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Access Flooring 
Ultimate flexibility made simple. 

Sustainable Design * Improved User Control * Better Air Quality 

A work environment 
where everything 

is at your feet. 

•' America's AIA award winning space, 

designed by Gensler, with 8" Underfloor > 

Air Plenum and Plug & Play power. 

Enhancing the experience of office workers throughout Houston by improving air quality, 
reducing hot & cold complaints and providing easy system and service flexibility. 

To learn more about access flooring & underfloor air, visit our website 
www.mccoyinc.com or call Andy Bergman at 713.802.7119, for more information. 

McCOY 
specialty 
products 

Houston's Leader in Advancing Underfloor Technology" 

http://www.mccoyinc.com
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Amazing DIRTT. 

How sweet it is... 
DIRTT—'Doing It Right This Time' 

Refers to creating sustainable office space with 

DIRTT Walls are agile and parametric by design. 

They are engineered to adapt to the unique functional and aesthetic needs of every client. 

DIRTT gives you the tools to create your own corporate reflections and the ability to adapt to 

the economy, technology or just the best business idea you've ever had. 

DIRJj) 

Now available at 

olfis 
Office Furniture Interior Solutions 

Br- • abo\ Wrenn • Dunt - • • Global 
i jer • Knoll • Martin Brattrud • Nienkamper • Nucraft • OFS • Tuohy • Versteel • V 

7110 Old Katy Road • Suite 200 Houston Texas 77024 • 713.629.5599 

Highest Quality Delivered Consistently 
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Contributing Writers 

Barbara White Biysou. AIA. MBA, is 

Associate Vice President of Facilities 

Engineering and Planning at Rice 

University. 

George Dodds. Ph.D., is on the faculty 

nf architecture at the University of 

Tennessee and the author nt Building 

Desire: On the Barcelona Pavilion, 

Stephen Fox is a fellow of the 

Anchorage I nundat ion ot Texas. 

Richard C. Haul. Ph.D.. is Sustainable 

Technologies ( i r n u p Director at the 

Houston Advanced Research Center. 

Barry Moore is an architect al Gensler. 

1 le is also an adjunct professor in 

the University of Houston's Gerald 

I ) . I lines t ollege of Architecture, 

.nut directs its Workshop lor 

Historic Architecture. 

Patrick Peters is a principal in the 

architectural f irm ot Longona/Petcrs 

and an associate professor and 

director ot the graduate Dcs1c.11/ 

Build Studio at the University Ctl 

Houston's Cera ld D. Mines School 

of Architecture. 

Thomas Rusnak is a Ph .D . candidate 

in architecture at Texas A & M 

University. 

Mitchell I. Shields is a freelance writer 

living in Houston . 

Kari Smith is a visiting assistant profes­

sor at Prairie V i e w A & M University 

and teaches Wonderworks , an 

intoduclory architecture program 

tor high school students at the 

I Iniversny ol I louston 

Frederick Steiner is the dean of the 

School ol Architecture and Henry 

M . Rockwel l ( h a i r in Architecture, 

University o f Texas at Austin. 

Rives T. Taylor is the Kirksey Fellow 111 

tin 1 invi J -.its ol I lousron's ( ierald 

I>. t lines ( ollegi ol \ n Intcciun and 

,1 consultant with Gensler and the 

I Imision Advanced Research Center, 

Bruce C. Webb is a professor in the 

University of Houston's Gerald D. 

Hines College nf Architecture. 

Brian Yeoman is Senior Research 

Scientist at the I louston Advanced 

Research Center. 

Kayte Young is a graduate ol Rice 

School of Architecture's M . A r c h I I I 

program. She currently teaches 

I louston Communi ty College stu­

dents h o w to "appreciate" art. 
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elegant additions 
PLUMBING AND ARrill TtCTuRAL ELSMEM 

2426 Bartlett 
713.522.0088 

elegantaddilions.net 

kinzelman 
art consulting 

I 

3909 Main Street Houston, TX 77002 
713 .533 .9923 fax. 713 .533 .9931 
w w w . k i n z e l m a n a r t . c o n c o m 

SARAH NSKAS 

Maintaining the quality, value and 

integrity ol art work and collections 

with appropriate frame designs, 

specialized display solutions and 

conservation conscious art care. 

Fine Framing Display Alternatives i Art Services 

1114 Talt Houston Texas 77019 

713,630.0030 713.630.0035 fax 

www.sarahbalmska9.com 

R I I. S 

m\ 

KGF.NTS I O H N H I 
DAUGHERTY 
REALTORS 

713.62(v3930 
www.jolinilaLmhor1y.com \< ; KSl VIKS 

http://www.sarahbalmska9.com
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Ihtmd": TBG 
winning design liom 

' (hnnelle 

Plan C.B.D.: The RDA Part­
ners 2005 Design Charrette 

TBG Partners, a landscape architecture 

and land-planning f irm, was recently pre­

sented with the Honor Award for Most 

Sustainable Design at the RDA Partners 

2005 Design Charrette. "Plan C.B.D." 

focused on urban design within the Central 

Business District of Houston. As always, 

the Design Charrette was open to archi­

tects and non-architect--, individuals, and 

teams of up to five people. Participants 

arrived at the Gerald D. Hines College oi 

Architecture ai the University of Houston 

and worked energetically from 8 a.m. to 

6 p.m. Designs were hung in the atrium 

and nidged by Clark Martinson, General 

Manager of the Knergy Corridor District; 

Amar Mohitc, Planner for the City of 

Houston, and Cyndi Robinson, Senior 

Ir.msit Planner with the Metropolitan 

Transit Authority. 

The winning design, "The Urban 

I'hrc.id," is intended to promote more 

convenient residential living in central 

Houston around the future down­

town park and along La Branch Street. 

Residential brownstones front the pro­

posed downtown park with mixed-use 

retail anchoring the corners oi I a Branch 

and Dallas as well as La Branch and 

Walker. An urban market is designed for 

a site just west <>t the proposed down­

town park directly across La Branch. TBCi 

Partners' team consisted ol Bill Odle, 

Drew Mengwasser, Meade Mitchell. Matt 

Manda. and Paul I lomeyer from Censlcr. 

A merit award was given to the team 

of Clark Condon Associates, including 

David Daughtry, Brian Roth, and Paul 

Weathers, for their scheme, "A River 

Runs Through It." Participants from SHW 

Group, including David Baldacchino, Luis 

Fernandez, Bub Liu, Reyna Masters, and 

Dan Whalen, were given a merit award for 

their design, "Trail M ix . " 

2005 Initiatives for Houston 
Grants Announced 

The Rice Design Alliance continues to 

support the study of Houston'-, built 

environment with its sixth annual 

Initiatives for Houston grants program. 

Three winning proposals wi l l be lunded 

of the seven submitted by students and 

lav ult\ il lIn KK i I niveiMU V hool 

of Architecture and the University of 

HiHistun Gerald D. I lines College ol 

Architecture. 

In "Deploying Exurbia,™ UH mas­

ters degree candidate Heath West wi l l 

outline the possibilities available for 

architects and urban planners in the 

chain-builder communities growing up 

outside <if lloustun's I imps. Wesl was 

awarded $2,000 to expand his study of 

current residential community develop­

ment practices in I louston. 

Architects ( Juries Tapley ami t Jiula 

Ross Sanchez, both adjunct faculty at 

U H , were awarded $4,500 toward the 

purchase of data-collection equipment 

and plants for their proposal, "Green 

Roof." Tapley and Sanchez wil l cre­

ate green roof mock-ups for use by 

students ami I louston's community at 

large, ultimately using the data they col­

lect to plan a 2,001) square-tout green 

roof for the Burdette Keeland Design 

1 \ploration ( enter at WW. 

In "Houston I lope: Strategies 

for Change," Ratael Longoria, UH 

professor of architecture, and Susan 

Rogers, visiting assistant professor <>t 

architecture and interim director of the 

Community Design Resource Center, 

have reported on the success of a major 

initiative to improve the quality of life 

in six of Houston's most blighted neigh­

borhoods, Longoria and Rogers were 

awarded $3,500 to publish the results ut 

their study on the working partnership 

between the University of Houston, the 

City of Houston Planning Department, 

and the citizens of these six neighbor­

hoods to make housing affordable and 

the communities healthy using design as 

a strategy for change. 

Initiatives for Houston proposals are 

evaluated in terms of their potential to 

make a significant contribution to our 

understanding of the city. 

RDA Travelers Head to 
Phoenix, Charleston, Paris 

The RDA has planned something for 

everyone in its 2006 Hometown lours. 

1 .nil desiiii.inuii i lu Arizona desert in 

February, Charleston in June, Paris in 

the fall—will offer travelers exceptional 

architectural experiences. Knowledge­

able guides and expert speakers wil l lead 

private tours of homes and public build­

ings in these three beautiful, and very 

different, settings. 

First up is Phoenix, February 23 

through 26, 2006. With a population 

il 1.4 mil l ion. Phoenix is the sixth larg­

est city in the U.S. and the capital of 

Arizona. Along with adjoining cities 

lempe and Scottsdale, Phoenix spreads 

across a basin in the Salt River valley 

rimmed by mountain ranges. This spec­

tacular landscape inspired Frank Lloyd 

Wright to establish a winter camp in the 

Sonoran desert in 1924, which was the 

forerunner to his winter home, Taliesin 

West (19.18), where he shaped his archi­

tecture for the desert. Wright came to 

Phoenix to collaborate with his lormcr 

draftsman Albert Chase MacArthur, Jr., 

on the design of the Arizona Biltmore 

resort hotel 11929), marking Pheonix's 

emergence as a regional city in the 

1920s. Since the 1980s, Phoenix has seen 

an outburst ol bold, imaginative, region­

ally-inflected architecture by Wil l Binder, 

Wendell Burnette, Jones Studio, and 

Marwan Al-Sayed. With significant new 

buildings by Tod Williams-Billie Tsien & 

Associates, Richard Meier 6c Partners, 

Antoine Predock, and Mack Scogin-

Merril l Flam, Phoenix has emerged as 

one of the most architecturally exuberant 

cities in the U.S. 

Next, RDA wil l be traveling 

to Charleston, June 8 through I I. 

Charleston was the Houston of its 

day: In 1770 it was the fourth-larg­

est city in Great Britain's Atlantic sea­

board colonies. Laid out on the Grand 

Model] (a city plan of 1680) on a pen­

insula between the Ashley and Cooper 

Rivers—which flow together to create the 

Atlantic Ocean, as Charlesronians like 

to insist—Charleston is one of the most 

architecturally distinctive cities in the U.S. 

Built with 18"'- and 19,h-century land­

marks of Anglo-American architecture by 

Gabriel Manigault, Will iam Jay, Robert 

MilK, Russell Warren, I'homas U. Walter, 

Charles Reichardt, E.B. White, and 

Edward C. Jones, it is where the "single 

house"—an American house type adapted 

to the local landscape and climate—rook 

form. Afro-Charleston culture developed 

in the courts and " rows" hollowed our 

of the interstices ol the Grand Model], 

behind the merchants' and planters' 

houses, the tall-spired churches, and the 

imposing Palladian public buildings that 

still impress with their stateliness. 

Great cities place importance on 

quality design at all scales. When RDA 

crosses the Atlantic for the first time in 

October 2006, it wi l l be to one of the 

greatest of them all, Paris. The urban fab­

ric there has been woven over centuries 

to include the significant monuments, 

famous public spaces, and architectural 

jewels, as well as the creative institutions 

devoted to the design of furniture, archi­

tecture, landscape, and fashion. Light 

and glass have been principle elements in 

Paris architecture, as can be seen in the 

Sainte-Chapelle's gothic elegance, Pierre 

Charreau's inimitable Maison de Verre. 

and Jean Nouvel's refined Institute of 

the Arab World and (.artier Foundation. 

Henri Labrouste's use of iron in the 

Ste-Gcnevieve Library exemplifies the 

tradition of harnessing the potential ol 

innov.uiw uinstruction techniques, as do 

Augusts Pcrret's exploration of reinforced 

concrete as a structural and expressive 

material in numerous homes and public 

buildings, and Piano and Rogers's indus­

trial tech Pompidou Center. A day trip to 

C dartres Cathedral confirms the integra­

tion of light ami building technology as 

early as the I21'1 century. 

There is a waiting list lor the Paris 

trip. For information, pricing, or to sign 

up for any of these RDA Hometown 

Fours, visit the RDA website at rda.nce. 

edu, or contact RDA tour director Lynn 

Kelly at 713-256-3244 or lynn_kelly^ 

rx@>yahoo.com. 

file:///ploration
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rda gala 2005 
a modern c l a s s i c 

The 19"' annual Rice Design Alliance gala Ihis year honored a modern classic, interior 

designer Heiberl Wells. Accompanied by his companion Anne Farish and his business 

parlnei Jerry Jean ma rd, Wells held court in his "living room," which was literally moved 

from his home lo the party sile at The Pavilion lo illustrate his ecleclic design sensibilities 

RDA President Barbara Amelio greeted the over 1,000 guests who gathered lo honor 

Wells and to least on a scrumplious dinner provided by Jackson ond Company. Bidding 

was active on the nearly 200 designer ouclion items, many of which were donated by 

longtime vendors of Wells and reflected his high-quality aesthelic. 

Herbert Wells's style is eclectic but his sensibility is modern. Since beginning 

praclice in Houston in 1949, Wells has transformed the interiors of numerous Houston 

dwellings. He is especially known for his subtle color combinations, toned lo enhance 

the visual and textural sensations produced by pieces of furniture, fabrics, and especially 

works of art. 

Gala environment co-chairs Louren Roltet and Kelie Mayfield of DMJM Roltel 

designed a welcoming space thai took advantage of The Pavilion's soaring palm trees 

and reflected Wells's style. Patterns from his favorite fabrics were reflected on walls and 

printed on banners, designed by Alan Kralhaus and Fiona McGetligan of Core Design. 

Colors for the evening were Wells's signature blue and brown. 

Gala Chair Judith McCloin was all smiles as she greeted the guesls. After having 

served previously as RDA gala Auction Chair and Underwriting Co-Chair ond now as 

Gala Choir, Judith also bid farewell to friends as she leaves Houston lo become ihe 

Alumni Director of the Medical School ol the University of Arkansas in Little Rock. 

Gala Underwriting Chair David Spow with his new bride Joanie was aglow nol 

only because of his recent marriage but also because this year's event broke all previous 

records, raising over $458,000 for RDA programs. Add that to Ihe auction proceeds, 

and gala proceeds topped o half-million dollars ihis year, heavily supported by friends 

ol Herbert Wells. Auction chair Katherine King and a set-up team fed by Sydney Lenoir 

used their design talent lo display items that many could not resist 

Seen in Ihe crowd were Y. Ping Sun and David Leebron, president of Rice University, 

who marveled al the support of the Houston design community; Raymond and Susan 

Brochslein; Jim and Jo Furr; Margoret and Louis Skidmore; Paul Johnston; Sara Dodd-

Spickelmier with husband Keith and father Jim Paschell; Herbert Wells's daughter Cathy 

Caiter Malone ond her daughter Meg; and Stephen Farish; as well as numerous Wells 

friends ond supporters. 

Al a special evenl honoring Gala 2005 underwriters at ihe home of Nancy ond 

George Peterkin, Herbert Wells received the RDA award, a Mossi vase designed by 

Rene Lallque in 1933 and generously donated by Lalique in The Galleria. The Peterkin 

home was designed by Houston architect Howard Barnstone and interiors were speci­

fied by Herbert Wells. Guesls were Ireated to on environment created by the master. 

[oiboin ktmfo. ludilh McClnm. ond Herbert Wells Mine Stoidmo ond Slephen (m 

' " : ; Mi- : i -1 v.- [mi ond Iimbcilv Detain l«nn> Sutton and (hititopliei M M 

) ond Andien (imvinei •Villi- Foillll 
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Fahvard Ziepler 

TICKET UNDERWRITERS 
Mr. & Mrs. I lines Baker, Jr. 
Sarah Bahnskas Fine Framing 
W. W. Bart let I Inc. 
Dr. and Mrs. Donald F. Baxter 
( 111' & Associates 
Betty Lou Hay less Carter 
Mis. I oretta Caitk 
C oatslRose 
Julie & Markley Crosswell 
Randall P. Jones is; Mary li. Morrow / 

Decorative Arts 
Kuss I-ahiani 
Jas A. < HI mil \ 
Robert M. &: Marilyn llcrmancc 
( harles R. Honssiere III S: I inda Dnrant 

Houssiere 
I lowell Minis Associates 1.1 ( 
Denton |oms 

http://McMilli.ru
file:///rclutectiire
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Mooottdthn n I mm I t Imdfltind DKI Sylvor Laura Rowh and Brian Mahmin Hill cind Mmy Swill lemevondBatKiniBt^Mjii flnwd and SIVIM Broiltsltw SBnlaiti nnd Cindy (fenl 

fgfeJ^fci 
I i]in un Rollol und Kelie Maylmld Leslie flkins and Shannon Satf ei lemma E«mi, William Wmklw. I Kiithiyn (mini 1 Ping Sun nnd David leebion Suiy UnbeilMii and (mig Mm ' i • 11 r" GlfllTadtl Peler B/own 

David and loome Spaw Lynn and ty Kafly Nntnlye Appel and John (asiiannn Paul Biotknion and (cbekoli lohnson Pnnica and IsH (yon Soiu Bolimios urid Icff BcBirai MOHI Vou by luliqun 

Mr. S; Mrs. Jack G, Jones 
Emilic (Minii) S. Kilgorc 
Km ill / Gerry 1 Vim 
Nancy Lindsay Kocrtcr/Linko Int. 
( .HIIV Carta Malonc 
Dede Mcnking 
loan Miller Interiors 
Morganti Texas Inc. 
Mr. and Mrs. Mike Neal 
Martha & Jose On 
Paul Be Ann Pigue 
Grace B. Reed 
William C. Ross, CPA 
Carey C. Shii.in 

Louis 11- Skidmore, Jr. 
I nidi and Dick Sylvan 

SPONSORS 
Andrews kur lh L.I..P. / Marty Smith 
Boll Nlissmcicr; Bakci 
Brand+Allcn Architects, Inc. 
Brave/Architecture 
Browne IVnland McGregor Stephens 

Architects, Inc. 
Mi. and M i - |e1tret liiysoti 
C h.irter Title Company 
Renee and Heii|aiiun Danzigcr 
Earth Engineering, Inc. 
LI I'asn ( orp, 
Fugro Consultants 
Gowan Inc. 
I lanscoinh lai thlul cv Gould 
1 Icrman Miller, Inc. 
I IOAK I onstruction I I ( 
Bill & Diana Hobby 
Beverly and Tommy Jacomini 
Nancy & Joe A. McDermott 
O'Neill Hill 
Office Pavilion 
|ane Blatter Owen 
Perkins & Will 
SWA Group 
Sieelcase 
W.iikms Hamilton ROM Architects, Ins 
Sandra eV 1 eon Weiner 

DONORS HONORING 
HERBERT WELLS 
Mr. and Mrs. Robert i l . Allen 
Ann-Morris Antiques, Inc. 
Mary & Kenneth Bentscn 
t ciitury Development 
Tracy S. Gomially 
Estelle S. Dunn 
Alfred C . Glassell III 
Mr. and Mrs. Henry l l. imman 
\ i l l i I VI I l i m l s 

George is: Katherine I lowe 
Donna |oan k.itin.u 
Wendy SC Mavis Kclscy, |r. lund 
Mr. and Mrs. 1. 11, kempner III 
Boh & T.lyse lamer 
Nora I aufman 

Suzanne Levin 
Mrs. Wendel Ley 
Mrs. Wallace Malone 
Lynn £c Herschel Maltz 
Lisa & Will Matins 
Mr. cV Mrs. Henry S. May Jr. 
Gayc V. Met ullough 
Carol S. McDonald 
McDonald Paint » n 
Mrs. |oseph K. Neuhaus 
Mrs. W. O. Neuhaus 
Mr. and Mrs. GcOfgC Peierkin, Jr. 
Richard E. Pinkcrton 
Pioneer Contract Services, Inc. 
Parker tv Joan Ciiiillcii 
|ov & Edward Randall 
( arroll R. Ray 
Judy is: Brendan Rcilly 
Karen & David Soliorka 
Cindy Strauss 
Dr. S: Mrs. Wm. M. Thorscll 
Ann Trammcll tft (iene Carlton 
Dancie Perugim Ware 
Webb Design/Anna Smilh 
Men Js: Dick Wccklcy 
Anna Wingficld 

AUCTION DONORS 
A * : I- The Graphics Complex 
A1A Houston 
a hientot 
Alihey Branch tor Forbo Flooring 
Abbey Branch 
Abrahams Orient.it Rugs and 

Furniture 
Alexander's l ine Portrait Design 
Alley Theatre 
Misted Inc. and ( oinracl Resource 

Group 
AR] A 
Antaud's Resi.mi.uit 
BNIM \rchilects I lousmu 
Raciaral I loiisron Gallen.i 
Backstreet Cafe • Hugo's Prego 
Mark llaggc 
Sarah B.iliusk.is I me I r .lining 
benjl S Restaurant 
Rernhardt/design 
William Betts 
Heather Bowcn Antiques 
Johanna Boyles 
The Brass Maiden 
Brazos Bookstore 
Michael Brichford 
Selena D. Brichford 
Brochsteins Inc. 
Bryn + Mckcnn.i Jcwcln 
(a l io Mix Mes Grill 
Cafe Toulouse 
Carlton House 
Matt I aiiirou Rugs is; Tapestries, Inc. 
( as.i Calderoni 
I ential Market 

Lli.int.il Coolcware Corp. 
Charde Silversmith 
The Children's Museum ol I louston 
The College Store 
I'lle Container Store 
( onieinporary Arts Museum 
Continental Airlines, Int. 
C ontract Resource Group 
C reative flooring Resources 
Crescent Real Estate Equities. Ltd. 
d. d. Tillert Inc. 
Da C amera of Houston Concert 
Daily Review Cafe 
|amCS Dawson Design, Inc. 
Lttis A- De Santos I Dc Santos 

Gallery 
Jeff DcBevcc 
Dehncr + Company 
Dharina Gate 
DiverscWorks Artspace 
Divino Italian Restaurant Sc Wine 

Bar 
Ed in 
Kl Paso Corporation 
T.I Tiempo Cantina 
Environmental Design 
T.scalaiite's Mexican Grille 
Etui 
T'KP Architects, Inc. 
Eramcwork. Inc. 
Frock Boutique 
furniture Marketing (iroup Inc. 
Gaido's 
Gl.issell School of Art 
Gr.iMtas Restaurant 
I he (Stay Door 
Gremillion & Co. Pine A n . Int. 
Phyllis Hand Photography 
I I.n m l Hart 
t laworth A. I . 
High Gloss 
Hotel Limpia 
Hotel Monteleone 
I Intel Paisano 
I louston Ballet Foundation 
I louston C enter tor t ontcinpnr.irv 

C rait 
I louston Grand Opera 
I louston Grand Opera Association 
Houston Museum of Natural 

Science 
The Houston Texans Foundation 
Indulge 
JMC Associates 
Beverlj [acomini Design 
l.mus el Cic 
Jaya Furniture & Accessories 
Jimenez C ontract Services. Inc. 
Karr Limousine Service 
K.lfz Cot tee 
Knoll 
Km lst h (i.illery 
Kuhl l.iiiscoinb 

I K ! Interiors and Small Luxuries 
The Lancaster Hotel Houston 
I.inner Cafe 
Sydney I enoir/ The Guulockc t aimpany 
I iglitmg Unlimited 
Victoria and Marshal l.ightman 
l.ignc Roset 
Meredith Long & Co. 
MDI Resources and Martin Brattriide 
MGC, Inc. 
M I . Reid Architects, Inc. 
Mackey Gallery and CJarol Met ranie 
Maharam 
M.ud.rs Belts & Buckles 
Mam Streei 1 heater 
Maison Maison 
Mark's American Cuisine 
Kaye Marvins Photography 
Mastei'son Design 
Materials Marketing I id. 
Met lam Gallery 
McCoy Workplace Solutions 
McDonald Observatory 
Mark A. McKiunon 
The Menil C ollectioti 
Mesones S.scnstia 
MmdPuddles 
Craig Minor and Suzy Robertson 
Minion Corley Collection at Ellomse 

Abbot 
Mirabeau 
Miss Saigon Cafe 
Moody Gardens 
Moody Gardens I lotel 
C ail Moore Antiques 
The Museum of Pine Arts, I louston 
The Museum ot Tine Arts. Houston 

Bookstore 
My Table Magazine 
N.u.iTs Jewelers / Wholesalers 
Fred Neville Antiques 
( .irnl Novick - Novaco 
Objects bv K.une Hruska 
I he OFIS 
OFIScommunications 
OIISNow! 
OIT Services 
Omena Press/ MKG Art Management 
Oriental Rug Bazaar, Inc. 
Ouisie's Table 
Nicola Parentc 
Peckerwood Garden Conservation 

Foundation 
l esai IVlli, TA1A 
Carol Piper Rugs, Inc. 
Puissant (taller? 
I a Puertecita Boutique Hotel 
Rave 
Redstone Golf Management 
Dick Reeves 
( ind) R. Reid 
Marjorie Lauren Reid 
Marshall Reid 

Rice University Athletks 
Rice University - School ol Continuing 

Studies 
Rickshaw Bainbu I ounge 
Robert Shaw Woodworking 
The Royal Park Hotel 
Saint Arnold Brewing Company 
Sandestin Golf and Beach Resort 
Boh Sanford 
Sasha's Suds N Duds 
Andrew Schatte 
C:,irol Scott 
Shade Restaurant 
Sicardi Gallery 
Six Hags Splashrown 
Mr. and Mrs. Louis H. Skidmore Jr., AIA 
sloan/hall 

Karen Sobotka Design 
SpawMaxwell tannpaiiy 
Spinneyheck 
Stranded By Joyce Lander 
Star Pizza Inc. 
Sleek,IM and Brayton 
Tcala's Mexican Restaurant 
Irish Sir.ingmeyer Photography 
Strip 1 IniiM-
Sunset Settings 
Surroundings 
Teknion LLC 
I en I housand Villages 
Thompson t Hanson Garden and Home 
I hointree 
Ciabriel Trail Photography 
I reebeards 
University of I louston Athletics 
Vanguard Environments, Inc. 
Victoria's Tine I incus 
Rinelle Villareal 
R.N. Wakefield &: Co. Antiques & Interiors 
Walker /.anger. Inc. 
Watermark Pine Arts and Books 
Watkins Culver Antiques 
The Westin Gallena tVI'lie Weslin Oaks 

Houston 
I' ' in With \ I I'.im < . lilt n 
[oanne Williams 
Michelle Y. Williams 
Willow 
Lee Willson 
Wink Botnu|ue 
William Winkler Photography 
The Women's Institute <>t 1 louston 

IN-KIND CONTRIBUTORS 
A tk E The Graphics Complex 
Benjamin Moore and Company 
betijy's in the Village 
BullsEye Storage 
DMJM Rottei 
Grover Printing 
I .1 llt(Lll 
The Oils 
Willie St' ta>. 
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C A L E N D A R 

LECTURES 

ARCHITECTURE AND DIGITAL CULTURE: 
TOWARDS A NEW MATERIALITY? 
Antoine Picon. 
Harvard Graduate School of Design 
• Thursday, December 1. 5 p.m. 
Rice University. Anderson Hall 
Farish Gallery 
713.348.4864 or www.arch.rice.edu 

ASPHALT 
Mirko Zardini, Director. 
Canadian Centre for Architecture 
• Tuesday, January 24, 3:30 p.m. 
Gerald D. Hines College of 
Architecture Theater. Room 150 
713.743.2400 or 
www.arch.uh.edu/news 

RDA LECTURE: MAYOR LEAGUE 
Mark Robbins, 
former NEA design director 
• Wednesday. January 25, 7 p.m. 
The Museum of Fine Arts, Houston 
Brown Auditorium 
713.348 4876 or rda.rice.edu 

OFF THE HOOK: THE INDEPENDENT DESIGN 
EXPERIENCE OF MIKE AND MAAIKE 
Mike Simonian, Founder, Industrial 
Designer. Mike and Maaike Inc. 
• Tuesday. January 3 1 , 3:30 p.m. 
Gerald D. Hines College of 
Architecture Theater, Room 150 
713.743.2400 or 
www.arch.uh.edu/news 

RDA LECTURE: MAYOR LEAGUE 
Mayor Maurice Cox of Charlottesville 
• Wednesday. February 1, 7 p.m. 
The Museum of Fine Arts, Houston 
Brown Auditorium 
713.348.4876 or rda.rice.edu 

THE ART OF FRANK LLOYD WRIGHT 
Anthony Alofsin, Professor of 
Architecture, University of Texas 
• Tuesday. February 7, 3:30 p.m. 
Gerald D. Hines College of 
Architecture Theater, Room 150 
713.743.2400 or 
www.arch.uh.edu/news 

RDA LECTURE: MAYOR LEAGUE 
Mayor Joe Riley of Charleston 
• Wednesday, February 8, 7 p.m. 
The Museum of Fine Arts. Houston 
Brown Auditorium 
713.348.4876 or rda.rice.edu 

RDA LECTURE: MAYOR LEAGUE 
Mayor Bill White of Houston 
• Wednesday, February 15, 7 p.m. 
The Museum of Fine Arts, Houston 
Brown Auditorium 
713.348.4876 or rda.rice.edu 

RDA LECTURE: MAYOR LEAGUE 
John Norquist. presidenl of Ihe 
Congress for the New Urbanism, 
former mayor of Milwaukee 
• Wednesday, February 22 , 7 p.m. 
The Museum of Fine Arts. Houston 
Brown Auditorium 
713.348.4876orrda.r ice.edu 

SALLY WALSH LECTURE 
John Pawson, John Pawson 
Architecture, London, England 
• Wednesday, April 5, 7 p.m. 
The Museum of Fine Arts. Houston 
Brown Auditorium 
713.348.4876 or rda.rice.edu 

EARTHSCRAPERS 
Ron Rael, Assistant Professor of 
Architecture, Clemson School of 
Architecture 
• Tuesday, April 18. 3:30 p.m. 
Gerald D. Hines College of 
Architecture Theater. Room 150 
713.743.2400 or 
www.arch.uh.edu/news 

4 0 / llinmef Cude, Willinrn 1 Connndy, Andeison Todd, ond Raymond Bioihstein, 19/4 (see RDA Annual 
Aschilwluie Tow, below). 

SYMPOSIA 

RDA STUDENT DESIGN/BUILD TOUR 
Designing and Building: Completing 
and Closing the Feedback Loop 
• Saturday January 28, 
9 a.m.-6:30 p.m. 
The Rice School/La Escuela Rice 
7550 Seuss Drive 
713.348.4876 or rda.rice.edu 

EXHIBITIONS 

MARCH THESIS EXHIBITION 
• January 18-January27 
Rice University, Anderson Hall 
Farish Gallery 
713.348.4864 or www.arch.rice.edu 

PHILIP JOHNSON: FOUR PHOTOGRAPHERS 
Photographers: Valentin Gertsman, 
Paul Hester, Richard Payne, 
Frank Welch 
• January 25-March 24 
Gerald D. Hines College of 
Architecture Gallery 
713.743.2400 or 
www.arch.uh.edu/news 

EVENTS 

RDA CIVIC FORUM III: PROSPECTS FOR 
SUSTAINABILITY IN HOUSTON 
Reschedule 
Part III, "Prosperity." will discuss our 
economy and its effects on our people 
and planet. 
• Wednesday, December 7, 7 p.m. 
The Museum ot Fine Arts, Houston 
Brown Auditorium 
713.348.4876 or rda.rice.edu 

AIA HOUSTON HOLIDAY PARTY 
Honoring S.I. Morns. FAIA 
• Thursday, December 15, 
5:30 p.m.-7:30 p.m. 
Museum of Fine Arts, Houston 
Beck Building 
713.520.0155 or www.aiahouston.org 

THE CORNERSTONE DINNER PRESENTING 
THE 2006 GOOD BRICK AWARDS 
Sponsored by Greater Houston 
Preservation Alliance 
• Friday. January 27. 7 p.m. 
Hilton Americas-Houston 
1600 Lamar 
713.216.5000 or www.ghpa.org 

RDA HOMETOWN TOUR: PHOENIX 
February 23-February 26 
713.348.4876 or rda.rice.edu 

RDA ANNUAL ARCHITECTURE TOUR: 
BAYOU HOUSES 
Saturday, March 25, 1 p.m.-6 p.m. 
• Sunday, March 26, 1 p.m.-6 p.m. 
Locations to be announced 
713.348.4876 or rda.nce.edu 

http://www.arch.rice.edu
http://www.arch.uh.edu/news
http://rda.rice.edu
http://www.arch.uh.edu/news
http://rda.rice.edu
http://www.arch.uh.edu/news
http://rda.rice.edu
http://rda.rice.edu
http://713.348.4876orrda.rice.edu
http://rda.rice.edu
http://www.arch.uh.edu/news
http://rda.rice.edu
http://www.arch.rice.edu
http://www.arch.uh.edu/news
http://rda.rice.edu
http://www.aiahouston.org
http://www.ghpa.org
http://rda.rice.edu
http://rda.nce.edu
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lolt Airtiitstts John (osbwioti, Danny Samuels, and Bob limine ot RDA'sliist "Fireside Char," Janitaiy 1985. 

Robert H. limine, dean of the 

University of Southern (alifornia 

School of Architecture, former dean of 

the UH College of Architecture, end 

founding partner of Taft Architects, 

died on October 20, 2QO<\, of compli­

cations of lung cancer, lie iras fifl. His 

partners in Taft Architects wrote the 

following remembrance of him, 

ROBERT H. TIMME 
(1945-2005) 

O u r associat ion w i t h Hob was much 

more than a professional partner­

sh ip . It was a real- l i fe adventure fo r 

k ind red souls w i t h c o m m o n aspira­

t ions and interests: a j oy fu l co l labo­

ra t ion in a magical enterpr ise that 

inc luded w o r k and play, exp lo ra t i on 

and discovery. Bob T i m m c was o u r 

partner, f r i end , indeed ou r brother. 

The three of us f irst met on a 

hot and steamy August M o n d a y in 

1965, as we began ou r studies at 

the Rice School o f Arch i tec tu re . Bob 

had been m a j o r i n g in b io logy fo r 

t w o years when he t ransferred to 

arch i tec ture , legend has i t , after see­

ing a suite mate in archi tecture using 

fancy, mu l t i - co lo red magic markers 

to render his pro ject . A n upperclass-

man in the f reshman s tud io , Bob 

exuded not on ly conf idence, but also 

an effusive genial i ty t o us bewi ldered 

newcomers. The three o f us grav i ­

tated t o w a r d each other, perhaps 

in i t ia l ly ou t of cur ios i ty , but also 

ou t o f an in tu i t ive sense o f c o m m o n 

interests and beliefs. 

O u r f r iendship grew over those 

years, but we were also r iva ls , con­

stantly l ook ing over ou r shoulders 

at each others ' w o r k . I t was fun and 

exc i t ing , and Bob, w i t h never-end­

ing energy and dr ive , pushed us t o 

the l im i ts . Together wc taunted bad 

teachers, chal lenged good ones, and 

general ly wreaked havoc. W h e n Paul 

Kennon d ic tated that al l studios 

were to be painted wh i t e and tables 

al igned in order ly rows , the three o f 

us (at Bob's suggestion) bui l t a color­

f u l , round gazebo over ou r desks. 

We expected an angry react ion, but 

Kennon encouraged ou r creat iv i ty 

instead, and became our f irst mentor. 

O u r f i rs! co l l abora t ion d u r i n g 

ou r f reshman year was a project to 

design a structure using n n l \ w o o d 

dowels , s t r ing and glue that cou ld 

carry heavy loads. We started out 

w o r k i n g a lone, but it qu i ck l y became 

clear in the pre l im inary load test­

ing that Danny knew the secret: 

you cou ld increase st rength by pre-

tens ion ing the s t ruc tura l members. 

Seeing th is , Bob qu ick ly suggested 

that the three of us f o r m a team and 

make ou r so lu t ion together. 

Later we w o r k e d together on 

several compet i t i ons , fo rg ing an 

academic co l l abo ra t i on . When one 

v is i t ing facul ty member realized 

wc were m o o n l i g h t i n g together, he 

remarked that wc were " i n cahoo ts . " 

We submi t ted the project under the 

col lect ive name Archi tects [ncaboots 

& Associates (A1A| , tongues f i rm ly 

in cheek. 

A f te r g radua t i on , we all ended 

up w o r k i n g in H o u s t o n , and hang­

ing ou t together in the evenings to 

discuss ou r w o r k . We rented a store­

f ron t space on Taf t and Fa i rv iew; it 

became our c lubhouse, and later, our 

of f ice. The " A I A " name stuck un t i l 

w i t h the same tongue-in-cheekiness 

we changed it to the seemingly more 

conservat ive Taf t Archi tects . 

Bob was the o r ig ina l m u l t i -

tasker. When he went home at n ight 

n o t h i n g s topped. Kvery th ing f r o m 

his desk was dumped in to shop­

p ing bags in take home. There , he 

w o u l d wa tch videos, cook a gou rme t 

d inner, and at the same t ime b u i l d 

the most beaut i fu l ly detai led w o o d 

models of our projects, prepare 

w o r k for Ins students, read books on 

co lo r and gardens, al l wh i l e d r i n k ­

ing glasses o l l ine wme topped o f l 

w i t h cognac. The next day he w o u l d 

appear w i t h the f in ished models to 

show us, and also discuss some i tem 

he had read or a derai l o f a mov ie he 

had wa tched . 

Bob relished challenges o f mak­

ing things. When the cont rac tor o f 

the Kstes House , one o f our f i rst 

projects, went bank rup t . Bob t o o k 

over the cons t ruc t ion and f in ished 

the job . One of Bob's students, w h o 

had been a ceramic art ist before t u r n ­

ing to archi tecture, came to w o r k fo r 

us, and soon after we were not on ly 

using ceramics in our w o r k , but had 

purchased a k i l n at Bob's insistence, 

and were f i r i ng away at w i l l . When 

Ins daughter L l i / a h c i h was almost 

t w o years o ld ami we went on a t r i p 

to Utah to give a lecture and then sk i , 

he made beaut i fu l t iny skis fo r her 

by hand . 

Arch i tec ture lo r us was a 

means o f l i v ing life to its ful lest. 

We accepted guest lectureships, but 

nnU in places where we cou ld go 

sk i ing a f t e rwa rd , or lie in the sun, 

o r discover a great restaurant, or 

have good w ine . We scandalized the 

Amer ican Academy in Rome when 

wc appl ied together for a single 

Advanced Fe l lowsh ip , but received 

the award at the a d m o n i t i o n o f a j u ry 

fami l ia r w i t h ou r t r i umv i ra te . O n ou r 

f i rst day in Rome, we ate pasta al 

checca at a smal l fami ly restaurant, 

a pasta dish made w i t h fresh r a w 

tomatoes. Bob l i ked i t so much and 

had so many helpings that the restau­

rant ran out of i t . bob insisted: more 

pasta. The owner of fered every th ing 

else, b u t Bob was adamant . Twen ty 

minutes later, a new plat ter o f pasta 

al checca appeared. 

Yes, we had ou r dif ferences, and 

we d id nor a lways agree, and some­

times we cou ld really be angry w i t h 

one another. Yet, by the end o f each 

day, o u r c o m m o n spi r i t w o n out and 

we toasted ou r good for tune to be 

together. Bob a lways said our w o r k 

was the result o f consensus rather 

than ma jo r i t y ru le. If one of us had a 

di f ferent po in t of view, the other t w o 

felt ob l iged to l isten and understand 

rather than dismiss. 

W h e n Bob left Hous ton for Los 

Angeles ten years ago, i t seemed 

temporary . O u r phone conversat ions 

con t i nued , and we relished the t imes 

we found ourselves together at some 

conference or ga ther ing . Th i s past 

January. John and Hob spent a few 

days at our house in Saint Sauvant to 

w o r k on a smal l hotel w i t h ou r a rch i ­

tect f r iends in the vi l lage. N o t h i n g 

had changed. Bob started sketching 

immediate ly , l ook ing for scraps to 

make a mode l , wa tch ing the news in 

French on T V , and do ing someth ing 

else on his computer . We d rank w ine , 

ate oysters and con f i t de canard , and 

o f course d rank lots of cognac. 

Th is is h o w we cherish the mem­

ory and legacy o f o u r Bob. — J o h n 

i.ashanan and Danny Samuels 
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The Rice Design Alliance 
The Kiii- Design Alliance established m 1972, is a not-foi profil 
organization dedicated to thi- .idv.micmi.-iit ol arcliircciurc, 
urban design, and) the Unit environment in tin* Houston region 
through educational programs; tfcit- publication of Gfta, ,i quarteriy 
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Sponsorship ol a selected K I M program 
Special recognition on C,0(1(1 announcements, at the program, 
and in ('tit' 

Membership Application 

N.lllle 

Address 

I ity/Statc 

Telephone 

E-mail 

Zip 

Occupation 

Membership I atcgory 

Amount enclosed $ 

( lucks made 0111 to the Rice Design Alliance should he sent Ui 

Rice University 

Rice Design Alliance - MS SI , 

PO bos 1892 
Houston, rexas 77251 1892. 

http://idv.micmi.-iit
http://jnnu.il
http://iiinu.il
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Aspen & Auckland Collections by Cassina 

SUNSET SETTINGS 

•HermanMiller,or,heHome Cassina Knoll 
Carolyn Brewer's Sunset Settings is a retail store providing classic modern furniture and accessories to Houston. Open since 1995, Sunset Settings 

provides the public, as well as architects and designers, a source for classic modernist pieces while introducing innovative contemporary designs. In 

addition to furniture from Knoll Space. Cassina, Herman Miller for the Home. Kartell, ICF.Vitra and many others, Sunset Settings also provides modern 

lighting, glassware, flatware and china, including the Rosenthal Collection and Alessi. 

2610 Sunset Boulevard Houston, Texas 7700S 713 522 7661 www.sunsftscttings.com Monday - Saturday, 10am to 5 pm 

http://www.sunsftscttings.com
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Above: High school student AlbeitoOihz's 
MIOIISI tin a museum difflut school 
Right takmy Van Brunt's concepluol mop 
ol itie spheres ot influence or work in his 
high school 

OT*lM 

1"EAcTfE«s 

/iVfr 

<*A*tf<a>Ki 

Mapping a Future in Architecture 

The distinctive and inquisitive voice of 
radio personality Ira Glass competes 
with the nervous energy in the second 
floor Studio at the University ot Houston 

College ot Architecture. It's the tirsi day 

of the annual Summer Discovery pro­

gram and nearly 60 would-be architects 

arc busy at their desks, mapping [heir 

worlds at three different scales. Working 

along with an episode of Nl'R's This 

American Life streaming from a laptop 

OB the topic of mapping, these students 

do not yet comprehend the sophistication 

of the things they are revealing. Armed 

wnh only black sharpie markers ami tab­

loid sized olfice paper, the students snug* 

gle to represent (from memory l maps of 

their bedrooms, their high schools, and 

the route they took that morning from 

home to the Ul 1 campus. 

An unl iL I) first project lot an inttO 

duction to architecture course, this exer­

cise asks the students to consider their 

most familiar and intimate surroundings, 

and the personal relationships they estab­

lish with the built environment. Unlike 

the Geographic Information Systems 

11rlSl featured in Rafael l.ongoria's 

'"Mapping Houston" (Cite ^4 , Summer 

2011s (, rhis approach values the students* 

own experiences and memories over 

precise recording of "the facts." The 

work produced is surprisingly original, 

and offers more insight mm hmv they 

perceive their own position in the home, 

institution, and the city than carefully 

drafted floor plans or accurately rendered 

perspective drawing ever could. 

Students in Summer Discovery 

are selected from high schools . K I H ^ 

Houston and occasionally beyond for 

the five-week intensive summer pro­

gram designed to give them a taste ot 

architecture school, and to prepare them 

for applying to college architecture pro­

grams. Now in its tenth year under the 

direction of Drexel Turner, the Program 

began as an outreach initiative of the 

Gerald D. Hines College of Architecture 

at the University of Houston. The teach­

ing team headed this year by Kari Smith 

is .in ensembli ot recent graduates and 

current students from Rice and Ul I. 

As Ira Cilass says at the start of the 

radio program on mapmaktng, maps ask 

us to look ai the world and consider pist 

one thing, to the exclusion of everything 

else. 1 Ins kind ot In. iking allows the 

student's individual vision and voice to 

come forward. They are challenged to 

choose what wi l l he represented, and 

what wil l be absent; in essence, to decide 

what matters. For beginning students 

this kind ot critical thinking and decision 

making takes them much further toward 

what n means to be an architect than 

learning basic drafting skills and ( \ l ) 

software would. 

These first lessons in selectivity, suh-

lectiviry, representation, and contextu-

aligation are difficult concepts to grasp. 

At first glance, Zackary Van Brunt's map 

of his high school is unrecognizable as 

cartography. Lacking exposure to con­

ventions of contemporary mapmakmg 

allowed him to create a more tliitdic 

representation of relationships and 

information that resembles the bubble 

diagrams architects often employ for 

programming. Closer inspection reveals 

the complexity of the unique language 

he has created in order to portray the 

relationships and power dynamics ol a 

public high school. The size of the circles 

pertains not to numbers of people, or 

even in sp.u e w ithm the building, IHII 

rarher to spheres of influence within 

the system. Arrows, tangencies, and 

adjacencies mark relationships between 

groups as well as chains of command. 

For instance, in Van Brunt's view, the 

janitors "really run things": His diagram 

illustrates their connection with the 

"unheard majority" and their distance 

from the principal and administration. 

Overall, the most intriguing maps reveal 

the mapmakers own hidden agendas, 

personal fears, desires, life experiences, 

and cultural positioning. 

The complicated analysis developed 

in this early assignment readily translates 

into the final project for the studio— 

designing a small school in the museum 

district. Students worked in small groups 

to craft the program for the school. 

Having already considered their percep­

tions of relationships to their own high 

schools through the mapping exercise, 

they were able to engage in thoughtful 

discussions during the program develop­

ment phase. Participating in the design 

of their own programs creates a greater 

level ol engagement with the project and 

a deeper investment 

Without pre-defined program oi 

square toorage requirements, the stu­

dents came up with live distinct school 

programs, among them a culinary arts 

institute (complete with in-house, student-

run restaurant) and a television and radio 

learning center. Furthermore, the students 

were challenged to determine, on their 

own, sqii.ur lootage needs based on the 

site restrictions and opportunities; the 

number of students, faculty, and staff; and 

the kinds of learning environments and 

activities they wished to accommodate. 

Often a student would start with the fur­

niture required for a single work station, 

for instance, and then calculate the spatial 

needs Irom there, .u\ appro.ILII lh.it led 

to very carefully considered rooms and 

a more comprehensive and memorable 

undi i standing i 'I sp.K* planning, 

The studio is dedicated to guiding 

each student in the understanding of the 

practice of architecture and the clarifi­

cation ot his or her personal direction. 

Activities aim to establish and foster a 

process-oriented working environment, 

where knowledge is gained from experi­

mentation and iteration. F.ven students 

who decide that architecture is not for 

them have learned through experience to 

expand their initial assumptions in solving 

problems. With this experience they are 

better positioned to know what to expe l 

from an education and career in architec­

ture, and, more importantly, to know a 

little bit more about themselves and their 

relationship with the built environment. 

— Ktiyle Young ami Kari Smith 

http://sqii.ur
http://lh.it
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All the advantages 
£<none of the risks 

400 /:. Bell 

BARBARA SHELDON 
L.K! I WVnoh KlNi, 'u 1 \. Ki .OSKK 

2727 Barbara Lane 

Choosing the right products for your home is a very important and personal decision. 
Getting the best in sound and vision doesn't need to be a personal risk when you choose 
Bang & Olufsen Not only do we offer a unique range of audio and video solutions, 
we stand behind them as well with our three-year product warranty and in home service. 7 
As a certified Bang & Olufsen dealer, we have extensive experience in custom design 
and expert installation Choose Bang & Olufsen, a professional and reliable partner 
with over 30 years of industry experience. 

Challenge your senses ai 

Bang & Olufsen Houston Galleria 
5015 Westheimer, Suite 3160 
Houston, Texas 77056 
713 960.6066 BANG&OLUFSEM 

CATHY R U M 
GREENWOOD KIM; PKOH RITIS • "ITSM.OKH.S 

ligneroset 

MALY Bed 
Design: Peter Maly 

Ligne Roset 
5600 Kirby Drive 
Houston, TX 77005 
713.629.7722 
www.ligne-roset-houston.com 

http://www.ligne-roset-houston.com
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Retail Resurrection: 
The Death and 
Rebirth of Saks 
Pavilion 

With the recent residential land rush 

within the city center, Houston's Inner 

1 nop rerail markers are also accelerating, 

or more accurately up-scaling and densi-

lyuig in a surprising diversity of places. 

At least two major retail and entertain­

ment venues are being brought on line in 

the downtown area—the nest phase ol 

Bayou Place, and a new site three blocks 

south ot 1 [otiston (enter and west of the 

nascent central park/George R. brown 

(Convention precinct, tn addition, there 

are at least four projects on the west end 

near or at Loop f>l() that rival if not sur­

pass the scale " I these downtown ven­

tures. Catering to the River Oaks, West 

University, Tanglewood, and Memorial 

neighborhoods, these "lifestyle centers" 

(see "Lifestyle (.enters Coming I back] 

to Houston," page 26) wi l l witness the 

beginning of a new Houston urb.iii 

environment. 

Not only have prosperous demo­

graphics pushed shopping to a new level 

of success and demand, but the proxim­

ity of a number of under-utilized but 

land-valuable sites also utters the right 

locations. "The momentum comes as well 

from the desire of an increasing number 

of consumers to live, work, play, and 

gciicr.ilb be inside the I oop. i I he cosl 

of gas does not hurt either.) 

Post Oak Boulevard is, to many 

retail cognoscenti, ground zero of 

Houston commercial potential, anchored 

on one end by the regional behemoth ot 

the (iatleria (see "Ci ty Under Class," page 

20), itself growing, and the numerous 

condo towers and offices on the other. As 

the Uptown District's website touts. 

With more than 11 million square feet 

o/ commercial office space, Uptown 

Houston represents approximately 1-4 

percent of Houston's total office space, 

making it only second m terms of size to 

Downtown Houston. Uptown Houston 

is the 14th largest business center in the 

U.S., with five million square feet of 

gross leasable retail space, more than any 

other retail destination in Houston. The 

(.Iatleria is ranked the fifth largest retail 

complex in the country. 

On this golden mile it was only 

a matter of rime before the bedeviled 

Saks Pavilion site would he the focus of 

redevelopment. While there are other 

less developed sites along the Boulevard, 

a unique geographic and economic oppor­

tunity wi l l drive lIns site to a new level of 

mixed-use density we have not seen before 

in ! lousron. 

As stated five years ago in the 

Houston Husiness Journal report on "ten­

ant defections," the 286,000-square-foot 

Pavilion retail center was then only 20 

percent occupied. Its history was troubled: 

It was built shortly before the first "ener­

gy bust" in 1972 by Saks Fifth Avenue, 

which wanted a separate presence from 

the Neiman Marcus-branded Gallcria, and 

dubbed the Saks Fifth Avenue Fashion 

Center. Since then, "The complex has 

changed hands at least four times in its 

28 years [before 2000J."1 In 1988, a 

major expansion was completed by then-

owner HI Pavilion Corp., an affiliate of 

New York-based Bankers Trust, again 

lust before a slow economic period. That 

round of construction added the entire 

trout portion of retail space, underground 

parking, and high-end touches such as 

palm trees and the glass atrium-like cell­

ing in the two-story center." Yet less 

than 1(1 years later Saks re-srrategized 

and tried to relocate to the old Marshall 

Field's space in the Callena to go head-to-

he.id with Neiman Marcus. I lie Pavilion 

had been purchased in 1995 by Radler 

Pavilion LP who: 

"slapped the specialty retailer with a 

SI ill million hrcach-of-cotitract lawsuit 

to stop Saks from leaving. At the time, 

the Pavilion's lawyer said Saks' lease 

dictated the department store keep its 

Pavilion post until ZOOS, In the mean­

time, Saks had sunk SS0 million into 

dazzling new digs a few blocks away at 

The (iatleria. the lawsuit claimed Saks' 

vacation of the property would devastate 

the high-fashion malt at 1800 Post Oak. 

Radler also sued Saks for defamation, 

claiming the company damaged the 

Pavilion's reputation hy making unflat­

tering remarks about the location. "' 

And so Saks has stayed until the 

entire Pavilion's demise. 

In the last several years Wulfe Hi Co., 

which owned the eight-acre strip center 

on the southwest corner of Post Oak 

Boulevard and San Felipe (anchored on 

either end by Fatzics and Cafe Annie's), 

had been studying a way to redevelop that 

site into a dense mix of commercial rerail 

and office. The growing Inner Loop apart­

ment and condo market also allowed for 

potential residential towers in the blend. 

As F.d Wulfe notes, this development sits 

on an intersection unrivaled anywhere in 

the state and perhaps the country; it is the 

i M'ssiim il l iIn- cornmeri i.il powei house ut 

Post Oak Boulevard and the golden arte­

rial of San Felipe. The former anchors the 

Uptown District and hosts approximately 

200,000 office workers and shoppers daily 

and more than 18 mill ion visitors from all 

over the world cash year. The latter is the 

straight-shot drive connecting Houston's 

most affluent cluster ot neighborhoods. 

including River Oaks, Tanglewood, and 

Memorial. This was a site on which CO 

do great things. But Wulfe's development 

team, including Hermes Architects as 

planners, was challenged to balance an 

attractive retail destination and the needed 

density on this fairly tight site. The value 

of land meant parking would be eithei 

below grade or in structures. In addition, 

the planning scenarios emphasized that a 

large retail magnet (with its commensurate 

large-scale ground floor footprint) was 

vital in order to readily draw the targeted 

customer to an inviting Lifestyle Center 

environment, that itself was predicated on 

a costly pedestrian-friendly urban oasis. 

The eight-acre strip center site could not, 

in numerous scenarios, work as well as the 

savvy developer knew it would need to. 

So Wullc ix: Co. turned its attention 

to the south, to the underperlorming Saks 

Pavilion. I'he then-ownei w.is .11 lust inn 

interested in selling a strip of its contigu­

ous land to augment the smaller Wulfe 

site's limitations. But, in a Houston-sized 

big deal, Fid Wulfe moved to secure the 

option to purchase the entire Pavilion site 

and amass 21 acres for the development 

of ,m even larger high-density mixed-use 

project, now named Boulevard Place. 

As delineated on the Wulfe Hi Co. 

website, the evolving concept anticipates 

the construction of two new streets: an 

extension of Post Oak Lane south from 

San Felipe to Ambassador Way, and a new 

east-west street. Boulevard Place Drive, 

which will connect Posi Oak Boulevard 

to Post Oak Lane. The new project will 

include approximately 375,000 square feet 

ot upscale retail shops and restaurants, 

Mi it i mid- and high-rise residential units, 

and a 225-room upscale hotel. 

While the Wulfe & Co. team wil l 

develop the master plan to coordinate 

the entire development, F.d Wulfe is look­

ing to focus singlc-mindedly on a lively 

pedestrian environment and ground floor 

commercial enterprises. After all, retail 

strategies are his expertise. Thus Wulfe is 

looking to sell air rights or ground rights 

to other developers whose expertise lies in 

office and residential offerings. " I listen to 

the consumers—I gauge their desires and 

I respect their perspectives," says Wullc. 

"This development can leverage on future 

mass transit and the real possibility ol i 

community that we have not seen before 

anywhere." — Rives T. Taylor 

Notes 

I "lenam defection* started Pavilion problem!," 
Himsttm Busmen journal, l.inu.tn 7, 2000, 

1 Ibid 
! I!- .1 
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A Place to Come To 

v 
1 

Top: Most ictcni scheme lot a a r t pmk to be locoted on a site in lionl ol the fxioigc R Brown Convention Cenler, 

pictured obovo. Architects Hoigreov«s Associates. 

<. ould .1 12-acrc park succeed in doing 

what a pair of sports arenas and a con­

vention hotel have so far failed to accom­

plish—bring the spark of residential life to 

the east side of downtown? 

That's the promise, or more prop­

erly the hope, being offered up by the 

planners behind the still-unnamed park 

that wil l sit in front of the George R. 

Brown Convention Center. As plans for 

the space, bounded by Avenida de las 

Americas to the east. La branch to the 

west, Lamar to the south, and McKinney 

to the north, were being unveiled in 

October and November, one point became 

clear: if it were to achieve all the goals set 

for it, then it would require a large num­

ber of nearby neighbors, not just visitors 

traveling in from the suburbs. 

Not surprisingly then, preliminary 

renderings of the park and its environs 

I IK hide a number of flanking residential 

towers rather than the sea ot car-covered 

asphalt that currently fills much of the 

real estate. These drawings are not just a 

designer's fancy, insists Mary Margaret 

Jones, president of Hargreaves Associates, 

the San Francisco-based landscape archi­

tecture, planning, and urban design firm 

selected to he project lead for the park. 

While admitting that "the biggest prob­

lem the site has is that it surrounded by 

surface parking lots," she adds that her 

experience with similar undertakings 

in Louisville, Kentucky, and San Jose, 

Calilornia, have convinced her that a 

park, more than most other urban devel­

opments, spurs residential construction. 

"What we have found in our other proj­

ects is that often the park comes first," she 

says. " I t is the park that helps be a cata­

lyst, because suddenly there's an address 

for residential development. And then you 

have the perfect mix—people working, liv­

ing, playing around the park." 

It was in part the success of 

Hargreaves's work in Louisville and 

San Jose thai led to the firm being 

selected to oversee the Houston project. 

Hargreaves, along with team partners 

PageSoutheriandPage and Lauren Griff ith 

Associates, was one of four finalists inter­

viewed, the others being the Office of 

James Burnett with SOM, West H with 

Clark Condon, and Gustafson Guthrie 

Nichol Ltd. wi th McDugald-Stccle 

and Rey de la Reza. According to Guy 

I lagstette, a special advisor to the mayor 

for downtown urban development who 

wi l l , in January, become full-time direc­

tor of the new park, what helped set 

I largreaves apart from the rest was not 

simply its history with other urban parks, 

bur also its analysis of the climate and 

micro-climates ot I lousion's park site and 

ol the environment around the park, both 

as it is today and how it wil l change as 

development occurs. That last, Hagstette 

notes, is of particular importance to the 

I louston Park Conservancy, the private 

non-profit that wi l l manage the park for 

the city. 

A schematic design of the new park 

is scheduled for completion by the end of 

2005, with final design to be done by mid­

summer 2006, and construction started 

in late summer. The park's opening is set 

for October 2007. Meanwhile, the Park 

Conservancy has been gathering sugges­

tions from the public about what should 

be included in the park, suggestions that 

have led to a preliminary map of the space 

that Hagstette describes as a "starting 

point" for the design process. Included on 

the map are such neighborhood amenities 

as a dog run and jogging paths along with 

an area for a tanners market, a white-

table restaurant and a snack bar, a pond 

for sailing model boats, gardens, a "great 

lawn," and an avenue for kiosks that can 

be adapted for use by ethnic, art, and 

other temporary festivals. 

How much of that wi l l remain in the 

final design, and what wil l give way to 

other amenities, is uncertain at this point, 

but according to I lagstette what will not 

change is the desire to create a mix of ele­

ments tli.n \ul] make tin park appealing 

both to people living next door to it. and 

to those who wil l have to travel to reach 

it. To keep the park active, he says, wi l l 

require more than simply good design, as 

important as that might be. It wi l l also 

require active management. "The missing 

ingredient in Houston is that public spac­

es like this park need to be programmed 

and managed just like a cultural venue 

would be, and we haven't had that," says 

I lagstette. "Our desired list ol activities 

for this park is quite long. It may even be 

unrealistic. But the whole idea is to have 

a rich layering of different activities, so 

much so that when you go there you see 

something you could experience every­

where you turn. " 

I largreaves's Mary Margaret Jones 

agrees. One point her firm emphasizes 

in its downtown projects, she says, is the 

need for a full time manager. A park that 

has only occasional events, ,M^\ IS k i t tal 

low the rest of the time, is unlikely to be a 

success, she says. Louisville is just one city 

where the active management model has 

proven its worth, Jones notes. The park 

Hargreaves developed there was built next 

to parking lots and post-industrial land on 

the edge of downtown. From the moment 

it opened it was programmed almost daily 

with festivals, fireworks, and Other events, 

|ones says, and as a result it quickly filled 

with people. In the beginning they had to 

come to the park by car, she says, but they 

came. And now the park is surrounded 

by high-rise residential, offices, and even 

a minor league baseball stadium. "Phase 

one of the park was built about eight 

years ago," she says, "and now a second 

phase is under construction because it was 

so successful." 

Whether that success can be repli­

cated in Houston, where downtown parks 

have tended to be empty of people more 

often than not, remains to be seen. But 

Hagstette is convinced that the park front­

ing the George R. Brown wil l be different, 

and perhaps even set a pattern that other 

downtown parks can learn from. Already, 

he notes, some downtown developers 

have shown faith in the park's prospects. 

One nearby block has been purchased 

tor use as high-rise residential, and two 

other nearby blocks are under option for 

residential use. In each case, the park was 

cited as a reason for the development. 

Of course, there's no guarantee 

that the towers wil l be built. Five years 

ago, similar residential high-rises were 

announced in the wake of Minute Maid 

Park's completion. Those complexes 

never got off the ground, and the same 

thing could happen again. Still, Hagstette, 

Jones, and the others involved with the 

development ol downtown's new park 

think they've got the right lure this time, 

something that wi l l bring people into cen­

tral Houston not just to visit, but to stav. 

— Mitchell I. Shields 
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the Fl Dorado Bollioom will ogoin become Hie (ultuiel tenter el Hie Third Word, thanks le owner Row House Community Development Corporation. 

Howling on Dowling 

A revamping is in the works for one oi 

Houston's most important cultural land­

marks. The HI Dorado Ballroom, 

on Howling at Hlgin in the center of 

the historic Third Ward, may soon be 

restored to its former elegance. From its 

very beginning "the 'Rado" was a symbol 

of the community's pride as well as its 

most prestigious focal point, especially 

for musicians, 

I In I I I )oradn Itallroom w is built in 

19.39 by philanthropist Anna Duprce and 

her jazz impresario husband Clarence to 

establish a "class" venue for black social 

clubs and general entertainment. They 

hired architect I.enard (iabert, a graduate 

ot Rice's first architecture class in 1916, 

who produced a streamlined modernistic 

building with a rounded corner facing the 

intersection, large plate glass windows m 

the second floor ballroom (later shrunk to 

a horizontal band ot glass alter a tire in 

19521 looked out on Emancipation I'ark. 

The first floor was filled with commercial 

leases, originally featuring a restaurant, 

clorhing srore, appliance shop, and a 

photographer. Later tenants included a 

diner, barbershop, beauty shop, insurance 

agency, and a tailor—just what the neigh­

borhood would have needed at its mam 

commercial crossroads. 

When it opened, black musicians had 

plenty of honky ronks and low class joints 

to play in; the HI Dorado was one of the 

few high class, jacket-and-tie, white table­

cloth establishments available to blacks 

this siih- ot New Orleans. Patrons could 

expect to enjoy the big band sounds of big 

stars as well as the work ot local talent. 

The establishment served beer and set-ups, 

and patrons brought harder stuff in paper 

sacks, just like at all the white clubs. 

HI Dorado, the "Home of Happy 

Feet," was the first showcase in Texas for 

black music. In the late 1910s and '40s 

it was the venue of choice for blues, jazz, 

talent shows, and dances. The club was 

closed on Mondays and Tuesdays, but on 

Wednesday nights ladies got in free. In the 

1950s the 'Rado lineup featured Pluma 

Davis's Eight Piece Band, T. Bone Walker, 

Jimmy Reed, Guitar Slim, Charles Brown, 

Bill Doggett, Htta James, and the superstar 

Ray Charles. 

Roger Wood's Down in Houston, 

a great book about Houston's jazz and 

blues legacy, quotes trumpet player Calvin 

Owens: "Playing the HI Dorado—I mean 

that's like saying, OK, I've made i t ." 

And impresario John Green adds, "The 

HI Dorado Ballroom was top of the line. 

Oh yeah, back in those days, people 

would really get dressed to hear a band 

there!" The site was celebrated in Conrad 

Johnson's 1947 single, " I fowling on 

Dowling," recorded in Houston's Gold 

Star Record Studio. 

The late 1960s and early '70s marked 

the steady decline ot the HI Dorado as 

a live music venue. The enterprise was 

crippled, like so many other black-owned 

businesses, by the negative economic 

impact of desegregation—a phenomenon 

repeated all over the South. 

Sometimes it takes a while for good 

things to happen to historic places. 

In 1999 Row House Community 

Development Corporation bought the I I 

Dorado building and the vacant lot nest 

door on Dowling. According to Executive 

Director Antoine Bryant, the El Dorado 

wi l l function once again as the cultural 

center of the Third Ward. Long-range 

plans include a mix of neighborhood-

friendly retail on the first floor, including 

a restaurant with outdoor dining. In the 

short term, the organization is raising 

funds to install ^n elevator and a new 

fire stair; the air conditioning and roof 

are in great shape. Meanwhile the ball­

room is open and available for rentals 

and special events. 

before long we'll all again be hearing 

the howling on Dowling. — Barry Moore 

RDA Announces 

1 PHOENIX 
February 23-26 
2006 
$1900 p p / d b l 

CHARLESTON 
l une 8-11 
2006 
$1900 p p / d b l 

2006 Tours 

1 Paris, France ^ ^ Q V R v 

RDA has planned three exciting architectural travel opportunities in 2006. 
These tours also qualify for learning units for registered architects and designers. 

Call today to join In the fun, Lynn Kelly at 713.256.3244, or go to www.rda.rice.edu 

1800 W. Bell 

MARY FRANCIS DUMAY 
( i lU 1 NWOOD K l \ ( , Pltni"! HI II s • 711.524.0888 

MidCentury Payili 
2215 Washington Avenue-Houston, IX 77007 

Mid-Century Modern 

Art Deco 

Arts & Crafts 

furniture • Lighting 

Paintings * Sculpture 

Vintage Clothing 
Buy • Sell • Consign 

numerous vintage modern dealers in one convenient location 

Hours: Fues - fri: Noon-7pm Sat: Noon-5pm Sun: Noon-4pm 

Phone: 713-863-1986 website: www.mid-centurypavilion.com 

http://www.rda.rice.edu
http://www.mid-centurypavilion.com
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Follow the Money : Houston's Third Federal Reserve Building 

BY G E O R G E D O D D S 

ran'Mil 

i $9 3 X 
ifif ^i 
Am , 

' The Federal Reserve Bank ol Dallas Houston Bintidi (Mirhnel Gmyts nnd Assoiinles with PGA1,200S) welcomes visitor; with open bul setuie aims; above: The parking sirwiuie is defended by guards and nielal posts thai lower to alio* tors through 
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Lell: The ficnl laiade is perched behind a pile 
ol ADA mmps and D steel delensive gale. 
Above: Robots move boxes ol cash horn vault 
to processing float and butt. 

Money, get away. 

Get a good lob with good pay and you 're okay. 

Money, it's a gas. 

Crab that cash with both hands and make a stash. 

New car. caviar, four star daydream. 

Think I'll buy me a football team. 

Money, it's a crime. 

Share it tairly but don't take a slice of my pie. 

Money, so they say 

Is the root ol all evil today. 

But it you ask for a raise it s no surprise thai they're 

giving none away. 

Money, get back. 

I'm all right Jack keep your hands off of my stack. 

Money, it's a hit. 

Don I give me thai do goody good bullshit. 

I'm in the high-fidelity first class traveling set 

And I thmk I need a Lear jet. 

Pink Floyd, "Money" 
<D 1V7! Pink /-'/..v.J'Music Ltd. 

THE KITCHEN OF A FAVORITE RESTAURANT. 

the baseman ol a hospital, the working 

end of a meat packing plant: all are places 

better left unseen. Yet, to appreciate 

fully the architecture of the new Federal 

Reserve Hank ol Dallas I louston Branch 

(FRBHouston), you really need to stick 

your head into vast hack room on the 

ground floor and follow the money. While 

they do not make it here (that's what the 

U.S. Ireasury Department is for), they do 

process the hell out of it. 

Periodic changes ro the Prime Interest 

Rare notwithstanding, most Americans 

neither know nor care what the Fed does 

on a day-to-day basis, let alone that cur­

rency requires occasional "processing" 

and " f low control." This facility's public 

relations program, however, is engi­

neered to change this, at least for those in 

1 Inuston. Chairman Alan Greenspan, two 

parts Sphinx, one part Delphic Oracle, is 

perhaps the most visible face of the Fed's 

historic spectral opacity. Through his 

periodic testimonies at Finance Committee 

hearings on Capitol 1 Mil, delivered in a 

syntax that would make George Orwell 

weep, Greenspan regularly keeps Congress 

and Wall Street informed while reminding 

the hoi polloi that what we don't know 

is probably better left that way. Yet, the 

program for the Fed's Houston Branch 

I developed jointly by the local f irm PGAL 

and Michael Craves and Associates 

| M C A | of Princeton) includes an ambi­

tious educational agenda, to make more 

transparent the inner workings of an 

inherently covert, high-security institution. 

The architecture of this machinc-

for-yotir-money is relentless in its logic, 

precise in its movements, and calculated 

to within a stupelyingly narrow range of 

tolerances. And that is just the 24-hour 

security lorce. Largely mechanical and 

digital, the manner in which currency is 

handled here is singularly extraordinary 

to watch close-up. Much like trapeze art­

ists and tightrope walkers at the circus, 

the cash flow within the building's bow­

els wi l l be a highlight of ever) carefully 

crafted group tour. On the ground floor 

robotic forklifts carry stainless steel-

framed sarcophagi clad in bullet-proof 

glass from point to point. The ultimate 

destination ol these boxes of cash—lots 

ol boxes of lots of cash—is a fully auto­

mated, computer-controlled three-dimen­

sional galvanized steel matrix (the vault) 

ili.n moves and stores a virtual infinity of 

glass prisms of cash cargo vertically and 

horizontally .it warp speed. To con|lire a 

vague idea of this technological pageant, 

imagine the awe-inspiring vast warehouse 

from tin final scene ol U.n.l,^ . •/ if, I us/ 

Ark combined with the claustrophobic 

rectilinear order ol a "Borg" ship from 

Stiir Trek: I'hc Next (.ivneralum, and that 

still doesn't do it justice. The process is 

nothing short ol extraordinary, leaving 

the slack-jawed visitor constantly looking 

over his/her shoulder, attempting to steer 

clear of the next robot on its way to some 

predetermined undisclosed location. 

Novus Ordo Seculorum 

So who couldn't use a Lear jet, a Ferrari, 

or one's own professional sports team? 

Unlike the trappings of financial excess, 

money is tast becoming non-material in 

our material world. Whether or not it "is 

the root of all evil today," it is certainly 

far more fluid than it was a generation 

or two ago. Credit and debit cards, direct 

deposit, internet-based banking, and 

online bill payments have made cash, 

coin, and even checks seem quaint and 

almost obsolete. These recent changes in 

what was once a cash and carry culture 

left the Fed with tens of thousands of 

square feet of vacant office space on the 

second floor—space originally allotted tor 

check processing, once a preoccupation 

of the Federal Reserve Dallas Bank. It is 

not unusual for Federal Reserve Batiks to 

lease excess space to commercial tenants 

if it is not immediately needed, though 

it's difficult io imagine mam tenants 

who would easily fit in this high security 

enclave. FRB's are constructed lor >0 

year lile spans and additional space can 

accommodate expanded operations as 

they evolve. Because of the uncertainty of 

the check operation during the planning 

stages ot the building, officials said that 

a separate entry off of the garage was 

provided into the second [toor to accom­

modate an outside tenant. 

It took tar more than a sizable stash 

of cash and "a four star daydream" to 

create this "new secular order" on Allen 

Parkway. This building complex is pro­

grammed in myriad ways, many ot which 

wil l never be seen save for by a select lew. 

This is not always a matter of security, as 

some are buried 41) k i t below grade and 

others are embedded within the building's 

walls and intestines. Among these is a 

digitally controlled "horizontal well sys­

tem" to all-but-instantaneotisly detoxify 

and geologically stabilize what was a 

brown-field site; and a continuous pour, 

horizontal concrete structural slab svsicin 

that was necessary in order to construct 

this two-foorball-ficld-lcngth building sans 

nettlesome expansion ].mils. \ppareiitl> 

the robots thai transport all the cur­

rency into the vault find expansion joints 

unnerving. 

^ i.i the honorilk durante I.K ing 

Allen Parkway, visitors pass beneath a 

bronze eagle perched atop a bronze pyra­

mid through a bronze "revolver" (a.k.a., 

revolving door). Called "The Guardian." 

this is not |iist any old bronze eagle; it 

is a very large eagle. Its situation and 

wingspan make it seem lar bigger than 

the great eagle (August Gaul, sculptor) 

in Philadelphia's old John Wanamaker 

Department Store (D. H. Burnhani, 

architect). The Wanamaker eagle, relo­

cated from the site of the 1904 St. Louis 

Exposition, ornamented one of the 

department store's grand interior "public 

squares." The Fed's eagle is more icon 

than ornament. The sculpture by Kent 

Ullberg, who was awarded the commis­

sion in a competition, is adapted from 

The Great Seal of the United States, 

found, among other places, on the back­

side of the one dollar bil l . Unfortunately, 

the talons of the Fed's eagle obscure one 

of the most important parts of America's 

financial iconography—the pyramid's 

severed lop, tilled with the Masonic "eye 

of reason." Despite its large scale, the 

eagle is partially obscured by the relatively 

young live oaks that enfroni the build 

ing along Allen Parkway. The architects 

originally had a curb cut, drop-off lane 

in mind along the Allen Parkway feeder. 

where school buses and other vehicles 

could drop passengers along the formal 
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entrance. This would have necessitated 

removing several of the trees, a proposal 

that the city nixed. Without the vehicular 

accommodation, the formal entrance is 

more a ceremonial gesture than a func­

tional front door. 

Entering under the eagle and beneath 

a two-story porch with Piacentini-esque 

columns, the combined effect seems bet­

ter suited to Rome's Piazza Venezia circa 

1930 than Houston's somewhat forlorn 

Allen Parkway circa 2005. Once inside 

the icy, air-conditioned interior, visitors 

first navigate a formidable phalanx of 

human and electronic protective measures. 

The Visitors Center, as yet unfinished dur­

ing our tour in early August, is located 

just beyond this Checkpoint Charlie. 

In addition to elegant and well-derailed 

didactic displays by Houston-based The 

Douglas Croup, the Visitors Center 

includes a window and a plasma screen 

altordmg \ isitors ,i glimpse ol what is the 

most fascinating part of the building's 

operations—the ground floor sorting 

rooms and the vault. The PRBHouston 

is protected by a gaggle of highly-trained 

armed guards, a kettle of video cameras, 

and an exaltation of constantly monitored 

video monitors. Nonetheless, the Fed's 

public relations agenda will permit guided 

group tours access to several floors of its 

operation relatively deep inside the perim­

eter. Organizations that are in line with 

the Economic Education and Financial 
Literacy mission of the Fed, and not in 

competition with other local venues may, 

for a fee, use the elegantly appointed 

conference facility equipped with state-

of-the-art communications hardware for 

combined analog and digital meetings. 

However, the Visitors Center may not 

he the best place to begin assessing the 

architecture of this amalgam of complicat­

ed programmatic restrains and site condi­

tions. After spending the better part of a 

day touring the length and breadth of this 

building and its adjacent storage facilities 

(one for cars, the other for currency), it is 

difficult to know precisely where to begin. 

There are several entrances, depending 

on which category of visitor/user you fall 

into, and numerous ways of inhabiting 

this enclave, depending on what it is that 

brings you here. Visitors, employees, and 

Brinks truck drivers all experience a very 

different Houston Federal Reserve. For 

most I loustonians driving along Allen 

Parkway, it will remain an outside with 

no inside; its front facade conspicuously 

and curiously perched behind an unfortu­

nate pile of ADA ramps and a less-than-

mviting steel defensive gate. Perhaps the 

best place to begin, therefore, is to sum­

marize the project's beginning, 

I RBI louston awarded MCA/PCAL 

the commission to design a replacement 

lor us longstanding downtown 1 louston 

operation in 1999. Significant planning 

and programmatic studies were under­

taken to justify requirements with approv­

als being required at several levels from 

Houston to Washington, D.C. Needing 

a facility more than three times the size 

of their most recent venue at 1701 San 

Jacinto by Coleman and Rolff architects 

(1958), the FRBHouston chose a large-

tract of land on Allen Parkway, brack­

eted by Taft and (iillette streets. The San 

Jacinto building, described by one local 

architectural wag as "pathologically 

anonymous," replaced Sanguinet, Staats, 

I [edlick &: Gottlieb's neoclassical Branch 

Federal Reserve Bank of Dallas (1922). 

Located at 1301 Texas Avenue, it is now 

home to the Houston Area Urban League. 

! lieu limit.ii s notwithstanding, the 

first two FRB1 louston buildings were 

located "downtown"—a term that until 

reecntl) seemed misapplied to I louston. 

But now that the city sports a reviv­

ing CBD as well as theater and museum 

districts, it is unfortunate that the Feds 

couldn't find another chunk of downtown 

on which to build. 

The third 1 louston Branch is where 

it is, in large measure, owing to cur­

rency processing and security operational 

requirements. Indeed, it was not that 

long ago that you could drive up to the 

steps of the U.S. Capitol building without 

encountering a single security person, let 

your car idle, and march up the monu­

mental stairs, your out-of-town visitor in 

tow, to briefly take in the architectural 

majesty of an open society. But the pres­

ent-day implications seem to require no 

further elaboration. Things change. 

Much has been published elsewhere 

about the urhanistic and cultural implica­

tions of the Allen Parkway site choice. 

* onveniciuU located neai the nexus ol 

two Interstate highways, the most vis­

ible marker of this site choice was the 

demolition of the WPA-era Jefferson 

Davis Hospital (1931-37), designed by 

architects A.C. Finn and Joseph Finger, by 

the previous owner. Finger Cos., an apart­

ment development firm, who had planned 

to use tin- site lor garden apartments. 

The architect's response to its environs 

was one of mediation and amelioration. 

It is challenging to register this in the 

completed complex, however, for several 
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Opposite page 
Top, lefl: Conleience mom 

Top, center: fhird-floot conidoi with 
lumitue and light fixtures by Michael Groves 

Top, rirjhl: [o i l elevation shows 
segmentation of the building. 

Below, left: View east fiom secondllool 
conidoi shows downtown skyline with City 

Maintenance (entei jusl outside FRG's 
vehicle entmnce gates 

Below, right: Geneious outdoor tool 
decks offer opportunities to look m the 
sprawling building. 

For left: Graves's originoi site plnn 
would have made a mom accommodating 
relationship to traffic on the north enhance 
At b i t , lap: Screen mesh shapes the 
parking garage inleiioi. 
Al l i l t , below: Walk-up visitors are greeted 
by a guaid station and moro stoot gales. 

reasons. Perhaps the most egregious of 

these is the choice and palette of materi­

als that clad this 300,000 square foot 

polychromatic pile of brick and tile. The 

building's typologs and coloration weK 

ostensibly chosen to reflect the hues of 

local Sonthernosity. Yet, the exterior bears 

a remarkable likeness to MGA's un-buih 

Museums ot Discovery freedom Square, 

designed at the same tune (20001 for Erie, 

Pennsylvania. I have been to Erie and to 

I louston. While both cities are located 

near large bodies of water, the similarities 

end there. 

Perhaps one of the project's most 

tangible losses, architecturally and 

urhanisticallv, was us intended open 

relation to the surrounds, ameliorated 

by a straightforward albeit elegant land­

scape. The colored site plan published 

in Michael Graves: Buildings 6~ Projects 

IWS-200.1, and developed in conjunc­

tion with the local landscape architects 

at <. lark Condon, Associates, shows the 

I l<I'• I lousum surrounded by bosques 

of trees, lawns, and promenades that 

engaged and re-invigorated the green 

space of Allen Parkway. Typical of 

Graves's drawings, any offending sur­

roundings are masked out ot the idyllic 

picture, including the City of Houston 

Vehicle Maintenance Facility that current­

ly frames a view of the Federal Reserve 

from the east. Also missing are the dilapi 

dated shotgun houses contiguous with the 

complex's parking garage. The idealized 

n.nine of tin draw ing notw ithstanding, 

it demonstrates the architect's vision for 

the future site. This assemblage of build­

ing and landscape would have given back 

to the city the gift of a substantial public 

park, intended to seamlessly merge the 

parkway and Memorial Drive on the 

oilier side ol Buffalo bayou, bracket­

ing the occasional festivals that encamp 

across from the FRBHouston. But no. In 

its place are a much-redacted landscape, 

and an extraordinarily long steel fence 

ornamented with more security cameras 

and monitoring devices than a Vegas 

casino. The landscape architecture pro­

gram was yet another victim of post 9/1 I 

hyper-security trauma. 

Elsewhere in the project, the archi­

tects adroitly responded to stronger facil­

ity security requirements adopted by the 

Federal Reserve System after 9/) 1 includ­

ing security upgrades to the facility's 

materials and methods ol construction. 

An inspection building where trucks are 

searched and scanned before moving to 

ilie secure loading zone was expanded 

from one lane to four. While the build­

ing's fully redundant structural system 

is subtly registered in the facade, most 

of the other redundancies are hidden: 

Virtually all utility services (telecommu-

iiK.uinns, water, gas, arid electrical) are 

doubled. The entire compound is on the 

city electrical gr id, however it also has its 

own backup power generation capabili­

ties. This is one complex that could take 

a licking and keep on ticking. Moreover, 

the complex is fulls outlined as a small 

village with all the necesstnes, so that the 

staff needs to enter and leave the complex 

only once a day. 

No amount of money or well-inten­

tioned colored drawings wil l buy the love 

of many Houstonians still carping about 

the demolition of the Jefferson Davis 

1 lospital. Yet, there are things money can 

buy. The quality of the interior finishes 

and attention to the smallest detail, a top 

flight security force, other highly trained 

staff, and well appointed, volumetrically 

generous facilities are first class. With 

a charming dining room adjacent to a 

large rooftop pergola-ed dining area for 

the general staff, an elegant yet simple 

private dining room for special events, 

a well equipped wellness center, a lovely 

Research Library with a cozy exedral-

sliaped memorial reading room, and an 

interior shooting range for the security 

staff (all firearms stay within the com­

pound!, the new Houston Branch of the 

Federal Reserve Bank of Dallas must be 

a pretty nice place to hang your hat for 

eight to ten hours a day, many longer. 

Annuit Coeptis 

The Great Seal of the United States of 

America consists of three Latin mottoes. 

The most often quoted is the easiest and 

least controversial: "E pluribus umtm" or 

"Our of many, one." The second, "Novus 

Ordo Secttlorum" is variously translated 

as "A new secular order" and "A new 

order of the ages." The most enigmatic 

of the trio may be the most apropos in 

assessing the Houston Branch, as it under­

scores not what this collection ot build­

ings achieve, but rather how far the archi­

tecture falls short. The source of "Annuit 

Coeptis" is ostensibly "Da faction 

atrsum, aUfiw audiicilms anmie ctvptis" 

from Virgil's Georgia. Among its possible 

translations are: "Give me an easy course, 

and favor my daring undertakings," and 

"Smooth my path, condone this enter­

prise of bold experiment." But hanks 

are inherently risk averse, and so too is 

the architecture of this complex. Neither 

"daring" noi ,i "bold exp< iinu nt," tins 

complex, in the context of Graves's recent 

architectural production, follows a famil­

iarly "easy course." This concatenation 

of tapioca-colored colonnades, pseudo-

architraves, over-scaled pergolas, faux-

vaulted roofs, and inscribed brick patterns 

imitating large blocks of stone tattooed 

in an aggressive polychromatic program 

(inside and out) are, in the aggregate, 

little more than cartoons writ large. The 

Fed's Flouston Branch demonstrates that, 

for better or worse, Mr. Graves and his 

associates still believe in the possibility of 

constructing an architecture parlante. Yet, 

even as Alan Colquhoun, in his essay in 

Andreas Papadakis's first A.I) , on Graves 

in 1979 lamented, it remains an open 

question as to whom Mr. Graves is speak­

ing and in what language. 

Michael Graves and his associates 

have long had the tendency to build draw­

ings rather than draw buildings. The most 

egregious consequence of this practice is 

producing buildings that look more sim­

plistic than simple—elephantine rather 

than elegant. If this is an architecture 

parlante, it is mono-syllabic, and its niet.i 

phors have worn thin to the point of one 

liners (such as a batik vault topped with 

a faux-vaulted roof). The parking garage-

is the unlikely exception. Its elegantly 

thin and exposed concrete decks (with 

unusually high floor-to-floor heights to 

match those of the main building's), and 

a diaphanous screen of steel cladding that 

mimics the main building's implied stone 

motif create an unexpected, playful, and 

highly effective (oil to the remainder of 

the project. 

Many recent high-profile civic or 

institutional buildings tend to be mute 

icons of high-tech materialist fetishes, 

gargantuan abstract expressionist sculp­

tures with an HVAC system, or crudely 

inert wrappers of programmatic exigen­

cies. The Federal Reserve wanted none 

of this in their new building in I louston. 

Their Request for Proposals, developed 

by the Fed's own architectural advisory 

committee and sent to a select group ol 

architects, included a "Vision Statement" 

clearly articulating a desire for a build­

ing character aligned wi th, for want of 

a better term, the classical tradition. In 

their search for (an architect ,m\\) the 

image ol an architecture that represented 

the Reserve's national role as "the bank 

tor all the other banks," they used such 

terms as "sol id," "stable," "dignif ied," 

and "classical." When the Federal Reserve 

twitches, the financial community feels a 

tsunami, Yet, while all of our fortunes 

and futures depend on the Reserve's poli­

cies and forecasts, u sought in the design 

ol tins branch of its Dallas based opera 

tion a vague and somewhat conflicted 

image of a past that never was. Things 

could be worse. As this is the third 

federal Reserve Building in Houston in 

the last So years, chances ;ire there will 

be a fourth in a generation or so. Until 

then, between la ft and i iillettc on Allen 

Parkway, Houstonians can visit the most 

recent building, rake a tour, and follow 

their money. • 



20 CITE 65 : WINTER 2 0 0 5 

[he Galleria. Weslhoimei Boulevard, circa 19 /1 , HA iu lh . Oboto + Kassnbuum, architects, with Neuham and Tovlor. Below: Ihe lour stages Galleria 111971), Galleria II (19/7) , Gollcmi III (1994). and Gallena IV (2007). 

STREETLEVEl ram. RINK LEVEL 

CITY UNDER GLASS 

The Galleria offers consumers a look at nearly everything, including its own version of sprawl 

BY BRUCE C. W E B B IN MANY WAYS, MODERN HOUSTON and the Galleria grew up together. It was in 1969 that 

then-tyro developer Gerald D. Mines began to reinvent the shopping center as a street 

under glass (with apologies to the magnificent |9 l h century Galleria Vittorio Kmanuele 

in Mil.mi. Paired with the Harris County Domed Stadium built in 1965, another exem­

plar of the architecture ol technical defiance, the Galleria helped make Houston the air 

conditioning capital of the wor ld, a city with self-satisfied buildings, closed systems of 

the well-tempered environment thai were suitable for anywhere and perfect lur inhospi­

table climates, be they along the Inner Loop or in the vacuum of outer space. It was the 

age of the astronauts—Houston was transformed overnight into Space City with the 

arrival of the manned space program—but it was the builders and developers and their 

projects who were becoming local legends. 
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O u t o f this Zeitgeist, developer 

Kenneth Schnirzcr began to bu i ld 

Greenway Plaza, a 127-acre master 

p lanned business and resident ial devel­

opmen t that resembled Greater L o n d o n 

Counc i l developments o f the same 

per iod . A n d George R. B r o w n announced 

plans for the in famous Texas Eastern 

Transmiss ion C o m p a n y H o u s t o n Center 

project , an urban design proposal to tu rn 

T.I b locks d o w n t o w n east o f M a i n Street 

in to a vast, elevated ma l l that w o u l d have 

hovered over the layer of carbon m o n o x ­

ide issuing I r o m vehicles [ rapped beneath 

o n the city's street g r i d . 

T imes change and yesterday's attrac­

t ions ,ne mcrcb targets f<>i toda j 's com­

pet i tors. I n his ent ry on the Gal ler ia in the 

Houston Architectural iiuide, h is tor ian 

Stephen Fox credits its inf luence as "a 

typo log ica l deve lopment o f na t i ona l , 

even i n te rna t i ona l , consequence," bur 

concludes by w o n d e r i n g " w h e t h e r it 

w i l l out l ive the set o f c ircumstances that 

b rought it in to being and survive to a t ta in 

[he histor ic d is t inc t ion that w i l l eventu­

a l ly accrue to i t . " Houston 's at t i tudes are 

ruthlessly D a r w i n i a n and easily d is t rac ted, 

. i iul survival o t ten depends upon renew­

a l — n o t just maintenance and res to ra t ion , 

but a real magn i f i ca t ion o f the spectacle. 

A n d spectacle has come to mean 

super mal ls l ike the M a l l ot Amer ica in 

M inneapo l i s (conf igured Iik<- .1 Parchcsi 

boa rd , w i t h a C a m p Snoopy amusement 

park at the center) or the t ru ly colos­

sal West Edmon ton M a l l in E d m o n t o n , 

Canada , w i t h its g iant water park and 

indoor beach and wave mach ine—the sub 

arct ic equiva lent t o pu t t i ng an ice-skat ing 

r ink under glass canopy in H o u s t o n , As 

.1 po in i of compa r i son , Edmonton 's mal l 

conta ins 800 stores and I 10 eat ing estab­

l ishments, a long w i t h eight theme park 

a t t rac t ions, ro l le r coaster, gamb l i ng casi­

n o , ice r ink (where the N H L E d m o n t o n 

Oi lers of ten pract ice) , a q u a r i u m , a gun 

shop, museum, and live a m m o shoot­

ing range. As might be expected. West 

1 d m o n t o n M a l l also holds the Guinness 

record fo r hav ing the wo r l d ' s largest park­

ing lot . Compared to such festival excess­

es, the understated archi tecture and high-

style products on display at the Gal ler ia 

make i t seem l i ke rhe U f f i z i . 

Everything Under One Roof 

W h a t does i t mean when a ci ty 's genius 

loci revolves a round ar t i f ic ia l biotopes? 

Just as the As t rodome wasn' t l i ke any 

other s t ad ium, the Gal le r ia , as Gera ld 

1 l ines sa id, wasn ' t just another m a l l . In 

the f irst place, under a t ransparent glass 

canopy in the bl is ter ing Texas sun, it fea­

tured as its cent ra l spine a skat ing n i i k . 

Unusual tor a mal l at that t ime, it was 

three stories ta l l . A n d rather than being a 

l ine o f shops on ly , i t opened w i t h a m ix 

ot tenants that inc luded hotels, off ices, 

bars, restaurants, even a b o w l i n g alley 

( long gone) and lour movie theaters. In 

a pr ivate c l ub there were exercise rooms , 

a s w i m m i n g p o o l , and r o o f t o p tennis 

cour ts . There was also a jogg ing t rack on 

the roo f that c i rcumnav iga ted the barre l 

sky l igh t , wh i ch a l lowed runners t o look 

d o w n on the skat ing r i nk wh i le shoppers 

watched them f rom below. In .1 c i ly lack 

ing in dramat ic natura l features or exten­

sive, sp lend id , intact h istor ic d ist r ic ts t o 

show of f to v is i tors, the Gal ler ia and the 

D o m e served as proxies. 

Arch i tec t V ic to r G ruen , w h o designed 

Southgate Center near M inneapo l i s i n 

1956 for the Day ton H u d s o n Company , 

is general ly credi ted w i t h inven t ing the 

first to ta l l y enclosed and temperature 

cont ro l led modern in. i l l , I In- W J \ ( i i e u n 

saw i t , the ma l l was the modern successor 

ro t rad i t i ona l social spaces. It was a place, 

he w r o t e , " f o r pa r t i c ipa t ion in modern 

c o m m u n i t y l ife that the Greek Ago ra , the 

medieval market place and ou r o w n t o w n 

squares p rov ided in the past . " A l o n g the 

way, Wal t Disney, w i t h his Ca l i f o rn ia 

theme pa rk , had shown h o w you cou ld 

chop and channel many o f the more 

compe l l i ng features of t owns and cit ies 

wh i le leaving ou t the bad stuff , and create 

America 's number one tour ist a t t rac t ion 

in the process. The ma l l p icked up where 

Disney left o f f , w i t h the idea that wha t 

people wanted was a neater, t idier, and 

more convenient d o w n t o w n , a pur i f ied 

commerc ia l precinct ot super abundance 

that matched the suburbs, a place where 

shopp ing and tun w o u l d become meta­

phors for one another. Part o f m a k i n g this 

happen is h o w the mal l promotes a feel ing 

o f security w i t h its enforced behaviora l 

l im i t s , a k i n d o f in loco parent is even fo r 

adu l ts , symbol ized by the mal l cops w h o 

tor a year or more have been ostenta­

t ious ly pa t ro l l i ng on Segways and l o o k i n g 

l ike b ion ic t roopers f r o m the fu tu re . 

\ l i l l space is ci unro l led spate, 1 ( im­

pressed so there are almost 1111 gaps where 

the m i n d can wander off . A successlul 

mal l l ike the Gal ler ia exercises nearly 

absolute con t ro l over the stores that are 

us tenants. The stores pay rent and over­

age charges (a percentage o f prof i ts) for 

the benefit o f being in the ma l l . Except, 

tha t is, tor the magnet depar tment stores, 

w h i c h usual ly enjoy a sweeter deal. 

Wha t the mal l is l o o k i n g tor is a certain 

coherence, a sense that the m ix o f stores 

belong together, that they have s imi lar 

character ist ics and act in harmony. In a 

large mal l l ike the Ga l le r ia , there may be 

d i f ferent precincts w i t h d i f ferent charac­

terist ics, much l ike the propert ies on a 

M o n o p o l y board . You can get a feel for 

h o w this zon ing w o r k s by l o o k i n g at the 

st rat i f ied in ter ior e levat ion o f Gal ler ia I. 

The g r ound f loor , a k i n d of p ro le ta r ian 

food cour t co l lec t ion , reads l ike a fast 

food hal l o f fame: Sbarro I ta l ian Buffet , 

M c D o n a l d s , Taco Bel l , Roman De l igh t , 

N in fa 's , Sonic. R i d i n g above on the p iano 

noble are places w i t h more e lan, such 

as T o u m e a u and Versace. Final ly, in the 

th i rd f loor " a t t i c " : Eddie Bauer and the 

Or ig ina l Levi Stores. 

The socio-economic mi l ieu o f the 

Gal ler ia has l i t t le in c o m m o n w i t h the 

more m idd le -b row mal ls tha t have p ro ­

l i ferated in America's suburbs. It's not 

exacdy a slice o f Houston 's demograph­

ics; it 's mo re Rodeo Dr i ve than M a i n 

Street. The or ig ina l 600 ,000 square foot 

Ga l le r ia , designed by 1 l e l l n i i u l i , t l b . u a + 

Kassabaum w i t h local archi tects Ncuhaus 

and Tay lo r and opened in 1 9 7 1 , was 

anchored by N i e m a n M a r c u s at one end 

and open at the other. Over the in terven­

ing i s years the Gal ler ia has g r o w n in 

four dist inct segments. 

Growing Pains 

Gal ler ia I is classically modern and cen­

tered by the ice r i n k ; the in te r io r architec­

ture is a lmost inv is ib le, def lect ing at ten­

t i on to the sky, the ice r i nk , the shops, the 

p romenade, any th ing but itself. In 1977 

H O K w i t h SI M o r r i s Associates added 

Gal ler ia I I , a 650 ,000 square foo t w i n g 

1l1.1t is al igned cross ax ia lh to the or ig ina l 

and anchored at the intersect ion by a 12-

story sky- l i t space sur rounded by balco­

nied of f ice towers that l ook d o w n on the 

promenade. W i t h six glass elevator shafts 

r is ing th rough the 180 toot high space, it 

is .1 vert ical coun te rpo in t to the emphat ic 

h o r i z o n t a l l y o f the ma l l . Gal ler ia II 

.iU eluded i second hote l , t in West in 

Gal le r ia . Gal ler ia I I I (Fi tzgerald and 

Partners), comple ted in 1986, somewhat 

a w k w a r d l y spl iced on another 300 ,000 

square feet w i t h Macy 's as the anchor. 

Using Saks F i f th Avenue depar tment 

store as a giant en-suite connect ion gave 

Gal ler ia I I I a back lo t feel ing. (It is also 

possible t o reach Macy 's f r o m Gal ler ia II 

by a shortcut o u t d o o r promenade a long 

the edge of the pa rk ing garage, a m o o d -

break ing breath ot non-commerc ia l real­

ity that has become a smokers ' haven.) 

Gal ler ia I I I is l o w key, w i t h o u t the spec­

tacle qua l i fy o f its predecessors. 

Stretched as it was, the Gal ler ia 

qu ick ly lost some o f the simple elegance 

that was present in the or ig ina l d iag ram. 

In par t icu lar , the way the ma l l and park­

ing garage in the or ig ina l paral le led 

one another, connected b\ bridges that 

spanned across rhe del ivery service c i rcu i t 

located in the slot between, was admi rab ly 

neat. It was a marve lous cross sect ion, 

w i t h a near perfect systems design. But as 

the Gal ler ia grew, pa r k i ng became more 

p rob lemat ic ; garages had to be fo lded in 

w i l l y -n i l l y . Today there are some 13,900 

pa rk i ng spaces in seven d i f ferent garages, 

and ge t t ing lost , o r rather los ing one's 

car in the vast p a r k i n g bowe ls , is a c o m ­

mon experience. 

Gal ler ia IV, the latest a d d i t i o n 

designed by At lan ta architects t a m p e r 

Carry , opened in 2 0 0 2 , adds to the arch i ­

tectura l r amb l i ng . Pro ject ing south f r o m 

Gal ler ia 11, th is add i t i on spans West 

A labama w i t h a 125- foo t - long by 20(1 

loo i wide second level span. I ined v\ i th 

shops, it is more mal l than br idge- l ike. To 

assemble the land necessary for the p ro j ­

ect, the p lan shif ted H i l dago Street 275 

feet to the south . Ano the r real estate p rob­

lem was in terna l : Since the West in Gal ler ia 

I lotel was in the way of expansion plans, 

one f loor of the hotel was d ismant led and 

its func t ions red is t r ibu ted, w i t h the lobby 

and the ba l l r oom located on opposi te sides 

o f the pub l ic concourse. Houston 's f i rs t 

No rds t rom 's depar tment store and local 

standby, Foley's, anchor rhe add i t i on , the 

lat ter located on .1 spur. Because West 

A labama passes t h r o u g h , it splits the mal l 

in to t w o segments on the g r o u n d level, 

w i t h the br idge p r o v i d i n g c i rcumstance for 

a large, c o m m o d i o u s porre cochere for the 

ho te l above. 

The main axis o f Gal ler ia IV is fo rmed 

in to a gentle in ter io r b o w tha t a f fords a 

sha l low pano rama v iew of all the shops 

in a single glance and relieves some o f the 

ted ium of the shotgun ar rangement f ound 

in most mal ls. The concourse is br ight ly 

day- l i t by a r i bbon o f clerestory w i n d o w s 

and there is a neatly ar t icu la ted suspended 

sof f i t . A water feature designed by Wet 

I lesign, whose oeuvre includes the I nun 

tains for the Bellagio Ho te l and Cas ino in 

Las Vegas, marks rhe intersect ion o f the 

Foley's w i n g w i t h the p r imary concourse. 

Described as a compu te r con t ro l l ed water 

c o l u m n fa l l i ng 50 feet in choreographed 

patterns f r o m a water chandel ier, it 

nonetheless looks tor all the w o r l d l ike a 

mechanical udder. 

In 1999 /2000 , $25 m i l l i o n was poured 

i n t o a remode l ing project to give the 

H o u s t o n Gal ler ia a fresh l ook . Cer ta in 

things th.11 once conno ted elegance, l ike 

the carpeted mal l f loors , had become 

passe, The f loors were repaved w i t h 

impor ted marb le ti les. The or ig ina l picker 

rai l ings that par t ia l ly obscured visual con­

nections between levels were replaced h\ 

glass panels, creat ing a more open feel ing. 

Mall space is controlled space, 

compressed so there are almost no gaps 

where the mind can wander off. 

http://tlb.ua
http://1l1.1t
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Top, left. The closstcolly modem Gallena I ofleis ne 
skating under llie blistering Texas sua. 
Top, right: Gallena lis elevaloi shafts aie a weitical 
tounlcrpoiut to Hie mull's emphatic hoiuonlalily. 
Above: Between Galleria I and lis porting grange, 
trucks deliver lite elements ol high style. 
Left: Gallerio I's rooftop ioggiug trad circumnavigates 
the boriel skylight, allowing joggers to wolili shoppers 
land vice verso) 

A l a r g e g l a s s e l e v a t o r w a s a d d e d n e a r t h e 

east e n d o l t h e s k a t i n g r i n k . N e w , m o r e 

comfortable furniture was also installed. 

The Art of the Deal 

The recent history of the Galleria is a 

mind-boggling litany of mega-million-

dollar deals. Mines sold off the Houston 

Galleria in 1999 to Urban Shopping 

Centers and partner Walton Street Capital 

for around $525 mill ion. (The Dallas 

Galleria sibling developed by I lines in 

19H2 was sold at the same time to UBS 

Realty Investors, I part of the Swiss 

Rank.) From there I lonstoii Cialleria 

became part of a package acquired by 

Rodamco, a Netherlands-based com­

pany that paid more than S i billion for 

the acquisition in 2000. Following the 
breakup of Rodamco in 2002, Simon 

Property Group, a giant in the shopping 

mall business with nearly one third of the 

largest malls in America (those with more 

than $250 million in annual retail sales), 

purchased the Galleria along with nine 

other Radamco commercial properties. 

Despite all this, the Cialleria today is more 

than healthy; with its 700,000-squarc-

foot expansion, it tops out at 2.4 mill ion 

square feet, the fifth largest mall in the 

United States. But the retail business is 

fickle, and department stores have had a 

difficult time in recent years. 

Competition of the sort that killed 

Town and Country Shopping Oute r 

to feed the revival and enlarging of 

Memorial Gity Mall is the wind that 

shakes the stability of real estate invest­

ments. Dying malls have become a 

category of urban phenomena with a 

dedicated web sire (deadmall.com) con­

taining obits on malls that are empty or 

on the verge of becoming so. In 200.1 

Lord and Taylor, one of the anchors of 

Galleria I I , announced that it would close 

all three of its Houston stores, creating 

a big-box vacancy. And cutting closer to 

home, Macy's this year acquired Foley's 

in a merger with the Federated-May 

Company. Macy's now plans to put its 

name on the new Foley's store in Cialleria 

IV, abandoning its present location and 

leaving it empty. Replacing these two 

anchors is unlikely, giving the Simon 

Company the problem of how to find 

new, compatible uses for these spaces. 

Some of the ideas being discussed include 

http://deadmall.com
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clusters of upscale restaurants, children's 

play spaces, more shops, and even apart­

ments or condominiums. 

Second City 

As the Galleria grows and changes, 

it reveals its kinship with the megas* 

tmctures that fascinated architects 

like Constant Nieuwenhuys and the 

Situationists in the 1960s. During thai 

decade architects such as Yana Friedman 

explored megastructurcs as strategies for 

building efficient modern urban develop­

ments. But for the Situationists the allure 

was the potential the megastructure had 

for labyrinthine constructions, places for 

wandering. In Constant's New Babylon 

plan tor the I lague, city struct lire was 

imagined as a continuous constructed 

network spreading across the urban and 

country landscape like an internet dia­

gram. It's as though the Galleria were to 

launch spokes in every direction; grafted 

onto the city it might zig-zag to Katy 

or to Galveston. For Constant, New 

Babylon was a post-capitalist critique of 

the city; the corridors of New Babylon 

were to be free-zones ol artistic and 

social activity, the aimless territory of the 

"dr i f t . " Hut the model was equally well 

suited to the consumer city. 

Mega-malls and modern regional air-

ports and other buildings ol theii ilk .in 

of such size and complexity that they con­

stitute a special category of places where 

the canons of architectural judgment 

no longer apply. (Curiously the Galleria 

still has a single street address, 5015 

Wcstheimer, even though it stretches over 

more than a half-mile and has multiple 

entrances.) At some point they pass the 

tipping point of architecture and become 

mega-construction, no longer understood 

in terms ol a single conceptual organiza­

tion but rather many different ones crash­

ing together like dropped jaekstraws. 

Buildings like this are not quite urban 

design either. They are more likely to 

become problems (oi urban design since 

they defy the scale and pattern of urban 

order. Indeed the mall didn't grow out of 

the city bin rather out ol a desire to sup­

plant it with a new order that was geared 

to the realities of the automobile. It's hard 

io predict it Uptown and the Galleria that 

dominates u is the Lis! " I something onc< 

new or merely a stage in a process that 

\\ ill c\ entualb e\ olve into a place that 

is mure gracious and more traditionally 

urban. Plans for expanding METRORail 

include an east-west line tying the Galleria 

to the north-south downtown-to-Reliatit 

Park line. Since MF.TRO riders arrive as 

walkers, there is a possibility that Uptown 

wil l need to become more pedestrian-

accommodating than it is today. 

But for today the Galleria remains a 

great luxury ship rhat never leaves port. 

h is possible to come aboard and wander 

like a flauneur, gazing, analyzing, and get­

ting aesthetic enjoyment in this opulent 

sensornim. You can shop; ice skate; eat 

at any number ol restaurants; sneak into 

someone's wedding reception, prom, or 

bar mitzvah; swim and play tennis; watch 

people; treat the place like a hands-on 

museum of desires; and retire to your own 

state room in one of rwo hotels. Marx 

was not quite right when he called reli-

gion the opiate ol the masses. In modern 

America, it's shopping. Places such as the 

Galleria, with a whiff ol opulence hover­

ing over everything, where what you want 

is more important than what you need, 

have become the markers of a city's aspi­

rations and prominence. • 

iTii.it i l i j 
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lop, left: low-key Galleno III lacks the 
spectacle quality ol its predecessor. 
Tap, right: Golleriii IV totms a gentle minimi 
tuive and greets slioppais with a '"water 
chandelier by Wet Desiga, lac 
Above: Giillenu Vittoiio f manuele, Milm, 
Giuseppe Meogoai, atttiilect, 1877, wns 
reportedly aa insphalioa lot Houston's version 
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Westbuiy Square (William F. Worlhom, Ji, archilecl, 1960) in livelier days 

areas in the t w o decades f o l l o w i n g the 

Second W o r l d War, fueled by construc­

tion of Loop 610, Sharpstown Mall and 

its eponymous subdivision, and white 

flight from Riverside Terrace. Although 

Weingarten Realty briefly flirted with 

the idea of a 340,000-squa re-foot shop­

ping center on the 33-acrt corner of West 

Bclforr and Chimney Rock, the firm 

dropped the plan, designed by Wilson, 

Morr is and Cram, probably because what 

they hoped to build was too much like the 

nearby Meyerland Shopping Center. 

Happily, the Weingarten departure 

was Berne's big opportunity. The asth­

matic New Yorker had moved to I louston 

in 1946, ready to bet on his adopted 

city. Needing a retail " town center" for 

his Westbury neighborhood, he picked 

up the 24 acres immediately behind the 

intersection of Chimney Rock and Bellfort 

in I960, file nine acres dial made up 

Remembering Westbury Square : Houston's First Lifestyle Center 

1 1 

Weslbuiy Squoro today. 

B Y B A R R Y M O O R E 

TO A PERSON WHO KNEW WESTBURY SQUARE 

when it was new in I960, returning in 

2005 is as if continental drift had pushed 

lirigadoon into an uninhabited corner of 

the third world. To walk through what 

is left of the development is to encounter 

cracked plaster on exterior walls, empty 

awning frames lacing Bellfort, crooked 

blinds inside empty second floor apart­

ments, dying plants in the one remaining 

patio, and a handful of empty shops with 

rusty ironwork and moldy damp corners. 

Like Havana on a bad day, Westbuiy 

Square is too dispiriting to feel unsafe. 

But of course, a lot can happen in 45 

years. To a commercial development, a 

half-century can be like a geological age. 

By the end of the 1950s, developer Ira 

Berne's Westbury subdivision was a hot 

residential area. Southwest of where the 

West Loop curves into the South Loop, 

and just south of Meyerland, it was very 

quickly successful. Thai whole area of 

Houston was one of the fastesi growing 

the pointed corner had been retained by 

Weingarten Rc.i lu. whith in T'd I opened 

a "French Market"-rhcmed grocery store; 

its location on the site allowed a clear 

view of Westbury Square and its entrance 

to westbound travelers on Bellfort. 

Berne was wi ld, crazy, and rich 

enough to try something that the more 

traditional competition hadn't the 

vision—or nerve— to try. He loved Italy, 

and determined to establish "old wor ld " 

i harm I>II the siilnu ban prairie. Working 

with I louston architect Wil l iam Wortham, 

whose practice was dominated by cum 

missions from home builders, Berne 

succeeded, in a way—if antique street-

tights, brick walks, benches, fountains, 

and down-scaled themed facades count 

for old world charm. At a time when 

I loustonians were accustomed to big 

department or grocery stores attached 

to a string of neighborhood convenience 

shops, Berne succeeded in translating 

Disneyland's Main Street into Italian ver­

nacular, and importing it into Texas. Who 

could argue with his success? Westbury 

Square was immediately popular and 

profitable with a modern Houston that 

had never seen anything like it. 

But the genius of Westbury Square 

wasn't really its design; it was in the kinds 

of leases collected there, and their novel 

hours ul operation. Berne assembled 60 

shops, galleries, and restaurants, mostly 

small. None would be considered a 

"magnet" in the typical shopping center 

parlance. 

No one can pinpoint exactly the date 

the Square opened, but its incredible pop­

ularity was instantaneous, carried almost 

cniiiclv hv word of mouth. Bv the mid-
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'Ahaud ol its lime 6y about 50 years' Mixed-use mid walkablt, Westbury Square was "DUI ol phase" wilh Houston loi much ol its onslence. Weslbuiy Square's original layout ol stores 

sixties visitors wi re overwhelmed by origi­

nal and attractive stores ottering gifts (fit, 

art (3), imported crafts (5), antiques (5), 

jewelry (4), children's clothes (2), eating 

establishments (5), women's clothes (2), 

and one each for candles, scents and oils, 

men's wear. Mowers, wines and liquors, 

wilderness equipment, books, lamps, party 

supplies, monograms, a dance studio, and 

The Little Red Schoolhouse day care. Oh , 

and a few professional offices and many 

second floor apartments—something truly 

unique at a time when the trend was to 

separate living and shopping. A few of the 

stores were excellent and attracted their 

own clientele: The Candle Shop; Cargo 

Houston, an origui.il amalgam of I'ier 

One and Ikea; Cromwell's, an English 

style men's store: Galaxie Jewelers, long 

happily removed to a location near the 

Rice Village; and Kumpleheimer's, an 

old-fashioned ice cream parlor complete 

with little round marble rabies and a 

coin operated player piano, Berne named 

that one—"Kind of a cross between 

Katzcii|.immcr and Kumplestiltskeii," he 

told the Houston Post. 

All of the stores stayed open until 

10 p.m., at a time when only the largest 

department smres stayed open at night, 

and then only during the Christmas sea­

son. Westbury Square was a true sensa 

(ion, not only for shoppers, but also for 

people just looking for something fun to 

do. After an early movie, young and old 

and lots of families headed for Westbury 

Square because it was the place to go, to 

see and be seen. Being there was different 

from being at any other shopping cen­

ter; for the first time, the exterior spaces 

between shops were just as important as 

the simps themselves, and the fountains 

and benches drew people together in a 

make-believe community. Many remember 

Westbury Square at Christmas as a com­

plete and novel experience, with outdoor 

choirs, bell ringers, trees full of candles. 

and novel "bee" lights everywhere. It was 

as if Disneyland's Main Street USA had 

been translated into a real place where 

a person could buy real stuff, and then 

go home to an apartment on the second 

floor. Ira Heme had created a "lifestyle 

center" without knowing it. 

Westbury Square was the rousing 

success as the linchpin to his housing 

development that Heme had hoped, h 

was so successful that within a year he 

announced construction of 250 town-

houses surrounding Westbury Square. 

Still there on the north side of Bellfort, 

some have been converted to small profes­

sional offices. Westbury Square flourished 

throughout the 1960s. A clock tower was 

soon added to punctuate the entrance. 

The central piazza with its large fountain, 

imported from Italy, tr.inslormed itsell 

into weekend art festivals. Craftspeople 

for the first time in I louston publicly blew 

glass, threw pots, and dipped candles as 

visitors watched. Early on, merchants 

invented the annual "Lemon Sale." As 

Addison McElroy, owner of The Candle 

Shop, Cargo I louston, and The Chemist 

Shop, remembers, "Al l the merchants 

would rent booths in the back alley and 

Mikk thrni with sr.isnti.il merchandise ,u 

a discount. Crowds would gather well in 

advance and be held at bay by the local 

sheriff and barricades. At 9 a.m. the sher­

iff would fire the starter's pistol and mobs 

of bargain-hunting women would come 

charging through the square." 

(No one else in Houston tried ro 

emulate Berne, though the Dallas near 

north side retail and ottice development 

on Routh Street, sparked by Foster Poole's 

Sample Shop (similar ro Cargo I louston 

and the Candle Shop combined) and 

the subsequent Quadrangle project, pro­

vided Dallasites their first destination 

shopping experience.) 

Everything changed in 1970 when the 

Ciallena opened. 

In an abstract way the two retail 

destinations were similar: they appealed 

to people as the place to be, they offered 

an impressive variety of shopping oppor­

tunities, the public spaces were more 

important than the stores themselves, and 

they offered ancillary space for offices 

and residents. But the scale of the new 

development was an overwhelming draw. 

Instead of little boutiques there was 

Neiman Marcus. Instead of a player piano 

there was an ice rink. It was as if the 

Radio City Rockettes had opened down 

the street from Bojangles. 

Westbury Square soldiered on into the 

decade, but the tun was over. Westbury 

Square could not compete, nor could it 

attract the crowds anymore. And as the 

crowds withered away, so did the ten­

ants. In 1979 Ira Berne sold the property 

to Canadian investors, who apparently 

didn't know any better, and reportedly 

closed the stores he owned. Two years 

Liter, when the northerners split, I'uesday 

Morning, the successful remainders store 

now in the Grcenbriar Shopping Center, 

opened its first store in the old Cargo 

Houston space, probably inspired by the 

once popular Lemon Sales. By the early 

|9,S0s Westbury Square had had four 

leasing managers in three ) ears. In I 98 \, 

a new owners syndicate made a third 

attempt to make it a go, bur without 

much heart or money. The business edi­

tor of the Houston Post surmised that the 

shopping village may have been about 

50 years ahead of its time, because the 

Houston area hadn't matured yet. 

By the end of that decade, I ionic 

Depot, sensing a big market in Westbury 

homeowners m need of fixing up their 

30-year-old houses, built a store where 

Weingarten's used to be. The big box 

store, dropped on the site like a box­

car in a sandbox, destroyed the origi­

nal piazza where Cargo Houston and 

Rumpleheimer's used to be, removing 

the moribund heart of Westbury Square. 

Currently, Al Anronini, Trustee, absentee 

Los Angeles owner since March 1990, 

holds the sad remainder. From the evi­

dence of his stewardship, nothing is going 

to change until what's left falls down and 

is scraped away. 

Westbury Square's brilliant early 

years make it strange to revisit the place 

where the retail Brigadoon used to be. 

I tow, exactly, did if shine so brilliantly 

and then slide so quickly downhill? 

Ira Berne's development was what late 

Houston architect Howard Bamstone 

would have characterized as "out of 

phase.'" Heme built with a traditional 

palette, utilizing historic references, tra­

ditional architectural details, and a lot of 

II >ol tiles and decorative ironwork three 

decades before it was acceptable to devel­

opers and designers alike. He put retail 

and residential together at a time when it 

was understood that a person was sup­

posed to drive, not walk, Irom point A 

to point B. And he made the piazza, not 

the first floor of the magnet department 

store, the gathering place. It was unique 

and definitely ahead of its time. By about 

50 years. 

Currently, the Trammell Crow 

Company is developing the 24-acre 

Richmond Avenue site occupied by the 

I louston Independent School District's 

administration building and the adjacent 

Will Rogers Elementary School. The com­

pany anticipates replacing these educa­

tional facilities with 600 residential units 

and 400,0011 square feet of retail space in 

what they are calling a "walkable, urban 

environment." The company stares. "Tins 

concept of combining residential units 

with retail is probably going to be the 

first of a genre that's coming down the 

pike." It will be a real Lifestyle Center, 

If Ira Berne were alive today, he would 

understand what Out ol Phase means. 

Who remembers Westbury Square? • 

http://origui.il
http://sr.isnti.il


26 CITE 65 : WINTER 2005 

A 

I 

t l 

Sugar Lond town Square at First Colony {Planned Commtirury Developers, l id., with maslei plonneis Ambrose McEnany & House Archiletts and bdstope designers SLA. 2003). Sugoi Land Cily Hall ( P H I . 200-1) is in the bnrkgiaund. 

Lifestyle Centers Coming (Back) to Houston 
Retailers are giving affluent shoppers what they want—invented Main Streets 

BY R I V E S T . TAYLOR 

LIKE SO MANY CUSTOMER-DRIVEN SERVICES IN MODERN AMERICA, the shopping district goes through great upheavals every five to seven years, just 

to keep drawing the affluent customer. Taking keen interest in the upheaval are the creators of the "retail sense of place": the national high-end 

retailers, their powerful leasing agents, retail developers, and architects. Their associations, the Urban Land Institute and the International Council 

of Shopping Centers (ICSC), continually monitor these shopping trends. As the Urban I and Institute noted in its 2002 "l'l.icc Making" report: 

"America's changing demographics show a change from mass market standards to niche markets ot lifestyle, 

from unplanned suburbs to master planned communities, from suburban anonymity to yearning for com­

munity, from contemporary to neo-traditional styling, from strip commercial suburban sprawl to compact, 

highly defined town centers."1 

"I'he targeted customer is increasingly in the suburbs, where in the recent past the "shopping-

necessity" was provided by the strip center, the big box, or the regional mall—often at some 

distance. The shopping pilgrimage was a way of life. Concurrent with the 2 1 " century growth of 

demand for the single-family house (driven by low interest rates), 20rl> century suburban sprawl 

has evolved into the suburban estate or planned community. Seeking competitive advantage, these 

developments now plan retail that is close by the residential enclave and extremely attractive to 

the suburban lifestyle. The new suburban family does not desire a strip center out on the highway 

but a "lifestyle center" for its estate Lifestyle. 



The number of these new shopping venues is set to double over the next few years, 

according to the [CSC. This shift in demand ro "upper end" shopping has also been 

the subject of an increasing number of national popular press exposes. These have 

documented the demand, and in turn created more demand; a 2004 USA Today article 

quotes—almost advertises—the key big chain retailers that dictate the character of the 

new shopping experience |emphasis mine|: 

"It's a very gracious shopping atmosphere, convenient if I'm in a rush, but laid-

back enough if I'm not," says Margery Myers of Talbots, a specialty chain in sev­

eral lifestyle centers. 

"It's a ijitdlllv of lift' issue," sa>s Yaromir Sterner, ( T O of Stcincr &: Associates, 

which develops lifestyle centers, "People want places to sit out and eat lunch, and 

offices in walking distance and residences nearby. The mixed-use approach leans 

toward this lifestyle," 

Bookseller Barnes & Noble sets up shop in lifestyle centers because the mix ol ten­

ants tends to draw professional workers. "The main demographic for the book 

business is education. We're looking tor people who arc college graduates," says 

Mitchell Klipper, chief operating officer of Barnes & Noble, which does business in 

about 20 lifestyle centers. 

Tricia Sellers of Williams-Sonoma says: "We are in lifestyle centers because they 

cater to our customer demographic and their lifestyle. It's .1 fairly affluent customer 

who loves cooking and entertaining at home."' 

Note the highlighted phrases—these are the buzzwords of the Lifestyle Center. 

l id Wulfc. one of Houston's pre-eminent developers and retail brokers, sees this 

new Lifestyle ('enter shopping experience as being driven by the demands of today's 

informed, quality- and time-conscious customer. These demands force retailers to 

change the designs of their stores, and in turn to demand changes to the larger milieu in 

which the stores sit, in order to continue attracting desirable consumers. Wulfc empha­

sizes this domino effect wi th specific and escalating trends: 

• A widespread slowdown of regional mall construction and the increasingly 

uncertain viability of the big department stores. 

• I lie competition from big-box retailers like Target and Wal-Mart whose convenient 

one-stop approach offers competitive prices and extensive selection. 

• The rise of stores that demand a street front, out-of doors, Lifestyle Center 

environment, such as Williams-Sonoma, Barnes &C Noble, and Crate and Barrel. 

• The success of restaurants and entertainment venues of all types clustered among 

the Lifestyle Center stores and their customers. 

• The availability of the market to support 200,0110 to 450,000 square feet of 

high-end retail in a Main Street environment. 

The success of the complicated partnership of demand and supply involved in this con­

tinual retail evolution rests with the leasing agents' ability to first draw the national 

retail giants like Whole Foods Marker, Container Store, and Pottery Barn into the deal. 

The national retail groups work with the local retail broker to investigate the "trade 

area" for the right demographics of household income and education. An average 

income of at least Si00,000 per household within a fairly tight geographical radius is 

needed for a Lifestyle Center to even be considered, according to Nick Hernandez of 

local retail real estate advisors Page Partners. 

I lie partnering of big name tenants and local retailers who want to get in the game 

is part of a choreography that rivals the much more visible details of the pedestrian 

environment design. I he developer and his design team mediate between the design 

standards of the larger planned community and the retail broker's demands of store 

size, placement/orientation, and co-tenancy. While the local architects do create the 

street level ambiance and the (frankly) minimal stage set fronts of the public outdoor 
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Vista PiopertiBs commissioned Hermes Architects to design lo Cemeria at Ciato Ranch: (top] town center model. I above] suburban spiuwl aenol 
view, and (light) plan 

rooms, national marketing and design 

teams dictate the store presence foi the 

bulk of the space. 

The Revival And Reinvention Of Main Street 

While mails can be updated with this 

I ifest> It l entei ipproach, either b) modi 

lying their tenant mix or (like Woodlands 

Mal l l rejuvenating a part of the introvert­

ed shed to create an out-of-doors retail 

and dining festival area, the market pre­

fers more a series of free standing build­

ings arranged along the lines of old urban 

forms. One seemingly obvious answer 

is to return to Main Street as the proto­

type. This New Urbanist model has a big 

appeal to the developer. I he arrangement 

brings greater sales and rental rates per 

square foot, parking is conveniently close, 

and the stores are more visible and tluis 

identifiable from a distance. 

The U.S. has had Mam Street as its 

shopping and civic focus as long as it has 

had urban environments. Clever develop­

ers in the past 75 years have simulated 

this prototypical American experience 

m newer developments (with the messy 

parts culled out) to create a focused shop­

ping world. These early examples, like 

Houston's River Oaks Shopping Center 

(Stayton Nunn-Mil ton McGinty with 

Oliver C. Winston, 1937) or the grand­

father of them all, Country Club I'la/a 

in Kansas < nv (l.dward fUiehler Delk, 

1922), have a discrete mixed-use pres­

ence on the second floor above a highly 

choreographed or "p layfu l" pedestrian 

environment below. The current Lifestyle 

Center is differentiated from the earlier 

shopping venues by its larger scale; its 

upscale mix of retail, entertainment, and 

restaurants (but few utilitarian services 

like dry cleaners); and the increased pics 

ence of more and larger cars, 

As the Urban land Institute notes, 

the old and new approaches both exhibit 

"the art. science, and business of place 

making." These are made-up worlds that 

nevertheless want to impart some history 

of place. "The open-air design is normally 

dotted with fountains and benches. There 

are usually table-service restaurants and 

adult-friendly bookstores. The parking 

spaces are often right by the stores and 

the atmosphere seems as much about 

[aQcnttncu 
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ambience as it is about retail."3 

These "invented places" want to 

t iv.Hi- i >. use nt histon ill.ii u ill link 

the civic and shopping experience to the 

larger region. The shoppers' experiences 

are shaped by where they park, how they 

walk, and what they see in order to get 

into the stores. This is, in essence, the 

role of the developer and design team, 

although there are limits to their crcanvi 

ty in this partnership with national retail­

ers (with then lormulas loi success) and 

the lease agents (who know how big to 

build the boxes and where to place them 

for maximum "punch"). 

To create a civic center appearing to 

have multiple decades ol development, 

where each and every building has a dif-

ferent presence, the designers draw on a 

panoply of stage set styles training the 

wide sidewalks that access the stores. 

The architects" designs focus on copious 

planting, street furniture, site lighting, 

water features, piped-in music, outdoor 

eating precincts, and comfortable places 

to sit and watch people. 

Along these "Main Streets" the retail 

er, lease agent, and developer want lots 

of convenience parking. This allows for 

impulse buying or quick in-and-out trips. 

The width of the streets should allow for 

light and views but must not be too wide 

to preclude a shopper emerging from one 

store from seeing something of interest in 

the store window across the street. 

Recent exercises that are held up as 

models in the shopping business are Miami 

Lakes (Dover, Kohl & Partners, 1995); The 

Grove in L.A. (Elkus/Manfredi Architects, 

Ltd., with I angdon Wilson Architecture 

Planning, 2002); The Market Common, 

Clarendon in Arlington, Virginia (Antii 

Novich + Associates, with McCaffery 

Interests, 1948); City Place in West Palm 

beach (Elkus/Manfredi Architects, Ltd., 

with Palladium Company, 2000); and 

Kentlands Market Square in Caithersburg, 

Maryland (Beatty Companies, 2001). 

These either include parts of older civic 

centers or try to recreate in a few months 

of construction the mass of building types 

that evolved over generations in the past. 

What these districts actually look and feel 

like—their unique "sense of place"—is all 

parr of the competitive advantage that each 

development seeks. 
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Left: Plon for Maiket Street, The 
Woodlonds, showing o Main Street 
os on island wounded by parting 
and anchored by a supeimorkel 
Bottom L(lt: Comers are prime 
retail locations with the widest 
sidewalks lull ol amenities. 

Houston Is Late To The Game 

As Ed Wu l fe po ints o u t , the Lifestyle 

Center a n d , in par t icu lar , its newer t o w n 

center /Main Street a rmature , f irst evolved 

tit places where density o f the suburbs— 

like Wash ing ton . D.C.'s, in V i r g i n i a — 

demanded it. O u r region is late, as N ick 

Hernandez notes, no t on ly because o f the 

suburban consumers negative percept ion 

of year-round use o f open a i r env i ron ­

ments in H o u s t o n , but also (of greater 

importance) because the nat iona l retai lers 

d id not th ink this region was sophist icated 

enough tor the I ifestyle (.enter. The local 

leasing agents in the past were not able t o 

make the case that the region's customers 

w o u l d suppor t the needed scale o f h igh-

eiul retai l [o make the expensive street 

facades and pedestr ian env i ronment pay 

for themselves. That has n o w changed. 

The af f luent demograph ic exp los ion 

of west H a r r i s and Fort Bend count ies is 

the catalyst for these centers' i n t r oduc t i on . 

The st i l l evo lv ing 32-acre Sugar Land 

T o w n Center at First C o l o n y and the 

soon- to-commei ice l .aCcnterra at C inco 

Ranch are c lear ly branded as I ifestyle 

Centers, Large g r o u n d f loor retai l b locks 

and second f loor off ices l ine streets w i t h 

wide sidewalks and festive and popula ted 

urban spaces. Street pa r k i ng is immed i ­

ately in f r o n t o f a l l the stores (45-degrce 

angled to get the fastest tu rnover ) , w i t h 

many more p a r k i n g spaces in garages h id ­

den beh ind. 

The scale of the projects is consider­

able; in Sugar Land the m ix o f 390 ,000 

square feet of of f ice space and 249 ,000 

square feet o f upscale retai l and restau­

rants sits in a 1.4-acre wa lkab le d o w n ­

t o w n set t ing, and is augmented by a 

iOO r o o m ful l-service M a r r i o t t Ho te l and 

Conference Center, separate mid-r ise rcsi 

deuces (167 uni ts) , and Sugar Land's new 

Ci ty H a l l . The PC. A I.-designed ci ty hal l 

adds gravi ty to the reinvented civ ic center 

o f this rap id ly g r o w i n g mun ic ipa l i t y in 

Port Bend County . Develop ing this dis­

t r ic t is Planned C o m m u n i t y Developers, 

L t d . (PCD) in par tnersh ip w i t h the city 

o f Sugar Land . They b rough t together a 

design team, inc lud ing Ambrose M c F n a m 

ev I louse Archi tects as master planners 

and SLA as landscape designers, to g row 

this mixed-use dist r ic t in phases, to be 

fu l l y developed by 200K. Sugar l a n d ' s 

web site sales p i tch is t yp ica l : "Sugar 

l a n d T o w n Square is Sugar Land's pre-
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Lake Robbmi unve 

l iner re ta i l , d i n i n g , and enter ta inment 

des t ina t ion . Whe the r it's a s t ro l l a long 

a cobblestone w a l k w a y , or a p r ime spot 

neai the cascading landmark f oun ta i n . 

Sugar Land T o w n Square offers a shop­

p ing experience l ike no other. En joy 

outs ide d i n i n g , shopp ing , and enter ta in­

ing m an atmosphere of a bust l ing M a i n 

Street. Enjoy all that life has to offer... 

indulge in the uniqueness of Sugar Land 

linen Square [emphasis m i n e | . " 

I .it t i i i ! i i . i ii s inco Ranch is 

another green-f ie ld, mul t i -phased 

deve lopment , designed by I lermes 

Archi tects in par tnersh ip w i t h developer 

Vista Equi t ies, p roper ty manager Vista 

Management (a impar ty , and leasing 

agent Page Partners. The advert ise­

ments b i l l the new development as 

" a n at t rac t ive l i festyle center cater ing 

to the burgeon ing popu la t i on g r o w t h 

• i c i H i r i n g in far west H o u s t o n . . , where 

home prices range f rom $200 ,000 to 

over S I , 0 0 0 , 0 0 0 . . . LaCenterra at C inco 

Ranch w i l l be a place where lakes take 

center stage to three d is t inct ive restau­

rants nestled among offices and retai l 

shops designed to produce a pedes­

t r ian- f r iend ly shopp ing experience in a 

town-center e n v i r o n m e n t . " However , 

the design l im i ta t ions and challenges 

arc typ ica l o f s tar t ing a t o w n center 

f r o m scratch. Notes Peter M e r w i n , for­

mer ly of 1 lermes Archi tects and now 

ai ( i i i i s le r . the developer sought prec­

edents for this k i nd o f shopp ing exper i ­

ence, such as K ie r land C o m m o n s in 

Teinpc, A r i zona (Woodb ine Southwest 

C o r p o r a t i o n w i t h I lerberger Interests. 

1990). " T h e best approach is to let the 

market w o r k un fe t te red , " s.iys M e r w i n . 

" T h e design emphasizes a 'shed' w i t h a 

s t rong ident i ty on the outs ide bu t f lex i -

hilus u i l l l l i l . a l l o w i n g the retailers COtH 

plete I reedom ins ide—and the creat ion 

o f cop ious amenit ies and s t rong design 

att i tudes at the street level o l the pedes 

fe#Ml 

r r i a n . " By intent this stage set balances 

the " t r ade dress" w i t h i n the g round f loor 

(the r ight-sized retai l space), w i t h the dif­

ferentiated bu i ld ing b locks that a l l ow for 

visual interest and external b rand ing of 

diverse tenants. O f ten the signage and 

w a y f i n d i n g itself, wh i le of h igh qua l i ty , is 

mandated by the local c o m m u n i t y stan­

dards to be low-key. 1 at c i i tcr ra has to lit 

in the comprehensive design and p lann ing 

standards o l I he larger C inco Ranch c o m ­

muni ty . To add an add i t i ona l c iv ic c o m p o ­

nent , the I lermes Archi tects team w o r k e d 

w i t h the developer l o inc lude a second 

f loor ba l l room and clock tower visible 

across the pla ins. 

I t shou ld not be surpr is ing that 

another new Lifestyle Center is in The 

Wood lands , itself a p lanned series o f 

communi t ies w i t h af f luent and mob i le 

demographics. The planned develop­

ment has a diverse 1,000-acre d o w n t o w n 

T o w n Center, a concept managed by a 

designated Improvement D is t r ic t w i t h i n 

The Wood lands Development C o m p a n y 

(T W D C ) , w i t h more than six m i l l i on 

square feet o f commerc ia l and retai l 

businesses, and more than 2 ,000 hotel 

rooms. T h r o u g h the T o w n Center runs the 

Waterway, a 1.2'i-mile lung l inear park 

and t ranspor ta t ion c o r r i d o r that l inks the 

businesses, shopp ing , d i n i n g , u rban l i v ing , 

and enter ta inment venues. W i t h i n the [ o w n 

Center Improvement D is t r ic t (less than a 

mi le away f r o m each other actual ly) are 

bo th a successful ,ntd g r o w i n g Wood lands 

M a l l and the new Lifestyle Center cal led 

M a r k e t Street, The Wood lands . 

No ted as one of the count ry 's most 

recent and potent ia l ly most successful 

(by retai l salesl shopp ing models. Ma rke t 

Street's mant ra is "Amer ica 's H o m e t o w n 

n o w has a D o w n t o w n . " Developed by 

Trademark Propert ies, w i t h retai l leasing 

managed by Page Partners ,\\u\ o l f ice lease 

management by C B R E , the 34-acrc, pedes 

t r ia i i - f r iend ly site conta ins over 496 ,000 

square feet o f new development . A n H E B 

anchors one end w i t h h igh-end eateries 

at the other. These are the t w o u t i l i t a r i an 

" d r a w s " to b r ing people to M a r k e t Street 

every day. 
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Top: Gerolei's Main Streel lafade on the 
south lellecls o "gciiaalian of styles," 
witli stales below and oltiei uses obove. 
Ceniei Individuated building larades 
imply Imlniy and unique identity 
Above: Nonjliliniliooil-stole Iheolie 
moiquis loi Main Sweet. 

The development started over four 

years ago with tours of other regions' 

successful Lifestyle Centers, and an ini­

tial charrette by T W D C and its Town 

( enter Improvement District, the devel­

oper, the lease agents, and the design 

team of Development Design Ciroup 

(DDG) of Baltimore. The developers 

chose this out-of-town talent 00 doubt 

for their considerable national experi­

ence. The Woodlands teams also came 

in with a $10 million tax abatement 

that they hoped would push the project 

forward. The utility and roadway infra­

structures as well as the luxuriant and 

suitably endowed urban spaces (follow­

ing the required Woodlands model) had 

to be in place before most tenants were 

signed on. The scale ol these upfront 

costs often stops this kind of develop­

ment early in the process. Hut the abate 

ment made the difference here, and laid 

the groundwork lor what some in the 

business say is the best design quality yet 

seen in a Lifestyle Center. 

The project was initially master 

planned hy DDG, with Gensler's Dallas 

and Houston offices as production archi 

t e a . Known for his historically attuned 

and sensitive designs with Barry Moore , 

Paul I lomeyer of the Houston Gcnsler 

office was later tapped to create these 

Main Street facades. As ] lomeyer notes, 

two architectural aspects were carried 

forward from the initial charrette by 

developer mandate: First, tor the most 

part the buildings ,ire two stories tall, 

with IIHISI retail ai ground level and 

offices and professional services above; 

second, since The Woodlands is a new 

planned community, the architectural 

street presence would refer to a historic, 

perhaps generic. Mam Street. 

Within the confines of these govern­

ing principles, the facade architecture 

has some interplay of massing support­

ing the typical plan of large, deep retail 

spaces below and smaller tenant suites 

above. The buildings that line the central 

square are done in varied architectural 

styles, drawing an analogy to the old 

Main Street reality of different buildings 

of different vintages having different 

architectural styles. Homeyer's design 

of the south row's massing and facades, 

which house the multi-screen second 

floor theater complex, in fact tried to 

be specifically true to historic Houston 

details, proport ions, and materials, rang­

ing from Victoria to Art Deco. "In deal­

ing with a windowless theater facade the 

downtown Foley's was the conceptual 

model," Homeyer says. 

Having seen a number of these 

developments, Nick Hernandez of I'age 

Partners notes Market Street's one-of-a-

kind focus on street amenities, the foun­

tain and landscape program, street art , 

the green central square, and street and 

sidewalk paving. At the center of the 

project is the civic gesture. It is a fairly 

small green space, ringed by the shops 

and facades of the new Main Street, 

which regularly hosts outdoor jazz 

concerts as a smaller counterpart to the 

Cynthia Woods Pavilion down the road. 

Almost taking a page from the 

New Urbanist manifesto, the brochure 

for Market Street says it all: "Market 

Street is a place where shopping, dining, 

entertainment, programmed community 

events, and celebrations come together 

to create a one-of-a-kind urban environ­

ment." Interesting too is the Market 

Street logo, it is the miniature image 

of Paul Homeyer's varied facades on 

the south side of the square: The actual 

architecture of an invented Main Street 

has become the symbol of America's 

new and invented hometown, symboli­

cally floating on letterhead. • 

Notes 

t htihl, Charles. i'Lue Making—DMY/O/WIJ; forcr 
i tnttrt, Mam Streets, .tnJ Urban VUiagtt, 11»-
llrb.ni I .mil liiviiiuic. 20112. p. I S. 

2 "Shopping in the gresi outdoore," USA Towty, 
August 1,2004. 

1 Ibid 

http://llrb.ni
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Definitions of Shopping Environments with Houston Examples 

Center Concept 

Neighborhood 

Community 

Regional 

Super-regional 

Fashion/specialty 

Lifestyle 

Power 

Theme/festival 

Outlet 

Convenience 

General merchandise, convenience 

General merchandise, fashion (mall, typically enclosed) 

Similar to regional center but has more variety and 

assortment 

Higher-end, fashion-oriented 

Upscale specialty stores; dining and entertainment in 

outdoor setting 

Category-dominant anchors, few small tenants 

Leisure, tourist-oriented, retail and service 

Manufacturers' outlet stores 

Square feet* Shopping center definitions Houston Examples 

30,000-150,000 

100,000- 350,000 

400,000- 800,000 

800,000+ 

80,000-250,000 

150,000-500,000 

250,000-600,000 

80,000-250,000 

50,000- 400,000 

*SF Including anchors 

1 or more supermarkets 

2 or more discount department stores, drug, home 

improvement, large specialty/ discount apparel stores 

2 or more full-line department stores, junior department 

stores, mass merchants, discount department stores, 

fashion apparel 

3 or more full-line department stores, junior department 

stores, mass merchants, fashion apparel 

Fashion 

Not usually anchored, but may include large-format 

bookstore, multiplex cinema, small department stores 

3 or more home-improvement stores, discount depart­

ment stores, warehouse clubs, off-price stores 

Restaurants, entertainment 

Outlets 

Meyerland, Northgate, 

Gulfgate, Woodlands 

Galleria 

Saks Pavilion 

Woodlands Market Street 

Best Buy, Walmart, Sam's, 

Target anywhere 

Kern ah 

Conroe, Sealy 

Next Steps 
Inside the Loop 

Will we finally 
see a cosmopolitan 
mixed-use district? 

Most of Houston's new Lifestyle Centers have 

been suburban raw land projects. But what 

about the dense urban core? Can Houston copy 

the many examples from across the country 

where density of wealth already exists in an 

urban area of mass transit and higher land 

costs? Houston is about to find out. Five urban 

Lifestyle Center projects close to or within Loop 

610 are on the drafting boards waiting tor the 

right tenant mix, the full land acquisition or 

options, and investment in the needed infra­

structure. All are scrambling for the retail anchor 

tenants. Every one is a mixed-use project, denser 

than most Houston precincts, with a minimum 

of two stories of offices stacked on top of ground 

floor retail. Hotels and residential towers, con-

dos, or a|iHitini;iits aie key to making the devel­

opment pay the steep ground and infrastructure 

costs. Parking strategies use both below grade 

and stacked approaches, the latter in multi-story 

but hidden structures. At least two may have 

distinct mass transit possibilities. 

West of the 610 Loop but within Beltway 8 

is the former Town and Country Mall. To be called 

The City Center, the project is under development 

by Midway Development working with Gensler, 

with lease agents Page Partners. The second, at 

the corner of Post Oak and San Felipe stretching 

south to Ambassador Way, is the 23-acre site 

for Boulevard Place, developed by Wulfe & Co. 

(see "Retail Resurrection," page 13). The third 

is six acres on Westheimer just inside the Loop 

610. This will be Trademark Properties' second 

Houston Lifestyle Center, after the success­

ful Market Street, The Woodlands. The current 

HISD Headquarters and Will Rogers Elementary 

School site will hold the fourth effort, a Trammel 

Crow urban Lifestyle Center project in design 

by Gensler, which will have retail, theater, and 

residential components. Finally, the Upper Kirby 

District has a developer looking to infill retail 

and residential towers stretching south from the 

corner of Westheimer and Kirby. 

All of these multi-million dollar centers will 

target Houston's affluent shoppers. This SUV 

culture, which travels farther to work/school and 

has less time to engage in discretionary shopping 

and perhaps civic engagement, is a challenge 

for retailers. The economic segregation of our 

population, first apparent in the character of our 

residential communities, might become all the 

more apparent in these new shopping habits and 

environments. After all, the focus is on consump­

tion, not civic life, as the center of Ihe American 

universe. What we buy and, now, where we buy it, 

defines us. — Rives J. Taylor 
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Wal'Moiti designed to railed lotnl lostov Salmon), Noittt Carolina. 

Wal-Mart meets Architect 
A Powerful Owner Drives Design Process Change 

MOST ARCHITECTS LOOK AT A WAL-MART AND SEE ONLY THE "BIG BOX" <>f "low-cost retail," 

an industry segment that long ago abandoned the use of design-oriented architects. 

However, when "construction owners" look at the same building they see rhe value 

inherent in this aesthetically simple but almost functionally perfect structure, a structure 

that is being continually improved and replicated throughout the world. 

Mary E. Kelt. Client Services Manager for BSW International, received the email 

notifying the A/I: firm of another project. The < turner has assigned a regional civil 

engineer and environmental consultant In work with HSW. The site has been selected; 

the Owner has listed Specific requirements. The clink starts. Construction documents 

will he complete in less than 5 weeks. If necessary, they can he ready in hours. 

Wal-Mart has become the leading retail company in rhe world largely because it 

understands processes. The retail giant uses these processes to serve almost 140 million 

people weekly in more than 4501) Wal-Mart Stores and Supercenters, nationally and 

internationally. Long die subject ot business school case studies, the chain has carefully 

designed and continually improves upon its supply chain management, distribution, and 

pricing. Wal-Mart knows how to serve its customers by developing processes and facili­

ties that place products in front of the customer at rhe right place, rhe right time, and 

the right price. The Wal-Mart stores—the sues, the buildings, the fixtures—are detailed 

responses to company needs. Wal-Mart is a sophisticated construction owner, apply ing 

its same genius for delivering products to the developnient of the Wal-Mart store, a criti­

cal component ot its business plan. 
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Woodland Park, Colorado Avon. Colorado (liont devotion below I 

mill" "I " 'in 'ii 

BY B A R B A R A W H I T E B R Y S O N 

Twenty years ago, Wal-Mart knew what it wanted from architects but just couldn't 

get it. The retailer wanted quality, utilitarian stores delivered quickly for a price that 

matched its business plan. A common response from architects and contractors was 

ib.u ilus was not possible. If it wanted quality buildings quickly, Wal-Mart would have 

in give up price, II n wanted .i low price, it would have to give up schedule DI quality. 

Wal-Mart refused to accept that outdated industry premise so they sought out an archi­

tect that was ready for change. They found Hob Workman of BSW International. 

Tracy Bruffett, Prototype and Change Team Manager for BSW international, 

examines, the project information Spreadsheet, looking /or requirements that will 

require a change to the prototype and those that irould he required due to site con­

ditions. This "change triage" process helps him immediately identify those changes 

that will he completed based on a pre-determmed lump sum fee and what changes 

will he charged by the hour. This cost information is forwarded to the client for 

final decisions almost instantly on a web-based system. Changes are accepted or 

rejected electronically and then forwarded quickly. 

"Years ago," he continued, "I wondered what would happen if architect's egos 

weren't getting in the way of having more of an effect on the world ...So |BSW| focused 

on the programs nobody else was interested in—Wal-Marts, gas stations, Montgomery 

Wards—where more variables could be controlled." These simple "low-design" proj­

ects, driven by clearly defined owner expectations, provided an opportunity to redesign 

the project delivery process. 

Bob Workman had studied Denting, the famous process engineer who brought 

Japanese principles to the United Stales. Workman strove to understand how these 

principles could be applied to the archirecniral design industry, a service industry that 

commonly accepts imperfection as a standard rather than the Denting goal of a "Zero 

Defect Process." 

Tony Sabello, Graphics Illustrator for BSW International, reviewed the I 5-page 
questionnaire that bad been taken to the local building official. It covered every 

aspect of the project, clarifying every potential grey area including graphics/signage 

restrictions and requirements. 

Workman saw the possibilities: "There are thousands of good projects out there, he-

says, not just projects published in Architectural Record. I looked at the retail world. 

which was rampant with inefficiencies, architect community inefficiencies, and lots of 

opportunities. What if, in that environment, we locused on what we did in the design 

process...that little bitty part? It could have a vast effect and it would impact clients' 

ability to improve their business models and compete more effectively," 

Denting placed a high value on information that is accurate, timely, complete, and 

relevant. "We started by forcing the worry curve forward in time," says Workman. 

"Instead of letting ill timed information come in whenever it surfaced, we proactively 

determined what was pertinent information. We collected all that information, put it in 

front of the decision maker, made sure he made a decision, then made him live with it." 

Workman's team asked Wal-Mart general contractors what they needed. Then the A/1; 
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Beoutilul only in then eWecltvaness ((aft ro lighl) PiofoType WnlMnit Supetianlei, stoies in Antliem, Aii;onn, and Grand Blanc. Withigon. 

In many ways, the Wal-Mart Supercenter resembles the Model T of Henry Ford: simple, effective, and built by a process still in its infancy. 

asked the same question of the building officials and other key members i>t the process, 

"buy, did we learn a lor!" says Workman. This knowledge enabled BSW to focus on 

and measure things thai mattered; things that could change what the architect did. They 

documented items like bid questions ami R1-Is. II they had two pointing to the same 

problem, they made a change. 

The production ot Construction Documents starts with the "Automation Process," 

AutoCAD 2005, using Xdata to manipulate the characteristics "I the building. Basic 

information is fed into the system, including code requirements, dock location, and util­

ity access points. The drawings, then 95 percent correct, arc produced entirely by the 

system, ready lor final review and adjustment. 

Workman observed that less than 20 percent ot every traditional project is really 

spent on design. More than 80 percent ot the effort goes to develop "an erroi tilled si-t 

nl customized working drawings." I le wanted to flip that condition so that St) percent 

of the tune is dedicated to design. I le did that by rotating as much of the process as 

he could out of the single project into an overall program. 1 le fixed and controlled 

everything possible from cash registers to contracts. Ninety-five percent of every project 

became automated or standardized. Seventy-five percent of the project drawings were 

reused, coming straight from the prototype. 

M./ry pulls the detailed sequential checklist for project production to determine 

next steps. Since it is Thursday, she also checks /or prototype changes that may 

bare been approved during the weekly meeting between the protect team ami the 

owner. Mary has no problem determining how to proceed. The process has been 

well defined. 

It was .m experiment that paid off. Workman helped make Wal-Mart successful 

by providing designs at comparatively high speed, giving Wal-Mart an even more cost 

effective place to conduct their business. While perfecting the prototype, the archi­

tect was able to deliver stores that are safe, well lit, attractive, clean, and flexible. 

Surprisingly, Wal-Mart doesn't want to stop there. More recently, the giant retailer has 

taken advantage of the extended time available to focus on design. At the behest of its 

neighbors, Wal-Mart has developed an increased understanding ol the impact that its 

siiins have on communities, and so the retailer is challenging BSW and a select group 

ot oilier architects to develop designs thai reflect local architectural needs and tastes. 

Specifically responsive designs have been generated tor unique communities like Avon, 

Colorado; Woodland Park, Colorado; and Belmont, North Carolina. "Wal-Mart contin­

ues to be a great client," Workman says, "They are willing to learn, to press the enve­

lope, and ro improve." 

Recent media attention focused on Wal-Mart indicates the super retailer may be 

using the 80 percent design time to address market and environmental changes as well. 

When yon have a nearly perfect retail delivery prototype, yon can tweak it as needed. 

A September 17, 2005, article in the Wall Street journal says, "In early June, Wal-Mart 

opened a prototype supercenter in Rogers, Arkansas, that targets the new [more well-

rounded income level| demographic. Among the changes: wider aisles, mock hardwood 

floors, and skylights." Wal-Mart is also pressing the envelope in the area of sustain­

able design. The September/October 2005 Texas Architect features the "Ico-l-ricndly 

Design" of the new supercenter in McKinney, Texas, a prototype store enhanced by 

more than "2^ environmentally focused experiments." 

The final merchandizing plan arrives 60 days prior to the owner taking possession 

of the project from the contractor. This is "show time" or, rather, "stress time," 

evaluating the impacts, determining required changes and getting the changes to 

the contractor. Tracy liruffctt knows that Wal-Mart rallies this part of the process 

highly. They hare to be ahle to shape the interior of the store to meet current retail 

trends. This is the heart of their mass customization process. 

According to bob Workman, this is only the beginning of experimentation for 

BSW International. I le believes strongly that these same processes can enhance design 

aesthetics as well as (unction. As he sees it, the Wal-Mart store projects are in the 

"lnsi arc" of experimentation. After mastering these processes and relining these tools 

in the low-cost retail environment, BSW was ready to move up to the next arc, to 

projects requiring more sensitive and creative design. In fact, the architect has already 

incorporated these processes into the next arc, taking on hotels (MarriottI. restaurants 

lApplebee'sl and ,i wide variety ol other clients. I le believes ii is only a mattei ol time 

(and research! until he can apply many of these "mass customization" processes to 

unique projects at the most demanding levels ol design. 

So much about creating buildings can be examined, perfected, and duplicated, over 

and over again. Most owners are serial builders, having programs ot more than one 

building. Most projects have vasi similarities in foundation, structure, and systems. 

Processes, people, and design can all be rotated out ol the individual project environ­

ment to be focused on and improved. Each rotation ami subsequent improvement is an 

opportunity to change, to improve, to be inspired. 

Tracy closely examines the data from the completed protect. He scans the subject 

line of each of the twenty-two RPIs from the project. It's getting harder and harder 

these days to find prototype problems to he addressed. Customization prohlems are 

only a little easier to track down. But Tracy still looks at all the data on every job, 

like a detective, searching out the villain. Eureka! That new connection detail needs 

some work.-.You get what you look for. 

!'••. choosing to deal with proa ss opportunities and defining a simple palette ol 

materials, details, and ideas, an architect could become a masterful service provider as 

well as a craftsman, an artist, and, most importantly, a 21st century professional. As 

Workman states, "Just look at the level of design that can be found in the car industry. 

That comes from confidence in the process, Not until the industry understood the pro­

cess could they address style. It is the same in architecture. |By addressing and improv­

ing the process| architects will be freed. They will be more creative. They will be better 

designers. They will be more valuable to the world and they will [have the opportunity 

to| take on more responsibility |in the project delivery process)." Bob Workman focuses 

on projects that don't excite most architects. But his efforts have gleaned important 

information, systems, and tools that can inform the entire architectural community. I le 

responded to the needs of a focused construction owner and, for that, he has been suc­

cessful. This is not, however, a classic case of "selling out". It is instead one of the most 

interesting areas of industry exploration we have seen in decades. 

The automobile analogy can be extended here. In many ways, the Wal-Mart 

Supercenter resembles the Model T ot Henry lord: simple, ctlcctivc, and built by a 

process still m us infancy. There is little about these structures that we would ordinarily 

call beautiful except, possibly, m their effectiveness. But one can't help wondering what 

incredible new forms and variations might someday grow from this new set of pro­

cesses. It is |ust possible that the most significant change coming to the design industry, 

in function and form, will be from projects that, by the nature of their simplicity, permit 

experimentation...projects like Wal-Mart. • 
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Geoige Mitchell g a t e d the 
country's mid Hie slate's best 
plnnncis, including lanMrliarg 
al Philadelphia and Marine and 
Knmioth ol Houston lo map our the 
new garden <ny concept. 

The Woodlands : Retrospect and Prospect 

BY FREDERICK S T E I N E R 

AFTER WATCHING POST-WAR SUBURBS 

sprawl across the landscape during 
the 1460s, a handful of developers, 
architects, and planners argued that 
Americans could do better. New com-

munities, they claimed, could he built 
in harmony with nature and he open to 
people of all races anil religions. Jobs 
would he close to homes and all build­
ings would he well designed Idealism 
was these planners' driving force, even if 
some of the things they planned fell short 
ol their aspirations or now seem odd. 
Their enthusiasm was fueled in particular 
In two new communities that had been 

developed during the 1960s—Reston, 
Virginia, and (. olumbia. Mars land. Ivett 

tt-tk-r.il pnliL* makei s hei ami inter­

ested, and in llJ~0 (amgress passed the 
HUD Title VII Urban Growth and New 
Community Development Act, which 
guaranteed up to $50 million in support 
if a developer met specific social and 
environmental goals. 

http://tt-tk-r.il
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Top: Pmr ol The Woodlands design concept 
was IO subordinate the visual commercial 
signage to the laigei natural enmionmcnt 
Left: Ian McHotg's team stoned with the 
(elulionsliips between community pockets at­
tached to a larger Woodlands cenlei thai irsell 
was atlached to Hie legioaal arleriul ol \AS 
Above: the Woodlands hod been o source al 
raw molerials, from lumber la oil. lor decades 
before George Mitchell saw its potential as a 
sustainable garden city. 
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Eventually, 13 new communities 

were approved for loan guarantees by the 

federal government under the Title VII 

program, plus an additional three funded 

by a related New York State program. 

It-ii sratcs were represented in all, mosi i>t 

them east of the Mississippi River. Texas, 

however, had three tcderalb liinded 

new communities—flower Mound near 

Dallas, the San Antonio Ranch, and The 

Woodlands. Al l of the communities had 

ambitious social and environmental goals, 

but the individual focuses varied, such as 

Soul City, North Carolina's emphasis on 

African-Americans and ncw-town-in-towii 

initiatives in New York City (Roosevelt 

Island), New Orleans (1'onchartrainl, and 

Minneapolis (Cedar-Riverside). Like The 

Woodlands, most of the other projects 

were in green-field sites. 

Twelve of the HUD Title VII new 

towns defaulted on their loans and went 

bankrupt. The one exception was Tin-

Woodlands, sitting only a short distance 

away from the unplanned sprawl of 

Houston. Now, three decades later, one 

might ask the question: Why was The 

Woodlands different? 

! have a personal interest in the 

answer to that question. Title VII changed 

my life. In 1971, I began working lor 

an idealistic Dayton, Ohio, homebuilder 

named Don lluber. I luber's family was 

famous lor building l.evittown-like sub­

urbs, l luber himself experimented with 

niiuluLu building techniques and initiated 

partnerships with church groups to build 

homes in African-American communities. 

I went to work for him designing bro­

chures lor his housing projects and taking 

pictures of 5.00(1 acres of rolling Ohio 

farmland northwest of Dayton. It was mi 

this land that I tuber dreamed of building 

a new community. 

He decided ro pursue a Title VII grant 

and hired a crusty 1 larvard M L A named 

Gcrwin Rohrbach to lead the effort. Since 

I knew the 5,000 acres well, Rohrbach 

appointed me his administrative assistant. 

One of my jobs was to give the prospec­

tive master planners we interviewed a tour 

of the properry. A bunch of old codgers 

from the Architects Collaborative came 

from <• amhi'idge; Hideo Sasaki and Stu 

Dawson also flew in from Massachusetts. 

The Simonds brothers, John and Philip, 

traveled from Pittsburgh. Gyo Obata and 

Neil Porterfield arrived from St. Louis. 

And then there was O. Jack Mitchell and 

his Omniplan colleagues from Houston. 

One afternoon, while I was driving Harry 

and Ben Weesc around in my VW bug, 

we interrupted a pan ot naked hippies in 

a cornfield. 

"I >on't see ili.ii in ( hicago," I l a m 

Wecse observed. 

What made The Woodlands dif­

ferent? The short answer is George P. 

Mitchell, Ian L. Mel larg, and I louston. 

Huber was a Dayton homebuilder, 

George Mitchell a Texas oilman. The dif­

ference in the level of capital they could 

apply was substantial. I tuber's goals were 

lofty, but his experience grounded in 

local homehuilding. Mitchell wasn't con­

strained by prior development experience 

and followed the lead ot Ins consultants, 

most notably that of Ian McHarg, best 

known for his book Design with Nature 

and his advocacy of the use ol ecology 

in design and planning. And, of course, 

I louston was growing in the 1970s, while 

Dayton was not. 

In the mid-1970s I entered the 

University of Pennsylvania to study with 

Mel larg. By this time, planning for The 

Woodlands was well underway, and it was 

already being recognized as the most suc­

cessful ot the Title VII new communities. 

I he Woodlands is often touted as one of 

the most complete and comprehensive 

examples of McHarg's ecological plan­

ning method.1 In fact. McHarg himself 

repeatedly made this claim in his books 

A Qiwsl for Life and To Heal the Earth: 

Selected Writings of Ian McHarg. (Having 

Mel larg on board, however, was not itself 

a guarantee of success. With his Wallace. 

Mel larg, Roberts, and Todd colleagues, 

he helped propose two Title VII new com­

munities. The Ponchartrain new-town-in-

town in New Orleans never even received 

I I I !1> approval. Only The Woodlands 

prevailed.) Still, one wonders how much 

of the positive commentary was hype, 

and just how successful The Woodlands is 

from today's perspective. 

Design with Nature and Money 

Ann Forsyth, director of the Metropolitan 

Design Center at the University of 

Minnesota, who has conducted the 

iiiesi thorough critical assessments tit 

The Woodlands to date, dubbed it an 

"ecohurb,"-' By that she meant that 

The Woodlands is greener than other 

American suburban communities. Horsyth 

divides the planning of The Woodlands 

into five phases: early ideas from the mid-

1960s to 1970; ecological design and the 

Columbia contingent, 1970 to 1974; Title 

VII in operation, 1975 to 1983; com­

munity building, 198.1 to 1997; and post-

Mitchell growth since 1997.' Former CEO 

of The Woodlands Operating Company 

Roger Galatas' less critical "inside story" 

presents a similar time line.'1 

George Mitchell was born in 

Galveston in I 9 |9 to Greek immigrant 

parents. I le majored in petroleum engi­

neering with an emphasis in geology at 

lesas AcvM. and alter graduation went 

to work for the Stanolind Oi l and Gas 

Company (now Amoco) before spend­

ing World War II in the Army Corps ol 

Engineers. Following the war he went into 

the oil dril l ing business with his brother. 

Their successful venture eventually 

became Mitchell I nergv is: Developmenl 

Corp. Then in the early 1960s George 

Mitchell began to experiment in land 

developmenl as a way to diversify the 

energy business. 

In 1964 Mitchell purchased 50,000 

acres of land north of Houston owned by 

the Grogan-Cochran Lumber Company; 

2,800 acres of this purchase became 

the seed of what became a 27,000-acre 

new community. 

Most Title VII new communities 

were in the 5,000 to 8,000 acre range, 

but the expansive acreage put together by 

Mitchell signaled the scope ol his ambi­

t ion. Mitchell consulted several 1 louston 

area architects and planners, hiring 

Robert I l.irrsfield away from one of those 

firms—CRS. A I'enn graduate, Hartsfield 

introduced Mitchell to McHarg's Design 

with Nature. Mitchell also sought out the 

advice "t James Rouse, who had devel­

oped Columbia, Maryland, and later hired 

several people who had worked lor Rouse 

on that pivotal new town. In her writ ing, 

Ann Forsyth has illustrated the similarities 

between Mitchell and Rouse, such as their 

business acumen and their commitment 

to interfaith cooperation and understand­

ing, .is well as the similarities between 

their resulting new towns. She also makes 

an important distinction, noting in her 

book Reforming Suburbia: The Planned 

< oinmtinities <>/ Irvine. C.oliimlna. and 

The Woodlands (see review, page 4 i ) that 

"Rouse's response [to community plan­

ning] had been to explore the potential 

for social science to solve rhe problems of 

city building; Mitchell, eventually, looked 

to the natural sciences and, in particular, 

ecology as it was being translated into 

environmental planning and landscape 

architecture in the late 1960s and early 

1970s."1 Given Mitchell's background in 

geology, this is not surprising. 

The first meeting between Mitchell 

and McHarg was transformative for both 

men. " I suggested to Mitchell that the 

most critical factor was cash," McHarg 

reflected in \ ( UieSt for I ife. adding, 

"Cod smiles on ecological planners."' Or, 

as Mitchell restated it in a recent inter­

view, "God smiles on ecological planners 

when you make a profit."" 

Mel larg suggested using the natural 

drainage system of The Woodlands site-

to structure development. This would, 

he noted, help reduce the prospects for 

flood damage. Ever the geologist, Mitchell 

asked. "A l l right, natural drainage works, 

but what does it mean to me?" 

"First, George, it means you'll get 

$50 mill ion from HUD and, second, it 

wi l l save you even more money," Mel larg 

responded. "For instance, you won't have 

to build a storm drainage system. This 

wi l l save you $14 mill ion for the first 

phase alone." And so McHarg converted 

the oilman into an ecologist.h 

Wallace, McHarg, Roberts, and 

Todd proceeded to produce a series ot 

tour extraordinary reports to guide the 

planning and design of The Woodlands, 

One ot these reports, an ecological inven­

tory, resulted in an ecological plan, guide­

lines for sire planning, and land planning 

and design principles lor the hrst phase ot 

development. 

With money and ecology forming 

the bedrock, Mitchell's staff and team ot 

consultants, which included economic 

and marketing specialists Gladstone 

Associates, master planner and architects 

Will iam Pereira Associates, and engineers 

Richard Browne Associates, prepared 

plans and obtained approvals. Alter The 

Woodlands received its commitmem from 

I IUD in April 1972, "infrastructure con­

struction assumed a feverish pace" lor the 

1,750-acre first "village," called Grogan's 

Mi l l . " The new community officially 

opened on October 19, 1974. 

Through the rest of the l lJ70s devel­

opment continued as one-b\-one the other 

Title VII new communities tailed. During 

this same period the relationship between 

I IUD and The Woodlands became an 
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Bolti wtmi and enhanced wnloi leotuios bacnnie lucnl points !oi the planned village communities, allowing The Woodlands la maintain a natural and dynamic piesonio 

u n e a s y o n e . F o r e x a m p l e , d i s a g r e e m e n t s 

occurred over financial management, 

project organization, affirmative action, 

and low- and moderate-income hous­

ing. Beyond the difficulties with HUD, 

Mitchell faced the other economic chal­

lenges of the decade, chief amo.nn rliem 

the Arab oil embargo and the resulting 

sag in I louston's real estate market. 

Still, despite the setbacks, Mitchell's 

Win id lands Development Corporation 

soldiered on with M.ill reorganization 

and financial readjustments. 

In 1983, the Title VII status of The 

Woodlands ended, directly affecting 

the amount ol affordable housing in 

the new community. (As Forsyth notes, 

must nl the iederalb subsidized hous 

ing was built before 1983.) The change 

came during a period of slow national 

economic growth. As the price ot oil 

dropped, the I louston economy espe­

cially sulk-red. Regardless, development 

in The Woodlands continued. Several 

key employers, among them Hughes 

fool and An.idarko Petroleum, moved to 

I he Woodlands. Schools, places of wor­

ship, and other key institutions such as 

the Cynthia Woods Mitchell Pavilion and 

the I louston Advanced Research Center 

opened. As a result of The Woodlands 

Country Club, with its three golf courses, 

the new community became associated 

with golf. 

In 1997, the population of The 

Woodlands exceeded 50,000. That same 

year, Mitchell sold The Woodlands 

Corporation M\I\ all ol its assets to a part­

nership of Morgan Stanley and V resccnt 

Real F.srate Equities for $543 million. 

The 2000 Census recorded a population 

of 55,649, As growth continued into the 

2 1 " century, the Rouse Company, develop 

ers of Columbia, purchased a 52.7 percent 

interest in The Woodlands." 

The Piney Woods 

(riven these changes, one might well ask 

what are the prospects lor the future ot 

The Woodlands, and whai will be its lasl 

ing legacies. Driving into The Woodlands 

from the ugly suburban sprawl that has 

grown up Ofl its borders, the lirst thing 

one notices is, well, the woodlands, Every 

year the residents of The Woodlands 

are asked what they like the most and, 

according to Ceorge Mitchell, every 

year they respond "the woods." i : As 

n L unintended by Mel larg and his col­

leagues, large stands of loblolly pines and 

associated oaks, sweet gum, hickories, 

tupelo, magnolia, and sycamore have 

been preserved. In the Title VII plan, 

3,909 acres were to be set aside as open 

space. Eventually, 8,000 acres of the total 

27,000-acre community wil l become open 

space. This land includes public park and 

preserve land as well as five private and 

two public golf courses. 

As anyone who has lived in the area 

very long knows, lic.ivv r.uns AUA flood 

ing are a frequent occurrence in and 

around I louston. To reduce the negative 

impacts of this excess ol water, Mel larg"s 

strategy called tor, first, the use of natu­

ral drainage systems to control storm 

water; second, the minimum clearing ot 

native vegetation; and third, limited use 

of impervious surfaces. This strategy has 

proven successful, and as a result residents 

of The Woodlands have not been nega­

tively affected by floods. 

Wildlife habitat is an auxiliary ben­

efit of large .ire.is ol native plants and 

connected natural corridors. Waterfowl, 

turtles, and small mammals are plentiful 

in the riparian areas along streams and 

around The Woodland's lakes. Residents 

also report seeing coyotes, a species par­

ticularly adaptive to changing habitat 

conditions. 

In 1994, MIT planning studeni 
Russell Clive Clans wrote "a retrospec­

tive crit ique" on the use of ecology in The 

Woodlands planning for his master's the­

sis." He used principles from landscape 

ecology t " assess The Woodlands and 

found it lacking. He argued that several 

of the ecological principles "that under­

scored the planning phase are flawed 

by today's standards and would have 

been counterproductive to the achieve­

ment of contemporary conservation 

goals." Furthermore, he noted that The 

Woodlands Corporation "tailed to pursue 

theecologic.il vision encapsulated in the 

early planning phase." In defense of The 

http://amo.nn
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Woodlands plan, the landscape ecology 

principles did not exist in 1974, when the 

plan was prepared. It was McHarg, in fact, 

who helped provide the interdisciplinary 

collaboration that contributed to the devel­

opment of landscape ecology. I lowcvcr, his 

criticism about the failure of the develop­

ers to pursue the early ecological planning 

vision seems fair. Anyone who has ever 

been involved in a long-term, large-scale 

planning protect can attest to the challenge 

of sustaining idealism and visum, t laus' 

thesis reminds us that ecological science 

and ecological design continue to evolve. 

Some mechanism to incorporate new eco­

logical knowledge into The Woodlands'* 

ongoing planning and design would have 

been a really significant innovation. Still, 

no development as expansive as The 

Woodlands has incorporated this newer 

science or design in its planning. 

New Minorities 

People who the U.S. Census classify as 

"white" are now a minority in Texas. 

Conversely, according to the 2000 Census, 

87.5 percent of The Woodlands popula­

tion is "white non-1 lispanie." So one 

might well ask if the idea of racial diver­

sity, which was a dream for new towns 

during the 19d0s and a goal H U D estab­

lished for Title Vl l communities, was ever 

really likely in The Woodlands. Pre-Title 

V l l Columbia has achieved a good level 

of diversity, hut then Columbia is located 

in the Washington, D.C, region while 

The Woodlands is in Texas, where inte­

gration of housing was an explosive issue 

even in the 1970s. 

One remarkable aspect of The 

\\midlands in this regard is that George 

Mitchell appeared to he sincerely com­

muted to diversity. There were ettorts not 

to discriminate in housing sales based on 

race or religion. In the early years, the 

range of housing prices was more inclu­

sive than in the later years of develop­

ment. In addition, HUD supporred a bet­

ter mix of housing before withdrawing its 

support for low income housing in 1983, 

a move Mitchell calls "very disappoint­

ing."14 It is the prices of the homes in The 

Woodlands, rather than overt discnmi 

nation that appears to have limited the 

racial diversity. Although it is possible to 

purchase condominium units in the lower-

Si 00,000s, single-family builder homes 

starting above $200,000 and custom 

homes into the millions dominate The 

Woodlands real estate market, Galatas 

reports that The Woodlands Corporation 

currently does nor address the lower 40 

percent of Houston's housing market. 

\ l i t i hell was more successful in 

encouraging religious diversity. According 

to Forsyth, "Mitchel l was attracted by 

Rouse's experiment with intcrfaith."1 ' 

Mitchell consulted with Catholic, Jewish, 

and I'roti -i.mi leaders and formed 

The Woodlands Religions Community 

Incorporated, now called Intcrfaith.1" 

This organization assumed many social 

planning and social services responsibili­

ties in the new community and has over­

all been a positive force. For example, 

when a group of evangelical t nristians 

organized a commemoration lor the 

first anniversary of '•ill 1 that excluded 

Muslims and lews, Interlaith held a more 

inclusionary event. 

Keeping Up Appearances 

George Mitchell exhibited consider­

able devotion to The Woodlands for 

more than 30 years. His was not a get-

ricb*quick scheme. Galatas reports that 

Mitchell said, " I didn't want to sell The 

Woodlands, ... |it] is a great project and 

I was very proud of i t ."1 At the time of 

the sale, Mitchell was 7S years old. I le 

told Galatas " i f he had been 50 years 

old in 1997, he would not have sold The 

Woodlands Corporation."'1 ' 

The Woodlands is more than a bed­

room suburb as a result of Mitchell's lead­

ership. The Woodlands has indeed become 

a community, albeit a rather "upscale" 

one. Homes continue to sell well, includ­

ing those in the million dollar range.1 

The retail establishments and golf courses 

indicate an affluent citizenry. The commu­

nity's proximity to Houston's main airport 

and Interstate 45 have made it attractive 

to business and industry. In fact, Mitchell 

sited The Woodlands with the location 

ot the airport and interstate in mind.2" In 

the beginning, he set a goal of providing 

file:///liti
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employment opportunities for at least one 

third of residents within the community.-1 

This goal continues, and as of 2004, there 

were 30,000 jobs in The Woodlands, 

which represents a good jobs-housing 

balance." Employment near homes has 

reduced the numbers of commuters some­

what in the Houston metropolitan region. 

Mitchell originally expected I louston to 

annex The Woodlands and has been "dis­

appointed" that The Woodlands residents 

have resisted annexation. 1 lowever, he is 

"hopeful" thai some day soon this will 

LIime to pass.J' 

The New Urbanists have renewed 

public and developer interest in new com­

munities. However, they tend to ignore 

the American new communities of the 

1960s and '70s and use earlier eras of 

town planning as their precedental touch­

stones. Real differences exist between 

the visions of the New Urabnists and 

the earlier generation of American new 

community planners. There are few front 

porches and many winding roads in The 

Woodlands. Except for an early bibliogra­

phy put together by noted New Urbanist 

Elizabeth I'later-Zyberk, the New 

Urbanists have paid scant attention to The 

Woodlands or any other American new 

community of the 1960s and 1970s. The 

New Urbanists focus on a specific design 

aesthetic first and place a strong emphasis 

on circulation and connectivity second. A 

few leading New Urbanists even express 

open hostility to environmentalism. 

The New Urbanist developments that 

have been built thus far are more New 

Suburbanist than urban. They are affluent 

neighborhoods that have been developed 

for economic and aesthetic goals rather 

than for environmental protection or 

social equity. 

The new communities of the 1960s 

and ' "(Is emphasized environmental 

and social concerns. Landscape design 

prevailed over architectural design. In 

The Woodlands, transportation systems 

may have catered to the automobile, but 

roadways were designed to fit the terrain. 

Pedestrian and bike trails weave through 

the piney woods, connecting residential 

neighborhoods to shopping and office 

areas. Design standards eltecnvely control 

signage and utilities are buried and hidden 

from sight. 

The building architecture in The 

Woodlands is, well, suburban in appear­

ance. Perhaps this is why its design has 

not attracted much interest from the 

New Urbanists or the broader archi­

tectural community. In this regard. The 

Woodlands can be compared to two 

other Wallace, Mel larg, Roberts, and 

Todd projects from the early 1970s, 

Amelia Island in north Florida and the 

Austin, Texas neighborhood where 1 live. 

Amelia Island presents similarities to The 

Woodlands in both landscape and build­

ing design, although iu-\\ developments 

during the past decade display a notice­

able New Urbanist influence. My neigh­

borhood, which is inside Austin's city 

limits, developed following the Wallace, 

McHarg, Roberts, and Todd Lake Austin 

Growth Management Plan of 1976.14 

Although in my neighborhood oaks .ire 

preserved rather than pines, the residen­

tial and retail structures as well as the 

street patterns display similarities to their 

Woodlands cousins. 

Prospects 

So how exactly docs one judge The 

Woodlands 30 years on? In the envi­

ronmental and economic realms, The 

Woodlands can point to many suc­

cessful achievements. Its social record, 

however, is more disappointing, with 

modest racial diversity. Over rime, The 

Woodlands has become a more affluent, 

more exclusive community. Its landscape 

design is accomplished and pleasant, but 

its building architecture lacks innovation 

and excitement. 

Hut then there is the dream. The 

Woodlands began as a dream, and one 

can imagine another dream that builds 

from it. One can imagine a new com­

munity in the future that sets aside even 

more land as open space, transcends 

competence in landscape design, and 

advances an architecture that is both 
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livable and inventive. This new com­

munity woulil draw on the most up-

tn-date knowledge in ecological science 

and ideas from ecological planning. The 

developer would possess the business 

acumen and stamina of George Mitchell. 

The new community would be linked tu 

the world by rail and internally through 

bike a ml pedestrian trails. All new build­

ings would be built to platinum LiiLT) 

standards and schools would have win­

dows. The community would also be 

dedicated to achieving social equity and 

racial diversity. 

George Mitchell helped change plan­

ning, design, and development practice 

in Texas. As he reflects, "When we 

started planning "The Woodlands, there 

wasn't the architecture or land plan­

ning talent to design and build a new 

town in I louston. That's why I hired 

ten people from Columbia, plus some of 

their consultants and talent from all over 

the nation, like Mel Log. N'ow there's 

the talent in Houston, but it would be 

impossible to assemble the land for a 

new community like The Woodlands." 

Mitchell and his wife Cynthia con­

tinue to live in The Woodlands. He 

has used much ol the wealth generated 

from the sale of The Woodlands and Ins 

energy interests to advance sustainable 

development, historic preservation, and 

environmental research. Mitchell's ten 

children inherited his idealism and have 

pursued studies and careers as environ­

mentalists and architects, as developers 

and scientists. 

We can also be inspired by Cieorge 

Mitchell's idealism, A success in the oil 

and gas business, he did not need to 

venture into the risky business of build­

ing a new community. But he did, largely 

because of his belief that we can do a 

bcrter job designing our built environ­

ment. Now that we have entered the first 

urban century, with more than half the 

world's population living in city-regions 

for the first time in history, we need to 

pursue this ideal with a renewed commit" 

merit. As we have become a more urban 

planet, many more people have joined us 

with more on the way. As our numbers 

have increased, we face ,i future with 

finite or declining land, water, and energy 

resources. The Woodlands is not perfect, 

but Cieorge Mitchell's vision illustrates the 

practical reality of dreaming big. • 
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Being There: Living in The Woodlands 

Long before The Woodlands welcomed its first 

homeowners, George P. Mitchell had gathered 

a team of environmentalists, hydrologists, land 

planners, and engineers to help him plan an en­

vironmentally sustainable community. The Wood­

lands goes beyond such typical environmental 

measures as shared parking for parks, churches, 

and schools, limiting impervious surfaces and 

planning tor storm water management, As an ex­

ample of the proactive environmental ethos that 

has been a part of The Woodlands plan from the 

beginning, protected areas have been allocated 

for endangered species like the bald eagle and 

the red cockaded woodpecker. The planned devel­

opment has grown lo include 27,000 acres, but it 

still maintains its commitment to sustainabihty. 

Over its 30-year history The Woodlands has 

been recognized with 38 environmental awards, 

including a 2003 gold award in the prestigious 

Nations in Bloom competition, the world's only 

competition that rewards local communities for 

achievements in environmental management and 

the creation of livable communities. Endorsed by 

the United Nations. Nations in Bloom encourages 

best practices, innovation, and leadership in 

providing a vibrant, environmentally sustainable 

community that improves quality of life. 

The Woodland's environmental office 

conducts educational outreach programs 

including the annual Arbor Day Tree Giveaway 

each January, when 30,000 tree seedlings are 

distributed to residents. Earth Day in April pro­

vides opportunities to learn about composting, 

xeriscaping. and other earth-friendly programs. 

Each tall, the Wildflower Festival brings together 

local businesses to sponsor a wildflower seed 

giveaway—thousands of wildflowers bloom in 

the spring in neighborhoods and along roadways 

as a result. 

As an unincorporated area outside of any 

city jurisdiction, The Woodlands had to create its 

own governance structure, and the one it came 

up with fosters a sense of community and com­

mitment to the environment. The community is 

divided into villages, with each village composed 

of several neighborhoods, Each village has its 

own elected, unpaid association officers includ­

ing a Residential Design Review Committee 

(RDRC) The RDRC reviews all exterior changes 

requested by homeowners to ensure that 

standards are enforced. Regular public meetings 

give village residents an opportunity to express 

their views about issues within the community 

and to learn about new iiutitiatives 

As the community grows, environmental 

quality continues to be important. A high per­

formance, green building team at the Houston 

Advanced Research Center (HARC) is called upon 

for advice on commercial, public, and residential 

projects and to offer outreach programs. HARC 

also maintains a vigorous research agenda 

designed to explore advanced concepts tor 

building within a sustainable frontier. The suc­

cessful Cultivate Green initiative is an example 

ot the team's work. With funding provided by 

the Texas State Energy Conservation Office, this 

program educates the public in using sustain­

able materials and practices for residential 

construction and remodeling. 

Over the next ten years the community is 

expected to grow to a population of 125,000. 

It will have 22 public schools; eight private 

schools; 60 religious congregations; 1.000 

miles of roadway; 300 miles of pathways; 150 

parks; 2,750 employers; 72.700 employees; 

32.000 homes; 7,000 apartments and assisted 

living facilities; and 4,000 town homes and 

condominiums. Even as it grows, 8,000 of the 

community's 27,000 acres will remain green 

space in the form of parks, golf courses, bike 

paths, and forest preserves. 

One of the areas of the The Woodlands that 

will experience the greatest and most concen­

trated growth is the Town Center, a mixed-use 

urban core of homes, offices, shops, restaurants, 

entertainment, and specialty stores. The Center 

is a catalyst in building a richer social environ­

ment and facilitating economic growth. The Cen­

ter's newest addition, the mile long Woodlands 

Waterway, links Town Center establishments by 

water taxis, trolleys, and pedestrian walkways. 

My wife and I truly enjoy living in The Wood­

lands. Being empty nesters, three years ago we 

selected a small, two-street neighborhood where 

approximately 75 percent ot the 47 households 

are in a similar stage ot life. Our neighbors have 

become our extended family; we can walk the 

streets and name the people who live in every 

single house. Rarely do we travel outside of The 

Woodlands as we find all of the amenities we 

need right here. We enjoy tree concerts in the 

parks, the entertainment offered at the pavilion, 

and a wide variety of restaurants and shop­

ping opportunities. A particular favorite is the 

new Market Street area where we can walk and 

explore the many small boutiques. Environ­

mentally focused events are also a must on our 

calendar, especially "Landscaping Solutions," 

where we learn about native plants and how we 

can personally protect the environment. 

The emphasis on living in harmony with 

nature is a true blessing for us, providing a very 

full and rewarding quality of life experience. 

In The Woodlands we have found a satisfying 

lifestyle: a vibrant local economy, high stan­

dards for the maintenance and protection of the 

natural and built environment, opportunities for 

continuing education, and rich social interac­

tion. — Richard C. Haul Ph.D. 

http://ial.ii.is


4? CITE 65 : WINTER 2005 

There is only the fight to recover 

what has been lost and found and lost 

again and again." 

T.S.Eliot 

IARY 

ENCOURAGING THOUGHTFUL PERCEPTION 

GREMILLION &CO. 
FINE ART, INC. 2501 SUNSET HOUSTON 77005 

(713 ) 522 - 2701 W W W . G R E M I I _ l _ I O N . C O M 

Thoroughly Professional 

[ 

Professionally Thorough 

Texas Anderson 

Greenwood K i n g Propert ies • 713 .524 .0888 
www.rexasanderson.com 

texas@green w o o d k i ng.com 

**&m 
1 . < • 

-M1 A M 'J_&_i' ___?£_y^? il-^S'i s s ^ _;.„' mi 
Q I ! flBi i s ^ * • » • • ! • « • • * ' * l l i l u 

HAYNESWHALEY 
A S S O C I A T E S 

Structural Engineering 

HAYNES WHAIEY ASSOCIATES, INC. 

2000 WEST SAM HOUSTON PARKWAY SOUTH 

SUITE aSoo 

HOUSTON. TEXAS 77042 

713 868 1591 

FAX 71; 868 0046 

hay ties whaley.com 

HOUSTON • AUSTIN • REST0N 

I 
• • p i 

1 

i •» 

1 

3707 hi wood 

! { • ! 1 • J I 

fflfcl 

COLLEEN SHERLOCK 
t iki I NWOOD KlN(. PROPl Kl II S • 713 . 

InfWriM 

J 
• 

> '1H 

1 1 
524.0KSS 

A f l J I f l M ( ? f l Hlslor lc Preservat ion is t 

iil.'J."'.iriil1liili'.l.1.'iil 

11«H unnamed cum 

• Tax incentives for the rehabilitation 

of historic properties 

Historic preservation p 

National Register of Historic PI 

State and local landmark listings 

Small house museums to large 

commercial rehabilitation projects 

http://WWW.GREMII_l_ION.COM
http://www.rexasanderson.com
http://ng.com
http://whaley.com


According to Plan 

Reforming Suburbia: Tbc Planned 

Communities of Irvine, Columbia, 

and The Woodlands by Ann i ;orsyth. 

Published by University of California 

Press, 2005 . 396 pp., $29.95 

Reviewed by Stefiben Vox 

Ann l-'orsyth, professor of urban studies at 

the University of Minnesota, has written a 

valuable comparative study of three of the 

best-known examples of rhe "new com­

munity" movement of the 1960s and '70s: 

Irvine, California, between Los Angeles 

and San Diego; Columbia, Maryland, 

between Baltimore and Washington, 

D. C ; and The Woodlands north of 

Houston. These are functionally defined 

as "satellite cities" (meaning they were 

planned to be big, mixed-use, and part of 

existing metropolitan areas), constructed 

according to master planning processes 

meant to be carried out profitably over 

decides, l-'orsyth examines these three 

communities within the broad context of 

20 i l '-century American suburbanization to 

evaluate how diflerent and effective they 

have been as reformist models. She also 

evaluates their performance over 30 to 

40 years to see how they compare to the 

principles of Smart d r o w t h and the New 

Urbanism. One "I the most commendable 

features ol the book is its critical assess­

ment ol suburban planning models that, 

from the perspective of current suburban 

critiques and models of reform, may now 

seem dated. Forsyth forcibly makes the 

point that many of the attributes of both 

Smart Crowth and the New Urbanism (if 

not the hitter's design imagery) also per­

tain to the New Communit ies movement. 

Forsyth first outlines the general 

issues that New Communit ies responded 

tn in the l^(i()s: urban crises, socioeco­

nomic inequity, racial discrimination, 

the decline of American center cities, 

the problematic record ol federally suh 

Btdized Urban Renewal programs, and 

a pervasive cultural critique of postwar 

suburban development encoded in the 

term "sprawl." The critique of sprawl is 

a recurring theme in this book. It is both 

the image and the practice against which 

all three communities were constructed. 

Yet the extent to which each community 

is implicated in the processes ol sprawl 

gives Forsyth's generally positive assess­

ment a note of ambivalence. 

Each community had a different 
origin. Irvine was a 9.1,000-acre ranch 

in private ownership that lay within the 

path of metropolitan l.os Angeles' south­

ward growth. Because stale and federal 

government agencies had begun to use 

their condemnation power to install 

infrastructure within the ranch domain, 

the Irvine Company commenced plan­

ning in 1959 for an expansive new town 

linked to a new campus of the University 

of California. The first sector was opened 

in 1964, and in 1971 much of rhe ranch 

was incorporated as the City of Irvine. 

As I orsyih n u n s , what sets Irvine apart 

from the other two communities was that 

the developer did not have to buy the 

real estate, but did have to contend with 

community residents, who acquired the 

political power to alter its plans through 

agencies of city government. 

James Rouse developed Columbia 

outside his home city, Baltimore. Rouse 

founded the Rouse Company, a major 

mid-century real estate development cor 

poration; as Forsyth notes, he invented 

the concept of the festival marketplace. 

The initial 15,500-aerc site was assembled 

between 1961 and 196? and the first of 

Columbia's "villages" opened in 1967. 

What was unusual about < olumhia was 

Rouse's personal commitment to provid­

ing for income and racial diversity, setting 

Columbia apart from the Baltimore-

Washington metropolitan area and its 

prevailing real estate practices. Columbia 

is also territorially fragmented, unlike the 

other two examples. 

The Woodlands also embodied ilk-

personal commitment of its founder, 

Houston independent oilman Cieorge 

Mitchell, l<> exploring alternatives to 

suburban sprawl. Mitchell began buying 

what would eventually be 27,000 acres 

of timberland in Montgomery County 

from lumber companies in 1964. Planning 

for a new town began in 1966. A sec­

ond town plan was prepared in 1 W 

in order to secure a U.S. Department of 

I lousing and Urban Development Title 

IV gram, and a thud plan was prepared 

beginning in I 1 ' " I In Wallace, Mcl la rg , 

Robert cv Todd of Philadelphia and other 

consultants to obtain a Title VII grant. 

{Of the three. File Woodlands is the only 

community to have made use of public 

funding.) What Forsyth describes as the 
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"ecological vision" of Ian McHarg gave 

The Woodlands its identity, l-'orsyth states 

that in ail three communities, landscape 

design was a key component . But in The 

Woodlands, landscape was treated eco­

logically rather than scenographically: as 

"different plant species and soils ol dif­

ferent porosities, with different capacities 

to recharge aquifers." However, Mitchell 

took advantage of the expertise thai had 

gone into the planning and development 

of Irvine and (especially) Columbia in his 

hiring of consultants and staff. 

Forsyth is very effective in describing 

the development of each community. She 

extensively interviewed participants in the 

process (as well as consulting corporate 

archives, public documents , publicity 

material, mi] news stories) and she notes 

differences in recollections stemming from 

who was where, at what time, and what 

their stake in the process was. Because 

she recognizes and constantly reminds 

readers of the crucial role of the market 

in determining the success or failure of all 

three communities, she is attuned to the 

tensions between ideals and pragmatism— 

and rivalries between competing inter­

ests—that figured in the history of each 

community. She also explores the relation­

ships between the development corpora­

tions and agencies ol local government, 

which often had llie power to thwart the 

developer's proposals by refusing to grant 

waivers or pass new legislation. Forsyth 

captures the sense ol elation and optimis­

tic enthusiasm thai prevailed in the plan­

ning of Columbia and The Woodlands, 

as well as the consequences ol the cyclical 

economic downturns that affected both 

communities at vulnerable moments . 

Forsyth's analysis is so carefully con 

strutted that her favorable assessments are 

not easily disputed. Yet they don' t seem 

entirely satisfactory either. Forsyth n o u s 

at the outset that none of the communi­

ties is environmentally sustainable, in part 

because planning for each was premised 

13 

on use of the automobile as the primary 

mode o | transport,! , even u ithin the 

community. This qualification touches 

on the issue of sprawl. As different from 

surrounding suburban developments .is 

The Woodlands is, it seems to contribute 

to metropolitan sprawl rather than serv­

ing as an antidote to it. Forsyth connects 

the economics anil politics of sprawl to 

the presence of small-time operators and 

their incremental processes—precisely 

the (actors that loom so large in the eco­

nomic and political landscape of I louston, 

I'ach community profiled represents an 

exceptional commitment to integrated 

master planning that requires access to 

large reservoirs ol capital and the ability 

to measure out profitable returns over 

decades. She acknowledges that the scale 

of operations involved in the three com­

munities is .m important reason that they 

remain exceptional. Forsyth also observes 

that one of the constituencies most consis­

tently critical of the three communities is 

"high style professionals in architecture." 

Forsyth implicitly accepts such criticism 

as insignificant because it seems ro focus 

obsessively on style. Had she pursued this 

critique more methodically, she might 

have found that it is not about style but 

substance. For instance: Lot owners in 

The Woodlands buy property from a 

builder, not The Woodlands Corporat ion. 

To maximize their profits, builders tend to 

choose pre-packaged products. Therefore, 

architectural design at almost all scales 

undermines rhe sense of distinction and 

authenticity community developers pro­

fess to want to construct. 

The carefully wrought conclusions 

Forsyth comes to give authority to her 

comparisons between New Communit ies 

and Smart Crowth /New Urbanism. What 

she questions is the efficacy ol reformist 

models " to achieve real progress in areas 

such as housing allowabil i ty and energy 

use reduction;. . .and influencing others to 

adopt even the level of change that has 

occurred" in a political and economic cli­

mate "dominated by products that exter-

n.ili/e ilu costs ot growth." Reforming 

Suburbia is constructed and written with 

clarity. This enables Ann Forsyth to make 

a compelling case about the importance 

of the New Communities movement his­

torically and the continuing relevance ol 

Irvine, Columbia, and The Woodlands to 

current debates on American urban and 

suburban practices and policies. • 
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When Opposites Attract: The Houston Center for Contemporary Craft 

Curv-iture 

I In I li iiisron < enter 

tnr t ontcmporary (.raft 

June 17 - September 4, 2005 

Reviewed by Thomas Rusnak 

The Houston Center for Contemporary 

i i.ill poses .i challenge to anyom who 

would want to argue that "contempo­

rary" and "craf t " exist as two different 

and mutually exclusive worlds. The label 

"contemporary" in the 2 1 " century is more 

often than not related to mass consump­

tion or mass customization, or a self-con­

scious style built around product lust— 

anything othet than "craft." With few 

exceptions in our Manchuriaii consumer 

culture, new knowledge equals 24-hour 

news, hunger equals fast food, depression 

equals I'ro/ac. Hut craft takes rime and 

expresses the singularity of the individual. 

Contemporary carries with it much 

modernist baggage, engendering visions 

of the inorganic and the machine-made, 

while craft still evokes themes of honesty, 

authenticity, grace, and resonance—the 

human elements of design. The i louston 

Center for Contemporary Craft (H i C( | 

has adopted this interdenominational 

frolicking between life and art as its mis­

sion, manifesting the hybrid /one where 

art, execution, and process go together 

and are displayed in a qualitative unity. I 

would suspect that fellow travelers from 

Ruskin to Ratlschenberg would appreciate 

and endorse the unorthodox)' that makes 

the I It I l . m my view, one ol the inosi 

important educational and exhibition 

spaces in [ louston. 

In the I ICCC any and all preconceived 

concerns about a split between life and art 

.ne made inconsequential. One is united 

to simply embrace the humanity of form 

through a combination of imaginative 

design, technical proficiency, and the 

unlikely juxtaposition of materials. The 

IK CC refers to itself as a "contemporary 

living museum...where loom and laser, 

anvil and lathe, computer and kiln ignite 

the imagination and bring new vision to 

life." Civen this kind ol mission, contem­

porary craft has the potential to transcend 

the mere translation of our culture and 

to actually transform our cultural values. 

The attraction here is the demonstration 

of the pleasurable lourncv trom raw mate­

rial and idea to refined art and resonance, 

the creation of a cultural nun-fiction. 

A case m point, "Curv-iture." on view 

at the center from June 17 to September 

4, 2005, features a stunning collection 

of furniture that "celebrates the curve." 

Sponsored by the Furniture Society, the 

exhibit features 35 original pieces selected 

from a field of 476 that were submit­

ted from eight countries. "Curv-i ture" 

was the theme exhibit for the H'h annual 

Furniture Society Conference held at 

Savannah College of Art in 2004, 

Pleasingly out of phase, the passion 

in the exhibited work resides tar from 

the preconceived or mass-consumed. 

There are two distinct qualitative divi­

sions of work in the show: the beaunlii l, 

representing classically crafted objects 

that demonstrate a mastery of the hand 

(and that might be better suited for the 

11ayon Bend Collection); and the sublime, 

spiritually rich examples that challenge 

the imagination and cultivate the soul. 

Industrial felt, glass, torged steel, waxed 

twine, neoprene, concrete, digital imagery, 

milk paint, and cononwood branches 

seem an unlikch list ol building materi­

als for the creation of fine art furniture. 

yet this odd lot combines courageously in 

essays on the curve that achieve exactly 

that end. 

Matthias Pliessnig's Shell is an 

extraordinary piece made from concrete, 

mahogany, and a phenomenal curve; the 

fusion ol these three ingredients creates a 

sense that one is not simply an observer, 

hut a participant who is viscerally, tac-

tilcly, and emotionally engaged. For me it 

was like the first time I heard music over 

a set of headphones: A chill ran down my 

back, and I felt the hair stand up on my 

arms and the back of my neck. That was 

what happened when I walked into the 

Asher Callery and saw Pliessnig's work. 

The elegance with which these discordant 

materials work together is extraordinarily 

subtle lor sikh a large work, which is 

united in a sublime curve that unifies and 

balances the entire composition. 

Several other pieces in rhis exhibit 

affected me in a similar way. Jennifer 

Anderson's magnificently simple Chaise 

made ol industrial felt, Baltic birch ply­

wood, and steel cables—a comfortable 

great great grandchild ol Le C'orbusier's 

classic from the 1920s—was crafted 

with awe-inspiring elegance. Equally 

interesting but more whimsical is Jake 

Antonelli's Daydreanw, a wildly organic 

lounge constructed of ash and yellow-

heart, tied together with waxed twine 

using a surgeon's care. The piece had me 

thinking of what might happen if Frank 

Ciehry's bent wood furniture were to meet 

up with Charles F.ames's leg splint in one 

of those synergies where 1 + 1= i. Any of 

these pieces could serve as a poster child 

for this exhibit, with their resonant curves 

melding disparate and unlikely materials 

to create furniture fusion. 

Most ol us, from designers with 

academic credentials to designers ol the 

everyday, have been mistakenly taught 

that creative ideas equate to risks rather 

than advancements. The artists in ihe 

"Curv-i ture" exhibition were fortuitously 

absent for that lesson. The work in this 

exhibit does not represent problem-

solving in the traditional sense, as an 

essentially conservative undertaking that 

accepts given parameters and proceeds in 

a linear fashion until a solution is reached 

or time has run out. I 'ROBI.FM: Who is 

God...God is love...love is blind...there-

line (.oil is blind...time's up! Ihe work 

presented in "Curv- i ture" by contrast 

is .lll irmed by a non-linear process in 

which familiar definitions—chair = four 

legged thing we sit on, or chair = place ol 

repose—are deliberately de-familiarized; 

opportunities are exposed, transformed, 

translated, and reified, resulting in a 

change of heart about what was previ­

ously considered a fixed text. The entire 

"Curv- i ture" exhibition communicates, 

and we should feel fortunate the work 

lets us participate in the conversation. 

The (louston (enter lor Contem­

porary Craft provides a forum for the 

exhibition, education, and communication 

about the how and the why: I tow in the 

world did the artist/craftsperson do that 

and why in the world do 1 feel so com­

pelled to embrace it? Just as craft even­

tually found its place in response to the 

industrial revolution, contemporary 

craft is finding its place in our rapidly 

changing, information-driven consumer 

culture. I louston has a "l iving museum" 

to promote the cultural legacy of craft, 

while at the same time providing a forum 

for the equal exchange of ideas between 

the public and the artist, between life 

and ait. • 
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Aesthetic of Demolition 

Top: Stulploi Dan Havel's 
original drawing loi Inwtsion. 

Photo series, lop: [hi west 
exleiioi wall lacing Mooliose 
fioulevatd wemed to he 
constantly in the pmess 
of exploding. 

(titter: [he vorlox rotilMued 
through the conter ot its 
modest host dwolliogs. 
Bottom: tmmm\ rail end 
spilled out onto the giound. 

Inversion 
May 21-September 27, 2005 
I006-IOOK Willard Street 

Reviewed by Patrick Pel en 

The quick ink sketch above clarifies the 

idea behind Inversion, but it can't cap­

ture the arresting nature of the artwork 

itself. The frozen explosion of wood 

siding th.it resulted from these modest 

drawings slowed traffic on Montrose 

Boulevard for weeks. 

The two dilapidated wood-cot-

tages-citm-arr-classronms that became 

Inversion had outlived their usefulness 

to the Art league <il Houston when 

Executive Director Debbie McNuliy 

invited Dan Havel and Dean Ruck, two 

I louston sculptors with a history of 

architectural revision, to create a final 

use for them. As conceived and executed, 

the work partially consumed the two 

ioii|Diiied buildings in the process of 

its making. Havel and Ruck harvested 

siding from the buildings' exterior and 

recombined this detritus into a vortex 

reminiscent of a tornado funnel, cut 

east-to-west through the buildings' cores. 

(The artists normally work independent­

ly, but collaborated nine years previously 

on " O House" with Kate 1'erley [Cite 

36, Spring 1SJ96), boarding up and then 

hollowing out a dilapidated bungalow in 

Houston's West Knd to create a room-

scale camera obscura.) 

Over a period of three intense 

weekends of work in early May, I lavel 

and Ruck produced their installation 

via simultaneous actions of unbuilding 

and building, performed surreptitiously 

if audibly behind the houses' walls, up 

until the critical moment of unveiling. 

The pair advanced the vortex's construc­

tion to the west exterior wall and then 

broke through it, revealing the project's 

existence to the passing traffic on 

Montrose Boulevard. 

Local enthusiasm for Inversion gen­

erated discussions of relocating it to a 

permanent setting. Its image circulated 

across this country and abroad. The fact 

that the final demolition of Inversion 

was postponed due to the expected near-

Houston landfall of Hurricane Rita, the 

second of two closely occurring natural 

disasters to devastate the upper Gull 

Coast, is ironic. The devastation wrought 

by the recent hurricanes exposed us to 

images more terrifyingly sublime than this 

modest assemblage, but somehow linked 

to it by its reference to nature's 

raw power. 

But in contrast to this reading of arr­

as-symbol, the real power of rhis work 

stems from the particularity of the stick-

In -stick procedure employed to ground 

viewers in the empirical fact of the thing, 

its American wood-frame construction. 

In an essay on the conceptual ambiguity 

of the American timber frame, architec­

tural educator Tom Peters writes that tin-

advantage of the American timber frame 

is that it is a-systematic. Its process resem­

bles Dada, involving a "creative misun­

derstanding" of the formal logic oi build­

ing. In illustration, the disquiet observed 

in inversion is the product of the juxtapo­

sition of an over-scaled orifice inhabiting 

such a modest host dwelling, large holes 

in buildings ibis small should cause fail­

ure, but did not, even under 1 lottston's 

share of Rita's high force winds. 

At the moment of final dismantling, 

the artists were asked about their emo­

tional response to the loss of their art­

work. Havel explained that the process 

of its demolition had begun at the outset. 

Far from being a fixed object. Inversion 

was an arrested moment in the continuous 

process of destruction of the building— 

and an echo of more natural processes. 

As the concluding phase of Inversion's 

aesthetic ot demolition, the actual dis­

mantling was efficient and uncelebrated. 

According to I lavel, the backhoe operator 

charged with the task noted with pride 

that he had completed his assignment five 

minutes ahead of an estimated 45. He 

added, "This is my art." • 

http://th.it
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(towing down Highway hi oiler Tmpitol 5lorm Allison: HOW moih wolei will the new tierirh hold whon tho neil big stoim hits? 

Storm Warning 

While the rest of the nation watches on 

lug screen plasma televisions, in the Gull 

States those .if leered by Hurricane Katrina 

are participating in a live-action drama 

seen too m.iiiv nun's by their forefathers. 

They face a future already challenged, and 

now they must keep the President's prom­

ise to rebuild "better and stronger" than 

ever and to do so "out of harm's way." 

Soon the earnest planning and design wil l 

begin. The question of how best to pre­

vent future damage to citizens and busi­

nesses on the Gulf Coast wi l l he posed 

and quickly answered. The goal wi l l be 

to repair damaged structures and rebuild 

tinisc destroyed as quickly as possible in 

order to get "back to normal." Like their 

Gulf forefathers, those who have been 

affected by Katrina wil l most likely nor 

take the time to consider their options, 

I wo months ago I louston dodged a 

similar threat from Hurricane Rita, which 

aimed its destructive might directly at the 

city before shifting off to the east. But 

only four years ago thousands suffered 

severe flood damage from Allison, anoth­

er fickle tropical storm. 

In the weeks and months that the 

Katrina recovery will require, the locus 

of most recovery teams wil l probabi) 

shift, as it did in Houston, from a mindset 

ot inquiry and planning to a mindset of 

immediate problem solving. Pressures on 

officials wil l be immense, and the abil­

ity to maintain a long view will diminish 

day by day. Soon enough, the entire focus 

will become a near frenzy to recover and 

return to the normal rhythms ot the city. 

In the process, the affected population, 

just like that in Houston, will lose [In­

ability to ask the question, "How did 

this happen?" And more importantly the 

need to answer the more essential ques­

t ion—"What must we do regionally to 

prevent this from happening again?"— 

will he lost in the rush. 

The problem-solving, get-it-done-fast, 

and get-a-bigger-hainmer mindset wi l l 

settle in, and soon enough New Orleans, 

Gulfport, and Biloxi will he rebuilding 

in the below sea level bowl, 61) feet from 

the (mi l ol Mexico—as did the Texas 

Medical Center institutions which built 

hack at the end of the narrowest point 

of the Brays Bayou watershed (the "rain 

water surface flow funnel") after Allison. 

The recovery effort will sei/.e upon get­

ting the harmed back to doing what they, 

and we, have always done. 

In fact the "recovery" process is 

designed to end up with this status quo 

rebuilding as the desired result. The gov­

erning law for all natural disasters is the 

Stafford Act. The section of the law that 

governs what can happen is the public 

assistance section. 1 he cardinal rule ol 

the program is to return what was dam­

aged to its pre-disaster condition. The 

federal taxpayer wi l l not be expected to 

improve or enhance anything beyond 

what existed before. These chilling 

words and the strident manner in which 

lluv .ire applied In I I MA will drive .ill 

recovery, planning, and design teams to 

quickly move to the conventional and 

comfortable paradigms (lor example, 

witness the rush to put the displaced 

into scattered mobile home parks across 

BY B R I A N Y E O M A N 

Louisiana, regardless of proximity to 

work or schools). 

Two other components of the 

recovery program wil l fundamentally 

shape how cities, counties, parishes, 

and state government respond. The first 

is the unpleasant knowledge that it is 

myth that the Federal government, in 

the personage of the President, is going 

to pay for the recovery; actually it wi l l 

only pay 75 percent of the eligible costs. 

The second programmatic limitation is 

cash flow. The entire FEMA program 

is a reimbursement program—yes, a 

reimbursement program. The applicants 

have to have the cash to do the work. 

Afterwards, they can get 75 percent of 

their money hack, bur only if the proj­

ects were eligible in the first place. 

Preparing for the next surprise 

weathei attack brought on h erratk 

global climate changes. New Orleans, 

Gulfport, and Biloxi, like Houston, will 

begin a process of fortifying their build­

ings against major flooding, believing 

that human engineering is smarter and 

more powerful than nature. The cit­

ies wil l rebuild the levees, install more 

pumps, power the pumps with solar pan­

els, and allow residences to again share 

the easement with the levees. The mantra 

wil l become, "We are looking to not |ust 

rebuild what was lost, but to rebuild it 

better where possible." 

Meanwhile, those who know that 

the big picture includes enlisting Mother 

Nature in the defense of the damaged 

areas wil l not be heard. The power of 

the engineered response wil l drive the 

affected to obsess on the derailed concerns 

related to storm damage. Like the war on 

cancer, it wi l l become a process that will 

fixate on the symptoms and fail to con­

sider the cause. 

Vital functions that failed wil l slowly 

be pieced back together and begin to func­

tion in flood-prone areas. Soon enough 

they will be permanently rebuilt on the 

same ground. While this, will rake place 

with the expenditure of billions ot dollars 

worth of flood protection construction and 

relocation money, it also wil l be designed 

to fail in the face of natural's onslaught. 

The absolute need to take a detailed look 

at the natural systems in the region, like 

wetlands and dunes that were compro­

mised in the catastrophic event, wil l he 

lost in the rush to rebuild as they were in 

post-Allison Houston, 

The plan for areas damaged by 

Katrina should propose natural systems as 

the primary mitigation strategy. Recovery 

should give the community an opportu­

nity to allow natural systems to do what 

manmade systems have failed to do over 

and over again. Unfortunately, this option 

won't be given am serious consideration: 

I I MA mitigation funds require complex 

engineering analysis; the rebuilding focuses 

on the ever-problematic recovery to pre­

existing condition. Out historical rush to 

pave over and build on top ol wetlands 

means that the FEMA-mandated "return 

in existing conditions" can never include 

enhanced natural systems. 

The lessons Houston should have 

learned from Allison have been ignored. 

Do we remember how much water I-10 

held between the Loop 610 and down­

town Houston? How much water does 

anyone believe the new Highway W moat 

wi l l hold when the next major storm hits 

town? Can we think that if we continue to 

build at the end of the funnel as we have, 

that the addition of any mega-million dol­

lar drainage project can begin to address 

the storm water shed by the massive 

structures that now cover what precious 

open land once existed on Houston's flat 

prairies? Wil l a world-class Emergency 

Situation Response Plan lessen the blow to 

1 louston? Can we really accept the notion 

that planning and practicing for disaster is 

the best defense against if? 

The Katrina recovery can choose to 

build on past lessons, using the knowledge 

Flouston has painfully gained. Designing 

with natural systems, understanding the 

Gulf Co.ist ecosystems, .uul respecting 

and honoring the simple, macro-level, 

first-order scientific laws of thermodynam­

ics should not have to be so difficult. We 

cannot control all natural systems—•every 

human faces this truth as he faces the inev­

itability ot his own death. Decay comes, 

ni.liler tends to spread spontaneously, and 

water always wins. I fear that tins reali/a 

tion is going to come far too late to affect 

this storm recovery. • 

http://ni.li
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