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Armstrong designer 
ceilings.
Distinct possibilities.

These linear designs are 
just a few of our ceilings for 
distinctive interiors.

Choose from various 
designs, textures, colors, and 
finishes ranging from wood 
to fabric to metal.

For a free brochure, call
1800 233^3823 and ask for 
Designer Ceilings.
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GLYPHiX. Classic shapes in exciting original designs. Glyphix’s repeating triangular 
motif is delicate, disciplined and precise in detail, yet has the visual impact of fine art 
Stocked in a variety of colors, Glyphix I and II are part of a collection of patterns frorn Nevairtar 
which reflect dramatic new directions in >aniinate design. Each one is a wo^^a^. 
exclusively from Nevamar. For samples, call 1*800-638-4IB0. fe=Maryland call 301-569-5000.

Nevamar Corporation, Odenton. Maryland 21113.

NEVAMAR
DECPAJPiH.AM:f8fZ:- 
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130 19TH DESIGNER'S SATURDAY WELCOMES FOUR TEXTILE FIRMS 
FOR TOTAL OF 57 MEMBERS
Upwards of 15,000 vapeckKl to join !^how^cK)/7^^ in MjnhaUjn ^ Long Idand 
City for most ombitiuus progr<\m ye'J in the show's history
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October: Executive Buyer Edition/Lodging Industry 
crffers bonus circulation to 5,000 lodging/notet 
managers and operators. Coverage includes hotel 
installations along with lodging furnishings product 
review. Look for directory of A & D firms sp^ializing 
in this market, plus profile of a leading hospitality 
design firm. In addition, issue features "Who’s \wo in 
Contract Design/Northeast with breakdown of region's 
desifyi firms by total square ftxjtage designed annually. 
Also included is show preview of the International 
Holel/Motel & Restaurant Show, November 2-5, lacob 
Javits Convention Center, New York City.
November; Executive Buyer Edition/Corporate Offices 
has bonus circulation to 5,000 office managers and 
facility planners. A portfolio of well-design^ corporate 
offices is featured, along with a review of corporate 
furniture/furnishings. Winners of the IBD/CONTRACT 
magazine product design competition are showcased in 
a i^jecial section, with the "Bc*st of Competition" 
winner featured on the cover, Bonus circulation 
also goes to all IBD members, plus 2,000 
Canadian contract designers and architects. Also 
included is a Specifiers Drapery. Upholstery & Wall 
Fabric market report and a review of Desk Accessory 
introductions.

Advertising Representatives 
New York:
Frank A. Rizzo, Co-publisher & Adv. Sales Dir.,
Gary S. Puro, Associate Publisher & Sales Mgr.. 
William R. Baker, Regional Manager,
Michael Silber, Adv. Sales Rep.
Gralla Publications 
1515 Broadway, 24th Floor,
New York, N.Y, 10036.
Phone: (212) 869-1300.
Chicago:
M.irie Kowalc huk, Associate Publisher & Midwest Mgr., 
Gralla Publications
6160 N. Cicero Ave., Suite 122, Chicago, IL 60646 
Phone: (312) 545-0700 
West Coast:
Neil Silversiein, Western Manager, Gralla Publications,
16200 Ventura Blvd., Suite 328
Encino, Calif. 91436- Phone: (818) 788-0271.
Overseas:
Rita Ratto, Studio Ratto
Via le Premuda, 23-20129 Milan, Italy
Gralla Publications
President; Lawrence Gralla.
Executive Vice President: Milton Gralla.
Vice Presidents: Howard Rauch, Frank A. Rizzo,
Rosalind Schacknow, Peggy I. Sholtz, Marshall D.
Siegel, Morton Silverman.
Other Gratia Publications:
Advisory Enterprises Division: Contact Lens Forum,
Irtsight, Ophthalmology Management, Optorrtetvic 
Management; Bank Systems & Equipment; Contract Direct 
Reply Cards; Corporate Travel; Facilities Design & 
Management; Giftware Business; Health Care Systems; 
Impressions; Kitchen & Bath Business; Meeting News; 
Multi-Housing News; National jeweler; Premium/Incentive 
Business; Sew Business; Sporting Goods Business; Travel 
Agents Marketplace.
CONTRACT ISSN 0010-7Bii «>. pubtiUlcd moothlv bv GrdlU 
PuWitdtiorii, 1515 Broddwdv, 24th Floor, New York, N.Y. 1CX)Jt>. PhrxK*
(212) fWi9-1100. SolRtnpeton price one vw' $20, two years $ H ti»r firms 
arxJ individuals who specify desiKn. buy. or replace ccxitraci furnishings. All 
other U.S. subscriptiorts $55 per year. All Canadian jrxi Mexican subscripiions 
$32 per year for qualified subscribers and $63 per year fra non-iradc All other 
tixeign subscnpXions $85 pr*r year. Single l upy $b. Directory and special 
Issues $10. The publisher assumes no rc-sponsibllily fnr opinions expressed liv 
ediiorial contnbulitKis to CONTRACT The puWisher reserves iIh' right to reiea 
any advertising nol in keeping with the publisher standards. SU8SCRIBIR 
•NFORlSAATtON i. ADORtSS CHANCtS; Write to Circulation Dept., Rm 930. 
1501 Broadway, NY, NY 10036, POSTMASTER. Send address changes to 
IONTRACTCirrulaiKjn De|)l. Rm. 930, 1501 Broadway. NY, NY lOOth 
Sitond Class postage paid at Now York, NY and addilKjnal mailing offices.

The Ultimate in Fine 
Leather Desk Accessories

Vbpa
PO. Box 49. 63-20 Austin Street, Rego Park. NY 11374 

Telephone 718 897-7000 800 632-2228 (Outside NY State) CONTRACT/Soplember 1986
Circle 5 on reader service card



CONTINENTAL IMPORTS’

NORDIC UNETHE BEST STACKING CHAIR SYSTEM

I
1

Design W Juul Friis Sarensen

• Danish design and construction
• 20 Ply Laminate
• Slacla 24 high (arm and armiess may be mixed when stacking)
• Unicrue coupling system
• Integrated trolley system
• Slacking chair measurement (30‘/2"H x 20'/:" W x 20" D)
• Corilerence chair measurement (30t6"H x 22^4" W x 22" D)
• Available in 180 dillerent tabrics
• Immediate delivery
• Suggested retail price starts at S210

CONTINENTAL
IMPORTS
3901 Main Street,
Philadetphia, PA t9l27» 215/482-8000

Showrooms: • New York 718/706-7722 • Chicago 312/321/9137 • Los Angeles 213/937-0492 • San Francisco 415/626-2020

Circle 6 on reader service card
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OMMENTARY

NEW YORK FACES 
MARKET DILEMMA
As New York's 19th Designer's Saturday approaches, the city gears up for its 
annual fall tribute to the commercial design industry by readying 57 show
rooms and one new design center—the International Design Center New 
York (IDCNY), in Long Island City.

The convergence of IDCNY's grand opening and New York's main con
tract industry ever>t poses some interesting questions about the nature of the 
New York market. Consider that while 26 of IDCNY's charter tenants are 
Designer's Saturday members, not all of them will have their showrooms 
ready in time for the October 9-11 event; for those that don't, their existing 
showroom locations in Manhattan plan to handle the crowds.

Meanwhile, of the new center's 50 showrooms which will be fully opera
tional by Designer's Saturday, many are not official show members, yet plan 
to be open during the event to draw on traffic coming into the center.

As these facts and recent comments of industry leaders seem to indicate. 
New York is confronting a mart/market dilemma head-on. Some mart 
spokesmen openly discuss starting a new market to serve a broadened base 
of design interests in the city. They point out that while New York used to be 
an anomaly in not having a centralized mart, now that it has at least three 
major mart locations, it is doubtful it can manage with one market.

If local mart sources propose launching a new market to serve our irxJus- 
try, CONTRACT would applaud their efforts. However, we do believe that 
the concept of a fall market in the East in the form of Designer's Saturday 
will continue strong, evolving as it has, and must, to include new members 
and operating policies.

Executive Editor

9CONTRACT/Septcmlx'f 1986
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LETTERS

In complete agrewient

Dear Editor: It was with great interest and 
complete agreement that we read your )une 
article by Michael Brill and Glenn Ferguson 
of BOSTI regarding systems furniture panel 
heights.

For many years those «)f us in the office 
partition industry have betm fighting a losing 
battle. Designers arxf specifiers have been 
calling for 60*. 62-, and 6'5-in. panel heights 
instead of the correct 68-in. height which 
would have furnished standing privacy. 
When we would attempt to apprise them of

the obvious, we were told that the "big five" 
manufacturers had those lower heights and 
they couldn't be wrong!

It is not usually nc'cessary to sacrifice 
esthetics for function, as there are products 
on the market to satisfy both net<is. All that 
has to lx‘ done is for all of us: manufacturers, 
dc’signers, and specifiers to resist the 'lem
ming' instinct and kx»k alx)ut us to search 
out those prcxlucts that are corrw t for each 
situation.

Simple solution to panel heights

Dear Editor: I was glad to see Brill & Fergu
son's problem-solving approach to panel 
heights.

The goal of panels, as Brill & Ferguson 
stale, is to provide visual privacy. Their sim
ple solutions regarding panel heif^ts could 
have a prerfound impact on levels of visual 
privacy for office workers.

CHARLIE COOK 
Charlie Coc^ Asscxriatos 
Old Greenwich, Ccxin.

E.H. MARK 
Packard Industrie's 

Nik's, Mich.
High reader response on Color Line

Dear Editor: How do I purchase? the Ijooks 
written by Carlton Wagrw*r featured in Sara 
O, Mjrberry’s "Color Line” in the July issue? 

Thank you for all your help.
KAREN RUSSELL

Russell Interiors 
Lake Station, Ind. 

tditor's rc'p/y; Car/lon'.s Wagner's hooks (re- 
(fuesUxi by many readers) can be purchased 
through Fcjunta/nhead Assoc,, 2550 Haw
thorne B/vd., 5u/te20/, Torrance, CA 90505; 
213/378-9317.

Provides timely information

Dear Editor: I find it is often difficult to re
ceive timely and extensive informalicxi from 
publications. However, both CONTRACT 
magazine* and its reply cards have performed 
excellently in these areas.

In fact, in my position as a consultant to 
interior design firms, I often suggest and 
specify products seen in yexjr magazine.

JOSEPH A. BAYER 
The Classical West 

InglewcKxf. Calif.

Thanks for product coverage

YOU'RE INVITED TO 
FRENCH IMPRESSIONS '86, the 
largest exposition of French fashions 
and furnishings ever held in the U.S. 
Come see tomorrow's hottest French 
products—from furniture, giftware & 
tableware...toapparel. costume jewelry 
& cosmetics ■ October 30-November 2
■ Los Angeles Cemvention Center
■ Organized by the French .
Committee for Exhibitions 
Abroad, Paris, in con- 
junction with the 

French Trade ^0 Commission,
Los Angeles ^
■ Members of the' 

trade may register 
free by mailing the 
form below. Questions?
Call (213) 879-6161.

w
o

\

Dear Editor: Thank you for the editorial 
coverage on Monel Contract Furniture Inc.'s 
"Parma" chair in the )uly 1986 issue of 
CONTRACT.

GEORGE BORSY
Monel Contract Furniture Inc. 

Oakland Gardens, N.Y.

Source for designers

Dear Editor: I am writing to wish you con
tinued success with the wonderful job you 
are doing with the magazine.

CONTRACT is a wonderful source to those
of us in the design field.

lUNE-MARIE FERNANDES 
Lynn Wilv>n Associates lnc./Creative Environs 

Coral Gables, Fla.

MAILTO: FRENCH IMPRESSIONS'86 
1801 Avenue of the Stars, Ste. 921, Los Angeles, CA 90067 
Return by October 10 to be entered in a drawing 
for a free trip to Paris

X, Errata

Sound-Ab-Sorb, which is located in 
Ridgel'ield, N.|., was incorrectly listed as being 
in Ridgewrxxl, N.J. in the Open Plan Direc
tory (accxjstical category), |uly issue.

Kroy was inadvertently omitted fr<xn the July 
Signage PrexJuct Review.

On page 137 of the open plan directory in 
luly, the photo captioned "Lineage," is a 
produc t oi lack Lenor Larsen.

Till«N^riiR

m Plion*ComiMnv

AAdran
Slata ZipCity

Typ*ofbuainMS log drtii,bulori Spooottyftg tashionil

For more information, cal) (213) 879-6161.
FREE TO THE TRADE

LOSAW^XOa-2NOV198i

Circle 10 on reader service card
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In a world of fast-paced progress 
and change, the office of today has 
to be ready and capable of growing, 
evo/Wng and harmonizing to meet 
the challenge of the times.

Integrating key elements from 
architecture, social organization 
and psychology, XPAND not only 
ensures easy oncf efficient access to 
documents, equipment and people ■ 
while enhancing productive 
interaction in the workplace-italso 
provides all the privacy that may be 
required. And, thanks to the use of 
wood or laminates, XPAND is second 
to none in beauty and v\/armth.

1.
Expertly crafted... with an almost 
unlimited range of possible variations... 
XPAND! A stunning example of 
commitment to excellence! From 
XCEPTION by designer Michel Beaulieu.

H-

xception
2875 Industrial Blvd.
Laval, Quebec, Canada 
H7L3V8
(514) 668-0710, Telex 05-25456

i^ir'Circle 11 on reader service card
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CERAMIC HE SpA
CASTELLARANO-ITALY
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CERAMIC GRANITE TU

Perhaps only fiandre could 
duplicate the luxurious 
sheen of granite In a polished 
ceramic tile.
The beauty and prestige of 
natural granite without 
high cost. The strength to 
withstand constant use, 
harsh environments, water 
absorption, staining and fire. 
Harder than granite, yet 
every inch as attractive.
Polished tile so strong, so 
beautiful. It deserves the 
name ceramic granite."

in the u.SA and Canada; trans ceramica ltd., P.O. box 795. Elk Grove village. IL 60009 phone 512/350-1555

Circle 12 on reader service card
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today’s design for today’s environment.

I

Urban is elegant. Urban is contemporary. Urban is Mueller. 

Urban Lounge SeatingA^aria Occasional Tbble 

Mueller Furniture Corporation • Grand Rapids, Michigan 49501 

IDCNY/New York/Designer’s Saturday

musIlBn
Circle 13 on reader service card



BranschiffiG s Fils
75 Virginia Road. North White Plains, New York 10603 Through architects and inteiw designirs
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OayloR GuKt and Rotary Cbairi Ditlgaad by Enil Da RIara
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CONTRACT

NEWS
Pacific Design Center breaks ground on expansion; 
total space will measure over 1.6 million sq. ft.

Over 500 people from the 
design, architectural, manufac
turing, and public com
munities attended the 
groundbreaking ceremony.

!n describing the expansion, 
design architect Cesar Pelli 
said, "The first building was 
conceived as a large 
fragment—an overscaled ar
chitectural element sitting on 
the ground in a very bright un
usual color, to make it unique. 
The current program continues 
this theme and all buildings 
are conceived as fragments."

A new leasing team has 
bc*en formed. Melanie Tatum, 
senior marketing representa
tive and Ellen Kudriavelz, 
marketing representative, 
handles contract leasing. For 
leasing information, call 213/ 
657-0800.

West Hollywood, Calif.—The 
Pacific Design Center (PDC) 
recently celebrated ground
breaking of a $150 million ex
pansion which will add 
825,000 sq. ft. to the mart, 
bringing the total space to 
more than 1.6 million sq. ft.

Scheduled for completion in 
July 1988, Phase II construc
tion includes a 475,000-sq.-ft. 
mart expansion; a seven-level,
550.000- sq.*ft. terraced park
ing structure; expanded dock 
facilities; a 450-seat theater; 
and a two-acre public plaza 
which will feature public art. 
The plaza will contain a 350- 
seat outdoor amphitheatre and a
6.000- sq.-ft. museum gallery.

Model of Pacific Design Center expansion. Phase II construction is 
scheduled for completion in luly 1988. The project will add 825.000 
sq. ft. to the mart, bringing total space to more than 1.6 million sq. ft.

The PDC has been fully oc- mand for showroom space has 
copied for more than two created a backlog of more than 
years and manufacturers' de- 400,000 sq. ft,

IFMA's seventh annual conference is scheduled 
for October 26-29 at ExpoCenter, Chicago

that appears in newspapers 
and business publications 
nationwide. In 1982 he was 
awarded the National Speakers 
Association's highest award for 
excellence in professional 
speaking.

For more information on the 
conference, call Kathy Thomas 
at IFMA headquarters, 713/ 
623-IFMA. For details on 
exhibiting products and ser
vices at IFMA '86, call Marian 
Eggert at The Merchandise 
Mart, 312/527-7717. Founded 
in 1980, IFMA promotes the 
professional practice of facility 
management.

training firm that conducts 
2,000 seminars across the 
country each year.

Pryor will discuss how facil
ity managers can motivate 
their own employees through 
"holistic” management, He 
suggests that if managers help 
employees to grow profession
ally and to set their own per
formance level goals, 
employee dedication will re
sult, bringing personal and 
corporate profits.

Pryor publishes The Pryor 
Report for managers, and 
writes "The Workline," a 
management advice column

Houston—IFMA '86, the 
seventh annual conference 
and exposition for facility 
management sponsored by the 
International Facility Manage
ment Association (IFMA), will 
take place at ExpoCenter and 
The Merchandise Mart in 
Chicago. October 26-29.

The conference's theme will 
be "Alliances for Change." 
Seminars and workshops will 
address ways in which facility 
managers work with other in
dustry professionals.

Keynote speaker will be 
Fred Pryor, president, Pryor 
Resources Inc., a management

Preparing to break ground on 
PDCs expansion are (I. to r.) man
aging partner Art Birtcher. Birtcher 
Pacific: chief financial officer 
Eugene Scott; Cesar Pelli. FAIA, 
design architect; executive director 
Murray Feldman; partners Victor 
Elmaleh and Frank Stanton, The 
World Wide Croup; parlner-in- 
charge of expansion Allen Ruben- 
stein, Cruen Associates; and 
project manager for con.sfruction 
David Holdaway.

CONTRACT/Sc^ember 1986 21





combinations of products that let you create 
unique environments.

Take a fresh look at Steelcase systems. 
Wc think they offer exciting new ways to push 
your abilities and your results to new limits.

For more information, contact your 
Steelcase representative or regional office. Or 
dial toll-free 1-800-447-4700. Steelcase Inc., 
Grand Rapids, MI 49501.

Steelcase systems furniture helps you stay on 
die leading edge of both appearance and 
function, without sacrificing the reliability of 
the world’s most often specified furniture.

You’ll find new opportunities in all 
Steelcase systems. Fresh faces on some 
familiar products; new hi-tech options 
that help you conquer the complexities of 
the computer-driven office; unexpected

The Office Environment Company
Circta 18 on reader service card



CONTRACT NEWS

Residential products with 
contract applications 
honored during NEOCON 18
Chicago—Winners of the 
fourth annual Specialty 
Products Exhibition for Con
tract competition were hon
ored during NEOCON 18.

The SPEC awards were es
tablished by Chicago Design 
Sources, a tenant association 
of home furnishings show
rooms on five floors of the 
MercharxJise Mart, to spotlight 
residential products which 
have contract applications.

More than 300 entries were 
received. Categories included 
accessories, furnishings, light
ing, fabrics, floor and window

Fabric

1st place: "Penang" by 
Rodolph/Jim Thompson Thai 
Silk Collection, at Holly Hunt. 
2nd place: "Brettingham" by 
Payne Fabrics, shown at 
Thybony Wallcovering- 
2nd place: Executive Collec
tion by Stroheim & Romann, 
shown at Stroheim & Romann.

Lighting
1st place: "Olympus" by 
Kevin von Kluck for Boyd 
Lighting, shown at Holly Hunt, CONTRACT'S executive editor, Roberta Walton, presents Bette 

Crossman, Interna Designs, with the UPf-X IV 2nd plaev award in the 
lighting category. The firm also took 1st and 2nd place in the occasional 
category for "Tippy lackson" and "Titos Aposlos" (or Driade.

Ltd.
2nd place: "Delta Moon" by 
Jeremy Lynes for Line Lites, 
shown at Barbara Pearlman 
Design Atelier.
2nd place: "Grip" by Gary 
Payne for Lazin Lighting, 
shown at Interna Designs Ltd.

coverings.
Philip E. Kelley, president, 

The Merchandise Mart Proper
ties, Inc., presented Ethel 
Nemetz, chapter president of 
IBD, with a check for $1,000, 
which will be contributed to 
FIDER (the Foundation for In
terior Design Education Re
search).

CONTRACT'S

Office
1st place; Bloomsbury rectan
gular table by Ronald Carter 
for Peter Miles, shown at In
terna Designs Ltd.
2nd place: "Oslo" by Cappel- 
lini for Cappellini Interna
tional, shown at Interna.
2nd place: "Baltimora" by 
Cappellini for Cappellini Inter
national, shown at Interna re
signs Ltd.

Seating
1st place: "Gentiana" by 
Wernermeier Enterprises of 
New York, shown at Betty M. 
2nd place: "Sarapis" by 
Philippe Starck for Driade, 
shown at Interna Designs Ltd.

Occasional
1st place; "Tippy Jackson" by 
Philippe Starck for Driade, 
shown at Interna Designs Ltd. 
2nd place: "Titos Apostos" by 
Phillipe Starck for Driade, 
shown at Interna Designs Ltd.

executive 
editor, Roberta Walton, was 
among those presenting the 
awards at a special ceremony.

Wallcovering
1st place: "Geofech" by Inno
vations in Wallcovering Inc., 
shown at Donghia Furniture.

SPEC IV award winners
Architectural elements 
1st place: Portland mortise 
lock trim by Decorative 
Hardware Studio, shown at 
Patterson, Flynn & Martin.
2nd place: Atlanta mortise 
lock trim by Decorative 
Hardware Studio, shown at 
Patterson, Flynn & Martin.

Art objects
1st place: Excelsior executive 
desk and Samba room divider 
by Jerry Cebe for Farallon 
Studios, shown at Barbara 
Pearlman Design Atelier.
2nd place: "Brooks" by Jann 
Hervis for Paravento, shown at 
Interna Designs Ltd.

Casegoods
1st place: Accenta wall system 
by Bang & Olufsen of 
America, shown at Betty M.
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exceptional function and superior comfort. The
rhombus shaped tubing, never before used in
furniture, provides an elegant profile and together
with contoured fold-up seat and divided back
characterizes rhombus as a unique system
offering stacking and ganging in side or arm models.

FIXTURES FURIMITURE
1642 Crystal, RO. Box 6346, Kansas City. MO 64126-2825 
800/821-3500 • 016/241-4500. Telex: 434218 Fixtures KSC 

Showrooms: Atlanta. Chicago, Dallas, Houston. 
Kansas City, Los Angeles. New Ybrk
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Artec
Bwsrwess f Mrn/iMre Systems

Artec. A Division ol Kimball International
SHOWROOMS; Atlanta 404.233 2229 - Boston 617.357.5S05 - Chicago 312.644.8144 - Dallas 214.745.8877 - Denver 303.295.7066 
Houston 713.629.7711-Los Angeles 213.266.9261 - New York 212.753.6161 - San Francisco 415.626.6955 • Seattle 206 763.1330
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CONTRACT NEWS

Designers form 
licensing coalition

Through donations of land, 
money, plus extensive fund
raising efforts, the Segerstroms 
have made it possible for 
Orange County to establish a 
major performing arts center 
for the community.

The Human Environment 
Award honors individuals or 
organizations showing con
cern for the consumer by rais
ing the quality of interior de
sign in 4he fields of energy 
conservation, health, handi
capped and barrier-free de
sign, safety, fire prevention, 
communication, or transporta
tion. A leading authority on 
fire safety, Reznikoff is an ac
tive participant in consumer 
protection organizations and 
agencies. She has continually 
advocated educating designers 
about specifying materials, de
signing spaces which comply 
with major fire codes used in 
the U.S. and Canada, and es
tablishing dialogues with local 
fire officials. She is active on 
the lecture circuit and author 
of a highly acclaimed book, 
“Specifications for Commer
cial Interiors.”

Albany, N.Y.—A coalition of 
more than 2,000 interior de
signers, called Interior Desig
ners for Licensing In New York 
(lOiNY), has bwn formed to 
support proposed legislation to 
amend a New York state edu
cation law which would re
quire licensing of designers.

IDLNY's membership of six 
profe.ssional organizations is 
comprised of the American 
Society of Interior Designers 
(ASID); the Institute of Bu.si- 
ness Designers (IBDl; the Na
tional Home Fashions League 
(NHFL); the International Soci
ety of Interior D^igners IStD>; 
the Decorators Club and As
sociation of Interior Designers 
and Decorators of Western 
New York.

tDLNY supports a bill pro
posed by Slate Senators Jess J 
Present and Howard E. Bah- 
bush, and Assembly Members 
Herman D. Farrell, Jr. and H. 
Sam MacNeil, which would 
amend the Education Law in 
New York State by adding a 
new Article 160 which would 
require government licensing 
and regulation of desigr^rs.

The proposed State Board of 
Interior Design would monitor 
testing and accreditation of 
New York’s interior designers 
to assure that only those per- 
sons with education and ex
perience in the field who have 
passed the competency exam, 
would be able to practice or 
use the title "Interior de
signer.”

According to IDLNY, the 
board would be set up and 
operaU'd at no additional cost 
to New York taxpayers. If 
would operate similarly (o 
boards that oversee the ac
tivities of such other licensed 
professionals as d<K tors, en
gineers, public accountants, 
and land surveyors.

The bill would not prevent 
ir)dividuals or retailers from 
providing decorating services 
or from selling items such as 
furniture, floor and wallcover-

CONTRACT'September 1086

Chicago—rhe winners of Krueger's Second Annua/ 5/C Fun Run at 
NFOCO/V, /one /2, are shown with Richard !■ Resch, president and CEO 
of Krueger /{enter). Marty J. Anderson, fleft) jung/Brannen Assoualos. Bos
ton, won the Womon's Division for the second year. Bill Sortctx'rg. iright) 
Commercial furniture Services, Menneapo/is. i\-on (he Men's Division. The 
race began at Buckingham Fountain and tontinued through Chitago's 
scenic lakeshnre park.

ings. Use of the terms "interior 
decorator,” "home furnishings 
consultant,” or others would 
also not be restricted.

The bill would not prevent 
licensed architects from prac
ticing their profe.ssion and art, 
independent craftsmen from 
preparing details and shop 
drawings, or employees or 
subcf»ntractors of licenced in
terior designers from acting 
under supervision.

Sivon Reznikoff, education 
member ASID, IDEC, 
named Human Environment 
Award winner.

St. Clair was recognized for 
her outstanding contributions 
toward achieving ASID's goal 
of design excellence. With her 
term as ASID President in 
1979-'80, 
work, and lectures and arti
cles, St. Clair has challenged 
designer and layman alike to 
surpass existing boundaries in 
pursuit of excellence. She is 
president of Rita St. Clair As
sociates, a 30-year-old firm 
which designs business, resi
dential, and public interiors, 
emphasizing space planning, 
custom design elements, and 
color coordination,

HailtKl as the most prestigi
ous honor conferred by the 
Society, the Thomas Jefferson 
Award is annually l)estowed to 
an institution or individual for 
exhibiting a commitment to 
the preservation of American 
cultural, intellectual, or natural 
heritage. The Segerstmm Fam
ily and Henry Segerstrom have 
b(‘t‘n a major force behind the 
cultural development of the 
Orange County, Calif, area.

was

Atlanta Mart to 
open showrooms

award-winning

Atlanta—New showrooms at 
the Atlanta Merchandise Mart 
have been leased to Hiltgen/ 
Brayman, Charvoz-Carsen, 
and SunarHauserman.

The Hiltgen/Brayman show
room, scheduled to open in 
time for CONEXiON '86. Oct. 
29-31. will feature BNI/Elite 
Biltrite and Nightingale lines.

Charvoz-Carsen has opened 
800 sq. ft. in the new contract 
area on the mart's fifth fkx>r, 
showcasing its Dauphin line of 
office chairs. The showroom is 
the company's first in the 
Southeast.

SunarHauserman's new 
8,200-sq.-ft. showroom, open
ing later this year, will offer a 
broacJ pnxluct line, including 
office systems, movable walls, 
seating, furniture, and textiles.

Three 
individuals 
honored by ASID
New York—Three individuals 
were honored by the American 
Society of Interior Designers 
tASlD) in July at the So
ciety's National Conference in 
Los Angeles, Baltimore de
signer Rita St. Clair, FASID, re
ceived the Dc*signer of Distinc
tion Award; Ihe Thomas Jeffer
son Award went to dt'veloper 
Henry Segerstrom and the 
Segerstrom Family of Orange 
County, Calif.; and Arizona 
State University professor

27



The fiber with authority? (Associated Space Design 
relied on Zeftron 500 nylon.) High-performance fiber for an energy efficient 
office complex? Associated Space Design put down versatile carpet tiles and matching 
broadloom with Zeftron 500 nylon because it met toughest specifications for color

Zefiron 600* is a regisiered irademark OM>ned by BASF Corporation



t

Zeftivn SCUnybri
BASF Corporation
Fibers Divisionconsistency and performance. Zeftron 500 nylon tiles are solution dyed 

for long-lasting color. Dye lots are limitless. Tiles can be easily inter
changed and replaced. Zeftron 500 nylon keeps Tennessee Valley 
Authority running very smoothly. FibGfS for every way of life. BASF

CireiB 21 on reader service card
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New showrooms: 
Navan Carpets 
leases space 
at IDCNY

new executive design service is being 
provided by Interior Design Develop
ment Inc. (IDD), a Costa Mesa, Calif.- 
based interior design and space plan
ning firm. The service is available to 
tenants of office buildings with Hon
eywell executive center which IDD has 
designed . . . Robison + Associates Inc.. 
Coral Gables, Fla., has been commis
sioned by Hemisphere National Bank of 
Miami to provide interior architecture 
services .. . Anderson-Gussin Associat
es, Atlanta, has been commissioned by 
Delta Airlines for the interiors of its 
largest Crown Club Room at the Tampa, 
Fla. International Airport. The firm has 
also been commissioned to design a 
showroom for Corson Furniture Indus
tries' recently acquired upholstery com
pany, Pinehurst. The opening will take 
place in October, in High Point, N.C. at 
the International Fall Home Furnishings 
Market . . . Minneapolis architect |ef- 
frey Scherer, of Meyer, Scherer & Rock
castle, and a University of Minnesota 
instructor, is completing plans for Her
man Miller's 38-acre new research facil
ity in Holland, Mich.

ings Tile and II Bagno Collection will 
open a new 6,200-sq.-ft. showroom in 
the Flatiron district of New York , , . Lee 
)ofa has contracted for a new, expanded 
5,200-sq.-ft. showroom on the newly 
redecorated 12th floor of Chicago's 
Merchandise Marl . . . Copenhagen 
Business Interiors, a subsidiary of 
Copenhagen Designs, has opened a 
new showroom in the Canyon Creek 
Design Center, San Diego, Calif.

Navan Carpets Inc. has leased 2,000 sq. 
ft. at Center One of International Design 
Center, New York (IDCNY). Other 
companies that have leased space at 
IDCNY include Davis Furniture Indus
tries, 4,000 sq. ft.. Center Two: Bern
hardt. 2,031 sq. ft.. Center Two; Stor- 
wal International, 6,861 sq. ft.. Center 
One; and Edward Pashayan & Co., 
12,000 sq. ft., Center Two . . . De- 
signfriends Ltd. has opened its first 
wholly owned showroom at the New 
York Design Center. The showroom 
measures 900 sq. ft. . . . The San Fran
cisco Design Center, an information 
and product resource for manufacturers, 
designers, architects, facility managers, 
and corporate clients, is scheduled to 
open in early 1988. For information, 
contact judi Skalsky, Skalsky & Bates, 
635 Westbourne Drive, Los Angeles, 
Calif., 90069; 213/854-6307 . . . Hast

New assignments:
Bell Cline to design 
Durham Arts Council 
interior plan
Bell Cline Associates has been asked by 
the Durham Arts Council to design an 
interior plan for the Durham Arts 
Center in North Carolirta. Renovation of 
rtie old City Hall into galleries, studios, 
classrooms, and theaters is estimated to 
cost $4.5 million .. . Honeywell Inc.'s

Corn-pear Invincible's 10-doy quick ship program.
Com-pear clean functional lines.

Com-pear stability, versatility, and quality control.
Com-pear invincible's design and engineering features.
To insure quality, specify Invincible.

Cotri-pTO Jtatawj - pirfe Im/incii)tc.

Invincible
METAL FURNITURE CO
PO BOX 607 MANITOVI/OC, WJ 54220 
1-B00-558-4417-IN WIS. CAU 414-682-4601

IRADITIONAI & COWEMPORARV DESKS lATECAl & VERTICAL FILES 
COMPUTER SUPPORT SYSTEM PANEL

(standard quick ship System’s colors; Oyster Gray trim 
ond compononis: Quortj fobrici

Cirile 22 «jn rt-adcr service card
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Traditional Smith Metal Arts ^
Design: William Sklaroff

From The Smith Metal Arts Traditional Leather Collection: 
Fine Leather Desk Accessories Handcrafted in Italy,

Smith Metal Arts 1721 Elmwood Ave. Buffalo. New York 14207 (716) 873-3083 Telex 64-6968
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Who reps what: 
Atelier Int'l. 
adds reps for 
lighting, furniture

Mergers:
Smith & Entzeroth 
mergers into SMP

leen Du^al has joined Trans Ceramica 
Ltd., Elk Grove Village, III., as a dis
tributor support representative . . . Gun- 
locke Co. has appointed two new sales 
reps. They are David C. Mahood in the 
Houston area, Louisiana, and Missis
sippi; and William M. Baker for Wash
ington, D.C. and Virginia , . . )ane Ban
der Inc. is the newly appointed Texas 
rep for Interna Designs Ltd., Chicago 
. . . Loewenstein/Oggo has appointed 
four new rep groups; Cary Sturm, QuesI 
Associates, Auburn, N.Y., for upper 
New York State: Ken Barnette & As
sociates, Mathews, N.C., for North and 
South Carolina: Rena Forest & As
sociates, Phoenix, Ariz., for Arizona and 
New Mexico; and Design Elements, 
Honolulu, for Hawaii . . . ).M. Lynne 
Co. has appointed two reps in its 
Chicago Merchandise Mart showroom 
and regional office: Louise Ragali, 
showroom-based customer service rep; 
and Tony Aiello, account rep for greater 
Chicago and central Illinois. |.M. Lynne 
has alsT) added Roger M(K>re Associates 
as contract reps for Colorado, New 
Mexico, Utah, Wyoming, and Arizona.

The merging of the St. Louis-based ar
chitectural and planning firm of Smith & 
Entzeroth Inc. into Stone, Marracini 
and Patterson (SMP) has been com
pleted, The expanded firm will carry the 
SMP name. SMP is an architectural firm 
based in San Francisco, with an interna
tional practice . . . Zelco Industries Inc, 
has formed as a subsidiary company the 
Zeller Design Group, to develop new 
products both for Zelco and for other 
firms seeking to expand their product 
development program. The new com
pany has its offices in the Zelco building 
in Mt. Vernon, N.Y. . . . Collins & Aik- 
man has acquired Ames Industries Inc. 
and its wholly owned subsidiary, 
Aquetta Products Inc. Ames and 
Aquetta are manufacturers of shower 
curtains, embellished towels, and dec
orative accessoric*s. Collins & Aikman 
is a prcxJucer of specialty prcxfucrts for 
the home furnishings, commercial, and 
apparel markets.

Atelier International Ltd. has added in
dependent sales representative organi
zations for lighting and furniture. Crea
tive Lighting, headed by Jeremy 
Minsburg, has taken on lighting sales in 
Minnesota; in Pittsburgh and Western 
Pennsylvania, Bob Morrow of Lumena- 
tions Inc. is handling lighting; Donald 
Harris and David Myers have formed 
DMDH Ltd. to cover Colorado, Utah, 
New Mexico, and Wyoming for furni
ture and lighting; and Ernest Thacker & 
Associates, furniture reprc'scmtatives, has 
expanded from its Ohio territory, to in
clude Western Pennsylvania and Ken
tucky . . . Shogun has appointed Morton 
Z. Landsberg as Northern California 
representative; Michael Mcxrre as rep 
for Texas, Oklahoma, and Louisiana; 
and William Othick, Architectural Con
cepts, as rep for Washington, Oregon, 
Idaho, Montana, ar»d Alaska ... Kath

C:ir(k* 24 on rcadt-r si'rvite card
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QUICK-SHIP OUR DESIGNS TO THE BANK.
Architects and designers have been specifying DATE-WRITE" 
check desk accessories for years. When it comes to aesthetic 
appeal, function and durability, no other product for today’s 
financial institution can compare.

And now, DATE-WRITE" can be specified via Allyn's new 
quick-ship program. The unit shown here, model QS2525 is 
one of five new designs inventoried and ready for immediate 
shipment. They're available in four anodized aluminum 
finishes as well as in mirror chrome and mirror black, 
equipped with Allyn’s famous TheftProor pens (with optional 
retractable cables), wastedrops with gravity-activated doors, 
perpetual calendars (or digital clock/calendars), forms 
holders, ashtrays and solar powered calculators.

Write or call for the complete DATE-WRITE" catalog and 
new quick-ship brochure. Once again, Allyn Bank Equipment 
Co. invites you to take DATE-WRITE" to the bank. Beautifully 
and quickly.

BANK
EQUIPMENT
CO.

2616 W. Peterson Ave, 
Chicago. IL 60659 
Date-Write" Division 
TOLL-FREE 1-800-328-7483 
In Illinois (312) 274-3731 REPRESENTATION WORLDWIDE

Circle 25 on reader service card



Arrisr A system that performs 
as smart as it looks.

Consider: virtually unlimited flexibility at the turn of a screw.
A seven wire tri-plex electrical program that's entirely modular...with 
an isolated and dedicated circuit contained in a three inch high raceway. 
And overhead cabinets with built-in task light soffits. Uniquely designed 
openings in work surfaces for easy wire access.

Arris. Available in a variety of woods and frameable in twelve 
VARITECtl^'' colors and Char-Black. Esthetics and performance finally 
brought together. Precisely what you expect from a system by Alma.

Showrooms Atlanta, Chicago, Dallas, high Point, Long Island City, San francisco. 
Corporate Headquarters ■ The Alma Companies,
1301 Lincoln Drive. High Point, HC 27260- (800) 833-3319

ALMA
Insight into tomorrow.

Circle 26 on reader service card
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Emfinger, Silber 
join CONTRACT

Entries must be received at the Re
sources Council's New York Design 
Center office, 200 Lexington Ave., Suite 
227, New York, NY 10016, by Monday, 
September 15.

Competitions:
Roscoe award entries 
due Septmber 15 Dave Emfinger (shown) has joined the 

staff of CONTRACT magazine as the 
new art associate. Previously, he was art 

director/partner of 
Emfinger Corazzi 
Communications, 
a San Francisco- 
based advertising 

agency
handled projects 
ranging from tele
vision commer
cials to set design, 

print advertising, and other media tcx)ls.
Emfinger has replaced Richard 

Zoehrer who was promoted to art direc
tor of Cralla Publications, CONTRACT'S 
parent company.

Michael Silber Is CONTRACT'S new 
sales rep in New York. He most recently 
was employed by Chain Store Age as 
advertising sales rep. He previously was 
a sales rep at Home Furnishings Daily 
and an editor at Catalog Showroom 
Merchandiser,

• The 16th Annual Roscoe Product 
Design Awards competition will honor 
winners in 27 categories of interior fur
nishings products. Presentation of the 
awards will be made on December 15 
at a gala dinner dance at The Pierre 
Hotel in New York.

The jury of awards includes; Ann 
Dupuy, partner Holden & Dupuy In
terior Design; Anne Falluchi, editor & 
co-publisher. Facilities Design and 
Management: Alberto Paolo Gavasci, 
creative director, Interior Design; Carol 
Helms, editorial director, design, 
Metropolitan Home Magazine: Kerwin 
Kettler, IDEC, Academic Dean, New 
York School of Interior Design; Adam 
Tihany, IDSA, president, Adam Tihany 
Int'l; and Bel^e Winkler, ASID, NHFL, 
president, Bebe Winkler Interior Design.

In mid-Octobc‘r the jury will vote by 
secret ballot. Winners will receive a 
Tiffany-designed Crystal prism.

IDCNY to hold 
design forum, 
Oct. 30 - Nov. 1

which

New York—International Design 
Center, New York (IDCNY) will host 
"Form One" Design Diversity Sym
posium, coordinated by Harry Dtmnis, 
publisher, American Ceramics, arxl Ivy 
Ross, Oct. 30-Nov. 1.

The three-day conference, led by a 
group of artists, designers, architects, 
critics, and scholars, will reflect and 
explore the new vitality in design today 
through pt'fsonal Interviews, slide pre
sentations, and case studies.

The Grarvl Opening of IDCNY is Oc
tober 8-11.

INFINITE
GATES Workstations. A comprehensive modular 
component system. Designed, developed, 
and evaluated for maximum responaveness 
to your individual needs. The high-quality 
cost-effective solution to the changing needs 
of todays and tomorrows office environment.

For information and specifications call 
800 358-9122 (in California 707 584-7360).

GATES
OFFICE ENVIRONMENTS
PO Box PR Santa Rosa. CaMotnia 95402 
OATES ships irom Eastern and Western chants

CircU' 107 on ri'adar servite card
CONTRACT/September 1986







Air traffic controllers 
have to think on their seat.

that gently “insists” the user change sitting position.
Cyborg is also exceptionally strong. Strong enough to 

take the 24-hour-a-day. 365-days-a-year punishment that 
Air Traffic Control Centers dish out. The FAA made sure 
of that with 2 years of competitive testing.

The next time you fly, here’s something to think about. 
Every air trafiic controller tracking yotir flight is seated on 
a Rudd Cyborg. And 
every piece of equip
ment he or she uses 
is the best that tech-

Everything about the job of air traffic control is con
sidered to be critical. Right down to the chair.

That’s why we were so pleased when the FAA ordered 
Rudd Cyborg chairs for eveiw flight control work station 
in the ATC system—10,523 of them.

Cyborg is the most valid ergonomic chair ever pro
duced. Perhaps the only chair that seriously can be given 
the label “ergonomic”.

Its range and variety of adjustments and the 
ease with which the user can quickly ^ 
adjust it—have never been 
matched. Neither has the 
continuous-motion, hydrau
lic cylinder inside the core

MRudd
nology can provide. 

Right down to Rudd International Corporation 
1025 Thomas Jefferson Street 
Wash , D.C. 20007 • (202)333-5600

y
the chair.

For more information on Cyborg and our newly expanded line of Rudd ergonomic seating, sendfor our complete brochure.
Circle 30 on reader service card



CONTRACT UPDATE

turers and the Wharton Econometric 
Forecasting model.

For more information, contact NOPA, 
301 N. Fairfax St., Alexandria, Va. 
22314; 703/549-9040.

Interior design 
considered a 

second career

NOPA launches 
forecast service 
of office supplies

New York—Despite the tremendous 
impact interior design has on people’s 
lives, it receives little attention as a col
lege career option and is frequently a 
"second career" for older students.

A recent survey indicates that the av
erage student entering interior design is 
in his or her late 20's. already holds a 
B.A. degree, and has achieved success 
in other fields.

To help improve the interior design 
profession, AFD Contract Furniture, 
New York, has established a scholarship 
program for the New York School of In
terior Design and Parsons.

AFD has gathered top New York in
terior desigrwrs to jury the AFD Scholar
ship Competition tor Excellence in In
terior Design. Scholarship winners have 
received further acknowledgement by 
having their winning pro|ects displayed 
at the Parson and the Lever House gal
leries in New York City.

Alexandria, Va.—To assist the office 
products industry in short-term business 
planning, the National Office Products 
Association has launched a new fore
casting service for members.

NOPA will report quarterly forecasts 
of manufacturers' shipments of office 
supplies and furniture. These forecasts, 
to be updated every three months, will 
include estimates for the upcoming six 
quarters. NOPA will print each quarter's 
finding in Industry Report.

The forecasts will be prepared for 
NOPA by The Wharton Applied Re
search Center at the University of 
Pennsylvania. Wharton recently com
pleted NOPA's study on "The Future of 
the Office Products Industry."

To develop the forecasts, NOPA will 
combine information from the NOPA 
future report, the Commerce Depart
ment, reports of manufacturers' ship
ments provided to NOPA by manufac-

Expansions:
Spectrum Office 
expands its 
Business Interiors div.
Spectrum Office Products, N.Y., has 
expanded its Business Interiors division. 
The new offices and showroom facilities 
in Salina Meadows Office Park will dis
play furniture and office systems from 
such manufacturers as Herman Miller, 
Cunlocke, HON, and Kimball. The 
Business Interiors division serves central 
New York, Rochester, Utica, and Al
bany ... Storwal International has set 
up a manufacturing center and distribu
tion facility in Conway, Ark. . . . Interior 
Facilities Associates Inc. (IFA) has 
opened its Miami, Fla. design office.

Authentic, classi

rolls and simply need a coat of paint to addCrown Lincrusta* and Supaglypta'
the finishing touch.friezes, pelmets and wallcoverings recapture

Whatever your project, from Governorsthe classic elegance and feel of a master craft-
mansion to your own home, nothingman's work.
creates quite the same graceful, stylish effect.lYaised in England for over a century.

To find out more, just crownthey're now av ailable here in a wide range of
fill in the reply paid cardhigh relief designs.
for your free brochure.They're tough, easy to hang in 11-yard

REGISTERED TRADE MARKS OF CROWN DECORATIVE PRODUCTS LIMITED
•LINCRUSTA AND SUPAGLYPTA ARE

P.O.BOX 22. DAR WEN. ENGLAND

Cirik* 31 on rpiider service card
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The Cedilla Chair
Design by Daniel Cramer

Cedilla is available with open arms and 
Witt) upholstered arm panels. Leg frames 
are produced from selected hardwoods.The Cedilla Chair utilizes crisp, 

architectural detailing to transform the 
chair’s pure, graphic form into an elegant IDCNY Space 302; in Chicago at 
and sophisticated presentation. Observe Merchandise Mart Space 880; and in

Minneapolis at IMS Space 502.

Cedilla is on display in New York at

the playful detailing at the chair arms, 
and its extension to the sled base area. 
Note also the graceful, curving line 
defined by the contoured seat.

Tuohy Furniture Corporation, 800-533-1696 
Representation in all major U.S. Cities. 
Circle 32 on reider service card



Herman Miller has just introduced another reference point for the

office furniture industry. And you can’t see it in any of our showrooms.

You can’t specify it either, but you don’t have to.

It comes with your Herman Miller purchase.

The Herman Miller Promise
• Five-year product warranties*
• Quality audits after project installation*
• Trade-in allowances on systems product: 20% value on Action 

Office product, 100% value on Ethospace wall frames*
• Guaranteed move-in dates*

SM

TTw Hvfmin Miittr Promilt*"

•ls there a catch?

No, but there are fair and reasonable conditions.

V 1

We are so confident that you wilt be satisfied with the terms that we have set our fine print in large, readable type.

For product (and Promise) information, call fiOO 851 1196. Within Michigan, call 800 642 7944.

mlOr write Herman Miller. Inc., Zeeland. Michigan 49464, Circle 33 on reader service card
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Hart0rMartinStQtl DB

“Chairs are more than just objects for sitting on.

They are also an expression of social, functional,

and aesthetic relationships^ Martin Stoll

HARTERSturgis, Michigan 616.651.3201 Circle 35 on reader service card
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President of $70 million company heads 
$90 million charitable fund

mbitious projects are par 
for the course for most 

corporation presidents, espe
cially when the objective is as
suring the continued health 
and expansion of the com
pany. What is more unusual 
is a commitment by a busi
nessman to raise $20 million 
more than his own yearly net 
sales of $70 million—all for a 
charitable cau.se.

That is the goal undertaken 
by Robert Silverstein, presi
dent, Eldon Industries, which 
manufactures office prrxJucts 
in Carson, Calif. The ben
eficiary is Cedars-Sinai Medi
cal Center, which seeks to de
velop a $90 million Endow
ment Fund. Silverstein made a 
two-year commitment to the 
mc*dical center to assist it in 
raising money that is necessary 
to maintain high quality 
healthcare, medical education, 
and research.

Funds top $33 million

Since the fund drive was 
launched in early 1986, Sil
verstein has been the guiding 
force in raising more than $.33 
million—no mean feat so early 
in the campaign. As chairman 
of the Campaign Cabinet, 
which is made up of 22 lead
ing West Coast businessmen, 
he deals daily with many in
dustry leaders. One is Gibinet 
member Lawrence Lerner, 
former chairman and CEO, 
Environetics International, and 
now president. Mega Erg, Inc,, 
a new firm developing innova
tive products for improvement 
of the work place environ

ment.
Silverstein was chosen to 

head the campaign by virtue of 
his reputation as an astute 
businessman and fund raiser,
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C/ciss in hand, (omedian and actor George Burm, honorary chairman of 
the Cedars-S/nai Medical Center $90 m/7/fon endowment fund drive, is 
shown with Robert Silverstein, thief executive officer, Eldon Industries, 
and chairman of the fund's Campaign Cabinet.

healthcare delivery. That 
means the general community 
must reach into its pockets to 
assure a continut*d high level 
of mt'dical care delivery.”

Success of the drive will ex
tend well beyond the bound
aries of Los Angeles. "It will af
fect the western United States 
with comprehensive health
care programs," says Silver- 
stein. "that have made 
Cedars-Sinai the world-class 
institution that it is today.” He 
points out that the hospital has 
its own heliport, 11,000 beds, 
2,000 doctors, and 5,000 
employees. In addition, more 
than 1,200 persons serve as 
uniformed volunteers perform
ing a wide range of duties.

"The endowment Fund,” he 
adds, "will provide continuing 
income to supplement the 
many research, leaching, and 
charitable expenditures of the 
hospital.”—L.C.

tributc'd greatly to Gateways 
Hospital, where he also served 
as president for a two-year 

term.
He was a member of the Los 

Angelos Chapter of Young 
Presidimls Organization and is 
now a member of the ”49er 
Branch” of that grexjp. He Is 
also a member of the World 
Business Council. In his spare 
time, he plays a lot of tennis.

Why so much energy de
voted to the m(“dica! center's 
endowment tundf Silverstein 
answers, "Government and 
the health insurance com
panies are dramatically reduc
ing reimbursemc'nts to hospi
tals. Because of that trend, 
voluntary service becomes 
very critical in thc‘ support of

He is a member of the 
Cedars-Sinai i«)ard of dirc*c- 
tors, a pcDsition he has hold for 
about 20 years. His interest in 
the field of medicine stems 
from an early career as a 
pre-mcxiical student at UCLA, 
an undertaking intc^rruptend by 
World War II and his service 
as a navigaior-lK)mb<irdi(*r.

Interest in medicine
After the war, he joined 

Eldon lndu''tries and became 
its president in 1449, But his 
interest in medicine continued 
strong, resulting in generous 
contributions of his lime to 
several mc'dical centers, He 
was the first president of the 
San Bernardino Mountains 
Community Hospital and con-
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Fabric magic at work. SILENT'* Acoustical 
Wall Panels and new SILENT SQUARES 
Acoustical Ceilings coordinate beautifully with 
selected baffles and accessories. It’s all part of 
a full family of fabric-clad products we call our 
SILENT COLLECTION’*—stylishly clothed 
surfaces synergistic with today's hard-working 
environments.

Appraise our fashionable palette of colors 
and textures Pleasing to the eye. Comforting 
to the ear With NRC ranges up to 1.00.
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It’s yours to design with. Luxury-look fabrics in 
woven, plain or ribbed faces. Surprisingly affordable, 
too. Acquire specifics. Call 312-321-5495. Or write 
USG Acoustical Products Company 
101 S. WackerDr., Chicago. IL 60606-4385, 
Dept,C986

Interior
Systems

SILENTi COLLECTION
C1386 USG Acoustical Products Co



With simple, clean lines, as affordable as it
practical, the 5311 High Back Executive Swivel 
has exquisitely shaped exposed hardwood arms.
High Point Furniture's full range of seating 
includes task and data, general office.
reception, and executive. Specify
High Point Furniture Industries
and discover how good your
bottom line can look.

HIGH
POINT
FURNITURE INDUSTRIES P.O. Box 2i)h.l High Point, NC 27262 (919) 431-7101
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COLOR LINE

By Sara O. Marberry

Decorative painting gives 
a distinctive dimension to color

painted wall finishes, as well 
as exact matches of materials, 
particularly faux marble. 
Sometimes he layers up to 20 
different colors in order to 
achieve a certain effect. "You 
have to know colors to do this, 
because if you reverse them, 
you can get mud," he says. 
Because of his design and 
color experience, he is often 
called in on a job to match 
carpets, fabrics, and other 
materials.

According to the artists, 
some advantages paint has 
over wallcovering include its 
ability to hold a color in large 
spaces, its seamless quality, 
and fade-resistance. However, 
it should be noted that when 
labor-intensive work is re
quired, painting may not be all 
that much cheaper than other 
products. Budget aside, many 
times decorative painting is 
used to match materials that 
can't be reproduced in certain 
areas that may be too small, or 
for materials that won’t adhere 
to a particular surface.

Obviously, there are many 
types of decorative painters. 
Some do creative work, 
specializing in specific tech
niques. Others are simply con
tractors who offer the stan
dard approach to painting in
teriors. Although there really is 
no professional association for 
the fine art of decorative paint
ing, the Painting & Decorating 
Contractors of America have 
about 3,3CX) members {of vari
ous skill levels) nationwide. 
For more information or refer
rals, contact the PDCA at 7223 
Lee Highway, Falls Church, 
VA 22046; 703/534-1201,

that industrial strength finishes 
available on the market today 
are quite capable of withstand
ing wear and tear.

Color is important

"Color is really the most 
important element in decora
tive painting," says Greene. 
"How it is perceived in terms

the business because he 
started painting for clients. He 
works alone and does about 
35 percent contract commis
sions. Although he agrees that 
there has been a tremendous 
revival of decorative painting, 
he feels that there is still some 
resistance to using it in com
mercial interiors. "The prob

an has used decorative 
paint to adorn walls 

since the stone age. In fact, 
paint has been used through
out history not only to protect 
and coat substances, but also 
to convey human imagination, 
beauty, and style. In recent 
years, the craft has experi
enced a revival as a decorating 
element in both residential and 
contract interiors. And, be
cause of its simple application, 
decorative painting is also one 
of the most inexpensive ways 
to bring color into an envi
ronment.

"Interest in decorative paint
ing has really taken off in the 
past two-to-three years," says 
)eff Greene, president, Ever- 
Creene Painting Studios in 
New York City. "Faux finishes 
have become very big, and 
paint terms such as poly- 
chroming, stencilling, glazing, 
and trompe I'oeil are becom
ing a standard part of the ar
chitect and designer's voc
abulary." Educated as an artist, 
Greene has been in business 
for 10 years. His company is 
somewhat unique in the field 
in that he employs a staff of 
about 30 artists and craftsmen 
who work across the country. 
Most decorative painters have 
small one- or two-person 
firms, he claims. Greene paints 
the exterior, as well as interiors 
of buildings arxi does about 60 
percent of his work in the con
tract area.

A different perspective 
comes from Eugene Perreault, 
principal. Entasis, a Bethesda, 
Md,-based painting studio. 
Perreault, who was educated 
as an interior designer, got into

CONTRACT/September 1986

M

Perrault created a 'subtle "tile'' effect in thin recepliun area (left) hy uaing 
a dightly-different color in each square. A trompe I’oeil {right) dune by 
Creene in the Crown Building lobby. New York City, gives an optical 
illusion of thret* dimensional detail.

of chroma and light reflec
tance values are key issues.” 
His staff experiments with 
new painting and finishing 
techniques constantly to come 
up with innovative ideas. They 
recently developed a finish for 
architect I.M. Pei by using 
a chemical reaction on a 
copper-based paint to give the 
effect of special sheen. "We 
combine methods and mate
rials from all facets of the 
painting industry," he states, 
naming fine art, set design, 
commercial and industrial ap
plications as examples.

Perreault's specialties center 
around subtle, soft latex-

lem with inta’ior architects is 
that they are taught to respect 
the integrity of materials, rul
ing out anything but use of the 
real thing," he states. "But de
corative painting is really a 
work of art, something to be 
valued."

Greene agrees that "integrity 
of materials” is important to 
architects and designers, but 
believes decorative painting 
has its own stature as a crea
tive alternative to standard de
sign. And, he points out that 
the use of texture and color 
serves to humanize the envir
onment. As far as durability is 
concerned, both artists feel
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Arfemide Seeing Spots
Visit Artetriicie^ new. 10,000 sq. ft. 
showroom at IDCNY during 
Designer's Saturday. October 9,10. 
and 11.

ArtMitlftoi Inc.
International Design Center 
528 Center One 
30*X Thomson Avenue 

^ Li e.. NY 11101 
• 718/786-8200

Regional Offices: 
NewTiertK
Telephone 212/980-0710
CMcegn
Telephone 312/644-0510
Deilaa
Telephone: 214/747-6060
Houston
Telephone: 713/623-2284

TO ode IS a senes of low voltage 
halogen spotiamps m die-cast 
aluminum with built-in transformers 
and ad)ustabie diffusors. This series 
features table, wall/ceiling, clamp-on 
and track models and can be 
equipped with optional glass or wire 
mesh filters.

the new Osram 150 ^tt HOI metal 
halide lamp, orw of the latest advances 
in energy efficient light sources. It 
provides consistent lamp color and 
superior color rendering in a wide 
variety of lighting applications. It also 
provides long lamp life (15,000 hours) 
and high lumen output (9.000 lumens 
average).



LIGHTING LINE
By )ohn S. Marshall

Designers get a grip on gripes; 
choose top 10 lighting mistakes

group o/ lighting designers 
were observed recently in 

d New York hotel lobby, 
complaining about its lighting 
design. '’Would you look at 
those metal halide fixtures," a 
designer remarked. "They're 
placed so high, so far away 
from the people, I hate that."

Although there are stan
dards for quantity of light, 
such as the Illuminating En
gineering Society's guidelines 
for measurements of light in 
footcandles and lumens, stan
dards for quality are still the 
subject of vociferous debate. 
In the interest of furthering 
discussion. CONTRACT asked 
three experienced lighting de
signers to name the biggest 
lighting mistakes regularly 
committed in contract proj
ects,

A marble have light shining di
rectly on them, glare is re
flected into the viewers’ t*yes.

"Too many lighting design
ers ignore this," says Munson. 
"For example, suppose an ar
chitect specifies a marble wall 
with a s<inci finish and illumi-

she notes. "Light on the sides 
delineates the edges of the 
space, and guides users 
through it."

T. Short throats. When 
downlighting is used, if the 
throats which secure the fix- 
iLues to the ceiling do not

private offices are often 
lighted differently. Warm 
white incandescents in one 
area next to cool white 
fluorcscents in another pro
duce differences in color ren
dition that may cause worker 
discomfort.

"It can be very jarring," 
says Bruya, "if one end of the 
office has a bluish cast, the 
middle is pink, and the other 
end is grc*en. But sometimes 
budgets won't allow designers 
to specify the same source 
throughout the office.”

She recommends tri- 
phcjsphor fluorescents with 
color rc'ndition similar to that 
of incandescents for better 
transitions.

5. Fabric colors chosen 
under wrong lights. Interior 
designers must select fabrics 
under the light source 
specified for the project. Ac
cording to Steffy, "Designers 
often l(M)k at colors under a 
cool white fluorescent lamp, 
which enhances blues and 
grt'ens, and dulls red and 
oranges. So brighter rtKis and 
oranges are chosen. If the 
project's space uses warm 
white light, the reds and 
oranges will suddenly seem 
very loud."

6. "I can gel the Same 
light' f(»r less money." When 
project budgets are cut, light
ing is one of the first items to 
go. According to Munson, 
"Clients often don’t know 
what they want to spt»nd on a 
project, so they choose a 
figure. Suppose it's $100 a 
foot. The interior designer fig
ures on $40 a foot for furni
ture, the graphics people 
choose $90 a frxjt, and so on.

• ( ontinwd IK} f) M)

Participating were: Denise 
Bruya, lALD, vice president, 
Horton Lees Lighting Design, 
San Francisco; David Mun
son, lALD, vice president. 
Hellmuth. Obata & Kas- 
sabaum (HOK), St. Louis; and 
Cary Steffy, lALD, president, 
Cary Steffy Lighting Design, 
Ann Arbor,

All three mentioned de
ficiencies in budget planning 
which lead to poor lighting 
design; the problem of using 
downlighting as a last resort in 
spaces where the interior de
signer isn't sure which fixtures 
to use; and the necessity for 
f)etter education of mainte
nance staffs.

In no particular order, here 
compilation of their 

choices for the top ten con
tract lighting mistakes:

1. Lighting glass. When 
specular surfaces such as glass, 
chrome plating, or polished

C( )NTRACT.'S<*ptember 1986
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match the ceiling thickness, 
light ciuality suffers.

According to Munson, 
"Almost every downlight 
made in the* U.S. is dcsigncKi 
for a ceiling that is %-in. 
thick or k»ss. But if the ceiling 
is 1Vi-in, or 2-in. thick, the 
Hi-in. throat won't go in all 
the' way. It has to I'te tightened 
down on top of the ceiling 
tile.

natc*s it with accent lighting. 
Later the owner changes his 
mind and wants poli‘'hed 
marble. Light should not shine 
directly on it, because 
polished marl)le is a black 
mirror."

2. "I'll just put in a few 
downlighls." When down- 
lights are used in a small 
space such as a corridor or an 
elevator lobby, "it’s fre
quently Ix-cause the designer 
was tirc>cl of designing at that 
point, and didn't know what 
else' to do." viys Bruya. "Th(> 
(|uantity of light may he suffi
cient, but the' (giality is lack
ing."

She suggests alternative's 
such as fluorescent 
washes on one or l)oth walls, 
wall sconces, and uplighling. 
"It's important to keep light 
on the walls, not ove*rhead,"

■'Not all the light and heal 
will gc't out of the* fixture now. 
Thc're can he a light leak 
around the c>dge of the trim 
against the ceiling tile. This 
problem can lx* avoidc*d if de
signers rememix'r to check the 
ceiling thic knc'sses and specify 
throat sizes accordingly."

4. Bad transitions. Office 
lay-outs without physical bar
riers st'paraling rocc'ption 
arc'as, opc'n plan spaces and

IS

wall
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Panel Conc^ts’
Quick-ship

We’ll ship your TURNAROUND FIVE order- 
single panel to complete office system—in five 
working days, No Ifs, ands or “We’re sorry, 
buV's. We make no promise that can’t be kept.

With TURNAROUND FIVE, you gain a lot of 
flexibility in planning. You can plan with our 
finest—SYSTEM 2PLUS""—using our most 
popular panels. 3-circuit/6-wire power options

and integrated furniture components.
And you’re not limited to what's in inventory. 

You can personalize with SYSTEM 2PLUS 
panels that are made-to-order—\r\ combinations 
of our most popular sizes, finishes arxJ fabric 
colors you select. You won't hear “out-of*stock” 
from us.

We’ve also made specifying, ordering and

©1986 Panel Concepts, Inc., a subsidiary of Standard-Pacific Corp.
SYSTEM 2PLUS and TURNAROUND FIVE are trademarks of Panel Concepts. Inc.



TURNAROUND FIVE.
not a lot of fast talk.

TM

complete TURNAROUND FIVE information 
package, call toll-free: 1-800-854-6919.
(In California: 1-800-422-2101.) Or write Panel 
Concepts, Inc., P.O. Box C-25100, Santa Ana,
CA 92799-5100. circle 43 on reader service card

installation so quick and easy that—using 
TURNAROUND FWE—your office system can 
be fully operational in less time than some 
quick-ship programs need to move it out of the 
v/arehouse.

TURNAROUND FIVE: the name is our com
mitment. Five working days from your order's 
arrival to your complete order's shipment. For a

panel concepts
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LIGHTING LINE

Hit parade 
of blunders
^Continued from p. bh

"By the rime all the disci
plines are finished, the ixidgef 
is up to $200 a fool. Now 
something has to be cut. Say 
the owner likes the furniture. 
That stays at $40. Everything 
else is juggled around until 
there may be $10 a foot left 
for lighting, which is far below 
what 
specified."

At this point, says Bruya, 
contractors begin discussing 
"equivalent" fixtures. “A con
tractor often will say he can 
get a light equal to the one 
that was specified for less 
money. Interior designers look 
at the fixture in a catalogue 
and assume the contractor is 
right.

"Designers should take a 
harder line with contractors. 
Ask them to provide actual 
working samples of the prod
uct, because frequently the 
'equivalents' are inferior."

7. Underlighling and over
lighting. These problems are 
dependent on designers' con
fidence levels, according to 
Steffy. "Underlightinfi is usu
ally the result of an overconfi
dent lighting designer who is 
conversant in moods. For 
example, he will provide ac
cent lighting for artwork in an 
office, creating a nice effect, 
and then decide to use a few 
ciownlights for ambient light, 
which isn’t sufficient for the 
space.”

"Overligbting occurs when 
an unconfident lighting de
signer pumps a lot f)f light into 
a space to 'be on the safe 
side.' This often happens with 
conference rooms, A designer 
specifies 100 footcandles 
where only 30 footcandles is 
necessary. There is Kk> much 
emphasis today on footcandles 
and not enough on cjuality of 
light,"

8. Two-dimensional plan
ning. Diagrams and rJescfip- 
ticjn.s of lighting in an arc hifec - 
luraJ drawing may lr«;k so at
tractive that designers forget to

originallywas

tures, and between fixtures 
and the ceiling. But I can also 
think of a half dozen excep
tions. It's dangerous to have 
rules of thumb."

Steffy says designers should 
spend more time closely ob
serving lighting in installations 
other than their own. "We 
don't stand and look long 
enough, and say how could 
this lx* Ix'tler?" he says.

"A designer might be eating 
in a restaurant thinking 'I hate 
these downlights,' and a year 
later he'll specify those same 
lights for another restaurant." 
Steffy suggests that designers 
keep a daily lighting journal.

Munson warns designers to 
watch out for the "birthday 
cake syndrome." "If one in
gredient is changed, the 
whole thing is different.” be 
says. "For example, if one 
desk is added to an office 
project, and all the desks are 
moved by a few feet, the 
task-oriented overhead lights 
may have to be moved.

"It’s important to stay on a 
project till the end, through all 
the changes, and when it's 
finished, to go back and look 
at it," he says. "Otherwise, 
a lighting designer could make 
the same mistake over and 
over again on projects for 20 
years."

bulbs are not alike. According 
to Munson, "Suppose a de
signer specifies a downlight 
with a PAR (amp. When it 
burns out, the maintenance 
people may replace it with an 
R lamp or an A lamp."

He says that clients must 
t'ducate their maintenanc e 
staffs, "just giving them a 
schedule of replacements isn't 
enough; they don't always 
read them," he says.

Bruya cautions that because 
maintenance personnel w'ill 
change over the years, an 
easy-to-read guide is perhaps 
th(‘ best hope* for maintaining 
lighting designs over time.

"A ccjlor-ccKicd guide is bet
tor for a client than an archi
tectural drawing, which is har
der to understand," she says. 
"All fixtures and their scxjrces 
should he clearly representc-d 
by colored symbols, such as 
blue for incanclescents, red for 
fluorc*scents, and so on. This is 
not done nearly enough.”

10. Rules of thumb. All 
three lighting designers em
phasize that gcx)d lighting de
sign is more dependent on 
judgment than on footcandle 
measurements or other figures.

According to Bruya, “I 
could say that for upiighling, 
there should be* a cjne-to-one 
ratio for distance lx*twt*t‘n fix

imagine the space in three 
dimensions. "A bright streak 
on the drawing looks nice and 
neat," says Steffy, "but dc'sign- 
ers should take five minutes 
just to think about how the 
space will feel."

Furthermore, mock-ups 
should be used more often. 
According to Bruya, fluores
cent cove upiighling is fre
quently done badly because 
plans are not tested with sim
ple mock-ups.

"This is a common probk*m 
in office lobbies and elevator 
lobbit*s," she says. "Some de
signers think that every dome 
must be uplighted. Usual mis
take’s include leaving 6 in. be
tween lamp and ceiling, and 
expecting the light to spread 
across 30 feel, (.llhc’r {possible 
problems include socket 
shadows, visibility of lamps, 
and a sharp cut-off of light in 
one area."

She says that a mock-up 
using foam core and a fluore’s- 
cent strip light can be* made* in 
ten minutes. "A designer can 
then tell immc*diati>ly how 
wc‘(l the uplight shinc’s on the 
surface."

9. Educating the mainte
nance staff. Even the lx‘st dc*- 
signs can be undermined by 
maintenance staffs who don't 
know or care that all light
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carpet that looks newer, longer than any other.
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finally, there's a carpet fiber system that’s a 
step above ah others: Du Pont ANTRON PR£CEDENT 
Because carpet of ANTRON PRECEDENT looks newer 
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of ANTRON PRECEDENT excel in soil and stain
AKTRON

PRECH)efTresistance; it also succeeded in retaining m 
its original look and texture longer. k

In the revolutionary system behind ^ 

ANTRON PRECEDENT, statc-of-the art hollow 
filament fihcrs are combined with DuraTech® 
aji advanced commercial treatment based on the 
latest in Teflon^ carpet protector technology. 
This, along with stringent Du Pont construction

Safer acarpet that will stand up better, 
specify one backed with Du Fonts signature 

of quality, the quality "Q’".
^ find out hw your next carpet 

project can outlive more soles, with 
ANTRON PRECEDEI^. Call OS today at:

800-448-9835
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Howe 
to form 
an Alliance.

What makes a meeting harmonious? And causes sparks to fly? Who sits at the head of the 
conference table? And who takes offense at the end?

It’s a puzzle the Alliance system solves, diplomatically, every time. With interchangeable, 
connecting tables that can be arranged in innumerable configurations to promote good meet
ings. And goodwill.

Every Alliance table is as confident on its own as it is nibbing elbows with the next. The 
unique RPO (Retractable Pull-Out) mechanism, which assures secure connections, flips out of 
sight when not in use.

So, next time you’re planning to bring people together, form an Alliance right from the start. 
In a variety of shapes and sizes, colors and materials. From Howe.

If you’d like a copy of our AlUance brochure, call or write.

12 Cambridge Drive, P. O. Box 0386, Trumbull, CT. 06611-0386. Phone: 203 374 7833.

Circle 46 on reader service card



1986 I8D/C0NTRACT maga
zine product design competi
tion. The party will also celeb
rate the grand opening of the 
Merchandise Mart's permanent 
showrooms.

On Oct. 29, Design Day, 
the American Society of In
terior Designers (ASID) Indus
try Foundation is sponsoring a 
course called "A Business Sys
tem for Designers." An office 
management system and 
strategies for day-to-day trans
actions will be outlined by
Diane B. Worth, ASID. (A 
seminar schedule Is previewed 
here.)

Among seminars being pre
sented (see full listing on p. 72} 
are the following; "Hotel De
sign: A Portfolio for Success" 
is the topic of Howard Hirsch's 
speech at the IBD luncheon on 
Wednesday. The chairman of 
Hirsch/Bedner and Associates 
is noted for bringing excep
tional designs to hotel in
teriors, Hirsch will be intro
duced by Len Corlin, editor 
and co-publisher, CONTRACT 
magazine. The lunch, spon
sored by Allied Fibers, is open 
to IBD members and those in
terested in hotel design. There 
is limited seating and reserva
tions are required.

From 4 to 5 p.m., showgoers 
can hear "Design in the '80s; 
Where Do Ideas Originate?,” a 
panel discussion exploring the 
design realm from an Italian 
and American perspective. 
Moderator will be Roberta 
Walton, executive editor, 
CONTRACT magazine. Speak
ers are Silvia Lalis, assistant 
to the publisher, Abitare 
magazine; Edie Lee Cohen, 
senior editor, Interior Design; 
and Robert Janjigian, senior 
editor/products. Interiors.

Architecture/interiors day
"An Overview of Lighting 

Design for the Architectural 
Space" leads off Thursday, 
Oct. 30, at 9 a.m. The speaker

is Alexander F. Styne, IDSA/ 
FIES, adjunct professor of elec
trical engineering, University 
of Miami.

At noon, three teams 
of architecture/design col-

SHOW PREVIEW

CON EXION showgoers to view 
nearly 200 showrooms, 

demonstrations & exhibits

will be the fourth building in 
the Atlanta Market Center, ad
joining the Merchandise Mart, 
the Apparel Mart, and the At
lanta Decorative Arts Center.

Consisting of 1.5 million sq. 
ft., INFORUM will be a per
manent product showcase for 
computer, communications, 
and technology products and 
services.

International scope

In another first, CONEXION 
will "expand its scope this 
year to bring together exhibi
tions and speakers of national 
and international importance,” 
says Susan Brashear, marketing 
manager for the contract in
dustry, Atlanta Market Center. 
Themed ‘‘Investment in De
sign," CONEXION '86 is ex
pected to reap big dividends 
for showgoers who can look 
forward to a full program of 
events and information-packed 
seminars.

On Oct. 28, the eve of the 
show, members of the Institute 
of Business Designers (IBD) 
can participate in a Product 
Awards Reception at 7 p.m, 
showcasing the first exhibition 
of winning products in the

For the first time, permanent 
contract showrooms will be 

open for CONEXION '86, the 
Southeast's largest contract 
furnishings exhibition. The 
fourth annual exhibition is set 
for Oct. 29-31 at the Atlanta 
Merchandise Mart.

As of the middle of july, 33 
permanent showrocMTis joined 
156 exhibits to compete for 
the attention of an estimated
3,000-plus showgoers. Show
rooms take up 125,000 sq. ft., 
complementing 96,(X)0 sq. ft, 
in the exhibit hall.

Dealers, designers, ar
chitects, and facility managers 
will find permanent show
rooms on five floors of the new
600,000-sq.-ft. expansion wing 
of the Mart. Products displayed 
there include systems furni
ture, seating, fabrics, and light
ing, among other office fur
nishings.

While helping to celebrate 
the 25th birthday of the 4.3- 
million-sq.-ft. Atlanta Market 
Center complex, showgoers 
will also learn about IN
FORUM, an information pro
cessing and telecommunica
tions marketplace set to open 
in March. 1988. INFORUM

CONTRACT/September 1986

Renowned hotel designer How
ard Hirsch, chairman, Hirsch/ 
Bedner and Associates, will pre
sent "Hotel Design: A Portfolio of 
Success" at CONEXION '86.

laborators, will discuss top 
Southeastern commercial pro
jects at an AlA/ASID luncheon, 
sponsored by Allsteel. Ad
vance reservations are re
quired.

An alliance evolves
Friday, Oct. 31, is Facilities 

Management Day at CONEX
ION '86. Leading off the morn
ing is a panel discussion 
touching on the dealer/facility 
manager relationship, titled 
"Dealers and Facility Mana
gers: An Evolving Alliance." 
The seminar will also cover ef
fective methods for com
municating dealer services and 
results of recent CFF/IFMA 
focus groups.

Anne Fallucchl, editor and 
co-publisher, Fao7»t/es Design 
& Management magazine, will 
moderate the 9 a.m. session.

managers 
choose to attend a seminar on 
trends in local-area networks 

iCoolmoerf on p. 72)

Facility can
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amotek/lusa
Our PRODuas Reflect Quality

Introducing

OUR 48 HOUR "IN STOCK 
CONFERENCE TABLE PROGRAM

(AND YOU THOUGHT ALL WE MADE WERE CHAIRS)

ff

ALL SIZES "IN STOCK" READY-TO-GO
■ 3 INCH HARDWOOD BULLNOSE EDGE 

■ RADIUS OR RACETRACK TOP 
■ DRUM OR PANEL BASE 

■ MEDIUM OAK OR BLACK LACQUER 
(6 COAT HAND-RUBBED FINISH)

—-.aajjrEK/LUSA Dial: CMAfKSS For all your seating requirements

I INC. 37 North Avenue'Norwalk, CT 06851
Circle 47 on reader service card



Tuesday, Oct. 28CONEXION '86 
SCHEDULE OF EVENTS

7-9 p.m.
IBD Product Awards 
Reception/Grand Opening of 
Atlanta Market Center contract 
facility.

Show continues 
to expand
'Continued from p. 69J
(LANs). "Tuning In To Net
working,” also at 10 a.m., will 
feature top management 
executives from BellSouth, 
IBM, and Xerox discussing 
micro-to-mainframe links, 
inter-networking, and the link
ing of unlike computer equip
ment,

Advance reservations are 
required for the noon Interna
tional Facility Management 
Association luncheon. Nancy 
Howard, facilities manage
ment/planning, Adolph Coors 
Corporate Real Estate will

Wednesday, Oct. 29

9 a.m.-7 p.m.-Showrcx>ms open. Noon-2 p.m.
IBD luncheon. Program: Hotel 
Design: A Portfolio for Success. 
Speakers: Howard Hirsch, 
Hirsch/Bedner & Assoc.; Len 
Corlin, editor/co-publisher, 
CONTRACT, Sponsor: Allied 
Fibers. Reservations required.

5-7 p.m.-Showroom open houses.

9 a.m.-4 p.m.
A Business System for Designers. 
Speaker: Diane B. Worth, ASID. 
Sponsor: ASID Industry 
Foundation. Fee: $10. $5 extra for 
CEU certificate.

7-8:30 p.m.
The Design Process: An 
International Perspective. 
Speakers: Maurizio Morgantini, 
University of Illinois; Wolfgang 
Muller-Deisig, West German 
designer; Olle Anderson, White 
Arkitekter. Moderator: Gloria 
Blake, FDQ Design South.

4-5 p.m.
Design in the '80s: Where Do 
Ideas Originate? Speakers: Silvia 
Latis, Ab/tare; Edie Lee Cohen, 
Interior Design; Robert Janjigian, 
Interiors, Moderator: Roberta 
Walton, exec, ed., CONTRACT.

11 a.m.-7 p.m. Temporary product 
display area open.

Thursday, Oct. 30

9 a.m.-7 pjn.-Showrooms open. Noon-2 p.m.
AIA, ASID Luncheon, Sponsor: 
Allsteel, Advance reservations 
required.

11 a.m.-7 p.m. Temporary product 
display area open.

9 a.m.-noon
An Overview of Lighting Design 
for the Architectural Space. 
Speaker; Alexander F. Styne, 
IDSA/FIES, University of Miami.

5-7 p.m.
CONEXION '86 Product Display 
Reception. Sponsor: Metro Atlanta 
Dealers.

7-9 p.m.
The Value of Investment in 
Design. Speakers; Michael 
Donovan and Nancye Green, 
Donovan and Green.

9 a.m.-noon
Motivating People to Willing 
Action. Speaker: Paul Mills, 
Mills-Roberts Assoc."The Value of Investment in De

sign” will be addressed by Nancye 
Green and Michael Donovan, 
Donovan and Green design firm. 3Friday, Oct. 31

speak on the "Findings of the 
IFMA Research Papers II." The 
sponsor is Steelcase.

"Research in the Workplace: 
Reports from the Real World" 
will take place at 3 p.m. 
Speakers are T.J. Springer, 
Ph.D,, president, Springer As
sociates Inc., an ergonomic 
consulting group; and M. 
Franz Schneider, president, 
Humantech Inc., a research 
and consulting organization.

For attendance information, 
contact CONEXION '86, At
lanta Market Center, 240 
Peachtree St., N.W., Suite 
2200, Atlanta, CA 30043; 
(404) 658-5674.

9 a.m.-5 p.m.-Showrooms open. Carithers-Wallace-Courtenay; 
Diane MacKnight. Cannett/DSA 
Today. Moderator: Anne 
Fallucchi, editor and co-publisher, 
Facilities Design &
Management

Noon-2 p.m.
IF.MA luncheon. Reservations 
required. Program: Findings of 
the IFMA Research Papers 11. 
Speaker; Nancy Howard. Adolph 
Coors Corporate Rea! Estate. 
Sponsor: Steelcase.

11 a.m.-5 p.m.-Temporary 
product display area open.

9 a.m.-10 a.m.
Dealers and Facility Managers; An 
Evolving Alliance. Speakers: 
Edmund Rortdeau, NatUmal Bank 
of Georgia; |ohn Rasper, Dekalb 
Office Environments: George 
Brandon,

9-10 a.m.-NCID(T Presentation
3-4 p.m.
Research in the Workplace: 
Reports from the Real World. 
Speakers: T.j. Springer, Springer 
Associates; Franz Schneider, 
Humantech Inc. Moderator: 
Christine Neldon, Arthur Andersen 
and Co.

10-11 a.m.
The Divine Decorators: Dazzle! 
Delight! CX’terminalion! Speaker: 
David Hayes, Ferry-Hayes 
Designers. Fee: $3.

10-11:30 a.m.
Tuning In To Networking. 
Sponsor: INFORUM. Moderator: 
)im Kranzusch, INFORUM.

CONTRACT/September 198672



STOCK Options.

7he assignment: Redesign a 

seaside vacation home to com
plement a client s contcmporan 
liiestvie.

The result; Happy clients, 
whose weekend home offers 
true escape from routine stresses, 
with no sacrifice of the amenities 
of their primary residence.

HOTLINE:
If you have a project you think 

belongs in this space, please call us.
For product samples, literature 

and technical information, call toll- 
free (within the cononenial L^): 

l-800-^33-3222 
In Texas; l-S0O-"92-6OOO

In the kitchen (shown 
below), upper c^ineLs are com
pletely surged in WILSONART 

Cayenne decorative laminate: 
complementary Sea Breeze clads 
the lower storage bank. And 
Cayenne reprises on the island rim.

The soft stone look on the 
breakfast table and on countertops 
around the sink comes from 
WILSONART Shadow Millstone 
decorative laminate. .Matching 
Shadow Millstone Decorative 
Tambours panel the refrigerator, 
island cabinet-s, and the legs of the 
breakfast table.

L'Esperance adds: "Our 
clients do a great deal of casual 
entertaining here. So we wanted 
both actual openness and a real 
sense of space We also wanted a 
palette that carried the wonder
ful colors of the shore indtHtrs. 
WILSONART gave us our solution,"

The media: WILSONART 
Design Group Idecorative 
laminates and Decorative 
Tambours.

The designers: Bertram 
Laudenslt^r and Arthur 
L Lsperance. both ASID members, 
Whiiemarsh Interiors, Flourtown, 
Penns7ivania. (L'Esperance is now 
with Witte Interiors. Inc., in 
Philadelphia)

Laudcnslager comments: "A 
vacation home must be attractive 
— welcoming — and very easy to 
maintain. WILSONART surfiicing 
products were key to achieving ^ 
thus."

Circle 48 on reader service card

UIIUOnRRTBertram Laudenslager and .Arthur L'Esperance, 
ASID Ttumben 
Vihttenuinh Interiors

BRAND DECORATIVE LAMINATE

Brinfting new solutions to the surfiKe"
^1986. Riiiph Vlbdin HiLsttn 0>. Itoplr TX
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DOMAIN .,, a redefinition of space with unusual
flexibility in materials, panel heights and de
gree of enclosure

Stacking panels and corners, solid panels with
corner posts, or a combination of both provide
unique and effective design alternatives.

Choose from exceptional woods, fine fabrics.
integral power options and a comprehensive
selection of cabinetry.

We have showrooms in major markets or con
tact Scandiline at 1217 W. Artesia Boulevard. 
Compton. CA 90220, (213) 537-6411.

SCANDILINEfii^
Circle 1M on reader service card



SHOW PREVIEW

More Than 17,000 Dealers 
Expected At NOPA '86, Chicago According to NOPA president Albert Howell (left), anticipating the future 

and planning for it is key to a dealer's continued success, lames 8. Miller 
(right), chairman. Miller Business Systems, Arlington, Tex,, succeeds 
Howell as NOPA's president at the convention this fall.

tions. The center will feature a 
collection of static displays, 
demonstrations, and video 
presentations on everything 
from bar coding and word 
processing to credit manage
ment, mail distribution, and 
archive storage.

In establishing the "Leader
ship Difference" theme for 
1986, NOPA president Albert 
Howell stressed that anticipat
ing the future and preparing 
for it is the key to a business' 
continued success. With an 
emphasis on the newest trends 
and technology, the NOPA 
show aims to provide the in
formation dealers need to re
main competitive in a chang
ing marketplace.

'Alert Sessions' premiere

Among 26 NOPA workshops 
offered prior to the exhibition 
opening, are those covering 
the how-to's of developing a 
sales training program, 
reducing employee theft, 
effective sales management, 
consumer communications, 
and office products industry 
orientation.

Being introduced this year is 
a series of "Alert Sessions," to 
be held on Wednesday and

Thursday afternoon. These 
sessions are small group 
discussions on a specific topic 
of interest to office products 
dealers and are restricted to 
full convention registrants.

Scheduled topics and 
discussion leaders include: 
"Sharing Second-Year Exper
iences in Developing Your 
Own Catalog," with Ron Beck, 
Action Business Equipment 
Co.; "Using a Computer for 
Your Telemarketing Program," 
with Gil Powell, Litton Calder 
and Associates; and "The 
People-Side of Warehouse 
Productivity," with Irv and 
Bob Footlik, Footlik & Assoc.

Also scheduled are: 
"Maintaining an Effective 
Radio Advertising Campaign," 
featuring Andrew M. Stern, 
Stern Office Furniture; and 
"Dealing with Substance 
Abuse among Your Employ
ees," presented by Chuck 
Miller, Loss Prevention Sys
tems.

A scholarship dinner on 
Oct. 29 has been organized in 
honor of Edward W. 
Whittemore, chairman of the 
board and chief executive 
officer, American Brands Inc. 
All proceeds from the dinner

will be donated to NOPA's 
"Go for a Million" scholarship 
campaign, The fee for the 
dinner is $200 per plate.

The opening convention 
luncheon speaker on Wednes
day is Tom Sullivan, author of 
the book If You Could See 
What I Hear. The blind author 
is a marathon runner, excellent 
skier, world class wrestling 
competitoi, and an ac
complished musician.

On Thursday, a NOPA Gen
eral Business Session will be 
followed by a presentation by 
Irving R. Levine, NBC News 
economic correspondent. He 
will speak on "What's Ahead 
for the Economy?"

Tom Peters, co-author of In 
Search of Excellence, will 
speak at the NOPA Conven
tion Breakfast on Friday. 
Saturday will be highlighted by 
an annual banquet. On Sun
day, a NOPA Sales Rally will 
be led by Bart Starr, former 
Green Bay Packer quarterback.

Full registration for NOPA 
'86 costs $185 on-site, $160 in 
advance. Exhibit-only registra
tion is $15. For more informa
tion, contact NOPA, 301 N, 
Fairfax St., Alexandria, VA 
22314; 703/.549-9040.

From October 29 to No
vember 2, over 1 7,000 

dealers will gather in the 
Windy City for the convention 
and exhibition of the National 
Office Products Association 
(NOPA). Exhibits at McCor
mick Place feature the latest 
office supplies, machines, and 
furniture, complementing two 
days of business sessions and 
industry workshops held at the 
Hyatt Regency Hotel. The 
show's aim is to help office 
products dealers conduct their 
businesses more efficiently.

Upon conclusion of the 
two-day seminar schedule, 
October 29 and 30, the show 
moves to McCormick Place, 
on Friday, Oct. 31, where 
more than 800 exhibitors will 
display products for both tradi
tional and fully automated of
fices. Attendees can tour 
290,000 sq. ft. on two levels. 
Show officials claim that fig
ures represent a 12 percent 
increase over last year's 
exhibit space.

Among special attractions 
on the exhibit floor will be an 
Office Productivity Center 
where dealers may observe 
techniques for increasing the 
efficiency of front-office opera
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You'll Get Ten Years 
To Life.

Just for specifying modular car
pet systems by Lees.

Lees backs its carpet tiles with 
performance guarantees that 
provide ten full years of protec
tion. Against edge ravel. Against 
delamination. Against cupping, 
doming, and dishing. Against 
wear. Against static. It's the kind 
of tong term insurance you and 
your clients deserve. But you 
only get it from Lees.

Ten-year warranties are just one 
of the advantages that have 
made Lees the world s largest 
supplier of commercial broad- 
loom and modular carpet sys
tems. Now that we’ve become a 
separate, all-contract company, 
we’re giving you lots more.

Our hundreds of matching 
broadloom-and-modular car
pet combinations are perfect 
pairs-in texture and thickness, 
as well as color and pattern. 
We're expanding our field sup
port staff and our product lines. 
We've added hardback carpet 
tile systems in advanced gener
ation Antron * nylon by DuPont 
with soil and static protection 
built in.

For brochures, test data, 
specifications call toll free 
800'523-5647. From within 
Pennsylvania, call collect 
215/666-9426.

sc . ,
* •

■w.'
.K«.. ?l

Lees
Commercial
Carpet
Company
A Dmaon ol Burtmgioo Indutinas, tnc 
Krfig ol ^uSM. M19406





The challenge: to create a showroom where boundaries recede. 
And involvement expands.

Storwal invites you into a world of magnificent harmony... 
flexible and compatible 

the very same qualities we imbue in our files.
The showroom redefined. By Storwal.

The IDCNY, Long Island City, Center One, Third Floor
Octobers, 10 and 11.

^Storwal
International Inc.

Circle 52 on reader service cardNEW YORK • LONDON • TORONTO • CHICAGO
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The versatility and feel that come only from wood 
are found in these latest designs from Boling.
Ask about the combinations of woods and fabrics 
at your nearest Boling dealer or showroom,

You Are Cordially Invited to Our Showroom 
10th Floor of The A & D Building 
150 East 58th Street, New York City

Showrooms: 

Chicago 
Dallas 
Denver 
Los Angeles

312^329-1757
214/869-3333
303/399^763
213/626-9261

New York 
San Frartcisco 415/552-1585 

206/622-7143 
919/663-2400

212/608-0377

Seattle 
Siler City, NC

1011

TR-60-48

BOLinC
Makers of fine wood furniture since 1904 

PO Box 409, Siler City. NC 27344

Circle 2 on reader service card
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7th Annual Conference 
and Exposition on 
Facility Management

October 26-29.1986

Expocenter/The Merchandise Mart 
Chicago. Illinois

Sponsored by the 
International Facility 
Management Association
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For information call 713 • 623 • 4362
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Milestones 
The WedgeT 
Never before

■ ■

• Meteor announces the Wedge
• A balance of form and function
• Economical
• Ergonomic
• A first for the banking community
• Meteor

til

m

METCOR

Circia 54 on reader service card



FACES REFLECT
SUCCESS OF
NEOCON 18
Most exhibitors stressed
technical improvements
in existing lines; few
new product introductions;
traffic spread over
more floors

Pictured above is Darrell
Stout, Patrician.
All pictures shown below read left
to right.

C. Phillip Mancbe, Spinneybeck;
Mitzi Mills, Stratford Hall, Inc.;
john C. Bevier, )ofco.

Patricia Kotre, Maharam; Pier
Luigi Priori, Unifor Inc.; Jonathan
Rosen. Cumberland.

Marcia j. Walford, Modern Mode;
Bernard S. Tuohy, Tuohy Furniture
Corporation: Barry Baron, Ametex.
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]oel Herrmcinn, Brayton
International; Isabelle Aube and

Barry Schneider, Condi; Michael
Pepper, Peter Pepper PrcHdiicts,

Carlos Lopez-Benitez. F.J. Boling
Jr., and Greg Phillips, Bolmg; Bill
Crawford, Stow & Davis; Nelson

Wiifore and Edward ). Clark,
American Seating.

CONTRACT/Septemlx*r 1986



NEOCON 18 smiles on exhibitors

All pictures ot this page read left to 
right.

William Fox, Samsonite Furniture; 
Tom Boscoe. Cole/LBF; Don 
Spitler, R'Way.

Patricia A, Harter and Charles 
Crain, Harter; Marcial B. lohnson, 
and John H. jacobs. both of 
Rosemouni Office Systems with 
Carolyn Klem, Robert M. Krellman 
& Associates Inc.; David 
Mathison, Lackawanna Leather 
Company.

Thatcher Rey, Mueller; Ken Book 
and Don Keith, The Gunlocke Co.; 
Don Marlowe, Interface.

john Coleman (I.), Harbor 
Universal Inc. with designer O.J. 
Hallohan; James Barrows, 
Trendway: Anthony Vitale, 
Brueton.

Randy Hollingsworth, Dar/Ran; 
Tom Hontz and Miriam Sursa, iC; 
Dick Resch, Krueger.

Bernard Meizer arxJ Keith Cordon, 
Architex; Ken Zick, Alma Desk; 
Michael Cameron, Ambiant.

CONTRACT/September 1986



Pictured .ilwve is Michoel 
Bentgno, Knoll lntfrn.ition.il.

Pictured .il>ove is 
R.ilph Meithner, Rett.

All pictures below read left to 
right.

Edward N. Haskell, Haskell; john 
Nichols, IPI; Stephen Krviat, 

Atelier lntern«ition.tl.

Lorene Losher, Kron; Norman 
Polsky, Fixtures Furniture; Patrick 
Mongiello, Thomas Pcardon, ,ind 

Richard Smith, Brunschwig & Fils.

Mike McLean, Kinetics; Allan 
Rudd, Rudd International; W<ide 

Beam, Wrightline.

Robert Hunter, Cregson Furniture; 
Paul H. Witting, Steelcase with 

Henri Lachmann of Stratfor, 
Steelcase's European partner; 

Stephen Gross, Continental 
Imports.

CONTRACT/SeptemIx'r 1986



Photograpf>9f M<M< floss

MOBIUS
Expanding the series, the one- or 
two-seat bench combines three ma
terials: a tubular steel frame available 
in seven standard colors: a saddle 
leather seat with edge-stitched de
tail; and a black rubber cylinder to 
form the backrest. A distinctive piece 
for commercial or residential applica
tions. Stocked for immediate delivery.

]■

DECORATION & DESIGN BUILDING 
979THIRD AVENUE (at 58th St.) NEWYORK CITY 10022 •212-758-6830

fuff-CofOf, 200-Pag* Catalog wHh SpacWcaffoni—540.00

BOSTON • CHICAGO • DALLAS • DETROIT • HOUSTON • LOS ANGELES • MIAMI • PORTLAND • SAN FRANCISCO 
SEATTLE - WASHINGTON. D.C. Circle 55 on reader service card





... engineered like no other chair in the world

SHOWROOMS IN

NEW YORK 
212.807.0853

BOSTON
617.542.3111

MINNEAPOLIS DALLAS
612.874.1550 214.651.1556

LOS ANGELES 
213.20Z8484

DENVER
303.298.8018
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mind '0 aco Progression.the creative 

^rth Avenue

inteiiig®’^^and tabrics enable KimbaW.-^'^®
Seating '^V

Mu^e ^<V'es.
o1 artexcitirtQ

Seating by

Kimball Office Furniture Co.
A Divisbn of Kimball International 
1600 Royal Street Jasper, IN 47546 
Telephone 812.482.1600

Circle 58 on reader service card



rams ^ .. ««I

•>t
■r

'■ '• '-r

i « V

&

%

• f

Vr %k
i
•> * I %r

>
<

■ *1
4

»* rfr

» r
tt

X
* . 5

"»
C*-*‘ r\ v>>\

'■S' *4.

>-4' ’-f"

✓« .
» ?■ ;..O♦r?•'%* »& v^

4
* ^ »

•'-e:;. rr
'€:■C M r

■■^• ' ’<41^,
<

♦<,

■ 'if^t •V

4
r

VICRTEX -
------------------------

Welcom«4o a new age of textile design and 
specifying convenience. The Softech System ' * 
by Vicrtex is a working resource that not only 
expands your options in seating fabric, 
but additionally coordinates with our wallcovering 
and panel fabrics of the same color palette.
We're making it easier to specify contract fabrics!

T' For more Information on our coordinated 
wallcovering, panel and seating fabrics 
please call our sales office nearest you 

^ or write Vicrtex, Wharton, NJ 07885.
ATLANTA - (404) 3S1 -8220
CHICAGO-(312) 337-IOtOrLOS ANGELES-(818) 28S-1211 
NEW YORK -(312) 382-3786rrORONTO-(416| 824-4614

a
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PRODUCT SHOWCASE

Ceorg Baumann, pre^<ident, Creation Baumann, exp/ores new fabric
colorways with Bob Goldman, president, Carnefiie Fabrics (left) in
"Creative Room" of plant at Creation Baumann /nternat/ona/ sales
meeting in iangenth<i/, Switzerland.

Piega/Palito is unusual fabric of UX) percent
cotton that is unique in its construdion
consisting of hand piping and printing on
one side. The fabric is illustrative of
Baumann's creative fabric approach and won
prizes at two international fabric fairs.

Petra is a 
100 percent cotton drapery 
fabric with printed design.

Creation 
Baumann 

textiles 
distributed 

exclusively by 
Carnegie

he beauty of fabric design lies in 
the limitless potential offered by 
the production process; varieties 
of fiber, texture, and hand; ard 

other characteristics of fabric which can 
become opportunities for innovation. 
Put in the hands of technologists, crea
tive designers, and quality-conscious 
marketers, fabrics have the potential of 
capturing the imagination of specifiers 
across a spectrum of commercial pro
jects.

"For ad of these reasons and more," 
says Bob Goldman, president, Carnegie 
Fabrics, Rockville Centre, N.Y., "we 
find Switzerland-based Creation Bau
mann an ideal source of fabrics for our 
market. These fabrics are produced by 
Baumann exclusively for Carnegie in 
the United States."

Recently, Goldman and an entourage

of about 28 United States representa
tives of his company, were part of a 
group of over tOO distributors and other 
personnel from all over the world in
vited to Switzerland for the Creation 
Baumann annual sales meeting and 
100th anniversary celebration.

Highlight of the event was introduc
tion of new lines of fabrics, a few of 
which are shown here and distributed in 
the United States by Carnegie. Creation 
Baumann has earned a reputation for 
two particular aspects of fabric produc
tion: quality and creativity, as evi
denced by prizes it has won at interna
tional textile fairs.

New casement fabrics in particular 
have come in for high praise. "Spot,” is 
a burnout fabric of 50 percent 
polyester/50 percent cotton, which sub
tly varies color tones with placement of

CONTRACT/Seplember 1986
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Spot IS a 50 percent cotton. 50 percent piyiyester casement iabric that
changes colors subtly as color back-hanging fabric shows through

burnout holes. It also won an international prize.

iY-y :/:■

Solito
is a fire retardant
(jsemenf of 100 percent polyester that
provides an irridescent liHik of elegance in 
both vertical and horizontal -^tripes. It is
shown here in new colorway.

To prepare its sales representativejtor 
field questions, Baumann subjects them 
to a thorough schooling in dyeing 
technology, weaving technir^ues, and 
specification orientation, after which 
these textile "students” are given an ex
tensive test. The obji*ctive is to "answer 
questions on the spot to expedite or
ders," according to Georg Baumann, 
president.

While Baumann fabrics in the past 
have concentrattxf on casements, fabric 
verticals, and wallcoverings in United 
Slates distribution, the company is now 
developing some lines of wool up
holstery fabrics using special patterns 
now under design.

Linen production has been a mainstay 
of the company since its inception and 
fine silks are an important part of the' 
firm's line as well, Circle No. 290.

an under-fabric in color behind the 
spots. "Piega" and "Palito,” both 100 
percent cotton, are constructed of fine, 
firmly woven fabric printed on one side 
and finished with hand-stitched piping 
work. Dep>ending upon which side is 
treated, the effeert can be completely dif
ferent.

Irridescent elegant look

"Sempre," "Sur,” and "Solito" are 
three attractive casemc^nts of 100 per
cent flame-retardant polyester that pro
vide an irridescent look of elegance in 
both vertical and horizontal stripes for 
application where fire retardancy is a 
factor. All of the fabrics introduced at 
Baumann's overseas meeting offer 
specifiers a wide variation in colorway 
which can be subtly matched. Several 
new colors are shown on these pages.

CONTRACT/Stplember 1986
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retardant polvester that provick's smart stripe 
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After 50 years we’ve uncovered 
the greatest advancement in office filing.



wait.It was

Introducing 
Optimedia® II 
office files.
Flexibility. That’s the beauty of 
Optimedia* II office files.
Doors and drawers. Interior compo
nents. Fabric and wood veneer 
finishes. All presented in one system 
that standardizes filing, yet caters to 
individual tastes.

Like a true work of art.

For a private showing, call VC right 
Une today at 1-800-225-7348 
(MA 1-800-922-8349). You’ll like what 
you sec.

160 Gold Star Blvd., Worcester, MA 01606

UJright Une
a^A UNIT OF BARRY WRKjHT

Circle flO on reader service card



PRODUCT SHOWCASE

heck-writing stand module 
from Allyn Bank Equipment 
Co. is made of polished mir
ror chrome. Standard equip

ment for Mtxiel (^S2525 in the Data- 
Write Series includes lour each of digi
tal calendar clocks, solar-powered cal
culators, ashtrays, forms holders, Allyn 
"TheftPr(x>f'' pens, and one lift-olf was- 

tcKfrop cover with attachc*d re<t*ptacle 
and gravity-activated doors.

Option of #24 calendar instead ot di
gital calendar/clock is offered. The unit 
may be ordered through Allyn's quick- 
ship program. Circle No. 289.

cCheck-writing stand 
module features mirrored

chrome finish
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ARNOLD
Quality is in our name

Fine craftsmanship and functional design
are the Arnold Group standards.

Careful attention to the finer
details of cabinetry distinguish our name

from all others. Quality: Arnold.

Arnold & Sons
Beveled Edge Executive Desks
and Credenzas of distinction are
created by Arnold & Sons. The
elegant look is characterized by solid
base side panels and solid framing
around beveled, hardwood comers.

Tops are closed-pore finished to a
perfect satin-smooth surface.
Available in Walnut Oak and
Mahogany stain on Walnut each
piece is accented with a distinctive

Marquisechrome reveal strip
Executive Desk
36 X 72" shown in

Mahogany finish on
Walnut Wood.

cturers
fill ill servTS.funohma) design ar>d

Btese who appredstte^e cabinetry and beautiful wood.
AGL designs so that no surface is left unfinished. Architecturally 

they fit anywhere, asthetica/ly they are incomparable. All units are 
available in Oak Walnut or Mahogany finishes.

Chicago 
Reception Area
with center drawer 
and stationery 
cabinet return. 
Shown in 
Natural Oak.

liL cli

ARNOLD GROUP________MANUFACTURERS OF FINE OFFICE FURNITURE
Arnold Fumituie 201-399-0505 • Arnold Desk 201-686-5656 • Arnold Geisler 201-376-3344 

Circle 61 on reader service card Arnold Action 201-373-3100 • ArnoldA Sons 201-371-5177 • AGLFurniture 201-375-5757

SHOWROOMS: 400 COIT STREET, IRVINGTON. NEW JERSEY 07111 • PHONE 201-399-0505
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Bernhardt chair evokes Strasburg g ernhardt Industries' new Stras
burg chair is a contemporary 
refinement of a traditional 
European design. Crafted of 

maple hardwood, it is available in a var
iety of finishes,

The chair is offered in four configura
tions: slat-back; all-wood; upholstered 
open back; and fully upholstered dosed 
back. Circle No. 268.
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PRODUCT SHOWCASE

Lyre-back chair 
features solid 
cherry wood

raditional Chippendale arm
chair from Bright Chair Company 
with a lyre-back design is made 
of solid cherry wood. The chair is 

available in mahogany finish (shown) or 
a variety of walnut finishes.

It can be specified in all Bright fabrics 
or C.O.M. fabrics. A model with a lower 
back and an armless side chair version 
are also available.
Circle No. 267.

T
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OonircicTSO
Panel System Accessories.
ConTrac 780 provides efficient, cost-
effective work tool organization for all
maior panel systems. Components
rearrange freely on load bars or can be
removed for use on any work surface.
Available in fourteen distinctive finishes.

McDonald □ Products
2685 Walden Avenue, Buffalo, New York 14225
(716) 684-7200

Circle 64 on reader service card



MeetTlirosher's: 

the young, innovative company 

thof s setting new high standards 

for durobiirty and variety in 

contract furniture.

We Otways use the highest 

grade core moteriols. full 

high-pressure 1/16" grade 

laminates, plus lifetime guaran

teed Accuhde suspensions 

and Blum hinges. And there's 

never been o single delomin- 

afion in our 6-year history.

We also hove the flexibility 

to offer over 600voriotions ond

modifications of our stondord

items, plus custom designs ond 

on olmost limitless selection

of colors ond veneer finishes.

Af»d we'w established an 

excellent reputation tor great ser

vice to meet your delivery needs.

Get to know Thrasher's. 

Dealer and rep inquiries are 

invifed: 301-633^980.

INC. 2201 VAN DEMAN STREET. KOLABIRO INDUSTRIAL PARK BALTIMORE. MARYIANO 21224 301-633-6980



Furniture Designed For a Hard Day At The Ofhce.
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PRODUCT SHOWCASE

Rudd International expands textile line
orc» than 1,000 cQntract 
fabrics are available from 
Rudd International Corp., 
which is further expanding 

its line. In addition to traditional wool 
weaves, Rudd is embarking on a series 
of modacrylic and nylon blends. New 
styles emphasize small scale patterns 
with coordinating solids. The Graphics 
collection, introduced at NEOCON, of
fers three-dimensional patterns that are 
reminiscent of etchings.

Shown (top) are new wool fabrics that 
may be used as wallcovering or up
holstery. All are 100 percent wool. They 
are Renaissance, Dibruka and 
Georgetown, available in 15, 9 and 20 
colorways, respectively.

Also shown (below) are samples from 
the Haiku II collection. Made of 100 
percent virgin wool, the fabrics are of
fered in iridescent colors and deep 
jewel tones. They are available in 12 
colorways.

Rudd stresses that while the new fab
rics represent a new direction, they 
have been designed to coordinate with 
existing lines. Circle No. 296.

M
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al Managerial-
d long wouis.,,Qtd\NOtKan

cnovt^ot

The Dorsal Managerio! chair articulates 
with Q person's body, providing support in 
alt positions aufomaticolfy, without buttons 
to push or levers to puli, its engineering 
is deftty conceded, however, by its clean 
styling. And for what hos been honored 
os "on excellent amalgam of science and 
design," it's surpnsingty economical.

It was designed by Emilio Ambosz r
Gioncarto Plretti for OPENAfK," BV and is 

producedand
wOi wCJL distributed In

the US. under

* f1* j exclusive license
from OPENAfK by Krueger. For detoiis, 
write to Krueger P.0, Box 8100, Green Bay 
Wi 54308 or col! 414 468-8100

ohd

me'deol
it's the Dorsal Manogena! choir- 

■ burning the midnight oil.

card





S E A r I N GF S
Distinctive seating that can stand the test of time.

Vectas Wilkhahn FS Seating can keep you working comfortably 

all day long. Its flexible seat and back adjust to your movements for 

constant lumbar sup[X)rl. Regardless of body weight. Auto

matically. That means more productive hours with less strain, less 
fatigue. And there are over 40 timeless models to choose 

from. FS Seating. Chairs that work with you time after time.

Vecta.
Dr>sign by Franck and Sauer. Exclusive U. S. production rights licensed from Wilkhahn GnfibH, Germany 1800 South Great Southwest Parkway Grand Praine. TX 7505!. Call toll tree i 800447 4700.



PRODUCT SHOWCASE

Carpet collection moves beyond custom confines

F
irenze, a carpet collection offer
ing carving and other cu«;tom
features, is now available for
mass production from Bcmtley

Mills Inc. Introduced during NEOCON
18, Firenze includes Milano, a 6-in.
carved diamond pin dot pattern; Excel
sior, a 3-in. carved diamond pin dot pat
tern; and San Marco, a block design
with carved accent.

All Firenze products are made on
Bentley's technologically advanced
Video Velva Weave machine. Made by
Tuftco Corp., the machine permits con
trol of pile height to produce multi-level
effects in loop and cut-pile carpets.
SpcKially developt>d, pre-dyed Antron III
nylon yarns combine with a unique
finishing process to give carpeting a
wool-like luster.

"The product Bentley is now tufting
was previously either hand-done or wo
ven," says company president Phil
Wexler. "It was a specialty item not
available for mass consumption."

Adds jack Mishkin, executive vice
president, "Video Velva Weave permits
control of pile height, but we have gone
beyond that by developing special yarns
that offer a wool-like apptvirance."

To create its prcxlud, Bentley burns
carpet designs into a computer chip.
This chip is then fed into a computer at-
tach(«d to the tufting machine. Patterns
are tested by running several feet of
carpet. Design adjustments can be
made ply by burni new chisim ng
rather than having to re-thread the
weaving machine.

"Designers can now order multiple
patterns and get carving," notes Flori
Zink, director of prcxJuct styling. "Carv
ing was previously prohibitive because
of the lengthy processes involved. It was
specifi«j on a very limited basis. Now
however, it can be widely applied
Circle No 295
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Futura
Executive/conference chair in your choice of Cumberland 

leathers
Swivel/tilt, automatic seat height adjustment

Design: Rodolfo Beretta

36-35 36th St., L.I.C. NY 11106 718 937-6300 New York lOCNY/Chicago/Houston/Dallas/Los Angeles/San Francisco/Boston/Philadelphia/Washington D.C. / Atlanta

Circle 68 on reader service card
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i
Helps You Select Mot Board 
Colas Conveniently At Your 

Client's Location

^ '

■
V

i inciuctes:
• Mat Bo^ard 0’=k:« 

Specitef cf over 
150 Decorator Cc-

• PfvxJuct Guicie
• Technics Sheets

• Practical sire Mot Bocnd 
9w«3tch strips in over 
150 colors

• All Products Actd Free
• Briefcase NOT irv:luded

’a

W.l'i

tl'

10! 4V>,

Furniture dispiavs courtesy ol 
lotn Office EnvifOomentsOrx:inrK3fi^Otto 
Prints by Tom lyncn. Arlington hteignt^l^*' >.'1

VCRESCENT CARDBOARD COMPANY 
100 W. Willow Road—P.O. Box XD 
Wheeling, Illinois 60090

Enclosed is my S2.00 check for postage and 
handling.

Please RUSH my FREE(C-20) Designer Kit to the 
following:

Send For FREE Designer Kit
Fits Conveniently In Your Briefcase 

Enclose $2.00 For Postage and Handling
Nam«

Company

Address

CA£i/ie^City

Crescent Cardboard Company. P.O. Box XD. 
100 W, Willow Road. Wheeling. Illinois 60090

Circle 69 on reader service card
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PEOPLE/NEWS

Isabelle A. Aube (shown) has been 
promoted to the position of national 
marketing manager, Condi.

David Whiteman was recently 
named senior vice president and 
corporate director, facility program
ming, Hellmuth, Obata & Kas- 
sabaum, Inc. (HOK) in St. Louis. 
David A. Chassin will assume 
Whiteman's previous position as di
rector of facility programming.

Harriet Morgan (shown) was pro
moted to the position of regional 
manager, Atelier international. Her 
territory includes California, Arizona, 
Nevada, and Hawaii. Also at Atelier, 
Kenneth ). Kirk has joined the firm as 
southwest regional manager.

Morgan

Theresa M. Leahey (shown) has been 
named manager of business de
velopment for the Pittsburgh office of 
Oliver Design Croup, a full service 
facilities planning/interior design firm 
with offices in Pittsburgh, Cleveland, 
and Tampa.

Mega-Erg Inc., a privately funded re
search and development organiza
tion for improvement of the work
place has been organized by Law
rence Lemer, and is under his direc
tion in Beveley Hills, Calif. Lerner is 
chairman emeritus of Environetics In
ternational, Inc.

Leahey

laine Marie Bialk (shown) has been 
appointed director of interior design 
of O'Donnell Wicklund Pigozzi Ar
chitects, Inc., Northbrook, Illinois.

C.W. "Bob" Hutchins (shown) has 
been appointed vice president of 
product and merchandising of Hol- 
lytex Carpet Mills, Inc.

Anne Blake has joined The Ehren- 
krantz Croup of architects, planners, 
and interior designers as director of 
interior design.Hut( hin-r

John Sundquist has been appointed 
chief operating officer and manager 
of Donghia Showrooms located in 
principal cities throughout the 
United States.

Virgil A. Rambo (shown) has joined 
Corry Jamestown Corporation as di
rector of marketing services.Rambo
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Mark your <ralendar. Make your 
plans now. You won‘l want to 
miss a minute of the (irand 
Opening of The Inlemationa! 
Design Center. New York, and 
New York's all-important mar
ket. Designer's Satunlav

the next generation of imptwtant 
architects and designers: the 
Party of the Year, a gala dance- 
the-night-away fete filling the 
spaces of both buildings: and 
lunches will be served through
out on Thursday. Friday and 
Saturday, courtesy of our 
tenants.

IDCNY
The a< tions all at IDCNY, four 
days of non-stop events, as 50 
spectacular showrooms debut 
in Centers One and Two. dis
playing the best new products 
in bold, new spaces. A still 
growing list of stimulating semi
nars and don't-miss j>arties 
include: Design New York's 
“Showroom Seminar** at

Pre-register now by writing IDCNY 
Grand Opening, 919 Third Avenue. 
North Plaza, New York, New York 
10022. 212/-«i6-5252. Make 
your travel and hotel arrangements 
now by contacting Barbara Vtellman 
at Dunwell Travel Ud.. 
800/428-6677.

IDCNY' featuring the new Frank 
Uovd Wright reproductions; 
Mario Eiotta's presentation of

This October, be a pan of 
IDCNY's non-slop celebration.

his first US project (its in
IDCNY): c(H“ktail receptions: Cirela T2 an reader serviBe card

Facility Management Day semi
nars in splendid IDCNY show
rooms: the premiere of “40
Under 40,” the presentation of

a
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designer FTTCRCOAN
REA TABLE

NEW YORK CHICAGO LOS ANGELES DANIA DALLAS HOUSTON ATLANTA WASHINGTON D.C.
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PEOPLE/NEWS

DESIGN
ENGINEERING Pouliot Designs announced its completion of a licensing ag

reement with Alzayani Investments. W.L.L. Pouliot Designs 
Corporation of Shakopee, NAinn. is a subsidiary of Thomas In
dustries of Louisville, Ky. The company designs and manufac
turers artificial trees, plants, and floral arrangements.

F O-F Cl-F CH= Cl-F Cl-F Cl-F Cl-F CHF C 
CHF Cl-F Cl-F CM= O-F C»F 04= CIF Cl-F 
F Cl-F OF Cl-F CEF CEF CEF CEF CEF C 
CEF CEF CEF CEF CEF CEF CEF CEF CEF

CONFERENCE
BASES

CH= potent pending* -I

CHF introduces the definitive
folding toble bose. Available
in four base stylesi The CHF
folding base Is available on 
any CHF table top. CHF 
folding base styles—966, 972, 
956 and 984 are available in 
all CHF table base finishes.

ChF INDUSTRIES 
150 Pine Street 
Grayslake, IL 60030 
312-223-1900 
Call 1-800-CHF-TOPS

■nCiixle 74 on »ervk«r card
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CHF introduces the adjustable 
post leg with retractable 
caster. The sleeve Is rotated 
down, adjusting the table in a 
stationary position. The sleeve 
is rotated up, allowing easy- 
rolling mobility. The column 
and sleeve may be finished in 
any combination of CHF table 
base finishes; maximize your 
design and tunctiorKil flexibility.

i

f
Karen Dauler (shown) has been 
named director of interior design at 
Clark Tribble Harris and Lt Ar
chitects. O-F INDUSTRIES 

150 Pine Street 
Grayslake, IL 60030 
312-223-1900 
Call 1-eOO-CHF-TOPS

)ohn Doll has been appointed vice 
president of international operations 
of CPG International, an Irvine, 
California-based holding company 
with interests in the graphics and art 
industries.

Circle 75 on reader service card
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Dau/er

Haines Lundberg Waehler has an
nounced that these three members of 
its Interiors Group have been prom
oted to senior staff specialist; Susan 
L. Boyle (shown), Emiliano Castro, 
and DU?dre M. Torney.

John W. Gilreath has joined 
Marathon Carey-McFall Company as 
regional sales manager, Bali Compo
nents and Contract for the Atlantic 
region.

Coral of Chicago has announced the addition of four sales
people to its firm. Stan Nathanson and Robyn Brant are two 
new representatives serving the southern California area. In the 
Dallas region, Jeffrey Laird Benjamin Lindsey is the new rep, 
and Nancy Purdam-Hall is covering Minnesota, Wisconsin, 
Iowa, and the Dakotas.

At Merchandise Mart Properties, Inc., 
Thomas M. Kennedy has been 
named executive vice president, and 
Bennet B. Harvey Jr. has been 
named general counsel.

.V

Frederic M. Poses (shown) has been 
named president of Allied-Signal's 
fibers division.Pof.es

Bovie

Peter Radakovich was appointed vice president, finance and 
administration for Haskell of Pittsburgh, Inc., a manufacturer 
of steel office furniture.

Raul Nunez was promoted to executive vice president. 
Walker Group/CNI, a leading architecture and design firm 
specializing in retail projects.
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At Knoll International, George Kor- 
daris (shown) has boon promoted to 
vice president, corporate sales and 
development. Also, Lee Pierce has 
been named vice president, regional 
manager. New York, and Dan De- 
Clercq has been promok'd to reg
ional manager. New England. And, 
Joyce Clark has btvn named director 
of public relations at Knoll.

Steve Raniszewski was appointed assistant contract sales 
manager, Seabrook. Also, Burgess Hotevar has been named 
corporate sales director, and James Schiltz and Michael W. 
Caruso has joined the firm as sales representatives for Wis
consin, and the southwest regions of Louisiana and Texas, re
spectively.

Dennis Beauregard (shown) has 
been named design director of Yale 
& Frances Forman Designs.

William G. Harlan has b«*n named 
new president of the Kinder division 
of Congoleum Corporation.

V-^

iWilliam Smith has been appointed 
vice president and director of design 
at Profc*ssi«>nal Designs Incorporated, 
an interior architectural and space 
planning firm located in Boston.

Se.n/rpfjjrdKard^ri'.

u|
Paul Lavenhar (shown) has joined 
Radley Resources, Inc. as public rela
tions associate, and Laurie Enoch 
has joined the firm as marketing re 
search/public relations associate.

■CT
■F CJ-F cm: chf o-f CHF CI-F Ofm

O-F CI-F C>^ C
L.nenh.v

William P. Crawford was named president of Stow & Davis 
Furniture Company, a division of Steelcase Inc. Also, Bill 
Robinson has been promoted to assistani manager, marketing 
communications for Steelcase Inc. And, Susan Stern, the 
firm's public relations consultant for the past five years, has 
assumed all design media responsibility for Steelcase and 
Stow & Davis.
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STYLE

lops. Three new larger wood 
edges; ook. walnut, mahogany, 
cherry ar«3 many more. Call 
CHF (or our eight page full 
color brochure

ChF INDUSTRIES 
150 Pine Street 
Grayslake. IL 60030 
312-223-1900 
Call 1-800-CHF-TOPS

Look at CHF tor new and 
creative uses of Formica" 
brand Color Core". The first 
of mony to come, a light 
new combination of 
Formica and wood. You'll 
find the same style, quality 
and innovation throughout 
our entire line of 
conference tables and 
chairs, bases and custom 
furniture. Exciting things are 
happening at CHF.
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Three new employees have recently joined the staff of 
FORMA, an 85-person interior design, facilities planning, and 
contract purchasing firm headquartered in downtown Seattle. 
Chris Chapman joined the firm as account manager; Mamie 
Nelson assumed responsibilities of marketing coordinator; 
and Cindy Mennela joined FORMA'S purchasing division as 
senior buyer.
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Display yefreshmg

professionally designed '^itenors 
£"st ingriSs to S off"y"ourtasteful Interior. 

Brochure & specitication
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COMING EVENTS

1986
November 20-22. WOODTEC '06, The Woodworking Industries 
Technical Conference, Pasadena, Calif.September 14. Open House. Decorative Center of Houston, Houston, 

Tex.
September 10-19. Contracl/residential market and design conference. 
International Market Square, Minneapolis, Minn.
September 21-26. American Consulting Engineers Council & En
gineering Foundation. Miramar Hotel, Santa Barbara, Calif, 
September 22-25. Users Croup symposium on office furniture issues. 
Grand Rapids Marriott, Grand Rapids, Mich.
September 28-October 3. Fall Showroom Show. The Los Angeles 
Mart, Los Angeles, Ca.
October 5-7. Color Marketing Croup Fall Membership Meeting. Park 
Plaza, Boston, Mass,
October 8-11. Design New York 1986. New York, N.Y,
October 9-11. Designer's Saturday. New York, N.Y.
October 13-15. World of Window Coverings West. Anaheim Hilton 
and Towers, Anaheim, Calif.
October 26-29. International Facility Management Association's 
(IFMA) Seventh Annual Conference & Exhibition. ExpoCenter, 
Chicago, III.
October 28-31. National Office Products Association (NOPA) Con
vention. McCormick Place, Chicago, III.
October 29-31, Conexion Market. Atlanta Market Center, Atlanta. 
November 2-5. International Hotel/Motel & Restaurant Show. Jacob 
K. javits Convention Center, New York, N.Y.
November 7-9. Design Houston. Interior Resource Center, Houston. 
November 7-10. Capital Design Week, The Washington Design 
Center, Washington, D.C.
November 13-14. CompnJter-Aided Design & Facilities Management 
Conference. Marriott Marquis, New York, N.Y,

Foreign

September 10-23. International Furniture Exhibition, Milan, Italy. 
September 18-23. 11th Euroluce. International lighting exhibition. 
Milan, Italy.
September 23-28. International Furniture Exhibition of Valencia. The 
Fair Palace, Valencia, Spain.
September 30-October 3. Decorex. Kensington Exhibition Centre, 
London, England.
September 30-October 5. Cersaie 1986, 4th annual trade fair for 
ceramic tile and bathware. Bologna Fairgrounds, Bologna, Italy. 
October 2-4. International Interior Desif^ Exposition (IIDEX). Metro 
Toronto Convention Centre. Toronto, Canada.
October 3-6. Third Annual Canadian International Furniture Show, 
MfKitreal, Quebec.
October 16-21. Ogatechnik, 6th annual office trade fair, Cologne, 
West Germany.
October 18-26. 10th International Biennial of Interior Design Creativ
ity. Kortrijk. Belgium.
October 21-24. Eurgodesign 86, The Evolution of the Electronic 
Workplace. Montreux, Switzerland.
November 1-19. Technhotel; 23rd International Exhibition oi Installa
tions, Facilities & Equipment For Hotels, Restaurants. Genoa, Italy. 
November 9-12. International Furniture Show. National Exhibition 
Centre, Birmingham, England.

2000 Framed 
Posters

We are the leading choice of Architects, 
Designers and Space Planners for framed 
fine art posters. Available in metal sectional, 
natural ash hardwoods and popular laminate 
frames.

Hotel. Hospital and Corpiorate specialists. 
Offering trouble free drop shipping world wide.

Please send your request for THE POSTER 
CATALOG and CUSTOM FRAMING DESIGNER
KIT on your company letterhead accompanied
by $25.

You will receive the complete set including a 
credit certificate for $50 applicable toward your 
first order.

Ul

Z B.M.G. Framed Graphics, Inc.
200 Airport Executive Park 
Spring Valley, New York 10977 
914-356-1881

Division of BRUCE MCGAW GRAPHICS, INC.



canoAcoustical Partitions and System Furniture

We set the stage for business
izes in customer service.
And our quick-ship program 
means your show can go on 
without delay...

with outstanding perfor
mance and value.

Scene II. Cano gets your 
act together with easy-to- 
install partitions, pedestals, 
work surfaces, and electrical 
raceways.

Scene III. Before ond 
after the sale, Cano special

omplex characters, 
plot twists, happy 
endhgs... some of 

life's greatest dramas take 
place in the office...

To see how Cano can 
inspire office performance, 
fill out and mail the coupon 
below.

Circle 80 on reader service card

Scene I. Attractive Cano 
office partitions and system 
furniture take center stage
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Some food for

An appetite for good design competitors have all changed 
isn’t satisfied by looks alone, over to the same technique. 
Of course, among Tropitone’s 
award-winning designs, you made of the toughest nylon 
are sure to find one to suit available. Some

Our glides (fig. 2) are

F.g.2
your client’s requirements, people make 
But style is only the begin- just one kind 
ningofwhat we have to offer, of glide, re- 

We’re positively vigilant gardless of 
about the quality of our mate- the angle of ‘ 
rials, and we pay attention to the leg. But we 
every detail of our construe- make glides to fit the fur- 
tion Take the way we attach niture design, so they offer 
our vinyl straps (fig. 1). We better protection.

We think about all the
details. All you have to think 
about is which design best 
reflects the quality of your 
client’s operation. There’s a 
lot more we can tell you 
about Tropitone; what we’ve 
said here is just to whet your 
appetite.

fasten them with nylon rivets 
and then wrap them twice 
around the frame. They don’t 
come loose. They don’t fall 
off. Maybe that’s why our

For informacLon on the East Coast, phone 
813-355-2715. ot write P.O. Box 3197, Saiasoca, FL 
33578. On the West Coast, phone 714-951-2010, or 
write 5 Marconi. Irvine, CA 92718.

Probably

Circl0 II on roodor oervico card



■ he Preferred Resources Group is a
■ consortium of manufacturers
I organized to advance commercial 
A interior design through ground- 

level interaaion with and support of 
the contraa designer, it includes 
GllLFORD INDLSTRIES. INC. (textiles): 
HALO UGHTING; S. R. WOOD, INC. 
(»allcoverings); and RALPH ^TLSO.N 
PLASTICS COMPANY (»1I50NART® 
decorative surfacing materials). 
Portfolio '86 is the first design project 
involving the consortium.

AB0\L: halo [rack lighting illuminates the pyramid' ceiling. Recessed 
incandescent dcmnlifdiLs create columns’ between the bookers. S. R. WOOD 

string paper' wallaivcring aaeniuates the vertical dimension of the library.

TTie Portfolio ’86 Zones.
Creating a library/research area in the unusual setting of Portfolio '86 posed 

enough problems for designer Stewart Skolnick.
But a library’/research area designed to fit in an office corridor?
That was the challenge facing Skolnick in the Public Relations/Media Zone of 

McKone & Company, a Dallas-based advertising and marketing agency,
Despite the library's location in a high-traffic area, Skolnick had to create a 

sense of privacy for users. He accomplishes this through an elongated design that 
places the library's work area at the opposite end of a single entryway.

The illusion of depth." Skolnick explains, ‘is created by accentuating the 
vertical dimensions of the area. "

The illusion is formed with a stretch ceiling of GUILFORD hobnail fabrics, 
creating a pyramid, a barrel vault and a half-dome over the library area. Adjacent 
panels are also wrapped with hobnail to produce a coffered ceiling. And Gl'ILFORD 
Black Venetian Wool drapes library entries, adding shadow drama.

S, R. WOOD string paper' wallcovering on the flat wall surfaces adds further 
depth to the design.

'Illusion' gives way to ‘allusion’ in the library bookcases and freestanding 
furniture.

"We allude to successful ancient designs through the use of specific materials," 
says Skolnick. "Shadow Millstone laminate from WILSONART makes reference to 
stone ruins. HALO track lighting activates’ the fabric pyramid. And recessed down
lighting between the bookcases creates columns' of light within the space."

To achie\'e these effects, Skolnick worked closely with the manufacturers of the 
Preferred Resources Group, sponsors of Portfolio ‘86. He visited their facilities 
and established a close rapport with their product development personnel.

TTiai rapport is the key to Skolnick’s creation: a design fit for a highly provexative 
showcase.

And a library fit for a hallway.



AN OFFICE DIVIDED

Ise Zones’ Challenj^e Design Dogma 
At Portfolio '86.

Five unique designs by five highiy 
respected contract designers — all 
incorporated into a single office 
environment. That's the setting for 
Portfolio ’86, one of the most provoca
tive designer showcases in recent 
memory

Provocative' because it challenges a 
number of accepted design principles: 
first, dividing a 20,000 square foot 
corporate office into Rve use zones', 
and assigning a different nationally 
recognized designer to each: and 
second, by instructing each designer to 
develop his/her zone without regard 
to the plans of the other designers.

What makes this showca.se work — 
and work well — is the unusually 
close relationship between the 
designers and their shared resources: 
the manufacturer consortium known 
as the Preferred Resources Gnnip.

By utilizing the same gniup of 
manufacturers (and working closely 
with them to develop custom pnxiucts , 
for each zone), the designers were able 
to combine five individually stunning 
concepts into one surprisingly well- 
integrated corporate identity

Portfolio '86 is proof that an office 
divided can indeed stand — with the 
help of Preferred Resources.

Stewart R. Skolnick, ASID. principal of 
Stewart R. Skolnick .Associates, 
designed the Public Relations/Media 
Zone for Portfolio ‘86.

GUILFORD

FABRICS

HALO

LIGHTING

S. R. WOOD
WALLCOVERINGS

WILSONART®
SURFACING

Donn Corporation: Ceiling 
Miltwork fabrication: Bisch 
Bros.. Woodwork by Design 

Timco: Doors 

Architectural Fabric 
Systems: Stretched fabric 
ceiling

m PREFER R E D 
R E S 0 II R

ABOM: 'Hie illusion of depth is created by a half-dome ceiling of GllLFORD hobnaii fabrics. 
Cnling Ules are covered in the same fabric. Bookcases and freestanding furniture uUlize 
VtlLSONART Shadow Millstone laminate, inlaid with Polished Black Aluminum Decorative 
.Metals.

4

1®1986, Preferred Resources Group Circle 62 on reader service card
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9 19TH DESIGNER'S SATURDAY 
WELCOMES FOUR TEXTILE FIRMS 
FOR TOTAL OF 57 MEMBERSI
Upwards of 15,000 specifiers expected to jam showrooms 
in Manhattan & Long Island City for most ambitious program yet

K

1^,
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ExfCOnvE BUYEREOnON 
6<inu'- Ciriul.ition; 

1,000 b.ink pri'sicktits 
iHwrd i h.»jtmt‘n

ounder of Designer's Saturday Fred Seeman, Heltkon 
prt*sident, once described the evolution of New York's 
annua! October market event as a case of "controlled 
giovvth." Now in its 19th year, Designer's Saturday ex

pansion has bet'n gradual, but strong, so that 57 companies 
(including four new textile firms), now make up the De
signer's Saturday membership roster.

lack Lenor Larsen, Donghia Textiles, Maharam, and 
Stroheim & Romann joined the event's ranks this year, A De
signer's Saturday map included on the following pages indi
cates member showroom locations in midtown as well as in 
Long Island City at the International Design Center, New York 
(IDCNY), across the East River. The Center celebrates its 
grand opening during this year's market where some 26 De
signer's Saturday members have, or are planning to open, 
showr(X)ms. (Feature coverage of IDCNY can be found in this 
section.)

Literally thousands—some estimates go as high as
15,000—architects, interior designers, facility planners, and 
other specifiers will flow into Manhattan for three days of 
showroom visits, seminars, social events, and parties that 
make Designer's Saturday the premier market on the East 
Coast, according to New York's mart management.

For many designers, the event is an opportunity to see old 
friends from school and early career days, and to get caught 
up on all the news about the design industry. For others, the 
ability to visit showrooms in an unhurried manner is the big 
draw. Then, there's the lure of Manhattan for three days of 
endless Broadway shows, museums, and restaurants that will 
satisfy the most esoteric palettes. Whatever the attraction, the 
heart of the event is the contract market and pr(xlucts dis
played in showrooms.

F

Mart buildings have extended openings

Three of the major design buildings—Architects & Design
ers Building (A&D), Decorative Arts Center (DAC), and 
IDCNY—will open on Friday evening, October 10, as will 
one showroom outside these locations—the Harter Corpora
tion. located at 4 West 58 St., which celebrates with 
cocktails, hors d'(x»uvres, and entertainment. The extended 
evening opening will occur from 5 to 7 p.m., permitting de
signers to stop by after regular work hours to see more show
rooms and socialize. Shuttle buses will be opc'raling through
out Friday evening to carry passengers from IDCNY's satellite 
office at 919 Third Avenue in Manhattan to the Lcmg Island

►
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DESIGNER'S SATURDAY

A museum preview 
& reception scheduled

Plaza Hotel. Fifth Avenue at 58th Street. Winning products 
and manufacturers will be cited for products entered in the 
18th annual product design competition. Admission tickets 
are $50. Contact the IBD national office. 312/467-1950.

Showr(K)ms will be open from 9 to 5 p.m., with lunch 
served at 12 noon all three days of the event.

Topping off the market will be a gala reception from 7 to 9 
p.m. at the Metropolitan Museum of Art, Fifth Avenue at 82nd 
St., on Saturday evening. Refreshments will be served at a 
buffet and bar in The Temple of Dendur as well as In the 
American Wing Courtyard where a country and rock group 
from New York's famous Lone Star Cafe will entertain guests.

The museum itself will offer a preview of "Treasures of the 
Holy Land: Ancient Art from the Israel Museum," the largest, 
most important collection of ancient Israeli art ever to travel 
abroad. Admission tickets are $20 and are purchasable at 
member showrooms or at the Museum on Saturday evening.

Special discounted travel arrangements for Designer’s 
Saturday attendees are available from American Airlines and 
Eastern Airlines participating companies. They should be 
contacted directly. For lodging arrangements or special air 
and hotel packages for European visitors, contact: Dunwell 
Travel, 79 Madison Avenue, New York, NY 10016; 212/ 
532-3434 or 800/428-6677. Telex number is 4953361.

Cf)ach savings on American or Eastern Airlines are from 35 
to 60 percent. Five percent additional savings is available on 
American Airlines discount fares.

Airline reservations can be made on American Airlines by 
calling 800/433-1790; Account #S 11753; on Eastern by call
ing 800/282-0244 (in Florida, 800/468-7022); Account 
#EZ10BP5.

Participating hotels are: Barbizon Golden Tulip, 63rd Street 
at Lexington Ave., Single $90-105, Double $125-165; Drake, 
56th St. at Park Ave., Single $155, Double $155-175; Hallo- 
ran House, 48th St. at Lexington Ave., single $125, Double 
$125; Madison Towers, 38th St. at Madison Ave., Single $85, 
Double $95; Morgans, 38th St. at Madison Ave., Single $170, 
Double $190 (Continental breakfast included); St. Regis, 55th 
St. at Fifth Ave., Monday-Thursday: Single $145-175, Double 
$175-205.

Program, showroom map, and description of products 
being shown during the evc^nt appear on the following pages.

City complex on the other side of the 59th Street bridge, 
where the "Forty under 40" seminar takes place.

While the event is named after the sixth day of the week. 
Designer's Saturday consists of three days of activities, includ
ing seminars and important rec^tions. There is also a pre- 
Designer's Saturday event on Tuesday, October 7th spon
sored by the Resources Council. This "Design New York 
Market" opening reception at Tavern on the Green on Central 
Park West at 67th Street, takes place from 6 to 8 p.m. Admis
sion tickets are required and can be securexf from the Re
sources Council by phoning 212/752-9040.

Facilities Management Day, Thursday, CXtober 9, kicks off 
Designer's Saturday. Showrooms will be open from 9 a.m. to 
5 p.m. and will feature lunch at 12 noon. Four one-hour pre
sentations (see schedule on these pages) will be held at par
ticipating showrooms, beginning at 9 and 10 a.m., in addition 
to 1:30 and 3:00 p.m. Admission tickets are not required for 
seminars.

Receptions sponsored for design professionals

Opening day will be topped off by a cocktail reception 
from 5:30 to 7:30 p.m. for facilities managers and designers 
at The Equitable Tower Employee Dining Room, 50th fl(x>r, 
787 Seventh Avenue at 52nd St. Paul Goldberger, architec
ture critic for The New York Times, describes the room in 
which the reception will be held as ". . . surely the grandest 
dining space ever put on lop of a skyscraper." It was designed 
by Kohn Pedersen Fox Conway Associates. Whitney Museum 
branch exhibits will also l>e open in the lobby. This event 
carries an admission ticket price of $40. Make checks payable 
to Designer's Saturday, Inc., and send to Designer's Saturday, 
Inc., 911 Third Avenue, New York, NY 1(X)2I by September 
25. Tickets will be assigned on a first-come, first-served basis.

The Institute of Business Designers/CONTRACT Magazine 
Product Design Awards Breakfast will be held on Friday, Oc
tober 10 from 8 to 10:30 a.m. at the Grand Ballroom of the

BE
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lOCNY
30-20 Thomson Ave.
Long Island City
Alhteel 
Alma Desk 
Artemide
Atelier International 
Brayton International 
Cumlierland/I.M. Rosen & Co. 
Davis Furniture Ind.
Dcmiore
fixtures Furniture 
The Cunlocke Co. 
hlardwood House 
Helicon Furniture 
Howe Furniture

110 East 59th St.
Allsteel 20DAC Building 

305 East 63itl St.,
Beylerian 
Dunbar Furniture 
Dux tnterfor.s 
ICF /nternaf/ona/ 
intrex Furniture 
Kittinger

654 Madison Ave. 121 7 KIII

0 & D Building 
979 Thiid Ave.
Brueton Industries 
Brunschwig & Fils 
Donghia Textiles

232 East 39th St.
lack Lenor Larsen

4 West S8lh St.
Harter

138
730 Fifth Ave. 
5unar Hauserman

9

600 Madison Ave. 
Herman Miller10 14315 East 62nd St. 

Condi2
A&D Building 
150 East 58th St.
American Seating 
Arconas 
Artemide 
Carry Jamestown 
Croydon

Kimball Office Furniture/Artec 17
Krueger
/.ehigh-/.eopo/d/Co/e LBF 
Madison Furniture 
Reff
Veefa Contract 
Zfjgraphos Designs

950 Third Ave.
5(ee/ca.se/.5fow & Davis11 15321 East 62nd 

Madison Ave. at 72nd St. 
Pace Collection

3
155 East 56th St.
Heiben
Stroheim & Romann

16
410 East 62nd St.
Stendig International

4 ICF
1C Furniture Systems 
Kinetics
lack Lenor Larsen 
Lehigh-Le<}pold/Cole LBF 
Metropolitan Furniture 
Modern Mode 
Mueller Furniture 
Myrtle Desk 
Westinghouse Furniture

245 Park Ave.
Steelcase/Stow & Davis

306 East 61st St.
Modern Mode 
Davis Furniture

5
666 Third Ave.
Shaw-Walkcr18

£ 655 Madison Ave. 
CF Furniture 
Haworth
Knoll /nternafionai

386 West Broadway
\'irnkiimprr19
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DESIGN E R S
FACILITIES MANAGEMENT DAY SEMINARS

THURSDAY, OCTOBER 9
LOCATION: INTERNATIONAL DESIGN CENTER NEW YORK (IDCNY)

(ShuttU‘ bus service at 919 Third Ave. in Manhattan to long Island City}

SHOWROOM
Allsteel Inc.

TIME
10:30 & 3:00

TOPICSPEAKER/EIRM
Peter Buhk, industrial designer, I.D.S.A. 
Member

Robert M. Woertendyke, v.p., Neville Lewis 
Associates; David McCarthy, president, Elet- 
ric Cable Assembly, Inc.
John Dyon, president , H.M. Keiser As
sociates, Inc.; David McCarthy, president, 
Electri-Cable Assemblies, Inc.
William Schwinghammer, designer, David 
Minlz, Inc., Lighting Design

Leon Breault, industrial construction man
ager, Burndy Corp.
Robert Parfet, president, Planimetron, Inc.

C. jaye Berger, attorney. Law Offices C. jaye 
Bt*rger

Paul Brayton, president & CEO, Brayton Inti.

A Comfortable Chair is Like a Refrigerator

Flexibility in Design: Planning for Today and 
Tomorrow

Alma Desk10:30

Who should Administer Major Furniture Pur
chases—Designer, Dealer or End-User?

Alma Deskt:30

ArtemideChoosing the Rig^i Light Source to Create an 
Environment

Flatwire: The Solution Beneath Our Feet

10:30

Atelier Inti.10:30 & 1:30

Computerized Space Management

Professional Liability Insurance: Proper Pro
tection for Designers and Their Clients

European Design Influence on the American 
Marketplace
New or Rehab Space: Is One Better Than the 
Other in Terms of Cost, Construction and 
Design

Discovery in Ergonomic Office Seating

Brayton Inti. 

Brayton Inti.

10:30

1:30

Brayton Inti.9:00 & 3:00

Cumberland/ 
I.M. Rosen

Stephen Lepp, project architect IDCNY, 
Stephen Lepp Associates

10:30 & 1:30

Fixtures FurnitureNorman Polsky, president. Fixtures Furniture 9:00, 10:30 
1:30, 3:00 
10:30 CunlockeRenee Charles, assistant v.p. facilities. E.F. 

Hutton Co.

Carmen Pucderietio, sr, purchasing agent 
C.P.M.,; James O'Hara, dir. architecture & 
interior design; Prudential Insurance Co. of 
America
Mel Hamilton, v.p., ISD, Inc.

Design, Development and Procurement of 
E.F. Hutton Corporate Headquarters

Prudential: Projects Take Team Approiich Cunlocke1:30

HelikonThe End-User/Designer/Manufacturer: How 
They Can Work in Harmony

Seating and Visual Mathemetics

10:30 & 3:00

John Behringer, associate professor, Rhode Is
land School of Design

Patricia Conway, partner; Teri Figliuzzi, di
rector of design resources; Kohn Pedersen 
Fox Conway Associates

Paul Bishoff, president, Paul Bishoff Inc.

1C Furniture10:30 & 1:30

Designing Executive Floors: The Equitable 
Tower

Jack Lenor Larsen10:30 & 3:00

Lehigh Leopold/ 
Cole LBF

Designing for the Client or for the Designer’s 1:30 & 3:00
Ego

MuellerEric Fromm, asst. v.p. real estate mgmt.; 
Chuck Tillotson, project coordinator (consul
tant); Security Pacific National Bank. David 
Chism, mgr. sales administration, Mueller

luliette Lam, senior v.p.; Cary Mong, senior 
associate; Neville Lewis Associates

Arnold Hooton, information te<.:hnology mgr, 
Westinghouse

Carol Quigg, principal. Fine Art Resources. 

John Nichols, executive v.p,, IPI

it Takes Three to Tango 10:30 & 1:30

Myrtle DeskFacility Communications: How to Cet Man
agement's Interest and Support

The Impact of Technology on Design

1:30

Westinghouse10:30 &1:30

Beylerian 

Corry lamestown

10:30 & 1:30Corporate Art Programs

Putting Fun Back in Your job Through Moti
vation

Creative Synergism Between Facility Mana
gers, Designers and Furniture Manufacturers

Facilities Management and Planning: In the 
Trenches

10:30 iL 1:.30

DunbarJeffrey Miller, president, Hunter/Miller & As
sociates

Rose Erickson, CEO, Bosicomp, Inc.

9:00 ik 1:30

9:00 & 1:30 CF Furniture
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SAT t R I) A Y
SHOWROOMTIME

9:00 & 3:00
SPEAKER/FIRM
Henry deCillia, president, Henry deOHia As
sociates

John Lijewski, senior v.p., Neville Lewis As
sociates; Anthony Canoneco, mgr. design & 
engineering, IBM

James StonicSc, exec. v.p. (inance & administ
ration, Haworth; accounting firm rep, Seid- 
man & Seidman

Carl Brosius, sr. v.p.. Griswold Heckel & 
Kelly

Martha Fleishman, v.p, facilities mgmt. pri
vate banking. Citibank

TOPIC
Integrated Interiors: Creating Functional Of
fice Design

The Politics of Preparing Corporate Standards 
Programs

Harter

10:30 & 1:30 Harter

HaworthThe Impact of the New Tax Law on Office 
Design

10:30 1:,30

Hiebert9:00Marketing to the "Smart" Tenant

Intrex FurnitureEverything You Wanted to Know About Cor
porate "Non-Standards” But Were Afraid to

10:30 & 1:30

Ask

KimballFacilities Programming: Diagnosis Equal 
Cure

Planning for the Future Worker

American Express; 8,000 People/ 2 Million 
Square Feet/ On Time

Panel Dis-cussion:
Trading Rooms: New Solutions for the 
Facilities Manager

9:00J, Robert Hillier, FAIA, The Hiliier Group

Kimball1:00Rani Lueder, pres. Humanics

Kathryn Noles, associate, Swanke Hayden 
Connell Ltd.

Moderator:
Beverly Russell, editor. Interiors Magazine

Richard Penney, principal. The Richard Pen
ney Croup, panelist Ray Franco, architect/ 
consultant, S^urity Pacific Bank, panelist

Kreon Cyros, director facility mgmt. systems, 
Massachusetts Institute of Technology

Kittinger9:00

Knoll International10:30 & 1:30

Krueger10:30 & 1:30Facilities Management in a Changing Envi
ronment
D/scu.ssions:
The Trend in Facility Management: Design
ing From the Inside-Out 
How to Sell it to the CEO

Lehigh-Leopold/Cole1:30Moderator
Rick McNeilly editor. Corporate Design & 
Realty Magazine
Don Sacher, vice chairman, Environetics,

LBF P
I

Inc.
Michael Donovan, partner, Donovan and 
Green, Mktg. Communications

Herman Miller10:.30 & 1:30What's Next for Facility Management? (Major 
Findings from Recent FMl Symposial)

Materials/Craft/Architecture

Office Automation: Planning for Future 
Technologies
Office Productivity Challenges and Facilities 
Planning

Steelcase Facility Management—Update

Bridging the Cap Between Behavioral Re
search & Design

Marty Dugan, director, Facility Management 
Institute

Stev«i Holl, architect, Steven Holl Associates

Dr, Leonard Kruk, manager technological in
tegration, Shaw-Walker

Pace Collection3:00

Shaw-Walker10:30 & 1:30

Steelcase, Inc. 

Steelcase, Int.

9:00Jim Hickey, mkt. prog, mgr., Steelcase

Cindy Fraggett, facilities mgmt. specialist; 
Robert Brandt, director facilities mgmt. ser
vices; Heines Lundberg Waehler

Moderator:
Anne Fallucchi, editor. Facilities Design & 
Management Magazine 
Neville Lewis, president, Neville Lewis As
sociates, panelist
Ed Weller, assoc, partner, Skidmore, Owings, 
and Merrill, panelist
Ken McAllister, manager occupancy stan
dards, AT&T, panelist 
Steve Binder, v.p.. Citibank, panelist

Karen Randal, director of business dcvelop>- 
ment, Swanke-Hayden Connell, Ltd.

Stephen L. Tale, president, Stroheim & 
Romann

Richard Bw>edict, manager architectural de
sign, Corning Glass Works

10:30

Steelcase, Inc.3:00Panel Discussion.'
Facility Management . . . Our Rights, Your 
Wrongs

SlendigRestoration of a National Treasure: The 
Statue of Lil'>erty

Luxury Fabrics in Corporate Settings

10:30 & 1:30

Stroheim & Romann3:00

'i

Design Services: What Does Business Really 
Nc*ed?

10:30 & 3:00 SunarHauserman
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DESIGNER’S
PACE COLLECTION

Rea Table from the Pace Colleclion, designed by Peter 
Coan, is made of glass and satin aluminum. Dimensions 

are 18- by 18- by 22-in. Leon Rosen, president, and Arthur 
Rosen, vice president, will be at the showroom at 321 E. 62ixl 
St., main floor.

V

Mueller.
Circle No. 120.

L Rosen A. Rf^en

LEHIGH-LEOPOLD
able de^ and credenzas from Warren Platner's SculpOires 
in Wood Collection are shown. Items are being re

introduced at Designer's Saturday. Hosting the showroom at 
IDCNY Center One will be Richard C. Lyons, president.

T
r ixtures.
Circle No. 321.

iyon,'.

FIXTURES FURNITURE
ew Multi-purpose seating from Fixtures Furniture offers 
easily added arms and tablets, and a full range of acces- 

scxies. Line is complemented by two tandem systems, one 
with a space-saving fold-up seat version. Norman Polsky, 
president, will host at IDCNY Center Two, sixth floor.

N

^^Zo^rapho^, 
Circle No. 323.

Pace, Circle No. 324.
■H

PfWsfcy

ZOGRAPHOS
lub dining/pull-up bucket chair from Zographos was de
signed by Nicos Zographos, Fully covered in leather, 

chair measures 24- by 24- by 32-in. Nicos Zographos, presi
dent, will be at the showroom at 150 E. 58th St., third floor.
c

Zographos

MUELLER FURNITURE CORP.
ueller Furniture Corp. is introducing the Borsen Croup 
of lounge seating, handcrafted in Denmark. Croup Is 

available in high- and low-back chair, and settee. Arm, leg, 
and seat are covered in a choice of Austrian leathers and a 
limited edition of colors. Hosting the showroom at IDCNY 
Center Two, will be Thatcher W. Rea, jr., president.

M
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KNOLL INTERNATIONAL

esigner Andrew Morrison's Morrison System for Knoll In
ternational features a range of components based on a 

6-in, module. They can be used to create open office plans 
and freestanding furniture. Lawrence R. Ryan, president; and 
Trevor Eke, senior vice president, marketing, will be at the 
showroom at 105 Wooster St., second floor.

D

Ryan

RUDD INTERNATIONAL
udd textiles presents The Grafic Collection, three coor
dinating upholstery patterns in black, white, and neutrals. 

Two patterns are a tapestry construction of 88 percent cotton 
and 12 percent polyester, and one is 100 percent wool. 
Greeting visitors to the showroom at IDCNY Center Two, 
fifth floor, will be Alan Rudd, president; and Peyton 
Richardson, executive vice president,

R §

fi

BRUNSCHWIG & FILS
adura Texture from Brunschwig & Fils features a 
minimalist geometric design with a subtle stripe pattern 

repieating every in. All-cotton tapestry weave is in beige, 
red, coral, blue, rose, and pink. Greeting visitors will be 
showroom manager Hans den Breeder, at 979 Third Ave., 
11th floor.

M

dt‘n BrmKii’r

BEYLERIAN
eyierian is introducing Melilotus, a collection of tables 
designed by Antonello Mosca. Tables are made of ex

truded aluminum and lacquered in single or two tones. Key 
executives at the firm's 305 E. 63rd St. showroom will be 
George Beylerian, president; Walter Rydd, vice president, 
sales arKl marketing; and Mary Keating, N.Y. district sales 

manager.

B

Sfy/cr/.in
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COLE-LBF

B iscaro office chair from Cole-LBF Office Systems features 
inflatable lumbar support. Designed especially for persons 

with bad backs, Biscaro enables users to lean back without 
lifting feet off the floor. Chair is available in six versions, with 
and without arms. AtterKling the showroom at IDCNY Center 
Two: Vincent). Danes*, vice president, marketing and sales.

DiJnosJ

VECTA

Designed by William Raftery, the Kelly Chair from Veda is 
available in eight models with pneumatic or mechanical

height adjustment options for swivel-tilt chairs. Stable five- 
prong base is offered in polished aluminum or thermoset 
finishes. Upholstery choices include fabric and leather. Greet
ing visitors at 150 E. 58th St., fifth floor, will be William H. 
Sullivan, president; James C. Welch, vice president, market
ing and sales; and Michael Sorrentino, regional manager.

SoTCntjno

INTREX INC.

Omaha furniture series from Intrex features V^-round
pedestals combined with rectangular worksurfaces and 

storage areas. Furniture is available in a wide variety of wood 
and color finishes. Attending the showroom at 305 E. b3rd 
St., third and fourth floors, will be Paul Mayen, design direc
tor and CEO; Leonard Eisen, president; and Aldo Radoczy,
executive vice president.

ntrex,

x.ioocvy

DOMORE

D omore's new Executive Wall Unit for the Radius/Square 
desk line offers hidden storage for a CRT. Both the new 

unit and coordinating Radius/Square desks are now available 
in a new palette of 16 wood finishes. Attending the show
room at IDCNY Center One, fifth floor, will be William 
Sample, president; and Paul Kochevar, regional manager. Cole-LBF,

Circle No. 366.
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CONDI

ondi's Concert series, designed by Dorothy Blowers, Is a 
new sofa and sectional lounge series. Flat welt detail is 

continuous from front cushions to back of sofa. Key execu
tives at the company's 315 E. 62nd St., sixth floor showroom, 
will be Isabelle A. Aub6, national marketing manager; and 
Barry P. Schneider, director, marketing and sales.

c

<-Stendift. Circle No. 367. ra

Schnpider KV’

ALLSTEEL
Spectra-One lateral file from Allsteel is offered in any 

commercially available color. Heights range from 26’4- 
to 64H-in. Standard interiors include drawers, roll-out and 
fixed shelves. Thomas M. Trybus, vice president/market
ing, and Sal B. Aleide, vice president and general sales man
ager, will be at the showroom at 110 E. 59th St., and also at 
the new showroom at IDCNY Center One, third floor.

1'

C(xidi.
Circle No. 368.

1 m.

Tryhw-

CORRY JAMESTOWN
orry Jamestown has added new colors for its 1000 mcxi- 
ular component system. The choices from the new color 

program. Symphonies, will be on display in the showroom at 
150 E. 38(h St., 10th floor. Nigel Ferrey, president; Richard 
Heriford, design director; and Paul Munyon, vice president, 
sales, will be on hand to greet visitors.

c i

f(*rrev Munyon

STENOIG
rescenl armchair (shown) is part of a collection of four 
upholstered chairs designed by Oilvin Morgan for Sten- 

dig. All have solid ash frames and are available in a variety of 
finishes. On hand at the company's 410 E. 62rKi St. show
room will be Edward N. Epstein, chairman, and Larry Pond, 
vice president, sales/marketing.

c

MAHARAM
aharam's new upholstery fabric, Wool Allusion, blends 
wool and viscose to achieve a multi-colored texture. 

Wool Allusion is available in 32 colorways. Attending the 
showroom at 979 Third Ave., 12th floor, will be Paul Wyc- 
koff, vice president, sales.

M
Circle NO.
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ICF
CF's Dr. Sonderbar, an all-metal chair (shown in nickel plat
ing) is reminiscent of the pilot's seat on a zeppelin. It is also 

available in black, silver, or green epoxy coating. Dr. Sonder
bar is one of four new introductions designed by Philippe 
Starck. Hosting ICF's showroom at IDCNY Center Two, 
seventh floor, will be Sam Friedman, president; Pat 
Hoffman-Friedman, executive vice president; and Sina Pear
son, president, Unika Vaev, ICF's fabric division.

I Davis, Circle No. 329.

7. Friedman Hofiman-Friedman

WESTINGHOUSE FURNITURE SYSTEMS
extura, a collaboration between jack Lenor Larsen and 
Westinghouse Furniture Systems, is a new surface treat

ment for panel components. Four different pattern 
Dot-Dash, Ladder, and Abstract—are available in )6 fabric 

colors and styles. Russell A. Nagel, president, and Tom 
Rosewall, sales manager will be at the company's IDCNY 
Center One, fifth floor showroom.

T
Ribbed

k.
Herman Miller. Circle No. 330. Westinghouse, Circle No. 331.

4

Nagelki Rosewall

HERMAN MILLER
ew worksurfaces, counter caps, mahogany and ash ven
eers, and re-contoured edges are some of the new options 

available for Herman Miller's Action Office system. Others 
include rolled-edge detailing on tackboards and marker 
boards, and a new lock mechanism. Dave Armstrong, vice 
president, marketing; Arthur Hasse, vice president, sales, 
U.S.; Alan Kroll, regional vice president. Northeast, will greet 
visitors to the showroom at 600 Madison Ave., second floor.

^3 N
m ICF, Circle No. 332.

Armstrong Hasse

DAVIS FURNITURE
enz Collection from Germany is made in the U.S. by 
Davis Furniture. Collection includes desks, credenzas, 

wall units, wardrobes, and conference tables. Attending the 
showroom at IDCNY Center Two, sixth floor, will l>e Randy 
Davis, executive vice president; and Danny Davis, vice presi
dent, manufacturing.

R

9

D. DavisR. Davis 
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GF FURNITURE SYSTEMS

Stratum Desk by CF Furniture Systems allows user to add 
layers of color and function to the foundation of a free

standing desk. Combinations of bridges, cabinets, and display 
shelves offer design flexibility. At the showroom at 655 Madi
son Ave., fourth floor, will be Ronald R. Anderson, president; 
David C. Dunkerly, senior director of sales; and Charles J. 
Saylor, vice president, marketing.

mm

Dunkerly StjylorAnden-on

HARTER
arter has added to its Task Furniture System a segmented 
panel including window or pass-throu^ panel segments 

combined with fabric-wrapped segments. Parcels can be or
dered as one assembled unit or as individual segments. Three 
heights and seven widths are available. Attending the com
pany's showroom at 4 West 58th St., fourth floor, will be 
Evan Harter, president; Charles Crain, marketing director; and 
Jim Johnson, national sales manager.

H’333.X -

CF,
Circle No. 334.

•T- Ji)hn\onCrainHarter

KIMBALL OFFICE FURNITURE1..

venue from Kimball Office Furniture comes in 11 mod
els, each with different back-stitching details. Chair is av

ailable in 31 standard finishes. Kimball and Artec products 
can be seen in the showroom at 150 E. 58th St., sixth floor. 
Key executives on hand will be John T. Thyen, executive vice 
president, marketing & sales, Kimball International; Jeff 
Blackwell, national sales manager, Kimball Office Furniture; 
and Bob Bishop, national sales manager, Artec.

A
Croydon,

Circle No. 335.
Madison,
Circle No. 337.

Harter. Circle No. 336.

[■51

c.
It

Black^vellThyen

CROYDON
he Task chair is the first in Croydon's new Intagra seating 
line. This line will be available in C.O.M., C.O.L., or in 

any of Croydon's existing fabrics. Greeting visitors to the 
company's 150 E. 58th St., third floor showroom, will be Bill 
Harding, president; Ray Townsley,marketing operations man
ager; and Roy Lamendola, vice president. Eastern region.

T

MADISON FURNITURE INDS.
ew transitional upholstered chair series from Madison of
fers a variety of sitting options, including five-pronged 

swivel bases. Chair backs are contour6?d in both low- and 
high-back models. Leo Yager, president, will be at the show
room at 150 E. 58th St.

N
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JG FURNITURE SYSTEMS
PS/Formes from |C offers a series of unframed, modular 
panels to alter heights in office environments. Inter

mediate heights, in 6-in. increments, are attainable from a 
base panel height of 30 in. to a maximum height of 84 in. At 
)G’s showroom at IDCNY Center One, fifth floor, will be reg
ional sales managers Patricia Mackenzie, Sal Baiestri, and 
sales representative Edwin Buzan.

U

Mat kc*n7tp Biik'stn Buzjn

VITRA SEATING
Figura executive chair from Vitra Seating can be specified 

with standard upholstery in fabric or leather, or with easily 
removable fabric covers. Lower part of seat's back has pad
ded "belt" for lumbar support. At the showroom at 410 E. 
62nd St., sixth floor, will be Patrick Cuntzburger, administra
tion director; Ann-Marie Buess, marketing director; arxl Paul 
Silvera, sales representative.

Artemide, 1C, Circle No. 358.
Circle No. 355.

Si'/verj Cuntzburger

ARTEMIDE
rtemide's Agamennone floor lamp uses a 150-watt metal 
halide lamp which has a life of 15,000 hrs. Agamen- 

none's body is of extruded aluminum in a high-gloss, black, 
baked epoxy finish. Ernesto Cismondi, president, and Guido 
Buratto, executive vice president, will host visitors to the 
showroom at IDCNY Center One, fifth floor.

A

G«>.fnood« BufdftO

BRUETON
melon's new Concord series of lounge seating and low 
tables can be ordered in custom widths and lengths. De

signed by Stanley jay Friedman, the series is available in a 
wide range of Brueton fabrics and leathers. Key executives at 
the firm's showroom at 979 Third Ave., ninth floor, will be 
Anthony Vitale, president; and Deborah Cvirko, sales man

ager.

BI

A

Vitra. Circle No. 357.

CONTRACT/September142



) A YS
&k HAWORTH

ew addition to the Haworth fS family of electronic sup
port furniture, wrap-around work surfaces are panel- 

mounted. They are available in a choice of Haworth surface 
colors. Gerald B. Johanneson, executive vice president, mar
keting and sales, and William A. Sikkel, senior vice president, 
will be at the showroom at 655 Madison Ave., 12th floor.

N

1

Sikkfl /(j/i.inne'tiH

r GUNLOCKE
unlocke has expanded its Savant series to include 26 
models of executive, management, and task seating. 

New models are available with attached soft cushion, tight 
cushion, and Irapunto detail cushion. Hosting the showrot>m 
at IDCNY Center One, will be Kenneth M. Book, president;

, Don C. Keith, vice president, marketing; and Robert D. Wil- 
l cox, vice president, sales.

G

w>
14

.359.
Circle BiXlk Kvith lVi7(

iocke.
Cun

ATELIER INTERNATIONAL
teller International's new Butterfly floor lamp was de
signed by Italian architect Tobia Scarpa for Flos of Italy. 

Light intensity can be varied by opening or closing a white, 
fan-shaped diffusor and adjusting a dimmer switch. Height is 
6 ft.. 9 in. Hosting the showroom at 595 Madison Ave. will be 
Stephen Kiviat, president; Steven Krammer, vice president, 
sales; and Tom DiNapoll, executive vice president.

A

•^1

Atelier,
Circle No. ;t60.

DfN.ipoiiKrvi.K
ARCONAS

esigner Conrad Marini's Flora chair for Arconas is in- 
terxlt'd for dining and lounge use in hotels, hospitality 

suites, and offices. Fabrics are easily removable for cleaning. 
Attending the showroom at 150 E. 58lh St., seventh floor, 
will be )ohn Neufeld, president; and George Tanier, general 
sales manager U.S.; and David Rivetti, manufacturer's rep.

DI, Circle No. 361.

Afconas,
Circle No. 362. Rjv'pft/
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m
METROPOLITAN FURNITURE

etropolitan Furniture Is introducing several additions to 
its Montara Task Chair group. Chair has a fully up

holstered seat and back. Frame options include black textured 
finish, polished aluminum, or 24 painted finishes. Designer 
Brian Kane, vice president, product design and development, 
will be on hand along with Elvin Case, vice president, 
marketing/sales; and Rick Proffitt, Easle’n regional sales man
ager; at IDCNY Center Two, second floor.

M

n

Stee/case,

Circle No. 347.

ProffiafCjnp

Cumberland. Circle No. 349.
STEELCASE

Sensor chair designed by Wolfgang Muller-Deisig for Steel- 
case pivots where hip-joint naturally pivots while seated, 

for lower back sup^rt. Chair was designed to "sense” and 
support body's movements. At the showroom at 24S Park 
Ave., 24th floor, will be Howard Cooper, vice president, 
marketing; john Monroe, regional manager, N.Y.; and jeannie 
Bochette, showroom manager.

Cooper Monroe Bochette

CUMBERLAND FURNITURE
ora armless restaurant chair from Cumberland Furniture 
is available with a panel- or slat-back and upholstered 

seat. Solid beech frame is available in a choice of finishes. 
Stretchers are optional. Representing Cumberland in the 
showroom at IDCNY Center Two, fourth floor, will be Irving 
M. Rosen, president; Jonathan Rosen, vice president; and 
loseph L. Vitagliano, vice president, sales.

N ttl tnl /.. Circle No. 348.

“7
/. RosynV/faj'/yjnfi/. Rosen

ill international
Selected Editions, a collection of furnishings for private 

management and executive offices from iil international, 
will be on display for Designer’s Saturday. Shown are Petri 
System workwall and desk, and Delta desk chair. Represent
ing iil will be Rick Haver, vice president, sales, Eastern divi
sion, at the showroom at 654 Madison Ave., sixth floor.

Metropo/itan. Circle No. 350.

& Haver
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KRUEGER

rueger's COM office system, an IBO Gold Award winner, 
has added new storage capabilities, including overhead 

shelves and hang-on storage cabinets. The system will be on 
display at Krueger's new showroom at 150 E. 58th St., second 
floor. Greeting visitors will be Robert J. Scalia, president, 
Krueger Contract Int'l.; and from Krueger Inc., Richard ). 
Resch, president: james A. Hurd, vice president, sales; and 
James E. Falck, vice president, marketing.

K

..1Renh Hurd FjU k Scalia

Mexjem Mode, Circle No. 351.
MODERN MODE

Sling arm of the Kimura transitional chair from Modern 
Mode is designed to conform to a human arm susperxJed 

at rest with bent elbow and slightly raised wrist. Upholstered 
seat and back cushions are enclosed within a welting detail. 
On hand at the showroom at 306 E. 61st St., fourth floor, will 
be Modern Mrxie owners Tony ar>d Frances Ratto, and Bill 
Halsey, vice president, sales.

STROHEIM & ROMANN
Stroheim & Romano's New Yorker collection features heav

ily woven, 100 percent cotton or cotton blend fabrics in 
10 designs. Stephen L. Tate, president; Phillip M. Brett 111, vice 
president; and Edward ). Beatty, vice prt*sident, national sales, 
will be at the shownxDm at 155 E. 56th St., main floor.

ftr

KITTINGER
Ittinger will show ww conference rcx)m additions to The 
Georgian Collection. Two new sizes of Ixjlh the round 

and boat-shapc>d conference tables will be introduced. Greet
ing visitors to the showroom at 305 E. 63rd Street will be 
Craig Shoemaker, president; Cary L. McCammon, vice presi
dent, sales and marketing; and Ronald Orendorf. regional 
sales manager.

K

K/ffinger,
Circle No. 354.

Ml I ,immi>n

145



A

1) E Sk

HELIKON
elikon's Stamford Collection, designed by Donald 
Brinkmann ofCensler& Associates/Archrtecfs, has raised 

side panels of mahogany and sycamore. Panels are framed by 
anigre or sycamore rails and are accepted by cubed corners 
of birds-eye maple. Attending the showroom at IDCNY Center 
Two, fourth floor, wil) be Bill Seeman, vice president, sales 
and marketing; and Chris Darling, national sales manager.

H

N/enfcamper, 
Circle No. 341.

Is
Djrling Seeman

DUNBAR
unbar's Enloe/Summers Edition series includes desk 
(shown), credenza, and secretarial unit, designed by 

Enloe & Summers, a Dallas-based architecture and design 
firm specializing in banks and law firms. Attending the show
room at 305 E. 63rd St. will be Alan Becker, CEO; and Mike 
Melcher, vice president sales.

D

Betfcer

DONGHIA FURNITURE
onghia Furniture's Urbane chair is designed for both of
fices and restaurants. All-wood birch frame is availableD Helikon. Circle No. 338

in seven finishes that coordinate with Donghia textiles. Greet
ing visitors to the showroom at 979 Third Ave., 12th floor, 
will be Steven Holmes, president; Patricia Knapp arxJ Kath
leen Hoffman, co-directors, sales.

NIENKAMPER
ichard Schultz Lounge chair from Nienkamper is avail
able in a polished stainless steel or powder-coated black 

high gloss finish. Upholstered seat and nylon mesh back are 

affixed to a stainless steel frame. Kurt Hanson, vice president, 
will be on hand at the showroom at 386 W. Broadway, sec
ond floor.

R
Dunbar,
Circle No. 339.

n<

Hanson

DUX INTERIORS
Zimba, Dux’s new shelving system, is a flexible wall 

system/room divider, available in two different heights. 
System is available in white, gray, or black lacquer. Seating/ 
storage platform is available with optional upholstered seat 
and back cushions. Greeting visitors to the showroom at 305 
E. 63rd St., main floor will be Carvan Kelly, sales manager, 
and Britte Marie Briggs, showroom manager.
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BRAYTON INTERNATIONAL

rayton International's Boss collection was designed byBil
Michael Knoll and Hannes Wolf. Seating range includes

sled base with frame available in charbronze and black pow
der coat or mirror chrome. Pedestal base and tilt/swivel ver-
sl(Xis come with low-back seating, with or without casters.

•eL. Paul Brayton, IBD, president, will be at the showroom at

mIDCNY Center Two, fifth floor.

Brayton,
Circle No. 343.

SfJV'tofi
Larsen.

HARDWOOD HOUSE
ardwood House's Strassburg Edition chairs, part ofH the European Design collection, are available with a

fully-upholstered back, an open back, and a slatted back.
Paul F. Shambo, president; James R. Meier, vice president,
sales, marketing and product development; and Richard A.
Witham, director of marketing, will greet visitors at the firm's
showroom at IDCNY Center Two, sixth floor.

Shjfnwi

esigned for The Alma Companies by Richard Thompson,
the Arris System is available in four finishes: light oak

medium oak, walnut, and mahc^ny on walnut. Top caps,
end posts, overhead cabinet pulls, and pedestal bases are av
ailable in 12 color finishes and Char-Black. At the Alma Desk
Co. showroom at IDCNY Center Two, fourth floor, will be
Charles E. Hayworth, president; David R. Hayworth, execu
tive vice president; and Murray Ziegler, metropolitan New

Circle No. 345. York regional manager.

C. H.tyivtwfhD. H.iyivonh Zit'nU'r

JACK LENOR LARSENHardwood House.
Circle No. 346. he Chief's chair, designed by Ernst Dettinger for jack 

Lenor Larsen, is an executive conference/dining armchair 
with a European beech frame. Chair features upholstered seal 
and back in Larsen fabrics and leathers, as well as COM. jack 
Lenor Larsen, president, will be at the showroom at IDCNY 
Center Two, seventh floor.

T

Larsen
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AMERICAN SEATING

merican Seating's TEChair offers electrostatic discharge 
(ESD) control, which helps protect micro-electronic 

equipment from damage. Attending the company's showroom 
at 150 E. 58th St., 36th floor, will be Edward Clark, presi
dent; Frank Baudo, vice president, sales. Eastern region: and 
Thomas Francess, regional manager, N.Y. showroom.

A

HOWE FURNITURE
ew Donahue Table from Howe Furniture is shown withN square top and single pedestal base in four ebonized 

black wood finishes. Table is also available in four natural 
wood finishes, a four-legged version, arxi with double pedes
tal base for larger rectangular models. At the showroom at 
IDCNY Center Two, second floor, will be Pat Howe, CEO; 
Jim Ethridge, president; and Eric Smith, marketing manager.

REFF
eff offers both a full-scale and medium-size executive 
range of chairs with choice of arm profiles and base 

finishes. Attending the showroom at 58th St., 10th floor will 
be Ralph Miephner, marketing director; Fred Drechsel, vice 
president, sales and marketing.

R

STOW & DAVIS
Stow & Davis is introducing Chancellor casegoods. Desks 

and credenzas can be used in both fixed-wall and open 
offices. Chancellor is available in a variety of woods, includ
ing cherry, walnut, and mahogany. Frank Merlotti, president; 
Paul Witting, Sr. vice president, sales & distribution: John 
Monroe, regional manager, N.Y.; and Jeannie Bochette, 
showroom manager, will greet visitors to die showroom at 
245 Park Ave., 24lh floor.

American Seating. ■
Wittif)gSfxheOeMerlotti Monroe Circle No. 313.

MYRTLE DESK CO.
Ipha is a collection of transitional executive office furni
ture from Myrtle Desk Co. Desks are available in all

mahogany full pedestal or a walnut and mahogany combina
tion, three-quarter panel leg pedestal (shown). Visitors to the 
showroom at IDCNY Center Two, second floor, will be 
greeted by Harry Adams, president: Art Honeycutt, vice pres
ident; and Murray Bernard, sales representative, N.Y, area.

A

Bernard
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KINETICS
Eccentric Table series from Kinetics is for use with desks or 

cocktail tables. Its name is derived from the legs' feet and 
lop transition reveals, which unite horizontal and vertical cir
cles in an off-center design. On hand at the IDCNY Center 
Two, sixth floor showroom will be Rick Howard, president; 
)im Good, vice president; and Andy Cilmour, vice president, 
marketing.

f

i

CilmourHowoid

HIEBERT

Four separate systems are offered within Hiebert's Prism 
series, each featuring its own style of detailing, Freestand

ing desks and credenzas are an integral part of each line. All 
casegoods are offered in 15 wood finishes and ChromaKote 
solid color finishes, Dick Major, president; and Lee Allen, 
vice president, sales, will be at the company's showroom at 
155 E. 56th St., sixth floor.

SHAW'WALKER

Shaw'Walker has introduced its Volante seating line, which 
features contoured seats and lumbar support. A wide range 

of fabrics and colors are available. At the showroom at 666 
Third Ave., 24th floor, will be John Spofford, president; John 
Guentz, vice president, sales; and Robert Fritsche, vice presi
dent, marketing operations.

Hiebert. Circle No. 316.

SHELBY WILLIAMS INDS.
he curved ladderback of this chair is Chippendale, part of 
Shelby Williams Industries' new Gallery collection de

signs. The No. G-1725 frame is hand-carved hardwood; 
shaped seat has foam padding over rubberized webbing. 
Manfred Steinfeld, chairman; and James Steele, vice president 
of sales, office furniture group division, will be at the firm's 
showroom at 150 E. 58th St.

TKinetics.
Circle No. 317.

Stemield Steele

er. C^e\o.
318.

fs

•;t

■ffe
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BIG APPLE DESIGN CENTER
DEBUTS

Over 50 brand-new showrooms make IDCNY opening official

By SARA O. MARBERRY
Senior Associate Editor

terior space by capping them with a 
glass roof and providing an open win
dow facade that allows showrooms to 
be seen from any location in the center 
atrium.

Emmett Dineen, president, IDCNY, 
agrees that the buildings are perfectly 
suited for a design center. "If we had 
started from scratch, we would not have 
built it any differently,” he comments. 
Dineen should know; he spent 13 years 
with The Merchandise Mart as a leasing

p until a few years ago, New 
York was the only large city 
in the United States without a 
major mart building. Skyroc

keting rents, shrinking space, and inac
cessibility of showrooms scattered 
throughout Manhattan were making 
buying and selling contract furniture in
creasingly difficult for specifiers and 
manufacturers alike. Ripe for the pick
ing, it was only a matter of time before 
the Big Apple would have a design 

center.
So, when Lazard Realty, a subsidiary 

of investment banking firm Lazard Freres & Co,, announced 
plans in 1983 for an International Design Center New York 
UDCNYl to be developed in Long Island City, Queens, the 
industry welcomed the idea. However, skeptics questioned a 
location outside of Manhattan. Undaunted, Lazard began an 
aggressive marketing and promotion campaign, hired an 
all-star team of professionals to lease and build the center, 
and in three years, put IDCNY on the map as a viable home 

for the interior design industry.
On the eve of the 19th annual Designer's Saturday market 

in New York, IDCNY is ready for its grand opening, with 
about 50 contract showrooms expected to be ready in Centers 
One and Two—Phase I of the estimated $500 million project. 
Twenty-six of IDCNY's 70 charter tenants are Designer's 
Saturday members, but not all will have their Long Islartd City 
showrooms open in time for market. Nonetheless, with 60 
percent of its available space leased, IDCNY Is in business 

and plans to keep on growing.

Factories can make good marts
"The fact that we actually designed and built something 

that we think is perfectly suited to this industry is nothing 
short of a miracle," says Harvey Schulweis, chief executive 
officer. Lazard Realty and spokesman for the Lazard Freres- 
reiated limited partnership that owns IDCNY. Lazard initially 
purchased a lO-acre tract in Long Island City in 1981 with the 
intention of developing an office complex, but soon changed 
its mind when the need for a design center was discovered.

Both Centers One and Two are planned courtyard buildings 
made of reinforced concrete with open loft spaces. The de
sign team of Cwathmey Siegel and Associates and Stephen 
Lepp Architects PC have transformed these courtyards into in

u
executive, relinquishing a post of senior 
vice president to join IDCNY in 1983. 

During his tenure at The Mart, contract space in the building 
than tripled in size, from 200,000 to 700,000 sq. ft.

more
Beyond this, conversion of three additional floors was also 
accomplished, increasing residential furnishings space to ap
proximately 600,000 sq. ft. He also was involved in leasing 
The Mart's successful satellite building, the Washington
Design Center, in Washington, D.C.

Other mart developers were scouting Manhattan

It's no secret that The Mart and Dallas Market Center de- 
lopers Trammel Crow were searching for suitable sites in 

Manhattan to build a design center back in the early '80s, 
Since no reasonable real estate was available in midtown, 
possibilities included the warehouse district of the Lower 
West Side, Long Island City, and even the Meadowlands out 
in New )ersey. Obviously, New York City's Office of Business 
Development had a vested interest in keeping the design in
dustry within city limits and brought these circumstances to 
the attention of Lazard Realty. "We knew Lazard had this 
property out in Long Island City, so we tried to match de
veloper with design center,” says Iris Soodak, department di
rector of marketing. New York City Office of Business De

velopment.
While Dineen was still with The Mart in 1982, extensive 

talks were conducted with Lazard Realty and The Merchan
dise Mart owners about a co-venture. "It was during 
NEOCON 14 that we mutually decided that we (Lazard) 
would go it alone in New York,” recalls Schulweis. After a

ve

A faarre/-vau/ted avvn/ng (above) in Center Two serves as a 
gateway to IDCNY and gives an inside.'out.side secfuentia/ity to the 

1 forecourt fopp. page).

151CONTRACT/September 1986



IDCNY

Just a 10-minute
trip across
the 59th St. Bridge

1iIIr

/I

Pei's master p/an calls for a plaza, additions 
to Centers Three and Four, plus a hotel 

(right). All buildings will be connected by 
walkways. A benefit held in Center Two 

demonstrates how the atrium space can be 
used for special events.

period of orientation with the industry, Lazard took the advice 
of experts and hired a blue-chip roster of industry stars to put 
the project together. I.M. Pei became the Master Plan ar
chitect; Cwathmey Siegel in association with Stephen Lepp 
Architects PC took on the design and project management; 
and Vignelll Associates was assigned graphic and communi
cations design.

Soon after that, Dineen was hired as president; ten Lem- 
lein, a leasing veteran from the Pacific Design Center, joined 
as vice president, director of leasing; and eventually Fern 
Mallis, a public relations expert with several design industry 
accounts (among them IDCNY), dissolved her firm to become 
vice president, director of marketing,

Location was always an issue
As expected, one of the foremost problems with the project 

was its location just across the 59th Street bridge. Convincing 
die-hard New Yorkers to go out to Queens instead of hustling, 
bustling Manhattan has not been easy, But with efficient shut
tle service and cabs or limos available to transport visitors, 
IDCNY executives are convinced that it is no longer a prob
lem. At this point, it may be more of a territorial problem than 
anything else. "We're dealing with a small group of elite East 
Siders who have the perception that Long Island City is a 
tacky, smoke-stack neighborhood," says Joseph R. Traina, 
executive vice president, Lazard Development, an operating 
arm of Lazard Realty. "But walk up Third or Fifth Avenue, 
both which used to be very chic about 10 years ago, and they 
are congested with sidewalk vendors and tacky shops open
ing up all over. You can't walk the streets in Manhattan with
out being hit by bus fumes. Out-of-towners who aren't used 
to this are going to find that at IDCNY, the nature of their 
busings is going to be much more pleasant than that of going 
from building to building and being intimidated by Manhattan."

A 10 minute trip across the 59th Street Bridge in a comfort
able IDCNY shuttle bus (from 919 Third Ave.), or cab, brings 
visitors to a neighborhood that is basically industrial, but 
changing. According to Traina, Citicorp is building a $300 
million office center just three blocks from IDCNY and the 
Port Authority is developing a $500 million mixed-use project 
at Hunter's Point on the East River. "The city is pitching in $4 
million dollars for street and subway improvements," he 
adds. "When it's all done, there will be an enclosed pedes
trian walkway linking IDCNY to Citicorp Square."

In addition, the availability of inexpensive loft space has 
attracted a number of artists and designers out to the area. "It 
may be the next Soho," says Traina, adding that when I.M. 
Pei first came out to the IDCNY location, he likened it to the 
first time he saw the United Nations site. "He remarked that 
before it was developed, the U N. site was a blight on Man
hattan. But just look at how fashionable the East Side is 
now—Pei felt that ultimately Long Island City would become 
like that."

A $23 million Urban Development Action (UDAG) grant 
from the U.S. government certainly helped give IDCNY 
momentum. Besides allocating money for street and public 
transportation improvements, the City of New York is provid
ing a 20-year lax abatement and a relocation assistance pro
gram for IDCNY tenants. Sweet deals for early tenants prom
ised larger spaces at half the cost. For Stephen Kiviat, presi
dent of Atelier International, the first contract manufacturer to 
sign, it was an opportunity to make a design center happen. 
"Without a major mart building. New York City was an ano
maly," he says. "There was also real concern about rents in 
Manhattan.” A.I. will double its space from 10,500 sq. ft. at 
595 Madison Avenue to 21,000 sq. ft. at IDCNY. The com
pany will move its entire sales and marketing staff into a stun
ning penthouse suite in Center Two by Designer's Saturday.
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What designers are saying 
about IDCNY

Speculation was abundant at first, but now the 
design community is in full support of IDCNY. 
Here are some ccwnments from a few architects 
and interior designers on the subject.

"I think that New York City is definitely ready 
for a major mart building. As a result of not hav
ing a single, centralized location for showroom 
sources in New York, I've often flown clients to 
Chicago for a day's worth of shopping at The 
Merchandise Mart."—Donald Brinkman, vice 
president, Censler and Associates, Architects

"If it was the best of all worlds, it would be in 
Manhattan, but we all know that nothing in New 
York is the best of all worlds. IDCNY will be
come a center for seminars and events, providing 
a sense of place for the design profession."— 
Roslyn Brandt, managing director, the HOK In

teriors Croup

"IDCNY creates a new focus from a real 
estate/marketing standpoint that New York hasn't 
enjoyed for many years. The city is following the 
example of many second-tier metropolitan cen
ters which have already launched their own de
sign marts. This is typical—New York either 
starts, or is the last to follow. While ISD has re
lied in the past on mart building sources outside 
the city, the firm firxis that generally clients hire 
New York designers for access to New York re
sources aixf products. IDCNY will therefore help 
us in providing better services."—/. Harrison Las
siter, vice president, ISD Incorporated

Active in the New York design community, Kiviat is also 
chairman of IDCNY's Tenant Advisory Committee (TAC) and 
president of Designer's Saturday. Not surprisingly, he feels 
that the future of the market is at IDCNY. Dineen agrees, 
"There is no question about it that Designer’s Saturday is 
going to change. We want to establish an absolute relation
ship with the group and continue it on the basis that whatever 
we do, we do it together for the betterment of the irfoustry." 
Says Mallis, "I would like to see Designer's Saturday open its 
doors and embrace the whole industry in New York City. If 
the group wants to maintain some sort of policy, it could 
sfjonsor certain events throughout the year, at IDCNY even."

Success of IDCNY measured in 3-5 years

What happens to Designer's Saturday largely depends on 
the success of IIDCNY, which experts predict will take ihree- 
to-five years to establish itself as the premier facility in New 
York City. After all, a design center is not born overnight. 
"Whatever The Merchandise Mart management did as well as 
they did it, was a slow evolutionary process that came about 
over a number of years," comments Schulweis. And it's true 
that since the Preview Opening last October, when only four 
showrooms were ready, traffic at IDCNY has been practically 
non-existent. "There's an explanation for that," says leasing 
director Lemlein. "We have 70 companies signed, but only 
about 10 showrooms actually open (at this waiting). Obvi
ously, each time a new company moves in, it will generate 
that much more traffic." According to Lemlein, it is only a 
matter of time before all the major contract manufacturers 
will move out to IDCNY. "Companies we’re talking with now 
are not saying that they are definitely not coming here," he 
says. As if to confirm this, Herman Miller, the only hold-out of 
the systems furniture giants, recently signed a letter of intent 
to lease space in IDCNY.

"The IDCNY has a magnificent site. Its location 
in buildings which are beautifully designed will 
certainly attract a professional following in our 
irvdustry. It may take a few years to become fully 
operational, but I find that there's great en
thusiasm for it in areas outside New York, includ
ing Washington, D.C., where I manage my own 
firm.”—Sartdra Ragan, national president. Insti
tute o( Business Designers

"Both as a design practitioner and as a spokes
person for ASIO and its Industry Foundation, I 
think that the more design center sources our pro
fession has available on a local basis, the better. 
There’s a symbiotic relationship between 
suppliers and design professionals; what benefits 
one also benefits the other. Our field is hungry 
for knowledge provided by educational prog
ramming and I endorse what IDCNY is doing to 
reach the professional community year-round 
with informative seminars and exhibitions."— 
janet Schirn, national president, American Soci

ety of Interior Designers
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(Left) "The side aisles, catwalks, and stairs 
give a den.'^ity to the layering of Center Two's 
atrium." says design architect Charles 
Cwathmey. "Vou can understand the 
building thnxigh the atrium." Center f>ie 
lab(}ve). which will b<* opi'n in 0(-tf>her. has 
similar detailing. "We were able to use a 
barrel-vaulted ceiling to give it a galleria 
look," remarks Stephen Lepp. project 
architect- "The space seems to soar."

plan. "We paid attention to every detail of the original Master 
Plan and have lived up to it," states Schulweis proudly. "This 
industry has never had so much attention paid to it by so 
many people who understand its well being.

"I firmly believe that companies will sell more furniture at 
IDCNY because it is a commercial facility designed to en
hance their business,” he continues. "The location is the lo
cation, and we can't change that. But except for that one 
item, we came as close as we could. There isn't a thing we 
could or would do differently."

Some wonder whether or not any New York market at 
IDCNY will eventually eclipse NECXTON. There are those 
who are convinced that Chicago will become a regional mar
ket along with WestWeek in Los Angeles, but that IDCNY will 
have national and perhaps, international impact. A major fac
tor in this prediction may just be the fact that IDCNY is new. 
Others disagree and do not think it is true that desigr>ers and 
architects prefer to come to New York to do business if they 
can see the same products closer to home. As for European 
interest, it stands to reason that New York is usually the first 
port of call and as soon as foreigners find out about IDCNY, 
they too, may come to see what's new.

At any rate, IDCNY Is a long way from becoming the home 
for the international interior design industry. It just recently 
started pitching to residential manufacturers and is still finish
ing up construction of Center One. But the potential is there 
and the vision remains strong. "In 10 years, IDCNY will 
probably be one of the major marketing platforms in the Un
ited States for both commercial and residential interior de
sign,” predicts Dineen. "I also visualize it not just as a place 
for showrooms, but a place for activities extremely important 
to professionals. This is key to its whole concept." □

IDCNY

Year-round activities 
spur Center's growth

Besides signing leases, a major thrust of IDCNY's program 
is to develop year-round activities at the center. "lEXINY has 
two of the most spectacular public spaces in New York City 
where an industry can gather, meet, talk, and exchange 
ideas," states Mallis. "There is no place else that such events 
can happen." After Center Four is developed with conference 
rooms, exhibit space, and auditorium rooms, there will be 
even more opportunities for meetings. Highlights of the past 
year include a museum-quality exhibition of the works of Afra 
and Tobia Scarpa; an ASID black tie gala affair; numerous 
lectures sponsored by the Industrial Designers Society of 
America; a salute to the Statue of Liberty; a fashion show; and 
laser light show produced by Elizabeth Arden to launch Karl 
Lagerfeld's new cologne.

Attention paid to every detail of master plan

As far as the physical plans for IDCNY are concerned, con
struction will begin on Center Three at the end of this year 
and on Center Four in 1987. Other elements in the Master 
Plan, including interconnecting walkways, an underground 
parking garage, entrance plaza, building additions, a hotel, 
street landscaping, and waterfront access may take as long as 
10 years to complete. There are plans for some 4 million sq. 
ft. of showroom space for the interiors industry, Lazard execu
tives emphasize that the whole project has to be phased, but 
that they have not officially cut anything from the master
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IDCNY
Tenant Listing

Showrooms open by October:
"Allsteel (temporary)
'Alma Desk 
'Atelier International 
"Artemide (temporary)
Cretchen Bellinger 
Bernhardt
BNI/Biltrite Nif^dngale 

'Brayton 
Bright Chair
CADSANA. Cadwallader and Sangiorgio Assoc.
Campaniello Imports
Comforto
Contract Marketing Assoc.

'Cumberlandll.M. Rosen 
'Davis Fumrixjre 
'Domore 
Domus Italia 
Donn Corp.

“Fixtures Furniture 
Fuller Contract Accessories 
Cregson Furniture Inds.

CS Associates 
Cullan Int'l/Bieffplast 

'Cunlocke 
'Hardwood House 
'Helikon
Hickory Business Furniture 

'Howe Furniture Corp.
'ICF
InteractlAcoustical Screens

IDCNY Milestones

Fall 1981: Lazard Realty purchases W-acre tract in Long Island City, 
with the intention of developing an office complex.
Late fall 1981: City of New York urges Lazard to establish a design 
center instead. Puls them in contact with interested parties, among 
them the Chicago Merchandise Mart, which is scouting around hr 
properties in New York City.
)une 1982: Talks with Mart owners about a co-venture break down; 
Lazard decides to "go it alone."
April 1983: fmmett Dineen leaves position as senior vice president. 
The Merchandise Mart, to become IDCNY president. I.M. Pei. 
Cwathmey Siegel and Associates, and Vignelli A.ssociafes join /DC- 
NY's team, launching parly held at the Rainbow Room, New York. 
July 1983: I.M. Pei reveals master plan for IDCNY.
Summer 1983: Federal government provides a $23 milTirx) Urban 
Development Action Grant (UDAC) to IDCNY. New York City 
awards tenants of the project a 20-year real estate tax abatement and 
appropriates $4 million to improve /oca/ streets and public transporta
tion.
Mav 1984: Construction at the site starts, Mayor Koch, other city and 
government c^fidals attend ceremony in Long Island C/ty.
October 1983: Atelier International signs first contract lease in Center 
Two. the first bu//ding to be developed.
October 1984: Knoll International signs first lease in Center One. 
June 1985; IDCNY sign atop Center Thrtv is lit.
October 1985: Prevrew Opcming held in conjunction with Designer's 
Saturday. Over 5,000 people visit IDCNY. Howe. Metropolitan Furni
ture, Fixtures Furniture, and Alma Desk open permanent showrooms. 
July 1986: Herman Miller signs letter of intent to lease .space at 
lULNY.
October 1986: Grand Opening planned in conjunction with De
signer's Saturday. Approximately 50 showrooms expected to be open.

IPI
•/C Furniture 
lofco

“Joyce Irtfemafiona/
Kenmore Carpet Corp.

'Kinetics
'Knoll International (temporary) 
'lack Lenor Larsen 
Levine Calvano Associate.s 

'Metropolitan Furniture Corp. 
'Mueller Furniture Corp.
'Myrtle Desk 
Nestler Carpets 
Orgatech 
Patrician Furniture 
Ron Rezek Lighting + Furniture 

'Rudd International 
Schafer Brothers 
Schumacher & Co.
Smith Meta/ Ar& 

'Sleelcase/Stow & Davis 
Storwal
Tuc^y Furniture 
Veneer Products 

'Westing^ouse 
Xception Design

IDCNY Facts

Owners: A Lazard Freres-related limited partnership.
Location: 29-/0 Thompson Avenue. Long Island City (just over the 
59fh Street bridge).
Total sq. ft.: More than I million in Center^ One and Two tPhase I); 
over 4 m///if)n plannch altogether /Phases ll-IV).
Phase I cost: $ 150 m///ion.
Sq. ft. leased: Almost 60 percent, or over 500,000-.sq.-ft. in Centers 
One and Two as of August i 986.
Architects/consultants; I.M. Pei & Partners, master plan; Gwathmey 
Siegel and Associates, design architect; Stephen Lepp Associates PC, 
project architect; and Vignelli Associates, graphics, signage, and 
communication design.
Management: fmmeff L. Dineen, president; Len Lemlein. vice presi
dent. director of leasing; Fern Mallis. vice president. marl:eting/ 
communiration.s; and Kathleen Scanlon, vice pre'^ldent. administra

tion.
Transportation: Bus /eaves lOCNY's SatelTiie office at 9/9 Third Av- 

and departs Long Idand every half hour daily, Monday-Friday, 
except during certain morning hfxjrs. Call 2J2/486-S252 for a com
plete schedule.

Signed leases:
Beauty with Marble 
Carnegie Fabrics 
Edward Pashavan 
Fi/zer/Pau//Weinsfeir) 
Cirsberger Inds. 
Laminates Unlimited 

'Mexiern Mode 
Scalamandre Silks 
Scandiline 
Staff Lighting 
Unifor

enue

'indicates Designer's Saturday members
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BANK DESIGN

By SARA O. MARBERRY
Senior Associate Editor

DESIGN FIRM 
MERGER UNIQUE 

TO INDUSTRY
Bold business decision 

realizes equality of gain for 
partners Heinz & Staffelbach

ast November, when designers Andre Staffelbach, 
FIBD and Jo Heinz, FIBD finalized the merging of their 
respective firms—^Andre Staffelbach Designs and As
sociates, Dallas, and interior Spaces, Topeka, Kans.—it 

was the end of one chapter and the beginning of another. The 
decision process which led to the merger, execution of, and 
re-organization of the two firms as one, Staffelbach Designs 
and Associates, is a unique story in itself, It represents the 
embodiment of good business practice by demonstrating that 
change is necessary to achieve continued prosperity.

As two separate entities, each partner had experienced a 
great deal of success which would ultimately make their 
union strortger. Staffelbach was born and educated as an in
terior designer in Switzerland and emigrated to the United 
States in 1962, After living and working in the New York met
ropolitan area, San Francisco, and Chicago, he relocated to 
Dallas, Tex. and founded his firm in 1966. He was one of the 
early pioneers of the marketing of interior planning and de
sign services for a fee, versus the traditional sale of products. 
Over the past 19 years, his firm's design fee billing had grown 
to over $2.7 million a year,

Heinz is a Nebraska native who graduated from Kansas 
State University with a B.S. in interior design. After working 
for several design firms in the midwest, she founded Interior 
Spaces in 1979 in Topeka, A second office was later estab
lished in Kansas City, Mo. in 1982. The firm billed about $.8 
million in design fees for 1985.

Over the years, Staffelbach and Heinz became acquainted 
through participation in industry associations. Both are past 
presidents of the National Council for Interior Design Qualifi-

L

cation (NCIDQ) and the Institute of Business Designers (IBD). 
They worked together on the committee that produced the 
"Trends" document for IBD in 1985. According to Heinz, 
they had talked about merging for a long time and had 
even exchanged employees during corresponding peak and 
off-peak work loads. But it was while they were working 
the "Trends" report that they got to know each other better 
and started seriously considering a merger. "We knew each 
other's work ethic and personality and felt secure that we 
could work together," Heinz says.

The decision to merge was finalized during a management 
retreat they attended in Vail, Col. early in the summer of 1985. 
The mediator at that retreat was a man named Henry W. 
Schirmer, FAIA, a 20-year industry veteran and principal con
sultant of The Coxe Croup, a Philadelphia-based manage
ment and marketing consulting company for professional ser
vice firms. Schirmer was hired to assist in the "how to's" of 
the merger. His expertise in organizational strategies and 
planning as well as in the "human aspects" of business was

on
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A custom-made credenza spans across customer service areas llett) 
near windows in Metroptslitan National Bank's lobby, done by 
Staffelbach Designs and Associates. Bank design is one oi the 
Dallas-based firm's specialties.

they wanted to go, and how they viewed the leadership," 
explains Schirmer. He distributed a questionnaire called the 
Likert Organizational Survey to all employees to determine 
their attitudes about the leadership, communication, moltva- 
tional, decision-making, goal-setting, and control qualities of 
the firm. "The survey showed some differences and some 
similarities," Schirmer reports. "I found strong leadership at 
the top, backed by solid production people at the bottom. 
Both firms had a definite mid-level management gap." To 
solve this problem, Schirmer recommended hiring an ad
ministrative director whose primary goal would be to set up a 
financial management system.

The Vail retreat was also used to hammer out Staffelbach's 
and Heinz's job responsibilities as well as organize the struc
ture of the new firm. It became clear that Staffelbach didn't 
want to give up financial control of the firm, wanted to be 
more involved in conceptual design and marketing, but de
spised day to day administration. Heinz, on the other hand, 
was willing and had the capability to do daily administrative 
tasks. "Each had talents that the other needed," says 
Schirmer.

It was decided that Staffelbach would be president, chair- 
of the board, and chief executive officer, while Heinz 

would be senior vice president and chief operating officer. 
Both are the major shareholders in the firm, along with three 
other employess. Irene Chen, a former accountant with 
Andre's firm, was hired to fill the new position of vice presi
dent of administration. After accountants went through the 
lxx)ks for each firm and three months' worth of legal issues 

decided, the merger contract was signed for an initial 
three-year binding agrt*ement in November 1985.

Management consultant has continuing role

"Henry was very valuable in explaining the merger to our 
employees," says Heinz. "He made presentations to the 
shareholders and to both of our companies. It was timed so 
that no one group knew about it ahead of another." Schirmer 
continues to be a consultant to the firm, but stresses that his 
role is and always has been one of an advisor, presenting 
alternatives that clients may or may not act upon. "It's very 
important when working with a consultant to look at ail the 
options and then take what applies to you and use it," says 
Staffelbach.

In the first year, the firm has experienced typical kinds of

man

to prove invaluable in the merger process.
"We had both reached a point where our firms had grown 

so large that it was becoming difficult to manage all facets of 
the business, Heinz notes, when asked for the reason behind 
the merger. Andre had 50 people and I had 15. We felt that 
our combined efforts would reach a greater market." And de
spite the differences in numbers of employees and design 
fees, it was to be a merger of equal forces. "One did not have 
more to gain than the other," says Schirmer, adding that a 
merger is easier to execute if one party is strong and the other 
weak, but that "these are both very strong people."

Audit finds middle management gap

A long-time business associate and friend of Heinz, 
Schirmer was familiar with Interior Spaces' structure and 
management goals. But, in order to learn about Staffelbach's 
firm before the retreat, he had to do an employee "audit." "I 
came into Andre's organization and talked to people on all 
different levels to find out how they felt about the firm, where

were
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STAFFELBACH AND ASSOCIATES PROFILE

Decision to merge made at 
management retreat
growing pains and adjustment difficulties. One such adjust
ment involved just recognizing basic personality differences. 
Heinz tends to be very organized on paper and detail- 
oriented, whereas Staffelbach's style is to work from "gut feel
ings." "We almost killed each other in the first month," 
laughs Heinz. It was also difficult for each to give up certain 
parts of the business, since they both had been doing it all 
their own. Each has a two-to-three page job description out
lining areas of responsibility. "I haven't figured out yet 
whether it works or not," muses Staffelbach about his job re
sponsibilities. "But I keep my job description on my desk and 
read it every morning."

Beyond the benefits of improved business management, 
immediate advantages of the merger include an expansion in 
services. Staffelbach's firm was principally involved in corpo
rate office, bank, and retail design, plus tenant space planning 
and development. Heinz brings experience in those areas, 
plus healthcare and hospitality design. Heinz also sees a posi
tive gain in the fact that the two principals of the firm are of 
the opposite sex, "There are some clients whom Andre can 
handle better than I and vice versa," she admits.

"The merger definitely has more positives than negatives,” 
states Staffelbach, "I'm still an entrepreneur at heart, but there 
comes a point when you have to change, because what 
makes an entrepreneur great destroys him too." And even 
though he still wants to "be on the mountain alone," Staffel
bach knows that together, he and Heinz will go further than if 
each was alone. "We have learned how much we can benefit 
each other," Heinz says. "But I don’t think we've begun to 
realize how much."

If he had to do it all over again, Staffelbach admits that he 
would take a closer look at the actual costs of merging before 
going ahead. "We spent about $75,000 on this venture," he 
laments. "1 didn't expect it to be so high." These costs in
cluded Schirmer's fee, legal costs, accounting fees, relocation

iCtyUmued on p. IbO)

on

Rich matehah, such as mahoganY. marble, 
and granite blend with soft lighting to 

illuminate a warm, sop/i/sf/cated 
environmenf (or Metropolitan National Bank 

labove. center and opp. page). Andre 
Staffelbach, president and lo Heinz, senior 

vice president, Staffelbach Designs and 
/Associates, discuss business solutions with 

Henry R. Schirmer, management consultant. 
The Coxe Croup. Heinz and Staffelbach 

fright) find that their working styles 
complement each other.
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Staffelbach project: Metropolitan National Bank, Little Rock, 
Ark,
Sq. ft: 30,000
Project design team: Larry Golden, IBD, principal in charge; 
Nancy Soultanian, project manager; Amy Bornowski, ASID, 
interior designer; Andre Staffelbach, FIBD, design advisor. 
Completion: May 1985
Project notes: This downtown facility for suburban Metropoli
tan National Bank occupies two floors in the new 26-story 
FirstSouth Building in Metropolitan Plaza. Challenged to de
sign an environment that would appeal to Metropolitan's cur
rent clientele yet reflect its growing stature in the banking 
community, the design team used rich materials and architec
tural elements to create a sophisticated, warm environment. 
Polished Dakota and Black Aixles granites that appear on the 
building's exterior and public areas are used on the banking 
floor, teller wall, and columns. Architectural details, such as 
stepped ceilings and soffits, blend with fabric-covered walls 
and subdued lighting to accent rich, hand-polished 
Honduras mahogany panelling and furnishings in customer 
service areas. A seating area in the center features a granite 
table and dark gray leather-covered lounge chairs. Custom- 
designed granite check writing stands flank customer areas 
and facilitate traffic flow to the teller line, which has a high
lighted purse shelf and furred-down ceiling.
Comment: "The elimination of any metal surface and use 
of mahogany and Black Andes granite gives the project a 

low-key, sophisticated image."—Nancy Soultanian, project 

manager.

Sources: Cisef;onds, desks, seating—lil. Knoll International, Slendig Interna
tional, Kroo U.S>., Cumberland Furniture. AcceMories—Smith Metal Arts. 
Fabrics—Spinneybeck, SunarHauserman, Herman Miller. Custom rug—Form 
III. Millwork—Cedarqui^t.

Staffelbach Milestones
Founded: Andre Staffelbach and A'.stKiates. 1966; Interior Spaies, 
1979. Merged as Staffelbach and Associates, November 1985.
Branch offices: Topeka, Kans. and Kan.sa.s City. Mo.
Principals: Andre Staffelbach. president and chief executive officer; In 
Heinz, senior vice president and chief operating officer.
Staff: 60 employees.
Services: Interior programming, planning, design, and specification of 
products for commercial facilities.
Commerical projects: offices, banks, retail, hospifa/ify, and 
healthcare.
Awards/designations: /6D/lnterior Design competition Silver Medall
ion award, 1985 (Interior Spaces!; IBD Distinguished Merit Award, 
1983 (Heinz); institute of Business Designers College of Fellows De
signation, 1977 (Staffelbach). 1979 (Heinz); Kansas .State Historical 
Society Preservation Award. 1983 (Interior Spaces).
Current projects: The Lomas and N<‘ft/(>ton Company, Dallas; Carry 
Jamestown showroom. Houston, and headquarters. Dallas; Cadillac 
Fairview Urban Development. Dallas; Southland Financial. Dallas; 
IBM. Dallas; Santa Fe Railroad headquarters. Kansas City. Mu.; and 
Larximark Hotel Corp., Kans.
Projected figures: $45 million dollar volume; $4.2 million total fees; 
with 1.6 million sq. ft. of space designed in 1986.
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Each firm needed 
the other's talent

'Continued from p, 158)
expenses, travel costs, and a psychologist's fee for job evalua
tion consultations.

Even though Heinz moved to the new firm’s Dallas head
quarters, both the Topeka and Kansas City offices are still in 
operation. Right now, about 75 percent of the firm's business 
is in the Dallas area, but the ailing Texas economy may 
change Staffelbach's market focus. Both principals agree that 
it is the former Staffelbach firm's repeat clients that are keep
ing them in business in Texas and project 1986 billing fees to 
at least equal combined figures from last year. This is signific
ant in light of the fact that some jobs are going for as little as 
$1 per sq. ft. in Dallas. Staffelbach points out that in a bad 
economy, many architects turn to interior design and the 
quality of work sometimes suffers. His old motto, "excellence 
from concept through realization," remains strong with the 
new firm and he vows that he won't lower fees to compete at 
the cost of these standards.

"We are fortunate to remain on the same level as before," 
admits Staffelbac h. "Many design firms in Dallas have gone 
out of business or let half of their employees go." He thinks

the economy may improve within the year, but says, "Texas 
is just overbuilt. Companies can't afford to expand right now 
and that's killing the design business."

On a more positive note, Heinz reports that the most sig
nificant change for the firm since the merger has been in the 
financial data area. "Irene's position as vice president of ad
ministration is vital," she says. "Before, we were just keeping 
up, but now we can look into the future and plan for expan
sion." Irene Chen's responsibilities include monitoring quality 
control and standards, providing administrative management, 
coordinating planning cycle and reports, plus doing adminis
trative financial management, human resource management, 
building management, purchasing, and legal requirements for 
the firm. Reports are generated by Chen on a weekly basis so 
that everylxxJy is aware of the financial position of each pro
ject. Heinz oversees all of this, explaining that by implement
ing such a system, the company hopes to "build the strongest 
possible firm and form a nucleus of people who understand 
every aspect of exjr business." If knowledge is power, this can 
only increase the strtmgth of an already successful design 
firm. □

Staffelbach project: FirstSouth Savings and Loan, Little Rock, 
Arkansas. Sq. ft.: 60,000
Project design team: Larry Golden, IBD, prindpal-in-charge 
and project manager; Cheryl Baughman, project designer; 
Andre Staffelbach, FIBD, design advisor.
Completion: June 1985
Project notes: Confronted by a four-story atrium and large 
glass walls, the design team had to balance volume and space 
with a comfortable atmosphere for FirstSouth. As the largest 
savings and loan institution in Arkansas, the company had 
expanded its Little Rock facility and was to occupy five floors 
in the new FirstSouth Building at Metropolitan Plaza. To en
hance the atrium, the design team reinforced tfie strong ar
chitectural characteristics in the banking floor layout. The 
teller line is centered under the balconies opposite the main 
entrance, overlooking the county courthouse, a 
landmark for the area. Staff workstations and customer service 
areas are placed on the perimeter. Two of die balcony levels 
feature full height glass walls; the one right above the banking 
floor is open. Once again, the Dakota Mahogany granite on 
the building's exterior was used to establish an interior design 
palette. At the client's request, orange and russet tones were 
used to match FirstSouth's corporate logo. Warm colors of the 
stone, fabric-covered walls, carpeting, and cherrywood 
casegorxis are enhanced by the atrium's natural light. 
Comment: "The objective was to make this large vertical 

space comfortable. This was achieved visually through the 
colors, forms, marbles, and woods."—Larry Golden, 
principal-in-charge and project manager.

Sources: Cjsc-Kuuds, desks, seatin*-iil, Zojtraphos Designs, Ltti., Cunlocke, In- 
tc*rtof Crofts, Acc:essoriev-M«.*tcoc, Smok.idcH, lighling-Nessen lamps, Boyd 
Lightin.- Fabrkv-Krtoll Ti-xtilcK. Unika Vitev U.S.A., Boris Kroll Fabrics. Lac
kawanna Leathc'r, Design Tec. Millwork-Architectural Woodworking. Fahrii 
paneivOdarquist.

Mid-height partition walb provide necessary privacy for customer 
transactions in FirstSouth Savings and Loan, Little Rock. Ark. (above). 
An open balcony overlooks the banking floor, (opp. page) which uses 

the same Dakota mahogany granite that is on the building exterior.
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BANK DESIGNI .

OKLAHOMA BANK TRIPLES SPACE 
WITH AWARD-WINNING DESIGN

Skylights dramatize 25,000-sq.-ft. interior

lobby below, while from the main floor, its curving perimeter 
adds drama to the space.

Notes Alison Hafar of the interior design firm, "We worked 
directly with the architects to unify the space. Special ar
chitectural finishes and features were employed to create a 
marriage that works visually and functionally.” Millwork trim

he award-winning architecture of Investors Federal 
Bank building, El Reno, Okla., cited for design by the 
Oklahoma Chapter of the AJA, inspired interior 
treatments by local firm Architectural Interiors, Ok

lahoma City. Indeed, much of Investors' space design is an 
enhancement of its architecture, drawing on curved forms 
that are found in large elements as well as details.

This building's most startling feature, as planned by ar
chitects Kaighn & Associates, is its lobby skylight which 

serves to flood the interior with natural illumination. A 
second-floor mezzanine provides a panoramic view of the

T
j

)
Soft gray lamifjale. wood trim, and wool fabric accent the teller line, 
which is located underneath the mezzanine floor (above). An angled 
skylight and curved rjutside mezzanine wall offer visual interest in the 
24-hour lobby (opp. page).

i
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INVESTORS FEDERAL

After-hours lobby 'a new twist'
was stained a honey oak color—a dominant interior architec
tural finish—to blend with desks; wood blinds were specified 
on perimeter offices.

The teller line, a main focus in the lobby area, is treated 
with soft gray laminate, wood trim, and wool fabric which is 
also applied to seating. Similarly, check stands, reception fur
nishings, and loan processing counters are designed in the 
same coordinated finish program.

Correlation of shapes, finishes throughout

•on seating, in tables,Radius forms are found everywhere 
stands, and on teller counters. The bank's president and 
executive vice president apparently requested that this design 
idiom, which sprung from the furnishings themselves, be car
ried throughout the facility. Entrance doors are therefore de
signed with radius-cornered window panes.

The 25,000-sq,'ft. project was designed for flexibility in ex
pansion according to future need. The second floor area is 
expected to be in full use within two years. It currently holds 
offices for accounting and mortgage lending. When finished, 
this level will permit addition of a trust department, law of
fice, bookkeeping, branch coordinator, and training room.

The first floor houses the main lobby, after-hours lobby, 
management offices, savings and loan departments, book
keeping, vaults, teller line, and employee lounge. Of these 
spaces, the 24-hour banking lobby, just outside the main 
lobby entrance, offers special visual interest with its angled 
skylight, brick paved floor, and rich millwork. Here, the 
overhead mezzanine is presented as a continuous curve from 
interior to exterior, echoing the forms present inside.

"The concept of the after-hours lobby with its ATMs is a 
new twist for the bank," says Hafar, while commenting that 
Investors Federal (founded in 1918) enjoys a close-knit rela
tionship with its customers. Upon opening the new facility, 
which tripled the size of the bank's previous quarters, a 
week-long reception was held to welcome the public. The El 
Reno bank is located in a suburb of Oklahoma City and
serves a rural farming population.

Bank logo colors—burgundy and gray—became the 
predominant palette for interiors. Black is used as an accent 
color. Direct and ambient lighting are employed to soften the 
effects of abundant daylight from the skylit interior. Energy- 
efficient Verosol blinds permit transmission of exterior light 
without heat loss in winter, or gain in summer. All windows 
are thermally glazed—R.W.

SOURCES
Seating—Gunlucke, Fixtures, Metropolitan. Novikoff, Vetlo, Brayton. 
Cas^oock—Novikoff. Tables—Cumlx'rf.ind, Tiiohy. Vecta, Novikoff.
Files—AllsieH. Accessories—MiDorvilri Products, Vogel Peterson,
Angus-Stuart, Sigma. Fabrics, leathers—Design Tex, Lackaw.inn.i I c.ith«*rs, 
Clark & Burchfield, S. Harris. Systems fumffoix*-_vVestinghrjUM.-'. lighfifig SPI, 
Floorcoveriog—Summit brick & tile, PaUr.itt carp^-ting. Laminate- Formica. 
Window treatmentv -Verosol, Nanick. WalUoveringv C omm.indcr Classics, 
(osephson, Highlands, Guilford. Artwork—Architectural Interiors, Rulhie 
Mittelstaedt of Interior Reflections.

A ikylight itjpp. page) floods the main banking ikxH with natural 
illumination. The mezzanine level (top) gives a dramatic view of the 
tabby below. Visual access to the 24-hour lobby is also provided by 
the tvf^zzanine level (above). iLs curved wall unifies both spaces, one 
of (he same architectural forms used in each lobby area.

Architecture—Kaighn & Asscxrialcs, Nixman, Okla,; Bill Kaighn, Dwame 
Rh(xic*s, Charles Kaighn. Interior Design—Arc;hitc*t1ural Interiors. (.)klah(xna 
City: Alison Hafar, Mike Holmes. Contractor—|.W, Skaggs, Oklahixna City.
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JEFFERSON BANK 
FAST-TRACKS NEW IMAGE

Neon lighting, European furnishings provide informal look

w
hen approval for the Jefferson Bank headquar
ters project was given in December, a comple
tion date of April was specified by the client, 
For most design firms, this would be a problem, 

but not for partners Kerry Ann Nelson and David Horn of 
Nelson/Horn Interior Design, Philadelphia, for whom a major
ity of projects are fast-track.

The firm had previously worked on two other branches of 
the Jefferson bank and has since worked on a fourth installa
tion. Altogether, Jefferson operates nine branches; the bank is 
12 years old.

The 10,500-sq.-ft. project illustrated on these pages func
tions as the bank's headquarters, and is located on Walnut 
Street in Philadelphia's central business district. For this 
branch, the majority of clients are area businesses.

The building site was constructed in 1926 by Breyer (of the 
ice cream company fame) and was initially used as office 
space. Later, it became a ticketing office for the Pennsylvania 
Railroad, and starting in 1963, it was used by four different 
saving and loan offices.

When the site was selected by lefferson Bank, more demoli
tion of walls and openings was necessary. The biggest prob
lem that Nelson/Horn encountered was a huge marble foun
tain weighing several tons which was inside the bank (left 
from a previous tenant). When a buyer could not be located, 
the designers were forced to demolish this as well.

Obtaining a casual, informal atmosphere was the design 
goal of the project. Horn explained that the basic premise of 
the project was to retain part of the structure's previous image 
while inserting contemporary elements.

Using furnishings from manufacturers with quick-ship pro
grams aided in the flow of the fast-track project, as did good 
relationships with these suppliers. The time factor dictated 
custom-design of a check-writing station which was manu
factured by BonaventureA/Voods.

Neon captures |efferson'’s 'signature'

A novel touch came in the form of neon used in front win
dow signage. Designer Jamie Conover Lilley, whose specialty 
is neon, duplicated Thomas Jefferson's signature from the De
claration of Independence. Since the bank is angled in from 
the sidewalk, designers intended to draw the attention of 
passers-by by means of Jefferson's neon script.

In addition to neon, other lighting elements were influential 
in defining the atmosphere of the bank. Designers took out 
fluorescent lighting and installed pendant incandescent fix
tures and diffused lighting in interiors. Incandescent lighting 
constituted wall illumination while halogen was the choice 
for task lighting and board room light sources.

The color scheme was initially darker, then went lighter at 
the client's request. With the current scheme, the eye picks 
up both warm and cool elements. Pink walls combined with
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dark green leather chairb achieve the effect of a Eurr)|X‘an
club.

The bank is laid out lo take customers from public, to
semi-private and private spaces. Five teller lines and a recep
tion area are located in the front of the bank. Customer ser
vice desks and loan officers' desks are further back, while the
board room is located furthest away from the entrance of the
bank—on the second floor, to the rear.

There is currently no automated teller, due to extended
banking hours offered by the branch, but it is antic ipaled that
one will be installed soon.

Nelson/Horn Interiors, a four-year-old interior design firm,
recently started working on bank installations which make up
a portion of its commercial work; the latter comprises 80 per
cent of commissions. —P.B.

SOURCES
Desk*. Knoll InltMii.ition.il BiWKlronm t.ihk> Dunh.ii. ConkTcmi' Uibli-s 
Knoll lnU*m,i1iiH>.il. Diinli.n Op<'r.ilor\' (hi>irv--Knoll Inlcm.ition.il (onk-r- 
ente seating Dunli.ii LnunKi' Sealinn \tolifi Inlom.Uion.iI CarjH-t 
K.ii.)'>ljn. LiKhtinK -AifcmKic. Il’l haiio', AU*liei lnti*in.ilional, N<“ss{>n 
Neon -t.imie Conovci lilli'v Ainr>soriev M<Don.ild PokIiuN Art-
work PhoCof^raphy—Alan CinN'-

Nt'iin 'fgn, (Irpu l;ng //lom.iv iofforson'-- ognafuro from l/io Dc< Liui- 
dun ol lnd>‘(h‘n(lrn{ V 'topi. < apftj/rs the .ikenktin ol pJssef^•hy. 
Dtirk green leather club iha/o ■oppj and fx-ndant incande>'Cenl 
liflhl lixiurc^ lahovvl aid in (reoffng an informal atmo-^pbvre in 
(he bank'- inlvnot.

lntori«>r Oesinn SeUon'HiKn Inlmoi I.X-.iun. Geticral lontraclor Mi<hael 
Fir.'.pn.
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Supplier Targets
-

$1 Billion
Banking Market

T
his month's bank furnishings 
section demonstrates how pro
duct lines are evolving to better 
serve the needs of end-users in 

particular niche markets. Increasingly, 
manufacturers p>erceive specialty mar
kets as a means of increasing their over
all share of the specification dollar.

One such manufacturer is Herman 
Miller, which has assessed the banking 
industry as a $1 billion marketplace (in 
furnishings and fixtures) and has 
targeted banking as a vital area for pro
duct adaptation and growth. The firm 
decided a few years ago to make a 
major commitment of facilities and re
sources to study the changing needs of 
bank and financial industry specifiers, 
following deregulation of the industry.

Efforts of the Herman Miller Research 
Corporation and other company divi
sions dedicated to its financial services 
analysis, led to a full-scale mock-up of a 
12,500-sq.-ft. bank facility. Named 
"Great Lakes Bank and Trust," it is lo
cated in the Herman Miller Pavilion in 
Grandville, Mich. Originally planned 
for exhibition from April through Au
gust, displays demonstrating various 
solutions to banking facility planning 
are now scheduled for an extended en
gagement through January 1987.

According to judy Leese, market 
manager, Herman Miller, nearly 100 fi
nancial institutions, including commer
cial banks, savings and loans, insurance 
companies, ar>d stock brokerages have 
visited the facility since it opened its 
doors last spring.

By transforming its showcase Pavilion 
site into a full-scale simulation branch 
bank and back-shop area, Herman Mil
ler creates an experimental theater to 
show how the elements of bank furnish
ings are indeed translatable into new 
formats that service today's bank cus
tomer and personnel. The traditional 
platform, teller cage, and back office 
configuration are replaced by partial- 
height Ethospace walls and components 
adapted to teller lines, check-writing 
stands, reception/information stations, 
and workstations for bank officers.

Fully modular, Ethospace has been 
adapted to merchandising displays and 
other bank fixtures as required. "We 
want to show that these products have a 
flexibility that can meet facility needs 
outside the traditional office," explains 
Pete Hoekstra, director of market man
agement, Herman Miller.

The mock-up's back-shop area is de
signed to accommodate machine and 
paper-intensive processes and displays

Logo for the mock "Great Lakes Bank and 
Tnjst" (upper left) is displayed prominently 
at the entrance of the facility (left) in the 
Herman Miller Pavilion. Ethospace walls and 
components have been adapted to teller 
lines, check-writing starvis, 
reception/information stations, and 
workstations for bank officers (center; right).

both Ethospace and Action Office sys
tems. Workstations are designed for a 
systems analyst, department manager, 
customer service representative, proces
sing clerk, and research specialist. A 
"mailroom" is also included to suggest 
solutions to problems of paper handling 
and processing that affect many banks.

Deregulation of the banking industry 
has broadened the range of services, 
and thereby the marketing programs, of 
banks. The physical facilities of banics 
have become an important means to 
express these services to a discerning 
public.

As bank officials look for ways to 
stand out from the competition, while 
enhancing efficiency and productivity, 
they will be looking for new product 
solutions from manufacturers geared to 
the financial market, image is the retail 
bank's life blood.

168 CONTRACT/September 1906



}
'r

■■’A

. i

S MPLICITY, 
ELEGANCE IN
=URN1SH1NGS

Mahogany, oak,
walnut create
high-status image
for bankers

D.S. Brown Co.—Stackable Forum
chairs are available with or without
armrests. Recess at side of the seat
facilitates assembly into rows.
Circle No. 242.

The Gulden Gallery—#1790 Ken
sington is a reproduction of a two-piece
Hepplewhite-style linen press. Interior

be configured with shelves orcan
drawers. Circle No. 208.

Meteor—Wedge system of modular
bank accessories is available in a single

double-sided configuration. Alsoor
shown is the Perpetual Calendar System
with modular LCD clock. Both units are
mounted on the high-tech 7004
checkstand. Circle No. 201.

Steelcase—Sensor ergonomic seating
features sculptured contours and scaled
styling to fit all body types. This au
tomatically responsive chair is for all of
fice workers. Circle No. 244.
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DavisHvrman Miller

Thonei

BANK FURNISHINGS

Leather, marble tops 
for executive desks

Tuohy—Standard hardwood species in 
the Dorian collection of executive fur
nishings are black walnut, Honduras 
mahogany, and American white oak. 
Veneers are selected plain-sliced 
flitches, book-matched with narrow- 
heart cathedrals. Circle No. 240.

Thonet—Three related arm and high- 
back chairs form the Archon collection 
for office use. Two sets are in wood; 
one is of injected-molded plastic. 
Circle No. 253.

Inwond Office Furniture—In oak or 
mahogany, the Lucera 2500 series con
sists of desks, credenzas, hutches, lat
eral files, and conference/occasional ta
bles. All desks include two data-sized 
file drawers. Circle No. 229.

Pace Collection—Executive desk chairs 
in the Kiruna series have a pneumatic 
lift for seat height adjustment. Tilt 
mechanism has tension control and stop 
button. Circle No. 248.

Tuohy Herman Miller—RiHeption/information 
workstation, part of the Ethospace line, 
projects an attractive face with wocjd 
tiles and white marble trans<iction sur
faces. In the background is an executive 
office, featuring Ethospace full-height 
walls. Circle No. 245.

Grcgson Furniture Inds.—Medium-bac k 
Swivel Tilt Chair has a five-prong wal
nut wood shroud base. Open arms 
frame a plain seat and back. All stan
dard walnut finishes are available. 
Circle No. 228.

Six top shapes and additionalDavis-
casegoods can create new perimeter 
configurations for the Wocxitcch 4000 
Conferencing system to aid inter-office 
communications. Circle No. 232.
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American SeatingBrayfon

Mueller—Hand-rubbed finishes distin- ’ American Seating—Worksurfaces for all 
guish the Varia case^otxis line. Wood organizational levels are provided by 
office system was designed in three the modular Integrated Table Croup,
edge details: classic (shown), urban, Showm is a shared-computer work clus-
and modern. Circle No. 227.

Shelby Williams Inds.—Curv(>d ladder- 
back of this chair is authentic Chippen
dale. Frame is hand-<arvt>d hardwoexi: 
shaped seat has foam padding over rul> 
bt‘rized webhing. Circle No. 23*).ter arrangt*ment. Circle No. 220.

Brayton Int'l.—Dt'signed for executive 
and clerical applications is the Connois
seur casegoods collection. Richly 
grained braywrxxl ash venwr is avail- 

» able in sc'verai w(K)d finishes, 
i Circle No. 222.

Benedetti—A bold design with slim 
proportions, Terrace captures a hint of 
the deco design influence. Desk is • 
shown with optional airbrushed rj 
graphics on the worksurface. |l

Circle No. 238. I
Hickory Busir)ess Furniture—Grace and 
simplicity are combinixi in Asnor series 
of side, conference, and swivel/lill 
chairs. Chairs feature a hand-carved 
crest rail and scrolled arm. ()ptm- and 
closed-arni versions are available in 
cherrywcKxl. Circle No. 217.

Condi—in the Entrepreneur executive I 
desk seric's, the tahle/de^k panel end has I 

separate internal channels for elec trical 
and communication wiring. The execu
tive return selection accommodates 
most personal computers and visual 
display terminals. Circle No. 202.

Ber)«*detli
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BANK FURNISHINGS

Files combine
strength, esthetics

Cleator—Designed by Arthur Porras,
ASID, Reflection series features a transi
tional design that enhances any office
environment. Available in a variety of
finishes. Circle No. 231.

Meridian—Metal lateral file cabinets ? 
can accommodate eledronic and con
ventional filing in a single system. M<kI- 
ules can be stacked one on top of the 
other, with reversible drawer access, as 
high as space will allow.
Circle No. 252.

Mebd/.jn

Danwood

Atelier Int'l. Lighting -The Onda ceil
ing lamp now comes in an incandescent f 
model. Lamp's light emanates from 
series of concentric circular grooves in | 
an opalescent cone-shaped plexiglass ! 
diffusor. The latter is set into its red, I 
white, or black enameled steel housing. 1 
Circle No. 241. *

a

Danwood—Teller product line offers 
features such as sealed worksurfaces, 
security gates, form counters, and indi
vidual customization. The Transaction , 
System is integrated with firm’s desk 
and office system prixJucts.
Circle No. 206. '

lonu

Hflikon
Jofco Inc.—Desk and credenza tops in 
optional burl walnut and leather ac
cented with 24K gold enhance the 
status image of the Hampton 9500 col
lection. Circle No. 251.

f AtvIiiT

Buckstaff—Sycamore series of desks, | 
tables, and comprehensive storage is 
made of sycamore with contrasting 
black lacquer. As an alternative to its 
natural color, the sycamore can be ' 
stained in a range of grays, browns and . 
greens, Circle No. 223. r

J
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Halhr Haller System: 
user-oriented. Furnishing system pro
vides custom-tailored desks which in
tegrate all technical equipment.
Orcle No. 285.

Training desks are
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BANK FURNISHINGS

Casegoods show 
hand-rubbed finishes

Baker—Recessed front of this executive t Brueton—Straightforward in design, the 

desk shows elegance of the Serif design. I Liberty chair consists of a hardwood 
Desk is shown with optional white ash frame covered with polyurethane foam 
burl top in bleachtxJ finish.
Circle No. 209.

I and resin-treated polyester fiber. Closed, 
upholstered arms curve upwards to form 
the back. Circle No. 216.

Artec—Crafted from African mahogany i 
veneers and Honduras mahogany sol
ids, units in the Planus group are offered i Newport side chair is constructed of 
with tops of Carpathian elm burl veneer . stcambcmt solid cherry, oak, or walnut, 
or top-grain leather. Group consists of . Sculpttci seat and back assure seating 
double pedestal desks, credenzas, and 
conference tables. Circle No. 221.

Gunlocke—Elliptical in design, the

comfort. Circle No. 235.

i Matel Mfg.—Series 9000 features five 
Krueger Int'l.—Individual units can be standard designs of freestanding

checkstands available in laminate, 
polished stainless steel or polished 
bronze. All designs can be custom- 

• executed as to size, surface material, 
and finish. Circle No. 207.

Artec

Crahl—Custom engraving is available 
at no extra charge on specified seating 
models in leather upholstery. Cold or 
blind lettering of initials or an entire 
name may be selected. Circle No. 204.

joined together to form various config
urations in the Colorado seating system. 
Seat and back are fully upholstered, 
joined by a plastic profile.
Circle No. 247.
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Cumbt'rLsndHawnrth

Patrui^n IZCO Seatinf!

Cumberland—A wide range of woods Seating—Twelve different chairsIZCO
and finishes are available in the Geneva can be created with options offered for
bevel-dc^tailed executive desk arKi cre- the 400 Ergonomic series. Series of of

fice chairs is built arcxind two basic dt*-denza series. Bt'vek*d lops come in a
signs. Circle No. 230.choice of 14 marbles. Base of the table

desk is black and red steel or polisht*d
Haworth—The Cygnia wchxI furniturechrome. Circle No. 233.
system is fully compatible with the
firm's UniCroup open plan office sys-Patrician—Button-tufted wing-back styl-
lem. This gives bankers an extensive in-ing on the Hartford series is comfortable
tegrated furniture line offering.as well as elegant. A five-blade steel 

base is coverixj by a worxi cap,
Circle No. 205.

Circle No. 218.Collins & Aikman

Collins & Aikman—Cut pile construc
tion of Iridescence is made up of six 
colors that create a texture much like 
pointallist paintings. Made of Antron III 
nylon. Iridescence carpet is yarn-dyed 
and available in 12 colorations.
Circle No. 215.

Watson Furniture Systems—Multi
printers, VDTs, and keyboards are all on 
pull-out shelves in the Data Monitoring 
Center. Centrally located accessory in
sert panels provide a mounting surface 
for phones, speakers, and outlets.
Circle No. 211.

Spec'built—Office products from this 
firm were used in E.F. Hutton's New 
World headquarters building in New 
York. Project consistc>d of 284 private 
offices and about 600 traders' stations. 
Circle No. 214.
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BANK FURNISHINGS

Clean lines give chairs
tailored look Patcrafl

Elite/Biltrite
/»;

/: ;

Elite/Biltrite—There are no sharp edges 
in the Encore series of wood casegoods. 
All edges, tops, and end-panels have 
soft, radiused corners. Circle No. 210.

TAB Products Kimball

Allied Fibers—Deep teal Trianon carpet 
of Anso IV nylon covers an angular 
stairway at the Resource Bank & Trust in 
Minneapolis. Circle No. 249.

Stow & Davis—Made of welded steel, 
structural panel frame of Elective Ele
ments electronic support furniture is a 
separate component in itself. Panel sur
faces, in a wide range of surface treat
ments, can be hung on the frame. 
Circle No. 243.

Lunstead

Kimball—The 900 series Executive U 
unit consists of a desk, credenza, flush- 
height worksurface, and modesty panel 
with U return. Options include a hand- 
tooled leather top and decorative mold
ing. Circle No. 203.

TAB Products Co.—Office Environ
ments Panel System features wood trim, 
fire-retardant fabric surfaces, a range of 
heights and widths, and host of hanging 
components and pedestals.
Circle No. 236.

Allied FibersLurtstead—Transitional detailing ac- I 
companies hand craftsmanship in the 
Signature series of desks, credenzas, 
and credenza superstructures. Each item 
goes through several separate finishing 
steps. Circle No. 213.

5tow & Davis

Palcraft—Sachet carpeting is shown in 
the executive suite of the Trust Com- • 
pany Bank headquarters in Atlanta. [ 
Treated with Dupont Teflon for soil re
tardation and static control, carpet is 
available in custom colors. s
Circle No. 286.

176 CONTRACT/September 1986



yiwL

Executive Furn. Harl Int'l.—Hari Matsuda has designed
a line of furniture for executives who
use offices for both confidential
work and unscheduled meetings with
staff. A flip of Hie lid conceals or reveals
a confidential worksurface.
Circle No. 234.

Dunbar—Desk and credenza were de
signed by Enloe & Summers, an interior
architecture and design firm specializ
ing in banks and law firms. Furniture
crafted by the Biedermier cabinet-maker
in and around Vienna in the first half of
the 19th century inspired the series.
Circle No. 237.

Russ Bsssea

Vecta Contract

Hari Int'l.

. Russ Bassett—Available as slarler/adder
systems for custom installations or free
standing units, The Windsor Collection
of lateral files combines the strength of a
welded steel inner framework and

; drawers with select hardwood exterior
cabinets. Circle No. 200.

Vecta Contract—Profile of the up
holstered Winsor White chair is
fashioned of multiple layers of cherry,
oak or maple, laminated and pressed
into a modified oval shape.
Circle No. 212.

Executive Furniture—U-shaped module
for executive or secretary is an er
gonomic workstation. Work area in-

' eludes wire management, pull-out
computer keyboard drawer, and space
saving pedestal which transforms dead
space into a hanging EDP and data fil
ing area. Circle No. 287.
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I really like open plan systems. 
But I can only afford desks. 

Guess Fm stuckwith desks,rig|it?

B'rong.

44

99

The Samsonite 28-Minute Office’. Specially designed 
intbrmation processing 
stations, and more.

The Samsonite 
28-Minute Office is the 
unique, open plan s\stem 
\x)u can own for about 
the same ctxst as ordinary 
desks and panels.

Each self-contained 
unit is a complete, highly 
efficient workspace - 
attracthe, well designed 

and
' \ built
\ V with

Sy Samsonite’s
sturd) w’orkman.ship.

"You can order add
on or shared units as \ou 

gn)w. And meet the exact needs (if xour office 
with our wide range of 
models - including secre
tarial. supervisory.

.Axki-on units im:Tvuse 
flexihititv

We also offer a com- 
^ plete range of acces.sories

Pl^to help \'Ou organize and

adapt each space even further. 
Call Samsonite now for more infi)rmation 

about our 28-Minute Office. \bu*ll see the kind 
of system you really like. At a price you il love.

% %

Our iru/f choice o/ticcessoni’s 
customize iwh worki^Hice

We make offices work for people. 1-800-527-6278
Samsonite

FURNITURE

In 'lt.*nnc-sM.-f 6l5-HU<-i>>nn
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WEU ADMrr KROY HAS THIS REDEEMING QUALITY: 
YOU CAN TRADE IT IN ON A MERUN.

1-800-742-5685, ext. 99.
Hurry, this redeeming

to use. And its five times faster 
than your Kroy 80E.

Think of the time you’ll quality of Kray’s will last only as 
save. Not to mention the money, long as this trade-in offer.
Merlin will make 
even your biggest J 
lettering projects J 
seem easier 

For the
nameof theVhritronics | 
dealer nearest you, 

ply complete and 
mail the coupon. Or 
call 1-800-MERLlN-l 
n-8(X)-637-5461).
In Minnesota, call

It isn’t often that well in 
any w<^ tout the competition. 
But in this case, it’s for our own 
good. As well as yours.

Right no\y for a limited 
time, you can trade-in your old 
spin-and-print Kroy 80 E or any 
other lettering machine at your 
Varitronicsd^er.You\\ receive a 
substantial trade-in allowance 
toward the purchase of a Merlin 
electronic lettering system.

There’s never been a 
better time to buy a better letter
ing system. One that’s already 
very affordable as well as ea^

Call t-H(10-MERLIN-l (1^00-637-5461) I □ Send me the name ol the nearest I
Varihtmics dealer.

□ I'd like a demonstration 
of Merlin.

Varitronic Systems, Inc. 
Dept.Na 013409 
RO. Bcbc 234 
Minneapolis. MN 55440

Name

sim )Bus. Phone i

Company

Bus. Address

JI City
ZipSlate

Merhn*-aiv0Mm]liaiMiMrk»tU>nln>nrSM*rnH In. Kmv* .uid tTRBkrnd tradcnufknl Knw In

W MERUN
VARITRONICS Circle 84 on resder service cardB Y
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THE A&D BUILDING INVITES YOU 
TO EXPERIENCE DESIGNER’S SATURDAY 
FROM AVERY SPECIAL VANTAGE POINT.

Designer's Saturday MembersThis year our 12 Designer’s Saturday members 
present you with more than just the very 
t the industry has to offer. They'll also pre- 
•ou with a chance to win the very finest 
ttan has to offer.
as dinner at the Four Seasons and the 
^e Dove. Gift certificates to Tiffany’s and 
dale's. Tickets to the ballet, opera and 
Dancing at Regine s. Breakfast at the 

a membership to the Museum of

er's Saturday treat yourself to the 
^t makes Manhattan the center of 
'e you're discovering what makes 

the center of the industry.

Building . 150 East 58th Street, New York City I0I55 • 212.644.6555

1. American Seating Company
2. Arconas Corporation
3. Artemide
4. Corry-Iamestown Corporation
5. Croydon Furniture Systems
6. Kimball Office Furniture Co./Artec
7. Krueger
8. Lehigh'Leopold/Cole L.B.E
9. Madison Systems/Madison Furniture

10. Reff Corporation
11. Vecta Contract
12. Zographos Designs Ltd.

tele ts on reader service card





CREATED FOR PEOPLE WHO THINK BIG.

The job was to build yet another 
condominium.

The kind of project that's 
been done at ieost ten thou
sand times before. But some
how Arquitectonica found a 
way to make this one different.

Stop-you-right-in-your-tracks
different.

We love that kind of thinking
In fact, we designed a ^- 

ciai fiberfor contract carpeting 
so you'll be able to achieve the 
same kind of thing. No matter 
what kind of building it wiii be 
going in.

Ifs calied Nouveile.
Provocative styles, unlimited 

colors, Buitt for durobility. easy 
maintenance and 
colorfastness.

With Nouveile you can make 
it look like no or^ has ever 
done it before.

For nxxe information, cal! 
1-800-241-8965.

Nouveile
CARPET FIBER

Circle B6 on reader service card



October 2^31.1986
Atlanta Market Center

The Southern Contract Source-
The space planners market where
intelligent design decisions are made.

For more information c»ntact the
Atlanta Market Center
240 Peachtree Street, Suite 2200



of wood and HPL tops. Central 
locking is a standard feature on 
ail desks. And. like all National 
products, the 4900 Series offers 
in-stock availability and 
responsive service.
Discover the best of a new 
National tradition, and take 
advan^ge of National’s quality 
and value.

Timeless
design.
Timely
delivery.

Introducing the 4900 Series, a 
complete line of office furnishings 
that combines timeless design 
with practical convenience. With 
its rich walnut finish, the 4900 
Series marks a new level of 
craftsmanship at a price that 
represents maximum value
Office, conference and electronic 
support models provide a choice

The 4900 Series.
NATIONAL
C3FFKIE FURNITURE CO.

1600 Royal Street Jasper. Indiana 47546 
Telephone 612.482.1600

Circle 18 on reader service card



347 North Lindbergh Boulevard • Saint Louis, Missouri 63141-7888
314/993-8100
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Simple answers to the seven most puzzling 
questions about open office planning.

Get this neu) brochure and find out how Rosemount 
flexibility helped others solve the tough problems 
Call 1 ■800-328-6446 ext 717, or send in coupon

In Minnesota call 672-933-0996 ext. 777

_ L

V
'■

Rosemount is people, planningfor people.
r

MAILTO Rosemount Office Systems, Inc., Dept. 717 
21785 Hamburg Avc., Lakeville, MN 55044-8003
NAME____________
COMPANY NAME- 
KIND OF BUSINESS
ADDRESS_________
CITY’___
PHONE (

s

Rosemount
Office Systems, Inc.

i
\

Circle 90 on ruder service cerdZIPSTATE
I■ 'i

i See you at our NEW Showroom #839 NEOCON
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PRODUCTS & SERVICES

Li
SILK SCREEN SERIGRAPHS 
AVAILABLE IN LIMITED EDITION
Two new silk screen serigraphs by 
artist Robert L. Bowley are avail
able through W.W. Graphics. Of- 
tcred in a limitecl exlition of SOO, 
serigraph measures 24- by 24-in, 
and is offertxl in shades of jade 
green, mauve, and lilac with 
touchc»s of gold. Circle No. 276.

CENTER TABLE BASE 
FEATURES LIMESTONE TOP 
Italian center table base from Sir- 
mos, Inc. measures 31-in. high, 
20-in wide, and 20-in. in diame
ter. Product has limestone top. 
Circle No. 280.

T

Davson

DURABLE PLASTIC ENCASES 
LETTER DISPLAY BOARDS
Inform series of changeable letter 
display boards is offered from 
Davson, a division of Eldon Induv 
tries. Sigit's face is contoured arxl 
encased in durable smt>ke-gray 
plastk. Face can be easily re- 
movrtl when changing mess«!ges. 

icircle No. 270.

WOOD CHAIRS COME 
IN THREE VERSIONS
Miche/le is orre of fh<^ chairs from 
the Classic Designs in WrxxJ seat
ing colltxTion from Brayton Inter
national. This style comes in three* 
versions—spindle back, open 
back, and paiH*l back.
Circle No. 271.

EMR

WALL SCONCE IS OFFERED 
IN BRASS OR CHROME BOWLS 
Wall sconce from EMR Lighting 
combines brass or chrome bowls 
with lucite panels which reflect 
light. Sconces are available with 
incandescent, PL, or halogen 
bulbs. Circle No. 273.

W.W. Craphir s

MOBILE FILE HAS 
EASY-SLIDING DRAWERS 
Mt)bile File line from Borroughs is
d(*signed few papt*r-flow manage
ment. Steel ball-bearirjg suspen- 

system allows drawers to slide

t . ..••••Sr -t /ns/de Outiittor^
Sion
easily, rcgardlt*ss ijf the amount of 
filed material. File has durable cas
ters, front caster liKkability, and

SOLARIUM/SKYIIGHT SHADES 
ARE EASY TO INSTALL 
SOS Manutrac shades from Inside 
Outfitters, Inc. are desigm*d for 
solarium or skylight use. Manual 
sh«xljng systt>m i.s economical and 
easy to install. Sunshades are 
supplied by Phik*r Wire in 22 de- 
cewator colors. Circle No. 281.

lin king lops, 
Circle No. 278.

Cunloi'ke

BrjyliynCARPET COMBINES WOOL 
WITH LYCRA FABRIC
The Confetti collection from Cun- 
locke combines wool with the 
stretchability of Lycra to provide 
tailoring capabilities for cun/ilinear 
seating designs. Line is available in 
10 colorways and in 54-in. widths. 
Speckles dispersed throughout the 
weave create confetti-like l(K)k. 
Circle No. 272.

EXECUTIVE DESK 
IS CANTILEVERED 
Cantileveri*d executive desk from 
Estel Inc. is designed by Oscar 
Niemeycr, Top is available in 
glass, rosewood, or black oak, and 
base comes in polished aluminum 
or gun metal. Circle No. 294.

Bnrroufih'-

VENEER MANUFACTURER NOW 
OFFERS COMMERCIAL SERVICES 
Artistry in Veneers division ol 
Eagle PlywiMwi & Door Manufac
turers, IfK. is offering its compre
hensive servii es In the ccxnmerc iai 
market. Firm c.m lake projects 
from tlie sU>ps of vernier seltxtion 
and matching, through design and 
project completion. Also. Eagle 
pw(Kesses selecled veneers into ar
chitectural wood panels and 
dcxws. Circle No. 282.

M.idison

TRANSITIONAL DESK 
FEATURES RECESSED PULLS 
Transitional desk with recessed 
fingertip pulls is part the 4200 
sexies from Madison Furniture In
dustries, a division ot Shelby Wil
liams. Dt*sk is available in a wide 
range ol finishes.
Circle No. 277.
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Coming In November CONTRACT• ••

Corporate Offices 
Executive Buyer Editiona

November CONTRACT'S "Executive Buyer Edition" delivers Bonus Circulation to 5,000 office 
managers and facility planners, plus 2,000 Canadian contract designers and architects. Over 36,000 

decision-makers get information to help them with their individual business needs.
Editorial features include:

Corporate Offices: In-depth portfolio of well- 
designed corporate offices.

Corporate Fumiture/Fumishings: Product review of 
the latest offerings from major manufacturers.

IBD/CONTRACT Magazine Design Competition 
Winners: Winners of the competition co-sponsored 
by CONTRACT and the Institute of Business 
Designers.

Specifier's Drapery, Upholstery & Wall 
Fabric Market Report: The latest fabric 
introductions from major 
manufacturers.

Desk Accessories: Top-of-the-line desk aides for use 
in corporate offices.

Ad Value For Suppl^rs: Your ad in this issue reaches 
over 36,000 decision-makers in a pertinent editorial 
environment. Call Gary Puro, associate publisher, 
at 212-869-1300. Ad space doses Oct. 10.

CONTRACT
A Gralla Publication
1515 Broadway, New York, NY 10036 ■ 212-869-1300f XECUCIVE SUYER EDITION
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Circle 94 on redder service card
PRODUCTS & SERVICES

ft-

SEATING SERIES HAS BEEN 
LICENSED FROM GERMAN FIRM
Dialog -leafing series has heen 
licensed from Art Collection Con
tract Division of Dreipunkt/Cer- 
many by Davis Furniture Ind. Inc. 
Tubular sieel frame chair is avail
able in poltsht-d chrome, brass, 
bronze, or black with gunmelal 
gray fintshc*s on ihe frarru*. Cush
ions are availaljle with rib-cross 
stitching in fabric or leather.
Circle No. 279.

•pif- Aitkko

NEW FIBER SYSTEM 
FEATURES HEAT SET YARN 
Amoco Fabric and Fibers Com
pany has introduced new Marque- 
saLana fiber system—Marquesj 
Lano/ST—dc*veloped for use in cut 
pile constructions. The yarn sys
tem is a 1450 denier, two-ply 
heat set yarn of bulked continuous 
Marquesa Lana fiber, Pictured is 
Monaco from Criterion Mills 
which utilizes the fiber.
Circle No. 284.

CLIP HINGE SAVES TIME 
IN INSTALLING DOORS 
lulius Blum, Inc. has intrcxlucc^ a 
new ‘‘clip” hinge designed to help 
manufactuiers reduce labor costs 
by retiucing door installation to a 
matter of seconds. The hinges 
simply snap onto the mounting 
plates one after the other, without 
the need for fixing screws.
Circle No. 298.

LOW, SQUARE TABLES 
DISPLAY FIGURE COLLECTION 
New from Slendig is the Charlt*s 
M(X)re table designed for display
ing miniature figures, Low, square 
tables have glass tops over interior 
stepped terrain.
Circle No. 297. ■ 4: a:

A
Blum

CUSTOM DESIGNED TABLES 
OFFER RUST-PROOFING 
Pompeii Casual Furniture of 
Miami offers custom contract 
metal designs for public areas, 
rcKims, and other interior use. All 
tables are of aluminum tubing, 
steel-tilled rust-proof construction. 
Circle No. 275.

HAVE YOU HERD THE MOOS?
Sample our sets! Come to Custom Resource 

foi top quality domestic and international 
upholstery leathers. We feature every color 

imagineJsle, from Banana Yellow to. .. 
dare we say it?. . .

Purple cowl
BY APPOINTMENT ONLY

Sh'ndiii

COMMERCIAL CUT PILE CARPET 
FEATURES HEATHER lOOK 
Bigelow has iniroducc'd Design- 
sc ajx*. a cut pile car]«*l with a sul>- 
lle moresque etfext. Product is 
((XJsifuc tc>d of DuPont AnI/on BCF 
Nylon and comes in 24 colorways. 
Circle No. 307.

CUSTOM RESOURCE INC.
206 Spring Street, New York, NY 10012 212/477-5009

Pompeii
Circle 93 on reader service card
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PRODUCTS & SERVICES

CARPET TILES 
COME IN 11 COLORS 
Ldx)floc offers cdrpel tiles in 11 
colors plus a heathered look. The 
tiles clean and wear like vinyl but 
give the appearance of carpet. 
Product has static-control feature, 
ideal for computer room use. 
Circle No. 306.

Lawrence brass, chrome & stainless
You put a lot of time and effort into your designs.

Only Lawrence has the breadth of products. 
I ■, quality, inventory, service and pricing you 
/ffl need to meet your high standards. No wonder 

we’ve been the choice of designers since 1881. 
W Lawrence fine brass, chrome and stainless 
products are detailed in a colorful 52 page catalog. 
A’ your dealer or contact us for a copy today.

Bolinfi

OFFICE CHAIR FEATURES 
CONTEMPORARY STYLING
Contemporary-styU»d all-purpose 
chair from The Boling Company is 
available with straight legs or with 
swivel (shown). The frame is 
constructed from wrxxJ, and the 
seat and back are offered in a wide 
range of fabrics.
Circle No. 299.

LAWSMCE METAL PRODUCTS
RO Box 400-M, Dept. C • 260 Spur Dr. South.

Bov Shore, NY 11706 * 516-666-0300 
Prefabneateo Roilirg Posts • Componerits • Custom Fabrtcation

Labodof

CARPET PRODUCT IS DESIGNED 
TO PROTEO AGAINST SOILING
"Tefl«)n” Toughcoat from the per
formance products group of the 
Du Pont Company is a new carpet 
protection product, designt>d for 
use at the mill level. Product is in
tended to improve resistance to 
dry soil and offers increased oil 
and water repellenc^.
Orcle No. 309.

Armstar
FABRIC LINE OFFERS 
PERMACIAZED PROTECTION 
Woodson has intrexfuced a line of 
"Grid" fabrics which are available 
in 57 colorways, ranging from vib
rant to neutral. Fabrics are Pt*rma- 
glazi’d and Zepel protected. Also 
available are wallcoverings offered 
in m.iny colorways.
Circle No. 274.

FLOOR TILES, WALL PANELS 
FEATURE MARBLE AGGREGATE 
New from ArmSIar is the Armstone 
line of marble aggregate floor tiles 
and wall panels. A selection of 
finishes, sizes, thicknesses, and 
natural colors is offered.
Circle No. 300.

FABRICS ARE SUITABLE FOR 
OFFICE OR HOSPITALITY USE
VWR offers three commercial 
fabric
and "Biscayrte" d^*sigrK.<! for hos
pitality and office seating.
Circle No. 308.

"Montego," "Saratoga,"

W<xx/son
Circle % on reader service card
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Circle 102 on reader service card

PRODUCTS & SERVICES
IT’S A

FLOORCOVERING, 
WALLCOVERING 

COUNTERCOVERING, 
COLUMNCOVERING. 

PARTITIONCOVERING.
PANELCOVERING.

PLATFORMCOVERING.

f

IT’S TRETFORD. HIGHLY POLISHED ALUMINUM 
CREATES GLEAMING FINISH 
Jean Renoux Designs offers 
platinum-look finish dining 
furniture. Highly polished 
aluminum alloy creates this bril
liant kxjk. The 54-piece line of di
ning room furniture and acces
sories includes tables, chairs, street 
lamps, light scones, serving trays, 
and ice bucket stands. Other 
finishes ir^dude 24-karat as well as 
custom colors. Circle No. 304.

room

Commonwealth

CONTRACT FURNITURE LINE 
INCLUDES LOUNGE SEATING 
Commonwealth Contract Furnish
ings has introduced Itxjngp seating 
and multiple seating lines. Pic
tured are stjfa and loveseat from 
the Alleghany Croup.
Circle No. 302.

Allcoverina Tretford is now available in six new colors:
Msty Olive, ^ndy Gray, Navy Blue and three different Gray Blues. Send 
tor samples and ask about our cut-order, in-stock program tor immediate 
delivery. Contact Eurotex, 165 West 
Ontario St„ Philadelphia, PA 19140.
800-523-0731. In PA 215-739-8844.

KEIROTEX
Renoux

DESK ACCESSORIES ARE 
CONSTRUCTED FROM WOOD 
The Finewood Collection of desk 
accessories from Quality Lines in
cludes wooden desk sets and pen 
sets with bases constructed fr«n 
rosewood, walnut, and oak. Also 
offered are solid oak rolltop boxes, 
card file 1k>x€?s, brass desk lamps 
and bcxjkends. Circle No. 283.

Donn

METAL CEILING SYSTEM 
IN ALUMINUM OR STEEL 
Paraline ceilings from Donn Cor
poration are available in two pan 
widths and a choice of more than 
100 colors. Five different carrier 
systems enable the ceiling, which 
comes in aluminum or steel, to be 
installed in most exterior and in
terior applications, The Paraline 
system is fire rated for safety pur
poses.
Circle No. 303.

Quality Lines

SUSPENDED DRAWER UNITS 
AHACH TO WORK SURFACES 
Suspended drawer units have been 
added lo Storwal International 
Inc.'s Select 4 Group of modular 
pedestals. Units, which easily at
tach to work surfaces, are avail
able in two depths, 20- and 24-in,, 
and in three drawer combinations. 
Four drawer front finish options are 
available—metal, oak veneer, 
plastic laminate and custom fronts. 
Circle No. 305.

SENSUOUS LINES FROM ITALY. 
IMPORTED BY EBER'S.

€MK/ 100 PERCENT FIBERGLASS 
WALLCOVERINGS 
CANNOT BURN
FibreWall woven 100 percent fi
berglass wallcoverings by Regal of 
Scandinavia are nonflammable, 
abrasion resistant, and washable. 
Circle No. 310.

casual furnishings for indoors and out
945 RT. 22, NORTH PLAINFIELD, NJ 07060 

201-755-5200 • TELfX: 277472 EBERSUR

Circle 100 on reader service rant
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B
LINGUANOnOjNC
450 Southlake Boulevard 
Richmond, Virginia 23236

Representatives:
Boston. MA 
Leeds Assoc.
(617) 527-4121

Philadelphia. PA 
B&L Associates 
(215)789-1699

San Francisco. CA 
Mayer/Abadie Assoc. 
(415) 552-0511

New Ybrk. NY 
Weatherhead Assoc. 
(212)777-0808

Circle 101 on reader service card

Dallas, TX 
The Eix Company 
(214) 747-1008

Chicago, It 
Ernst Assoc. 
(312) 467-1790



CATALOGS & BROCHURES
•L*'

Allsteel's Advanced Function 
Penta Task Seating is illustrated 
and explained in a brochure of- 
fert*d by the firm. Swivel-tilt articu
lation and tension adjustment; ad
justable, lockable backrest and 
seating angles; and free-float 
seai^ck are among features out
lined. Circle No. 257.

Decorative inserts, a m*w addition 
to Woodfold-Marco's product line, 
are displayed in the company's 
brochure. Inserts come in three 
styles. Circle No. 264.

The Art of Marlex is the latest col
laboration of art director Jim
Sebastian of Designframe, Bill 
Walter of MartexAVest Point Pep- 
percll, and photographer Bruce 
Wolf. In this catalog, Designframe 
looksHarter Systems Planning Guide 

discusses office space planning 
and the taskAeam approach to in
tegrated office design. The Harter 
Task Furniture System and Task. 
Seating System is explained in de
tail. Diagrams illustrate the guide. 
Circle No. 291.

LinensMa rtex
through a “painter's eye." 
Circle No. 293.

at

T

▼ TAB'S new full-color, 16-page
brochure describes the company's 
Clustered Workstation with full 
end-panel. Brochure outlines each 
component of the system includ
ing extension, valet, VDT pass
through
cabinet. Circle No. 261.

and multi-purpose

Hospitality Bibliography, a com
prehensive and annotated refer
ence guide to literature dealing 
with the financial and ownership 
aspects of the hotel and restaurant 
industries, is offered from Hospital
ity Valuation Services, Inc. 
Circle No. 265.

A-Look, the reflective design al
ternative from Mitsubishi Chemi
cal Industries America Int. is 
explained in the company's 
brochure. Circle No. 262.

Davis Furniture Industries Inc. of
fers full product literature describ
ing Beta and Gamma desk series, 
Seda Series of chairs, and Flair 
Lounge Series, Circle No. 266.

CF
CUSTOM
SIZES. MATERIAL
STYLES. DESIGNS

F'NISHFS

EXTRAORDINARY METAL TABLES
/o /4e mod/ ea:a€///i^ ^ece^’ca/Zond one/ e3:^md//o /ad/e,

COLUMBIA FABRICATING CO • 3821 SO- SANTA FE AVE.. LOS ANGELES. CA 90058-1 712 
CA. CALL (213) 585-3793 • OUTSIDE CA.. CONTINENTAL U.S.A call (800) 523-9206

Circle 109 on reader service card
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Conpiter-Aided Design
--------------------------- A N D------------------------------

Eacilities Management
R E N C E

The equivalent of a graduate-level 
program on CAFM—yours in two 
days' time for than $500...

r ’’
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November 13-14,1986 
New York Marriott Marquis 
New York, NY

CONFERENCE OUTUNE Implementation and Evaluation 
FM Systems—A Case Study
Speakers: Franklin 0. Becker, Assoc. Pro!., 
Dept, of Design and Environmental Analysis, 
Cornell University. Ithaca. NY: and Stephen 
Binder, V.P.. Dir. of Protect Mgmt., Citibank. 
NA, New York. NY

2:40-3:50 p.m.
402 CONSIDERING A CAFM SYSTEM- 
SOME BASIC DEaSiONS
Speaker: Robert Parfet, Pres., Ptanimetron, 
Inc., Pelham, NY.

503 USING DESIGNER-CREATED DATA 
BASES
Speaker: Anthony Mirante, Dir., Computer 
Svcs., Gensler & Assoc., San Francisco. CA.

602 CADD AS A CAFM INFORMATION 
TOOL
Speakers: Stanleigh Morris, Exec, V.P.; and 
William H. Work. V.P., Computer Services; 
both with MiCAD Systems. Inc.. New York,

902 METHOD IN FACILITY MADNESS
Speaker: Michaelene M. Doyle. Mgr., Office 
Develop & Eng., Atlantic Richfield Co.. Los 
Angeles. CA.

3:55-5:00 p.m.
403 APPROPRIATE CAFM PACKAGE
Speaker: Perry Stevens. Pres., CAD-AID 
Consultants, Ltd., Scarborough, Ontario, 
Canada.

501 THE EVOLVING ROLE OF CAFM
Speakers; Jeffrey M Hamer, Pres . The 
Computer-Aided Design Group, Marina del 
Rey. CA; and Peter Kimmel, Realty 
Specialist, General Services Administration, 
Bethesda, MD,
702 USING COMPUTERS TO OPERATE 
BUILDINGS
Speaker: Grant Farquahar, V.P., Adv., 
Keith-Slevens Inc,, Eden Prairie. MN.

Thursday, November 13th 
8:45-10:15 a.m.
100 A,B,C METHODOLOGIES FOR 
FACiUTY MANAGEMENT OPERATIONS
A. Master Planning
B. Action Plans for Real-Time Facility 
Management
C. Control of the FM Process
Speakers: Kreon Gyros, Dir,, Office of 
Facility Mgmt. Systems, M.I.T., Cambridge, 
MA; Anthony Zulkeski, Sec./Mgr. Facility 
Mgmt. & Design, The Hartford Ins. Group, 
Hartford, CT; Bruce Jahnsen, V.P Facilities, 
Nabisco Brands. East Hanover, NJ, 
Moderator: Stephen Binder, V.P., Dir. of 
Project Mgmt., Citibank, NA. New York, NY.

10:30 a.m.-12:00 noon
200A.B.C HOW TO HANDLE THE 
FADUTY MANAGEMENT 
RESPONSIBILITY
A. Dollars—Managing the Bottom Line
B. Space—How to Know What You Have 
and Use It
C. Real Es^te Management—Thinking 
Like an Owner
Speakers: Robert L. Puckett. Sr. Mgr. of 
Properties. Federal Express Corp.. 
Memphis. TN; Wayne Redeker, Dir. of Real 
Estate, Amoco Corp,, Chicago, IL: and 
Joyce Saunders, Mgr,, Space Planning & 
Design, Bldg. Mgmt./ConstructiPn. John 
Hancock Mutual Life Ins. Co , Boston. MA. 
Moderator: Franklin D. Becker. Assoc.
Prof,, Dept, of Design and Environmental 
Analysis, Cornell University, Ithaca, NY.

Take a look at just some of the 
highlights of our '86 
conference program...
About the only thing that hasn't 
changed is the name. So even if you’ve 
been to CADFMC—or any other similar 
conference—within the last seven 
years, you’ll want to join us again this 
November. And. if you haven't ever at
tended our event, this is the year to sign 
up! Our new conference chairman Herb 
Newmark has put together some of the 
industry's hardest hitters to deliver “the 
goods" to you.
in a dynamic, two-pronged approach, 
the top corporate people on the cutting 
edge of this industry will first, sound off 
on what you as users need to make 
CAFM work for you — now and in the fu
ture. Next, they'ii help you become an 
expert. . . teach you precisely what you 
need to know to select the right system 
for your needs.
In addition to the seminars, you’ll also 
want to take advantage of our demonst
ration area. Exhibits will be open from 
5:00-7:00 p.m., Thursday. November 
13th, and from 10:30 a.m.-1:30 p.m. 
on Friday, November 14th.

Here are just some of the 
exhibitors you’ll meet this 
November 13-14th:
Aranjo Systems 
Autodesk Inc.
Computer-Aided Design Group 
Hellmuth, Cbata & Kassabaum 
McDonnell-Douglas ISG 
MiCAD Systems 
Monitor Facilities Mgmt. Co.
NPS Automation Service
Ptanimetron
Prime Computer Inc.
Washington Computer Service

1:15-2:25 p.m.
401 DO YOU NEED A CAFM SYSTEM- 
HOW TO DECIDE
Speaker; Dan Raker. Pres . Design & 
Systems Research. Inc.. Cambridge, MA.

601 MAKING COMPUTER SYSTEMS 
WORK TOGETHER
Speaker: Jeffrey Harkness, V.P.. Software 
Development, The Ryan Group, Red Bank,

Friday, November 14 
8:45-10:30 a.m.
300 A,B,C, COMPUTERS: WHAT THEY 
MEAN TO FM AND DESIGN-TODAY AND 
TOMORROW
A. CADD—Current State of the Art/View 
of the Future
B. CAFM—Current State of the Art/View 
of the Future
C. Delivering CADD/CAFM Services to 
Organizations—The Architect's/ 
Designer's Hole
Speakers: Kreon Cyros. Dir., Office of 
Facility Mgmt. Systems, M.I.T., Cambridge,

NJ.
701 PROJECT MANAGEMENT AND THE 
COMPUTER
Speakers: Bruce Jahnsen, ''.P., Facilities; 
and Paul Jenkins, Staff Consultant, Facilities; 
both with Nabisco Brands. East Hanover. NJ
901 HOW CAFM SYSTEMS AFFECT 
FACILmES MANAGEMENT

Circle 104 an reader service card



703 INTEGRATING INFORMATION 
TECHNOLOGY WITHIN BUILDINGS
S|>eaker: Michael Bell. Pres . Harbinger 
Group, Inc., Norwalk, CT.

604 INTEGRATING COMPUTER 
SYSTEMS FOR FACILITY MANAGEMENT
Speaker: Kraig Scheyer. Oper & Support 
Group, TRW Electronics & Defense,
Redondo Beach, CA.

704 HOW TO MAKE EXISTING 
FAOUTIES DO MORE
Speakers: Gary Silver, Sr. Prin., Hellmuth, 
Obata & Kassabaum, New York, NY: Edward 
Toran. Mgr Space Admin., Company Prop. & 
Svcs.. Metropolitan Life, New York, NY

802 CAFM PRODUCTS AND SERVICES:
A BUYERS' GUIDE
Speaker: Robert Parfet, Pres.. Planimetron, 
Iftc.. Pelham. NY.

MA: Bradley Meade, Dir. of Computer Oper., 
Swanke, Hayden, Connell Architects, New 
York. NY, and Dan Raker. Pres.. Design & 
Systems Research. Inc,, Cambridge, MA

1:30-2:45 p.m.

502 USING CADD TO DEVELOP 
FACIUTY RESOURCE STRATEGIES 
Speakers: Karl Gruen, Mgr,, Site & Oper. 
Ping., GnI. Svcs.. Union Carbide Corp., 
Danbury, CT, and Stuart Pertz, Ptnr., Haines 
Lundberg Waehler. New York, NY.

603 DATA BASES; THE BACKBONE OF 
CAFM SYSTEMS
Speaker: Perry Stevens. Pres , CAD-AID 
Consultants Ltd , Scarborough, Ontario

801 CADD PRODUCTS AND SERVICES; 
A BUYERS' GUIDE
Speaker: Dan Raker, Pres.. Design & 
Systems Research, (nc,, Cambridge. MA

3:00-4:15 p.m.

404 CONTRACTING FOR COMPUTER 
SERVICES
Speaker: Richard Raysman, Esq., Brown. 
Raysman, & Milstein, New York, NY

Match our program to your needs ...

Several learning “tracks" explore all aspects of this subject. See whafs available, when, then plan the agenda that meets your 
specific needs! (For details on all seminars, see the hour-by-hour schedule )

Session No. 
Oty/Timt

Session No. 
Diy/TIme

Session No. 
Day/Time

SUBJECT -TMOr Session No 
Oey/TIme

300 (A.B.C)
Computers: Wtiat they Mean 
to FM & Design 
FR/8:45-t0:30

100 (A.B.C) 
Methodologies of FM 
Operations 
TH/8-45-10;15

200 (A.B.C)
How to Handle the FM
Responsibility
TH/10:30-Noon

Setting the PM Agenda 
100/200/300 Series

404402 403Sheeting a CAFM Astern— 401 
Step-by-Step ContracUng for 

Computer Systems 
FR/3;00-4:15

Considering a CAFM 
System—Basic Dedsiofls 
TH/2:40-3:50

Selecbrtg an Appropnate 
CAFM F^ckage 
TH/3:55-5:00

IX) You Need 
a CAFM System? 
TH/1:15-2:25

40} Senes

S02Effective Use of 
CAFM Technology 
500 Series

503 501
Uang CADD to De
velop Facility 
Resource Strategies 
FR/1:30-2:45

Using Designer- 
Created Bases 
TH/2:40-3:50

The Evolving
Role of CAFM
TH/3:55-5:00

604Understanding Technoiogifls 601 
tor CAOD/CAFM 
600 Senes

602 603
Integrating 
Computer Systems 
for FM
FR/3:00-4:15

Making Compute' 
Sterns Work 
Together 
TH/1:15-2:45

CADD as a 
CAFM Information

Data Bases— 
Backbone of 
CAFM Systems 
FR/1:30-2;45

Tool
TH/2:40-3;50

704Managing FM Opeatnns 
by Compute 
700 Senes

702 703701
Using Computers 
to Operate Bldgs. 
TH/3;55-5:00

Integrating Info. Tech
nology within Bldgs. 
FR/1:30-2:45

How to Make Existint 
Facilities Do More 
FR/3:00-4:16

Project Mgmt.
& the Computer 
TH/1:15-2:25

Market Sunreys 
800 Senes

801 802
CADD Product & Svcs. 
FR/1;30-2:45

CAFM Products & Svcs 
FR/3:00-4:15

Impact of Computers on FM 901 
900 Series

902
How CAFM Systems 
Affen FM 
TH/1:15-2:25

Method in Facility
MadnKS
TH/2:40-3:50

Our 1986 Agenda Gives You The Background You Need To Make All The Right CAFM 
Decisions For Your Organization... See For Yourself... Join Us!

Two ways to register...
To register, just fill out the coupon and mail it with your 
check to: Gralla Conferences, 1S15Broadway. New York, 
NY 10036.—or—call our Registration Supervisor, toll 
free at 800-223-6767 (New York State registrants call 
212-669-1300) and charge your registration.

Tuition: S495 for the first person from a company. S4S0 
for each additional person from the same company. 
Tuition includes admission to two-day Conference 
(seminars and exhibits). Conference take-home materials, 
refreshment breaks and cocMail recepbon Chedcs or 
money orders are payable to Gralla Conferences

Cancellations: Full refund of tuition if notified 48 working 
hours in advance of the Conference. No refunds after that 
time.

Accommodations: Rooms have been blocked at the New 
York Marnott Marquis. All registrants will receive hotel 
housing forms by mail The N.Y. Marnott Marquis is 
located at Broadway and 45th St.

Tax Deduction: Treasury Regulation 1-162-5 permits an 
income tax deduction for educational expenses

COMPUTER-AIDED DESIGN & FACILITIES MANAGEMENT CONFERENCE
c/o Gralla Conferences, 1515 Broadway, NY. NY 1CX)36

Please register me for the conference on November 13-U, 1986 in New York City.

□ Payment enclosed Charge to my □ AMEX □ MC DVISA □ DC Card.

•Exp. Date—__ __Card #

Name of Cardholder

TitleName
(Please type or print)

TitleName__
Name__
Company 
Address -

Title

City State Zip
Telephone (



V R () D U C I D K SIGN A VV A R D S

lou arc invited to Breakfast at the Plaza

i
in New York. There the w inners of the

IBD Product IXrsign ('ompetition
will receive their awards on October 10
at H:0() a.m.

You may see these award-winning de
signs on display in Atlanta during “Con-
exion ’S6' in IBD’s first Pnnluct IX*sign
F.xhihit. IBO pa'sents this exhibit to cele
brate the Grand Opening of Atlanta's New
Market Center. A gala evening reception
and buffet will l>e held on October 2S.

The Product Design ('ompetition is an
annual event co-sponsored by The Insti
tute of Business Designers and Contract

magazine. .Attendance is limited at both
events, so reserve your place now by call
ing the IBD National Office at (312)
4A7-19.S0,



Discover
AdvantageamT

"Old wortcT quality and craftsmanship prius the very latest in 
design and utility. Variety ol finishes available Thousands ol 

buyers look to AMTAB tor service and competitive pricing 
second to none.

FREE
INFORMATION
FAST

Use handy 

Reader Service Card

for quick and

convenient response 
to products displayed 

in this issue.

Request New 
Color Catalog

1747 W CRAMO AVE CHCACO. Hi. MU2 
MANUVACTUliNG Some Sales Territories Open
A M I A B

Circle ^ on rexJer service cdrd

REPS WANTED
CLASSIFIED ADVERTISEMENTS

Well established manufacturer of lamps re
quires Reps for contract market. Broad line. 
Institutional quality, competitive. Exclusive 
territory. LamfMek Mfg., Boston, MA 02136. 
(617) 364-3600.

BUSINESS FOR SALE REPRESENTATIVES WANTED

REP AGENCY
Established and fast growing agency for sale, 
specializing in furniture and decor in one of 
the h{)ttest market areas of the US. 1986 sales 
will exceed 5 million. Owner will train. Low 
6 figure price. Serious inquiries only. Box 
652, CONTRACT, 1515 Broadway, New 
York, NY 10036.

Mfg. of custom office furniture has territories 
open in states other than TX, LA, AR, OK, NB 
iv lA. We are specialists in architect & de
signer created products, plastic lam. tables, 
conference tables, receptionist desks and 
more. Reply to Robert Peterson Sr., 402- 
333-7453, President.

KELLER WILLIAMS 
REPRESENTATIVE

Keller Williams Furniture is now interviewing 
for Independent Road Representatives, Send 
resume and Cerrifciries desirc'd to; Keller 
Williams, P.O. Box 14504, Oklahoma City, 
OK 73113-4504.

MANUFACTURERS REPS WANTED 
Experienced, ambitious & successful reps 
needed for ccMitract table manufacturer, Var
ious territories available. For information 
contact: REDCO Mfg.. Division LHL Corpo
ration, 1601 Madison 5.E., P.O. Box 1608, 
Grand Rapids. Ml 49.501.1616) 245-1116.

BUSINESS FOR SALE

Birmingham, AL leading commercial interior 
design firm providing sc^rvici*s in space plan
ning, design selection and specification, 
strong resource capabilitic’s, profitable, losey 
& Co. (205) 252-6754.

CONTRACT LIGHTING AND SEATING
Establishcxi integrated residential manufac
turer expanding into the contract market 
wants contract representatives with estab
lished client following. High commissions. 
Select territories open. Send resume and lines 
carried to: P.O. Box 09053, Chicago, IL 
60609.

GL FURNISHER
with 4 years proven success in select market: 
Los Angeles, Miami, Dallas, is going nation
wide. High end veneer or lacquer polyester 
finish. Major sales rep It'rrilories available. 
Send inejuiries and background to: 2665 
South Bayshore Dr,, Suite 600, Miami, FI 
3313.3,

REPRESENTATIVES WANTED

REPRESENTATIVES WANTED

Well established manufacturer of movable 
and demountable full height partitions has 
openings for qualified reps calling on archi
tects, specifiers and corporate users. We 
manufacture a wide variety of partilicms to 
answer every floor-icKeiling privacy need. 
Excellent factory sales backup. Send resume 
to Nat'l. Sales Mgr., Monning Partitions. In<., 
54-60 46th Street, Maspeth. NY 11378. (718) 
361-0808.

REPRESENTATIVES WANTED 
Leading manufaituriH ol dcxcjrative atousti- 
{.al wall/ceiling treatments has opemings for 
qualified Reps. Call cjn Architects, Spin ifiers 
& End Users. Good opportunity to earn big $. 
Double digit commissicxis. Rc*ply in detail lo; 
Insul-Art Acoustics, 107 Allen Blvd., Far- 
mingdale, NY 11735.

CONTRACT RKPS WANTED 
Ki'gton.il manuf.K lurcr of (|u.ility (•isegixxls (>x( lu- 
'.ivdv lor iN’ lixJicintt arid t omtomimum market is 
esp^irxIiriK to a nationwide program. We are xc-ek- 
ing a-pr<*siTitafivT«. trt lerrtftxies presr'nflv
tailing on toniratl dealers, designers and purchtts- 
ing gtcMjps. Ple<ise send iurri*n( lini*s and reply lo 
Box 6S4, CONTRACT, ISIS Bro.Mtway, N<>w York, 
NY l(K)t6.

203CONTRACT/September 1986



CLASSIFIED ADVERTISEMENTS

LINES WANTED HELP WANTED
[X*tr{jit/CirK'innciti base representation team 
with ovei 30 years selling experience covt'r- 
ir»(4 Mich.. Ohio. Indiana, and Kentucky with 
strong following in the A & D, and c(Xtwth»i- 
cial market l(H)king for additional lines, 
PU’ase reply to E.). Enterprises, P.t). Box 
8012, W, Blixjmtield, Mic higan 48071.

NEW YORK REPRESENTATION
Highly succfssful, experienced representa
tive with gr(»at track record and excellent fol
lowing seeks ([uality line's for rcpresi*ntafion 
to architects, designers and other specifiers 
community in Metropolitan New York City 
and Nc-w lersey. Box 659, CONTRACT, 1515 
Broadway, New York, NY 10036.

CONTRACT FURNITURE 
LOS ANGELES

Huntington Resource, a nationally lead
ing Steelcase office furniture dealership in 
srxithern California, has excellent oppor
tunities due to expansion, for aggressive, 
highly motivatf*d, experienced profes
sionals. Opportunities are available for:

ACOUSTICAL PRODUCT LINES WANTED

LINES WANTED

Well established aggressive rep firm with de
sign and dealer background. Covering IN. 
KY, Ml, OH. .30 year contract furnishings 
background. Reply to Box 662. CONTRACT, 
1515 Broadway, New York, NY 10016.

Dynamic NY Metro Area Rep seeks addi
tional contract line to complement current 
acoustical package offered to architc'Cts, dc*- 
signers and corporate facilities planners. 
Reply to Box 660, CONTRACT, 1515 
Broadway, New York, NY 10036.

—MAIOR ACCOUNT SALES PERSON
NEL

— SENIOR AND ASSOCIATE DESIGN
ERS

— PRODUCT SPECIFICATION AND AP
PLICATIONS SPECIALIST

— OPERATIONS MANAGEMENT
lndc*pc*rxlent marketing firm wishes to pro
mote established product lines threrugh the de
sign. architectural and dealership com
munities in Minnesota and surrounding 
states. We will consider fabrics, lighting, at- 
cc'ssories, furniture and seating lines. We are 
exfx'riem c*d, knowledgeable and aggressive, 
Reply to Box 661, CONTRACT, 1515 
Broadway, New York. NY 10036.

# 1 Sales Representative Group available in 
metropolitan New York calling on 1200 
spt“cifiers. We provide full time salt's cover
age to architects arxl designers with constant 
follow up and ccxxdination. Reply to VCl, 
PO Box 121, Closter, N) 07624,

We offer high earnings potential and a 
full bc'nc*fil package. To arrange an inter
view, please send resume in confidence
to:

HUNTINGTON RESOURCE 
P.O. Box 92587 

Pasadena. CA 91109-2587HELP WANTED

Western Mo., Eastern Kansas contacts 
dealers, interior designers, architects, & 
major c'nd users. 16 year successful track re
cord — all phases interior design & contract 
marketing. S.L. Morgan, Manufacturers Rep 
to the Contract Trade, 1156 W. 103rd St,, 
Suite 210, KC, MO 641 14. (816) 942-1338.

EXECUTIVE SEARCH • CONTRACT FURNISHINGS & DESIGN INDUSTRY 
821-B MERCHANDISE MART • CHICAGO, IL 60654 • 312-527-0797

SALES MANAGER 
WOOIMARK CORPORATION

An esi.iblishod national manufacturer (X con
tract and tesidenUal fabric seeks an aggressive, 
expi'fii'iuI'd, knnwltxlgeahie. and ireative in 
dividual as depiirlment head to ccxKdinate na
tional sales, Extelli'nl salary and other financial 
ina‘ntivt*s. Call (2t2) J54-7070. Esther,

THE MARKETPLACE
. . . Where Your Classified Ad reaches over 29,000 industry "pros". .

This high-reader-traffic section is a marketplace 
for you to fill an important position in your 
company, to find a new career opportunity for 
yourself, find salesmen, reps or lir>es wanted, 
busirtess for sale and any used or txid-lol prod
ucts Of closeouts for sale on a one-lime basis.

DEADLINE: First of the preceding month.

RATES: $70 per column inch (approximately 40 
characters to a line, 7 lines per inch). All copy is 
pub set at no charge. For blirxl box number, 
please add $5.00 for each issue.

REGULATIONS; Classified Ads mav not lx? used 
for extertsive product descriptions; customer 
solicitations, or (or the offer of merchandise or 
services continuously available to our readers, 
which is the function of display advertising.

Four Year Post-Swcxxlary Teaching Position: 
With a continually growing interior design 
program (390 majors), rtte faculty of the De
partment of Design, College of Architecture 
and Environmental Design, is seekirtga dedi
cated interior design educator to fill an As
sociate Professor, full-time, nine month, 
tenure-track position. Evidence of ability to 
teach several aspects of interior design 
(Commercial, Health & Educational facilities 
and Programming) and to develop research 
and teaching in conjunction with a newly 
formed graduate program arc required. Ex
perience in computer application related to 
interior design desirable. Terminal degree in 
interior design (M.ARCH., MS, MA. MFA); 
extensive professional and/or teaching ex
perience necessary. Salary to be commensu
rate with position. Send statement of interest, 
vitae, and three k'tters of rccommc'rKiation 
to: Professor Robert Lee Wolf, Chair, De
partment of Design. College of Architecture 
& Envifonmc'ntol Design, Arizona State Uni- 
vt'fsity, T<*mpc*, Arizona 85287. Application 
Deadline: January 15. 1987 or until postficwi 
is filled. Arizona State University is an Aflir- 
mative Acti(xi and Equal Opportunity Institu
tion.

THE MARKETPLACE offers you an audience of 
over 29,(X)0 commercial inleriw architects, de
signers, furnishers, specifiers, planners and 
dealers.

To place your acl in THE MARKETPLACE, just fill out the coupon 
below, enclose a chc'ck for the full amouni, and mail to: 

Classified Ad Manager 
CONTRACT MARKETPLACE 

1515 Broadwjv, New York, N.Y. 1(X)36

P/ea.so run the attached adfs) in the next issuefs)------ot
CONTRACT. ! am emrfostfrg a check for *
□ This includes $5.(X) per issue for a blind box numlw.

Check Heading 
Under Which -Ni 
Is To Appeal

Name & Title □ Representatives Wanted

□ Lines Wanted

□ Help Wanted

□ For Sale

O Miscellarseous

□ Business Opportunities 

O Situations Wanttxt

Organization

Address

City/StJle/Zip

Phone #
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HELP WANTED

DIRECTOR OF INTERIOR DESIGN
OPEN PLAN PLACEMENTS NATIONWIDE

Sales, Stiles Managers, District Managers and 
Designers, I place professionals in the OPEN 
OFFICE SYSTEMS industry.

All fees paid by employer. All information 
handled in the strictest confidence.

Karlsbergcr Companies, a nationally recognized planning and design 
firm has committed to strengthening its interior design services by ad
ding to its top management staff a Director of Interior Design.
Years of experience important, but not as significant as verifiable suc
cess and a proven record of design excellence, marketing accomplish
ments, and management expertise.
Headquarters located in growing dynamic, high tech community. 
Southwest regional office recently opened, and southeast office under 
consideration.
Candidates, in addition to experience, should possess a Bachelor's De
gree in Interior Design or related discipline and IBD and/or ASID mem
bership plus NCID(^ certification.
Send resume and salary expectations to:
Richard L. Demlow 
Karlsberger Companies 
99 East Main Street 
Columbus, Ohio 43215

Contact Linda Greer at 800-.S45-5900.

In Texas call 800-441-0806. Also 
(2141 741-3014. 24 hour answering.

NATIONWIDE CONTRACT 
MANAGEMENT POSITIONS

FEE PAID BY CLIENT COMPANIES 
FOR CONFIDENTIAL 
HANDLING CALL OR 

SEND YOUR RESUME TO—
I^THE 
IFURNITURE 
P “ AGENCY 

P.O. Box 53 High Point, N.C. 27261 
Phone BU0-8i3-J26l 

919.R41-3221

•V*'.

99 E Mam Si Columbus OH 43215-5189 614 461-9500

SALES OPPORTUNITY 
Collins and Aikman Floor 

Coverings Division
Collins and Aikman. a piontH.*r in the ton- 
Iract and fkxning industry will have vari
ous sales positions available throughout 
the* United Staten. Preferred c.3ndiddli»> 
will have expt^rience calling on the archi- 
lertural and design community, health 
care groups, school groups, ernf users, 
major accounts, chain stores and contract 
dealers, representing flcxir covering pro 
ducts or olht‘T contract supplied products. 
A degrex’ or training in design will lx* a 
plus. Must be able to work effec tively and 
harmoniously with customers and com
pany personnel. Monthly draw against 
commission, automobile expense pro
gram and reasonable expense of selling. 
Prefer experience calling on the architec
tural and design community with colk'ge 
training in design. Excellent lx?nefit pack
age. Those qualified should forward a 
complete resume including earnings his
tory and indicating geographical location 
of interest in confidence to:

Director of Human Resources 
COLLINS AND AIKMAN FLOOR 

COVERINGS DIVISION 
P.O. Box 1447 

Dalton. GA 30722 
Equal Opportunity Employer M/F

CONTRACT OPPORTUNITIES

.$90,000-1-

.$70,000

.$60,000+

.$50,000

.$45,000

V.P. SALES & MARKETING.................................
REGIONAL SALES & MARKETING — Wood 
NATIONAL SALES MANAGER — Metal .... 
DISTRICT SALES MANAGER — Upholstered 
DISTRICT MANAGER — Systems....................

For 25 years Cook Associates has specialized in the search and placement of 
key executives in the Contract Furniture Industry. If you have interest in dis
creetly evaluating other opportunities please contact: Karen Moran, COOK 
ASSOCIATES, INC., 212 W. Kinzie St., Chicago, IL 60610, 312/329-0900.

CONTRACT FURNITURE — SAN FRANCISCO

Bcier & Cunders<jn, a nationally leading Steelcase offic e furniture dealership, has excellent 
opportunities on the West Coast for aggressive, highly motivated sales professionals.
The successful candidate should mec*t the following requirements:

— A minimum of 2 years contract sales background 
— Systems experience, preferably w/Sleelcase 
— Project management ability

We offer high earnings potential and a full benefits package.
To arrange an interview, please send resume in confidence to;

Beier & Gunderson 
P.O. Box 12953 

Oakland. CA 94604

RATES: A standard classified ad costs $70.00 
per column inch, Estimate a column inch as 
37 characters pt*r line, 7 lines per inc:h, in
cluding headline and address. Please specify 
whether it is a signed ad or a blind box 
number. Add $5,00 to the cost if a box num
ber is used. Payment with order is required 
for inserticxi cjf classified. Send ad and check 
to; CONTRACT, Classified Ad Dept., 1515 
Broadway, 24th Fkx>r, New York, NY 100.36. 
DEADLINE: 1st of the preceding month.

CAREER
VISIONS

Executive Search and Recruitment
Contract Fumiahinipi Specialists 

One of the Nation's Largest Since 1978
Access to over 23.000 Management 

Sales and Design Professionals
Contact: Cary L. Mark, President 
Certified Employment Consultant

A Mationa/ Recruitment Firm 
9449 Balboa Avenue, Suite 303 

San Diego. CA 92123 (619) 571-6500
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ADVERTISING DIRECTORY ►For more inlorrTifition on advertisers in this issue, 
circle corresponding reader service numbers.

AOVERTISCR
A&D Building fOrc/e No. 85) ....................
Acoustical Screens Corp. (Circle No. 120)

Allied Fibers (Circle No. 7)........................
Allyn Bank Equipment ^Orc/e No. 25) ..

The Alma Companies (Circle No. 26) ...

Amotek/Lusa (Circle No. 47)......................
Amtab Mfg. Co. (Circle No. 99)..................
Arc-Com Fabrics (Circle No. 62)...............
Armstrong World Industries (Circle No. 1. 3) . .Cov. 1-2, p. 2-3
The Arnold Group I'Grc/e No. 6/)............................

Artec (Circle No. 20. 58).................................................
Artemide Inc. (Ode No. 42)......................................
Atelier Int'l. Ltd. (Circle No. 44).................................
Atlanta Merchandise MartfOrde No. 87)...............
BMC Framed Graphics................................................
BASF Corporation/Fibers Division C/rde No. 21) .

Boling Co. (Circle No. 2)..............................................
Brayton International (Circle No. 40)........................
Bright Chair Co. (Circle No. 16).................................
Brunschwig & Fils (Ci>c/e No. 14)............................
CHF Industries (Circle No. 74, 75.76,77)..................
Cano Corporation (Circle No, 80)...............................
Carnegie Fabrics fOVde No, 71)...............................
Columbia Fabricating fGVde No. 109)....................
Computer Aided Design & Facilities

Management Conference (Grc/e No. 104)...........
Continental Imports (Circle No. 6) ...........................
Contract IBD Awards ..................................................
Crescent Cardboard Company rG'rde No. 69) —

Crown (Circle No. 31)...................................................
Cumberland Furniture Corp. fGrde No. 68)...........
Custom Resource Inc. (Circle No. 93)........................
Design Tex (Circle No. 34) ..........................................
DuPont (Antron Carpet) (Circle No. 4.5) ..................
ECK-Adams Corp. (Circle No. 89).............................
Ebers Casual Furniture fOrde No. 100) ..................
Estel USA (Circle No. 8) ..............................................

Eurotex (Circle No. 102)................................................
Fiandre Ceramic Granite fGrde No. 12) ...............
Fixtures Furniture fOrc/e No. 19)...............................
French Trade Commission (Circle No. 10).............
C.F. Furniture Systems (Circle No. 36) ....................
Cates Acoustinet fGrde No. 107).............................
GirsbergerfG'rc/e No. 23)............................................
Grahl International Inc. (GrdeNo. 56) ..................
Haller Systems fC/rde No. 92)...................................
Hardwood House.........................................................
Harter Corp. {Harter Furniture Ltd.) (Circle No. 35)

Hayes Mfg. Co. (Circle No. 70).................................
Hercules Inc. fC/rc/e No. 86) .....................................
High Point Furniture fGrde No. 38)........................
Howe Furniture Corp. (Circle No. 46)......................
IFMA fGrde No. 53).....................................................
International Design Center,

NY (IDCNY) (Circle No. 72)...................................
International Fabrics fC/rc/e No. 29)........................
Invincible Metal Products (Circle No. 22)...............

PACE
180-181

ADVERTISER
Italyca Inc./Palazetti fGrde No. 98) ...............
jofco fC/rc/e No. 106) ..........................................
Johnson Inds. (Circle No. 63)............................

KaspariansfG'rde No. 15)...................................
Kimball Office Furniture fGrde No, 20, 58) .

Kinetics Furniture ..............................................
Krueger Inc. (Circle No. 66)...............................
Lawrence Metal Products Inc. (Circle No. 97)

Lees Commercial Carpet Company fCirc/e No. 51)........... 78-79
Linguanotto SAfOrc/eNo./O/) .................................
McDonald Products Corp. (Circle No. 64)...............
Magnuson Croup fOrc/e No. 94) ...............................
Cy Mann fG>c/e No. 55)................................................
Meteor fGrcle No. 54).....................................................
Herman Miller Inc. (Grc/e No. 33) ..........................
Mueller Furniture Corp. (Circle No. 13) ....................
National Office Furniture fGrc/e No. 88)..................
Nevamar Corp. (Circle No. 4).....................................
Ordo S.A. fGrc/e No. 91)..............................................
Pace Collection fC/rde No. 73) .................................
Panel Concepts (Circle No. 43) .................................
Paoli Inc. fGrc/e No. 95) ..............................................
Patrician fGrc/e No. 79)................................................
Peter Pepper Products (Grc/e No. 78)........................
Pirelli Cable Corporation (Circle No. 96)..................
Preferred Resources fCirde No. 82)............................
Reff Products fC»rc/e No. 41) .......................................
Rose johnson Inc. (Circle No. 49)...............................
Rosemount Office Systems fGrc/e No. 90)................
Rudd International Inc. (Circle No. 30)......................
Sainberg fGrc/e No. 5) ..................................................
Samsonite Corp. (Circle No. 83) .................................
Scandiline Industries Inc. fGrc/e No. 108)................
Smith Metal Arts ...........................................................
Steelcase Inc. (Circle No. I8) .......................................
Storwal fGrc/e No. 52) ...................................................
Thrasher's CBF Inc. fGrc/e No. 65)............................
Thybony Wallcoverings (Circle No. 39) ....................
Trendway fOrc/e No. /03J ............................................
Tri-Craft fGrc/e No. 24)..................................................
Tropitone Furniture Co. Inc. (Circle No. 81) ...........
Tuohy Furniture fGrc/e No. 32)...................................
use Acoustical Products Company fGrc/e No. 37)
Varitronics (Circle No. 84) ............................................
Vecta fGrc/e No. 67).......................................................
Viertex fGrde No. / fO, 57, 59) ...................................
Washington Design Center fGr< /e No, 17) .............
Westin-Nielsen (Circle No. 28).....................................
Westinghouse Furniture Systems fGrc7e No. 9) ....

Ralph Wilson PlasticsAA/ilsonart fGrc/e No. 48) ...
Wright LinefGrc7e No. 60)..........................................
Xception Furniture fGrde No, / /)..............................
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