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HOMESTEAD Contract

SCREEN AND SYSTEM FABRICS.
Twenty standard solid tones plus a special
collection of stripes and plaids.

Made of

100% VEREL® MODACRYLIC,

AN INHERENTLY AND PERMANENTLY
FLAME RESISTANT FIBER

In stock or practical lead time service
from our own mill facilities.
Call or write for samples and specifications.

HOMESTEAD FABRICS INC.
111 WEST 40th STREET
NEW YORK, N.Y. 10018

PHONE: 212+221+4700

See us at NEOCON

Hospitality Room ,r : : JE R E u

Hyatt Regency MODACRYLIC FIBER

VEREL is Eastman’s trademark for its modacrylic fiber.
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AN

OPEN LETTER

FROM
THE
PUBLISHER

Ninety years and 1,067 issues
o R the very first issue of
this professional magazine was
published. It has appeared every
month since then without inter-
ruption. As Stan Abercrombie's
editorial states, its original title
was ''The Upholsterer,"" and over
the decades, as the profession
changed and developed, that title
was replaced with different ones
to reflect an expanding editorial
content. The last title—the one
most familiar to all of us—is INTE-
RIORS. INTERIORS is the name
which Charles E. Whitney chose
in November 1940, when he not
only bought the magazine but in-
troduced a markedly updated edi-
torial point of view, format, ap-
pearance, and style.

| worked closely with Charlie
Whitney for seven years and
deeply respect the tradition of ex-
cellence he established—a tradi-
tion identified with his title for the
magazine. And because | am
strongly opposed to the destruc-
tion or even the alteration of any
landmark (be it 64-year-old
Grand Central Station or the 37-
year-old name of this magazine),
it was not easy for me to face the
fact that the time had come to
change the name of INTERIORS.

Not that the change we are
talking about is drastic. Actually it
is so slight that you may not even
have noticed it. For we are retain-
ing not only the name you know
but also its graphic appearance—
the familiar typewriter logotype.
All we have done is to add, as a
starter, the word CONTRACT, in or-
der to accurately describe the
contents of this magazine de-
voted to CONTRACT INTERIORS.

This addition is long overdue.
Years before | rejoined INTERIORS
as publisher in March 1974, the
changeover of INTERIORS into a de
facto specialist in contract interi-
ors was a fait accompli. In more
than a decade, INTERIORS pre-
sented hardly a score of residen-
tial projects—a fact which was the
source of vociferous complaints
from the many residential design-
ers | talked to.

These complaints—and even
louder praise from the contract
design professionals who were
happy with the kind of magazine
INTERIORS had become—led me to
believe that INTERIORS should not
attempt to be a magazine chame-
leon—i.e., all things to all design-
ers. It had become obvious that
INTERIORS had taken the right
course and should stick with it.
Our goal is a more representative
presentation of the most signifi-
cant contract projects . . . of ev-
ery significant type . . . from every
area of this country ... more

technical and business data .

more news of business and ¢

tural developments not only in t
design world at large but also

your local design center in parti
ular. We shall steadily work to i

prove in this direction so that p

fessional designers of CONTRA
INTERIORS will find this magazing
tool they cannot do without.

For the professional designe
who don't usually design contra
interiors there is RESIDENTIAL IN
RIORS. This is our answer to t
residential designers who we
so critical of INTERIORS. RESIDE
TIAL INTERIORS, now bi-mont
but growing fast and assured
monthly timing within the fo
seeable future, provides for t
residential specialist without i
pinging on our service to the cg
tract specialist.

or the designers and the g
sign resources regularly involv
in both design disciplines—g
tween 10% and 20% of those
the field—combination discou
for advertisers and subscribe
alike should encourage them
use both CONTRACT INTERIORS &
RESIDENTIAL INTERIORS.

And for the designers’ clie
... RESIDENTIAL INTERIORS TOD
will be published this fall.

The growth of INTERIORS' fai
of publications assures you, t
reader of CONTRACT INTERIOHR
more pages and more color g
voted exclusively to your fielg
and more editorial scouts in evq
area of the country. You sho
expect not only bigger but be
issues to arrive with the CONTRA
INTERIORS label each month. Q
tremendous circulation gro
(from 31,000 for INTERIORS
60,000 paid subscribers for cg
TRACT INTERIORS plus RESIDENTI
INTERIORS) plus the accelerati
impetus to advertising sales (
top of the 27% gain chalked up
the two-year period of the circu
tion growth) is important to yo
our subscriber. The added cirg
lation and advertising reven
makes it possible for us to add t
staff, the pages, and the color
improve the product with whi
we serve you.

All that remains to implemgq
this program to improve t
magazine we produce as a wo
ing tool for you is your interg
and participation. We invite yg
letters, your suggestions, yaQ
criticisms, and information abg
what you are doing in contract
teriors. You are essential if we 3
to do a better job. Good desig
the finest form of communicatid
Let us hear from you.

DONALD J. CARRO
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WALLCOVERINGS &
RELATED FABRICS

- . . with a refreshing contemporary flair . . . 11 designs in
64 colorways featuring neutral colors as shown above . . .
all as functional as they are spectacular . . . especially
for the smart business and residential interior.

fi TERIOR 4000 CHEVY CHASI DK
At fine INTERIOR DESIGNERS & WALLCOVERING STUDIOS LS ANGELEE'S0030
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The Ergon’ Chair won the A.S.I.D. Award for “Best Design.’But




ore acclaimis coming for its “Best Supporting Performance””

Ten years of Ergonomic research by
designer Bill Stumpf paid off in a new system
of chairs you must sit in to believe. These
chairs provide amazing back and circulatory
support for any sitting position. It really takes
specialists in orthopedic or vascular medi-
cine to appreciate all that an Ergon Chair
does do and doesn't do for a body. But the
person whose body sits and works for any
time in this chair knows that it is not a tire-
some experience.

Already the Ergon Chair is a stunning
success. The award-winning design, superb
supporting performance and surprisingly low
price add up to the fact that Herman Miller
has brought forth a winner. A new classic.

Proving this to yourself is something you
must do sitting down. Try any or all of the 5
basic models of the Ergon Chair (Executive,
Management, Operational, Secretarial and
Lounge). This can be arranged at any of our
showrooms or participating dealers. For the
location of the one nearest you, contact
Herman Miller, Inc., Zeeland, Michigan
49464, Telephone (616) 772-3442.

" herman miller

circle 5 on reader service card
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It was areal pleasure to see and
read the March issue. | found it
full of sparkle and quality, two
characteristics not often com-
bined. Congratulations!

Itis nosecret thatthe material
presentedin any issue cannot
yield more than what has been
putinto it by designers and clients
both. That's why it is essential to
leaven the bread of current prac-
tice with a due admixture of the
special, the extravagant in both
senses of the word. It seems to
me the March issue was a satis-
factory balance of emphases,
and | hope that others will say the
same to you.

Edgar Kaufmann, jr.
New York

We have noticed with great pleas-
ure the refreshing new layout of
the magazine. The editorial mate-
rial of your last issue was ex-
tremely stimulating and useful as
well.

Ulrich Franzen

Ulrich Franzen & Associates, Ar-
chitects/Planners

Congratulations on the out-
standing March 1977 issue. It was
ajoy tofind one's intellect chal-
lenged by superb editorial cov-
erage of such thought-provoking
interiors as Susana Torre's law
offices and to spend a rewarding
hour reading through coverage of
projects of consistently out-
standing quality.

Stephen H. Kiviat

Executive Vice-President

Atelier International, Ltd.

Your March cover was revolting.
If that's good taste, I'm the Queen
of Sheba!

Rose Castorp

Atlanta, Ga.

| want to commend you on the im-
proved quality evidentthroughout
the magazine, from the index
page to the organization of text
and visual material, the story
headline formats, the generous
inclusion of plans that facilitate
orienting the photos, and your
choice of projects.

Edward Frank, Architect

Iwould like to offer my congratu
lations on the March issue of INT
RIORS. | found it to be both inter-
esting and thought provoking. If
this is the beginning of a new di-
rection for your magazine, | look
forward to future issues with en-
thusiasm.

Edward C. Spooner

Rogers, Butler & Burgun, Archi-
tects

New York

Congratulations on a greatly im-
proved magazine.

John Bowley

Rice University School of Archi-
tecture,

Houston, Texas

Congratulations on a very fine is
sue, and a pox on all those obitu
aries for the modern movement!
Harry C. Wolf, AIA

Wolf Associates, Architecture /|
terior Design/Planning

New York New York Charlotte, N.C.
June July 17-22 Sept. 4-6

Summer 1977 Market, International Market Days,
June 13-29 Western Merchandise Mart, San Brussels International Trade
Early Bird Show, Francisco Mart, Brussels.

225Fifth Ave. Building, New
York.

June 19-24

Chicago Home Furnishings
Market,

American Merchandise Marts,
Chicago

June 22-24
NEOCON77,
Merchandise Mart, Chicago.

June 26-29

1977 June Market Days,

New York Furniture Exchange,
New York.

June 26-30

Decor International,

(Contract furnishing and interior
design exhibition) Olympia, Lon-
don, England.

June 26-July 1

NYMM Homefurnishings and
Lamp Market,

New York Merchandise Mart,
N.Y.C.

July

July 10-15

Summer Homefurnishings Mar-
ket,

Dallas Market Center, Dallas,
Texas.

July 17-21

Atlanta Floorcoverings Market,
Atlanta Mart, Georgia.

July 22-25

ASID National Conference
(and International Exposition of
Designer Sources) Hyatt Re-
gency and Sheraton Houston,
Houston, Texas.

August

Aug. 6-8

24th Florida Furniture Mart,
Fontainebleau Hotel, Miami
Beach.

Aug 8-19

New York Market Week,
225 Fifth Ave. Building, New
York,N.Y.

Aug. 28-Sept. 1

1977 Annual IES Technical
Conference,

Waldorf-Astoria Hotel, New York,
N.Y.

Aug. 28-Sept. 18

15th National Antique Furniture
Show,

Cortona, Italy

September

Sept. 1-11
Interport 77,
Leningrad, U.S.S.R.

Sept. 2-6

Japan Design Engineering
Show and Conference,

Harumi Exposition Center, Tokyo.

Sept. 15-16

Designer’s Market,

Michigan Design Center, Troy,
Michigan.

Sept. 19-24

!CSID10,

(10th International Council and
Assembly of the International
Council of Societies of Industria
Design.) Dublin, Ireland.

Sept. 24-29
17th Italian Furniture Show,
Fairgrounds, Milan.

October

Oct. 8
Designer's Saturday,
New York Showrooms

Oct.8-16
SAIE—International Exhibition
of Building Industrialization,
Bologna, Italy.

Oct. 20-28
Fall Southern Furniture Mark
High Point, N.C.

Oct. 30-31

Homefurnishings, Contract,
Gift and Accessories Market
Days,

Dallas Market Center, Texas




T'his is bow acrylic looks before and after 1,800 cycles

ona Taber Abrader.

T his is how Fortrel PCP looks before and after 1,800
cycleson a Taber Abrader.

Which carpet do you want on your floor?

The pictures above show the actual results of a Taber
Abrasion Test (ASTM D-1175) conducted by Certified
Testing Laboratories, Inc., on a commcrcnll\ available carpet
of Celanese Fortrel PCP producer colored pol\ ester and a
commercially available carpet of acrylic fiber of similar construction.

The carpet of acrylic fiber reached the breaking point
(abraded to the b.lckmﬂ) after only 1,800 cycles and
registered a pile w cxghr loss of 11.6%. After 1,800 cycles the
carpet of Fortrel PCP showed no apparent wear
and registered only a 2.3 % pile weight loss. Fortrel PCP
didn’t reach the breaking point until 22,000 cycles and
didn’t lose 11.6 % of its pile weight until 29,900 cycles!

If you'd like us to send you a copy of these— and other—test
results, just drop us a line.

Five years ago there wasn’t any Fortrel PCP. If you wanted
a wear-resistant carpet, you had to sacrifice somcthma else,
like color and style. Now you don’t have to sacrifice
anything. Because now there's a carpet fiber that resists
wear, and static, and fading, and stains, and mold, and soiling.

Just specify Celanese Fortrel PCP.

If your new carpeting is made from 100% Fortrel PCP polyester, commercial-grade, and has been properly installed and maintained,
Celanese Fibers Marketing Company guarantees it. Here'’s how
If the surface pile of the carpet wears more than 10% within five years from date of initial installation, Celanese will replace all worn
material with equivalent carpeting at absolutely no cost to you
Note that the guarantee is non-transferable and applies only to carpeting (stairs excluded) for which wear, if any, is not ateributable to
negligence or burns, casualties, cuts, pulls, and the use of improper cleaning methods or other causes beyond the control of Celanese
This guarantee applies only to commercial-grade carpet as defined in Fortrel Polyester Carpet Performance Stan
dard F-T 207 ESE

Fortrel PCP 15 a trademark of Fiber Industries Inc.. a subsidiary of Celanese Corporation. Celanese Fibers Marketing Company is a division of Celanese Corporation

Your next five years are guaranteed with:

FORTREL PCP

This time do it right.

Floor Coverings Department, Celanese Fibers Marketing Co., 1211 Avenue of the Americas, New York, N.Y. 10036, (212) 764-7640

rirnla R An raadar canira rard




Sen. Randolph, keynote speaker

Mel Tormé

Goldwin A. McLellan
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ASID nationa
conference

The American Society of Interior
Designers holds its annual na-
tional conference in Houston,
Texas, July 22-25. There prom-
ises to be a great deal of food for
thought, and perhaps a little drink
for conviviality as well. Prominent
among the many speakers and
participants are Senator Jennings
Randolph of West Virginia, NBC
television anchorman David
Brinkley, and entertainer Mel
Tormé. The tentative agenda
which follows makes clear that
the four days of the conference
will be busy and valuable.

Thursday, July 21

Early bird splash party

ASID National Board of Directors
meeting

Friday, July 22

Opening breakfast (regional seat-
ing)

Keynote address by Senator Jen-
nings Randolph, West Virginia

Workshops, ASID operations,
committee discussions

Luncheon; ASID President’'s mes-
sage

Workshops

ASID Source Exposition, opening
cocktail party

Opening night rodeo and bar-
becue

Saturday, July 23

Salute to the ASID Industry Foun-
dation Day

Exposition breakfast

Workshops, tours

Luncheon; ASID awards and In-
dustry Foundation

Workshops at Expo, forum of in-
dustry meeting moderated by
ASID Industry Foundation

Exposition cocktail party

Charity fund-raiser for ASID Eau-
cational Foundation, Las
Vegas-style party

Sunday, July 24

Breakfast; speaker: David Brink-
ley

Workshops at Expo

Luncheon at Expo

Workshops

Fellows' Reception (black tie);
Thomas Jefferson Awards, en-
tertainment by Mel Tormé,
Jesse Jones Hall

Champagne breakfast and danc-
ing, Hyatt Hotel

Monday, July 25

Breakfast; Educational Founda-
tion and Parkleberry Auction

Workshops

Picnic lunch at Expo

Horizons general session: The
Future of Interior Design

Expo closing, prize awards

Grand Finale party: The Peanut
Ball

OnNng e d Yy WU wiw
planned for morning and after-
noon sessions of the conference
are these:

Arts and graphics through the
professional eye: Ruth Ann Davis,
ASID, Omaha, Nebraska; James
Glass, Houston; Ed Triggs, Triggs
Design Studio, Austin, Texas.

Food among the flowers (giving
restaurants personalty by de-
sign): David Harrison, Harrison
Square Studio of Flowers, Miami,
Florida.

Designing the corporate image:
Sherrill Hayes, Tiffany's, Hous-
ton; Gaye Messengill, Art Re-
sources, Houston; Marilyn Lubet-
kin, Director, Contemporary Art
Museum, Houston; Betty Moody,
Moody Galleries, Houston

Meet the media: Madelein
McDermott Hamm, HOUSTON
CHRONICLE; Shelby Hodge, Hous-
TON PosT; Karleen Koen, HoOus-
TON HOME & GARDEN.

Coastal environment related to
energy: Senator Aaron Robert
Schwartz, State of Texas, Galves-
ton, Texas.

Voice on consumerism: Marvin
Zindler, Eyewitness News, Hous-
ton

Perception of interior spaces
and their relationship to em-
ployee feeling and behavior: W
E. ("'Dutch') Holland, University
of Houston.

Lighting substitutes and sup-
plements: Richard Kelley, New
York.

Restoration and its adaptive
use for profit: Ellen Beasley, Gal-
veston, Texas.

Restorations—all shapes and
all sizes: O'Neal Ford, San An-
tonio, Texas.

Grant programs for restoration
projects: Emily Whiteside, Gal-
veston Arts Council, Galveston,
Texas.

Psychology of sales: Dale
Ware, Sea-rama, Marine World,
Galveston, Texas.

The photographic eye: Paul
Ness, photographer.

Businessmen in the arts: Gold-
win A. McLellan, President, Busi-
ness Committee for the Arts, Inc.,
New York.

Barrier free/South Portal: Viv-
ian Woofert, U.S. Department of
Health, Education, and Welfare;
Don C. Miller, AlA, Chief, Division
of Architecture, HEW Office of Ar-
chitecture and Engineering; Joel
Rudick, Interior Design Depart-
ment, Public Buildings Service,
General Services Administration;
Terry West, Federal Supply Serv-
ice and National Furniture Cen-
ter, GSA; Patrie Forsythe, Staff
Director, Subcommittee on the
Handicapped, Committee on Hu-
man Resources; Ann Whitcomb,

Handicapped, Liaison with Sel
ate Committee on Human R4
sources.

Marketing and design services
Ann Sonet, Donghia Associatey
New York

Antiques appraisal: Richar
Schultz.

Horizons (general session
The Future of Interior Desig
James Merrick Smith, FASIQ
Coconut Grove, Florida; Q
James Hewlett, FASID, New O
leans; Warren G. Arnett, FASIL
Orlando, Florida.

Dynamics of color: Richa
Montmeat, Dennis Matz, Gener
Electric Interior Design Ope
ation.

Feedback—psychologi
problems facing the designe
Marilyn Lane, Miami Beach, Flo
ida

Future developments in arc
tecture: Dr. William Jenkin
Dean, School of Architecturd
University of Houston; Edwa
Furley, Assistant to the Dea
University of Houston

Industrialization of spacs
Jesco von Puttkamer, Office
Space Flight, NASA

What we do to help the comm
nity—a combined effort of arc
tects and designers: Peggy Cd
vin, Houston Urban Bunch.

NCIDQ: Wall Jonasson

Student awards

Planning a national conferend
has not been the only recent a
tivity of the ASID. Richard
Jones, FASID, Chairman of t
organization's Educational Fou
dation and Editor of RESIDENTI
INTERIORS, has announced the r
sults of the Foundation's Stude
Scholarship Competition. Fi
place winner is Judith A. Pilling
the Cornish School, Seattl
Washington; she will receive
$1000 prize, and her winning d
sign will be displayed at the Hou
ton conference. Winner of t
Outstanding Merit Award and
$500 prize is Cynthia Aldridge
the Harrington Institute, Chicag
Other Merit Award winners a
Chiloe Webb, El Centro Cclleg
Dallas; Sandra Swift and Rebecq
Shephard, both of Harrington |
stitute, Chicago. In addition
Chairman Jones, jurors for t
competition were Norman D
Haan, FASID, Past Chairman
the Foundation; Guy McGinn
Co-Chairman, Environmental D
sign Department, Pratt Institut
James R. Vaughan, ASID, R
lated Design, Inc.; John Ford, F
SID, John Ford Associates; a
Edmund D. Wood, Jr., ASID, Dd
mitory Authority, State of Ng
York.

continued on page



MESSAGE TO
THE FLOORS
OFAMERICA

® Cavpets Infernational U.S.A
probably has more carpets

ah any diher manufacturer
inthe v%(f)ld 9 ®\\ith aname like
Carpets Infernational U.S.A
d haveto! @

e

carpets intermational
UES/As

A Crossley, CMC, Gilt Edge, Kosset : n
htingusa Inc. & handcrafted carpets from Malaysia. fetZrmaiional
eader s d

circle 7 on reader service car
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People and events

continued from page 10

Models, construction workers at club

opening
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Genia Logan joins
INTERIORS staff
on west coast

o
\
A
Genia Logan

We are delighted to announce the
appointment of Genia Logan as
Corresponding Editor on the west
coast for both RESIDENTIAL INTERI-
ORS and CONTRACT INTERIORS. In
the past Ms. Logan has been Spe-
cial Events Coordinator of the Pa-
cific Design Center, Managing
Editor for SOURCEBOOK MAGAZINE
and Western Regional Manager
for the AIA JOURNAL. Since 1974
she has headed her own market-
ing and communications firm, As-
sociates & Genia Logan, at 8687
Melrose Avenue. Los Angeles
California, 90069.

On our masthead, Ms. Logan
joins Eunice Harwood, our long-
time Corresponding Editor in the
Southeast; her appointment will
substantially reinforce our west
coast coverage. Additional ap-
pointments in other parts of the
country will be announced soon

Sybils opens with
champagne
for the crew

Sarah Tomerlin Lee, Design Director
for Sybils; Todd Lee, Project Architect

An extravagant new supper club
has opened in New York, and its
first event was a champagne
breakfast celebration for the arti-
sans and construction crew that

had put it together. With orange
trees, mobile neon sculpture, a
real waterfall, and a beautiful
young Maylasian disc jockey,
there is something at Sybils for al-
most anyone, even at breakfast.

Design Director was Sarah To-
merlin Lee (a former Editor-in-
Chief of HOUSE BEAUTIFUL and a
former Vice-President of Lord &
Taylor) of Tom Lee Ltd.; Kristine
Battersby of the Lee firm was inte-
rior designer; Howard Brandston
was lighting consultant; and Mrs
Lee's son, Todd Lee, AlA, of Gru-
zen and Partners, was project ar-
chitect. For those of us not on the
construction crew, admittance is
only through membership ($250
per year)

People, firms,
and showrooms

Lisa Taylor, Director of the
Cooper-Hewitt Museum, the
Smithsonian Institution's National
Museum of Design, has an-
nounced the appointment of
Richard B. Oliver as the mu-
seum's first curator of Archi-
tecture and Design. Among Oli-
ver's tasks will be the
development of collections and
archives, the establishment of cri-
teria for acquisition, and the pro-
posal of exhibition subjects in all
aspects of contemporary design

Wayne F. Dimm has been ap-
pointed Director of Marketing for
the Schumacher Divisions of F.
Schumacher & Co. Replacing
Dimm as National Contract Sales
Manager is Howard Fabian, who
rejoins Schumacher after nine
years as Eastern Regional Con-
tract Sales Manager for Boris
Kroll.

Charles Stendig, founder and
former president of Stendig, Inc.,
announces that he is no longer
associated with his former com-
pany in any capacity. He is avail-
able as an international design
and marketing consultant.

Susan White has opened her
own full-service design studio
at 3742 Bellefontaine in Houston

A group of 15 French lighting
manufacturers, the Syndicat Na-
tional des Fabricants de Lumi-
naires, will exhibit at NEOCON
what is thought to be the greatest
French lighting exhibition in the
U.S. since 1886, the year the
Statue of Liberty was first lighted
in New York harbor. The exhibi-
tion is an expression of a major
French effort to establish distribu-
tion outlets and to increase export
sales in the U.S

C. David Kelley

C. David Kelley has rejoined t
Houston firm of Pierce Goodw
Alexander as an Associate of t
firm in its Interior Architecture
vision. Kelley was PGA'’s Direct
of Interior Design for eight yea
before joining 3D International
1974

A new appointment to the Ame
can Institute of Architects Stee
ng Committee on Interior Arc
tecture is Marcus R. Tucke
AlA, Vice-President of 3D Inte
national (formerly 3D), the arct
tecture/engineering/proje
management firm spun off fro
the Houston architectural firm
Neuhaus & Taylor. Tucker's fir
appearance in INTERIORS was
our presentation of the Houst
Hyatt Regency (April 1973)

head of the design team of JV
the consortium of the arct
tectural firms of Neuhaus & Ta
lor, Caudill Rowlett Scott, a
Koetter Tharp Cowell & Bartle
Other news from 3D Inte
national is the appointment
Thomas P. Hughes as Vic
President for Interior Arct
tecture

Sarah Graham Mann has be
named Coordinator of Adverti
ing and Public Relations for E
pinger Furniture, Inc. The fir
has also appointed Peter M
colm as Marketing Represent
tive

Sir Denys Lasdun, architect
London's new National Theat
complex, has been awarded ti
1977 Royal Gold Medal for Arct
tecture

Brickel Associates has opene
two new showrooms, one Iin tt
Pacific Design Center, Los A
geles, and developed by Brick
designer Timothy Walker a
Associates, and a second one
the Merchandise Mart, Chicag
developed by Bennett with Rie
ard Phillips.

Stendig, Inc. has announced t
appointment of Jane Eddy H
man as Sales Administrator.

Brian Kane is a new member
the design staff of Metropolit
Furniture Corporation. The fi
of his new designs for Metrop
tan will be seen at NEOCON.
continued on page
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continued from page 12

Westweek at
the Pacific
Design Center
draws a crowd

of 4,000
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|
|
E

Westweek, the second in
planned annual series of contrad
markets, was held at Los A
geles’ new Pacific Design Cente
March 24 through 27. An impreg
Sive success, it attracted an af
tendance of over 4,000. The PD(
building in West Hollywood is, d
course, one of the most excitin
in the area, designed by Cesa
Pelli (now Dean of the Yal
School of Architecture) for Grue
Associates; during Westweek
was packed with people, events
and ideas. Left, for example, o
the second day of Westweek,
contract product designer recep
tion filled the 43-ft. high Gran
Court on the fifth floor of the PDC

Under the guidance of PDC EX
ecutive Director Feldman, Wes{
week was a rich mix of seminarg
group discussions, showroo
and product viewings, film sho
ings, wine, food, and good co
versation. Far left, for examplg
are two participants seated o
Herman Miller's Chadwick Mod
lar Seating, Chadwick himse
and Dennis Kellermeier of He
man Miller's software progra
Design Recource Service. Nea
left,  architect/designer/authg
George Nelson and Craig Hod
getts of the UCLA School of A
chitecture participating in a West
week panel led by Nelson, "2
Years Plus One." The four-foof
high foam letters, left, spelling o
"'Systems, Seating, Service,
were part of the display at He
man Miller's showroom. Each d
the 21 freestanding letters is co
ered in a different fabric chose
from those available in the firm'
upholstery line, the Textile 2
Program. Another striking sho
room display, bottom left, was th
collection of panels, cubes, an
recangular solids presenting
colorful world of Ben Rose fab
rics.

The six floors of the PDC ar
rapidly being filled, and its secon
floor (featuring contract furniture
fabrics, lighting and accessorieg
is now 90 percent leased. Thos
firms that have recently opene
second floor showrooms, or th3
soon will do so, include suc
prestigious names as Atelier |
ternational, Ltd., Brickel Assoc
ates, B&B America/Stendi
Westinghouse Architectural Syg
tems, Scandiline Industries, ICH
Ironmonger, Krueger, Design Te
Fabrics, GF Business Equipmen
Inc., and Knoll International.

continued on page 4




It Looks Like Real Fabric.
It Feels Like Real Fabric.
It Wears Like Real Fabric.

Itls Real Fabric!

Balmoral Real Fabric Wallcovering

Is The Talk Of Your Town!

Balmoral Is Genuine Fabric And Not
A Fabric Backed Wallcovering!
and the BALMORAL collection is..

And your decorators, your contractors and the
rest of your customers. So it really makes sense
to take advantage of the “big profits” offered by
the growing real fabric market...with a proven
winner, BALMORAL from Sidlaw of Scotland

The new BALMORAL collection is imported
from Scotland and offers a complete range of
rich patterns and textures to satisfy the most

e Pre-trimmed

e Strippable

e Sold in single rolls (10 yds. x 28") of
standard American size

® Available throughout and stocked
in the United States and Canada

e Safe and meets all fire tests—ASTM E8470

discriminating taste or decor.

Turn The Talk Into Real Profits!

Call your BALMORAL distributor today and cash-in on the Balmoral real fabric wallcovering action.

M.A. Baskind Co.

5750 Baum Blvd., Pittsburgh, Penna. 15206 (412) 665-5050
Hirshfield's

824 Hennepin Ave., Minneapolis, Minn. 55403 (612) 370-2611
Lapgin Wallpaper Co., Inc.

82 Congress Street, Boston, Mass. 02210 (617) 542-1400

A. U. Morse & Co.

855 Malcolm Road, Burlingame, Calif. 94010 (415) 697-6260

2433 Hunter Street, Los Angeles, Calif. 90021 (213) 627-3351
Paul Rasmussen Inc.

661 Auahi Street, Honolulu, Hawaii 96813 TELEX—7238469
Selectone Paints Inc.

39 Gail Grove, Weston, Ontario, Canada MGM 1M5 (416) 742-8881

106 E. 7th Avenue, Vancouver, British Columbia (604) 872-8181
Slater Wallcoverings, Inc.

31195 Schoolcraft, Livonia, Michigan 48151 (313) 525-7880

2745 Dover Center Road, Cleveland, Ohio 44145 (216) 835-3575

1733 W. 3rd Ave., Columbus, Ohio 43212 (614) 486-5361
Standard Wallcovering

1845 Linwood Blvd ., Oklahoma City, Oklahoma 73166 (405) 235-8343

Studio 4, Inc.
1751 N. Central Park Avenue, Chicago, IIl. 60647 (213) 278-4000
Thibaut, Inc.
315-5th Avenue, New York, N.Y. 10001 (212) 686-0686
Wallico
6700 N.W. 77th Court, Miami, Florida 33166 (305) 592-8000
3230 Oakcliff Industrial St., N.E., Atlanta, Ga. 30340 (404) 455-6100
803 Pressley Road, Charlotte, N.C. 28210 (704) 523-4167
5329 W. Crenshaw Street, Tampa, Florida 33602 (813) 885-2767
186 Juan P. Duarte, Hato Rey, Puerto Rico 00925 (809) 764-6841
Wallco International
6700 N.W. 77th Court, Miami, Florida 33166 (305)592-8000
Wallco West
4704 North 7th Avenue, Phoenix, Arizona (602) 274-3529
4870 Nome Street, Montbello Industrial Park, Denver, Colo. 80239
(303) 373-5060

SIDLAW OF SCOTLAND, Inc.
3260 Powers Ferry Road, Marietta, Georgia 30067 e (404) 973-9834

circle 9 on reader service card
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Interiors International Limited,
manufacturers of contract furni-
ture, has opened a new show-
room on the ninth floor (spaces
34 and 35) of Chicago's Mer-
chandise Mart. Planned on three
different levels with a quiet color
palette dominated by white and
earth tones, the design is the
work of Rudi Gorda of John C.
Preston, Ltd. Gorda was also the
designer of the same firm's show-
rooms in Montreal and New York
(see INTERIORS, September,
1975). In Chicago, he has manip-
ulated lighting and the changes in
floor level so that the showroom's
4500 sq. ft. comfortably accom-
modate the display of over 80 of
the firm's pieces. Included are
new large-scale sectional seating
units recently introduced by IIL

president John Geiger

As in the case of the earlier |IL
Showrooms, the Chicago installa-
tion has direct links with the com-
pany's formidably modern factory
in Toronto. The factory has ca-
pacity for upholstering, metal fab-
rication, casegoods construction,
plastics molding, and even the
building of shipping crates, and
linkage with it allows Chicago
showroom manager Diana Gra-
hovac to obtain instant delivery
information, special order pric-
ing, and stock confirmation.

Geiger has also announced the
appointment of Larry Cummings
as lIL Sales Manager for the Chi-
cago area. Cummings can be
reached through the new show-
room at (312) 644-1551.

SHOWROOM DESIGN

New Chicago
showroom for
Interiors
International, Ltd.

16 CONTRACT INTERIORS JUN 77

continued on page




BELGIAN LINENS

Just a few of the many distinctive Belgian linen weaves MAHARAM FABRICS CORPORATION presents from a broad range of
linen wallcoverings, coordinated drapery and upholstery fabrics and casements. Ideal for both commercial and residential
installations. Major showrooms in Atlanta, Chicago, Hawaii, Houston, Los Angeles, New York, San Francisco, and Seattle.

For additional information: Belgian Linen Association, 280 Madison Avenue, New York, N.Y. 10016, 212/685-0424.




Miami High:
Inside the Pace
Collection’s Sunny
Pavilion

Photography by Darwin Davidson

SHOWROOM
DESIGN

continued from page 16
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The Pace Collection’s striking
new showroom at 47 N.E. 36th
St., Miami, designed by Pace de-
sign staff's Denise Marchand and
Janet Schwietzer, is an aesthetic
achievement with a twist. Attrac-
tive settings have been provided
for Pace furnishings in a two-
story 10,000 square foot struc-
ture centered around a skylight
atrium. Less obvious is that this
handsome facility replaces a
‘flop house'' hotel in a once
blighted section of town. Pace
completely gutted and recon-
structed its building. It also paid to
redecorate adjoining buildings,
and to plant native flora.

Yet the building demands at-
tention. Art Deco exterior details
have been cleaned and simplified
to create a forceful facade. In-
side, light pours in through the
triangular skylight, to which an-
gular walls, carpeted and lighted
platform steps, lush plants, and a
glazed entrance (whose tile runs
out to the sidewalk) respond sym-
pathetically. There's even a touch
of legerdemain. To find the eleva-
tor to that seductive second floor
balcony, you first pass through
tempting Pace displays. If this be
a "trick,"” there are "treats’ as
well: the Pace Collection and its
next door neighbor, David Harri-
son's popular restaurant, '‘Food
Among the Flowers." Food for
body and soul—what more could
one ask?

continued on page 4




By design some things are
timeless.

A collection of classic
bentwood chairs has been
added to the Falcon/Bianco line.
Falcon offers these chairs in a
variety of styles along with
tables, wood and metal chairs,

and booths.

1192 Merchandise Mart,
Chicago, Illinois 60654

9387 Dielman Industrial Drive,
St. Louis, Missouri 63132




.

CONWED’S
IN THE MART...

During NEOCON, you are cordially
invited to inspect Conwed's innova-
tive new products for the office en-
vironment in Conwed'’s beautiful
new showroom located on the ninth
floor of the Merchandise Mart.

We feel at home with the word en-
vironment because our interest in
the environment is a natural one.
Conwed's origins are rooted in
the forest products industry which
abounds with natural beauty and
pleasing surroundings. It follows
that one of our beliefs is that the
office habitat should be as pleas-
ing as the outside environment
depicted in the Les Blacklock
photos featured in our special offer
on the adjacent page.

When you visit us in our new show-
room, you'll see all the exciting ad-
ditions to Conwed'sline. You'lllearn
why Conwed, with truly innovative
products for the open-plan office,
has earned a reputation as one of
the fastest growing companies in
the industry. We invite you toregister
for a personal reprint of your fav-
orite Blacklock photo during your
visit. If's our way of sayingwelcome.




CHOOSE AN ORIGINAL LES BLACKLOCK
LIMITED EDITION LITHOGRAPH

Conwed has selected these four Les Blacklock fav-
orites from the many that grace the covers of
Conwed's product brochures. Just visit Conwed's
showroom, selectyour favorite, and the 11" x 14" litho-
graph will be sent to you following NEOCON, no
obligation. The first 25 visitors to our showroomeach
day will receive framed copies

ABOUT THE PHOTOGRAPHER

Internationally-known nature and
wildlife photographer Les Blacklock
is at home in the woods—literally.
Having recently moved to his boy-
hood northwoods habitat near
Moose Lake, Minnesota, Les is surrounded by the
kind of beauty captured in his work for Conwed

A consulting naturalist, Les has spent nearly thirty
years bringing great nature pictures to the public
via Pooks, magazines, calendars, television and
motion pictures.

Weor
A A"

QFFICE INTERIORS DIVISION
332 MINNESOTA ST . ST PAUL, MINNESQTA 55101

innovative products for better environments

circle 12 on reader service card




Designers of the super new show-
room for Eurotex, in Phila
delphia’'s Marketplace decorative
furnishings center, have created
an environment where the prod-
ucts do not engulf one, but are
applied through design as sculp-
ture. The 1,700 sqg. ft. ground
floor space is wrapped in the Ber-
ber and Tretford carpets and
Acousticord wallcoverings for
which Eurotex is famous

Earthtone textures flow up and
down steps, around walls and
concrete columns, enveloping

SHOWROOM DESIGN /-

New Eurotex
showroom in
Philadelphia
wraps its
carpet products
into a
sculptural
environment

continued from page 18

bleacher-type benches, encasing
the horseshoe-shaped reception
desk and furniture bases. The
building's 16 ft. ceiling height
allowed splitting the space into
two 7 ft. 6in. levels. Bright colors
of carpets and rugs are integrated
with the architecture, recessed
into walls fitted with swing racks
Time-saving '‘help-yourself"
samples are tucked into wall cu
bicles. Area rugs and handmade
wallhangings provide decorative
accents. High-beam track lighting
supplies drama throughout

The showroom was designed
by Douglas Kahn of Gordon-Kahn
Associate, a New York archi-
tecture firm. Stephanie Mallis was
the ipterior designer. It was
planned, says Mr. Kahn, as a fun
place to be in. That it is

continued on page
22 CONTRACT INTERIORS JUN 77
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Loomis

FrEsiassi bebississisaibh

Scalamandré

Forms & Surfaces

&

i
Ironmongers

Charles Loomis Lighting
Designs based on finely craft
wood sculpture comprise a lar
and unique line of lighting fixtur
that augments the architectur
The chandelier (=4175) col
bines up and down lights; wood
oak or cedar; brass is oxidiz
and sealed with a lacquer finis
“Progression” is a three-part e
ample of “'light as sculpture'’;
oak; to position as desired.
circle 2

Scalamandre

A commanding group of fabri
for contract application were p
of the firm's sprightly spring c
lection. Three textures illustrat
(from top to bottom) ar
“Wicker," made in ltaly of 50
wool, 50% nylon in 50 in. widt
“Sand Drifts," of 14% rayon, 43
wool, 43% nylon, in 52 in. widt

US.A.

Henry Cassen

The new Art Deco collection

exclusive contract casements a
woven in 188 in. widths to all

continuous width seamless inst
lation. “Angles’’ (left in phot
and ‘'Decolinks (right) emph
size the sharp geometrics of t
deco style. The fabrics are i
ported from England, come

white only, and are of 100% pol
ester with flame-retardant fi
ishes. circle 2

Forms & Surfaces

The newly introduced Soft Har
ware line provides a soft tou
and greater safety in easy-to-g
geometric forms. Cabinet kno
pulls, and coat hooks are made
tough, resilient neoprene inad
black color. Attachment is
supplied screws or nuts and i
tegral bolts. circle 2

The Ironmongers

The newest group of solid nyl
hardware designs includes do
pulls, handrails, and towel rails
ten colors. They are made to a
length in increments up to 80
long, and there are seven diff
ent methods for installation. Ba
room accessories, also of nyl
form another series.  circle 2

continued on page



aurable metalic

elegance
from real metgl!

Now you can create with the brilliance of bright
metal or the warmth of fascinating embossed
finishes, all with the confidence of real metal!
Homapal laminates are easily fabricated into a
multitude of interior furnishings and fixtures.

Homapal meta| laminates are available in more
than 40 hand-finished styles...in copper,
aluminum, and chrome. Surface finishes are
brushed, embossed, antiqued and Pewtertoned,
in standard 4 foot by 8 foot panels.

Write or call today for color literature and
samples.

HOMAPAL ..iis for reall

The Diller Corporation
6126 Madison Court
Morton Grove, IL 60053
Area 312/966-4100

circle 14 on reader service card




How properly installed

the flammabil

A. Standardpolyurethane cushioning foam. B. A layer of VONAR 3

interliner coated on back of fabric. . Standard nylon upholstery fabric.

The inside story.

To help you cope with present needs and
future regulations on ignition of upholstered
furniture, Du Pont presents the family of VONAR
interliners** The VONAR interliners have shown
they can reduce both the likelihood of ignition of
furniture as a unit, as well as reduce the burning rate
of upholstered furniture in limited ignition situations.

Each VONAR interliner is a thin layer of
specially formulated cellular elastomer which is
added to furniture under the upholstery fabric.
When used properly in furniture, the VONAR
interliners totally envelop the cushioning material.
Preliminary analyses of furniture to date indicate
that the installed VONAR interliners have little or no
effect on furniture comfort, aesthetics, or hand—
and they can be added at reasonable cost.

VONAR interliners are available in three
different application configurations from Du Pont
licensed interliner manufacturers or their
representatives.VONAR can be applied in any of
three ways: as an envelope adhered to standard
cushioning material, backcoated onto upholstery
fabric, or sandwiched as a separate layer between
the fabric and cushioning material.

*Du Pont trademark for interliner made by licensed manufacturers according to
Du Pont specifications. Du Pont supplies the basic elastomer to such
manufacturers, but Du Pont does not make interliners.

**Thus far there are three VONAR interliners, and they differ in thickness and
performance. VONAR 3 has a 3/16" minimum thickness, VONAR 2 a
minimum 2/16", and VONAR 1 a minimum 1/16". Tests by furniture
manufacturers are necessary to determine which grade of VONAR will be
appropriate in any specific furniture construction

26 CONTRACT INTERIORS JUN 77

ity performance

Tests have shown that the effectiveness of
each VONAR interliner varies depending on which
configuration is used, as well as upon types of
upholstery fabric, furniture style, method of
interliner application, etc. Since Du Pont only
licenses manufacturers to make VONAR interliners,
but does not make or install the interliners and has
no control over the manufacture of furniture,

Du Pont cannot be responsible for the performance
characteristics (including flammability) of any type
of furniture. Consult your furniture supplier for
flammability information on specific types of furniture

The maximum contribution obtainable from
VONAR interliners occurs when the interliners
remain intact. If VONAR is ripped or cut, exposing
flammable cushioning materials beneath it, the
degree of protection provided by VONAR is
diminished. For that reason, VONAR interliners are
not recommended for rapid transit, public
assembly seating or other use areas where there is
concern about vandalism and intentional fire.

What VONAR interliners can do.

In preliminary tests, ignition of furniture as a
unit, when properly constructed with VONAR, has
been delayed significantly beyond the time afforded
by the same piece of furniture without VONAR
when subjected to cigarette or limited open flame
ignition sources.

\) »
\ o |
. .

The process by which VONAR performs
involves three stages:

1) When subjected to the heat of an ignition
source, VONAR generates water vapor which helps
cool both the fabric and the cushioning material,
and helps reduce the exposure of the fabric surface
to oxygen.

2) Under more intense heat, VONAR
decomposes further, releasing a flame retardant.

3) Finally, decomposition of VONAR forms a
char layer which helps insulate the cushioning
material from heat and helps limit the oxygen flow
to the cushioning material.



VONAR interliners improve

Ten and one-half minutes into this test the office chair constructed without

VONAR is totally involved. The chair constructed with VONAR had ceased to burn
when the paper fire went out (test details upon request)

The test described here does not demonstrate that all furniture using VONAR
interliners will perform in this manner or will not burn under actual fire conditions
The test was not conducted to assign “‘numerical flame spread ratings " to any
materials involved. The results show only that specific types of chairs which used
VONAR interliner properly, performed as indicated under the test conditions
Since Du Pont does not make furniture or make or install interliner, we cannot

assume responsibility for furniture performance

Demonstrated performance.

Du Pont and others under our direction have
subjected a number of upholstery constructions
using VONAR interliners to both cigarette and open
flame ignition sources.

Testing has been performed using cigarette
ignition standards developed by the National
Bureau of Standards for consideration by the
Consumer Product Safety Commission. These tests
have shown that VONAR will improve the cigarette
ignition performance of most fabrics and
constructions tested. Please note: there are some
fabrics and constructions that will fail cigarette
ignition even when VONAR is used properly.

Further tests designed to approximate actual
jlimited open flame situations have shown the
effectiveness of the interliners. For example, the
photograph above of two otherwise identical chairs
shows how the one without VONAR (left) became
totally involved when exposed to an open flame
generated by a wastebasket fire. The chair
constructed with VONAR (right)) formed a char
layer where contacted by flame. And it stopped
burning when the wastepaper fire burned out,
before the flames had reached the polyurethane
foam cushioning. Du Pont will continue to test
various furniture styles containing VONAR and
report the findings.

of upholstered furniture.

Protection against imitations.

Specify VONAR interliner in furniture. The
VONAR trademark means the interliner is made by a
licensed manufacturer accordingto Du Pont
specifications.

Du Pont assists licensed interliner
manufacturers by testing samples regularly for
formulation, thickness, and physical properties, and
monitors proper use of the VONAR trademark with
respecttointerliners and furniture.

For more information, ask your furniture
supplierabout VONAR interliners. Or ask Du Pont.
Use the coupon below, or write: Du Pont Company,
Room25331E, Wilmington, DE 19898.

VONAR

Interliner

P E——

Mail to: l
Du Pont Company, Room 2533 1E, Wilmington, DE 19898.

Please send me:

(] further technical data and test results
[ alist of furniture manufacturers using VONAR
] alist of licensed manufacturers of VONAR

Name __Phone__ R
Title — S
Company_
Address
City et —
- Zip = I—

| |
R e Bl B B B e i)

l State

A ———

REG Us par 8 T™ OFF

reader service card
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MARKET:
LIGHTING

continued from page 24
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6406 by Robert Long

NW 946 by Nessen

Robert Long
New from Robert Long in time fo
NEOCON 9 is DLS, or Decorativ
Lighting System, designed b
Gary Mole to include four size
each in radial, grid, or linea
chandelier configurations as wel
as matching wall brackets an
table lamps. Mole uses conceale
up and down lights directed at re
flective surfaces integral withi
six different glass forms for tas
(down) lighting and ambient (up
lighting. Through Metropolita
(Merchandise Mart space 621).
circle 21

Neo-Ray
Columns of light reaching for in
finity are one of the unique effect
of Neo-Ray's Innervision, part o
the Trilogy group of illuminate
ceiling systems. The basic unit i
a 2' x2' self contained elemen
with bronze tinted mirrors and 3
7-watt 50,000 hour lamps. Avail
able with custom details.

circle 21

Nessen
Hotel and motel reading will be
pleasure with the NW 946 doubl
unit solid brass wall mounte
lamp by Nessen Lamps. NEO
CON visitors can see for them
selves at Mart space 1224-A.
circle 21

George Kovacs

What has a shade of high impac
plastic in white, red, or green
stands on a stem of polishe
chrome, slides up and down, an
comes as single or double floo
lamp, desk/wall lamp, or cli
lamp? Harveiluce's Italian readin
lamp, from George Kovacs. Use
100 watt bulb circle 21

v
\
&

Harveiluce lamps by Kovacs

\

circle 16 on reader service card »



We blew .

I

the core of the MMﬂn‘s a
is a new process of blow moulding (patents pending).
The resilient properties of the shell itself eliminate the need
for conventional seat springs and require considerably less foam padding.
The chair is comfortable, yet tough enough.to stand up to all 17 tests
of the Harter Performance Laboratories.

Its appearance reflects all the good taste you'd expect any Muffin to have.

HART ER MUFF NCHA

HARTERCORPORAT!ON 602 Prame Avenue Sturgis, Mlchlgan 49091

We are members of BIFMA, the Business & Institutional Furniture Manufacturer’ tion.

In Canada: Harter Furniture Ltd uut‘:lph, Ontario
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Interlock by V'Soske
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V‘Soske

The energy of the restless earth i
self seems to pulsate throug
Labyrinth and Interlock, two ¢
the latest additions to the Grou
Graphics textural studies b
V'Soske. Soft in appearancs
these designs in low loops r4
cessed within fully sheared field
nevertheless represent a mo
durable construction. The
graphic subtleties—note esp4
cially how elongated hexagon
triangles, and squares mesh in |
terlock—can generate both rug
and carpet to meet architectur.
requirements. circle 2(

Treganowan

Casbah is one of four handmady
handknotted, 100 percent nati

wool Moroccan rugs from Erne:
Treganowan's Marrakech Colleq
tion, along with Dune Plai(
Oasis, and Caravan. Available

standard dimensions and a

special sizes. circle 24

Collins & Aikman

Basketballs bounce on ceme
floors, but people don't. So t

student government of State U

versity of New York at Old We:

bury recently installed Pro-Gy

Collins and Aikman's soft surfag
recreational flooring, over the c4
ment floor of its two-year-ol
bubble domed auditorium as

foot and knee saver. It's a deng
loop pile of soil hiding continuo

nylon fused to a cellular vin
backing, the first of a series of s
recreational flooring surfacg
marketed as Pan-O-Play. Nex
Pro-Court for tennis.  circle 21

H. Lawrence
Making its NEOCON debut is
Lawrence Carpet Mills, a divisig
of Custom Craft Carpet, at Shrg
der Interiors, Mart space 13624
For the event, a complete line {
custom 100 percent wool carp
will be presented, all with stat
control. Included: stock color a
natural Berber wool yarns
loops, tip shear cut pile, a
stripes; 12 and 15 foot wide wo
carpet; level loop carpet, log
and tip shear, smooth cut pil
and textures, up to 40 feet wid
seamless, in any color, tweet
and stripe color specifications
up to six color combinations
circle 2

circle 17 on reader service card
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For walls, or counter tops and
other surfacing, the choice of ma-
terials grows broader and more
varied each year, giving the spec-
ifier whatever look will best suit
the project.

Real or realistic? It is often hard
to tell at first glance whether itis a
genuine, finely marked wood, or
exacting reproductions trans-
lated on laminate or film. Which
quality specified will be deter-
mined by the budget, or suitability
of materials for specific use

Real wood grains or man-made
reproductions lend warmth and
mellowness wherever they are
employed. Lighter wood tones
are preferred today. Cork is

equally hospitable as wall sur-
facing.

Aluminum, bronze, copper,
and other metals are embossed
or sculptured into designs and
shapes that become the focus of
attention. Ceramic surfaces offer
a wealth of ways to achieve ar-
resting effects—adding immeas-
urably to the architecture as per-
manently installed "art work.’

Glitter is "in"'—particularly in
mirrored surfacing to attract pub-
lic attention while reflecting mer-
chandise or displays.

Vinyl-covered panels come in
innumerable textures, patterns,
colors. Where acoustics is a con-
cern, many firms have paneling to

solve that problem—colorful
and attractively. A number of n
lines have been introduced sp
cifically to meet fire safety r
quirements. Most firms will pr
vide full information on testing f
flame spread, fuel contribut
and smoke developed ratings.

Dollar volume figures are n
readily available on specific pro
ucts, but the Hardwood Plywo
Manufacturers Association su
plies the following: Shipments
prefinished hardwood plywo
within the U.S. in 1975 was
billion square feet, amounting
$250 million. Sales of hardwo
plywood in the U.S. for 19
came to $350 million.

MARKET/SELECTING THE SURFAC

Hardwood,
softwood
and
plhywood
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Bangkok ‘

California Redwood Association
Clear grade redwood lumber pan
ing, used In a condominium (sho
can add background interest to

vate clubs, hotels, restaurants. In t
installation wall surfacing is crea
colored sapstreaks contrasted

cinnamon heartwood—one of m
patterns circle 2

American Plywood Association

Rough-sawn plywood siding war
interior of a California utility comp:
office and provides a sense of co
nuity with the exterior siding. Cut-
plywood forms is another means
create unusual design elements
shops, boutiques, etc. See many p
fessional uses in ‘‘Softwood Plywo|

for Interiors™ brochure circle 2
Barclay Industries
‘Old Country Planking'' has the |

of real weather-textured barn boa
Standard finish on real wood come
patterns of “‘Driftwood," “‘Saddle,
Winter White." Bundle-packaged
cover 32 board feet. Complement
rustic molding provides finishi
touch circle 2

Bangkok Industries

‘Bangkok Teak' architectural gr

hardwood plywood paneling—un
ished, in book-matched and seque

number sets—is supplied in as m

as 60 panels with matched graini
Indian Rosewood and American Bl

Walnut are also available. Cabinet a
furniture paneling can be finished

two sides circle 2

continued on page



How tomake every job in the office more attractive.

Specify Ad: Alma’s open plan office system that provides for customized work space at every level of
the corporate structure.

Designed by ISD and engineered by Alma Desk, Ad is the illuminated open plan system that lets you
start with any budget, any space, any job specification. And create an office that meets today’s needs and
tomorrow’s requirements.

See Ad at NEOCON '77. Or visit us at our showrooms in Chicago, New York and High Point. Or write
Alma Desk Company, P.O. Box 2250, Dept. 22, High Point, North Carolin 61 for more
information. Then, put Ad and your imagination to work. And make every job in the office “l' / illm“
more attractive. Alma Desk Company

Showrooms: 280 Park Avenue, New York; 1140 Merchandise Mart Plaza, Chicago; Southern Furniture Market Center, High Point
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Hardwood,
softwood
and
plywood
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U.S. Plywood

DG Shelter Products

Potlatch

— - =
Georgia-Pacific

Wood Mosaic

Gayeski Furniture Coordinates
Book-matched flat cut French ash v
neer panels (shown) are remova
for use as storage units, doors, jam
By coordinating millwork with cust
office furniture Gayeski can create
perfect match in wood, finish, col
and veneer pattern circle 2

Great Scot Timber

“Aspenwood Planking'' of solid asp
wood comes with tongue and groowv:
sides and ends and in random widt
and lengths—to apply in patterns
natural light shade, or prefinished
four earthy tones circle 2

Potiatch Corporation

Townsend English Channel oak

prefimished solid hardwood wall pla

enriches walls, built-ins, divide

Planks are square cut tongue a

groove, in random widths and lengt
circle 2

U.S. Plywood

Weldwood ‘‘Ashcroft’’ paneling
printed ash wood graining on Lau
plywood, comes in three shad
(creamy-toned ‘“‘Dover Ash
shown), two sizes (4 ft. by 7 and 8 ft
and various thicknesses. U.L. fir
rated Class C circle 2

Georgia-Pacific

""Bridgeport’" prefinished plywo
paneling is a pattern of verti
grooves and random cross-scoring
multiple pieces of sliced Idaho pi
face veneer. Panels are 4 ft. by 8 ft.,
“Harbor Pine'' (dark) and ''Lante
Pine'' (natural) circle 2

DG Shelter Products
“Endura” wall paneling, a blend
Western softwood fibers, is finish
with firm's damage-resistant Ther
Fused Vinyl. Produced in 4 ft. by 8
sheets or custom lengths and ma
woodgrains, colors, and patterns
circle 2

Wood Mosaic
Like firm's fine Architectural Floorir
newly introduced Architectural Pan
ing line is custom made from select
foreign and domestic hardwoo
Grades are Prime and Antique, in
in. or %-in. thicknesses, and vario
lengths and widths to apply in p
terns. Custom moldings available
circle 2

continued on page




LouverDrapes: Our elegant,solid vinyl
louvers are guaranteed for 3 years.

Some vertical blinds made of metal are
noisy. Our LouverDrapes don’t make noise.
They’re made of solid vinyl. They’'re quiet,
strong, and dust free. They’re also cool in the
summer and warm in the winter.

So when it comes to controlling light and
heat LouverDrape does it beautifully. And
what makes it more beautiful is our exclusive
3 year guarantee. Here it is: “LouverDrape’s
solid vinyl louvers installed in LouverDrape
hardware are guaranteed for three years to

look and operate just as they do when first
installed”.

LouverDrape vertical blind hardware and
solid vinyl louvers. Wherever you shop for
window coverings.

Write for the free 32 page “Vertical Imagination™ brochure

‘ LowverDrape

LOUVERDRAPE INC., 1100 COLORADO AVENUE DEPT. 23, SANTA MONICA, CA 90401

rirela 10 An raardoar carviea ~ard
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continued from page 34

Ceramic

metallic

PAE ISONRPTIS A ST IMTEMIAADO o IN

Forms & Surfaces
Design FGM72 (shown) is one in
new series of textures for walls, dool
elevators, furniture. Bonded met3
are Bronze, Aluminum, Nickel Silvd
Copper. Scale adapts to large arc

tectural areas or intimate settings

_—g.@

Diller Corporation
‘Homapal'' brushed aluminum la
nate used as decorative framing on
transaction tote board and as a hof
zontal feature wall panel in Chicad
Board of Trade (shown). Material ¢
be fabricated into many types of fu
nishings and fixtures

il

Forms & Surfaces

|

i

Deszgn Technics

Il Hllllﬂl ll ﬂﬂﬂ

‘Structural Spaceshapes’ of scul
tured aluminum tubes come in diam
ter sizes upto 3in.; in lengths from 6
to 12 ft. Custom effects allow open
closed spacing, floor-to-ceiling inst3
lation, or mounting in metal or woq

Design-Technics

New high-fired ceramic tile patter
have been designed by Lee Rosen
matt and glossy colors and popul
metallics. Pattern =161 (sho
graduated rib texture in 18 in. squa
/ Y2-In. units 1o arrange in sever
ways. No-grout installation perm
linear design to butt without creating

Kamar Products
Glassless '‘Mirrorlite’ panels reflg
without distortion and are light
weight. Firm offers a wide selection
stock sizes and shapes plus cust

continued on page
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Hardboard,
gypsum and

acoustical

Sfilm
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L.E. Carpenter

Gold Bond

Durasan vinyl-surfaced drywall gy
sum panels are produced in a varie
of textures and colors, simulatin
woodgrains, burlap, cork, grassclot
etc. In 4 ft. widths by 8, 9, and 10

lengths—or custom sizes. circle 23

Reneer Films

""Westchester EIm"' is newest additi
to Reneer and Rendura plastic la

nating film for surfacing furnitu
products. Pattern's popular light to
and markings of real elm wood are r
produced through a sophisticat
printing process circle 2

Homasote Company

Decorative, tackable panels are n

produced in Class A fire-rated burla
The natural tight-weave burlap fabri
chemically treated to resist fire, is fa
tory-laminated to Homasote's regi
tered N.C.F R. substrate circle 2

Armstrong Cork Company

Soundsoak wall panels solve acous
cal problems. Coverings, of a s
modacrylic fabric, are vertically el
bossed to help hide seams and ma
soil. Blended colorways include ne
trals and earthtones circle 2

Masonite

Marbletone," one design in the ne
Flame Test hardboard paneling th
contains a built-in fire retardant el
ment. Flame spread rating is 2
smoke developed and fuel contribut
indexes both zero. Sold in 4 ft. by 8
sheets circle 2

U.S. Gypsum

Among ten new patterns added to fo
designs of Wallite hardboard paneli

is “'Boardroom' (shown), a subf
contrasting walnut simulation from tt
woodgrain Keylite line. These durab
panels, treated to resist surface da

age, come in a 4 ft. by 8 ft. by Va-i
size circle 2

L.E. Carpenter
Vicracoustic wallpanels for sou
control were specified in four areas
the Investors Diversified Servic
Tower in Minneapolis. Coverings a
Vicrtex vinyl in serene colors a
unobtrusive design. The training ce
ter with curved wall is illustrated
circle 2

continued on page

circle 21 on readar service card
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NEWS

continued from page

14
4

| Milan Furniture Fair: A special tour
: for readers of the Interiors Group of
publications, Sept. 22-30, 1977
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publications offers its reade [ al tour the Fair, Sep
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Tomorrow is here. For many years, you've
heard about “the future of office furniture.”

i 'Now you can actually see it: the first and only

totally integrated system of office furnish-
ings produced in the U.S.A. Uniquely flexible.
Discover it at NEOCON in the Discovery
Concepts area of the Milo E. Bloch and Asso-
ciates Showroom, 415 N. LaSalle, about a
block from the Merchandise Mart. It's a
completely fresh start in office furnishings,
featuring FORMICA® brand MCP.
Truly, a beautiful discovery. The
Discovery System.

FORMICA

mep

O

™

SONTRAC

INTERIORS JUN 77

Discovery Concepts, Inc.




s an exciting new concept of total
yrmony in color, design and texture.

g arange of 50 colors which plend
th one another in any comb'\nat\on‘

iriety of textures fof draperies,
yholstery and carpets

s the D19 \dea of Verner pPanton,
mous Danish designer.

s the collection that inspired the
ading architects and interior ) [
»signers of Europe-. (@

Showrooms in: Atlanta ® Boston * Cincinnati ® Denver ® Los Angeles ® Miami & New York
Philadelphid = Portland ® puerto Rico® San Francisco ® Seattle »Van Nuys
Execulive Office: MIRA-X \memahona\ Furnishings. Inc _E\mstord. New York 10523. Telephon€é: (914) 502-2462.

«

y O ~p',-....r-)‘
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Betsy Palmer speaks for you
when she enthusiastically endorses
Duraclean care for her furnishings...

44 CONTRACT INTERIORS JUN 77

The popular star of stage, screen and tele-
vision says: ‘I trust the cleaning of my
cherished French heirloom carpeting only
to Duraclean.”

This message is being told to your clients and prospects
in major consumer publications. A Duraclean crafts-
man can help keep your clients happy by retaining
the like-new look of the furnishings you have specified
for their homes. Call your local Duraclean Specialist
for a free demonstration or mail the coupon below.

Please send me more information about the Duraclean
process along with the name of the Duraclean Specialist

With such a strong statement, you can be sure that if
the Duraclean foam absorption process is gentle
enough for the fine furnishings in her home, it is safe
to recommend it to your clients.

Miss Palmer goes on to say: “I left my home in the
hands of the Duraclean men this morning and re-
turned to find myself surrounded by a sweet freshness q
everywhere. The furniture and rugs never looked
brighter or more true of color.”

Duraclean International
7-486 Duraclean Bldg., Deerfield, Ill. 60015

in my area.

Name - A— —

Address e ————————— M

Nyt Zip_

Miss Palmer admires her
thoroughly cleaned carpet.
The soil is OUT . . . not
washed down to seep back
and quickly resoil the
surface. It will stay clean
much longer.

Betsy Palmer watches her
furniture fabric become
flower-fresh and clean
with colorsrevived. There
isno wear from scrubbing.

ko :;;.;’;c’\
FL A Y

PARENTS’

MAGATINE




NAME THE
LARGEST

COMPANY IN
WINDOW BLINDS
IN THE WORLD,

Hunter Douglas. With over $400
million in annual sales. ..over 6000
people worldwide. In business over 60
years. The only totally-integrated com-
pany in the industry that alloys and
casts its own aluminum, grinds its own
pigments, designs and manufactures
its own assembly machinery. Hunter
Douglas, the company that created the
first aluminum blind now brings you to-
day’s fashionable Flexalum Decor Blinds
— top to bottom, the world’s slimmest
blinds. With the only head rail that’s
just 1"’ deep. The only spring-tempered
louvers. And with over 50 local assem-
bly points to give you the fastest deliv-

— just about 10 working days.

WRONG. [T’
HUNTER DOUG

MAKER OF FLEXALUM

Hunter Douglas Inc., 20 Campus Road, Totowa, New Jersey 07512

circle 27 on reader service card




Pacific Design Center
~ Announces National Design Week
And The Conference/Trade Show Program

Pacific Design Center, a unique
world showcase, presents a new
idea in markets — National
Design Week, May 7 through
May 13, 1978 — a market vista
with: Uptown Market, a once-a-
year home-furnishings spec-
tacular of new furniture, floor
coverings, fabrics, wall-cover-
ings, lighting and accessories,
from Sunday, May 7 through
Tuesday, May 9, 1978.
WestWeek 1ll, a contract mar-
ket as unique as the building
designed for it, unfolds Wednes-
day, May 10th for four days of
new products and ideas from
the contract industry.

National Design Week, one
concentrated market week with
seminars, workshops, films,

displays, exhibits and social
events in the Pacific Design
Center. One major market week
— anew tradition in the industry
—encompassing both the home-
furnishings and-contract indus-
tries. Year 'Round Market —
The Conference/Trade Show
Program — Pacific Design Cen-
ter and Show Company Inter-
national present a monthly trade
show and design conference
run in cooperation with major
trade associations. Each show
will be an annual event show-
casing products and ideas you
don’t want to miss!

The Conference/Trade Show
Program

* The PDC Office Product Design Show
and Office Design Conference
October 23-24-25, 1977
Sunday, Monday and Tuesday

% The PDC Lamp and Lighting Fixture
Show and Lighting Design Conference
November 20-21-22, 1977
Sunday, Monday and Tuesday

* The PDC Kitchen and Bathroom Design
Show, and Kitchenand Bathroom
Design Conference
January 12-13-14,1978
Thursday, Friday and Saturday

* The PDC Advertising/Marketing
Graphics Show, and
Advertising Design Conference
February 23-24-25, 1978
Thursday, Friday and Saturday




The PDC Floor, Wall and Ceiling
Design Show and Design Conference
March 23-24-25, 1978

Thursday, Friday and Saturday

The PDC Leisure Furniture and
Patio Design Show, and

Leisure Living Design Conference
April 20-21-22, 1978

Thursday, Friday and Saturday

The PDC International Contract
Furniture Show

May 11-12-13, 1978

Thursday, Friday and Saturday

The PDC Door/Window and
Architectural Hardware Show and
Design Conference

June 22-23-24, 1978

Thursday, Friday and Saturday

The PDC Floor Covering and Carpet
Accessories Show and

Design Conference

September 14-15-16, 1978
Thursday, Friday and Saturday

From Los Angeles, the second—
largest and fastest-growing
economic center in the United
States, the Pacific Design Cen-
ter invites the professional
designer and the retail dealer to
a concentrated market week —
National Design Week and
Year 'Round Market — monthly
conference/trade shows.

Do please join us!

Pacific Design Center

The Marketplace of the West
All trade shows and special
events at the PDC are under the
management of The Show
Company International, Inc.

A Cahners Exposition Group
Company

Pacific Design Center
8687 Melrose Avenue

Los Angeles, CA 90069
Telephone (213) 657-0800

New York Office

1 Dag Hammarskjold Plaza,:
New York, NY 10017
Telephone (212) 486-5736

Many fabrics available E PEL

at PDC protected by sow  sram nessccen
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continued from page 38

Decorative
hi gh pressure
laminates

Stains

(Not illustrated)

4R CONTRACT INTFRIORS LN 77

Westinghouse

Olympic Stain

Olympic's machine staining method
for applying semi-transparent stain as
sures a permanent, protective finish
that does not obscure the wood
ture. The machine also applies fire re-
tardant materials to the wood
strates. Literature gives full informa-
tion on Olympic's process, lumber or
plywood, and the 66 stain tones

circle 246

S tex-

sSub-

iy

e
P

Wilson Art

PPG Industries

Rez wood stain products, for interior
and exterior application, contain 144
solid, semi-transparent, and wiping
stains in ready-mixed and custom col-
ors. New stain colors include earth
and clay shades, woodsy greens, new
blues and grays for weathered wood

ettects. The Rez color chart shows
them all circle 245

General Electric
Earthy tones of ironware are capture
in “'lronstone,"" a new Textolite dec
rative high pressure laminate f
counter and surfacing application
Others in group are ''Tilestone
“Goldstone,"" ‘'Jadestone,'’ an
“Brownstone." All come in genera
purpose and post-forming grades
many sizes and textured finishes
circle 24

Formica Corporation

Melamine Component Panels (MC
are now produced in a fire retardar
grade (MCP/FR)—in three thicl
nesses and three sizes for all 22 stan
ard and 27 open stock woodgrain an
solid color designs. Formica's MC
paneling is now incorporated in Don
Products' "‘Crusader’’ demountabl
partition system (illustrated).circle 24

Westinghouse Electric
Micarta high pressure laminate is ide
for such contract installations

banks—for counter tops, teller
cages, check writing stands. 1977 li
includes many new solids, pattern

woodgrains. Golds, yellows, a
browns predominate. Uses ran
from counter tops to walls. circle 24

Wilson Art

"Camel" is one of lighter shades in th
41 solid color selections from 197
Design Group | Collection of hig
pressure laminates. Store display fi
tures (shown) were fabricated from
4 ft. by 8 ft. sheet. Total line compris
108 solid colors, designs, woodgrain
marbles, leathers, and slates

circle 2

Lamin Art

Tle,” a high pressure laminate wit
grout lines printed, is for horizont
surface applications. Sheet sizes are
ft. by 8 and 10 ft. Two colors ar

Sand' (light) and "Malaga’' (dark
both in beige/brown tones. Also ne
is “"Concord Birch' woodgrain for ve
tical or horizontal surfaces

circle 23

Columbus Coated Fabrics, (Nor

lustrated) divison of Borden Chemic
has added three new woodgrain dé
signs to its line of Clearseal laminat
quality vinyl films for finishing fore
product substrates. The new pattern
two walnut and a wormy chestnut d
sign, are suited to such substrates

plywood, hardboard, and chip or fla
board. The fiims can be miter-

groove-fold and have a high abr
sion resistance plus depth in patte
effects circle 2

d
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We believe good design is the beginning...not the end.




Gooddesign is the beginning...not the end.

Case in point: The new Steelcase 454 Comfort Chair...
designed to make every working day more enjoyable.

With Steelcase, the world's largest
maker of office seating, good design
isthe beginning-and whatabeginning!

It starts with a design integrity that's
right for today's contemporary archi-
tectural statements. One that com-
bines softly sculptured shapes with
luxurious upholsteries...that features
aclassic reveal which flows in smooth
and gentle outline surrounding the
chair and providing both complement
and contrast to the more severe ap-
pointments of today's offices. Still,
good design is just a beginning...

The end is comfort. And with the
Steelcase 454, you realize a new kind

of comfort...for all kinds of people...
for 90% (5th to 95th percentile) of
all people who work in offices.

Using scientifically accepted human
factors data, Steelcase designers and
engineers computed the exact di-
mensions, configuration and support
variables necessary for a single

chair to achieve this goal.

Theresulting prototypes were studied,
analyzed, measured by computer
and tested over a two-year period to
make sure all contours were correct.

Even upholstery patterns were de-
veloped as part of the design with

seams located where they contrib-
ute both aesthetically and functional
to overall performance.

The result is a chair that shatters
the belief that comfortable chairs nee
to be unattractive...that attractive
chairs can't be comfortable.

The 454...more than just a pretty
chair. But isn't that what you'd expe
from the world's largest maker of
office seating?

Steelcase

The 454 Comfort Chair is available in a full range of arm and armless models including a newly developed secretarial cha
with an easily operated pneumatic adjustment. At right: 454-311T Executive tilt-swivel.
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Perfect Support Equals
Perfect Comfort.

1. Dotted line represents ap-
proximate seated compression
for normal seating.

\ "/ Newly developed 454 secretarial chair has power ad-

justments. Operator controlled pneumatic unit powers
the seat up and down, the back rest back and forth
An especially helpful option for machine operators
who change seating positions throughout the day

6. A special small-of-the-back
support helps avoid backache
by providing proper support

toavariety of seating positions

5. The arms of the new 454
are designed to cushion and to
accommodate the soft under-
side of the forearm. Free space
intheelbowarea prevents ulnar
(funnybone) nerve pressure

2. A lumbar support absorbs
the weight of the upper part of
the body (shoulders, neck,
head) and helps to maintain
the correct spinal curvature

4 The waterfall, soft-cushioned
front edge of the seat elimi-
nates pressure beneath the
thighs and pinching-off of cir-
culation. Especially important
when tilting back.

3. The seat is contoured to
distribute body weight rather
than having it fall squarely upon
the sitting bones or lower
thighs. Three inches of dual-
density urethane foam insures
a cushion of comfort

Your Steelcase Dealer is in the Yellow Pages. Or, call toll-free 800-447-4700; in lllinois 800-322-4400
Steelcase Inc., Grand Rapids, M| 49501, L.os Angeles, CA 90067, Ontario, Canada; Steelcase (Far East) Ltd., Tokyo
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The VP Collection

We've expanded our V.I.P. contract line with many new and .
exciting patterns to give you greater flexibility in design.
For a warm, imaginative and functional ambiance, we suggest you
consider the V.1.P. Collection. For samples and information,
please call Sylvester Sammartine, Vice-President.

cJ0m A

b Fine Decorative Fabrics




fscaled
Plonscape:

And it's designed to bring a whole new level of excitement to
office landscape. Ten bold patterns, 33 colors in any combination,
three trims, 18 straight and curved sizes. Class A fire rating.
NRC 90 (that's right —.90). STC 24. Write for more details.
Vogel-Peterson, Rte. 83 at Madison St., Elmhurst, IL 60126.

Catch our new look and new location during NEOCON —space 930-31

circle 32 on reader service card \DGQL pempSON




NEWS

Milan Furniture Fair

continued from page 40

exhibition of the latest in lighting fixtures and lamps, there will
be many other special events. Seminars and meetings with
manufacturers and designers are being confirmed. Special
tours and free time for sightseeing and shopping outside the
Fair have also been arranged.

Among the special events will be a party given by Knoll In-
ternational. At a unique inn in the Italian countryside, Ameri-
can designers can meet and exchange ideas with their Italian
counterparts, such as Cini Boeri and Gae Aulenti. Alessandro
Favoretto Rubelli, director of Lorenzo Rubelli e Figlio, S.p.a.,
the famed Venetian weavers of traditional and contemporary
silks, will also invite tour members to a reception in his Milan
showroom.

After four nights in Milan, the group will proceed on Sep-
tember 27 to more deluxe accommodations and special
events—in Paris. Its home base will be the outstanding new
Intercontinental Hotel. Continental breakfast will be included
here, as in the Principe Savoia, Milan.

Of unusual interest in Paris will be the opportunity to join
with members of CAIM, the French Institute of Interior Design-
ers, and other designers from Europe and Scandinavia for
special events planned by CAIM for the occasion. Included in
these programs is a tour of Centre Pompidou—the fantastic
center for the arts designed by the winning team of Renzo Pi-
ano and Richard Rogers for the Beaubourg Competition, es-
tablished in 1969 by French President Georges Pompidou.
Visiting this complex, housing museums, theaters, concert
halls, research labs, and libraries, is itself worth the trip. Tour
group members can decide for themselves why the breath-
taking structure has both shocked and enthralled Parisians
and visitors from around the world since its opening earlier
this year.

More typical of expectations on a visit to Paris, and on a
much smaller scale, is an opportunity to visit the elegant gal-
leries and offices of Didier Aaron & Cie., a firm dealing in no-
table antiques and interior design services, which has invited
the group to visit its beautiful Paris quarters as an introduction
to its newly opened facilities in New York. With ample time for
personal pursuits and shopping in Paris, the tour will return to
New York on September 30.

The modest cost of this exceptional tour is $895 for double
occupancy in the hotels (single occupancy supplement is
$125), and includes round trip air fare, hotels, transfers, and
all special buses and events. For reservations and informa-
tion, readers may write Paget Ventures Travel Ltd., 733 Third
Ave., New York, N.Y. 10036, or call collect, asking for “‘Max-
ine" at 212-682-0970.

circle 33 on reader service card




New ALL-STEEL 2400 Series
helps waiting become
a positive experience.

Understated elegance. Deep
seated comfort. A very nice place
to be. Surprisingly affordable.
Seven seating styles, 11 coordi-
nated tables.

Find out more: Write for our
colorful new brochure. All-Steel
Inc., Box 871, Aurora, lllinois

60507.
AN

ALL-STEEL

All-Steel Showrooms in New York, Los Angeles, Chicago, Aurora. In Canada, All-Steel Canada, Ltd. One of theComoames.




See PATRICIAN'S New Showroom
Opening At NEOCON

PATRICIAN .

1209 SHERMAN ROAD, HIGH POINT, N.C. 27260 SHOWROOMS:
MERCHANDISE MART SPACE 902, CHICAGO, ILLINOIS

STORCH/TEPPER 419 PARK AVENUE. NEW YORK. N.Y.




New! Textile pattern in Chalk color

 Stipple pattern;

TEXTONE hears you talking!

VINYL-FACED GYPSUM PANELS

Designers all over the country told us what you liked
—and didn't like—in a survey conducted last spring.
And when you talked, we listened! We dropped some
textures you thought weren't needed, added new
stipple, linen, and textile colors to the line of popular
woodgrain and texture finishes. You asked for more
accent colors. Now you've got them! 17 standard and
10 custom colors in our total line. TEXTONE Wall

Panels are born beautiful...factory laminated, so in-
place costs run far lower than with field-applied vinyls.
We can supply the matching mouldings, too. = For
details, see your U.S.G. representative or refer to
Sweet's General Building File, Sec. 9.12. For sample
swatches, write on your letterhead to: United States
Gypsum, 101 S. Wacker Drive, Chicago, Illinois 60606,
Dept. I-67

circle 36 on reader service card
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New! Saddle Tan accent
color in Granada Cork pattern



Heres the
action...

that
stops

this...

Patent No. 3,827,663

“Four on the floor” explains how Johnson's new patented Stableizer® glide
mechanism keeps a table from wobbling and rocking. On uneven floors, the foot
with the concealed built-in, self-adjusting glide automatically raises or lowers
itself to keep all four feet solidly on the floor. The up-and-down action of the
movable glide will compensate for floor variations up to 3/16". The Stableizer®
glide is an exclusive feature only in Johnson series J80 and J81 pedestal bases.

See it demonstrated. Every Johnson factory representative has a sample for
your inspection. Write for catalog sheet and name of your nearest Johnson
representative.

J80 with clean,
simple lines of
square cut ends.

J81 with
graceful feet of
full radius ends.

YOUR CHOICE OF
‘ TWO STYLES

ELGIN, ILLINOIS 60120

#
J JOHNSON INDUSTRIES, INC.

7 on reader service card
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There’s nothing like the fee

i
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The goun: a Kasper original. X ™
A super look, u,'itﬁg' without RlVlera
its striped chiffon top. o
The blind: the original Riviera. Bllnds
Design concept by Braswell. by Levolor
Auwailable in over 150 designer colars.
With or without stripes.
; in [llinois 800-322-4400. Or send 81 for our idea book, " Window Magic,'to Levolor Lorentzen Inc.. 720 Monroe St., Hoboken, N.J. 07030

For the name of dealer call B00-447-47(X
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Time ahead
of its time.

timepiece. It's
a decorating statement. An
example of modern design

excellence that h ned
one of them a plé n the

Museum of Modern Art
The Howard Miller design
standard is evidentin our res

dential c k collection, our
nstitutiona llection, and
our classic George Nelson
NE——

ay ahead (

all the Howard Miller co

1

Marts. Or write us
for brochures

n
Howard Miller
Clock Co.

Zeeland, Michigan 49464

circle 39 on reader service card
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Ihe
Total Pachage

In one big, beautiful package, Southeast Wholesale offers everything design
professionals want and need from a leading source: More than 50 top-quality
lines of furnishings and accessories; a convenient showroom; inventory ready
for immediate, trouble-free delivery; and, above all, service. Call us today
(404-875-5381) to find out more about our total package.

Be sure to visit us during the ASID Conference in Houston, Space 329 at the
International Exposition

of Designer Sources.
CAsl
A

WHOLESALE FURNITURE COMPANY
1065 Williams St., NW Atlanta, Georgia 30309

circle 40 on reader service card
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Ah Wilderness

Now you can bring it inside.

And let the great outdoors open up those small spaces, breathe new life into
your designs

Your own color slides and negatives can be used to make original photographs if
you wish, or you can draw upon our special collections or Master Library of Images.

For example, Meisel now offers the ““Wilderness’ collection by Eliot Porter,
the country’s No. 1 color photographer with museums and collectors.

The photographs shown here — and dozens of others by Dr.Porter — are
available as follows: Decorator prints up to 40 x 60 inches; murals to 9 x 24 feet or
larger, and office panels in nine standard sizes to fit Westinghouse ASD Group
panels, as depicted below

Each photograph we produce is an original, custom-made on Kodak Ektacolor
paper using special lenses, enlargers and mounting equipment. There's just no
confusing its “‘real-life” quality with that of inexpensive, lithoed-looking prints.

As for service, we have a special department with professional design personnel to
assist you. We've been in business for 25 years, and Meisel — the largest custom
color lab for professional photographers — has probably made more large photos

than anyone else in the world.

Our photos and murals decorate the walls of the
Mellon Bank in Pittsburgh, Pennzoil's headquarters in
Houston, Fidelity Union Life in Dallas and many other
top companies

For more information call Sally Vavrin collect at
(214) 637-0170, or write for our brochure to
Meisel Photochrome Corporation, P.0. Box 58331,
Dallas TX 75258.

circle 41 on reader service card
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For Contract Wallcoverings In The Southwest

Never before have so many fine wallcovering, fabric, and finishing lines been made available

to the trade from one source.

1.Hamilton-Adams
Crofter Craft Linens

Wall Fabrics

Upholstery Fabrics
Drapery Fabrics

2.Laminating Services
Vin-L-Fab Comm. Vinyls
Pliant Wood Veneers

DeVinci Woods

Contract Wallcovering

3. Avant Garde
European Wallpapers
European Fabrics

4, Winfield

Graphics

Handprint Wallcoverings
Vinyl Suedes

Contract Wallcoverings
Grasscloth

Import Upholstery Fabrics
Handscreen Fabrics

Vinyl Wallcoverings

Foll and Mylar Wallcoverings

5.John T.Raisin
Screen Vinyls and Foils
Contract Wallcoverings

é.varitex
Wallcoverings for
Concrete Walls

7.Sinclair
Grasscloths

Import Weaves
Import Cork Veneers
Gold Leaf Foils

8. Northern California
Import Weaves

Grasscloths

Import Cork Veneers

Linens

Bamboo Tiles

9.Combeau
Textile
Wallcoverings

circle 42 on reader service card
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10.AB.Boyd
Vinyl Suede
Contract Vinyls
Bulltex Vinyls

11.Cork Products
Cork Tile

Cork Veneers

Bulletin Cork

Cork Flooring

Fabric Back Corks

12. Chemetal
Metal Laminates

13. National Products
Flexible Mirrors
Mirror Tile

14. Intera / Allison
Handprint Wallcoverings
Indian Fabrics
Upholstery Fabrics
Drapery Fabrics (Printed)

15.Murek / Kassel
Contract Vinyls

From:

O Yes, | am interested in The Source. Please show me how | can
have more unique wallcoverings and fabrics for our projects.

O Current Project O] Future Use.
O | need information on these items circled:

123 486 67 8 9

Showroom 6110 Richmond Ave.
Houston, Texas 77057 (713) 781-5510

Offices / Warehouse 6102-F Skyline
Houston, Texas 77057 (713) 784-2820

Look for future showroom locations:

\X/all \X/all

Dalla.s Tuba

10 1M 12 13 14 15

Send To:

Wallpapers, Inc.

6102-F Skyline
Houston, Texas 77057

---------‘




The InterRoyal System

Each element of the InterRoyal system functions
independently or as part of the TOTAL SYSTEM. InterRoyal’s
acoustical screen system affords excellent visual and
acoustical privacy, with total flexibility. Modular lateral files
provide a wide range of interior filing and storage options.
Design continuity is evident in the detailing of InterRoyal’s
complete line of contemporary desks. 2000 Series seating
complements each element of the system and adds the
dimensions of style and comfort.

The InterRoyal system is offered in a wide range of
design options for both conventional and open plan concepts.
Simple and yet highly sophisticated . . . totally flexible . . .
unlike component systems ... ATOTAL SOLUTION...

More than the sum
of its parts.

See the full range of The InterRoyal System at NEOCON 9,
Space 1123, Merchandise Mart, Chicago, June 22-24th.
hiterRoyal

InterRoyal Corporation, 1 Park Avenue, New York, New York 10016

circie 54 on reader service card
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Now...specify carpet with
twice the tuft bind to fight off
snagging and unraveling,

Du Pont's HOTBAC* resin unsightly and destructive raveling It adds up to longer wearing

system for premium contract carpet along cut edges for trench headers carpet, less frequent replacement:
can give you twice the tuft bind of and phone outlets. factors that are of increasing
conventional carpet made What's more, HOTBAC can also concern to your institutional clien
with latex. The superior tuft bind give you twice as strong adhesion Ask your supplier for carpet made
attainable with this hot melt between primary and secondary with HOTBAC. Or we'll be glad to
bonding system virtually eliminates backing as latex gives. This means tell you where you can obtain it.
the problem of deliberate cr less risk of delamination, even under Just circle the reader service
accidental snagging. And it reduces chair casters or wheel-borne traffic. number.

Contract carpet bonded with DuPont HOTBAC®

*Reg. U. S. Pat. & Tm. Off. for resin used in carpet manufacture REG S Par 8 TM OFF
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3800 COFFEE TABLE / DESIGN IM ROSEN  PATENT NO 233293
NEW YORK: 321 EAST 62 STREET / LOS ANGELES: 8936 BEVERLY BOULEVARD

CHICAGO: 1200 MERCHANDISE MART / MIAMI: 47 NORTHEAST 36 STREET
BOSTON - DALLAS DENVER

SAN FRANCISCO SEATTLE
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fine wall decor from

UANGUARD STUDIOS

a Kirsch company
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Wcm'Ex@bresents ARNO...

a tnumph in texture and tone in vinyl wallcovering

The natural fiber look. . textural, tactile and night for the contract and residential scene
Embossed to capture the look of wool, this newest Vicrtex design projects a dramatic mood It is handcrafted, scuff, stan. heat and mildew resistant for exceptional durability
and comes in 54" standard widths and 20 colors. To the large Vicrtex family of outstanding, quality vinyls, Arno is a most worthy addition. Swatches available

Wall Sculptors to the Industry

DISTRIBUTED BY: VICRTEX SALES DIVISION

New York. Atlanta. Chicago. Dallas. Los Angeles

San Francisco. Boston, Minneapolis, Toronto. Montreal

HOWELLS. INC., Salt Lake City'PAUL RASMUSSEN. INC . Honolulu

L.E. CARPENTER and Company A A Dayco Company
170 North Mamn Street

Wharton. New Jersey 07885

(201) 366-2020 NYC (212) 355-3080
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SHOWROOM
DESIGN

Designers Furniture Center

second Manhattan showroom

continued from page 22
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DFC goes West L
Designers Furniture Center Inter-
national (DFC) has expanded
westward with the opening of a
second showroom—on the west
side of New York’'s Third Avenue
in the A & D Building, 150 East
58th Street. With DFC East in the
D & D Building at 979 Third, the
firm has geographically '‘cor-
nered"’ the decorative market.
DFC West, designed by Florence
Ferber, allows the displays to do
the selling—arrangements com-
posed of those many fine contem-
porary furnishings on which DFC
has built its fluorishing business
in a relatively short time (estab-
lished on the contract level by
Florence and Norman Ferber in
1969)

Among the firms represented
are American Seating, Knoll,
Vecta, Thonet, Brueton, Thayer
Coggin, Brayton. Also, here one
will find DFC's own Mica Collec-
tion that marries damage-resist-
ant micas and laminates in hand-
some systems of individual pieces

by Helen Webber.

and wall units. Top photo (1
shows Mr. Ferber's office de
signed with a wall system and ex
ecutive desk from the genera
Mica Collection.

Other showroom areas show
are a setting with DFC's sectiona
sofa, tailored in leather, groupeq
with a glass-topped table cocktai
table and Wassily chairs fro
Knoll (2), and the *'Chair Room'
(3) with seating tucked into wal
cubes, some backed with mirror
The table in the center of thd
room is Thonet's, surrounded b
DFC chairs

Photo below (4) combines 4
Mica room divider with seating
from the DFC Upholstery Collec
tion, and original works of art

The Ferbers have long recog
nized the work of artists and
craftsmen, and have incorpo
rated imaginative and unusual a
pieces into the new showroom
ceramic sculpture by Lillian Dod
son and fabric collage tapestrie



For informati
write ai Atelier Intern
Additional showrooms ), Chica )¢ Atlanta, Lo jeles, Miami, D
shington, Pa., Portland, \
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amarketplace in itself

Knoll...Thonet...Vecta...Brayton.

.Castelli...Takara... Thayer Coggin Inst’l...

American Seating ... Brueton ...General Mica...Fine Art Int'l.. . Flair... dfc originals

all under 2 roofs

dfc wert

Designers Furniture Center Int'l

A&D Building, 4th Floor, 150 East 58th St.,
NY 10022 (212) 755-5611

3

 TTWﬁf
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x
- dfc eart

[TIrr | Designers Furniture Center Int'l
[T | D&D Building, space1003, 979 Third Ave.,

NY 10022 (212) 755-5611
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Privacy in public
A sheltered seating environment in any size or configuration—

countless modular arrangements—provides accoustical
control, areas for private conversation, and both psychological
and physical comfort. Created by Milo Baughman for

TCI. The fabric was also designed by Mr. Baughman, as part
of a new collection of Jacquard woven virgin wool fabrics

by Craftex.

All TCI fabrics are available as cut yardage.

THAYER COGGIN INSTITUTIONAL, INC.

South Road, High Point, North Carolina 27262, (919) 883-0111
SHOWROOMS: Atlanta (404) 876-5823, Boston (617) 423-1154,

Chicago (312) 828-0310, Cincinnati (513) 681-1101, Denver (303) 778-8118

Los Angeles (213) 659-5050, New York (212) 751-0233
San Francisco (415) 956-6770

PURE WOOL

The Woolmark label is your assurance of quality-tested upholstery tabrics made of the world’s best Pure Wool

) on reader service card
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With so many art forms to choose from,
why did a large corporation like Squibb
buy color photography?

“Photography has arrived. Museums
display it. Galleries sell it. People re-
late to it. Unquestionably, it’s in-
fluence in the art world is expanding.”

These are not the words of a pro-
fessional photographer, or the curator
of photography for a museum.

These are the words of Grant
Wolfkill, Vice President of Public Af-
fairs for E. R. Squibb and Sons, in
Princeton, New Jersey. Just one of
the many large corporations that ac-
tively collect, appreciate and exhibit
fine photography.

“Photographs are easy to live
with,” says Chip Reay, of Hellmuth,
Obata & Kassabaum Inc., a promi-
nent architectural and interior design
firm, in St. Louis, designers of the
Squibb building.

“People identify with photo-
graphs easier than they do with most
graphic art. When we use photogra-
phy as art, we seldom have problems
with individual taste.”

Color photography
works everywhere

“Another important feature of pho-
tography,” says Chip Reay, “espe-
cially for the professional designer, is
compatibility. No other art form
allows you as much flexibility of sub-
ject matter, size and color, as photog-
raphy.”

“The Squibb headquarters is a
perfect example. It’s a large building,
with a glass perimeter, surrounded by
250 acres of open land.”

“To reflect the building’s natural
surroundings,” says Grant Wolfkill,
we decided to decorate the walls,
facing outdoors, with color landscape
photography.

“The photographs mirror the
natural beauty around us.”

No other art form allows you a
greater choice of subject matter, flex-

ibility of size, and control of color,
as photography.

Dollar for dollar, color photogra-
phy gives you more impact and higher
quality than any other art form.

Who sells color photography?
Most galleries that sell photography
deal mainly in black and white. If
they do have any color photography,
it’s usually a limited selection, in very
small sizes.

At the Berkey K&L Gallery of
Photographic Art, it’s a completely
different story.

For 28 years, Berkey K&L (the
world’s largest custom color labora-
tory), has been working hand-in-
hand with the world’s most famous
color photographers. At the gallery,
you’ll find the work of Paul Capo-
nigro, Pat Caulfield, Burt Glinn, Jay
Maisel, David Muench, Eliot Porter,
George Silk, Dennis Stock, John
Dominis, Douglas Faulkner, Gordon
Parks, Co Rentmeester, Howard
Sochurek, Pete Turner and others.

In our opinion, these artists will
become major factors in the art his-
tory of the 20th Century.

You can see over 3,000 photo-
graphs on exhibit at the Berkey K&L
Gallery. The subject matter ranges
from majestic land and seascapes,
through vibrant graphics and abstract
impressions, to intimate communica-
tion with nature.

We feel secure in calling it the
world’s finest collection of color
photography.

Prices vary on most prints from
$150 to $1,500. This depends on the
size (from 8” x 10” to 40” x 72") and
the method of reproduction.

Precise, brilliant,
controlled color
For the most accurate method of color
reproduction, we recommend the Dye

Transfer print. Perfected by the
Berkey K&L custom color lab.

Each Dye Transfer print is pro-
duced by hand. This gives the artist
total control of color and detail. Be-
fore any print leaves the Berkey K&L
laboratory, it must be approved and
signed by the photographer. This
assures you that what he saw, is what
Yyou get.

The color fidelity of each Dye
Transfer print is guaranteed for 50
years. Included in the cost is a
museum quality box mount. Custom
framing is also available.

Color photography
as an investment

Part of our large collection is a select
group of photographs that we call
“Classics in Time”,

In our opinion, these represent
the finest examples of color photo-
graphic art. And therefore, have the
potential for the greatest appreciation
in value.

Each “Classic” will be produced
in limited editions of 100 plus 5 artist’s
proofs. Then, each mounted print will
be signed and numbered in a coded
system of registry. Finally, proof
of ownership, handsomely leather
bound, will accompany each of these
*Classics in Time”.

Pay us a visit

The best way to see what we've been
talking about, to feel the impact of
great color photography, is to come
to the Berkey K&L Gallery.

To arrange for a private showing,
call us. We promise you'll have our
entire gallery all to yourself.

If you can’t come to us, we'll
come to you. Either in person or
through the mail. Call or write Jay
Bjornsen, executive director, for
complete details.

The Berkey K&L Gallery of Photographic Art

by appointment, call (212) 661-5600 or write to: 222 East 44 St., New York, N. Y. 10017

circle 51 on reader service card
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Vertebra
Institutional Seating

More than one-half of our active lives

IS spent in @ work environment, and
most of that time seated. Vertebra is
the first seating system designed to deal
scientifically and aesthetically with

your special requirements while working
It is the only seating system which
changes configurations automatically

to support you in the postures your
body adopts. Vertebra assumes the
ideal posture without manipulation of
levers or controls. For informal
situations... re\ax and the seat slides
forward while the backrest tilts
backward. Or...sit up...and the chair
automatically adopts a comfortable
upright position

Ergonomically conceived, Vertebra is
the result of extensive orthopedic and
vascular research. Optimal weight
distribution and sacro-lumbar support
insure your comfort, efficiency, and
sense of well being

Brilliantly simple, the automatic
mechanisms have been extensively
tested, are foolproof, and require
no maintenance.

All Vertebra Institutional Seating may
be ganged. Most models can also be
stacked for transportation on a dolly.
The ABS plastic seats and backrests
are available in elegant dark colors with
upholstery options in fabric
Fire-retardant treatment and bookrack
are optional

Krueger is the exclusive licensee of
OPEN AfrK for production and
distribution in the United States and
Canada. Outstanding Vertebra designs
also include pedestal base Operational,
Managerial and Executive models.

krileger
P.O. Box 2097

Green Bay, Wisconsin 54306
414/437-3245

Showrooms

Boston 617/893-2752
New York 212/697-9565
Philadelphia 215/666-9696
Indianapolis 317/545-5246
Chicago 312/467-6850
Dallas 214/823-4183
Houston 713/222-1408
Denver 303/534-6060

Los Angeles 213/659-2133
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jnum&n: #2468
‘\\ ““\ \_) CONTENTS: 100% DuPont Nylon
The first name in upholstery velvet. g SAches

The last word in luxury. FINISH:  DuPont Zepel
COLORs: 23

New
New Contract Source

For years, Malden has been a leader in upholstery Malden. We even have an in-house custom print-
fabrics for the residential furniture market. Now ing facility for your special needs. To order
we're expanding into the contract area with a samples, contact Ernest Souza, Malden Mills,
versatile new fabric that combines outstanding One Penn Plaza, New York, New York 10001,
aesthetics with rugged durability. (212) 594-3811.

It's a rich nylon velvet that feels as soft as it looks. ZEPEL
And comes in 23 glowing colorfast colors. It's il
strong, abrasion-resistant, static shock-proof,

non-shrinkable and easy to clean. It also meets ‘
flammability test C$19153 requirements. Ideal for

office, motel or restaurant use! ‘ “ ‘ “
Next time you specify fabric for furniture and wall The first name in velvet
coverings, fry the new contract fabric source. the last word in luxury.

circle 53 on reader service card
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MODE RN THANKS
MODEINC The o on the rgn

to the left.

We are grateful to
our readers for both.
If they weren’t who

they are and how
they are (about Inte-

April 16, 1977

Donald J. Carroll riors), we wouldn’t

Publisher have received either.

Interiors Magazine

1515 Broadway Thanks, dear readers.

New York, New York 10036 Don Carroll,
Publisher

Dear Mr. Carroll:

This is a summary of results stemming from our first venture
into print media advertising on a national level.

In 1976 we retained professional public relations, advertising
and graphic design services and decided to begin a full page ad
schedule in Interiors featuring the 10SA stacking chair.

We hoped to see a gradual, cumulative sales effect, but as
soon as the first 10SA ad appeared in the August 1976 issue we
began receiving inquiries which led directly to 105 separate
orders. Obviously the ad paid for itself many times over.

The identical ad then ran in December 1976 and most recently
in March 1977. With each appearance we were impressed with
the quantity and quality of the reader service card returns.
Making optimum use of these returns, we mailed a follow-up
detailed brochure to the respondents.

The combined results have been most rewarding--especially for
our first co-ordinated media efforts.

As of this date, 10SA sales resulting from our ads in Interiors
and the supporting follow-up material total 65 times the ad
costs.

Thanks for so effectively reaching our market!

Lt fl Gy

Albert R. Compaglia

ARC: jw




The 10 SA Stacking Chair. woods. Frame in American conferences, is perhaps its Modern Mode Incorporated

An alternative to the white oak or American black best feature 6425 San Leandro Street
traditional metal framed offer- walnut. A fully sprung seat, The 10 SA stacks ten high Qakland, California 94621

ings. Radiused solid hard appropriate for extended A cart is available

10 SA CHAIR MODERN MODE INC
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EDITORIAL
6/77

eginning with this issue,
B our name becomes more

specific: Contract Interi-
ors. This change in title has been
under consideration ever since
the birth of our sibling, young
Residential Interiors. Now, with
the robust health of R./. well es-
tablished, we are being more in-
sistent about our own proper
identification.

Our August issue begins our
ninetieth year of uninterrupted
publication, and, with such a his-
tory. title changes are not lightly
made. But title changes, too,
have been part of our history, and
they have been highly informative
not only about our own view of
ourselves but also about the
evolving nature of the whole inte-
riors field

Our monthly publication began
in 1888 under the modest title The
Upholsterer. A practical little
magazine, It flourished despite
the national depression, but by
the early '30s it had become clear
thatthose it was serving did much
more than upholster. The Decem-
ber 1934 issue was titled The Up-
holsterer and Interior Decorator,
and the issue after that was called
simply The Interior Decorator.

The profession, naturally, con-
tinued to develop, and the maga-
zine found itself publishing
work—by Donald Deskey, for ex-
ample, by Raymond Loewy or Gil-
bert Rohde, or Walter Dorwin
Teague (whose firm is celebrating
its 50th year)—which did not
properly fit under the label “deco-
ration." Deskey wrote in these
pages in the November 1935
issue, ""The modern interior is de-
signed, not decorated."

When Charles Whitney ac-
quiredthe magazine in 1940, he
recognized the change that was
taking place, and he aptly rechris-
tened the magazine Interiors
Sincethat rechristening, we have
grown (our circulation now
stands at more than ten times that
of 1940), and the interiors field
has grown as well

Our present publisher, Don
Carroll, has correctly perceived
that with growth has come spe-
cialization. It was his insight that
the profession could now best be
served by two simultaneous but
separate publications, one for
residential designers and the resi-
dential market, the other for con-
tract designers and the contract
market. Residential Interiors has
thus been published independ-
ently since January 1976, and re-
sponse to Carroll's plan has
proved him right.

The name Contract Interiors,
therefore, does notindicate a
new editorial direction but merely
the recognition of an editorial pol-
icy to which we have been dedi-
cated for more than ayear. Like
our earlier changes, the present
oneis adirect response to the
evolving character of the interior
design profession

STANLEY ABERCROMBIE
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or the many NEOCON vis-
Fltors wanting help in
threading their way
through a labyrinth of show-
rooms, discussions, and count-
less other temptations, here is a
summary of the 19 NEOCON pro-
gram sessions in content and
speakers, plus continuing reports
from the major contract sources
participating in NEOCON 9. It will
be the rare individual who can
take it all in. Good luck!

JUNE 22
8:30—10:00 AM.

The Club of Rome Presents the
Global Challenges Shaping To-
morrow’s Environment. Sub-
title: How such factors as politics,
energy, food supplies, and dem-
ographics will affect and limit the
work of the interiors professional.

Dr. Alexander King

Speakers: Dr. Aurelio Peccei, co-
founder, Club of Rome, honorary
chairman, ltalconsult; Dr. Alexan-
der King, co-founder, Club of
Rome, chairman, International
Federation of Institutes for Ad-
vanced Studies. Moderator:
James W. Bidwill. Coordinator:
Nancy Deneen. Sponsor: Mer-
chandise Mart.

12:00 NOON

Marketing Strategy for Profit.
Subtitle: A total overview of the
contract furnishings industry.
Speaker: George R. Frerichs,
president, Britt & Frerichs. Mod-
erator: James Bidwill. Sponsor
Contract Furnishings Council
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(Note: this is a luncheon, $5.00
per member of Contract Furnish-
ings Council, in the M&M Club,
Merchandise Mart

4:30—6:00 P.M

Safety and Performance/Prod-
uct Liability. Subtitle: The con-
tract manufacturer's concern for
consumer protection. Speakers:
S. John Byington, chairman, U.S.
Consumer Product Safety Com-
mission; James R. Beyreis, Un-
derwriters Laboratories. Moder-
ator: Robert E. Dimond,
publisher, OFFICE PRODUCTS.
Coordinator: Robert London.
Sponsor: Business and Institu-
tional Furniture Manufacturers
Assoc.

Carpet's Technological Explo-
sion. Subtitle: How today's speci-
fier gets better value for his client.
Speaker: Walter Guinan, former
president, Carpet and Rug Insti-
tute, American Carpet Institute.
Moderator: Howard Reed, pub-
lisher, FLOOR COVERING WEEKLY.
Coordinator: Maryanne Ribaudo
Sponsor: Carpet and Rug Insti-
tute.

The Client Confronts the Con-
tract Professional. Subtitle: An
interface among the client, archi-
tect designer, and dealer. Speak-
ers: William Pulgram, chairman,
AIA Committee on Interior Envi-
ronment, Associated Space De-
sign; Irving Schwartz, vice presi-
dent, ASID, IDS; Melvin L. Levin,
national co-chairman of Contract
Furnishings Council. Coordina-
tor: James Bidwill. Sponsor: Na-
tional Association of Purchasing
Management

Energy’s Increasing Impact on
Design. Subtitle: Leadership of
the design professions responds
to the challenge. Speakers: John
McGinty, president, American In-
stitute of Architects, McGinty
Partnership; George Travers, di-
rector, Environment Studies,
Commonwealth Edison; H. Albert
Phibbs, president, American
Society of Interior Designers; C.
Kent Slepicka, director, Special
Programs Division, General Serv-
ices Administration. Coordinator:
Nancy Deneen. Sponsors: Ameri-
can Institute of Architects, Ameri-
can Society of Interior Designers.

JUNE 23
8:30—10:00 A.M.

Vital Dimensions of Carpet
Specification. Subtitie: What the
specifier must know about gov-
ernment regulations and energy
conservation. Speakers: William

Wald, director of technical affairs,
Carpet and Rug Institute; C. Barry
Torrence, director of technical
services, Carpet and Rug Insti-
tute; Donald W. Belles, fire pro-
tection consultant; Dr. Howard,
associate professor, George In-
stitute of Technology, School of
Textile Engineering. Coordinator:
Maryanne Ribaudo. Sponsor:
Carpet and Rug Institute.

The Client’'s View of Office
Planning and Design. Subtitle:
The impact of consumer sophis-
tication on the contract market
place. Speakers: Gord Baker,
project development and con-
tract manager, Office of Interior
Planning, T. Eaton Co., Ltd.; E.H.
Dunkel, office planning manager,
Real Estate Division, NCR Corp.;
Albert G. Howell, president, Bank
and Office Interiors, member, Ex-
ecutive Committee, Contract Fur-
nishings Council. Moderator
Joyce A. Helmers, ergonomics
editor, MODERN OFFICE PROCE-
DURES. Coordinator: Robert Lon-
don. Sponsor: MODERN OFFICE
PROCEDURES.

The Dining Revolution in To-
day’s Lodging Facilities. Sub-
title: Its potential for the design
professional. Speakers: Dennis
Berkowitz, vice president, Food
and Beverage, Hyatt Corp.; How-
ard Hirsch, president, Howard
Hirsch Assocs. Moderator: Carl
Musacchio, editor, LODGING HOS-
PITALITY. Coordinator: Nancy De-
neen. Sponsor: LODGING HOSPI-
TALITY.

Total Environmental Planning
for Health Care Facilities: Sub-
title: Designing for change
Speaker: Javier de la Garza,
Page, Southerland, Page. Moder-
ator: Donald Johnson, editor,
MODERN HEALTHCARE. Coordina-
tor: James Bidwill. Sponsor: MOD-
ERN HEALTHCARE

4:30—6:00 P.M.

Successful Restaurant Design.
Subtitle: How ambience rings the
cash register, Speakers: Rich
Mellman, chairman, Lettuce En-
tertain You Enterprises; Arnold
Morton, president, Arnies; Nancy
Goldberg, owner, Maxims de
Paris (Chicago). Moderator:
Kathryn Klassen, managing edi-
tor, HOLIDAY. Coordinator: James
Bidwill. Sponsor: HOLIDAY.

Alternative Approaches to Task
Lighting. Subtitle: As task light-
ing becomes a must, what are
other alternative approaches?
Speakers: James L. Nuckolls, De
sign Decisions, division of Syska
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More news about your show of shows

Ad Infinitum by Alma
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Cubeform by Davis

Vara by Cramer

OES desk by Designcraft

FS storage by Designcraft

7641 desk by Dunbar

7710 desk by Dunbar

Alma

New task and ambient lighting op-
tions will complement Alma's Ad
Infinitum open plan office system
at Mart space 1140. Also new:
seating units, upholstery fabrics
and vinyls. circle 250

Cramer

Visitors are welcomed to the new
Mart space 982 to see Robert
Eberle's 9000 Series office
chairs, four guest, six swivel, and
two clerical; as well as Filmore
Harty's Vara lounge system, us-
ing varying densities of Vora-
spring structural foam. circle 251

Davis

Lounge groupings, modular seat-
ing, and metal side chairs and ta-
bles by designers Steve Sherman
of Brio Designs, Dewey Hodgdon
of Hodgdon Design Group, and
Bob Aronowitz and Bernie Katza-
nek of Robert Bernard Associ-
ates (whose Cubeform is shown
here) will be introduced at Davis'
Martspace 11-116A. circle 252

Designcraft

Components of the Open Equip-
ment System, including the OES
table desk with stacking shelf and
FS file and storage units, await
designers at the Designcraft Mart
space 1198 circle 253

Domore

Furthering its design-oriented
product development program,
Domore will unveil a new office
chair series by Peter J. Protz-
mann, featuring soft contoured
seats and backs and five legged
base, designed to blend with
open office landscapes. Look for
a new line of wood office desks,
credenzas, and accessory tables
too. circle 254

Dunbar

Two modern desks, Terry Rowe's
7641, with credenzas, wall sys-
tem, table desk, and executive
chair, and Bert England’'s 7710
desk, featuring central communi-
cations dash board, storage
shelves, and brass pedestal, are
joined by Dennis Christiansen's
7211 conference chair for the
communications age, equipped
with desk attachment, closed cir-
cuit TV, and special and optional
sound systems on a base that
tilts, lowers, and swivels. Hurry to
Mart space 633. circle 255

Howe
Standing high on graceful Chro-
max or bronze finished legs,
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& Hennessy; Sylvan R. Shemitz,
FIES, president, Sylvan R. Shem-
itz & Assocs.; Harry R. Lobdell,
vice president of research and
engineering, Columbia Environ-
mental Laboratories;, Jordan A.
Berman, president, Jordan A.
Berman Assocs. Moderator: Len
Corlin, co-publisher and editor,
CONTRACT. Coordinator: Nancy
Deneen. Sponsor: Institute of
Business Designers.

Challenges of Change. Subtitle:
What lies ahead for education.
Speakers: Dr. Darwin Wolmack,
president, Council of Educational
Facilities Planners, International,
assistant superintendent of facil-
ities services, Atlanta Public
School Systems; George W. Mor-
rell, president, National Associ-
ation of Educational Buyers, di-
rector of purchasing, Arizona
State University; Linford F. Mo-
yer, president, Association of
School Business Officials, assist-
ant to the superintendent of busi-
ness, Pottstown School District
(Pa.); Dana P. Whitmer, presi-
dent, American Association of
School Administrators, superin-
tendent of schools, Pontiac, Mi.
Moderator: Ben E. Graves, direc-
tor, Educational Facilities, Pro-
gramming, and Facilities, Page,
Southerland, Page. Coordinator:
Robert London. Sponsors: Coun-
cil of Educational Facilities Plan-
ners, National Association of Ed-
ucational Buyers, Association of
School Business Officials.

Fashion Merchandising and
Store Re-design. Subtitle: The
economic realities of keeping
pace with change. Speakers: Ga-
briel Nemirov, chairman, Atlantic
coast chapter, Institute of Store
Planners, store planner, Bloom-
ingdale’s; Walter Kozicki, director
of store planning, International
Operations, Sears. Moderator:
Dick Shipley, president, Shipley
Assocs. Coordinator: Maryanne
Ribaudo. Sponsor: Institute of
Store Planners.

JUNE 24
8:30—10:00 A.M.

User Needs in Interior Environ-
ments. Subtitle: Health safety/
functional performance/psycho-
logical comfort and satistaction.
Speakers: Peter M. Marino,
School of Architecture and Plan-
ning, University of New Mexico;
Dr. Aristide H. Esser, M.D., presi-
dent, Association for the Study of
Man-Environment Relations; Dr.
Robert B. Becktal, Ph.D., vice
chairman, Environmental Design

Research Assoc.; Dr. Joseph W.
Wiedel, Ph.D., professor, Dept. of
Geography, University of Mary-
land. Moderator: Dr. Wolfgang
F.E. Preiser, Ph.D., principal offi-
cer, Environmental Programming
Assacs. Coordinator: Robert
London. Sponsor: Energy Re-
search and Development Admin-
istration.

Communications, Energy, and
Design. Subtitle: New tech-
nology and the design considera-
tions it will provoke. Speakers:
William U. Wylie, district market-
ing manager, Building Industry
Consulting Services; Parambir
(Perry) Gujral, associate partner,
editor, The Energy Newsletter,
Skidmore, Owings & Merrill, Chi-
cago; Richard Kuehn, RAK As-
socs. Moderator: Stan Aber-
crombie, editor, INTERIORS.
Coordinator: Nancy Deneen.
Sponsor: INTERIORS.

Design Integrity and the Admin-
istrative Hierarchy. Subtitle: The
role of the interior designer within
the institution or corporation.
Speakers: Virginia Denham, man-
ager, Interior Design Service, Uni-
versity of Michigan; William J.
Powers, staff architect in charge
of interiors, Dept. of Planning and
Construction, University of Wis-
consin. Moderator: Joanna Hene-
gar, interior designer, Dept. of
University Physical Facilities, In-
diana University. Coordinator:
James Bidwill.

Carpet Installation and Main-
tenance. Subtitle: Product knowl-
edge that keeps the client happy.
Speakers: Richard J. Burgmeier,
president, National Association of
Floor Covering Installers, Burg-
meier Co.; Monroe Kronick, pres-
ident, AIDS International, Kron-
ick's/Steamatic; Werner Heu-
mann, president, Morganelli-
Heumann & Assocs. Moderator:
Jerome Merkin, publisher, FLOOR-
ING. Coordinator: Maryanne Ri-
baudo. Sponsors: Association of
Interior Decor Specialists, Na-
tional Association of Floor Cov-
ering Installers.

4:30—6:00 P.M.

Selling Professional Design
Services. Subtitle: How to de-
velop new business. Speakers:
Lawrence Lerner, president, SLS
Environetics; H. Davis Mayfield Ill,
director of business develop-
ment, Neuhaus + Taylor; William
B. Hankinson, director of devel-
opment, Syska & Hennessy. Mod-
erator: Lester Dundes, publisher,
INTERIOR DESIGN. Coordinator:
Nancy Deneen. Sponsor: INTE-
RIOR DESIGN.

NEOCON °77
PROGRAM

Howe's new Risom/Burr office
furniture line comprises executive
desk and work tables, secretarial
stations, and credenzas in walnut
or oak veneer, or plastic laminate.
Over 3600 variations are avail-
able! See for yourself at Al Siegel,
Exhibitors Bldg., 325 No. Wells
St. circle 256
Intrex
Paul Mayen has expanded the
Katonah Series: desks with re-
turns, bedroom headboards and
chests of drawers, conference ta-
bles with tops in varying shapes
on wood or metal pedestal bases,
and Architectural Supplements:
two table lamps and an all-metal
side table. At Milo Bloch, 415 No.
LaSalle. circle 257
JG
JG's Upholstered Panel System,
UPS, claims to be the only fully
upholstered panel system avail-
able. NEOCON visitors to Mart
space 11-118 will see UPS with
task/ambient lighting fixtures
specifically designed for its three
panel heights, new hanging stor-
age cabinets with integrated light-
ing, wire managers, center draw-
ers, file bins, shelves with
dividers, and letter trays. Plus
new brochure and planning man-
ual. circle 258
Johnson Industries
Look to Mart space 1149 to see
Insta-table put through its
paces—five second assembly for
this hotel/food service/institu-
tional table—thanks to patented
top and pedestal design.

circle 268
Lehigh-Leopold
Visitors to Lehigh-Leopold’s Mart
space 1147 can expect to find a
number of exciting new office
product lines, including a fresh
solution in furnishings to the open
landscape office, designed by
Guy Norman. From the manufac-
turer whose desk, Michelangelo
“Just call it Mike, drew consider-
able attention at NEOCON 8.

circle 259
Marden
Take solid wood frame, add
spring seat support and loose
cushions upholstered without
welts, and you have Marden's
classic 32-87 lounge chair and its
matching loveseat and three-seat
sofa. They'll appear at Marden's
new Mart space 9-36-37 with a
new executive office furniture line
and a new desk line as well.

circle 260
Modulo 3 .
Adam Tehani of Unigram Inc. ha
designed a new Mart showroom
9-87-88 in mirrored surfaces and
clear glass for the complete dis-
play of Modulo 3's freestanding
furniture, panel system and panel




Katonah chest by Intrex

9245 lamp by Intrex
Architectural Supplements

UPS system by JG

32-87 chair by Marden

[Secretarial desk by Modulo 3/Tiffany

Nu-Typer by NuCraft

Pillow Puff by Probber

Skagen desk by R-Way

4.719

454-312 chair by Steelcase

Task and ambient light by Steelcase

hung components, and modular
files in new finishes with metal ac-
cents in dark bronze and natural
aluminum. circle 261
Nucraft
Nu-Typer is a typing stand on
casters doubling as a file cart, in
natural oiled walnut or oak,
whose three basic models (typ-
ing, pull out drawer, hanging file)
will be featured at Nucraft's Mart
space 1109. Roll in for a look!
circle 262
Patrician
Inaugurating a new Mart space 9-
02 for Patrician will be such intro-
ductions as the Miramar lounge
sofa series and the stainless steel
New Yorker table series. All com-
fortably spread out on 3400 sq. ft
circle 263
Probber
Mart space 638 offers visitors en-
ticing new ways to be seated and
to work, with designs by Harvey
Probber and Charles Keane. In-
cluded: Pillow Puff modular seat-
ing, soft seats and backs in
quilted or plain upholstery by
Probber, Dominique loveseat,
soft, sculptured forms between
rigid columns by Keane, Bench
Seating System by Probber and
Keane, and ambient lit (Light-
olier) low profile work areas for
Advent lll open plan systems.
circle 264
R-Way
A new contemporary office group
called Skagen, comprising a
range of executive desks, secre-
tarial desks and returns, cre-
denza, and seating line in select
oak veneers and solids, and a
new hotel/motel grouping called
Lakewood, including beds, night
stands, dresser desk, tri-plex unit,
and complementary seating in
high pressure plastic laminate will
debut at Mart space 1100
circle 265
Simmons
Furniture for health care is fea-
tured at Simmons' Mart space 11-
100, where visitors will see Sim-
mons 180 bed, fully electric yet
patient-safe because of pneu-
matic controls, Vari-Hite W-100-
55 bed, a manually operated ex-
tended care bed, and many other
products circle 266
Steelcase
There's plenty of design activity
at Steelcase's Mart space 1118,
where task and ambient lighting
for the Series 9000 and Mobile
Systems Furniture lines, 454
Series double shell chairs in-
corporating compound contours
for proper weight distribution and
back support in managerial and
secretarial configurations, and
400/420 Series designs in wood
for desks, credenzas, and returns
will be on display. circle 267




North-south section through hotel
atrium. Built-in banquettes are
steppead down into the sunken core of
the lobby floor. Lower balconies pro-
ject forward—over perimeter walk-
ways, coffee shop tables in east area,
reception counter along west wall.

For decompression after working the
most gargantuan of market buildings,
Jjust cross the street 1o its new
expansion annex—and take the
special elevator to the 15th floor

SOM/CHICAGO
HOLIDAY INN
MARTPLAZA

90 CONTRACT INTERIORS JUN 77

The Martplaza, an extra
grade Holiday Inn poised
more than 15 stories above
the Chicago River, is one of the
most delightful bonuses which
visitors to NEOCON will discover
this June. It is among the happy
results of the fact that the Mer-
chandise Mart—fourth largest
building in the world—has finally
cured itself of its most embarrass-
ing flaw, inadequate capacity, by
erecting an expansion building.
The new Wolf Point Apparel
Mart, the first structure put up by
the mother Mart since its debut 47
years ago, is the source of an-
other important NEOCON bonus:
it is the reason why contract de-
signers and architects will find
most of the contract furniture
showrooms conveniently con-
centrated on the Merchandise
Mart's 9th, 10th, and 11th floors.
The apparel showrooms which
occupied the 9th floor have
moved across Orleans Street to
the Wolf Point Apparel Mart.

Thus, for the first time since
1969, when the NEOCON con-
tract exposition/seminar pro-
grams were launched, the Mer-
chandise Mart has enough (or
nearly enough) space in the right
locations for the contract furni-
ture exhibitors who want in. The
Apparel Mart's 2,077,000 square
feet, added to the Merchandise
Mart's 4,200,000, make a stag-
gering total capacity of over six
million square feet. Bearing in
mind that neither the American
Furniture Mart nor McCormick
Place is more than seven minutes
away, one can understand why
Chicago is in no immediate dan-
ger of losing its crown as our
number one city for industrial ex-
positions. The fact that it was the
growth of the contract interiors
market which exerted much of the
pressure for the new building has
obvious meaning for our readers.

The superb 527-room Mart-
plaza is the subject of our pic-
tures, but only one of many fea-
tures of the new building, which
was designed by the Chicago of-
fice of Skidmore, Owings & Mer-
rill. To summarize: the building
contains 1,277,000 square feet of
space for tenant showrooms—en-
ergy saving windowless space
which generates all the heat it
needs from the lighting; plus a
140,000 square-foot exhibition
hall—Expocenter; plus a full com-
plement of commercial retail
space providing goods and serv-
ices useful to business travelers—
banks, airline ticket offices, drug
stores, dry cleaners, barbers,
etc.; plus the hotel, whose guests
get free parking in an adjacent
1,000-car garage.

The clean, straightforward
structure SOM produced is not
monolithic but organized into
masses which express the func-
tions of the various parts. A four-
level podium (two floors of which
are below the street) contains the
Expocenter, building entrance
and lobby, retail spaces, loading
docks and vehicular entrances.
Two towers of 23 and 13 stories
respectively rise from the podium.
The thirteen stories of both con-
tain showroom space. The ten top
stories of the taller tower, the one
closer to the river, are the hotel.
On the exterior it reads clearly be-
cause the bands of its windows
contrast with the blank showroom
walls below.

Though volumetrically sub-
servient to the monolithic older
building, the new one does not
ape its style nor attempt to com-
pete with its Woolworth Gothic
splendor.

But the total effect is of unity,
and the new building's orientation
has some bearing on this. Like its
parent it occupies Chicago River
frontage (because of which, inci-
dentally, SOM tidied up the water-
front). But while the mother Mart
faces its palatial facade and
grand main entrance squarely
towards the river, the new one’s
entrance, under a broad driveway
canopy, faces the old Mart and
seems to reach out towards it for
the convenience of people cross-
ing between.

Inside, the two steel-framed
towers of the new building are
joined by a common elevator /es-
calator core which serves as an
entrance to all its parts.

In the lobby one quickly finds
the clearly marked hotel elevator
bank close to the street doors.
These elevators shuttle only be-
tween the street lobby and the
14th and 15th floors, for the ho-
tel's elevator system and the
showroom elevator system are
separate and meet only on the
14th and 15th floors—which are
the hotel's public floors—in an ex-
tremely well planned circulatory,
system. The 14th floor contains
the hotel's main function spaces,
including the grand ballroom,
plus its skylit swimming pool with
cabanas and exercise facilities.
The 15th floor is the base of the
hotel's 9-story-high daylit, skylit
atrium—its main garden lounge
boasting full-size trees and
rimmed by the front desk and cof-
fee shop. Also on the 15th floo
are the gourmet restaurant, and
disco show lounge.

Like the atria of so many hotels,
these days, the Martplaza atriu
is surrounded by the tiers of bal
cony corridors on which guest



find their way to their rooms while
enjoying a view of the daylit
space.

But this is one of the best of all
hotel atria precisely because the
SOM team, under partner-in-
charge Jack Turley, went about
the spatial design in a decidely
untypical way. The typical way is
to take the building mass—circu-
lar, square, triangular, or what-
ever—and hollow it out, placing
the rooms on their balcony /corri-
dors as a shell-like cover around
the great void.

Instead they pierced the hotel
volume with two holes (9 and 10
in section at right). One, with a
skylight at its top, is the atrium
lobby. The other, with a skylight
covering the swimming pool at
the bottom, is open at the top.
Both holes are surrounded by
guest rooms, but there is an extra
double-loaded corridor on the
west side of the building. The rel-
atively small proportion of rooms
without an outside view look into
the open courtyard

Though the atrium resulting
from this scheme is what every-
one would call a “‘grand"’ space,
it is not the outsized, inhuman,
and perhaps frightening space it
would have been with the more
obvious single-hole solution.
Looking down over the edge of
the highest balcony, eight stories
above the atrium floor, the aver-
age person is not likely to feel
dizzy. The space surveyed is big
enough to lift one's spirits, but not
so big that the people below look
like ants.

The other advantage of this
generous but not huge main
space has special significance for
people who have been walking
their feet off in the interminable
corridors of the Merchandise
Mart: Nothing seems to be many
steps from anything else. And the
circulation system between
atrium, guest rooms, and restau-
rants and meeting rooms is ex-
tremely easy to understand.

Thus, by deliberately avoiding
the spectacular, the SOM design
team achieved something even
more desirable: relief from anx-
iety and avoidance of unneces-
sary fatigue.

A single background color—
soft gray-beige—gives continuity,
cohesion, and an architectural
unobtrusivenss to the atrium,
guest-room corridors, and guest
rooms. SOM even designed the
atrium and corridor carpet to
mimic a subtly patterned trav-
ertine floor with lightly drawn
lines. This lineal pattern, though
unobtrusive, is large enough to
read from the highest balcony.

continued on next page
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East-west section.

Merchandise Mart

Orleans Street

Main Lobby, commercial retail
Truck docks, mechanical, receiving
Apparel Mart showrooms

Exhibition Hall (Expocenter)

Hotel guest rooms

Hotel lobby, restaurants

Skylit atrium

Open space well over swimming pool
Skylit swimming pool
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North wing of Apparel Mart—showrooms only

Wolf Point Apparel Mart seen from the Chicago River, with Merchandise Mart visible at right
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Plan of hotel's 15th floor
1 To Apparel Mart elevators

2 Hotel entrance elevators, stair down to 14th (ballroom) floor
Telephones
Hotel guest room floor elevators
Reception counter
Hotel offices
Atrium lobby
Open stairway to 16th floor

‘Ragamuffin"’ coffee shop / restaurant
0 “‘Buttons’ piano bar
11 “Signature' restaurant
12 “Mad Anthony's" show /bar /cocktail lounge
13 Corridor
14 Utilities and open space over swimming pool
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continued from preceding page

Walls in all of these areas, al-
most all built-ins, and balcony
fasciae, are finished in the same
greige (painted or covered with
plastic laminate).

In the guest rooms (at right) a
second color provides punch. In
the atrium, color appears in living
trees and shrubs, pale yellow
cups and place mats on the cof-
fee shop tables, the mostly coral-
mauve-gold cotton batik uphol-
stery in the banquettes, and
people's clothing. An important
weaving commissioned for the
atrium is yet to come, and the only
artwork so far is the quilted sign,
"“Ragamuffin,’” on the rear wall of
the coffee shop, plus a few mel-
low old quilts hung on two or
three strategic walls. Otherwise
nothing—no supergraphics, no
mirrors

Nor is the lighting particularly
noticeable, though necessary
wall washers, small bulbs rim-
ming the piano-lounge sign, pow-
erful spotlights recessed into the
skylight soffit for the sake of the
trees, and other fixtures, are ob-
viously doing their jobs, judging
by the way surfaces glow after
nighttall

But it is natural light—ever shift-
ing, splashing sunshine in, losing
radiance as clouds move over-
head, giving way to darkness jew-
eled by city lights—which gives
the atrium the ambiance of an
outdoor plaza. Small photos at
left illustrate a visitor's walk into
and around the daylit atrium:

As one approaches the long
travertine reception desk on the
way from the entrance elevators,
one passes a telephone "'alley,” a
low barrier wall, then a round in-
formation kiosk, and finds daylit
outdoor space. The atrium core is
occupied by a park-like labyrinth
of built-in banquettes which drop
a few steps towards the center,
where the carpeting gives way to
a white tile floor. A little fountain
plays in a pool surrounded by
flower pots (pages 94, 96).

The lower balconies project
sufficiently over the periphery of
the atrium to throw it into shadow
(see cross section page 90). A
coffee shop hugs the wall oppo-
site the reception desk. The wait-
resses’ counter and their stations
are built in—neatly integrated into
the architecture. But the coffee
shop tables spill along into the
atrium, accompanied by um-
brellas, as informally as party ta-
bles in a large but private garden.
People perch on the landing of an
open stairway connecting the
atrium floor with the balcony of
the next (16th) floor. It is a fine
spot from which to survey the




Accommodations include: Bi-level
hospitality suites (photo right) with bal-
cony bedroom reached by circular
Staircase, wet bar, dining area, and
three more optional bedrooms; Vari-
ous suites with living rooms,; Standard
rooms (shown in lower photo and
plans at bottom), And standard corner
rooms (shown in plan)

Guest rooms are contemporary, rest-
ful, airy, gentle, and playful. Though
there are three different color
schemes, the basic background is al-
ways the same. An almost no
gray-beige, which makes the room's
boundaries soft, neat, and unobtru-
sive, is used for the carpet, walls, and
background of the drapery / bed-
spread fabric. The accent color—ei-
ther rust, blue, or green—appears in
the check-lines of the fabric and in the
satiny enamel finish on the frames of
the chairs, mirrors, and color photo-
graphs, as well as the headboards and
storage cabinets. Checks in the drap-
eries are smaller in scale than those of
the bedspreads /upholstery. All furni
ture corners are snub-nosed; all mir-
rors and photographic frames are
long rectangles with radius-corner
semi-circle ends; and most furniture
amp forms tend to be either cir-
cles or squares. The artwork above
the headboards may be one of three
midwestern scenes color photo-
graphed by Robert Benjamin. (For
sources, see page 99.)
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The atrium is intimate in scale as

atria go, being only eight stories

high. The balcony fascia are
completely plain and reassuringly
solid, though a staircase built of
wood like a porch stair connects the
15th floor with the 16th. Atrium
seating is built into the floor, and
scoops down to a lower tiled level
with a small fountain

scene. The staircase is of white
wood like the porch stairs of a big
country house

“Ragamuffin,”” actually more
than a coffee shop, and serving
meals and drinks all day, is the
less expensive of the Martplaza's
restaurants, and it is refreshing to
find it right in the middle of the ac-
tion instead of relegated to the Si-
beria reserved for utility restau-
rants in most hotels

The multi-level seating and the
trees and umbrellas provide
nooks where singles or two-
somes can feel intimate. People
with open brief cases pencil con-
vention programs, read, sip
drinks, doze, or talk

It's no big deal, incidentally, to
get a drink. A cocktail waitress
presiding over a rolling cart pro-
tected by an umbrella of its own
and posted in the vicinity of the
reception desk will sell you one
any time. The cart, designed by
SOM, is neater than your typical
hot dog stand but hardly Miesian

Like the poster-laden informa-
tion stand, the coffee shop cash-
ier's station is a round kiosk on
casters, can be wheeled away

Led on by the light and view at
the peripheral corridors, one
explores. The diversions one finds
are shown overleaf and beyond:

The no-color carpet changes 1o
dark brown, the no-color walls
become almost black forest
green, and the fabulous view Is
seen through a window wall
tinged by almost invisible terra
cotta Levolor blinds. An Art Deco
green wall lamp spells out "But-
tons,"” the name of the piano
lounge, where soft seating and
drum tables are covered with ba-
tik. Vermilion appears overhead
in a ceiling of accordion-folded
stiff fabric.

Beyond a door one finds the
airy gourmet restaurant formal-
ized by Chippendale-style chairs
covered with hand-done needle-
point. Its small private inner rooms
are decorated with color photo-
graphs of flowers

Next around the corner is Mad

Gueft Photos
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lounge. Its
bar is encased below in the up
rising floor carpet, which wraps

even around the bui
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DESIGN
John K. Turley, SOM, Partner in Charge
William Larson, SOM, Project Manager

Margaret I. McCurry, SOM, Senior Interior Designer

Gregory R. Patterson, SOM, Technical Coordinator

John Morford, SOM, Support Interior Designer

Cheryl Baughman, SOM, colors, materials, accessories
Thom Thomely, Holiday Inns, Inc., Interior Design Division V.P

CONTRACTORS

Innkeeper Supply Company, furnish-
ings. Carson, Pirie, Scott Wholesale
Floor Coverings Division, carpeting
Tishman Construction Company,
general

GENERAL SOURCES
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Planters: Stembridge Manufac- &
turing. Plants: Tropical Plant Rent- =
als. Ash urns: Glassform Archi- 2
tectural Products. Corridor o

carpeting: Shaw Industries. Plastic
laminate on built-ins: Textolite. Vit
reous enamel murals in elevator cabs
Mira Jedwabnik Van Doren design
executed by Jedwabnik & Co.

GUEST ROOMS (page 93)
Carpeting: Cabincraft to SOM design
Magistretti chairs, Parsons game ta-
bles, dining tables: Brower Furniture.
Headboards, dresser: Ebenreiter
Woodworking Co. to SOM design
Lamps: Nessen Lamps, Inc. Drum ta-
bles: Countryside Cabinet Shop.
Built-in sofa beds: Lakeside Manu-
facturing Co. Loose sofa beds: Novi-
koff. Mirrors, picture frames: Stem-
bridge Manufacturing. Built-in wet
bars: Imperial Woodworking Co.
Plastic laminate furniture tops: Park-
wood. Magistretti chair upholstery
Calvin Linen. Fabrication of cotton
bedspreads, sofa upholstery, drap-
eries: Benjamin Brothers to SOM de-
sign. Sheer curtains in special suites
Ben Rose. Photographs: Robert Ben-
jamin.

At top left is the Signature gourmet
restaurant, with airy views of

the city from the windows along

two sides, and private rooms on its
inner wall. It has the same accordion-
folded fabric ceiling which

occurs in the preceding space—

the Buttons piano lounge. Mad
Anthony's, the Art Deco show
lounge (at left and two upper photos
atright) is an almost aubergine-walled
space with a marvelous view, ultra-
Suede upholstered trellis chairs, and a
steel-and-glass bar emerging from
the high-rising carpet. The planters
are built into the bar. Visible only in the
center photo at right but present at all
windows are the terra cotta Levolor
blinds ready to temper the sometimes
glaring light. Photo murals are by Deb-
orah Turbeville. The function rooms,
typified by the bottom right photo, are
sometimes adorned by panels of
stretched fabric

MARTPLAZA

ATRIUM, COFFEE SHOP (pages 94-
96)

Carpet: Kemos, Inc. Umbrellas
Wicker Works. Drum tables: Glass-
form Architectural Products. VIP
seating: Knoll International in Sten-
dig Fabrics upholstery. VIP desk: GF
Business Equipment (Davis Allen
desk). Cashier's and information
KIOsks, built-in waitress stations, built-
in seating: Imperial Woodworking
Co. Cushions in built-in seating
China Seas Inc. batik cotton fabric
fabricated by Lakeside Manufac-
turing Co. Booths: Bianco Manufac-
turing Co. in Plymouth Contract vinyl
upholstery. Booth tables: Richard
Winter Associates. Coffee shop
chairs and wall sconces: Atelier Inter-
national. Coffee shop dining tables
CHF Co. Inc.

‘BUTTONS," "SIGNATURE" RES-
TAURANT, “MAD ANTHONY'S"
Lounge (pages 97-99)

Carpet: Kemos. Built-in planter, built-
in bar: Imperial Woodworking Co.
Upholstered lounge chairs: Keller
Williams Furniture Mfg. in China
Seas cotton batik upholstery. Wood
lounge chairs, cocktail tables, dining
chairs: Brower Furniture Division in
Ultrasuede upholstery from Home-
craft Drapery & Upholstery for wood
lounge chairs, and handwoven Nan-
tucket Looms special fabric to SOM
design on dining chairs. Bar stools
Thonet Industries, Inc. Dining tables
Johnson Industries. Lamps: Nessen
Lamps, Inc. Cotton fabric ceiling can-
opy: fabricated by North-West Dra-
pery Service, Inc. of Dazian’s, Inc.
fabric. Venetian blinds: Levolor.
Photo-murals in “Mad Anthony's"
Deborah Turbeville. Photo art work
in “Signature'" private rooms: Robert
Benjamin. Agent for both photogra-
phers: Karl Rosenburg.

MEETING ROOM (at right):

Carpet: Kemos. Streteched fabric
wall panel: Fabricated by Homecratft
Drapery & Uphostery of Elenhank
print fabric. Chairs: Thonet Indus-
tries Inc. in Boris Kroll upholstery
Folding table: Howe.

Hedrich-Blessing photo




|. Morris Associates, the
\ Houston-based archi-
Mtectural firm, boasts an
all-star team of architects and in-
terior designers, each of whom
does work of a caliber that de-
mands individual recognition
Thus Eugene Aubry, AIA, was
identified as the architectural de-
signer, and Sally Walsh as the in-
terior designer of the Houston
Central Library presented in our
June '76 issue, while Sally Walsh
alone was identified as the de-
signer of the Knoll showroom in
Houston in our March '77 issue
This time, although Sally Walsh
again collaborated on the interi-
ors of the First City Bank in the
Medical Center in Houston, she
insists that the character of the
environment was a totality inher-
ent to the building solution pro-
duced by Halsey Newton, AlA,
the partner in charge. The project
was singled out for a design
award in the 1975 competition of
the Houston AlA-IA, the American
Institute of Architects' Committee
on Interior Architecture (at that
time a Houston organization,
though today it encompasses all
of Texas)

The design is a telling example
of the kind of elegance which can
be achieved in the course of arriv-
ing at the most direct solution
possible for a purely functional
program

The program called for a bank
(to accommodate $25,000,000 in
deposits) to be placed within a
narrow urban site—along with a
separate motor banking facility,
on-site parking, and retention of
an existing covered walkway that
connects buildings on either side
of the bank. Though the site was
leased for only ten years with op-
tion, the building was not to look
temporary.

The smallness of the site and
the domineering bulk of the flank-
ing buildings dictated a two-story
scheme. Newton began simply by
finding the most practical building
system for the structure. A thor-
ough study preceded the choice
of a load-bearing, tilt-up concrete
panel structure, which among
other things results in the thinnest
possible walls. This structural
type, with clear span bar joists,
generated - the space and light
modulations. Since the banking
operations (except work areas
under the mezzanine) do not re-
quire enclosed areas, a free-flow-
ing space was engendered

The side walls and spandrels
were extended above the roof
plane to serve two functions: 1) to
shield the mechanical system |o-
cated on the roof and feeding

I L o L T ——

S. I. MORRIS
FIRST
CITY
BANK
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Under the apparently floating plane of
the ceiling, the interior feels like one
space rather than a two-story space
the mezzanine structure
appears notlike a grid piercing the
space but like a sculptural element
within it. Daylight from a skylight which
cannot be seen until one is directly
under it (though photographic
perspective gives a different impres-
sion) washes the walls, one of which is
dramatized by a white canvas sculp-
ture 4
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directly into the space, and 2) to
allow the skylight to be placed so
as to wash the walls with natural
light, and to give those walls an
extended feeling. Unless one

stands directly under the sky-
lights, one is not aware of the
source of light; the ceiling deck
appears to be a floating plane.
The mezzanine structure, with its
stair, railing, and understructure,
forms a coherent white sculpture
under this floating plane. Sculp-
tured white canvas elements (by

Check Boterf), outlined by
lights and shadows as ray
from the skylight, are a perfectly
scaled decoration for one wall
Like all the art work, this is part of
First City Banccorp's collection
The foil to this elegant white
frame is a very dark green carpet
of plush cut wool, living trees, and
polished stainless steel seating
with black leather coverings. The
white plastic laminate desks and
cabinets seem one with the archi-
tectural frame. OLGA GUEFT




S.l. MORRIS

The elegant steel and glass furniture is
a transparent negative counterpoint to
the machined white structural
surround. All else is art, light, and
nature—the trees and the evocation of
a lawn by the plush wool carpeting.
Furniture placement appears easy
and open, though it has been carefully
calculated for good circulation and an
orderly effect

Photography by Rob Muir S ——— T =
el PRESIDENT
vy , OFFICER
= i
B§oOKKEEPING
— ¢ — BANKING
B ST LOBBY - -,
ey € OPEN PRQOF '
Carpet: Unico, (Dallas, Ts.). Desks L ' TO ME
and cabinets: Modulo 3. Secretarial - R BELOW
chairs, sofa: Knoll with Knoll fabric - v
Desk chairs: Knoll with Knoll leather KA~ VAULT NEW .
Visitors' chairs: Scope in Knoll ACCOUNT.
leather. Tables: Knoll. 1 e 111l ¢ 1
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ere is another award-win-
H ning bank singled out for

design honors by Hous-
ton's AlA-IAin 1975. This is a sat-
ellite facility for the First City Na-
tional Bank of Houston. The usual
bookkeeping and processing
areas were not necessary, but the
small banking space of 6,000
square feet had to accommodate
a correspondingly denser per-
sonnel load. The mezzanine loca-
tion entailed another problem: to
attract attention from the street
below and from an upper pas-
sageway leading to the bank en-
trance on its narrow wall.

Also—though there is nothing
wrong with the building, which
was designed by PGA-IA's parent
firm of Pierce-Goodwin-Alexan-
der in collaboration with William
Pereira & Associates—high ang-
led glass exterior walls created a
glare problem and encroached
on some ceiling area that would
ordinarily be used for mounting
lights over work stations.

The teller line was placed, as a
functional necessity, along the
long solid interior wall. To protect
tellers from glare, since they face
a long wall of windows, two con-
tinuous tiers of sun filtering drap-
eries were mounted along the
glass; they are motor operated
from conveniently located con-
trols. Officers and secretaries
who work at desks are placed
near the windows in a space-sav-
ing staggered arrangement, fac-
ing away from the windows and
towards the entrance.

Because the teller counter is
not readily seen from the en-
trance, the wood flooring was
angled and the carpet area
shaped to define a pathway guid-
ing customers to the counter. The

floor pattern defines the secre-
tary/officer area and discour-
ages customers from wandering
in inadvertently.

To provide light for work sta-
tions with angled glass instead of
ceilings overhead, fixtures were
surface-mounted to the bottom of
a spandrel beam directly over the
desks. The low-wattage bare
bulbs used for the purpose pro-
vide good illumination plus deco-
rative sparkle which enhances
the view from the street and from
the entrance.

PGA re-used desks and chairs
specified for one of the bank's
former locations, simply ordering
additions to meet increased
needs. New lounge seating in
blue upholstery complements the
red-orange customer chairs and
oak desks. Walls and ceilings
were kept light to add brightness
and contrast to the building’'s
dark aluminum cladding.

The bank's considerable art
collection and plenty of plants
complete the picture. But it re-
mains to be said that the use of
two building columns as anchors
for a suspended checkwriting
table—simultaneously reinforcing
the segregation of the teller area
from the desk territory—is a nice
example of the kind of interior de-
sign in which planning, furniture
construction, and interior archi-
tecture are one and the same.

OLGA GUEFT

Furniture: Knoll, GF Business Equip-
ment. Fabrics: Knoll. Carpet: Strat-
ton Industries. Window treatment
Kirsch mechanisms, Design Tex
sheer fabric. Check writing desk:
PGAIA custom. Painting: Frank
EER

Photography by Richard Payne

PGA INTERIOR ARCHITECTURE
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you. There's no salt spray in

the air. But New York's One
Fifth restaurant, by artist/de-
signer Kiki Kogelnik, is the light-
hearted reincarnation of a ship
that almost returned to dry dock.
In the summer of 1974, the cruise
ship Caribia, christened Cunard'’s
S.S. Caronia in 1948, sank en
route to the scrap heap during a
typhoon in the South China Sea.
Fortunately, Caribia's precious
cargo of Art Deco fixtures did not
follow her to the deep. The ship
had already been gutted and her
contents sold to appreciative col-
lectors like Ms. Kogelnik and her
husband, Dr. George Schwarz

I ts floors don't sway beneath
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So what was evidently the soul of
the vessel is now the heart of an
unusually coherent and success-
ful interior design

Like the period its fixtures cele-
brate, One Fifth pays tribute to a
time when the Machine inspired
optimism and romance. Although
Kogelnik never saw Caribia's in-
teriors, she combined those frag-
ments she had with such skill that
it is easy to believe they were in-
tended for One Fifth Avenue it-
self, an Art Deco apartment build-
ing. Her guiding principles: an
artist's sense of composition, a
commitment to quality, and sheer
perseverence—to design and
build One Fifth in just three and a

half months

She handles the three rooms,
two dining rooms and a long bar
wrapped in a U-shape around a
spacious steel kitchen, as a paint-
erly exercise of light, color, and
texture in the shaping of space.
The design draws people from the
street into a small, bright, simply
described dining room with clam
bar, piano platform, and period
painting by Winold Reiss extolling
man's triumph of mechanized
transportation. It pulls them
through a long, dark passageway
lined with wood, mirrors, and
warm glowing lights, and releases
them within a large, soft textured,
intimately lighted dining room

KIKI KOGELNIK
ONE FIFTH RESTAURANT

complete with portals framing 12
sepia prints of an ocean wave by
photographer Ernst Haas

Every fixture is deliberately
used; everything relates closely
to everything else in terms of
scale, spacing, and alignment to
create the sensation of one grand
orchestrated movement. By ac-
centing the walls of both dining
rooms with sconces, Kogelnik es-
tablishes a powerful rhythm
which she reinforces with mirrors,
tiled walls, floors, and columns,
soffit lights, and furniture. It's an
exhilarating ride.

If the result looks and feels
solid, it is no accident. “We pat-
terned One Fifth in spirit after a




Photography by Mark Ross

Sources: S$.S. Caronia provided
sconces, cove lighting, paneling,
chairs in top right photo (remainder
from previous tenant), mirrors, win-
dow frames, tablecloths, and brass
rails; tile through contractor. Bar: from
Hoboken, N.J. bar now demolished
Painting: Winold Reiss; painted in

restaurant we enjoy in Montpar-
nasse (Paris),”" Kogelnik ex-
plains. “That is, classic, endur-
ing, yet modern." If some of the
fixtures are not those of the ship,
the majority are still authentic to
the period (including bars and
dessert cart, found in an odyssey
to the Art Deco bars of Hoboken,
New Jersey)

Besides putting in lengthy
hours with the workmen (‘‘They
were marvelous craftsmen.'") Ko-
gelnik has designed a handsome
set of graphics to complement the
interiors, Menus, table cards,
matchbooks, and new replace-
ment tablecloths (the originals

are fast aging), all bear Art Deco
motifs. Why this fascination with
Art Deco? "It is attractive in its
own right,” Kogelnik says, '‘the
last great decorative style of this
century.” Adds the Vienna born
artist, 'It is also the environment |
grew up in.’

And the ship? "“One Fifth is
where you can leave New York
behind, at least during the meal."
Among the many diners who
seem to agree are former passen-
gers of the Caronia, who often
identify themselves by bringing
Caronia memorabilia along, now
that their “'ship’ is in port again

ROGER YEE

On board One Fifth: main dining room,

opposite, looks on to historic Wash-
ington Mews, whose low elevations
permit sunlight to flood the interior by

r views of room, top left and
right, show dessert cart and window
treatment using Ernst Haas photo-
graph in different croppings, flanked
by sconces and topped with cove
lights. Smaller dining room, above left,
Is simply detailed setting for Winold
Reiss painting, visible at rear. Bar,
above right, connects two dining
rooms in dark, romantically lighted
passageway that draws guests
through U-shaped floor plan
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T he celebrated King Tut
exhibition, having at-
tracted well over a million
visitors at Washington's National
Gallery, is now in Chicago (at the
Field Museum of Natural History
through August 15)

We show here not part of the
actual exhibition (those in Chi-
cago should see that for them-
selves) but a Chicago interior in-
spired by the wave of excitement
following the discovery of King
Tutankhamun's treasure-packed
tomb in 1922. The Reebie Stor-
age and Moving Co., 2325 North
Clark Street, was the design of
George S. Kingsley and opened
in 1923. The company's motto
was, and still is:

“If old King Tut were alive today,
He'd store his goods the Reebie
way!"’

Kingsley is thought to have
based his work partly on a 1918
Egyptian-style warehouse de-
signed by Henry Dawson in
Stockton, California; the Reebie
family believes he also consulted
with scholars at the Chicago Art
Institute.

Whatever Kingsley's source,
his building is rich in Egyptian and
pseudo-Egyptian detail: lotus and
papyrus motifs in stone and
stained glass, gilded plaques rep-
resenting the journey of the sun
(a symbol of the moving busi-
ness?), winged scarabs in soft
colors, and lotus-bud iron grill-
work.

STANLEY ABERCROMBIE

STORRGE & MOYING CO.

Photographs by Roberta Stadler

Text based in part on an article by Miss
Stadler which appeared in INLAND
ARCHITECT

George S. Kingsley
design for
Reebie Warehouse

CHICAGO
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uch of the look we take
for granted in 1977 inte-
riors is the result of a

rather tumultuous design revolu-
tion that followed World War Two,
and a pioneer in that revolution
was Walter Dorwin Teague.
Teague died in 1960, but the firm
he founded has not just contin-
ued but prospered. This year Wal-
ter Dorwin Teague Associates
celebrates its fiftieth anniversary

Such longevity is itself a cause
for celebration, but WDTA has
much more than that to be proud
of: it has maintained a position of
impressive prominence through-
out its history. Back in September
1937, for example, PENCIL POINTS
magazine called Walter Dorwin
Teague the '‘Master of Design,"
and—nearly forty years later—
Diane Cochrane in the July/Au-
gust 1976 issue of INDUSTRIAL DE-
SIGN characterized the Teague
firm as “The great American de-
sign machine."

According to a FORTUNE survey
of 1959, WDTA was then second
in gross revenue among those in-
dustrial design firms also doing
architecture and interior design
(Raymond Loewy Associates was
first; Eliot Noyes, third; George
Nelson, fourth). Today WDTA is
larger than any of its competitors,
steadily employing about 150
people, of whom 115 are design-
ers, architects, or technicians.

Although WDTA is best known
to the public for its industrial de-
sign and product packaging
(Brownie cameras, golf clubs,
containers for Ivory, Gleem, Duz
and Joy), interior design has al-
ways been an important part of
the firm's work. And the firm's at-
titude toward interiors has been
an enlightened one; the Novem-
ber 1960 INTERIORS attributed to
Teague (just a month before his
death) one of the simplest, clear-
est, and most valid statements
ever stated about interior design:

WALTER DORWIN

TEAGUE

ASSOCIATES
FIFTY YEARS




“Modern interiors must be de-
signed as a whole."

Teague himself had a great va-
riety of talents. After studying
painting at New York's Art Stu-
dent League, he worked as an ad-
vertising artist, developing an ad
style with such elegant and dis-
tinctive borders that they came to
be called "‘Teague borders,

Pacific International Exposition, San

Diego, 1934. Top right, National Cash

Register building at the 1939 New
York World's Fair rang up the

es. The previ
Iso designe
register which served é )
Middle right, dining hall, U.S. Air Force
Academy, 1958. Right, inside the San
Diego Ford building, a parade of au-

ding the '
Inset in text above
of an airplane by
Short Brothers and Harland, Ltd
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even when designed by others
He was a skillful furniture de-
signer, producing lamps (see IN-
TERIORS, August 1941), desks
and storage units (INTERIORS, No-
vember 1954), window shades

)

(INTERIORS, March 1954), and
sofas and chairs (INTERIORS, May
1955). He was also a skillful
writer—about design, certainly
(he reported very ably, for ex-
ample, on the Milan Triennale for
this magazine's November 1950
issue) and about quite different
subjects as well. He and his wife
Ruth collaborated on a 1942




thriller, You Can't Ignore Murder,
using their own country house as
the setting for the crime (see INTE-
RIORS, September 1942). Even
such projects as a biography of
Thomas Chatterton engaged him
The Teague firm is now headed
by Frank Del Giudice, part of the
organization since 1938 and a
partner since 1949. In 1946 he
represented WDTA in seeking
commissions from The Boeing
Company, an effort so successful
that Boeing is still a WDTA client.
Although the interiors of
Boeing aircraft (707s, 727s,
737s, 747s, and the SST) consti
tute WDTA's most familiar interior
design work, other WDTA spe-
cialties include banks, show-
rooms, and exhibitions. The larg-
est WDTA interior commission, to
date, however, was for Skidmore,
Owings & Merrill's Air Force
Academy complex in Colorado
Interiors work included the fur-
nishing of 3.5 million square feet

of space—dining halls, dormitory
rooms, classrooms, and other
areas. WDTA built fullsize mock-
ups of two of the typical dormitory
rooms, making possible the test-
ing of acoustics, lighting, and
such furnishings details as door-
knobs and wastebaskets. In all,
WDTA either designed or speci-
fied over 60,000 different items
for the Academy
Corporate headquarters, mu-
seums, supermarkets, and gov-
ernment facilities have also been
among recent WDTA commis-
sions. It has been a busy half cen-
tury of work, work that has been
dedicated to efficiency, prac-
ticality, and function, but which
has also demonstrated (as these
photographs show) much more
than the usual amount of creative
imagination. We congratulate
WDTA on their fiftieth birthday
and we look forward to their hun- ! BY:
dredth
STANLEY ABERCROMBIE

Jlis '

-~ -

WALTER DORWIN
TEAGUE
ASSOCIATES

Top left, a glass table of Teague's de-
sign, crystal, china, and flatware are
also all by Teague. Left, executive
lounge in the San Diego Ford Building.
Top right, a Ford exhibitin Paris, de-
signed in the late 1930s. Middle right,
a steel-legged Steinway in the Metro-
politan Museum of Art's 1939 Con-
temporary Industrial American Art
show. Teague designed a later version
of the piano for Steinway's centenary
in 1953 (see INTERIORS, December
1953). Bottom right, banqueting room
in the U.S. government's Federal
Building at the 1939 World's Fair, New
York. Inset in text above, first class in-
teriors of Boeing 747s.
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Plants Plus Corporation is a full service interior lanscaping
contracting company, specializing in designing and installing
Y | live plants. Plants Plus has been involved in the nursery, flo-
. vy ey ral, and tropical foliage interior/exterior industry for the past
¥ twelve years, and now specializes in interior commercial in-
stallations. The maintenance of the plants is also a part of the
company's service circle 300
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f1f P . Habitat Incorporated has a new series of lighting designed
“(‘:' ‘N y . by Paul Mayen, called the ECHO Series. It is available as
{“ L ;‘;":"“ X7 ¥ pendant mounted or ceiling surface mounted, and is a cylin-

der within a cylinder. The central cylinder is polished chrome
outside, with a satin chrome interior; and the outer cylinder is
offered in polished chrome, brass, bronze or wet gloss red,
with a matte white inner surface. ECHO is constructed of

'
! ! ';Jr' A K v - S spun heavy-wall Trexiloy aluminum, and is available in three
) '«Q‘: 1 I¥ TSy sizes circle 301
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America’s finest quality and
most authentic designs in

SOLID BRASS BEDS

For free new 1977 color catalog
write direct to Martin Bender,
president, or use reader service
card,

% Wesey Allen

4000 Long Beach Avenue East
Los Angeles, California 90058
(213) 231-4275

circle 81 on reader service card

4 circle BO on reader service card




fench ince
Avilion

IEOCON
NTERNATIONAL
hicago Merchandise
Aart Expocenter

June99-24

ot since the Statue of Liberty was
Jminated has there been such an
woressive display of French lighting
asterpieces in the United States.
Marvelous neo-classic motifs of the
wis. Traditional styles. Contemporary.
odern. Reflecting the national heritage
r style and design. Expressive of today’s
sidential and commercial interiors. Yet
3nificant for tomorrow

om leading French lighting manufac-
rers.

LUMINCR ¢ CARDEL ¢ CHATARD
\BRE ¢ LITA « NAUDY & PETITOT

= SCHUYTENER ¢ SEAMIMEX

ERRE LUMIERE * YENNI ANIMATION
spired by the timeless art of the French
asters. Enduring works to be treasured
 generations to come.

YNDICAT NATIONAL
ES FABRICANTS DE LUMINAIRES

ench Trade Commission
O N. Michigan Avenue « Chicago, lllinois 60601

2alers Invited. Write for brochure.
U are invited to meet with us in our suite
- NEW YORK. June 29 at the Waldorf-Astoria




circle 84 on reader service card

N davfon
interior & exterior architectural signage

4 EXECUTIVE OFRCES
4 TRAINING CENTER
3 SERVICE-DELIVERT

C. A. Wogrin

A.C. DAVENPORT & SON CO.

306 East HellenRd.  Palatine, lllinois 60067
(800)323-4758 llinois (800) 242-4769

European

art posters
Weve gotit alll

Selection:

We offer the widest selection of lithographed or silk
screened posters this side of Paris.

Price:
Practically unbeatable. That's because we're direct
poster importers, with no middle man to increase
costs.

Service:
Our staff will help you in your selection and arrange
custom matting and framing for each poster.

GALERIE = MAECHT

“PrEneRe
A

[ A

st YAl
y

253-13 Northern Boulevard, Little Neck, N.Y. 11362 (212) 423-2392
Write or call for color catalog—
or visit our showroom at any time.

circle 85 on reader service card

< circle 86 on reader service card
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It's stark . . . with its clean, open
construction. The gleaming beauty of the
Formal line involves itself in the free
spatical concept of interior design with
bold, definite strokes, rather than
merely robbing huge chunks of valuable
air and floor space.

Whether you are choosing one perfect
piece or furnishing a conglomerate. . . you'll
'find that the service as well as the fine
craftsmanship is indeed Peerless.

pEERLESS Steel Equipment Co.

Unruh & Hasbrook Avenues, Philadelphia, Pa. 19111 ¢(215-722-3100)
Atlanta = Chicago - Dallas + Kansas City * Los Angeles * New York » Worcester, Mass.

- “Manufacturing Distinctive Office Furniture for nearly 50 years."
e e




DALLAS
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MORERTHIN AN
MIANRICEY:

Dallas
SUMMER HOMEFURNISHINGS MARKET

July 10-15.

Visit Dallas this summer.
July 10-15. SUMMER HOMEFURNISHINGS
MARKET.

Dallas has more than a market for you!

For hotel reservations, call toll-free: 1-800-492-6618
(in Texas) or 1-800-527-2730 (outside Texas).
For buyer passes, write: Director of Admissions,

P.O. Box 58527 WTC, Dallas. Texas 75258.

=flfl=
Dallas Market Center

Works Trme Canter - Trace Mar - Appare! Ma

2100 Stemmons Freeway, Dallas, Tex. 75207, 214/748 6832

et i shings Mas

MARKET

The EST Company ha
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lndeco Enterpnses Inc.

OVER 40 YEARS OF EXPERIENCE.
CAN ASSIST YOU IN YOUR JOB
PERFORMANCE.

INDIVIDUALIZED SERVICES FOR ALL ARCHI-
TECTS, DESIGNERS & CONTRACT SPECIFIERS.

Fred Renan

WALLCOVERING
MANUFACTURER

3750 East 10 Court, Hialeah, Florida
Phone 305-836-1193
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DESIGNERS-LIBRARIES-SCHOOLS

Order Your Two-Volume Set of

Interiors
1976 Issues

The two-volume set ¢ onsists of 1. Interiors Jan
uary--June, 1976 and 2

1976. E:

Interiors July-December,
ich volume is hard-cover cloth bound and
the spine identifies the issues contained within the

volume. Two volume set . .. $50.00

B ——— ————— )

| INTERIORS, Bound Volumes g

2160 Patterson Street, Cincinnati, Ohio 45214 l

‘ |

| 'O SAVE, | enclose a check or money order for $ I

set(s) of INTERIORS bound volumes for 1976. Pu |

[ lisher pavs postage. Please include applicable sales tax in the |

| states of New York, Ohio, Tennessee, California, Massachusetts |

| New Jerse i

| B i R— . |
Bill me, plus postage for set of INTERIORS bhound volumes

| V76 I

|

= |

| Addre I

| i 1

| State Zip |

Coins of color with
an antique outlook

PECUNIA

by LATCO

Pecunia tiles embellish your
most creative concepts

for wall or floor areas.
Dynamic %" circular

tiles in eight mellow
colorings that intro-

duce a note of subtle
richness. Double the drama
by mixing Pecunia with its
complement, Valencia 3”
squares. Both are vitreous
glazed so they’re equally
at home indoors or out.

For complete information, write

PRODUECTS
3371 GLENDALE BLVD. m LOS ANGELES

S, CALIFORNIA 90039

I

JUN 77

Hlustrated
actual size

e reader service card

CONTRACT INTERIORS




TRIC 'S x TRAC 7S g g

The folding TRIC chair and TRAC
table are a classic design state-
ment made of Lacquered beech-
wood.

See TRIC/TRAC and other Ital-
ian designs in our exhibit at
NEOCON 9.

For further information, contact
Reum Designs, 612 North Second
Street, St. Louis, Missouri 63102
314-241-0012.

| Exoond your
NOMZONS.

Open to all in the profession.
For registration and exhibit information
contact: Ed Gips, ASID, 730 Fifth Avenue
New York, NY.10019  (212) 586-7M
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Merchant Adventurers, Ltd., importers of rugs and
tapestries from South Africa, is now carrying Xhosa rt

a true Berber flatweave, is available
three geometrics, one pebble tone, and one
rugs are constructed entirely by hand, with
flax fringe, and from a heavy wool yarn woven :
core. The rugs come in natural, un-dyed c«

peige, grey brown and honey tones. According to Allan Gold-
stein, president of Merchant Adventurers, the rugs come in

three sizes, and custom sizing and design can als
ranged

MODULE Cubicon technology lets the designer

create economical yet imaginative so-

SYSTEM lutions to interior display problems.
Standard units such as shirt cubes shown

FOR here are self-supporting and available

for a limitless variety of modular appli-

IMAGINAT'VE cations, A wide range of sizes and
shapes also available for creation of

STORE custom designs at production prices. A

new brochure tells more about this in-

PLANNERS teresting, versatile system. Call or write
for your copy and current price list.

: CUBICON CORPORATION
. 3825 LACLEDE AVENUE
\, ST LOUIS. MISSOURI 63108
31 1) i\,.j'\_ 3020

aMeissen

From Warner’s
Revere Collection, Vol. VI

This stunning, new collection of wallcoverings,
with coordinated fabrics, brings a whole new
world of warmth to the designer who likes to
combine livability with great flair. They're all
pre-pasted, pre-trimmed, washable, vinyl
acrylic, and easy to work with. Comes
complete with Warner service, too.

See Warner’s other great books:
» Warner Imported Linens

Little Prints Charming * Brite Traditions Vol. Il
» Backgrounds From The Orient Vol. XVII|

For prompt service from our 9 branches, call

The Warner Company

CHICAGO, IL/The Warner Company,
108 S. Desplaines St., 60606/ Phone: (312) 372-3540

* CLEVELAND * DALLAS * DETROIT
* HOUSTON « KANSAS CITY » MILWAUKEE
* MINNEAPOLIS » PITTSBURGH

ILIN 77 CONTRACT INTERIORS 195




PROFESSIONAL PLACEMENT DIRECTORY

ATTENTION: Interior Designers, Architects, Industrial Design-
ers, Staff Designers for dealers, hotels, chain
stores, building management.

THIS DIRECTORY has been prepared to be of service to you. It
includes design school graduates from all
parts of the country who are anxious to
prove they are qualified for a position on
your staff. Here are tomorrow’s star per-
formers. You can take your choice today.

POSITIONS WANTED

1976 GRADUATE ENVIRONMENTAL DESIGN, PRATT INSTITUTE, BROOKLYN,
N.Y. Some professional experience. Dianne March Fennell, 133-07 Blossom
Ave., Flushing, N.Y. 11355 (212) 358-7377.

1977 CoLLEGE GRADUATE WITH A B.S. IN DESIGN. MAJOR: INTERIOR DE-
sIGN, University of Cincinnati, Cincinnati, Ohio. Student affiliate A.S.LD. 1'2
years working experience. Desires responsible position with diversified con-
tract design firm. For resume contact: P.A. Kadunc, 27380 Markbarry Drive,
Euclid, Ohio 44132. (216) 731-3676.

1977 GRADUATE, INTERIOR ARCHITECTURE, KANSAS STATE UNIVERSITY, de-
sires responsible position relating to furniture industry. 3 years intensive
study in space planning, furniture design, fabrication. Resume available. Ste-
ven Davidson, 1735 Fairchild. Manhattan, Kansas 66502 (913) 539-8493.

1977 GRADUATE, INTERIOR DESIGN, DREXEL UNIVERSITY, STUDENT VICE
PRES. AFFILIATE A.S.I.D. Seeks employment in any design discipline. Have
resume and portfolio. Anne Waltz, 3413-A Race Street, Philadelphia, Pa.
19104 (215) 349-7122.

ABLE INTERIOR DESIGNER, Fashion Institute of Technology graduate, seeks
starting work. Experienced. hardworking and adaptive. Kyla Williamson,
New York, N.Y. 212/989-1703.

AVAILABLE AUGUST 1. INTERIOR DESIGNER WiTH M.S. AND B.S. in Design,
seeking a challenging position with a diversified commercially oriented firm
in the Atlanta area. Excellent resume and portfolio upon request. Roxanne
Williams, 1525-D Coleman Road, Knoxville, Tenn. 37919 (619) 588-6933.

B.A. INTERIOR DESIGN, MICHIGAN STATE UNIVERSITY. Student affiliate
A.S.1.D. Embarking on new career. 10 years experience in accounting, office
supervision, personnel. Portfolio. Resume upon request. Contract Design
preferred. Edward Pruden, 2913 Pleasant Grove Rd.. Lansing, MI. 48910
(517) 882-7661.

B.F.A. IN INTERIOR DESIGN, EXPERIENCED IN SALES AND MERCHANDISING. A
confident 35. Work wanted in Frankfort, Germany area. Gayle Reynolds,
8024 Teasdale, St. Louis, MO. 63130 (314) 721-4078.

BS AND MS INTERIOR DESIGN GRADUATE. RESIDING IN GERMANY. Seeking
employment in Europe. Residential or commercial design. Six years profes-
sional experience. Available in June 1977. Nancy C. Kates, Box 2617, APO
New York 09132.

B.S. FINE ARTS, NYU: GRADUATE OF NY SCHOOL OF INTERIOR DESIGN. Art-
ist; Art Teacher 7 years. Open to any design work. Paula Dahari, 84-05 149
Avenue, Howard Beach. N.Y. 11414 (212) 845-0369

COLLEGE GRADUATE WITH B.A. IN INTERIOR DES. AND ART HISTORY, Stu-
dent affiliate A.S.I.D. Kean College of N.J. seeks employment in any design
discipline. Portfolio and resume available. Marva Richardson, 576A Thomas
St., Orange, N.J. 07050 (201) 677-9524.

GRADUATE ENVIRONMENTAL DESIGN, PARSONS, JANUARY 1976. Also J.D. in
law. Experience in architectural preservation and neighborhood conserva-
tion. Interested in position that will combine design and law background. T,
Grooms, 401 Fifth Street, N.E., Washington, D.C, 20002 (202) 546-7251.

GRADUATE INTERIOR DESIGN AND HOUSING. STUDENT AFFILIATE A.S.L.D.
Desires position with established firm working on personalized spaces in resi-
dential or commercial design. For resume write to Susan Bogan, 7405 Alexan-
der Ave., Hammond, Ind. 46323.

GRADUATE INTERIOR DESIGNER, STUDENT AFFILIATE A.S.1.D. Interested em-
ployment in residential and/or commercial design. 1976 B.S. Clothing and
Retailing. Confident, dependablie, hard working salesperson. No geographi-
cal preference. Teaching experience at State University. Albertina B.
McCrary, 658 Liberty St., Apt. 2, Tallahassee. Fla. 32304 (904) 224-0690.

INTERIOR DECORATOR, UNPRETENTIOUS AND VERY GOOD WITH PEOPLE.
Knows all the nuts and bolts of the trade. Georgia Pearman, P.O. Box 263,
Suisun, California 94533.

INTERIOR DESIGN GRADUATE desires responsible position in residential or
commercial design. Have design experience. Resume and portfolio upon
request. Phyllis McCormack, 32-45 60 Street, Woodside, N.Y. 11377 (212)
274-0092,

INTERIOR DESIGN GRADUATE., FASHION INSTITUTE OF TECHNOLOGY. Prefer-
ence in residential design. Experience with antiques. Louise Chinn, 14 Major
Trescott Lane, Northport, N.Y. 11768 (516) 261-3368.

MAY GRADUATE INTERIOR DESIGN, PURDUE UNIVERSITY. MATURE, depend-
able and competent. Desires Jr. design position with recognized design firm
in Mid-West. Have portfolio and resume. Barbara M. Beard, Route 2, Frank-
fort, Ind. 46041 (317) 258-3077.

MS-INTERIOR DESIGN, FLORIDA STATE UNIVERSITY, BA-HUMANITIES/ART,
American College of Switzerland. Assistant Interior Designer (1975-Detroit),
Student A.S.1.D. Gladly relocate. Judy Hewitt, 412 West Jefferson St. #315,
Tallahassee, Florida 32301 (904) 224-4598

GRADUATE INTERIOR DESIGNER WITH B.A, INTERESTED IN COMMERCIAL de-
sign and related areas. Window/store display. Prefer West Coast, Daphne
Wong, 389 50th Street, Oakland, CA. 94609 (415) 654-8602

MASTER OF INDUSTRIAL DESIGN, PRATT INSTITUTE DESIRES RESPONSIBLE PO-
SITION WITH DIvERSIFIED DESIGN FIrRM IN SouTH OR WEST. Human factors
space planning for office and transporation interiors. Resume and portfolio
available upon request. John Botthoff, 11845 Garfield. Denver, Colo. 80233.

B.S. INTERIOR MERCHANDISING, RADFORD COLLEGE, Desires position in re-

tail interior design. Some professional experience, Grad. date: May 27, 1977.

Trenia G. Bell, Rt. 4, Box 56, Floyd. Va. 24091 (703) 745-4699.
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STUDENT: FRESHMAN, SENSITIVE, UNDERSTANDING MANY PEOPLE. FUTURIS-
TIC ARCHITECTURE, probably it won't be called Architecture any more. Inte-
rior design, curious, creative. Jose Hurtado, 348 Magee Avenue, Mill Valley,
CA. 94941,




In Stock Smith Metal Arts

Immediate Delivery

Photographed at the Stanford Court

You're as finicky about choosing a fine hotel
as you are about the right patisserie.

We designed The Stanford Court for you.

TAN F@ 10
8& fotel on San’ Franusggg IP\/

For people who understand thc subtle dlfferences i v

688-224
For

Ray Maresca

NEW EXECUTIVE OFFICE AND SHOWROOM ADDRESS
ird Avenue. New York. New York 10022

Atlanta+Boston 'Chicogo

Los Angeles*New York

Visit us in Houston at the A.S.1.D. Conference,



|
|
|

305 East 63 Street ‘
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MTF Half Moon

71" high,

12'%" diameter base.
Indirect 500 watt
tungsten halogen bulb
with integral dimmer.
Chrome and black with
black marble base

or white with white
marble base.

Request catalog

Interiors

Classified Advertisements
RATES: 60¢ per word per insertion. $24.00 minimum.
PRODUCTS ADVERTISING: 70¢ per word—$50.00 minimum,
DISCOUNTS: 5% discount for 6 consecutive insertions; 10% dis-
count for 12 consecutive insertions.

PAYMENT MUST ACCOMPANY ORDER. Allow 10 words for

our Box Number address and $1.00 for handling

CLOSING DATE: 25th of the second month preceding publica-
tion date

ADDRESS ALL AD ORDERS: Classified Ad Dept.. INTERIORS,
1515 Broadway. N. Y.. N. Y. 10036,
Phone: 212/764-7431

POSITIONS AVAILABLE

RITASUE SIEGEL AGENCY~Architecture, Interior and Retail design specialists
are recruited by Ms. Woody Gibson for creative international and national
corporate and consultant clients. RitaSue Siegel directs Graphic and Indus-
trial design specialties. You are invited to submit confidential resumes. All
fees employer paid. Affiliates in LA and Zurich. 60 W. 55 St NYC 10019
(212) 586-4750

SALESPERSON WANTED TO CALL ON CONTRACT/RESIDENTIAL DESIGN trade
with unusual line of casement fabrics and woven shades. Territories avail
able: South (Memphis), Midwest (St. Louis). North (Minneapolis). and
Northwest (Seattle/ Portland). Experience preferred. Send resume to P.O
Box 1405, El Cajon, Califormia 92022

VANLEIGH CONTRACT HAS JUST BEEN APPOINTED THE STEELCASE Dealer for
the Lehigh Valley in Pennsylvania. We will be moving into a beaufitul new
showroom in Allentown shortly. We need good strong Sales People with ex-
perience in the Office Furnishings Industry or a good knowledge of the Le-
high Valley who we will train. We have several sales opportunities at once
Contact Box 4185, Interiors, 1515 Broadway, New York. N.Y. 10036

DECORATIVE ARTS PERSONNEL AGENCY Merchandise Mart Chicago
Specialists in recruiting interior designers and decorators and personnel for
allied positions. This includes color and style coordinators, showroom person-
nel. Nation-wide service oriented to quality. Because of our professional
background and our experience in this field. our screening is not equaled else-
where. This service is endorsed by The Hlinois Chapter of the ASID. Call Mrs
Anne Wimbush, Director (312) 642-9449

FALCON PRODUCTS, INC., A GROWTH ORIENTED MANUFACTURER with over $20
million in sales volume in the contract and foodservice furniture field, is look-
ing for an aggressive and innovative Sales Manager. Send resume to Harvey
Greenstein, 9387 Dielman Industrial Drive, St. Louis, Missouri 53132

PROFESSIONAL SERVICES

PAINTED MURAL & ARCHITECTURAL DECORATION BY A SEASONED MASTER
Specialist in period facsimile. Virtually no size restrictions. Projects of chal-
lenging difficulty particularly welcome. All work guaranteed through installa-
tion, Company letterhead please. KENNETH STERN IN WOODSTOCK
(N.Y.. Box 498, 12498 (914) 679-9250)

DESIGNERS' ADDRESS & TELEPHONE SERVICE, Conference Room. Secretarial
Services. Private Offices. You'll find it all at Town House Offices. Inc., 127
East 59 St. (Between Park & Lexington) New York. N.Y. 10022. (212) 421-
1950. Taking personal care of designers needs since 1966.

DESIGNERS-INTERIOR ARCHITECTS. THINKING OF GOING INTO BUSINESS FOR
YOURSELF? Locate in our midtown Manhattan design studio. Share recep-
tionist, typing, conference room, extensive source library and purchase direct
from manufacturer. Contact Ms. Sicoli, 212-Mu-3-5490




POSITION WANTED

NEW YORK DESIGNER of quality retail stores. Impressive job credits. Problem
solver with high competence in interior illustration. color perspective
sketches, elevation renderings, etc. Seeks position with ambitious firm. Will
consider attractive re-location. Box 4182, Interiors, 1515 Broadway, New
York, N.Y. 10036

REPRESENTATIVES WANTED

REPS WANTED—Tomorrow Designs Ltd.. leading manufacturers of virtually
anything in mirror seeks aggressive representation in both contract and resi
dential markets. Send resume including lines now carried to: Mr. Rubens
Tomorrow Designs. 979 Third Avenue ‘New York. New York 10022

BUSINESS OPPORTUNITIES

LUCRATIVE INTERIOR DESIGN BUSINESS IN CAPE CORAL, FLORIDA, the fastest
growing city in the U.S., for sale. Annual volume over $300,000. Box 4184,
Interiors, 1515 Broadway, New York. N.Y. 10036

MISCELLANEOUS

ACCESSORIZE YOUR SHOWROOM —ESTABLISHED MANUFACTURER OF decora-
tor quality contemporary mirrors and lamps of outstanding design will acces

sorize your showroom and pay a percentage of showroom sales in exchange

for the showroom exposure. High Point—Chicago—San Francisco New
York market areas. Write Box 4183, Interiors, 1515 Broadway, New York
N.Y. 10036

Philip Graf

Custom Handprints e Fabrics
Wallcoverings in Stock

-IL!!.

L et ||

Hong Kong Fret
979 3RD AVENUE, N. Y. C. « PL 5-1448

ATLANTA: McCormack & Co. LOS ANGELES: Directional West
BETHESDA: | W Showroom MIAMI: Hugh Cochran

BOSTON: George & Frances Davison  MINNEAPOLIS: We Limited

CHICAGO: The Warner Co. PHILADELPHIA: J W Showroom
DALLAS: Gerald Hargett SAN FRANCISCO: Lawrence/Green Ltd.
HONOLULU: V. Borland Associates SEATTLE: Stephen Earls

HOUSTON: Gerald Hargett TORONTO: Lyons Wallcoverings
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Teak

Mastery
. 1S no

#7002 Fontainebleau Pattern Teak

From the decks of ancient ships and the timbered halls
of kings, to the finest floors of modern elegance the
strength, beauty and endurance of genuine Teak have
been an inspiration

That's why today the world’s most admired floors feature
exciting, prestigious Teak. It harmonizes with most any decor
and requires minimal care for lifetime beauty.

Yet, despite its outstanding superiority, Teak is priced
comparably with other quality hardwoods, carpeting and
custom vinyls

History speaks Teak

Write for Teak sample, colorful portfolio, patterns and price
list. No charge for trade or professionals.

Bangkok Industries, Inc.

1900 S. 20th St., Philadelphia, PA 19145 « (215) 334-1500

excellent taste demands it
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Creative Designs . . . ours or yours
in QUALITY Contract Furniture
““WHEN ONLY THE FINEST WILL DO’

3274 N.W. 38th Street Miami, Florida 33142 Phone: (305) 633-7621

mMmanNNiINE DECORATIVE
i LIGHTING

NEW

Complete line of decorative lighting
equipment — specifically designed for
commercial interiors.

REQUEST FULL COLOR CATALOG “M”

RAMGINNINGE compaNY Inc

P.O. BOX 1063 SHEBOYGAN, WIS. 53081

* abstracta Expands your
' design imagination

Tubular structural systems
for furniture, displays, exhibits and store fixtures

Y N

ABSTRACTA allows the designer to rapidly & easily assemble hundreds
furniture items from stock components

This office reception area was Temporary partitions in World

assembled in 1 hr. with stock Trade Ctr. assembled in a few hrs
ABSTRACTA parts with stock ABSTRACTA parts

Abstracta Structures, Inc
101 Park Avenue
New York, New York 10017
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MARKET

Donn Products, Inc. has announced
the addition of Formica MCP melamine
surfaced demountable partition group
to its Crusader line. The new melamine
surfaced panels are available in a selec-
tion of 27 woodgrains and solid colors
The system employs all-steel panel
retainers, trim, and hardware while of-
fering a broader range of styling aes-
thetics. The surface is scratch and stain
resistant, satisfies most class A fire
safety requirements and provides
sound privacy. circle 305

VIVID announces the introduction of a
system of modular seating directed
toward public space area and institu-
tional installation. Designed by Robert
Alan Martin, the collection is composed
of acrylic seating modules available in
1- 2- 3- and 4-seat sections as standard
with continuing additions. Tables, plant-
ers and other items can be interspaced
with the seating. Construction is KD
circle 306

From Intrex Inc. is a line of tables with a
1% in. thick curved edge top situated on
a 16 in. diameter polished chrome ped-

(

THE POISE EXECUTIVE CHAIR
Design: Robert Schnair
Price: Realistic

KT FURNITURIE

DRAWER 8
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COMPTON, CALIFORNIA 90224

estal base. Called the Tuscon Series
=92020, the tables are available with a
variety of top finishes including eleven
lacquer colors, four woods, and four
burls. The table is offered in three sizes.

circle 307

Halo Lighting has introduced an Add-
On Emergency Pack to its series of exit
lights. The unit is available in 120 volt
and 277 volt version, and meets or ex-
ceeds all OSHA, NEC and NFPA re-
quirements. The sealed, rechargable
battery automatically switches on in a
power failure, and maintenance free op-
eration is provided by solid state com-
ponents circle 308

A new collection of twenty-nine woven
wood patterns has been introduced by
Del Mar Loomcrafted Woven Wood,
bringing the total collection to over 100
patterns. Called Del Mar Fashion
Group, the new patterns are available
as shades, draperies, room dividers,
etc., and also special accent pieces
such as valances and wall treatments
Overall, the collection emphasizes rusts
and other natural colors, and open and
closed weave patterns are featured with
avariety of wood tones circle 309

Techniques In Wood has developed

an acoustical screen to accept shelf

loads while in a free-standing position
circle 310

Photo credit for

podiatrists’ offices

Our apologies to Lowell Bodger for
omission of a credit which mysteriously
dropped out between the two smaller
color photos on page 123 in the May
1977 issue of INTERIORS. The article
presented offices for two podiatrists,
designed by Michael Rubin and Henry
Smith-Miller




