


Power.
Solve the

problem. 8
Don't hide it. > ‘

Haworth makes
power as flexible as
open plan itself.

With ERA-1.The first
comprehensive panel system ever pre-wired for power.
Unlike other systems, ERA-1 allows you to plan around
people, not fixed wiring. Raceways within each panel arg
electrically joined by flexible snap-in connectors, and
power automatically follows any configuration. So don’'t
hide your electrical problems under the rug or stuff then
indiscriminately under panels. Solve them with ERA-1.
If's why many planners haver’'t had to give power a
second thought. Ask your Haworth representative for

| ' literature, or

write Haworth
Inc., Holland,
= Mich. 49423.
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LouverDrapes: Our elegant, solid vinyl
louvers are guaranteed for 3 years.

Some vertical blinds made of metal are
noisy. Our LouverDrapes don’t make noise.
They’re made of solid vinyl. They’re quiet,
strong, and dust free. They’re also cool in the
summer and warm in the winter.

So when it comes to controlling light and
heat LouverDrape does it beautifully. And
what makes it more beautiful is our exclusive
3 year guarantee. Here it is: “LouverDrape’s
solid vinyl louvers installed in LouverDrape
hardware are guaranteed for three years to

look and operate just as they do when first
installed”.

LouverDrape vertical blind hardware and
solid vinyl louvers. Wherever you shop for
window coverings.
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How To See
by George Neison

Little, Brown ang Company, Boston.
232 pages, many illustrations, §9,95.

1ar ground. Designers regularly | plaza film Studies we have seen.
€Xperience g common profes- | Ope of those Paragraphs is this
sional problem : clients who are re. one:
sponsible for making visya| Judg-
ments  without any  appreciable The T fenhanced
visual scnsibilil_\. Designers regu- _‘_m'.m‘”.“""?”“rm e
. O X macuvity is having your shoes
k”'].v cxpcncngc 4 Iic]u!r.‘d “w“_” shined. South nr'lhc;Bo'rdcr. where
problem: sharing visug| €Xperi- this is raised t the level of commy.
FnCes with friends who do not nal art, the endlessly shifting rela-
know the languugc. tonship of the somnolent, sagging
In Nelson’s view, such people 10150 and the deft, birdjike move-
Simply can't see. His mission in ments of the young operative is
this visual primer is 10 show them minidrama in itself and dynamic
how. Hence, the audacious title. public sculpture as well,
Nelson acknnwlcdgcs that *
more accurate title would be How
1 See.” for the point of view (liter.
ally) is intensely personal and
therefore rewarding to blind ang
sighted alike: how Nelson sees is
something we can a/ learn from.
In a series of “visual adven-
tures™ the reader s led, at long
last, 10 see for himself, A book
such as this muyg; be pictorial. but
NOL many pictures gre worth a
thousand of Nelson's words, In a
few paragraphs he Says more
about the quality of outdoor sit-
ting than all the miles of urban

Sometimes this book is com
pelling when it does nothing mory
than tell us whay we thought we 3]
ready knew. wigh marvelouy
tconomy Nelson explains th
Qualitative difference betwee
Penn Station angd the Newark Aj
port, and offers up an astonishin
and persuasive hypothesis abo
why we have POp art. And whij
the subject is visual. he remem be
that there are other senses, rd
minding us that ope of the virtug
of the wood-encased lead pencil
that it smells good when yq
sharpen jt,

Pcrsonu”y I'believe that the ing
bility to see s only part of a my
larger malady, the inability 1o pé
attention. In addressing the visu
component of that problem, Ne
son has produced 3 book that ¢
signers will find immenscl_\ val
able not becayse they won't |
able to put it down but because
they have their self interest
heart they won't be abje 1o res
giving it dway to people who ne
it: clients, friends, and other
signers.

Reviewed by Raiph Caplan

Ralph Caplan is q communications ex.
pertand is ( ‘u-(‘huirperxoni for next sum.
mer’s Internationg] Design Conference
at Aspen. He is the quthor 9/ The World
of Herman Miller.

“This is not a book about design
chrgc Nelson tells us near
the end of this book about design,
('crluinly it does not at first glance
look like a book for designers. Af-
ter all, it’s pretty late in the game
to rail against visyga) pollution and
mindless signagc. o reveal how
cars dcsign our cities and our
selves, 1o praise the fearful sym-
metry of armour.,

But the ground js familiar
largely because Nelson himself
has made j SO over the past 20
Years. and in any case How To See
is important for designers pre-
ci.\cl_v because it deals with famil-

dates

Nelson’s verbal fluency
makes his arguments about *yi.
ual literacy™ credible to people
who, though they can’t see, can
read and write. His Wit works Jike
a laser beam, not merely illumi-
nating an area byt completing an

ing dimension, ('oncluding that
the city’s floor is the only urban
surface left for satisfying pedes.
trian visug| needs, Nelson op.
serves, “Blind as the average citj-
zen is, he can stj] see better than
his car,”

Through The Decoratiye Designs of Frank Lloyd Wright, APRIL 24-2¢ Spring Discovery Days,

JULY 30 Renwick Gallery, Smithsonian Institution, Wagh.- Lighting/Accessories Center Association, 230 Fifyh
ington, D.C. Ave,NYC,

FEB. 15. Treasures of Tutankhamuyn, MAY 3.7 Scandinavian Furniture Fajr 1978,

JUNE 15 Los Angeles County Museum of Art, Los Angeles, Ca, Bella Center, Copenhagen

FEB. 20-23 INFEX ( International loorcovering Exhibition) MAY 7-13 National Design Week,
Metropole Exhibition Cener. Brighton, England (May 10-“West Week I11™) Pacific Design Center, Los

Angeles

FEB.20-24  FURNEX ——
(5th Internationg] Furniture Production Exhibition) MAY 15.20 International Federation of Interior Designers, Confer-
National Exhibition Cenger. Birmingham, England ence,

Theme: “Dcsignmg forand with the Government.»
Washington, D.C.

MAY 2].24 AlA Convention,
Dallas, Texas.

JUNE5-3 WALPADEX (Int tional ting Materia)
MARCH 16-19 2nd Annual Connecticut Crafy Professionals Spring Tr:dl; stjzw)x (Internationa Decorating Ma n—
et,

Goffee Stree Armory, New Haven, ¢,

APRIL |1-5 Surface Design 78,
Biennial conference on textile printing and dyeing,
Purdue University, West Lafayette, Indiangy

APRIL 9-13 Design Atlanta,

MARCH 8-19 Trade Fair of the Americas,
Miamj Exposition Center, Miamj

MARCH 15 Info Fair/Chicago.
Expocenter/ Merchandise Mart, Chicago.

National Exhibition Center, Birmingham, England,

JUNE 10-15 Decor International
~Contract Furm’shings and Interior Design Exhibition,
National Exhibition Center, Birmingham, England.

JUNE 11-16 International Design Conference,

Aspen, Colorad
Contmcl/Rcsidcnliul Market Atlanta, Georgia T
. . JUNE 11-16 NYMM Furniture Lighting and Accessories Market,
APRIL 13-2] Spring Southern Furniture Market, New York Merchandise Mart, NYC

Southern Furniture Market Center High Point, N.c.

JUNE 11-16 Summer Lightin Accessories Market,

APRIL 17-20 Design Engineeﬁng Show and Conference, 230 Fifth ,x'f:. Ng.Y.C.

McCormick Place. Chicago

o ) JUNE 14-16 NEOCON 10/ Neocon International,

APRIL 23-24 Humefurmshlng. Fk)orcovering. Contract, Gife Acces- The Merchandise Mart, Expocenter. Chicago, 11,

sories Market Days,
Dallas Mark e Center, Dallas, Texas.
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Congoleum

Seamless commercial sheet vinyl flooring at its long-lasting best

Flor-Ever is proving its superiority in all kinds of installations throughout the country,
Designed specifically for commercial use, it has the appeal of natural commercial designs

® and colors, combined with a durable, maintenance-saving, no-wax

Lon- n wear surface. In 9 and 12’ widths, Flor-Ever offers the beauty of
virtually seamless—and faster—installation. Abrasion and stain

- T t. resistance are excellent for the toughest applications. (Flor-Ever
m new raver lne meets federal specifications L.F.-001641 Type III, Class I.) The
perfect product for changing commercial flooring needs. New Travertine. plus Marble.

an over-all design, provides a total of 10 highly workable colors. For further information call

a Congoleum™ flooring contractor, Sweet's Toll-Free Buy Line (800-255-6880), or write
Contract Sales Manager, Congoleum Corp., 195 Belgrove Dr., Kearny, NJ 07032,

le'5 on reader service card 7
pyright, 1977, Céngoleum Corparation, Resilient Flooring Division L




NEWS

Big D Gets Bigger

Dallas, Texas, recent host to
CONDES V, the contract design
show, and host next May to the
American Institute of Architects’
annual convention, is the scene of
impressive construction and plans
for the future. Prominent among
them, according to our Corre-
sponding Editor Jeanne Barnes.
are the following.

Reunion. a downtown complex
designed by Welton Becket Asso-
ciates, consists of a 50-story tower
and a 100-room Hyatt Regency

Regency Hyatt and Reunion Tower

Hotel. It opens May 1. The glass-
sheathed hotel features an 18-story
atrium lobby with a 20-foot water-
fall inside. The tower has three
levels: an observation deck, a re-
volving restaurant and a revolving
cocktail lounge: Its top is encircled
by a geodesic dome. an open-web
aluminum framework 118 feet in
diameter. Woodbine Develop-
ment Corporation of Dallas, an af-
filiate of Hunt Investment Corpo-
ration, is the builder.

Foundation work is underway in
downtown Dallas on One Dallas
Centre, a 30-story office building
and 800-car garage between St
Paul and Olive, Bryan and Live
Qak Streets. It is the first of a
three-phase project on 8 acres be-
tween Republic National Bank
and Southland Center, and .M.
Pei & Partners of New York are
architects, with Henry N. Cobb,
design partner. Owner and devel-
oper is a partnership of Carrozza
Investments Ltd. and Livingston
Inc., a subsidiary of the Republic
National Bank of Dallas.

Second and third phases of the
project will include a 1,000,000
square foot chevron-shaped office
building, 30 stories, topped with a
500-room luxury hotel rising 21
more stories. This phase, sched-
uled to start in 1978, will have
100,000 square feet of retail shops
and restaurants on the concourse
and street levels. A third phase on
a block owned by Southland Cen-
ter will be developed into a luxury

apartment community of 400
units, retail and garage space to
begin construction in 1981.

The Phase One building is a dia-
The Phase One building is a dia-
mond shape which Cobb says “ad-
dresses itself to the geometry of
the city’s diagonally intersecting
street grids.”

One Dallas Centre

Site and space studies are under-
way for a new Dallas Museum of
Fine Arts building by Edward
Larrabee Barnes, AIA, of New
York in association with Pratt,
Box & Henderson, AIA of Dallas.
The project will be financed with
both city and private funds. A
122.000 square foot space is antici-
pated. The structure will be built
outside the present Fair Park loca-
tion. where it has been since 1936,
possibly in the downtown area
where much new office and hotel

construction is underway.

A $100 million downtown busi
ness and entertainment comple>
Plaza of the Americas, has bee
started in Dallas, with two 25 stor
office towers containing 1.2 mil
lion square feet of space: a 15
story. 442 room hotel: a 1000 ca
parking garage: and a 15-story ¢
closed atrium surrounded b
seven restaurants, an ice arena :
the bottom. an athletic club o
top. and other entertainment faci
ities. Plaza of the Americas. on
5.5 acre site, is being developed
Toddie Lee Wynnye Jr. preside
of American Liberty Oil C
Clyde C. Jackson Jr. is managi
partner for the project. Harwoc
K. Smith & Partners are architect
engineers and planners, an
Henry C. Beck Co., general co
tractor. Paul Terrill Jr., AIA,
project designer/architect i
charge. Trust Houses Forte, Lt
of London, England. will opera
the hotel. The complex is sche
uled for 1979 completion.

-
-

| S

“Ultimate Luxury” in Taif

A 210-room hotel said to be the world’s most luxurious has opened in
Taif, Saudi Arabia, a favorite summer resort of His Majesty King Kha-
lid. Completed in only eight months from design stage to opening, the
star-shaped structure is the work of Garevski & Kiridjian, architects, In-
ter Art International, designers, Rashid Engineering of Riyadh, Saudi
Arabia, OTH International Engineering Consultants, and the Oger
Company, a French contracting firm. Five wings of hotel rooms radiate
from a central hexagonal atrium. Wings as well as atrium are skylit and
filled with decorative pools and gardens. Guest room doors are bur-
nished bronze; room furnishings are “French traditional™ with blue ve-

lour wall coverings; bathrooms are white marble; and linens for some of

the rooms are from the French firm of Porthault. Dinner in the Imperial
Suites or in the main banquet hall is served on Limoges, with Christofle
silver and with gold-rimmed crystal from the Cristallerie St. Louis. The
hotel’s name, The Massarrah Inter-Continental, translates to The Hap-

piness Inter-Continental.
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Dayton Grows, Too

Dayton, Ohio, may not be quite as
big a “D” as Dallas, but there are
interesting developments under-

way there, nevertheless. One of

them is the renaissance of the
city’s venerable Arcade Square, a
development being guided by lo-
cal architects Lorenz Williams
Lively Likens and Partners, The
1904 structure originally housed a

collection of retail concessi
but in recent years had fallen i
derelict condition. With its gl:
roofs repaired. its impressive
tral rotunda restored, and its ¢
cal location recognized by I
ages with neighboring stores
streets, the Arcade, again hou
a rich mix of retail facilities,
reopen in October.
Continued on pa
circle 6 on reader service ca
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news continued from page 6

Le Corbusier drawings
at MOMA

“Place de la Mairie a Boulogne,” a

drawing of 1937 by Le Corbusier,
is one of a collection of the Swiss
master’s architectural drawings on
view at New York's Museum of
Modern Art through March 26.
Selected from the archives of the
Fondation Le Corbusier, the 90
drawings show buildings. interi-
ors, and urban design schemes de-
signed between 1912 and 1962. In-
cluded are four drawings for an
unpublished early version of the
famous Villa Savoye in Poissy,
and all the work in the show is
being exhibited for the first time
outside France. Director of the
show is Arthur Drexler, Director
of the museum’s Department of
Architecture and Design.

- 3
Commissions/
-

Design Firms
Bonvini/Kondos Associates, Inc..
New York Lighting Consultants,
has been retained by Hilton Inter-
national for extensive renovation
work scheduled for the Istanbul,
Nile (Cairo). and Abu Dhabi Hil-
ton Hotels. They have also been
commissioned by the Walker
Group, Inc. for consultation on a
new Ivey’s Department Store o be
constructed in Cary Village, North
Carolina.

The Chicago Office of ISD In-
corporated has been retained for
interior planning responsibilities
by Appleton Memorial Hospital in
Appleton, Wis. ISD’s program,
under the supervision of Associate
Angie Mills and Designer Lucille
Pohl, will encompass 195,000
square feet. Of this total, 35,365
will take the form of an addition
designed by Chicago architects
Perkins & Will, the remainder
consisting of remodeling of exist-

ing space. The Houston office of

ISD Incorporated has announced
the promotion of A. Riddick
Semple to the position of Associ-
ate.

Dan Morganelli. Principal-in-
charge of the Retail Design Divi-
sion of Morganelli-Heumann &
Associates announced today that
the New York Division will con-
tinue under the name of the Prin-
cipal-in-charge, Ken Pfeiffer & As-
sociates.

Lesley Wheel of the lighting de-
sign firm Wheel-Garon, Inc., has

8 CONTRACT INTERIORS FEB 78

announced that Donald S. Gersz-
toff has been named a partner.
With this appointment, the firm
has changed its name to Wheel-
Gersztoff Associates Inc., Light-
ing Designers.

Five Houston professionals in the
fields of architecture and interior
design have received appoint-
ments as senior assoclales or asso-
ciates in recognition of their ac-

Gensler and Associates/Archi-
tects. Vice president and director
of the national firm's Houston of-
fice, Antony Harbour, announces
senior associates Bruce Bolzle,
AlA, and Doug Stauffer: and as-
sociates Lee Berry, Clyde Jackson.
AIA, and Robert Kirkendall.

Gensler and Associates/Archi-
tects has also appointed W. Scott
Woods as a senior associate at the
San Francisco headquarters.

Cannell & Chaffin Commercial
Interiors of Los Angeles, Califor-
nia, has announced the appoint-
ments of Gerald T. Privette,
ASID, and Gary Ross, IBD, as
Senior Project Designers.

The architectural office of Wil-
liam Kessler and Associates an-
nounced that its technical and
construction administrator, Eu-
gene L. Dilaura, Jr., AIA, received
the Gold Medal, highest award
bestowed by the Michigan Society
of Architects, on November 4,
1977.

Eduardo Alfonso, a former associ-

ate withWalter Landor & Associ-

complishments with the firm of

ates of San Francisco has been
named Director of Special Proj-
ects for Henry Conversano & As-
sociates, an Oakland. California
interior design firm,

Gruzen and Partners
40th Anniversary

At the end of 1977, Gruzen & Part-
ners, the architectural/planning
firm, celebrated 40 years of con-
tinuous practice in New Jersey
with an open house at its new of-
fices in One Gateway Center,
Newark.

Barney Gruzen and Colonel
Hugh A. Kelly founded the firm.
known until 1967 as Kelly & Gru-
zen, in 1937. Despite the depres-
sion, it executed major projects in
New Jersey and in other parts of
the nation almost from the start.
Today it has offices in Newark.
New York, Washington D.C. and
Qakland, California. Now Gruzen
& Partners, the firm employs 160
men and women, including pro-
fessionals in all architectural disci-
plines—planning, programming,
building design, construction
management and interior design.
Head of the firm is Jordan Gru-
zen, who succeeded his late father
as chief executive in 1971.

Current projects include a new
U.S. Embassy complex in Mos-
cow, a new town in Iran, new
headquarters for fashion designer
Halston in Olympic Tower on
New York’s Fifth Avenue and the
conversion of the Commodore
Hotel into a new luxury-level

Hyatt-Regency hotel.

Under Burton Berger, the pri
cipal in charge of the Newark
fice, the firm’s current and rece
New Jersey projects include an a
dition to the Robeson Camp
Center of Rutgers in Newark, c
going architectural work at Jers
City State College, Master Pl
for five New Jersey Boards
Education, a senior citizens’ ho
ing facility in Leonia, the histo
restoration of the James Str
Commons in Newark and t
Galaxy apartment complex on
Palisades for Belfer-Prudential

The Palisades areas overlook
New York City displays prot
nent examples of Gruzen’s acco
plishments in housing. In additj
to Galaxy, the firm designed
prize winning Horizon House
Fort Lee and the Greenho
Condominimus in Cliffside Pa

Texas Architects Elect

Preston M. Bolton, FAIA, H
ton, is the 1978 president of
Texas Society of Architects. Pr
dent-elect named at the El
convention is George H. Lov
FAIA, of Abilene, and the
vice presidents are John
Greer, Bryan: William H.
land, Corpus Christi; and B:
Powell. San Antonio. James
Meyer of Richardson is secre
and Robert Messersmith,
bock, treasurer. Both regiona
rectors are from Austin, Jay
Barnes, FAIA, and Hal
FAIA. Charles Stahl, Austi
immediate past president.
Continued on pag|
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¢ are made of pure wool.

“PACHYDERM”

All Edward Fields custom carpets, rugs and Wallrugs
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WOOL, IN A CLASS BY ITSELF

WARD FIETS

The wool mark (s your assurance
of quality 1ested carpets made

of pure wool pile 232 EAST 59TH STREET « NEW YORK, N.Y. 10022

ATLANTA * BOSTON * CHICAGO * DALLAS * LOS ANGELES * MIAM » MONTREAL * SEATTLE - TORONTO * VANCOUVER * CALGARY




Introduci

FIC

Frostproof Ceramic Tiles...in hew 3" x 3" size.

The primitive lure of oceans, beaches and far-off islands in the sun
is captured in this exclusive new series imported by Gail.
A rugged., frostproof porcelain body makes the Pacific Series ideal
for freezing or torrid climates, outside or inside.
For floors, entries, walls, baths, kitchens, countertops, swimming pools, etc.
Commercial glaze protects the beauty from wear and graffiti!
Very competitively priced. Mounted on esh-backed sheets (12" x 12")
for faster, more economical installation.
(Glazed tiles are not recommended for exterior walkways.)
Gail_ Ceramics » 1481 North Main Street » Orange.lCalifomia 92667 » Phone: (714) 997-9383
1201 Douglas Avenue « Redwood City, California 94063 « Phone: (415) 365-6212

Write or call for the name of your nearest \distributor. samples, prices.
Colors: Coconut Cream: Bali Burgundy: Laguna Blue; Kona Brown: Fiji Sand: Palm Green: Lava; Seaspray; Tropical Rust: Samoa Ta

circle 19 on reader service card
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Timeless Belgian linen, nature's own fiber. Flax is harvested,
men into unique linen wallcoverings and fabrics. Elegant text
colorations—all attributes of Belgian linen. Can be treated to meet
stalled, require minimum maintenance, and withstand wear and tear.

For additional information: Belgian Linen Association, 280 Madison Avenue, New York, N.Y. 10016

circle 24 on readar carvice rare

processed, spun, and finally woven by Belgian crafts-
ures, luxurious patterns, superb weaves, rich natural

with flame resistance standards, are easily in-
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per backing
With FAB-BAC WC acryli¢ backing that lets you use
almost any fabric for wall covering;

But that's not all we can do for fabric. We can apply

Scotcheard*or Zepel to repel stains, and we can apply flame
retardant treatments that meet the most stringent regulations.

We do it all—and fast.

k

h

KIESLING-HESS
Finishing and Custom Dyeing of Decorative Fabrics
519 West 38th St., New York 10018 + 1011 Wood St., Philadelphia 19107 + 1714 Euclid St., Santa Monica 90404

*a 3-M product % uPont| Trademark
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news continued from page 8

AIA Gold Medal
to Philip Johnson

The American Institute of Architects’ Gold Medal, the highest award
given by that group, will be presented to architect Philip Johnson at its
Dallas convention May 21-24. Johnson, now 71, is, of course, one of the
world’s most brilliant and articulate designers, and his name is a worthy
one to join the list of 39 other Gold Medal winners (including Louis Sul-
livan, Frank Lloyd Wright, and Le Corbusier). In 1932 he wrote, with
Henry-Russell Hitchcock, the influential book The International Style:
Architecture Since 1922, and from 1932 to 1954 he directed the Depart-
ment of Architecture of New York’s Museum of Modern Art.

When INTERIORS first published Johnson’s work in early 1949 (a
“pleasure pavilion” project designed while his landmark Glass House in
New Canaan, Connecticut, was under construction), the article called
him “not merely one of our most gifted and competent architects, but
also one of the most rarefied purists in the field.” His most recent work
(for example, his interior remodeling, with partner John Burgee, of Lin-
coln Center’s Avery Fisher Hall (INTERIORS, February, 1977) shows
him to be no longer the “rarefied purist™ he once seemed, but “most

gifted™ he certainly remains.

Info Fair/ Chicago

Exhibitors are rapidly signing
up for Info Fair/Chicago, a day-
long, open-to-the-trade event
which will take place on March
15th, 1978, and is sponsored by the
llinois Chapter of the American
Society of Interior Designers and
members of the Industry Founda-
tion of ASID. Exhibits will pro-
vide an opportunity for everyone
involved in creating the interior
environment to learn more about
the products and services specified
and used on both residential and
commercial projects.

The show will be open from 8
a.m. until 7 p.m.; programs and
films are scheduled throughout
the day, to be followed by cock-
tails and an ASID/Industry dinner
in the evening.

Program subjects will deal with
the business aspects of interior de-
sign, including specifications,
lighting, contracts, and recent leg-
islation as well as career opportu-
nities for young designers. Regis-
tration fee is $2.00 in advance,
$2.50 at the door. Student fee is
$1.50. Info Fair/Chicago will be
held in the ExpoCenter, across
from the Merchandise Mart.
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FIDER-Approved Courses
or Similarly Accredited
Programs Now Required
to Qualify

for ASID Membership

Among significant December 10
amendments in ASID Bylaws is
that in Article VI, Section 3, which
now reads: “for qualification pur-
poses for either Professional
Membership, Associate Member-
ship or Student Membership, a
course in interior design at any
university, college or two or three
year school of interior design shall
not be considered unless (a) the
program of interior design is ac-
credited by FIDER, or (b) such
program is offered in a school ac-
credited by a recognized accredit-
ing body and provides the equiva-
lent of a minimum requirement of
48 semester hours in interior de-
sign courses.”

FIDER review teams have ac-
credited thirty educational insti-
tutions offering professional-level
interior design training. Accredit-
ing institutions which recognize
FIDER are the U.S. Office of Ed-
ucation and the Council on Post
Secondary Accreditation.

ASID 1978 NATIONAL OFFICERS TAKE OVER

GROWING ORGANIZATION

The 1978 National officers of the
American Society of Interior De-
signers—announced after the De-
cember 10 ASID annual meeting
at the Latham Hotel in Phila-
delphia—are: Irving D. Schwartz,
FASID, of Champaign, Illinois,
who succeeded to the presidency
from the first vice-presidency in
accordance with ASID bylaws;
Rita St. Clair, FASID, Baltimore,
Maryland, who was National Sec-
retary in 1977 and who will auto-
matically succeed to the presi-
dency in 1979 because she was
elected First Vice President for
1978: D. Colman Witte, FASID,
Philadelphia, Pennsylvania, re-
elected to his second term as Na-
tional Treasurer (the only office
for which anyone may be elected
for more than one term); Bruce
Stodola. Phoenix, Arizona, who
was president of the Arizona
North Chapter and was elected to
National Secretary. H. Albert
Phibbs, who made the announce-
ment, is immediate Past President.

The ten Regional Vice Presi-
dents. who with the five national
officers make up the Executive
Committee of the National Board,
are: Warren G. Arnett, FASID,
Orlando, Florida, Southeast Re-
gion; Dick Whaley, FASID, Alex-
andria, Virginia, Mid-Atlantic Re-
gion; Frances Wilson, New
Canaan, Connecticut, Northeast
Region; Pauline Gauthier, Bev-
erly Hills, California, Southern
California Region; Barbara
Sauerbrey, Bellevue, Washington,
North Pacific Region; Sandra
Gay, Minneapolis. Minnesota,
Midwest Region; Thomas Frank,
Salt Lake City, Utah, Rocky
Mountain Region; Vaughan Bar-
ber, Baton Rouge, Louisiana,
Southwest Region: and Sally

Wynn, Evanston, Illinois, Weg
Central ‘Region. Because Corn
elius Hubbuch, Louisville, Ken
tucky, resigned, the East Centrd
Region Vice Presidency will b
filled at the National Board’s firs
meeting in Miami on January 23
12% Growth Rate

The ASID the new officers a
taking over has been growing at:
annual rate of 12% according
figures reported on September
by then National Secretary (no
First Vice President) Rita
Clair. Chapters who met the 2(
growth goal set last year are Flc
ida with 28.32%; Indiana wi
20%. Louisiana with 23.64%. M
souri East with 25.61% and N
braska/lowa with 25.62%. D
pending on how many applica
pass the NCIDQ exam, Oklahor
and Arizona North are also lik
to hit the mark.

Numerical growth is not t
only kind reported by the Dece
ber issue of ASID’s news letter.
President-elect, Irving Schwa
proposed structural changes
ASID, which was three years
on January lIst, at recent meeti
of the National Board of Direct
and the House of Delegates h
in Hilton Head. South Caroli
The proposals, which were
proved for immediate implem
tation, were designed to integr|
the task forces working on A
national programs.
$637,018 Budget

The Board approved a tota
$637,018 to carry out the Socie
programs, with the largest sum
$167,730 allocated for the Pu
Relations Program, $87.000
the Professional Practices
grams, and $79,000 for the Ed
tional Programs.
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ASID 1978 National Officers (standing, then seated, from left): Bruce Stod
Secretary; D. Colman Witte, Treasurer, H. Albert Phibbs, Past President; Ri
Clair, First Vice President; Irving D. Schwartz, President
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news continued from page 14

Sales for the business and institutional furniture industry are expected to
total $1.63 billion for 1977, an increase of 24 percent over 1976, accord-
ing to the latest estimates of the Business and Institutional Furniture
Manufacturer’s Association (BIFMA.)

BIFMA's member companies set records for new orders and ship-
ments in the third quarter of 1977, in terms of both current and constant
dollars with shipments up 40 percent over the same period of 1976.

Statistics indicate that this upward trend will continue. Recent surveys
reveal a substantial increase in nonresidential building. The Dodge re-
port shows nonresidential building for the first 10 months of 1977 to be
14 percent ahead of 1976, with last October 20 percent ahead of October
1976. McGraw-Hill, Inc. expects the expansion to continue into 1978
with nonresidential construction increasing 15 percent over 1977.

According to Eppinger’s ESP IV, an “unofficial estimate and predict-
ion” of industry figures by BIFMA’s executive director, Gene Ep-
pinger, sales in 1978 will total $1.94 billion, an increase of 19 percent

over 1977.

Contract Interiors

Industry:
People/Firms

Representatives

Matt Klein, Hickory Hills, Illinois,
has been hired as a company sales-
man to represent the Contract Di-
vision of B. Brody Seating Com-
pany, Chicago.

3M Company has acquired Gisen
Corp., a Los Angeles, California
firm that manufactures custom
color imaged wall coverings,
tapestries and commercial dis-
plays. Gisen will become part of
3M’s Decorative Products Divi-
sion.

Jay Euster, president of Euster
Furniture, Miami, Florida, an-
nounces the purchase of the entire
inventory of Medallion Ltd. of
Hastings, Michigan.

Customweave Carpets, Inc., Foun-
tain Valley, California, announces
the promotion of G. Bud Peplin to
the post of Eastern Marketing
Manager; the appointment of
Thomas W. McKay to the post of
sales representative for the mid-
western region; and Emmet R.
Perry has been named to the posi-
tion of sales representative in the
southeast.

Randall Kent Davis of Davis Fur-
niture Industries, Inc., High Point,
North Carolina, recently an-
nounced the appointment of
Charles (Sonny) Lee as National
Sales Manager.
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Edward A. Ochs has been ap-
pointed manufacturing manager
at Consoweld Corporation, Wis-
consin Rapids, Wisconsin.

Sidlaw of Scotland, Inc. of Mar-
ietta, Ga., announces the appoint-
ment of Ernest Gaspard, Inc. and
Associates as their showroom rep-
resentative at the Atlanta Decora-
tive Arts Center.

Harley Edward Luyk has been ap-
pointed Director of Engineering
and Design for Mueller Furniture
Corporation, Grand Rapids,
Michigan.

Charles Hollis Jones, award-win-
ning furniture designer, and Swed-
low, Inc., one of the nation’s lead-
ing producers of acrylic products,
announced the formation of a new
company: Charles Hollis Jones,
Inc.. which will be devoted to the
design and manufacture of fine
acrylic furniture. The firm will
have its executive headquarters at
the Pacific Design Center.

Bruce Hardwood Floors, manu-
facturer of oak parquet and
planking, has relocated to Dallas,
joining the offices of Triangle Pa-
cific Corporation, its parent firm.

Galaxy Carpet Mills, Inc. has pro-
moted Divisional Managers Gar-
land Headrick, Philip Steinway
and Ray Sullens to vice presidents,
according to Irv Harvey, president.
Headrick will be vice president/
Southern Division; Steinway, vice
president/Eastern Division: and
Sullens, vice president/Western
Division. Larry D. Reed has been
elected a corporate vice president

of the firm. and Bill Bourdon has
been promoted to National Ac-
counts Sales Representative.

Mario Elia has joined Lewis Car-
pet Mills as vice-president for
sales for the Cartersville, Georgia
based firm.

Edward Navarra announced that
his firm, E. D. Navarra, will repre-
sent the Wicker Works, San Fran-
cisco, as their exclusive represen-
tative in Michigan and Ontario,
Canada. as well as representing
the Wicker Works in all of Ohio.

Alan Ruud, president of Specified
Products, Inc., of Milwaukee, an-
nounces the opening of an Eastern
regional office in Atlanta, based at
230 Peachtree Street, N.W. The
new office will be used to market
the firm’s indirect lighting systems
to architects, interior designers, re-
tailers and lighting consultants
based in the Eastern United
States, Canada and the Carib-
bean. Ruud also announced the
appointment of John Tremaine
and the promotion of Paul von
Paumgartten as regional vice pres-
ident of the Eastern region.

Carol A. Johnson has been named
to the position of Architectural
Representative for the Nevamar
Divison, Exxon Chemical Com-
pany, U.S.A.

R.A. Stevens, vice president of
Marketing at Delta Diversified,
Inc., announces the appointment
of Andy Aplin as Director of Styl-
ing and Design for Delta Carpets,
Dalton, Georgia.

Eurotex Inc., Philadelphia, Pa.,
manufacturer of Berberwool car-
pet, announces the appointment
of Herbert E. Doerr III to the
firm's corporate staff. Doerr will
serve in various capacities at Euro-
tex, among them: Sales Manager,
Canadian Divison: Merchandis-
ing Director, U.S./Canadian
Wallcoverings Divison; and Di-
rector, New Product Develop-
ment.

The Siesel Company has been ap-
pointed to handle public relations
for Trend/Roxbury Carpet, Rome,
Georgia, a division of Champion
International.

The Gunlocke Company, Inc. cele-
brated its 75th anniversary with an
anniversary dinner and factory
open house, on Oct. 29. The com-

pany, a manufacturer of wood
commercial and institutional furd
niture, has been expanding it
product line in the past five years
with emphasis on the work of to
designers, including O.J. Hol
han, Robert De Fuccio and Wil
liam Sklaroff. The Gunlock
Company was honored in Octobe
with a citation of honor from Ne
York State Governor Hugh
Carey, commending the compan
for its leadership in the wood fu
niture industry and for upholdin
a tradition of quality craftsma
ship for the last 75 years. Gu
locke is one of ten furnishin
companies owned by Sperry
Hutchinson Company.

Kenneth G. Langone has bee
clected to the Board of Directo
of Salem Carpet Mills, Inc., Wi
ston-Salem, North Carolina.

Albert Amundson, preside
Westgate Fabrics Inc.. of Gra
Prairie, Texas, announces the a
pointment of K. Robert Boroff
secretary, assistant treasurer a
controller of Westgate Fabri
Inc.

Martin Bender, president of W
ley Allen, Inc., announces the

pointment of Cindy Petrick

East Coast Regional Sales M
ager of the Los Angeles bas
firm.

A spacious, new showroom feat
ing the West Coast look in fl
coverings for 1978, and set i
unique display system,
opened in Chicago’s Merchan
Mart in January, by G. Wentw
Smith, Incorporated, the Col
bus, Wisconsin manufactur
representative.

Steve Sellinger, president of S
Carpet, and Paul V'Soske, pr
dent of Paul Wieland, Inc.,
nounce that Harold Turner
represent the two firms in
greater metropolitan New
area.

Franklin A. Jacobs, President
Chairman of the Board, Fal
Products, Inc., St. Louis, has
appointed to the Industry P
Advisory Committee for M
lateral Trade Negotiations
Juanita M. Kreps. Secreta
Commerce, and Robert
Strauss, Special Represent
for Trade Negotiations.



Consider
our Stack...

Our stacking chairs are
excellent for all kinds of
functions. These sturdy,
tubular steel frame chairs
tuck away in a minimum of
space and provide maxi-
mum comfort for every
comMmMErcial USE.  ciues.onresor somice care

Consider Scandiline.

SCANDILINE &

Scandiline Industries, Inc., 1217 West Artesia Blvd., Compton, CA 90220 (213) 537-6411




AT RISOM

A brilliant sphere arose over Eu-
rope’s darkened fields in the 14th
Century, flooding the Continent
with the light of classic wisdom.
Italy of Petrarch and the human-
ists called the miracle Risorgi-
mento. Northern Europe followed
suit with the Renaissance. Either
way, Western civilization was
never the same again. Today, a
kindred spirit thrives in the 150 E.

58th St.. New York showroom of

Risom Furniture, designed by
Carl Jacobs and Sina Pearson. Un-
der the gaze of tapestries that re-
call that bold era, the New York
showroom staff offers designers
timeless Risom executive office
furniture and Marble seating.

Jacobs. who designs furniture
for Risom, and Pearson. Risom’s
fabric and leather designer. have
created what William McQuinn,
president, calls “a comfortable ex-
ecutive office—you can almost
imagine the fireplace.” Soft beige
tones, subtle lighting, plants,
translucent screens, and the
tapestries surround Risom desks,
tables, credenzas, and seating of
choice hardwoods and earth col-
ored upholstery in a sympatl i
yet understated setting. T
no walls within the space. Jacobs
has provided a 5-ft.-sq. modular
ceiling grid of track lighting and
structural suspension beams set at
90 degrees to permit Risom to re-
group furnishings and vary dis-
play techniques as often as de-
sired.

Not everything is beige, how-

.,

“A comfortable executive office—you can almost imagine the fireplace,” is
Risom’s new showroom of soft colors, subtle spotlighting, plants, tapestries,
the famed furniture designs seating, and colorful upholsteries.
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ever. A wall of Risom fabric ang
leather samples adds its subtle co
orations to the overall enrichme
of the space. But the piece de resis
tance remains the Risom colle
tion, of course. Having mad
enormous strides in the pursuit ¢
excellence in design, pricing. cor
struction, and customer servic
the company has proudly esta
lished this showroom as commi
ment and testament to the ne
spirit. Risorgimento or Renai
sance: it's happening at Risom.

In overall view and in selected detail,
there is much in the Risom showroo
to delight the eye. lllustrated on this
page, starting from the top in clock-
wise order, are a Multihex modular
seating group at the entrance to the
showroom, a Series 6500 sofa befo
a tapestry (a reproduction from the
Unicorn Tapestries, Cloisters, Metr
politan Museum of Art) and wall of R
som fabrics, a Marble seating displa
and vignettes of Risom desks and
seating

Photography by Mark Ross




Depicted is a small-scale comparative demonstration of smoke being generated after 40 seconds.

(Left: Representative modacrylic-blend fabric. Right: Beta-Care fabric.)

Choose Owens-Corning Beta-Care drapery fabric.
Because the greatest danger
in hospital fires is smoke inhalation.

Most hospital draperies are flame-retardant. But the
1976 NFPA Fire Protection Handbook® reveals that
more than 62% of all deaths in building fires come from
asphyxiation by smoke and gases. To be as safe as pos
sible, fabric must be smoke-retardant too. That's w hy
we urge you to specify Beta-Care fabric woven of yarn
from Owens-Corning.

AVERAGE SMOKE OPTICAL-DENSITY COMPARISON
(NFPA 258-1976 FLAMING EXPOSI IRE)

]u] '__'nj ::1L 11;, ‘-'“l liH[ ‘;‘4»]

MODACRYLI(

BLEND

BETA-CARE

Independent tests of fifteen popular flame-retard-
ant fabrics show that Beta-Care fabrics generate
the least smoke. (These tests were performed under lab-
oratory conditions, not in a real fire.)

We hope you never experience the real thing.
But because it’s your responsibility to choose draperies
and cubicle curtains—won’t you sleep a lot better if
the fabric which you choose is Beta-Care made of yarn
from Owens-Corning ?

For further details, call Mr. J. 1. Snook, (212)
759-3810 (collect), or write him at
Owens-Corning Fiberglas Corp.,

717 Fifth Ave., New York. FIBERGLAS

New York 10022, e

OWENS/CORNING
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Calligraphy in
stainless steel:
following the
moving hand of
Brueton Industries

Building furniture by welding
stainless steel to stainless steel has
been a difficult art even for the
best of designers. Take Mies van
der Rohe and his Barcelona chair,
for example. Mies may have
known what he wanted to furnish
the German pavilion at the 1929
Barcelona International Exposi-
tion: a chair comprised of a con-
tinuous steel frame from which
were slung two leather cushions.
Alas. Der Meister was obliged to
settle for less; welding was an in-
fant technology. and the best Mies
could get was a chrome plated car-
bon steel frame bolted together.
Yet the material can be aroused.
In the skilled hands of craftsmen
at Brueton Industries, stainless
steel seems to flow like sculptor’s
clay.

Shaping stainless steel into clas-
sic furniture by hand welding and
hand finishing—the only way 1S
Brueton's raison d’etre. Brueton’s
original designs are drawn to take
full advantage of the metal’s prop-
ertics. Its shops are equipped for
complete processing of the raw
mill stocks. Its craftsmen are given

A SISAITIS AT INTEDIADCS e 7R

the proper tools, materials, and
support to concentrate on highest
quality work.

What such diligence produces is
a line of seating, desks, tables, and
incidental pieces that is unique in
form and craftsmanship. The
forms are readily enough distin-
guished. Steel frames delineated
in compnund curves or rectilinear
geometries are finished to a specu-
lar polish or a bronze look. These
in turn provide the supporting
structure for case work and seating
surfaces in a wide range of mate-
rials including flawless leathers,
luxurious upholstery fabrics,
choice hardwoods, and plate glass.

Less apparent perhaps are the
marks of high craftsmanship.
Stainless steel welding is a labor
intensive process, but the finest ex-
amples bear no tell-tale traces in
the showroom. Good joinery is
seamless: welds should be contin-
uous to preclude structural failure.
Good finishing is comprehensive:
no surface, visible or not, should
receive less attention than any
other.

Of course. good welding and
finishing need good upholstery
and cabinetry to succeed. Brueton
believes it has devoted itself with
equal passion to these demanding
crafts. For the architect, interior
designer, or specifier w hose clients
demand highest quality, Brueton’s
“classics for our time™ are a chal-
lenge worthy of a Bauhaus master.

circle 200
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Ponte

This striking design for a single ped
tal desk cantilevers its sleek, high
gloss enameled top with drawer fro
an equally well finished cylindrical
pedestal with two drawers. Polishe
stainless steel reveals set off top fro
pedestal and pedestal from floor

Plaza

Two sweeping arcs in solid stainle
steel bar with rails seamlessly weld
support button-tufted seat and ba
cushions, shown here in a dark,
supple leather. A lounge chair of u
common comfort and grace, avail
in Brueton leathers, suedes, and f
rics, or COM and COL

Speer

Set a jewel-like top of fine marble,
choice hardwood, high gloss lacq
or black glass into a stainless steel
with reveal, mount this atop a stai
steel column, and you have the S
table. All stainless steel surfaces
polished to a brilliant shine

Profile
Classic curving bands of stainles:
steel embrace upholstered seat
back cushions shown in tufted fa
covering with upholstered arm re
This elegant dining and conferen
chair comes in Brueton leathers,
suedes, and fabrics, or COM and
COL

Market continued on pa
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WCRrEx(hf)resents ARNO...

a triumph in texture and tone in vinyl wallcovering

The natural fiber look .. textural, tactile and night for the contract and residential scene
Embossed to capture the look of wool. this newest Vicrtex design projects a dramatic mood. It 1s handerafted, scuff. stain, heat and mildew resistant for exceptional durability
and comes m 54" standard widths and 20 colors. To the large Vicriex family of outstanding, quality vinyls, Ao 1s a most worthy addition. Swatches available

Wall Sculptors to the Industry

a3

L.E. CARPENTER and Company A A Dayco Company
170 North Main Street

Wharton. New Jersey 07885

(201) 366 2020/NYC (212) 355 3080

DISTRIBUTED BY: VICRTEX SALES DIVISION

New York, Atlanta. Chicago, Dallas, Los Angeles

San Francisco, Boston, Minneapols, Toronto, Montreal

HOWELLS, INC., Salt Lake City/PAUL RASMUSSEN. INC.. Honolulu

circle 13 on reader service card



market continued from page 20

When the current surged on. a

Atlantic Richfield Co. (ARCO).
Philadelphia. designed by Inter-
space. Inc.. that was like no light
ever seen in an office before. The
year: 1972. The luminaire: fluo-
rescent tubes. in use since 1937 in
America. The vital difference in
1972: the light was issuing from
the furniture, shining upon a brave
new world of office design in
which spaces were assembled, dis-
mantled. relocated, and reas-
sembled like so many pieces of a
restless puzzle. A new era had
been born in a cradle of office fur-
niture manufactured by JG Furni-
ture. ’
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glow could be seen in the offices of

And the light upon thy brain is JG:
JG/UPS Ambient lllumination Calculator

JG has continued to refine its
task/ambient lighted office furni-
ture system ever since that memo-
rable time. In 1978, JG/UPS. de-
signed by David Woods some four
years ago. represents a state-of-
the-art product that offers the sim-
plicity of assembly, modularity of
components. reusability, energy
conservation through use of com-
prehensive integrated task/am-
bient lighting. and cost savings
through economies of labor, en-
ergy. and capital depreciation de-
manded by a growing number of
businesses. It is intended in no un-
certain terms to be a panel system
of uncompromising design. con-
struction. and utility.

These details of the JG/UPS office

landscape system with task/ambie
lighting show the fruit of years of re-
search and refinement since the firs
JG system for ARCO in 1972

Now JG/UPS offers designers
copyrighted “JG/UPS Ambig
[llumination Calculator™ for es
mating ambient illumination |
els at any location by measuri
the cumulative effects of ambi
light issued from all nearby lig
sources, quickly and easily.
brief: an acetate overlay is pla
over a Y-in. plan with its conc
tric circles, representing “Illu
nation Value Zones” graded
panel height, centered ove
given fixture on the plan near
location in question. Next, the
lumination value of the “Illu
nation Value Zone™ touching
location in question is multipl
by the proper fixture type/pa
height “Multiplier.” The prod
the approximate foot candle |
at the location as contributed
the given fixture, is added to ot
contributions from other li
sources to yield a total ambien
lumination for the location.

This device is admittedly a s
plified short cut to lighting des
But at a time when technol
threatens to engulf artistry in
practice of interior design. m
designers need all the help
can get. In the “Ambient [llum
tion Calculator™ JG/UPS ext
yetanother helping hand.

circle|
Market continued on pag




Nroducing
ocreenOne

From the inside out, ScreenOne™ has been designed for
beauty and flexibility. With a thick and luxurious look
and feel, it's elegant enough for the chairman of the
board. Yet the removable cover material and free-
standing design make it practical enough for the word
processing center.

Your choice of striking graphic patterns, many sizes,
colors and trim options, as well as the highest acoustical
and fire ratings.

From the inside out, there's never been a screen
like ScreenOne. Write Vogel-Peterson, Elmhurst, IL
60126, for more information.

VOGCL pereRsoN
T T T S S

circle 14 on reader service card
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Trees by-the-yard and other murals
can make the small

office space

look twice as large

Meisel

AR ASMTRIAST RITEDIADE CER 7R

Environmental Graphics

“Bare Tree,” a four-panel mural,
comes in three colorways incorpo-
rating today’s popular earth hues.
Each panel measures 8 ft. 8 in. by 6
ft. 10 in. A moonscape and puffy
clouds are two of the photographic
enlargements. Other subjects in-
clude blown-up Art Deco draw-
ings—an effective backdrop for
restaurant design circle 240

Meisel Photochrome Corporation
Photos and murals by this com-
pany have been installed on the
walls of Pittsburgh’s Mellon Bank,
Pennzoil’s Houston headquarters,
and other equally important
spaces. The firm features Eliot
Porter’s “Wilderness™ collection,
but clients’ own color slides and
negatives can also be used. When
management allows, these blow-
ups are also effective on open
landscape screen systems.

Crown Wallcoverings

This firm is well known for a vari
ety of wallcoverings, includin
hand- and screen-printed paper|
with matching fabrics, textures
mylars, and murals. Decor Phot
walls can put the country into
highrise office, or a cityscape int
suburban headquarters. Sele
natural nature colors, or dramati
black and whites. circle 24

Imagery

This firm, based in Troy, N.Y., h:
enlivened walls in a hospital, Ind
ana University, a banking facilit
and a Gunlocke furniture shov
room. The construction mural i
lustrated was for Morse/Diesel
Chicago’s Sears Tower. It was sil
screen printed in matte brown i
on gloss white, fabric-backed
n\l,~ circle 2
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UPS Open Planning and

JG/UPS

The fewest parts mean the
least visual clutter—no posts,
no end caps, no top caps,

no metal frames. This coupled

with the highest level of
performance for task and
ambient lighting commercially
available. Send for our UPS
Brochure, Planning Manual
and lllumination Calculator.

circle 15 on reader service card

JG Furniture
Quakertown
Pennsyivania 18951
215 536 7343

Division of Burlington Industries Inc.
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carpet world

Wellco Carpet

Two years after an indoor/outdoor carpet was installed in the 19th Hole
Restaurant at New Jersey's Centerton Golf Club, it succumbed to con-
tinuous spiking and soiling. What to do? The new floor covering would
have to clean easily, be virtually maintenance free, and stylish to boot.
To the rescue: Wellco Carpet’s Club Champion with nylon fiber from

Club Champion by Wellco at Centerton Club, N.J

Dow Badische that is guaranteed for five years against continuous spike
traffic. Though the proprietor could not afford a single lost day of busi-
ness, this proved to be no problem ecither. Club Champion was glued
directly on grade, without need for cushioning, just seven hours after in-
stallers began removing the previous floor covering. Where are the

holes? Back on the green where they belong!

circle 205

Kemos steps smartly at Atlanta Airport

What plush carpet showed supe-
rior wear and appearance reten-
tion performance after a five-
month test at Atlanta Airport?
Suede-Bond, the 100 percent de-
lustered nylon carpet by Kemos, a
leading producer of fusion
bonded broadloom carpet. Sam-
ples of Suede-Bond and a variety
of competitive plush carpets in-
cluding fusion bonded, woven.
and tufted carpets of various face
yarns were subjected to some
25.000 traffic cycles per day in a

AG AOMITOAST NTERIORS FER 7R

high traffic corridor in the airport.
Five months later, all samples
were removed. evaluated, cleaned.
and re-evaluated against unworn
samples. The moral to the story?
Suede-Bond’s specially engi-
neered highly delustered nylon
with special fusion bonding give it
the face of fine wool with a body
of nylon’s high strength. In 12 nat-
ural colors with 28 0z./sq. yd. yarn
weight, 63 tufts/sq. in., jute back-
ing. and X-Static static control.

circle clc

Corporate Center by Lees in window pane design

Lees Carpets

A series of small geometrics called
the Corporate Center collection
has been introduced by Lees Car-
pets with extremely durable con-
struction for use in heavily traf-
ficked areas. The window pane
design shown here (there are also
hopsack, parquet, and cane bas-
ketry patterns) is typically woven
in a 2-frame Wilton construction
using pile yarns of static-protected
continuous filament three-ply An-

tron nylon incorporating soil-h
ing property. Among its impr
sive characteristics: it generates
more than 3.0 kilovolts even in
atmosphere of 70° F. and 20 p
cent relative humidity; its ratig
for NBS radiant panel test, UL

chamber test. and NBS smc
chamber test make it accepta
for critical use areas. Availa
from stock in level loop or cust
controlled shearing. circle

Pipers Plaid by Salem at Stratton

Lodge, Verm

Salem Carpet

To a skier, the end of a long,

day is a lodge with roaring I
place. soothing beverage,

friendly conversation. To the
pet beneath his feet, howe
aprés ski feels more like s
poles. boots, drinks, and a ¢
rette now and then. So when S
ton Mountain Ski Lodge.

mont. sought the comfort of ca
for its bar/lounge, it chose Sd
Carpet’s Pipers Plaid. Tufte
Allied Chemical’'s Anso n)
fiber. which carries a five-
wear warranty, in an adaptatic
a traditional Scottish tartan
sign, this level-loop print b
reduced soiling and long we:
qualities in its nylon fiber. S
ton’s base lodge installed 40

yds. of Piper’s Plaid, and the

after the first winter is. “loc
good.” Salem and Anso, co

up on your right! circh
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When it comes to systems furniture,more designers
come to Steelcase than to anyone else in the world.




/Mobiles: Two reasons why Steelcase is the wor

Steelcase Series 9000... Steelcase Series 9000 saved a lead- age from 60 feet per person to 45,
the most beautiful and the ing insurance company* 17% of its yet increased efficiency, productivity.
: floor space, 65 people now work bet-
?l"l‘e'ysr:l‘gnstyi:tsem furniture of ter in a claims department previously Series 9000 —systems furniture that
. occupied by 55. combines the solidity of furniture with
the flexibility of a system to offer
A well-known railroad* did even bet- space designers total solutions to
ter. Achieved a 25% savings with office space problems.
Series 9000. Reduced square foot- “Company names available upon

Pass-through work stations keep people in touch. work withir
reach of each other. Built-in lighting eliminates ceiling fixtur

65" high Series 9000 provides
executive privacy without walls

Series 9000 components are available from
30" to 75" high to suit the job at hand.

10 work stations, just 360 square fe:
of floor space with built-in lighting.
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ELEGANT TEXTURES
Bracque Tapestry - Nametz Stripe - Bogota Tweed

Brvaschrnes & Ils, Ine.

979 THIRD AVENUE NEW YORK 10022
General Offices: 410 E. 62 St., New York 10021
>
2

New York * Boston * Philadelphia ®* Chicago ® Los Angeles ®* San Francisco ® Seattle ® Portland
Dallas ® Houston ® Atlanta * Troy, Michigan * Miami

Available through your interior designer and decorating departments of fine stores.

55 5




Stauffer Chemical

“Barn Side.” a new woodgrain pattern
in 13 colorations reproduces knotholes
and nailheads of real planked barn-
siding. New to heavy-duty VINCO line
A type Il vinyl, fi 1bric- \uppnmd Wn
\u.whl 53/54 in. width. circl

L E. Carpenter

“Vicrmode' vinyl in 19 oz. weight of-
fers 16 new textures, such as “San-
dune” (shown), a hand-sculptured ef-
fect in 20 colorways. Viermode comes
in 54 in. width: is rated Class A.

circle 2

General Tire

“Isis™ pattern from the Galleria Collec-
tion of 33 patterns in 112 colorways in-
troduces a hand-printed look in vinyl
wallcovering. Designs are drawn from
the Far East, the Orient. [I.IHL&, [
land. Egypt. India

Belgian Linen Association

Office shown for a lady executive was L AL F P

designed by Circanow Ltd.. New York rpenter Stauffer Chemical
City. Two Belgian linen yarn wall-

coverings specified were from S.\M

Hc\lcr« a chevron pattern of natural

linen warp yarns on kraft-color paper:

white linen varns on acrylic backing

applied vertcally

pr——— There’s no law—barring state, Federal, and local regulations—to prevent specifying any wallpa
" § and for a contract ln\ld“dll(\l] Or. the use of fabrics, .1ppmprmlul\ backed. from the finest Thai silks
Sidlaw of Scotl Inc.

Donegal tweeds. But in most instances, w allcoverings for contract use embrace the various types

Wall surfacing shown is one design Iin
g 7 \m\ls and a few other materials developed for wall use. Vinyl roll goods dominates the contr:

“Edinburgh™ collection of textile fab-

rics laminated to a strippable paper dllu)\er“\ market, accounting for some $96-million in uarl\ sales. Safety codes vary accordi
back. Diverse effects include herring- | 1o the type of installation (such as an office vs. a hospital). but in general materials made for contr

bones. jutes. linens, and special tex- ; pe . = : — . ey y
ares. i natucal eacth toues, [Fire and | 93¢ Will comform 10 Federal Specification CCC-W-408A, or have been tested for weight, burni

sound insultation ratings available. characteristics, abrasion, etc. Such data is available from the manufacturer.

i a
circle 228 Continued on page

Belgian Linen Association Sidlaw of Scotlar
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the designer - Cleo Baldon
the chairs - available in a variety of sizes, these executive chairs were designed
to provide years of adjustable comfort.
the mechanism - scientifically designed; controls titting,
swiveling and height for better posture, circulation and relaxation.
the condi collection:
Los Angeles - Space 219, the Pacific - Condi Focus at the Pacific Design Center
San Francisco - Space 449, the Pacific - Condi Focus at the Galleria/Design Center
Seattle - Space 222, the Pacific - Condi Focus at the Design Center, Northwest
Mexico City - Consorcio Era S.A.
Chicago - Space 995, the Pacific - Condi Focus at The Merchandise Mart
Factory - Condi (a division of pacific furniture) Compton, California 90224

condi
our furniture has a future

circle 18 on reader service card
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Contract
Wallcoverings

Standard Coated Products

“Tapa.” a native textile pattern trans-
lated to vinyl covers background wall;
foreground is in textural “Straw.” Both
are from the Sanitas Today's Living
Collection circle 230

Creative Wallcoverings

“Hawaii,” a hand-screened pattern on
open weave natural linen—from Faltex
wallcovering line. manufactured in
Sweden. U.S. and Canadian distribu-
tion through M. Switzer Inc., 103 Park
Avenue, NY 10017. circle 231

Van Luit & Company

“Fret.” from Quintessence collection
by designer/stylist John Spath. re-
ceives a fresh interpretation as a back-
ground foil (two colorways) or a dis-
tinct geometric design on vinyl (four
colorways). Both meet safety require-
ments circle 232

Svede-Tex

Suede-Tex PVC, used as wallcovering,
is a cotton-backed, lightweight 14 oz
wall suede in 54 in. width, Material has
the luxuriously soft hand of real suede
and is available in 15 earth-toned col-

ors. circle 233

S.R. Wood, Inc.

Brazilian Rosewood “Executive
Wood” (shown) is one of the 70 species
of genuine solid wood veneers bonded
to cotton backing, sold in panoramic
matching sheets and in lengths up to 12
ft. This flexible wallcovering is stress-
relieved for stability and ecasy installa-
tion. Rated Class 1. circle 234

Do

)

Standard Coated Fabrics Creative Wa/lc“o’ver/ngs Van Luit & Company

1978 forecast
Robert Parisi, wallcoverings product manager for The General Tire & Rubber Company, cites M
Graw-Hill’s outlook for 1978 that predicts non-residential building up 15% in dollars and 10% in s
ft. over the past year.

In styling, General Tire sees a continuing use of natural textures and “pure” materials, says
Parisi, such as large- and small-scaled woven fabrics, stone and sand textures, suede and leather pl
non-representational effects. A large color range covers many lighter natural tones and earth colo
with additions of accent and new trend colors.

According to George Sellers, executive vice president and director of styling for J. Josephson, |
the hotel/motel market shows a preference for pattern—larger geometrics, bolder damasks in pub
rooms; more interesting backgrounds in corridors and guest rooms. Sellers believes contract desig
ers are now convincing their clients that a geometric with a textural look can be every bit as servi
able as a plain texture, and it has far more eye appeal. Josephson, as well as other producers, catg
to prestige hotels and motels with custom designs, yet offers a custom look in coordinating pattet
in stock lines.

Peter R. Peterson, sales manager for commercial wallcoverings at Stauffer Chemical Compa
sees a definite trend toward the nubby fabric look in vinyl, a continuing greater use of leather :
suede effects. and hide leathers coming up next. Stauffer is developing a new rough-textured st

Continued on page

continued from page

ISuede-Tex
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S.R. Wood, Inc
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Another beautiful reason to design with Alma.

Series 3500 is one of the many
Alma lines designed for effi-
ciency and comfort. Alma
offers the designer a range of
styling from the traditional to
the contemporary. For details
write: Alma Desk Company,
P.O. Box 2250, High Point,
North Carolina 27261.

Or visit your

nearest Alma .l I Ill .I
showroom. l l

AILMA DESK COMPANY

Showrooms: 280 Park Avenue, New York: 1140 Merchandise Mart Plaza, Chicago; Southern Furniture Mart Center. High Point.
2



EXCITINGS
1ICINE

FOSTORIN-AMPLEX

35 NEW LIGHTS « COMPLETELY NEW CAALOG
OFF-SHELF DELIVERY..NOW/

Everything you'll ever need in indoor lighting.
One of the industry’s broadest lines of resi-
dential, commercial and industrial accent
and display lighting units. New models in all
series developed to accommodate the
energy-saving R-14 lamp. Get the infinite flex-
ibility of Swivelites® and accessories. Or the
positive emphasis of Focalites® and Step-

Cylinders in singles or strips. Or attention-
demanding Pin Beams®, Beamspots® or
Super Beamspots®. Plus louvers, color clips,
color filters, hoods, canopies, screw-in-
sockets, hide-a-hats, busway units, liteway
units, adapt-a-unit components. All lines
competitively priced. Write for this colorful
new literature — or call 419/435-7721.

circle 20 on reader service card

f:sl
INDUSTRIES, INC.

Box E, Fostoria, Ohio 44830

°
oria

4194357721

GENERAL PRODUCTS DIVISION

38 CONTRACT INTERIORS FEB 78




YOU ASKE
FORIT

When we introduced serieSeven,
we knew you wanted more than

just another modular office °
system. So we gave you some-
thing unique.

Our universal hinge/connector,
convertible components, and
functionally correct panel

sizes give you space planning
flexibility that no other

system can match.

And you give your client a

system that changes simply

and easily when his organization
grows or changes. Now we give

you something extra: soft 90°
corners, gentle 45° angles and

new curves for more design options.

You can buy systems that cost less,
or cost more. But serieSeven

is the best possible investment

for your client. Bar none.
Write us. We'll tell you more.

-
sereSeven
THE HAWS CORPORATION

2400 Sterling Avenue
Elkhart, Indiana 46514

219/293-5671

Domore seating and fine wood office furniture,

serieSeven modular office systems, and Haws
operable walls are products of IKD Corporation.

circle 21 on reader service card




Contract
Wall coverings

J. Josephson

“China Rose,” on vinyl or Mylar. com-
bines two popular wallcovering pat-
terns: the flower-decked trellis, or a
bamboo trellis alone (“Pagoda™).
circle 235

James Seeman Studios

“Vista™ is one of the scenics that add
visual depth to interiors, from “This
Good Earth™ wallcovering collection
by Seeman, division of Masonite Corp.
Vista, in four colorways, is strippable
and gravure-printed on fabric-backed
vinyl, weave, or Mylar grounds.

circle 236

Panta Astor Wallcoverings

Plaid pattern illustrated is from the
“Pacesetter” collection of fabric-
backed wallcoverings that include
stripes, textures, and weaves. Material
is strippable, in 27 in. and 54 in. widths,
and is rated Type I. circle 237

Specialty Jute Products

“Jutex™ is a white hessian burlap wo-
ven to exacting specifications by this
importer. Color-fast Jutex has a PVC
backing, comes in 54 in. and 66 in.
widths, and 14 colors—from gypsy or-
ange to camel. Custom colors may be
specified. Product meets Bulletin 701
Vertical Flame Test. circle 238

Columbus Coated Fabrics

Type Il Queens Guard vinyl wall-
covering was specified throughout the
recently opened Lutheran Medical
Center in Brooklyn, N.Y. (CONTRACT
INTERIORS, December 1977). It pro-
vided easy-maintenance to color-keyed
corridors and clinic waiting areas, and
was applied in graphic form in patient
rooms and public areas. circle 239

g

-
=
-
=
-
o
-
&

-

|
-

James Seeman

J. Josephson Panta Astor

¢ continued from page
effect and a textured grasscloth. With the cost of cotton bound to go even higher, Stauffer is turn

to a 65% polyester 35% cotton blend for backing, but is also sold on the advantages of Confil, a ce
lose and polyester fiber backing by International Paper Company that conforms to Federal speq
cations. Mr. Peterson also sees a trend toward vinyls used as acoustical materials on partitions
insulation products for the home, and a greater use of protective acrylic coatings. He calls Du Po
Tedlar the “optimum finish™ but expensive, hence the development of acrylics less expensive {
will be needed to combat unforseen and “more lethal weapons™ for graffiti and other types of v
dalism.

“It’s the “casual” and “natural look™ that’s emerging in contract wallcoverings.” says Lee Sow
designer for Standard Coated Products’ wallcoverings group. “Retail stores and restaurants, ¢
cially, are following the residential design trend toward natural motifs and leading beige, tan, g
and blue colorways. Textures also follow the “natural look™ trend, with grasscloth and homes
textile weaves outdistancing the more traditional damask designs. ..” Standard Coated Prod
sees growing acceptance of lighter weight, 24 in. wallcoverings as a natural outgrowth of the st
light commercial renovation and building re-cycling market of the past year. This trend is expe
to continue through 1978 and 1979, with residential-oriented stylings finding a larger niche i
commercial/contract marketplace.

Specialty Jute Products

AN COWNTDACT INTERIORS EER TR

Columbus Coated Fabrics

circle 22 on reader service C



TOTAL CASH
AWARDS ___$16,000

RESIDENTIAL

First Prize —__ $5,000 cash
plus Award

Second Prize __ $3,000 cash
plus Certificate

Third Prize __ $2,000 cash
plus Certificate

Fourth Prize__ $1,000 cash
plus Certificate

COMMERCIAL

First Prize_ $5,000 cash
plus Award

Mannington Mills is sponsoring
anannual national awardscom-
petition for the mostinnovative/
functional interiors incorpora-
ting the application of Man-

nington no-wax resilient floor-

ing.

RESILIENT
FOR TODAY’S
LEISURE LIVING

This competition, open to any-
one involved primarily in inte-
rior design, has been estab-
lished by Mannington to
stimulate new and creative
techniques for interiors, reflec-
ting today's easy-care ap-
proach to leisure living.

When you plan a room from
the floor up, there's no limit to
the beauty of the design. To
enter our competition, follow
the easy rules on the back.




THE RULES

1. The competition is open to
anyone involved primarily in
interior design , except
employes of Mannington,

its distributors and its advertis-
ing agency.

2. Entries must be functional
interiors (SEE ENTRY SPECI-
FICATIONS) which feature
Mannington resilient flooring.
Eligible Mannington products
include Aristocon’, Architect'’s
Choice, Lustrecon, Classicon
Million Air'and Marquis™

3. Entries mustbe actual instal-
lations. No conceptual plans
will be accepted.

4. Both residential and com-
mercial entries will be judged in
accordance with American
Society of Interior Designers
standards. Residential entries
may include kitchens, bath-
rooms, dining rooms, bed-
rooms, living rooms and family
rooms, but are not limited to
these.

5. There is no limitation on the
number of entries.

6. Entries must be postmarked
by September 30, 1978. Please
send all entries to:

Mannington Award
Box 1978
Salem, N.J. 08079

ENTRY
SPECIFICATIONS

All entries are to be submitted
on 20x30 inch lightgrayillustra-
tion board. An 8x10 profes-
sional color photograph of the
installation, which prominently
shows your Mannington floor

1
J
i

choice, must be mounted on
the top portion of the board. A
description of the installation
and design rationale must be
typed on8'% x 11 plain bondand
mounted on the bottom portion
of the board. The entry form
must be affixed to the back of
the board. Entrant’'s name must
not appear on the face of the
board.

AWARD
CRITERIA

1. Entries will be judged both
on aesthetic expression and
functional achievement.

2. Anindependent panel of
judges, the majority of which
will be practicing interior de-
signers, will select both finalists
and the winner in each cate-

gory.

3. Judging will take place dur-
ing October, 1978, and the win-
ners will be announced during
the Mannington Award dinner
in New York City in November,
1978.

4. Winners who cannot attend
the presentation will receive
their awards by registered mail.

5. The decision of the judgesis
final. Upon entering the 1978
Mannington Award competi-
tion, entrants waive the right to
make a claim against the
judges, Mannington,

ASID, or any group which en-
dorses the competition or as-
sists in its conduct.

6. The judges reserve the right
to withhold awards if, in the
majority opinion, entries do not
meet acceptable standards.
Entries which have received
previous national trade or na-
tional consumer publicity are
ineligible.

mamingion,

ENTRY FORM

(Please affix this form to the back of
presentation board and mail to Manning-
ton Award, Box 1978, Salem, N.J. 08079)

Name of Entrant

Business Address

Business Telephone

Address of Installation

Completion Date

To Mannington Mills, Inc.:

You have my permission to reproduce
photographs submitted and to re-
photograph the interior represented
by the entry. You are also granted per-
mission to use such photographs for
publicity purposes for television,
newspapersand magazines,aswellas
for advertising and promotion. |
understand that photographs orother
materials, once submitted, become
the property of Mannington Mills, Inc.,
and will not be returned.

If | am not a cash award winner, and
Mannington Mills elects to use my
entry for publicity, advertising, orany
other purpose, | willbe paid $25 forthe
first use. | will notreceiveafeeforsub-
sequent use.

| have read the rules pertaining to this
entry form and understand that my
entry will be disqualified if it fails to
meet the requirements outlined or if
the necessary information is not
provided.

Signature of Designer/Architect

Date
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ATLANTA
DECORATIVE ARTS CENTER
351 Peachtree Hills Avenue NE

Atlanta, Georgia 30305

APRIL 9-12

The South's first working market for residential and contract designers and specifiers.
Seminars twice daily

Gala events each evening including MONDAY NIGHT HIGH — A black tie event at the
High Museum of Art opening the ART IN DECORATION exhibit. Special guests will be
Mr. Billy Baldwin, Honorary Chairman and the ten internationally famous designers who
will create room settings using a major piece of art as the focal point (most chosen from
the High Museum's permanent collection).

A

D) A -t :
\»'.“L- }‘ i

Bill Blass Alan Campbell Mel Dwork

% |
HOTO! THOMAS VICTOR

New York New York New York

BLACKSTONE-SNELBURNE

FHOTO: RUSSELL MACMASTERS

i

s,
Bruce Gregga Harry Hinson Mimi London Pablo Manzoni
Chicago New York West Hollywood New York

PHOTO!

PETER VITALE

; A V7
William McCarty Joe Minton Arthur Smith
London & David Corley New York
Fort Worth

For hotel reservations, call toll-free 1-800-241-1266 (in Georgia 404/688-8994 collect).
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Over 20,000 pairs of feet per day
travel over this Boston-Logan Air-

port carpet of Zefran" Blend CR-4.
And have for the past year. But you
would never guess the amount of traffic
to look at the carpet.

Zefran®blend CR-4 is a tough, beautiful spun blend
of 70% acrylic/30% nylon staple fibers. In carpets, it
performs with the long-lasting, abrasion-resistant
strength of nylon, while maintaining the natural wool-
like beauty and resilience of the new acrylics.

Dow Badische makes it especially for heavy-traffic
carpets. It comes in a huge inventory of colors, includ-
ing heathers and solids, and lends itself to imaginative
design, such as this one in Logan. You can also be sure
that any carpet made with CR-4 blend will stand up
through years of heavy-traffic wear when it carries

circle 26 on reader service car
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the Dow Badische Performance Certification label.
That's proof the carpet has passed many stiff tests
before it goes to work for you.

The CR-4 blend is just one of a full range of Dow
Badische yarn blends for contract commercial use.
Before specifying any carpet installation, get our illus-
trated Contract Carpet Selection and Specifications
Guide. Call or write: Dow Badische Contract Carpet
Consultants Service, CREATE* Center, Williamsburg,
Va. 23185, 804-887-6573.

PERFORMANCE O
CERTIFICATION .« S PISeHE

Zefran®is a registered trademark of Dow Badische Company.
*CREATE is a registered Service Mark of Dow Badische Company.

Dow Badische produces acrylic and nylon fibers and yarns especially
engineered for carpets of beauty and performance




If you don’t choose the clocks, 7 iobwel dore s
the best ad any aesigner

your client will. Here are 604 ways i, hawe
to protect your reputation. ‘So, by all means

hose the clocks your-
self. If you dont, the
client will. Probably as
an awful afterthought

The results can be
quite damaging

What other accessory
innounces itself at le
once an hour? Or, is
seen whenever some-
one seeks the time?

And now we've made
choosing easier. As
anning our
| color Con

gasy as ¢
ew fu
temporary Catalogue
A total of 604 clocks are
ncluded

You'll find all of our
institutional and built-ins,
world time clocks
and a whole new series

— designed for use with
free standing landscape
. ~ partitions and desk:

You'll even fina our
chiming floor clocks and
a digital grandfather
with LED numerals

M 5 As for materials, youll
— find a wide range. Cork
( rare French burled
) S veneers, stainless steel
( rattan, natural oak and

R suede
— e It's a big catalogue.To
get your copy, send in
— the reader service card
And if you are in
— Chicago or New York,
our showrooms are
open 5 days a week
/ Of course, you can
also call on us direct

Our only interest is
making sure you choose

the clock

Like you, we want
your client to have a
beautiful time

A

Howard Miller
Clock Co.

277 Merchandise Mart
pace 7-E. New York
Merchandise Mart

Also in Dallas, San Francisco
Atlanta and High Point

Chicago: 12

New York

circle 28 on reader service card
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The new 700 Series from ALL-STEEL

Attractive, comfortable,
quality construction and
easy on the budget.
Handsomely accented in
oval tubular chrome,
the 700 Series is a
complete line of seating,
with models available for
virtually any office
requirement.

For more information, write:
All-Steel Inc., Box 871,
Aurora, lllinois. 60507

i

- ALL-STEEL
'Showrooms in New York, Los Angeles, Chicago, Aurora. In Canada, All-Steel Canada, Ltd. One of the i Companies.

circle 29 on reader service card-




-~ ™ \ NEW YUHKRK Ul Y. 81 MAUIOUIY AYLITVE
CHICAGO: 1234 MERCHANDISE MART
LOS ANGELES: 520 W. 7th STREET

ALSO AVAILABLE THROUGH
DESIGNER & DECORATOR SHOWROOMS AND
FINE FURNITURE & SPECIALTY SHOPS.

THE BOOM LIGHT floor lamp FL-2408 THE BABY BOOM table lamp TL-2416 THE BRIDGE BOOM floor lamp FL-2415

For additional information, write Sauteur, Dept. 10, 1755 Glendale Blvd., Los Angeles, California 90026

circle 30 on reader service card



Pepper Bird: A classic
Stroheim & Romann wood-
cloth in 54” width.
» NYC, N.Y.; BOSTON; PHILADELPHIA; MIAMI; CHICAGO; DALLAS; LOS ANGELES: SAN FRANCISCO

block design from the turn of
the century. Recently adapted
hand screen printing in

England. Illustrated below is
33" drop repeat- one of
four colorations on union

31728 Taupe on Lacquer -
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Triangle Office Chair

Designed by Robert DeFuccio for Stow/Davis.
The Triangle Chair Series is now complete with
the addition of arm and armiless office chairs
in laminated oak or walnut. Generously scaled
for maximum comfort in the office environment.
Use them everywhere. Brochure available.
Stow!Davis, New York, Chicago, Los Angeles;
Grand Rapids, M| 49504.

circle 32 on reader service card




ur stafl here at CONTRACT INTERIORS

continues to grow. and the most wel-

come new addition is Ann Wilson as
Managing Editor. Ann, as many of our readers
will remember, was Managing Editor and one
of the founding members of the staff of ARCHI-
TECTURE PLUS, and. before that. she was for
many years Assistant to the Editor of THE AR-
CHITECTURAL FORUM. In recognition of the
fact—obvious to those who know her that she
IS twice as capable as any normal person, Ann
will become Managing Editor not only of CON-
TRACT INTERIORS but also of our ﬂuurlth"
voung sibling, RESIDENTIAL INTERIORS,

Rnuu Yee. our former Managing Editor, re-
mains with us and is pmmnud to Executive
Editor., allowing him more time for research in
the field as well as for more of the thoughtful
text pieces we think he does so well,

Another change in our general working pat-
tern is that Olga Gucll our Editorial Director.
is now taking a major hand in assembling our
news pages, a thanklessly anonymous job, buta
critical one. As one of the keenest observers of
the whole design field since she joined INTERI-
ORS as Mdn.wmv Editor in 1945, Olga is the
best aulhorm we know on what’s news and
what isn't. We think that under her direction
our news section will be more than just an as-
sortment of interesting items—it will be re-
quired reading for the profession.

We feel proud and hopeful about the
changes here. There are indications. too. that
the dcslgn profession is off to a healthier start
in 1978 than in several years. And the combina-
tion—more and better coverage of more and
better design—is a magnificent prospect.

STANLEY ABERCROMBIE
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CONRAN ASSOCIATES LTD.

Architect

ANDREW BLACKMAN

Associate Architect

CONRAN'’S

Merchandise
IS the
message

apoleon called them a “nation of shop-
N keepers.” Indeed, the British have been

gifted retailers for centuries. Under the
aegis of Pax Britannica, the world was their
clientele. While that world is smaller today,
Britain retains its flair for trade. One of its more
dynamic retailers has even staked out a claim
in a former colony: Conran’s, the North Amer-
ican trading operation of Habitat of Europe
(not to be confused with the U.S. lighting
source of the same name), has just opened a
40.000-sq. ft. home furnishings store designed
by Conran Associates Ltd., architect, and An-
drew Blackman, associate architect, in New
York’s new Citicorp Center (Hugh Stubbins,
architect). Its marketing concept—everything

for the home, coordinated for style, scale,
color, and quality, under one roof—could start
another revolution in the U.S.

Merchandise in mountainous peaks, soldiered rows,
and casual vignettes, is the interior design at Con-
ran's, the complete home furnishings store at New
York's Citicorp Center. Views here show the toy de-
partment (opposite page), Mssrs. Tyson and Conran
(top), and various other departments in the 40,000-
sq. ft. store




CONRAN’S

EAST S4th STREET

w
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EAST S3rd STR

Upper Level

EAST 54th STREET

3rd AVENUE

EAST 53rd STREET

Lower Level

embly /ith detailed de pt s ab
onstruction, and materia 38sem-
nd floor level (right) are
. Plar firstand
ate acces heck

sories '’ area, second
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verbial mile away. Merchandise rises to moun-
tainous heights from spacious selling floors in
attractive displays that invite close physical ex-
amination. Prices are moderate. Yet the gen-
eral level of product design is surprisingly high.
As for the interior design: it is the merchandise
itself. Which has only plain tiled floors, white
walls, discreet signage. and track lighting for its
stage setting.

All this represents the thinking of Terence
Conran, the 47-year old chairman and major
shareholder of the Habitat Group of com-
panies based in Wallingford, U.K., and his col-
leagues. Trained and experienced as an indus-
trial designer of far ranging interests, Conran
conceived the idea of a chain of stores retailing
well-designed contemporary home furnishings
that represented good value for the money.
The first of Europe’s Habitats opened in Lon-
don in 1964. There are 37 of them today, with
more planned.

What made Conran such a conspicuous suc-
cess? In the words of Michael Tyson, managing
director of Habitat Design Holdings Ltd. and
president of Conran’s in the U.S., “We are con-
fident about our merchandise. And we don’t ig-
nore what so many retailers overlook: our cus-
tomers, retail administration, and sound
financial operations.”

Confidence in merchandising Conran’s re-
laxed style of modern living means heavily
stocking and promoting a small. carefully se-
lected range of quality home furnishings at rea-
sonable prices. One store alone could never
win such favorable terms of trade, to be sure.
However, since a good 75 percent of Conran’s
merchandise is fed from Habitat’s European
warchouses. it contributes to the aggregated
buying power and influence over individual
suppliers of the chain.

The company’s proven successes also suggest
itis quite adept at pleasing customers and man-
aging retail operations. Possibly the most strik-
ing aspect of these operations is its creative use
of space. Like its European counterparts, Con-
ran’s is a celebration of unfettered Miesian
space. “Customers need room to move
around.” says Tyson. “To us, they're as impor-
tant as the merchandise.”

So space stretches everywhere free of ceiling
and floor level changes or partitions. Naturally.
a luxury like this must be paid for. and it is. A
perusal of its two floors. a rectangular space at
street level which carries the main furniture de-
partment on one-third the store’s total floor
area. and a roughly U-shaped second floor
which wraps its KD furniture, window, wall,
and flooring departments, kitchenwares, acces-
sories, china, glass. bed and bath, toys, and
lighting around the huge skylit atrium of Citi-
corp’s three-story Market, reveals them to be as
intensely cultivated as rice paddies.

Customers are pulled in from street level en-
trances on the sidewalk and within the Market
through the furniture floor and upstairs on a
closed loop path designed for maximum expo-
sure and minimum security risk. The latter is
simple enough. Customers must pass through
checkout counters when going to and from sell-
ing areas devoted to smaller articles like acces-
sories and toys.

carts lend a calculated air of supermarket mer-
chandising to the store. Presumably, this has as
telling an effect on customers as a visit to a su-
permarket just before dinner. But why are fur-
niture vignettes the first sights encountered
upon entering? “Smaller goods always attract
much attention,” Tyson explains. “But we want
customers to examine our furniture. To avoid
the ‘dead’ furniture department so common to
many stores, we make sure people are always
walking through it.”

In response to what Conran’s expects to sell,
floor plans and space allocations are studied
and shifted with the seasons, a practice com-
mon to all retailing. There is additional
method to this madness, however. Changing
displays refreshes customer interest—and dis-
play is the genius of Conran’s interiors.

Since the product range is relatively small
(some 4,500 lines) and stable (some items have
been carried since 1964), Conran'’s manipulates
the elements of its interior design to emphasize
product availability (stock is actually “ware-
housed™ on the selling floor for customers to
take home), low cost with quality (great quan-
tities seen in dramatic lighting), and accessi-
bility (customers may handle merchandisc).
Given that the displays constitute the interior
design, this intention comes off rather well.

Tungsten spot lighting, costly but warm in
color, set against a neutral ceiling of white
enameled metal channels and tile flooring,
draw attention to islands of merchandise
whose dimensions violate the traditional “eye
level” visual zone of retailing. Rather than con-
centrate the customer’s focal plane, Conran’s
diffuses it. Up. down, everywhere is merchan-
dise. Though the overall impression is still of
precise order, the customer cannot possibly see
and understand the full product range at a
glance, or even after a few visits. This is exactly
what Conran’s wants. As Tyson points out.
“Our average customer returns once every
three weeks to spend three-fourths of an hour,
a high amount of time devoted to a store. Since
only 50 percent of the customers actually buy,
itis wise to leave them with the feeling that new
items are waiting to be discovered. You didn’t
see it all? Come again!™

If the merchandise provides form, color, and
texture to the interiors, there seems little else to
add that would not interfere with selling. In-
deed, audio-visual aids are tucked almost out
of sound and sight. Conran’s signage, coordi-
nated with its shopping bags, clerk’s aprons,
wrapping papers, and other graphic arts appli-
cations, is a handsome interpretation of the
overall planning grid articulated by floor and
ceiling lines. Curiously enough, these signs
seem visible only when they are deliberately
sought out. The “grid™ pattern serves as a cam-
ouflage.

“Yes, we do use music,” Tyson adds,
“Beethoven, Chopin, and friends.” Music is
not needed when the store is busy. At quieter
times, “people get nervous. Perhaps it's that
Anglo-Saxon Puritan attitude about parting
with money. It’s easier when everyone else is
doing it t0o. Our music soothes them. and they
buy.” Let such soothing words fall on anxious
American ears and we may beg to be a colony
again. Conran’s, that is. ROGER YEE
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lay is high art at Conran'’s. Note wide range of
handise for home use, pick up baskets and
‘sapron (accompanied by shopping carts not
n) which reinforce supermarket Iimage, and

pf form and color to create interest in the neutral

ior.

RCES. Ceiling: Luxalon. Quarry tile floor:
ican Olean. Lighting: Lightolier. Signage: The
Sign Co., Inc. Plants: DS Landscaping. Store

cs: Heppel, Hunter & Smallpage (U K.). Office
ture: Olivetti.

Pickup =
a Basket




Floor plans, above, reflect angularity of building de-
sign by Welton Becket Associates. Central gle
walled escalators, right, are angled also and rise
toward a mirrored octagonal column and a ceiling
subtly painted in Art Deco patterns. Here and
throughout the store, planting is generous

For Copeland, Novak & Israel:
Principal in charge: Lawrence J. Israel
Project Manager: Robert Herbert
Planner; Gale Barter

Designer: Dori Lo

Decorator: Harve Oeslander

For Bullock’s Wilshire:

Director of Planning: James M. Meares
Designer: Mark Pucci

Building Architects:

Welton Becket and Associates




COPELAND, NOVAK & ISRAEL

BULLOCK’S WILSHIRE

Deco update

Newport Beach, California,
branch store retains

an Art Deco image with no loss

of modern retailing efficiency.

hen the original Bullock’s Wilshire

opened on Los Angeles’ Wilshire

Boulevard in 1928, it was an exuber-
ant—in fact, a quite stupefying—triumph of Art
Deco stylization. It still is. The design, by Don-
ald and John Parkinson, was not only exem-
plary in its decoration, but also in its planning:
although the general building massing paid lip
service to Wilshire Boulevard, the main en-
trance—with ceiling fresco and uniformed
doorman—was quite definitely and logically at
the rear, facing the parking lot. The store was
also one of the most elegant in the country,
built for an affluent clientele on the merry eve
of the depression.

When the store added a Woodland Hills
branch some years later, the Art Deco theme
was repeated. and the store, over the years, has
capitalized on the same image in its interior
displays and in its advertising. When Cope-
land. Novak & Israel were asked to design the
store’s most recent branch. in Newport Beach,
California, therefore, the precedent of Art
Deco allusion was already established. Also es-
tablished—by Bullock’s own store planning
unit—were adjacency, layerage, and depart-
mental allocation diagrams. Further require-

ments were that the store must attract the “car-
riage trade” without seeming forbidding to
young suburbanites, that it must reflect not
only the store’s tradition but also the casual re-
sort atmosphere of its location, and that, of
course, it must be complementary to the exist-
ing two-level shopping mall and to the building
shell designed by architects Welton Becket and
Associates.

The Becket firm had given the store a distinc-
tive envelope seemingly based on a complex
grouping of octagonal elements, Without
slavishly following the building outline, the in-
terior design clearly repeats its angular charac-
ter and capitalizes on it. As Copeland, Novak
& Israel partner Adolph Novak has written in
his recent and useful book, STORE PLANNING
AND DESIGN (Lebhar-Friedman, New York,
$18.95), ‘There are stores that operate very suc-
cessfully within odd shapes, using apses and
other restricted areas to locate limited cate-
gories of merchandise. This can present a bou-
lique appearance (and provides) a more excit-
ing store design than the usual box-shaped
Square or rectangle.”

The plan is further elaborated by means of
distinct aisle systems on both levels. On the up-






BULLOCK’S WILSHIRE

Opposite page, top left: Opening directly from the
central circulation area (carpeted in a geometric
figure of chamois and rust) is a gift and china bou-
tique. Display units are visually recessive—mirrored,
clear, or plain white. Display niches with flexible
shelving are topped with panels of ginger suede;
behind the panels is accent lighting.

Opposite page, below: Shoe salon on the upper floor
uses a deep version of the store's predominant color
scheme of brown and taupe; low lighting level adds
glamour and saves watts. Octagonal mirrored drums
repeat the basic geometry of the store's exterior

(by Welton Becket Associates). Cream lacquer
chairs at the rear of the salon have light taupe up-
holstery. Upholstered loveseat is behind mirrored
column.

This page and middle top of opposite page: Details of
the store’s central escalator well. Mirrored columns
at the corners of the space repeat the octagonal
motif, also gently recall the Art Deco character of the
original store in the chain. On display cases, upper
floor fascia, and escalator parapet: beige suede
vinyl.

Central spaces: Suede vinyl: Wolf-Gordon. Carpet:
Philadelphia. Fixture contractor for mirrored col-
umns and show cases: Unger Fuss Co., Los Angeles.
Giftand china boutique: Carpet: Philadelphia. White
Parsons tables and desk: Creative Metal Corp. Suede
panels: J. H. Thorp & Co. Chairs: Thonet. Uphol-
stery: & Vice Versa. Shoe salon: Vinyl on walls and
tops of drums: Winfield Design Associates. Lucite
shoe fitting stools: Barrett Hill. Carpet: Philadelphia.
Lacquer chairs: Eppinger. Chair upholstery: Win-
field Design Associates. Lovescat: Viet Furniture
Corp. Wool upholstery on loveseat: Gretchen Bel-
linger.

per level, an aisle of warm brown square
quarry tile connects the central escalator well
with a door to a parking field and another to
the upper level of the open mall. On the lower
level, aisles of rust-colored geometric pat-
terned carpet connect the central well to two
other entrances, one to an enclosed parking
deck. the other to the lower mall level. The lo-
cation of the glass-walled escalators (the first
escalators to have been used in a Bullock’s Wil-
shire store) is central, but the escalators have
been turned at 45 degrees to the building’s
main axes, further adding to the dynamic qual-
ity of the interior.

Colors throughout are low-keyed and
muted, with taupes, browns, and naturals pre-
dominating; lighting, too, is low, in accordance
with both the interiors’s desired character and
with new California criteria for reduced energy
consumption (criteria not yet in effect as the
store was being designed, but followed never-
theless). Primary light sources are recessed in-
candescents, but these are supplemented by
both fluorescents at the cornice line and by
strong accent spotlights.

The end result: an interior of sublety, style,
and—to use a word from the Art Deco era—
swank. STANLEY ABERCROMBIE




OBERT P. GERSIN ASSOCIATES
'ELEPHONE RETAIL OUTLETS

Plans for retail outlets of three different sizes and
shapes illustrate how the basic vocabulary of dis-
play elements can be adapted to a variety of con-
ditions.

| i j 7 .
New - m/&{q
packages | v N
for old e St
friends e e

Floor Plan 1700sq.ft.

| 4
j ® ' w

Floor Plan 1320sq.ft.

very recently, those of us who used the e 4
vast telephone network of the Ameri- Market to competition, and a bright new

can Telephone and Telegraph Company also, H H
as a matlt,er of course, rentzd our t'::ephones market'ng concept IS one reSUIt'
from AT&T. For almost a decade, however, it
has been possible to buy, rather than lease, tele-
phones, providing that the purchaser paid
AT&T for a “protective device™ with which to
attach the bought instrument. Now, because of
an order of the Federal Communications Com-
mission (or, to be exact, because of an October
refusal of the Supreme Court to review an FCC
order made two years ago), we are all now free
to buy and install any ‘phone we choose.

This developing liberalization of the tele-
phone market has, naturally, brought corre-
sponding developments in sales techniques. In-
dependent telephone manufacturers are
delighted about their future possibilities, but
AT&T is by no means pessimistic; Charles L.

ﬂ“i comianv's president, has an-

A century-old monopoly has ended. Until A change in FCC rulings opens the telephone




Store facades and graphic design, as well as inte
rior arrangements, were important parts of the
Gersin design. A giant “'hello"’ silk-screened just
inside one store's entrance is both welcoming
and suggestive of ‘phone use
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Photography by Melabee Miller

For Robert P. Gersin Associates. Inc.: Louis Nelson,
Design Director: Ingrid Caruso, Lee Stout, Interior
Designers: Robert Gersin and Paul Hanson, ( iraph
ics. HVAC/Electrical consultant: James De-
Stephano.

SOURCES: Chairs: Stendig. Stools. Knoll. Oito
mans: John Adden. Tables: Johnson Industries. ¢
pet: Stratton Industries Corporate Park I1. Prsplavs
and cabinetwork: CD Industries.

£




RETAIL OUTLETS

nounced his intention to be highly competitive.
One manifestation of this new competitive-
ness has been the unvieling, by AT&T and oth-
ers, of new telephone designs. For the most
part, except for those who may lose their hearts
to a Mickey Mouse model, these elaborate con-
coctions exemplify industrial design at its over-
wrought worst.
Very different and very much more encour-
aging are the prototype retail store designs
commissioned by AT&T from the firm of Rob-
ert P. Gersin Associates. Two of the stores are
planned or already in operation in Florida, two
in upstate New York, three in New Jersey, and
four in Ohio. Some of these are renovations of
existing spaces, some are new. All are in loca-
tions. such as shopping centers, which have
strong neighborhood ties.
In these stores, potential customers can see
various telephone styles and colors, learn how
different telephones and accessories operate
(by means of tape recordings, the telephones
actually talk to those who pick them up). learn
what services and rates are available, and—per-




Public areas of the retail outlets, seen in six views
here, provide displays and explanations of equip-
ment types, panels for actual demonstrations
(‘phones are wired to tape recorders in the rear of
the stores) and counters for business transac-
tions. Ceilings throughout are of reflective alumi
num strips, establishing a diagonal grid for the
displays below.

Long distance is
the next best thing
to being there.

See how little it costs

haps most radical of all- make their selections
on the spot and take their telephones home to
plug in for immediate use.

The flexible design elements are planned to
encourage independent customer “browsing”
without constant attendance; the time that
telephone company Service Representatives
must spend with customers is therefore min-
imized. Triangular display units are adaptable
to any suitably sized space—from 1500 to over
3000 sq. ft.—and display panels can easily be
added or eliminated as needs change.

There are provisions as well for paying tele-
phone bills and for requesting repairs to exist-
ing telephone services. In short, these facilities
will make AT&T a directly accessible neighbor-
hood presence. IMlustrations here are taken
from three of the earliest prototype outlets, but
plans are that such stores will eventually be
built all across the country. A two-year testing
period is evaluating the new marketing plan,

A but. as far as the Gersin design is concerned,
S ~f successis already apparent.

T— STANLEY ABERCROMBIE




HANS KRIEKS/STEIN ASSOCS.
ANDOVER TOGS INC.

A smoothly tailored office
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Reception room is animated by photo murals.

slanders of the South Pacific, who sur-

prised everyone during World War I1 by

proving themselves to be gifted mechan-
ics, spoke with some authority in comparing
American and British engineering as they re-
paired one war machine after another. One un-
expected observation: whereas British ma-
chine parts were often minimally concealed or
even left exposed, Americans preferred to hide
everything under svelte, streamlined skins. No-
body is “correct” in matters like these, of
course, provided the machine works well either
way: ours is just an “American Way.” In this
light, Hans Kricks/Stein Associates, space
planners and interior architects, has faithfully
described our national predilection in design-
ing a smoothly tailored, buttoned-down head-
quarters office and showroom for Andover
Togs. a children’s wear manufacturer, at One
Penn Plaza. New York, N.Y.

Andover Togs administrates in New York
and manufactures in the South. Consequently,
the space designed by Krieks/Stein has some
uncommon requirements for a headquarters
office. Storage capacity for heavy bolts of
sample fabrics, facilities for sewing machines
used in sample making, and supplemental air
conditioning. all in a new office building as
mandated by the client.

Children aged 4 to 11 are the company’s
prime customers, and the interior design is
keyed to their spirited demeanor. It is alter-
nately neat as a pin and colorfully exuberant.

More like an ideal child, perhaps.

Upon entering, visitors first see a reception
area in panoramic glass and enlarged photo
murals of children of all nationalities at play.
Although the space 1s small. its basic tenor is
not, for beyond the glass can be seen a magnifi-
cent view of downtown Manhattan and the
Statue of Liberty. In fact, the interior design
scheme for the entire office is succinctly pro-
nounced by this one example. Everything is
carefully matched and joined down to the
quarry tile floor with carpet insert. Strong col-
ors resonate against gray walls and natural oak
doors and trim in a motif to be repeated else-
where. The receptionist/telephone operator
sits in an office joined by a window cut in the
photo mural to the reception area.

Krieks/Stein carries out the theme in color
and form with sustained logic throughout An-
dover Tog's general offices and showrooms.
Showrooms, actually one space divided into
four by tinted glass dividers suspended on turn-
buckles from the ceiling, are particularly no-
table for their elaborate hardware for the stor-
age and display of clothing. Narrow floor-to-
ceiling doors sheathed in gray toned plastic
laminate with long vertical chrome handles for
easy reach create walls of closets that contain
sample clothing. Specially designed tubular
clothes racks. some with invisible floor-bolted
connections and others on casters, display
clothes on two levels and on telescopic bars. A
conference table with riding conference chairs

Photography by Louis Ree

completes each showroom section.

There are typical Krieks flourishes of intd
gence, precision, humor, and refined taste ¢
where. t00. Such as the plastic protective ¢
plates. color matched by the door jambs
contrasted to the doors in primary colors
the standard building convectors, brig
painted, as are the ends of otherwise
walled corridors. Or the conference roor
subtle study in rust and neutral colors set of
a conference table in Italian cremo marble
floats on a chrome cylinder.

Neat. cheerful. and efficient: Andover
is an American vision of technological ut
If the empirical world falls short of the drd
it will not be for lack of champions like Kri
Stein and its client. For under the smootl
dustrial skin is an interior design with a
young heart. ROGER

Workstations: Westinghouse, Hardwood House
signeraft. Carpet: Stratton (showroom. recep
Stark (executive), KVT (conference): carpet d
Max Blau & Sons. Casework: Creative
working; casework laminate: Micarta. Confe
table: Apollo Woodworking. Conference ¢
Stow/Davis. Lounge seating: JG. Office seating
Lighting: Lightolier. Display racks Creative
working from original designs by Hans Krieks.
hardware: Creative Woodworking from origin
signs by Hans Krieks. Quarry tile Hastings
Photo murals: Authenticator Inc.






MAX BIER
CHARRETTE STORE

Arrangement
In curves
and white

he Charrette architectural supply store
on East 54th street in New York City, is
an attractive alteration of a boring,
standard commercial space. Produced on a
rather tight budget by architect Max Bier of
Bier. Baxt and Hirsch. the store functions as a
horizontal arrangement in a building w hich 1s
basically a deep box
The exposed ceiling. visible verification of
an elderly proverb lauding necessity as the
mother of invention. is the positive offspring of
the shoe-string budget. For the ceiling itself,
with its pipes and enormous ducts. becomes a
major architectural element. The largest duct,
used for air conditioning, accents the space,




visual interest in its “round-form-vs.-
squa attitude. The shifted axis plan also
helps to offset the strong horizontal pull.
I'here is an interesting transition between
the ceiling and the other major element of in-
terest (the curved wall) in that a pipe is bent to
follow the configuration of the wall. Track
lighting is then attached to the straighter por-
tions of the pipe. killing two turkeys with one
well-aimed stone. The wall performs the added

function of providing necessary screening for

the office space. Bunker-like slots enable em-
ployees to observe shopper needs and move-
ment.

Essentially a hardware store of graphic arts,
with accents of polished design. Charrette
comesoff asa highly successful combination of
diamonds and blue jeans. Of more im portance,
it works. A long wall of standard. industrial
shelving faces the front counter. which oper-
ates in a dual capacity. Although it serves as an
attractive, bar-height display counter in front:
from behind. it houses hundreds of drawers for
the storage of small items. The front of the
store is designed and stocked for quicker sales.
while in the rear. areas that are apt to create
congestion, due to the nature of the items on
display, are allowed extra space for milling
about. An important consideration of the store
is that all items. large and small. always be vis-
lh|L

lhe rear of the store. given over
items such as drafting tables, has :
skylight. which allows for natural light, and a
dropped ceiling. which adds intimacy to the
space as well as housing the air-conditioning
system. From this room a staircase leads to a
small. vault-like conference room with a
serving pantry. a space useful as a lunch room
and for product or design seminars.

An adjacent building, also part of the store.
is used for bulk storage and asa shipping area.

RICHARD ZOEHRER

to lar

Photography: Elliot Fine

Architect: Max Bie

General Contractor: Garson Bergman
Mechanical Engineer: George Langer
Structural Engincer: De Simone and Chaplin

Vinyl clad cork flooring: Dodge Cork Carpeting: Gu-
listan, division of J.P. Stevens Cabinetwork: Charter
Woodworking Lighting: Lightolier and Harry Gitlin
Lighting Furniture: Wilde & Spieth Shelving: Stand-
ard industrial shelving Graphics: Stones Reproduc-
tion Air conditioning i




STEPHEN TISE
DELLARIA

Natura
styled

ou've come a long way. Baby could be

said for the head of hair atop the Amer-

ican woman as much as anything else.
No more tortured permanents, heavy hair
sprays, and sticky goos. Natural hair styling,
shampoo with cut and blow dry, has changed
all that. And no more ersatz baroque beauty
parlors with their crystal chandeliers and
flocked wallpapers. Contemporary hair salons
have made their customers the main attraction,
using strong forms in cabinetry and archi-
tecture, simple finishes. plants, and subtle

lighting to flatter them. Two good examples of

the new philosophy are the Dellaria salons in
Boston and Norwood, Massachusetts by archi-
tect Stephen Tise.

Things were quite different in 1964 when
Tise first met hair styling entrepreneur John
Dellaria. “Salon design was still in an abysmal
state.” Tise recalls. “so I was rather apprehen-
sive at first.” Fortunately, Dellaria was an ex-
ceptional kind of client. Sophisticated. shrewd.
blessed with financial acumen and aesthetic
taste, he approached Tise w ith the idea of
creating a fresh contemporary image for his ex-
panding business.

It is common practice for beauticians to pur-
chase “packaged™ salons from equipment sup-
pliers. For better or worse, this custom has es-
tablished budgetary guidelines that Tise has
respected in the dozen or so salons he had de-
signed for Dellaria since their first meeting.
The basic rule of thumb: $1.000 per station.
Dellaria hoped to spend less.

Necessity often being the mother of modern
design, Tise has created a design strategy for
Dellaria that surrounds the familiar para-
phernalia (product display area near entry, re-
ception and waiting area, styling stations,
shampoo and coloring rooms, changing rooms
and toilets) in an environment that is airy, well
lighted, and clean. Cleanliness is especially im-
portant, Tise believes. “One of the major draw-
backs in traditional salons was their tendency
to accumulate dirt.” he says. “Those ornate en-
crusted projections, hard to get at nooks and

crannies, and flocked wallpaper were impos-
sible to maintain.™

For the Boston salon (623 Commonwealth,
one of three locations in the city), Tise has
transformed the former 19th Century residence
of a prominent Boston attorney into a salon
with reception area on the first floor, adminis-
trative offices upstairs, and work stations on the
lower level (basement) with the blessing of the

Boston Redevelopment Authority. Mindful of

the building’s rich architectural heritage of in-
terior detailing, he has worked new functions
and equipment into the old structure with sym-
pathy and style. For vertical circulation be-
tween the salon’s two public floors, Tise placed
a circular staircase just inside the ground floor
facade. (Like the new, large window on that fa-
cade. it is also a dramatic reminder of the
building’s rebirth.) As the lower level was once
a very utilitarian basement. it has received per-
haps the most radical facelift, including sand-
blasted brick walls and changes in floor level.

A very high ceiling at the front of a shopping
mall site in Norwood offered Tise the opportu-
nity to create a soaring space focused on a pro-
vocative red “house™ that economically en-
closes changing rooms, projection and stereo
equipment, product displays, and a recep-
tionist’s desk as it unifies the store’s elevations.
Washing stations concealed in canvas panels at
the center of the floor add more visual interest.
For a finishing touch, Tise designed colorful
robes for the clientele that extend the theme of
people as interior design in the Dellaria salons.

“There was a time when customers were
ashamed to be seen being served in beauty sa-
lons,” Tise reminds us. “Today’s treatments are
simpler and more natural. People don’t mind
the visibility any more.” Beauty has moved out
of the factory and into the studio. We've all
come a long way. Baby. ROGER YEL

Architect: Stephen Tise.
Structural: Rene Mugnier.
Mechanical: Max Sontz.
Electrical: Bay Design Group.

SOURCES. Seating: Herman Miller. Accessories:
Kartell. Casework: Jack Cartwright. Casework lami-
nate: Parkwood. Lighting: Lightolier. Vinyl asbestos
tile flooring: Kentile.

Bright red “house’ at Dellaria, Norwood shows
Tise's use of bold form and spare color to bridge two
level space. Structure includes storage ana recep-
tion/display booth. Below, exterior and interior at
Dellaria, Boston in renovated 19th Century row-
house. Note window cut out in facade, framing spiral

staircase

Photography by James Raycroft









JANICE JULIAN

Seing nimble
nvery
ight spaces

spazes has been a special resource of Is-

raeli-born architect Ari Bahat. Coming
to the U.S. 10 years ago as a member of an Is-
raeli dance group, Bahat liked the audience
enough to stay. The architecture he found here
was often pared to the essentials leaving him a
palette of commonplace materials to exploit in
limited spaces as best he could. His design for
Janice Julian, a New York hair salon. is a su-
perb example of what a lean budget and strong
creativity can accomplish.

“I started the design process with a pro-
gram,” says Bahat, “although many owners
want to begin with a design. Then came the
plan.” It would be difficult to imagine his han-
dling Janice Julian any other way. The existing
space needed a decisive plan; the room was
long and narrow with a bulge at one end; an
unwanted two-story ceiling was only partially
covered by a balcony over the “bulge™; the
floor sloped; there were two entrances, from
the street and from the building lobby, to con-
trol; there was no air conditioning.

Into this less than inviting shell Janice Julian
wanted five work stations, three shampoo sta-
tions, a reception area, changing rooms, and
storage. Though a first time entrepreneur, Ju-
lian knew her business well. It would begin
with a small staff serving business people with
semi-private settings in an atmosphere of un-
derstated modern elegance.

Bahat took advantage of the “bulge” by clus-
tering the work stations in its center. He then
surrounded them with the shampoo room, stor-
age, and changing rooms, defining everything
In a series of seven-ft. high partitions whose
pivotal point is a reception area commanding
visual control of both entrances. To dramatize
the activities and tone down the building, he
finished work stations and partitions in
brushed aluminum laminate and set them
against black enameled walls. He added fur-
ther embellishment in the form of earthen
floor tile, a reflective ceiling, plants, special
lighting, and executive-styled salon chairs in
bright red upholstery.

Everywhere one looks shows Bahats close
attention to functionality. The work station
cluster is an imaginative use of cabinetry that
encloses each customer with two projecting
“fins” of its pinwheel configuration, bathes the
space in soft, flattering light from overhead
light boxes, and readily equips each stylist with
the tools of the trade (enclosed cabinet, drying
lamp, dryer and curler on retractable cord.
telephone jack, and slots for bottles and other
paraphernalia). Tile flooring is easy to clean.
Due to the extensive use of built-in cabinetry,
the salon always looks neat.

And customers like the space. Bahat's sub-
dued color scheme of black and silver planes
accented by green plants and red upholstery
lends a surprisingly sophisticated air to such
modest dimensions. This spirit should be sus-
tained for a long time. Thanks to Bahat’s bold
design, there is still plenty of room for danc-
ing—or for that matter, three to four more work
stations on the main floor, and services like fa-
cial massage and manicure on the balcony.

ROGER YEE

Views of Janice Julian revolve around the cluster of

five work stations at the heart of the salon's oper-
ations (opposite page). Note spare use of color, off-
set by strong forms, reflective surfaces, subtle light-
ing, and bright red salon chairs. Entrance is seen at
top of this page. Plan is at bottom left

SOURCES. Design: Ari Bahat, AIA. Construction:
Ferris Construction. Chairs and shampoo bowls: M
& M. Ceiling: Simplex Ceiling, Tile: Agency Tile.
Cushions: Robert Weinger Design.
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DSTROM’S FASHION STORE

lling in style

n the past a major architectural element in —3 =

a retail store was not an escalator slanting ’—TTr‘:LB
some 30°, but an elaborate staircase rising

m the middle of the ground floor level. i Jom
me readers will recall the grand staircase of

railing of wrought iron in New York's
eenwich Village store, and Bond’s Roxy-
le brass staircase on Broadway. Two of those
irways are now demolished. and Bond’s is
sed. But the central design element has been
aged and skillfully employed by Business
ce Design for a suburban specialty store
h of Seattle, Washington.

n Nordstrom’s 70,000 sq. ft. Aurora Village

leries Lafayette in Paris, Wanamaker’s spi- couctons i

el .

SOuARE
.

N

1)
i

¢, a contemporary, Baroque-like stair/
ator form. dramatized by recessed down-
ting, is the focal drama (see cover of this is-

). It is the designer’s challenge, in the midst
ots of shopping center look-alike stores
eezed into just so many square feet, that the
t be given an individual store image. An-
r consideration is catering to a more so-
sticated customer who demands quality,
ice, and attractive displays. To keep pace

constantly changing purchasing habits,
store designer must concurrently change
and merchandising.
t Nordstrom’s the staircase to the second
established a theme on both levels, re-
ed in the directional traffic patterns as well
e perimeter wall and millwork forms. The
ral open flowing space throughout the

serves to focus attention on the forceful

site page: Two views, from mall level and second level, of the stairwell form
nclosed elevator, and glimpses of a few selling areas with custom designed
ckdrop treatments.

raphy by Chuck Kuhn

USINESS SPACE DESIGN, INC./NARAMORE BAIN BRADY AND JOHANSON

stair unit. Floorcovering and perimeter wall
treatments define various departments and
highlight the merchandise without resort to
physical space divisions. A variety of archi-
tectural wall display backdrop treatments iden-
tify departments. In each the mellow tones of
real woods and a scattering of antiques serve to
give a sense of personal scale to which the
shopper can relate. Lighting and most of the
display cases were custom designed by BSD.

Business Space Design was established in
1958 as a department of architects Naramore
Bain Brady and Johanson. In 1963 the depart-
ment became an independent affiliate, special-
izing in interior architecture. With a staff of
over 40 professionals, the firm has become well
recognized for its space planning, architecture,
and interior design in all phases of contract
work. In recent years it has received several
AIA Honor Awards. BSD has worked and is
working in Saudi Arabia, Alaska, Hawaii, Min-
nesota, and Maryland, primarily involved in
office planning and medical facilities, with con-
tinuing projects for retail, restaurant, and hotel
facilities.

Due to increased work in the Middle East,
some members of the staff are now taking les-
sons in Arabic. BETTY RAYMOND
Seating: Brandrud Manufacturing; Erwin-Lambeth;
Helikon; Shelby Williams; Stendig. Tables: Jonathan
Loop; Vecta. Custom showcase bases: Coasteraft.
Standard cases: Garey. Custom millwork: University
Casework System. Graphics: Laurel. Oak flooring:
Arco “Perma-Grain.” Carpet: Mohawk. Oriental car-
pets: Couristan; Dylan Carpet; Pande Cameron.

Above: Floor plans show two levels of the suburban store, and location of the
merchandise selections surrounding the contemporary ‘'Grand Staircase" that
captures shoppers attention.




At Last! Standard AIA/ASID
Documents for Interior Design

the development of general standards of performance and proce-

dures among the environmental professions and the enormous
industries which work in tandem with these professions. The end of the
schism between AID and NsiD which produced the consolidated Ameri-
can Society of Interior Designers in January 1975 was the culmination of
a movement in which a consensus on design education and professional
qualification had proceeded successfully through 1DEC (Interior Design
Educators Council), FIDER (Foundation for Interior Design Education
Research), and NcipQ (National Council for Interior Design Quali-
fication)—all of which have won the recognition of the government and
educational establishments—and of affiliated and unaffiliated architects
as well as affiliated and unaffiliated interior designers. NCIDQ's pre-
eminence on qualification implies that both graduate architects and
graduate interior designers may or may not qualify as interior designers
(just as architectural licensing boards. national and state, imply that
graduate architects may or may not qualify as architects).

After the education and qualification of the professional, the next as-
pect of the practice of interior design which needs clarification and
standardization is the system of legal and financial formalities for carry-
ing on the work—for contracting and paying for professional services,
and for purchasing services from contractors and goods from su ppliers.

This aspect of professional practice was being studied by the interior
design organizations even before their consolidation into ASID. And it
was being simultaneously studied by a1a without reference to ASID's ef-
forts. Fortunately, some of the same people involved in the consoli-
dation of AsID realized that chaos would result unless AsiD and AlA ef-
forts were coordinated to produce a consensus. Norman DeHaan, Ala,
FASID, the last president of AID and first president of AsiD, asked Richard
W. Jones, FASID, the last president of NsiD and second president of ASID,
to join him in making the first overtures on the subject to AIA, initiating
the joint effort. DeHaan, incidentally, is 1978 Chairman of the AIA’s
Committee on Interior Architecture.

Once begun, the effort won support. Irving Schwartz, currently presi-
dent of ASID, is also a corporate member of the AIA. So is William Pul-
gram, the architect president of Associated Space Design, Inc., the At-
lanta-based interior design firm spun off from the architectural firm of
FABR&P.

The tremendously important task of developing contractual standa rds
defining the roles of all parties to the design and production of interior
environment—owner/client, designer, and contractors/suppliers—
should involve not merely members of the professions but of the indus-
try. As the Task Force on Interior Environment went about its work, it
recognized the industrial role by asking the Contract Furnishings Coun-

Bolh the public and the design professions are bound to gain from

B e e L Y

cil (cFc), the Business and Institutional Furniture Manufacturers As
ciation (BIFMA), and the National Congress of Floor Covering Ass
ations (NCFCA) to take their places beside representatives of AIA, A
and “non-aligned” interior design professionals. Under Chairman
liam Pulgram., this Task Force worked four full years to begin the
duction of a contract “package” which will eventually be bound in
kind of permanent and basic guideline for professionals and contrac
in the field, not to mention clients.

The first two—and certainly most basic—documents are now re
Each of these two exists in two forms, the AlA edition and the ASID
tion. We are publishing an A1A edition simply because it is the first a
able. Both Al and AsID will soon have their respective editions on sal

We are reprinting the first here, and expect to publish the second i
early issue. This one, the Standard Form of Agreement for Interior
sign Services, 1977 Edition, is designated A1A Document B171. It
been reproduced with the permission of the American Institute of A
tects under Application Number 78004, and with the permission o
American Society of Interior Designers as well.

The main differences between ala B171 and its ASID counterpz
that in the A1a document the interior design professional is designat
“Architect” and in the AsID edition as “Designer,” and that certain a
tectural services which the architect is allowed to give may be includ
the Al contract, while the ASID contract must relegate similar servic
supplementary subcontracts for special services to be performed by
sultants or others.

Like the second A1A Document, A271, and its ASID equivalent, B
to be bound in with the Owner-Contractor Agreement, Suppleme
Conditions, Schedules, and the Specifications, which, in conjun
with the Drawings, represent an entire contract “package.” If any
stantial construction work is involved in the Project, a separate con
using A201 General Conditions, would be let for construction.

For the first time, members of the interiors industry are provide
a consensus of the participating organizations on the respective
and responsibilities of the Owner, the design professional, and the
rior contractors, set forth in a convenient format which can be inc
rated into the contract.

Alan B. Stover, A1A, Director of the Institute’s Documents Di
stresses that “care should be taken by all parties, nevertheless, &
the contract reviewed by an attorney, and to supplement or modi
printed form to meet the requirements of the particular project;
ample, detailed insurance coverage requirements, provided
Owner's insurance counsel, must be included in Article 17, Other
tions and Services.” Also, users should ascertain that at any tim
are using the current AlA (or AsID) edition. OLGA




William Pulgram, AlA, ASID, Chairman of the Joint
AIA/ ASID Committee on documents for interior de-

ign, is President of Associated Space Design, At-
fama -based interior design firm spun off from
FABR&P, an architectural/planning firm

Original members of the Joint AIA/ ASID Committee on Interior Design, from left: Gene Eppinger, representing
BIFMA, Jim Bidwill, representing the Chicago Merchandise Mart; Jim Byrd, representing the NCFCA; Melvin

Levin, representing the CFC; Ir

ving Schwartz, ASID, AIA, in

1975 Secretary and currently President of ASID

Henry Feldman, AlA, of Skidmore, Owings & Merrill; Louis Beal of 1SD Incorporated; William Pulgram, Com-
mittee Chairman, Sally Walsh of S.I. Morris of Houston, unaffiliated committee member (later replaced ona
rotating basis by Margo Grant of Gensler Associates, of Los Angeles /Houston, and Maria Giesey of Wash-
ington, D.C.); Alan B. Stover, Director of the AlIA's Documents Division; Ed Pettrazzio, Pulgram’s assistant

TANDARD FORM OF AGREEMENT FOR
NTERIOR DESIGN SERVICES

hich is expected shortly.

IADocument B171, the AIA’s version of the first document issued by the joint AIA/ASID
ommittee on Documents for Interior Design, is almost identical with the ASID’s,

TICLE 1-
CHITECT’S SERVICES

SIC SERVICES—The Architect’s Basic Services
sist of the five phases described in Paragraphs 1.1
ugh 1.5 and any other services included in Article
s part of Basic Services.

PROGRAMMING PHASE

1 The Architect shall consult with the Owner
other parties designated in this Agreement to as-
ain the applicable requirements of the Project and
| review the understanding of such requirements
the Owner.

The Architect shall document the applicable
irements necessary for the various Project func-
s or operations, such as those for existing and pro-
personnel, space, furniture, furnishings and
pment, operating procedures, security criteria and
munications relationships.

The Architect shall ascertain the feasibility of
ving the Owner’s requirements identified under
ragraphs 1.1.1 and 1.1.2 within the limitations
building or buildings within which the Project is
located.

Based on a review, analysis and evaluation of
unctional and organizational relationships, re-
ts and objectives for the Project, the Archi-
all provide a written program of requirements
e Owner’s approval.

SCHEMATIC DESIGN PHASE

Based on the approved written program, the
tect shall prepare for the Owner’s approval pre-
y diagrams showing the general functional
nships for both personnel and operations.

1.2.2 The Architect shall review with the Owner al-
ternative approaches to designing and carrying out

the Work.

1.23 Based on the approved relationship diagrams,
the Architect shall prepare space allocation and utili-
zation plans indicating partition and furnishings loca-
tions and preliminary furniture and equipment lay-
outs. The Architect shall provide an evaluation of the
program and the Project budget, if one has been estab-
lished by the Owner, each in terms of the other, sub-
ject to the limitations set forth in Subparagraph 4.2.1.

1.2.4 The Architect shall prepare studies to establish
the design concept of the Project indicating the types
and quality of finishes and materials and furniture, fur-
nishings and equipment.

1.25 The Architect shall submit to the Owner a pre-
liminary Statement of Probable Project Cost, based
on the recommended design concept and on current
costs for projects of similar scope and quality.

1.3 DESIGN DEVELOPMENT PHASE

1.3.1 Based on the approved schematic design and
any adjustments authorized by the Owner in the pro-
gram or Project budget, the Architect shall prepare,
for approval by the Owner, Design Development draw-
ings and other documents to fix and describe the size
and character of the interior construction of the Proj-
ect including special design features to be incorpo-
rated into floors, walls, partitions or ceilings.

1.3.2 The Architect shall prepare such data and il-
lustrations for furniture, furnishings and equipment as
may be appropriate for the Project, including specially
designed items or elements, to indicate finished ap-
pearance and functional operation.

1.3.3 The Architect shall recommend colors, mate-

locument has been reproduced with the permission of The American Institute of Architects under application number 78004
th the permission of the American Society of Interior Designers. Further reproduction, in part or in whole, is not authorized.
¢ AIA documents are revised from time to time, users should ascertain from AIA the current edition of the document

rials and finishes not otherwise specified for the Proj-
ect.

1.3.4 The Architect shall prepare such other Design
Development data, illustrations and documents as
may be appropriate for the Project, as described in Ar-
ticle 17.

1.3.5 The Architect shall submit for the Owner’s ap-
proval a further Statement of Probable Project Cost,
based on anticipated unit costs and prices.

14 CONTRACT DOCUMENTS PHASE

1.4.1 Based on the approved Design Development
submissions and further adjustments in the scope or
quality of the Project or in the Project budget author-
ized by the Owner, the Architect shall prepare, for ap-
proval by the Owner, Construction Documents con-
sisting of Drawings, Specifications and other
documents setting forth in detail the requirements for
the interior construction work necessary for the Proj-
ect. The Work described by such interior construction
documents is intended to be performed by the Owner
or under one or more Contracts between the Owner
and Contractor for construction.

14.2 Based on the approved Design Development
submissions, the Architect shall prepare, for approval
by the Owner, Drawings, Schedules, Specifications
and other documents, setting forth in detail the re-
quirements for the fabrication, procurement, ship-
ment, delivery and installation of furniture, furnish-
ings and equipment necessary for the Project. Such
Work is intended to be performed under one or more
Contracts or Purchase Orders between the Owner and
Contractor or supplier for furniture, furnishings and
equipment.

1.43 The Architect shall advise the Owner of any




adjustments to previous Statements of Probable Proj-
ect Cost indicated by changes in requirements or gen-
eral market conditions.

1.44 The Architect shall assist in the preparation of
the necessary bidding and procurement information,
bidding and procurement forms, the Conditions of the
Contracts for Construction and for Furniture, Fur-
nishings and Equipment, Purchase Orders, and the
forms of Agreement between the Owner and the Con-
tractors or suppliers.

1.45 The Architect shall assist the Owner in con-
nection with the Owner’s responsibility for filing
documents required for the approval of governmental
authorities having jurisdiction over the Project.

1.4.6 The Architect, following the Owner’s approval
of the Contract Documents and of the most recent
Statement of Probable Project Cost shall assist the
Owner in obtaining bids or negotiated proposals, and
assist in awarding and preparing contracts for interior
construction and for furniture, furnishings and equip-
ment. All bidding and negotiating activities shall be
coordinated by the Architect,

1.5 CONTRACT ADMINISTRATION PHASE

1.5.1 The Contract Administration Phase will com-
mence with the award of one or more Contracts or the
issuance of one or more purchase orders and, together
with the Architect’s obligation to provide Basic Sery-
ices under this agreement, will terminate when final
payment to Contractors or suppliers is due, and in the
absence of a final Certificate for Payment or of such
due date, sixty days after the Date of Substantial
Completion of the Work, whichever occurs first.

1.5.2 The term Contractor as used herein shall mean
each person or entity awarded a contract by the
Owner or supplier to whom a purchase order is issued
by the Owner or the Owner’s agent in connection with
interior construction, procurement or installation for
the Work. Each such Contractor shall be referred to
throughout the Contract Documents as if singular in
number and masculine in gender. The term Contrac-
tor means the Contractor or the Contractor’s author-
ized representative.

1.5.3 Unless otherwise provided in this Agreement
and incorporated in the Contract Documents: the Ar-
chitect shall provide administration of the Contracts
for Furniture, Furnishings and Equipment only as set
forth below and in the edition of AIA Document A271,
General Conditions of the Contract for Furniture,
Furnishings and Equipment, current as of the date of
this Agreement: the Architect shall provide adminis-
tration of the Contract for Construction as set forth in
the edition of AIA Document A201, General Condi-
tions of the Contract for Construction, current as of
the date of this Agreement.

1.54 The Architect shall be a representative of the
Owner during the Contract Administration Phase,
and shall advise and consult with the Owner. Instruc-
tions to the Contractors shall be forwarded through
the Architect. The Architect shall have authority to
act on behalf of the Owner only to the extent provided
in the Contract Documents unless otherwise modified
by written instrument in accordance with Subpara-
graph 1.5.20.

1.55 The Architect shall assist the Owner in coordi-
nating the schedules for delivery and installation of
the Work, but shall not be responsible for any malfea-
sance, neglect or failure of any Contractors or sup-
pliers to meet their schedules for completion or to per-
form their respective duties and responsibilities.

1.5.6 The Architect shall visit the Project premises
as deemed necessary by the Architect, or as otherwise
agreed by the Architect in writing, to become gener-
ally familiar with the progress and quality of the Work
and to determine in general if the Work is proceeding
in accordance with the Contract Documents. How-
ever, the Architect shall not be required to make ex-
haustive or continuous inspections at the Project
premises to check the quality or quantity of the Work.
On the basis of such on-site observations as an archi-
tect, the Architect shall keep the Owner informed of
the progress and quality of the Work, and shall en-
deavor to guard the Owner against defects and defi-
ciencies in the Work of the Contractors,

1.5.7 The Architect shall not have control or charge
of and shall not be responsible for the means, methods,
techniques, sequences or procedures of construction,
fabrication, procurement, shipment, delivery or instal-
lation, or for safety precautions and programs in con-
nection with the Work, for the acts or omissions of
the Contractors, Subcontractors, suppliers, or any
other persons performing any of the Work, or for the
failure of any of them to carry out the Work in accord-
ance with the Contract Documents.

1.5.8 The Architect shall at all times have access to
the Work wherever it is in preparation or progress.

159 The Architect shall determine the amounts ow-
ing to the Contractors based on observations at the
Project premises and on evaluations of the Contrac-
tors’ Applications for Payment, and shall issue Certifi-
cates for Payment in such amounts, as provided in the
Contract Documents.

1.5.10 The issuance of a Certificate for Payment
shall constitute a representation by the Architect to
the Owner, based on the Architect’s observations at
the Project premises as provided in Subparagraph
1.5.6 and on the data comprising the Contractor’s Ap-
plication for Payment, that the Work has progressed
to the point indicated; that to the best of the Archi-
tect’s knowledge, information and belief, the quality
of the Work is in accordance with the Contract Docu-
ments (subject to an evaluation of the Work for con-
formance with the Contract Documents upon Sub-
stantial Completion, to the results of any subsequent
tests required by or performed under the Contract
Documents, to minor deviations from the Contract
Documents correctable prior to final completion, and
to any specific qualifications stated in the Certificate
of Payment): and that the Contractor is entitled to
payment in the amount certified. However, the is-
suance of a Certificate for Payment shall not be a rep-
resentation that the Work is without latent defects, or
that the Architect has made any examination to ascer-
tain how and for what purposes the Contractor has
used the moneys paid on account of the Contract
Sum.

1.5.11 Unless otherwise provided, the Architect’s
duties shall not extend to the receipt, inspection and
acceptance on behalf of the Owner of furniture, fur-
nishings and equipment at the time of their delivery to
the premises and installation. The Architect is not au-
thorized to reject nonconforming Work, sign Change
Orders on behalf of the Owner, stop the Work, or ter-
minate the Contract on behalf of the Owner.

1.5.12 The Architect shall be the interpreter of the
requirements of the Contract Documents and the im-
partial judge of performance thereunder by both the
Owner and the Contractors. The Architect shall ren-
der interpretations necessary for the proper execution
or progress of the Work with reasonable promptness

on written request of either the Owner or a Contrac
tor, and shall render written decisions, within a r
sonable time, on all claims, disputes and other matt
in question between the Owner and the Contractor
lating to the execution or progress of the Work or th
interpretation of the Contract Documents.

1.5.13 Interpretations and decisions of the Archit
shall be consistent with the intent of and reasonab
inferable from the Contract Documents and shall be i
written or graphic form. In the capacity of interpret
and judge, the Architect shall endeavor to secu
faithful performance by both the Owner and the Co
tractors, shall not show partiality to either, and sh
not be liable for the result of any interpretation or d
cision rendered in good faith in such capacity.

1.5.14 The Architect’s decisions in matters relati
to aesthetics shall be final if consistent with the inte|
of the Contract Documents. The Architect’s decisio
on any other claims, disputes or other matters, incl
ing those in question between the Owner and the C
tractors, shall be subject to arbitration as provided
this Agreement and in the Contract Documents.

1.5.15 The Architect shall review the final pla
ment of all items and inspect for damage, quality,
sembly and function in order to determine that all
niture, furnishings and equipment are delivered
installed in accordance with the Contract Docume

1.5.16 The Architect shall recommend to the Ow
rejection of Work which does not conform to the C
tract Documents. Whenever, in the Architect’s o|
ion, it is necessary or advisable for the implementat
of the intent of the Contract Documents, the Ar
tect will have authority to require special inspect
or testing of the Work in accordance with the pr
sions of the Contract Documents whether or not «
Work be then fabricated, installed or completed.

1.5.17 The Architect shall review and approve|
take other appropriate action upon Contractors’ s
mittals such as Shop Drawings, Product Data
Samples, but only for conformance with the d
concept of the Work and with the information giv
the Contract Documents. Such action shall be ta
with reasonable promptness so as to cause no d
The Architect’s approval of a specific item shall
constitute approval of an assembly of which the ite|
a component, and the Architect’s approval
Sample or Samples shall not constitute an approv
that item as delivered and installed if not in co
mance with such approved Sample.

1.5.18 The Architect shall prepare Change
for the Owner’s approval and execution in accord:
with the Contract Documents, and shall have au
ity to order minor changes in the Work not invo
an adjustment in the Contract Sum or an extensi
the Contract Time which are not inconsistent wit
intent of the Contract Documents.

1.5.19 The Architect shall conduct inspectio
determine the Dates of Substantial Completion
nal completion, shall receive and forward t
Owner for the Owner’s review written warranti
related documents required by the Contract
ments and assembled by the Contractors, and sh
sue final Certificates for Payment.

1.5.20 The extent of the duties, responsibiliti
limitations of authority of the Architect durin
performance of the Work shall not be modified
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ded without written consent of the Owner, the
tractors and the Architect.

6 PROJECT REPRESENTATION BEYOND
SIC SERVICES

.1 If the Owner and the Architect agree that more
tensive representation at the Project premises than
described in Paragraph 1.5 shall be provided, the Ar-
itect shall provide one or more Project Representa-
es to assist the Architect in carrying out such re-
nsibilities at the Project premises.

.2 Such Project Representatives shall be se-
ted, employed and directed by the Architect, and
Architect shall be compensated therefor as mu-
ly agreed between the Owner and the Architect as
forth in an exhibit appended to this Agreement,
ich shall describe the duties, responsibilities and
itations of authority of such Project Representa-
es.

.3 Through the observations by such Project
sentatives, the Architect shall endeavor to pro-
further protection for the Owner against defects
deficiencies in the Work, but the furnishing of
h project representation shall not modify the
ts, responsibilities or obligations of the Architect
scribed in Paragraph 1.5.

ADDITIONAL SERVICES

following Services are not included in Basic Serv-
unless so identified in Article 17. They shall be
ided if authorized or confirmed in writing by the
r, and they shall be paid for by the Owner as pro-
in this Agreement, in addition to the compensa-
for Basic Services.

1 Providing financial feasibility or other special
ies.

2 Providing planning surveys, site evaluations,
nmental studies or comparative studies of pros-
ive sites, and preparing special surveys, studies,
submissions required for approvals of govern-
tal authorities or others having jurisdiction over
Project.

Providing services relative to future facilities,
ms, furniture, furnishings and equipment which
ot intended to be completed or procured during
‘ontract Administration Phase.

Providing services to investigate existing con-
ns or facilities or to make measured drawings
f, or to verify the accuracy of drawings or other
ation furnished by the Owner.

Preparing documents for alternate, separate or
tial bids or providing out-of-sequence services
ed by the Owner.

Providing services in connection with the work
onstruction manager or separate consultants re-
by the Owner.

Providing Detailed Estimates of Project Cost,
ses of owning and operating costs, or detailed
ity surveys or inventories of material, equipment
T,

Providing services for planning tenant or
spaces.

Making revisions in Drawings, Schedules,
cations or other documents when such revi-
are inconsistent with written approvals or in-
ions previously given, are required by the enact-
or revision of codes, laws or regulations
uent to the preparation of such documents or

are due to the other causes not solely within the con-
trol of the Architect.

1.7.10  Preparing Drawings, Schedules, Specifica-
tions and supporting data and providing other services
in connection with Change Orders to the extent that
the adjustment in the Basic Compensation resulting
from the adjusted Project Cost is not commensurate
with the services required of the Architect, provided
such Change Orders are required by causes not solely
within the control of the Architect.

L7.11 Making investigations, surveys, valuations,
inventories or detailed appraisals of existing facilities,
furniture, furnishings and equipment, and the reloca-
tion thereof, and other services required in connection
with work performed or furnished by the Owner.

L7.12  Receipt, inspection and acceptance on behalf
of the Owner of furniture, furnishings and equipment
at the time of their delivery to the premises and instal-
lation.

L7.13 Providing consultation concerning replace-
ment of any Work damaged by fire or other cause, and
furnishing services as may be required in connection
with the replacement of such Work.

L7.14 Providing services made necessary by the
default of any Contractor or supplier, by major defects
or deficiencies in their Work, or by failure of perform-
ance of either the Owner or the Contractor under any
Contract for the Work.

L7.15 Preparing a set of reproducible record draw-
ings, schedules or specifications showing significant
changes in the Work made during the performance
thereof based on mark-up prints, drawings and other
data furnished by the Contractors to the Architect.

1.7.16 Providing extensive assistance in the utiliza-
tion of any equipment or system such as initial start-
up or testing, adjusting and balancing, preparation of
operation and maintenance manuals, training person-
nel for operation and maintenance, and consultation
during operation.

1.7.17 Providing services relating to the Work of
any Contractor after issuance to the Owner of the fi-
nal Certificate for Payment for such Contractor’s
Work, or in the absence of a final Certificate for Pay-
ment, more than thirty days after the Date of Substan-
tial Completion of the Work.

1.7.18  Preparing to serve or serving as an expert wit-
ness in connection with any public hearing, arbi-
tration proceeding or legal proceeding.

L7.19 Providing services of consultants for struc-
tural, mechanical and electrical engineering services
for the Project.

1.7.20  Special studies for the Project such as analyz-
ing acoustical requirements, record retention, com-
munications, and security systems.

1.7.21 The purchasing of furniture, furnishings, or
equipment by the Architect with funds provided by the
Owner .

1.7.22  Providing services for the design or selection
of graphics and signage.

1.7.23  Providing services in connection with the pro-
curement of works of art.

1.7.24  Providing any other services not otherwise in-
cluded in this Agreement or not customarily furnished
in accordance with generally accepted architectural
practice.

1.8 TIME

1.8.1 The Architect shall perform Basic and Addi-
tional Services as expeditiously as is consistent with
professional skill and care and the orderly progress of
the Work. Upon request of the Owner, the Architect
shall submit for the Owner’s approval, a schedule for
the performance of the Architect’s services which
shall be adjusted as required as the Project proceeds,
and shall include allowances for periods of time re-
quired for the Owner’s review and approval of submis-
sions and for approvals of authorities having jurisdic-
tion over the Project. This schedule, when approved
by the Owner, shall not, except for reasonable cause,
be exceeded by the Architect.

ARTICLE 2—-ARCHITECT’S SPECIAL
RESPONSIBILITIES WITH RESPECT
TO INTERIOR DESIGN

2.1 Neither the Architect’s authority to act under
Subparagraphs 1.5.12 and 1.5.16, nor any decision
made by the Architect in good faith either to exercise
or not to exercise such authority, shall give rise to any
liability on the part of the Architect to the Owner, the
Contractor, any Subcontractor or supplier, any of
their agents or employees, or any other person.

2.2 Except with the Owner’s knowledge and con-
sent, the Architect shall not undertake any activity or
employment, have any significant financial or other
interest, or accept any contribution, if it would rea-
sonably appear that such activity, employment, inter-
est or contribution could compromise the Architect's
professional judgment or prevent the Architect from
serving the best interests of the Owner.

ARTICLE 3-
THE OWNER’S RESPONSIBILITIES

3.1  The Owner shall provide full information regard-
ing requirements for the Project.

3.2 If the Owner provides a budget for the Project it
shall include contingencies for bidding, changes in the
Work, and other costs which are the responsibility of
the Owner, including those described in this Article 3
and in Subparagraph 4.1.2. The Owner shall, at the
request of the Architect, provide a statement of funds
available for the Project, and their source.

3.3 The Owner shall designate, when necessary, a
representative authorized to act in the Owner’s behalf
with respect to the Project. The Owner or such au-
thorized representative shall examine the documents
submitted by the Architect and shall render decisions
pertaining thereto promptly, to avoid unreasonable
delay in the progress of the Architect’s services.

34 If services are required under Subparagraph
1.7.21, the Owner shall provide and maintain working
funds with the Architect, if required, to pay invoices
charged to the Project for materials and furnishings,
to secure cash discounts and for required deposits.

3.5 The Owner shall furnish structural, mechanical,
chemical and other laboratory tests, inspections and
reports as required by law or the Contract Documents,

3.6 The Owner shall furnish all legal, accounting,
and insurance counseling services as may be necessary
at any time for the Project, including such auditing
services as the Owner may require to verify the Con-
tractors’ Applications for Payment or to ascertain
how and for what purposes any Contractor uses the
moneys paid by or on behalf of the Owner.

3.7 The drawings, specifications, services, informa-
tion, surveys and reports provided by the Owner per-
taining to the Project shall be furnished at the




Owner’s expense, and the Architect shall be entitled
to rely on the accuracy and completeness thereof.

3.8 If the Owner observes or otherwise becomes
aware of any fault or defect in the Project or noncon-
formance with the Contract Documents, prompt writ-
ten notice thereof shall be given by the Owner to the
Architect.

3.9 The Owner shall furnish the required informa-
tion and services and shall render decisions as expedi-
tiously as necessary for the orderly progress of the Ar-
chitect’s services and of the Work.

3.10 The Owner shall provide suitable space for the
receipt, inspection and storage of materials and equip-
ment.

3.11 The Owner shall contract for all temporary and
permanent telephone, communications and security
systems required for the Project so as not to delay the
performance of the Architect’s services.

3.12 The Owner shall be responsible for the reloca-
tion or removal of existing facilities, furniture, fur-
nishings and equipment, and the contents thereof, un-
less otherwise provided by this Agreement.

ARTICLE 4-PROJECT COST
4.1 DEFINITION

4.1.1 The Project Cost shall be the total cost or esti-
mated cost to the Owner of all elements of the Project
designed or specified by the Architect, including the
costs of managing or supervising construction or in-
stallation.

4.1.2 The Project Cost shall include at current mar-
ket rates, including a reasonable allowance for over-
head and profit, the cost of labor and materials fur-
nished by the Owner, together with any equipment so
furnished, whether fixed or movable, and any furniture
or furnishings so furnished, providing said equipment,
furniture or furnishings have been designed, selected,
or specially provided for by the Architect, including
the costs of managing or supervising construction or
installation. The cost of used materials and equipment
shall be determined as if purchased new for the Proj-
ect.

4.1.3 Project Cost does not include the compensa-
tion of the Architect and the Architect’s consultants,
or other costs which are the responsibility of the
Owner as provided in Article 3.

4.2 RESPONSIBILITY FOR PROJECT COST

4.2.1 Evaluations of the Owner’s Project budget,
Statements of Probable Project Cost and Detailed Es-
timates of Project Cost, if any, prepared by the Archi-
tect represent the Architect’s best judgment as a de-
sign professional familiar with interior design. It is
recognized, however, that neither the Architect nor
the Owner has any control over the cost of labor, ma-
terials, furniture, furnishings or equipment, over the
Contractors’ methods of determining bid prices, or
over competitive bidding, market or negotiating con-
ditions. Accordingly, the Architect cannot and does
not warrant or represent that bids or negotiated prices
will not vary from the Project budget proposed, estab-
lished or approved by the Owner, if any, or from any
Statement of Probable Project Cost or other cost esti-
mate or evaluation prepared by the Architect.

422 No fixed limit of Project Cost shall be estab-
lished as a condition of this Agreement by the furnish-
ing, proposal or establishment of a Project Budget un-
der Subparagraph 1.2.3 or Paragraph 3.2 or otherwise,

unless such fixed limit has been agreed upon in writing
and signed by the parties hereto. If such a fixed limit
has been established, the Architect shall be permitted
to include contingencies for design, bidding and price
escalation, to determine what materials, furniture,
furnishings and equipment, finishes, component sys-
tems and types of construction are to be included in
the Contract Documents, to make reasonable adjust-
ments in the scope of the Project and to include in the
Contract Documents alternate bids to adjust the Proj-
ect Cost to the fixed limit. Any such fixed limit shall be
increased in the amount of any increase in the Con-
tract Sum occurring after execution of the Contracts.

423 If Bidding or Negotiating has not commenced
within three months after the Architect submits the
proposed Contract Documents to the Owner, any
Project budget or fixed limit of Project Cost shall be
adjusted to reflect any change in the general level of
prices which may have occurred in the interiors indus-
try between the date of submission of the Contract
Documents to the Owner and the date on which pro-

posals are sought.

424 1If a Project budget or fixed limit of Project
Cost (adjusted as provided in Subparagraph 4.2.3) is
exceeded by the lowest bona fide bids or negotiated
proposals, the Owner shall (1) give written approval of
an increase in such fixed limit, (2) authorize rebidding
or renegotiating of the Project within a reasonable
time, (3) if the Project is abandoned, terminate in ac-
cordance with Paragraph 12.2, or (4) cooperate in re-
vising the Project scope and quality as required to re-
duce the Project Cost. In the case of (4), provided a
fixed limit of Project Cost as been established as a
condition of this Agreement, the Architect, without
additional charge, shall modify the Drawings, Sched-
ules and Specifications as necessary to comply with
the fixed limit. The providing of such service shall be
the limit of the Architect’s responsibility arising from
the establishment of such fixed limit, and having done
so, the Architect shall be entitled to compensation for
all services performed, in accordance with this Agree-
ment, whether or not the Contract Administration
Phase is commenced.

ARTICLE 5-PROJECT AREA

5.1 If the net or gross floor area of spaces for which
interior design services are to be performed, defined as
the Project Area, is used as a basis for the Architect’s
Basic Compensation, it shall be computed as set forth
in an exhibit appended to this Agreement, or in ab-
sence of such exhibit, as set forth in the current edi-
tion of AIA Document D101, Area and Volume of
Buildings.

ARTICLE 6—
DIRECT PERSONNEL EXPENSE

6.1 Direct Personnel Expense is defined as the direct
salaries of all the Architect’s personnel engaged on
the Project, and the portion of the cost of their man-
datory and customary contributions and benefits re-
lated thereto, such as employment taxes and other
statutory employee benefits, insurance, sick leave,
holidays, vacations, pensions and similar contribu-
tions and benefits.

ARTICLE 7—-
REIMBURSABLE EXPENSES

7.1 Reimbursable Expenses are in addition to the
Compensation for Basic and Additional Services and

include actual expenditures made by the Architect
the Architect’s employees and consultants in the i
terest of the Project for the expenses listed in the fo,
lowing Subparagraphs:

7.1.1 Expense of transportation in connection wi
the Project: living expenses in connection with out
town travel; long distance communications, and f
paid for securing approval of authorities having j
diction over the Project.

7.1.2  Expense of reproductions, postage and h
dling of Drawings, Schedules, Specifications a
other documents, excluding reproductions for the
fice use of the Architect and the Architect’s consu
ants.

7.1.3 Expense of data processing and photograp
production techniges when used in connection w
Additional Services.

7.1.4 If authorized in advance by the Owner,
pense of overtime work requiring higher than regu
rates.

7.1.5 Expense of renderings, models and mock-
requested by the Owner.

7.1.6 Expense of any additional insurance cover.
or limits, including professional liability insurance,
quested by the Owner in excess of that normally
ried by the Architect and the Architect’s consultan

ARTICLE 8-
PAYMENTS TO THE ARCHITECT

8.1 PAYMENTS ON ACCOUNT OF
BASIC SERVICES

8.1.1 An initial payment as set forth in Para;
16.1 is the minimum payment under this Agreem

8.1.2 Subsequent payments for Basic Services
be made monthly and shall be in proportion to ¢
performed within each Phase of services, on the
set forth in Article 16.

8.1.3 Ifand to the extent that the Contract Ti
tially established in any Contract is exceeded o
tended through no fault of the Architect, com
tion for any Basic Services required for such ext:
period of Administration of the Contract shall be
puted as set forth in Paragraph 16.4 for Addit
Services.

8.1.4 When compensation is based on a perc:
of Project Cost, and any portions of the Proj
deleted or otherwise not completed, compensati
such portions of the project shall be payable to t
tent services are performed on such portions, i
cordance with the schedule set forth in Subpar
16.2.2, based on (1) the lowest bona fide bid or
tiated proposal or, (2) if no such bid or proposal
ceived, the most recent Statement of Probable
struction Cost or Detailed Estimate of Project
for such portions of the Project.

8.2 PAYMENTS ON ACCOUNT OF
ADDITIONAL SERVICES

8.2.1 Payments on account of the Architect’s
tional Services as defined in Paragraph 1.7
Reimbursable Expenses as defined in Article 7
made monthly upon presentation of the Arch
statement of services rendered or expenses inc
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.3 PAYMENTS WITHHELD

.3.1 No deductions shall be made from the Archi-
ect’s compensation on account of penalty, liquidated
s or other sums withheld from payments to
ontractors, or on account of the cost of changes in
he Work, other than those for which the Architect is
Id legally liable.

.4 PROJECT SUSPENSION
ATION

4.1 If the Project is suspended or abandoned in
hole or in part for more than three months, the Ar-
hitect shall be compensated for all services per-
rmed prior to receipt of written notice from the
mer of such suspension or abandonment, together
ith Reimbursable Expenses then due and all Termi-
ion Expenses as defined in Paragraph 12.4. If the
roject is resumed after being suspended for more
an three months, the Architect’s compensation
Il be equitably adjusted.

OR TERMI-

RTICLE 9—-ARCHITECT’S
CCOUNTING RECORDS

1 Records of Reimbursable Expenses and ex-
ses pertaining to Additional Services and services
lormed on the basis of a Multiple of Direct Person-
Expense shall be kept on the basis of generally ac-
ed accounting principles and shall be available to
Owner or the Owner’s authorized representative
mutually convenient times.

TICLE 10—OWNERSHIP AND USE
F DOCUMENTS

1 Drawings, Schedules and Specifications as in-
ments of service are and shall remain the property
the Architect whether the Project for which they
prepared is executed or not. The Owner shall be
itted to retain copies, including reproducible
of Drawings, Schedules and Specifications for
rmation and reference in connection with the
ner’s use and occupancy of the Project. The Draw-
Schedules and Specifications shall not be used by
Owner on other projects, for additions to this
ject, or for completion of this Project by others
vided the Architect is not in default under this
t, except by agreement in writing and with
priate compensation to the Architect.

Submission or distribution to meet official
latory requirements or for other purposes in con-
tion with the Project is not to be construed as pub-
ion in derogation of the Architect’s rights.

TICLE 11-ARBITRATION

All claims, disputes, and other matters in ques-
between the parties to this Agreement, arising out
relating to this Agreement or the breach thereof,
be decided by arbitration in accordance with the
ruction Industry Arbitration Rules of the Amer-
Arbitration Association then obtaining unless
ies mutually agree otherwise. No arbitration,
out of or relating to this Agreement, shall in-
by consolidation, joinder or in any other man-
any additional person not a party to this Agree-
except by written consent containing a specific
to this Agreement and signed by the Archi-
the Owner and any other person sought to be
Any consent to arbitration involving an addi-
person or persons shall not constitute consent
itration of any dispute not described therein or
ny person not named or described therein. This

Agreement to arbitrate and any agreement to arbi-
trate with an additional person or persons duly con-
sented to by the parties hereto shall be specifically en-
forceable under the prevailing arbitration law.

11.2  Notice of demand of arbitration shall be filed in
writing with the other party to this Agreement and
with the American Arbitration Association. The de-
mand shall be made within a reasonable time after the
claim, dispute or other matter in question has arisen.
In no event shall the demand for arbitration be made
after the date when institution of legal or equitable
proceedings based on such claim, dispute or other
matter in question would be barred by the applicable
statute of limitations.

113 The award rendered by the arbitrators shall be
final, and judgment may be entered upon it in accord-
ance with applicable law in any court having jurisdic-
tion thereof.

ARTICLE 12—
TERMINATION OF AGREEMENT

12.1 This Agreement may be terminated by either
party upon seven days’ written notice should the other
party fail substantially to perform in accordance with
its terms through no fault of the party initiating the
termination.

12.2 This Agreement may be terminated by the
Owner on seven days’ written notice to the Architect
in the event that the Project is permanently aban-
doned.

12.3 In the event of termination not the fault of the
Architect, the Architect shall be compensated for all
services performed to termination date, together with
Reimbursable Expenses then due and all Termination
Expenses as defined in Paragraph 12.4

124 Termination Expenses include expenses
directly attributable to termination for which the Ar-
chitect is not otherwise compensated, plus an amount
computed as a percentage of the total Basic and Addi-
tional Compensation earned to the time of termi-
nation, as follows:

-1 20 percent if termination occurs prior to or

during the Schematic Design Phase; or

.2 10 percent if termination occurs during the

Design Development Phase, or

-3 5 percent if termination occurs during any

subsequent phase,

ARTICLE 13—
MISCELLANEOUS PROVISIONS

13.1 Unless otherwise specified, this Agreement
shall be governed by the law of the principal place of
business of the Architect.

132 Terms in this Agreement shall have the same
meaning as those in AIA Document A201, General
Conditions of the Contract for Construction, and in
AlA Document A271, General Conditions of the Con-
tract for Furniture, Furnishings and Equipment, as ap-
propriate, current as of the date of this Agreement.

133 As between the parties to this Agreement: as to
all acts or failures to act by either party to this Agree-
ment; any applicable statute of limitations shall com-
mence to run and any alleged cause of action shall be
deemed to have accrued in any and all events not later
than the relevant Date of Substantial C ompletion of
the Work, and as to all acts or failures to act oc-
curring after the relevant Date of Substantial Comple-
tion, not later than the date of issuance of the final
Certificate for Payment.

ARTICLE 14—
SUCCESSORS AND ASSIGNS

14.1 The Owner and the Architect, respectively,
bind themselves, their partners, successors, assigns
and legal representatives to the other party to this
Agreement and to the partners, successors, assigns
and legal representatives of such other party with re-
spect to all convenants of this Agreement. Neither the
Owner nor the Architect shall assign, sublet or trans-
fer any interest in this Agreement without the written
consent of the other.

ARTICLE 15—
EXTENT OF AGREEMENT

15.1 This Agreement represents the entire and inte-
grated agreement between the Owner and the Archi-
tect and supersedes all prior negotiations, representa-
tions or agreements, either written or oral. This
Agreement may be amended only by written instru-
ment signed by both Owner and Architect.

ARTICLE 16—-BASIS OF COMPENSA-
TION-MULTIPLE OF DIRECT PER-
SONNEL EXPENSE

The Owner shall compensate the Architect for the
Scope of Services provided, in accordance with Article
8, Payments to the Architect, and the other Terms and
Conditions of this Agreement, as follows:

16.1 ANINITIAL PAYMENT of  dollars ($ )
shall be made upon execution of this Agreement and
credited to the Owner’s account as follows:

16.2 BASIC COMPENSATION

16.2.1 FOR BASIC SERVICES, as described in
Paragraphs 1.1 through 1.5, and any other services in-
cluded in Article 17 as part of Basic Services, compen-
sation shall be computed on the basis of a MUL-
TIPLE OF DIRECT PERSONNEL EXPENSE as
defined in Article 6, as follows:

(Here insert basis of compensation, including rates
and/or multiples of Direct Personnel Expense for Prin-
cipals and employees, and identify Principals and class-
ifv employees, if required. Identify specific Phases or
services to which particular methods of compensation
apply. if necessary.)

163 FOR PROJECT REPRESENTATION BE-
YOND BASIC SERVICES, as described in Para-
graph 1.6, compensation shall be computed separately
in accordance with Subparagraph 1.6, compensation
shall be computed separately in accordance with Sub-
paragraph 1.6.2, as follows:

(Here insert basis of compensation, including fixed
amounts, rates or multiples and identify extent of on-
site Project Representation, if required.)

164 COMPENSATION FOR ADDITIONAL
SERVICES

164.1 FOR ADDITIONAL SERVICES OF THE
ARCHITECT, as described in Paragraph 1.7, and any
other services included in Article 17 as part of Addi-
tional Services, but excluding Additional Services of
consultants, Compensation shall be computed as pro-
vided in Paragraph 16.2 for Basic Services.

164.2 FOR SERVICES OF CONSULTANTS, in-
cluding structural, mechanical and electrical engi-
neering services and those provided under Subpara-
graph 1.7.19 or identified in Article 17, a multiple
of () times the amount billed to the Architect for
such services.
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(Identify specific types of consultants in Article 17, if

required.)

165 FOR REIMBURSABLE EXPENSE, as de-
scribed in Article 7, and any other items included in
Article 17 as Reimbursable Expenses, a multiple
of () times the amounts expended by the Archi-
tect, the Architect’s employees and consultants in the
interest of the Project.

16.6 Payments due the Architect and unpaid under
this Agreement shall bear interest from the date pay-
ment is due at the rate entered below, or in the ab-
sence thereof, at the legal rate prevailing at the princi-
pal place of business of the Architect.

(Here insert any rate of interest agreed upon.)

(Usury laws and requirements under the federal Truth
in Lending Act, similar state and local consumer credit
laws and other regulations at the Owner’s and Archi-
tect’s principal places of business, the location of the
Project and elsewhere may affect the validity of this
provision. Specific legal advice should be obtained with
respect to deletion, modification, or other requirements
such as written disclosures or waivers.)

16.7 The Owner and the Architect agree in accord-
ance with the Terms and Conditions of this Agree-
ment that:

16.7.1 IF THE SCOPE of the Project or of the Ar-
chitect’s Services is changed materially, the amounts
of compensation shall be equitably adjusted.

16.7.2 IF THE SERVICES covered by this Agree-
ment have not been completed within

( ) months of the date hereof, through no fault of the
Architect, the amounts of compensation, rates and
multiples set forth herein shall be equitably adjusted.

ARTICLE 16—BASIS OF COMPENSA-
TION-FIXED FEE

The Owner shall compensate the Architect for the
Scope of Services provided, in accordance with Article
8, Payments to the Architect, and the other Terms and
Conditions of this Agreement, as follows:

16.1 ANINITIAL PAYMENT of  dollars ($ )
shall be made upon execution of this Agreement and
credited to the Owner’s accounts as follows:

16.2 BASIC COMPENSATION

16.2.1 FOR BASIC SERVICES, as described in
Paragraphs 1.1 through 1.5, and any other services in-
cluded in Article 17 as part of Basic Services, Basic
Compensation shall be computed on the basis of a
FIXED FEE of dollars ($ )

16.2.2 PAYMENTS for Basic Services shall be
made as provided in Paragraph 8.1 monthly, in propor-
tion to the services performed, so that the Basic Com-
pensation for each Phase shall equal the following
percentages of the total Basic Compensation payable:

(Include any additional phases as appropriate)

Programming Phase: percent ( %)
Schematic Design Phase: percent ( %)
Design Development Phase: percent ( %)
Contract Documents Phase: percent ( %)
Contract Administration Phase:

percent ( %)

163 FOR PROJECT REPRESENTATION BE-
YOND BASIC SERVICES, as described in Para-
graph 1.6, compensation shall be computed separately
in accordance with Subparagraph 1.6.2, as follows:

i m— A

(Here insert basis of compensation, including fixed
amounts, rates or multiples and identify extent of on-
site Project Representation, if required.)

16.4 COMPENSATION FOR ADDITIONAL
SERVICES

164.1 FOR ADDITIONAL SERVICES OF THE
ARCHITECT, as described in Paragraph 1.7, and any
other services included in Article 17 as part of Addi-
tional Services, but excluding Additional Services of
consultants, Compensation shall be computed as fol-
lows:

(Here insert basis of compensation, including rates
and/ or multiples of Direct Personnel Expense for Prin-
cipals and employees, and identify Principals and clas-
sifv emplovees, if required. Identify specific services to
which particular methods of compensation apply, if
necessary.)

16.4.2 FOR SERVICES OF CONSULTANTS, in-
cluding structural. mechanical and electrical engi-
neering services and those provided under Subpara-
graph 1.7.19 or identified in Article 17, a multiple of
( ) times the amount billed to the Architect for
such services,

(Identify specific types of consultants in Article 17, if
required.)

165 FOR REIMBURSABLE EXPENSES, as de-
scribed in Article 7, and any other items included in
Article 17 as Reimbursable Expenses, a multiple of
( ) times the amounts expended by the Architect,
the Architect’s employees and consultants in the in-
terest of the Project.

16.6 Payments due the Architect and unpaid under
this Agreement shall bear interest from the date pay-
ment is due at the rate entered below, or in the ab-
sence thereof, at the legal rate prevailing at the princi-
pal place of business of the Architect.

(Here insert any rate of interest agreed upon.)

(Usury laws and requirements under the Federal Truth
in Lending Act, similar state and local consumer credit
laws and other regulations at the Owner’s and Archi-
tect’s principal places of business. the location of the
Project and elsewhere may affect the validity of this
provision. Specific legal advice should be obtained with
respect to deletion, modification, or other requirements
such as written disclosures or waivers.)

16.7 The Owner and the Architect agree in accord-
ance with the Terms and Conditions of this Agree-
ment that:

16.7.1 IF THE SCOPE of the Project or of the Ar-
chitect’s Services is changed materially, the amounts
of compensation shall be equitably adjusted.

16.7.2 IF THE SERVICES covered by this Agree-
ment have not been completed within

( ) months of the date hereof, through no fault of
the Architect, the amounts of compensation, rates and
multiples set forth herein shall be equitably adjusted.

ARTICLE 16—
BASIS OF COMPENSATION-
PERCENTAGE OF PROJECT COST

The Owner shall compensate the Architect for the
Scope of Services provided, in accordance with Article
8, Payments to the Architect, and the other Terms and
Conditions of this Agreement, as follows:

16.1 ANINITIAL PAYMENT of  dollars ($ )
shall be made upon execution of this Agreement and
credited to the Owner's account as follows:

16.2 BASIC COMPENSATION

16.2.1 FOR BASIC SERVICES, as described i
Paragraphs L1 through 1.5, and any other services i
cluded in Article 17 as part of Basic Services, Basi
Compensation shall be based on a PERCENTAG
OF PROJECT COST and computed at

percent ( %) of the cost of construction,
ment and installation which is the Project Cost, as d
fined in Article 4.

16.2.2 PAYMENTS for Basic Services shall
made as provided in Paragraph 8.1 monthly, in propo!
tion to the services performed, so that the Basic Co
pensation for each Phase shall equal the followi
percentages of the total Basic Compensation payabl

(Include any additional phases as appropriate.)

Programming Phase: percent (
Schematic Design Phase: percent (
Design Development Phase:  percent (
Contract Documents Phase:  percent (

Contract Administration Phase:
percent (

163 FOR PROJECT REPRESENTATION
YOND BASIC SERVICES, as described in Pa
graph 1.6, compensation shall be computed separat
in accordance with Subparagraph 1.6.2, as follows:

(Here insert basis of compensation, including fi:
amounts, rates or multiples and identify extent of
site Project Representation, if required.)

164 COMPENSATION FOR ADDITION
SERVICES

16.4.1 FOR ADDITIONAL SERVICES OF T
ARCHITECT, as described in Paragraph 1.7, and
other services included in Article 17 as part of A
tional Services, but excluding Additional Servic
consultants, Compensation shall be computed as
lows:
(Here insert basis of compensation, including r
and/or multiples of Direct Personnel Expense for P
cipals and employees, and identify Principals and ¢
sify employees, if required. Identify specific services
which particular methods of compensation apply,
necessary.)
164.2 FOR SERVICES OF CONSULTANTS,
cluding structural, mechanical and electrical
neering services and those provided under Subp
graph 17.19 or identified in Article 17, a multipl
( ) times the amount billed to the Architect
such services.
(Identify specific types of consultants in Article I
required.)

165 FOR REIMBURSABLE EXPENSES, a
scribed in Article 7, and any other items incl

Article 17 as Reimbursable Expenses, a multi
( ) times the amounts expended by the Archi
the Architect’s employees and consultants in th
terest of the Project.

16.6 Payments due the Architect and unpaid
this Agreement shall bear interest from the date
ment is due at the rate entered below, or in
sence thereof, at the legal rate prevailing at the
pal place of business of the Architect.

(Here insert any rate of interest agreed upon.)

(Usury laws and requirements under the Federal
in Lending Act, similar state and local consumer ¢
laws and other regulations at the Owner’s and A
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ect’s principal places of business, the location of the

Project and elsewhere may affect the validity of this

provision. Specific legal advice should be obtained with

espect to deletion, modification, or other requirements
ch as written disclosures or waivers.)

6.7 The Owner and the Architect agree in accord-
e with the Terms and Conditions of this Agree-
t that:

.7.1 IF THE SCOPE of the Project or of the Ar-
itect’s Services is changed materially, the amounts
compensation shall be equitably adjusted.

.7.2 IF THE SERVICES covered by this Agree-
t have not been completed within
) months of the date hereof, through no fault of
e Architect, the amounts of compensation, rates and
tiples set forth herein shall be equitably adjusted.

TICLE 16—-BASIS OF COMPENSA-
ON-AREA FEE

Owner shall compensate the Architect for the

pe of Services provided, in accordance with Article

Payments to the Architect, and the other Terms and
tions of this Agreement, as follows:

1 ANINITIAL PAYMENT of  dollars ($ )
be made upon execution of this Agreement and
ited to the Owner’s account as follows:

2 BASIC COMPENSATION

1 FOR BASIC SERVICES, as described in

L.1 through 1.5, and any other services in-

in Article 17 as part of Basic Services, Basic

ion shall be based on an AREA FEE and

ted at dollars ($ )

square foot of the Project Area, as defined in Ar-
e 5, for which services are performed.

ert above the term describing the basis of the Proj-
Area, such as “gross,” “net” or “rentable.”)

2 PAYMENTS for Basic Services shall be
as provided in Paragraph 8.1 monthly, in propor-
to the services performed, so that the Basic Com-
tion for each Phase shall equal the following
entages of the total Basic Compensation payable:

lude any additional phases as appropriate.)

Programming Phase: percent( %)
Schematic Design Phase: percent (%)
Design Development Phase:  percent ( %)
Contract Documents Phase: percent( %)
Contract Administration Phase:

percent ( %)

FOR PROJECT REPRESENTATION BE-

D BASIC SERVICES, as described in Para-
1.6, compensation shall be computed separately
rdance with Subparagraph 1.6.2, as follows:

insert basis of compensation, including fixed
nis, rates or multiples and identify extent of on-
roject Representation, if required.)

COMPENSATION FOR ADDITIONAL
CES

FOR ADDITIONAL SERVICES OF THE
ITECT, as described in Paragraph 1.7, and any
services included in Article 17 as part of Addi-
Services, but excluding Additional Services of
tants, Compensation shall be computed as fol-

insert basis of compensation, including rates
r multiples of Direct Personnel Expense for Prin-
and employees, and identify Principals and clas-
ployees, if required. Identify specific services to

which particular methods of compensation apply, if

necessary.)
164.2 FOR SERVICES OF CONSULTANTS, in-
cluding structural, mechanical and electrical engi-
neering services and those provided under Subpara-
graph 1.7.19 or identified in Article 17, a multiple of
( ) times the amount billed to the Architect for
such services.

(Identify specific types of consultants in Article 17, if
required.)

165 FOR REIMBURSABLE EXPENSES, as de-
scribed in Article 7, and any other items included in
Article 17 as Reimbursable Expenses, a multiple of
( ) times the amounts expended by the Architect,
the Architect’s employees and consultants in the in-
terest of the Project.

16.6 Payments due the Architect and unpaid under
this Agreement shall bear interest from the date pay-
ment is due at the rate entered below, or in the ab-
sence thereof, at the legal rate prevailing at the princi-
pal place of business of the Architect,

(Here insert any rate of interest agreed upon.)

(Usury laws and requirements under the Federal Truth
in Lending Act, similar state and local consumer credit
laws and other regulations at the Owner’s and Archi-
tect’s principal places of business, the location of the
Project and elsewhere may affect the validity of this
provision. Specific legal advice should be obtained with
respect to deletion, modification, or other requirements
such as written disclosures or waivers.)

16.7 The Owner and the Architect agree in accord-
ance with the Terms and Conditions of this Agree-
ment that:

16.7.1 IF THE SCOPE of the Project or of the Ar-
chitect’s Services is changed materially, the amounts
of compensation shall be equitably adjusted.

16.7.2 IF THE SERVICES covered by this Agree-
ment have not been completed within ( ) months
of the date hereof, through no fault of the Architect,
the amounts of compensation, rates and multiples set
forth herein shall be equitably adjusted.

ARTICLE 16—BASIS OF COMPENSA-
TION-COMPOSITE FEE

The Owner shall compensate the Architect for the
Scope of Services provided, in accordance with Article
8, Payments to the Architect, and the other Terms and
Conditions of this Agreement, as follows:

16.1 ANINITIAL PAYMENT of  dollars ($ )
shall be made upon execution of this Agreement and
credited to the Owner’s account as follows:

16.2 BASIC COMPENSATION

16.2.1 FOR BASIC SERVICES, as described in
Paragraphs 1.1 through 1.5, and any other services in-
cluded in Article 17 as part of Basic Services, Basic
Compensation shall be a COMPOSITE FEE com-
puted as follows:

(Here insert basis of compensation, including fixed
amounts, rates or multiples, and identify Principals and
classify employees, if required. Identify specific Phases
or services to which particular methods of compensa-
tion apply, if necessary.)

163 FOR PROJECT REPRESENTATION BE-
YOND BASIC SERVICES, as described in Para-
graph 1.6, compensation shall be computed separately
in accordance with Subparagraph 1.6.2, as follows:

(Here insert basis of compensation, including fixed

amounts, rates or multiples and identify extent of on-
site Project Representation, if required.)

164 COMPENSATION FOR ADDITIONAL
SERVICES
164.1 FOR ADDITIONAL SERVICES OF THE

ARCHITECT, as described in Paragraph 1.7, and any
other services included in Article 17 as part of Addi-
tional Services, but excluding Additional Services of
consultants, Compensation shall be computed as fol-
lows:
(Here insert basis of compensation, including rates
and/or multiples of Direct Personnel Expense for Prin-
cipals and employees, and identify Principals and clas-
sify employees, if required. Identify specific services 1o
which particular methods of compensation apply, if
necessary.)
16.4.2 FOR SERVICES OF CONSULTANTS, in-
cluding structural, mechanical and electrical engi-
neering services and those provided under Subpara-
graph 1.7.19 or identified in Article 17, a multiple of
( ) times the amount billed to the Architect
for such services.

(Identify specific types of consultants in Article 17, if
required.)

165 FOR REIMBURSABLE EXPENSES, as de-
scribed in Article 7, and any other items included in
Article 17 as Reimbursable Expenses, a multiple of
( ) times the amounts expended by the Architect,
the Architect’s employees and consultants in the in-
terest of the Project.

16.6 Payments due the Architect and unpaid under
this Agreement shall bear interest from the date pay-
ment is due at the rate entered below, or in the ab-
sence thereof, at the legal rate prevailing at the princi-
pal place of business of the Architect.

(Here insert any rate of interest agreed upon.)

(Usury laws and requirements under the Federal Truth
in lending Act, similar state and local consumer credit
laws and other regulations at the Owner’s and Archi-
tect’s principal places of business, the location of the
Project and elsewhere may affect the validity of this
provision. Specific legal advice should be obtained with
respect lo deletion, modification, or other requirements
such as written disclosures or waivers,)

16.7 The Owner and the Architect agree in accord-
ance with the Terms and Conditions of this Agree-
ment that:

16.7.1 IF THE SCOPE of the Project or of the Ar-
chitect’s Services is changed materially, the amounts
of compensation shall be equitably adjusted.

16.7.2 IF THE SERVICES covered by this Agree-
ment have not been completed within

( ) months of the date hereof, through no fault of
the Architect, the amounts of compensation, rates and
multiples set forth herein shall be equitably adjusted.

This Agreement executed as of the day and year first
written above.

OWNER ARCHITECT

BY By

ARTICLE 17-OTHER CONDITIONS
OR SERVICES

EDITOR'S NOTE: See last paragraph of introduction,
page 76, concerning this most important article, Jfor
which there is no format since it depends entirely on
each project.

e e Ass e ——




THE MELAND ASSOCIATION VY Pppedls Wt a Tummar Spag

AND THE SHAVER PARTNERSHIP S e e

Westmont Senior High School, Westmo
WESTMONT lllinois, by The Meland Association a
The Shaver Partnership. The latter, not u
HIGH SCHOOI- known for creating curious shapes in scho
design (see INTERIORS, Dec. 66, Nov. 72, a
Nov. 74), has come up with yet another fle
ible school plan, one which eliminates u
necessary corridors and windows while sa

The one-room schoolhouse wesmise """ "

components (the educational program, t
students, the staff, and the physical facili
should be taken into account by the arc
tects. Meland and Shaver's interpretation
the above components resulted in a d
matic, unorthodox, yet extremely fu
tional system. Inside the curved exter
walls are two mezzanine levels, one for §
ence labs and one for a home arts clusy
Surrounding the mezzanines are acade

stations, business and vocational facilit
An open commons provides a pleasant &
flexible environment for eating lunch, s
dent clubs and extra-curricular activit
Classrooms are designed so that by mov
temporary partitions, one can create va

classroom sizes. An open atmosphere

sults; and walls, floors and ceilings

acoustically designed to control noisg
sunken library/media center and adm
trative offices complete the academic

tion of the building.

The center of the building, where the
main elements of the plan intersect, ho
a performing arts center which doubles
large lecture hall. Behind this is the gy
sium, surrounded by special education
driver education classrooms, the musig
creative art area, and the swimming p

Academic areas are equipped with
cury vapor lighting fixtures, as is
gymnasium. Shop areas and other m
[aneous spaces have fluorescent fixture
ademic areas are carpeted and have aco
tile ceilings; all areas except the gy
pool are air conditioned.

The school, which has been in oper
for nearly a year, seems to be functig
very successfully. It was designed to
itate an energetic, participatory progra
the students it serves, and all require
in efficiency of operation have bee
hered to. Considerable design flair is

Architects: _
The Meland Association apparent. The spirited, eccentric bu
The Shaver Partnership and room forms work so well simp
Designers: cause it was the program itself—an
Gerald M. Fedorchak, Architect mere whimsey—that dictated their de
Lawrence C. Olson, Architect RICHARD ZOH

s AL AT ATERIADES CCD 7R



tight, free-form walls near the entrance of the
Chool (Tar left in plan) enclose a conference
oom and offices for the principal and assistant

rincipa

3elow, the double-height commons area, a

ying, talking

Jottom left, sweeping fin wall divides reading
aboratory tables from classroom space

Jottom right, mezzanine parapet and stair share
e building's pervasive design vocabulary of
culptured curves

chting: Holophane Lockers: Lyon Metal Products
arpeting: Lee Tables: Falcon Seating: Shelby-Wil-
ams Shelving/card catalogues: Reflector Hardware
tudy carrels: Reflector Hardware Partitions: Cla-
idge Co. and Brewster Corporation Classroom funri-
ire:  Scholarcrafit




professional literature

A new illustrated, descriptive bro-
chure on metal acoustical ceiling
systems has been prepared by
Steel Ceilings, Inc. The brochure
features both aluminum and steel
monolithic, textured (or sculp-
tured) panels. and large. lay-in
pcrfnr;ncd and unpcrl‘ur.ncd
units. Sound absorption and atten-
uation factors are included.

circle 250

Integrated

seilings, Ine

A specification guide, including
full technical data. is available
from Integrated Ceilings, Inc. on
their new pressed metal Victorian
ceilings. The panels are formed of
a special metallic vinyl material,
and are available in three designs
They lay into a 2 foot by 2 foot
grid system, and are UL approved
for mounting below sprinklers.
circle 251

A new 22-page catalog from Shep-
herd Products U.S. Inc.. gives
specifications on spherical and
wheel casters. glides. plastic and
rubber tips and corner brackets for
furniture and equipment, In-
cluded is how to select and specify
casters and glides for a variety of
industrial. institutional and mate-
rials handling purposes. circle 252

catme00 97

shepherd
spherical casters

twin wheel casters
wheel casters
Industrial casters
sockets and brackets

an s A AT RTEDINDC
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General Electric Company

Incandescent Lamps. a 36-page.
illustrated publication designed to
help in the selection of incandes-
cent lighting, is now being offered
by the General Electric Company.
The brochure covers GE incan-
descent large lamp light sources,
and explains the basic design dif-
ferences such as filament styles for
general, vibration, and rough serv-
ice lamps. Several different lamp
types are covered. and technical
data is presented in the form of
charts and graphs. circle 253
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Miine Corporation

A catalog and specifications for
Carlton Shoji Screens is available
from OHline Corporation. The
screens are constructed from pan-
els which float % inch above the
floor. thereby installing without
cutting the floor covering. T'he
concealed, non-sway pick-up sys-
tem keeps panels aligned, and
hanging tracks can be installed to
the thickness of the plaster.
Frames are constructed from Cali-
fornia cedar. hand rubbed to a
satin finish, and panels are avail-
able in a broad range of colors and
stains, or to match color swatches.

circle 254

The 1978 edition of the United
States Ceramic Tile Company’s
full-line Romany-Spartan ceramic
tile catalog is now available for
use by architects, builders, con-
tractors, designers and other qual-
ified specifiers. The 24-page, full-
color catalog contains a complete
look at their line of in-stock ce-
ramic tile, displays 175 ceramic
tile colors, and several available
shapes. sizes, designs and glazes.
Send 25 cents to United States
Ceramic Tile Company. 1375 Raff
Road.S.W., Canton, Ohio. 44711.

Company

Inited States Ceramic Tile

From Paul Wieland, Inc.. is the
second edition of the **Rug
Maker™ catalog. The new edition
has 170 pages. including 53 design
components, which can be com-
bined to encompass virtually ev-
ery design requirement. The cata-
log will periodically receive
supplements, thus remaining as
current as possible. Each catalog
will contain an 81 color pompon
chain set of stock Acrilan colors.
T'he complete rug maker kit can be
ordered by sending $35.00 to “Rug
Maker” Catalog, c/o Paul Wie-
land. Inc.. 23950 Commerce Park
Drive, Cleveland, Ohio. 44122

A new six-page brochure picturing
a wide range of commercial appli-
cations for the Marlite brand
product line of plank and panels is
available from the Marlite Divi-
sion, Masonite Corporation. The
prefinished hardboard plank is %
inch thick, and comes in eight foot
and ten foot lengths. Itis available
in three basic series, including ac-
cent colors, woodgrain designs n
glossy finish, and textured plank.
The panels are 4 feet by 8 feet,
one-eighth inch thick, and the
Fire-Test paneling is % inch thick.

circle 255

< The Fineline

An eight-page, full color brochu
on the Active File, an organizi
system for in-process paperwo
is available from GF Busine
Equipment. The brochure depi
Active File in use in a variety
office situations, and also lists t
dimensions. models and com
nents that are offered. GF has al
released a four page, full co
brochure on its new Fineli
Chair series designed by E:
Koepke. circle 2

Rockaway Metal Products Co
is offering a 12-page, full co
brochure covering its line of P
titioner modular workstations
commercial, industrial and in
tutional use. Twenty-one mod
workstation arrangements are
lustrated. and a labeled render
gives construction details and
jor workstation features. Spe
cations are included. circle

Marlite Brand

Mueller Furniture Corpora
has introduced its new 48-
catalog. The binder carries !
ler’s new logo, and the catalog
tures the company’s desig
four sections including Lc
Seating, Chairs, Tables and S
fications. Price lists and f

cards are also available. circlg




70 on reader service card

*_abstracta Exp_andsyour . ’ Hobe Erwin Editions
design imagination | In Wallpapers

“Trellis”
Tubular structural systems
for furniture, displays, exhibits and store fixtures

ABSTRACTA allows the designer to rapidly & easily assemble hundreds

furniture items from stock components

This office reception area was Temporary partitions in World
assembled in 1 hr. with stock Trade Ctr. assembled in a few hrs
ABSTRACTA parts with stock ABSTRACTA parts

Abstracta Structures, Inc. ]OHES and Em)l"’l,

Inc.
101 Park Avenue A S o e e
New York, New York 10017 >¢ Last S9th Street, New York, N.Y. 10022

<

INC

DALLAS:

Oak Lawn Plaza / 308,
1444 Oak Lawn Ave.,
Dallas, Texas 75207
(214) 744-1269

SEATTLE:

R. David Adams,

222 First Ave, South,
Seattle, Washington 98104
(206) 622-5325

690 N. ROBERTSON BLVD. LOS ANGELES. CALIF. 90069

o DISTINCTIVE EUROPEAN NATURAL TERRA COTTA and
2 2 - Y- b = - -
(213 ) 657-3752 o (21 3)657-1051 WHITE GLAZED URNS, VASES and PEDESTALS, FOUNTAINS
and UNUSUAL FIGURES CARVED IN SANDSTONE, TERRA
COTTA, TRAVERTINE, MARBLE, and BRONZE




circle 73 on reader service card

the art of refurbishing

Nemschoff offers the successful solution to
casegoods replacement — including wardrobes,
nightstands, chests, desks and beds. A complete
collection of universal designs are available to
blend with present furnishings. We can also provide
custom designs for existing installations or

new plans. Write for our casegoods brochure now.

America's finest quality and
most authentic designs in
SOLID BRASS BEDS

Write direct for color catalog
or use the reader service card.

Sz \\csey Alen

4000 Long Beach Avenue East
Los Angeles, California 90058
(213) 231-4275

Contract Interiors

Classified Advertisements

RATES: 60¢ per word per insertion. $24.00 minimum.
PRODUCTS ADVERTISING: 70¢ per word—$50.00 minimum.
DISCOUNTS: 5% discount for 6 consecutive insertions; 10% dis-
count for 12 consecutive insertions.
PAYMENT MUST ACCOMPANY ORDER. Allow 10 words
for our Box Number address and $1.00 for handling.
CLOSING DATE: 25th of the second month preceding publica-
tion date.
ADDRESS ALL AD ORDERS: Classified Ad Dept.,
CONTRACT INTERIORS,
1515 Broadway, N. Y., N. Y. 10036.
Phone: 212/764-7431.

POSITIONS AVAILABLE

RITASUE SIEGEL AGENCY—Architecture, Interior and Retail design specialists are
recruited by Ms, Woody Gibson for creative international and national corporate
and consultant clients. RitaSue Siegel directs Graphic and Industrial design spe-
cialties. You are invited to submit confidential resumes. All fees employer paid.
Affiliates in LA and Zurich. 60 W. 55 St., NYC 10019 (212) 586-4750.

DECORATIVE ARTS PERSONNEL AGENCY ... Merchandise Mart. . .. Chicago. Spe-
cialists in recruiting interior designers and decorators and personnel for allied posi-
tions. This includes color and style coordinators, showroom personnel. Nationwide
service oriented to quality. Because of our professional background and our expe-
rience in this field, our screening is not equaled elsewhere. This service is endorsed
by The Illinois Chapter of the ASID. Call Mrs. Anne Wimbush, Director (312) 642-
9449,

NATIONAL SALES MANAGER FOR IMPORTER AND MANUFACTURER OF CONTRACT FUR-
NITURE. We seek a superior salesmanager with a minimum of 10 years of experi-
ence in contract and home furnishings. Must have the ability to plan and execute
realistic goals, supervise and coordinate national and regional activities by field
trips, establish new incentive programs. Salary open. Please write, strict confidence
assured (do not call). Executive V.P., Atelier International (ai), 595 Madison Ave-
nue, New York, New York 10022

CORNELL UNIVERSITY, INTERIOR/PRODUCT DESIGN, ASSISTANT OR ASSOCIATE PRO-
rEssoR, Fall 1978. Teach professionally-oriented graduate and undergraduate stu-
dents. some combination of interior design, industrial design. basic design, draw-
ing and presentation techniques, materials and processes, form development.
Master's degree or professional equivalence required. Send application, academic
credentials, resume by March 1, 1978 to: Professor Joseph Carreiro, Search Com-
mittee Chairman, Department of Design and Environmental Analysis, Box 327P,
New York State College of Human Ecology. Cornell University, Ithaca, New York
14853. An Equal Opportunity/Affirmative Action Employer.

AGGRESSIVE CONTRACT SALES PERSON. Experienced in commercial furnishings.
South Florida location. Excellent opportunity with long-established company.
Reply in strict confidence to Box #4197, Contract Interiors, 1515 Broadway, New
York City, N.Y. 10036.

DESIGNER: Excellent contemporary showroom in the Palm Beaches is scarching for
talented designers capable of $250.000 minimum yearly retail. Must have New
York-Palm Beach or Canadian-Palm Beach following. Guaranteed salary against
commission. Write Box #4196, Contract Interiors, 1515 Broadway, New York
City, N.Y. 10036 or call (305) 588-1008 after 5:30 p.m.

PROFESSIONAL SERVICES

ARCHITECTURAL SCULPTURE: WOOD SCULPTOR WITH 20 YEARS professional expe-
rience serving design fraternity. Functional or decorative. In-round, relief, or nega-
tive, Abstract, impressionistic. Primitive or contemporary. Constructions, particu-
larly with rustic components. Experience in massive and heroic works. Mantles,
burl tables, garden sculpture, wall pieces, etc. Write for curriculum vita, or quotes
on your designs. Contact (on letterhead, please), Gerald Jolin, 2A Hillcrest, Lan-
caster, Ohio 43130, or phone him at (614) 687-0789 or (614) 654-6481.

MISCELLANEOUS

BARNWOOD AND BEams, GENUINE. All Half-century or older. Established source
for twenty years. Time Magazine, January 12, 1968, called us “leading supplier.”
Our “brag list” contains famous names of design firms, installing contractors, and
owners we have served, such as Welton-Becket, Henry End. Le Maire, Goodwin,
Rose. Mandel, Marriott, Stauffers, Marshall Field, Bullocks. Filens, Goebel, Flor-
sheim. Sears, Hecht, Unit Built, Streator, Jenne, Donaldson, Taubman, Turner,
ete., etc., ete. We deliver on time. Decor Materials Service, Box 417, Lancaster,
Ohio 43130. Phone (614) 687-0789. Gerald Jolin
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circle 75 on reader service card

EXPERIENCED
REPRESENTATIVES
Contact our reps in
Tallahassee

Atlanta, Orlando
New York or our
newest

location—

Denver

Colo

CRAFTSMANSHIP
Pride makes the
difference in our

draperies &
coordinating

bedspreads

for any commercial business

PROVEN
PERFORMANCE
Our record for
no-fault deliveries
& installations
gives us a long list
of satisfied clients

L Shandia

Manufacturers Of Fine Draperies
PO. Box 753  Tallahassee, Florida 32302  904-878-1144

TOTAL

SERVICE

From Alabama to
lowa, New Mexico
to Saudi Arabia, we
offer a complete
drapery service

When knowledgeable designers are ready to specify theycall...

CREATIVE METAL PRODUCTS

A constant source for design—quality workmanship—durability.
Custom or production runs to specifications.

|

—-
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Wood/Laminate /Vinyl #5060 Waterfall desk

N
S
E

I

# 5058 Upholstered Stool

o

Write for Catalog

W

Stainless Steel

) #630/4 Table base w/burl wood top

# 458 Polished Brass stool

L

{ ATTENTION DESIGNER SHOWROOMS: creative Metal Products can manufacture your exclusive designs. Please inquire. ‘

C CREATIVE METAL PRODUCTS — vioe . |
m 68 Fleet Street, Jersey City, N.J. 07306 \ ?_01 795-04
k. o
2
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From Warner’s
Revere Collection, Vol. VI

This stunning, new collection of wallcoverings,
with coordinated fabrics, brings a whole new
world of warmth to the designer who likes to
combine livability with great flair. They're all
pre-pasted, pre-trimmed, washable, vinyl
acrylic, and easy to work with. Comes
complete with Warner service, too.

See Warner’s other great books:

» Warner Imported Linens

Little Prints Charming * Brite Traditions Vol. Il
« Backgrounds From The Orient Vol. XVIII

For prompt service from our 9 branches, call

The Warner Company
CHICAGO, IL/The Warner Company,

108 S. Desplaines St., 60606/Phone: (312) 372-3540
« CLEVELAND « DALLAS « DETROIT

« HOUSTON « KANSAS CITY » MILWAUKEE

*« MINNEAPOLIS » PITTSBURGH
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The hinge
that [ c&

NOW YOU SEE IT NOW YOU DON'T

The Soss Invisibles—for a custom look for any room! These amazing
hinges hide when closed, eliminating unsightly gaps, hinges, and
door jambs. They're the perfect hidden touch for doors, doorwalls,
storage cabinets, built-in bars, stereos, and TV's. Specify the Soss
Invisibles wherever looks matter. See listing in Sweet's or write for

catalog: Soss Manufactur- t ms

ing Co., Division of SOS
o
lavisioles

Consolidated, Inc., P.O.
Box 8200, Detroit, Mich.
48213.

o (¢

Get extra copies of both
New 1978

Residential Interiors
and Contract Interiors

DIRECTORIES OF
AMERICA’S
GREAT SOURCES

Reprinted from Nov./Dec. 1977 RESI- each
DENTIAL INTERIORS and December, set
1977 CONTRACT INTERIORS. $1 00
Send one dollar for each set. .

The INTERIORS Group, Att: AGS Offer
1515 Broadway, New York, New York 10036

Enclosed is $ for
Please send to

set(s) of Directories

Address —
City - i

I
l
l
l
| Name
I
I
!
State__ Zip —
L

|
I
I
I
l
Company = S =L |
|
l
|
|




on reader service card

what do you make of it...

The possibilities are endless!
Furniture, exhibits, displays, store
fixtures are just some of the things
you can quickly and easily assemble
from Unicube's chrome steel
tubular systems.

Now available in 1/27 3/4) 1-1/4" and 2" diameters

“"Ie'.! §

SYSTEMS

UNICUBE CORPORATION

a subsidiary of Gordon Tube

1290 Oak Point Avenue, Bronx, N.Y. 10474 e (212) 378-2400

laminette

An invitation from Westnofa
....to be seated.

ELEMENT is a progression of seating heights
by Ingmar Relling NIL. Laminated bent
beechwood frame available in choice of finishes

westnofa u.s.a.

Soecifications, prices and product [iterature i available on requert
1800 RIDGE AVENUE « EVANSTON, ILLINOIS 60201 « (312) 491-9000

BARBINI

The Barbini Collection of handmade, Venetian glass lighting designed by Flavio Barbini.
Imported to the United States exclusively by Lighting Associates, Inc.

BP209 Pantera 10" high x 24” diameter. Hand-blown
shaded burgundy. white and clear glass. 1-100W.

305 East 63 Street, New York, N.Y. 10021 (212) 751-0575

BT109 Tramonto 16" " diameter. Hand-blown shaded
burgundy, white and clear glass. 1-100W

Kneedler-Fauche
Kneedler-Fauchere, ¢

Request catalog B
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1 Adjustable Leveling Glides
& || Threaded Adaptors
by Plastiglide

ik For use on Chairs, Tables,
Desks, Display Fixtures,
& Industrial Equipment.
m—

T
D ¢sa

Sl

u Styles to meet your

requirements for DESIGN,

PRICE and PERFORMANCE.

Threaded adaptors to fit most sizes of round,

b square and rectangular tubing. Request Free Catalog.

PLASTIGLIDE

MANUFACTURING CORPORATION
EXECUTIVE OFFICES: 2701 W. EL SEGUNDO BLVD., HAWTHORNE,

CALIFORNIA 90250 — (213)777-8108 — OTHER PLANTS & OFFICES.
WATERBURY.CT., CHICAGO,IL., HIGH POINTN.C. TORONTO,ON,

circle 82 on reader service card

THE
FRESH

CONNECTION

NEO-RAY LIGHTING /AVA\ J |
SYSTEMS, INC. U Insnnl Seny|
537 Johnson Avenue, Brooklyn, New York 11237  VATURALLY ©

Phone 212-456-7400

graphed at the Stanford Court

Photc

You choose your hotel with the same panache
as you do your classic motor car.

We designed The Stanford Court for you.

STAN FO%COUJE@D

Hotel on San’Francisco's Nob Hill
For people who understand the subtle differences.

For reservations anywhere in the U.S except California call toll free (800) 227-4736
In San Francisco call (415) 989-3500. Elsewhere in California call toll free (800) 622-0957
Member of Hotel Representative, Inc. and Preferred Hotels Association

_Solar-fherm

A New and Revolutionary Concept
INSULATED DRAPERY LINING

» Washable
* Dry Cleanable

* Lightweight

* Fade Resistant
* Water Repellent « Stain Resistant
* Crease Resistant « Extra Durable
* Snag-Run-Pull Resistant

» Shrink-Stretch Resistant

* Reflects Infra-Red and Ultra Violet Rays
* Reduces Summer Room Temperatures

* Increases Room Temperature Stability
in Winter

Write Today For Free Sample!

DOUGLASS

INDUSTRIES, INC.

P.O. Box 353, Pleasantville, N.J. 08232
609/641-6030
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Send us
your card, stapled
to this ad.

We'll send you
our catalog—free.

We'd like to place the complete 311-piece
Brown Jordan collection at
your fingertips. A constant source of
excellence in handcrafted cast
and tubular aluminum casual furniture.

Brown Jordan's newest 64-page
catalog, an incomparable collec-
tion of luxurious indoor/outdoor
furniture in cast and tubular
aluminum. Your source file isn't
complete without it.

Brown Jordan

Brown Jordan, Dept. CIM
Box 5688, El Monte, CA 91734
Factories in El Monte and Santa Ana, California and Newport, Arkansas
circle 84 on reader service card
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Reneer Films Corporation is offering a new laminating film of
special interest to designers, manufacturers, architects and la-
minators. Called Rendura, the film is reported to be out-
standingly durable, and excellent for home, office, hotel or mo-
tel furniture, room dividers. doors, shelving and other such
applications. Rendura comes in a variety of colors and natural
woods, including walnut. pecan, oak. rosewood, etc. All wood-
grains and opaques are available in a variety of gloss levels and
embossing finishes. Rendura is non-burnishing, and resists
scratching, abrasion and stains. circle 300

Metropolitan Ceramics, Inc. has introduced its Normandie
line of architectural ceramic tile pavers. Several new sizes, in-
cluding 10 inch by 20 inch, are available in the line, and in ad-
dition to smaller pavers. Normandie’s larger sizes offer archi-
tects greater design configurations for large areas. The paver
line, produced from clays of uniform high quality, are charac-
terized by delicate tonal and natural subtle color range. and is
reported to be a functional tile that will stand up to any exterior
orinterior condition of traffic, moisture or temperature cycling.

circle 301

Mexican Ceremonial and Ritual Dance Masks

A collection of carved, wooden masks from the Guerroro prov-
ince of southwest Mexico is currently on display at the Brews-
ter Gallery, 1018 Madison Avenue, New York. This collection
has been amassed by Ned Motola, who has lived and worked in
Mexico for the past twelve years.

The masks represent the endeavors of a people who have un-
dergone very little cultural change in the last two hundred
years, and are drawn from the unique traditions of the people.
Included are dance masks and death masks—such as croco-
diles, bats, lizards, jaguars, etc. The masks are constructed of
painted wood, and in some cases, appendages such as teeth,
bones, leather and hair have been added.

ADVERTISERS CAN
MAKE MAILINGS TO
SELECTED GROUPS OF

Contract Interiors
SUBSCRIBERS. . .

For details, contact ARV, Inc.
212-661-9242
211 E. 43 St., New York 10017

at a price
and with
some restrictions
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