: Two paintings b\ Modigliani at 
Drouot Montaigne 
(Contact Drouot for additional sales not 
scheduled at press time.) 
Christie's 
8 King St.. London SWIY 6QT: 839-9060 
June 3: N'ictorian pictures 
June 8: .Antiquities 
June 10: Modem British pictures 
June 24: Important Continental pictures 
June 27-28: Impressionist pictures 



S\LESR()()\1 
Christie's 
Postbus 53005, 1007 RA Amsterdam 
64-20-11 
June 6: Motorcars 
June 7: Rietveld; 20th-century decorative arts 
June 14-15: Furniture, metalwork, sculpture 
Sotheby's 
34-35 New Bond St.. London WIA 2AA 
493-8080 
June 7: Early Chinese works of art 
June 20: English and Continental silver 
June 24: French furniture, part 1 
June 28-29: Impressionist paintings 
June 30: Contemporarv art 
Sotheby's 
102 Rokin. 1012 KZ Amsterdam: 27-56-56 
June 6. Chinese and Japanese ceramics, art 
June S: Silver, jewelry, virtu 

June 2S-Jul\ 2: Art and antiques 
Sotheby's 
Odeonsplatz 16, D-8000 Munich 22 
291-3151 
June H: 20th-cx;ntury German paintings 
Sotheby's 
20 Bleicherweg, CH-8002 Zurich: 202-0011 
June 16: Swiss paintings and turniture 
Sotheby's 
Le Sporting d'Hiver. place du Casino 
MC 98001 Monaco: 30-88-80 
June 16: Jeanson sale, old-master paintings 
June 17: Old-master paintings: furniture 
June 20: Old-master paintings; porcelain 

AMERICAN SALES 
Butterffieid & Butterfield 
220 San Bruno Ave., San Francisco, CA 

94103: (415) 861-7500 
June 9: Tibetan and Nepalese objects 
Christie's 
502 Park Ave., New York, NY 10022 
(212) 546-1000 
June 1: Jewelry 
June 5: American decorative arts 
June 9: Old-master pictures 
June 17: Architectural designs 
June 18: Art Nouveau 
Sotheby's 
1334 York Ave., New York, NY 10021 
(212) 606-7000 
June 8-9: 20th-century decorative arts 
June 13-14: Important jewelry 
June 16: Faberge, Russian art and silver 
June 23: American furniture 
June 24: 19th-century furniture 
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COLLECTING 

Shear Madness 
Lawn mowers are Christopher Proudfoot s passion. 

Hannah Rothschild tracks him down 

pwers may not 
be the most ex- 
otic collector's 
item. And one 

might also be forgiven for thinking 
that a person who has spent the best 
part of his life amassing over eighty of 
them is a touch crazed. However, any- 
one who spends a morning with Chris- 
topher Proudfoot and his six-year-old 
son, William, is bound to see the hum- 
ble lawn mower in a completely dif- 
ferent light. 

Father and son make a good double 
act: Proudfoot Senior talks about his 
strange mechanical brood in a typical- 
ly dry English manner but cannot dis- 
guise the gleam in his eye. His son, on 
the other hand, positively bursts with 
excitement: "Look, we've got six 
Green's Silens Messors." 

"Urrh. What is a Green's Whatsit, 
Whatsit?" 

William rolled his eyes with impa- 
tience, but his father explained that 
this machine was probably the most success- 
ful mowerof all time: "It went on the market 
in about 1860, and you could still buy it in 
1939. Perhaps eighty percent of lawn mower 
users had one. The only change in its original 
design was in 1890 when they straightened 
the handle. I can't think of any other consum- 
er-durable that has survived so long.'' 

Christopher Proudfoot began collecting 
tools at the age of ten. Strangely it was not 
until he married that he started "hankering 
after lawn-mowers." He cannot explain his 
interest in these machines except as part of 
"an instinct for preserving the past and not 
progressing into the future." As a result of 
this conviction he owns remarkably few 
things made after the 1950s. 

In the Proudfoot house in Kent every avail- 
able nook and cranny is stuffed with relics. 
Gramophones with vast bulbous horns are 
piled on top of each other creating death traps 

Proudfoot and son 
William, obove, with 
collection. Right: 
Old hedge trimmers. 
Below: Early-20th- 
century lawn 
mower nameplate 

on narrow stairs. There are weird and won- 
derful vacuum cleaners including one that 
looks like a pogo stick with a concertina 
wrapped around its middle: "I can assure 
you," Christopher Proudfoot said wryly, 
"that this takes much more effort than 
a broom but it was a status symbol for 
those without electricity." The larder 
has been completely taken over by a riot of 
ancient biscuit tins, old soapboxes, Bake- 
lite bed warmer, coffee grinders, bean 
slicers. door handles, knife sharpeners, and 
the odd scientific instrument. Indeed the 
refriserdtor seems to be the onh (and onlv 

just) postwar piece of equipment. 
The lawn mowers are consigned 

to various outbuildings. As we 
fought our w ay through the door of 
one of these, Proudfoot apolo- 
gized: "I am afraid that they are not 
beautifully displayed as in some 
museum." Father and son became 
immersed in technical banter. 
There was a new vocabulary of 
blades, bottom blades, counter- 
shafts, landrolls, and so on. The 
machines themselves have racy 
names like the Wasp, the Witch, 

the Anglo-Paris, the Au- 
tomaton Minor, the Magic, 
the Famous, the Banner, 
the Godiva. Most have been 
lovingly restored. "They 
rarel) come to us in good 
condition." Indeed the col- 
lection is based around dis- 
coveries made on scrap 
heaps and in old garden 
sheds. "One morning Wil- 

liam and I had a clear-out and took some stuff 
down to the scrap yard where we found this 
Webb Wasp." 

Mending old lawn mowers is obviously a 
laborious business; it takes a week to bash the 
dents out of the grass box and as long to re- 
paint them. Nearly all are in jolly shades of 
red and green with gold lettering. Unlike 
their modem counterparts. Victorian lawn 
mowers were not plain and functional. "Af- 
ter all. " Christopher Proudfoot explained, 
"they v\ere part of the great nineteenth-cen- 
tury cast-iron technology. Everything that 
was mass-produced in that era was made out 
of cast iron, and if you're making something 
out of cast iron, you might as well make it or- 
namental because once you've got your pat- 
tern you can chum out hundreds of copies. 

The first lawn mower was invented in 
1830 by Edwin Budding. It evolved from a 
machine used for cutting the nap on cloth. 
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