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The Varia casegoods system by Mueller.

Elegantly engineered components
in styling, finish and color options
to translate your visions

and serve your purposes.

mm“u Mueller Furniture Corporation ® Grand Rapids, Michiga
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Vienna Classic Collection

Jugendstil Series armchair. Designed by Gustav Siegel circa 1910. Siegel was the partner of Josef Hoffmann. This
chair is appropriately covered in a fabric designed by Josef Hoffmann. These chairs and the entire Vienna Classic
Collection are manufactured by Gerbruder Thonet, Vienna Austria and presented in the U.S.A. by Gordon
International. A complete series of chairs, settees and tables are available. Write for free color brochure.

@) Gordon International
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Side Chair & Bar Stool

A Stable Alternative

for a Contemporary Stacker
Available in chrome and
standard factory color coatings

CONTINENTAL CREATIVE SALES INC.
141 Lanza Ave.

Garfield, N.J. 07026

201-546-9660

TELEX 130477 CONMAR

FAX NUMBER 201-546-9698
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February: Executive Buyer Edition has bonus
circulation to 5,000 healthcare administrators. Issue
features latest healthcare projects along with product
section on furnishings for this market, plus overview of
product design trends. A Fire Retardant Product Review
stressing fabrics, and Filing Systems Directory round
out coverage. Show previews of Westweek, March
25-27, Los Angeles, and RHIDEC, March 3-5, Chicago.

March: Office Design Issue offers a major editorial
focus on this huge market segment, including state-of-
the-art installations and an Office Furniture/Furnishings
Product Review. A preview of Lighting World, May
11-13, New York City, is also featured along with a
Lighting Guide, a comprehensive directory of
prominent sources of lighting products. A Furniture
Component & Hardware Product Review is geared to
specifiers. Bonus circulation will go to 2,000 Canadian
architects and interior designers and the Lighting World
show.
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© Haworth, Inc., Holland, M1 49423,
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) WE'RE SORRY YOU DIDN'T
WIN OUR DESIGN COMPETITION.
BUT PHILIP CARHUFF ISN'T.

Philip is too busy being happy for himself. And with good reason.

He recently edged out every other entrant to win Haworth’s first
ever design competition.

For his winning effort, Philip gladly accepted $5000. An addi-
tional $5000 will be awarded to Cornell University's Department of
Architecture, in the names of Mr. Carhuff and Haworth. Philip is a
fourth year student at Cornell, and is also an intern at CRS Sirrine in
Washington, D.C. ;

As for the efforts and interest of all the rest of you, we hope you'll

accept our sincere thanks, along with a special book . RTH ' - _' .
featuring the winning entry and finalists. To receive . J
your free copy, just call 1-800-442-9678. They re built. o F
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COMMENTARY

THANK YOU, ASID
FOR HIE HHONOUKR...

We were immensely pleased and very proud to be honored
with a Presidential Citation for “Distinguished Service to the
Society and Profession” by Janet Schirn, outgoing national presi-
dent of the American Society of Interior Designers (ASID), at its
Board of Governors meeting in Philadelphia recently. To be so
honored by such professionals is, indeed, humbling.

Several of us on whom the honors were bestowed, including
other members of the press, sat down to dinner with Ms. Schirn;
Joy Adcock, incoming president; Gail Adams, former president;
Robert Angle, ASID executive director; and other members of
the Board and talked into the night about many issues, including
licensing, mergers, the past, and the future.

The evening turned out to be memorable, a coming together of
friends to explore in-depth some of the issues facing an industry
that we all love. Woven into the fabric of the talk was a thread of
precious humor that was icing on the cake.

CONTRACT came away with one idea profferred by Angle, to
do an article on how people relate to the interior spaces of well-
known buildings. That story will appear, with comments good or
bad, in the March issue.

While we thank you, ASID, for the magic evening, we want to
thank you also for the honor. The plaque hanging on my office
wall attests to the pride we take in it. That citation is most

appreciated and most valued.

Co-Publisher/Editor

COLUMNS DEBUT IN THIS ISSUE...

We are pleased to introduce two new columns that meet the designer/specifier’s
insatiable appetite for information about new products and the designers who create
them: “New For The Specifier” and “Product Designer Profile.” While delivering more
on contract products than ever before, CONTRACT expands its coverage to include
new and exciting products on the market as well as profiles of prominent designers
who bring them alive from drawing board ideas to reality. We hope you like these new
features and find them useful in the design and specification process.
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Dynamic environments command dynamic designs.
Here's Nichole, contemporary lounge seating that doesn't
compromise style or quality for high-frequency use.

For a sampling of AGl's extensive seating collection,

send for the free mini-catalog.

AGI Industries, Inc.; PO. Box 142; High Point, NC 27264,
(919) 434-5011
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LETTERS

Alisteel executives respond

Dear Editor: Intramural enthusiasm aside,
your article on Allsteel (October 1986) was
excellent. We are getting really fine feedback
on how informative, timely, and well written
the piece was, and yet fairly concise.

Thank you for taking time to visit Aurora and
our thanks to your associates at CONTRACT
for judging us interesting enough to print. Our
“awakening” is newsworthy and your article

helped make it more so.
ROBERT EVANS
President and CEO, Allsteel
Aurora, .

Dear Editor: A great article! The story was

under some real time constraints; therefore, |

appreciate your efforts in pulling together such
a positive description of Allsteel.

THOMAS M. TRYBUS

Vice president, Marketing, Allsteel

Aurora, Il

Specify Richwood ™ oak chairs
in fashion upholstery colors

Richwood chairs are designed with pre-
mium red oak 1” frames. These new counter
stools, chairs and armchairs have Natural
Oak or Dark Oak finish to match many
other Plymold furnishings, such as uphol-
stered booths and millwork.

800 Centennial Drive, Kenyon, MN 55946

Plymold Booths = 2 s00-533-0480

You can order Richwood vinyl-upholstered
chair cushions in our Stock, Designer and
Designer * colors. We have vinyls to meet
flammability requirements of Fed. Spec.
CCC-A-680A, Boston Fire Dept. Port
Authority of New York, and FAR:25.753b.

Minnesota call 507-789-5222

Circle 8 on reader service card

Firm pleased with coverage

Dear Editor: | am pleased with your article on
Stone & Webster in the November 1986 issue. |
appreciate the time spent working on the copy.
Both Aaron and Kathy Lessor—our public rela-
tions representatives—were very pleased with
the finished article and photography reproduc-
tion.
| will keep you informed of any new projects
that come our way and look forward to work-
ing with you again.
GREGORY ). VARGO
Perkins & Will Partnership
New York, NY

CONEXION 86 feedback positive

Dear Editor: Thank you so much for your mag-

azine’s participation in CONEXION 86. From

the feedback we have received, it seems that

the seminar participants really enjoyed the
presentation on Italian design influences.

Thank you editors, for taking time out of

your hectic schedule to come to Atlanta. | look

forward to working with you again.

SUZANNE PRUITT

Atlanta Market Center

Atlanta, GA

Column draws Australian request

Dear Editor: | enjoyed your Color Line column
in the July 1986 issue of CONTRACT, and
would appreciate information regarding “The
Wagner Color Response Report.”

Being an interior designer, this information
would be invaluable to me, and let me thank
you for bringing its existence to my attention
and for bringing this information to this indus-
try.

SUZANNE G. KAIRUZ
Kairuz Interior to Exterior Design
Victoria, Australia

Editor’s reply: Carlton Wagner’s books (re-
quested by many readers) can be purchased
through Fountainhead Assoc., 2550
Hawthorne Blvd., Suite 201, Torrance, CA
90505, 213/378-9317.

Errata

In the November 1986 issue of CONTRACT,
the 1986 CONTRACT/IBD product competi-
tion awards section, p. 127 Carpet Tiles—pho-
tography for Milliken’s Bronze Award products
was transposed; p. 131—Boyd Lighting Com-
pany’s Luna Pendant is reversed.

In the February CONTRACT look for annual
coverage of recent healthcare installations,
products, and directory of healthcare design
specialists. Filing systems directory and re-
view of fire-retardant fabrics will be featured
along with show previews of Westweek and
RHIDEC.
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Steelcase Systems Furniture. You can take it to new limits.




Steelcase systems furniture helps you stay on
the leading edge of both appearance and
function, without sacrificing the reliability of
the world’s most often specified furniture.
You'll find new opportunities in all
Steelcase systems. Fresh faces on some
familiar products; new hi-tech options
that help you conquer the complexities of
the computer-driven office; unexpected

combinations of products that let you create
unique environments.

Take a fresh look at Steelcase systems.
We think they offer exciting new ways to push
your abilities and your results to new limits.

For more information, contact your
Steelcase representative or Steelcase regional
office. Or dial toll-free 1-800-447-4700.
Steelcase Inc., Grand Rapids, MI 49501.
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bright ideas.

N

For hundreds of illuminating design ideas, come
to The Washington Design Center. ® Because
with over 100 different showrooms under one
roof — including more than twenty lines of lamps
and lighting— The Design Center is the Mid-
Atlantic’s most comprehensive source of contract
and home furnishings. ® And it’s conveniently

THE
WASHINGTON
DESIGN
CENTER

located only minutes from the capital’s major
hotels and airports. ® To see the best and the
brightest in interior design, visit us any business
day between nine and five. For showroom in-
formation, call 202/554-5053. Or write The
Washington Design Center,300 D St. ,S.W.
Washington D.C. 20024,

The Nation’s Capital Showcase
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Temple, Tex.—Expansion and
growth needs projected into the
1990s have caused manage-
ment promotions at Wilsonart
and Premark Inc., based here.
When the Dart and Kraft Com-
panies divided into two corpo-
rations, Ralph Wilson Plastics
Company became part of the
Premark Division, and a com-
mitment was made to expand
the company’s decorative
building products.

Premark’s new entity, the
Decorative Products Group,
will fall under the flagship
Ralph Wilson Plastics Compa-
ny. The group will expand
through acquisition of deco-
rative products companies and
other new products. The name
of the group is deliberately
broad to include a wide variety
of potential industries beyond
the surfacing business.

Says Dr. Ralph Wilson r., for-
mer president of Ralph Wilson
Plastics Company, who has
been named president of Pre-
mark’s Decorative Group,
“These management changes
position Premark and Ralph
Wilson Plastics Company for
substantial growth into the
1990s. We have three goals: to
continue to supply high-quality
products to our customers,
maintain our commitment to
customer service, and to re-
main the number one producer
in the decorative products in-
dustry.”

Serving as the new president
of Ralph Wilson is Bobby Dil-
lon, who was formerly ex-
ecutive vice president. Having
been with the company for 27
years, he has also held the posi-

CONTRACT/January 1987
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Wilsonart, Premark change management,
are planning for growth through acquisition

tions of vice president of mar-
keting, vice president of sales,
and national sales manager.

Last November, Dillon pre-
dicted that more new products
will be introduced to the deco-
rative laminate field in the next
five years than in the previous
20. At the same time, he an-
nounced Wilsonart’s expansion
of the solid color Color Quest
line to a total of 110 colors.

Bill Reeb, a 15-year em-
ployee of Ralph Wilson Plas-
tics, was appointed vice presi-
dent of marketing. He will be
responsible for advertising,
public relations and promotion
of products manufactured by
the company.

Senior vice president of Pre-
mark Decorative Products
Group is now Robert H. Cottle,
formerly vice president of mar-
keting. Before joining Plastics
in 1973, he was executive vice
president for Parkwood Lami-
nates Inc., and vice president of

marketing at Formica Corpora- |

tion.

Ralph Wilson Plastics Company’s new executive management team shown
clockwise from above I.: Dr. Ralph Wilson, Jr., president, Premark Deco-
| rative Products; Bobby Dillon, president, Ralph Wilson Plastics; Bill Reeb,

vice-president marketing, Ralph Wilson Plastics; and Robert H. Cottle,
senior vice president, Premark Decorative Products Group.

Italian Tile Center seminars in Phoenix, Dallas
to benefit tile design professionals & installers

Phoenix, Ariz.—The Italian Tile
Center division of the Italian
Trade Commission will offer
seminars for design profession-
als and tile installers, here and
in Dallas.

Scheduled guest speakers are
Donato Grosser, U.S. represen-
tative of Assopiastrelle, the As-
sociation of Ceramic Tile Man-
ufacturers; and Lou Couillard,
Ceramic Tile Technical Service

Manager of Mapei, a producer
of adhesives and installation
products.

In Phoenix on Tuesday, Janu-
ary 27, a film-and-panel semi-
nar in cooperation with the
city’s ASID chapter will be of-
fered. On Wednesday, January
28, a presentation and demon-
stration of methods and mate-
rials for ceramic tile installation
will be given for tile installers.

In Dallas on Wednesday,
February 4, a film-and-panel
program in cooperation with
the AIA will be offered. And on
Thursday, February 5, the tile
installers program mentioned
above will be repeated.

For further information, con-
tact Max Lucich, Italian Trade
Commission, 499 Park Avenue,
New York, N.Y. Telephone
number is 212/980-8866.




Panel Concepts’
Quick-ship

We'll ship your TURNAROUND FIVE order—  and integrated turniture components.
single panel to complete office system—in five And you're not limited to what's in inventory.
working days. No ifs, ands or “We're sorry, You can personalize with SYSTEM 2PLUS
but”s. We make no promise that can't be kept. panels that are made-to-order—in combinations
With TURNAROUND FIVE, you gain a lot of of our most popular sizes, finishes and fabric
flexibility in planning. You can plan with our colors you select. You won't hear “out-of-stock”
finest—SYSTEM 2PLUS™—using our most from us.
popular panels, 3-circuit/6-wire power options We've also made specifying, ordering and




TURNAROUND FIVE."
that’s not a lot of fast talk.

installation so quick and easy that—using
TURNAROUND FIVE—your office system can
be fully operational in less time than some
quick-ship programs need to move it out of the
warehouse.

TURNAROUND FIVE: the name is our com-
mitment. Five working days from your order’s
arrival to your complete order’s shipment. For a

complete TURNAROUND FIVE information
package, call toll-free: 1-800-854-6919.

(In California: 1-800-422-2101.) Or write Panel
Concepts, Inc., P.O. Box C-25100, Santa Ana,

CA 92799-5100. Circle 14 on reader service card

f=s Panel concepts
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/4 \Versteel

P.O. Box 106, Jasper, IN 47546
Phone (812) 634-2120
Outside IN (B00) 222-7497

Circle 15 on reader service card




I

L]

COLLECTION



CONTRACT NEWS

ufacturers can communicate
valuable product knowledge to
designers. Some firms admitted
to having a “hidden” network of
decision-makers who evaluate
product—a network which
manufacturers would do well to
know about.

Intermediate- to senior proj-
ect designers were identified as
the key staff people within de-
sign firms who are most aware
of product. Yet, noted Don
Brinkmann, Gensler & Associ-
ates, “I depend on the younger
staff to tell me what's out there
in the marketplace. Managing
principals of design firms are
too project-involved to have the
exposure to product.”

Mfrs., designers
discuss problems
of industry

New York—A recent meeting
sponsored jointly by Helikon
Furniture Co. and CONTRACT
magazine which drew repre-
sentatives from prominent inte-
rior design firms and manufac-
turers, revealed a need for
improved communication be-
tween suppliers and designers,
Among “problem’ areas
identified by participants: inef-
ficient transfer of product
knowledge from suppliers to
client designers and end-users;
poor communication about
product within the design firm
itself; information “bombard-
ment” on new and existing
product lines; and escalating
expenses and services.
Participating in the forum,
which convened to discuss
ways that manufacturers can
disseminate product informa-
tion to designers, were Rosalyn
Brandt, managing director,
HOK Interiors Group; Don
Brinkmann, vice president and
design director, Gensler & As-
sociates, New York; Mel
Hamilton, vice president, ISD,

Librarian role is key

While the role of librarians
varies from firm-to-firm, with
the largest firms having the bet-
ter resource coordinators, over-
all, the role of librarians as
disseminators of information
within all design firms is grow-
ing. (See design firm library arti-
cle in this issue.)

Noting that continuing edu-
cation is the responsibility of
the design firm, Rosalyn
Brandt, HOK, said, “As we eval-
uate staff, we evaluate them on

the basis of how they have ex-
panded their knowledge of re-
sources in the market-
place...We have to find a way to
obtain meaningful manufac-
turer presentations which will
attract quality designers with
quality information.”

The manufacturer’s cost of
providing information to de-
signers, whether through show-
rooms, literature, mock-ups, or
representatives, has become
quite high. Similarly, design
firms attending the meeting
noted that fees for their services
have not kept pace with infla-
tion, or with product cost.

Overall, those attending the
session agreed that more con-
sistent communication be-
tween all parties—designers,
manufacturers, and facility
managers—is needed. Con-
cluded Mel Hamilton, ISD,
Chicago, “In the '70s, man-
ufacturers seemed to want to
work directly with the end-user.
Now, they are swinging back to
the A & D community and we
are once again part of the
‘loop.” Design firms are impor-
tant to manufacturers and com-
munication among significant
parties on both sides of the deal
is even more important.”

CONTRACT
appoints Puro
co-publisher

Gary Puro, formerly associ-
ate publisher of CONTRACT,
was appointed co-publisher of
the magazine. He will continue
as advertising sales manager of
the publication and takes over
responsibilities of Frank Rizzo,
who serves as senior vice presi-
dent of Gralla Publications and
group publisher of CONTRACT
and Facilities Design & Man-
agement.

Puro joined the CONTRACT
sales staff in January 1976, be-
came advertising sales manager
in December 1978, and was
promoted to associate pub-
lisher in 1981.

Chicago; Richard Stonis, presi-
dent, Associated Space Design,
Atlanta; Jan Napier, Napier Pet-
tibon, New York City Helikon
reps; Fred Seeman, president,
Helikon, Taftville, Conn.;
David Armstrong, vice presi-
dent of marketing, Herman Mil-
ler, Grand Rapids, Mich.; Don
Keith, vice president of market-
ing, Gunlocke, Wayland, N.Y.;
and Roberta Walton, executive
editor, CONTRACT, who mod-
erated the session.

Opening the session, Hel-
ikon president Fred Seeman
noted, “Designers, who, in
some cases have million dollar
responsibilities, are making
specification decisions which
are not based on the latest prod-
uct information.” Respecting
the need of design firms to pro-
tect billable time, Seeman
posed the question of how man-

by Michael Saphier
FOR CONTRACT MAGAZINE

designed for laughter®

“O.K. Conduct your interviews. Find out what each Department Head wants in
our new offices, and then come back to me and V'll tell you what to give
them!”

22
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FIXTURES

NEW FOR 1987

-~ QUICK SHIP

CONTRACT FURNITURE IN ADVANCED DESIGN

FURNITUREH

1642 Crystal, P.O. Box 6346, Kansas City, MO 64126-2825
Telephones: 800/821-3500 « 816/241-4500

Telex: 434218 Fixtures KSC, Telefax: 241-4027
Showrooms: Atlanta, Chicago, Dallas, Houston,

Kansas City, Los Angeles, New York

Circle 17 on reader service card




AN ENTIRE OFFGE
IN TEN DAYG.

The Lehigh Express is a refined concept in the rapid shipment of contract
furniture. Desks, credenzas, files, bookcases, executive posture chairs,
armchairs that stack and more may be specified as an entire office

ensemble. And this office can be for an executive secretary ... or the chief
executive officer.

With The Lehigh Express, an extensive collection of the highest
quality wood office furniture is available. An entire office, any size,

Ty e®

=
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GALLTHE EXPRESS

Lehigh-Leopold One Joyce Dr. Burlington, IA 52601 1-800-553-2371

Lehigh-Leopold l?%

Circle 18 on reader service card




\

v

. CreZNnER, |

N |\

¥ ol W et e
Mrfsney
\ <y -, S S

: -

%

...-..k

Brown Jordan introduces Paragon: an exceptional value.

Paragon brings new affordability to Brown Jordan
style, durability and quality — now practical for a
broader-than-ever range of contract environments.
Stackable heavy-duty frames are reinforced, rust-

9roof tubular aluminum.Our UltraFuse* finish is un-

surpassed for mar-and-impact resistance. All-weather,
low maintenance seating is contoured vinyl straps or
buttoned cushions in a multitude of colors and pat-

terns. Paragon is a complete collection of stackable
dining and lounging pieces (plus swivel rockers
and gliders) — meticulously crafted to last for years.

And like our furniture, our service is always
dependable. Brown Jordan — reliable people with
more than 40 years’ experience in the contract
marketplace. Manufacturing plants in Arkansas,
California, Florida and Virginia.

=

Brown Jordan
For free full-color, 52-page contract furniture catalog, write on your letterhead or phone Brown Jordan, Dept. TY673, 2 O. Box 5688, El Monte, CA 91734
(818) 443-8971, ext. 217. Showrooms: Atlanta « Chicago « Costa Mesa « Dallas « High Point « Los Angeles « Miami « New York City « San Diego
San Francisco « Seattle « Washington D.C. « Amsterdam » Geneva « Hong Kong « Karlsruhe « Nicosia « Sydney







XOREL leads the way to the future. XOREL's silk-like radiance has
paved the way for today’s trend
to lustrous surfaces. Remarkably
stain-resistant. Washable. Virtually
indestructible. Colorfast. Anti-

In the new textile field pioneered
by Carnegie —fabrics specially
engineered for vertical surfaces
in high-traffic areas—there is only

i bacterial. Acoustically viable for
one XOREL. The original. panels. Non-toxic. Approved for
Nothing Cleans Like It. Class A/Class 1 areas.

Nothing Wears Like It. Four Weaves—107 Colorways.
Nothing Looks Like It. Complete details of 16 tests

available on request.
XOREL —The Ultimate Wall.
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Fabric Wall_covefings by
Carnegie
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Stiff penalties await firms
that ignore new COBRA law

by Howard S. Rauch, editorial director

GRALLA PUBLICATIONS

Chicago—Can you afford to
lose $20,000 to $50,000, even
more, in tax deductions? Proba-
bly not, but such an outcome is
likely if you don’t comply with
provisions of the new COBRA
law.

COBRA's passage in July has,
unfortunately, gone unnoticed
by many. Yet any company with
20 or more employees must un-
derstand the law’s impact on
health benefit plans.

COBRA stands for the Con-
solidated Omnibus Budget Rec-
onciliation Act. This law re-
quires every employer in the
United States with 20 or more
employees to provide con-
tinuation of existing health
coverage to such employees,
spouses and dependents who
otherwise would become inel-
igible. Only the federal govern-

there is a prescribed process by
which employees leaving a
company must be notified by
employers that benefits can
continue. Failure by employers
to do so, or to maintain typ-
ically complex records re-
quired by the COBRA statute,
will be costly.

For instance, an employer
can lose the entire tax deduc-
tion for health plan expenses.
Spectrum’s Lewis noted that
when “health benefits are not
permitted to be deducted as a
business expense, those
amounts are then calculated as
profits and taxed accordingly.”

What does this mean? For a
company with 20 employees,
non-compliance could cost
$17,472, assuming that the em-
ployer spends $140 per month
per employee on health bene-

COBRA PENALTY SCHEDULE
TAX RATE — 52.0%
AVERAGE MONTHLY PREMIUM COST $140.00
NUMBER  ANNUAL  TOTAL NON-
OF COSTPER ANNUAL COMPLIANCE | ¢
EMPLOYEES EMPLOYEE PREMIUM  PENALTY |z
v
20 $1680.00 $ 33600 § 17472 |2
50 $1,680.00 $ 84000 $ 43688 |5
100 $1,680.00 $ 168000 § 87368 |%
300 $1,680.00 $ 504000  $262080 |7
500 $1,680.00 $ 848000  $436800 |%
1,000 $1,680.00 $1,680,000 $873600 |3

ment, churches and the District
of Columbia are excused.
COBRA was the focus of a
press briefing during the recent
(and first) Corporate Healthcare
Management convention in
Chicago. At the briefing, Spec-
trum Benefits, Inc. president
Mary D. Lewis pointed out that
coverage must be continued
anywhere from 18 months to a
maximum of 36 months to
“various classes of employees.”
Among other requirements,

28

fits. The penalty reaches
$26,208 for a 30-person firm,
and $34,944 for a company
with 40 employees. A larger op-
eration—in the 1,000-em-
ployee category—conceivably
could be socked with a
$873,600 penalty for non-com-
pliance.

Moreover, failure to notify an
employee of coverage rights
will result in the employer
“being held personally liable to
the participant or beneficiary

for as much as $100 per day
plus an additional amount
deemed fair by the courts.”

According to Spectrum, em-
ployers “can charge partici-
pants who elect to continue
coverage as much as 102 per-
cent of the applicable pre-
mium. The employer’s admin-
istrative expenses for com-
pliance with COBRA probably
will exceed two percent, due to
additional responsibility for
communication with partici-
pants for notifications and col-
lection of their monthly pre-
miums.”

Companies like Spectrum

now are talking in terms of a
“Benefits Continuation Trust” as
a solution to COBRA manage-
ment. Spectrum itself is market-
ing a $99 manual which
describes the law and includes
sample forms covering various
employee notification situa-
tions. Or for $695, the com-
pany is selling the manual in
tandem with computer software
designed to support COBRA
compliance.

For more information on
COBRA, Spectrum Benefits,
Inc. is located at 744 Office
Parkway, Suite 148, St. Louis,
MQO. 63141,

East Meets West competition
stimulates design activities

New York—An international
design competition offering a
$5,000 prize is open to design-
ers, architects, engineers, art-
ists, and artisans in all fields. It
is being produced under the di-
rection of East Meets West, an
independent non-profit organi-
zation established in 1984 to
stimulate world-wide support
for arts and design activities.

East Meets West In Design,
the title of the competition, has
been organized in collabora-
tion with three separate organi-
zations in Japan, Europe, and
the U.S.

To coincide with Designer’s
Saturday 1987, East Meets West
will present the competition
awards and mount an exhibi-
tion honoring award winners
and other noteworthy designs.
“We are very excited to present
the results of the competition at
IDCNY,” says Anneke van
Waesberghe, chairman of the
board. “IDCNY, with its vast
atriums, will make a spec-
tacular setting for the presenta-
tion of design displaying cross-
cultural influences.”

East Meets West will present
a $5,000 prize to the designer
of a prototype concept which
has not yet been built or is not in
the marketplace—a design in-
tended for use which may have
been developed outside the

constraints of readily available
materials, existing production
techniques, or marketing prac-
tices.

All award winners (one repre-
sentative in the case of team
projects or design firms) will be
invited to New York City for
four days with all expenses paid
for transportation, food and
lodging. Award-winners will be
in attendance among the press,
designers, and industry repre-
sentatives.

For “East Meets West In De-
sign” posters with rules and reg-

van Waesberghe

ulations, contact: Anneke van
Waesberghe, chairman of the
board, East Meets West, 101
West 57th St., Ste. 16G, New
York, NY 10019. Phone is
212-586-6314; or 212-477-
4480, Barry Dean, editor.
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Wetre changing
m& way design
profess:onals are
looking at us.

And you're going to

_\|ike what you see.

. More resources.
More convenience.
All in a spectacular
new setting.

Opens june, 1987
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Lunstead conference tables.
Featuring unique detail and
classic lines.

Designed to combine transitional
styling with hand-selected woods
and materials.

Created to influence the space
they occupy.

Available in edge and inset com-
binations including 5 wood species
19 standard finishes, Lunstead
metals and innovative polyester
color finishes.

For the representative or show-
room nearest you, call Lunstead
8655 South 208th Kent, WA 98031
206 872 8635 Telex 320195,

Circle 46 on reader service card
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Equations for Success
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Designer’s Saturday
presents scholarship

New York—Stephen Kiviat, president,
Designer’s Saturday, presented the De-
signer’s Saturday, Inc. Facility Manage-
ment Award to Cornell graduate Janet
Zerecker, at a reception in the Equitable
Tower dining room. Zerecker dis-
tinguished herself as a facility intern with
the U.S. Treasury Dept.

MODULEX

MODULEX IS Quality In Signage

A leading manufacturer of interior and exterior architectural signage.

Intarior 20

3

Interior 20

The ideal combina-
tion of permanent
and interchange
able text. Perfect
for directories and
menu boards.

MODULEX is at your service
nationwide -with trained
sales representatives in:
Atlanta

Boston

Chicago

Houston

Los Angeles

Milwaukee

New Orleans

New York

Phoenix

Salt Lake City

San Antonio

San Diego

San Francisco

Seattle

Tampa

Interior 10

A total high quality
sign system - with a
unique interchange-
able text for perfect
control of spacing.

i nwre information contact
- MODULEX Inc.

in Wisconsin: 414/632-5330

Interior 30

A total sign system.
1985 IBD Design
Gold Award winner,
Unlimited design
possibilities
intersurface text
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Exterior 500 -

A total sign system
available with the
unique interchange
able ‘text. An all
aluminum Ssystem

Competitions:
Media design is
category for
NHFL Award

® The Educational Foundation of the
National Home Fashions League Inc.
(NHFL) is calling for media center de-
signs in its 1987 NHFL Design Fellowship
competition. Entries must be executed by
students enrolled in a school of design, or
a college or university with a department
or school of art. The winner will receive
$2,000 and an all-expense-paid trip to
the NHFL Conference in Phoenix, Ariz.
in May. There are three $1,000 runner-up
awards and a matching grant will be
given to each winner’s school. Entries
must be submitted to each chapter’s De-
sign Fellowship Chairman by Feb. 1. For
more information, call Kathleen Fredrick
at 212/935-0990.

® International Fine Arts College,
Miami, Fla., is sponsoring its Second An-
nual High School Interior Design Com-
petition. Prizes for high school students
are partial scholarships to the college’s
Interior Design program. The amounts
are: first prize, $2,500; second prize,
$1,500; third prize, $1,000; and honor-
able mention, $500. The entrants will
submit presentation boards converting a
given space into a one-bedroom rental
apartment. Entry deadline is March 20.

500 exhibitors
are expected at
Lighting World

New York—Lighting World International
is expected to provide about 500 ex-
hibitors with a forum for the introduction
of lighting and control systems. The ex-

| hibition and conference will run May

11-13 at the Jacob K. Javits Convention
Center, New York City.

On May 11, manufacturers will present
a “Preview of Products” session. The
products to be demonstrated will be se-
lected by a panel of representatives from
the show’s sponsors—the International
Association of Lighting Designers, the |I-
luminating Engineering Society of North
America, and the New York Section of the
Illuminating Engineering Society.

For more information, write National
Expositions Co., 49 W. 38th St., Suite
12A, New York, NY 10018; (212)
391-9111.
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PRESENTING

This is the remarkable new Merlin Express”
Presentation Lettering System from Varitronics.
A system so quick, so portable, so advanced
its bound to cause sleepless nights for
our competitor,

Merlin Express produces attractive type
on adhesive-backed tape fast. It can generate
up to 18 characters per second when using
eight point type. Speed like this can't help but
save your company time and money.

It's as portable as it is compact. It weighs "

only ten pounds and can run on batteries or an adaptor. g S T}'{‘{f,,‘j.ﬁ

VARITRONICS!

So 1t can work almost anywhere. Information Kit.
Its quiet. The only noticeable sound is your Name/Title
fingers pressing the keys. That’s because Merlin Express I Bus. Phone! ) l
uses a thermal process to create lettering instead of .
pressure or impact technology: l R I
Merlin Express has a 6000 character permanent Bus. Address
memory. And the system is as easy to use as a conven- [l City State Zip I
tional electric typewriter. Call 1-800-MERLIN-1 (1-800-637-5461)
Find out more by getting a Merlin Express I Or mail this coupon to: _—— I
Information Kit. Just complete and mail the coupon or B jéritronic Systems, Inc e —
call 1-800-MERLIN-1 (1-800-637-5461). In Minnesota, [l PO Box234 == I
call 6]2-542-]58() Minneapolis, MN 55440 =2
You'll find Merlin Express to be a dream come o J
true. Unless you work for Kroy. - - - - e
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30 Firms Cited
In SMPS Awards

San Francisco—Thirty firms were cited
for creative excellence in marketing and
communications materials at the Society
for Marketing Professional Services
(SMPS) convention recently. In its se-
venth year, the awards program received

entries from architectural, engineering,
interior design, landscape architectural,
planning and construction management
firms.

The winners in the corporate brochure
category were: first place, George
Hyman Construction Co., Bethesda,
Md.; second place, Clarke Tribble Harris
& Li Architects, Charlotte, N.C.; third
place, Jung/Brannen, Boston.

wh

Your video system sends out messages long
before you switch the power on, by saying

something about the way you work. That's
yBregford

has a new concept in video

cabinets that makes solid sense for business
communications—solid wood. With a rich
walnut finish and rugged
All-Wood Video Cabinet reflects quality inside
and out. Now it can do the same for your
business environment.

When it comes to quality, our finish is only
the start. And that's the beauty of Bretford,
supporting your communications.

construction, cur new

Call or write for free literature,

9715 Soreng Ave. Schiller Park, IL 60176 312.678.2545
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First place in the special market bro-
chure category went to Haley & Aldrich,
Boston; San Francisco’s Gensler & Asso-
ciates placed second; and Cox, James &
Associates, Phoenix, took third.

New York City’s International Design
Center won first place in the newsletter
category. In the magazine category, Den-
ver-based CH2M Hill placed first, and
Seattle’s FORMA won first place in the
corporate identity category.

In the direct mail category, The Earth
Technology Corp., Long Beach, Calif.,
took first place. This entry also received
the SMPS Awards Program’s “Best of
Show” award.

New showrooms:
Steelcase, Stow & Davis
combine in Chicago

Steelcase Inc. has combined its two Chi-
cago Merchandise Mart showrooms,
closing the ninth floor Stow & Davis
showroom. The division’s wood office
furniture and systems are being displayed
on the eleventh floor of the Steelcase
space...Hickory Furniture Co. is moving
its Dallas showroom to the corner of the
central atrium at the World Trade Center,
Space No. 11006...L&B Contract Indus-
tries has opened a contract furniture
showroom at the Decorative Arts Center,
New York...Bonar & Flotex has relocated
its offices and showroom to the Dallas
Design Center District...Design Tech-
niques is expanding its showroom at the
D & D Centre of the Palm Beaches, West
Palm Beach, Fla. The 1,069-sq.-ft. ex-
pansion will be used to introduce new
lines. Fact & Fantasy is also expanding for
the second time in the D & D Centre. The
additional 1,610 sq. ft. of space will be
used to display new fabric lines...Floors
by Juell has opened a showroom in Chi-
cago’s Merchandise Mart...Contract Rep
Associates has opened a 3,000-sq.-ft.
showroom in the heart of Manhattan’s in-
terior design district... Ambience Inc. has
doubled its showroom space on the 8th
floor of the D & D Building in New
York...Designfriends Ltd. has opened its
first wholly owned showroom on the Fab-
ric and Wallcovering floor at 200 Lex-
ington Ave., New York...Verne Yett
Associates has opened a showroom fea-
turing a broad mix of product lines at San
Francisco’s Contract Center.
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arastan exhibits great grace under pressure.

It's not how good a carpet looks when it’s new that’s impressive. It’s how good it continues to look over
the years.

So Karastan’s Lehigh carpet was woven on our advanced Kara-loc® Il loom, creating an exceptionally
dense, stable surface.

The design, a solid background of ultra-dense cut and loop pile, will retain its texture for years.

The fiber, ANTRON" nylon, provides soil-concealing easy care, durability, and built-in
static-control.

Practicalities aside, Lehigh is also available in 19 elegant Karastan colors. ,

So bring on your high heels and wet galoshes. Track in your mud. We can take -
it. For years. ( )

Karastan Rug Mills, a Division of Fielderest Cannon, Inc
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Aesthetic design detail, techno-
logical accommodation, versatil-
ity and affordability all combine to
create a coordinated office acces-
sories system from a company
which is known for innovation.

A winning combination that will
influence your clients and result
in friendly satisfied customers.

From executive suite to clerical
workstation, Eldon office acces-
sories work for and with people to
promote efficiency and productiv-
ity in the workplace while offering
a personal choice in the selection
of work tools.

eldon

1130 East 230th St., Carson, California 90745

From the warmth of natural
woods profoundly stated in our
Woodline™ 6500 series; the
shining sophistication of our
Emphasis 6000™ metal series;
the bounty of color brilliantly
translated in our Image 1500
series to our exclusive Eldonwal’
paper management system,
Eldon unites the office as no
one else does to create the per-
fect office specification to meet
the challenge of a changing
office landscape.

Isn't it time to look into Eldon?

Division of Eldon Industries, Inc. (213) 518-1600

In Canada, 500 Esna Park Drive,
Chicago Merchandise Mart 10-152
London - Tokyo - Toronto - Mexico City.

© 1986 Eldon Industries, Inc.
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New assignments:
MorrisxArchitects
lands Central Bank

Morris*Architects of Houston in associa-
tion with Kidd/Plosser/Sprague/Archi-
tects/Inc. of Birmingham have been
contracted for Central Bank of the South’s
new $20 million headquarters. The

300,000-sq.-ft. administrative building is
located in Birmingham, Ala...Ham-
brecht Terrell International (HTI) interior
design/architectural firm has completed
Saks Baltimore store in Owings Mills
Mall for Saks Fifth Avenue...The Natural
History Museum of Los Angeles County
has selected Welton Becket Associates as
the architects of the Pavilion of Evolving
Life. The nearly $20 million Pavilion will

Circle 27 on reader service card

add some 40,000 sq. ft. to the mu-
seum...Robison + Associates has been
commissioned to provide space planning
and interior construction documents ser-
vices for tenants at Sevilla Center, a
60,000-sq.-ft. office tower in Coral Ga-
bles, Fla...The U.S. Dept. of State has
directed Security Source One Ltd. to
construct perimeter security for U.S. em-
bassies in Panama, Guatemala, and Hon-
duras. The firm is a partnership between
Blount International Ltd. and Hellmuth,
Obata and Kassabaum (HOK)...Chaix &
Johnson International, Los Angeles, has
begun work on a $24 million contract for
the second of two passenger terminals at
the Republic of Singapore’s Changi Inter-
national Airport...Crandall and Associ-
ates, Scottsdale, Ariz., has been selected
to renovate the public areas and VIP suite
at the Madison, Wis., Ramada Inn...Lynn
Wilson Associates will design and super-
vise a $3.1 million renovation of the Co-
conut Grove Hotel in Miami...Interior
Design Development Inc. (IDD) will
provide interior design services for the
new Canyon Crest Country Club in Mis-
sion Viejo, Calif...The New York archi-
tectural firm of Brennan Beer Gorman
has designed two office buildings that are
being developed by the Walton Corp. at
the Louden Tech Center near Dulles Inter-
national Airport, Washington, D.C...
Cherrington Associates has hired Wudtke
Watson Associates of San Francisco to
design the renovation of the Cherrington
Golf & Country Club in Moon Township,
Penn...Business Design Group, Phila-
delphia, has signed an agreement with
TSO Financial Corp. to design approx-
imately 150,000 sq. ft. of commercial
space...Sun Health Corp. has selected
Clark/Van Voorhis Architects, Phoenix,
Ariz., for architectural design, space
planning and interiors for a medical of-
fice project on the Del E. Webb Hospital
Campus in Sun City West, Ariz. The firm
has also been appointed interior space
planners for Scottsdale Executive Villas,
an office complex owned by American
Diversified Capital Corp...The Interiors
Group of CHR Associates will provide
interior design services for the Ronald
McDonald House in Chapel Hill,
N.C...Sherman & Howard, Denver’s
oldest law firm, has retained
1 S D Incorporated to redesign its offices.
Architecture One Ltd., Phoenix, has
been awarded the First Interstate Bank of
Arizona project at the Tucson Gateway
Center.
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You've been down this road before.

Your mind’s racing. You've got talent to burn. And
you're about to drive yourself crazy looking for the solid
colors to take you from concept to reality.

At that moment, you'd mug Foster Grant® for a new set
of shades. But you needn’t go to extremes. There's a
simpler solution.

Renew your creative license with Color Quest ‘87.

Once you do, you'll find yourself in the driver’s seat
with 33 brilliant new solid colors. If you think this is an
incredible addition, you're right. There are fresh pastels
to fuel your imagination. Blended classics offering subtle
nuance. Jewel brights that illuminate. And dramatic
darks with power to spare.

Now let your imagination slip into overdrive,

When you add these new solids to the existing

0 U ; § I

Color Quest line, you have 110 of the most exciting
design opportunities available. It's a palette of evolu-
tionary proportions. And enough to renew anyone’s
creative license.

Of course, after you renew your creative license, you
may be overrun by clients wanting to know who's behind
those new Color Quest shades.

But then, you've been down that road before, too.

Renew Your Creative License Today!

For quick delivery of product samples and literature,
call toll-free (within the Continental U.S.A.):

1-800-433-3222 InTexas: 1-800-792-6000

BRI
1

BRAND DECORATIVE LAMINATE 1987, Ralph Wilson Plastics Co

Bringing new solutions to the surface ™
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NOPA awards go
to 51 students

Alexandria, Va.—A record number, fifty-
one scholarships, were awarded to stu-
dents for the 1986-87 school year by the
National Office Products Association
(NOPA).

One scholarship, the Chas G. Stott &

Co. award, provides the winner with
$2,000 a year for four years. All other
awards are for $2,000. Any employee or
relative of an employee of a NOPA mem-
ber firm or group affiliated with the office
products industry is eligible to apply for a
scholarship.

The NOPA Scholarship Fund is sup-
ported solely by contributions from mem-
bers. Donations are welcomed at all

Letter ... by design’

casual turniture. . .designed, engineered,
and manufactured expressly for the
contract market. . . specify fradewinds'*

outdoor furniture corp.

showrooms:
world trade center
space 12057
dallas, texas
(214) 698-9393

space 656

pacific design center

los angeles, california
(213) 659-1115

call or write for
color catalog

11 east 26th street
9th floor

new york, new york
(212) 679-5678

factory & offices: 16301 nw. 15 ave., miami, florida 33169 (305) 624-4411
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times.

In 1986, NOPA launched a “Go for a
Million” fund-raising drive to raise the
scholarship fund to $1 million by 1990. If
the campaign is successful, the number
of scholarships will nearly double.

T-shirt raises
funds for DIFFA

New York—A T-shirt designed by Ken
Cornet for the Design and Interior Fur-
nishings Foundation for AIDS (DIFFA) is
still available for a $10 tax deductible
donation. Profits will be used for medical
research and social science programs re-
lated to an AIDS cure. Six-color, silk
screened, 100 percent cotton T-shirts can
be mail-ordered with a $3.50 handling
charge through DIFFA, P.O. Box 5176,
FDR Station, New York, NY 10150.

Woolmark carpet
production up 30%

Atlanta—Production of Woolmark-
quality 100 percent wool carpet in the
U.S. increased by 30 percent in 1985
over 1984. Chiefly-wool U.S. carpet pro-
duction advanced by 14 percent.

Woolmark-labeled imports increased
by 48 percent for the same period. Most
of the U.S. Woolmark production in-
crease was in tufted qualities, which rose
by 50 percent. Woven constructions
were up eight percent. Imported goods
also showed a new emphasis on tufted
carpet.

The Woolmark is a registered consum-
er certification mark owned by The Wool
Bureau/IWS. It identifies products of 100
percent pure wool that have met certain
tests. Information is based on data from
the U.S. Bureau of the Census and The
Wool Bureau’s annual survey of Wool-
mark licensees.

CONTRACT/January 1987



conds:

The Richmond chair, a Luu'cl,tcelx scaled,
el,egant [rentunrml cha.ir vvit[l scuj{_ptcd back

un.d grucc]q&L arms, creates a
statement.

istinctive
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The Richniond sertes is on dis{z[a\’ in Condi showrooms:

C!u'vuqu Los z"\ru]c{cs San Francisco \'\'u,s/li;u]tun, 1.C.
Merchandise Mart Pacific Design Center

Galleria Design Center The Design Center

2 T3/ a2 =TT 213/658-5500 4:15//56‘[-745\) 202/484-2246
Dallas Newr York Seattle Offices and Factory
World Trade Center The Decorator's Building Design Center Northwest 213/779-8300
(S (S
254/ 742-757T 212/935-1846 ;n(a/?(w?—j:)oo outside CA 1-800-g21-501§




HarterAnthro

The Harter Anthro
chair is designed
to provide an
ample choice of
Sitting positions
based on the

front-tilt concept

of balanced seating.

One simpie adjustment

allows seat and back

to respond to

the worker's every move

or lock into position.
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Harter Anthro provides

the maximum support,

comfort and enhanced

productivity.
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series
girsberger consens

qirsberger

Showrooms:
Girsberger Industries, Inc. Chicago Showroom Denver, Colorado (303) 3@-‘52’73
Office Seating Merchandise Mart Winter Park, Florida (305) 67
P.0. Box 1990 8th floor, Suite 845 Francisco, |
Smithfield, North Carolina 27577 , lllinois 60654  New York, Yo
(919) 934-0545 (312) 822-0678 Cincinnati, Ohio (513) 2
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Design firms develop innovative strategies to
deal with Houston'’s depressed economy

ouston, Tex., thought of as

the “boom town” a few
years back, has been making
headlines recently with its cur-
rent economic slump. Reports
abound that people are packing
their bags and leaving the city
as quickly as they flocked there.

How is the economic situa-
tion affecting Houston’s A & D
community? Actually, things
are not as bad as one would
expect, according to those peo-
ple involved in the interior de-
sign field. Design firms are far-
ing okay, due to some inno-
vative strategies on their part,
and INNOVA, Houston’s two-
year-old mart, has developed a
range of programs designed to
promote traffic within the inte-
rior design center.

“Not all firms are suffering
from the effects of the down-
turn,” says Antony Harbour,
vice president/managing prin-
cipal, Gensler and Associates/
Architects, Houston office. “In-
deed, the current economy has
not affected our workload. The
opportunities are here, it just re-
quires more imagination and
work to find them.”

Harbour stresses that the firm
has not made any layoffs due to
the economy. Fortunately for
Gensler’s Houston office, 85
percent of its work is repeat/re-
ferral business, an important
factor in obtaining future jobs.
The firm’s reputation on a proj-
ect gives Gensler an inherent
competitive edge.

Another means of ensuring
projects, Harbour notes, is to
work outside of Houston. “We
spend more time on planes,” he
states.

Nonetheless, 70 percent of
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Gensler’s work is still in
Houston. Despite the troubled
economy, companies are still
renovating or relocating their
offices. This is occurring less

Wayman, AlA, senior principal
of the firm.

They will not deny that trou-
bled times exist in Houston.
While approximately 2,000

Houston’s A & D community is surviving despite the economic slump, say
Harbour, Gensler; Billings, INNOVA; and Wayman, Index (I. to r.).

than during Houston'’s peak
period, but still enough to sup-
port large firms such as Gensler.
The firm is currently involved
with a local project that is more
than a million sq. ft. in scope—
the Enron Corporation, for-
merly Houston National Gas.
Of course, Harbour admits
that other firms may well be hurt
by the economy and that he has
received resumes from partners
in well-established firms.
While, Gensler’s effective
strategies for surviving the eco-
nomic slump include obtaining
repeat business, looking for
projects outside of Texas, and
letting the firm’s reputation pre-
cede itself, for Index The Design
Group of Laventhol & Horwath,
being a specialized interior de-
sign firm has worked to its ad-
vantage. Its area of expertise in
hospitality installations enables
this Houston-based firm to ob-
tain commissions for hospitality
projects from coast to coast, ex-
plains Velesa Sullivan, market-
ing coordinator, and Doyle R.

people per week were moving
down to Houston a few years
ago in search of prime jobs and
dollars, many people are now
leaving in search of the next
“boom town.”

Still, not everyone is leav-
ing—some people choose to
live in this city. “We're very
proud of Houston and suppor-
tive of it,” stresses Wayman.
Both he and Sullivan explain
that a specialized firm like In-
dex could be located anywhere
in the country since it does
work all over the States. In fact,
in 1986, only five percent of its
work was within the state of
Texas. However, it must be add-
ed that this is not totally due to
the economy. In 1983, the firm
did 30 percent of its work in the
state. Obviously the figures are
down, but the percentage of the
firm’s work in Texas was never a
majority of commissions.

Index chooses to remain in
Houston, in part due to a favor-
able business climate which of-
fers optimal lease and travel

arrangements. Both Wayman
and Sullivan stress their loyalty
to Houston and express opti-
mism that the economy will
again be on the upswing.

INNOVA an A & D boost

INNOVA has not been losing
any tenants due to the city’s de-
flated economy, stresses ). Lynn
Billings, director of communi-
cations, INNOVA. The two-
year-old mart is 60 percent
leased at this time.

Billings anticipates that the
INNOVA Office Exhibit, in ad-
dition to other programs it spon-
sors, will create national atten-
tion for the mart. This Epcot
Center-type exhibit demon-
strates the use of integrated of-
fice technology via eleven sta-
tions complete with manne-
quins using hardware and
software products from various
computer vendors in a tech-
nology display. It also consists
of an environmental exhibit
housing eight areas that dupli-
cate common problems within
today’s workplace (including
air quality, lighting, and phys-
ical conditions) along with
some guidelines for solving
these problems.

The 12,000-sq.-ft. exhibit,
located on the 10th floor of IN-
NOVA, opened in September
and will be on view for a year.

Houston’s economic slump
has been felt by the A & D com-
munity, as it has by other indus-
tries in the city. However, it has
not taken its toll on everyone.
Members of Houston’s design
community have proven to be
fighters and have created inno-
vative strategies to deal with the
city’s depressed state.—P.B.
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Trendway Private and Open Offices. Forget How Practical They Are.

Forget that Trendway’s
‘T Series partitions are mov-
able, that they can create a fully
private office virtually any-
where, or that Trendway’s SMS
open plan system offers a wide
range of solutions for every
individual and function. And
forget about the fact that both
systems integrate fully, with no
adaptive hardware, and both
arc available in the same wide
range of fabrics, finishes and
textures. Forget all that.

Just consider what it
should feel like in an office that
truly addresses your individual
needs, interests and personality.

Then remember that
[rendway makes that kind of
office possible — aesthetically
pleasing, very functional, re-
markably practical. Trendway.
For complete information
write: Trendway Corporation,
PO. Box 1110, Holland,
Michigan 49423.

AL LY
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i TRENDWAY

Private and Open Office Environments

Circle 34 on reader service card




MADE IN USA

GRAHL INDUSTRIES, INC.

100 S. MICHIGAN AVE - P.0. BOX 345 27 WEST 20th STREET
COLDWATER, MI 49036 NEW YORK, N.Y. 10011
517:279-8011 212-807-0853 Circle 35 on reader service card



Finally theres a
carpet innovation
that didn't forget
design’s most
powerful force.

Your Imagination.

For years, commanding your own design state
ment in carpet meant settling for someone else's
vision.

But why should you put up with another
pattern, when you can start with a dream?
Enter DesignTec™

An exclusive Bigelow innovation that
brings a totally new dimension of freedom and
spontaneity to carpet.

Suddenly a new range and depth is within
your grasp. Truly random scatterings of confetti
points now become a reality. A personalized image
can now echo through the entire space. Custom
borders are now a practical option.

Complete color control is yours. Subtle
color accents now bring together previously
unrelated elements into a harmonious sweep of
pattern and light.

Using DesignTec is as easy as using a marker
and scotch tape. Just start with what's around you.
Your sketches. Color swatches. Pattern samples.




A technology of possibilities.

Obviously, DesignTec's exclusive possibilities
make it a natural for restaurants, hotels, corporate
centers—any area where you want to make your
own personal statement. In both broadloom and
modular tiles.

Bigelow also offers two standard DesignTec
styles. Kinetics and MicroColor are both avail-
able in literally hundreds of color combinations,
and start with Bigelow’s top-performance
Newport Il carpet.

Your Bigelow contract specialists can show
you more of the magic that can be mastered with
the award-winning DesignTec.

For a free DesignTec poster or brochure, call
or write: Bigelow-Sanford, Inc. PO. Box 3089
Greenville, SC 29602.

Atlanta—404-521-2417 San Francisco—415-621-4202
Dallas—214-748-4676 Chicago—312-944-0600
New York—212-421-5300  Los Angeles—213-390-8421

Philadelphia— 215-568-1864
-
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Contemporary
Contract

Furniture

Dayton Guest and Rotary Chairs Designed hy Emil De Piero

Kasparians, Inc 1708 North Tyler Avenue South El Monte, CA 91733-3498 818 444-0101




COLOR LINE
By Sara O. Marberry

Reach ‘back to the future’
for experts’ 1987 predictions

n many occasions, this
Ocolumn looks into the fu-
ture at color trends that will af-
fect contract interiors two-to-
five years hence. But this
month, a look “back to the fu-
ture,” reveals some interesting
insights about what experts
were predicting last year for
trends in 1987. A consensus
taken from a collection of accu-
mulated press releases and re-
ports issued last year points
toward an interest in opulence,
elegance, and pattern for color
styling in today’s products and
environments.

One word that kept appear-
ing in these reports over and
over was elegance. In its analy-
sis of fabric trends for Spring
‘87, the 3M Company stated
that whether this elegance takes
the form of a traditional damask
or a cotton print accented with
metallic or pearlescent treat-
ments, the effect is subtle and
understated. Speaking at a sem-
inar last year, Sharon Clarke-
Fodor, vice president, design,
L.E. Carpenter & Company,
claimed that the general overall
look of fabric will be soft and
either more formal, stream-
lined, traditional, or elegant.
“The textural effect will be more
sophisticated and multi-fac-
eted,” she said. “Remaining im-
portant are colored flecks,
heathered yarns, metallic
threads, and silks.”

Looking into the future, Sue
Bernard, Fashion Marketing Di-
rector, John Wolf Decorative
Fabrics, pointed out at a recent
styling seminar sponsored by
Allied Fibers, that changes will
continue to occur in decorative
materials, as they have for
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years. She stressed that contem-
porary furnishings in particular,
will be the one styling area
which will be affected more
than any other by new tech-
nology. “The future is now, and
there are many technological
innovations being introduced in
textiles and other materials,”
she stated. Some of these in-
clude new metallic and pearl-
ized pigments, fabrics bonded
with foil and overprinted, dif-
ferent combinations of man-
made fibers, high-tech screen
printing techniques, and further
developments of computer-
aided design techniques. She
also predicted that “illusion”
will play an important role in
creating changes in color, tex-
ture, and even “moods” in 21st
century interiors. New tech-
nology in lighting and reflective
surfaces will be used to achieve
these effects.

Pattern-upon-pattern

For wallcovering, Clarke-
Fodor emphasized that the
“big” news is pattern-upon-pat-
tern—a mixing of many dif-
ferent motifs to create a
montage of images. Chameleon
patterns that make a strong
statement close up but create a
blended, soft background from
a distance, will also appear.
“Design will be rich and opu-
lent,” she said. Pattern influ-
ences are coming from the
Orient, museum-quality tapes-
tries, Neo-Expressionism in Eu-
rope and the U.S., and simple
outlined patterns inspired by
artists such as DuBuffet, Klee,
and Keith Haring. Popular tex-
tures have a low relief, but there
is a trend toward texture with

sharp definitions and tiny pat-
terns.

At the Color Marketing
Group’s (CMG) Southeast Re-
gional meeting last year, Robert
DeCarlo, chief colorist and de-
signer, BASF Fibers, catalogued
current color and design influ-
ences in the floorcovering in-
dustry. He cited art as a major
force, noting specifically the

Illustration by Ben Neuhart
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metrics with a woven look. He
also spotted a predominance of
very decorative fabrics, bro-
cades, and shimmering silks.
Already-popular faux and
tromp l'oeil versions of natural
materials will continue on
through 1987/'88. This state-
ment was made by Contract
Color Directions Chairman
Merle Lindby-Young, Knoll In-

D,

Experts stress the importance of pattern inspired by 20th century artists in
current color and styling trends for commercial interiors.

colors of Rembrandt and the
Impressionists. He also pointed
to a strong English influence,
marked by saturated jewel
tones and an overall opulent
appeal. DeCarlo reported an
increase in the number of archi-
tectural restoration projects and
a return to elegance in the form
of color, detail, and ceilings.

In a report on the Heimtextil
Fair to CMG members during
NEOCON last year, Victor
Brown, a color consultant for
carpet color, yarn, develop-
ment, and styling, cited ad-
vances in pattern tufting which
create even more precise geo-

ternational, at CMG’s spring
meeting last year. It reflects a
response to colors and natural
materials such as marble, gra-
nite, gold, and metals. She also
cited a new trend in the de-
velopment of color, sparked by
the Fifth World Color Con-
ference on Science and Art.
“Scientists, artists, and colorists
came closer together, creating a
new understanding and
awareness between the dif-
ferent disciplines,” she re-
ported. “This new communica-
tion can potentially lead us to
whole new realms within the
world of color.”
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MOVING To THE FOREFRONT
GEMMA BY AMOTEK/LUSA

THE ULTIMATE ERGONOMIC CHAIR

* The Ultimate in Simplicity

One easy to reach control operates all six
ergonomic functions. No more hidden buttons
or multi-lever confusion.

* The Ultimate In Comfort

Designed with lumbar support, the ample
backrest adjusts with push button simplicity. The
orthopedically contoured seat provides fotal
support and enhances the style and comfort.

* The Ultimate In Value

Gemma makes true ergonomics aoffordable for
use throughout the office.

s

: The Chair...
GEMMA BY AMOTEK/LUSA

Circle 38 on reader service card

HMUT EH / L U SA Sea m For all your seating requirements
§ INC. 37 North Avenue - Norwalk, CT 06851
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COMPART S

...SPECIFY SUSPA.

Suspension know-how

comes from nearty 25 years of
manufacturing gas cylinders for
chair adjustment (with millions of
units in use today). Suspa means
suspension, and as suppliers of
height, back and seat adjust-
ments to over three-quarters of
the US. seating industry, we've
covered the bases.

Design aid s included when
you come to Suspa for support
We have worked with hundreds
of chair makers in providing the
most appropriate adjustments for
new or revised seating designs.

Follow-up and
follow-through is how
Suspa has built its support. Ask
any of our customers, and theyll
confirm our responsiveness and
attention to detail. We support
you as well as your designs.

Worldwide acceptance

has been achieved to the
extent that Suspa is the
leading manufacturer of
mechanical, hydraulic and
hydro-pneumatic devices.
And a measure of our work-
manship is reflected in the 27-
month warranty provided with
each gas cylinder, our 3+ years
IDEALIFT and 4+ years ISIFIT
product warranties.

For more information, contact
SUSPA Incorporated, 3970 Roger
Chaffee Dr, SE., Grand Rapids, Ml
49508. Phone: \
616/241-4200 s

Telex 22-6385.

Circle 39 on reader service card
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AMOTEK/LUSA
OUR PRODUCTS REFLECT QUALITY

INTRODUCING
OUR 48 HOUR "IN STOCK” CONFERENCE TABLE PROGRAM

(AND YOU THOUGHT ALL WE MADE WERE CHAIRS)

ALL SIZES "IN STOCK” READY-TO-GO

® 3 INCH HARDWOOD BULLNOSE EDGE
= RADIUS OR RACETRACK TOP
= DRUM OR PANEL BASE
= MEDIUM OAK OR BLACK LACQUER
(8 COAT HAND-RUBBED FINISH)

Circle 40 on reader service card
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hange between

wall. Electrical, Commun;-
a processin iri

lo-wa) and hi-

A single Source responsibility for design, Specification and
for your open plan and pri

Vate office
Tra

, COrp MAI.VERN iNDUSTRIAL PARK
innovators of Inner Space ; gf;ﬁ@.”s'ofg .
DIVIDER®

* TELEX: 710 670 1312 » TRANSWALL uD
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Arris. :
A system that performs as smart as it looks.

Consider: virtually unlimited flexibility at the turn of a screw. A seven wire tri-plex
electrical program that’s entirely modular...with an isolated and dedicated circuit
contained in a three inch high raceway. And overhead cabinets with built-in task light
soffits, Uniquely designed openings in work surfaces for easy wire access.

Arris. Available in a variety of woods and frameable in twelve VARITECH ™ colors
and Char-Black. Esthetics and performance finally brought together. Precisely what
you expect from a system by Alma.

Corporate Headquarters « The Alma Companies,

: j Shmooms—manta Chicago Dallas High Pomt Long Island Clty San Francisco.
D 1301 Lincoln Drive, mg- Point, NC 27260 » (800) 833-3519 '

ALMA

Insight into tomorrow.
Circle 114
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Van/ 1985 IBD Award, Nelly W /1985 Roscoe Award, Volo/ 1986 IBD Award, LEUCOS
Expresslight binder/ 1986 ASID Award: IPl Lighting, the winner's circle. COUECTION

Expresslight™: 53 UL listed recessed, wall, ceiling and suspended

| fixtures plus 46 table and floor lamps stocked in the US
|

Van, Nelly W and Volo designed by Roberto Pomu

Innovative Products for Interiors Inc.  Lighting Division

IDCNY Center Two 841

The Merchandise Mart
Chicago, Il 60654

Y 1110] lel: 312-822-0346

(
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LIGHTING LINE

By Eileen McMorrow

Quick-ship lighting programs

answer specifier demand

ffering a reliable, quality

light source used to be all
that was expected of lighting
manufacturers. But now, with
increased competition and di-
versification of product lines
among firms in the industry,
lighting manufacturers must de-
velop other competitive mar-
keting tools.

Increasingly, manufacturers
are offering attractive marketing
literature and sophisticated
sales support materials to back
up a range of diversified ser-
vices. In the latter category, one
of the most popular and sought-
after perks is the quick-ship pro-
gram; and it's definitely catch-
ing on among specifiers. (For
extensive coverage of quick-
ship service across all product
categories, see CONTRACT's
quick-ship section in this issue.)

Six lighting manufacturers
were surveyed recently regard-
ing quick-ship programs, and
all are offering some form of this
service to back up their product
lines. While details vary from
firm-to-firm, the range of deliv-
ery time is anywhere from
seven days to three weeks, with
14 days the most common time
frame offered. The number of
products available on quick-
ship ranges from 10 items with
one company to 100 items with
another. Most companies limit
the quantity of individual items
which can be ordered on quick-
ship, usually no more than 20 of
each style; with the remainder
shipping later.

These programs are desirable
because, “many specifiers are
looking for fixtures with not
much time left to complete a
project,” says Scott Malmsten,
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The Luna Pendant from Boyd Lighting, which received the 1986 CON-
TRACT/IBD Bronze Award for general lighting, is one of the company’s
quick-ship items. To the right, F82 Gibigiana by Atelier International is
offered on quick-ship service, popular among lighting manufacturers.

director of product design and
marketing for Visa Lighting,
Milwaukee, Wis. “It used to be
that fixtures were ordered
three-to-four weeks in advance,
but lately, orders come in for a
job site that’s due to close in a
week,” he explains.

Fast service sought

Typically, a rash of orders are
received before the end of a
year when the need to complete
projects or close the books for
tax purposes becomes impor-
tant for specifiers. Malmsten
believes that the manufacturers’
service role with specifiers and
end-users is increasing. Visa
finds itself working directly with
the client more often.

A company knowledgeable
in both the design and business

of lighting, Innovative Products |

for Interiors Inc., (IPl), Long ls-
land City, N.Y., can offer a case
study for industry quick-ship
programs.

At the International Design
Center, New York (IDCNY), IPI
opened a showroom in October
which displays its lines of Ital-
ian lighting fixtures, of which
99 are currently available in a
variety of materials, styles, and
functions in a quick-ship pro-
gram that provides delivery
within two weeks.

Collections such as Leucos
(Lay-u-cos), Eleusi (A-lay-uzi),
and Sirrah (Sir-rah) are all part
of IPI's exclusive “Expresslight”
program. To meet demands and
overall needs put forth by archi-
tects and interior designers, and
to overcome resistance to im-
ported products, Pierpaolo de
Angelis, president of IPI, cre-

ated the Expresslight program
for NEOCON ‘85 with John B.
Nichols, marketing consultant.

Program reflects growth

Since instituting Expresslight,
the company has seen a 400
percent growth in distribution.
Some 95 percent of the product
line can be shipped by United
Parcel Service (UPS), with the
remainder using common car-
rier shipping. The company re-
tains a 7,000-sq.-ft. warehouse
in Maspeth, Long Island to sup-
ply quick-ship needs.

This quick-ship program rep-
resents the largest selection of
Italian-design lighting products
available on fast delivery i1 the
U.S. market. The second-edi-
tion Expresslight catalogue fea-
tures 53 UlL-listed, recessed,
wall, ceiling, and suspended
fixtures, plus 46 table and floor
lamps, all stocked in the New
York warehouse, and with deal-
ers across the country. Any IPI
Expresslight item can be
shipped within 10 to 15 working
days with certain quantity lim-
itations. However, even large-
scale orders can be filled
rapidly due to stock quantities.
All products carry a one year
warranty.

ASID’s 1986 Product Cata-
logue Design Award went to the
Expresslight catalogue, de-
signed by Massimo Vignelli.
The brochure was cited for its
comprehensiveness and ease-
of-use.

Not all lighting manufac-
turers have expressed an inter-
est in providing a quick-ship
service because many are fear-
ful of over-producing stock that

(Continued on p. 70)
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Formality and function -~

in fine wood furniture. "—:;'&1;-:;_'-;.

Continuing the tradition. i

For a Canto brochure,
call (800, 447-4700.
‘ Stow & Davis
A Division of Steelcase Inc.
| The Office Environment Company
| -~ Grand Rapids, M1 49501 |
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MAKING THE VISION REAL. 5 { [ I
|
210 unusually special workstations. Ll L

Equitable commissioned them.

Kohn Pedersen Fox Conway envisioned them.
Spec’built brought it—perfectly—to life.

To make your vision real simply call Spec’built.

Specification Built Corporation
105 Amor Avenue—Carlstadt, New Jersey 07072
(201) 438-1864
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Ch dlrIHaStGFS J:h:r contract furniture

200 East 146th Street » Bronx, NY 10451 + (212) 292-0600

Three of the over 20 styles of banquettes included in Chairmasters’ collection of contract furniture. Catalog available upon request.

chairs yanqguettes tables
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LIGHTING LINE

(Continued from p. 65)

Great perk
for buyers

may not move. But, when spec-
ifiers are caught making an in-
stallation decision at the elev-
enth hour, they are likely to seek
the fastest possible service, and
those offering quick-ship of a
product style commonly of-
fered in the contract industry
will reap rewards later, based
on performance and reliability.
In addition to IPI, Koch &
Lowy, Boyd Lighting, Visa
Lighting, Atelier International,
and Artemide are among lead-
ing manufacturers that offer
special shipping programs.

In IPI’s Eleusi collection, Kilo W, (above, left) is a wall sconce providing
upward light from a concealed metal reflector. At right are three models of
Sigla with 360 degree rotating reflectors, from IPI’s Sirrah collection, all
available on quick ship. At far right, Koch & Lowy offers Monolith F-2702

Koch & Lowy, a ceiling, wall,
table and floor lighting compa-
ny based in Long Island City,
N.Y., keeps most merchandise
in stock with shipment occur-
ring within three-to-four weeks
of order. When paperwork is
completed following order
placement, it is feasible to ship
within two days when neces-
sary, according to Dorie Green-
blatt, sales representative. Ship-
ment is generally sent through
United Parcel Service (UPS)
and common carriers deliver
oversize stock items.

Some boxes and fixtures have
been redesigned over the years
to accommodate easier ship-
ping methods. With most of its
business in the contract field,
Koch & Lowy can arrange vari-
ous delivery methods and deliv-
ery is carefully coordinated
with project installation dates
when required by specifiers.

“The service role our firm of-
fers architects and specifiers re-
mains the same, and shipping is
just another responsibility of
the manufacturer,’” says
Thomas Lowy, president, Koch
& Lowy. He believes that the
specifier’s greatest desire in
1987 is to see innovative design
ideas, and he is pleased to be
receiving more input from ar-
chitects who are taking a deep-
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column lamps on quick ship delivery terms.

er interest in lighting.

Ten items are available in the
15-month-old, quick-ship pro-
gram operated by Boyd Light-
ing, San Francisco. Seven wall
brackets and three floor lamps
are often-purchased items
which are available within two
weeks, usually 10 days, after an
order is received. If Boyd misses
the two-week delivery date,
then the manufacturer will pay
freight charges in full. Specific
finishes and styles are available
to the specifier for models
chosen.

A maximum of 10 of one style
is permitted on a quick-ship
order basis. Quick-ship applies
to both pro forma and open ac-
counts, where payment is due
within 30 days.

“This program is a great perk
for buyers, and is an incentive
for sales reps,” says James
Boyd, sales coordinator.

Lighting products are man-
ufactured in Colorado and San
Francisco factories, with items
not in the quick-ship program
being made on an order basis,
for delivery within four weeks.
If a prospect cannot wait that
long, then a salesperson has the
option of substituting an item
from the quick-ship program.

Boyd is pleased with increas-
ing orders from the contract
field based upon one particular
fixture. Identical fixture orders
for large installations are always
welcome because it is an easy
manufacturing and shipping
order. Most deliveries are by
UPS, or common carrier when
needed. An order acknowl|-
edgement is sent to the client
verifying the order and con-
firming a delivery date. Boyd’s
company literature includes
pertinent information about
quick-ship and the availability
of substitute items in different
finishes if necessary.

Visa Lighting will begin a
quick-ship program within the
first quarter of this year. Within
seven to 10 days, a number of
stock items (about 15 to 25 fix-
tures) with various finishes will
be possible to ship throughout
the U.S.

Although Visa makes use of a
distributor network, Malmsten
finds that his distributors are es-
sential for paperwork and sales;
specifiers are more likely to di-
rectly contact the manufacturer
for product advice or sugges-
tions.

Atelier International, based
in New York, offers 100 percent

of its Italian-design lighting
stock within three weeks. Often
the fixture may arrive in 10 days
and rush orders are accommo-
dated when necessary. All por-
table task and table, ceiling
lamps, and wall sconces are
shipped UPS, while heavier
floor lamps are sent common
carrier.

“Our role in the distribution
network has gotten stronger.
Customer service can be hand-
led by distributors, but the man-
ufacturer has an obligation to
offer a customer service depart-
ment,” says Alice Levine, divi-
sional manager/lighting.

Artemide Inc., based at the
IDCNY, began distributing the
Ron Rezek Lighting + Furniture
line in October, and now offers
this product line plus its existing
line on a three-to-four week
regular delivery basis. Stock
items can be delivered in two-
to-three weeks.

As quick shipping programs
become quite popular in other
product categories of the con-
tract industry, lighting manufac-
turers appear to be anxious to
offer more of this service, real-
izing the importance of meeting
specifiers needs for fast delivery
on materials.
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intrinsic fire retardance and,
above all, the warmth of wool
makes our pure New Zealand
wool carpet the quintessence

of luxury and prac-

ticality. Moth-
proofed, mil-

®
PURE WOOL PILE

Designers and specifiers the world over appreciate the unique
qualities of genuine wool carpets. it f
The lasting beauty, natural resilience, inherent soil—resxstance, Sromg

( Mguarameed to wear they are the ultimate decorative
And today, Balta's all wool carpets price competitively
etics. So visit our brand new mill in Adairsville or our

showroom in Atlanta and when
you next consider fine carpet:
berbers, saxonies, commercial
level-loops with color coordi-
nated cut-piles and graphics,
make sure you talk to Balta.
The Wool People.

Carpet Industries of North America, 201 Princeton Blvd.. Adalrswlle. Georgla 30103, Telephone: (404) 773-3796 — 1-800-345-2468
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The Trieste Chair
Design by Daniel Cramer

It is a pleasure to view a design that
deftly balances form, proportion and
impeccable detailing. Observe the
striking angularity of the arm, its
graceful resolution into the curved leg,
and graphic trio of horizontal pieces.
These elements interplay with a
contoured seat to present this chair’s
notable design integrity.

Trieste is produced from selected
hardwoods and is available in open and
closed arm formats. It is one in a series of
three new seating designs from Tuohy.

For information on Trieste or other Tuohy
seating and casegood furnishings, call
1-800-533-1696 or notify your Tuohy
regional representative. Principal
showrooms are in New York (302 IDCNY),
Chicago (880 Merchandise Mart), and
Minneapolis (502 Int'l Market Square).




REPORT FROM COLOGNE

Polschroder/Steelcase

HAG—Credo collection of seat-
ing offers automatic seat adjust-
ment. Circle No. 342.

Polschroder—Part of the Steel-
case/Strafor line, the Sensor
chair designed by Wolfgang
Mueller Deisig was presented.
Passive ergonomic support is a
highlight of the product.

Circle No. 341.

HAG, (in the States)

Febru, through Gemini

Martinstoll

Hund, (in the States)

Febru—Multi-Com desk system
offers separate, adjustable work-
tops with radius edge. Desk sur-
faces can incline and offer
mechanical height adjustment.
Line is represented by Gemini in
Canada.

Circle No. 314.

Martinstoll—Collection/G offers
four-legged chairs and side table
combined with a reception area
group. Series works in office set-
tings as well.

Circle No. 333.

Hund—Exponent office fur-
niture can be altered by means of
connection elements. System,
which comes with storage and
visual display unit surfaces, is
available through U.S. opera-
tion. Circle No. 328.

Konig + Neurath

Giroflex, through GF Furniture

Konig + Neurath—King chair
offers a professional seating sys-
tem in three innovative series—
Alpha, Beta, and Zeta—which
complement the company’s desk
series. Circle No. 337.

Giroflex—Shown through this
Swiss company’s German sub-
sidiary, Argoflex, is the “giroflex
44" range of chairs. Represented
by GF in the States, series offers
controlled flexibility of seat shell
with continuous support.
Circle No. 338.
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Americans Seek New Product
At Orgatechnik, More
Joint Ventures Formed

By ROBERTA WALTON
Executive Editor

RTR

Wilkhahn, through Vecta Contract

Kusch + Co.—Bitschseatingisa
full range of reception, hospi-
tality, and lounge seating. Com-
pany has U.S. representation.
Circle No. 319.

Wilkhahn—To be licensed by
Vecta in the States, a new table
series called Thema employs a
simple connecting mechanism
enabling reconfiguration with-

out use of any tools. With a sim- |
ple push of a button, triangular, |

square, oblong, trapezoidal, or

hexagonal shapes can be |

achieved. Also available through
Vecta is the firm’s FS series.
Circle No. 336.
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RTR—Maestro system offers
wire management, vertical cable
cavity, and horizontal cable con-
duit. Series includes desks, ta-
bles, credenzas, and storage
units. Circle No. 320.

Walter Knoll—Designed by
Michael Knoll and Hannes Wolf
and available through Brayton
International, is The Boss collec-
tion. Guest seating and swivel/
tilt chair in low-, medium-, or
high-back are part of the pro-
gram. Circle No. 325.

Walter Knoll, through Brayton

“There’s a lot of cherry picking
going on here,” noted one U.S.
manufacturer attending’
Orgatechnik as part of a delega-
tion sponsored by the Business
and Institutional Furniture Man-
ufacturers Association (BIFMA).
Indeed, the interest among
American suppliers in licens-
ing, importing, or otherwise
representing German-pro-
duced lines continued strong at
the fair this year, held in Co-
logne, October 16-21. Many
agreements were reached be-
tween German and U.S. man-
ufacturers, according to fair
spokesmen who also noted that
there were a number of U.S.
exhibitors—among them
Krueger Inc., Steelcase (under
Polschroder), Metropolitan, iil
International, HAG USA Inc.,
and Center Core.

However, in spite of the en-
thusiastic participation of U.S.
suppliers, opinions varied as to
the technical innovation of this
year's fair. Seasoned attendees
seemed to agree that it lacked
the spirited experimentation of
previous years. Very little was
shown in panel systems, for ex-
ample. Still, some stand-out in-
troductions were popular with
visitors, including Wilkhahn's
Thema table that featured an in-
triguing connecting mechanism
permitting reconfiguration of
worksurfaces to suit any need.
(The line is planned for eventual
introduction through Vecta
Contract in the States.)

Also noteworthy were sliding
worksurface tops, shown
through many exhibitors,
which accommodate wiring
without loss of valuable work
area. Some showgoers pre-
dicted that this feature would
crop up at NEOCON this year.

Many attending the show re-
marked on the considerable
number of chair introductions
being made—most in the “pas-
sive ergonomic category,” with
simplified mechanisms. Of
course, several of these were in
prototype stage and won't
emerge in this market for a
while. In the latter category was
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Foreign companies lure U.S. partners

Voko's new office chair, “Physio
Class,” designed by Karl Dit-
tert; the company, which has
offices in Houston as well as
plans for expanded U.S. show-
room representation, is promot-
ing its ACM system of comput-
er-oriented worksurfaces and
storage modules in the States.

Licensing on upswing

According to Ferdinand
Hartmann, executive director
of the German Association of
Woodworking Industry & Plas-
tic Manufacturers, licensing is a
major growth area for German
producers. His group, 40 per-
cent of which is comprised of
commercial furniture manufac-
turers, organized an exhibit of
furnishings at the Innova mart in
Houston last November. The or-
ganization has also been repre-
sented through exhibits at
NEOCON and Westweek,
where it promotes its wares to
U.S. buyers.

And, it would appear that the
U.S. reception to German
product is enthusiastic, judging
by the BIFMA delegation to
Orgatechnik this year, which
was composed of 70 represen-
tatives from over 30 companies.
This figure, of course, does not
signify the true total of Amer-
ican firms engaged in commer-
cial partnerships with German
companies.

Prominent among German
concerns which have estab-
lished strong ties with the U.S.
is Kill, now represented
through Cy Mann in New York.
Kill is also part of a group ex-
hibiting under the name
MBIG—Modern Bauhaus Inte-
riors of Germany—at the Mar-
ketplace in Philadelphia. Com-
menting on U.S. acceptance of
German product, Walter Jae-
gle, Kill president, notes,
“When | was at NEOCON in
‘86, there was a big difference
from the preceding year in
terms of more European feeling
and more ergonomic design. It
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Sedus, (in the States)

Martela

Vitra, through Stendig

Martela—Through this Finnish
firm, the Cre-Activ system is now
available, incorporating wire
management, storage, comput-
er/NVDU tables, and panels. Sys-
tem can be linked together for
reconfiguration needs.
Circle No. 343.

Sedus—A new management
swivel armchair is offered in the
London 6 model which has tilt-
ing mechanism as well as hori-
zontal movement of the seat.
Seat depth adjustment is also a
feature. Circle No. 317.

Sitag, through Schafer Bros.

Vitra—Through Stendig, seating
designs by Mario Bellini now in-
clude visitor and conference
chairs with cantilevered wood
base.

Circle No. 344.

Sitag—Synchro-sit 45 is suited
for use with VDT terminals.
Chair is available in a variety of
models—from clerical to ex-
ecutive, Circle No. 318.
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Flototto

Roder, through Corry Jamestown

Flototto—This line of modular
desks and storage systems is
adaptable to a variety of user
needs. Circle No. 330.

Roder—Manager’s swivel chair
comes in arm and armless ver-
sions with active and passive
ergonomic functions. Available
through Corry Jamestown.
Circle No. 329.
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Interstuhl

Interstuhl—Collection 3000 is
available for mid-management
and clerical use. Features in-
clude height adjustment and in-
clination with a gas spring
mechanism. Company has U.S.
representation. Circle No. 321.

Casala—Through Krueger Inter-
national, the Butterfly chair de-
signed by Jochen Hoffman offers
seating for hospitality use. Made
of beechwood in nine high-gloss
lacquers and four wood stains,
the design features an asym-
metric back. Circle No. 315.

Casala, through Krueger Int’|

seems that many U.S. manufac-
turers are adopting the Euro-
pean look in lightness of scale
in product design.”

However, at Art Collection/
Dreipunkt, represented by
Davis Furniture in the States,
managing director Reinhard
Janke notes a few differences
between the U.S. market and
that of Germany. “The impact of
designers and architects in the
specification process is much
stronger in the States than it is in
Europe. Here, the A&D com-
munity isn’t as vocal, but there
is a growing acceptance of end-
users in Germany.” As, Drei-
punkt's contract division, Art
Collection has grown to 50 per-
cent of the firm’s business since
1979 when it represented 20
percent of volume.

For Brayton International,
among the first of the U.S. man-
ufacturers to license from
abroad, the liasion with Walter
Knoll in Germany has been
longstanding. Since the early
'70s, Brayton has carried sever-
al of Walter Knoll’s lines, 12 of
which are still active sellers.

With 10 of its own European
showrooms and exposure
through 19 Brayton showrooms
in the States, Walter Knoll has
increased its commercial fur-
nishings business by 30 percent
over 1985—or, double what it
was in 1982, Observes Paul
Brayton, “What we look for is
product with an international
standard.”

This comment confirms the
impressions of expert observers
of the international contract
scene. Namely, that there is a
blurring of the lines which used
to separate German from U.S.
design, or from that of almost
any other country. Notes Karl
Dittert of Voko, “There is really
no difference between what
various countries are produc-
ing. Industrial design is an inter-
national affair today. This has
been the case for a while, in
fact, when you consider that
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Mies van der Rohe was edu-
cated in Germany but taught in
the States and greatly influ-
enced designers there.”

Exhibits integrate automation

A representative from Shaw
Walker attending Orgatechnik
commented upon the integra-
tion of automation manufac-
turers and office furniture sup-
pliers in the same halls.

Indeed the majority of
Orgatechnik is composed of au-
tomated equipment for the of-
fice in copying machines, data
processing devices, comput-
erized equipment, and the like.
The office furniture segment is a
small portion of the fair’s total
2.2 million square feet (up 60
percent from ‘84) and 1,800 ex-
hibitors (up 25 percent). Ex-
hibitors represented 29 foreign
countries, while 163,000 trade
visitors came from 67 countries
(14,000 were non-German). At-
tendance was up 16 percent
over the previous fair in '84.

According to show figures,
some 38 percent of all visitors
attended the fair expressly to
see office furniture and furnish-
ings. With a healthy domestic
furniture production up nearly
10 percent over ‘85 by the close
of last year, German producers
put on a good show, supple-
mented by significant participa-
tion from other countries,
including Italy, Switzerland, the
United Kingdom, and Scan-
dinavia. Nearly 600 of the
posted 1,800 exhibitors at the
fair specialized in office fur-
nishings manufacture.

In spite of a shaky export sit-
uation owing to the sinking
U.S. dollar, Germany’s export
share in furnishings has re-
mained stable at just over 20
percent of total production.

Shown on these pages are
some of the products exhibited
at Orgatechnik ‘86, many of
which are available in the States
through joint venture with do-
mestic producers, or through
direct distribution.
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‘International design standard’ cited

Girsberger, (in the States)

Mauser, through Gunlocke

Presse, through Kinetics

Mauser—Licensed by
Gunlocke, Performa seating line
offers ergonomic contours with
fingertip seat and back adjust-
ment controls. Management,
task worker, and executive mod-
els are part of the line.

Circle No. 326.

Girsberger—Trilax offers un-
usual adjustment mechanism
through a triple-joint which en-
ables chair to follow user’s move-
ments. Circle. No. 335.

Grahl International, (in the States)

Presse—Rectangular shaped
back is available in this height-
adjustable, tilting chair through
Kinetics Business Seating pro-
gram. Circle No. 324.

Grahl—A new line of executive
chairs, Contura 4911 and 2551 is
covered with European leather in
gray and dark brown. Series
comes with upholstered arms
and solid oak base.

Circle No. 331.
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Voko, (in the States)

Klober, through Kimball

Voko—ACM system offers mod-
ular, multifunctional, and
mobile workcenters. System can
be adapted according to tasks
and worker needs. It offers so-
phisticated cable management.
Company has offices in
Houston. Circle No. 322.

Klober—Licensed, by Kimball in
the States, Klober introduces a
new line of seating called “Con-
nex.” Ergonomic support and
styling are features.

Circle No. 340.
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Vaghi, through Pace

| Vaghi—Available through Pace

are the Kiruna Series Executive
Chairs, including high-back,
low-back, swivel conference
chair, and lounge chair.

Circle No. 332.

Kill—Designed by Giovanni Off-
redi, this new seating offering is
distributed exclusively in the
States by Cy Mann.

Circle No. 323.

Kill, through Cy Mann

Lamm

Alex Linder

Lamm—Varia is an armchair for
offices, designed by Lucci and
Orlandini. Steel tubing structure
automatically adjusts to inclina-
tion of user’s back. Available
with, or without padding, and

with, or without armrests. Fix-

tures represents some Lamm
products. Circle No. 334.

Alex Linder—Full wire manage-
ment is offered in the AL 2000
range, with wires handled in
cross/horizontal and vertical/leg
sections. Various configurations
can be arranged with the system.
Circle No. 316.

Drabert, through atelier int’|

Art Collection/Dreipunkt, Davis

Drabert—Under license by
atelier international, Nova stack-
ing chair comes in seven stan-
dard shell colors and three frame
finish options.

Circle No. 327.

Art Collection/Dreipunkt—Li-
censed by Davis Furniture, the
Gamma Desk Series is com-
posed of configurational top ele-
ments which can be assembled
into U-shape, L-shape, or con-
ventional straight desk formats.
Lines can be used in offices as
well as reception and con-
ference spaces.

Circle No. 339.
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it's right.
You can just feel it.
What you don't
understand is,
why can't they
see it.
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Classic wood office turniure

Call1-800-23J0FCO
for the sales representative
N yourarea
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Loboflor

It just may be the
worlds flrst

t least, that's what
specifiers all over the
world seem to think.

Rolls Royce chose
Loboflor carpet for their
London showrooms. Per-
haps because its unique
high density flocked pile
(50,000 fibers per square
inch!) won't mat. Or crush.
Or track.

Australia’s Sydney Hospital
seems to like the easy, cost-
efficient maintenance of Loboflor.

Spills clean up quickly, completely, so the floor stays
looking new. And Loboflor carpet can be wet-
vacuumed time after time, so it stays hospital-clean.

Cunard Line's famed luxury liner, the QE2, selected
Loboflor to carpet the health club and sauna rooms
aboard ship. One reason: Loboflor is waterproof.
Won't ever rot. Or mildew. Even if it's flooded, it dries
fast to like-new freshness and appearance. And it's
—~ hever slick, wet or dry.
|  Fully as important, Loboflor
carpet features a fiberglass
midlayer that’s absolutely
dimensionally stable. So, even
with QE2's exercise equipment,
there's no buckling. No shrink-
age. No rippling.

The Royal Polo Club in
Malaysia wanted the superb
comfort of Loboflor, the

result of its thick PVC

;VUV| | — . SRR S

Carpet that comes clean

backing, cushiony fiber-
glass midlayer, and super-
dense nylon pile. (They're
also pleased that their
vintage Burgundies won't
stain Loboflor at all.)

But the good Irish
Sisters at the Dominican
Convent in Dublin haven't
really said why they
wanted Loboflor. (We
suspect it has to do with the
heavenly peace and quiet of
Loboflor sound absorbency.)

The real magic of Loboflor carpet is simple: Loboflor
combines the durability and easy maintenance of a tile,
the luxurious com- '
fort of a textile car-
pet, and the
waterproof pro-
tection of arubber
mat. Then backsitall
up with a full ten-year
wear guarantee.

Test it for yourself. Call
us, or drop by our
showroom at 1909
Hi-Line Drive, Suite L
in Dallas for your
free Loboflor
“Punishment Kit".

Bonar & Flotex, Inc.

1909 Hi-Line Drive, Suite L
Design Center District
Dallas, Texas 75207

For tull information, call now:
Toll-free: 1-800-334-7331
(In Texas, call 214-651-1423)

A Bonar product

Circle 53 on reader service card




brayton_
international
collection’

p.0. box 7288 high point, nc 27264 919/434-4151 telex 578-431

walter k. collection design: christian heimberger
atlanta 404/231-0185 denver 303/628-5470 minneapolis 612/338-0404 san francisco 415/864-3801
boston 617/423-0040 houston 713/622-2165 new york 212/371-6131 san juan B09/721-7778
chicago 312/822-0711 losangeles 213/652-5450 phoenix 602/954-9435 seattle 206/762-4242
dallas 214/747-7130 miami 305/233-9537 st. louis 314/241-8431 tampa 813/621-9451
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Medium Cherry:
Combining design elegance with
executive status.
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Circle 55 on reader service card

Showrooms:

Atlanta, Calgary, Chicago
Dallas, Houston, Los Angeles
New York, Philadelphia
Toronto



Stildomus, Circle No. 265.

REPORT FROM MILAN

Bieffeplast,
Circle No. 279.

Kill, Circle No. 283,
(Germany)

B&B Italia, Circle No. 281.

Franz Wittmann, Circle No. 278,
(Germany).
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deSede, Circle No. 277, (Switzerland).

S h f' d II one were to walk past every exhibit at
Onge rS I n the Salone del Mobile, the combined
Milan furniture and lighting show held

|eSS 'nnovatlon , last September, the distance travelled

would equal 30 miles! This does not in-

more in prOdUCt clude the more than 20 showrooms

. which should be visited in the downtown
refl n e m e nt area, if only there were time.

Apart from size, confirming the impor-
tance of this fair are its 2,372 exhibitors
and 118,017 visitors, of which 41,728
came from countries other than Italy.

The Milan Fair is both a national trade
show and the main stage for Italian fur-

By TOBY RODES

Toby Rodes is a frequent contributor to s ;
CONTRACT. covering the domestic niture and lighting fixture exporters who
and foreign contract design market. rely on export for their livelihood. This is
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Maxalto, Circle No. 282.

Casala, Circle No. 286,
(Germany).

Stuhl, Circle No. 285,
(Germany).

Arflex, Circle No. 269.

due to the poor state of the domestic fur-
niture industry in Italy—its national mar-
ket is shrinking. Consumers are prefer-
ring to spend their money in other areas,
thus deferring furniture purchases. Were
it not for manufacturers’ export, many
middle-size and larger suppliers would
already be bankrupt.

During 1985, Italy exported furniture
worth some $2.9 billion (at the current
rate of exchange), of which roughly 14.5
percent was sold to the United States.
Although exports to the States continued
to grow until recently, the drastic drop of
the dollar in terms of the Common Market
currencies has begun to slow down fur-

CONTRACT/January 1987

niture exports, especially in the lower-
price categories. This negative economic
situation dampens the Italian industry’s
willingness and ability to experiment
with “revolutionary designs” and to over-
awe the world with new prototypes. In
short, it is affecting the design leadership
edge traditionally enjoyed by Italy.

Less innovation seen

Contributing to this state of affairs may
be the fact that many of the famous Italian
designers are becoming “burned out.”
They repeat themselves more or less, but
since they are still on the scene and enjoy
great repute, they prevent younger talent

Gebruder Thonet, Circle No. 284,
(Germany),
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Brunati, Circle No. 272.

Matteo Grassi, Circle No. 270.

Sidi, Circle No. 263, (Spain). Skipper, Circle No. 280.

Economy fosters | from getting to the fore.

. In effect, the spectacular was missing
conservative from this year’s show in Milan. Among
manufacturers, dealers, designers, and
appr()aC heS visitors at the show, many agreed that it
gave way to technical and visual refine-
ment, rather than innovation in product.
Such refinements included high-gloss
lacquer (much in evidence); use of gray,
black, and white as dominant colors; and
softened treatments for the recent
’ classics.

The attempt was clearly made to
change the currently fashionable stark
Cassina, Circle No. 288. gray and galvanized steel look popu-
| larized by Philippe Starck into something
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Casas, Circle No. 289.

Vuokko Oy, Circle No. 271
(Finland).

more graceful and colorful. This was ac-
complished by mixing a little bit of Starck
with a small portion of Bauhaus to form a
pleasing, quietly colored product.
Contemporary design is gaining
ground everywhere in Italy. The typical
heavy traditional furniture is to be found
less and less. Nowadays, many small pro-
ducers offer contemporary furniture of
good quality, incorporating astute tech-
nical solutions. Quite a few French deal-
ers seem to have discovered new supply
sources among these artisans.
Multi-functional features are impor-
tant, evidenced by convertible sofas and
lounge chairs, as well as height-adjusta-

CONTRACT/January 1987

Poltrona Frau, Circle No. 268.

Joint, Circle No. 264.

Techno, Circle No. 266.

ble tables and office chairs. A very wide
choice of materials, finishes, and de-
tachable covers for the same model are
being offered to satisfy more knowledge-
able specifiers.

Euroluce, the lighting show in which
Koch & Lowy and Zelco participated as
sole U.S. representatives, made it clear
that the retrospective furniture craze has
had its effect on lighting as well. Lamps
designed by Joseph Hoffmann, Otto
Wagner, and Adolf Loos were to be seen
as were reproductions of antique Vene-
tian chandeliers.

Shown on these pages are a sampling
of the products seen at the Milan Fair. [

Saporiti Italia, Circle No. 274.
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The ﬁber Of St FranCiS (SKHHP prescribed anti-microbial

Zeftron 500" ZX nylon). Healthy fiber for St. Francis Hospital? Smith, Korach, Hayet,
Haynie Partnership came up with the solution. Anti-microbial Zeftron 500 ZX nylon carpet tiles




that resist germs, wear-marks, wheel-marks. Solution-dyed Zeftron 500 nylon BASF Corporation
Fibers Division

Is sun-resistant, bleach-proof. Its vibrant depth of color makes St. Francis in
Miami Beach, Florida seem more like being at home than being in the hospital. BASF

Circle 21 on reader service card




® Westtield. The beautiful,

The toral design solution for any traditional
office is Westfield. From a basic desk-credenza
combination to the conference suite of the CEO,
Westfield's thoroughly integrated modular
componentry offers everything to meet the
individual needs of the executive offi

Westfield is Modular. Virtually any configur-

ation in traditional design can be arrived at.
Every desk, credenza, hutch, wardrobe, com-
puter support unit, corner unit, etc. is totally
integrated. The add-on potential is infinite.

Westfield is Functional. Overhead storage,
Space 119 icago Merchandise Mart mobile and space-saving pedestals, “hidden”




durable,adaptable traditional. ®

IS >
'S \\ ‘\\
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computer keyboard drawers, filing that includes
legal, letter, EDP and data, are just some of the
features that make any Westfield office a nucleus
of productivi nd Westfield is 100% adapt-
able to the electronic office!

Westfield is Beautiful. A lustrous, deep walnut
finish brings out the majestic beauty of select
wood veneers. Gleaming brass handles and
knobs elegantly appoint drawers and files.

The Westfield Series 1s a magnificent statement
R e 4 o EXECUTIVE
in traditional wood design crafted for the pro- FURNITURE
gressive office of today . . . and tomorrow County Road 400 W, Huntingburg, Indiana 47542. 1-800-221-7469.

Circle 58 on reader service card




PRODUCT SHOWROOM

Photography by Peter Paige, Peter Paige Associates

rueger Inc., a domestic and inter-

N e U tra I en Ve I Ope CO nta i n S national furniture manufacturer,

B ’ celebrated the opening of a new
CO I OrS I n Krueger S N 1 Y. Space showroom in the Architects & De-

signers Building during Designer’s Satur-
day in New York last October.

Open office space, private office, con-
| ference room, and showroom area fill
8,000 sq.ft. designed by Eric Bartelt, Bar-
telt Design, Milwaukee, Wis. An im-
pressive entrance supports a corporate
furnishings image and affords spa
ciousness between the transportable,
faux-finished columns. Non-attached
columns rest on a bleached ash wood
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floor which leads to the showroom,
where a subtle distinction is made be-
tween Krueger International’s Castelli,
Artifort, and Casala collections, and the
main contract selections,

“Creating a neutral envelope for the
display of colorful products was impor-
tant; that's why shades of gray were wide-
ly used for interior design, with the
exception of blue neon in the conference
room,"” explains Bartelt.

Two small showcase areas were
provided for new product introductions
and special product highlights with lat-
tice work surroundings. The designer

CONTRACT/January 1987

made a bright statement with application
of a blue neon sculpture in the con-
ference room, where clients can confer
with sales representatives and complete
details of a purchase or use audio-visual
equipment. An additional multi-purpose
room can be quickly set up in the rear of
the showroom.

Drawings and engineering needs for
the showroom were provided by the ar-
chitectural firm Kahler Slater Torphy Eng-
berg, of Milwaukee, Wis. The entire
showroom space allows for ultimate flex-
ibility to change display arrangements as
frequently as desired.







qudlity. Only Fiandre.

ERAMICA LTD., P.O. BOX
Circle 84 on readeg




rsttute of Bussess Desgrens

1BD

and Contract Magazre

Procuct Desgrn Award

DESIGNER CEILING

AR A T [ e - —w
A Narrow %¢" Face A %¢" Center Regress
LESS IS MORE ...an impression perceived by all designers and the
concept we've put into Spectra 3700.
LESS SURFACE ...60% less visual metal surface at the ceiling plane

for a solid, uniform appearance.

LESS RESTRAINTS ...with no required fixture frames or support clips
the selection of light and air handling fixtures for
specification is expanded.

MORE OPTIONS ...10" and 12" main runner lengths that allow for a
wide variety of possible modular configurations.

MORE APPEAL ...a profile that accepts standard lay-in, square-cut
ceiling panels.

MORE COLOR ...a capped face that offers a wide variety of reflective
and paint coated finishes.

LESS IS MORE ...the concept that won Spectra 3700 the 1985 In-

stitute of Business Designers Silver Award for
Product Design Excellence.

4849 S. Austin Avenue, Chicago, lllinois 60638 « 312-563-4600
5501 Downey Road, Los Angeles, California 90058 - 213-582-1100
6750 Santa Barbara Court, Baltimore, Maryland 21227 - 301-796-8220
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~ Simply comtf Aneasychairat  Deliverable in four to eight weeks. Firm.
work. An easy chair to yvork. One of
seven Series One models: Managerial. .

L’he Dlszizaltlve Executive |

For our complete, 24 page Series
One Seating brochure, call toll free

Operational... etamal .Conference  1-800/854-6919 (in Calif. 1-800/422-2101).
.. Technical...Guest. Domestically Or write Panel Concepts, Inc., P.O. Box
desbned and manufaetured C-25100, Santa Ana, CA 92799-5100.

S R e 1

© Copyright Panel Concepts, Inc., a subsidiary of Standard-Pacific Corp. Series One Seating is a trademark of Panel Concepts, Inc.
' Circle 61 on reader service card

I e




102

PRODUCT SHOWCASE

Barrister seating collection
is ideal for traditional offices

new seating collection, Barri

ster, has been introduced by

Lehigh-Leopold. It is ideally

suited for any traditional office.
Part of the Lehigh Express quick-ship pro-
gram, Barrister is available in garnet,
mushroom, navy blue, or mahogany tex
tiles that coordinate with medium walnut
arms and bases. Brass rivets further en-
hance the classic design lines of the seat-
ing.

The seating line consists of an ex
ecutive swivel chair No. 181133, secre-
tarial/steno chair No. 181303, side chair
No. 181533, and captain’s chair No
181433, all available in W28 medium
walnut wood finish. Circle No. 261.
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Taadilincfortiayy

New Boston chairs reflect the
tradition we cherish in the warm
color we enjoy with the comfort we require.
Distinctive modernity that retains the

mellow dignity of yesterday:
New Boston by JSI.

Circle 62 on reader service card




BIOTEC CLUSTE|
GOES STRICTLY BY THE

For an office furniture system to
measure up in today’s business climate,
it has to be functional and attractive.
And it has to stand up to some pretty
tough numbers.

So, for a moment, set aside the fact
that BIOTEC CLUSTER-CORE™ offers
VDT-intensive features like a choice of
worksurfaces, cable management, and
free-standing workstations.

For a moment, set aside the fact the
BIOTEC CLUSTER-CORE is the result
of over 20 years of manufacturing
expertise, and is backed by a nation-
wide network of experienced dealers
who'll work with you in designing a
floorplan customized to your needs.

And for a moment, go strictly by the
numbers.

When compared to conventional
office layouts, BIOTEC CLUSTER-
CORES’ advanced cluster design can
save you up to 60% in floor space,
while it increases the worksurface area
for each person by as much as 75%.

In most cases, at a cost per workstation
that is significantly less.

At the same time, BIOTEC
CLUSTER-CORES’ ergonomically
designed workstations can give rise to
an astounding increase in produc-
tivity in VDT intensive environments.
According to several recent studies the
increase could be 25% or even higher!

Attention Government Agencies
Biotec Cluster-Core is on GSA Schedule.

Circle 63 on reader service card
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Less floor space. More work space,
and increased productivity. It adds up
to an excellent payback and better
numbers on your bottom line.

When you put this together with all
the features we momentarily set aside,
there’s only one more number you'll
need. It assures you'll get the most
complete, cost-effective office furniture
system available today. And of course,
it's toll free. Call 1-800-543-1921 for
the name of your authorized BIOTEC
CLUSTER-CORE dealer. In Ohio, call
1-800-543-8334.

O Please send me
more information on
BIOTEC CLUSTER CORE™
[J My requirement
is immediate.

Please have a sales
representative contact me.

Name

Title
Company 7
City

Phone

BIOTEC.
SYSTEMS

3158 Production Drive, P.O. Box 8, Dept. C-187
Fairfield, Ohio 45014, Tel. 513-874-9498
or 1-800-543-1921. In Ohio 1-800-543-8334




The fabric that isn't.

Meet two new classic patterns. Rich, yet subtle. Vinyl wallcoverings with
the elegant feel and look of fabric. From BFGoodrich.

Esperé with comforting 45 ° angles. Even as you step back, the texture
is apparent, inviting. In 36 fresh colors.

Regiment has an exciting, herringbone feel. A dignified, woven look.
Choose from 45 distinctive colors.

Both patterns contain the extra protection of Early Warning Effect

™

formulation.

Now you can take the feel of fabric where it hasn't been before. To
high traffic interiors, corridors and large wall areas.

Esper€ and Regiment. Designed to give you a beautiful fabric look that
will look beautiful for a long time. Ask your BFG sales rep for samples.

Circle 64 on reader service card
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Here’s solid evidence Sligh business furniture works for lawyers.

Law firms reflect
success as part of their
efforts to attract and
keep clients. That's one
reason they choose Sligh
Furniture. It’s why you
should be recommending
Sligh to the law firms in
your market.

Sligh has made
premier-quality,
beautifully-built furni-
ture for over 100 years.
We combine exquisite
materials with meticulous
craﬁsmanship tocreate
an extensive pmdmn )

S FOR N O DD




PRODUCT SHOWCASE
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Broadloom
carpet unifies
offices

hree different executive offices,
with as many different decors
and area rugs, were all unified
through the use of broadloom in
a recently designed Atlanta, Ga., bank.
Designed by Joanna Dayvault Jones,
ISID-ASID, the offices utilize Patcraft
Sachet classic velvet plush in a gold color

to tie the disparate elements together.

A high-end residential carpet, Sachet is
crafted of Antron nylon and is one of the
most labor intensive carpets in the Pat-
craft line due to the number of times it is
sheared to achieve a perfect finish. It is
designed to hold up well in an executive
setting. Circle No. 253.
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... OF YOUR DELIVERY
PROBLEMS WITH
PRECISION’S SYSTEM 3
QUICK-SHIP PROGRAM !
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INFORMATION, 1-800-447-4700
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Color ceilings are all the news. And no wonder. budget you have fo work with! We've made 24 colors
Color's so elegant, so essential to truly coordinated  STANDARD on selected Acoustone® and Auratone®
decor. Now we're making color ceilings so available, Panels—the broadest new line of colors in the industry.
so affordable, you'll want to use them to set moods, We make it easy for you to coordinate with any fumiture
shape seftings, omament and modify space on any  and fabric colors of leading office equipment makers,

AFFORDABLE COLOR CEILINGS FROM USG




For color brochure, SC-937 see
our representative. See 9.1 Usg

in Sweet's Catalog Files. Orwrite
| fousat101S. Wocker Drive,
g ;mlcaammodao-ms Dept. C187.

ACOUSTICAL PRODUCTTY CUMPANYS

Circle 87 on reader service card




PRODUCT SHOWCASE

Architectural |
Elements
brightens

open plan

rchitectural Elements is a sys-
tems furniture application from
Haworth Inc
the design possibilities of open
offices by permitting creation of interior
architecture within the open office en-

, which expands

vironment. Geometric glazed and fabric-
covered panels, fanlights, single and
French doors brighten a workstation
through use of visual perspectives.
Diverse shapes and surface treatments
turn corporate spaces into cityscapes ol
small neighborhoods with varied-shape
panels. A designer can create landmarks

using gabled and oblique panels to serve

as a transition between two other panels
of different heights.

Glazed panels offer three styles of
muntins which define the glazing into a
variety of window pane effects. An exten-
sive collection of textiles offers patterns
and colors that can be used to achieve
interiors with richness and warmth.

All panels are available with the TriCir-
cuit ERA-1 electrical system or with the
Power Base, Haworth’s eight-wire elec-
trical system that provides multiple dedi-
cated circuits. Circle No. 252.

CONTRACT/January 1987




Beautfiful lines by Falcon

The Bellina Collection:
a new line of seating
from Falcon. Available
in a variety of finishes,
including Color Tech.

Falcon . . . for the finest in seating




NTRODUCING NOUVELLE. FABRICS YOU CAN

HERCULES
L Hercules Incomporated, Norcross, GA 30071.






¢c ...the new technologies
require new Sstrategies
and organizational
structures, which in turn
require a great deal of
room for creative
movement.»?

William Ouchi, Theory Z

The changing nature of space.

Today’s information-intensive
organizaton 1s in a constant
state of flux. Changing, ad
justing, reorganizing to meet
the challenges of a changing
marketplace

You, as a designer, can help
vour clients shape their space
to meet the challenge of those
changes. With an office plan
that flexes with the ebb and
flow of organizational change

Rosemount’s Private
Spaces® System is responsive to
the needs of the changing
organization structure. It
is responsive because it is not
shackled by the limitations
imposed by restrictive power
or communications distri
bution networks.

The Private Spaces System
has self-contained but separate
electrical and communications
raceways that move with
every change in the panel
configuration. Without discon
necting wires or dismantling
panels, With minimal disruption
of work or information flow.

Circle 70 on reader service card

A Private Spaces System is
also aesthetically pleasing. With
a wide choice of fabrics and
finishes that soften the hard
edge of high tech environ-
ments. With high performance
acoustics. And with components
and accessories that meet both
the work function and the
physical needs of the worker.

For more information about
how Rosemount Private Spaces
System can help you meet
the challenge of change, write
or call us today

O

Rosemount

Office Systems, Inc

A subsidiary of Emerson Electric

Airlake Industrial Park

Lakeville, MN 55044-8003

(612) 469-4416

Or call toli-free: 1-800-328-6446




Eh\\estin-Nielsen

Manufacturers of creative seating - office - conference - reception - systems

Have a Seat!
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Westin-Nielsen creates these handsome styles and many more in your choice of fabrics and
finishes for most commercial applications. For more information contact our sales office today.
*PDQ Quick Ship Items.

B \Westin-INIelsen 4301 white Bear Parkway, St. Paul, MN 55110 (800) 626-1234

Circle 71 on reader service card




PRODUCT SHOWCASE

New line for
technical
environments
comes to U.S.

118

oko U.S. announces the avail-

ability of Activity Center Mod-

ules (ACM) in the States,

offering connectable but free-
standing systems of work tables, storage,
and privacy panels.

ACM, which minimizes use of panels
and creates a flow-through work environ-
ment that enhances worker communica-
tion, is suited to technology-intensive
operations in data and word-processing
work environments. Partial-height visual/
acoustical screens provide privacy that
moves with the height of the worksurface.

In addition, automatic height and in-
cline adjustments for worksurfaces and
tables permit seated or standing activity,
as well as instant changeability. Electrical
access is provided for all types of desk-
top electronics by means of multi-chan-

nel raceways with built-in outlets.

All of ACM’s edges are radius; the sys-
tem does not have any exposed mecha-
nisms or tasteners.

For storage, attached and mobile ped-
estals are available for both desk-height
and under-desk requirements. The line
also features full-height storage cabinets,
and the Voko “Super Drawer”—an ex-
clusive storage module that combines
vertical, lateral, and shelf filing into a
single unit that can serve as a space divid-
er between activity modules.

Voko U.S. is the American distribution
and service arm of the 75-year-old Franz
Vogt & Company, known as Voko—West
Germany's largest office furniture man-
ufacturer. The company is represented in
the U.S. through a showroom in Houston
where it has offices. Circle No. 365.
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Alvar Aalto
Breuer
Bertoia

Eileen Grey
Herbst

Hoffmann

Le Corbusier

Mies Van Der Rohe
Mallet-Stevens
Mackintosh
Mitsutani

Rietveld

Reich

Stam

Wagenfeld

-
-
-
Cad
<

Circle 72 on reader service card

215 LEXINGTON AVENUE, NEW YORK, NY 10016¢TELEPHONE (212)684-1199 CHICAGO MERCHANDISE MART SPACE 841, IL 60654 TELEPHONE (312) 822-0535

Los Angeles: COBALT e Detroit: ARKITEKTURA e Washington DC: KNEPPER/SWEENEY
* Philadelphia: KNEPPER/SWEENEY ¢ Miami: MATCHES III ® San Francisco: LOGIA INTERNATIONAL
* St. Louis: INTERIORS UNLIMITED e New Orleans: RIDDLE & ASSOCIATES




Introducing

the cabinet that
isn’t afraid of
change.

Circle 73 on reader service card
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With TAB's new Spacefinder® Designer Series you can plan your cabinets to your
specific storage needs. When the future creates new needs, these same cabinets
will change to meet them.

The concept is simple. A uniquely engineered cabinet shell that accepts a wide
variety of interchangeable components. Compared to old-fashioned specialized
cabinets, you need much less floorspace to create the ideal mixed-media
storage system.

The Designer Series also adapts to any work environment. With seven heights,
three widths, two depths and a full range of designer colors, these beautifully
finished cabinets perfectly match any application.

Here's your answer to a flexible filing system that won't be disrupted by the
ever-changing business world.

For more information call toll free at 800-672-3109 Ext. 4409. In Calif. 800-
742-0099 Ext. 4409. Or write us at 1400 Page Mill Rd., Palo Alto, CA 94304.
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Baccarat goes beyond the
boundaries set by other
outdoor furniture. Its bold
o~ dimensions, thoughtful
g proportions and superb
construction open a new
° territory for your outdoor
\ “"—""“:r sl territory, the world you =
e create is entirely up to you.
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For information on the East Coast, phone "‘ ]
813355-2715, or write P.O. Box 3197, Sarasota, FL _ e ";‘T\—
33578. On the West Coast, plmnc 714-951-2010, or \
write 5 Marconi, Irvine, CA 92718, "
—

Showrooms in: Atlanta, Chicago, Dallas, Denver,
High Point, Houston, Irvine, Los Angrlcs, Miami,
New York, Phoenix, San Francisco, Sarasota.

Probably the finest.

Circle 74 on reader service card
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PRODUCT SHOWCASE

M

Wood line
has executive
styling options

ston 9500 Collection
from Jofco is a line of wood fur-
niture featuring deep mahogany
finishes over walnut. Crisp neo-
classical lines combine to create an ex-
ecutive image
Designed by 0.). Holohan for Jofco, t
collection makes a contemporary design
statement while retaining such traditional
detailing as reveal treatments on desk
tops, and horizontal-band incisions on
desk and credenza bases.
The collection contains two executive
desk chassis and four tops, conference

and table desks, and three sizes of con-
ference tables. Other elements include
left and right returns, credenzas and
hutches, file units, tambour computer
units, and end, square, and coffee tables.

Desks and credenza tops are available
in optional burl walnut. A leather inlay
accented with 24k gold is offered as an
option for desks

Other features include EDP filing ca-
pabilities in all desks, credenzas, and re-
turns, plus adjustable keyboard pedestals
and touch latch arm-slides on all desks.
Circle No. 26
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What a palette of colors! Interweave™
Decorative Fabric offers almost unlim-

ited color possibilities to indulge your most
subtle flights of creativity or to satisty your most
practical customer’s demands. Woven of solution-
dyed Marquesa® Lana, Interweave gives supero
colorfastness and color consistency with 3l in-stock
colors! Its beauty lasts, too, because Interweave's
bulked continuous filament yarns far exceed the
Wyzenbeek Test's abrasion standards (without
fuzzing or pilling) -
Easily cleaned with solvents or water- -
based agents, Interweave resists soil and *?
won't support odor-causing mildew or West Point
bacteria. More shocking is the newsthat ~ Pepperell
Interweave won't build static charges! Soget a toe-
hold on Interweave. The versatile, decorative fabric
that will knock theirsocks offl From WestPoint Pepperell,
the name behind the quality of Martex®, Cabin Cratts®,

Lady Pepperell®, and GriffteXs. W
Caill 1-800-554-7424 for information. St
Lana is a registered trademark for I00% BCF ~ Vanex”

Marguesa
Olefin yarn produced by Amoco Fabrics and Fibers Company.

INTERWEAVE.

SO BEAUTIFULLY SUBTLE,
ITLLKNOCK THEIR
SOCKS OFF.
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DESIGN FROM HERE
TOINFINITY.

Plexus. An unprecedented breakthrough that immediately
unlocks and stimulates the mind.

Plexus is a system of precisely engineered
carpet tiles—all of which will coordinate to
present the designer with the ultimate in con-
temporary colorations and textural flexibility.

Using only Plexus, you can specify carpet for
an entire project, no matter how many different
areas are involved. From heavy-traffic corri-
dors to the plushest of board rooms, your
colors and aesthetic presentation will be
beautifully coordinated.

The Plexus network allows the dominant
color in one area to become the accent color in
another; texture and construction can also
vary. So blue-green loop pile in an open office
space can evolve into an elegant biege-blue cut
pile in an executive office—while retaining a
strong sense of inter-connection.

Every Plexus style expresses the latest, richest
colorations. And because each uses the new
Chroma-Set™ dye system, the vibrancy and
consistency of those colors are guaranteed.

Plexus styles also feature Dupont Antron
continuous filament nylon, so long life, static
control and easy maintenance are integral
benefits.

Plexus. The unique flooring system from
Collins & Aikman. Finally you can work with
just one source—and still beautifully coordi-
nate the design and coloring of twenty highly
varied areas. Or two hundred.

For a brochure on our exclusive Plexus sys-
tem, just send in the reader response card.

PLexus. THE INFINTTE NETWORK
caCollins &
Aikman

FLOOR COVERINGS DIVISION

Circle 75 on reader service card m






name of your local White systems engineer. See for
choosing Aisle-Saver to save space and enhance
productivity.

INNOVATIVE SYSTEMS YOU CAN DEPEND ON.

Aisle-Saver — a product of WHITE OFFICE SYSTEMS, INC.
50 Boright Avenue, Kenilworth, New Jersey 07033 « 201 272-8888

White is an equal opportunity employer. Circle 138 on reader service card
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Computer furniture

complements
desk series, wall system

iltrite’s Ergo-8 line of computer

support furniture features stand-

alone units and base items which

can be expanded into multi-
workstation configurations.

Ergo, which is a complete flexible line
of wood veneer computer support fur-
niture, complements Biltrite’s Opta Desk
series and Dimension 8 wall system. The
three lines are designed to have the same
dimensions so they can work together as
a complete system.

Highlights of Ergo-8 include wire man-
agement channel, power access at work
surface, and radius edge for more com-
fort. Other features are a printing table,
keyboard drawer, lamp holder, articulat-
ing keyboard arm, and recessed key-
board support.

Wood veneer finishes available are
light oak, mellow oak, and walnut.
Circle No. 348.
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Thonet
Van der Rohe
Breuer

Equa from Herman Miller. Designers: Don Chadwick, Bill Stumpf

With DuPont Engineerin
Polymers, imagine what they’d be
doing today.

Du Pont Engineering Polymers give furniture designers new freedom.
Freedom to reach beyond the structural, aesthetic and economic limitations
ol the past.

And with new freedom come new opportunities to create artful,
articulate forms.

Complex joints and assemblies can be replaced with multi-functional
components with smooth, flowing lines.

Strength, stiffness and flexibility can be controlled with new precision.

Texture and surface quality can be molded in.

And Du Pont offers a depth and breadth of resources that can help you
move your innovative designs from concept to reality.

The resources are at hand. An open dialogue between you and vour
Du Pont Engineering Polymers development engineer is the first step to new
design freedom.

Opportunities don’t wait. Call today.

Dial Du Pont First: 302/999-4592

DELRIN HYTREL MINLON RYNITE ZYTEL
acetal resin polvester engineering thermoplastic nvlon resin
clastomer thermoplastic polvester
resin resin

Circle 78 on reader service card
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FRANKEL ASSOCIATES INC.
Du Pont 1122 Broadway, New York, N.Y. 10010
TEFLON . (212) 679-838811-800-221-4670

<oil & stain repeller




SR WHEN TASTE AND REALITY AGREE
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before you invest in a computer, You Try To EquategliheiPay-Off ......NOT SO SIMPLE’

then you go construct a building, Sign Some ContractsSATdICross Your Fingers o« c e e s s s 00 o H OPEFLE?

OK, You Thought The Worst Was Over, But Now—you have to buy office seating,

Elegant Appearance And Prudent Investments Never Correspond e eececoccscsscscas HOPELESS.’

ERGONOM

TOLL FREE
IN CALIFORNIA (800) 922-9266
FROM OTHER STATES (800) 446-1186

Ergonom Corporation San Francisco Area 1 Tampa Area

(818) 504-0020 (415) 626-0190 (206) 762-3243 (213) 652-8208 (813) 886-9295
Circle 80 on reader service card




SEBIUINALERY

S
N
=

202 .
202
s 55
ne
200 -
79
29

VIS by Leteron gives your interior and
exterior architectural signage the fully
integrated appearance that is the
“hallmark” of today's well-planned
environment.

Our award-winning signage system s
extremely functional and harmonizes with
the most sophisticated interior design. VIS
products feature durability, versatility,
protection from vandalism, and low
maintenance cost.

As an added advantage, your message
can be updated “in-house” quickly and
economically.

Ask about our integrated system of signs,

directories, and display cases. There is no
alternative to the exceptional value of VIS,

* EXTERIOR POST & PANEL SIGNS

® DIRECTORIES * WALL SIGNS
¢ CEILING SIGNS ® DESK SIGNS
* MENU BOARDS * DOOR SIGNS
e CHALK BOARDS  ® PICTOGRAMS

o WALL MOUNTED, FREE STANDING &
FLOOR MOUNTED DISPLAY CASES

For information or @ presentation, contact:

VIS by Leteron. P.O. Box 2844, Dept. 720G3, Torance,
Calif. 90509 * 800-4446-5050 in Calif. 213-534-1630

Circle 45 on reader service card
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- EXPLORE AN ENDLESS SEA OF DESIGN
POSSIBILITIES WITH DUPONT ANTRON:

With Bu Pont Antron, you're afways riding
the crest of the very latest wave of exciting new
‘designs, Because carpets.of Antron nylon come
in all the colors, styles andtextures you need
to create the very latest interior designs.

And with Antron, you. get something else—

the assurance that you've selected the very best.

That's because Antron is'specially designed to
resist crushing and matting. And it handles soil
and stains like no other carpet fiber can.

Maybe that's why so many architects and

~designers specify Antron. And why Antron has

become the number one carpet fiber in America.

Find out more about the DuPont Antron family
of fibers in the DuPont Antron Specifiers Guide.
For your free copy call 1-800-448-9835.

THE ANSWERS COME EASY WITH ANTRON®

L T T 07
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PRODUCT DESIGNER PROFILE

Jack Larsen:
Over 30 Years
In Contract
Design

By ROBERTA WALTON
Executive Editor

This month, CONTRACT is pleased to
present the first in a series of columns fea-
turing leading product designers in the
contract industry. We welcome reader re-
sponses and suggestions for future
coverage. — The Editors

=
 He

Shown above are two designs produced by
Jack Lenor Larsen, Ravenna cotton jacquard
damask and the Leleu leather chair.

138

he new studios and offices of Larsen

Incorporated, designed by Gensler &
Associates, will more than triple the firm's
previous space upon occupancy early
this year. In continuing evidence of
growth, Larsen will double the size of its
line over the next 18 months, expanding
with introductions for seating in wood,
metal, and upholstery, as well as addi-
tional tables.

Bringing Larsen’s total of exclusive
showrooms to 13 in the States, a new
showroom at the IDCNY, New York,
made its debut during Designer’s Satur-
day and two more are being built in At-
lanta and Dania, Fla. Meanwhile,
Chicago is doubling its showroom size.

A healthy increase in sales force—now
totalling 150 reps nationwide—has given

the company a
foothold on a three-
year projected sales
increase of 50 per-
cent.

Today's expansion
and promising fore-
3 casts for this 36-year-
old company will not
surprise industry vet-
erans who remember
Larsen for its hallmark
designs and innova-
tions through four de-
cades, achievements
= which have given the
firm leadership stand-
ing in a field with

many imitators,

Indeed, transcending time through
timeless design has become an art for this
company, as it has for its founder. A nur-
turer of craft in all its forms, Larsen (the
man) draws inspiration from a crosscur-
rent that mingles tribal traditions, land-
scape art, pre-war design, primitive as
well as classical culture, and architec-
ture.

A scholar as well as an entrepreneur,
Larsen has six books to his credit, the
latest titled, Interlacing: The Elemental
Fabric, to be published this month.
Trained in architecture with a Master of
Fine Arts degree from Cranbrook Acade-
my of Art, Mich., Larsen has had several
affiliations with prestigious institutions,
worldwide museums, architectural

leagues, design associations, univer-
sities, and crafts councils.

Never operating solely in the present,
Larsen makes his business travels, firm
management, curatorship, prolific book-
writing, and lecturing all opportunities to
express his belief in a design continuum.

Applying modern production tech-
niques that give designers the ability to
experiment with a rich legacy of craft and
recreate traditional arts with new breadth
and richness, Larsen believes that there is
always new discovery to be found in the
past.

He takes great pleasure in the firm’s
commissions that relate the work of vari-
ous design periods. Larsen cites his cur-
rent project for Hardy Holzman Pfeiffer,
the design firm currently renovating 17
major spaces atop the RCA building,
New York City. “To reinvent this interior’s
image of 50 years ago, when there
weren’t the resources in product and de-
sign that we have today, is a wonderful
opportunity. My studio is excited about
working in the scale of these spaces and
about creating designs that could never
be done for the line...these are all custom
works,” notes Larsen. Scheduled for
completion this summer, the project will
be using carpet, furniture, and fabric
from the Larsen Studio.

The Studio comprises a total of seven
designers and four support staff. Origi-
nally it operated independently as a sepa-
rate corporation, but it is now a
subsidiary of Larsen Incorporated. Re-
sponsibility for furniture design has now
been brought into the Studio, where de-
velopment of new designs for fabrics,
leather, and carpet—the firm’s other ma-
jor product divisions—is handled.

Long professional career

As Jack Larsen’s career spans over 30
years in the contract design field, his re-
flections upon industry change reveal a
not-surprising respect for the masters of
the profession, among them Florence
Knoll. Notes 'arsen, “She spearheaded
the way architects and designers work
with clients.”

In a decade-by-decade appraisal,
Larsen makes observations about the
rapid pace of change in the contract field.
“In the early '50s, there were only 20
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important specifiers in the entire country.
These people worked with ‘shoppers’
who came to the showrooms for specific
purchases...a departure from our current
way of doing business where design
houses send sales staffs out to A & D
firms.

“In addition, in the early days of the
industry, New York and San Francisco led
in the design field. Now, the country is
nationalized, with new growth from
seoond-tier markets.

“By the late ‘50s, we had come so far,
so fast, we felt the Modern Movement
had captured the corporate establish-
ment. Designers who had gone through
hard times, from very little work to huge
projects, suddenly had their heads
turned.”

Larsen notes that the avant garde was
absorbed into the corporate structure in
the second half of the '50s when America
dominated world economics and archi-
tecture. The heady evolution in domestic
building construction caused a neglect of
product design, with the result that inter-
national styles of the pre-war period
found their niche in the market for the
first time.

“Later, the youth revolution of the '60s
lent a freedom and playfulness to design.
A whole awareness of people and at-
titude, of what was lively, became more
interesting than what was ‘correct’,”
Larsen says. A new corporate esthetic de-
veloped, evidenced by the Chase Man-
hattan headquarters project of the
mid-'60s wnich gave attention to corpo-
rate art, quality, and “people spaces.”

Larsen’s firm came to produce fab-
rics—hand-woven upholsteries and
silks—in a modern idiom which had
somehow become established and was
no longer revolutionary.

“We are now in a reactionary mode.
Here in New York, the offices of AT&T are
a signal, as is the Equitable tower with its
18th century interior, richness, tab-
latures, and wainscotting,” Larsen con-
tinues. “Eclecticism is now at its strongest
point. It is being practiced by designers
who haven’t had experience other than in
the contemporary style.” Larsen cites
Kohn Pedersen Fox, designers of Equita-
ble, as being one of today’s innovators in
corporate interiors.
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In hospitality, the firm’s fastest-growing
market, Larsen commends the work of
firms bringing alive the grandeur of the
past through ambitious restoration. Out
of respect for the preserver’s art, he com-
ments that while early 20th century de-
signers, among them Walter Gropius,
could spend five years developing a de-
sign, today’s architects and designers
must present their ideas in five weeks!

Larsen’s Masterworks™ 20th Century
collection, an ongoing collaboration
with the Metropolitan Museum of Art,
springs from the first decades of this cen-
tury, including the Bauhaus School
which Gropius founded in 1919. The
Bauhaus philosophy of combining art
and industry can be considered a cor-
nerstone of the Larsen firm as well.

Exploring new forms of eclecticism

Says Larsen, “I have always wanted to
imbue what is on the market, and what
technical innovations exist, with craft
quality so the user can better relate to the
product.

“I hope to carry on in the tradition of
the design revolution which existed at the
start of the century. It was at once demo-
cratic and industrial, but was nipped in
the bud by the war and the Depression.
This is where my devotion lies.”

Proof of his commitment to this es-
thetic are these Larsen “firsts”: mechan-
ically produced hand-wovens, printed
velvets, and stretch upholstery, among a
variety of other innovative introductions
exhibiting technical foresight.

A designer who “likes best doing what
he doesn’t know how to do yet,” Larsen is
forever investigating and inquiring into
new methods of production, as well as

“| like best doing
what I don’t know
how to do yet.”
Jack Larsen

studying the traditions of primitive arts.
He credits Peruvian weavers, whom he
has visited regularly, as being his craft
mentors. “For the people who are trying
to compete with me, their role model
isn’t as good as mine!” he quips.

Larsen recently donated a collection of
Peruvian textiles to the University of
Washington and curated a show on this
art form for the Edward Merrin Gallery,
New York.

Evidencing Larsen’s taste for an eclec-
tic blend of old and new in an ever-
widening menu, the firm’s Studio walls
recently displayed antique needlework
samples alongside aerial photographs
taken of landscapes—a curious jux-
taposition. The photos, which were taken
from planes, will be a source of new pat-
terning for the studio’s designers.

Discussing the firm’s design philoso-
phy, Larsen says, “Our policy is to be
relatively safe in color, pattern, and price,
which permits us to ‘subsidize’ our more
experimental work. If we err on the side
of security, we can try some new and
radical departures.”

A firm believer in being in touch with
the marketplace—his own and others
around the world—Larsen makes
periodic trips to his over-300 production
facilities which include dye houses,
printers, and weavers. Often, dyeing and
printing of Larsen fabrics take placeina
separate location from weaving. He start-
ed working abroad in the early '50s, seek-
ing out hand-spun yarns in such far-flung
places as Haiti, West Africa, China, Bali,
Bhutan, Laos, and Peru, while develop-
ing his lay interest in anthropology. Travel
for him is an escape from voluntary ghet-
tos—especially “cultural and intellectual
ones.”

Larsen’s forecast for the future of prod-
uct design: “We are getting ever better
craftmanship on on the better end of the
market—there’s a great new sophistica-
tion in corporate interiors.

“The 19th and 20th centuries both be-
gan with a classic and intellectual focus;
perhaps the 20th will end similarly to the
late 1800s, with concerns for roman-
ticism, rich eclecticism, sophisticated
surfaces, coloring, and weaves. New de-
signers shall be aware of both the past and
of the marketplace,” Larsen concludes.
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e All-Weather Wicker

““Heirloom’” Series features:

* All-weather wicker

¢ |Indoor/outdoor use

* Maintenance free

¢ Aluminum frame

* No peeling, cracking

or burrs

Available in 7 color

finishes

Weather-resistant cushions

in solids and patterns

® 5 year limited warranty

Controlled distribution

Made in the U.S.A.

ELEGANT / DISTINCTIVE / VERSATILE / ENDURING /Lloyd®/Flanders

Dallas - World Trade Center, Space 15007 (214) 747-4363

Chicago - Expo Center/Chicago, Space 625

High Point - Southern Furniture Expo Building, Space M124 (919) 887-1251

San Francisco - Dunkirk & Associates, #2 Henry Adams Street, Suite 380 (415) 863-7183

P.O. Box 500 * Menominee, Michigan 49858 e (906) 863-4491 ¢ Toll Free 1-800-526-9894
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Spacesaver concentrates on engineering excel-
lence and system details that create the most flexi-
ble & reliable electric high-density storage
systems available today. The outstanding per-
formance of Spacesaver Electrics has been proven
by hundreds of problem-free installations.

Our Electrics are the fastest and safest

way to access stored materials while

doubling storage density.

We offer you virtually unlimited design
choices to accommodate any layout. And,
regardless of material weight or carriage length or
activity levels, Spacesaver pushbutton con-
trols open access aisles automatically and imme-
diately reset them for the next operation. All our
performance-proven electronic controls are

U.L. System Listed.

Send for our new Spacesaver Electric
Systems brochure for design and specification
details. Ask about our complete Designer’s File
and Space Efficiency Audit™

for your current and

future projects.

Spacesaver Corporation
1450 Janesville Avenue
Ft. Atkinson, W/ 53538

(414) 563-5546

Cnarocaver Mobile Storane Suatems. 7027 Eir Tree Dr Miasiesauna. Ontario L6S 107 (416)671-0391




BOLD, GOLORFUL
OFFIGE FURNITURE

= ONAPASTEL
m BUDGELT.

IHIMIIIII

==
=
L

Want to get the most out of your client's
redecorating dollar? Then work with American
Electro-Coatings on your next contract.

We'll refinish your client's worn-looking
but perfectly good metal office furniture.
In colors to match your theme. You'll be
pleased with the professional finish; your
client will be pleased with the money saved
over the cost of new furniture.

We'll work with you, or directly with your
client, whichever you prefer. All refinishing
is done on the premises. And we work
after business hours so your redecorating
work and your client's business will not be
disturbed.

Let us demonstrate the cost savings and
quality of our work. Call for information,
color samples, or a free estimate. See how
much color each redecorating dollar buys
when you spend it with American Electro-
Coatings.

Call 1-800-321-6090. In Ohio call collect
216-333-9161.

L J
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COMPARE AND SAVE!
Office Size Refinish Replace Save
1-person* $186 $1,510 $1,324
00-person $9,300 [ $75,500 $66,200
100-person | $18,600 | $151,000 | $132,400
200-person | $37,200 | $302,000 | $264,800

*Costs were calculated using a typically equipped office, actual new furniture prices, and
AECs published prices for metal furniture refinishing and new woodgrained cap tops. Substantial
discounts are available, depending on size and scope of project.

o

American Electro-Coatings Corp.
20325 Center Ridge Rd.— Cleveland, OH 44116
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BRUETON

NEW YORK 779 Third Avenue, DED
CHICAGO 744 Merchondise Mort  DALLAS Suite 310, Design Center, 10251
BOSTON 75 ¥ne street PHILADELPHIA Spoce , The Moretploce SEATTLE 5701 Siuth Avesnie Sonth
DANIA, FLORIDA 8cb Sapan, In BSS5 GeHfin Rood WEST PAIM BEACH Fron Murphy, Inc., DED Centre of the Polm Beoches
ST LOUIS 3526-28 Washington Avenue  SANTA MONICA 1644 18th Street
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UNPARALLELED FILING FLEXIBILITY

Times-2 Speed Files* feature exceptional design flexibility for
utilization in all types of floor plans. They can be used:

B next-to-the-wall M through-the-wall W back-to-back
W as room dividers M as counter top units
M as free-standing partitions

Double-depth cabinets save up to 2/3rds the floor space
required by standard files.

Fast file retrieval is facilitated by the unique rotating action
that allows double-side access.

Compatible with any office layout or decor, Times-2 Speed Files®
can be customized for multimedia storage, and are available
in six heights ranging from 3- to 8-tier units in letter or legal size.

For more information and to arrange for an exciting video
presentation on this new dimension in filing systems, call
213-217-5000.

Circle 89 on reader service card

CLOSED OPEN

TIMES-2 SPEED FILES
GERARD METAL CRAFTSMEN
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213 217-5000
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ALPHA 15 a collection of executive
oftice furniture otfering the design
community a series that will sausty
discriminating clients secking high-
quality design and functional
flexibility.

PO Box 2490 High Point, NC 27261
919/885-4021 circle 90 on reader service card
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NEW FOR THE SPECIFIER

Innovative

designs grace

Interiors

This month CONTRACT is pleased to pres-
ent a new feature page to be known as
“New for the Specifier,” in its continuing
product coverage rated highly by readers.
We welcome specifier reactions and sub-
missions from manufacturers.

—The Editors.

1. Butterfly Chair alights

Krueger International—The Butterfly
Chair designed by Jochen Hoffman has
an asymmetric back and energetic, yet
simple curves. Beechwood frame is avail-
able in nine high-gloss, lacquered
finishes and four wood stains. Foam-cov-
ered plywood back rest and seat can be
upholstered in fabric, leather, and COM.
Chair is part of the Casala Collection.
Circle No. 205.

2. Improves color and function

GF Furniture Systems—Stratum Desk al-
lows the user to add layers of color and
more function to a freestanding desk.
Bridges, cabinets, and display shelves of-
fer the adaptability and vertical storage
capabilities of panel-hung components.
Height-adjustable worktop conceals wire
ports at rear of worktop which pull up to
reveal triplex outlets and an under-desk
trough.

Components include a series of full-
width cabinets that can face either front
or back. Desk is available in configura-
tions such as returns, credenzas, and
storage units. Circle No. 203.

3. Barrel Chair is Wright repro

Atelier International—Barrel Chair,
Model 606, is one of the licensed,
signed, and numbered Frank Lloyd
Wright reproductions. It is a lowback
spline arm chair with curved staves and
comes in natural light cherrywood or
cherrywood-stained walnut with
cushioned, upholstered seat. Originally
designed in 1937, it is available now in a
choice of wool/nylon-blend fabric in red,
blue or gray.

A limited selection of Atelier Interna-
tional fabrics, full selection of the com-
pany’s leathers, and COM/COL are
available. Circle No. 204.

4. Leather softens sleek chaise

Keller Williams—Sleek in line and pro-
portion, the Chaise Lounge designed by
Larry Williams, has soft corners and a
back rest with sensuous folds in supple
leather. Design is detailed with a polished
chrome plinth. Triangular cocktail table
and lacquer cabinets are also part of the
line.

Chaise Lounge 5382 is 28-in. wide by
67-in. deep by 26-in. high. Available
with 1%-in. polished chrome, bright
brass, or upholstered plinth.

Circle No. 206.
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Paoli

is 140 chair styles — from
reception room to board room —
complemented by 8 designer
desk series. Many series

feature eye-pleasing fancy

inlaid tops. Pocket-pleasing

too. For the complete

office — from bottoms to

tops — see, say “Paoli”

Paoli, Inc., Paoli, IN 47454
WATS 800-457-7415

Showrooms

Atlanta Merchandise Mart
Space 5G-7; (404

Chicago Orlear

Suite 503; (312) 644-5

Denver 1981 Blake Street

Suite 302: (303) 297-3081

Minneapolis International Market Square
Suite 408; (612) 344-1400

Philadelphia Marketplace

Space 1 & ¢ 5) 751-145(

San Francisco Contract Center

Space 349; (415) 552-2639

St. Louis 946 Dielman
(314) 991-9799
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THE BRIGHTEST IDEA BETWEEN TWO POINTS

&hted system for grophi saf directional
oncg\ sipility. Low voﬂoorgelfd'tg -

Use in hospitals, airports, hotels, offices.. anywhetesufety traffic control, directional or
display graphics are required in your design.

Safe-Lite is an integral part of Collins & Aikman’s Plexus™ modular floor system with pile
of Antron* nylon, the high performance contract fiber.
DUPONT

c‘ Collins & Aikman ANTRON'

COVERINGS DIVISION,
mmmm GA 30720,
404-259-9711 or 1-800-241-4902
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ESAR

Bold, cantilevered and sleek, the Caesar gives a new defi-
nition to the executive desk. Crafted of a choice of exotic r
woods, the piece features details of an inset leather top, i
a pair of concealed drawers and a channel to accommo-
date wiring. Available in two sizes. Shown in stained ash.

L)
Ly Mann Designs
DECORATION & DESIGN BUILDING
979 THIRD AVENUE (at 58th St.) NEW YORK CITY 10022 = 212-758-6830
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ATLANTA « BOSTON « CHICAGO » DALLAS « DENVER » DETROIT - HOUSTON « LOS ANGELES + MIAMI
MINNEAPOLIS - SAN FRANCISCO » SEATTLE « WASHINGTON, D.C.  Ful-Color. 200-Page Catalog with Specifications—S$50.00




CEO OFFICE

Three distinct
working areas
create flexibility

in CEO office

hen Michael B. Weiss,

president, The MBW Ad-

vertising Network Inc., re

located the New York City
corporate headquarters of his advertising
agency, he contracted Ari Bahat, AlA,
principal, Ari Bahat Architect, who had
worked for him previously, to design his
private office.

CONTRACT/January 1987

“Give me an office I'll enjoy,” re-
quested Weiss. “Something spectacular
so three meetings can go on at one time.”
Bahat's solution was the office pictured
here, complete with desk, conference
area, and conversation space.

Bahat explains that the V-shape of the
room dictated his design. He built all the
walls, positioned Weiss’ desk promi-
nently, and created three distinct areas.

Both Bahat and Weiss wanted to up-
grade the executive’s desk from glass to
marble. The designer’s idea of the proper
marble was an onyx, eventually located
in the right size and color slab. The front
half of Weiss’ old glass desk was used to
construct the conference table in one of
the work areas in his new office

Touches such as photos of Weiss’ chil-
dren aid in personalizing the space.

|

The MBW Advertising Network Inc.,
specializing in corporate recruitment ad
vertising, is the third largest agency of its
type in the world. The New York corpo-
rate headquarters alone brought in $50
million in billings last year, making it the
single largest revenue-producing office in
this specialized field of advertising.
Weiss appears very satisfied with his of
fice, saying, “Itgives me the flexibility my
business needs require.” —PB.

SOURCES

Custom-designed onyx desk—Ari Bahat, Inc.
Custom-designed glass conference table —Ari
Bahat, Inc. Conference chairs—Brayton. Executive
chairs—Artopex, Inc. Sofas—Brunati. Carpet—Stark
Carpet. Lighting —Lightolier. Flowers—Jack Hallock
Florastry, Inc. Plants—Madlene Simons Associates
Electronic systems
Blinds— Draperies for Home and Industry, Inc
Architect and interior design—Ari Bahat, AIA. Asso-
ciate in charge—Dana Allison Swinsky

Electronic Interiors, Inc




Consider wool. From any viev;{point. wool that endures. And now, from the aspect of
outperforms all other fibers. Technically, no  versatility, there's more variety in pure wool
other fiber provides the resilience, durability, upholstery, broadloom and carpet tile mak-

easy maintenance and inherent flame ing possible the integrated wool environment

retardance that contract interiors demand. you've always wanted.

From a physical standpoint, you've always In the past its been hard for other fibers to ®

known that wool offers matchless beauty match the benefits of wool. Now it's even harder. PURE WOOL

Eabnc by g;r?eg " The Wool Bureau, Inc. 360 Lexington Avenue. New York, NY 10017-6572
arpet and tile arastan

Eurminwe by She}’by Williams 240 Peachtree Street, NW, Space 6F-11

) : Atlanta, GA 30303-1301
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Choose from 20 separate lines, and

over 250 models. All realistically
priced and guaranteed.

Write or call for a brochure or visit a show-
room in Atlanta 404/262-1166, Chicago
312/670-2397, Dallas 214/760-8467, Denver
303/399-4763, Kansas City 913/236-7487,
Minneapolis 612/633-7761, San Francisco
415/552-1585, Seattle 206/762-1200.
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united chair

Leeds, Alabama 35094 205/699-5181
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Mike Melcher (shown) was appointed
vice president of sales and marketing
at Dunbar Furniture. Also at the firm,
Mike Vaillancourt (shown) was pro-
moted to vice president of administra-
tion.

Barbara Bencic Clark was promoted
from project coordinator to project di-
rector at Godwin & Associates, an At-
lanta-based interior architecture and
graphic design firm.

Martin R. Kessler and Carl Turnbull
were named vice presidents of Swim-
mer Cole Martinez Curtis, the Marina
del Rey, Calif.-based interior design
and space planning firm. Also. Glenn
Turner was promoted to controller for
the firm, and Rikki Dallow was pro-
moted to senior associate.

Frank M. Hammerstrom was named
senior principal, director of marketing
for the New York office of Hellmuth,
Obata & Kassabaum, Inc., one of the
five largest architectural/interior de-
sign and planning firms in the United
States.

At GF Furniture Systems, Richard M.
Morgan (shown) has been appointed
vice president of sales, eastern divi-
sion, and John M. Russin (shown) has
been named vice president of sales.
western division.

Elliot Morris announced that as of Au-
gust 1, 1986, he acquired the ex-
clusive rights to independently man-
ufacture and market the BASF
Badische/ Zeftron Nylon Contract
Textile Program. This fabric collection
will be marketed under the name TEX-
MARC/Textile Marketing Concepts,
Inc. Offices for the new company are
located in Newport, R.1.

J. Pat Campbell has been named
senior marketing specialist for uphol-
stery and home furnishings, Du Pont
Company.

Jean Taaffe (shown) was named man-
ager, national accounts/commercial
products for LouverDrape, Inc., and
Debbie Halik was promoted to as-
sistant manager, national accounts/
commercial products. Also at
LouverDrape, Dave Holohan was ap-
pointed vice president of manufactur-
ing operations.

HENDRICK TEXTILES
SALES REPRESENTATIVES

Price, Carnahan & Brendle
Atlanta, GA (404) 233-4030

% Coyne Associates

1080 M ndise Mart (312) 222-1070

",
Sker|
Dallas, T 4) 698-9296
LY

Parsons&sprl
Houston, TX (713)'961-9220

Bodkins & Associates ‘
Grand Rapids, Ml (616) 949-8845

Weatherhead & Associates

IDCNY, Long Island City, NY (212) 777-0808

Contract Resources
Cherry Hill, N) (609) 751-0333

Marc Howard Associates, Inc.
Washington, DC (202) 333-3332

Heudorfer Associates
Boston, MA (617) 357-4480

Contract Associates
Los Angeles, CA (213) 477-2744

Cyndesta Ltd.
Denver, CO (303) 355-1333

IDP1 Textiles
St. Louis, MO (314) 533-1470

1DPI Textiles
Kansas City, MO (816) 474-0398

Desmond/Lyman
San Francisco, CA™ (#15) 86341211

Ryan Associates
Minneapolis, MN (612) 344-1400
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HENDRICK
TEXTILES LTD.

199 East 17th Street
Holland, M1 49423
(616) 396-0464




CENTURY CLASSIC

Uniquely Alex Stuart Design.

the traditional detailing and heirloom

quality of a by-gone era still live

in the Century Classic executive desk
crafted one at a time with the

skilled hand our most important tool

For a brochure illustrating the complete
Century Classic Collection contact

dlBX SIUrt desian, Inc.

Dept. CD » 20735 Superior Street « Chatsworth, California 91311 « (818) 998-1332




olor it with confidence

Douglass presents an industry breakthrough— contract fabrics
with the permanent soil & stain protection of ANSO IV® nylon

Douglass fabrics of Anso IV nylon
offer the most advanced soil & stain
protection you can get in a fabric.
It's the same proven protection of
Anso IV carpet fiber, now adapted
specially for contract fabrics.

Protection you can depend on
Permanent soil & stain resistance is
chemically integrated into every fi-
ber of Anso IV, so spills and soil par-
ticles are kept “suspended” on the
surface for quick and easy removal.
And, unlike many surface treat-
ments, Anso IV protection lasts for
the entire life of the fabric.

Performance you can depend on
Though their soft, natural textures
may suggest delicacy, Douglass
fabrics of Anso IV nylon are truly
iron-tough. In laboratory abrasion
tests, they resisted wear many times
longer than industry standards re-
quire. And, they pass the strictest
contract use and safety tests. So
you can specify Douglass fabrics
with confidence even in the most
demanding applications.

Beauty you can depend on

The real breakthrough of Douglass
Anso |V fabrics is that they don't
look tough. Their range of tactile
textures, original patterns and re-

/ \
freshing colors permit design free- ' > Ry
dom never before possible with a (

“workhorse” fabric. And, the deep- \ e
dyed colors of Anso IV nylon won't <\ : 3
fade as time goes by. :
If your reputation depends on pro-
viding the finest design and per- .
formance features available. ..
Color it with Confidence ‘ '
Color it with Douglass )
B Douglass Industries, Inc. ; ‘
§ P.O. Box 701
Egg Harbor, NJ 08215

(800) 257-8551
(800) 642-9169 (New Jersey only)

ALLIED CORP NYLON

Circle 95 on reader service card



THE START OF
SOMETHING BIG

IN DECORATIVE
LAMINATES.
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“1onite

Decorative Laminates

High-quality Pionite® decorative
laminates are now available in over 80
solid colors, many of which are also
available in solid core. Plus a huge
variety of exciting patterns and tex-
tures like marbles, leathers and more.

The abundance of choices means
you’ll find just what you need to
accomplish your designs.

That'’s just the beginning.

In the very near future, you can
expect a whole lot more. Because we
at Sterling have some big ideas, and
the strength and determination to
bring them to fruition.

So next time you need decorative
laminates, your initial thought should
be the rainbow “P”

It's the start of something big in
decorative laminates.

For a free brochure write Sterling
Engineered Products Inc., Laminated
Products Group, Pionite Road,
Auburn, Maine 04210.

= —
‘ Enginkered Products

ATRIWOVA COMPANY
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PEOPLE/NEWS

At Shelby Williams Industries, Curt
McDonald (shown) was promoted to
regional vice president for the north
central region, based in Overland
Park, Kan. For the metropolitan
Dallas, Tex. area, Jaye M. Easterwood
(shown) and Tom Ward (shown) were
named regional sales managers.

At Gretchen Bellinger Inc, Sandy Au-
torino joined the staff as operations
director and Carl Off joined as sam-
pling director.

Kathy Golding was appointed region-
al sales director for the Rocky Moun-
tain states territory for Jack Lenor
Larsen.

Daniel W. Winey, AIA, and Warner H.
Schmalz, AIA, were appointed prin-
cipals of Whisler-Patri, an architec-
ture, planning, and interior design
firm. Francis L. Whisler, AIA, has as-
sumed the position of principal emer-
itus and will continue to serve as
chairman of the board of directors.

Richard (Dick) Cox joined Compass
Concepts as Southern California con-
tract specialist.

John Radgoski was named vice presi-
dent of sales/marketing at Frank Wolf
Company, a completely integrated
provider of in-house office environ-
ment systems.

Bentley Mills has expanded its sales
force with the additions of Tony Nixon
as the sales representative for Ohio,
Indiana, and Kentucky; Gary Jones as
the Bentley representative for Colora-
do, New Mexico, and Wyoming; and
Joe Carmichael representing Florida.
Also at Bentley Mills, David Karpoff
was promoted to technical director of
product development. Flori Hendron
(shown) was named director of prod-
uct styling and Valerie A. Venancio
joined the firm as a graphics pattern
designer.

At G/O Furniture Inc., Tony D.

Spiropoulos has joined the firm as
western regional sales manager. In the
manufacturing area, Thomas E. Tyner
was hired as vice president, and work-
ing with him is Joe Rivas, recently re-
tained as director of manufacturing.
Catherine M. Hlawatsch (shown) was
appointed staff consultant in market-
ing and marketing research.

McDonald

Easterwood

Hendron

Hlawatsch
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PEOPLE/NEWS

Robert F. Smith & Associates, Inc., an
Atlanta-based commercial interior de-
sign firm announced three additions
to its staff: Alex Marshall as project
designer, Margaret Nabors (shown) as
junior designer, and Vikki Appleby-
Clark as administrative manager.

Arnold Siegel was elected president
and chief executive officer of the
Adirondack Chair Co., Inc., one of the
nation’s largest suppliers and dis-
tributors of business and institutional
furniture.

Enoch Anderson (shown) was ap-
pointed vice president and director of
contract furnishings for Merchandise
Mart Properties, Inc.

At The Gunlocke Company, Brian A.
Baron was appointed district manager
for the New York City area and Stew-
art V. Wortham was appointed sales
service representative, working with
architects, designers, and clients in
western Tennessee, Arkansas, Loui-
siana, and Mississippi.

Nabors

Anderson

Backus

Reec

At KMH Incorporated, Peter Backus
(shown) joined the firm as an indus-
trial designer. Robert Maldeney II
joined the marketing communications
group as a graphic designer, and
William (“Tick”) Ticknor, Jr. was ap-
pointed to the business development
team. KMH is a very diversified firm
working with businesses that need
fresh, creative thinking to support
their marketing efforts.

Thomas ). Jenkins was appointed vice
president of operations for Samsonite
Furniture Co.

Ric Reed (shown) was named man-
ager, Marketing Design Services for
Haworth, Inc., a major manufacturer
of office furniture.

Philip A. Wilson joined Stone, Mar-
raccini and Patterson as manager of
the computer-aided drafting and de-
sign system (CADD) in the St. Louis,
Mo. office. SMP provides architec-
ture, planning, and interior architec-
ture services.
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-"SHELBY WILLIAMS INDUSTRIES, INC.

Executive Offices: P.O. Box 1028 * Morristown, Tennessee 37816-1028 ® Phone: (615) 586-7000 ¢ Telex: 55-7457

SHOWROOMS IN PRINCIPAL CITIES WORLDWIDE ©1986 by Shelby Williams Industnies. Inc
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COMING EVENTS

1987

January 17-21. International Carpet Market.
Atlanta Merchandise Mart, Atlanta, Ga.
January 26-28. CALICON Market. Western
Merchandise Mart. San Francisco, Calif.
January 28-30. CONDES. Dallas World Trade
Center, Dallas, Tex.

January 31-February 3. LIFE; Largest Intl.
Floorcovering Exposition. Merchandise Mart.
Chicago, Ill.

February 19-20. World of Engineering Expo

87. Phoenix Civic Plaza, Phoenix, Ariz.
February 27. Contract/DCOTA. Contract mar-
ket at Design Center of the Americas, Dania,
Fl.

March 3-5. RHIDEC. Restaurant/Hotel Interior
Design Exposition & Conference. ExpoCenter,
Chicago, Ill.

March 4. Restaurant & Hotel Design Magazine
Platinum Circle Awards dinner. Palmer House,
Chicago, Ill.

March 25-27. Westweek. The Pacific Design
Center, Los Angeles, Calif.

WHAT THE WELL DRESSED

The latest for your specifications is a classic: the accessible
elegance of LEATHER. Dress up your furniture with our great
imported and domestic hides. Over twenty lines! Ahnyubp
quality and always affordable.

CUSTOM REOURCE INC.

206 Spring Street, Ncw York,Ncw York, 10012 212/477-5009
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March 31-April 2. The American Institute for
Design and Drafting’s 27th Annual Con-
vention and Technology Exhibit. Sheraton St.
Louis Hotel, St. Louis, Mo.

April 4-9. The Ceilings & Interior Systems Con-
struction Association’s (CISCA) annual con-
vention. Sheraton Hotel, New Orleans, La.
April 8-10. European Interior Design Exhibi-
tion and International Design Market. Mer-
chandise Mart, Chicago.

April 9-11. Presentations Northwest 87. De-
sign Center Northwest, Seattle, Wash.

May 6-8. World Exposition of Ceramic Tile and
Bathroom Furnishings. Los Angeles Con-
vention Center.

May 11-13. Lighting World 5, The International
Advanced Illumination Exposition & Con-
ference. Jacob K. Javits Convention Center,
New York, N.Y.

May 13-15. Design ADAC 87, the annual de-
sign event for the Southeastern design trade.
Atlanta Decorative Arts Center, Atlanta, Ga.
May 16-20. National Restaurant Association
Show. Chicago, Ill.

June 9-12. NEOCON 19.
Mart, Chicago.

June 14-22. AIA National Convention. Orlan-
do, Fl.

June 16-19. Woodworking, Machinery & Fur-
niture Supply Fair. Anaheim Convention Cen-
ter, Anaheim, Ca.

June 23-26. A/E/C Systems ‘87, the Eighth In-
ternational Computer and Management Show
for the Design and Construction Industry.
Washington Convention Center, Washington,
D.C. in conjunction with IFMA regional con-
ference, Facilities '87.

August 2-6. IES Annual Conference, Marriott
Camelback Inn. Scottsdale, Ariz.

September 1-3. Workspace, Fifth Annual Ex-
hibition & Conference for the Office Environ-
ment. Moscone Center, San Francisco, Calif.
September 20-22. Pan Pacific Lighting Exposi-
tion. Concourse at Showplace Square, San
Francisco, Calif.

The Merchandise

Foreign

February 3-5. Hotel & Restaurant Design &
Interiors Show. Novotel Hotel, London.
March 8-15. 9th Furnidec, International Ex-
hibition of Furniture, Decoration, Lighting Fix-
tures, Equipment and Machinery. Athens,
Greece,

April 2-8. British Intl. Antiques Fair, National
Exhibition Centre. Birmingham, England.
May 6-10. Scandanavian Furniture Fair, Bella
Center, Copenhagen, Denmark.

May 10-14. Interior Design International (IDI),
the largest UK Contract Exhibition for all com-
mercial interiors. Olympia, London.

May 22-26. INTERZUM, the International
Trade Fair for Furniture Production, Interior
Design and Soft Furnishings—Upholstery Ma-
chinery. Cologne, Germany.

May 29-June 2. Environmental Design Re-
search Association Conference. Ottawa, On-
tario, Canada.
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You design environments that work.
We design tables that work.

Norman Cherner has designed a distinguished group of
= Howe tables. And he gave each a great pair of legs, so
‘ 1 they’ll work handsomely in environments for dining,
conferencing and training. Some can even fold their legs
or flip-their tops for extra flexibility. The Cherner Group
—tables that work by adapting to their environments.
e Ready when you are in rectangles, rounds or squares.
o And a variety of materials and colors.

HOWE, /2 Cambridge Drive, PO. Box 0386, Trumbull, CT. 06611-0386.
Phone: 203 374 7833.

TABLES
= HOWE
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When your design calls for high quality anilin dyed leather,
‘call VWR for top grain, Scandinavian hides by
Elmo Leather.

VWR TEXTILES

\ N & SUPPLIES

M | Costa Mesa, CA » Dallas, TX.* Denver, CO. » Hickory, N.C.

“ i ‘Los/Angeles, CA. * Phoenix, AZ. » Portland, OR. » Salt Lake city, UT.
; ik | 'San Diego, CA. » San Francisco, CA. » Seattle, WA,

Spokane, WA,

ce for fabrics
B

product shown: Eimosoft W (213) 926 -;__:"'
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eering built info custom

Innovative design. Style with substance. Precision engin

configurations. Atlantic—the new standard in beautifully successful office environments.

00-237-4783. In Florida, call collect 813-879-3504.

c. Tampa, Florida 33614 aﬂ ant iC

DATA FURNITURE SYSTEMS
MADE IN AMERICA.

For complete information, call 1-8

Atlantic Data Furniture Products, In
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INDEX OF 1986 ARTICLES

JANUARY 1986
Compensation Survey, p. 51.
Report from Milan, p. 98.
Report from Sweden, p. 108
Index to 1985 Articles, p. 149.

The Contract Industry Today, p. 164.

Warm Colors Soothe Palette Through 1988, p. 166. Cleaner
pastels emerge, brights are toned down.

Orbit-2 Study Rates Building Performance, p. 172. Research
tool assists in managing office change.

CAD Interface: New Bond for Client & Designer, p. 176. Time
savings, greater accuracy are benefits.

Integrated Software Supports Many Tasks, p. 178. HOK
launches subsidiary with in-house designed software.

Miller’s Living Laboratory, p. 182. Pavilion provides experimen-
tal setting for clients.

Copying the Classics, p. 184. Classic seating copies comprise
boom market.

Up to 50% R.O.L Realized from Design Guidelines, p. 188.
Applied to renovation & moves, criteria involve workers.

1986 Tax Returns to Require More Documentation, p. 192.
Detailed reporting on expenses now mandatory.

New Profit Centers Grow as Dealers Diversify, p. 196. Services
to customers expand as businesses change.

1986 Update on Industry Associations, p. 199.

Contract Directory: Product & Manufacturers Index, p. 215.
Alphabetical Listings/Contract Manufacturers, p. 216.

Marts & Associations, p. 234.

Classified Product Listings, p. 244.

Product Showcases: Transwall, p. 116.
Image Connection, p. 122.

Product Showrooms: Shaw Walker, p. 126.
Kimball, p. 132.
Allsteel, p. 136.

FEBRUARY 1986
Design is Critical to Hospital Health, p. 72.

Healthcare Design Leader Sells ‘image’ to Clients, p. 76. Target
marketing at HLM tailors planning to end-user/patient.

Post Modern Design Elevates Pediatric Floor, p. 82. Color,
shapes unify theme for St. Francis Hospital.

168

Luxurious Hospital Environment Speeds Patient Recovery, p.
86. Palmetto Pavilion: first step in total renovation.

VA Hospital Meets Elderly’s Sensory Needs, p. 90. Colors &
space plan provide for socializing.

New Emergency Center Boosts Baptist Hospital Image, p. 92.
Attractive setting is aid to revenues.

1986 Report on Healthcare Design Specialists, p. 94.

Furnishings Avoid Institutional Look, p. 101. Residential styles
give patients psychological lift.

Fabric Lines Fight Fire Behind Appealing Facades, p. 106. Color,
texture, yarn blend for design flexibility.

Specifications Expand for Window Treatments, p. 108.
10th Westweek Celebrates Art, Technology, Design, p. 110.

Product Showcases: Xception, p. 54.
Armstrong, p. 58.

Product Showrooms: Modern Mode, p. 48.
Kinetics, p. 52.

MARCH 1986
Contract Covers Dynamic Office Design Market, p. 91.

Pharmaceutical HQ Designed From Outside In, p. 92. 19th
century English landscaping drove design of Schering-Plough
corporate offices on 25-acre site.

Hyatt Corporate Offices Promote Interaction, p. 96. Hirsch/
Bedner, Atlanta, works closely with Hyatt management on 4-
month, fast-track installation.

Designer Focuses on Two Zones in New McKone Offices, p.
100. David Cooke, FIBD, uses Preferred Resources in collec-
tive plan of 20,000-sq.-ft. advertising agency headquarters.

Bell Atlantic Strikes Traditional Note, p. 104. Offices com-
pleted for newly formed company in just 8 months by Ken
Parker Associates, Philadelphia.

Introductions Offer Practical Solutions, p. 108. From con-
ferencing to private tasks, workers find support in furniture.

Hardware Component Specification Guide, p. 124.

File Systems Save Dollars, p. 132. Rental space conservation
with heavy-duty move% units aids bottom line.

Product Showcase: Vitra, p. 68.
Product Showroom: Alma Desk, p. 64.

APRIL 1986
National Restaurant Association Show Preview, p. 49.

(continued on p. 170)
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FASTOFLEX...laminated wood furniture,

proportionally pleasing and gracefull.

Fastoflex is a classic collection of Danish &
furniture that goes beyond functionalism.

Offering exceptional comfort in stacking and -
ganging arm and armless chairs and tables. Sea I ng
Please write and ask for a complete brochure,

or call toll free 1-800-438-4324 ; DESIGNS BY RENO WAHL IVERSON
Showrooms - New York City, High Point.
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INDEX OF 1986 ARTICLES

(continued from p. 168)
Zakaspace Takes Restaurant Success in Stride, p. 86.

City Theatre in a West Side Restaurant, p. 94. View of urban life
is this facility’s special effect.

‘Family Chic’ Created at Scoler’s, p. 98. Families who want to
see and be seen remain loyal to restaurant after move.

Raw Forms Accent Palette, p. 102. Vaulted ceilings & coffers
provide subtle Mexican reference.

Coral Gables Club Has Turn-of-Century Grandeur, p. 104. Cre-
ative Environs resurrects Mizner design at landmark facility.

Tradition Meets Innovation in Furnishings, p. 106. Choice of
materials includes wicker, wood, metal, & plastic in restau-
rants.

1986 Report on Restaurant Design Specialists, p. 111.

Geometric & Natural Designs Highlight Graphics, p. 118. Wall
hangings & sculptures add excitement.

168 Companies Listed in "86 Wallcovering Guide, p. 120
CONTRACT Reviews CBEMA, BIFMA, CRI, & NOPA, p. 132.

Product Showcase: Uniroyal, p. 68.

MAY 1986
NEOCON 18 Offers Profusion of New Products, p. 170.

Mart History Tells Story of Furnishings Industry, p. 172.
Chicago Events/Sights, p. 176.

Program Offerings Cover Design, Architecture, p. 178.
NEOCON International Exhibits Foreign Products, p. 180.
Pull-Out Guide to Floors, p. 181.

Floor 6: Seating variety expands, p. 184.

Floor 8: New color spectrum, p. 187.

Floor 9: Range of new intros, p. 195.

Floor 10: Chairs, systems abound at market, p. 202.
Floor 11: Tables, chairs offered in variety, p. 212.

Floor 12: Options for every worker, p. 220.

Floor 13: Versatile solutions in workplace, p. 222.
Floor 16: Seating for all occasions, p. 224.

Floor 17: Stimulating office designs introduced, p. 226.
Floor 18: Carpets come in range of styles, p. 228.

Faces at NEOCON, p. 231.

(continued on p. 173)
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Ifit’s new
or aredo,

h

WC

for

The right kind of seating will add
beauty and long-lasting comfort to
those new interiors. And give a
new dimension of vitality to any
renovation.

But selecting the right seating is
more than simply a matter of good
taste. It’s a matter of good design and
construction, as well as confidence
in a good company to stand behind
the product.

And Loewenstein/Oggo has it
good. Our small and full-scale seat-
ing fits any theme, floor plan and

ave th
seating
you.

C

budget. And it doesn’t just sit there.
It stands up to commercial use, year
after year.

Our seating designs are available
in a wide spectrum of finishes and
fabrics. For all of our wood, metal
and upholstery collections. With
fast and worry-free deliveries that
are always ready for both new open-
ings and re-openings.

So whether it’s new or a redo,
Loewenstein/Oggo can meet your
needs. With the best quality, service
and value.



..what took a minute to attach with a screwdriver
can now be accomplished with the tipof a finger in

The first and only hinge mounting system where:

Doors can be mounted and removed without any tools...especially important for installers.
The hinges snap onto the mounting plates one after the other, no more fixing screws to tighten.
After the initial door adjustments have been made, the door can be removed and put back onto
the cabinet without having to re-adjust the hinges.

See us at the IWF in Atlanta, booth #1063

Julius Blum | f e Hardware Mfg., Blum Ir
- U.S. dial t

Tel

Julius Blum Can
Circle 113 on reader service card




.INDEX OF 1986 ARTICLES

(continued from p. 170)

Other Chicago Exhibits, p. 232.

Product Showcase: Knoll, p. 122.

Product Showroom: Vecta Contract, p. 132.

JUNE 1986

NEOCON atghéw, p. 5}3 .7 o -
Law, Acctg., Brokerage Offices Need Expertise, p. 123.

Law Office Automation Paves Way to Good Design, p. 126.
Keiser Associates stress computer system to streamline law
firm operations.

Building Design Inspires Interior Details, p. 130. SHC gives
architectural identity to Pru-Bache’s N.Y. headquarters.

Traditional Look Retained, p. 134. Investment banking firm
move predicated on saving image.

Expansion & Modularity: Key Law Firm Elements, p. 136. Uni-
versal plan handles growth requirements.

‘Systems Furniture Panels are the Wrong Height!’ p. 138. Panel
height critique by researchers calls for rethinking open plan.

BIFMA Heavily Involved in Solving Office Industry Problems,
p. 142. Executive director Channer updates association ac-
tivities in Q & A session.

Seventh Int'l Carpet & Rug Market Features Over 350 Ex-
hibitors, p. 146.

New Graphic Designs in Carpet Introductions, p. 147. Pin dots,
stripes, textures come in a variety of colorations.

ASID Faces Challenges of Change at National Conference, p.
150. Program focuses on major categories of professional de-
velopment.

Over 200 Chairs Shown in Seating Photo Directory, p. 154.

Product Showcase: Steelcase, p. 96.
Continental Imports, p. 102.

Product Showroom: Gunlocke, p. 94.

JULY 1986

Report from Scandinavia, p. 54.

TVA Establishes ‘Sense of Place’ for 3,000 Employees, p. 90.
Chattanooga facility relocates Office of Power people from 15
locations into five-building complex.

Liberty Restoration: Striking Balance of Old & New, p. 94.
Traditional artisanry borrowed from centuries past mingles
with state-of-art technology for statue’s centennial.

3rd Compensation Survey: Average Salary of $33,543, p. 98.

Signage Systems are Easy to Install, p. 102. Color selection,
typefaces, & finishes are options.

(continued on p. 175)
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PROJECT: Sky Chef Cafeteria/Lounge
Fort Lauderdale/Hollywood

International Airport

Fort Lauderdale, Florida
PURPOSE: New Installation

DESIGNER: The Office of Philip George
New York, New York

SEATING: Loewenstein/Oggo
888 Giro Bar Stool,
889 Giro Side Chair

b Loewenstein/Oggo

P.O. Box 10369, Pompano Beach,

FL 33061-6369. (305) 975-2447

Chicago Showroom: #1098 Merchandise Mart,
(312) 644-7240.

Circle 42 on reader service card




CREATE NEW POSSIBILITIES

FRESH FABRIC IDEAS FROM
UFFNER TEXTILE CORP.

UFFNER TEXTILES MEANS CREATIVE POSSIBILITIES FOR THE
CONTRACT INDUSTRY. FLEXIBILITY, OUTSTANDING DELIVERY AND
Hoc_lnn ATTENTION TO DETAIL ARE COMBINED WITH TOP QUALITY FABRICS.
® UFFNER DRAPERIES FEATURE BEST QUALITY ROCLON LININGS
INCLUDING HIGHLY DRAPABLE FIRE RETARDANT LITES OUT
BLACKOUT LININGS BY ROCKLAND MILLS. UFFNER BED-
SPREADS FEATURE KODOFILL® POLYESTER FIBERFILL WITH
WASHABLE POLYCOTTON LININGS. UFFNER INSTALLATIONS
INCLUDE QUALITY DRAPERY HARDWARE BY KIRSCH.
UFFNER HAS SOLVED PROBLEMS FOR SOME OF THE
BEST HOTELS IN THE WORLD (BUT YOU DON'T HAVE
TO HAVE A PROBLEM TO COME TO UFFNER).

ALL MANUFACTURING IS DONE IN OUR MIAMI FACILITY, SUPERVISED BY OUR TECHNICIANS
EXPERIENCED IN SOLVING A MULTITUDE OF WORKROOM AND INSTALLATION PROBLEMS.
FOR MORE INFORMATION CALL OUR TOLL FREE NUMBER.

FLA. WATS 1-800-432-7865
W aanas UFFNER TEXTILE CORP.
2200 N.E. 2ND. COURT
Circle 115 on reader service card M'AMI, FLOR'DA 33137
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CONTRACT Reviews CMG, IALD, p. 104.
Open Plan Directory: More than 300 Sources, p. 106.
Total Systems, p. 108.

Freestanding Space Dividers, p. 114,
Acoustical Panels, Wall-mounted, p. 124.
Acoustical Ceilings, p. 128.

Telephone & Power Services, p. 129.

Hang-On Accessories, p. 130.

Lighting, p. 131.

Raised Floors, p. 132.

Masking Sound, Carpet Tiles, Installers, p. 133.
Alphabetical List of Firms, p. 134.

Product Showcase: Harter, p. 64.
Design Tex, p. 66.
EOC, p. 70.
Italian Tile, p. 72.
Cole/LBF, p. 74.

AUCGUST 1986
Report from London/IDI Show, p. 52.

Remodelling Boom in Contract Market, p. 79.

Lakeview School: A Lesson in Rehabilitation, p. 80. Local bond
financing is incentive to preservation.

Turn-of-Century Mansion Reclaimed as Office Building, p. 84.
Stanford White’s Montebello Park adapted for re-use.

lllusion & Reality Cross Lines in ‘La-La’ Land, p. 86. Stepped
elements create sculptural dimension.

Post-Occupancy Evaluation: Tool for Designers, p. 88. Pro-
grams exist for every need & budget.

Versailles-Inspired Theatre Brought Back to Life, p. 90. Restora-
‘tion revives ornate interiors of 1920s building.

Building Doctors Cure Renovation Ills, p. 92. Ohio-based
clinics reach out to property owners.

Who is Responsible for Lighting Design? p. 94. CONTRACT
Round Table experts discuss lighting issues.

Specifier’s Guide to 12 Lighting Product Categories, p. 98.

Knowledge of Carpet Dyeing Benefits Designers, p. 108. Indus-

(continued on p. 176)
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PROJECT: Bloomingdale's
The Sunbeam Grille
The Falls shopping mall
Miami, Florida

PURPOSE: New Installation

DESIGNER: Karen Wenzell & Barbara D’Arcy
Bloomingdale’s Store Design Group

SEATING: Loewenstein/QOggo
790 Palermo Side Chair




(continued from p. 175)

try expert explores variety of dye meth-
ods.

5th Annual Computer Support Furniture
Directory, p. 110.

Product Showcase: Koch & Lowy, p. 58;
Jack Lenor Larsen, p. 62; Unifor, p. 64;
Arc-Com, p. 66.
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SEPTEMBER 1986
CONEXION Preview, p. 69.
NOPA Preview, p. 77
NEOCON 18 Faces, p. 84.

19th Designer’s Saturday Welcomes Four
Textile Firms for Total of 57 Members,
p. 130. Upwards of 15,000 expected to
join showrooms in Manhattan & Long
Island City.

Are you

ready for a
strong case?

At Hale, we don't take it personally when the last pieces of furniture vou select are

vour bookcases. We know you'll have to buy bookcases sooner or later. . . inevitably,
bookcases are a necessity. For over 75 vears, our only business has been crafting
wood bookcases and cabinets. Of course, we know how to make a strong case,

but more importantly, we know why to make a strong case:

Because beauty and function are equally important, we use only quality lumber,
plvwood. hardwood veneers, and high grade finishes in our craft.

Because vour books are heavy, we use solid wood shelves that will not bow

Because bookcases and cabinets hold more than books, we offer a variety of
shapes, sizes, designs and finishes to enhance your contemporary or traditional
setting. Please inquire about our custom finishes.

Because once vou decide on a single unit or an entire library, vou will want to
and have it “yesterday.”

HALE

SINCE 1907

purchase from your favorite local dealer

Because we are so sure of our product, all
workmanship is fully guaranteed for one vear

Call vour office furniture dealer or write F.E. Hale
Miq. Co.. 650 W. German St., Herkimer, NY 13350

We rest our case.
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Showroom/Manhattan Map, p. 133.
Program Schedule, p. 134.
Guide to Products, People, p. 138.

Big Apple Design Center Debuts, p. 150.
Over 50 brand-new showrooms make
IDCNY opening official.

Design Firm Merger Unique to Industry,
p. 156. Bold business decision realizes
equality of gain for Heinz & Staffelbach.

Oklahoma Bank Triples Space with Win-
ning Design, p. 162. Skylights dramatize
25,000-sq.-ft. interior.

Jefferson Bank Fast-Tracks New Image,
p. 166. Neon lighting, European fur-
nishings provide informal look.

Supplier Targets $1 Billion Banking Mar-
ket, p. 168.

Simple, Elegant Furnishings for Banks, p.
169. Mahogany, oak, walnut create
high-status images for bankers.

Product Showcase: Carnegie Fabrics, p.
94; Allyn Bank, p. 98; Bernhardt, p.
100; Bright Chair, p. 104; Rudd Textiles,
p. 108; Bentley Carpet, p. 112.

OCTOBER 1986

Design Leader Sees Hotels as Theater, p.
98. Uplifting the spirit of man is Hirsch/
Bedner goal.

Ice Cream Colors Add Flavor to Hotel
Lounge, p. 104. Streamers is attraction
of Virginia Beach Plaza Hotel.

Building Codes Met Through Innovation,
p. 108. Designers Il, Atlanta, surmounts
code restrictions.

Euro-Style Hotel Evokes Casual Ele-
gance, p. 112. Through collaboration,
luxury happens on client’s budget.

Hospitality Furnishings Offer Coordi-
nated Styling, p. 116.

1986 Report of Hotel Specialists, p. 124.
Directory lists nationwide hospitality
firms.

Who’s Who in Northeast, p. 130. Design-

ers rely on dealers for bulk of specs.

On Our Cover: Brickel Associates, p. 60.

Product Showcase: Top Grade, p. 66;
Ergonom, p. 70; Architex, p. 72; Knoll,
p. 7
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WHY 1S THIS
CONVENTIONAL CHAIR
LESS EFFICIENT THAN THE
HAG BALANS® CHAIR?

Circle 118 on reader service card

Because It's Empty.

What causes absenteeism?
Only the common cold causes
more lost productivity than
lower back pain. In fact, this
ailment is now the #1 claim on
disability insurance. So serious
Is this situation, that 6 million
people will be unable to get out
of bed tomorrow morning due
to back pain. Health-related
absenteeism is costing Ameri-
can employers billions. ’

HAG...The Natural
Solution.

Today, more Americans than
ever do their work sitting down.
How they sit is a major factor in
reducing back-related illnesses.
Medical experts feel that ad-
vanced seating designs, like
the HAG BALANS chair, can
improve the health of employ-
ees by restoring good posture
and reducing stress. For more
information, call or write us at
the address listed below. We
will send you our booklet “Sit
Smart . . . and Stay Healthy" to
explain, in detail, how HAG can
improve the health of your
office.

Sit Smart...and
Stay Healthy!
[

HAG

Corporate Office:

HAG USA, Inc.

108 Landmark Drive
GREENSBORO, NC 27409

(800) 3344839
(919) 668-9541
(312) 222-1166 (Chicago)
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Product Showroom: |.M. Lynne, p. 76; Tuohy, p. 80; IPF Int’l, p. 82.

NOVEMBER 1986

IBD Winners Circle, p. 73.

18th Annual IBD/CONTRACT Magazine Product Design Competition, p. 121. Over
300 entries vie for awards in 28 different categories.

Majority of IBD Winners Continue to Sell Well, p. 137. 118 award-winning companies
polled.

Ingenuity Answers Challenge of Image Enhancement, p. 142. Design of 1,100-sq.-ft.
office reflects upscale image.

Video Operations Center Inspires Communication, p. 148. CBS/Fox Video facility
encourages employee interaction.

Communication with Client Aids Flow of Project, p. 152. Stone & Webster employees’
input determines furniture choice.

Office/Warehouse Site Creates Design Opportunity, p. 154. For trendy headquarters, a
high-tech industrial setting works.

Executive Furniture Addresses Corporate Style, p. 156. Technology, flexibility, pricing,
service are key factors.

Desk Accessories Feature Leather, Metal Finishes, p. 170. Accessory lines geared to
traditional & contemporary offices.

A Return to Tradition in Contract Fabrics, p. 172. Jacquard weaves, damasks get fresh
treatment by stylists.

Product Showcase: Rose Johnson, p. 70; Patrician, p. 88; Brayton Int'l, p. 92; Corry
Jamestown, p. 94; Panel Concepts, p. 96; Formica, p. 104.

DECEMBER 1986
Retail Leader Looks to the Future, p. 94.

Anchor Store Boosts Image of Marginal Site, p. 102. Planned Expansion Group invents
new architecture for Big V.

Designers Create Public Seating for Flexibility, p. 104. Easy maintenance, modularity
distinguish seating.

Golden Arches Reflect Past & Present, p. 110. Interiors celebrate 30th anniversary of
franchise.

Italian Delicatessen Features Pantheon Interior, p. 116. Customers delight in Triton &
Neptune’s grotto.

Strong Design Elements Draw Customers, p. 120. Bold graphics create designer’s
interpretation of Memphis.

Fast Food Furnishings Modernize with Lounge Styles, p. 122. Tubular steel & wood are
accents for seating.

1986 Report of Retail Specialists, p. 128.

Mart Directory Features ‘Mart Chart’ Listings, p. 136.

Wide Range of Colors, Patterns in Flooring, p. 146. Products offer flexibility
On Our Cover: Wilsonart, p. 42.

Product Showcase: Innerface, p. 44; Stow & Davis, p. 49.
Alma, p. 50; Hesco, p. 52; ITAC, p. 54.
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INTERNATIONAL

CORPORATE HEADQUARTERS
11-13 Maryland Ave., Paterson, NJ 07503
(201) 345-7440

SHOWROOMS:
11-13 Maryland Ave.,
Paterson, NJ 07503

Design Center, 300 D St, SW.
Washington, DC 20024
W.T.C, Space 9062

Dallas, TX 75207

Decorative Center, Space 415
Dallas, TX 75207

314 Showplace Design Center
San Francisco, CA 94103

CANADIAN DIST.

Ban_ymom Fumiture
1137 King St. W,, Toronto

REPRESENTATIVES:

Atlanta: Ainsworth, Noah & Assoc
Boston: FDO

Chicago: Betty M.

Cincinnati: Design Resources Inc
Cleveland: Design Resources Inc
Dallas: RT MAR

Dania/DCOTA: Berletti international
Denver: Columbine Dist. Co.
Florida: Sandy Leitman Assoc

L.A. Mart: Starbuck

Los Angeles: Burt Haaz £ Assoc.
Minneapolis: Helen Fraser & Assoc.
New Orieans: Delk-Morrison
Orange County: Newton-Edwards, Ing,
Philadelphia/DC: Marc Blaustein
Phoenix: Designers Showcase
Portland: Designers Résource

San Francisco: William Louis, Ltd.
Seattle: Elite-Designers Resource
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add other units to modify or expand your
system as your future requirements
change. Maximum versatility and
optimum quality. You're sure with Valley
and Kidde.

OFFICE/FACTORY SHOWROOM

THE VALLEY COMPANY
333 Morton Street, Bay City, Ml 48706
(517) 892-4536 (800) 248-2837
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SHOWROOMS

D&D Associates Spectrum

Merchandise Mart Galleria Design Center

Suite 17-107 101 Henry Adams

Chicago, IL 60654 Space 405

(312) 828-9466 San Francisco, CA 94103
(415) 522-2900




furniture selected for America’s outstanding contract installations.

305 EAST 63RD STREET, NEW YORK, N.Y. 10021 DECORATIVE ARTS CENTER 212-753-2010

KIMBERLY ARM  ©

ILE DE FRANCE ARM

ESSEX SOFA-NIKKO ESSEX HOUSE
DESIGNED by KOHN, PEDERSEN FOX CONWAY

OUR FIFTY FIFTH YEAR ® CONTRACT DIVISION e CUSTOM FURNITURE MANUFACTURERS

sofas ® sofa-beds ® loveseats stock models ® special designs
banquettes ® benches ® cabinets lacquer ® wood ® laminate ® metal
cylinders ® desks ® tables specify size ® finish ® details

new catalogue available
hotels ® restaurants ® clubs ® lobbies ® lounges ® offices ® showrooms
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Introducing Cordura
for upholstery. :

Made tough to survive
the corporate jungle.

Contract upholstery will never be the same, now that DuPont
brings CORDURAto the office. CORDURA nylon has proved itself tough
enough for backpacks and luggage, durable enough for hunting
gear and boots.

It exceeds the standard
Wyzenbeek Double Rub Abrasion
Test by such a wide margin
that an even more stringent
Wyzenbeek Test had to be
developed (see results at right).

And CORDURA is a soft touch
indoors. We've given it a luxurious

More stringent modified Wyzenbeek Abrasion Test.

hand, da satisfying touch and a Smart Polypropylene Spun nylon s dCOI'QfPec(.tlgé\ o
look that make the most of fabricsfor ~ BHIE  Smenbs "Hoduents
al -. 3

contemporary or classic furniture.
Fabrics of CORDURA n?/ion are available in a whole range
of colors, styles and weaves. In 1000/280 denier, or newer 2000/560
with an even softer surface.
For good looks with strong character, ask about
CORDURA. Contact DuPont at (215) 855-7765, and let us give
you samples, specifications and names of suppliers.

CORDURA. The survivor.
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The Only
Guest Room Furnishing
That Will Never

Need Replacement...
THE ONLY ALL STEEL

Available in
Shadow
Gleaming Brass Finish.

25 Year Unconditional Warranty*

For Complete Information, Contact:
1-800-323-0441

A PARTIAL LIST OF
LEADING HOTELS AND
MOTELS CURRENTLY
SPECIFYING HARRIS-HUB
QUALITY BED FRAMES
AND BED BASES:

AMERICANA HOTELS
ANATOLE

ARIZONA BILTMORE
BEST INNS

BEST WESTERN
BONAVENTURE
BOSTON PARK PLAZA
BURLINGTON WOODS
CABEL BEACH
CAESARS BOARDWALK
CENTURY PLAZA
COLONIAL WILLIAMSBURG
CONTINENTAL PLAZA
CROWN CENTER

DAYS INN

DUNFEY'S

ECONO MOTEL
EDMONTON PLAZA
EMBASSY SUITES
EMILY MORGAN
ENCINA MOTOR HOTELS

| FOUR QUEENS

GLACIER PARK HOTELS
GOLDEN NUGGET
GRAND HYATT
HARRAH'S BOARDWALK
HERSHEY RESORT
HILTON HOTELS
HOLIDAY INNS
HOUSTON OAKS
HOWARD JOHNSONS
HYATT REGENCY HOTELS
IMPERIAL 400

KON TIKI

LA QUINTA INNS
LINCOLN HOTELS
LUXURY INNS

MARCO ISLAND HILTON
MARK PLAZA
MARRIOTT

MIYAKO HOTEL
MARIANNA INNS
PEACHTREE PLAZA
PFISTER HOTEL

PLAZA NEW YORK
PLAYBOY

QUALITY INNS
RADISSON HOTELS
RAMADA INNS

RED ROOF INNS
RODEWAY INNS
SHERATON

SHOREHAM

TEXIAN INNS
TRAVELODGE

TULSA GRANADA ROYALE
WYNDHAM

AND MANY MORE
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75 Virginia Road, North White Plains, New York 10603 Through architects and interior designers.
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Ward Bennett Designs For Brickel Associates, Inc., 515 Madison Avenue, New York, New York 10022 212 688-2233

Swivel Chairs
r*, BT n‘ .l i"/‘\‘; *A .‘ '.. -‘ N:.
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Lounge Chairs/Sofas
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1 Write for our Quickship Brochure
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Contract, January 1987

CONTRACT
INDUSTRY
ISSUES &
INNOVATIONS

ew industries depend so heavily on change as does

the contract industry. Change in design, tech-

nology, products, distribution, and manufacturing

techniques are only a few of the areas in which
success is predicated on development of new methods
and ideas. The turn of the year is a fine time to look at
some of the forces affecting contract designers and man-
ufacturers across the country.

A spate of mergers and acquisitions in December, the
advent of a new tax law this month, developments in
research and design, attitudes on life safety and design of
both designers and clients, and a new color forecast for
1988-'89 are a few of the issues and innovations covered
by CONTRACT's editors this month.

Part two of this issue includes the updated contract
directory of products, sources, marts, and associations
plus a special directory of quick-ship resources for prod-
ucts needed in a hurry.

Make room on your resource shelves for this year-
long reference guide.
—THE EDITORS
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Acoustics, human factors,
& integrating technology
become key issues

D

R&

By SARA O. MARBERRY

UCKS

)

D \

Senior Associate Editor

facility to house it. Westinghouse Electric Corpora-

tion, Westinghouse Furniture System’s parent com-
pany, invested nearly a quarter of a billion dollars in it last year.
We're talking about research and development, the “behind the
scenes” work that furniture manufacturers are spending big
bucks on in order to meet specifiers’ needs for tomorrow’s office
environment.

Actually, most of the big R&D expenditures are being made
by only a handful of the largest systems furniture manufacturers.
Respondents to a recent poll taken by the Business and Institu-
tional Furniture Manufacturers Association (BIFMA) indicated
that of the entire office furniture industry sales (1985 estimate:
$6.5 billion), 1.5 percent goes back into R&D each year. If this is
an accurate representation of BIFMA’s 230 members, it means
that this particular group spends almost $100 million each year
to come up with new ideas for office furniture design.

Acknowledging that this figure probably doesn’t include all of
the top companies in the industry, Stephen Channer, executive
director, BIFMA, says, “What this number does include is all the
small ‘mom and pop’ companies out there that don’t spend a
dime on research. If anything, the figure may even be a little
high.”

But whatever a company does or doesn’t spend on R&D, it is
sure to benefit from the efforts of other firms. Some of the areas
of R&D study include acoustics, wire management, human

‘ erman Miller spends three percent of its total sales on
it. Steelcase just committed $70 million for a new
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factors, and lighting. But experts all agree that the major impact
on tomorrow’s office will be the changes in computer tech-
nology. To demonstrate this, last Designer’s Saturday, Haworth
revealed what it called, “the future of the office workplace”
within the Venture Concept Room of the company’s New York
showroom.

Developed by the Venture Group, Haworth’s 22-person R&D
division located at the company’s Holland, Mich. headquarters,
the display was intended to introduce visitors to the tech-
nologies that will affect tomorrow’s office environment. It fea-
tured a slide presentation reviewing Venture Group
applications currently being used in office installations, a dem-
onstration of wireless data communications equipment, and a
prototype freestanding desk equipped with an integrated IBM
PC XT computer.

Better integration of design & technology

To conserve worksurface space, the central processing unit
(CPU), which powers the machine, is housed in an accessible 6-
in. box drawer inside the desk. A 14-in. wide, 1-in. thick elec-
troluminescent flat-panel display screen provides visuals for the
machine. Venture Group managers claim that the unit offers
superior graphics to liquid crystal displays and lower power
consumption than gas plasma units. They also feel that this desk
is a good example of how to better integrate design and tech-
nology.

“Integrating design and technology is our main concern,”

CONTRACT/January 1987

Although wireless communication (opp. page) is one of the next
steps in computer technology, experts expect cabling and electrical
power management to continue to be important areas of study
Haworth’s freestanding prototype desk (above) features an integrated
computer with an electroluminescent flat-screen display.

says Dave McCloud, vice president, Venture Group. “In work-
ing with our customers, we found that they wanted more free-
dom on the worksurface, which we accomplished by housing
the computer within the desk.” Members of the Venture Group
worked with computer vendors to develop state-of-the-art flat
screen and hardware to fit inside the desk drawer. The desk top
itself also has some interesting features. A modular unit, seg-
ments of the desktop can be interspersed with a variety of
materials. Substances ranging from marble and granite to leath-
er can be combined, giving designers a wide vocabulary in
working with the product. The top is supported with a tubular
trestle base.

Other Venture Group concerns include further developments
in computer technology such as voice recognition and wireless
communication. “We will have to be able to provide a desk that
allows users to talk to a computer effectively,” says McCloud.
“The cross-talk generated from this will also produce some new
acoustical problems.” Although he thinks that wires will be
around for a while, the technology for wireless communication
exists, so the concept of networking computers across several
workstations without cabling may be a reality some day.

“We know enough about wireless communication to know
the problems,” he emphasizes. “But it could give users freedom
from being tied down to a box on a worksurface and may call for
different kinds of workstations.” McCloud also revealed that the
Venture Group is working on a computer program that will
allow users to feed information into a database to create the
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RESEARCH & DESIGN
Acoustics a major area of study

perfect” office. “This is the whole idea of artificial intel-
ligence,” he says.

Steelcase Inc., the largest systems manufacturer in the world,
recently announced plans for a new $70 million Corporate
Development Center in Grand Rapids, Mich. The seven-story,
470,000-sq.-ft. building will house company operations, as
well as 10 laboratories for the study of photometrics, environ-
mental conditions, sul)]c(tlw' conditions, ergonomics, acous-
tics, lighting, electronics, and privacy. Scheduled to open in the
fall of 1988, the new Center is expected to be the catalyst for
new products and programs. In an announcement made earlier
this year, Steelcase chairman and chief executive officer, Robert
C. Pew, said that the new building “will encourage both the
planned and spontaneous interaction of people and ideas to
enhance the product development process. Research has to be
nurtured in a creative environment.”

R&D backs industrial design

In the meantime, Bob Mohr, director of research and de-
velopment, heads up Steelcase’s 44-person department which
oversees the application of new technology and concepts. “Our
function is to track information, synthesize it, figure out what to
do, and feed the results to the industrial design people.”

Computer technology, wiring, and networking are among
the issues Mohr feels will affect office design in the future. He
points to organizational structure and design, demographics,

192

facilities, and a holistic approach to design as areas of study.
“Organizations will be paying more attention to people and
there will be a greater interest in the quality of work life,” he
says. “The workforce will be older as baby boomers age and
there will be more women.” As a result of the aging workforce,
Mobhr believes that companies will have to pay more attention to
employees’ needs regarding hearing, vision, and tolerance for
temperature swings.

As far as facilities are concerned, Mohr feels that there will be
more conflict in lighting design as the need for outside sources
increases. “Office parks are a trend right now,” he states. “And
the office in the home is not working, because people need
social contact.” Although he sees a balance of open and private
offices, he feels there will be a slight shift towards the latter.
Much has already been said about “intelligent” buildings, and
Mohr feels that this will continue to be an important issue.
Finally, he thinks that researchers can improve office design by
taking a holistic approach and looking at the total environment.

As one of the country’s top R&D investors in 1985, West-
inghouse Furniture System’s parent company, Westinghouse
Electric Corporation (1986 sales: $11 billion) sponsored nearly a
billion dollars worth of research. In addition to that funded by
Westinghouse’s own operations, this figure includes govern-
ment and other customer-sponsored research. The company’s
primary facility is located in Pittsburgh, Penn., at the West-
inghouse Research and Development Center. Over 1,500 em-
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ployees work at the Center which services all of Westinghouse’s
“business units,” including the systems furniture division. The
seven main areas of research at the Center are: chemical sci-
ence, engineering, applied science, electrical materials, solid-
state science, engineering and solid oxide technical ventures.

Company executives feel that with such extensive R&D
backup, Westinghouse Furniture Systems is able to provide
customers with above-average resources and knowledge. “The
R&D Center provides tools and expertise that far surpasses what
we could provide as a single company or what is available to our
competitors from their R&D operations,” claims Jim Stein, vice
president of marketing, Westinghouse Furniture Systems. “In-
vestigations into areas ranging from acoustics, lighting, and
electrical wiring, to white-collar workstation productivity issues
allow us to improve and fine-tune our products to meet or
exceed customer expectations.”

One such product is WESPAN, the Westinghouse Speech
Privacy Analysis computer software program, which took 10
years to develop. According to Jim Moreland, manager, acous-
tics and noise control research, Westinghouse Electric Corpora-
tion, WESPAN calculates the degree of speech privacy in open
plan atmospheres. By inputting information on an office layout,
along with acoustical characteristics of the walls, floor, ceiling,
and workstation, WESPAN can analyze the components and
make recommendations for optimizing speech privacy. The
program is available to all Westinghouse customers, but will
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Model of Steelcase’s $70 million Corporate Development Center (opp.
page) in Grand Rapids shows pyramid-shaped design. The building is
scheduled to open in the fall of 1988. Westinghouse lab technicians set
up an open plan office panel (above) for acoustical testing in the
anechoic room at the company’s R&D Center in Pittsburgh, Penn

work with any furniture system.

At Westinghouse Furniture System’s facility in Grand Rapids,
Mich., 25 persons work in the research department. There
Gene Bryson, manager of engineering and technology, directs
research on acoustics, power and communication, human fac-
tors, and materials. “The people at the corporate facility in
Pittsburgh offer us consulting services and come up with pro-
posals for us, as well as vice versa,” he says. “We are con-
centrating our efforts in the office automation area, how to
handle all the peripherals and cabling, and the growing demand
on systems, noise control, and electrical power.”

Office of the future is now

'

By now it is clear that the “office of the future” is not going to
look much different from the office of today. In fact, most of the
experts surveyed agree that although there is a push towards
wireless communication, freestanding desks will not replace
open plan systems. The research efforts of these companies are
primarily directed at solving the burning issue of integrating
technology with design. No doubt there are many more new
products and ideas that manufacturers are keeping under
wraps. For the record, Herman Miller, an industry leader known
for its extensive research and design innovation, declined an
interview for this story. At any rate, it is evident that whatever is
spent on research and development for whatever reasons, it is
the customer who ultimately benefits. []
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New company headed by
Larry Lerner, president
emeritus, Environetics Intl.,
conceives dream products

The Mega Erg team (I. to r.): Allen Pu, Maria Green, Lawrence Lerner, David
Lee, Steve Diskin, Victor Osaka, and Robert Lakes. Not pictured are Katherine
Bennett, Ahde Lahti, and Amrit Kaur. The creative process is pictured opp.
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“Mega Erg...is an outlet for unfettered,
unconstrained, creative improvement of the
workplace environment. "—Lerner

arry Lerner is a man with visions. Having built En-

vironetics International into one of the foremost office

interiors firms of our time, Lerner is now pursuing his

conceptual dreams with Mega-Erg Inc., Beverly Hills,
Calif., a privately funded research and development organiza-
tion devoted to the improvement of the workplace environment
no matter where it is located.

The purpose of Mega-Erg, says Lerner, who also serves as
chairman emeritus of Environetics and is a charter member of
the Interior Design Hall of Fame, is to invent—not manufac-
ture—products that are both ergonomic and esthetically superi-
or to existing products.

Though secrecy surrounds the group’s ideas, Lerner is willing
to discuss Mega-Erg’s direction.

“We're concerned with environmental improvements in such
areas as acoustics, fresh air, and lighting,” he says. “We're also
concerned with integrating computers into the workplace.
We're not concerned with creating specific items of furniture.

“Forexample, one of the problems associated with working at
a desk all day long is poor circulation in the legs. Legs come in
all different lengths, and to simply provide a worker with a
footrest does not rectify the problem. So, on the question of
discomfort, we might invent a type of footrest that would also
provide physiological benefits.”

Eye on open plan

Open plan is another area under exploration by the profes-
sional think-tank. “Open plan has had all kinds of problems
over the years,” explains Lerner. “There are a great many needs
in this area that are unfulfilled—particularly in relation to pri-
vacy.”

The firm’s president further notes that Mega-Erg staff members
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attended NEOCON in June to see what was not being shown.
They returned to the Beverly Hills office with a list of 20 items.

Currently, Mega-Erg has a menu of 40 items, some of which
are in prototype and have patents pending. Lerner is keeping a
tight lid on product descriptions, but does say, “Many of the
acoustic devices we're working on parallel improvements in
engineering. The devices will also be esthetically important to
the environment because they exhibit new forms.”

Larry Lerner became involved with Mega-Erg when “a client
who was feeding money into various non-profit sources asked
me if 1'd like to participate in improving the workplace.”

The “Offices of the Future” schemes (CONTRACT, January
issues 1982 and 1985) Lerner created during his career at En-
vironetics, however, held the real key to his involvement.
“Those schemes are my background,” he says. “There’s a whole
roster of ideas that are in those concepts, and that’s what made
me visible to my initial clients.

“I can’t see Mega-Erg experiencing the same sort of growth
that Environetics did. Mega-Erg is different in that it is privately
funded and its activity is primarily research.”

Cleary enthusiastic about the future of Mega-Erg, Lerner de-
scribes the new company as “an outlet for unfettered, uncon-
strained, creative improvement of the workplace environment.

“We're a fast-thinking, fast-producing, close-knit group of
people who share ideas and skills all day long. We are operating
in an ideal ivory tower atmosphere, devoid of corporate, fiscal,
and political constraints. We are able to design things without
second-guesses from those whose motivations are other than
optimum.”

Conceived as a professional “think-tank” devoted to improv-
ing the working environment, Mega-Erg began operations last
year with six innovators from the architectural, mechanical,
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electronic, and product engineering fields. Since then, it has
added three new staff members.

Its staff includes: Larry Lerner, president; Stephen Diskin,
executive vice president; Katherine Bennett, Robert Lakes,
David Lee, and Victor Osaka, industrial designers; Allen Pu,
mechanical and electrical engineer; and Ahde Lahti, product
designer/graphic artist. Maria Green serves as patent researcher
and Amrit Kaur, as research assistant.

The privately funded research and development group also
retains the services of two consulting engineers. They are Paul
Vernaklausen, acoustics, and John Daspit, electronics.

No desire to manufacture

Mega-Erg's plans include the accumulation of an inventory of
patent-protected designs during 1986, ‘87, and ‘88. These de-
signs will be in the area of biotechnology of systems furniture
and electronic transactions, as well as acoustics, illumination,
and HVAC environments. As they are developed, Mega-Erg will
make patent licenses available to prospective manufacturers
and will not manufacture itself.

Uninterested in manufacturing the ideas it produces, Mega-
Erg, says Lerner, is simply “creating a series of products that
would be prototyped, manufactured by others through licens-
ing, and thus made available to the contract industry.”

Although no business affiliation exists between Mega-Erg and
Environetics—or with any other company—the founder of both
firms does not dismiss the possibility that Environetics could
become a Mega-Erg client.

“If Environetics or any other design firm has a client that wants
to use one of our products, we'll work with the firm and a
manufacturer to try to make that happen. We'd love to have that
link in place in the future.” []
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GAP CLOSING
BETWEEN
FASHION &
INTERIORS

1988/'89 color forecasts
move away from
primaries into neutrals

By SARA O. MARBERRY
Senior Associate Editor
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lustrations using colors from the CAUS
Interiors forecast (left-hand pages) and
Women'’s forecast (right hand pages) on the
following spreads show the similarity
between the two palettes for 1988.

p until a few years ago, women’s fashion and home
furnishings led the contract market for color trends in
the United States. But the tables have turned. Fierce
competition among furniture and fabric manufac-
turers has led to a color “revolution” in the contract industry,
which in turn has prompted many innovative styling and design
directions. Today’s contract color forecasts are indeed leading
the residential market and may be ahead of fashion as well.

Upon examining the 1988/'89 Interiors and Spring 1988
Women's forecasts recently released by the Color Association of
the United States (CAUS), one is prompted to ask, “which came
first, the chicken or the egg?” They are strikingly similar. Se-
lected by a panel of design experts from each industry last
summer, both color cards emphasize the movement away from
primary colors to more muted, tonal neutrals. Greens, yellows,
and tinted neutrals (ranging from khaki greens to soft browns)
dominate the Interiors forecast and highlight the Women'’s pal-
ette. Blue, blue-green, and various members of the red family
(coral, rose, melon) are also prominent in both.

Gray and burgundy continue to be important in interiors,
while black remains a constant in fashion. Members of both
committees cited a trend towards whitened colors and yellow
was singled out as being an important influence in interiors. The
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accent colors on the Interiors card—gold, royal blue, shrimpy
pink, teal, lavender—are taken straight from the Women’s fore-
cast. For fashion, the look will be tonal, diffused, feminine. In
interiors, the feeling will be muted, upscale, elegant.

Taupe is the newest neutral

According to color consultant and Interiors Committee mem-
ber Barbara Schirmeister, colored taupes are the newest group-
ings in the '88/89 palette. Committee chairman Jack Lenor
Larsen concurs. “York Bay Brown, a color last seen in the '50s, is
anew rich, deep color,” he says. “Bernadino Brown, a taupe, is
a new lead neutral.” Larsen thinks that taupes will lead into the
next decade and may even surpass gray as the most important
neutral. Browns are also seen as an important fashion color, in
combination with white, or as tonal neutrals.

Margaret Walch, director, CAUS, is the first to agree that the
two ‘88 forecasts are parallel, but cautions about translating
fashion to interiors. “Apparel colors are not as rich or deep as the
interior shades,” says Walch. It should also be pointed out that
the Women’s card is made up of fabric swatches, while the
Interiors card has flat and glossy paint chips. Nevertheless,
Walch says that there is a merging of fashion taste with interior
design. “The whole mauve and gray trend took place in contract
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first,” she points out. “But whether one follows the other is
almost irrelevant because the issue is really economic.”

By this she means that because the money spent on interior
spaces is much greater than that spent for a piece of clothing,
interior designers can take fewer chances on color. So, it follows
that the “newer” colors show up in fashion first. “In apparel,
speed is of the essence,” Walch says. “Things move much
quicker—fashion designers are frantic by nature.” But, she does
believe that restaurant and retail design are most responsive to
new ideas. “Americans have a tremendous interest in food and
this translates into an interest in fashion and color in environ-
ments where food is served,” she explains.

Furnishings more conservative

Larsen is surprised that the two palettes are so similar
“Women'’s wear forecasts are traditionally high-style, new—
fashion first, obsolescence second, “ he emphasizes. “Furnish-
ings are much more conservative because after all, interior
spaces are background for people.” Yet, he contends that the
interior palette is changing much faster than it used to. “New
trends are picked up more quickly,” he says. “In the '60s, it took
10 years for interior colors to change.” He believes that one
discipline is not necessarily leading the other, but says that,
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COLOR FORECAST
Italy still a strong influence

“Fashion works so much faster, so it can be more attuned to the
marketplace.” However, he thinks that fashion often takes its
cues from interior design, referring to several early 20th century
design shows in New York City museums recently. “We'll be
seeing a dark/light contrast in fashion that we haven’t seen since
the "40s because of these shows,” he states.

Comments Schirmeister, “Fashion does follow interior design
sometimes—just look at the whole Memphis movement. We are
definitely on the same wavelength.” To prove that point, Schir-
meister tells a story about a fabric she designed for Lee Jofa a
couple of years ago. While the fabric was in production stages,
she saw an advertisement in a fashion magazine for Giorgio
Armani’s fall collection that featured an almost identical pattern
and coloration. “There was clearly no connection between the
two, but it was surely a statement of two points of view coming
from the same source,” she relates.

Europe strongly influences American fashion & design

In general, experts agree that color and fashion theories
originate in Europe. In recent years, the Orient and India have
also been major influences. Many interior designers and stylists
travel abroad to get ideas on color and pattern, and perhaps this
is another reason why the gap between fashion and interior
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design is rapidly closing. Schirmeister looks in store windows of
Europe for ideas. “Often at the Milan Fair there is no color
inspiration, but up and down the Montenapoleone (a major
shopping avenue) it’s full of color,” she explains. “I look in the
shoe stores because leather is so avant garde in Italy.” During
her last trip to Milan, she noticed purple and purple-blues as
being strong colors. “Purple has become the new neutral in
Europe,” she says.

Remarks Larsen, “Italy is the strongest foreign influence. It is
the most progressive country for design and has learned how to
market color and be more open to color.” But even though
Americans look to European culture for design and fashion
ideas, times are changing. Says Walch, “The old statements are
no longer true. For instance, the big fashion look right now in
Europe is American collegiate, which originated here.”

Nonetheless, both fashion and interior design get most of
their ideas from Europe. This, in turn, has translated into two
very similar industry color forecasts for 1988. The extent to
which one actually influences the other is hard to determine.
The abundance of color in our daily lives serves as a sub-
conscious reminder of how things have changed and will con-
tinue to change. Says Larsen, “Color used to rain on us in the
early 20th century. Now we’re swimming in it.” []
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Taupe and rust are part of a new
brown direction forecasted in The
Wool Bureau’s colors for 1987/88

Wool Bureau
forecast
emphasizes
high-style
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igh-style, more texture,
H and sophisticated patterns
characterize the 1987/'88 Inte-
rior Textile style and color fore-
cast from the Wool Bureau, Inc.
According to stylist Patrice N.
White, the forecast parallels the
direction of American architec-
ture—today’s searching art
form that offers a departure
from all tradition while embrac-
ing classic elegance.

White reports that the newest
neutrals are grays that are mov-
ing into taupes. The elegance of
taupe is complemented by cor-
al, which will deepen to ter-
racotta and brick tones as part
of a new brown direction.
Crays stay, as do mauves and

purples that will take on a fresh |

look when combined with yel-

lows. As in the CAUS forecast, |

White says that there will be an
underlying yellow influence in
tomorrow’s colors.

Green, which is taking on
yellow and blue influences, is
becoming important again. A
somewhat grayed, more ele-
gant blue is also returning.
Warm, mid-value colors influ-
enced by yellow and red will
dominate the overall color pal-
ette. Yesterday's jewel tones
will now be accents, affecting
the new midtones.

She emphasizes that as more
natural materials are used in
contract interiors (especially
wood), designers and architects
will find the new shades readily
compatible. Heathered wool-
tweeds are among the new tex-
tural approaches that will be
introduced. In 1988, colors will

be used in these soft mixes and
also as solids to give the effect of
neutrals. The colors may be
used to offer patterns with the
ease of solids. White asserts that
this look is subtly textural, ideal
as a background for pattern, or
a design motif.

Sophisticated texture will
continue to be very important.
Thick and thin yarns, and in car-
pets, freize or saxony yarns will
be combined to achieve tex-
ture. Pearlescence, lurex, and
silk foils may also lighten up
textures. Comments White,
“There’s no question that the
subtle new colors, warm tex-
tures, and return to classic ele-
gance of the next few years will
set a relaxed, yet upscale mood
that the public will be comfort-
able with.” —S.M.
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In your experience, which of the following environmental concerns
do employees tend to complain about most?

0% 25% 50% 75%
e 1

Poor lighting 68% y

Lack of privacy 49

Excessive noise 46

Poor temperature control 45

Uncomfortable seating 33

Poor air circulation 32

Unattractive/distracting colors 12

LIFE SAFETY
ISSUE GROWS
IN ASID POLL

Designer/client priorities differ,
but both recognize health &
safety concerns in environment

By LEN CORLIN

Co-publisher/Editor
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ire and life safety concerns and environmental issues will

have a significant impact on contract interior design dur-

ing the next five years, according to an overwhelming

number of American Society of Interior Designers (ASID)
members participating in a national survey recently.

Organized and conducted by the ASID, the poll reached out
to 2,470 ASID professional members across the country to find
out what effect environmental design considerations will have
on contract projects. Randomly selected from the ASID mem-
bership roster of designers doing contract work, respondents
returned 599 usable questionnaires, for a highly credible 24
percent response.

An impressive 76 percent of respondents believe that there
will be more government regulations concerning fire and life
safety in the next five years. Seven out of 10 designers report they
are now more likely to specify products that promote health and
safety than they were five years ago.

In addition, while the poll reveals that the vast majority of
designers (93 percent) report that they are more aware of en-
lighting, acoustics,
it also indicates that most clients are
not. Nor are clients as concerned with flammability and toxicity

vironmental design considerations
ergonomics, for example

Issues,

However, clients exhibit more sensitivity to the importance of
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How important to you are each of the following when selecting furniture and finishes for a project?

25%
1

50% 7?% 100%
]

0%

Function 94%
Quality 81
Aesthetics 81
Color 60
Flammability of materials 60
Cost 58
Ergonomics 56
Toxicity of materials 37

acoustics as a key design element, than do designers. Forty-
eight percent of clients, versus 42 percent of designers, rate
acoustics as one of the most important design elements. A total
of 12 other elements are deemed more important by designers
than they are by their clients, with the highest number of design-
ers identifying lighting as the most important. A total of 74
percent of designers, as opposed to 45 percent of clients, indi-
cate that lighting is the most important design element. Design-
ers rate Traffic flow as being next in importance; 66 percent of
designers rated this category most important, as against 49
percent of clients.

Only 15 percent of clients think that flammability resistance
of materials is most important, as compared to 47 percent of
designers. Ergonomics is rated most important by 41 percent of
designers and by only 25 percent of clients. Color is important
to 40 percent of designers and to only 28 percent of clients.
Toxicity of materials ranks important to 5 percent of clients, and
to 29 percent of designers.

Which issues need more planning?

Working with a list of eight environmental design considera-
tions, designers were asked to identify the elements which
require the most planning. Space planning ranks first at 78
percent, lighting second at 75 percent, and noise pollution third
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NOTE: Percentages may add to more than 100% due to multiple mentions.
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with 34 percent of respondents indicating that this area is most
difficult to plan.

Probably because older facilities are harder to refurbish and
adapt to new health and safety standards, 91 percent of the
sample reported that it is easier designing to promote health and
safety in new interiors,

From highest to lowest, the elements cited most often as
causing problems in remodels and renovations are: air circula-
tion/indoor pollution, 63 percent; traffic flow, 46 percent; and
temperature control, 45 percent.

Sixty-eight percent of designers cite poor lighting as the most
frequently heard complaint from employees. Another area of
employee dissatisfaction mentioned by nearly half of the sur-
veyed designers (49 percent) is lack of privacy. Excessive noise is
cited as a problem by 46 percent and poor temperature control
by 45 percent of employees.

Emphasis on fitness is indicated by 31 percent of those polled,
who say their clients had requested that fitness centers be in-
cluded in their new space designs.

And, nine out of 10 designers (92 percent) report that their
clients had requested designs for employee lounges.

Two-thirds of designers polled note that designing to address
environmental considerations imposed some restrictions on
creativity. However, a majority were able to overcome environ-
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NOTE: Percentages may add to more than 100% due to multiple mentions.

LIFE SAFETY
Design increases cost

mental restrictions, inasmuch as 69 percent report they never
had a client question an environmentally sound design plan
because of esthetics.

Of respondents, 60 percent report that designing to ensure
health and safety sometimes increases the cost of a project; one-
third indicate that environmental concerns always increase
such costs.

Design costs increase from 25 to 50 percent

Only three percent of designers cite cost increases of more
than 50 percent. Fifty-nine percent indicate that environmental
concerns increase the cost of a project only slightly—25 percent
or less.

After installation, concern for both the client and job is ex-
hibited by four out of five designers participating in the poll.
They indicate that they “usually” or “sometimes” conduct post-
occupancy evaluations. A majority of respondents report that
these evaluations are typically conducted within six months
after a design project has been completed.

According to the ASID, the study demonstrates that environ-
mental issues and fire and life safety concerns have a significant
impact on contract interior design practice by professionals.
Not only are designers giving far greater consideration to these
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environmental concerns than they were five years ago, but their
clients have, in fact, become more aware of the importance of
environmental design issues.

“Moreover, as clients’ awareness of environmental concerns
has increased,” the report continues, “the role of the contract
designer has evolved from educating and informing clients to
developing a workinig partnership with clients in the introduc-
tion and implementation of environmental designs and prod-
ucts.

“This designer/client partnership is likely to continue as de-
signers report that they anticipate more government regulations
concerning fire and life safety issues.”

Clients willing to trade off

The study further suggests that addressing environmental
concerns may, in some cases, restrict designers’ creativity, in-
crease the cost of a project, and diminish esthetics. However,
designers report that most of their clients understand the impor-
tance of environmental issues and are willing to make the
necessary trade-offs.

As today’s workplace has become more technology-
oriented, the need for a more “humanized” work environment
has emerged. One indication that designers are striving to make
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the workplace “high-touch” in the midst of “high-tech” is that
they are designing more employee lounges, fitness centers, and
daycare facilities. These types of facilities, says the report, are
now being seen as employee “perks.”

“A well-designed work environment can contribute positively
to worker morale, help attract new employees, and, in the end,
increase worker productivity, as well as help retain employees
on a long-term basis,” the report elaborates.

Two challenges to the contract space designer can be drawn
from the report’s findings. The first is a challenge facing both
contract designers and product manufacturers: to design inte-
riors that are both environmentally sound and esthetically
pleasing. The second challenge postulates that whether or not
the government mandates more stringent fire and life safety
codes, the successful contract designer must be able to respond
to the changing contract market with technological expertise
needed to design safe and environmentally sound interiors.

Brouillard Communications, a division of the ). Walter
Thompson Company, conducted the survey for the ASID to
determine the effect of environmental design considerations on
contract projects. It was conducted with a specially-devised
four-page questionnaire sent to 2,470 ASID professional mem-
bers who do contract work. The designation “professionals”
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Which of the following environmental design considerations are most important to you as a designer
and which ones are most important to your clients?
0% 2111% 40% 60% 810% 100%
== 1
Lighting 74% J
45 1
Traffic flow 66 ]
49 |
Flammability of materials 47 ]
15 |
Noise pollution/acoustics 47 s |
48 =
Ergonomics 3 T
25 [
Color 40 l
28 |
Toxicity of materials 29 ]
5 |
~ Air Circulation/ indoor pollution | 17
| 24 ]
- Static electricity control 13 | Most Most
21 ] Important Important
3 Temperature control I ] To Designers To Clients
: 35 ] [ ] BT |
Emergency lighting 1 T
8
Bacterial control 8
12
Smoking/non-smoking areas 'T]_I
21 J NOTE: Percentage may add to more than 100% due to multiple mentions. !

excludes ASID members who are associates, affiliates, students,
teachers, or members of the press.

When 599 usable questionnaires were returned by deadline
(24 percent of the almost 2,500 member universe), all question-
naires were tabulated by an independent data processing firm.

Forty-four percent of respondents were employed by interior
design, architectural, or retail firms. Forty-one percent were
self-employed. Seven in 10 respondents worked in firms that
employed no more than 25 people. Two-thirds of respondents
had been designing for more than 10 years.

Twice as many designers in the South (43 percent) responded
to the survey as did designers from the Northeast (17 percent),
the North Central states (20 percent), and the West (20 percent).

The report outlines specifics on the percentage of total con-
tract projects worked on by respondents, total square footage of
contract projects in 1985, square footage of average ‘85 contract
project, total dollar volume of interior design fees in ‘85, total
dollar volume of furniture/furnishings specified, and location of
respondents’ firms, among other details.

Copies of the survey are available from the ASID at a cost of
$25. Either Circle No. 250 at the back of this issue, or write
directly to the American Society of Interior Designers, 1430
Broadway, New York, NY 10018. O
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REFLECT
CONSOLIDATION
OF MARKET

Experts address
gains and strategy

By EILEEN MCMORROW
stant Editor

or the contract market, the end of 1986 brought a rash of

industry acquisitions, two internal corporate mergers,

and some marketing alliances. The acquisitions trend for

the most part reflects the maturing of an industry where
many smaller companies can now gain from research and de-
velopment facilities, newer equipment, and better technology
of larger companies through consolidation.

The speed with which the latest acquisitions happened may
have been the result of a fast-paced marketing strategy or the
desire to accrue advantages from the capital gains tax which
changed with the new vear.

More balanced product lines, improved distribution, efficient
production, and product innovation are among the benefits of
corporate acquisition and merger. Highlighted here are some of
the significant consolidations experienced by the industry re-
cently, along with comments from expert observers on the ac-
quisitions trend.

Many industry spokesmen actually consider two significant
mergers to be consolidations, as they occurred under the aus-
pices of parent companies. The first is Corry Jamestown'’s con-
solidation with Hiebert Inc. Both companies are owned by Hon
Industries, of which the new company, Corry and Hiebert, will
become one division.

The second involves Westpoint Pepperell’s Carpet and Rug
Division consolidation of the Cabin Crafts and Walter Carpets
marketing and sales organizations under the name Cabin Crafts.
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Serving the contract market’s upper end, the newly merged
Corry and Hiebert will be able to furnish from the level of
“corner office” to executive suite without eliminating any prod
ucts from either line. Corry, a manufacturer of steel-based office
panel systems, casegoods, and seating, complements Hiebert's
wood-based office line.

“We have the same distributors, dealerships, markets, and
design centers, and now both companies will share economies
says Nigel M. Ferrey, president of the

”

and talents as one,
combined entity.

This consolidation represents a marketing benefit to the firms
involved since duplication of marketing and distribution will be
eliminated.

Marketing benefits result

According to Ferrey, Corry and Hiebert’s Dallas location will
make it easier to do business coast-to-coast. “We're building a
management team here,” he says. Already, Corry and Hiebert is
reaping the benefits of consolidation in the company’s enriched
product development plans. A new system will be introduced at
NEOCON; Charles Pelly will design new seating for Westweek,
Los Angeles; another system is scheduled to develop within 10
months; and a major design team effort is being funded for a
1988 line.

The Cabin Crafts consolidation, meanwhile, was primarily
motivated to produce “a more dealer-oriented marketing and
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sales organization,” according to Donald W. Kuhn, president,
Westpoint Pepperell’s Carpet and Rug Division.

“The consolidation of our functions into one direct-selling
line under Cabin Crafts will enable us to concentrate our efforts
on bringing the newest products and programs to our dealer
organization,” said Kuhn at a press conference in New York last
November.

Lines more balanced after acquisition

Offering a case where a furniture systems company seeks to
round out its product line with high-end, contemporary wood
desks and casegoods is Herman Miller’s acquisition of the He-
likon Furniture Co., headquartered in Taftville, Conn.

“Wood will outpace other materials two-to-one,” according
to Fred Seeman, Helikon president, who views the amicable
acquisition as a sign of industry maturity.

Helikon respected Herman Miller and recognized the growth
opportunity offered through such a partner. It will operate as a
wholly-owned subsidiary of Miller, maintaining its entire man-
agement team. “Our respective management teams are excel-
lent, and working together will give us both a competitive edge.
We're hoping to develop new wood products,” says Seeman.
Miller insisted that Helikon’s management team stay on, to the
advantage of both firms.

Helikon products will be sold through Miller’s Office Pavilion
dealerships as well as through other selected sales arrange-
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“We have the same distributors,
dealerships, markets, and design
centers, and now both companies will
share economies and talents as one,”
says Nigel M. Ferrey, president, Corry
and Hiebert, regarding the
consolidation of the two firms under
Hon Industries.

ACQUISITIONS
Industry maturity offers
purchase options to firms

ments. Besides making the Helikon acquisition, Herman Miller
was also active in the pursuit of two marketing alliances.
Novikoff Inc., a business furniture manufacturer, will now dis-
tribute products through Office Pavilions and selected Herman
Miller dealers. And, Meridian Inc., manufacturer of metal case-
goods, file, and storage systems, will be distributed using the
same method.

In general, acquisitions serve to benefit the market econom-
ically. Smaller firms receive a needed growth opportunity by
joining larger companies; the latter also benefit from the expan-
sion of product lines and increased sales. Several manufacturers
acknowledged that in a difficult economic climate, mergers
help offset the effects of lowered sales when end-users become
more budget-conscious.

For Charvoz-Carsen, an ergonomic seating manufacturer in
the mid-to-high end of the market, the acquisition of Stendig
Intl., a high-end, high-style A & D-oriented manufacturer of
contract furnishings, offers just such an expansion in product
offering to enhance the firm’s competitive strength in the mar-
ketplace.

“While each company has its own image, one brings strength
to the other. Charvoz-Carsen’s strength has been in marketing
and distribution; Stendig’s in high-style furniture serving the A &
D community,” says Claude Bernard, senior vice president and
chief operating officer for U.S. operations, Charvoz-Carsen.

Stendig offers a twist to Charvoz’ normally conservative con-
tract offerings because of its unusual and unique designs which
were acclaimed in Europe. Charvoz becomes a major high-end
seating manufacturer, with $30 million of gross revenues result-
ing from furniture sales.

Similarly, in the category of fabrics, Lee Jofa’s acquisition of
Groundworks last April, was completed due to Jofa’s desire for a
contemporary fabric line which did not conflict with any of its
existing products. “Having an additional product to distribute
through our showrooms and marketing department gave us a
competitive edge in terms of expanded design. We can offer to
clients a greater range of product than our competition,” says
Bill Roschen, president, Lee Jofa.

The acquiree often finds itself in a very comfortable position
because the acquirer becomes responsible for handling admin-
istrative procedures, purchasing, production, marketing, sales
training, and communications. Says Pat Green, founder of
Groundworks, “I once again have time for the creative end of
my work, and freedom to grow in creative directions.”

Affects industry across-the-board

In the lighting industry, Koch & Lowy, a lighting firm in Long
Island City, N.Y., was, at press time, proceeding toward an
agreement involving acquisition by Chartwell, a Carlstadt, N.J.
firm specializing in lighting, design, and high-end furnishings.

“Koch & Lowy was selected due to its fine reputation in
contemporary lighting which complements the other compa-
nies in our firm. It gives us a chance to make a total offering to
the contract market,” says Ernest Lawrence, president, Chart-
well. He revealed that one of the main motivations in the
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acquisition was changing tax laws, and his firm, which was
considering Koch & Lowy for a while, thought it was best to
acquire before year’s end.

“Industry fragmentation needs consolidation. The immense
number of companies in interior furnishings dictates this kind of
activity. Now that the large companies are spoken for, and the
arena has narrowed, Chartwell will focus on high-end design,”
Lawrence explains. With the flurry of acquisition activity, Law-
rence notes that some negative aspects arise when companies
driven by design and creativity suffer if acquired by a larger,
more systematic company. “Chartwell maintains design, cre-
ative, and entrepreneurial rights of any firm acquired,” he says.

Thomas Lowy, president, Koch & Lowy says that access to
capital makes future growth easier, which is exactly what small
entrepreneurs need. “The competitive edge helped in many
ways, because groups of companies with varying levels of ex-
pertise can be helpful in a network sense,” says Lowy.

One acquisition attempt which surprises many industry au-
thorities was that of GF Furniture and Allsteel. Still in the “due
diligence” period at press time, Allsteel, a manufacturer of
office furnishings systems which was bought by RCA in 1980
and then sold to a group of private investors in 1983, has now
received a letter of intent from GF. The similar product lines of
these companies serve similar markets.

“It will be a merger of two companies with product synergy. A
discontinuance of product line with one company or the other is
a possibility, because of the similarities,” acknowledges Robert
Evans, president and CEO, Allsteel.

In the hardsurface flooring business, Armstrong World Indus-
tries Inc., manufacturer of floorcoverings, ceilings, and interior
furnishings, has signed a letter of intent to acquire a Summit-
ville, Ohio company, Summitville Tile Inc., manufacturer and
marketer of ceramic floor and wall tiles. The company has also
signed a letter of understanding to purchase a majority equity
position in Forms + Surfaces Inc., Santa Barbara, Calif. Both
companies will operate as subsidiaries of Armstrong, retaining
established management teams and presidents.

Collins & Aikman, a New York-based manufacturer of spe-
cialty textile and wallcoverings for commercial carpet and up-
holstery, has a definitive agreement to be acquired by Wickes
Companies Inc., manufacturer of building materials and home
furnishings. This acquisition was expected to have been
achieved by the end of last year, pending stockholders final
approval.

PCl/Tandem is a new company formed when Panel Concepts
Inc. acquired the assets of the Tandem Group. PCl/Tandem is
fully manufacturing and marketing the Tandem line of case-
goods, seating, and wood systems.

At press time, Fieldcrest Cannon Inc., manufacturer of home
furnishing textile products, and also owner of Karastan'’s carpet
and rug division, had announced an agreement in principle to
acquire Bigelow-Sanford Inc., manufacturer of a wide variety of
broadloom carpets for residential and commerical use. The
negotiation was still subject to execution of a definitive merger
agreement and required regulatory approvals. The develop-
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“Our respective management teams are
excellent, and working together will
give us both a competitive edge. We're
hoping to develop new wood
products,” says Fred Seeman, Helikon
president, in regard to his company’s
recent acquisition by Herman Miller,
Inc. Seeman is seen shaking hands with
Edward R. Simon, Jr. (left) president,
Herman Miller, Inc.
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“While small- and medium-size

companies have always competed on a
relative level, acquisitions will change
their position in the marketplace,” says
Stephen Channer, executive director,
BIFMA, commenting on corporations

increasing in size through acquisition.

ACQUISITIONS

Contract White Paper
analyzes implications

ment represents the latest Fieldcrest acquisition, preceded in
January, 1986 by the company’s acquisition of Cannon Mills,
giving Fieldcrest leadership as a domestic linen supplier.

Steelcase cited as acquisitions pioneer

Many manufacturers involved in recent acquisitions mention
Steelcase Inc., as being one of the first industry acquisition
movers due to its 1985 takeover of Stow & Davis, preceded by
the acquisition of Vecta Contract. In a sense, Steelcase cleared
the way, allowing large acquisitions to become acceptable in
the contract field.

Says Bob Pew, chairman and chief executive officer, Steel-
case, “Many of the specifiers and customers involved with the
contract furnishings industry are demanding that office furniture
manufacturers offer greater depth and breadth in their product
lines, design newer products more quickly, and provide a vast
array of computer-assisted services.”

“That emphasis on comprehensive capability is creating a big
climate for enhanced research and development, more efficient
production, and more timely and targeted product offerings
which can possibly be aided through mergers and acquisi-
tions,” Pew concludes.

Concurs Stephen Channer, executive director, BIFMA,
“While small- and medium-size companies have always com-
peted on a relative level, acquisitions will change their position
in the marketplace.” He added that corporations increasing in
size through acquisitions will develop a stronger position and
have more influence on dealers. “Dealer network and consol-
idation will be affected. We just have to wait and see how
successful these activities will be,” says Channer.

Role of tax advantages disputed

Art Williamson, director of office and contract furnishings
with the National Office Products Association (NOPA), does not
believe that the tax situation is a motivating factor in the number
of acquisitions. “Acquisitions show that one company recog-
nizes another’s valuable resources, and it becomes a joint effort,
where both firms gain,” he says. However, he also expressed
that the important role played by smaller companies as trend
setters permitting experimentation is being threatened by cor-
porate takeovers.

“Acquisitions,” he says, “enable manufacturers to acquire
products not currently offered in their own lines. Metal fab-
ricators increasingly want more wood casegoods, and quickly
expand by purchasing a company already in the business,
rather than starting up a new manufacturing process.”

Taking a stronger point of view on the relation of the tax
situation to acquisition activity is Manny Steinfeld, president,
Shelby Williams. “The accounting treatment of a company
changes in 1987, reducing the opportunity for favorable market-
place acquisitions,” he explains.

“The next consolidation and acquisition phase in the industry
will be initiated by Japanese and European firms which will buy
American companies due to the strength of their foreign curren-
cies,” forecasts Steinfeld, commenting on this trend.
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Commenting on the effect of mergers and acquisitions on
furniture dealers, Larry Itkin, treasurer and partner, Furniture
Consultants Inc. (FCI), the largest furniture dealer based in New
York City, notes, “Dealers carrying one of the big three man-
ufacturers—Herman Miller, Steelcase, or Knoll—are likely to
benefit greatly from acquisitions, while others will get hurt,” he
says. But, more importantly, he stresses that the manufacturer
has the best opportunity to grow in a consolidated market.

Discusses mega manufacturers

The semi-annual Contract Furniture Industry Forecast (CFIF),
completed by the Business Products Consulting Group (BPCG),
based in Centerport, N.Y., discusses the implications of consol-
idation in the market and the development of the mega man-
ufacturer in its 1986 White Paper. The analysis discusses the
effects of consolidation on manufacturers, competition, dealers
A & D professionals, specifiers, and end-users.

According to the study, manufacturers are suffering from
lethargy and are not responding to the pressures of mega man-
ufacturing, the “total solution” manufacturing concept which
emerges as a result of acquisitions. A new market concept poses
these choices: to ignore the little guys (very dangerous); to
develop competitive solutions (very costly); or buy the little
guys (not a bad idea). The study reveals that acquisition has
emerged as a vehicle for developing visibility as a total-solution
manufacturer.

Justin J. Thompson, managing partner BPCG, and manage-
ment consultant for contract manufacturers, suggests that while
the tax reform act has had a significant impact on firms’ financial
concerns, the act will also affect their marketing position. Al-
though many firms rushed to be acquired by the end of 1986, it
would have been better to wait until this year, and do it right.

“Some acquirers were stumbling blindly into some deals. We
see large manufacturers actively, but not accurately, pursuing
the market,” says Thompson.

Among the many conclusions made about mega manufac-
turers in CFIC's White Paper, some long-term implications are
worth mentioning. Several of the small-to-mid range open plan
systems manufacturers competing in the trade will be reduced
in market presence, share, and growth. Two or three open plan
systems manufacturers will become casualties of the trade—too
large to be acquired; too cumbersome to move quickly and
acquire others; and too complacent to recognize the threat.

The research report suggests that some manufacturers will
turn to direct selling; and some niche marketers will find the
attractiveness of a mega-manufacturer too alluring to deny.
Dealer relationships may change dramatically, with a reduction
in trading of product between dealers. A nationwide dealer
intermarket program not aligned with one specific manufac-
turer will probably emerge. And, re-manufacturing will pose a
challenge to some open plan leaders competing with them-
selves through the presence of a refurbished product.

For further industry analysis on this topic, the White Paper
can be obtained for a fee from Business Products Consulting
Group, 24 Fort Salonga Road, Centerport, NY 11721,
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“Acquisitions show that one company
recognizes another’s valuable resources
and it becomes a joint effort, where
both firms gain,” says Art Williamson,
director of office and contract
furnishings, NOPA.
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By PAT BRADY
Assistant Editor

RESOURCE COORDINATORS
COMMUNICAITE
VITAL INFORMATION

Librarians provide essential services
for today’s designer/specifiers

at images does the word “library” conjure up in

the mind of the average person? Dusty books,

files of index cards, and a stern-looking li-

brarian, perhaps. If that is the case, it should be

noted right away that all interior design firm libraries, or re-

source centers as they are often referred to, do not fit into this
stereotypical mold.

Librarians, or resource coordinators, play a critical role in
communicating information to designers within the firm. They
weed through piles of mail, decide which materials are appro-
priate for their particular resource center, and organize the
materials into files.

Resource coordinators also create dynamic displays, infor-
mative bulletin boards, and programs designed to transmit
product information to the design firm’s staff. Many of them take
on the task of writing an in-house newsletter as well.

The important role of the librarian gained visibility recently
with the formation of the Association of Resource Specialists in
New York; similiar organizations are being started in other
cities. Such moves to promote the professionalism of librarians
further dispel traditional images of the library and librarians.

Getting the message out

As librarians move to promote their profession to the industry
as a whole, they are also taking steps to improve upon the
internal communication that takes place within their own firms.

Judy Davison, director of interior design at FORMA, de-
scribes a “show and tell” of sorts which takes place weekly at the
Seattle, Wash. design firm. Roseann Manning, FORMA'’s design
resource manager, screens through daily piles of mail, and then
on Friday she meets informally with designers to show them a
selection of material that she feels is new and noteworthy. Only
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about a quarter of the mail actually reaches this stage. The
remaining material is weeded down even further after Manning
receives comments from designers on new products and liter-
ature. What information is left at the end of this process is stored
in FORMA'’s computerized resource library.

Other librarians have created alternate approaches to inform-
ing designers about essential information. Bill van Erp, librarian,
Gensler and Associates/Architects, San Francisco, explains sev-
eral means of communication. In addition to standard bulletin
boards, the Gensler library houses display cases with actual
product displays which are changed periodically. Presently,
Philippe Starck chairs are on exhibit in the design firm’s resource
center. In addition, hour-long seminars, planned by van Erp in
conjunction with various manufacturers’ reps, are given
monthly.

Manufacturers’ reps are an important conduit that supplies
materials to resource coordinators, who, in turn, channel this
information to designers at the design firm.

Jan Napier, Napier & Pettibon Ltd., a New York City-based
rep firm, comments on her working relationship with librarians.
She explains that as a rep, she may walk in and show one staff
member in a design firm a new product, but there is no guaran-
tee that the rest of the staff is ever going to know about it.
However, she says that a librarian—a good librarian—can dis-
seminate this information efficiently.

Qualified and well-trained library staff are harder to come by
in smaller firms that do not have the financial resources of a
larger firm. “Many firms staff their libraries with junior designers

FORMA's computerized resource library (opp. page) houses reference
material and product information which is selected by the firm’s
design resource manager along with the input of designers.
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DESIGN FIRM LIBRARIES

Dorothy Granat, FCI'’s library services coordinator, (this page, far left)
assists clients in updating firm libraries. lan Haddow, principal, Re:
Sources works with a client (center), and Susan Fink, his partner,
(right) is also a part-time design student. Gensler and Associates
Architects’ San Francisco office is the site of the library opposite

Consultants aid in setting up resource materials

who are just itching to get away from the library and into design.
They generally care little about the knowledge,” Napier says.

In cases like this, outside sources such as dealerships and
independent consultants can be of assistance to the smaller
firm. Furniture Consultants Inc. (FCl), a New York City-based
dealership, houses a library services department in its offices.
This resource center, headed by library services coordinator
Dorothy Granat, is available for use by FCI's clients. Small- to
mid-size design firms, which either don’t have a library or have
a limited one, are most likely to take advantage of such a
service. In addition to FCI's library itself, the firm also offers the
valuable service of setting up and/or updating libraries for its
clients.

Consultants lend expertise

Granat explains that sometimes when a junior designer, or
even an office manager, is given the duty of organizing a firm’s
library, she will often be called in to lend expertise. She goes
into the client’s facility and takes stock of the materials they have
and sees that they are up-to-date. If they are not, which is often
the case, Granat contacts various manufacturers’ reps, using her
firm’s line list as a basis, and asks them to work with the client
regarding literature and product samples.

Granat can also recommend ways of organizing a library,
including use of library cards to check out product literature and
ways to set up cut-files or display product samples. In one case,
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she suggested that a firm build a gridded shelf to hold larger-size
samples of fabrics.

Another unique library service is “Re: Sources,” a materials
librarianship located in San Francisco. lan Haddow, principal,
and his partner Susan Fink, maintain and develop libraries
outside of their office, in addition to doing research for clients.
For a research fee of $25 an hour, clients can call in questions or
request information on a specific topic, and the staff of Re:
Sources will service them, literally over the phone, says Fink.
She explains that clients can get information in as quickly as two
hours; sometimes, in fact, in merely minutes.

Re: Sources has about 100 repeat clients along with one-time
only clients. The information for the library is obtained, in part,
by soliciting from reader service cards provided in magazines.
Fink explains that Re: Sources can obtain literature and product
information from manufacturers more quickly than can interior
design firms. Manufacturers know they are reaching more peo-
ple by transmitting information to a consultant that deals with
hundreds of clients than to an individual firm.

Fink stresses the speed of her services when she states that the
firm can create a library in 10 to 20 days. She credits her partner,
lan, with being “very organized and methodical.”

Fink, who is a part-time design student as well as partner of
Re: Sources, conveys a real sense of excitement about her job.
“I have never done the same thing two days in a row,” she says.
This statement leaves one with the sense that today’s interior
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design resource centers are indeed a stimulating environment.

This is the picture drawn by all of the resource coordinators
interviewed for this story. Gerald Shorter, resource specialist for
Gensler and Associates/Architects’ New York City office, acts as
a spokesperson for his colleagues when he talks about the
Association of Resource Specialists (ARS). This organization was
started about two years ago by former librarian for FCI, Alicia
Eaton Lewis.

“We decided there was a need for an ongoing forum to define
personal goals,” Shorter says. “One such goal identified was to
enlighten the A & D community as to our services.”

The group, which has 25 to 30 members, meets one Thursday
a month in a different manufacturer’s showroom. This gives the
resource coordinators a chance to view new products either
before or after the meeting. They spend about 15 minutes dis-
cussing new products, then review what they’ve done lately
along with committees’ reports. Basically these meetings offer a
chance for an exchange of information to take place. “There’s
no way we cannot help one another,” says Shorter, in describing
his philosophy on this exchange. In brief, the organization
enables librarians to hear of products and trends they may not
otherwise know about, and gives them a chance to make valu-
able contacts. Members call each other for advice, and use
other libraries as a resource.

ARS is so effective that other groups have branched out of the
New York city organization. Shorter says similiar groups are
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being formed in other cities, and adds that “the problem is not in
getting started but in maintaining interest,” something that ARS
has apparently done very well thus far.

Shorter adds some hints on organizing a library within an
interior design firm. It's important to gear the library to the firm’s
specialty, he says. Resource people have to be steps ahead of
designers, he elaborates. “They have to have their finger on the
pulse of the quality of work the firm does.” And, it must be
remembered that resource people are “trends analysts,” he
concludes.

The background of the resource coordinators interviewed for
this story varies as do systems set up in the resource centers.
Some librarians have design backgrounds, some have master’s
degrees in library science. Some systems are computerized,
others are not. But, one common thread is woven in interior
design resource centers and consultants’ libraries from coast to
coast. And that is the critical role resource coordinators play as
effective, energetic communicators of information. They are, in
fact, the crucial link in the communication process within the
design community.

Editor’s note: For more information on the Association of Resource
Specialists, contact Gerald Shorter at Gensler and Associates/Archi-
tects, 823 United Nations Plaza, New York, NY 10017: 212/286-0212.

For information on Re: Sources, write to lan Haddow at Re: Sources,
420 Union Street, San Francisco, CA 94133; 415/433-2990.




By ROBERT FEINSCHREIBER
and MARGARET KENT

NEW TAX LAWS
AFFECT DESIGN
FIRM PRACTICE

Tighter standards
for business expenses
discourage extravagance

ax reform has now become law, involving substantial

changes that constitute a new tax code—the first to be

formulated in 32 years. Many of these tax changes may

have a detrimental effect on how interior designers do
business.

The new law has tightened the standards for deductibility of
business expenses, including meals, transportation, credit
loans, bad debts, and capital expenditures.

In the category of business meals, tax laws now reduce the
amount allowable, resulting in an adverse impact on business
entertainment. Under the new law, only 80 percent of business
expenses for food and beverages are generally deductible.

Moreover, stringent criteria must now be met. Meal expenses
must be ordinary and necessary business expenses, and meals
must occur in an atmosphere conducive to business discus-
sions. The law requires that business be discussed before, dur-
ing, or after the meal.

Laws call for ‘bona fide’ discussions

Under the prior law, it was sufficient if two parties dining
together had a business relationship. There was no requirement
that business be discussed before, during, or after the meal. In
other words, a client could be taken to lunch just to touch base
and see if things were progressing well, or, to discuss gener-
alities of the business world. However, the revised requirement
necessitates that there be a bona fide discussion relating to
business matters.

Needless to say, meals cannot be deducted which are consid-
ered lavish and extravagant. The 80 percent rule applies after
this excess has been eliminated. Let’s assume that $150 is spent
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for lunch and that the IRS decides that $60 is the acceptable
amount, Only 80 percent of the $60, or $48, may be deducted.

What is deemed “lavish and extravagant” is largely up to the
IRS, but one should be prepared for careful scrutiny of even a
$25 tab, as the Treasury has been instructed to adopt stricter
substantiation requirements.

The substantiation and recordkeeping for travel and enter-
tainment expenses will place an additional burden on interior
designers and other business people. Time that could otherwise
be spent productively must now be used to generate additional
paperwork to satisfy the IRS.

Japan allows very liberal meal and entertainment deductions,
whereas Britain is very stringent. By these new tax rules, Con-
gress and the Administration have demonstrated which éco-
nomic model they want the U.S. to follow.

Interior designers who use one or more cars for business
purposes are adversely affected by the repeal of the investment
tax credit and the slowing down of depreciation on auto-
mobiles.

The new tax law discourages the purchase of medium-price
automobiles as well as more expensive automobiles. Under the
old law, a $12,800 car could be depreciated in three years (the
typical depreciation period) and a $22,400 car could be de-
preciated in five years (the maximum period most people would
own a car). Under the new law, a $9,110 car can be depreciated
in three years and a $12,060 car can be depreciated in five
years.

Robert Feinschreiber and Margaret Kent are attorneys in Key Biscayne,
Fla., who write and lecture on taxation and other topics.
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Year Old Law Depreciation New Law Depreciation
1 3,200 2,560
2 4,800 4,100
3 4,800 2,450
4 4,800 1,475
later 4,800 1,475

Thus, the new law will discourage the purchase of cars cost-
ing between $9,110 and 12,800, and will severely discourage
buying cars priced between $12,060 and $22,400, as well as
more expensive cars,

Expensive automobiles are especially affected under these
new tax provisions, as the table below demonstrates.

Old Law New Law
Price Depreciation Period Depreciation Period
12,000 3 5
15,000 4 7
20,000 5 11
25,000 6 14
35,000 8 21

Other changes created by new laws include the provision that
many companies will now have to pay taxes on funds they have
not yet received. This major change has been ignored by the
media, but will adversely affect the interior design profession,
not to mention other business concerns.

Billings now treated as income

Businesses that extend credit are likely to face severe cash
flow problems as a result. Amounts that are billed are included
in income and are subject to tax as soon as they are billed.
Under the new law, a company cannot delay the reporting of
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income until it receives payment. Moreover, the amounts that
are billed must be reported in full, without allowance for bad
debts. In fact, the IRS may even be able to tax companies on
amounts they haven’t billed.

Concerning bad debts, the bad debt reserve has been elimi-
nated for all businesses. This new rule increases the likelihood
that an interior designer will be taxed on income he will never
receive,

Under the old law, a company could set up a reserve for bad
debts to offset the receivables that might not be collectible. Any
additions to the reserve, if reasonable, were deductible for tax
purposes. Now, bad debt deductions are delayed until the com-
pany can demonstrate that these receivables are worthless. To
make matters worse, companies will be taxed on the full
amount of bad debt reserves they had previously set up. The
company can spread the tax over four years, but the reserve may
have been built up over a much longer period.

As a result of the new rules forcing companies to treat their
billings as income while denying them a deduction for the bad
debt reserve, businesses are likely to look more cautiously at the
extension of credit. Tighter credit will cause a financial squeeze
for a number of companies and may adversely affect the econo-
my as a whole.

On the plus side, firms will be able to deduct amounts owed
as soon as the bill is received. The bill does not have to be paid in
order to claim tax deduction. Of course, this rule applies only if
the amounts are deductible in the first place.

These new accounting rules apply to corporations with an-
nual revenues that exceed $5 million. This method of account-
ing, called “the accrual method,” is widely used by large public
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NEW TAX LAWS
Investment credit
eliminated for open plan

companies, but has been avoided by small- and medium-size
companies because it typically causes an acceleration of taxa-
ble income.

In another development, the new tax law sharply discourages
capital expenditures. Under the prior law, companies that built
facilities in the United States received investment tax credits and
large depreciation deductions. Now, governmental priorities
have changed, and the tax incentives for investing in the United
States have been eliminated.

Commercial real estate is especially hard-hit. An office build-
ing is now depreciated over a 31% year period using the straight
line method, so *..e annual writeoff is about three percent of the
building cost. Until recently, buildings qualified for an annual
writeoff that was nearly twice as great.

Investment credits are hard-hit as well. Prior to 1986, open
plan offices could qualify for investment credit, resulting in a
direct reduction of income tax expense. The effective amount of
investment credit was approximately eight percent of the cost of
qualified property having a depreciation (cost recovery) period
of at least five years. The cost of conventional office structures
was generally not eligible for investment credit. Tax reform
eliminates the investment credit, placing open plan and con-
ventional offices in an equal position relative to this credit.

Depreciation will change

Tax depreciation for an asset is not necessarily the same as the
asset’s economic depreciation. This is an important difference
to keep in mind when comparing open office system panels and
conventional, fixed-wall construction. Open plan systems can
be depreciated over a much shorter life than conventional con-
struction. Open plan systems also are allowed to use acceler-
ated depreciation methods.

Here is how tax depreciation of open plan systems will be
changed:
® Depreciable life will be increased from five years to seven
years.
® The depreciation method will be improved from the 150
percent declining balance method to the 200 percent declining
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balance method with the new law.

Here is how depreciation of conventional fixed-walls will be
changed:
® Depreciable life will increase from 19 years to 31%2 years.
® Depreciation methods will be limited to the straight-line
method, as opposed to the 175 percent declining balance meth-
od under prior law.

Use this example to determine the impact of tax reform on
depreciation tax benefits available for open plan systems versus
conventional construction: assume an expenditure for a con-
ventional office structure. Total tax depreciation for five years
and seven years under the new law would be:

5 Years 7 Years
Open Plan Depreciation $7,769 $10,000
Conventional Depreciation 1,429 2,063

Depreciation Difference $6,340 37,937

Tax depreciation under old law for an identical $10,000
expenditure after five and seven years would be:

5 Years 7 Years
Open Plan Depreciation $10,000  $10,000
Conventional Walls Depreciation 3,490 4,630

Depreciation Difference $650 ¥5,370

Note that the fixed walls depreciation deduction is less than
half of the allowable deduction after seven years under the old
law. Also note that by the end of the seventh year, open plan
depreciation deductions are unchanged.

Another effect of the law has influenced the jobs credit for
hiring disadvantaged workers, cutting it in half. The credit used
to be half of the first year wages and a quarter of the second year
wages up to a maximum of $6,000 in annual wages. Now the
credit is 40 percent of the first year’s wages and a minimum
employment period is imposed. The second year credit has
been eliminated entirely. [

Note: Calculation of open plan versus conventional, fixed-wall construction
depreciation is supplied courtesy of Haworth.
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128 reasons why FIBER-SEAL*
delivers what other fabric
protections can only promise.

FIBER-SEAL Service Centers are located in ALABAMA: Birmingham (205) 871-0550, Mobile (205) 470-9156,
Montgomery (205) 261-1145; ALASKA: Anchorage (907) 345-6182; ARIZONA: Phoenix (602) 941-1798, Tucson
(602) 298-5175; CALIFORNIA: Alameda County (415) 481-2222, Bakersfield (805) 872-1273, Contra Costa County
(415) 863-4313, Fresno (209) 432-2204, Los Angeles (213) 312-6666, N. San Diego County (619) 438-
3585, Napa Valley (415) 863-4313, Orange County(714) 641-7125; Palm Springs (619) 324-9444, Pasadena
(818) 577-8810, Sacramento (916) 921-1880, San Diego (619) 483-3440, San Fernando Valley (818) 349-2595, San
Francisco (415) 863-4313, Santa Barbara (805) 969-1488, South Bay/Carmel (415) 481-2222, Ventura County (805)
644-5400; COLORADOQ: Colorado Springs (303) 599-3601, Denver (303) 698-0742; CONNECTICUT: Fairfield
County (203) 834-1707, Hartford (203) 247-4768, New Haven (203) 271-0586; D.C. METRO (202) 646-0280;
FLORIDA: Clearwater (813) 576-6636, Florida Keys (305) 367-3470, Ft. Meyers (813) 549-3499, Miami (305)
923-2602, Orlando (305) 295-7117, Sarasota (813) 951-2214, Tampa (813) 223-1166, Vero Beach (305) 562-3428;
GEORGIA: Atlanta (404) 321-5936, Dalton (615) 267-2273, St. Simons (912) 638-3291, Savannah (912) 598-0918;
HAWAIL: (415) 863-4313; ILLINOIS: Chicago (312) 733-0400; INDIANA: Evansville (502) 926-6680; Indianapolis
(317) 293-2728; KANSAS: Kansas City (816) 358-1600; KENTUCKY: Lexington (606) 272-0413, Owensboro (502)
926-6680; LOUISIANA: Baton Rouge (504) 924-2075, Lafayette (318) 988-1167, Lake Charles (318) 478-4229,
Monroe (318) 388-2100, New Orleans (504) 866-2273, Shreveport (318) 861-6444; MASSACHUSETTS: Boston
(617) 426-8690; MICHIGAN: Detroit (313) 569-8844; MINNESOTA: Minneapolis (612) 339-6659; MISSISSIPPI:
Jackson (601) 956-3881; MISSOURI: Kansas City (816) 358-1600, St Louis (314) 567-7854, Springfield (417)
864-4918, NEVADA: Las Vegas (702) 733-3899, Reno (916) 921-1880; NEW JERSEY: Central New Jersey (201)
264-8256, (609) 667-1400, Northeast (201) 797-0101; NEW MEXICO: Albuquerque (505) 881-6565; NEW YORK:
Manhattan (212) 888-1070, Boroughs (718) 347-8668, Long Island (516) 433-6440, Rockland County (914) 357-
4050, Westchester County (212) 888-1070; NORTH CAROLINA: Charlotte (704) 375-4530, Greensboro/Winston-
Salem (919) 292-2299; OHIO: Cincinnati (513) 321-8887, Cleveland (216) 581-4144, Columbus (614) 459-3112;
OKLAHOMA: Oklahoma City (405) 751-6520, Tulsa (918) 745-9797; OREGON: Corvallis (503) 758-0500, Portland
(214) 349-8374; PENNSYLVANIA: Philadelphia (215) 878-3344, (609) 667-1400; SOUTH CAROLINA: Charleston
(704) 375-4530; TENNESSEE: Chattanooga (615) 267-2273, Knoxville (615) 584-0877, Nashville (615) 269-5290;
TEXAS: Amarillo (806) 373-0093, Austin (512) 836-7603, Beaumont (713) 623-0020, Bryan (409) 846-4869, Corpus
Christi (512) 883-0814, Dallas (214) 341-8822, Denton (817) 382-2288, El Paso (915) 598-1292, Fort Worth (817)
332-8352, Houston (713) 623-0020, Longview (817) 382-2288, Lubbock (806) 792-5228, Lufkin (409) 634-7323,
Midland (915) 694-0582, Sherman (214) 892-2059, San Antonio (512) 496-3515, Tyler (214) 592-8603, The Valley
(713) 623-0020, Victoria(512) 578-9139, Waco (817) 722-6361, Wichita Falls (817) 692-9562; VIRGINIA: Richmond
(804) 270-9479; WASHINGTON: Seattle (206) 232-1450; WISCONSIN: Milwaukee (414) 962-0313; BERMUDA:
Hamilton (809) 29-26456; CANADA: Toronto (416) 449-3800; EUROPE (UK): Edinborough (31) 3391015, Leeds
(532) 740879, London (628) 782987; FAR EAST: Singapore, Hong Kong, Thailand, Indonesia, Malaysia, Brunei
3448447, Korea (01) 457516; MEXICO: (525) 531-2077; MIDDLE EAST: Dubai, U.A.E. 457516, Saudi Arabia,
Bahrain, Kuwait, Qatar (01) 4029865, Israel (03) 782289.

Only trained professionals providing year-round service
can assure the end result your clients expect and deserve.

“SrizeR-SeAL

FABRIC CARE SYSTEM

FIBER-SEAL International, Inc.; 10755 Sanden Drive; Dallas, Texas 75238; (214) 349-8374
Trade Member: Industry Foundation of ASID, Institute of Business Designers

For information on becoming a licensed FIBER-SEAL Distributor in other U.S. or International markets,
contact FIBER-SEAL Headquarters. Inquiries invited from owner-operators or investors.
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Locally Stocked
With a New Twist

The twist is Virco’s easy assembly
hardware . . . Twist lock allows for
faster set-up and easier office
rearrangement. All you need is a
screwdriver to twist the locks shut.
Execuline™ furniture is shipped
unassembled to reduce cost.
Stocked in Oregon Oak or
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virco' For All The Right Reasons

Distribution Centers:

ATLANTA  (404) 696-9071 DALLAS (214) 660-3704 LOS ANGELES (213) 532-3570 PHOENIX (602) 254-8885
BOSTON (617) 843-0990 DENVER (303) 371-2333 MINNEAPOLIS (612) 339-1737 SALT LAKE CITY (801) 486-9247
CHICAGO  (312) 439-6661 HOUSTON (713) 460-9355 OAKLAND (415) 562-9780 SAVAGE, MD (301) 725-4440
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SYSTEM-6 COMPUTER SUPPORT FURNITURE DESIGNED BY GREG SAUL

Al

8 DAY QUICK SHIP PROGRAM

Printer Stands
Conference Tables
Desk Top Carrels ® Pedestal Units
Adjustable Keyboard Work Stations

MADISON The Shelby Williams Office Furniture Group « P.O. Drawer 111 « Canton, MS 39046 « Phone (601) 859-8000

Sales showrooms in: Atlanta / Boston / Chicago / Dallas / Denver / Southern Florida / Houston / Los Angeles / New York / Philadelphia / Portland, OR / St. Louis / Washington, D.C.
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It's how we put our cabinets together,
that truly sets them apart.

The Windsor Collection
is more than a well con-
ceived system of filing
and storage cabinets
meticulously crafted
with a rugged steel inner
structure and hand-
rubbed hardwood ex-
teriors. Undoubtedly, its
most interesting attribute
is that The Windsor
Collection is a starter-
adder system. By sharing

common end panels,
individual cabinets are
transformed into a con-

tinuous filing array.

Complex built-in filing
banks, which previously
could only be fulfilled
by custom millwork, can
be easily resolved by
combining the five basic
inter-connecting starter-
adder modules.

D RUSS
NI BASSETT

Circie 130 on reader service card

Before you tackle your
next project, we invite
you to discover how our
25 years of experience
has advanced the science
of filing system design.
Send today for complete
descriptive literature
and design guide. Write
us at 8189 Byron Road,
Whittier, CA 90608.
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A

A B Studio, 63 E. Adams, Chicago, IL 60603

ACL AX, P.O. Box 720615, Atlanta, CA 30328

A.G.L Industries Inc., P.O. Box 142, High Point, NC 27261

See p.9 for above company’s ad.

ALKCO, Subs. of Jac Jacobsen Industries, 11500 W. Melrose Ave., P.O.
Box 1389, Franklin Park, IL 60131

AMCI, Contract Casual Furniture, 4241 John Young Pkwy., Orlando, FL
32804 (305) 297-6287

AMP Products Corp., AMP Special Inds., AMP Distributor Mktg., P.O. Box

(312) 427-.6040
(404) 998-5869
(919) 434-5011

(312) 451-0700

1776, Southeastern, PA 19399 (215) 647-1000
APCO Graphics, Inc., 388 Grant St. S.E., Atlanta, GA 30312 (404) 688-9000
ARTMET Products Inc., 15935 - 114 St., Edmonton, AB T5M 223, Canada (403) 452-7522
ASI Sign Systems, 4082 Clencoe Ave., Marina Del Rey, CA 90292 (213) 821.8094

AWI, Inc., 605 Tower Rd., Mundelein, IL 60060
Aarkash Chair Co. of Canada Ltd., 1350 Tellier St., St. Vincent de Paul,
Laval H7C 2H2, PQ H7C 2H2, Canada
Above View, Inc,, 241 E. Erie St., Milwaukee, WI 53202
Abstracta Structures, Inc. 347 Fifth Ave., New York, NY 10016
See p. 294 for above company’s ad.
Accuride, 12311 5. Shoemaker Ave., Santa Fe Springs, CA 90670
Acme National Sales Co. Inc., 99 W. Hawthorne Ave., Valley Stream, NY
11580 (516) 872-9595
Acme Office Group, 211 Lombardy St., Brooklyn, NY 11222 (718) 387-6400
Acme Visible Records, 1000 Allview Dr., Crozet, VA 22932 (804) 823-4351
Acondoco Contract Enterprises, 16050 Allisonville Rd., Noblesville, IN
46060 (317) 776-2866
Acousti-Forms Inc., 7831 Hickory Dr. N.E., Fridley, MN 55432 (612) 571-6033
Acoustical Partitions Corp., 144 Race St., Holyoke, MA 01040 (413) 533-3986
Acoustone Corp., Newcastle Fabrics Div., 80 Wythe Ave., Brooklyn, NY
1mzn (718) 782-5560
Action Industries, Div. Lame Furniture, P.O. Box 1627, Tupelo, MS 38802
Adam James Textiles, Inc., 59 Gilpin Ave., P.O. Box 11248, Hauppauge,
NY 11788
Adams & West Lake, 940 N. Michigan, Elkhart, IN 46514,
Adanlock-Jamestown, Div. Blasius Ind., 55 Jones-Gifford Ave., Jamestown,
NY 14701
Add Interior Systems, Inc., 515 Crocker St., Los Angeles, CA 90013
Adden Furniture, Inc., 26 Jackson St., Lowell, MA 01852 (617) 454.7848
Adelphia Graphic Systems, 302 Commerce Dr., Exton, PA 19341 (215) 363-8150
Adjustable Fixture Co., 3726 N. Booth, Milwaukee, W 53212(414) 964-2626, (800) 558-2628
Adjustable Steel Products, 276 Fifth Ave., New York, NY 10001 (212) 686-1030
Advance Fixture Mart, 4190 Grove Ave., Gurnee, IL 60031 (312) 249-6000
Advance Office Concepts, 507 Shoreview Park Rd., Shoreview, MN 55112 (612) 4810151
Advanced Architectural Cornices, Inc., P.O. Box 170597, Arlington, TX
76017 817) 572-2518
Advanced Floral Concepts Inc., P.O. Box 693, Cedar Falls, IA 50613
(319) 277-8042, (800) 255-2255 ext 2675
, NC 27409 (919) 668-0488

(312) 566-8550

(514) 661-1271
(414) 2714477
(212) 532-3710

(213) 944.0921

(516) 582-4300
(219) 264-1141

(716) 483-1551
(213) 629-2421

Advanced Technology Inc., 311 R

See p.289 for above company's ad.

Aetnacraft Industries Inc., American Tubecraft Div., 69 Second Ave.,
Brooklyn, NY 11215

I Rd. S., Gr

(212) 768-8773

Agati Designs, 2257 S. Troy St., Chicago, IL 60623 (312) 5220504
Ainsley Contract Lighting, 1099 Flushing Ave., Brooklyn, NY 11237 (212) 366-5400
Airguide Instrument Co., 2210 Wabansia Ave., Chicago, IL 60647 (800) 621-3058
Ajusto Equipment Co., 20163 Haskins Rd., Bowling Green, OH 43402 (419) 244.4983
Aladdin Mills, Inc., Broadloom Carpet Div., P. O. Box 2208, Dalton, GA

30720 (404) 277-1100

Alanod USA, Inc., 5339 Spring Valley Rd., Dallas, TX 75240
Alba Inds., 4301 Valley, Los Angeles, CA 90032
(213) 225-4181, (800) 554-8886 (CA), (800) 624-8309 (US), (800) 325-6645(LA)
Albrass Enterprises, Albrass Architectural Designs, 2801 E. 11 St., Los
Angeles, CA 90023
Alcan Building Products, 2401 Parkman Rd. N.W., Warren, OM 44485
Alex Linder CmbH, Export Div., Siemensstrasse 11, Frickenhausen, 7443,
West Germany
Alex Stuart Design, 20735 Superior St., Chatsworth, CA 912311
See p.248 for above company’s ad.
Jack Alexander Ltd., P.O. Box 129, Saratoga, WY 82331
All-Systems, 17871 Peru Rd., Dubuque, |A 52001-9801
Allibert/Triconfort, 119 W. 57 St.,, New York, NY 10016
Allied Corp.,, Allied Fibers, P.O. Box 31, Petersburg, VA 23804

(214) 233-0424

(213) 269-9495
(216) 841.3465

7022-4010
(818) 998-1332

(307) 326-8341
(319) 556-0456
(212) 247-7780
(804) 520-3599

CONTRACT/January 1987

Allied Trend System Inc., 245 Seventh Ave., New York, NY 10001

Allsteel Inc., Allsteel Dr., Aurora, IL 60507

Allyn Bank Equipment Co., 2616 Peterson Ave., Chicago, IL 60659

(312) 274-3731, (800) 328-7483
(919) 885-4101

(212) 243-0754
(312) 859-2600

Alma Desk Co., P.O. Box 2250, High Point, NC 27261
See p 63 for above company's ad.
Alma Plastics Co., United Technologies - Alma, 6910 N. Shadeland Ave.
# 203, Indianapolis, IN 46220
Alpha International, 24 Fifth Ave., New York, NY 10011
Alsy Corp., 15 E. 26th St., 9th Fl, New York, NY 10010
Alumax, Magnolia Div., P.O. Box 40, Magnolia, AR 71753
Ambiant Systems Lid., 76 Richmond St. E., Toronto, ON M5C 1P1, Canada

(317) 842-5671

212) 7251517
(501) 2344260

(416) 863-0863
Amcoa, 6301 N.E. 4 Ave., Miami, FL. 33138
(305) 751-2202, (800) 327-7514, (800) 432-4003 (FL)
American Caster Corp., 141 W. Ave. 34, Los Angeles, CA 90031 (213) 227-8377
American Electro-Coatings, Inc., 20325 Center Ridge Rd., Rocky River,
OH 44116 (216) 333-9161, (800) 321-6090
See p. 142 for above company’s ad.
American Frame Corporation, 1340 Tomahawk Dr., Maumee, OH 43537
American Glass Light Co., 49 W. 27th St., 10th Fl., New York, NY 10001
American Leather Mfg. Co., 2195 Elizabeth Ave., P.O. Box 1151, Rahway,
NJ| 07065
American of Martinsville, Contract Div., Martinsville, VA 24115
American Olean Tile Co., Div. of National Gypsum Co., 1000 Cannon
Ave,, Lansdale, PA 19446
American Seating Co., 901 Broadway N.W., Grand Rapids, M| 49504
Amertex Carpet, 3434 Dallas Trade Mart, Dallas, TX 75258
Ames Color-File, 12 Park 5t., P.O. Box 120, Somerville, MA 02143
Ametex Contract Fabrics, 261 Fifth Ave., New York, NY 10016
Amaco Fabrics and Fibers, 900 Circle 75 Pkwy, Suite 550, Atlanta, GA
30339 (404) 956-9025
Amoco Fabrics and Fibers Co., Polaris Textile Wallcoverings, 900 Circle 75

(800) 0944
(212) 213-1200

(201) 382-1700
(703) 638-2379

(215) 855-1111
(800) 253-8104
(214) 747-3512
617) 776-1142
(212) 696-0535

Pkwy., Ste. 550, Atlanta, GA 30339 (404) 956-9025
Amoco Fabrics Co., Fibers & Yarns Div., 550 Interstate Pkwy. N., Atlanta,
GA 30339 (404) 955-0935

Amotek/LUSA, Inc., 37 North Ave., Norwalk, CT 06851
See p.59,61 for above company’s ad.

Amsterdam Corp., 150 E. 58 St., New York, NY 10155
Amsterdam Fabricators Corp., 451 Avenue P, Brooklyn, NY 11223
Amstore Systems Inc., Old Norris Rd., Liberty, SC 29657

(203) 847-4877, (800) 242-4777

(212) 644.1350
(718) 627-7700
(803) 843-9327

Amtab Mfg. Co., 1747 W. Grand Ave., Chicago, IL 60622 (312) 421-3444
See p. 285 for above company’s ad.

Amtico Hooring Div., P.O. Box 6146, Lawrenceville, N) 08648 (609) 896-3000
Anco, 71-08 80 St., Glendale, NY 11385 (212) 326-2023, (800) 262-6963
Andco Industries Corp., 4019 Viewmont Dr., Greensboro, NC 27406 (800) 334-9650
Anderson Desk Inc., 5040 San Fernando Rd., Glendale, CA 91204 (213) 246-8133

Anderson Hickey, P.O. Box 80, Henderson, TX 75652

Anderson Power Products, 145 Newton 1., Boston, MA 02135

Andre’s Originals, Inc., 200 Lexinglon Ave., New York, NY 10016

Anevka, Inc., P.O. Box 460, Morganton, NC 28655

Angus Stuart, P.O. Box 6156, Anaheim, CA 92806

Ansett Technologies, Inc., 7595 Gray Rd., Scottsdale, AZ 85260

Anthro Corp., 3221 N.W. Yeon, Portland, OR 97210

Apollo Woodworking & Metal Corp., P.O. Box 685, Old Saybrook, CT
06475 (203) 388-1237

Applied Radiant Energy Corp., 2432 Lakeside Dr., Lynchburg, VA 24501 (804) 525-5252

Appropriate Technology Corp., P.O. Box 975, Brattleboro, VT 05301 (802) 257-4501

Arbor Products, 200 W. Main St., Trumann, AR 72472 (501) 483-6191

Arc-Com Fabrics, 33 Ramland S., Orangeburg, NY 10962 (914) 365-1100

Arcadia Chair, 15610 S. Main St., Gardena, CA 90248 (213) 532-9100

Architectural Antiques Exchange, 709.15 N. Second St., Philadelphia, PA

(214) 657-9531
(617) 787-5880
(212) 683-8405
(704) 433-0992
(714) 956-9529
(602) 483-2956
(503) 241-7113

19123 (215) 922.3669
Architectural Fiberglass, Div. Krueger, P.O. Box 8100, Green Bay, WI
54308 (414) 468-8100

Architectural Pottery, 3056 Bandini Bivd., Los Angeles, CA 90023

Architectural Stoneware, Inc., 8050 La Gloria St., P.O.Box 1236, Corona,
CA 91718

Architectural Supplements Inc., Sub. of Habitat International, 341 E. 62 St,,
New York, NY 10021

Architectural Wall Systems, 3637 Sysco Court S.E,, Grand Rapids, M|
48508 (616) 949-7081, (B00) 544-7900

Architex International, 625 W. Jackson Blvd., Chicago, IL 60606 (800) 621.0827

Arconas Corp., 150 E, 58 St., New York, NY 10022 (212) 753-4960

Arenson Office Furnishings Inc., 315 E, 62 St., New York, NY 10021 (212) 838-8880

Armento Inc., Box 39, 1011 Military Rd., Buffalo, NY 14217 (716) 875-2423

ArmStar, P.O. Box 820, Lenoir City, TN 37771 (615) 986-4040
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(213) 263-7401
(714) 736-6919

(212) 758-0922



Armstrong World Industries, Inc., P.O. Box 3001, Lancaster, PA 17604

The Arnold Group, 400 Coit St., Irvington, Nj 07111

Arras, 203 E. Broadway, Glendale, CA 91205

Arrigoni Technology Inc., 712 E. Evelyn Ave., Sunnyvale, CA 94086

Art Advisory Services, Inc., 530 Park Ave., New York, NY 10021

Art Directions, 6120 Delmar Bivd., S1. Louis, MO 63112

Art for Institutions, 1158 Fifth Ave., New York, NY 10029

Art People, Inc., 594 Broadway, New York, NY 10012

Art Photography Inc,, 14132 £, 10 Mile Rd., Warren, MI 48089

Art Spectrum, Div. Mitch Morse Gallery Inc.,, 334 E.59th St,, New York,
NY 10022

Arte De Mexico, 5356 Riverton Ave., N. Hollywood, CA 91601

Artec, Div. of Kimball Intl., 1600 Royal St., Jasper, IN 47546

Artemide Inc., Int’l Design Center, 528 Center One, 30-30 Thomson Ave.,
Long Island City, NY 11101

Artex International Inc., 1405 Walnut St., Highland, IL. 62249

(800) 851-8671 (US), (800) 642-6926 (IL)

Artifax Display Industries, Inc., 910 Railroad Ave., Woodmere, NY 11598 (516) 295-0195

Artisan Seating, B-W Chair Ca., 413 5. 12 St., Omaha, NE 68102 (402) 346-0570

Artisans’ Guild, P.O. Box 345, High Point, NC 27261 (919) 841-4140

Artistry In Veneers, Inc., Subs. Eagle Plywood & Door Mfg., Inc., 450 Oak
Tree Ave., South Plainfield, N 07080

Artmark Fabrics Co., Inc., 480 Lancaster Pke., Frazer, PA 19355

Artopex Inc., 2121 Berlier St., Laval, PQ H7L 3M9, Canada (514) 332-4420

Ashley Contract Carpets, P.O. Box 220, Ringold, GA 30736 (404) 935-2241, (800) 223-9995

Asia Wicker, Lid., Inc, Asia Wicker/Contract, 3565 N. Figueroa St., Los
Angeles, CA 90065

Aspects, Inc., P.O.Box 1799, Redlands, CA 92373

Astor Wallcoverings, Div. of Pantasote Inc., 85 Lincoln Hwy., South
Kearny, N| 07032

Astra Bent Wood Furniture Co., Div. Hale Co. Inc.,, East Arlington, VT

(717) 397-0611
(201) 399-0505
(818) 244-7297
(408) 720-8656
(212) 935-1272
(314) 863-1895
(212) 831-6465
(212) 4314828
(313) 774-1020

(212) 5931812
(818) 769-5090
(812) 482-1600

(718) 786-8200

(201) 668-1460
(215) 647-3220

(213) 223-4665
(714) 794.7722

(201) 3441371

05252 (B02) 375-6511
Atelier International, Lid.,, IDCNY - 30-20 Thomson Ave., Long Island City,
NY 11101 (212) 644-0400

Athol Mig. Corp., P.O. Box 105, Butner, NC 27509

Atlanta Architectural Textiles, Div. Curran Assoc., P.O. Drawer 52106,
Atlanta, GA 30355

Atlantic Data Furniture 4507 W. Alva Ave., P.O. Box 151777, Tampa, FL
33614

See p. 167 for above company's ad.

Atlantic Stairworks, Inc., P.O. Box 244, Newburyport, MA 01950

August Inc., P.O. Box 43, 7901 N. Congress Park, Centerville, OH 45459

Austin Productions Inc., 815 Grundy Ave., Holborook, NY 11741

See p. 269 for above company’s ad.

Autumn Guild, 51 Ferry St., Easthampton, MA 01027

Avanti Products Inc., Div. of The Mackle Co,, Inc., 8885 N.W. 23 St
Miami, FL 33172

Avenger Designs, P.0O. Box 712, Oakville, ON L6} 5C1, Canada

Avery Boardman-Headbed, 979 Third Ave., New York, NY 10022

Aviante Casual Furniture, 6590 Darin Way, Cypress, CA 90630

Axiom Designs, 200 Kansas, # 25, San Francisco, CA 94103

Azrock Floor Products, P.O. Box 34030, San Antonio, TX 78265

(919) 575-6523
(404) 2319318
(813) 879-3504

(617) 462-7502
(513) 434-2520
(516) 981-7300

(413) 527-6654

(305) 592-7830
(416) 845-3338
(212) 688-6611
(714) 893-3575
(415) 864-6688
(512) 341-5101

BASF Fibers, Drawer D, Williamsburg, VA 23187

BASF Fibers, 111 W. 40 St., New York, NY 10018

See p.92-93 for above company’s ad.

B & B America, 745 Fifth Ave.,, New York, NY 10151

BIF, Inc., 2230 Tubeway Ave.. City of Commerce, CA 90040

BMG Framed Graphics, Inc., 200 Airport Executive Park, Spring Valley, NY

(804) 887-6441
(212) 512-9633

(212) 752-5234
(213) 725-0711

10977-5237 . . (914) 356-1881
BMK Lid., Western United States, 1144-D Chelsea Ave., Santa Monica, CA
90403 (213) B29-3389

BNU/Biltrite Nightingale Inc., 10251 Bould. Ray Lawson, Montreal, PQ H1] 117,
Canada (514) 352-7770

See p. 153 for above company's ad.

B.P.C. Industries, Adams at 11, Hoboken, N| 07030 (201) 798-0100

BWF Manufacturing, Inc., 8420 S. Atlantic Ave., Cudahy, CA 90201 (213) 560-8301

Baker Drapery Corp., 1116 Pioneer Pky., Peoria, IL 61615 (309) 691-3295, (B00) 447-2846

Baker Furniture/Contract Div,, Exec. Offices & Natl. Showroom, 917

Merchandise Mart, Chicago, I 60654 (312) 3299410

228

Louis Baldinger & Sons, Inc., 19-02 Steinway St., Astoria, NY 11105
(718) 204-5700 (212) 678-0414
Baldwin Brass Co., Inc., 250 Adams Blvd., Box 308, Farmingdale, NY

11735 (516) 694-6950
Baldwin Hardware Corp., 841 Wyomissing Blvd., Box 82, Reading, PA

19603 (215) 777-7811
Balta, 201 Princeton Bivd., Adairsville, GA 30103 (404) 773-7783
Bangkok Industries Inc., Gillingham & Warth Sts., Philadelphia, PA 19124 (215) 537-5800

Bangor Cork Co., Inc,, Willlam & D St., Pen Argyl, PA 18072

Bannerworks, Inc., 558 1st Ave. S, Seattle, WA 98104

Barclay Fabrics, A Division of United Fabrics Inc., 9115 Pennsauken Hwy.,
P.O. Box 559, Pennsauken, N) 08110

Barricks Mfg. Ca,, P.O. Box 1612, Gadsden, AL 35902

Barrier Free Architectural Products, 10710 Falistone Rd., Houston, TX
77099

The Barrit Corp., Castor & Sedgley Aves., Philadelphia, PA 19124

Barvender, 2555 Veterans Dr., Posen, IL 60469

Bassett Contract Industries, P.O. Box 2123, Bassett, VA 24055

Bassick Div., Stewart-Warner Corp., 960 Atlantic St., Bridgeport, CT 06602

(215) 863-9041
(206) 622-8734

(609) 665-2040
(205) 442-2600

(713) 530-2947
(215) 533-3900
(312) 597-9750, (800) 443-1441

(203) 366-3671
(415) 436-8616
(207) 784-7311
(201) 852-9300
(812) 522-5130
(212) 226-1850

Basta Sole Umbrellas, 4901 E. 12 St,, Oakland, CA 94601

Bates Fabrics Inc., P.O. Box 591, Lewiston, ME 04240

Bates Mig. Co., Newburgh Rd., Hackettstown, N 07840

Beauti-Glide Co./L.S.1., 885 N. Chestnut St., Seymour, IN 47274

Beaver Furniture Corp., 42 Greene St., New York, NY 10013

Beelner & Thomas, 475 E. Duarte Rd., Monrovia, CA 91016 (818) 357-6051

Belart, 743 Centennial Dr., Kenyon, MN 55946 (507) 789-5222, (800) 533-0480

Bendix Mouldings, Inc., 235 Pegasus Ave., Northvale, N) 07647 (201) 767-8888

Benedetti Corp., 1500 S. Evergreen Ave., Los Angeles, CA 90023 (213) 261-3000

See p.259 for above company’s ad.

Bentley Mills, Inc., 14641 E. Don Julian Rd., City of Industry, CA 91746

See p.261 for above company’s ad.

Berco Industries, 1120 Montrose Ave., St. Louis, MO 63104

Bergamo Fabrics, Inc., 37-20 34 St., Long Island City, NY 11101

Bergen Art Metal & Lighting, Inc., 36 Gilbert St., Tinton Falls, Nj 07701

Joel Berman Associates, Stretchwall Div., 42-03 35 St., Long Island City, NY
o (718) 729-2020

Berne Furniture, Berne & Bearing, P.O. Box 329, Berne, IN 46711 (219) 589-2173

Bernhardt/Contract, P.O. Box 740, Lenoir, NC 28645 (704) 758-8195

Best Mfg. Co., Best Sign Systems, 1202 North Park Ave., Montrose, CO

(800) 423-4709

(314) 772-4700
(718) 392-5000
(201) 842-8900

#1401 (303) 249-2378
Bestype Office Environments, Inc., 501 Madison Ave., New York, NY
10022 (212) 888-9009

(215) 437.9869
(312) 328-4254
(504) 291-8996
(205) 766-6497
(212) 755-6300

Bethlehem Furniture Co., 241 N. Frant 5t., Allentown, PA 18102

Bevco Precision Mfg. Co., 831 Chicago Ave., Evanston, IL 60202

Beveled Glass Inc., 16329 George O'Neal Rd., Baton Rouge, LA 70816

Bevis Custom Tables, Inc,, P.O. Box 2280, Florence, AL 35630

Beylerian Ltd., 305 E. 63 St., New York, NY 10021

Bibi Furniture, Inc., Bibi Contract Ind., 95 Madison Ave., New York, NY
10016

Bieffeplast, Div. of Gullans Int’l, IDC Center One - Space 407, Long Island
City, NY 11101

Bigelow-Sanford, Inc., P.O. Box 3089, Greenville, SC 29602

See p.54-55 for above company's ad.

H.L. Birum Corp., P.O. Box 110, Frenchtown, N] 08825

A. Blank Inc., 88 Broad St., New York, NY 10004

See p.303 for above company’s ad.

Milton A. Bleier Corp., 41 Madison Ave., New York, NY 10010

Block & Co., 111 5. Wheeling Rd., Wheeling, IL 60090

Block House, 121 First Ave., Red Lion, PA 17356

).P. Blomquist Co., 3507 Westchester, Austin, TX 78759

Mort L. Bloom Design, 172 Madison Ave., Rm. 204, New York, NY 10016

Bloomcraft Inc., Bloomcraft Contract Div., 295 Fifth Ave., New York, NY
10016

Bloomsburg Carpet Industries Inc., 919 Third Ave., New York, NY 10022

Julius Blum, Inc., Hwy. 16-Lowesville, Stanley, NC 28164

See p. 172 for above company's ad.

Bolae/Specified Designs, Inc., 4874 S.W. 75th Ave., Miami, FL 33155

Boling Co., P. O. Box 409, Siler City, NC 27344

Bolt, Beranek & Newman, Inc., 50 Moulton St., Cambridge, MA 02138

Bolta Wallcoverings, Div. DiversiTech General, 401 Hackensack Ave.,
Hackensack, N| 07601

Bonaventure, Inc., 894 Bloomfield Ave., Montreal, PQ H2V 357, Canada

W. R. Bonsal Co., Building Products Div., Box 241148, Charlotte, NC
28224

John Boos & Co., 315 S. First St., Effingham, IL 62401

Borg Textile Corp., 211 W. Chicago Ave., Ste. 115, Hinsdale, IL 60521

(212) 686-7533

(212) 741-3384
(803) 299-2831

(201) 996-3113, (800) 452-4786
(212) 269-8884

(212) 889-0655
(312) 537-7200
(717) 244-1397
(512) 345-1580
(212) 889-9122

(212) 683-8900
(212) 688-7447
(704) 827-1345

(305) 264-7313
(919) 663-2400
617) 491-1850

(201) 489-0100
(514) 270-7311

(704) 525-1621

(217) 347-7701
(312) 323-2140

CONTRACT/January 1987




Borning Corp., S. 161 Adams, Spokane, WA 99204

Borroughs Div., Lear Siegler Inc., 3002 N. Burdick St., Kalamazoo, MI
49007

Boyd Lighting Co., 56 12 St., San Francisco, CA 94103

Bramson House, Inc., Bramson World Contract Inc., 5 Nassau St., Rockville
Center, NY 11570

Brand-Rex, Telecommunications Div., P.O. Box 498, Willimantic, CT 06226

Brandrud Furniture Inc., 1502 20 St. N.W., Auburn, WA 98001
See p.5 for above company’s ad.
Brass Smith, 2625 Walnut St., Denver, CO 80205 (303) 296-8520,
The Brayton Intl. Collection, P.O. Box 7288, 255 Swathmore Ave., High
Point, NC 27264
See p.85 tor above company’s ad.
Brayton Textile Collection, P.O. Box 7288, 255 Swathmore Ave., High
Point, NC 27264
Brejtfus Business Envir , Inc., 5005 S. Ash Ave., Tempe, AZ 85282
Brejtfus Environmental Concepts, Inc., P.O. Box 831, Albany, NY 12201
Bremworth Carpets, Western Merch. Mart, 1355 Market St., Sp 492, San
Francisco, CA 94103
Bretford, 9715 Soreng Ave., Schiller Park, IL 60176
See p. 38 tor above company’s ad.
Brewster Corp., P.O. Box B, Old Saybrook, CT 06475 (203) 388-4441,
Brickel Associates Inc., 515 Madison Ave., New York, NY 10022
See p. 186-187 for above company's ad.
Bright Chair Co., 51 Railroad Ave., Middletown, NY 10940
Brintons Carpets, U.S.A,, Ltd., 919 Third Ave., New York, NY 10022
Brite-Write Sign Co., 90 Portland 5t., Toronto, ON M5V 2N2, Canada
(416) 361-5836,
Brodart Co., Library Furniture Div., 1609 Memorial Ave., Williamsport, PA
17705
Brookside Veneers, Ltd., 215 Forrest St., Metuchen, N| 08840
D. S. Brown Co., Pacific Design Cir., SP 272, 8687 Melrose Ave., L.os
Angeles, CA 90069
Brown-jordan Co., P.O. Box 5688, El Monte, CA 91734
See p. 25 for above company’s ad.
Brueton Industries, 979 Third Ave., New York, NY 10022
See p. 143 for above company’s ad.
Brunschwig & Fils Inc., 979 Third Ave., New York, NY 10022
See p. 185 for above company’s ad.
Bruynzeel Storage Systems Co., P.O. Box 663, Brookfield, Wi 53005
Buchtal, 5780 Peachtree Dunwoody Rd. #450, Atlanta, GA 30342
Buckstaff Co., 1127 S, Main St., Oshkosh, W1 54901
Budd Looms Inc., 306 E. 61 St., New York, NY 10021
Claud Bunyard Design, Div. of Nichols & Stone Co., 232 Sherman St.,
Gardner, MA 01440
Burlington Class Fabrics Co., 1345 Ave. of the Americas, New York, NY
10105
Burlington House, Div. Burlington Industries, 1345 Ave. of Americas, New
York, NY 10019
Burndy Corp. (Flexway), Norwalk, CT 06856
Business Accessories Inc., 165 Creekside Dr., P.O. Box 610, Amherst, NY
14226

(509) 747-4000

(B616) 342-0161
(415) 431-4300

(516) 764-5006

(203) 423-7783
(206) 838-6500

(800) 662-9595

(918) 434-4151

919) 434-4151
(602) 820-1414
(518) 462-4366

(415) 626-0602
(312) 678-2545

(800) 243-8198
(212) 688-2233

(914) 343-2196
(212) 832-01 21

(800) 387-1102

(717) 326-2461
(201) 494-3730

(213) 659-1239
(213) 443-8971

(212) 838-1630
(212) 838-7878
(414) 797-9449
(404) 256-0999
(414) 235-5890
(212) 758-4460
617) 630-1086
(212) 621-1100

(212) 333-5620
(203) 838-4444

(716) 691-2777

CAB-TEK, 11 Riverside St., Nashua, NH 03062
CAS The Sign Systems Company, 10909 Tuxford St., Sun Valley, CA 91352

CEKA International, Sub. of CEKA Germany, 51 Chestnut Hill Rd., Norwalk,
CT 06851

CEO, Curran Executive Office Furniture Inc., 1410 Danmar St., High Point,
NC 27260

CERDA Industries Intl., Wicker and Cane, 905 Louis Dr., Warminster, PA
18974

CHF Inds., 150 Pine St., Grayslake, IL 60030

C.1. Designs, 574 Boston Ave., P.O. Box 590, Medford, MA 02155

CIS (Certified Industrial Services Inc.), 4 Park Ave., New York, NY 10016

C-Line Products, 1530 E. Birchwood Ave., P.O. Box 1278, Des Plaines, IL
60018

C.Tec Inc,, 3433 Lousma Dr. S.E., Grand Rapids, M| 49508

CW Design Inc, 1618 Central Ave. NE, Minneapolis, MN 55411
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(603) BB9-1961
(B18) 768-7814
(203) B47-2851
(800) 334-8192
(215) 441-8200
(312) 233-1900
617) 391.7800
(212) 683-3233
(312) 827-6661

(616) 243-2211
(612) 789-5685

CYRO Industries, 155 Tice Bivd., P.O. Box 8588, Woodcliff Lake, N] 07675

Cadillac Engravers, 4521 N.E. Fifth Terr., Fort Lauderdale, FL 33334

California Metal Enameling Co,, Cameo, 6904 E. Slauson Ave., Los Angeles,
CA 90040

Callaway Carpets Inc., Div. Milliken & Co., Design Center, P.O. Box 2956,
LaGrange, GA 30241

Cambray Mills, Inc., 14066 Borate St., Santa Fe Springs, CA 90670

See p. 260 tor above company s ad.

Cambridge Wire Cloth Co., P.O. Box 399, Cambridge, MD 21613

Canadian General Tower, 457 Reynolds St., Oakville, ON L6) 5C8, Canada

Cannon Products Inc., 230 N. 13 St., P.O. Box 422, Elwood, IN 46036

Cano Corp., 225 Industrial Rd., Fitchburg, MA 01420

Capaul, 1300 Division St., Plainfield, IL 60544 (815) 436-8500,

Capitol Lighting Products Corp., 159 Alexander St., Yonkers, NY 10701

Capri Chair, Div. of Trian Furniture Inc,, 150 Connie Crescent, Unit 5,
Concord, ON L3T 5G5, Canada

Capri Lighting, 6430 E. Slauson Ave., Los Angeles, CA 90040

Captive Sea, 8687 Melrose Ave., Space 656, Los Angeles, CA 90069

See p. 252 tor above company’s ad.

Cardinal Corporation of Stanley, Wisc., E. Maple St., Stanley, WI 54768

Carey-McFall Corp., P.O. Box 500, Montgomery, PA 17752

Carnegie Fabrics Inc., 110 N. Centre Ave., Rockville Centre, NY 11570

See p.26-27 for above company's ad.

Carolina Seating Co., P. O. Box 2127, High Point, NC 27261

E. R. Carpenter Co., Omalon Div., P.O Box 27205, Richmond, VA 23261

Carpet Industries of No. America, Inc., 201 Princeton Blvd., Adairsville,
GA 30103

See p. 74 for above company’s ad.

Carpet Innovations Inc., 185 Madison Ave., New York, NY 10016

212) 889-3112,

Carson Pirie Scott & Co., 13-127 Merchandise Mart, Chicago, IL 60654

Carter Carpet, 617 Excelsior St., Rome, GA 30161

Jack Cartwright Inc., P.O. Box 2798, High Point, NC 27261

Casella Lighting, 111 Rhode Island, San Francisco, CA 94103

Caseworks Furniture Mfg., 1520 S. Warren, Tucson, AZ 85713

Castec, Inc., Architectural Shading Systems, 7531 Coldwater Canyon Ave.,
North Hollywood, CA 91605 (818) 503-8300,

Celia, Inc., Corporate Offices, 2619 W. Exposition Blvd., Los Angeles, CA

(201) 930-0100
(305) 772-2440

(213) 726-1616

(404) B83-5814
(213) 921-5929

(800) 638-9560
(416) 844.3213
(317) 552-2112
(617) 342.0953
(800) 421-8368
(914) 969-3400

(416) 738-0767
(213) 726-1800
(213) 657-3232

(715) 644.5531
(800) 233-8756
(516) 678-677

(919) 885-8026
(804) 359-0800

(404) 773-3796

(B00) 457-4457
(312) 744.7676
(404) 235-8657
(919) 889-9400
(415) 626-9600
(602) 884-8500

(800) 828-2500

90018 (213) 734-8746, (800) 356-4281 (outside CA)

Celotex Corp., 1500 N. Dale Mabry, Tampa, FL. 33607

Center Core Inc., Safegaurd Scientific, 250 Corporate Ct,, S. Plainfield, N|
07080

Centrac Industries, 2650 St. Clair Ave. W., Toronto, ON M6N 1M2, *
Canada

Central Shippee, Inc., P.O. Box 135, Bloomingdale, N| 07403

Century Chair, A Div. of Century Furniture Co., P.O. Box 608, Hickory,
NC 28603

Century Strand Lighting, 20 Bushes Ln., Eimwood Park, N 07407

Ceramic Design, Inc., 342 W. Sunset Rd., San Antonio, TX 78209

Cervitor Kitchens, 10775 Lower Azusa Rd., £l Monte, CA 91731

Guy Chaddock & Co., 653 §. Clarence St., Los Angeles, CA 90023

Chaircralt Inc., P.O. Box 3466, Hickory, NC 28601

Chairmasters, Inc., 200 E. 146 St., Bronx, NY 10451

See p 69 tor above company’s ad

Chairtex Mfg. Ltd., 39 Newtastle St., Toronto, ON M8Y 1A2, Canada

Challenger Lighting Co. Inc., 11222 Green Valley Dr., Olive Branch, MS
38654

Chandler International, P.O. Box 58914, Houston, TX 77258

Charleston Carpets, P.O. Box 364, Calhoun, GA 30701

Charlotte Co., Charlotte, Ml 48813

W. A. Charnstrom Co., 9801 James Circle, Minneapolis, MN 55431

Charvoz-Carsen Corp., 5 Daniel Rd. E., Fairfield, N] 07006

See p 149 for above company’s ad

Chatham Manufacturing Co., P.O. Box 620, Flkin, NC 28621

Check-Mate Interior Systems, Inc., 433 Liberty St,, Little Ferry, N| 07643

Chelsea Clock Co., 284 Everett Ave,, Chelsea, MA 02150

Chelsea Decorative Metal Co., 6115 Cheena Dr., Houston, TX 77096

Chelsea Lighting Inc., 110 W. 18 St., New York, NY 10011

Chemetal Corp., P.O.Box 929, 132 Water St., Norwalk, CT 06854

Chemical Chair House, Div. Cone Mills, Rte. # 2, Box 149A, Trinity, NC
27370

Chesley Industries, Inc., Div. of Hussmann Ref., 20775 Chesley Dr.,
Farmington, Mi 48024

Chestnut Ridge Foam, Inc,, P. O. Box 781, Latrobe, PA 15650

Chicago Metallic Corp.., 4849 S, Austin Ave., Chicago, IL 60638

See p 100 for above company's ad.

China Seas, 21 E. 4 St,, 4th Flr., New York, NY 10003

(813) 871.4811
(201) 561-7755

(416) 763-4551
(800) 631.8968

(704) 328-1851
(201) 791-7000
(512) 824-5572
(818) 443.0184
(213) 264-3924
(704) 495-8291
(212) 292-0600

(416) 252-3531

(601) 895-3333
(713) 332-5640
(404) 629-7351
(517) 543-4210
(800) 328-2962
(201) 227-6500

919) 835-2211
(201) 440-5720
(617) 884-0250
(713) 721.9200
(212) 242-4220
(203) B66-5256

(919) 431-7174
(313) 476-4400
(412) 537-9000
(312) 563-4600

(212) 420-1170
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Chromeraft/Monarch Furn. Corp., Contract Furniture Div., #1 Quality Ln.,

Senatobia, MS 38668
Chrysler Corp. - Sandusky Vinyl Products, 3130 Monroe St., Sandusky, OH
44870
Cig-Jan Products Inc., 3240 68 St., Grand Rapids, M1 49316
Citation Mfg. Co., Inc., 19 S. Main St., Spring Valley, NY 10977
City Knickerbocker, Inc., 781 Eighth Ave., New York, NY 10036
Clairson International, 720 S.W. 17 St.,, Ocala, FL 32674
Claridge Products & Egpt. Inc., P.O. Box 910, Harrison, AR 72602
Clarin Corp.,, 927 N. Shore Dr., Lake Bluff, IL 60044
Clark Contract Co., 231 S. Green, Chicago, IL 60607
Classic lumination Inc., 2743 Ninth 51., Berkeley, CA 94710
Clean City Squares, Inc., P.O.B. 6797, St. Louis, MO 63144
See p. 300 for above company’s ad.
Cleator Furniture, 8725 Production Ave., San Diego, CA 92121

Coast Light Systems, Inc., Subs. Jac Jacobsen Inds., Inc., 1359 Channing St.,

Los Angeles, CA 90021

Cohama Specifier Contract Fabrics, Div. of United Merchants & Mfrs,, Inc.,
200 Madison Ave., New York, NY 10016

Cold Spring Granite, 202 S. 3 Ave,, Cold Spring, MN 56320

Cole Business Furniture, Div. Joyce Intl,, Inc., 640 Whiteford Rd., P.O. Box
M-26, York,, PA 17405

Collier/C, Furniture Ltd., 1377 Lawrence Ave. E., Toronto, ON M4H 117,
Canada

Collier-Keyworth Co., One Tuttle Place, Gardner, MA 01440

Collins & Aikman, Floor Coverings Div., Smith Industrial Bivd., Dalton, GA
30720

See p.126-127, 148 for above company’s ad.

Color Optics Display, 5660 Corporate Way, West Palm Beach, FL 33407

Colortran, Inc., 1015 Chestaut St., Burbank, CA 91506

Columbia Fabricating Co., 2301 E. 38th St., Los Angeles, CA 90058

See p. 170 for above company’s ad.

Columbus Coated Fabrics, Div. Borden Chemical, 1280 N. Grant Ave.,
Columbus, OH 43216

Columbus Mills, Inc., Lotus Carpets, P.O.Box 1238, Columbus, GA 31902

Combeau Industries, 1400 Welsh Rd., N. Wales, PA 19454

Comforto, Inc., P.O. Box 917, Lincolnton, NC 28092

See p.250,251 for above company’s ad.

Commercial Chair Co., 16000 Phoenix Dr., City of Industry, CA 91745

Commercial Interior Products, 9575 LeSaint Dr., Fairfield, OH 45014

Commercial Interior Specialists inc., 18101 S. Figueroa, Gardena, CA
90248

Commercial Mates, P.O. Box 2744, Levonia, M| 48151

Commercial Vinyls Corp., Div. Imperial Wallcoverings, 23645 Mercantile
Rd., Cleveland, OH 44122

Commonwealth Contract Furnishings, Subs. of Bassent, P.O. Box 667,
Bassett, VA 24055

Compatible Computer Furniture, Div. Atlantic Cabinet Corp., 3013 Sharron
Dr., Foristell, MO 63348

Complete Installation Services, Inc., 5919 Verona Rd., Verona, PA 15147

Composil, 8222 Douglas, Dallas, TX 75225

Compuage Furniture Corp., 9850 Chartwell, Dallas, TX 75243

Computer Furniture & Accessories, Inc., 515 W. 132 St., Gardena, CA
90248

Computervision Corp., 100 Crosby Dr., Bedford, MA 01730

ComsShade Co., Inc,, 224 Park Wesl, Pittsburg, PA 15275

Concepts Furnishings Inc., Phoenix Design Plaza, 4700 N. Central, # 205,
Phoenix, AZ 85012

Concorde Fibers, Inc., P.O. Box 20, Hwy. 45, Jamestown, SC 29453

Conde House, 200 Kansas St. # 225, San Francisco, CA 94103

Condi, 1965 E. Vista Bella Wy., Compton, CA 90220

See p.47 for above company's ad

(601) 562-8203

(419) 627-3281
(616) 698-9070
914) 425-6868
(212) 586-3939
(904) 732-8734
(501) 743-2200
(312) 295-2200
(312) 750-9800
(415) B49-1842
(800) 231-1327

(619) 566-6850
(213) 623-3331

(212) 561-8680
(800) 328-7038

(717) 854-1545

(416) 449-7655
617) 632-0120

(404) 259-9711

(305) 689-3099
(818) 843-1200
(213) 585-3793

(614) 225-6115
(800) 222-1437
(215) 641-2000
(704) 732-2267

(213) 968-0444
(513) 874-9925

(213) 515-0990

(216) 464-3700
(703) 629-3351

(314) 673-2752
(412) 793-6659
(214) 691-1125
(214) 340-3718

(213) 327-7710
(617) 275-1800
(412) 7879810

(602) 234-3004, (B00) 521-9399

(803) 257-2224
(415) B64-8666
(213) 774-8300

Conexus, An Atcor Co., 1945 Cornell, Melrose Park, IL 60160(312) 345-1005, (800) 225-5433

Congoleum Corp., Kinder Div., P.O. Box 1207, 2323 5. 17 St, Elkhart, IN
46515

Congoleum Corp., Resilient Flooring Div., 195 Belgrove Dr., Kearny, N|
07032

Conrad Imports Inc., 575 Tenth St., San Francisco, CA 94103

See p. 300 for above company’s ad.

Consolidated Aluminum, 11960 Westline Industrial Dr., St. Louis, MO
631146

Construction Specialties, Inc., P. O. Box 380, Muncy, PA 17756

Contec, P.O. Box 76540, Atlanta, GA 30328

Contemporary American Furniture Co,, 1821 W. Berteau, Chicago, IL
60613

Contemporary Hides, 4250-D Morena Blvd., San Diego, CA 92117

(219) 293-3531
(201) 991-1000
(415) 626-3303

(314) 878-6950
(800) 233-8493
(404) 993-7654

(312) 348-4355

(619) 272-2025, (B00) 257-2911
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Contemporary Products Inc., 7 Grand Bivd. N., Brentwood, NY 11717

Contemporary Shells Inc., 45 Cherry Valley Rd., West Hempstead, NY
11552

Continental Creative Sales, Inc., 141 Lanza Ave., Garfield, N| 07026

See p.4 tor above company's ad

Continental Imports, Inc., 3901 Main St., Philadelphia, PA 19127

Contract Carpets Intl,, Inc., P.O. Box 70095, Marietta, GA 30007

Contract Lighting System, 31 Grove St., New Canaan, CT 06840

Contract Seating & Assac., Costanso Corp., 16511 S, Main 5t,, Gardena,
CA 90248

Contract Seating Intl, 16511 S, Main St., Gardena, CA 90248

Contract Technology, Inc., P.O. Drawer 76540, Atlanta, GA 30328

Contract Wallcoverings, Inc., 2700 N.E. Andresen Rd., Ste. £4, Vancouver,

WA 98661

Contractors Rail Systems Co., Div. of The Unusual Emporium, Inc., 14600
Lanark St., Van Nuys, CA 91402

Control Electronics Co., Inc., 107 Allen Blvd., Farmingdale, NY 11735

Conwed Designscape, 2820 Anthony Lane S., Minneapolis, MN 55418

Coral of Chicago, 2001 S. Calumet Ave., Chicago, IL 60616

Cordemex-USA Inc., 14500 S. Outer 40 Rd., Chesterfield, MO 63017

Core Contracting, Inc., P.O. Box 238, Verona, PA 15147

Corona Decor Co., 260 39 Ave. E,, Seattle, WA 98102

Corporate Collections, Div. of Eichings International, 200 E. 58 St., New
York, NY 10022

Corry & Hiebert, 511 E. john Carpenter Frwy., Irving, TX 75062

Corry Contract, 21 Maple Ave,, Corry, PA 16407

Corvin Furniture Ltd., 21-03 41 Ave., Long Island City, NY 11101

Counterpoint Fabrics, Inc., 12500 S.W. 117th Ct., Miami, FL 33186

Couristan Inc., 919 Third Ave., New York, NY 10022

Craftex/Suede 21, 40 E. 34 5t,, New York, NY 10016

Craftlight Inc., Hadco Div., Box 128, Littlestown, PA 17340

Craftsman Office Furniture Co., 14113 S. McKinley Ave., Las Angeles, CA
90059

Craig-Martin Intl., 150 E. 58th St., New York, NY 10022

Cramer Inc., 625 Adams St., Kansas City, KS 66105

Craxton Acoustical Prods., 2838 Vicksburg Ln, Plymouth, MN 55447

Crayton Furniture Corp., 964 Third Ave., New York, NY 10155

Creative Dimensions Co., 1205 E. Lincoln st., Nappanee, IN 46550

Creative Seating, P.O. Box 1130, 505 Greentree Ln., Galax, VA 24333

(516) 231-4370

(516) 292-1363
(201) 536-9660

(215) 482-8000
(404) 587-2244
(203) 966-9550

(213) 516-9925
(213) 516-9946
(404) 993-7654

(206) 696-1507

(818) 786-4700
(516) 694.0125
(612) 7819717
(312) 225-5800
(314) 434-3373
(412) 793-7170
(206) 325-0972

(212) 752-5434
(214) 506-9500
(814) 665-8221
(718) 392-8008
(305) 252-0971
(212) 371-4200
(212) 6856778
(717) 359-7131

(213) 638-6118
(212) 758-2611
(913) 621-6700
(612) 553-9890
(212) 758-2611
(219) 773-2411

(703) 236-6888, (800) 824.7888 Ext. M408

Crescent Cardboard Co., 100 W. Willow Rd., Wheeling, IL 60090
Criterion Mills Inc., Rte. 2, Hwy. 41 5., Cartersville, GA 30120
Croftercraft, 104 W. 40 St., New York, NY 10018

Crouse-Hinds Lighting, P.O. Box 824, Vicksburg, MS 39180

Crown Decorative Products, 19501 Rinaldi, # 74, Northridge, CA 91326

(213) 231-4315,

Crown Industries, 155 N. Park St., East Orange, NJ 07017

Crown Wallcovering Corp., 979 Third Ave., New York, NY 10022

Croydon Furniture Svstems, Inc., | Hespeler Rd., P.O. Box 340,
Cambridge, ON N1R 5V4, Canada

Crystallux, 6 Park Ave., Towaco, N| 07082

Cubicon Corp., 3825 Laclede Ave., St. Louis, MO 63108

Cumberland Furniture Corp., Div. of I.M. Rosen & Co., Inc., 36-35 36 St.,
Long Island City, NY 11106

Cumberland Woodcraft Co. Inc,, P.O. Drawer 609, Carlisle, PA 17013

Curtis Products Ltd., P.O. Box 2011, Cobourg, ON K9A 4P9, Canada

Custom Executive Office, P.O. Box 240, Palos Park, IL 60464

Custom Looms Rug Mills, Inc., 275 Warner Ave., Roslyn Heights, NY
11577

Custom Resource Inc., 206 Spring St., New York, NY 10012

See p. 164 tor above company's ad

Custom Wall Services, Inc., 3 College Rd., Monsey, NY 10952

Customweave Carpets Inc., P.O. Box 1448, Dalton, GA 30722-1448

(312) 537-3400
(404) 386-2121
(212) 221-0800
(601) 638-1522

(818) 366-8464
(201) 672-2277
(212) 421-1270

(519) 621-6300
(201) 263-2067
(314) 535-3020

(718) 937-6300
(717) 243-0063
(416) 372-2184

(516) 484-0522

(212) 477-5009

(212) 662-1380
(800) 247-4907

D

D&E Wood Industries, 6399 Netherart Rd., Mississauga, ON L5T 188,
Canada

DBS Inc., 4735 Walnut St., Boulder, CO 80301

DFI/Systems, 11801 S. Apopka-Vineland Rd., Orlando, FL 32819

D.G. Mouldings, P.O. Box 610, Marion, VA 24354

DGS Corp., 222 W. Huron St., Chicago, IL 60610

(303) 443-8296
(305) 239-4677
(703) 783-8161

(312) 337-0344, (800) 621-1260
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DM Electro-Coatings Inc., 2407 S.W. 10th, Des Moines, 1A 50321

DM Furniture Inc., 10400 Linn Station Rd., Louisville, KY 40223

DMO, Inc., Braemar Business Ctr,, 7736 W. 78 St., Minneapolis, MN
55435

DSI, P.O. Box 364, 700 Collins Rd., Elkhart, IN 46514

DUX Interiors, Inc., 305 E. 63 St., New Yark, NY 10021

Da-Lite Screen Co., Inc., P.O. Box 137, Warsaw, IN 46580

See p. 129 for above company's ad.

Dacobas, Inc., Sub. of the Zero Corp., 1830A N. Voyager Ave., Simi
Valley, CA 93063

Daglee Seating Co., Div. DSC, Inds. Inc., 21 St. & Godfrey Ave., P.O. Box
6582, Philadelphia, PA 19138

Dakotah, North Park Lane, Webster, SD 57274-0120

Danjell Creations, Inc., 24 East 51., Columbus, OH 43228

Peter Danko & Assoc. Inc., 7492 F Old Alex Ferry Rd., Clinton, MDD 20735

Dansanna Intl., 8256 Mackle Rd., Montreal, PQ H4W 182, Canada

Danwood, 21616 87 Ave. S.E., Woodinville, WA 98072

Dapco Industries, 1542 W. 130 St., Gardena, CA 90249

Dar Ran Industries, P.O. Box 7614, High Point, NC 27264

Data-Mate, The Maine Mfg. Co., P.O. Box 408, Nashua, NH 03061

(515) 223-5568
(502) 426-4351

(612) 944.8800

(219) 293-5688, (800) 348-7596

(212) 752-3897
(219) 267-8101

(215) 549-9090
(605) 345-4646
(614) B78-6870
(800) B82-5300

(206) 485-8524
(213) 7700273
(B00) 334-7891

(603) 882-5142, (800) 258-1768

Data One, Inc., 2346 S. Lynhurst Dr,, Ste. E-101, Indianapolis, IN 46241

Datum Filing Systems, Inc., 270 Adams Blvd., Farmingdale, NY 11735

Datus Industries, Inc., 2740 S. 34th St, P.O. Box 15523, Milwaukee, |
53215

David & Dash, 2445 N. Miami Ave,, Miami, FL 33137

David-Edward Ltd., 3501 Marmenco Ct., Baltimore, MD 21230

Davis Cabinet, P.O. Box 60444, Nashville, TN 37206

Davis Furniture Industries, Inc., P.O. Box 2065, 602 W. Linden, High
Point, NC 277260

See p.21 for above company’s ad.

Davson Division, Eldon Industries Inc., 306 E. Hellen Rd., Palatine, Il
60067

Dazian Inc., 423 W. 55 St., New York, NY 10019

Dazor Mfg. Corp,, 4483 Duncan Ave., St. Louis, MO 63110

lohn Deason Intl,, Inc., Captive Sea, 8687 Melrose Ave., Space 109, Los
Angeles, CA 90069

Decar Carp., 96 W. Moreland Ave,, P.O. Box 187, Addison, I 60101

Decar Corp., 7615 University Ave., Middleton, WI 53562

Decatur Inds., Inc., P.O. Box 311, Dept. C85, Decatur, IN 46733

(317) 244-2999
(516) 293-4651

(414) 645-3140
(305) 573-8000
(301) 789-0700
(615) 244-7100

(919) 889-2009

(312) 358-7322
(212) 307-7800
(314) 652-2400

(213) 657-3232
(312) 543-8050
(608) 836-1911

(219) 724-2161, (800) 348-0748

Deco/Gard Products, P.O. Box 400, Muncy, PA 17756

Decorative Firsts, P.O. Box 270, Huntingberg, IN 47542

Decorative Veneer, Inc., 3635 E. Kilgore Rd., Kalamazoo, M| 49002

Decoustics Ltd., 65 Disco Rd., Rexdale, ON MIW 1M2, Canada

Deena Products, Highway 51 North, Arlington, KY 42021

Deering Milliken, Inc., Milium Div,, 1045 Ave. of Americas, New York, NY
10018

Delco Associates Inc,, 55 Old Field Pr. Rd., P.O. Box 423, Greenwich, CT
06830

Delta Mfg. & Sales, Inc., 728 111 St., Arlington, TX 76010

Dennison Monarch Systems, Inc., P.O. Box 4081, New Windsor, NY
12550

Dennison National Co., P.O. Box 791, Halyoke, MA 01041

Denstar Mabile Storage Systems, 24715 Crestview Ct,, Farmington Hills,
M1 48018

Dependable Furniture Mfg. Co., 45 Williams Ave., San Francisco, CA
94124

Desience, P.O. Box 6650, Malibu, CA 90264

Design Galleries,, 1628 Merchandise Mart, Chicago, IL 60654

Design Group Inc., 5875 SW. Lakeview Blvd., Lake Oswego, OR 97034

(717) 546-2255

(812) 683-2804, (800) 334-3375

(616) 3429710
(416) 675-3983
(502) 655-6711

(212) 819-4263

(B00) 243-8528
(B17) 640-1550

(914) 562-3100
(413) 539-9811

(313) 473-9211
(415) 822-3232

(213) 457-1091
(312) 644-5860

(503) 639-9636, (800) 227-7720

Design Resource Group, 1269 Majesty Dr., Dallas, TX 75247

Design Selections Intl., 150 E. 58th St., New York, NY 10155

Design-Spec Seating, P.O. Box 191, Memphis, TN 38101

Design Tex Fabrics Inc.,, 56-08 37 Ave,, P.O. Box 7708, Woodside, NY
1377

Design Trac, Inc., P.O. Box 8023, Youngstown, OH 44505

Designer Imports International, Inc., 4202 W. jefferson Bivd., Los Angeles,
CA 90016

Designers View Group, 550 N.W. Sixth Ave., Miami, FL 33136

(214) 634-7350
(212) 7511321
901) 522-8511

(212) 335-9000
(216) 759-2669

(213) 7329448

(305) 371-3291, (800) 327-6016

Designs By Bock Inc., 5825 Excelsior Blvd., Minneapolis, MN 55416
Designweave, 15305 Valley View, Santa Fe Springs, CA 90670

Desso Carpets, 8687 Melrose Ave., Space 209, Los Angeles, CA 90069
Deutsch, Inc., 196 Lexington Ave., New York, NY 10016
Dimension Carpet, P.O. Box 1325, Chatsworth, GA 30705
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612)927-1888
(714) 522-5671
(213) 855-1842
1212) 683-8746

(404) 695-7800, (800) 331-3608

Dinac Corporation, 2208 Hawkins St., Charlotte, NC 28203

Dinaire, 145 Gruner Rd., Buffalo, NY 14227

Display Graphics Inc., 137 Wellington Dr., Stamford, CT 06903

Diversa Mfg. Co., Simon Sign Co., 6530 Carnegie Ave., Cleveland, OH
44103

Diversified Furniture Imports Inc., 14 Troy Hills Rd., P.O. Box B,
Whippany, N| 07981

Diversitech General, Wallcovering Div., A GenCorp Co., 401 Hackensack
Ave., Hackensack, N| 07601

Diversitech General, Inc., Coated Fabrics Div., P.O. Box 875, Toledo, OH
43696

Dixie Mfg. Co., 110 Colley Ave., Norfolk, VA 23510

D’Lights, 533 W. Windsor Rd., Glendale, CA 91204

Paul L. Dodds Designs for Dining, P.O. Box 338, Buena Park, CA 90620

Domore Corporation, 2400 Sterling, P.O. Box 1289, Elkhart, IN 46515

Domtar Industries, Inc., 6300 Atlantic Blvd., Norcross, GA 30071

Domtar Laminated Prods., 385 La Fleur Ave,, LaSalle, PQ H3R 3H7,
Canada

Domus Italia Inc., 149 Wooster St., New York, NY 10014

Donghia Furniture, 485 Broadway, New York, NY 10013

(704) 37791135

(203) 322-3856

(216) 431-4866

(201) 428-5440

(201) 489-0100

(419) 729-3731
(804) 625-8251
(818) 956-5656
(714) 521-9400
(219) 293.0621
(404) 4494351

(514) 366-2710
(212) 529-1177
(212) 925-2777

Donn Corp., 1000 Crocker Rd., Westlake, OH 44145 (216) 871-1000
Dor-Val Mfg. Lid., 2760 Laurentian Blvd., St. Laurent, Montreal, PQ H4K

2E1, Canada (514) 336-7780
Dorsett Carpet Mills, P.O Box 740, Chatsworth, GA 30705 (404) 6959411

Douglass Industries, Inc., P.O. Box 701, Egg Harbor City, NJ 08215
(800) 257-8551 (US), (800) 642-9169 (N)
See p.157 tor above company’s ad.
Dow Chemical U.S.A., Marketing Communications, 2020 Dow Center,
Midland, MI 48640
Dow Chemical USA, Urethane Floor Covering Business, 2864 N. Dug Gap
Rd., Dalton, GA 30720
Dow Corning Corp., Box 0994, Midland, M| 48686
Downs Carpet Co., Inc., P. O, Box 475, Willow Grove, PA 19090
Draw-Matic Corp., 2970 Frembes, P.O. Box 68, Drayton Plains, M| 48020
DuBarry Furniture of Canada Limited, 23 Connell Ct., Toronto, ON MBZ

(517) 636-1000

(404) 2771122
(517) 496-4000
(215) 672-1100
(313) 674-4629

1£8, Canada (416) 251-2295
Dukane Corp., Communications System Div., 2900 Dukane Dr., St.

Charles, Il 60174 (312) 584-2300
Dunbar Furniture, 601 S. Fulton St., Berne, IN 46711 (219) 589-2111

E. I. DuPont de Ni & Co., Marketing C
Wilmington, DE 19898
See p.131,136-137,182-183 for above company’s ad.
E. I. DuPont de Nemours & Co., Textile Fibers Dept., Centre Road Bldg,,
Wilmington, DE 19898
Du Quaine Lectern Mfg, Corp., 303 Dodge St., P.O. Box 56 W,
Kewaunee, Wi 54216
Durable Mat Co., 75 N. Pleasant, P.O. Box 290, Norwalk, OH 44857
(419) 668-81138, (800) 537-1603
(312) 945-2000
(216) 2969600

ications Dept.,
(302) 774-2421

(302) 999-2947

(414) 388-3790

Duraclean International, Deerfield, 1L 60015

Duracote, 350 N. Diamond St., Ravenna, OH 44266

Duraform, Div. Century Plastics Inc., 1435 S. Santa Fe Ave., Compton, CA
90221

Durawall Inc., 10 Market St., Kenilworth, NJ 07033

Durham Mfg. Co., 84 Main St., Durham, CT 06422

Durkan Patterned Carpet, P.O. Box 1006, 405 Virgil Dr., Dalton, GA

213) 637-1121
(207) 245-4646 (212) 355-3888
(203) 349-3427

30720 (404) 278-7037
Daniel C. Duross, Ltd., Designs for Designers, 5 S. William St, Johnstown,
NY 12095 (518) 762-1910

Dwyer Products Corp., Calumet Ave., Michigan City, IN 46360
(219) 874-5236, (B00) 348-8508

Dyna-Systems, 5371 Tennyson, Denver, CO 80212 (303) 455-5400

Dynamic Custom Equipment, Ltd., 246 Advance Blvd., Brampton, ON L6T

4T3, Canada

Dynel International, 5 E. Washington St., Zeeland, M| 49464

Dyrlund, P.O. Box 49, Allegade 12-14, Frederiksberg, DK-2000, Denmark

Dyrotech Industries, Inc., P.O. Box 2429, |oliet, IL 60434

E

EMU, 2318 Fraver Dr., Reading, PA 19609
EST Co., P.O. Box 25 F, Grafton, W1 53024
See p.255 for above company’s ad.

(416) 454-2233
(616) 772-2147

01) 317733
(815) 727-5000

(215) 376-3386
(414) 377-3270
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EVCO Office Products/Computer Acc., 7151 Evco Circle, DeForest, Wi
53532

Eagle Computer Furniture Systems, P.O. Box 586, Easton, PA 18042

Ebco Contract Furniture, 1221 Erie Ave., Sheboygan, WI 53081

Ebco Mfg. Co., 265 N. Hamilton Rd., Box 13150, Columbus, OH 43213

Ebers Casual Furniture, 945 Rte. 22 W, N. Plainfield, Nj 07060

Eck-Adams Corp., 347 N. Lindbergh Blvd., St. Louis, MO 63141

Eclipse Solar Systems, Inc., 750 Kenilworth Blvd., Kenilworth, NJ 07033

Edelman-Jankow Co., Inc., 1275 S. Campbell Ave., Chicago, IL 60608

Edelman Leather, 1 Rowan, Danbury, CT 06810

Teddy & Arthur Edelman, Ltd., 1 Rowan St., Danbury, CT 06810

£gan Visual Inc., 300 Hanlan Rd., Woodbridge, ON L4L 3P6, Canada

Eggers Industries, P.O. Box 88, 1819 E. River, Two Rivers, Wi 55421

Eldon Office Products, Div. Eidon Industries, Inc., 1130 E. 230 St., Carson,
CA 90745

See p.40-41 for above company’s ad.

Electri-Cable Assemblies, Inc., 44 Canal 5t., Shehon, CT 06484

Electrix Inc., 45 Spring St., New Haven, CT 06519

Electro Refinishing, 891 Bloomfield Ave., Clifton, NJ 01012

Electronic Systems Furniture Co., 17129 5. Kingsview Ave., Carson, CA
90746

Ben Elfman & Son, Inc., 124 Second St., Chelsea, MA 02150 (617) 884-8600,

Elgem, Inc., 4620 Flatlands Ave., Brooklyn, NY 11234

Eliane Pepper, Ltd., 18101 S. Figueroa, Gardena, CA 90266

Elkhart Door, Inc., P.O. Box 2177, Elkhart, IN 46515

Elliptipar Inc., 145 Orange Ave., West Haven, CT 06516

Elmo Mfg., 70 New Hyde Park Rd., New Hyde Park, NY 11040

Emco, Inc., 14405 W. 106 St., Lenexa, KS 66215

Emeco Industries, Inc., 805 Elm Ave., P.O. Box 233, Hanover, PA 17331

Endura, Div. of Biltrite Corp., P.O. Box 9045, Waltham, MA 02254

Engineering & Testing Laboratories, Inc., 3033 Madison Ave. S.E., Grand
Rapids, Ml 49508

Entol Industries Inc., 8180 NW. 36 Ave., Miami, FL 33147

Envel Design Corp., 1940 Cotner Ave., Los Angeles, CA 90025

Environmental Graphic Systems, Inc., 2035 S. Arlington Hts. Rd. # 118,
Arlington Heights, IL 60005

Environmental Graphics, Inc., 15295 Minnetonka Blvd., Minnetonka, MN
55345 (612) 938-1300,

Epic Metals Corp., 11 Talbot Ave., Rankin, PA 15104

Equipto, 225 S. Highland Ave., Aurora, IL 60507

Ergoform, Inc., 685 Meloche, Dorval, PQ HIP 254, Canada

Ergonom Corp., 10848 Cantara St., Sun Valley, CA 91352

See p. 133 for above ~ompany’s ad.

Esselte Pendaflex Corp., 71 Clinton Rd., Garden City, NY 11530

Essex Wallcoverings, DiversiTech General/A GenCorp Co., 401
Hackensack Ave., Hackensack, N 07601

Estel Inc., 6695 Peachtree Ind. Bivd., Ste. 212, Atlanta, GA 30360

See p.11 for above company’s ad

Eurobelt, Inc., 3601 Omar Ln., Plano, TX 75023

Eurotex Inc., 165 W, Ontario St., Philadelphia, PA 19140

See p. 14 for above company's ad.

Executive Furniture, P.O. Box 167, Cty. Rd. 400 W., Huntingburg, IN
47542

See p.94-95 for above company’s ad.

Executive Office Concepts, Inc., 1705 Anderson Ave., Compton, CA 90220

(215) 739-8844,

Executive Suite Furniture, Inc., 100 B. King St., Everman, TX 76140

Expanko Cork Co., Inc., P. O. Box 384, West Chester, PA 19380

Expo Competence/Bang & Olufsen of America, 1150 Feehanville Dr., Mt
Prospect, IL 60056

Express Signs Intl., 15534 Cabrito Rd., Van Nuys, CA 91406 (213) 765-5200,

(608) B46-4282
(800) 223-3962
(414) 458-8731
614) B61-1350
(201) 822-9191
(314) 993-8100
(201) 245-5700
(312) 226-5023
(203) 794-1601
(203) 794-1601
(416) 851-2826
(414) 793-1351

(213) 518-1600

(203) 735-4414
(203) 776-5577
(201) 779-0200

(213) 538-9601
(800) 842-0206
(212) 3389500
(213) 515-1216
(219) 294-5428
(203) 932-2266
(516) 593-3030
(913) 492.7414
(717) 637.5951
(617) 647-5375

(616) 247-0515
(305) 696-0900
(213) 478-2524

(800) 328-3869
(412) 351.3913
(312) 859-1000
(514) 636-6682
(818) 504-0020

(516) 741-3200

(201) 489-0100
(404) 446-0933

(214) 9850996
(800) 523-0731

(812) 683-3334

(213) 979-2643
817)572-1061
(800) 345-6202

(312) 299-6972
(800) 423-2292

Exxon Chemicals, 380 Interstate N., Suite 375, Atlanta, GA 30339 (404) 955-2300
FDL, Flair Designs Ltd., 1701 N. Market, P.O. Box 606, Kokomao, IN 46901
(317) 452-6008

Fab-U-Gard, P.O. Box 319430, Phoenix, AZ 85069

Fabra-Wall Ltd., 9 Greenfield Estates, St. Albert, AB TBN 2G2, Canada
Fabri-Trak, Unique Concepts, Inc., 201 E. 28 St,, New York, NY 10016
Fabrica International, 2801 Pullman St., Santa Ana, CA 92705
Fabrique Wallhangings, 1900 £. McDowell Rd., Phoenix, AZ 85006
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(602) 252-3991
(403) 458-4825
(212) 532-2393
(714) 261-7181
(602) 252.9880

Facility Management Institute, 3971 S. Research Park Dr., Ann Arbor, Ml

48104 (313) 994-0200
Falcon Products Inc., 9387 Dielman Industrial Dr., P.O. Box 21569, St

Louis, MO 63132 (314) 991-9200
See p. 113 for above company's ad.
Fantastic Graphics, 3905 W. Cypress, Tampa, FL 33607 (813) 870-3090
Fantoni USA Inc., 104 Greene St., New York, NY 10012 (212) 219-2321
Faull & Son, Box 627, 515 Holford St., Niles, OH 44446 (216) 652-4341

Faultless Caster Corp., 1421 N. Garvin St., Evansville, IN 47711
Murray Feiss, Div. Feiss Industries, 125 Walnut Ave., Bronx, NY 10454
Feldman Co., 612 S. Wall St,, Los Angeles, CA 90014
Fiandre Ceramic Granite, P.O. Box 795, Elk Grove Village, IL 60007
See .99 for above company’s ad.
Fiber-Seal International, Inc., 10755 Sanden Dr., Ste. 100, Dallas,

TX 75238
See p. 218 tor above company'’s ad.
Fiberesin Industries, Inc., P.O. Box 88, Oconomowoc, W1 53066
See p.295 for above company’s ad

(812) 4251011
(212) 292-2024
(213) 627-6731
(312) 640-1107

(214) 349-8374

(414) 567-4427

Fiberglass Specialties Inc., 4401 Eastern Ave., Baltimore, MD 21224 (301) 675-2121
Ficks Reed, 4900 Charlemar Dr., Cincinnati, OH 45227 (513) 561-2100
Fidelity Arts, 9000 Beverly Blvd., Los Angeles, CA 90048 (213) 278-6611

Edward Fields Inc., 232 E. 59 St., New York, NY 10022

Filing Equipment Corp., P.O. Box 457, Ringgold, CA 30736

Fine Art Resources, Inc., 2179 Queensburg Ln., Palatine, IL 60074

Finealum Corp., 40-24 22 5t., Long Island City, NY 11101

Finkel Outdoor Products, Inc., Contract Div., 141 Lanza Ave., Garfield, NJ
07026

(212) 310-0400
(800) 241-5246
(312) 991-2301
(718) 937-3172

(201) 772-771

Finmark, 300 Crescent St., Jamestown, NY 14701 (716) 483-1025
Fire King International, 900 Park Pl., New Albany, IN 47150 (812) 948-8400
Firesafe Products Corp., 42 £ 29 5t., New York, NY 10016 (212) 684-6740
Firth Carpet, 1755 The Exchange, Atlanta, GA 30339 (B00) 241-3570
Fitzpatrick Ceramics, 941 E. Third St., Los Angeles, CA 90013 (213) 625-2270

Fixtures Furniture, 1642 Crystal, P.O. Box 6346, Kansas City, MO 64126

See p.23 for above company’s ad.

Flex-O-Lators, Inc., P.O. Box 617, Carthage, MO 64836

See p.222 for above company’s ad.

Flex-Y-Plan Industries, Inc., 6960 W. Ridge Rd., Fairview, PA 16415

(800) 458-0552 (US), (800) 352-1242 (PA)
(205) 383-7474

(816) 241-4500

(417) 358-4095

Flexco Co., P.O. Box 553, Tuscubia, AL 35674

Flexi-Wall Systems, Div. Wall & Floor Treatments Inc., P.O. Box 88,
Liberty, SC 29657

Flexible Furniture Div., Kewaunee Scientific Equipment Corp., Plainwell, MI
49080

Flexible Materials Inc., 11209 Electron Dr., Louisville, KY 40299

Flexsteel Industries Inc., Contract Division, P.O. Box 877, Dubuque, IA
52001

Floating Floors, Inc., 795 Berdan Ave., P.O. Box 6627, Toledo, OH 43612

(803) 855-0500

(616) 685-6831
(502) 267-7717

(319) 556-7730
(419) 476-8772

Floorgraphix Inc., Box 1351, Cartersville, GA 30120 (404) 386-0310
Floral Glass & Mirror, 895 Motor Pkwy., Hauppauge, NY 11787 (516) 234-2200
Florenco Foliage Systems Worldwide, 920 E. 149 St., Bronx, NY 10455 (212) 402-0500
Foamex Products Inc., P.O. Box 4159, 823 Waterman Ave., East

Providence, RI 02914 (401) 438-0900
Focal Point Inc., 2005 Marietta Rd., Atlanta, GA 30318 (404) 351-0820

Foldcraft Co., 743 Centennial Dr., Kenyon, MN 55946

Foliage Plant Systems, Inc., P.O. Box 727, 219 Changebridge Rd.,
Pinebroak, N) 07058

Forbo North America, Inc., 218 W. Orange St., Lancaster, PA 17603

Forecast Lighting Co., 500 N. Oak St., Inglewood, CA 90302

Formica Corp., 155 Rt 46 W., Wayne, NJ 07470

Forms & Surfaces, 1170 Coast Village Rd., Santa Barbara, CA 93108

Forster Textile Mills Inc., Airport Rd., P.O. Box 1006, Laurinburg, NC

(507) 789-5222

(201) 263-3200
(717) 291-5874
(213) 678-5151
(201) 890-9400
(805) 969-7721

28352 (919) 844-3976
Forstmann & Co., Inc., 1185 Ave. of Americas, New York, NY 10036 (212) 930-2016
Fortress Inc., B801 Beverly Blvd., Los Angeles, CA 90048 (213) 273-5800

Fostoria Industries, Inc., 1200 N. Main St., Fostoria, OH 44830

Four Seasons Solar Products, 5005 Veterans Memorial Hwy., Holbrook, NY
174

Frank Eastern Co., 599 Broadway, New York, NY 10012

Frankel Associates, Inc., 1122 Broadway, New York, NY 10010

See p.132 for above company's ad.

Franklin Picture Co., 4300 N. Knox Ave., Chicago, IL 60641

Fraser Contract Furniture Inc., 5525 Cote de Liesse, Montreal, PQ H4P
1A1, Canada

Fredrick Ramond, Inc., 1612 S. Carmenita Rd., Cerritos, CA 90701

See p. 71 for above companv's ad.

Fritz Chemical Co., Drawer 17040, Dallas, TX 75217

Froelich Leather Craft Co., Inc., 63-20 Austin St., Rego Park, NY 11374

(419) 435-9201

(516) 563-4000
(212) 219-0007
(800) 221-4670

(312) 286-9070

(514) 748-7306
(213) 926-1361

(214) 285-5471
(718) 897-7000
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Frontline Products, 1915 W. Glen Oaks Blvd., Suite 200, Glendale, CA
91201

Fuller Contract Accessories Corp., 10-16 44 Dr., Long Island City, NY
1101

Functional Office Furniture, Labofa, 1281 Anderson Dr., San Rafael, CA
94901

Funder America Inc., Funder Dr., P.O. Box 888, Mocksville, NC 27028

Fupoflex/USA, 13450 Farmington Rd., Livonia, M| 48150

Furniture Consultants Inc., 11 W, 19th 5t., New York, NY 10011

Furniture Systems Specialist Co., 179 Chelmsford St., Lowell, MA 01851

(818) 843-1860
(212) 688-2243

(415) 457-4143
(704) 634-3501
(313) 525-4150
(212) 9359218
617) 452-4767

GF Furniture Systems, 4944 Belmont Ave., P.O. Box 1108, Youngstown,
OH 44501

GHP, Inc., 11453 Hilguard Rd., Dallas, TX 75243

GMT Go-Met-Tile Associates Inc., 1255 Oak Point Ave., Bronx, NY 10474

G /O Furniture, Inc., 2392 E. 48 St., Los Angeles, CA 90058 (213) 589-9181,

GTE Sylvania Lighting, U.S. Lighting Div., Sylvania Lighting Center,
Danvers, MA 01923

G.W. Furniture (1983) Inc., 5525 Cote de Liesse, Montreal, PQ HaP 1A1,
Canada

Gail Architectural Ceramics, Gail Intl. Corp., 14791 Myford Rd., Tustin, CA
92680

Galaxy Carpet, 850 Arthur Ave., Elk Grove Village, 1L 60007

Naomi Gale/Custom Wall Systems, 305 E. 63rd S5t., New York, NY 10021

Gallery Brassworks, Div. of Gallery of Architectural Detail Inc., 1114
Westport Crescent, Mississauga, ON L5T 1G1, Canada

Garcy Corp., 1400 N, 25 Ave., Melrose Park, IL 60160

Gardco Lighting, 2661 Alvarado St., San Leandro, CA 94577

Gardisette U.S.A,, Inc., Hwy. 24, P.O. Box 2586, Anderson, SC 29622

Gargovles, Lid., 512 S. Third St., Philadelphia, PA 19147

Garrett Industries, 802 E. King St., Garrett, IN 46738 (219) 357-4161,

Gas Spring Company, Fichtel and Sachs Industries, 92 County Line Rd.,
Colmar, PA 18915

Gasser Chair Co., Inc., 4136 Loganway Ave., Youngstown, OH 44505

Gates Acoustinet, P.O. Box PP, Santa Rosa, CA 95402

Gatto Furniture Ind. Inc., 3750 Ravenswood Rd., Fi. Lauderdale, FL 33312

Gayeski Furniture Coordinates, Inc., 3825 Hwy. 390, Panama City, FL
32405

Geller Originals, 9041 Lindblade St., Culver City, CA 90232 (213) 272

Gem Industries, Inc., 314 Main St., P.O. Box 400, Gardner, MA 01440

General Drapery Services Inc., 635 W. 23 5t,, New Yark, NY 10011

General Electric Co., Nela Park, Cleveland, OH 44112

General Electric Co., Plastics Group, 1 Plastics Ave., Pittsfield, MA 01201

General Electric Co,, Silicone Products Div., Waterford, NY 12188

General Felt Industries, Park 80 Plaza West-One, Saddle Brook, N| 07662

General Felt Industries West Coast Div,, P.O. Box 22111, Los Angeles, CA
90022

General Foam Corp., W. 100 Century Rd., Paramus, N) 07652

General Fountains Corp., 264 W. 40 St., New York, NY 10018

General Mica Corp., 1850 N.E. 144 St,, North Miami, FL 33181

Genon Wallcoverings, DiversiTech General/a GenCorp Company, 401
Hackensack Ave., Hackensack, NJ 07601

Georgian Art Lighting Designs, Inc., P.O. Box 325, Lawrenceville, GA
30246

Gerard Metal Craitsmen, Times-2 Filing Div., 151 W. Rosecrans Ave.,
Gardena, CA 90249

See p 144 tor above company’s adl

The Otto Gerdau Co., Marmi Uno Collection, 82 Wall St., New York, NY
10005

Ghariany Executive, 2020 Post Oak Blvd., Houstan, TX 77056

Gianni Inc., 4615 W. Roosevelt Rd., Cicero, IL 60650

Gilbert Int’l, 2945 Stuart Dr., Fart Waorth, TX 76104

Gilford, Inc., 19 W. 21 5t,, New York, NY 10010

Ginns Business Furniture & Interiors, 1103 19 St NW., Washington, DC
20036

The Ginsberg Collection, 190 San Bruno, San Francisco, CA 94103

Girsberger Office Seating, P.O. Box 1990, Smithfield, NC 27577

See p. 50 for above company's ad.

Glaro Inc., 735 Old Willets Path, Mauppauge, NY 11788

CONTRACT/January 1987

(216) 759-8888
(214) 343.0004
(212)991-8500
(800) 572-1530

(617) 777-1900

(514) 748-7306

(714) 731-8361

(212)421-2118

416) 673-2303
(312) 261-1800
(415) 357-6900
(B00) 845-8755
(215) 629-1700
(800) 538-2592

(215) 822-1982
(216) 759-2234
(707) 584-7360
(305) 584-6400

(904) 785-6177
1330, 836-7140
617) 632-6800
(212)924.7200
(216) 266-3200
(800) 845-0600
(518) 237-3330
(201) 843-0900

(213) 728-0151
(201) 262-7500
(212) 391-3920
(305) 949.7247

(201) 489-0100
(404) 963-6221
213) 17-5000
(212) 7099609
(713) 8710330
(312) 863-6696
817) 921533
(212) 243-2700
(202) 463-5100
(415) 621-6060
(919) 934-0545

(516) 234-1717

Glasique Lighting, Ltd., P.O. Box 20338, Greeley Sq. Sta, New York, NY
10001

Glass & Mirror Craft Inds., 2111 Haggerty Rd., Walled Lake, MI 48088

(313) 624-5050 (BOO) 521.2200

Glassform, Div. of Century Plastics, Inc., 1435 5. Santa fe, Compton, CA
90221

Glasspec Corp., 10344 SW. 187 St., Miami, FL 33157

Glidden Paint Co., 925 Euchd Ave., Cleveland, OH 44115

Global Tile & Wood Inc., 1400 W. Belt N, Houston, TX 77043

Global Upholstery Co., Ltd., 560 Supertest Rd., Downsview Ont., M3)
2M6, ON M3| 2M6, Canada

Globe-Amerada Glass Co., 2001 Greenleaf Ave., Elk Grove Village, IL
60007 (312) 364-2900, (B00) 323-8776

Globe Business Furniture, Inc., 90 Volunteer Dr., Hendersonville, TN
37075

Globe Industries, 2638 £, 126 St., Chicago, IL 60633

Go-Met-Tile Associates, Inc., 1255 Oakpoint Ave., Bronx, NY 10474

Gold Bond Bldg, Products, Div. National Gypsum Co., 2001 Rexford Rd,
Charlotte, NC 28211

Gold Medal Inc., 1700 Packard Ave., Racine, Wi 53403

B.F. Goodrich, Decorative Products, 500 S. Main St., Akron, OH 44318

See p 106 tor above company's ad.

Gordon International, 200 Lexington Ave., New York, NY 10016

See p.2 tor above company’s ad.

Gordon Mfg. Co., 5250 52nd St., Grand Rapids, M1 49508

Graber Industries, Inc., Graber Plaza, Middleton, W1 53562

Grahl International, Inc., P.O. Box 345, Coldwater, MI 49036

See p 51 tor above company's ad.

Grant Hardware Co,, Div. Grant Industries Inc., 181A High St., West
Nyack, NY 10994

Graphic Encounter Inc., 4621 W. Washington Blvd., Los Angeles, CA
90016 (213) 930-2410, (B00) 472.7445

Graphics Systems, Inc., 313 Ida, Wicihita, KS 67211 316) 267-4171

Grauduss Inc., 2045 N. Umion Rd., Dayton, OH 45426 (513) 854-1441

Greelf Fabrics Inc., 150 Midland Ave., Port Chester, NY 10573 (914) 939.6200

Harry Green Studio, 927 Noves St., Evanston, IL 60201 (312) 864-9330

Green Horizons Interiorscaping Inc., 825 Berkshire Valley Rd., Wharton, N
07885

Morris Greenspan Lamps, 1307 Hill Ave., P.O. Box 078678, West Palm
Beach, FL 33407 (305) 848-9746, (B00) 252-5267

Gregson Furniture Industries, 206 E. Frazier, P.O. Box 1269, Liberty, NC
27298

Gretchen Bellinger Inc., 330 E. 59 St., New York, NY 10022

Grifftex Commercial Carpet, Div. West Point Pepperell, 120 E. Morris St.,
P.O. Box 1208, Dalon, GA 30720

Grippi Gallery, Inc, 315 E. 62 St., New York, NY 10021

Grosfillex, Inc., Hotel/Contract Div., 4201 Pottsville Pke., Reading, PA
19605

Group 4, W141 N9240 F Blvd., Me

See p. 291 tor above company’s ad.

25-5 Connell C1, Toronto, MBZ 1E8, Ont.,

(212) 532-4520

(213) 603-8991
(305) 255-8444
216) 344.8216
(713) 464-8888

(416) 661-3660

(615) 822-4968
(312) 646-1300
(212) 991-8500

(704) 365-0950
(414) 637-6700
(216) 374-4082
(212) 532-0075
616) 698-6060

(608) 836-1011
(517) 278-5179

(914) 158.4400

(201) 361-8550

(919) 6222201
(212) 688-2850

(404) 272-1400
(212) 759-6083

(215) 921-9151
(414) 255-0802

Falls, Wi 53051

Group Four Furniture Inc
Canada

Guilford Inds., Inc., Park 80, West II, Saddle Brook, N) 07662

Gulden Gallery, H.C. Gulden Mfg, Co., P.O. Box 66, Legacy Ln., Aspers,

(416) 251-1128
(212) 619-8445

PA 17304 (717) 677.7544
Gulistan Carpet, Div ). P. Stevens & Co., Inc., P.O. Box A, Aberdeen, NC
28315 (919) 944.2371

The Gunlocke Company, One Gunlocke Dr., Wayland, NY 14572
Guth Lighting, Sub. of Jac Jacobsen, Inc., 2615 Washington Bivd.,P.O.
7079, St. Louis, MO 63177

H

H.D.I., 57 Hamillon Ave., Waterbury, CT 06702

HGH Design Group Ltd., P.O. Box 1074, Canal Street Sta., New York, NY
1001 3-0865

HLF Furniture, Inc., 12000 Merriman Rd., Livonia, MI 48150

HON Co., 200 Oak St., Muscatine, IA 52761

HSP Computer Furniture, P.O. Box 5545, Birmingham, AL 35207

Hafele America Co., 203 Feld Ave., High Point, NC 27261

Hag USA, Inc., 108 Landmark Dr., Greenshoro, NC 27409

See p 177 for above company's ad

(716) 728-5111

(314) 533.3200

(203) 575-9992

(212) 925-5925
(313) 425-7820
(319) 264.7100
(205) 251-0500
919) 889-2322
(919) 668-9541
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Hagen Intl., 140 Potrero Ave., San Francisco, CA 94103

Halcon Corp., 1811 2 Ave. N.W._, Stewartville, MN 55976

E. E. Hale Mfg. Co., P.O. Box 751, Herkimer, NY 13350

See p. 176 for above company’s ad.

Haller Systems, Inc., 17741 Cowan Ave., Irvine, CA 92714

See p.217 for above company’s ad.

Hallmark Carpet Mills, 15905 Commerce Way, Cerritos, CA 90701

Halo Lighting Div., Cooper Industries, 400 Busse Rd., Elk Grove Village, IL
60007

Hamilton Industries, 1316 18 St., P.O. Box 137, Two Rivers, Wi 54241

Hamilton Sorter Co. Inc., PO. Box 8, 3158 Production Dr,, Fairfield, OH
45014

See p. 104-105 for above company's ad.

The Harbinger Co., Box 1209, River 5t., Calhoun, GA 30722

Harbo Furnishings Dallas, Inc., 529 World Trade Center, P.O. Box 581008,
Dallas, TX 75258

Harbor Universal, Inc., 1900 Marina Blvd., San Leandro, CA 94577

Harbour House Furniture, 737 Canal St., Bldg. No. 16, Stamford, CT
06902

Hardwood House, Inc., 569 Lyell Ave., Rochester, NY 14606

Hardwood Visuals, 530 5 Ave. N\W,, New Brighton, MN 55112

Hari Intl., 3915 Howard St., Skokie, IL 60076

Harmon Div., Coast Craft, P.O. Box 1464, Tacoma, WA 98401

Harris-Hub Co., Inc., 15600 5. Commercial Ave., Harvey, IL 60426

See p. 184 for above company’s ad.

S, Marris & Co., Inc., 991 Francisco St., Torrance, CA 90502

Harris-Tarkett Inc., 333 E. Maple St., P.O. Box 300, johnson City, TN
37605

Hartco Inc., ¢c/o Tibbals Flooring Co., P.O. Box 1001, Oneida, TN 37841

Harter Corp., 400 Prarie Ave., Sturgis, MI 49091

See p.48-49 for above company’s ad.

Harvard Interiors Mfg. Co., 4321 Semple Ave., St. Louis, MO 63120

Harvard Mfg. Co., 24300 Solon Rd., Bedford Heights, OH 44146

Haskell of Pittsburgh, Inc., 231 Haskell Ln., Verona, PA 15147

Hausmann Industries, Inc., 130 Union St., Northvale, NJ 07647

Haworth Inc., One Haworth Center, Holland, M1 49423

See p.6 for above company’s ad.

Haydock Caster Co., 7500 N. Caldwell, Niles, IL 60648

Hayes Mfg. Co., Inc., 1036 47th Ave., P.O. Box 7229, Oakland, CA
94601-0229

See Cov IV for above company’s ad.

Haynes Vermont Barnboard, Box 577, Wilmington, VT 05363

Helikon Furniture Co. Inc.,, 607 Norwich Ave., Taftville, CT 06380

Helko Systems Furniture, Subs. of Jac Jacobsen Ent., 3314 2nd St. E., P.O.
Box 712, Cornwall, ON K6H 5T5, Canada

Hemisphere Steel Products Corp., 56 N. 11 St., Brooklyn, NY 11211

Henderson Furniture, 199 Upper Edison, St. Lambert, PQ J4R 2R3, Canada

Hendrick Textiles, Ltd., 199 E 17th St., Holland, MI 249423

See p. 155 for above company’s ad.

Hercules Incorporated, Nouvell Fibers Marketing, 3169 Holcomb Bridge
Rd., Norcross, GA 30071

See p.114-115 for above company’s ad.

Merculite Products, Inc., 1107 Broadway, New York, NY 10010

Hermes Leather Corp., 45 W. 34 St., New York,, NY 10001

Hermsdorf Fixture Mfg. Co., Inc., 108 Franklin St., Manchester, NH 03101

Hesco Industries Inc., P.O. Box 7, Charlestown, IN 47111

Hettich America Corp., 12428 Sam Neely Rd., Charlotte, NC 28210

Heuga U.S.A. Inc., 185 Sumner Ave,, Kenilworth, N} 07033

S. M. Hexter Co., 2800 Superior Ave., Cleveland, OH 44114

Hickory Business Furniture, P.O. Box 8, Hickory, NC 28603

Hickory Chair Co., P.O. Box 2147, Hickory, NC 28603

Hickory Furniture/Contract Hickory Furniture Co., 201 Pendleton Rd.,
High Point, NC 27261

See p.267 for above company’s ad.

Hickory Leather Co., Rte. 3, Box 423, Vale, NC 28168

High Point Furniture Ind., Corporation Dr., P.O. Box 2063, High Point, NC
27261

See p. 15 for above company’s ad.

Hillcrest Manuf., 1 College Hill St., Paoli, IN 474454

Hismith Co., P.O. Box 800, Ft. Atkinson, W| 53538

Hitchcock Chair Co., Rt. 219, P.O. Box 369, New Hartford, CT 06057

Hoboken Wood Floors, 969 Third Ave., New York, NY 10022

Hoechst Fibers Industries, 1515 Broadway, New York, NY 10022

Holcomb & Hoke Mfg. Co., 1545 Van Buren St., P.O. Box A3 3900,
Indianapolis, IN 46203

Holly Imports, 24 Mercer Ave., Doylestown, PA 18901

Hollytex Carpet Mills, Inc., 525 S. 7th Ave., City of Industry, CA 91749
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(415) 626-3655
(507) 533-4235
(315) 866-4250

(714) 660-1555
(213) 924-5535

(312) 956-8400
(414) 7931121

(513) 874-9498
(404) 6250918

(214) 653-1864
(415) 352-2100

(203) 348-6906
(716) 254-0600
(612) 633-1155
312) 677-3777
(206) 383-5367
(312) 928-8585

(213) 538-4900

(615) 928-3122
(615) 569-8526
(616) 651-3201

(314) 382-5590
(216) 232-0548
(412) 828-6000
(201) 767-0255
(616) 392-5961

(312) 647-0022

(415) 534-4511, (800) 922-7876

(802) 464.2254
(203) 886-2301

(