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Davis Furniture presents 7/4esis—

an exciting series that is truly a study
in intelligent design . . . expressing the
purity of line and form in beautiful
beech wood and metal . . . lightweight
in appearance, yet extremely sturdy.
Thhis collection of Cantilever, Bar Stool,
Stacking Arm Chair, and Stacking
Armless styles will enhance and freshen

your office design.

Thesis— the balance discovered

between form and function.
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OFFICE LOUNGE SEATING
In the cost-conscious office, lounge seating is one of
the few svmbols of the civil side of public life. Here

are some current ways o display corporate hospitality.

CONSPICUOUS ACCESS
The Courant Conference Series from HBF doesn’t
beat around the bush when it comes Lo technology.

BEYOND UTOPIA

Building on past success to meet the task at hand,
Arc-Com presents Taskforce as the ultimate in
value-priced upholstery,
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LIKE A VIRGIN

To stand out in the retail music crowd, Virgin
Megastore, designed by Irvine-Johnston and
Bibliowicz Nelligan Kriegel Architects, has
pushed its first New York store to be simply
the world's best.
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with a new stadium, The Ballpark in Arlington,
Texas, designed by David Schwarz with
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WHERE THE MONEY GOES

Clients of attorneys at Clark Thomas & Winters in
\ustin. Texas. won't find their legal fees going
towards the graceful office renovation designed
by Page Southerland Page.

THE FORCE IS WITH THEM

The attorneys of Cleveland's Chattman, Gaines &
Stern clearly have something like the Force with them
in offices designed by Mulle & Associates to lighten
up a “Darth Vader” building.

BUSINESS

ARE YOU STILL IN CONTROIL?

\ look at what the architect or interior designer
should be doing to stay in control of today's fast-track
project development.

TECHNOLOGY

ENDING THE COM WARS

Savvy designers can streamline the sometimes
baffling approval process for COM in the *90s by
playing the specification game so that everyone wins.
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98 NEAT AS A PIN
The lawyers of Weil, Gotshal & Manges are
witnessing how law and order can give new
meaning to life right in their own, renovated offices Cover Photo: View of multi-story interior of Virgin Megastore, New York,
in Washington, D.C., designed by Liminality. PPhotography by Paul Warchol.
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urkan introduces
a new way to dress
for success...with
unique applications
of color harmony
and textural effects.
From not so basic
black, to tweeds
and classic weaves,
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we'll cover your
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trendsetting fashion
coordinates in the

corporate carpet
market.
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COMMERCIAL CARPET

PO. Box 339 Dalton, GA 30722
(800) 833-6950 FAX (800) 827-2912
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NEW FROM UNITED CHAIR.

united chair
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EDITORIAL

You Went To Design School For This?

Have you ever liked a design so much you would pay
$3.000 for what might have cost you $150 as a child?
That's what aging Baby Boomers are doing in snapping
up a limited edition of the Schwinn Black Phantom., an all-
American classic, one-speed, two-wheel, “streamlined”
bicycle that was King of the suburban road in the 1950s.
Indeed. design can have a powerful hold on human
behavior in ways far beyond nostalgia for childhood toys.
The essence of good design is the ability to combine func-
tion and form in a way that uniquely expresses who the
user is in a particular time and place. As the distinguished
architect Robert Venturi pointed out to the desien profession
three decades ago in Complex-
ity and Contradiction in Arch-
itecture (1966), desien em-
braces considerably more than
functionalism—sweeping up
history, context and popular
culture in its search for appro-
priate form. Thus. it is not sur-
prising to find many architects
and interior designers in
despair over the undeniably
low status and missed oppor-
tunities in the 1990s of office
building architecture and of-
fice interior design. the bread
and butter work of commer-
cial and institutional design
and construction.

True, businesses that are
still cutting costs and maxi-
mizing efficiencies can be
excused for hungrily eyeing
their employees and the
facilities that house them as
potential sacrifices to higher
profits. Does this mean that
they have forgotten how to
nurture valuable workers?
Don't believe it for a nanosecond. If you are an
employee whose education. skills and experience are
in great demand. chances are good that your employ-
er will secure an efficient, ergonomic and attractive
workplace for you while everyone else is settling for
minimal space, support and amenity. Being classified
as the “hot” job category of the hour—the oil geolo-
gist in the 1970s , the investment banker in the 1980s
and the computer software engineer in the 1990s—
you may even gel accommodations second only Lo
senior management's.

Once organizations have wrung out the last ounce
of operational fat and need to churn out leading-edge

FREwm mona

products and services to boost profits, they will
“rediscover” the value of their work forces and house
them accordingly. Until then, office design will proba-
bly continue to be a generic, high velocity, low visibili-
ly and even cutthroal commodity which the best
designers often struggle just to keep functional when
clients have such low expectations. The extravagance
of corporate headquarters development in the 1980s
feels increasingly surreal in this atmosphere.

Clients wanting superior standard or progressive
office environments have not gone the way of the
dinosaur, of course. But until their numbers increase
significantly, architects and
interior designers can take
heart in what is happening
in other areas of practice.
Many other commercial and
institutional clients need
interior environments that
are distinguished by their
need for creativity and inno-
vation as well as efficiency,
ergonomics and attractive-
ness. This is nol to suggest
that such clients as retailers,
health care administrators,
hoteliers. educators, restau-
rateurs, government offi-
cials or entertainment com-
panies have time or money
Lo spare on bricks and mor-
tar. In fact, they too com-
monly lack the wherewithal
for big construction bud-
gets, lengthy development
schedules, lavish materials
or exquisite craftsmanship.

What they do have is an
intensifying need Lo create
environments with popular
appeal and to raise the performance level of their opera-
tions. In other words, they need design. Retailers are
scrambling to find new ways to entice shoppers who are
losing their taste for offprice outlets vet unsure of the
road back to the mall. Health care administrators are try-
ing to create brand name recognition for their institutions
against a backdrop of massive consolidation among
HMOs. Entertainment moguls are hedging their bets by
plunging big bucks into both cyberspace and live enter-
tainment venues. And so it goes.

Does all this sound like reasons why you went to
design school? Ladies and gentlemen, start your CAD
workstations. »&
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Roger Yee

Editor-in-Chiel
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inlimited product choice
vailable through G/B dealers
igh quality/competitive prices
complete 10 year warranty
price as shown: $6,590 list
ver 30 years serving customers

ask for the Express Brochure

Circle 7 on reader service card
Ved 219 Q74 €ANN Chirann 312.644.1551 Los Angeles 213.622.0077 Houston 713.224.0665 Washington D.C 202.223.0119 Atlanta 1.800.444.8812 Toronto 800.811 6927 London 44.171.250.0315



Ramie Weaving & Manufacturing
Naturally grown. Re-designed to substantially eliminate pollutants

Wool Felt
Humanely sheared. Free range Valuable by-products created from trimmings.

Yarn Climatex® Lifecycle™
Blended for user comfort & compostability Wicks moisture away from the sitter

Dyes & Chemicals Natural Systems
Environmentally compatible Using nature as a model for efficiency
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Fee Levels Improving

Newton, Mass. - According to the results of
PSMJ's 1996 Design Services Fee Survey, fee
levels in the industry have risen within the
past year. “The improvements were moder-
ate, but fairly widespread,” says Frank
Stasiowski, publisher of the PSMJ Design and
Building Industry Survey Series. “Hourly
billing rates rose at about the rate of infla-
tion, as did other client charges, such as
reimbursables. Also encouraging this year is
the progress made by firms in obtaining bet-
ter contract terms.” added Stasiowski.

The 1996 Fee Survey is the 11th annual
comprehensive survey of design firm fee
practices and project level fees, Some of this
year's survey results include:

* Hourly billing rates for principals are now a
median of $105, up from $100 last year.

* The median firm now has a hit rate of 30%
and receives 80% of its work from repeat
client sources.

* While the median hit rate is 30%, the upper
quartile of firms succeed with 50% of their
proposals.

* 77% of firms now bill clients for travel time.
¢ The average firm spends only 19% of its
marketing efforts on client retention, indicat-
ing that only one-fifth of marketing efforts
produce four-fifths of a firm's work.

“A further improvement is the apparent
return to the market of clients who are will-
ing to pay adequate fee levels for compre-
hensive services,” adds Bill Fanning, PSMJ's
Director of Research. “For the past few years
we've seen entire market segments plagued
by low fees and low service levels, but some
owners are now moving to buy design ser-
vices on a basis other than price alone.”

The price for a complete report is $195,
including shipping and handling. To order, con-
tact PSMJ Surveys at 10 Midland Avenue,
Newton, Mass. 02158, or call (800) 537-PSMJ.

BASF and DuPont Plan
Joint Venture in Asia

Mount Olive, N.J. - BASF Aktiengesellschaft and
the DuPont Company have announced the
signing of a letter of intent to establish a joint
venture to manufacture and sell nylon inter-
mediates in Asia. The joint venture under-
scores the long-term commitment of both
companies to the Asian nylon market.
Werner Burgert, executive vice president of
BASF Corporation and president of the com-
pany's worldwide Fiber Products Division,
said the joint venture will combine each firm's
technical and manufacturing know-how and
marketing skills. “The joint venture will repre-
sent a major cornerstone of the buildup of our
nylon value chain in Asia,” he added. “It will

TRENDS

enable us to not only defend our global lead-
ership position in caprolactam and nylon 6,
but also strengthen our core business in the
fast growing Asian market.”

“This joint venture will build the world's
most competitive nylon intermediates
plant, changing the competitive landscape
for nylon for the next quarter century,” said
Eduard J. Van Wely, vice president/general
manager, DuPont Nylon Worldwide. “It
links well with our new adipic acid plant
and Zytell® polymer unit in Singapore and
expands DuPont’s position as a major
nylon intermediates, polymer and fiber
producer in Asia-Pacific.”

The investment in the joint venture is
expected to be about $750 million. It will
include construction of a manufacturing facil-
ity to produce approximately 300 kilotons of
adiponitrile annually from butadiene. The
companies will be equal partners and will
work together to find a suitable site for the
plant in Asia, with the Peoples Republic of
China a leading candidate.

How to Choose an
Architect

New York - According to a survey conducted by
Tuller/McNealus/Feld Interiors, Inc., a New
York City architecture and interior design
firm, when companies choose an architec-
ture firm to design office space, cost isn't
always the most important factor.

The survey charted results from 44 busi-
nesses that had recently hired an architect to
design office space. While experience in a
similar project ranked as the most important
criteria, understanding of business needs
came in at a close second. Pricing was the
third place contender, while an architecture
firm’s partner involvement came in fourth.
During the interview process, communica-
tion is often the key decision maker. In fact,
40% of companies chose good rapport as the
top consideration that impressed them dur-
ing personal interviews. Tied for a second
was presentation and previous work at 23%
each. Written proposals came in at 9% and
last was references at 4%.

“Even in the age of technology, face-to-
face communication is still essential for
promoting strong business ties,” says
Richard McNealus, AIA, partner of Tuller/
McNealus/Feld. “While a firm's high-tech
skills always interest a client, it is hardly
the deciding factor.”

The survey also found that clients
obtained a list of architects to interview from
many different sources. The most common
was through word of mouth (35%), architects
they had worked with before (25%) and
through recommendations from friends and
brokers (tied at 19%).

The 36-Minute American
Lunch Hour

Grand Rapids, Mich. - A full 55% of American office
workers said they engage in other activities
besides eating during their lunch hour in a typ-
ical work week, according to the Steelcase
Workplace Index, a semiannual survey that
gauges workplace trends in the United States.
And of those, nearly 40% said they have
exchanged their traditional lunch hour for
some extra time to catch up on their work.
Office workers lake, on average, only 36
minutes for lunch each day, with 14% not tak-
ing any time for lunch in an average work
week, according to the Steelcase Workplace
Index. Office workers in the Northeast and

those in the highest income bracket
($50,0004+ household income) are most

inclined to skip lunch altogether (each at 20%).
The survey also showed that men and women
are almost equally inclined to skip their lunch
entirely. 15% and 14% respectively.

“The two-hour lunch is a thing of the
past,” said Rick Mohr, manager of the
Advanced Solutions team at Steelcase. “More
people are working through their lunch hours
because the nature of work has changed. For
example, there is increased pressure to per-
form and get things done in today's more
complex business environment. Also, in
some organizations, up to 70% of the work-
day is spent working in teams, and those
people need to find time to get their individ-
ual tasks done during the workday.”

Socializing with friends (53%). running
errands (44%). having a working lunch with
colleagues (38%) and reading (37%) are among
the most common activities accomplished dur-
ing this time period. Other workers call family
or friends on the telephone, go shopping, exer-
cise, visit the doctor or check on the kids in day
care and 1% go on job interviews. The work-
place survey, recently commissioned by Steel-
ase, was conducted by Bruskin Goldring
Research, New Jersey, among 1,000 American
men and women, 18 years of age or older.

Facility Performance
Group Survey

Amn Arbor, Mich. - Executives of top performing
Best Facility Management (FM) Practice com-
panies are cutting costs and increasing quality
by outsourcing their facility and furniture man-
agement services to qualified local/national
furniture dealers and other service providers.
To identify the market leaders. services, mar-
keting strategies, and current/future service
needs, Facility Performance Group has con-
ducted a national survey of the most success-
ful furniture dealer FM service providers and
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Best FM Practice company service users, many
from the industrial/service Fortune 500. The
survey was carried out through telephone
interviews and site visits to more than a dozen
locations across the United States and is now
available in a report.

Covered in detail are the reasons why
companies outsource their furniture and
other FM operations to furniture dealers
and other local/national service providers,
and the current/future services they
require. Dealers in the study have annual
gross sales between $8-30 million. Dealer
services in the study include the following
furniture facility management logistic ser-
vices: installation, move-management,
warehousing, inventory, asset management,
and refurbishment. The report contains
more than 200 detailed pages full of exam-
ples, forecasts, data and recommendations
extracted from study interviews and site
visits. Additionally, there are over 40 infor-
mative figures with service charts, dia-
grams, and projections all supported by an
extensive appendix.

Reports are available for $149.95, includ-
ing shipping and handling. To order. send
check or money order to Facility Performance
Group, 1000 Victors Way, Ste. 300, Ann
Arbor, Mich. 48108.

TRENDS

Commissions & Awards

K, Green Bay, Wis.. was named the 1995
“Wisconsin Manufacturer of the Year” in the
mega-company category at the eighth annual
awards competition co-sponsored by
Wisconsin Manufacturers & Commerce, the
state’s largest business association. KI's
manufacturing plant in Manitowoc, Wis., was
a recipient of a Governor's Award for
Excellence in Hazardous Waste Reduction for
cutlling its hazardous waste by 80 percent
and trimming company expenses by $70,000.

Philips Lighting Company, Somersel, N.J.. has been
selected as the “1996 Green Lights
Manufacturer Ally of the Year™ by the U.S.
Environmental Protection Agency. The award
acknowledges Philip's ongoing environmental
initiatives, which include lighting upgrades,
education outreach and promotional efforts
both within the company and with customers.

The Weihe Partnership, Architects and Planners,
Washington, D.C., has been honored for its
design of the Command Post at Dover Air
Force Base, Dover, Del. The Command Post

received the Award of Merit in The Chief of

Engineers Design and Environmental Awards.

The awards are presented every two years by
the U.S. Army Corps of Engineers as part of
the Federal Design Improvement Program to
recognize and promote excellence in design
and environmental achievement.

Dallas-based Robert Young Associates (RYA), has
been retained by the Bon Marché, a division
of Federated Department Stores, to plan and
design the remodel of two branch stores in
the Seattle area, and by Neiman Marcus, to
plan and design the expansion and remodel-
ing of its Beverly Hills store.

Jones New York has selected Philadelphia-
based ARFIVE Inc., to redesign both the interior
and the facade of the Walnut Street store in
Philadelphia.

J&J Industries, Dalton, Ga., has been awarded the
Top State Recognition Award in the Business/
Industry category at the 1996 Georgia Clean
and Beautiful Awards Banquet.,

Boston-based Soep Associates Inc. has been
retained by The Cole Hersee Company of South
Boston to assist with the design and renova-
tion of its corporate office facilities, and by
Fastern Bank to assist with the design of its
office facilities in Lynn, Mass.
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brillian

Now you can reveal your creative vision with more brilliance than ever before. By illuminating your
commercial interior with the beauty and diversity of BASF solution dyed nylons.

One lock at these rich, saturated colors and you'll know that not all solution dyed fibers
are created equal. No other fiber is as brilliant—in color choices, styling options,
colorfastness and proven performance.

Only Zeftron® solution dyed nylons are backed by the full resources of BASF—including
the Zeftron® 2000 10-Year Stain Removal Guarantee® and the 6ix Again™ Carpet
Recycling Program.

To learn more about the true power of BASF Nylon 6ix™ solution dyed products,
call us at 1-800-477-8147.

And be brilliant—in more ways than one.
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%, Bix* and Bix Again™ are trademarks owned by BASF Corporation, €1995 BASF Corporation.
s a LIMITED guarantee. See full guarantee for details.



The Philadelphia-based firm Ewing Cole Cherry Brott
is finalizing the design of a new thoroughbred
horse racing and entertainment complex in
Singapore, a $300 million complex called the
Racecourse at Kraniji.

Washington, D.C.-based Davis, Carter, Scott
announced that Comsearch’s Headquarters
in Reston, Va., won the National Association
of Office and Industrial Park’s (NAIOP) award

TRENDS

for "Best Commercial Interior Project in the
“$20 per Square Foot or Less™ category.

The Henry Art Gallery at the University of

Washington, Seattle, will reopen in March
1997, following a two-year construction and
renovation program. The expansion, designed
by architect Charles Gwathmey Of Gwathmey Siegel &
Associates, New York, increases the Henry's
exhibition space to 14,000 sq. ft. Gwathmey is

Presenting Triumph Seating.

A comprehensive line. Designed

by Marcus Koepke. Graceful
contours. Connected in
appearance. Easy to specify

A Triumph in Seating.
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working in association with the Seattle archi-
tectural firm of Loschky Marquardt & Nesholm.

Steinberg Diagnostic Medical Imaging has
selected JMA Architects, Inc., Las Vegas. Nev., to
provide the architectural design for its new $2
million diagnostic and imaging center to be
located in the Las Vegas Technology Center.

Hellmuth Obata & Kassabaum has been retained by
The Trump Organization to design renovations
to 40 Wall Street, New York. Donald Trump,
chairman and president of The Trump
Organization, recently purchased the land-
mark 1.3 million-sq. ft., 72-story building,
which will now be known as The Trump
Building at 40 Wall.

Donald Trump and Douglas G. Geoga, president
of Hyatt Hotels Corporation, announced plans
for a major renovation of Grand Hyatt New
York’s guestrooms, meeting space and public
facilities. Hughes Design Associates of McLean, Va.,
will oversee the guestroom portion of the
hotel's renovations while Hirsch/Bedner & Associates
of Santa Monica, Calif., will handle all meeting
and public space renovations.

Charlottesville, Va.-based architect and
designer William McDonough was awarded the
1996 Presidential Award for Sustainable
Development at a White House ceremony.
McDonough was honored for his advocacy
for a reassessment of the interrelationship of
people, buildings, products and the environ-
ment. The award was presented by vice pres-
ident Al Gore.

The new Irvington Community Center in
Fremont, Calif., designed by ELS/Elbasani & Logan
Architects, Berkeley, Calif., won a Merit Award
from the AIA, California Council.

Amtrak has selected The Hillier Group, Architects,
Washington, D.C., to renovate Atlanta’s his-
toric Brookwood Station, built in 1917 and
originally designed by Hertz, Reid and Adler.

The 1996 Platinum Circle Awards, presented
by Hospitality Design magazine, honor indi-
viduals whose vision and art raise the stan-
dards of excellence in hospitality design. The
four 1996 honorees are: David Beer, partner,
Brennan Beer Gorman Architects, New York:
Adam Tihany, president, Adam Tihany Int’l, New
York: Peter Morton, president, Hard Rock Cafe,
Los Angeles; and Charles Silverman, principal,
Yates Silverman, Las Vegas.

RTKL Associates, Inc., Baltimore, has been awarded
the master planning, architectural and engi-
neering contract for a new 32-acre, five-build-
ing corporate campus that will house the
administrative and support services of T. Rowe
Price. Corporate headquarters for T. Rowe
Price will remain in downtown Baltimore; the
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new financial center will be locat-
ed in Owings Mills, Md.

Watkins Carter Hamilton Architects, Inc.,
Bellaire, Texas, announced that
the Surgical and Diagnostic Cen-
ter of Sugar Land received an
Honorable Mention in the 1995
American  Society of Interior
Designers/Houston Chronicle De-
sign Awards and a Grand Award
in the 1996 National Commercial
Builders  Council  Awards ol
Excellence Competition.

Zimmer Gunsul Frasca Partnership, Port-
land, Ore.. will design and spear-
head planning for a new clinical
research facility at the Warren
Grant Magnuson Clinical Center,
the research hospital serving the
N\ational Institutes ol Health in
Bethesda. Md. Working as con-
sultants on the project will be
NBBJ, Seattle: Earl Walls Associates
and Mclellan and Copenhagen Inc.,
California firms with expertise in
lab planning: and Metcalf Tobey Davis
of Reston, Va.. who will provide
local coordination.

Hayes Architecture/Interiors Inc., 1’hoe-
nix, has been awarded the design
for the Arizona First Medical
Center. a new outpatient facility to
be located at 1106 N. Beeline
Highway. Payson. Ariz

I'he winning selections have
been named for Architecture in
Perspective 11, the 11th annual
international juried competi-
tion and exhibition ol architec-
tural drawings sponsored by
the American Sociely ol
Architectural Perspectivists. A
total of 54 works were selected
from 478 entries worldwide,
with six receiving special hon-
ors. The Hugh Ferriss Memorial
Prize, the highest recognition
of excellence in architectural
delineation, has been awarded
Lo Paul Stevenson Oles, FAIA, ol
Newton, Mass. for his image of

an Office Tower in Paris
designed by Henry N. Cobb,

FAIA. Other winners include
Hisae Shoda of Japan, for the
formal category, Willem van den
Hoed of Holland. for the sketch
category, and three Juror's
Awards to Anna Melissa Harris ol
Pinckney, Mich.. Serge Zaleski ol
Sydney. Australia, and Mongkol
Tansantisuk of Newton, Mass

TRENDS

People in the News

James T. Fitzgerald, chairman and CEO
of FRCH Design Worldwide, Cin-
cinnati, was recently elevated to
the College of Fellows of the AL

I'he Falick/Klein Partnership, Inc.,
Houston, announces the following
promotions: Thomas R. Jackson, Leland
K. Tumer, AIA, and Diane R.K. Osan, AIA,
vice presidents: and Cynthia D.
Walston, AIA, scnior project designer

The  Weihe  Partnership/Weihe
Interiors, Washington, D.C.. an-
nounces Lhat Jeffrey Ishman has

joined the firm as senior designer
for Weihe Interiors

Hellmuth, Obata & Kassabaum
(HOK). based in St
made the following promotions:
Glenn Clarke, senior vice president
and Gail Dooley. senion
ate, Dallas office: Amy Coe, senior

Louis. has

dASSOCI-

associate, Washington, D.C. ol-
lice: Hiro lIsogai, vice president
\tlanta office; Beth Bemitt, vice

president and Joanie Buckley, senior
associate, Tampa/Orlando office;
Steve Jacobs, vice president, San
Irancisco oflice: Susan Grossinger,

vice president and Pam Light,
senior associate, Los Angeles
office; and  Michael 0'Con, senior

associate. London office

Kate Pew Wolters, cxecutive director
of the Steelcase Foundation. Grand
Rapids. Mich., will resign effective
October 1996. Wolters will be-
come a member ol the Steelcase
Foundation Board of Trustees.

The Minneapolis-based architec-
tural firm Architectural Alliance
has announced the promotion of
Scott J. Newland, AIA, 1o principal of
the firm.,

Flack 4+ Kurtz Consulting Engine-
ers, LLE New York, has promoted
Ken Silver Lo senior associale

Paul L Bennotti has been appointed
director of product development.,
designing and marketing, in both
contract and residential home fur-
nishings divisions, by New York-
based Raxon Fabrics Corporation

HNTB  Corporation has an-
nounced that Laurin McCracken, AlA,
has joined the firm as a vice pres-
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ident. MceCracken will be located
in H\N'TB's Alexandria. Va. office

Ben J. Tensing has heen appointed
ceneral  manager for Harter
Tensing will be hased in the com-
pany’s Chicago showroom in the
Merchandise Mart

Beth M. Durkin, has bheen named viee
president and principal ol Solo-
mon Cordwell Buenz & Associales
Inc.. Chicago

Benard Sparenberg has been promot-
ed 1o regional vice president ol

marketing and sales ol Edison
Price Lighting. New York
John D. 0'Dowd, AIA, has recently

joined  the  Washington, D.C
office of VOA Associates Inc. as
director ol interior design

Salt Lake Citv=based MHTN Arch-
iects new
appointments: Lynn Allen Jones, AlA,
President and CEO: Lynn Johnson,
CPA, secretary/treasurer: and Jeffrey
Stebar, AlA, senior associate

announces  several

Sicnna  Architecture  Company,
Portland. Ore.. has added the fol-
lowing employees to ils staff; Tim
Jones, director of interior design,
Peter T. Stark, healthcare group di-
rector, Jefirey D. Lamb, senior design-
er. Erc E. Johnson, director of opera-
lions and Susan Wurdeman,
project manager

SCol

Greg Piper has been promoted to
vice president-sales of MTS Seat-
ing. Temperance, Mich

Nila R. Leiserowitz, AISD, has joined the
\neeles office ol Gensler,
where she will provide senion
leadership in interior design

lL.os

Bruce C. Ream, AIA, has been pro-
moted to principal ol O'Donnell
Wicklund Pigozzi and Peterson
\rchitects Inc., Deerfield, [

Business Briefs

LAM lighting systems, Santa Ana,
Calil., a subsidiary of the JJI
Lighting Group. has announced a

Dignified Elegance

N\ Arcadia
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forceful presence in Canada with
the appointment of eight sales
representative organizations in
10 individual locations. covering
SEVen provinees.

JMA Architects, Inc., L.as Vegas. Nev.,
announced that it has changed
its name 10 JMA Architecture Studios.

The Viscusi Group Career Center will he
open throughout NeoCon in The
Merchandise Mart from June 10-
12 in Chicago. The Viscusi Group,
Inc., an executive search firm
based in New York, encourages
all architects, designers, lacility
managers and sales represenla-
tives to drop off their résumes
during NeoCon.

New York-based design consul-
tants Richard Poulin and Douglas
Morris announced the change in
their firm's name to Poulin + Morris.

Smith Metal Arts and McDonald Products,
divisions of Smith McDonald
Corp., Buffalo, N.Y.. have been
recently purchased by Clement and
Craig Amison, Buffalo, N.Y.

The HNTB Corporation, Kansas City,
Mo.. in conjunction with Graphic
Systems, Inc., Cambridge, Mass.,
has established an alliance to
provide information system
planning and technology-based
facility and real estate services
to public and private-sector
clients. The alliance was estab-
lished to take advantage of the
rapidly growing facility manage-
ment service market that is
emerging worldwide.

Steelcase Inc., Grand Rapids. Mich..
announced the sale ol its panel-
based systems product line,
Element, to FSA Pty. Ltd. (Fumiture
Systems Australia), in conjunction with
Element International. The sale
includes the assets. inventory and
manufacturing rights of Element
FSA is an Australian manufactur-
er of office furniture with sales
and manufacturing operations
headquartered in Sydney.

HOK has reorganized its New York
office into nine focus groups, and
each will be headed by senior-
level executives. They are:
Architecture, Samuel Spala;
Aviation/Transportation, D. Kent
Turner; Criminal Justice, William

Long: Consulting, Paul Fagle;
Health Care. Charles Siconolli;

Interior Design, Juliette Lam: Sci-

ence/Technology. Andrew  Wong:
National Accounts. Hugh Wil-

liamson; Planning and Landscape
\rchitecture, Timothy Delorm.

Design Center of the Americas, Dania,
Fla., announces the arrival and
the expansion of the following
showrooms: Decorators Walk,
East Lee Gallery, Haifa Marble
and Granite, LExcellence Designs,
Inc.. Lopez-Negro International.
Inc.. Mantles N' Stones., and Peter
Mandel Inc.

Innovations in Wallcoverings, New York,
announces the opening of its new
Chicago showroom. located in
suite 10-148 in the Merchandise
Mart.

Kurt R. Miller, president of Precision
Manufacturing, Lachine, Quebec,
Ganada, announced that an
agreement had been signed for
Jami, Inc., Overland Park, Kan., to
acquire the assets ol Precision.

KI, Green Bay, Wis., now has a
Web site on the Internet, located
at http://www.Ki-inc.com,

Vecta Express, a new program
that delivers furniture to the cus-
tomer’s door step within 12
davs. has just been launched
throughout the country by Vecta,
Grand Prairie, Texas.

Furniture  Company Inc.,
Sarasota, Fla., announced the
addition of two new associate
showrooms, one in the Boston
Design Center, Suite 515, One
Design Center Place and the
other located in the D&D
3uilding, Space 1520, 979 Third
Avenue, New York

Tropitone

Raymond Design Associates Inc., Allanta,
will no longer be associated with
Retail Planning Associates, LP. (RPA), ol
Columbus, Ohio. Previously doing
business under the name ol
RPA/raymond design, the firm will
continue its retail and corporate

planning and design services
under the corporate name of

Raymond Design Associates Inc.

The La-Z-Boy Contract Furniture Group,
Monroe, Mich., is launching a
comprehensive new site on the
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think of...
Seating’s Ship Now! Program.

e | arge selection of
ergonomic chairs and
stools

® Seating for industrial,
office, medical, laboratory,
professional and educa-
tional settings

® Shipping within 48 hours
after credit approval

BIOFIT ENGINEERED SEATING

P.0. Box 109

Waterville, OH 43566-0109
(419) 823-1089

Fax (419) 823-1342

Online http:/ /www.bioengseat.com

Many BioFit chairs available on government contracts
GS-029F-0132C, GS-00F-5839A, V797P3897J i

For a Ship Now! brochure or other BioFit

catalogs, call 1-800-597-0246

When chairs are the last thing you
Think BioFit Engineered

Sophisticated Lines

N\ Arcadia
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World Wide Web located at
http://www.lzbcontract.com. The
50th La-Z-Boy Business Furniture
Gallery opens at Office Furniture
Plus, 1468 S. Military Highway,
Chesapeake, Va.

Kyo Corporation, Round Rock. Texas,
is moving its headquarters to the
Merchandise Mart in Chicago

Coming Events

May 14-16: Lightfair International,
Moscone Center, San Francisco:
To register call (800) 856-0327

May 18-21: International Contem-
porary Furniture Fair®, Jacob K.
Javits Convention Center, New
York: (800) 272-SHOW.

May 18-21: The Visual Marketing &
Store Design Show. Jacob K
Javits Convention Center, N\ew
York: (800) 272-SHOW,

May 18-22: 77th Annual Restaurant
Hotel-Motel Show, McCormick
Place. Chicago: Contact Wendy
Webster at (202) 331-5938.

May 19-21: Surtex®96, Jacob K.
Javits Convention Center, New
York; For information call (800)
272-SHOW

May 22-June 21: 49th Annual
Student Exhibition, The New
York School of Interior Design,
New York, (212) 472-1500.

May 22: The National Association
of Floor Covering Distributors
Seminar, Philadelphia: Contacl
NAFCD at (312) 321-6836.

May 23-25: The Montreal Inter-
national Interior Design Show,
Place Bonaventure, Montreal,
Quebec; (514) 273-4030.

May 29-30: Practice Management
Associates Workshop. Proposal
Writing, Phoenix; (800) 537-
7765.

May 30-June 1: Society for Environ-

mental Graphic Design 1996
\nnual Conference and Trade

Showcase, Boston: To register call
(202) 638-5555.

June 5-7: Design Management
Institute, “Design Management in

the Digital Environment”™, Minne-
apolis; Contact John Tobin al
(617) 338-6380).

June 5-9: 46Lh International Design
Conference in Aspen, Gestalt:
Visions of German Design,

June 9: Facility Execulive Perspec-
tives on Workplaces for the Nexl
Millennium Seminar. The Mer-
chandise Mart, Chicago; Conlacl
ISFE at (617) 253-7252.

June 10-12: NeoCon World's Trade
Fair, featuring NeoCon. Buildings
sShow, TechnoCom and Decorex
USA. The Merchandise Mart,
Chicago: (800) 677-6278.

June 12-16: 27th Annual Conference
of the Environmental Design
Research Association: Kevnote
speaker, Peter Calthorpe, Sall
Lake City Hilton. Salt Lake City:
(405) 330-4863.

June 15-18: Montreal Furniture
Market, Place Bonavenlure
Montreal, Quebec. Canada, (514)
866-3631.

June 17-20: A/IS/C Systems® 906,
The Seventeenth International
Computer Technology Show lor
the Design and Construction
Industry, Anaheim Convention
Center, Anaheim, Calil.; For more
information contact, Pal Smith
(800) 451-1196.

June 17-20: Construction Technology
‘96: The First Annual Conference
and Exhibition for New Technolo-
gies in the Building Industry,
\naheim Convention Center, Ana-
heim, Calil.; (800) 451-1196.

June 18-20: [I'MA, Facility Technolo-
gies 96 and Intellibuild 96,
\naheim, Galif.; (800) 359-4362.

July 21-24: Yarn Fair International,
CAD EXPO and KAE International
‘96, Jacob K. Javits Convention
Center, New York: Contact Ginger
McLaughlin at (212) 725-4500.

August 2-31: “The Living Legacy
1970-1995, Fine Canadian Furn-
iture”, The Carnegie Gallery,
Ontario, Canada: (416) 537-9327

September 18-21: IDSA 1996 inler-
national conference, Worldesign

MAY 1996
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jone who specifies a fale

without SUPERLEVELS must think
e world 1s f1al,

Why put your reputation on shaky ground?

Patented SUPERLEVEL" table glides instantly adjust
to uneven floors every time a table is moved.
SUPERLEVEL" self-adjusting glides are inexpensive,
easy to retrofit and guaranteed to keep your
tables wobble-free without damaging floors.
For details and Iz RN 30
800-4-GLIDES (445-4337) or circle

our number on the reader card.

SUPERLEVEL

The best anti-wobble glides ever to grace a lable.

Classic Contour

N\ Arcadia
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I WANT | o design the quintessential space. |1 W A NT

furnishings people

can work with, laugh with, impress their clients with. |1 W A N T | built-in fabric

protection that bonds to the very fiber. Easy-care protection that lets furnishings live and

breathe.

lights, whites, stripes. Whatever the job demands.

DON'T WANT|0belimited by laws of practicality. |8 W A NT

MY CLIENTS WANT

that, too. For we are the keepers of all things fine. Things that dreams and deals are made of. |

© 1994 DuPont Company

Circle 19 on reader service card

)
Teflon

fabric protector




LOOK WHO'S SPECIFYING
DUPONT TEFLON®
FABRIC PROTECTOR:

Ametex, Arc-Com,
Blautex,

Coral of Chicago,
Design Tex, Douglass,
Duralee, Fabricut,
Greeff Fabrics, Knoll,
Kravet, Maharam,
Mayer Fabrics,
Momentum, Payne,
Pindler & Pindler,
Pioneer Leathertouch,
Robert Allen,

S. Harris, Westgate.

QUPONY
Teflon

fabric protector

Look for the DuPont Teflon
fabric protector label. It’s

your assurance of performance-
tested contract fabrics that
provide maximum stain and
soil resistance. And help your
designs stay beautiful longer:
For more product and resource

information, call

1-800-527-2601

TRENDS

96. “Alternative Realities: 7 continents, 6 bil-
lion people. 4 oceans. 1 Worldesign™. Wall
Disney World Dolphin. Lake Buena Vista
Fla.: Contact ISDA at (703) 759-0100.

September 23-25: The First Annual Computer
Conference and Exhibit for the Government
Design Community. Hyatt Regency Crystal
City. Arlington, Va.: Contact Sharon Price al
(800) 283-7367.

September 29-October 2: 100% Design. The
London Contemporary Design Show, Duke of
York's Headquarters, Chelsea, London;
0181-849 6211

October 6-8: World Workplace 96, Salt Lake
Gity: (713) 62-WORLD

October 16-18: National Ergonomics Conference
and Exposition. Los Angeles Convention
Center. Los Angeles: Sandi Eberhard (212)
186-6186

October 18-20: Restoration/Chicago, Festival
Hall B, Navy Pier. Chicago. (508) 664-6455

October 18-27: Interieur 96, the Halls of Kortrijk.

3eleium. Tel. 32/56/22.95.22.

October 20-24: The 21st International Design
Management Conference, Chatham, Cape
Cod, Mass.: Contact John Tobin at (617) 338-

6380

October 31-November 3: The International
Furnishings and Design Association’s 36th
\nnual Conference, Ritz-Carlton, Cancun,
Mexico; Call IFDA at (800) 727-5202,

November 7-9: InterPlan  Conference &
Exhibition, New York Colisecum, New York;
(212) 714-1300

November 9-12: International Hotel/Motel &
Restaurant Show., Jacob K. Javits Convention
Genter, New York: (800)272-SHOW

November 14-17:  Ninth  Symposium on
Healthcare Design, “Creating Life-Enhancing
Healthcare  Environments in Today's
Business Climate”™, Boston: Contact Sara
Marberry at (708) 475-0427

November 20-23: The Eighth International
\cademic Forum on Design Management and
Education, Barcelona, Spain: Contact John
fobin at (617) 338-6380.

N\ Arcadia

15610 South Main Street, Gardena, California 90248 (310) 532-9100
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a Westin-Nielsen

Wood
“Stackers”

Delana Elena Dandy

Stacks five high. .. Stack dolly and upholstered models available. ..From $440.00 list.

B Westin-Nielsen Corporation « s, PAUL, MN 55110 « 612/426-4625 » 800/626-1234 + FAX 612/426-5810

AIDlA

CHARTER
INDUSTRY MEMBEN

1996
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NeoC

Worlds Tradé™

eoCon '96 World's Trade Fair, North America's
s largest exposition of commercial and institutional
== interior design, facilities management and communi-
cations, will take place in Chicago's Merchandise Mart
June 10-12. More than 30,000 professionals, including
architects, interior designers, corporate facilities man-
agers and furniture dealers, are expected to attend this
diversified four-part event, which combines a myriad of
educational seminars and networking opportunities. This
year as in the past, permanent Merchandise Mart show-
room residents will also be joined by temporary exhibitors
to create the industry’s most comprehensive gathering of
product, service and design solution providers.

NEOCON presents an extensive showcase of
commercial furnishings, including products for office,
health care, hospitality, institutional and retail environ-
ments. The show also provides the stage for a major edu-
cational conference with over 65 sessions taught by indus-
try experts, as well as 12 industry association forums.
Educational programs are offered in seven tracks, including
healthcare, hospitality, institutional, retail, office, practice
management and workplace health & productivity.

The BUILDINGS SHOW remains the nation’s sin-
gle largest commercial building products and facilities man-
agement conference exposition with nearly 200 exhibits, a
broad display of building products and services and 36
CEU-accredited educational seminars. TECHNOCOM will
feature the latest technological advances in communica-
tions products and services for the workplace, including
more than 40 exhibitors showcasing communications sys-
tems and services for companies of all sizes.

And NeoCon World's Trade Fair is expanding again
this year to include DECOREX International, the UK.'s
most prestigious residential fumnishings show. DECOREX
USA will run concurrently with NeoCon. For the first time
ever, the entire trade fair will be held completely under one
roof at the Merchandise Mart. See you in Chicago!
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Panel frames in light and dark neutrals
coordinate with other surface matenials

Our computer-aided
specification service produces

complete, color-coded floor
plans and 3-D renderings , Wood grain laminates on top and

corner caps lend a rich accent.

¥

Design options include
fabrics in a distinctive
array of color, pattern
and texture

From subtle to bold, the choices abound
with an extensive sclection of laminates.

etails.



Single-slot channels and a Handsome wood grain laminates

- - the ! "
self-leveling design, provide enhance the work space with

the attractive look of flush warmth and beauty

panel connections

'he radius-end
transition work
surface adds
conferencing
capability to
any office

TopLine ofters such
sophisticated refinements
as the fabric corner post.

Details.

Aesthetics. Functionality. Practicality. It’s the details that make Panel
Concepts the one solution for all your designs. Flexibility. Style. Substance.
Details that make our furniture systems work for any office environment.

In fact, we take care of all the details that make your job casier. Simplified
installation with an innovative panel connection system. Automated order
processing for easier specification. A reputation for on-time and complete
delivery. And the superior service, pride and craftsmanship of a small company.

Visit our Chicago showroom #330, at Neocon 96, or call us at

1.800.854.6919. We’ll detail what we can do for you.

I'he aesthenc
appeal of radius
corners and
water-fall drawer
pulls highlight
the elegant

pedestal design

P ®
E-mail: info@panclconceptsine.com unel Con(epts

Panel Concepts, Inc. is a subsidiary of Standard Pacific Corp. (NYSE)

Circle 23 on reader service card

Designed around you.
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The International Welcome Reception

Sunday, June 9 ¢ 6 p.m. -7 p.m. * The Merchandise Mart, 2nd floor Mezzanine

Sponsored by the International Interior Design Association, Haworth, Inc. and Inferface Americas. Registered attendees and exhibitors are invited.

DA Midnight Affair

Monday, June 10 © 7 p.m. - Midnight * Field Museum of Natural History
For information or o order fickets, call IIDA Headquarters at 312-467-1950.

Exhibitor Breakfast Featuring Best of NeoCon® Awards
Tuesday, June 11 © 7:30 a.m. * Holiday Inn Mart Plaza, 14th floor Ballroom

Sponsored by Facilifies Design & Management magozine and Merchandise Mart Properties Inc. By invitation anly. For information call 312-527-7934

BIFMA International’s Annual Breakfast Meeting
Wednesday, June 12 ® 7: a.m. - 9:30 a.m. * Holiday Inn Mart Plaza

For international members and invited quests. For more information call BIFMA International, 616-285-3963

Sll ll('i.y. June 9 U

8:30 a.m. 1o 5 p.m = Association Forum ® Facility Executive Perspectives on Workplaces for the Next Millennium, sponsored by the International Society of Facilities Executives
10:30 a.m. to 4:30 p.m. ® Association Forum ® The Business of Starting an Interiors Practice, sponsored by The American Institute of Architects, Interiors Committee

12:15 p.m. 10 3:15 p.m. = Association Forum « The Internet and Electronic Commerce: What Impact Will They Have on the Office Furniture Industry?
Sponsored by the Office Furniture Dealers Alliance/Business Products Industry Association

5:30 p.m. 1o 8 p.m. * DECOREX USA Opening Reception and Dinner

Monday, june 10ff

10:00-
11:00

1:00-
2:00

8 a.m. to 9 a.m. * Keynote Session A Design and Technology Revolution: A Smarter, Better, Greener Waorld, speaker John Picard, sponsored by Herman Miller

9 a.m. to 4 p.m. * Association Forum ® Vision and Mission: How to Succeed in Business, sponsored by the International Interior Design Association and Interiors & Sources

10 a.m. to 4 p.m. ® Association Forum ® Uppark: An English Country House Reborn, sponsored by the Royal Oak Foundation and the Nafional Trust for England, Wales and Northern Ireland
11:30 a.m. to 12:30 p.m. ® Association Forum ® The Future of Interior Design: Trends, Data & Opinion, sponsored by the Foundation for Interior Design Education Research

2 p.m.to 4 pm. * Association Forum

2:30-
3:30
4pm.to5p

1:00-
2:00

* Way 1o Go! Wayfinding
and Environmental

Graphics for Today's
Healthcare Faifies
(M118)

.m. * Association Forum
. Gtchsiwopdlln

Healthcare Environment
(M127)

* Integrating the Human

Inteior Design (W120)

® Ten Simple Things You
Can Do to Your Clients’
Home or Office
Environments to Enhance
Their Lives (M121)

« The Video/
Teleconferencing
Challenge: Merging
Technology, Equipment
and Furniture (M129)

® Universal Design: What is
Its Impact on Project Costs
and Praject Teams? (W130)

o Portnering: Redefining | » Expanded Opportuities « Updote on New o A Consoldated Decler
the Relotionship Between | in the Hospilality Industry Ergonomic Stondords for Network (M101)
Fomilies, Administrators, Through NAFTA (M102) Office Design (M103)

Fadlity Managers,
Clnicians and Architects
in the Design of Fomily-
centered Child Healthcare
Failities (M100)

# The Patient-focused © Hospitality Lighting: » (urrent Trends in the * The Presentation
Inpatient Unit: A Customer Safisfaction and Corporate Workplace Environment (M110)
Post-occupancy How to Achieve It (M111) (M12)

Evaluation (M109)

Factor Into Design, sponsored by Metaphase Design Group, Inc. on behalf of the

© Why Hos the Interior
Design Profession Lost
Control to Consultants?
(M119)

* Product Specification for Healthcare Facilities, sponsored by the International Interior Design Association,

* Markefing on the Internet
(M128)

International Furnishings & Design Association

Healthcare Forum and Interface Flooring S
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We asked you for chairs in
our price range, did we not?

And you show us this?

It is?

What makes you think
our employees get lunch?

VERVE

Yes.

It’s in your price range.

Not only that, it’s so comfortable,
your employees might work through lunch.

STYLEX




Why should
walls have
all the fun?

© 1995 TacFast is a trademark owned by Tackast Sysiems SA



Now there’s a way to translate
what’s in your head—to the
floor. It’s the revolutionary
new TacFast™ Carpet System.
And it makes practically any
design or border you can
visualize perfectly executable.
Instead of messy glue or
tackstrips, this carpet uses
aggressive hook and loop
fasteners. The 3M hook tape
bonds to the floor, the loop
part is built into the carpet
backing. That means
installations are not only VOC
and fume-free, they're exact.
Lines are straight. Curves fit.
Seams don'’t buckle. And
any section can be easily
removed to access sub-
floors or replace worn carpet.
To learn more

TacFast B
about TacFast

Mukeed

Exchusively
by WM

Carpet, call

1-800-440-2965.

It’s not just carpet, it’s art.
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Tuesday, e [REEEEULTIUET orchandise Mart North Lobb bition Hours 9 a.m.-5 p
8 am.to 12 p.m.  Assodation Forum « Introduction to Feng Shui, sponsored by the Architecture & Design Society of The Art Institute of Chicago in association with Haworth, Inc,
o * Trends and Influences in * A Study of Changing © Industrial Mokeovers | Legislative Adion
welll oionolDesgn.~ | (1209 )
930 {1200) (1202)
9:30 am. o 11 a.m. * Assodation Forum WMMWMWMWIMMWW%MWIW (ontractors Associafion (repeated at 1:30 p.m.)
* Managed Core: * Designing Campuses © Tomorrow's Offices in © Don't Stop af the Wall:
10:00- Plonning and Design Wih Chorocker (T211) | Yestrdoy's uildings Improving the
11:00 From the Inside Out m2) Workplace Through
(T209) Interior Design (T210)
T p.m. 1o 3 p.m. ® Association Forum ® Guest Room Design: Technology and Technique, sponsored by the Network of Executive Women in Hospitality
* The Interior Designer's * The AmSouth Bank * Dynomic Conferencing: |  The Art Institute of
1:00- Role in o Healthcare Story: Monogement Megting the New Design | Chicago Collecion:
2:00 Project (1218) Mondote Resufs nTrue | Requirements (1221) | Everything Old is Now
= Hlexibility (1220) Again (T219)

1:30 p.m. to 3 p.m. * Association Forum ® What Floor Covering Specifiers Must Know to Avoid Installation Disaster, sponsored by the Floor Covering Installation Contractors Association
2p.m.to4 pm. ® Association Forum ® Come Alive! With Contract Wallcoverings™, sponsored by the Wallcovering Association
2pm.fo 4 p.m. ® Association Forum ® Trends in Brand Retailing, sponsored by Institute of Store Planning

2:30- * Intergenerational Doy |  Creating Carnival: o Pre-design Services: . Sllldh]m m :
1:00- ® The Doc is Out of the ® The Steelcase Leadership | ® Small Design Firms Can * Developing o Design | Carpet: The Choice for
= Box: Decentralized Community (T239) Be Big Players (1237) Program: The “Livable" Offices (T241)
3:00 Healthcore and the Next Foundation for
Generation of Facility * Strategies for Creative Successful Store Design| @ Understanding the
Solutions (T236) ((.Tl’llwﬂ)mw (1238) ﬁk:?)m of Lighting

Wednesda AR LLLRFA On-site Registration Hours 8 a.m.-4 p.m. * Merchandise Mart North Lobby e Exhibition Hours 9 a.m.-5 p.m.
Track ;
® Myth vs. Reality: Howis | ® New Developments in * Prototype Store Design:

8:30- Environment: i
9:30 Partner in Quality Care the Workplace Really Office Communication Lessons From the Insi
e for the Aged (W300) Changing? (W303) Technologies (W301) (W302)
10 a.m. to 12:30 p.m. * Association Forum  Breaking Down Barriers: The New Revolution in Education, sponsored by Archeworks in association with Haworth, Inc.
10:00- ® Healthcare: A New * Work ot Home: * How the Confract © The Vanilla Box
& Design Dimension Designing for Inevitable Furnishings Industry Dilemma: Creating Stor
11:00 (W309) Ambiguity (W312) (an Capitalize on the Identity in o Generic
Revolution in Healtheare Space (W311)
1 p.m.to7 p.m. ® Association Forum  Great Historic Interiors: Restoration Tour, sponsored by the American Society of Interior Designers/Illinois Chapter
1:00- # The Evolufion of the * Evolutionary o The Power of ME ® The Franchising &
2:00 Wellness Center: Out of Workplaces: (W319) Licensing World Center:
2:00 the Basement and no What s Going on in the A Year-roun, |
the Light (W318) Corporate Office? (W321) Marketplace (W320)
248 * The Impoct of Interior * Managing Creativity * Protocols for Implementing
200 [l . pree Sucessl VDT Hoathand
3:30 Abilifies of Eiderly " b Safety Progroms {W329)
Living and Nursing the Design Professional o Dovlpag
Homes (W327) (W334) Flexible It Stondord (W330)
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GRACEFUL, SWEEPING CURVES.

HEAVY GAUGE STEEL FOR INDOOR USE

N

/4 : ALUMINUM FOR OUTDOOR USE.

MEETS ANSI/BIFMA TEST REQUIREMENTS

=l

353 Merchandise Mart
Chicago, IL

CARLO BA TOLI
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Fit To Be Wide, from Ametex/Robert Allen
Contract Fabrics, is a collection of 127-in.-
wide Trevira F/R prints expressly engi-
neered for one piece seamless bed-
spreads. The one piece seamless
fabric, shown in style Carhart, is
inherently flame resistant, wash-
able to 160 degrees Fahrenheit
and more competitively priced
due to the use of less yardage
and labor.
Showroom No. 367

Circle No. 200

Neo(on

Worlds Trade Fair

-
L

GF Office Fumiture Ltd. will feature a
display of its products from the
“1920’s through 1990's” in its show-
room this year. The products featured
will include casegoods and seating,
such as the ErgoTek chair shown in red
leather. GF Office Fumniture will also pre-
view its new panel system “Pragma”
during the show.
Showroom No. 310

Circle No. 202

-

Interchange from Allsteel uses the same pedestals and work surfaces to create a
variety of freestanding desks and desking systems. For flexibility in a high technolo-
gy workplace, Interchange panels have power bases and vertical wire manage-
ment. This panel construction creates an open inner core that allows wiring access
anywhere on the panel. Designed by John Rizzi and a team of Allsteel specialists,
Interchange’s elements can be combined, selected and finished to create tailored
environments for specific requirements.

Showroom No. 300

Circle No. 204

-

American Seating introduces Framework Naturals, a col-
lection of North American grown hardwood component
features for its Framework™ Office Furniture System.
Framework Naturals can be specified on a full array of
work surface shapes and sizes, flipper door cabinet fronts,
panels and panel trim, as well as Solar™ Table tops.
Framework Naturals feature cherry and maple veneers for
durability and a four-circuit, eight-wire power system.
Showroom No. 399

Circle No. 201

-

The new Examination
Stool from Lux
Healthcare features
a toe ring seat
height adjust-
ment for
hands-free
operation.
Height is
adjustable
within a five
inch range. The
back is adjustable
> for both height and
depth or can be
removed completely. The
seating surface of the stool is
15-in. in diameter.
Showroom No. 345

Circle No. 203
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Multiple
Personalities
CanBe a
Good Thing.

Unity Casegoods from Kimball.

From light and airy to dark and sophisticated, Unity has many personalities.
Multiple edge treatments, finishes, configurations and storage options
make the possibilities endless. When you require good design,
product versatility and value in one simple package,

Unity is your natural choice.

< KIMBALL
800.482.1818

Alenin 27 an raadar sarvice card




Vecta introduces a new family of tables
with a range of applications. The series

and conference tables, where ease of arrangement,
wire management and image are important.
Enhancing the functionality are auxiliary tables that
are height-adjustable above or below standard
height. These tables, designed by the FM Studio
(Ben Fether and Richard Miles), also offer patented

Showroom No. 303

CONTRACT DESIGN
MARKETPLACE

Circle No. 205

-t

The Arrio desk-based system from Herman Miller is designed to
enhance panel-based systems furniture and give people and orga-
nizations greater control of their work environments. Designed by
Jack Kelley and Don Chadwick, the collection of height-adjustable
desks, mobile tables, screens, storage and technology support
adds critical capabilities and value to both new projects and exist-
ing systems installations. All companents of Arrio are visually com-
patible with other Herman Miller products.

Showroom No. 321

Circle No. 160

o

Meridian’s one touch Keyless Entry Storage System elimi-

nates the need for standard individual, mechanical file cabinet
keys by integrating a flush-mounted, nine-digit programmable
electronic keypad on the top front of the file. The complete
unit locking application of the system controls access to all
drawers with a file unit, using one access code, while the
individual drawer locking application provides the ability to
assign access to each drawer within a unit.

Showroom No. 318

Circle No. 207

=

Vista 2000™ Workspace Fumiture from Invincible
Office Fumiture is a contemporary series of freestand-
ing, modular office furniture that provides solutions to
everyday needs and is designed to be highly comput-
er/VDT responsive. Vista 2000 offers a series of
management features, privacy screens and partitions,
and can be easily electrified, even in the field.
Showroom No. 3-112

Circle No. 209

3¢ CONTRACT DESIGN

Haworth introduces Correspondent, a self-con-
tained office that is portable and personal.
Designed for home office or temporary use by
auditors or visitors, or as a temporary swing
space for companies with a high chum rate.
Correspondent can be locked, moved and stored
with ease. This cherry veneer office-in-a-box fea-
tures three work surfaces, tackboard, marker-
board, and translucent acrylic lid that lets light
enter. Correspondent, in its closed and “ready to
roll” position, presents itself as an elegant cabinet.
Showroom No. 312

Circle No. 206

NeoCon 06

World's Trade Fair

 Desiner ~“H

Barbara Banry has tumed to the delicate
pattems and muted palette of the natural
world as the resource for her new collec-
tion for HBF Textiles. With such names as
Eucalyptus, Sisal, Bamboo, and Rain, the
new collection offers subtie references to a
natural landscape. The eleven textiles in
the collection are appropriate for contract
applications in the comorate, hospitality
and health care environments.
Showroom No. 387

Circle No. 208

MAY 1996




Joe Richards
Needs
a Purpose.

Purpose Seating from Kimball.

Purpose... comfort, good looks, ergonomic high performance and affordability.
joe’s organization comprises many job functions. He needs a chair that can accommodate all of them.
The Purpose chair maintains a low cost of ownership by virtue of simplicity.
The small allen wrench is the one tool you need to install/remove arms or service the chair.
It’s located on the chair’s shell. Come see this Neocon 96 Introduction.

s KIMBALL

800.482.1818

Circle 28 on reader service card
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The EckAdams Tools 8.0 Series is a complete
line of ergonomically designed task and man-
agement chairs. The Tools 8.0 Series is
suitable for users who perform repeti-
tive tasks at the computer or who
manage projects while performing
varied tasks.
Showroom No. 3-112

Circle No. 210 A The TopLine Series of systems fumiture from Panel Concepts features radius
comers on pedestals, contrasting waterfall pulls and wood grain laminate
drawer/flipper drawer fronts. TopLine offers an interlocking panel design and
camlock connection system that enables panels to be installed four times as
fast as other office systems. TopLine panels are shipped completely assem-
bled, including electrical components, resulting in lower installation costs.

Con Showroom No. 330
World's Trade Fair Cece No. 211

47
Serenity, from Allseating, allows for extra freedom of
mobility with a unique backrest design. Allseating's
patented harp RSI armrests are com-
bined with a special tracking arm
bracket. Also, Serenity's internal

adjustable backrest combined with
horizontal and vertical lumbar
adjustment make this chair fit a
— variety of user shapes.
The Showroom No. 394-395
Avenue
Collection Circle No. 214
from 0Sl is
a complete
casegoods

line designed to accommodate the executive office environment. Avenue is distinc-
tively detailed and available in a variety of product enhancements, storage, veneer
and finish options. The desk and credenza feature an optional birdseye maple inset
top, a standard option maple veneer and a 3-in.-wide solid maple edge.

Showroom No. 333

Circle No. 212

-
Nienkamper offers the Tufold Table by Toronto designer Scot Laughton.
Laughton's inspiration came about through the exploration of form through
the simple breakforming of sheet metal. The Tufold Table is available as a
coffee table 48-in. wide x 20-in. deep x 16-in. high and as a side table 22-
in. wide x 20-in. deep x 20-in. high. It is fabricated from sheet aluminum

with a polyester finish in six standard colors.
Showroom No. 365

Circle No. 213
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When Space
Can’t Be
Wasted And
Quality
Is A Given.

Footprint from Kimball.

Functional quality. Footprint’s unique horizontal Traxx"
mounting maximizes wall performance.

< KIMBALL

800.482.1818
Circle 29 on reader service card




Circle No. 217
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Loewenstein offers the
new Breeze stacking col-
lection. Breeze features 11
seat/back colors and 24
frame finishes. Breeze is
not only aesthetically
appealing, but is also stur-
dy, passing ANSI/BIFMA
test requirements.
Showroom No. 353

Circle No. 215

NeoCon Oy

World's Trade Fair

-
Lees Commercial Carpets introduces Falling
Water, a premium level loop, graphic-tex-
tured product designed for the corporate
end-user. Falling Water's 18 running line
colors range from neutrals to niche col
ors such as Sea Teal and Spanish Olive.
The tufted pile is .187-in., with a 9.6 stitch
count per inch. Falling Water features
DuraColor” technology, which provides per-
manent stain, soil and fade resistance and is
available in both a 12-ft. broadloom and 18-in. x

18-in. modular carpet.
Showroom No. 3-101

-

CONTRACT DESIGN
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JSI, the contract division of Jasper Seating Company Inc., introduces
Glendale, a complete line of contemporary casegoods and conferencing
components. Glendale presents quality highlighted by a 12 year warranty.
Product versatility is promoted by offering three edge treatments, 24-in.
deep credenzas, full and 3/4 pedestals, and an array of finishes on either
cherry or oak veneer with wood or laminate tops.

Showroom No. 383

Circle No. 216

The Prelude Table Collection, designed by Jhane
Bames for Berhardt, is part of the Clarity
design collaboration featuring the work of Jhane
Bames, Mark Goetz and Lauren Rottet. Prelude
tables combine brushed nickel and glass, with
mitered boxes of anigre veneer to create a
design that has a sleek profile. They also feature
convenient storage space behind doors, which
are enhanced by a simple conical pull of
brushed nickel. The collection is available in
three heights and can be specified in a number
of different finishes.

Showroom No. 307

Circle No. 218

DesignTex Inc. announces the launch of DesignTex Leather, a leather upholstery collection
designed to provide a wide range of color, quality and price options to the commercial
upholstery market. Featuring eight styles and 102 colorways, the collection ranges from
basic corporate tones of black, burgundy and neutral to bolder options such as red and
turquoise. DesignTex Leather also offers three grades of material to address maintenance and
cost issues: aniline, semi-aniline and corrected.

Showroom No. 3-121

Circle No. 219
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VPI now offers low-vibration rubber tile and Uni-Treads. The slip retardant

.....

oil, chemicals, cigarette burns, and is perfect for high traffic areas. And, there’s a wax '
emulsion engineered into the wear surface. VPI Uni-Tread's 6ne-bieoé deéign ensures
quicker installation, improved hygiene, and easier maintenance for the life of the - -

-----

For information on VPI low-vibration, slip retardant rubber tile or RN

VP! rubber Uni-Treads, call 1-800-874-4240, | N

See us at the Buildings show, Booths B13 & B15.

WE DO THINGS DIFFERENTLY AT VPI
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Harbinger continues to add to its woven product
offerings with the release of Timberlake, a her-
ringbone texture, and Waffle Weave, a classic

- weave-type block pattern. Both traditional
T4 weaves are presented in a modern, lively,
. Ccolored neutral palette from designer

Suzanne Tick. Dupont Antron™ Legacy is 1

Paoli Inc. combines contemporary styling and the newest
ergonomic developments in Tuscan, a collection of execu-
tive, management and task seating for the office. The
design for Tuscan, and its companion series Portofino, uti-
lizes a two shell system in which separate ergonomically
contoured shells for the back and seat, joined by a syn-
Circle No. 221 chro-tilt control, provide support and comfort for the user.
Each model is available in a range of Paoli textiles and
finishes, plus COM and COL.
Showroom No. 380

N C Circle No. 220
Worlds Trade Fair 96 R i
Company combines the best in transitional

styling with innovative design and construc-
tion. By using the classic hook-style arm

-
-

) ‘ with a gracefully flowing front post, design-
Davis Fumiture Industries presents | er Carlos Lopez-Benitez has created a chair
the Art Series, licensed from Art that can move easily from the executive

Collection/Germany. This new series
offers a unique combination of flow- |
ing lines and ergonomic function. The |

collection includes a high and low |
back executive swivel chair with two |
arm variations, along with three
complementing cantilever styles
ranging from transitional to contem-
porary designs. Art Series can be
upholstered in an endless array of
leathers and fabrics.

Showroom No. 3-115

office to the lobbies of finer hotels.
Showroom No. 371-373

Circle No. 222

Circle No. 223

- o
Halcon Corporation introduces Courier,
an extensive collection of wood case-
goods developed to meet the demands
of the modem workplace. Courier
offers an array of freestanding fumiture
elements suitable for numerous config-
urations. The series includes desks,
credenzas, workwall solutions and

The Affinity Casegoods Collection from Creative Dimensions
is the industry's first blend of DuPont Corian and laminate.
The collection combines Corian in a choice of six colors with

g cmm to meet specic infinite laminate patterns and finishes to create a durable
- m Courier is avalable work surface for the sophisticated office. The Corian portion
i ssloct frishes of nehucal wood of Affinity pieces may be used as work area, edge banding,
veneer and was designed by John part of a specific design or as an entire surface with an
Thiele and Brian Graham.

inlaid laminate pattern.

Showroom No. 355, 357 Showroom No. 383

Circle No. 225

Circle No. 224
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by Terrance Hunt
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TALAS

CAESAR

BRADFORD

MARQUIS

CHAMBERS

HICKORY, NORTH CAROLINA 28603 704-495-4607 SHOWROOMS NEW YORK CHICAGO LOS ANGELES

CABOT WRENN P.O. BOX 1767
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Circle 31 on reader service card
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The Solana Series from Arcadia blends a boldly
chiseled outfine and sculptured contours with
grace and agility. Its inviting rearward cant,
generous arm rest and fixed seat cushion
conspire to provide perfect comfort and sup-
port. Select from fully upholstered or wood-
capped, arm-panel versions in lounge chair,
loveseat and sofa models.
Temporary Space No. B319

Circle No. 226

—

Harpers recently introduced Canfield, a
new seating line that offers both an
executive style and multi-user seating
option. Models include a stationary
guest model, as well as high-back and
mid-back models with an easy-to-oper-
ate, mid-pivot control. Canfield also offers
ergonomic cushioning, radius detailing and
a textured black finish.
Showroom No. 825

Circle No. 239

NeoCon '

Worlds Trade Fair

-
-_—

The Velocity™ System from Rosemount
Office Systems is a user-friendly furniture
system that can start as a simple desk or

training table and easily build to a complete
workstation. Using a limited number of
interchangeable components, Velocity
installs and reconfigures significantly easier
than either current panel or freestanding
systems. Virtually all modifications or adjust-
ments can be easily accomplished by office
personnel with few if any tools.

Temporary Space No. C302-308, D301-307

Circle No. 227

47
Purpose is the new line of ergonomic
seating from Kimball and BASF. Purpose
chairs are designed to move with the
user throughout the day, minimizing the
need for adjustments. Available in mid-
back and high-back options, Purpose
chairs offer pneumatic height adjustments
and adjustable lumbar support. If the user
needs to change fabrics, make a mid-back
chair into a high-back or add arms, they
simply order the part needed, not an
entire new chair. Purpose is made with
recyclable parts and meets BIFMA and
ANSI/HFES standards.
Showroom No. 825

Circle No. 241

- -
-

National Office Fumniture presents Triumph
seating, designed by Marcus Koepke.
Triumph seating fills the needs of
both management and task inten-
sive users with two designs in one
ergonomic series. The Professional
series is designed for those who
have to sit for long period of time.
The sculpted seat and back take the
pressure off the user's back and
legs without any adjustments to the
chair. The Management series is
available with wood or fully uphol-
stered arms. A contoured seat and back
provide lumbar support for the guest con-
ference and mid-pivot managerial seating.
Showroom No. 828

Circle No. 242

N
Artesia expands
Shaw Contract Group's
collection of corporate introduc-
tions. A precision multi-tuft, Artesia balances design detail
with outstanding performance characteristics. Rich textural
variations and a complex palette of premium Monsanto
Ultran™ VIP yams provide outstanding appearance retention
qualities. Artesia is offered in broadloom and 18-in. modular
for ultimate flexibility in challenging floor plans.
Temporary Space No. D222, E221

Circle No. 228
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SUPERBLY!

No. 3900

Reprinted with permission of Starbucks Coffer Co,
BELLEVUE, WASHINGTON

STARBUCKS STORI

Intenior Design

Starbucks Store Development Department
Photography

Robert Pisano

= U8 SHELBY WILLIAMS INDUSTRIES, INC.
For more informartion call Shelby Williams Industries at 423/586-7000 or Fax 423/586-2260

© 1996 by Shelby Williams Industries, Inc
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ChromaSpec, the industry's first textured multicolor, is a seamless

liquid wall covering system to be introduced in a new direction-
al color palette at NeoCon 1996. ChromaSpec is manufac-

tured by Artistic Coatings Inc., and can be customized to the
designer's specifications with dot patterns, strings or a
combination of both. Custom colors will be made to match

any swatch, and will be submitted for the designer’s ‘ Reasons, by Transwall Corporation, is an innovative panel
approval in 24-48 hours. | stacking system that creates flexibility in workstation
Temporary Space No. C228 ' space planning. This interchangeable, modular system can
be configured into open plan systems, private offices,
Circle No. 229 teamwork spaces, hoteling areas or a combination of

these systems. Reasons systems, available in heights of
39-, 54-, 69- and 84-in., provide complete visual and

n | acoustical privacy, while also accommodating group inter-
| action when necessary. The workstations also function as

{ ' o a plenum for routing phone, data and electrical lines.
\V()F](JS Trad( [d”- | Temporary Space No. A124-126, B123-125

Circle No. 230

B
L

Gilford Wallcoverings Inc. introduces The
Masterpiece Collection, which features such
names as Bellini, Botticelli, Cezanne, Degas
and Matisse. This collection, which consists
of 11 patterns and 60 tones, has been
selected specifically for those who appre-
ciate the classic look and feel of natural
lines. The 55-in. wide, Scotchguarded
wallcoverings are Class A flame rated and
are available unbacked for versatile appli-
cations as light duty upholstery, drapery or
wrapped acoustical panels.
Temporary Space No. E235-237

e
Landscape Forms Inc.

A introduces the Solstice

Circle No. 231 ' Collection of three distinct alu-
minum umbrellas. The Cygnus has a fiat pro-
file and a ruffled edge; the Sirius, a rounded shape with a scalloped edge and
the Altair, a sleeker, flat shape. Designed by Robert Chipman, ASLA, these
umbrellas have been engineered for durability and ease of maintenance. All
parts are aluminum or stainless steel, thereby eliminating rust problems. Each
model features fixed aluminum shade panels which are available in a choice
of solid aluminum for total shade or perforated aluminum for a diffused light.
Temporary Space No. E216

———————
The TacFast Carpet
System, created by
TacFast g A .
Intemational and Yo . Circle No. 232
marketed exclu-
sively by 3M,
employs a patented,
new manufacturing
procedure whereby a
layer of loop fabric is bonded
to the carpet back during the
manufacturing process. At installation, this loop
material bonds with an aggressive hook tape that has been
applied with pressure sensitive adhesive directly to the floor.
The hooks and loops become firmly engaged creating a pow-
erful mechanical bond that holds the carpet in place.
Temporary Space No. A101

<,7 ————————————————
Aegis, a full line of classic waterbased multicolor wall
finish from Surface Protection Industry Intemational’s
(SPID Polomyx line, is appropriate for use in any com-
mercial interior. Developed to meet stringent environ-
mental specifications followed by health, hospitality and
educational facilities, Aegis is a Class-A fire rated, low
odor, low VOC formulation. Aegis is spray-applied and
is available in an extensive array of color combinations,
including 48 standard multicolors.

Temporary Space No. B221-223

Circle No. 233

Circle No. 234

A CONTRACT DESIGN MAY 1996




'y
v M. u--#ﬂhh

w
s T‘
Z
‘W
-

.

Early 20th Ce

SCEREMONIAL MASK




CONTRACT DESIGN
MARKETPLAGE

-
Haller Systems is an
innovative office furni-
ture system that uses
modular elements.
Haller Systems can be
easily reconfigured,
while retaining a
streamlined dynamic
appearance.
Temporary Space No.
D314, D320, E313,
E319

Circle No. 235

-

L

Pacificrest Mills offers Natural
Resources, a unique collection of
commercial carpets that cap-
tures the beauty and won- ‘

der of the outdoors.
Starting from a palette
of 117 solid colors
grouped by hue into
Earth, Ocean and
Sky, the specifier
custom colors the &
patterns and tex- '
tures in Woods,
Woodgrain, Pangaea, %
Triassic, Braided Grass,
Stones, Pathway, High
Tide, Granite, Veneer, A
Woven, Forest and Park. Shown
here are styles Woven, Veneer and
Braided Grass.
Temporary Space No. B315

Circle No. 240

.m

A8 CONTRACT DESIGN

Patcraft Commercial Carpet introduces Epic, a
sophisticated cut/uncut pattern broadloom for upscale
commercial interiors. Constructed in 48-0z. Monsanto
Ultron™ VIP 6,6 Nylon, Epic has been developed using the
manufacturer's own Ultra-Weave tufting process producing a
primarily cut pile face with same color octagonal loop accents.

NeoCon

Worlds Trade Fair

Temporary Space No. D108-110, E109

Circle No. 236

-

NetCom3 LAN furniture, from
Engineered Data Products, combines
style and substance. Units are designed
to house all LAN equipment and are
modular for reconfiguration as operator
needs change. The adjustable work sur-
face accommodates user preference
and offers ample leg room for seated
work. Shelves may be adjusted to any
angle, bottom roll-out shelf provides
easy access to equipment stored under-
neath and superior cable management
keeps cords and wires neat, organized
and out of sight.

Temporary Space No. K337

%

Circle No. 237

Created from Interface’s Intersculpt technology, Cityscapes is a
new pattemed performance broadioom program. The premier
product from this line, also called Cityscapes, features
geomelric shapes that resemble urban skylines.
Cityscapes' eight colorways are both rich and
highly contrasting between field and pattern.

Manufactured from 100

Lumena" solution-dyed fiber,

Cityscapes contains Protekt2”,
Interface’s patented stain resistant, and
, @ broad spectrum antimicrobial.

Intersept

<¥, e
Brandrud Fumiture Inc. introduces The Soprano Collection, a series of lounge pieces and
occasional tables designed by Martin Linder. The collection offers three unique lounge

groupings:

Circle No. 238

audience of various sizes and is available in lounge chair, loveseat or sofa. Arabella offers
a loose back cushion, well-scaled arm height and tapered maple legs available in a variety
of finishes. Also available is a table series, Marcello, in a variety of sizes and finishes.

Temporary Space No. A202-208

—

Dupont Antron

Showroom No. 848

Circle No. 253

Arabella, Sabine (shown) and Lucia. Sabine is scaled to accommodate an

MAY 19¢6



Nine applications, a tight budget, miles of wire,
no time to set up and it’s got to look great?

You aren't asking too much. Falcon’s M.AT.S. Multiple Appli
simplifies the very complex environment of any facility
Designed by Dorsey Cox, IDSA, and Steven Hill, IDSA, the system offs

flip-top table options, with legs that fold, remain stationary, or permanently 2
Aesthetically unique, M.A.TS. offers highly versatile finish, edge and accent choices,
size and configuration options, integrated wire management and ease of operation TOOLS
that will astound you. MATS. Multiple Application Table System. Complexity made simple.
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Waldmann Lighting's newest Roma E ergonomic task light now includes an —
i electronic ballast built into the head. The new electronic ballast version elimi- Dazzlewood

nates flickering and ignites lamps quickly. The Roma's new head style is sculpt- from Amtico Inter-
ed for a sleek look, while it national Inc., is available in eight
decreases eyestrain and colors that coordinate with the Amtico metallic range of products. It
enhances worker productivity is available in planks or squares, or can be used in design work such
by allowing users to direct as logos or custom floors.
light in precisely the correct Temporary Space No. A317
position to meet their specific
working needs. The Roma Circle No. 161
can be mounted by clamp,
table base, grommet or open =
office fumiture panel bracket. Inspired by hand-crafted patterns of tribal cul-
Temporary Space No. E107 tures, Bentley Mill's new Kente style is a

- multilevel loop product with a small-scale

Circle No. 162 geometric pattern. The base shades are a

reflection of rough-shaped berber patterns
saturated with the raw essence of nature.
Available in broadloom, Kente is manufac-
tured from 100% DuPont Antron®™ Legacy. For
added protection, DuPont's Duratech®™ soil

resistance treatment is included.
GO On Showroom No. 848

World's Trade Fair Circle No. 163

SHOWROOM: NEW YORK 21

Circle 34 on reader service card
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[t’s Beem A Long Time Since Someone
Created Such A Perfect Environment.

No one expects an office to be Paradise on earth compatible products - a system approach that lets

However, no one offers more unexpected ways you create a total environment of furniture and

to make an office more functional, stylish and accessories, from the chairmat to the pencil cup,

productive than Rubbermaid. As the world leader where everything works in perfect harmony

in innovative office products, we come up with Choose Rubbermaid as the springboard for your

remarkable new ideas every day ideas. Together, there’s no telling

They're reflected in a vast range of R -d
' ubbermai

what miracles we can create.

®

Rubbermaid Office Products Inc.

Berren Wonkseace For Toe WonkpLACE™

Circle 37 on reader service card
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Tower Consoles from

Habitech are building blocks

for LAN/WAN centers, video

- editing suites, desktop pub-

. lishing workstations, or gen-

Peter Pepper Products presents this eral purpose workstations

freestanding literature rack, which offers N hulci
large storage capacities with nine pock-

equipment and media verti-
cally, using a minimum of
floor space. The basic Tower
Console unit is a freestand-
ing starter, available in 66-
in. and 84-in. heights and two widths, 30-in. and 48-in. A starter can stand alone, or
adders can be attached to create a wider workstation or a full wall of storage space.
Circle No. 243 Showroom No. 10-100

ets on both the front and back, while
occupying only 3 sq. ft. of floor space.
The frame is available in six wood fin-
ishes and the panel base is available in
27 colors or six fabric selections.
Showroom No. 1094

Circle No. 244

Office Specialty's new Platform system is designed to provide a framework that will adapt NGOCOH
l quickly and easily to the needs of rapidly changing technology. Platform can accommodate
and neatly manage unlimited quantities and varieties of cabling within ts patented structural World's Trade Fair
panels. Removable tiles allow cables to be laid
in rather than pulled through and wide-radius
comers safely carry fiber optics. A variety of
aesthetic choices and work surface shapes and
sizes are available in scratch-resistant Nuform
polymer or standard wood veneers.
Showroom No. 1095

Circle No. 159

——
Ambient lighting fix-
tures from Garcy/SLP pro-
vide indirect illumination or “uplighting” to the open plan office environ-
ment. The fixtures mount to the top of any panel or partition and bounce
light off the ceiling to create a softly lit, glare-free environment. This
approach to ambient lighting is efficient, flexible and cost effective while
reducing eye strain and fatigue. Garcy/SLP offers a full line of fluorescent
ambient fixtures to meet a variety of aesthetic and usage requirements.
Showroom No. 1043A

o
i

Rubbermaid Office Products Inc. has introduced the
OfficeWorks Bookcases, 30~ and 72-in. bookcases that are
constructed of a rugged Resinite material and have
adjustable shelves. The OfficeWorks Bookcases feature 36-

in. wide x 12-in. deep, steel-reinforced shelves that are

adjustable and are ideal for storing large books or

offers several advantages over
metal and laminate products

: : 22 2 Circle No. 246
including durability, scratch resis-
tance and no delamination.
Showroom No. 10-152
Circle No. 245  [EEEEEEEEEEEERSS D 00 el 0 B
S

Nova Solutions, Inc. introduces two mid-priced lines of wood veneer computer support furniture featuring its patented, monitor-
below-the-work-surface design. The design of the 60 and 61 Series solves many computer-user problems: hides distracting
cables and equipment, frees up valuable desktop workspace, enables documents to be kept private, allows more comfortable
neck positions, and puts the monitor at a natural reading angle for near work. Nova also helps reduce eyestrain and neck strain.
Showroom No. 1038

Circle No. 247
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Campaign and Strategies, two tight-gauge loop pile
carpets from Mannington Commercial, are available
in broadloom, 6-ft. and modular constructions.
Campaign is a graphics pattemn loop suitable for insti-
tutional applications and is available in 20-0z. or 26-
oz. weights. An Accutuft™ pattern loop, Strategies
has a subtle sculpted design featuring multi-colored
yam ends. Both carpets are made of 100% DuPont
Antron™ Legacy nylon with DuraTech® soil-resistant
technology and permanent static control.

Showroom No. 1039

Circle No. 248

CONTRACT DESIGN
MARKETPLAGE

NeoCon 0

World's Trade Fair

Heron from the Luxo Corporation g‘ﬁ e
can be positioned with the touch of i

a hand through a wide range of
vertical movement, directing light
precisely where wanted by its user.
As the light is adjusted, it remains
stationary while the body changes
position with a slight off-line move-
ment. Heron's asymmetric design,
which aims light across a work sur-
face rather than directly onto it,
allows it to avoid light “spillover”
and glare. Shadows, refiections and
loss of VDT-screen contrast, which
cause ergonomic problems and
lessen productivity, are eliminated.
Showroom No. 1098

Circle No. 250

-
B

The Springboard™ family of seating, from
Steelcase Inc.'s Tumstone brand, includes a
task, manager and side chair that accommo-
date various work styles and aesthetics.
Springboard offers upper back support with a
24-in. high back, a 4-in. lumbar adjustment
for lower back support, adjustable arms and a
synchro-tilt design. The Springboard chair
exceeds the American National Standards
Institute/Human Factors and Ergonomics
Society requirements for adjustability and
ergonomic support in seating.

Showroom No. 1032

Circle No. 252

Circle No. 157

Circle No. 251

Neutral Posture Ergonomics seating designs,
by certified ergonomist Jerome Congleton,
Ph.D., PE, CPE, help increase pro-
ductivity and reduce stress.
The 10 standard

adjustments and com-
pletely interchangeable
seats and backrests
are distinguishing fea-
tures in these chairs.
Showroom No. 1098

Circle No. 249

The Sonoma Series from Northwood Industries is a full line of con-
tract furniture, designed by Jorge Larraccasio, offering lounge seat-
ing, guest seating and occasional tables. The soft lines, the tradition-
ally tailored upholstery and range of options for side panels, and the
wood and finish selection, make Sonoma easy to work with and
appropriate for a broad range of design requirements.

Showroom No. 10-141

The new Quantum Collection from
La-Z-Boy Healthcare includes lounge, guest and
patient seating, sofa, sleepers and tables, in addition

A o new mobile and stationary reclining chairs. Shown here is the
Quantum sofa, which features sinuous wire springs, solid polyurethane
seat cushions, contoured edge details and no sew lines. All Quantum
lounge, lobby and waiting room variations are engineered for durability
with solid maple construction and catalyzed lacquer finish in natural
maple or light, medium or dark cherry.

Showroom No. 10-135

5.4 CONTRACT DESIGN
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IS A CHAIR A CLASSIC?

WHEN IT'S SIMPLE, COMFORTABLE, VERSATILE, DURABLE, ATTRACTIVE, UNPRETENTIOUS, PRACTICAL, ELEGANT, ORIGINAL AND INEXPENSIVE.
IN A WORD, WHEN IT'S VERSA.
1-800-424-2432, EXT. 97

Circle 39 on reader service card
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The configuration of Viking's Wrap Ergonomic Workstation
provides an increased effective working area and an
ideal computer working environment. The separate,
individually height adjustable monitor platform
ensures the correct viewing distance and height
for all users. The height adjustable work surface
provides enhanced work area and correct keying
position resulting in more comfortable and pro-
ductive users. The workstation is available in
manual or electric, standard or sit/stand versions.
Showroom No. 10-110

Circle No. 254

Bretford Manufacturing offers the Presentation
Environments' line of communications support fur-
niture. The line includes integrated modular tables,

seating, media carts, overhead projector carts,

lecterns, easels, wall mounted display boards, pro-
jection screens and television mounts. Bretford's

1996 NeoCon introductions include a media cart

with articulating keyboard, Trans table, designer

wallboard and media tower.

Showroom No. 1078

NeoCon

Worlds Trade Fair

Circle No. 256

-
The Companion Chair™ from Versteel is now available in
an armless design. The Companion Chair offers stack-
able seating for waiting rooms, lobbies, healthcare,
offices, cafeterias and conference rooms. It features
round or flared back styles in wood, vinyl or upholstery
with optional wood or upholstered armcaps. The frame
is available in 31 powdercoat finish colors, plus
chrome, black chrome and olive chrome.

Showroom No. 1093

Circle No. 258

5¢ CONTRACT DESIGN
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The Tio2 Collection
from Gianni,
designed by 0.J.
Holohan, brings an
elegant statement to any
business environment. The collection fea-

tures the contrasting beauty of walnut and cherry woods
combined with graceful contours and an artisan's attention
to detail. A full complement of pieces is offered allowing
for the creation of a truly distinctive office setting.
Showroom No. 10-154

Circle No. 255

—
-

United Chair introduces Boheme, the newest creation of
Hector Coronado. Boheme is a line of ergonomic manage-
ment seating that overcomes the user's natural resistance to
adjusting the chair. The high-back and mid-back models com-
fortably support the user with an open angle of 104 degrees

between the lower body and torso, thereby reducing pressure
on the spine and the muscles supporting the spine. The
adjustable arms of the Boheme follow a path that mirrors the
user's arm for greater fit and comfort.
Showroom No. 1042

Circle No. 257

The Woodtronics Technology Platform raises and lowers
monitors to accommodate sightiines, freeing up 50% more
workspace. A single station can hold a dozen monitors
with no gaggle of wires or crowding. Wires disappear
through a unique sweep grommet that runs along the
rear. Scanners, printers, hard drives or even gigabytes of
memory can be stacked along the rear Slatwall. CPUs are
stored below the surface for easy access.

Showroom No. 1056

Y Circle No. 156
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Perimeter
Access 5000

550808 Nonmetallic
5408 Nonmetallic

U4000 lvory
Pre-Wired

Dverhead

Infloor Open Space Support Services

White 0ak

Maple
Mahogany
Grey
Black

Wiring That Not On]y Looks Good.
[t Makes You Look Good.

Sleek. Attractive. Great with any decor.
Wiremold® Access™ 5000 raceway is the
elegant solution. Its two-channel design is
perfect for AC power, computer, video

-ommunication, and security system
wiring. It’s available in a wide range of
standard colors and fine wood designs —

cherry, mahogany, maple, and oak.

Just as beautiful is the money it
saves. In installation time. Upgrades. And
future change-outs.

Access 5000 is just one of many
Wiremold wire management solutions:
overhead, perimeter, open space, and infloor
products that blend performance, installation

efficiency, and elegance — while providing

Circle 40 on reader service card

flexibility and accessibility into the future.
Find out more about Access 5000
and other wire management solutions that
make your job easier. For the full story, call
1-800-621-0049. Or hup//www.wiremold.com,

Wiremold... The only way to wire.

A% WIREMOLD-
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The Confair line from Wilkhahn
includes a lightweight, stackable
chair; a mobile desk; a large fold-
able, movable table on wheels; a
lectern; a mobile server family; a flip
chart and a pine board. Individual
components of the Confair system
serve as useful additions in static and
variable types of conference setfings.
Showroom No. 1035

Circle No. 259

A The Acropolis lounge chair, designed by Terrance Hunt for Cabot Wrenn, offers graceful
contours that are accentuated by the keystone back. The elegant lines of the rollover arms
are carried through to the hardwood legs. Of medium scale, the loose seat cushion of
Acropolis provides seating comfort. Although Acropolis is not a new introduction, Cabot
Wrenn will be introducing a new lounge, two side chairs and swivel chair at NeoCon.
Showroom No. 10-116

Circle No. 260

-
Masland Contract offers Fenestra, a diminutive win-
dowpane motif in tailored multi-textural combinations.
Fenestra is a high performance commercial broad-
loom carpet in 17 standard colorways for in-depth
end-use applications, including corporate, health-
care, and hospitality. Fenestra is available in
DuPont Antron Lumena solution dyed yarns with
permanent antimicrobial protection. Custom color-
ways are available from extensive solution dyed or
skein dyed color banks.
Showroom No. 10-102

Clrcle No. 261 A The Sierra Collection by Dar-Ran Design Group is

offered standard with a wide range of full pedestal
components in maple and a choice of clear or
amber maple finishes. A choice of pull options in
various metal finishes, combined with options rang-

: ing from technology support to the aesthetic, allows
60 On for the specification of individual identities in concert
with today's environment.

Worlds Trade Fair Showroom No, 10-153

Circle No. 263

-
The Martina Collection Armchairs, designed by 5D Studio for Tuohy, have
solid maple legs and a solid wood inner frame. The design is offered with a
fully upholstered shell and cushions, and with a plain sliced, five-ply maple
back as an option. The Martina Armchairs are part of a complete program
for seating and tables, including guest chairs, lounge and sofa pieces,
stack chairs and a full range of occasional tables. Wood parts are available
in a wide spectrum of finish colors.
Showroom No. 10-132

Circle No. 262
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A Revolutionary New Furniture System
From Office Specialty

Platform provides a flexible i
ramework for the rapidly changin e
f ‘ f praty coanging &
needs of people, organizations and ——
the technology they use. | -

m W On display at NEOCON, Suite #1095
_ in The Merchandise Mart
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Dauphin introduces Delta, an elegantly styled range of office chairs that set a
new standard for the category. Reflecting Dauphin's heritage as a pioneer in

ergonomics, Delta chairs are equipped with Dauphin's patented Syncro-
Balance control mechanism, which provides a wider range of forward
and backward tilt than any other chair. Available in a wide selection of
fabrics, leathers and COM, the Delta family comprises task and manage-
rial chairs, as well as a visitor's chair.

A Innovations in Wallcoverings, Inc. introduces The
Iridium Series, a coordinated line of four pattems
consisting of Iridium, Iridium Stripe, Iridium Twill
and Iridium Braid. The Iridium Series provides spec-
ifiers with a durable and high quality vinyl wallcov-

——

Durkan Commercial Carpets introduces
Gradient, an innovative precision cut
and loop pattern. A broad range of
tone on tone colorations enhance
the soft textural effect of this new

quality, which coordinates with the

company's Comerstone, Petit Point

and Windfall products. Gradient is

constructed with Monsanto's Ultron

VIP performance yam system.
Showroom No. 10-134

Circle No. 266

-
_—

Milliken & Company introduces three
new collections of Milliken Grand
Plaza” Floor Sections™: Performing
Arts, Design Rhythms, and Sisal
Style. Performing Arts (shown in
style Atlantan) comprises four
designs in a total of 26 colorations.
These 26-0z. DuPont Antron Legacy
styles are available in 36-in. cushion
modular, 6-ft. cushion broadloom,
and 12-ft. ActionBac broadloom.
Atlantan commemorates the most
celebrated Games in Olympic history
and the color names identify with
famous landmarks in Atlanta.
Showroom No. 10-115

Circle No. 268

Showroom No. 10-105

Circle No. 264

NeoCon

Worlds Trade Fair

%

————
Bounce Seating from
Stylex is available in an
array of models that
stack, dolly and gang.
The chairs can be speci-
fied with and without
arms and with tablet
arms that rotate.
Bounce's comfort level is
achieved through the
chair's internal suspen-
sion system of elastic
webbing supported by
heavy gauge steel tub-
ing. Bounce Seating eas-
ily meets all
ANSI/BIFMA perfor-
mance standards.
Showroom No. 10-147

Circle No. 267

ering that resembles finely tailored fabrics or textiles
with metallic overtones. Iridium and Iridium Stripe
are each available in nine colorways; Iridium Twill
and Iridium Braid each offer seven.

Showroom No. 10-148

Circle No. 265

AGI's Mesa professional is the final offering of a larger collec-
tion of seating designed by Five D Design. Mesa is offered as

a lounge chair, love seat, sofa, guest chair
(Quatro) and professional tilt swivel
chair. Mesa's design features include
a unique and distinctive wooden
button located in the inside back
area of the products, which
can be finished to
match the exposed
optional wood base.
Showroom No.
1094

Circle No. 269
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Jealing with an uncomfortable situation?

Maybe you should arrange to see a Theraplst
A

designed by a physiotherapist for those suffering lower back pain,
»ost spinal surgery, spinal disc conditions, sciatica, arthritis, @&
nd general back and neck discomfort, the Therapist with R.S.I
Arm and therapod patented adjustable back support system
s recommended by leading chiropractors
ind ergonomists.

[herapist’s four special back adjustment
traps within the therapod back allow fora "
‘eature removes the need for cumbersome 2

upport pillows.

[he R.S.I Harp Arm addresses

ind wrist support for various tasks with
1simple height adjustment and rotation
hrough 360°.

\ deluxe tilting mechanism features six
lifferent easily accessable posture
‘ontrols for maximum adjustibility.

Therapist Model 5000

a4

(905) 625-7723 ; US calls toll free 1-800-563-3502

\W'E Chicago Showroom

Merchandise Mart
394-396

Therapod™adjustable back and R.S.I arm are patent-protected
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Harter introduces the
Neoclassic Chair, unique in
the market due to the com-
bination of ergonomic fea-

.

The Polo seating collection, designed by Albert Salman for
Executive Office Concepts, includes swivel tilt chairs in a
choice of back heights, arm details, controls and bases.
Polo's multiple contoured, inner hardwood shell, multi-
density CAL 117 fire approved dacron/foam construction
and “knife edge” pillow cushioned upholstery provide
lower lumbar support and sitting comfort. Companion side
arm chairs are available in both closed and slat back
designs.

Showroom No. 11-104

tures and the
traditional/transitional aes-
thetic. Neoclassic comes
standard with a height adjustable
back, gas lift, tension control, and
a synchro-tilt mechanism.
Available options include
height adjustable/width relo-
catable arms, and a sliding seat
depth adjustment.

Showroom No. 1129

Circle No. 270 Circle No. 272

-
KI's new PowerUp™ power/data module was
designed to accommodate laptop computer

—
-

The HON Company intro-

users in educational and business environments, duces two new design
such as classrooms, libraries and training cen- options for their Regent
ters. To use PowerUp simply flip the cover up to Collection 9000 Series

Lateral Files and 10000
Series Pedestals. The new
designs feature full-width
drawer fronts, which cover
the entire body of the file
from edge to edge, with no
“picture frame” effect. Both
product lines will offer the
new face design with two
styles of drawer pull. The
“full-ellipse” pull features a
gently bowed profile while
the “center arc” pull has a smaller radius.
Showroom No. 1127

connect to power sources; close it for a clear,
unobstructed work surface. The PowerUp mod-
ule is 6 1/4-in. long x 3-in. wide x 2 1/2-in.
high and has a flip-up cover that locks in the
upright position. This simplifies connecting to
power sources and allows cords to be
unplugged without the cover closing.
Showroom No. 1181

Circle No. 273

Circle No. 274

t

ERG's new Café Collection offers Sylvi, a
lightweight stacking chair with a contoured
seat and curved back. The Syivi café chair is
available with or without arms and will stack
six chairs high without a dolly. Sylvi has four
shell colors, is made of strong UV coated
plastic and is designed for indoor or outdoor
usage. ERG offers 30 epoxy color finishes,
including many polyester coatings made for
outdoor environments.

Showroom No. 1169

Neolon O

Worlds Trade Fair

Circle No. 276

—
Arc-Com introduces Taskforce with 12 new upholstery patterns, comprised of 134 skus. All
products in Taskforce offer high style design, performance and color solutions at a value price.
This first introduction lays the foundation of Taskforce by offering a spectrum of designs that
range from geometric to floral, traditional to contemporary in a variety of scales.
Showroom No. 1155

Circle No. 275
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Traditional to contemporary.

The Belgique collection.

mlahla/rlalm

Circle 43 on reader service card

For information and samples call 800.645.3943
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Showroom No. 11-123-124

Carolina Business Furniture introduces the Allez Tables, designed to com-
plement the Allez lounge seating collection. Enhanced by a distinctive
arched metal detail, the tables are available in seven sizes including:
round cocktail, rectangular cocktail, console, 18-in. round table and three
end table versions. The Allez Tables are offered with 12 standard wood
finishes including oiled walnut, lacquer walnut, light cherry and natural
maple, as well as custom finishes.

A The Multiple Application Table System
Circle No. 282 frpm Falcqn _is available in 50 .table‘
sizes consisting of 38 shapes including
connectors, crescents, trapezoids, half
rounds, rounds, squares and rectan-
gles. The table offers integrated wire
management and lift and flip top table
- options with legs that fold, remain sta-
La Costa, designed by Pamela Light, IIDA, for Brayton Intemational, features two unique tionary or permanently mount. Easy to
styles. The Sport model offers a sleek slim-line back, while the Couture model offers pil- move and store, the Multiple
low upholstery. Both styles are available with pneumatic or mechanical height adjust- Application Table System is available
ment with knee-tilt, and three base finish options. The wood arm is available in 21 stan- in a full range of highly versatile finish,
dard wood finishes, and is also available with upholstered armcaps or self skinned ure- edge and accent choices.
thane armcaps for added durability. Showroom No. 1194
Showroom No. 11-114
Circle No. 277

Circle No. 288

Tahiti is a new compact flatweave from Eurotex that is
suitable for office, retail, health care and university
interiors. Tahiti's dense, ribbed surface texture adds
tailored aesthetics and architectural interest. The all-
natural color palette includes colors such as pear,
charcoal, sisal and corn, and evokes the earthiness of
stone and bleached grass. Pile yams are 100 wool
and the carpet is 13-ft. 2-in. wide.

Showroom No. 11-121

-
L

The design of the Gilbert collection
from Thonet is reminiscent of the
“deco” style, while at the same
time achieving a futuristic flair
with the unusual combination of
wood and metal. The fluid quality
of the cast aluminum arms cre-
ates a comfortable tension relative
to the wood frame.

Showroom No. 11-106

Circle No. 279

Circle No. 278

-

Neolon O

Worlds Trade Fair

The J.M. Lynne e 0
Co. offers Netting and Netting

Damask, two 54-in. vinyl wallcovering patterns designed by Patty
Madden that are suitable for corporate, health care, hospitality
and retail use. Netting is composed of subtle delicate lines and
shadows that provide a timeless textural woven feel to the pat-
tern. Netting Damask complements Netting's small texture with a
soft, almost romantic overprint. Shades in the patterns range
from muted, soothing neutrals to bold, eye-catching accents with
metallic embellishments.

Showroom No. 1157

¢

Circle No. 280
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Peter Pepper Products

Phone: 310.639.0390
Fax: 310.639.6013

Circle 44 on reader service card



CONTRACT DESIGN
MARKETPLAGE

———
Levolor Home Fashions
Contract Division offers

LouverDrape” vertical
blinds, featuring Zirlon® with

AutoRotate™. The Zirlon

headrail is a self-lubricating
wheeled system that was
designed for durability and
superior performance, while the AutoRotate feature automatically rotates
vanes to the open position when the traverse cord is pulled. The LouverDrape
Zirlon vertical blinds are available in four different vane styles: solid vinyl, per-
forated vinyl, fabric inserted in vinyl and freehang fabric.

Showroom No. 1190

=
The Center Point Collection, designed exclusively for
Shelby Williams, is manufactured to meet the most
demanding standards for contract use. Quality features
include formed stick rattan frames with handwrapped
and glued leather bindings. The collection also offers
flame retardant Pyroguard foam padded seats and
optional foam padded backs. lllustrated with
optional Corda Design back inset.
Showroom No. 11-111

Circle No. 281

Circle No. 271

[
Lo

Maharam introduces Tek-Wall™ Elite, the latest addition to its signature line of poly-
olefin wall coverings. Tek-Wall Elite patterns each resemble fine textile wallcoverings, 4
achieved by using yarns that create definitive, highly refined designs comparable to
natural woven wallcoverings. All patterns are 54 in. wide, and are woven of poly-
olefin and polyester. A durable Teflon™ finish and an acrylic backing allow Tek-Wall

Elite to be cleaned with bleach, making it ideal for health care applications. %
Showroom No. 1188

Circle No. 286

Camegie introduces Vertical Reality, a new system of panel fabrics designed by Laura Guido-Clark and
Beverly Thome that are interchangeable by color, texture and pattern. All colors of the collection are coordi-
nated with solid finishes, wood surfaces and carpet colors. The textiles are an enhanced quality, rare for
panel fabrics, featuring a higher pic content, that makes them more opaque. Custom colors, alteration of

patterns, and even completely new designs are available for special projects.

NeoCon %

Worlds Trade Fair

-l
-

» ,m” H Nucraft Furniture Company has expand-
IR existing bookcase line. It now

: provides durable construction for stor-
age needs with different heights ranging
from 29-in. to 84-in. and a selection of
12-in. or 15-in. depths. The simple
design of the Nucraft bookcase offers
striking detail options to complement
contemporary or traditional styles within
the office area. Options include full or
half height wood hinged doors, sliding
glass doors, locks, and magazine
shelves that flip up to reveal an area for
back-issue storage.
Showroom No. 1166

Circle No. 287

it
|

A This executive U-shaped work center from Gunlocke is representative of a
custom solution that has been tailored to the needs of the customer. The
trio of work surfaces includes the bridge touting both angle and height
adjustment. With virtual work surface-height power and data distribution,
ergonomically-friendly style and project management modules, the work
center is a distinctive blend of form, function and fine woodworking.
Showroom No. 1120

Circle No. 283 Circle No. 285
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FLOOR 3

Allseating Corporation 394
\listeel 300
American Seating 399

Ametex/Robert Allen Contract 367
Atlanta Architectural Textiles — 324A

Baker Furniture 391
Berco Tableworks 383
Bernhardl Contract 307
Boling Company, The 371
Bradford Systems 3-107
Bright Chair Company 3-123
Brueton Industries 349
Gartwright 336
Condi

Councill Contract Showroom
Cramer

Creative Dimensions
Davis Furniture

Design Tex Fabrics

Fick Adams Corp
Executive Furniture Inc.
G F Office Furniture, Lid.
Girsberger Office Seating
Gregson

HAG, Inc.

HBF

Halcon Corp.

Harbinger Carpets
Harden Furniture
Hardwood House
Haworth Staft

Haworth, Inc.

Herman Miller
L.C.E/Unika Vaey

Int’l Interior Design  Association 341

Invineible Metal Furniture 3-112
Jasper Seating 383
Keilhavuer Contract Seating 360
LUI Corp. 346
Lees Commercial Carpet 3-101
Loewenstein Contract 353
MP & Associates 353
Meridian 318
Miller Desk Inc. 337
OSI Signatures In Fine Wood 333
anel Concepls 330
a0l 37
Yaoli 380
Robert Allen/Ametex 367
Smith Metal Arts, div. of Smith
MeDonald Gorp. 318A
Tiffany Office Furniture 3683
Vecla 303
Vitra Seating 310A
Witt, R.K. & Associates 345
FLOOR 8
Interface Flooring Systems 848
Kimball International 825
National Office Furniture 828

FLOOR 8 Temporary Space

(Buildings Show & TechnoCom Exhibitors)
Acoustical Panel Systems, Inc,
Adjustable Steel Partition

Advantage Office Systems

Amoco Fabrics and Fibers Company
Amtico Design Floors \317
AMP Incorporated

APCO Graphics Inc

\readia Chair Company B319
Armstrong World Industries

Artistic Coatings €228
ASI/Intrex

ASI Sign Systems, Inc.
Assel Systems, Inc,
Atlas Carpet Mills, Inc.
BackSaver Products
Bevis Furniture

BOMI International

Blumenthal
Borroughs Corporation
Brandrud Furniture, Inc. A202

Brookside Veneers
Buildings Magazine
Burtco Enterprises, Inc.

CONTRACT DESIGN
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CADworks, Inc.

Campbell Contract

Cannon Chair Manufacturing. Inc.
CASEWORKS/Healthcare Furniture
CenterCore

G Inc.

Clestra Hauserman

Goneepts by Midmark Corporation
Conwed

Cort Furniture Rental

Courtaulds Performance Films
Crossley Carpet Mills Limited
Datel Medical Storage Systems, Inc.
Dazor Manufacturing Corp.
Decohotel & Contract, S.1,

Design Link International
DesignNet

DMI Furniture, Inc.

Dow Chemical

DuPont Contract Textile Fibers
Duraform

Dynamic Logic Systems, Inc,
Frgogenic Technology, Ine.

FMLink Limited

Facilities Group by Jofco

Fillip Metal Cabinet Co.

Forms & Surfaces

Furniture & Equipment Inventories, Ine

Gage Corporation
Gautier, Inc,
GE Lighting

Gilford Wallcoverings. Inc. E235
Grammer, Inc.
Haller Systems D314

Herrco Enterprises, Inc.

High Point Furniture Industries
Hillman Fabrics

Hitee Group International, Inc,
Hoechst Gelanese

Home on the Range
HOST/Racine Industries
Hunter Douglas

Impact Design

Importi U.S.A.

Indiana Desk

Intellicon

Intergraph

Inwood Office Furniture

IPC

JB Research, Inc.
Jofco-Whitehall

Johnson Controls, Incorporated
Johnsonite

Jolt Lighting Inc.

JPS Elastomerics Corp

K.O.H. Design

Kroy Ine

Krug Healthcare

Kusch Seating

Labor Metal Ordee, USA
Landscape Forms™ 1216
Lonseal, Inc,

Lotus Carpets

LSI North America

Luna ‘Textiles \32
Magna Design

Manchester Carpels

Master Coating Technology
Metcor Manulacturing
Milcare. Inc.

Mity-Lite

MKC, Inc¢

Mobel Linea. S.L.

Mobili G Inc.

Monsanto Contract Fibers
Monterey Garpets, Inc.

MOZ Design

Nemscholl Chairs

Neutral By Design
Nightingale Inc.

North American Glass
Nuway Matling Systems, Inc
Office Star Products

ONMNI

Pacificrest Mills B315
Packard Industries. Inc.
Panduit

Paralax/EDP K337
Yarksite/DuPont Corian

“ateralt Commercial Carpet D108
Patel

Paul Brayton Designs

Pent, Div. of Group Dekko International
Pionite Decorative Laminates

Plan Hold International

Prismatique Designs Lid.

Proformix. Inc

ProjectMatrix

QFI-Quaker Furniture, Inc.

Roppe Corporation

Rosemount Office Systems €302
Sauder Manufacturing Gompany

Shaw Contract Group D222
Sistemtronic

SITMATIC

Skyline Design
Source International
Stiffel Company, The
STO
ST Systemtronic, S.A.
Sugatsune America, Inc.
SuperiorChair
Surface Protection Industries  B221
International
Symbiote Ine
Tarrant Interiors, Inc.
Tate Access Floors, Ine
Tayco Panelink Lid.
Team Design!
Tella Inc.
SM/TacFast Garpet Systems A1O1
TOLI International
Trademark Designs
Transwall Corp. \124
Triavch Industries
Ultegra
UNICOR
United Metal Fabricators, Inc
L. Schaerer Sons Inc./
Haller Systems ™ D314
USG Interiors Inc.
USM U, Schirer Sons Lid.
Ven'lee Veneer Technologies, Lid.
VIA
Visual Applications
\PI
Waldmann Lighting E107
Western Solutions
Westweave Carpel Mills
Wilburn Gompany, Inc.
WorkSpace International, Inc.

FLOOR 10

\dden Furniture 1050

Allyn Bank Equipment Co. . 10677
\I\V/Chicago 10490
Andersen Windows 10-107
BodyBilt Seating, Inc. 10-1:40
Bretlord 1078

BIFMA 1057

Cabot Wrenn 10-116
Consulting For Architects 1049A
Dar/Ran 10-153
Dauphin North America 10-105

Dec-Art Designs 1052

Deepa Textiles 10-166
DuPont Flooring Systems 10-111
Durkan Patterned Carpets 10-134
Fgan Visual 1079
Episode 107

I Systems Ine. 10-146
Fixtures Furniture 10-160
Flex-Y-Plan 10-144
Garey/SLP 1043A
Gianni 10-154
Habitech 10-100
Hillerest 10-124
Howe Furniture Corporation 10-161
IFMA/Chicago Chapler 1065
Innovations in Wallcoverings 10-148
Invision Carpel Systems 10-118
Irwin Seating Co., 10-150
J & J Industries, Inc. 10-118
KYO Corporation 10-108

Kaufman Contract

Knoll Group Office, The

Kwik-File, 1.1.C

La~Z-Boy Chair

MDC Walleoverings

Magnuson Group

Mannington Gommercial

Masland Contract

Mayline Company, Inc., The

Metier

Milliken Carpets

Neutral Posture Ergonomics

NorthWoods

Nova Solutions, Inc.

Nova-Link Lid.

OFS/Styline

Office Specialty

Patrician Furniture

Peter Pepper Products

Precision MIg. Inc.

ROVO Chair Lud.

Rubbermaid Office Products

SIS Human Factor Technologies

Steelcase Ine.

Stow Davis Furniture Inc.

Stylex

Teknion Furniture Systems

Trendway

Tuohy Furniture

United Chair Company

Van Bergen Associates

Versteel Inc.

Viking

Wahl Streiner Office Solutions/
WSOS

Wilkhahn, Inc.

Woodtronics

Wright Line Inc,

FLOOR 11
\re-Com Fabrics

Alma Group, The

BPI

Brayton Healthcare

Brayton International
Carnegie Fabries

Carolina Business Furniture
Carolina Healthcare
Chromeralt Contract Furniture
Cleator

Couristan, Inc

ERG International

Furotex

Executive Office Coneepts/EOC
Falcon Products

Gunlocke Company, The
HON Gompany. The

Harter Group, The

JM. Lynne Co.

JG Furniture Systems
Jackson of Danville
Johnson Industries

Knoll Group. The

Levolor Home Fashions/
Contract Division

MTS Seating

Maharam

Marvel

McDonald Products. div

ol Smith McDonald Corp.

Metropolitan Furniture

Nucraft Furniture Co.

Richard Winter Associales

Shaler Commercial Seating

Shelby Williams Industry

Steelcase Ine

System 2/90 Modular

Facility Signage

Thayer Coggin Institutional/TC1

Thonet Industries

Virco Mfg. Corporation

1082
1000
1054A
10-135
10-155
1054
1039
10-102
1054A
10-168
10-115
1098
10-141
1038
1033A
1044
1095
10-153
1094
10-133
10-138
10-152
1098
1032
10-167
10-147
1048
1086
10-132
1042
1095
1093
10-110

1084
1035
1056
1040A

1157
11-118
1168
1169
1181
111

1190
1169
1188
1132

11-114B
11-100
1166
1169
1169
11111
1118

1119A
1173
11-106
1162
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SIGNATURE 2600

The Signature 2600 collection of modular casegoods sets a higher standard for flexible, integrated office
furniture. The Signature 2600 collection offers realworld adaptability and comprehensive design with
exceptional craftsmanship at a moderate price. The collection is available in various design details and

two wood species in a full range of stains and colors. Contact Gianni for more information.

GIANNI

A Best of NeoCon Award Winning Company

4615 West Roosevelt Road Cicero, IL 60650-1522  708.863.6696 ¢ 1.800.237.0847

Circle 45 on reader service card




MARKETPLAGE

DuPont Corian” strengthens its growing color
palette with the introduction of 10 colors.
The new 1996 colors, pictured here from
top to bottom, are Black Quartz,
Mediterranean, Azure, Lavender,
Beach, Primrose, Tea Rose, Rain
Forest, Tarragon and Seagrass. The
colors of Corian are solid all the
way through, so color won't fade or
chip. Corian is renewable, so a sim-
ple sanding will remove scratches
with ease without marring the beauty
and uniformity of color.

e 4

J I TP PP Posos

Circle No. 151

A Luna Textiles, a new textile company based in Northern
California, presents its first collection of upholstery fab-
rics. Designed for Luna by Michael Vanderbyl, the col-
lection features elegant architectural styling and rich
coloration. The fabrics are woven primarily in wool,
cotton and rayon for durable usage in corporate, hospi-
tality and residential applications. Roman Blocks

@ (shown), was woven using matte wool and shiny cotton
7, ) to create dimension and elegance. Luna Textiles will be
V/) exhibiting at NeoCon at booth A321 on the 8th floor of

4}’ S the Merchandise Mart.

Circle No. 152

A As part of the largest seating and table introductions in the Company's 32-
year history, Geiger Brickel has debuted Sonata Guest Seating. Designed
by Jim Hill, Sonata is particularly well-suited for corporate and residential
dining and guest seating applications. Sonata is offered in two versions:
open back and upholstered back. Both models feature doweled and glued
reinforced solid maple or cherry wood frames. Geiger Brickel's Chicago
showroom during NeoCon is at 300 West Hubbard St., Suite 400.

Circle No. 153

A The Giano table, designed by Marcello
Cuneo for Cassina, has two surfaces that
pull out at both sides, quietly rotate on a
simple rail mechanism, and join together
effortlessly to effectively double the table’s
surface areas. The 29 1/2-in high stream-
lined, contemporary table is available in
three sizes, 50-in. x 35-in., 39-in. x 39-in.,
or 50-in. x 50-in. in either natural beech-
wood or beechwood stained cherry.

-
-_—

The McGuire Furniture Company has introduced a
series of new product designs by world-renowned
designer Orlando Diaz-Azcuy. The Trianon M-2098
upholstered back dining/occasional chair (shown)
features tapered legs, a curved seat and gracefully
curved arm rests. This round-back arm chair recalls
the delicate scale and comfort of an 18th century
Louis XV design. The upholstered back displays a
sewn quadrant with a square, centering button with-
in a ring of rattan.

Circle No. 154

Circle No. 155

CONTRACT DESIEN 4O

MAY 1996




T FOCUS

n
J

PRODUI

Difice
Lounge
Seating

In the cost-conscious 1990s office, lounge seating
is one of the few remaining symbols of the civil
side of public life, whereby businesses show
compassion for others, be they colleagues, ven-
dors or customers. Handsome and comfortable
as it should be, lounge seating must also prove
sturdy enough to sustain a fairly high level of use,
ready to shrug off abrasion, soiling, wetting, stain-
ing and the rare but by no means totally absent
lighted cigarette. Shown here are some current

ways to display corporate hospitality.

7 () GONTRACT DESIGN

NIENKAMPER

The Max Sofa Series, designed by the
Miiller/Nienkimper Design Team, fea-
tures substantial sizes softened with
gracelul lines and rich fabrics or leather.
The Max Sofa Series is available as a tra-
ditional sofa grouping or as a Max
Tuxedo. The traditional sofa grouping is
offered in a variety of shapes, created
from convex and concave elements with
six optional arm designs.

Circle No. 289

SHELBY WILLIAMS INDUSTRIES

The City Place Group is a new look in tra-
ditional styling from Shelby Williams.
Sitting comfort is assured by dacron
wrapped, foam-filled, reversible seats.
Both the lounge chair and the sofa feature
a custom spring foundation. The overall
dimensions of the chair are 34-in. wide x
31-in. deep x 42-in. high. The seat is 18-
in. high and the arms are 24-in. high. The
sofa is available in a 60-in.-wide cuddler,
a 72-in.-wide full or an 80-in.-wide queen.

Circle No. 291

STEELCASE

CaneCreek™ Furniture, part of Steelcase
Wood Furniture, has broadened its seat-
ing offering with the Community Lounge
Seating Series. The new lounge series fea-
tures contemporary styling, gentle con-
tours and graceful tapering that is appro-
priate for almost any reception, waiting or
lounge area. The Community Lounge
Series’ design combines comfort and
durability with a value price.

Circle No. 290

FALCON PRODUCTS

The Cascade Collection from Falcon
Products Inc. was designed by David Ritch
and Mark Saffell of 5D Design Studio. The
collection includes a lounge grouping, a
club series, pull-up chairs, benches, bar
stools and tables. Constructed of maple,
Cascade has fluted corners and slightly
arched legs and rails. Featured here is the
Cascade Settee Chair with gracefully
arched arms and legs and either a slat or
upholstered back.

Circle No. 292
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EXECUTIVE OFFICE CONCEPTS
[ixecutive Office Concepts introduces the
Spanky and The Gang seating collection.
Spanky chairs and companion gang seal-
ing units are void of center legs or
obstructions, for ease of maintenance
I'he model 160 arm chair is scaled for
office and conference use. The hardwood
trim is available in solid cherry, maple,
oak or walnut in a choice ol 13 standard
finishes as well as polyurethane colors

Circle No. 293

MAY 19946

ERG INTERNATIONAL

[KRG’s  Katalina Modular Lounge system
offers fully upholstered, round or straight
sectional pieces, on-line or corner lables,
optional inside or outside arm rest, and
upholstered or laminated plinth bases.
ERG's Katalina system offers a clean look
and has endless seating and table configu-
rations to customize today's office lounges.

Circle No. 294

Circle 46 on reader service card

VECTA

The Alexander Street Collection from Vecta
is comprised of settee, chairs and occa-
sional table, as well as upholstered modu-
lar seating. The pieces are relatively small
with a distinctive full arm profile and saber
legs and a repetition of motifs. The scale of
the collection was determined by the
growing demand in the contract market for
smaller-scaled upholstered seating. The
collection was designed by Michael Graves
for the ai Collection.

Circle No. 295

Dauphin presents Froggy,
a side chair collection
exhibitine unusual flair
and cuacting ergonomic
seating desien. Available
as u sled base 01 4 leg
stacker /11 a variery of
frame finishes and fabrics

lored wood

or brightly col
yeats and backs. Arm or

armless. [ or a brochure

please call: 800 995 6500

hitp://www.dauphin-seating.com

v’
L
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SAUDER MANUFACTURING COMPANY

Sauder Manufacturing has introduced a new
seating collection of tables and seating
units. This grouping incorporates the popu-
lar Wedgewood laminated design construc-

tion into combinations of multiple options of

seating and table components. Offered in a
standard beech/maple construction, Saud-
er's seating is available in an extensive line
of fabrics, as well as COM.

Circle No. 299

TUOHY FURNITURE CORPORATION

The Martina Collection, designed by 5D
Studio for Tuohy Furniture Corp., offers a
finely sculpted series ol lounge and sofa
pieces as part of a more comprehensive
offering of guest chairs and occasional
tables. Martina Lounges are available in
single. double or triple formats. All have a
solid wood inner frame and solid maple
legs that are available in a wide spectrum
of finish colors.

Circle No. 142

72 CONTRACT DESIGN

R.M. WIELAND CO.

The Rolo Series, from the RM. Wieland
Co.. is a fully-renewable chair in which
one can sit comfortably for hours. The
rounded shapes add visual contrast 1o
both traditional and contemporary set-
tings. Like all Wieland furniture, The Rolo
Series covers can be refreshed and every
component renewed. Wieland products
carry a full 10 year warranty.

Circle No. 300

ALLSTEEL

Tux Lounge Seating from Allsteel puts a spin
on the traditional tuxedo styling. Tapered.
triangulated armfronts lend appeal to this
collection, which consists of soft lounge
chairs and sofas that have a home-like
warmth, vet fit well in the workplace. The
Tux Lounge is available in two- and three-
seal sofas and matching chairs.

Circle No. 143

KIMBALL OFFICE FURNITURE CO.
Kimball Office Furniture Co. offers three
lounge sernies, Terrace, Crescent and Vista.
The transitional desien of Crescent and Vista
and the contemporary lines of Terrace pro-
vide a wide range of styling to complement
traditional, transitional and contemporary
casegoods and systems settings. Each
series is available in one-, two-, or three-
seat models and uses a long wearing, high
resiliency, dual density foam.

Circle No. 141

LOEWENSTEIN

Loewenstein offers Nicole, a slightly
smaller scaled. contemporary. Italian
inspired collection. Nicole features solid
maple panels for all the exposed wood as
well as tight upholstery with double nee-
dle stitching at all seams for a heavier
usage environment. Nicole is available in
both a love seal and a sofa version and
comes in 18 different wood finishes.

Circle No. 144
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If Chairs Could Only Speak!

They would tell you about the daily abuse of spills, stains, wear and tear. Chairs face daily torture and a
struggle to survive. Most fabrics do not offer them any permanent protection.
With vinyl comes the hot, sticky feeling and they can't even breathe.

There is now a way to save and protect our chairs ..Crypton®! Crypton® is a revolutionary fabric that is
permanently water repellent, stain resistant, anti-bacterial, extremely strong and it breathes. Chairs can now
live a long, comfortable, happy life. Plus, they can look young and beautiful with clear, crisp beautiful designs.

You can save your chairs with Crypton®! We salute those companies who are already saving the chairs!

McDonald’s by JBI, Opreyland Hotel by Shelby Williams

South Carolina Medical Center
Distributed by Design Resources Distributed by International Fabrics

Re-upholstering by Powell Upholsterer
Distributed by Fantagraph

ﬁ:rsiﬁed products
" el

SUPER FABRIC

For More Information Call Hi-TEX Inc.: 1-800-CRYPTON

Call any of our distributors helping to save the chairs! They each have their own designs and colors, so be sure to check out all your options.

| Arc-Com Fabrics (800) 223-5466 Designtex Fabrics (800) 797-4949 John Wolf Fabrics (212) 683-4800 |
Atlanta Architectural Textiles (800) 241-7256 Fantagraph / Standard Textile (800) 888-5000 Mayer Contract Fabrics (800) 428-4415
CF Stinson Company (800) 841-6279 Harwell Fabrics (800) 528-5505 Momentum Textiles (800) 923-5678
Design Resources (800) 264-4782 International Fabrics (800) 334-7399

Crypton- stain resistant fabric Patent Pending




AGI INDUSTRIES INC.

AGI presents Karra, designed by Alex
Forsyth. Karra's tapered lines surrounding
solid maple creates a canvas that lends
itselfl to an abundant combination of fabrics
and finishes. Each member of the Karra
family is a sophisticated transitional answer
lo the space constraints of smaller office
environments. Karra features exposed
maple wood arms and legs, a frame of kiln
dried hardwood and a five year warranty.

Circle No. 145

DAVIS FURNITURE INDUSTRIES

Davis Furniture Industries introduces the
Spot Chair, licensed from the WK Company
of Germany. Spot is a contemporary lounge
chair designed for both contract and resi-
dential applications. The chair is ideal for
executive lounge areas or clinical areas. The
chair’s back is adjustable to allow for any
sitting position, while the seat can be pulled
out for a more relaxed position. The Spot

chair is offered in a countless number of

leathers and fabrics.

Circle No. 148
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GEIGER BRICKEL

Geiger Brickel offers the Plister Profile | and
Pfister Profile Il lounge seating collections.
Distinguished by different edge details,
Pfister Profile 1 models employ sloping,
moderate-width arms. Pfister Profile 11
models are characterized by narrow-width
arms which parallel the height of the seat
back. There are eight models in each collec-
tion, and seats and backs are nylon webbed
with tapered and shaped resilient
polyurethane foam.

Circle No. 146

KI

Logix, from KI. provides classic lounge
seating for areas that demand flexibility,
durability and easy maintenance. Curved,
wedge-shaped, straight and quarter-cir-
cle Logix modules combine to move
around columns, accommodate irregular
spaces and create an unlimited number of
configurations. The seamless, molded
fiberglass bases can be specified in a
variety of finishes or can be upholstered.

Circle No. 149

KEILHAUER

While The Chatham Series, designed by Tom
Deacon for Keilhauer, takes inspiration from
historical styles. each silhouette is updated
for the 1990s. The Chatham Series includes
a side chair, a fully upholstered lounge chair,
a love seat and a three seat sofa unified by
common materials and distinctive design
details. The forms of the turned front leg
and carved top arm are offset by the seat-
ing’s crisp edges and clean profile.

Circle No. 147

HAWORTH

\pia, from Haworth, offers four wide-
spaced, convex. brushed-aluminum legs
that provide a high level of stability, while
enhancing the chair's contemporary look.
The seats are mounted to the legs using a
transverse beam that provides additional
stability. Available in single unit or tan-
dem-beam configurations, the chairs can
be specified in either a single color or a
bi-colored seat/back combination.

Circle No. 150
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THE GUNLOCKE COMPANY

The Chorus Lounge, designed by Smith
Chororos for The Gunlocke Company,
offers versatility with one- and two-seal
designs. Available in a multitude of fabric
and leather choices, Chorus Lounge
extends guest seating to virtually any set-
Ling—from reception areas to the private
office. Offering two distinct aesthetics,
the unique wedge-shaped arm caps may
be accentuated with solid cherry, oak or
maple or may be upholstered.

Circle No. 296

WILKHAHN

The squared-off elegance of Wilkhahn's
(ubis armchairs provides upholstered com-
fort for reception rooms and small, informal
conference areas. Cubis’ appearance is
defined by clean horizontal and vertical
planes, with straight, sleek legs that con-
trast the square, upholstered seats and
backs. Legs are aluminum oval tubes,
chrome plated, which are either anodized or
powder coated. A smooth transition is
made via angled tops that flow into the hor-
izontal line of the armrest.

Circle No. 297

ARCADIA

From the detailed stitching at the apex of
its elliptical arms, to the understated
maple legs, the Milano Series from
Arcadia consists of sophisticated ele-
ments artfully blended to impart the
essence of style and comfort. The Milano
Series is a collaborative creation from
David Dahl and Carl Muller.

Circle No. 298

PRESERVATION
PLAN ON IT

Planning on restoring
a house, saving a
landmark, reviving
your neighborhood?
Gain a wealth of
experience and help
preserve our historic
and architectural
heritage. Join the
National Trust for
Historic Preservation
and support
preservation efforts in
your community.
Make preservation a
blueprint for the future.

~

Write:

’ National Trust
‘ for Historic Preservation
‘ Department PA
| 1785 Massachusetts Ave., N.W.
\ Washington, D.C. 20036

1-800-708-9710 * 72 Wright's Landing, Auburn, Maine 04211

Circle 48 on reader service card
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Courant flaunts its fiexibility
in its table-top concealed
power trough (below),
access to outlets through
monuments (near right) and
assortment of table shapes
and sizes (far right).

PRODUCT FOCUS

Gonspicuous
Access

The Courant Conference
Series from HBF
doesn't beat around
the bush when it
comes to technology

By Linda Burnett, assisted
by Rita F. Catinella

7 & CONTRACT DESIGN

y word!"

as Hollywood's

favorite  butler \rthur
Treacher might have said.
Tea and crumpets are being

pushed aside by high powered
laptops and advanced video
recorders in today's execulive
meeting rooms. “Conference
rooms aren’t being used as par-
lors anymore,” declares Lisa
Bottom, interior designer and
principal in the Bay Area architec-
ture firm Bottom Duvivier with
husband John Duvivier. As speci-
fiers themselves, watching one
client after another take an arse-
nal of high-lech equipment to
meetings, Bottom and Duvivier
have recognized an idea whose
time has come: a technologically
accessible collection of tables,
credenzas, breakfronts, podiums,
wall-mounted presentation cabi-
nets and presentation rails that
HBF now introduces as the
Gourant Conference Series.
“There was a huge gap in the

marketplace for the integration of

the conference room and technol-
ogy.” Bottom recalls. With that
observation in mind, Bottom

Duvivier approached HBF with a
design brief to bring furniture and
machines together. The Courant
addresses issues such as integrat-

ing the conference room environ-
ment, accommodating technolo-
gy, offering flexibility for future
technology enhancements and
creating a responsive design
that offers the client choices.

One of the most striking
aspects of Courant’s design is its
bold display of high-tech capabil-
ities right on the table top. “The
access Lo technology is made into
a design detail, rather than keep-
ing it hidden,” says Kevin Stark,
vice president of design for HBE
“Here was an opportunity for us
to make technology access a fea-
ture and give the table integrity,”
adds Bottom. “The table top is
where important things happen,
S0 we said, ‘Let’'s make it work in
a way that can be elegant.™

Since the power/data raceway
is integrated with Courant’s struc-
ture, the user simply makes con-
nections through the table top
doors, which open to reveal a
series of outlets, power harnesses
and AMP Flex-Mode® intercon-
nect modules. The doors then
close around the power cord to
conceal the cables inside. The
user need not know anything more
aboul electronics than how to plug
a cord into a socket. Simplifying
the procedure even further, the
outlet canal’'s width is broad
enough to fit a hand without
squeezing. To connect the table to
the facility’'s power/data network,
the table’s cords can plug directly
into a floor outlet positioned
under the table leg or through a
cut-out at the base of the leg when
a monument is off course.

The collaboration with HBF
meant a lot to Bottom. Prior to
the development of Courant,
manufacturers of wood furniture
were reluctanl to acknowledge
the growing presence of technol-
ogy in the workplace. “Many
wood manufacturers have shied
away from high—tech,” Bottom

explains. Specifiers often designed
custom furniture to make the
integration a reality—a situation
that alarmed cost-conscious
facility managers.

Courant thus offers the look
and feel of custom work with the
availability and price of mass
production. In fact, HBF can pro-
duce Courant so efficiently that
the cost of the table with the
power trough is not much more
than the cost of the table with-
out. Designers and clients who
are attracted to the table for its
looks alone can specify it without
all the power/data options.

Keeping faith with her col-
leagues in more ways than one,
Bottom has also incorporated
flexibility in the aesthetics, so that
Courant offers three different
edge details, namely contempo-
rary, transitional and traditional,
as well as two base details. The
Lable top doors can be specified in
a selection of veneers, marble
and leather wrapped. As for the
shape of the top itself, designers
can select square, round, rectan-
gular or capsule. “"As a designer
and specifier.” Bottom explains, I
want to be able to choose how I'm
going to fit this product into the
environment.”

Although the tables have been
the favorite pieces by far in the
collection, specifiers are increas-
ingly interested in other pieces
from the series. “We really saw
this in terms of a broad solation,”
says Stark, “not just a table prob-
lem, but a conference room envi-
ronment problem.” HBF and Bot-
tom Duvivier are already working
on plans to expand Courant and
raise it to a higher level of techno-
logical capability. Perhaps the
table top doors will extend into
full wings and transform into a
client’s private jet? ~e
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THE PROBLEM

Most mouse users utilize the work surface area next to the
computer because traditional keyboard holders (designed
before the widespread use of the mouse) cannot accommodate
keyboard and mouse use. The resulting shoulder, arm and
wrist position is not only inconvenient, but this awkward, unnat-

$

THE SOLUTION

The MouseBoard™ is designed to adjust to the precise point
where the wrist is in a neutral position with the hand supported
comfortably alongside the keyboard. By locating the mouse on
the same plane with the keyboard, and choosing from a wide
range of adjustments for the height and angle of the board,

ural angle can contribute to stress and fatigue. users can reduce strain and fatigue. The ergonomic integration

of the keyboard and the mouse provided by the MouseBoard
is the solution.

N g =
the MouseBoard by ReGenesis

4700 Alpha Road Dallas, Texas 75244
Phone: 1-800-346-9603

(AR WATERLOO

URNITURE MPONEN

The MouseBoard uses the WATERLOO fully articulating arm with height adjustment LEVER LOCKg
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Taskforce is Arc-Com’s col-
lection of 12 new upholstery
patterns comprising 134
SKUs offering style, perfor-
mance and color at a value
price point of $35.00 and
below. The design spec-
trum ranges from earth-
tones in floral and tradi-
tional patterns (right), to
bright blues and geomet-
rics in a variety of scales
and textures (below).

PRODUCT FOCUS

Beyond
Utopia

Building on past
success to meet the
task at hand, Arc-Com
presents Taskforce as
the ultimate in
value-priced upholstery

By Holly L. Richmond

7 8 GONTRACT DESIGN

rice point no longer
separates a market
or defines a client,”
states Peter D. Layne,
executive vice president
of  Arc-Com  Fabrics.
“From a high-end hospi-
Lality project to a modest
office renovation, every
client requires products
al a range of costs.”
Taskforce, a collection of
12 new upholstery pat-
terns offering superior
stvle and performance at
a value price point of
$35.00 and below, is Arc-
Com’'s answer to keep-
ing expenditures at a
minimum and custom-
er salisfaction at a maximum.

Gan Arc-Com Fabrics deliver?
For two decades the Orange-
burg, N.Y.-based company has
been a diversified source for
contract textiles, creating and
marketing innovative, award-
winning products in the cate-
gories of corporalte environ-
ment, health care and hospital-
ity. Its in-house design studio
and custom concepts division
develop textile collections for a
product line incorporating up-
holsteries. draperies. wall-cov-
erings and partition surface
fabrics, in addition to health
care cubicle curtains, all of
which meet particular perfor-
mance specifications.

Due in part to this decade’s
corporate downsizing, Layne and
his colleagues decided in early
1995 that Arc-Com's marketing
direction needed refinement and
clarification to match customers’
calls for simplicity in the work-
place. To lay the plan for a new
collection, Layne worked closely
with his sales
staff, whom he
believes is in
the best posi-
tion to hear
and communi-
cate to his de-
signers  what
customers cur-
rently need and
expect. “Task-
force was truly
born of neces-
sity,” he notes.
“Today’s client
needs sophisti-
cated rather
than basic de-
signs that are

distinct and durable at an
agreeable price.”

So began an intense, cross-
country market research pro-
gram to determine exactly what
colors and patterns clients pre-
ler today, and establish designs
they would appreciate for years
to come. Arc-Com equipped
itsell with a solid base, The
Taskforce collection originated
from the recoloration of one of
the company’s most successful
patterns, Utopia.

The designers experimented
with bright. light and dark colors
in the Utopia pattern, and then
removed the pattern Lo discover
what Mary Holt, director of
design, calls the true “color
story.” “We figured there was no
better place to start a new col-
lection than by looking at where
our previous successes had
been,” she remarks. “Utopia is
a multicolored, organic design
of medium scale that is easily
applied in a variety of situa-
tions, and this is what we want-
ed for Taskforce.”

As it turns out, the color
story Arc-Com’s designers dis-
covered read like an un-
abridged novel, jam-packed
with customers heralding light
neutrals as well as bright hues.
The real page-turning subject
matter, however, was a request
for color clarity and a collec-
tion’s ability to work cohesively
with the company's existing
products. The 12 new uphol-
stery patterns in Taskforce
meel each ol these conditions
and give the collection an intel-
ligible, light-hearted image
with such names as Catch-A-
Wave, Autumn Breeze, and of
course, Utopia Additions.

Holt noles that while
experiments with CAD
and pencil and paper
sketches are invaluable
in design development,
showing hand-samples
to clients is equally ben-
eficial. “Clients can pin-
point a potential prob-
lem or area of opportu-
nity that we as designers
may overlook because
we get so wrapped up in
the beauty of the fabric,”
she gladly confesses. Bul
beyond sheer beauty,
customers were also
quick to take note of
Tasklorce’s low cost.

Layne says thal
revealing the collection’'s selling
price is his favorite part of a
sales presentation, as he delights
in shocking customers with sev-
eral of the patterns’ price tags in
the low- to mid-teens. However,
he concedes that while price is
important, style and construction
are paramount. Arc-Com's de-
signers  conducted extensive
studies Lo determine which fiber
types. yarn blends and produc-
tion methods would keep costs at
a minimum, such as cross-dying
and using polyester blends to
create a wool-like appearance.
The constructions run the
gamut from New Angles. a
poly/cotton blend, to Shooting
Stars and Northern Lights, both
100% BASF nylon.

Utopian or not, Taskforce is
clearly intended for a pragmatic
world. The collection comprises
134 SKUs in a spectrum of col-
ors and designs ranging from
geometric Lo floral, traditional
Lo contemporary in a variety of
scales. All exceed heavy duty
ACT Wyzenbeek recommenda-
tions for abrasion of 30,000

double rubs. with 51 of the
SKUs boasting a rating of

250,000 double rubs.

What's next after Taskforce?
\rc-Com’s post-NeoCon plans
call for additional collections,
including “Woven Connections,”
in the middle to high-priced range
of $36.00-$55.00, and “Prized
Possessions,” with a price point
of $56.00 and up. Whatever Arc-
CGom chooses Lo call its new offer-
ings. it surely intends to lead cus-
tomers down a textile road some-
where beyond utopia, o8
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Cafe Centro

Now serving design by
Frederick Brush
The Cafe Centro, New York.

gavork of Frederick Brush

undertakes. A hands-on

designer who lets no detail

herwin-Williams. “I admire
depth and softness of

@ir flat and satin finishes.
1r bright rich colors.

eir ability to meet my

ctations. And I'm

smpressed with their expert

istance in mixing and
matching colors. I know
whenever my client needs
a touch-up, the color will

be consistent.”

Frederick’s meticulous,

hands-on approach demands

- perfection. Sherwin-Williams

more
information,

call our

irchitect

and Designer AnswerLine

1-80(

50 on reader service card




Van JVegner

Like a Virgin

Virgin Megastore calling
earth: A futuristic town
square and DJ tower (oppo-
site) in New York's Times
Square anchors the four-
story high interior of the
world's largest music store.
In the design by Irvine-
Johnston and Bibliowicz
Nelligan Kriegel Architects,
an asymmetrical space
opening above and below
street level entices shoppers
and evokes architecture and
engineering of the late 19th
century as well as the work
of Piranesi. Its celebration of
structure as form begins
with Virgin's signage (left).

To stand out in the retail music crowd, Virgin Megastore, designed by Irvine-Johnston
and Bibliowicz Nelligan Kriegel Architects, has relentlessly pushed its
first New York store to be simply the world's best

Eve causes millions of Americans to

turn on their TVsS by 11:59 p.m. to stare
al the crowds who stare back at them from
Times Square in New York City, as the nation
awaits the arrival of the New Year
Fortunately, Times Square, actually two Lrian-
gles of open space formed by the intersection
of Broadway and Seventh Avenue from 42nd
lo 47th Streets, seems perfectly suited to
hosting half a million spectators in the
streets and countless more on TV, In facl.
“The Great White Way™ has been the cily's
entertainment center since richly orna-
mented legitimate theaters for live drama
and musicals first arrived in the 1890s, lol-
lowed by opulent movie palaces in Lhe
1920s. So when Virgin Retail Group decid-
ed to invade the nation’s largest city with a
75.000-sq. [fL. Virgin Megastore, the
world's largest music store. it chose the
“Crossroads of the World™ for a uniquely

A curious ritual held every New Year's
A

8() CONTRACT DESIGN

By Roger Yee

compelling design by Irvine-Johnston and
Bibliowicz Nelligan Kriegel Architects.
Taking the New York market, which buys
close to 10% of the nation's compact discs.
by storm even with a space this large sounds
wildly optimistic in 1996. Consider the com-
petition: Sam Goody (a division of $1.6-bil-
lion Musicland Stores, the nation's largest
music retailer), Tower Records (a division of
MTS/Tower Records), Coconuts (a division of
Trans World Entertainment) and HMV (a rel-

ative newcomer from Britain). With each
chain staking out choice positions in

Manhattan to fight for profits that are thinner
than a €D, Virgin's customers are already
being courted on all sides.

No matter. For Virgin Retail Group, a divi-
sion of the brash but canny British entrepre-
neur Richard Branson's $3-billion empire,
Virgin Group Ltd., which also includes Virgin
\tlantic  Airways. Virgin  Cola, Virgin
Television and Radio and other properties

(Virgin Records was sold to Thorn EMI in
1992), winning has little to do with being
first. Virgin is convinced il can package a “big
box™ retail format for music lovers in the Big
\pple—using vast floor area to offer CDs,
video cassetltes, laser discs, CD-ROMs, books,
a cafe, a travel shop and a well-trained staff—
better than anyone else. There are already 356
Megastores (five in California) out of 60 Virgin
locations in 14 countries across Furope, Asia
and the Americas, all performing quite well.
As Branson boasted to New York magazine in
the April 8, 1996, issue, “New York will never
Kknow what hit them.”

His words might have sounded a bit hollow
in the fall of 1994 when Irvine-Johnston, its in-
house design consultant based in Santa
Barbara, Calil., selected Bibliowicz Nelligan
Kriegel Architects (BNK). a New York firm. to
jointly develop the design for a store at 1540
Broadway, the U.S. headquarters of Bertelsmann
Music Group. The original retail concept for the
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“Meet me at Virgin Megastore” is
a sentiment Virgin hopes to hear
about a space that is anything but
generic no matter where you look.
At the top of the first escalators
(above), shoppers can scan Virgin's
offerings before they take the
plunge. A second-story balcony
view (opposite) shows the layering
of elements from large to small.
Though TV monitors and other
graphic images leap out at shop-
pers, the space's powerful structur-
al form guides them to their desti-
nation. Overhead, a truss bridge
rotates to service equipment.

872 CONTRACT DESIGN

'\

“'

space, a multi-story “vertical mall™ prepared
by the Jerde Partnership for The Hahn
Company at the base of the building designed
by Skidmore, Owings & Merrill. was never
completed. The ground floor and upper
floors, basement and sub-basement with an
atrium cut from the floor slabs., banks of
installed escalators going nowhere and an
unfinished, sub-basement cineplex that was
to be operated by Loews State Theaters were
left. Needless Lo say, none of this served the
needs of the Megastore

Yet Richie Irvine and Gary Johnston, prin-
cipals of Irvine-Johnston, and lan Duffell,
president of Virgin Retail Group, realized the
site had its virtues as they sketched one
development scheme after another prior to
lease signing. “Where else could we have
found such a setting”?” asks Irvine, the cre-
ative director for the project. “Virgin needed
a massive space where people could meet in
a city where space is al a premium. In the

Bertelsmann  Building,
we knew we could cele-
brate New York in its
extremes —its crowded
sidewalks, noisy sub-
ways and towering
heights. Now we have a
great place to shop and
meet that we want New
Yorkers to take over and
use as a forum.”

Tourists will play a
=¥ vital role too. Because

regaiwesl (,1-0f-Lowners roulinely
visit Times Square, they
will be exposed to the
Megastore's merchan-
dise—and retail prices
that can be half of those
quoted overseas. “Stores
in Europe charge $20 per
CD,” notes Johnston, the
project’s construction
manager, “so when Eur-
opeans shop in America,
they [requently buy CDs
by the dozens.”

To create the equiva-
lent of a great public
space, Irvine-Johnston
and BNK have invented a
visual language that can
be read at three distinct
levels of intimacy. It is
not enough for cus-
tomers to spot the Meg-
astore from afar, amidst
one of the densest ag-
gregations of commer-
cial signage in the world.
They have to orient
themselves quickly on
entering a retail environ-
ment dominated by CD
racks for the 250,000
titles and one million
CDs available at any
given time and 250 listening posts set up for
sampling 1,350 CD titles—then locate a spe-
cific CD title in any section.

However, selling music in all its formats
is but the primary objective. Since pedes-
trian traffic in Times Square can easily
exceed 750,000 a day, the store's con-
struction has to be durable as well as sup-
portive of the CD “jewel boxes™ and other
small-scale objects constituting Virgin's
merchandise, holding down operating
cosls while maintaining a distinctive milieu
Lo inspire repeat business. The space must
accommodate some 300-400 movie-goers
al a time entering or exiting the four Sony
Theaters in the sub-basement plus hun-
dreds of shoppers at the Megastore, so the
mechanical, electrical and plumbing sys-
tems have to function flawlessly during a
business day spanning from 9:00 a.m.-2:00
a.m. for customers and from 2:00 a.m.-
9:00 a.m. for restocking.
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If the principals ol BNK, Natan Bibliowicz,
\IA. Bruce Nelligan, AIA and David Kriegel.
AIA. give the impression they have actually
enjoyed resolving the conflicting demands at
the Megastore, they have every reason 1o.
“There were strong parallels between the
lower levels of the Bertelsmann Building and
Piranesi's classic Carceri |Prison| studies.”
notes Nelligan. "We felt that Virgin Megastore
would be most effective as an exercise in

pure structural form. There was no need for

applied decoration. since the merchandise

and various graphic images would provide
enough. Everything in our design would rep-
resent construction.”

One ol the key decisions BNK made with
Irvine-Johnston was to remake the raw
shell of the original shopping mall. A first
step was Lo close the atrium opening on Lhe
third floor, which is no longer part of the
retail facility. Other basic measures
involved angling the circular cut-outs in the
slabs to emphasize the asvmmetry of the
space and encourage customers Lo explore

it, and channeling building services within
carefully controlled plenums Lo raise por-
Lions of the 9-11. ceiling at the basement and
sub-basement levels—low for retailing—to
a full, slab-to-slab height of 12 1.9 in.
Oddities aside, the actual stacking plan
for the four-story Megastore follows a
straightforward retail strategy. The two-
story high main floor is devoted to Pop,
Rock, Soul, Dance, Rap and Singles. the
basement offers Classical, Jazz, Blues,
Folk, Vocals, Spoken Word, International

Getting lost among 250,000 CD titles and other Virgin adventures

and the Virgin Travel Shop, and the sub-base-
ment holds Video/Laser, New Media, Books,
Children’s, the Virgin Cafe and the entrance
Lo Sony Theaters. Support services and
administrative offices are situated on the
second floor, which includes a catwalk

gallery overlooking the main floor that pro-
vides access o lighting, signage and elec-
tronic equipment used in the space.

What is likely to put Virgin Megastore on
the map overnight, however, is the remark-
able appearance of its retail environment.




Make mine Mozart: Music lovers are
pampered with distinct environments
for their favorite genres and artists.
Classical music, for example, is fea-
tured in a rotunda (above) with seating
surrounded by boxed sets, while a
piano in its own, special niche (oppo-
site, top left awaits performers
beneath a ceiling suggestive of the
instrument’s strings. Elsewhere, a fres-
co mural and aluminum lighting panels
that recall the old vaulted spaces
beneath the sidewalks of New York
set the stage for Blues music titles
(opposite, top right.

Virgin's basement floor plan (opposite,
bottom right) and east-west section
(opposite, bottom left) attest to the
complexity of transforming “left-over”
space at the base of an office tower
into a coherent and exciting 75,000-
sq. ft. retail store.

8.4 CONTRACT DESIGN

Starting with a tight palette of materials
including plaster, exposed structural steel,
glazing, Mitek® (stamped, stainless steel
paneling that is powder-coated and grinded

wall that doubles as the catwalk gallery
indoors, the brackels that support signage,
'V monitors and railings, the cabinetry for an
11 fi. x 14 ft. Sony Trinitron screen. the

An earnest pledge to blow your socks off

to reveal the high spots), terrazzo. vinyl
flooring. flexible-face signage and other
graphic imagery plus a dash ol wood veneer
and marble, BNK and Irvine-Johnston have
conjured a vision of modern technology thal
is every bit as exuberant and convincing as
such fin de siecle maslerpieces as Joseph
Paxton's shimmering Crystal Palace in
London of 1851 and two Parisian landmarks
ol 1889, Dutert and Contamin's Palais des
Machines and Gustave Eiffel's Eiffel Tower, If
ever architecture could evoke the inner life ol
a late 20th-century. microprocessor=driven
machine, this is it.

Every critical design elementl—including
the forward-tilting pipe and I-beam truss for
the exterior signage on Broadway proclaim-
ing Virgin Megastore, the exposed truss act-
ing as a wind brace at the storefront curtain

stainless steel CD racks Irvine-Johnston has
been perfecting for over a decade, and the
interior curtain walls of steel and glass dom-
inated by a four-story high Virgin Radio tower
for the disc-jockey—combines function and
aestheties without a single, superfluous pas-
sage. Rather than overwhelm customers as
they might in less capable hands, these ele-
ments form a rich vocabulary of high-tech
forms that can be viewed in scale and con-
text against a backdrop of neutral earth- and
stone-colored walls, lloors and soffits and
black, exposed ceilings. The cumulative
effect of the design is simply breathtaking.
How will worldlyv-wise New Yorkers and
wide-eved tourists respond o the store?
Duffell, who contributed ideas to the design
himsell, says. “In concept, design and execu-
tion, we believe Virgin Megastore Times
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Square will be the pre-eminent music and
entertainment store in the world, and will
quickly become a prominent landmark in New
York City for residents and tourists alike.”
Taking a more visceral approach, Irvine warns,
“Once we get you inside, we'll blow your socks
off!” Considering the careful attention given by
all parties concerned, designer and client may
actually find themselves in Times Square
singing from the same CD. +&

Project Summary: Virgin Megastore
Location: New York, NY. Total floor area: 75.000 sq.

ft. No. of floors: 4. Total project cost: $15 million.
Veneer plaster: Dotamar Gypsum, Georgia Pacific,

LS. Gypsum. Vinyl flooring: Forbo. Terrazzo flooring:
D. Magnan Co. Marble: Liberty Marble. Carpet:
Farl Noble Enterprises. Ceiling: Circle Redmont.,
ABC Industries, Marino. Lighting: Regianni,
Edison Price, Times Square Lighting, CSL.
Legion, Stonco, Indy, Lightolier, Kurt Versen,
Bruck. County Neon, Robert B. Samuels. Doors:
\cme. Door hardware: Rexan, Acme. Glass: Armel
Architectural Products, Coordinated Metals,
Rudy Art Glass. Wall system: Alucobond. Railings:
Posl Road Ironworks. Architecturally exposed structur-
al steel: Post Road Ironworks. Stamped stainless steel:
Mitek. Store display fixtures and fumnishings: Columbia
Showcase & Cabinel Co. Architectural cabinetmaking:
Golumbia Showcase & Cabinet Co., SKipper/
Daly. Signage: County Neon, Superior, Deval-
tronix. Elevators: Otis. Escalators: Schindler. HVAC:
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e e
< TGS

Thermodynamics, Coastal Sheetmetal. Fire
safety: TM&M Sprinkler. Specialty fire proofing:
Pyrok. Plumbing fixtures: Kaplan Breslaw. Client:
Virgin Retail USA. Architect: BNK Architects,

Bruce Nelligan, David Kriegel, Natan
Bibliowicz, principals; Kevin Cardani,
lidwing Alvarez, Tom Abraham, Gabriella

Salazar, Greg Galford, Elise Adibi, project
Leam. Interior designer: BNK Architects, Irvine
Johnston Design Consultants. Structural engi-
neer: R. Scoll Lewis. Mechanical and electrical engi-
neer: Kdwards & Zuck. General contractor: I.J

Sciame Construction. Lighting designer: Thomas
Thompson. Audio-visual consultant: AudioVisions.
Building department: Jerome S. Gilman Assoc. Dry
wall and FRG column enclosure: CORD. Photographer:
Paul Warchol.
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The Texas Rangers wanted a new sta-
dium in the tradition of old time ball-
parks, and architect David Schwarz
produced a design that addresses
human scale. Thus, despite the soar-
ing concourses expressing the monu-
mentality of the game (opposite), the
49,292-seat Ballpark in Arlington is
also an intimate place for fans (right).
Graphics and architectural details
throughout also display references to
appropriate Texas traditions, such as
the lone star.

DESIGN

How You Play the Game

The Texas Rangers are finally in the big leagues with a new stadium, The Ballpark in Arlington, Texas,
designed by David Schwarz with graphic design by Douglas/Gallagher

Major League Baseball since April 1972,

when the franchise known as the
Washington Senators was moved to the Lone
Star State by owner Robert E. Short and
renamed the Texas Rangers. Yel despite ils
claim to such baseball legends as ageless
wonder and ace pitcher Nolan Ryan, the team
truly felt it hadn't achieved big league status
until its new stadium. the Ballpark in
Arlington, opened on April 1, 1994, with a
design that is considered a home run by the
team, the fans, the city, the media and archi-
tectural critics alike. Now the energy that
David M. Schwarz Architectural Services has
injected into Texas baseball architecture is
showing up in the team'’s performance as it
enters its 25th season.

Professional sports teams often lobby for
better facilities by hanging the threat of a
move over the heads of impassioned com-
munities. For the Texas Rangers, however, no
such measures were necessary. Few people
would have argued for saving outdated
Arlington Stadium. built as a minor league
ballpark and renovated several Llimes Lo seal

rlington, Texas, has been a home to
[\
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By Jennifer Thiele Busch

just 40.000, including 18.000 in the outfield.
“The stadium was outmoded for a major
league baseball team,” says Texas Rangers
president and general partner Thomas
Schieffer, *“We needed more seats inside the
foul poles to produce more revenue Lo sup-
port the high player salaries that have
become a reality in this game.”

Yet Schieffer and the franchise weren't
about to take any chances, opling for a new
stadium plan that would benefit not only the
American League club, bul the entire
Arlington community. “In order 1o be suc-
cessful, we had to have community support
beyond opening day.” he insists. “The interests
of the team and the interests of the communi-
ty run parallel. We wanted to build a facility
that would not just be used on game days.”

Since rapid urban sprawl in the 1970s and
1980s had left Arlington, a city of 76,000 res-
idents midway between Dallas and Fort
Worth, without a real downtown or commu-
nity focus. the Texas Rangers proposed to
develop a new stadium on a 300-acre site
adjacent to the existing Arlington Stadium
that would also include a youth ballpark, a

baseball museum (the Legends ol the Game
Museum, with the largest collection of base-
ball memorabilia outside Cooperstown), a
learning center for children, an office building
with 140,000 sq. ft. of restaurant and retail
space and an outdoor amphitheater. As
Schieffer explains, “The ballpark would
become the center of baseball activity and a
center of civic activity.”

Drawing more people to the polls than
recent Democratic or Republican pri-
maries, the proposed stadium won 65%
approval from the electorate, which voled
Lo increase local sales tax by 1/2 cenl to
finance $135 million in municipal bonds
for the new construction. “There has been
no other project in the city that has had
this much public support,” enthuses
Schieffer. “Both sides got what they want-
ed.” In fact, an annual survey of area resi-
dents conducted by the Fort Worth Star
Telegram voted the Ballpark the best use
of taxpayer money for 1994, In 1995, even
with the baseball strike fresh in everyone's
minds. the Ballpark ranked second behind
street improvements.

CONTRACT DESIEN 877




The Ballpark is drawing rave reviews for
more than its concept, of course. Like such
notable recent predecessors as Coors Field
in Denver and Camden Yards in Baltimore,
this 1.4 million-sq. ft., 49,292-seal stadium

the fans and the communities where they
were located.” Throughout the project, the
designers  sought such associations.
“Baseball has a real history and emotion to
it,” comments Gallagher. “Our goal was to

The glory days of baseball reflected in the pavement, grillwork, seating and gates

The Texas Rangers wanted every-
thing in the Ballpark to be “the
best," not only referring to spaces
tied to important revenue streams,
such as luxury boxes (above, left),
food service options (above, right)
and press boxes (opposite, top
right). Even non-revenue generat-
ing spaces were treated with
importance. Concourses, for
example, feature attractive
wayfinding graphics and advertis-
ing program standards designed
by Douglas/Gallagher that help
create baseball nostalgia (oppo-
site, top left).

88 CONTRACT DESIEN

makes a serious effort through design to
return baseball fans to the glorious old days
of the game—inside a technologically and
operationally modern architectural shell that
maximizes revenue opportunities. Much of
the credit for the facility's success belongs to

David M. Schwarz, the Washington, D.C.-
based architect and virtual unknown in
sports stadiums who won the commission in
competition with 16 other firms, and
Douglas/Gallagher, a Washington designer
retained Lo assist with graphic and environ-
mental design from an early stage. The two
firms worked closely together. Palrick
Gallagher, a Douglas/Gallagher principal,
reports, “David Schwarz encouraged us Lo
look at every surface. so we were able Lo work
graphics into the design ol the pavement, grill-
work, seating sections, gates, over porticos ol
doors—every area of public access.”
\rchitecture’s role in fostering communi-
Ly pride and nostalgia for baseball was well
recognized by Schieffer, who cites the home
of the Chicago Cubs as an example. "Why is
Wrigley Field, built in 1912, still considered a
cathedral ol baseball?” he asks. "Because
those old ball parks had a real connection Lo

integrate that image of baseball into the
design to stir people’s memories.”

“The Texas Rangers issued a request for
proposal that talked a lot about how they
wanted the Ballpark to feel.” recalls Schwarz.,
“They wanted it to reflect traditions appro-

priate to both baseball and Texas.” As a
result, surfaces evervwhere are articulated
with an assortment of details employing both
lexas and baseball imagery. including longhorn
steerheads, lone stars and sculptural reliel
panels depicting Texas history and heroes
Each luxury suite, named for a member of the
Baseball Hall of Fame, is identified with a 10 ft
x 10 ft. oil painting of that individual in the cor-
ridor. “The approach to the boxes is like a cere-
monial procession.” says Gallagher.

Schwarz himsell refers more to such
qualities as “intimacy”™ and “human scale” in
describing the atmosphere at the Ballpark.
“We visited 15 or 20 ballparks around the
country to see what was good and bad about
them,” he discloses. “I found scale to be one
of the most important elements. In a building
as big as a stadium. it's easy to lose a sense
of human scale. | was determined that this
building not be impersonal.”




lhat quality permeates the Ballpark in
\rlington inside and out. The facade, con-
sisting of an arcaded Texas pink granite
base topped by a larger order of red brick
arches, is compatible with both walking
approach or drive-by perspeclives. The base
reduces the scale to entering fans, while the
overall monumental proportions address
the grandeur of the game

Inside the stadium, individual seating sec-
tions offer slightly different views ol the play-
ing field, each maintaining a character ol its
own. Schwarz acknowledges this kind ol
quirkiness in the building’s shape and the
irregularities of the field of play as being
reminiscent of a wonderful quality found in
many older baseball parks

“Everybody sayvs there’s not a cheap seal
in the house.” adds Schieffer. As a true Texas
client, he wanted everything inside the Ballpark
10 be the best—including the outfield and upper
tier sections. “To create the best bleacher
seals,” Schieffer recounts, “we even raised the
bullpen up so fans can see the color of a S4 mil-
lion pitcher’s eyes.”

articular attention was obviously paid to
maximizing the potential of income-general-
ing areas besides general ticket sales, includ-
ing luxury boxes, concessions and restau-
rants, TV and radio broadcasting facililies
and outdoor advertising. For example, the
Texas Rangers determined that the ball
club’s immense market—40% ol fans come
from further than 60 miles away and up to
30% from further than 100 miles away—
could support more luxury boxes than the
typical 60 around a single tier. Thus, the
Ballpark sports a double Lier of 112 boxes
that are low and close to the action. (“We
have the closest boxes in the sport.”
boasts Schwarz.)

134 136

\nother important set of suiles, the press
hoxes, are technologically advanced as well
as comfortable. TV and radio stations can lit-
erally drive up and plug in. using the press
box facility as a main studio to switch from
live action to the clubhouse or a remote
studio without a hitch. "We have two sels
of customers.” Schieffer points out. “The
fans at the ballpark and the fans who
watch or listen at home.”

For the multitudes of fans who will visit
the ballpark without ever viewing a game
from a luxury skybox or press box, the bal-
ance of the stadium is dedicated to them.
“We wanted this to be a greal building. nol
just a great ballpark,” says Schwarz. “All ol
the concourse spaces are based on the
proportions ol gothic cathedrals.” Indeed.
the Ballpark's 700-ft. long. 36-ft. wide, 76~
ft. high corridors have been wowing fans
since opening day.

How has the team’s standing
bheen affected by the new stadium?
he Texas Rangers were in first place
in the American League West when
the baseball strike cut the 1994 sea-
son short, and flinished just four
games oul of first place in 1995, its
most suceessful season on record
The 1996 scason was likewise olf to
a pood start for the Rangers, who
had the best record in baseball in
late April. Schieffer ponders cause
and elfect for a moment. “What the
new ballpark has done,” he
declares. “is give us the increased
revenue 1o build a better team.” In
the spirit of "America’s lavorite
pastime” as big business. il is
whether vou win or lose—and how
vou play the money game. =&

Project summary: The Ballpark in Arlington

Location: Arlington, TX. Total floor area: 1.4 million sq.
fl. No. of floors: 1. Cost/sq. ft: S65 (not including
FIF&E). Paint: Sherwin Williams. Masonry: Acme.
Door hardware: Russwin. Window frames: Kawneer.
Stadium seating: \merican Sealing. Planters/acces-
sories: American Bench. Client: Texas Rangers
3aseball Club: George W. Bush, Edward Rose,
Richard Rainwater. Roland Bells, Tom
Bernstein, owners. Architect: David M. Schwarz
\rchitectural Services. Architect of record: HKS.
Graphic/environmental designer: Douglas/Gallagher.
tructural engineer: Walter P Moore & Assoc.
Mechanical/electrical engineer: Dunn Engineering.
General contractor: Manhattan  Construction.
Construction manager: VIBC Consultants. Lighting
designer: Coventry Lighting. Acoustician: Wrightson,
Johnson, Haddon & Williams. Photographer: Jim
Hedrich, Hedrich-Blessing.
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Get ready for take off: Lunchers
at Rocket to Asia were originally
meant to take a virtual trip
through an eclectic selection of
foods at this eatery located cen-
trally in Rockefeller Center
(right). After opening, the restau-
rant was converted into a branch
of Yip's, a franchise serving
Chinese fast food. To create a
more consistent space, a large
banner with Chinese lettering
drawn in Brooklyn, N.Y., hangs
overhead (opposite).

DESIGN

3, 2, |—FKat!

It's no “slow boat to China” at Rocket to Asia, a midtown Manhattan quick-service joint
designed by Kapell & Kostow Architects

tomer orders, the more time is allowed

to get down to business, and the
greater the possibility the customer will opt
for the take-out route, a philosophy the Yip's
restaurant chain exploits well. Yip's is fast
becoming a Chinese version of McDonald's
for New Yorkers—quick, cheap and consis-
tent in quality. But this branch, located in
1221 Avenue of the Americas in midtown
Manhattan, otherwise known as the McGraw-
Hill building in Rockefeller Center, isn't like its
14 sisters spread throughout the financial dis-
trict and a few blocks away. It was originally
named Rocket to Asia and was designed to
cater to the white collar worker on the go
when Kapell & Kostow Architects was brought
in o develop the conceptual design. From
then on the story of Rocket 1o Asia reads like
a study in marketing strategy 101.

Kapell & Kostow was accustomed to cre-
aling franchised eateries with the yuppie in
mind. With the design of the Dean & Deluca
Cafe in Rockefeller Center under its belt, the

T he faster food is delivered after a cus-

firm attracted the notice of the owners of

Yip's. “The last thing we wanted was some-
one who worked with Chinese restaurants,”
says Albert Leung, vice president of market-
ing for Yip's. The new restaurant would be
the antithesis of the typical Chinese restau-

Q() CONTRACT DESIGN

By Linda Burnett

rant, with names like Chef this or Cottage
thal being avoided at all costs.

“We didn't want it to sound Chinese,”
adds Leung about the restaurant’s original
name, which carried subliminal weight as
well, “*‘Rocket” meant during lunch you could
take a trip to Asia quickly.” Rocket to Asia
would become the flagship for a new restau-
rant serving cuisine from various Asian
countries in food-court style. For a few dol-
lars, a luncher could experiment with a new
dish from a new country.

Improving upon the McDonald's approach.
where an indecisive customer can keep a long
line of hungry people waiting, the owners
decided to place the menus on the walls and
alongside the cash registers. Once the cashier
hit the total key, an order would be generated
and ready for pick-up at a counter just a few
feet away, and the cashier would be ready for
the next customer. By the lime money was
exchanged, the food would be packed to go.
“We experimented to see how long a cashier's
exchange with a customer takes and how long
it takes to pack food,” noles Leung.

To accommodate the predefined space
with its two entrances, one from the build-
ing’s lobby and the other from outside, a
point of sale was positioned with five
cashiers at each and a pick-up table in the

middle. “For budgetary reasons we concen-
trated on these two areas while keeping the
restaurant’s decor pleasant but neutral,”
says architect Martin Kapell. Fixtures that

~were readily available were specified 1o

save time and money. Luckily for the own-
ers, the previous tenant also happened to
be a restaurant, reducing the budget con-
siderably by keeping as much of the existing
kitchen and HVAC in place. notes Kapell,
including the fully tiled Kitchen, walk-in
freezer and unblemished walls,

The final touch of authenticity, large
banners emblazened with Chinese charac-
ters. hangs overhead and limits the space
of the high ceiling in one area to level it off
with the low height of the lobby entrance.
Metal frames were installed to structure
the shape of the banners and create a bil-
lowed affect. The architects brought the
client to a sign company in Brooklyn to
achieve the correct artistic brushwork.

What did all this tender, loving care
achieve? Rocket to Asia eschewed a greasy
spoon or family image in exchange for
something in between. Working on a
timetable governed by the few free months
for construction doled out by the landlord,
the architect adjusted the conceptual
design, originated by Big Sky Design, to fit
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the budget, space and logistics, and stayed
with the project through construction. The
final design was almosl shockingly sim-
ple—and ravishingly beautiful.

However, suiting the watchful eye of big
brother, Rockefeller Center, was a task in
itself. Because Kapell had previously worked
with the Center's landlord, it understood
what was needed to meel the strict guide-
lines and pass the final review of the
Center's board, which consists of archi-
Llects, engineers and real estate profession-
als. “We had to present not only our engi-
neering plan but also the materials to be
used.” says Kapell. One change made on
account of the board was the insertion of
modesty panels in the lower half of the win-
dows in order to conceal knees under the
tables from view from passers-by.

The owner of Yip's had kept a close eye on
the Center for some time. “We had to sell them
on our business and markeling plan and show
them that we were an asset and an alternative
restaurant to keep tenants happy.” reveals
Leung. Since Rockefeller Center's buildings
are connected underground, a spectrum of
ealeries is desirable for a full range of choices.
In the colder months, most tenants seek food
services that do not require bundling up and
leaving the complex. Polential tenants at the
Genter will even consider the available restau-
rants within a building as a important factor in
choosing a location.

Originally marketed for the appetites of
executives who wouldn’t be embarrassed to
be seen grabbing some grub during the
peak hours of 11:30 to 1:45 in a quick-ser-
vice joint, Yip's had dutifully upscaled
everything. including the plastic utensils and
containers. However. after opening with the
initial surge in customers, sales had hit a
sudden plateau. “We realized there are only
S0 many white collar workers who want this
eclectic cuisine,” says Leung.

The owners asked themselves, “How can
we capture the mass market?” The 52nd
Street location, which was much smaller, was
doing the same amount of business.
“Semething’s wrong here, we thought,” recalls
Leung. Apparently. the blue collar worker felt
intimidated to enter the Rocket, thinking it
would be too expensive amidst a sea of white
shirts. “We wanted Lo reach both the everyday
person and the executive,” Leung says.

The antidote: Change the upscale Rocket
to Yip's—albeit a nicer version. “We detuned
Rocket to Asia." Leung admits. “Since the
change to Yip's, business has jumped 50%."

Leung points to Yip's name recognition,
known value and lower prices as reasons
for its new success. “Yip's has a large fol-
lowing and we decided to capitalize on
that.” he comments. To help the transition
along, the layout was altered to accommo-
date a cafeteria-style service. A steam
table was brought out into full view and
cashiers were minimized to two, complete
with computerized registers. Needless to
say, the plastics were downgraded.
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The Rockefeller Center location. which
serves only Chinese food now, has become the
Yip's flagship. and a good example of a com-
pany that recognized potential losses and fear-
lessly changed its strategy. Good fortune
comes Lo those who are strong enough to fight
a storm but flexible enough to bend with the
wind. That's straight from your fortune cook-
ie—at Yip's. v

Project Summary: Rocket To Asia

Location: New York, NY. Total fioor area: 5.000 sq.
ft. No. of floors: 1. Total capacity by tables or guests:
120. Cost/sq. ft.: $125 (Not including kitchen

equipment). Wallcovering: Maya Romanoff.
Paint: Benjamin Moore. Laminate: Formica.
Lighting: Ingo Maurer. Doors: Resolule. Door hard-
ware: Schlage Window frames: Custom metal.
Railings: Custom steel. Cocktail tables: Custom
stainless steel. Architectural woodworking and cab-
inetmaking: Summerville. Signage:
212/Harakawa. Gold leaf painting: Ancient Arts.
Building management system: American Standard.
Client: Rockel to Asia, Inc. Architect and interior
designer: Kappell & Kostow Architects.
Engineer: Rakshan/Malek Associates General
contractor: Sciame. Restaurant supply contractor:
Win Restaurant Supply. Lighting designer:
Martin Kappell. Conceptual design: Big Sky
Design. Photographer: Chun Y. Lai.

A hint of Asia behind the
cashiers: A shoji screen is
an eye-catcher, all the
while hiding the work in
the kitchen, where most of
the original structure for
Rocket to Asia has been
kept as is (above).
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Benchmarking the Law Office

How law firms are allocating space in their offices today is revealed in a detailed and

i
i hat would you do with 10,000 &
V" or 100,000 or 1 million sq. ft. %
of space? Gensler's New York :2
office has been performing detailed bf
benchmarking analyses on how rep- E
resentative clients—major law g
firms, insurance companies, finan- s
cial institutions and investment 2
banks—use space. The initial focus .;
of the research has been on law K
firms, which we have classified by
size and headquarters location. This li
benchmarking process enables our !
clients to get an accurate, statisti- ,;
cally based view of how comparable %
law firms (which are not identified
by name) are allocating office space.
The process began with our (2

realization that law firm clients
repeatedly ask the same key questions:
Should we downsize our library? Do
certain support services belong in
remote facilities? Should we centralize
or disperse support space? What is the
trend for the ratio of partner offices Lo
associate offices? Is the number ol
reception areas decreasing? How much
square footage per lawver should we
allocate for support space. conference
rooms. circulation or libraries? How
many seats per lawyer/rooms per
lawyer should be allocated for confer-
encing? Are we using too much space?

Law firm partners who are not directly
involved in the lease process often ques-
tion the need for leasing so much square
footage: “I have a 250-sq.-ft. office, the
two secretaries share a 100-sq.-ft. space,
and the corridor is 5 ft. wide, so how are
we using all the rest of the space?”
Because lawyers continually request sta-
tistical space allocation comparisons for
different law firms, we decided to address
this need in a much more comprehensive
way. We measured all our recent law firm
projects to determine how the various
types of space were heing allocated and to
identify any trends. Since the legal profes-
sion is very concerned with precedence
and proof, thinks analytically and wants
hard facts. the findings of our law office
benchmarking have proven Lo be particu-
larly valuable to these clients.
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unprecedented ongoing benchmarking study

By Margo Grant

FLOOR PLAN ANALYSIS  SF %age Total Project
Gross Area 15,116 41,258
Rentable Area 16,750 43,466
Net Usable Area 12,942 33,640
Workplaces
W Private Offices 6,451 49.8% 29.2%
Workstations 815 6.3% 3.5%
Total Workplace 7,266 56.1%  32.7%
Support
B Amenities
Reception 0 0.0% 1.5%
Stair 165 1.3% 1.6%
Conference 246 1.9% 13.7%
Telephone Rooms 0 0.0% cc
Handicapped Toilets 0 0.0% cc
Subtotal 411 3.2% 16.8%
| Cafeteria ] 0.0% 0.0%
m Library 0 0.0% 12.7%
General Support 972 7.6% 12.1%
Floor Support
Pantries 81 0.6% 0.5%
Copy Rooms 251 1.9% 1.0%
Subtotal 1,304 10.1% 13.6%
B Files and Storage 454 3.5% 2.3%
Total Support 2,169 16.8%  45.4%
Circulation
Primary Circulation 3.063 23.7% 18.6%
Elevator Lobby 444 3.4% 3.3%
Total Circulation 3,507 27.1% 21.9%
Total Space Allocation 12,942 100.0% 100.0%

CC= Conference Center

In a benchmarking study, major
space classifications are identi-
fied as specific areas on a col-
ored CAD law office floor plan
(lefD. Then square footages are
calculated for a statistical inter-
pretation of space utilization that
can be studied in the context of
a growing data bank on compa-
rable law firms whose data can
be compared while their identi-
ties remain confidential (below).

Both designers and lawyers should be
forewarned that benchmarking demands
a substantial commitment of staff time
and technology. When we begin a project
for a new law firm clienl, we carefully
measure its current space allocations
and determine if any inefficiencies exist.
(Chances are, they will be in circulation,
redundant secretarial positions or exist-
ing space configurations not in synch
with the way they currently practice law.)
When a client approves the final pro-
gram of space requirements, it does so
with confidence and knowledge of where
it stands relative to its peers. As specif-
ic locations are identified for evaluation,
the lease is signed and we develop
designs. detailed benchmarking flows as
part of the entire job.

We first identify four major space
classifications—workplace, support, a-
menities and circulation—as specific
areas on colored CAD plans. The soft-
ware program then calculates square
footages and provides a statistical inter-
pretation of space utilization. Offices are
analyzed according to rentable area, net
usable area. number of attorneys, net
usable square footage per attorney,
rentable square footage per attorney,
space allocation percentage of total
workplace, space allocation percentage
of total support, and space allocation
percentage of total circulation.
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(For the various professional and indus-
try business segments, we have identified
industry standards for usable square feet
per person (based on BOMA). “carpetable”
square footage and the measurable effect of
the New York Loss Factor (REBNY) on
rentable square feet, circulation factors in
buildings, and the impact of amenities and
supporl services on space utilization.)

Rentable area: How much space do lawyers need?

One of the principal questions our law firm
clients ask is, “How much rentable area
should we dedicate to the various uses of
space in our offices?” Overall, our benchmark-
ing studies have shown that there is a tremen-

general observations on how law firms are
allocating space for these functions.

Support space: Consolidate, disperse or locate off-site?

The issue of how much support space a
firm needs begins with the basic decision to
a) consolidate all functions on one floor, b)
disperse them throughout the office in interi-
or space or ¢) locate some functions off-site.
There is a break point: A law firm of 100.000
usable sq. fl. requiring five or six floors
should consider having a consolidated sup-
port floor rather than dispersing support.

This raises another question law firms
frequently ask: “Should we relocate functions
such as accounting, MIS, central records and

dous consistency of space use percentages
among firms that are similar in size and
region, regardless of the building footprint.
The sizes of the various offices are not always
driven by the individual floorplate, but often by
how the primary circulation is allocated.

The less space dedicated to circulation,
the more space that can be allocated to the
workplace. One of the most critical factors in
developing successful space utilization is an
efficiently planned circulation factor, which
can be as low as 20% or as high as 35%.,
depending on the building footprint, layout,
planning depths. and location of the building
core. A firm leasing a smaller space with an
efficient circulation plan can actually have
larger offices than a firm renting more space
with less efficiently planned circulation.

As the legal profession evolves, so do the
considerations and criteria for designing
appropriate work environments. The space
uses that we measure include support space
(administrative and operational departments)
and floor support (pantries, copy room, files
and slorage). secretary/attorney/paralegal
workplace sizes, and space allocations for the
amenities, libraries, conference rooms, food
service, and reception areas. Here are some
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litigation support away from the main facility
to outlying areas off site?” Most laree New
York firms with whom we have worked have
studied this possibility. After analyzing cost,
convenience and security, most decided that
it is more efficient to continue to house these
functions within their main space.

We do encounter off-site records storage
and retention, but many firms do not like the
idea of off-site litigation support because they
need convenient access 1o their documents
and paralegal stalf. Many firms we work with
are headquartered in New York City and have
branch offices. The headquarters office often
provides support services to branch offices.

Other clients are the New York City offices
of large regional firms from cities such as
Atlanta, Chicago, Los Angeles and San Fran-
cisco. Often support services for these region-
al offices are located in their main office, and
their percentage of support space is usually
lower than in a headquarters office. However,
their libraries, conference rooms/ center and
private office requirement may be higher due
to the need for visitors' offices and additional
conferencing. New York City is still the hub for
most business aclivities, and regional firms
have been increasingly ageressive in locating

Some of the most vital nerve centers
of the modem law firm are confer-
ence facilities like those created for
Davis, Polk & Wardwell (below, lefd),
New York, and secretarial work sta-
tions such as those in Patterson,
Belknap, Webb & Tyler (below, right),
New York, where people, information
and technology interact. Photography
by Nick Merrick and M. Lorenzetti,
Hedrich-Blessing.

offices in New York to better serve their client
base and international clients.

Secretarial space/ratios:
More room for people or machines?

The rising number of computer-literate
associates tends to increase the attorney-to-
secretary ratio, and the “secretarial position” is
itself a changing job function. Technology
requires that a multi-task. professional secre-
tary/administrative assistant have more
equipment and resources. While that job is
changing in scope. the secretarial work space
is growing in size and efficiency to accommo-
date fax machines, printers, more document
handling, convenient files. mail for multiple
attorneys, and oversized mailing box storage.

We find more secretaries being clustered
in pairs, quads or even six- Lo eight-person
teams for increased attorney coverage and
equipment sharing. Our benchmarking
shows the trend to increase square footage
per secretary. Again. an amazing consisten-
cy exists across firms, with an average of 7-
9% of space allocated.

Secretarial work stations usually require
a fairly large footprint and some very specif-
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Innsbruck,
affordable
elegance.

Compellingly lean with
graphic beauty,
Innsbruck’s Biedermeier style
is the comprehensive historical
furniture collection for today’s
offices. This series is influenced
by architectural elements and
classic European themes.
With desks starting below
$3500 list, Innsbruck’s value

may be as historic as its design.

Innsbruck, designed for
Kimball by the

Purdom-Tatum Partnership.

< KIMBALL

Kimball Office Furniture Co

A Division of Kimball International Marketing, Inc.

1600 Royal Street Jasper Indiana 47549
800.482.1818

Circle 62 on reader service card




With law firms using condensed
storage systems and books losing
favor to on-line computer data sys-
tems particularly among younger
lawyers, the library may be almost
obsolete—yet it persists. In the
library of Wachtell, Lipton, Rosen &
Katz in New York (right), standard
shelving and condensed storage
stand side by side. Photography by
M. Lorenzetti, Hedrich-Blessing.

Law firm partners who are not
directly involved in the lease
process often question the need for
leasing so much square footage. To
phrase the answer in quantitative
terms, the benchmarking study
looks at the actual ways space is
used for specific applications (oppo-
site). Absolute and relative statistics
can then be shown as they relate to
size of firm and nature of practice.

ic components. As the legal profession e-
volves. so do the considerations and criteria
for designing appropriate work environ-
ments for their secretarial support staff.
More powerful, and potentially decentral-
ized. shared equipment allows secretaries to
be grouped in larger clusters. which helps
supervision and mutual coverage.

Will we see more secretarial/paralegal
work stations being designed with casters to
allow mobility within the office? The concept
certainly increases flexibility. However, many
times Lhe secretarial position is a focal point
as one walks around a law office, and the
potential visual disorder caused by random-
Iy placed work stations would probably out-
weigh any positive results.

Amenities: What is their impact?

The Benchmarking process has enabled
us to predict trends in how law firms are
dealing with the amenities that support
their practice. Since the amount of space
used for these functions can range from a
low of 18% to a high of 30%, it is important
to focus on these issues.

* Libraries. With firms putting volumes
on condensed storage systems and libraries
assuming less prominence overall, less
space is being dedicated to books. Floor
loading (with structural reinforcement as
necessary) permits compressed filing for as
much as 30-40% of the library stacks. In
our detailed benchmarking, we have calcu-
lated the percentage of the library space
allocated for compact shelving, convention-
al stacks. as well as carrel or table seating,
on a per-attorney basis.
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The library may be deemed almost obso-
lete. but our practical experience to date is
that it is hard for the lawyers to give up their
books as reference. We know of only one firm
that is committed to relocating its library
Lotally off premises. and another that intends

to totally eliminate the books. These firms
have set their goals, and implementation will
occur sometime in the next two vears.

We are in a transition period where the
technologies and services that obviate the
need for books is still being developed and
refined. We will continue to see a variety ol
solutions. Meanwhile, remember the books.

e Conlerencing. More and more firms are
centralizing conference functions in a confer-
ence center. Some firms have opted to split
their conference center on at least two floors
for convenience and confidentiality. Firms
still require conference rooms on individual
floors for internal team meetings

In order to accommodate large meetings,
closings and training. the conference center
has become a functional necessity in many
large firms. While the numbers of these
rooms are not necessarily increasing, their
sizes and required flexibility (such as mov-
able walls or space for back-up seating) are
becoming more important. The ability to con-
duct teleconferencing and service full-day
meetings is essential. as is providing food
service Lo support these meetings.

Determining the appropriate size of confer-
ence centers and food service areas is one ol
the most difficult issues in designing today's
law office. Too often the “shortage™ of confer-
ence rooms is in reality a misuse of these
spaces as case rooms and repositories for
document boxes, files and stray paralegals!

* Reception. The amount ol
space dedicated to reception is
also changing. More firms are
locating a reception area on
every second or third floor,
rather than on every level.
Clients are greeted on the near-
est reception floor.

Floors with no reception
arcas have security doors and
telephones for access. We have
one law firm that owns and con-
trols its building and is able to
centralize ils reception space
on the entry-level floor. It has
no other dedicated reception
space within its 14-floor space.

The stigma of not being on a
floor with a full-time reception-
ist has finally gone away as
lawyers acknowledge the space
and overhead savings.

* Flex space. More and
more firms are requesting

“flex”™ space in their planning to
accommodate change in the
workplace. Flex space is usual-
ly interior (or core) space that
is generically planned per floor
and can house any number of
functions (such as case rooms. war rooms,
lemporary litigation support rooms, files
and paralegals or special teams). One large
firm we work with has included this space on
each practice floor, and each practice group
is allowed to fit it out to their requirements,
usually with very portable furniture and
equipment. Adequate lighting, air-condition-
ing and technology connections are essential
for flex space to work well.

Current issues: How do flexibility and
technology affect space?

Overall. we are seeing a more judicious
use of money in planning law offices, and
benchmarking helps to achieve that goal.
\part from rentable space issues that can be
quantified through the benchmarking
process, law firms are grappling with issues
of flexibility and technology

We are in a transition phase of technology
that will affect space, location and distribu-
Lion of support services in the next three to
five years. The capital allocation required for
document scanning and tracking is substan-
lial. Paper is proliferating due to the
increased use of facsimile machines, easy
editing on computers and so forth, more
lawyers generating their own drafts and cor-
respondence and increased distribution of
documents within a firm

We now have the opposite of the paper-
less office. The amount of space dedicated to
files is not decreasing, and in many cases is
on the increase. Lawyers, let’s face it, still
like hard copy documents. We do see a gen-
erational divide. however. Rarely do you find
a lawyer over 45 who works without hard
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copy. Gonversely. rarely do you find a lawyer

under 30 who does not work at least 80% of

the time at his or her terminal,

* Flexibility. A critical issue designers
will continue to face is the move toward
standardization of sizes for offices and
support spaces and how it enhances flexi-
bility. Every law firm wants flexibility. but
designers often need to Leach law firm
clients how to be flexible. In turn. design
strategies must. above all else, be flexible
enough to accommodate

seem likely to affect the future of the law
office no matter what the final outcome.

* Perimeter offices will still come in difler-
ent sizes. For maximum  flexibility, logic
would dictate having every closed perimeter
office be the same size (that is, partner, asso-
ciate, two associates doubled in an office, a
paralegal team in a partner-sized office or a
small conference room). The reality is that
this arrangement would almost never be
acceplable because parity does nol exisl

porate these conceplts as part of a law firm's
work environment. although it might prove
more successful where attorneys function
within a corporate structure.,

* On the job training of lawyers will
remain face-to-face. The same holds true
for the “virtual office™ and telecommuting:
Accessibility rather than working from a
remole location is important when so many
lawyers work in teams and with face-to-face
interviews. Besides, young. good lawyers
become great lawyers by

changes in the way lawyers
do business.

We need to incorporate
more flexibility in terms of
floors and zones. This in turn

Space Elements Measured in Benchmarking

........................................................

private offices

can raise efficiency. lower work stations
costs, and accommodate the

increased movement gener- Support

ated by changing require- General Support

ments for location, expansion
or contraction, and support
technologies. Flexible design
strategies will allow the firm
lo make changes to their
space with minimal disrup-
tion to the practice.

* Technology. With ad-
vancements in technology.

administration and human resources
computer room, switch and MIS
mail and messenger

finance and accounting

central files and records

document, word processing and proofreading

marketing
recruiting
litigation center and work rooms

law firms continue to re- Amen"’f,’;

examine how they use space. e };l

More and more. their profes- recapEon
stair

sional staffs are developing
and implementing programs
that will change how access
Lo resources is achieved and
information is produced. The

conference rooms,/centers
cafeteria and food service
telephone rooms
handicapped toilets

introduction of the fax. elec- Floor Suppg;‘p
tronic mail, network printing, R
electronic  scanning, docu- o e

ment retrieval, CD ROM and
SEC filing is resulting in
space maodification and high-
er produclivity.

There are other trends in
technology worth noting. For

Circulation

files and storage

primary circulation
elevator lobby

observing and interacling
with their mentors and col-
leagues. Should the many
lawyvers who are constantly
on the road, or litigaling in
another state or city have
access 1o a 250-sq.-ft. office
that may be empty 30-50% of
every year?

At a crossroads with professional
service firms

In  general, law [firm
design, as with the design of
all professional service firms,
is at a crossroads. The inter-
nal and external factors that
will affect the direction we
take with our clients are
numerous and constantly
evolving and multiplying. Our
objective as designers is o
capture this change, correlate
it with existing data and plan-
ning concepts, and create the
facilities our clients require.

In the same way, our
benchmarking process is
evolving and continues 1o pre-
sent us with a number of chal-
lenges. As we turn our focus
Lo other project types such as
financial institutions and
insurance companies, we will

example, reducing the size
of the reprographics area by
installing fewer and faster machines is
common. Central word-processing depart-
ments are shrinking, with more dispersed
desklop publishing. While the space re-
quired for the computer room may be
decreasing, space required for the operat-
ing/training staff is increasing.

The net effect: Technology is causing a
redistribution of space rather than a reduc-
Llion in space.

The late 20th-century law office: Where is it heading?

As law firm partners become increasingly
conscious of the cost and amount of space
required by their facilities, many issues are
being raised, particularly with regard 1o
alternative officing. While firm conclusions
about the importance of “"AO" may be prema-
ture at this time, certain long-term trends
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between partners and associates. Teaming
first and second-year lawyers with paralegals
and secretarial support also sounds feasible,
but this would, in fact, be a negative factor in
recruiting the best and the brightest.

* Hoteling will conflict with long work
hours. Since many lawvers travel or spend
large periods of time out of the office, hotel-
ing could be suggested as a good space allo-
cation economy. However, a lawyer's olfice
frequently serves as a second home, espe-
cially during long work hours or intensive
meelings, and has been essential to a law
firm’s culture. By contrast, hoteling would
mean a clean work surface every night!

* Associates will be more open to experi-
mentation than experienced employees.
Experimentation with alternative officing
might be worthwhile at the associate level.
Most likely it would be very difficull Lo incor-

continue to add levels of
detail to the law firm bench-
marking. For example, we are preparing ¢
portfolio on the most used sizes for various
spaces, such as partner offices, conference
rooms and associate offices.

For now, our benchmarking process lifts
design above the intuitive level. It helps to
speed up the planning process by expediting
space planning decisions. and gives clients a
comfort level in knowing what comparable
firms are achieving in their space utilization
in terms of fact-based vet confidential infor-
mation. That it creates an economic model
for design services may even profoundly alter
the traditional relationship of designer and
client by helping society to measure the qual-
ity of what we do. =&

Margo Grant is a managing principal in the
\ew York office and vice chairman of the
hoard of directors of Gensler.
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Neat As A Pin
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The lawyers of Weil, Gotshal & Manges are witnessing how law and order can give new meaning to life
right in their own, renovated offices in Washington, D.C., designed by Liminality

Visitors to Weil, Gotshal & Manges
have a tidy and comfortable place to
wait in both the seventh floor's main

reception area (opposite) and the
eighth floor lounge (above). The inter-
nal stair was designed for cost effec-
tiveness by using stock steel compo-
nents, glass panels and exposed fas-
teners on the railings, and it also pro-
vides a literal and symbolic overture
for connecting the two floors and
emphasizing both vertical and hori-
zontal circulation.
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By Holly L. Richmond

Methodism, is perhaps best known for

his sermon exalting the merits of neat-
ness and order, including the commonly
quoted verse: “Certainly this is a duty, and
cleanliness is, indeed, next to Godliness.”
While the impact of his words may have var-
ied greatly over the centuries, it's a safe bet
that Wesley would be pleased with the newly
renovated law offices of Weil, Gotshal &
Manges in Washington, D.C. The attorneys of
the firm, assisted by the design firm
Liminality, have applied his mannerly stan-
dards like a court order,

Weil, Gotshal & Manges is well into its
seventh decade of practice as one of the
country’'s largest and most widely respected
firms. Headquartered in New York, it main-
tains offices in Dallas, Miami, Brussels,
Prague and now a revamped, 60,000-sq. ft.
space within the Washington Beltway. The
firm’s geography and size allow it to have the
breadth of a full-service firm with the focus
of specific expertise in virtually all areas ol
the law. Although it is organized by practice
group departments, clients are served by
lawyers collaborating among the firm's vari-
ous groups and offices.

J ohn Wesley (1703-1791), founder of

When the decision was made to reno-
vate, Weil, Gotshal & Manges insisted that
the design follow yet improve upon its
established system of operation. “We were
happy with our professional perception
and general image so we only needed a
boost, not an entire makeover,” says David
Berz, managing partner of the Washington
office. "However, we did want to create an
environment that was neat and tidy, but
not too formal.”

Collaboration is indeed one of the firm’s
established modes of operation that serves
clients well. For example, within the
Washington office, which currently com-
prises 13 partners, one counsel and 30
associates, the attorneys in the environ-
mental law department are involved in
major federal and state Superfund actions
that bring them in close contact with the
trade practices and regulatory law depart-
ment in New York as well as the litigation
department in Washington. Because the
altlorneys in the Washington and New York
offices work together so regularly, one of
their primary design objectives was 1o cre-
ate a space that more clearly reflects their
roots as a sophisticated New York firm.
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A subversive way to keep papers from

The design team at Liminality gave the
Washington, D.C. office all the markings of
a sophisticated New York law firm by
incorporating wood finishes and a neutral
color palette to create an environment that
is neither too traditional nor trendy. The
reception area and main conference room
(below) both rely on custom ambient and
recessed lighting designs to make each
space bright yet glare-free.

With orderfiness as the primary objective, the
redesign of the secretarial work stations
(opposite, top) incorporates 48-in. high sur-
rounds, narrow transaction counters and built-
in components to contain such ancillary mate-
rials as message holders and in/out trays. But
where cost containment was concemed, the
previous secretarial desks were reused in
new carrels in the expanded and always
meficulous library (opposite, bottom).

1 Q() CONTRACT DESIGN

Both Liminality and Weil, Gotshal &
Manges agreed that this called for timeless
design elements that were neither “too tradi-
tional™ nor “trendy.” “The goal was to retain
the professional character. yel enhance the

space  with interesting, architecturally-
involved decorative elements,” explains
Arnold Levin, principal designer for
Liminality. "Overall, the office is comfortable,
contemporary and of course clutter-free,
with an Art Deco spirit.”

More immediately pressing for the firm
than creating a refreshed image, however,
was the need for additional room. The conse-
quences ol growth had become uncomfort-
ably obvious over the past 25 yvears as the
problems of overcrowded employees and
burgeoning paperwork steadily accumulated.
Staff members nevertheless perceived relo-
cation as a no-win case because they were
partial to the office’s convenient home on the
7th floor of 1615 L Street, N.W. in
Washington's central business district, and
did not relish a move.

When Blue Cross Health Care Group
vacated its offices on the floor above, Weil,
Gotshal & Manges jumped at the chance Lo
acquire the additional space and devise a
way to connect the two floors. Diane
Cullen-Levin,  project manager  for
Liminality, recalls how thrilled the staff
was when it learned the only move
required was spreading out and up one

floor. Yet the problem was not so easily solved,
al least from a designer’s point of view.,
Obviously Cullen-Levin  was happy
because her client was happy. but she notes
that the building’s floor plate is difficult to

piling up

work with because ils two large cores allow
limited core-to-perimeter depth, and one
entire wall is practically windowless.
“Furthermore,” sugeests Cullen-Levin, “the
column spacing is nol 100% consistent,
which makes designing uniform secretarial
bays and paralegal work stations a bit tricky.
Fortunately, we were confident we could
work around all of these obstacles.”

Trickier vel was executing the project with
a minimal amount of disruption by phasing
the construction of the new floor and the
reworking of the occupied floor. But the staff,
overruling the nature ol the profession, kept
a compromising, conciliatory eye on Lhe
prize, and worked with Berz to communicate
their  requirements and requests Lo
Liminality's designers. The strategy was to
promote exchanges between the two floors
through increased horizontal circulation,
which meant more efficiently laid-out depart-
ments, and added vertical circulation, by way
of a connecting stair. One outstanding prod-
uct of this strategy is a gallery-like corridor
complete with benches and artwork. which
the architect created by rearranging the sev-
enth floor, expanding the law library’'s size by
one-third and working the circulation path
around the new space.

How visilors perceive the
new Gotshal & Manges has
been planned just as carefully.
As visitors move through the
reception area and corridor,
they find themselves in the
heart of the trade practices,
tax and benefit law and real-
estate groups, which are
located in close proximily to
the main conference room and
catering kitchen. Or if national
and international policy or
legislation are on the agenda,
they can climb a steel and
glass-paneled stair to the
eighth floor.

Both floors accommodate
private offices and open plan
work stations. with paralegals
and secretaries positioned
adjacent to the attorneys’
offices, a common arrange-
ment that is one of numerous
signs of the attorneys’ desire
for business operation as
usual. Though the secretary-to-
atltorney ratio is approximately
1:2, most partners have their
own secretaries—leaving one
secretary to handle the respon-
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sibilities of two or three associates. (No won-
der neatness and organization are musts!)

Berz recalls that besides wanting a
more efficient arrangement of staff, the
attorneys hoped to minimize client meet-
ings within their private offices. To satisfy
them, Liminality placed six conference
rooms and five “war rooms” throughout
the two floors. “We really put a lot of
thought into the public-use areas,” Berz
remarks. "I'm glad we did, because they
are all very well used for client meetings as
well as internal functions.”

Visitors surely won't see support areas,
which include copy, fax and pantry functions,
in public view. They are isolated in service
corridors that still manage to provide imme-
diate access for secretaries and paralegals.
The secretarial work stations encompass
taller than usual surrounds at 48 in. high,
and incorporate built-in components to con-
tain all ancillary materials such as message
holders, in/out trays, binder storage and
moveable signage plaques. Paralegal work
areas are arranged in pairs within partial
height partitions to allow for both privacy
and team grouping on cases.

Perhaps the most innovative design
approach to neatness is found, or actually
not found, on remarkably narrow yet still
entirely functional transaction counters at
each work station. Levin observes, “The
goal was to keep papers from piling up, so
the narrow shelf discourages people from
placing things on top of the work station.
Since we designed adequate storage
places for files and other materials, no one
is complaining.”

Client and architect are understandably
pleased that the staff of Weil, Gotshal &
Manges is content with its new office. But is
an atmosphere that seems so orderly and
commodious good for business? After all,
isn't it a lawyer's job to create an unholy
mess from time to time, cleanliness and
Godliness notwithstanding? &

Project Summary: Weil Gotshal & Manges

Location: Washington, DC. Total floor area: 60,000
(. ft. No. of floors: 2. Average floor size: 30,000 sq.
ft. Total staff size: 104. Cost/sq. ft: $35. Paint:
Benjamin Moore. Carpet/carpet tile: Bentley
Mills. Lighting: Lightolier. Perry Pratt, Poulsen.
Railings: custom design by Liminality. Work sta-
tions: custom design by Liminality. Work station
seating: Knoll. Lounge seating: Bernhardt. Cafeteria
seating: GE Conference and occasional tables: custom
design by Liminality. Files: custom design by
Liminality. Custom furniture maker: Newsom
Dunick, Craftwood. Client: Weil, Gotshal &
Manges. Architect and interior designer: Liminality.
Production architect: Burroughs, Roos, Grierson.
Mechanical and electrical engineer: Joseph Loring.
General contractor: FJ. Corbett Company.
Construction manager: John McLeod Lighting design-
er: Liminality. Fumiture dealer: Maryland Office
Furniture. Photographer: Carol Highsmith.
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DESIGN

Where the Money Goes

Clients of attorneys at Clark Thomas & Winters in Austin, Texas, won't find their legal fees going towards
the graceful office renovation designed by Page Southerland Page

Law and order: The view from the
conference room to the reception
area (above) shows how Minnesota
limestone flows from the lobby into
the reception area of Clark Thomas &
Winters. Where possible, Page
Southerfand Page kept the existing
furniture but upgraded it with reuphol-
stery. In the lobby (opposite), the
designers heightened the preexisting
asymmetry by creating a design that
makes the space look divided, The
ceiling drops on one side and the
floor is laid in different limestones.
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By Linda Burnett

he bigger the organization, the less
I money it wants to spend in the 1990s.
For clients of Clark Thomas & Winters,
the largest law firm based in Austin, Texas,
the same holds true. “Clients talk about
going to an office in Dallas and the amount
of money spent on the interiors and feel that
they are paying for it,” says Dan Renner, a
shareholder and partner in the firm. “There
needs to be a balance.” When the firm com-
missioned Page Southerland Page to conduct
the renovation of its public areas, which
hadn't been touched since they were first
occupied 10 years ago, the committee of law
partners had documented its views on
expenditure and had added a budget worthy
of a squeeze here and there to accomplish
the renovation. Consequently. money was
spent mainly in the public areas. with the
remaining dollars put towards back office
touch ups and refinishings.
“Every law firm has a different ap-
proach,” says Matthew Kreisle, I, AIA, a

principal at Page Southerland Page. “While
other firms might choose to concentrate on
the office area, in this case it was clear that
the public areas would be the major con-
cern.” Testing how far the dollars could be
stretched to renovate two of the four floors
was one of two major factors in the design
approach. "A good deal of time was spent
just figuring out where the money would go,”
says Kris Walsh, partner and director of inte-
rior architecture at Page Southerland Page.
The other factor involved formulating a
design that would be anything but burgundy
mahogany—too boring and traditional even
for this firm of 78 lawyers founded in 1938.
Clark Thomas & Winters is known for
more than its well established roots. The firm
also happens to defend big corporations in
product liability and bankruptcy cases, and
counts among its more notable clients such
corporate household names as Chrysler and
Norplant—no small potatoes by any
stretch—in addition to companies in the
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energy industry. “In the case of Norplant,
we received between 1,200 and 1,500 law-
suits over a two-week period,” recalls
Renner, “and the firm has just completed a
massive bankruplcy case serving as regu-
latory counsel to El Paso Electric.”

On a typical case, two to three partners
supervise 15-20 attorneys, paralegals and
staff who pore over mountains of medical
records, financial files and official docu-
ments. None of this feverish activity is vis-
ible to a current or potential client enter-
ing the newly renovated lobby, of course.
Lobby materials have been chosen Lo
evoke the stability of landmark buildings,
highlighted by Minnesota limestone on the
floor and a back-lit gold onyx wall at the
end of the main reception area. Duraplex®
is used on the walls with a subtle finish
that resembles the look of old plaster.

When the firm’'s lease expired, Clark
Thomas & Winters had the option of either
packing its bags and relocating to a ritzier
place or reworking the existing space. The
firm was certainly not keen on surrounding
itself with more luxurious real estate, hav-
ing been successful at its present location
and already enjoying an admirable reputa-
tion. Given the punishing business climate
in which Texas landlords have operated
since the early 1980s, it’s not surprising to

No lavish surroundings, please—we’re attorneys

learn that Clark Thomas & Winters was
able to negotiate a very favorable lease
renewal. “We received money from the

Though little money was allocat-
ed for the conference room, the
designers added a glass wall to
conceal a wet bar (right). In the
back office area (above), niches

in the wall provide a sense of
depth and a place for artwork.

In the second lobby, the split-
room motif was camied through
by specifying the carpet in differ-
ent textures and creating a ceil-
ing constructed in different
heights (opposite).
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"

landlord to renovate,” Renner confirms.
“We decided not to spend it on prestige.
That wasn't important to us.”

With touch-ups here and there, the
architects found, the place would look like
new anyway. The main reception area was
previously a closed space capped by a low
ceiling and asymmetrical in form. Walsh
created greater volume in the area by rais-
ing part of the lobby ceiling and reworking
its idiosyncratic shape. “What drove the
design in the lobby was that nothing was
aligned,” she readily points out. “Since we
couldn't have symmetry, we decided to
accentuate the differences, and made the
lobby look as if each side came from a sep-
arate building.”

For example, the ceiling is dropped on
the left side of a lobby with a darker setling
while on the right, the ceiling pops upward
with a wash of light. Both walls are further
contrasted with different finishes. On
another floor, the carpet on one side of the
lobby is cut pile while the other is sheared
loop, a subtle change that is nevertheless
visible even to the casual eye.

Because the lean budget would not
allow for office replanning, the architects
have cleaned up the basic layout of the
legal suite, in which one secretary typical-
ly sat immediately outside the private
offices of two attorneys. Without any
major construction effort, the legal suite
has been updated with new finishes and
the addition of niches set into the walls to
introduce a sense of depth and to provide
for the placement of artwork.

The only other significant alteration of
the office area has been the redeployment
of the paralegals, who now work in interior
offices instead of open plan work stations,
leaving the open plan areas to the secre-

taries, library and copy machines. On a
smaller scale, since employees were com-
plaining about the glare from their comput-
er screens, fixtures were changed or Lhe
lenses covering fluorescent tubes were
replaced with parabolic types. Finally, the
staircase was brought up to date with a
refinished look of brushed bronze.

Who says a lot of design can't be done
with a little budget? Anyone who disagrees
will have to confront a group of lawyers
who are prepared to defend the opposing
side. In fact, Clark Thomas & Winters
already seems to have the winning verdict
in hand. >

Project Summary: Clark Thomas & Winters

Location: Austin, TX. Total floor area: 34,000 sq.
ft. No. of floors: 2. Average floor size: 17.000 sq.
ft. Total staff size: 120. Cost/sq. ft.: $9.42. Paint:

Duraplex. Limestone flooring: Vetter. Carpet:
Prince  Street Technologies.  Ceiling:

Armstrong. Lighting: Lithonia, Elliptipar.
Upholstery: Manuel Canovas, HBE Planters,
accessories: Graphic Concern. Client: Clark
Thomas & Winters. Architect: Page
Southerland Page: Beth Yanke, architect;
Kris Walsh, Nancy McMahon, interior

design. General contractor: Flynn Construction.
Photographer: Paul Bardagjy.
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The entry sequence for
Chattman, Gaines & Stem's
new offices begins at the ele-
vator lobby (opposite) in the
center of the building that
opens up through the recep-
tion area to the waiting room
in the central bay. The design
exudes a character of quiet
sophistication through com-
fortable interior furnishings
and the use of natural mate-
rials like Australian lace-
wood, American cherry and
Indian Rajah slate (right).

The Force Is With Them

The attorneys of Cleveland’s Chattman, Gaines & Stern clearly have something like the Force with them in
offices designed by Mulle & Associates to lighten up a “Darth Vader” building

or other exotic devices from George

Lucas' 1977 Star Wars saga, the archi-
tects and designers of Mulle & Associates
have outfitted the attorneys of Chattman,
Gaines & Stern with offices worthy of the
late 20th century. This established, Cleve-
land law firm has now been entrusted to a
younger partnership with a new focus on
corporate law. Prompted by the departure of
founding partner and U.S. Senator Howard
Metzenbaum as well as a curtailed focus on
labor law, Chattman, Gaines & Stern has
also closed out 20 years in a facility that
reflected a collection of separate practices.
But moving has been no simple task—start-
ing with the moment the firm chose a 15~
story, black building with tinted windows
commonly referred to as the “Darth Vader”
building as its new home.

While the building's exterior may seem a
bit foreboding, both client and architect were
eager Lo make the firm's contemporary
image a tangible one. The offices occupy the
top one and a half floors of the Renaissance

T hough nobody reached for light sabers
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By Holly L. Richmond

Building on Playhouse Square (its formal
name), the first structure built as part of
Cleveland's theater district revitalization
program. The client considered the site ideal
not only because it is a neighborhood focal
point just six short blocks from its previous
location, but it offers 18,000 sq. ft. of space,
up from 12,000 sq. ft. before. “It is an inter-
esting, theatrical building which comple-
ments its surroundings,” says Timothy Mulle,
project manager and president of Mulle &
\ssociates. “However, the floor plan is a bit
quirky. so it took some creative footwork to
design a suitable space for legal functions.”
Chattman, Gaines & Stern has employed
numerous distinguished attorneys in addition
1o Senator Metzenbaum since its founding in
1950, including Robert B. Krupansky. senior
judee of the Sixth Circuit U.S. Court of
\ppeals, and Samuel T. Gaines, past presi-
dent of the Cleveland Bar Association. The
high standards set by these colleagues have
inspired the firm’'s current 12 partners and
12 associates to hold important positions in
local, state and national legal associations

and participate in civic and charitable organi-
zations. Where litigation is required, the firm
prides itself on the strength of its trial
lawyers and their accomplishments in the
courtroom, though it also enjoys a good rep-
utation in real estate, securities and the bur-
geoning field of sports law, where the firm is
fully certified to negotiate contracts through
the National Football Players Association and
represent athletes and coaches at all levels.
The design initiative for Chattman,
Gaines & Stern was to create an identity to
mirror a consistent, cohesive organization
where dynamic leadership is balanced with
stability and longevity. Gone are the days of
jumbled work areas and dark surroundings, in
favor of organized work stations, private
offices, conference and support rooms that
keep everyone running on schedule in a warm,
light environment replete with surprises.
Taking advantage of the building’s distinc-
tive floor plate, Mulle located public activity
areas in three expansive bay windows with
sweeping views of the city and Lake Erie.
“There is wonderful, natural light flooding the
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In the waiting room for for Chattman, Gaines & Stem on
“Darth Vader's” 14th floor (right), signature fumniture
pieces by Dakota Jackson covered in periwinkle leather
provide the perfect seat for a view of the city of
Cleveland and Lake Erie. However, the design encour-
ages visitors to move through the space to the main con-
ference room located in the end bay Gelow), where they
can enjoy the panoramic view from another perspective.

Wood casegoods and occasional tables in both the law
library (opposite, top) and partners' offices (opposite,
bottom) are custom-designed by the architect for a con-
sistent design theme while giving each attorney the
opportunity to customize his own office with a unique
configuration of furnishings. One carpet is used through-
out the facility for consistency, but attomeys chose from
a variety of wallcovering, chair and upholstery options.

and of
course there was the temptation on the
part of our attorneys to claim these areas

space through the bay windows,

for their offices,” chuckles Roger
VanDeusen, partner and member of the
firm's in-house design committee. “But to
avoid any bickering, we made these areas
available to everyone.”

Partner Thomas C. Wagner, another
member of the in-house design committee,

room and one of the design's success sto-
ries. “The room is warm and inviting, and it
always seems to be occupied,” notes
Wagner happily. “It has also become the
designated gathering place for our Monday
morning send-off meetings, which are now
complete with coffee and bagels.” The
remaining two window bays on the 14th
floor set a naturally-lit scene for the main
conference room and lobby/reception area.

opposite end of the floor from the lobby. Mary
Burkhardt, senior project designer for Mulle,
recalls that Chattman, Gaines & Stern wanted
the new space to welcome visitors regardless
of their businesses, Thus, the design deliber-
ately embraces a neutral image acceptable to
clients wearing suits—or jerseys.

Yet neither architect nor client wanted to
risk being accused of creating a boring envi-
ronment, so visual elements of surprise—
such as a bud vase placed on a built-in wall
shelf—serve as recurring eye-openers. “You
are rewarded at each destination, turning
point or corridor-end with an unexpected
detail,” Burkhardt points out, “whether it be
in the furnishings or bold splashes of color
sel against the granite walls.”

Of course, even as Mulle was coping
with base building issues associated with
“Darth Vader,” it was busily researching the
needs of the partners, associates, parale-
gals, secretaries and support staff of
Chattman, Gaines & Stern. Besides holding
frequent meetings with the design commit-
tee, Mulle and his team met all the part-
ners in person to determine exactly how
they work, according to personal prefer-
ences as well as areas of practice. Some
attorneys spend the majority of their time
with computers and telephones, while oth-
ers hold client or staff meetings in their
offices on a daily basis. Most importantly,
Mulle discovered that nearly all staff mem-
bers require considerable storage capacity
despite heavy computer use and files pre-
dominantly stored on disk.

What's warm, inviting and always occupied?

agrees with VanDeusen that making the
bays accessible to everyone was worth the
early debates. For example, the bay on the
15th floor enjoys a southern exposure and
provides a panoramic view of the land-
scape greater than 180°, making it an ideal
location for the firm's kitchenette/dining
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Visitors sense the unusual degree of

openness the moment they arrive in the ele-
vator lobby in the center of the building,
which opens up through the reception area to
the waiting room in the central bay. So visi-
tors can see the entire space, the architect
has placed the conference rooms at the

Though all private offices were down-
sized for the move, the partners’ offices have
been custom-designed to maximize space
and enhance efficiency, and the smaller asso-
ciates’ offices use a T-shaped furniture plan
rather than a typical desk-and-credenza
arrangement. Mulle notes that he combines
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workstation design principles such as built-in
ambient lighting with executive office furniture
to produce the most effective results. “Each
office has its own configuration that stems
from a custom-designed workwall concept,” he
reports. “This places reference materials at an
attorney's fingertips and gives him or her easy
access to overhead storage and lateral files.”

Since the attorneys lost personal office
space in the relocation, they asked for numer-
ous shared work areas, including five confer-
ence rooms and three dedicated work rooms
that are commonly referred to in the legal pro-
fession as “war rooms.” The windowless war
rooms at Chattman, Gaines & Stern are lined
on three sides with built-in counters, and are
generally used by several people at once who
are working on a large case. VanDeusen justi-
fies the war rooms as a necessary part of the
design because they prevent the attorneys
from having to take over a conference room or
overrun their own offices with piles ol paper.
He explains, “When a lawyer gets close to trial,
he is preparing for battle in a sense, so he
needs to spread out to formulate his plan,
including constructing charts and graphs.”

Though they may not be fighting the ulti-
mate battle of good versus evil in the Galactic
Civil War as the Star Wars characters do, the
attorneys and staff at Chattman, Gaines &
Stern have prevailed over the forces of over-
crowding and darkness. If the Force has not
been present to guide them safely through their
relocation, at least Mulle & Associates has. In
late 20th-century Cleveland, the result looks at
least world-class. 7>

Project Summary: Chattman, Gaines & Stemn

Location: Cleveland, OH. Total fioor area: 18,000 sq.
ft. No. of floors: 1-1/2. Average floor size: 12,000 sq.
ft. Total staff size: 57. Cost/sq. ft: $49 (construction),
$70 (total project). Wallcovering: Vescom, Pinetex,
Koroseal, Vertical Surfaces. Paint: Sherwin
Williams. Laminate: Wilsonart. Dry wall: U.S.
Gypsum. Masonry: Indian Rajah Slate. Carpet/carpet
tile: Atlas Mills, Carousel. Carpet fiber: DuPont
Antron. Ceiing: U.S. Gypsum. Lighting: Prescolite,
Norbert Belfer. Boyd, Mirano/Duo, Artemide,
National Cathode. Doors: Eggers. Door hardware:
Russwin. Glass: Glass, Inc. Window frames/wall sys-
tems: Rowe & Giles Millwork. Railings: Tomco
Metals. Work stations: Rowe & Giles Millwork. Work
station seating: Haworth. Lounge seating: Dakota
Jackson, Bernhardt. Cafeteria, dining, auditorium seat-
ing: Bieffeplast. Other seating: Cartwright, Al
Upholstery: DesignTex, Rodolf, Sina Pearson,
Unika Vaev, Spinneybeck. Conference tables: Rowe
& Giles Millwork. Cafeteria, dining, auditorium tables:
Falcon. Other tables: Palazetti. Files: Meridian.
Architectural woodworking and cabinetmaking: Rowe &
Giles Millwork Signage: Simon Sign. Accessories:
Nessen. Client: Chattman, Gaines & Stern.
Architect/interior designer: Mulle & Assoc. Structural
engineer: Barber & Hoffman. Mechanical/electrical
engineer: Bacik/Karpinski Associates. General con-
tractor: LN Enterprises. Fumiture dealer: S. Rose.
Photographer: Michael Houghton for StudiOhio.
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Are You Still In Control?

A look at what the architect or interior designer should be doing to stay in control
of today’s fast-track project development

8 it possible to design for clients who
won't stand still? As organizations
attempt to become more efficient and
respond to external opportunities and
challenges with faster solutions—hoping
Lo accommodate a future that is increas-
ingly unpredictable—so must the archi-
tects and interior designers who serve

them. Hence, we have entered the age of

the fast-track project. And we can be quite
sure it is here to stay.

Traditionally. a fast-track project is one
in which the schedule is compressed and
tasks that are normally executed consecu-
tively instead run concurrently. Once upon
a time, the team of engineers and consul-
tants would not begin work and might not
be brought on board until the architect had
completed programming and possibly even
schematic design. Increasingly, however,
project teams are assembled early and

By Frederic M. Strauss

information is fed to each discipline as
decisions are made.

Likewise, furniture procurement may be
initiated in the early stages of design
development, rather than waiting for com-
plete sign-off on design. If the author's
practice is representative of the commer-
cial interiors industry as a whole, and it
seems fair to assume it is, more and more
projects are calling for some type of fast-
track schedule. This raises the serious
question of whether we are being asked to
compromise our integrity as designers and
professionals by acquiescing to unreason-
ably short schedules.

Certainly there are occasions when the
client’s expectation is unrealistic or the fee
available is nol commensurate with the
effort required to carry out the project
appropriately. Without a doubt. it is incum-
bent upon us as design professionals to

resist the pressure to “produce” at all cost
regardless of the toll on the final product.
But our recent experience has taught us that
we need to harness the power of some of
the same technologies that are driving our
clients” businesses—and to adopt similar
organizational strategies that have permit-
ted these clients to deliver more to their
customers faster. Only then can the design
profession stay on top of today's breakneck
development and continue to provide the
leadership that is our traditional domain.

Speeding up the architectural process
does not mean that design, project man-
agement or control must be sacrificed. As
the author’s high school shop teacher used
Lo say, “We must do it quickly and right the
first time.” What is more, there is ever)
reason to believe we can open up addition-
al opportunities for the profession by mas-
tering this process.
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Changing needs: Clients who can't
predict their immediate future

Why do clients impose fast-
track conditions on designers in
the first place? Understanding
the business climate and the
imperatives of the marketplace
in which our clients operate is
key to becoming a valued team
member for those clients. Recent
advancements in technological
capabilities have triggered a
cycle of change, making the
future harder than ever to pre-
dict. Therefore, decisions on
facilities needs are often delayed
to the last moment—and infor-
mation on ever-changing pro-
grammatic requirements may be
difficult or even impossible Lo
obtain, as some of the examples
that follow will indicate.

While clients are spending
more time performing due dili-
gence fact finding and negotia-
tions to find the appropriate
locations, real estate transac-
tions are taking longer to close.
Clients will often wait until the
last moment to commit them-
selves to a facility, yet have a
greater need to start operations
in their new home as soon as
possible. In our experience, this
is true whether the client is a
retail company, where each
square foot of store space is
directly correlated to the compa-
ny's revenue, or a financial insti-
tution, where every additional
trading position means addition-
al transactions logged.

Changing teams: Leadership begins
with the client

How should a designer and
and his or her client ideally
cope with the challenge of doing
more work and having less
information to do it that is fast-
track project development in
the 1990s? First, the client
should assign a senior repre-
sentative who will be able to
make the intense time commil-
ment required by the com-
pressed schedule (often 4-7
hours per day). This individual
should have the authority to
make major decisions pertain-
ing to the project and can offer
valuable insight into the organi-
zation and requirements long
after the programming phase is
formally completed. Second,

the designer and the client
should draft a definitive project
mission statement that will
serve as a guide for all team
consultants, so the client and
all other team members can
sign off, establishing a shared
understanding of joint goals.
The increased complexity of
fast-track projects and the
nearly full-time commitment
needed has lead to a greater
reliance on the outside owner's
representative or project man-
agement consultant.  Many
organizations do not possess
this technical expertise in-
house or cannot dedicate the
personnel even if they do exisl.
By taking charge of overall pro-
ject coordination, this role com-
bines aspects of both the archi-
tect’s and the client’s roles.
Maintaining the flow of com-
munication and developing bud-
gets and schedules with the
input of each discipline as
appropriate (architect, interior
designer, engineer, construction
manager, specialty consul-
tants). the owner's representa-
tive frees the architect to attend
to programming and design.

Indeed, the very proliferation of

specialized disciplines, such as
telecommunications technology,
acoustics, audio-visual and file
management (the typical 1990s
list continues endlessly) makes
the role of an overall coordina-
tor all the more important.

Communication is naturally
key to making a success of this
enlarged team and compressed
schedule. Timely decision-mak-
ing can be harder to effect with
many players. However, it need
not be as cumbersome as it
may seem. The author can
recall when design meetings
closed and all sides mulled
things over until the next meet-
ing in three to four weeks.
Today, the team will sit down
and sometimes make decisions
in as little as one meeting.

To point out another sign of
the times, these decisions are
actually becoming easier to
make. In response to today's
faster pace, for instance, furni-
ture manufacturers have devel-
oped quick response lines with
more limited choices. Typically
for the 1990s, this option
allows for a degree of flexibility
while still offering the simplicity
of standardization,
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[mprove your
creative visIon.

Create stunning effects with Manning Lighting-
like oohs and aahs. Manning offers a huge selection of
pendant lighting, ceiling lighting and wall sconces, all
available with energy-efficient lamps and ballasts. So many
designs, so many ideas. Call 414-458-2184 for your
copy of the new Manning catalog. Then read
it and watch the lights go on.
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Manning Lighting, Sheboygan, Wisconsin 53083, 4144582184
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Staying on top: Thinking and acting like your
fast-track client

One of the most common concerns
among both designers and clients is
whether design will be sacrificed as we are
speed up operations. Having personally par-

licipated in the successful completion ol

many assignments under these constraints,
the author knows that designers can contin-
ue to provide clients with a high level of ser-
vice and design excellence, What follows are
some stories from the trenches.

* When hired in April 1994 by a major

cosmetics manufacturer to design a 120,000-
sq. ft. suburban headquarters, the author’s
firm had completed programming when the
project was put on hold with no explana-
tion—only to be resumed four months later.
The wrinkle: This cosmetics company was in
the midst of re-engineering, but there was no
corporate organization chart, no titles, no
hierarchy. and no standards available yet to
describe the new corporate facility. The one
factor that did nol change, however, was the
project schedule. The headquarters. includ-

Power-a

Keyboard adjusts manually
for both height and tilt

\

comfort,

@ Designed for maximum
legroom and operator

Totally atfordable.

Now you can enjoy the comfort and convenience of a VariTask
adjustable workstation—at a price your budget can afford. Smooth
and quiet electrical adjustment of 14" with articulating keyboard
support. Ideal for either sitting or standing. Easy shipping via UPS.
For more information, call 800/822-8037.

MAYLINE

he Leader in Technical Desking Solutions

justable,

Roomy work surfaces
with durable laminate in
a variety of colors.

Smooth and responsive
power height adjustment of
up to 14 inches.

ing a new build-to-suit core and shell then in
progress, was Lo be ready for occupancy in
March 1995. Our solution was the only possi-
ble one, to create a flexible, universal envi-
ronment that could accommodate our client,
whatever its organization. Lines of communi-
ation were kept open, much Lo the client's
and client representative’'s credit, and the
entire team was kept abreast of any informa-
tion on organizational changes and require-
ments as it became available. By maintaining
the original schedule, the client curtailed any
operational losses that could have resulted
from the reorganization.

* The author’s firm has established a
number of dedicated teams to serve clients
who require fast-track service on an ongoing
basis. Vertical integration and familiarity with
clients allow us to respond promptly and exe-
cute multiple tasks efficiently. The team
directories for these accounts might poten-
tially list as many as eight different ways of
reaching a project manager or senior design-
er. One such client, a New York-based finan-
cial institution, needed Lo complete a new
36,000-sq. ft. trading floor within four
months. Construction was set up around the
clock in three shifts. 8 a.m.-4 p.m., 4 p.m.-12
am. and 12 a.m.- 8 a.m. to install data and
telephone cabling beneath the raised floor.
Though the immediate cost to the client was
greater. having the space completed sooner
allowed the client to promptly recoup the
investment in a short period of time.

* In another example, the author’s firm
has served as almost an extension of a
client’s organization, an outsourced facilities
department if you will, enabling an interna-
tional fashion retailer to develop stores
throughout North America on a fast-track
basis. By being involved in the earliest pro-
ject development for a new location. evaluat-
ing sites, participating in lease negotiations,
budgeting. and ultimately adapting and
implementing the retailer's international
standards. the firm helped the retailer to
establish 20 new stores over a two-year peri-
od, in some instances in as little as 10 weeks
from site selection to store opening.

Vive la fast track: There really is an upside

Fast-track project development is clearly
not an unmitigated evil. Integrating the various
tasks and disciplines of our business and
adopling a fast-track methodology is not unlike
the re-engineering that our clients are under-
going. Certainly the changes in our client's
business and ours have taught us to operate
and manage the process more efficiently.

In any assignment, there is no room for
false steps. Our value as professionals increas-
es as we learn to not get in the way of our
client’s change but rather enable it. -8

Frederic M. Strauss, AIA, is a principal of
The Phillips Janson Group Architects, P.C.
in New York City.
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NETCOMS3.
THE TOTAL
SOLUTION.

NetCom3 LAN furniture. From the
award-winning line at Paralax.
With thousands of possible
configurations, NetCom3 provides
some very attractive possibilities.
These modular workstations offer
unmatched storage flexibility.

Superb cable management.
Easily adjustable shelves. And a
convenient rack mount option.

When you need to do it
all, it's all the solution you need.
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Ending the COM Wars

Savvy designers can streamline the sometimes baffling approval process for COM in the '90s
by playing the specification game so that everyone wins

i hy do designers specifying furniture
W and fabrics for a project often find the

most needling aspect is getling
approval for a customer’s own material or
COM from the furniture manufacturer?
Although the system can seem structured to
limit the use of COMs, the approval process
can work smoothly if a few guidelines are fol-
lowed. Designers must do their homework
and make sure they are specifying a fabric
which is appropriate for its end use. For
example, designers should consider pattern,
scale, construction and fiber content before
they make their selection.

Once the product and fabric have been
determined, testing should begin immediately
so there aren’t any last minute disappoint-
ments. The sales representatives for both the
textiles and furniture should be involved early
in the project so they can add their experience
and experlise to the specification and
approval process. By fostering a team rela-
tionship between the furniture and textile
manulacturers’ reps, designers will find that
communication is improved and testing can
move forward more quickly. The reps can
brainstorm by themselves, head off problems
and work to resolve them before they become
issues for specifiers.

Overall, specifiers should take the position
that they have made decisions that will make
their projects most successful, and they
expect all their suppliers to work towards the
same goal. But they need the expertise to
make good their claims. Trapping themselves
in needless bureaucracy can compromise the
design integrity of their projects. Partnering
with service oriented companies that active-
ly support the design community and invest
in improving their response to COM requests
will make the specification easier and more
successful.  Hopefully more manufacturers
will get this message and act on it, elevating
the level of service and professionalism of
the entire industry.

Testing: Who will do it and what criteria
are involved?

Information on fabrics previously tested
with a furniture manufacturer may be avail-
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By Candace Key

Sometimes furniture
manuiacturers
appear to discourage
COMs, but what
appears to be
stalling or lack of
cooperation is more
likely to be

confusion.

able from several sources, with some man-
ufacturers being clearly ahead of others in
organizing and presenting this information
to the design community. Ideally, approvals
for COM suppliers who are on pre-approval
programs should be readily available with
test results for suppliers not involved in
such programs being easily obtainable
through the COM specialists at the factory
or the local rep. Unfortunately, many manu-
facturers are not so organized with their
data, and can take a couple of days to locate
the test results or even determine if a test
has previously been performed.

Textile reps should have approval infor-
mation on the fabrics they sell. Many publish
approval charts or can readily supply the
information with a phone call. Some proac-
tive companies will have their fabrics tested
with manufacturers before they are intro-
duced to the market, eliminating the need to
test on a project basis.

I a given fabric has not been previously
tested, the furniture and textile reps can be
helpful in doing the legwork for the designer.
The furniture rep should be able to obtain the
name of the customer service person or in-
house COM specialist who will manage the
testing process. With this individual, the
designer can check on the approval more
directly, or better yet, pass his or her name to
the textile rep so that both can follow
through. The two reps working together
should be able to have the fabric sent, tested
and approved in a timely manner. When
hitches arise, such as the fabric requiring a
backing to obtain approval, the reps will be
able to assist each other to support the
designer’s intent for the project.

Sometimes furniture manufacturers ap-
pear to discourage the use of COMs. It is
often easier and more profitable for them to
use their own fabric on their furniture, after
all. However, what appears to be stalling or
lack of cooperation is more likely to be con-
fusion—due to disorganization or reluc-
tance on the part of manufacturers to direct
their energies towards making the COM
approval process easier.

Luckily, some manufacturers are taking
the more enlightened approach of actively
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committing their resources Lo
developing efficient and proac-
tive COM approval programs.
Such manufacturers have had
systems in place for many vears
to handle COM approvals in a
consistently professional man-
ner and disseminate the infor-
mation effectively to the design
community. Hopefully the bene-
fits of this philosophy are be-
coming evident to growing num-
bers of furniture manufacturers,
reducing the hurdles of the COM
approval process industry wide.

The actual testing of COM
fabrics is accomplished in a
variety of ways. Unfortunately,
there is little consensus among
manufacturers as to how COM
testing should be done, and test
results even within one compa-
ny may demonstrate little con-
sistency. Some manufacturers
require only a memo-sized sam-
ple of fabric to evaluate while
others request several yards for
a [ull application test.

Generally speaking, the more
automated the manufacturing
process, the more fabric will be
required for testing and the more
critically the fabric will be viewed
for application. Although this
process may seem designed to
limit the number of COMs, the
manufacturer must ensure cus-
tomers first-quality products
that won't present problems
down the road. In the linal analy-
sis. all manufacturers want to
deliver products that satisfy cus-
tomers, and will use historical
data to identify conditions that
might detract from successful
applications.

Upholstery fabrics: A narrow margin
of error in ergonomic chairs

Ergonomic sealing presents
one of the toughest application
challenges for COM suppliers.
There are various reason for this.
First, with their curved silhou-
ettes and molded forms, ergo-
nomic chairs require fabrics
which have some elasticity and
will conform to the shapes with-
out puckering or wrinkling. Their
production is largely automated,
and with less handling by hu-
mans and more by machines
there is less tolerance for fabrics
that don’t fit within the narrower
paramelers for application.

Smooth fabrics can't be easi-
ly gripped by mechanical arms
and thinner fabrics may tele-
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graph essential structural ele-
ments. The molding process
itself presents limitations since
certain fibers (polypropylene or
polyolefin) can melt or shift in
production. Because adhesives
are used in the construction,
pocket weave fabrics that might
not adhere evenly are not well
suited, and napped fabrics and
rib constructions can creale
unfortunate optical illusions.

It is dangerous to make as-
sumptions with application ap-
provals, particularly those in-
volving ergonomic seating, but
there are a few guidelines to fol-
low. Fabrics need some elasticity
to mold around curved surfaces
and a certain amount of weight
so the structural elements don't
telegraph through the fabric.
Constructions with the highest
rate of success are wools (except
sateens), lapestries and jac-
quards woven with heavier yarns.

Panel fabrics: Easily obtained
approvals—until upholstery is applied

COM approval for panel fab-
rics can seem complicated
because of the often required UL
approval, but panel approvals
should not be any harder to
obtain than seating approvals.
’anel fabrics have more in com-
mon with each other than uphol-
stery fabrics because of the lim-
ited number of constructions in
the marketl. Generally speaking,
mills that produce panel fabrics
have developed constructions
that are tried and true and used
by the furniture systems manu-
facturers themselves. Except for
patterns and a few new con-
structions that are slowly being
introduced to the market, sys-
tems manufacturers should find
little to surprise them.

If a polyester panel fabric is
being specified, chances are
excellent that the UL approval,
when required, will be easily
obtained. Panel fabric con-
structions composed of poly-
ester or other fibers with sim-
ilar flame resistance have a
proven track record in passing
the test when applied to the sys-
tems. Manufacturers of the top
systems in the market should
have a history on most panel
fabric constructions and can
submit paperwork to UL for a
“write-through™ approval, which
takes considerably less time and
money than the actual burn test.
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Reluctant manufacturers should be strongly encouraged to
strengthen their relationship with the testing organization
and organize their records so more write-throughs can
occur, since allowing red tape to limit fabric specification
represents a genuine disservice to designers.

However, specifying upholstery fabric on panel systems
can be particularly challenging for the UL approval.
Because the fiber contents can be so wide ranging in
i R upholstery constructions, a systems manufacturer will be
; less likely to have historical data, and will need to submit
upholstery fabric to UL for the burn test. Depending on the
| contents, an FR treatment on the fabric may be advisable

‘ before testing. The textile rep should have resources for
this information and work with the systems manufacturer
to find a solution. Even at its most complicated, the UL
approval process for COM specification on panels is not
the nightmare it was years ago. If all parties are working
B effectively towards the same goal, the application approval
| i and UL testing should take a month or less.

T Rejected fabrics: A technical problem or an aesthetic one?

e If the fabric is rejected for application, there are still
questions to be asked. Why was the fabric rejected? Has a
reasonable explanation been submitted in writing? Does
] } this explanation agree with past experience involving this
furniture manufacturer? Has the fabric been rejected based
] 4 on production concerns or has the manufacturer made an
| aesthetic decision? Will it send the seat cushion or panel so
i it can be evaluated by the client? Did it evaluate the fabric
based on a memo sample when a full application test might
vield a more positive result? Is it possible that a backcoat-
ing would solve the problem?

Rejection of the fabric could be an effort by the furniture
manufacturer to derail the COM. Fortunately, however,
most furniture manufacturers and their reps are genuinely
concerned that the fabric isn't going be successful in the

. A\ application. The furniture manufacturer and textile rep
- A\ should be encouraged to work through all the possible
options for getting the fabric approved. If the rejection is
more of an aesthetic issue, “wrinkles” or “an orange peel
effect” for example, ask to see the cushion or panel. One
person's “wrinkles” could be another person’'s “pleats.” If
the designer and client approve of the appearance, the
manufacturer may agree to produce it yet.
>l w But if everything has been done on the manufacturing
side to secure the fabric approval without success, there is
no option other than to select another fabric. At a certain
point the designer needs to realize that not all fabrics will
work in all applications. If everyone's best efforts can't
make it work, then it wasn't meant to be.

Towards a more professional approach to COM?

COMs face a kinder, gentler world in the late 1990s. The
use of COMSs in contract design today is essential to allow
specifiers the creative expression and control required to
bring a project off successfully. Furniture manufacturers are
abandoning their restrictive policies on COMSs in favor of the
more supportive role of facilitator.

Approval and application processes are being stream-
lined to accommodate a broad range of textiles. As the
industry moves towards a more professional approach and
a team oriented philosophy, COM specifving will become
progressively simpler while new, creative options keep
opening up for the designer. May the best fabrics win. =&

on reader service card ! Candace Key is a principal of San Francisco-based MCK As-
sociates, a textile design and marketing services consultant.
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terplan

conference program.

IN

Hold the Dates
November 7‘9, 1996 THE NEW DESIGNER’S SATURDAY
at the New York Coliseum

Call

1-800-950-1314 ext. #2611
co-sponsored by ki
Designer’s Saturday, Inc. (212) 279-3969
and Miller Freeman, Inc. for information

on exhibiting,
attending

and seminars.

Visit the InterPlan
home page at
http//www.interplanshow.com

NOV 7-9




ARCHITECTURAL
LANDSCAPE LIGHTING, INC.

2930 S. Fairview St.
Santa Ana, CA 92704
Tel: (800) 854-8277
Fax: (714) 668-1107

Product Shown: L1-10 vandal-resistant
low-level outdoor lighting bollards feature
sturdy cast aluminum “fins,” which sur-
round the length and circumference of a
one-picce lamphead. The extruded alu-
minum post is rewired and Uldisted for
wet locations. A range of heights; fade-,
dent- and scratch-resistant finishes; and
light sources may be specified. ALL, a
member of the JJ1 Lighting Group, Inc.,
manufactures a broad array of in-ground and above-ground pedestri-
andevel, advanced design outdoor lighting fixtures.

CIRCLE NoO. 100

BETA LIGHTING

1200 92nd St.
Sturtevant, WI 53177
Tel: (414) 886-2800
Fax: (414) 886-2779

Product Shown: Beta Lighting intro-
duces a new addition to its popular
Architectural/Area family of fixtures.
The new Prismatic Area Light (BAH
Series) features even illumination
and uplight from its highly efficient,
glare-free reflector. Available in clear
top or partial shroud, the new fix-
ture accommodates 70W-250W HID
lamps. The pedestrian scale Prismatic
Area Light will complement any walkway, entryway or driveway.
A slide-in ballast assembly reduces fixture weight by allowing
stacked components to be hidden under the pole cap. A variety
of mounting styles is offered. Ul-listed.

CIRCLE NoO. 102

1005 Mark Ave.
Carpinteria, CA 93013
Tel.: (805) 684-0533
Fax: (805) 684-6682

Product Shown:The
clean, high-tech look of
this new steplight series
from Bega is accom-
plished by combining a
precision-cut stainless
steel faceplate with an
internal micro-louver film which develops 30-degree cut-off for
brightness control. UL-listed.

CIRCLE No. 101

B-K LIGHTING, INC.

2720 N. Grove
Industrial Drive
Fresno, CA 93727
Tel.: (209) 255-5300
Fax: (209) 255-2053

Product Shown:The

Adjustable Well Star can

be used in the most

rugged applications. The

solid, cast-brass well

cover and tempered-glass
lens allow the Adjustable Well Star to be used in drive-over or
walk-over applications. Three concealed, recessed, stainless steel
set screws for well cover attachment make the Adjustable Well
Star virtually tamper-resistant. UListed.

CIRCLE No. 103
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COUGAR WORLDWIDE, INC.

P.O. Box 90610
Pasadena, CA 91109-0610
Tel.: (818) 405-0742

Fax: (818) 405-8818

Product Shown: New techno-
logical breakthrough in fluo-
rescent lighting replacement
products. Uses no energy
whatsoever with Electric
Plastic Fluorescent Light self-
illumination. Up to four wire-
less Light Thief units capture
light from a single conventional fluorescent floodlamp, and repro-
ject it 360 degrees with equal brightness for 100 percent savings
in energy costs. 25-year manufacturer’s warranty. Ul-listed.

CIRCLE No. 104

D’AC LIGHTING

420 Railroad Way
Mamaroneck, NY 10543
Tel.: (914) 698-7799
Fax: (914) 698-5577

Product Shown: New Verra
series handblown glass pen-
dants. Five graceful shapes
in clear, standard and cus-
tom pastels with multiple
lamping options. Unigue
adjustment feature allows
raising and lowering without accessing canopy or optional track
adjustor. Metal trim available in white, black or custom finish. Ul-
listed.

CIRCLE NoO. 106

ENGINEERED LIGHTING PRODUCTS

W"’ 10768 Lower Azusa Rd.

El Monte, CA 91731
Tel: (818) 579-0943
Fax: (818) 579-6803

Product Shown:Add drama
to your space by lighting
surfaces such as walls or
ceilings. Engineered
Lighting Products’ versatile,
shallow Wall Washers can
also be recessed into stan-
dard walls to light the ceil-
ing or floor. A variety of lengths accommodate most PL, quad,
biax and T8 lamps. These efficient, long-life fluorescent lamps
within a patented reflector system provide volumes of excellent
color rendering light. UL-listed.

CIRCLE NoO. 108

C. W. COLE & COMPANY, INC.

2560 N. Rosemead Blvd.
South El Monte, CA
91733-1593

Tel: (818) 443-2473
(213)283-6688

Fax: (818) 443-9253

Product Shown: The
new cast aluminum
2100/3300 Series Dome
mounts to the 3300

~ Series Steplites for HID sources and the 2120 Series for incandes-

cent and fluorescent sources. The diffuser faces downward for
maximum illumination to the walkway surface and minimum vis-
ibility to the passerby. The rugged construction, engineering
excellence and quality make these fixtures ideal for specification
in most public areas, ETL-listed.

CIRCLE NO. 105

ELLIPTIPAR

114 Orange Ave.
West Haven, CT 06516

Tel: (203) 931-4455
Fax: (203) 931-4464

Product Shown: Elliptipar’s 4X
Luminaire delivers four times
more light than ordinary T8 fluo-
rescent fixtures. [ts unique asym-
metric reflector and long-life com-
pact fluorescent lamps produce
the equivalent of 500W of tung-
sten halogen using only 100W of
fluorescent to uniformly light
walls and ceilings. UL-isted.

CIRCLE No. 107

FC LIGHTING

1113 N. Main St.
Lombard, IL 60148
Tel: (708) 889-8100
Fax: (708) 889-8106

Product Shown: FC Lighting man-
ufactures a wide variety of light-
ing including track, recessed trims
and cans. FC's track heads are
adaptable to fit most major manu-
facturer’s track. FC's compact fluo-
rescent recessed cans are made in
the USA. UL- and ETL-listed.

CIRCLE No. 109




t h e e m e rcioal

FIBERSTARS, INC.

2883 Bayview Dr.
Fremont, CA 94538
Tel.: (510) 490-0719
(800) 327-7877

Fax: (510) 490-3247

Product Shown

Fiberstars' Ul-listed
FiberScape paver lighting
uses end-emitting fiber
optic fixtures as points of light to create designs, outline areas or
indicate direction. Fiberstars’ paver lighting is ideal for walkways,
courtyards, patios, waterways and sidewalks. The small fixture size
allows the lights to make the statement, not the fixture

CIRCLE NO. 110

GE LIGHTING

1975 Noble Rd.

Nela Park

Cleveland, OH 44112
Tel.: (800) GE-LAMPS
Fax: (216) 266-2010

Product Shown: In com-
pliance with EPACT legis
lation implemented last
fall by the federal govern
ment, GE Lighting has
developed a unique, 100 percent halogen product family strategy
for the PAR38 lamp category. The family includes varying
wattages of GE's Standard Halogen, Halogen Plus and Halogen-IR
lamps, each of which delivers a combination of crisp, white light
excellent color rendering, significant energy savings and length
of life. The products also operate without diodes, allowing flicker
free performance

CIRCLE NoO. 112

KIM LIGHTING INC.

16555 E. Gale Ave.
P.O. Box 1275

City of Industry, CA
91749

Tel.: (818) 968-5666
Fax: (818) 369-2695

Product Shown: Kim
Lighting's Entablature
fixture is constructed
of heavy die-cast alu-
minum and designed for strength, performance, permanence and
application flexibility. The fixture will complement any rectilinear
architectural design. A custom look can be achieved by adding
optional entablature trims.Ten standard entablature trims and
custom trims are available. Entablature is offered in two sizes: The
larger ET is available in 175-400W metal halide and 150-400W
HPS, the smaller in 70-175W metal halide and 70-150W HPS. Ul
listed

CIRCLE NoO. 114

the commercial design network
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GARCY/SLP

209 Kirby Rd.

Portland, TN 37148
Tel.: (800) 221-7913
Fax: (615) 325-7269

Product Shown:The PMT-
Panel Mount Task Light pro-
vides task level illumination
to applications without
overhead storage. It attach-
es directly to the panel
with special mounting brackets available for most major systems

Standard features include an energy-saving T8 lamp, electronic
ballast and barwing lens, UL-listed

CIRCLE NO. 111

HYDREL

12881 Bradley Ave.
Sylmar, CA 91342

Tel.: (818) 362-9465
Fax: (818) 362-6548

Product Shown: The new Hydrel
7100 and 7200 Series floodlights
provide power capabilities to 1000W
with eight possible standard distribu-
tions for each unit. Positive secaling
internal glare control, multiple
mounting options and contemporary
styling are key features supplement
ing the ITL-documented perfor
mance. All 7100 and 7200 Series floodlights are Ul-listed

CIRCLE NoO. 113

LAM LIGHTING SYSTEMS

2930 S. Fairview St
Santa Ana, CA 92704
Tel: (714) 549-9765
Fax: (714) 662-4515

Product Shown: Litedisk
from Lam with 90-percent
efficiency offers the effec-
tive indirect light output of
metal halide with color sta-
ble, switchable, dimmable
biax fluorescent lamps. Trim
and housing finishes can be mixed and matched in brass
chrome or any painted colors. 41-, 35- and 29-in. diameter sizes
fit comfortably into any interior. ULlisted

CIRCLE No. 115
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LEUCOS USA, INC.

70 Campus Plaza I
Edison, NJ 08837

Tel.: (908) 225-0010
Fax: (908) 225-0250

Product Shown:The Vittoria T1 fea
tures a simple, clean task lamp design
Oval-shaped, lavered Murano glass dif-
fuser sits atop a polished chrome V
structure and weighted base. A 200W
halogen lamp, shiclded with a frosted
glass tube for light diffusion and safe
ty, provides upward, ambient task illu-
mination. A slide dimmer on cord
allows for light output control
Transitional design for residential, corporate, bank, restaurant or
hospitality settings. Companion wall, pendant and floor designs

also available. Finishes include chrome base with satin white
amber, red, Nile green or cobalt blue glass

CIRCLE NO. 116

LIGHTING SERVICES, INC

2 Kay Fries Dr.
Stony Point, NY
10980-1996

Tel.: (914) 942-2800
(800) 999-9574

Fax: (914) 942-2177

Product Shown: Lighting
Services Inc, manufactur
er of track, accent, dis-
play and fiber optic lighting systems, has introduced the new
Metal Halide Spotlight and Cylinder families of fixtures. These fix
tures are designed to accommodate all PAR20, PAR30 and PAR38
metal halide screw base lamps including Philips MasterColor
lamps which offer long life, warm 3000K color and a high CRI of
81-85.The specification quality, adjustable focus fixtures are avail-
able in LSI black, white and silver finishes and will accept a com-

plete range of lenses and accessories

CIRCLE NO. 118

LUMIERE DESIGN & MFG., INC.

31360 Via Colinas, #101
Westlake Village, CA 91362
Tel.: (818) 991-2211

Fax: (818) 991-7005

Product Shown:The 700 Series of
HID landscape lighting fixtures uti
lize the recently introduced
Constant Color metal halide PAR
lamps: PAR20 (35W) and PAR30
(35W and 70W). With mounting
options for trees, flush-to-the-ground

and surfaces, the 700 Series can
properly illuminate buildings, flag
poles, signage, sculptures and landscapes. The Series 700 is chem-
ically undercoated and thermoplastic-polyester-powder painted
so that the chosen fixture color—architectural mineral bronze,
jet black or verde green—remains unaffected by dramatic
changes in weather. UL-listed

the commercial design network

d'es g n network

LEXALITE INTERNATIONAL CORPORATION

P.O. Box 498
Charlevoix-the-Beautiful,
MI 49720-0498

Tel.: (616) 547-1422

Fax: (616) 547-5833

Product Shown: New from
Lexalite: 12-in. diameter
tinted prismatic shades.
Available in ruby, cobalt,
emerald and topaz. These
polycarbonate shades are unbreakable, safer than glass and ideal for
lighting in restaurants, cafes, hotels and retail settings. Larger diame-
ter shades and sconce versions are also available

CIRCLE NO. 117

LUCIFER LIGHTING COMPANY

414 Live Oak St.

San Antonio, TX 78202
Tel.: (210) 227-7329
(800) 879-9797

Fax: (210) 227-4967

Product Shown: Portable vertical
track lighting which locates
between floor and ceiling. Adjusts to
varying heights. Can be installed in
five minutes, Ideally suited for win-
dow display lighting and
office/reception lighting. Select from
a range of spotlights, including Cono
glass shade version shown, using
quartz halogen lamps, 50W maximum. ETL-listed

CIRCLE NoO. 119

MANNING LIGHTING

P.O. Box 1063

1810 North Ave.
Sheboygan, W1 53082
Tel: (414) 458-2184
Fax: (414) 458-2491

Product Shown: Manning
Lighting’s new Designer
Collection catalog features hun-
dreds of pendants, wall sconces
and ceiling fixtures to enhance
creative vision. The DP-36 (pic-
tured) is available in brass,
chrome or painted finish and

incandescent, fluorescent and
HID lamping options. All Designer
Collection products are UL-listed

CIRCLE No. 121
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537 Johnson Ave.

Brooklyn, NY 11237
Tel: (718) 456-7400
Fax: (718) 456-5492

Product Shown: Neo-Ray
Lighting's Series 2011P
Shell indirect luminaire
features soft contours,
recessed die-cast ends,
castjoiner hanger details and perforated sides. Other components
include a high-performance two-lamp T8 optical system and a
10%s in. wide x 2% in. high profile with integral ballast. UL-listed.

CIRCLE No. 122

PHILIPS LIGHTING COMPANY

200 Franklin Square Dr.
Somerset, NJ 08875
Tel.: (908) 563-3518
Fax: (908) 563-3525

Product Shown: Philips
Lighting Company’s low-
mercury ALTO fluores-
cent lamp technology
has been added to its
premium T12 Ultralume
Econ-o-Watt line and its
moderately priced T12 SPEC Econ-o-Watt lamps, offering the ben-
efits of mercury source reduction and increased disposal options.
The Ultralume Econ-o-Watt line features ALTO lamp technology in
four F40 lamp models that provide color temperatures of 3000K,
4100K and 5000K. In addition, all three Philips F40 SPEC Econ-o-
Watt lamps now contain Alto lamp technology: the SPEC30,
SPEC35 and SPEC41, offering color temperatures of 3000K,
3500K and 4100K, respectively.
CIRCLE NoO. 124

SPI LIGHTING, INC.

10400 N. Enterprise Dr.
Mequon, WI 53092
Tel.: (414) 242-1420
Fax: (414) 242 6414

Product Shown:The Opera
Series combines low-profile
housing, a unique rebound
reflector system and sophis-
ticated accessories. Indirect
illumination is provided by
three or six high-lumen out-
put compact fluorescent lamps. A 2-D fluorescent lamp provides
dome/downlight illumination. Complementary sconces, wall and
ceiling mount fixtures are available for consistent design through-
out the space. UL-listed.

CIRCLE NoO. 126

100 Endicott St.

Danvers, MA 01923
Tel.: (508) 777-1900
Fax: (508) 750-2982

Product Shown: Osram
Sylvania introduces the
Soft White Dulux EL,a
bright, fast-starting com-
pact fluorescent light
available in 15W, 20W
and 23W.The Soft White
Dulux EL registers a 3000K color temperature, producing a bright
white light similar to halogen lighting. This product also has instant
start with no delay. The lamp has a life expectancy of 10,000 hours.
The design of the Soft White Dulux EL features triple-U-turn tubes,
making the new compact light an ideal replacement for table
lamps, recessed lighting fixtures, enclosed outdoor fixtures and
almost any place an incandescent bulb can be used.

CIRCLE No. 123

PRESCOLITE

1251 Doolittle Dr.

San Leandro, CA 94577
Tel.: (510) 577-5382
Fax: (510) 577-5022

Product Shown:
Prescolite has
announced introduction
of Triple Tube Compact
Fluorescent Downlights,
a series of specification-
grade recessed down-
lights designed specifically to use the new generation of high
lumen output, highly energy-efficient triple tube compact fluores-
cent light sources. The result is a line of fixtures that optimize the
high lumen output of these lamps without compromising glare.
Full architectural dimming available with Prescolite’s Intelect
clectronic ballast. UL- and CSA-listed.

CIRCLE NoO. 125

STERNER LIGHTING SYSTEMS INC.

351 Lewis Ave. West
Winsted, MN 55395
Tel: (320) 485-2141
Fax: (320) 485-2899

Product Shown: Sterner's new
Infranor 810-R quartz precision
floodlight offers an arena fixture
with superior efficiency and
excellent candela value. Features
include unsurpassable photomet-
ric performance with a parabolic
aluminum reflector system that
provides high fixture uniformity.
It includes three beam spreads—narrow, medium and wide.
Design features include tool-less, rear relamping for casy mainte-
nance and undisturbed aiming angles, as well as easy-to-mount
bracketry, adaptable to most catwalk railings. The 810-R measures
16 in. X 142 in. x 8V in. UL-listed.

CIRCLE No. 127
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STRAND LIGHTING

1811 Santa Fe Ave.
Rancho Dominquez, CA
90221

Tel.: (310) 637-7500
Fax: (310) 632-5519

Product Shown: Strand

Lighting introduces the

Premiere Network

Manager which offers cen-

tral control and program-

ming for an entire facility.
This flexible Windows-based operating system offers simple
point-and-click operation to choose lighting presets, combine
rooms or schedule events for up to 15 Premiere processors in
facilities from one to 480 rooms.

CIRCLE No. 128

TREND LIGHTING COMPANY, INC.

2700 Sidney St.

St. Louis, MO 63104
Tel.: (314) 773-1340
Fax: (314) 773-5741

Product Shown:Trend's latest cre-
ation is a 24-in. molded acrylic dif-
fuser with polished. satin or paint-
ed accents, Clear glass rods add
clegance. Lamped incandescent,
compact fluorescent or metal
halide. ETL-listed.

CIRCLE NoO. 130

W.A.C. LIGHTING COMPANY

113-25 14th Ave.
College Point, NY 11356
Tel.: (718) 961-0695
(800) 526-2588

Fax: (718) 961-0188
(800) 526-2585

Product Shown: WA.C.

Lighting, an accent and

task lighting supplier, cre-

ates precision-crafted

track lighting and low-
voltage recessed fixtures enginecred for residential and com-
mercial applications. The W.A.C. line includes button lights, sur-
face mounts and under-cabinet fixtures, housings, trims and
transformers.

CIRCLE NO. 132

. TivoLl INDUSTRIES, INC.

1513 E. St. Gertrude PL
Santa Ana, CA 92705
Tel.: (714) 957-6101
Fax: (714) 957-1501

Product Shown:The
Structurella system con-
sists of miniature
extruded aluminum
three-dimensional
frames. Structurella’s lin-
ear system discreetly
becomes part of interior spaces. Structurella is designed to be
used with the full complement of Targetti Minitondo low-volt-
age heads. UL-listed.

CIRCLE No. 129
VISA LIGHTING

8600 W. Bradley Rd.
Milwaukee, WI 53224
Tel.: (414) 354-6600
Fax: (414) 354-5093

Product Shown: Innovation, perfor-
mance and quality are combined
at Visa Lighting for accessibility
without compromise. UL-listed
Basics offers two lengths, two dif-
fuser shapes and three trim
options, Visa also offers a full line
of ADA-compliant products.

CIRCLE No. 131

WALDMANN LIGHTING COMPANY

9 W. Century Dr.

IL 60090
Tel.: (847) 520-1060
(800) 634-0007
Fax: (847) 520-1730

Product Shown: Waldmann
Lighting's “adjustable arm” task
lights are ergonomically designed
to give users individual control
over their working environment.
Task lights are available in single,
twin vertical and twin horizontal
arm styles, ideal for small or large
work areas. The twin horizontal
model fits well under binder bin
storage cabinets. Mounting options include a table clamp, wall
bracket, table basc and furniture panel brackets that fit into the
slotted standards of over 60 open office furniture systems. Each
task light includes a built-in parabolic louver. Ul-listed.

CIRCLE No. 133
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OR ENTRIESH

PURPOSE
To honor designers and

CRITERIA
Products will be judged for innovation,

responsibility, oesthetics, need & usage
benefifs: Performance, comfort, safety, s

ENTRY REQUIREMENTS

] ) ] A 7 B A A al Finished or custom crafted product entries: Only'pro
: that were offered for sale or use after September 1, 1%

3 \i 1N as many different products as they like, in s many ca
| \\ / \ : same product may not be entered in more than one category:
Tne |udges feserve the right fo reussngn pmduds to other cate

[IDA and (onfruct Design are not responsuble for kits or items
aged throughout the shipping or judging process.

;,vmmlue PRODUCTS

emry kits become the property of IIDA ond will not be returned. IDA and
grve the right to exhibit the winning products individually or collectively for

tion entry kits is 5:00PM on Friday, July 19, 1996, of IIDA
(Chicago, ILL, 60654, USA.




FEOR ENTRIES

ENTRY DEADLINE: JULY 19,1996
o hold 35mm slides. No presentation boards are required.
ctual samples in designated categories is required.

Includes upha
6. FLOOR

Includes broadloom: ;
and poured flooring.

7. ARCHITECT
BUILDING MATE

Includes ceiling systems, verfical

8. EQUIPMENT & FIXT
Includes kitchen, stock handling & storage

9. LIGHTING*

Includes task, accent, lighting fixtures.

10. SPECIALTIES

Includes hardware, signage, storage accessories.

11. ENHANCEMENTS

Includes the enhancement of existing producs.

CUSTOM,/CRAFTED PRODUCT CA

12. CUSTOM /CRAFTED PRODUCTS
Includes crafted or custom-designed, non-manufactured products that may:
ove listed categories.

NON- REFUNDABLE:
[ check for $150. (IIDA members)
for each entry kit to
Mart, Chicago,IL 60654, USA

i
|
|
|
I
|
|
|
|
|
I
I
|
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I
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|
I
|
I
I
I
I
1

cafegory, APEX commendations may be awarded. One APEX oward may
thie highest achievements in product design for each category. The Charles S.
Competition Award may be awarded for overall achievement. 5

on of the awards, Contract Design Magazine will feature the win-
jefition in ifs November 1996 Issue. The Charles S. Gelber Best
tured in color on the front cover.

INTERPLAN, NYC in the 1IDA APEX Gallery

ise Mart, Chicago, ILL 60654, USA.
Form.




GLASSIFIEDS

HIRE THE BES

\
Do you want to ...

* increase sales and profits

* reduce turnover

* gain competitive
advantages

Since 1973, we have
IDENTIFIED, RECRUITED
and PLACED top sales, sales
management and marketing
professionals for client
companies nationally.

"Let me take this opportunity to
thank you for not only helping me
build the finest sales force in the
world, but also reducing my
turnover to the lowest since 1968!”

--National Sales Manager
of a Fortune 200 Company

Sales Recruiters®

“If you can’t change your people,

SM

we'll change your people.”

660 White Plains Rd, 5th Floor
Tarrvtown, NY 10591

800/836-0881 « 914/631-0090

HELP WANTED

4

Serving the Contract Furnishings
Industry In Executive Search

NEOCON is traditionally the busiest time of the year for all of us in the industry. Several

of our key clients are maintaining their aggressive hiring postures while preparing for the
event, and have retained us for the following positions:

* VICE PRESIDENT - SALES - Mountain States
* DIRECTOR - PRODUCT MARKETING - Southeast Wood Furn. Mfg.
* REGIONAL SALES MANAGER - Los Angeles, New York, Mexico

* NATIONAL ACCOUNT REPS - Atlanta, Chicago, Dallas, Detroit, Manhattan,
Minneapolis, Salt Lake City, San Jose, Toronto

e ARCHITECTURAL/DESIGN SALES REPS - Boston, Charlotte, Denver,
Milwaukee, Orlando, Philadelphia, San Francisco

* TERRITORY MANAGERS - SYSTEMS, FLOORING, TEXTILES - Boston,
Chicago, Phoenix, Seattle

« INTERNATIONAL SALES - Hong Kong, London, Mexico City, South America

Since 1983, we have been the industry leader in providing executive search/recruitment
services, confidential advertising and candidate screening, reference verifications and
compensation surveys worldwide. As part of our personalized executive search services,
we also conduct on-site interviews with our clients at their corporate headquarters or
wherever needed at any of their district offices. If you will be at NEOCON and would like
to learn more about our services or about the positions listed above, please contact us in
advance of the event so that we can arrange an appointment. During the week of
NEOCON, we may be reached at the Sheraton Chicago Hotel & Towers at 312/464-1000.

Kristan Associates

C orporate Headquarters
12 Greenway Plaza
Suite 1100

Houston, TX 77046
713/961-3040

Fax: 713/961-3626

EXECUTIVE SEARCH

Tele: 312-587-7777

STERN PROFESSIONAL SEARCH | |Prneingvith — W
#1 National Executive Search Firm dealers for over B v
Specializing in the Contract Furnishings and Interior Design Industry eleven years to e
) Fax: 312-587-8907 recruit salespeople, [RECLUN
Chicago, IL independent reps,

For Advertising Rates & Information: 800-688-7318, ext. 7893

product manager and CEQ’s for the
furniture and textile industries.

PRODUCTS FOR SALE

The Viscusi Group, Inc.
212-595-3811 Fax 212-595-9103

F A U X

FISH

By KING SAILFISH MOUNTS
FISH REPRODUCTIONS
Now offering a Myriad of Faux Finishes:
* MARBLE * PATINA * STONE *
*WOOD * STUCCO* & More!
(800) 809-0009

P.O. Box 2962, POMPANO BEACH, FL 33072

P.O. Box 261 « Nev! York, NY 10023

’AutoCAD Rel. 12/13“5

TABLE
TOP5 N\

Designers' Source

for Custom Restaurant AR( HITE(‘I'L RE l\TERlOR DESl(.\ ENGINEERING |

Tables & Bases. PC TRAINING, INC. - AE/C CADD WORKSHOPS ‘
Any Material, w Four Week Hands-On Professional Training

SRS Son Fla. 600.635.7378 or 506 2746644

H 0. a. o = or HUO-d -
Factory Direct  pw BRUMMITT C0.
WOODPWORKING Advertise Your “Service To The Trade" In The

800 273 0037 MANCHESTER, MA Classifieds of Contract Design « 800-688-7318, x7894

Ak AV 1004

CANTRACTRESIEN 17




CLASSIFIEDS

REPS WANTED

J. ROBERT SCOTT
FURNITURE & TEXTILES

Join a high energy, motivated sales
force for expanding company. Positions
available in several territories:

NEW YORK: Outside Sales
WASHINGTON, D.C.: Outside &

Showroom Sales (Showroom opening
in June, 1996)

LOS ANGELES: Showroom sales for
Fabric & Wallcovering

ORANGE & SAN
DIEGO COUNTY: Outside Sales
Fax 310-842-9513
8727 Melrose, L.A., CA 90069

Confidential: Ellen Isenson

WANTED
QUALIFIED REPRESENTATIVES

Contract furniture manufacturer,
upholstered and casegoods, looking
for aggressive reps for institutional
market. Experience required.
Territories: VA, MI, W1, FL & NY.
Resume to:
Sales Manager

P.O. Box 248 » Montoursville, PA 17754

Fax: 717-368-3280

WANTED
QUALIFIED REPRESENTATIVES
Looking for experienced, reputable,
aggressive reps for innovative, newly
patented floor and wall covering product.
Experience in Hospitality Contract Market
and Retail Store Design preferred. All

territories currently available.
Resume to:
Imagine Tile
588 Broadway, Suite 512
New York, New York 10012

Ph: 212 941-7421 Fax 212-941-7472

mode OFFICE PARTITIONS and

SYSTEMS FURNITURE

Highly adaptable panel systems
v Floor-to-ceiling panels
v Stackable panels
v Multi-level raceways
v In-house design service
v Rapid order turn-around
v Excellent commission structure
Needed: experienced, aggressive reps
— Florida — New England
— Midwest — West Coast
| Contact: Mr. Stevens 800/733-6633

Place Your “Reps Wanted” Ad in Contract Design! * 800-688-7318, x7893

For Manufacturers who want to...

Hire the Best Rep Groups

The Industry’s only reference book of
Independent Manufacturers Representatives.

The Directory of
Independent Representatives

for the

Interior Furnishings Industry

1996-1997

Indexed by:

1. Territory

2. Types of Products Represented
3. Manufacturers

Published Annually

To order, send check or
money order for $295.00 to:
V-Group Inc.

P.0.Box 261

New York, NY 10023

*Residents of New York State must include
applicable Sales Tax

Also available on diskette

For a Free Brochure call 212.595.3811
or Fax 212.595.9103

REPRESENTATIVE WANTED
Expanding Nationwide windowcovering
manufacturer, supplying draperies, cubicle
curtains, bedspreads, ete., for Healthcare,
Hospitality, Government & Commercial projects,
is seeking aggressive, independent, multiple line
sales agents with experience and initiative.
Please contact: Marc Stewart of Contract
Decor, Inc. at 1-800-631-7013,

POSITIONS AVAILABLE

SENIOR INTERIOR DESIGNER

Wilson Office Interiors, a Steelcase
furniture dealership in Dallas, has a
position available for an experienced
project designer. Degree and AutoCAD
proficiency required. Candidates should
have prior project management
background with an emphasis on systems
furniture planning from conception to
installation. If you are a self-motivated
team player who is detail oriented with
strong presentation skills, please submit
resume with salary request to: Sharon
Knuths, Director of Design, 1540
Champion Rd., Carrollton, Texas
75006. No phone calls, please.

NATIONAL SALES MANAGER
Chicago-based company converting
decorative textiles exclusively for the
healthcare market seeks national sales
manager with distribution experience in
this area.

Please fax resume to: 312-561-5469

INTERIOR DESIGNER |

Looking for someone experienced in panel
systems and Autocad with a minimum of 2
years commercial experience, for Florida's
largest Haworth Dealer. Ft. Lauderdale
Area. Stable Company, great benefits.

For consideration send or fax resume
to: J.C. White Office Furniture &
Interiors, 200 S. W. 12th Ave., Pompano
Beach, FL 33069, Attn: Vicki Kirsner.

Fax 305-785-2818

TRACK & RECESS LIGHTING

LIGHTOLIER

We are Lightolier's largest stocking
distributor. Track, recessed, decorative,
fluorescent, bulbs. Call for prices and
inventory on all your lighting needs.

LIGHTING BY GREGORY

Ph: 212-226-1276 or 800-796-1965
As seen in Design With Light

POSITION WANTED

PERSON SEEKS POSITION
As pilot in an architecture-related field. Has
bach. of architecture, bach. of arts, cfi, mei,
meii, emt, emd, buildg insp., and other
credits.
Contact if serious at 916-451-1487.
Can be teaching or military field.
Salary considerations.
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GLASSIFIEDS

Save up to 85% OFF the list
price of new! $6M inventory

SED FURNITURE FOR SALE

1-800

of top contract lines. \n-house

remanufacturing to your specs.

DEAL WITH EXPERIENCE

CONKLIN

OFFICE SERVICES

& GOES 400 »
]
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SINCE
1981

WANTED

Office furniture, panel systems & phone
systems anywhere in the U.S. & Canada.
ash buyerquick/removal-references
Goldstein Office Furniture & Systems
800-966-DESK or 617-787-4433
Fax 617-789-5893
* Abe Goldstein ® John Jemison ®
hnp://www,gof.com

WANTED TO BUY

sed

)

R.
|
7 Wholesale Office Furniture
1-800-670-2905 x Fax:(817)491-4054

Call to receive our FAX broadcasts of available & wanted furniture inventory

Panel Systems & Chairs

HAa
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-
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* Steel

ase *

nes Com pan '

Don’t Play GAMES With Your Advertising Dollars!
Call Laurie Toelle at 800-688-7318 ext. 7893
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Accuride 22
Aliseating Corp. 42
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Center for Health Design
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DesignTex 3
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Falcon Products Inc. 36
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ALL NEW PROGRAM
THIS YEAR!

The Ninth
Symposium on
Healtheare
Design

“Creating Life-
Enhancing Healthcare
Environments in
Today's Business
Climate”

Every year, busy
designers, healthcare
executives, and product
manufacturers return to
this one-stop source for
the latest in:

* Emerging Trends

* New Research

* Facility Design

* New Products

* Bottom-Line Solutions

An internationally-
acclaimed forum of
1500 leaders in
Healthcare and design.

® Lectures

e Site Tours

* Technology Exhibition
¢ CEU Classes

® Industry Networking
® Resources

Register early and save!

Call or fax today
./}.'r imumediale
[/{/;rrma[[nn.
THE CENTER FOR
HEALTH DESIGN

(510) 370-0345

Fax: (510) 228-4018
Email:CTRAHD@AOL.COM

Produced by

Coot-effective,

mar e : L Oroanic forms

Elegant

Sustainable

Durable

For nature, it comeds easy.
The rest of us can use a little belp.

The Ninth Sympodsiwm on Healthcare Design

“Creating Life-Enhancing Healthcare Environments in Today's Business Climat

November 14 — 17, Boston Marriott Copley Place Hotel
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PRODUCT INDEX
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This editorial index gives the page number where
information about a product manufactured by the
company listed appears.

Install LonWood Dakota,Lonseal’s stunning new
resilient sheet vinyl flooring. Enjoy the warmth and
style of real wood with none of the drawbacks.
Say good-bye to bulging, buckling, cracking and
splintering. Extra-tough, durable construction
ensures LonWood's fresh appearance year after year.

Available in nine attractive colors, LonWood
Dakota is ADA slip-resistant and easy to clean. It’s
ideal for health care, retail and countless other
installations. The trees stay in the forest, and you
get a magnificent floor.

For samples and information, call 800-832-7111.

lonseal”
Resilient Sheet Vinyl Flooring

Circle 61 on reader service card




Aubry

My Way

Eugene E. Aubry

Would you leave a top Hous-
ton architecture practice ol 20
partners and 175 employees to
start a studio in Anna Maria, Fla.,
with two partners? ugene Aubry,
FAIA did. “As a partner in Morris-
Aubry Architects, | wanted it all,”
he recalls. “I don'l regrel doing
big-time projects, collecting art,
raising cattle and owning live
cars. But I've discovered that if
you don’t need all that stuff in
your life, vou don’t have to do
what you don't like to have it all.”

So Aubry chooses clients he
likes to create housing, libraries,
schools and more. Actually, he
claims he's always done exactly
what he wants. His dad did
convince him that a music
degree at North Texas State
wouldn't be as useful as a
liberal arts education at
hometown U. of Houston—
but the son decided for him-
self. “Dad was a good friend,”
Aubry says. “He never told
me what to do.”

Aubry first worked for his
professor, Howard Barnstone,
forming a partnership that last-
ed 15 years. His next move
could have taken him to Philip
Johnson in New York, but he
chose 1o team up with local archi-
tect S.1. Morris for what would be
18 prosperous years. Then it was
time to start over with a new wife
and two stepdaughters in the
Sunshine State, working in
“shorts. sport shirt and flip-flops”
above a grocery store.

When not designing very per-
sonal solutions (he abhors “sig-
nature” design) for clients,
Aubry watches his stepdaugh-
ters, ages 12 and 14, surf the
Net or plays guitar with friends.
You can hear him at the local
Beach Bistro most evenings. But
no requests, please. Aubry plays
for free, doing it his way.

Keilhauer

PERSONALITIES

In the works
Ed Keilhauer

“I may tire, but I will never

retire, especially not al age 65,”
quips 64 vear-old Ed Keilhauer,
product designer and father of
five sons who run Keilhauer
Industries Lud., an office seating
company in Scarborough, On-
tario, Canada. “My work is my
hobby, and being with my sons in
Lhis environmenl is way loo
much fun to consider giving up.”
He has reason to be happy. Since
its founding in 1981, his company
has created award-winning prod-
ucts that are well received by
designers and customers alike.
Kkeilhauer joined the trade in
his native Germany as an uphol-
sterer's apprentice at age 14. In
1951, he emigrated Lo Canada
and made custom furniture from
sketches interior designers
brought him. The experience
enriched his craft skills and gave
him insight into designs that were
both stylish and marketable. “TI've
always been involved in the
hands-on elements of a job,
where | thrive,” he says. "l
leave

aspects
like sales to my sons.”
So Keilhauer is usually in
product development, designing
such pieces as the Select, Axis
and Elite chairs, and helping out-
side designers meld their con-
cepts with the company’s product
line. "Essentially I am in charge of
upholstery for our products, " he
admits. “But 1 like to study every-
thing about a chair—its form,
feeling and technical dynamics.”
What's his secret to happi-
ness? “1 may be older and
wiser, but 1 like to be pushed
and learn from others,” he con-
fides. "My success is the result
of my sons’ vision.” Sounds like
\ll My Children’s Chairs is in for
a long. happy run.

It started one
summer

C. William Brubaker

William Brubaker, FAIA
knows what he likes and sticks to
it. Consider his relationship with
Perkins & Will, the Chicago-based
architectural firm that has been
his sole employer since he gradu-
ated from U. ol Texas in 1950.
Brubaker has served as the firm's
chairman, president, executive
vice president. and now vice
chairman. A summer job made
the difference. “I was turned on
by the idea of living in Chicago,”
he recalls, “so 1 joined Perkins &
Will. and I've had every job in the
place since then.”

Jrubaker wasn't so resolute at
first. He initially studied engineer-
ing alt Purdue before switching to
architecture al Texas. Since Lhen,
he's become a respected authori-
ty on educational facility design.
guiding the master planning and
design for school and university
building programs throughout the
nation, and winning the AIAS cov-
eted Honor Award for three
recent, innovative projects.
“Schools should be community
centers,” Brubaker explains.
“They should serve the broader
needs of the community.”

When he’s not designing
institutions to educate the
world. Brubaker enjoys sketch-
ing and photography. hobbies
closely linked to his work. “An
architect finds skelching an
alternative means of commu-
nication,” he says. “You can'l

photograph an idea. but you
can sketch it.” Another advantage
of sketching over photography. he
adds. is its ability to capture the
future. Well, if it were possible to
photograph Bill Brubaker's future,
it would probably be a world of
smiling leachers and studenls—
say the Class of 2001?

Cats, dogs and design

Glenn Clarke

Growing up on Long Island,
Glenn Clarke, director ol interior
design and newly promoted
senior vice president for the
Dallas office of Hellmuth. Obata
& Kassabaum (HOK), considered
both architecture and veterinary
school. “I didn’t think my grades

Clarke

Brubaker

would get me into vet school, so |
pursued architecture,” he muses.
“Once [ started architecture
school, 1 decided 1 should have
chosen the easier route and
become a vet!™ Obviously he did
something right. After graduat-
ing rom Arizona State with a
B.Arch. in 1979, he spent two
vears at SOM in Chicago, then
nine at Gensler in Los Angeles
—where he changed his locus to
interior design—before moving
to Dallas and HOK.

“l enjoy sculpting a space
three-dimensionally, so that as
vou move through it, it influences
vour emotions,” says Clarke of his
passion for integrating interior
design and architecture, especial-
Iy at HOK. "We always attempt to
relate the two, making for much
stronger projects.” he notes. He
most recently applied these prin-
ciples to corporate headquarters
for Exxon and Quaker Stale, both
in Irving, Texas.

“I also love working with such
a variety ol people, from CEOSs to
contractors.” he adds. "Nol
many professions offer that
opportunity.” He still enjoys ani-
mals too, though, as the proud
owner of an 18-vear-old cat,
ingeniously named Kitty, and a
voung Chow named Maggie.
“They sort of get along,” Clarke
insists. “I had to isolate them
from each other for the first cou-
ple of months.” Just think what
he can do with the architects and
interior designers at HOK!
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