




A reflection of leadership. Baker executive office desig 

in the North j^mcrican Philips Corporation. New York executive suite. 
Baker Furniture. 4^4 Merchandise Mart. Chicago, Illinois 606^4
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NEWS
Museum of Broadcasting 
preserves a half-century 
of radio and TV programs

Women in 
architecture 
and design

Motifs from nature in a reception roo< 
tor the Walker-Gordon Milk Co.. Etisz 
l3eth Coit. Architect. 1931.

a competition of the 1890s, Jui'. 
Morgan's design for San Simoon 
the work of Marion Mahoney Grit 
fin, a 1948 solar house by Eleano 
Raymond, and the theoreticc 
studies (some of them in cotlabo 
ration with Louis Kahn) of Ann 
Tyng.

Susana Torre, whose own do 
sign work appears in this issue 
was both curator of the show an 
editor of the book. Marita O'Har 
and Deborah Nevins of the Arch 
tecturai League of New York con 
tributed important work as exhib 
co-ordinators; Cynthia Rock wa 
assistant for the installation; an 
Naomi Left prepared both th 
book’s intriguing historic cha 
and the exhibit's audio-visue 
presentation of contemporar 
work

Support came from the Arch 
tecturai League’s J. Clawso 
Mills Fund, the National Endov, 
ment for the Arts, the New Yor 
Slate Council on the Arts, th 
CBS Foundation, IBM, the Harr 
Winston Corp., the Monsanl 
Fund, and Charette.

Women's involvement in Amen* 
can design has been more exten­
sive and more valuable than is 
commonly acknowledged. Set­
ting the record straight is a show 
at the Brooklyn Museum until 
April 17. ‘Women in American 
Architecture and Design: An His­
tone and Contemporary Perspec­
tive.” After Brooklyn, the show 
will travel to MIT’s Hayden Gal­
lery, to the Colorado Springs Fine 
Arts Center, and to other cities. It 
IS complemented by the publica­
tion of a handsome book of the 
same name (Whitney Library of 
Design, New York, 224 pages, 
250 illustrations, historic chart, 
notes, bibliography, $22.95).

Most of the material has never 
been published or exhibited be­
fore. It includes 139 projects, 
some experimental, some tradi­
tional, some by professionals, 
some by non-professionals. In­
cluded are winning designs from

Custom designed consoles provide 
facilities in the Broadcast Study Cen­
ter for eight separate screenings at the 
same time, or tor the same broadcast 
to Oe viewed or heard simultaneously. 
(Elliot Fine photos.)

Library, index room of the Museum of 
Broadcasting is part of three floors, 
designed by John Beyer. AIA. of Beyer 
Blinder Belle. New York architects.

tion in a broadcast console. As 
Mr. Cook put It, the museum is a 
‘’taproot into our past.”

The public is given a first sam­
pling for free. Thereafter, one 
must become a member at nomi­
nal fees (student rate is $20 per 
year).

Mary Martin flew through the air 
as Peter Pan, and Franklin D. 
Roosevelt gave a fireside chat 
during Alistair Cook's narrated 
tour of the new Museum of Broad­
casting in New York. It all hap­
pened on tape—via audio/visual 
cassettes at the recently opened 
facilities, established under a 
grant from CBS chairman, William 
S, Paley. The interior design was 
by the architectural/ptanning of­
fice of Beyer Blinder Belle.

Three floors of the building at 1 
East 53rd Street, adjacent to 
"vestpocket” Paley Park, provide 

storage, cataloguing, and exhibi­
tion of thousands of radio pro­
grams (from KDKA’s coverage of 
Harding's election in 1921) and 
television programs (dating from 
1948). An hour’s broadcast mate­
rial. in video or audio cassette 
form, occupies less space than a 
single ordinary book, and gener­
ally takes less than two minutes to 
obtain the desired cassette from 
the time it is requested to inser­

Seats
Robert Saudek, visiting lecturer 

in visual studies at Harvard and 
creator of TV’s '’Omnibus” 
series, is president of the mu­
seum. Assisting Beyer Blinder 
Belle in creating the handsome 
and functional interior design was 
Howard Brandston, lighting de­
signer. Lawrence Wittman & Co, 
and County Neon Sign Corp, cus­
tom produced the audio'visual 
consoles, Thomas C, Baer Inc. 
was the furniture contractor, and 
Woodrite Inc. supplied the cus­
tom woodworking. Total cost of 
the renovation of three floors, in­
cluding furniture and consoles 
($6,000 each) amounted to 
$257,000

At the Yale University Art Gallery, 
now through April 17. is'‘Seats.” 
an exhibition of American chairs, 
stools, benches, and settles. The 
earliest of the 75 examples shown 
IS dated 1640, the most recent, 
1970. An accompanying slide 
show. "Just Seats?”, examines 
special seating functions such as 
astronauts' couches and barbers’ 
chairs. Installation design is by 
Charles Belson; the slide show by 
Christopher Campbell

Fromthe Yale show and from frte ac­
companying book by Patricia E. Kan 
an fames lounge chair for Herman 
Miller, and a beech rocker by Thonet 
Brothers

continued on page 
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NEWS continued from page 4

IBD student rally
The fifth annual student design 
rally sponsored by the Carolinas 
chapter of the Institute of Busi­
ness Designers was held Feb. 2-4 
in High Point. In addition to plant 
tours and discussions, there were 
awards for winners in the student 
design competition. Although 
only one first prize ($500) had 
been announced for individual 
projects, the quality of submis­

sions was so high that two firsts 
were given, to Elizabeth Cohen 
of Auburn Univ,. and to Donnan 
Huddleston of the Univ. of Ten­
nessee. A second prize was given 
fo Walker T. Candler, also of Au­
burn, and two mentions to Beth 
A. Roby and Donna K. Davis, 
both of Auburn.

For groups entering together, 
one mention was given to the

Univ, of Tenn. team of Davi 
Law, Paul Law, and ChristI 
Gamp, another mention to Ju< 
Gray, Sherry Little, and Jocely 
Stroupe, also of Tenn.

In the category of product de 
sign, a $250 prize went to Jame 
Paul Proia of Virginia Commor 
wealth Univ., and a $100 prize t 
Sheri Pace of the Umv, c 
Georgia.

Braun prizes
Prizes for industrial design, 
awarded every second year or so 
for the past decade, are an­
nounced again for 1977 by the fa­
mous German firm of Braun. 
(Their chief designer. Dieter 
Rams, is also the designer of a 
line of furniture which Jack Lenor 
Larsen has recently begun to of­
fer.) Only the young need apply 
(less than 35 years old and a pro­
fessional designer for less than 
two years), and entries are due 
July 15. For information, write 
Braun AG. Information-sabtei- 
lung, Postfach 115. 6242 Kron- 
berg, West Germany.

Resources Council Gives Awards
blinds, Riviera Tiltone Duo-co 
ored Blinds by the Levolor Desig 
Department for Levolor Loren 
zen; for contemporary printe 
fabrics, Pastorale-Sheer by th 
Larsen Design Studio for Jack L( 
nor Larsen; for office contract fu 
niture. the Ergon chair by Williar 
Stumpf for Herman Miller; fc 
general contract furniture, th 
Modular Sofa Group by Ray Wi 
kes, also for Herman Miller.

The sixth annual Product Design 
Awards have been given by the 
Resources Council. Choices 
were made from more than 200 
entries by an 11-member jury 
which included residential inte­
riors Editor Richard W. Jones.

series. Desk Top Accessory Units 
designed by Paul Mayen for Ar­
chitectural Supplements: for 
lighting. Designers’ Fluorescent 
by the Habitat Design team for 
Habitat; for hard surface flooring, 
Barnside vinyl by Sylvia Gold 
Spellos for Eden Manufacturing: 
for commercial broadloom car­
pet, Quadro hi-lo Berber broad­
loom by Alan Meiselman for Sax­
ony; for window shades and

Tehran
Library
Competition

Winners Included: for technical 
innovations. Tied Dyed floor can­
vas designed by Maya for Maya/ 
Romanoff; for decorative acces-

T'The Iranian government an­
nounces an international compe­
tition for the design of a 100.000 
square meter (that's over a million 
square feet) library building in 
Tehran. Thirteen prizes totaling 
$200,000 will be given, and the 
first prize winner will recieve 
$50,000, as well as the commis­
sion to design the project. Com­
petition documents and further 
information are available from the 
Pahlavi National Library Project, 
Committe for the International Ar­
chitectural Competition, Arya- 
mehr Square, 9 Bisotun Avenue, 
Tehran, Iran. There isa $70 regis­
tration fee. Registration ends 
April 19, and entries are due Jan­
uary 20, 1978.

Habitat's Designers' FluorescentRay Wilke's Modular Sofa Group tor Herman Miller

Ohio project 
honored

Saxony Carpet's Ouadro. designed cl 
Alan M&seiman 1

Paul Mayen's Desk Top Accessories 
for Architectural Supplements

Bill Stumpf's Ergon Chair for Herman 
Miller

William Dorsky Associates of 
Cleveland. Ohio, and Miami, Flor­
ida, received the first place award 
in a national competition spon­
sored by the Society of American 
Registered Architects for a mini­
mall project in Ohio.

Heavy use of brick flooring, 
boutique-theme retail spaces and 
atrium entrances are features of 
the 115,000 square foot building.

Presentation of the award was 
made at the Society's recent con­
vention in Atlanta.

National Trust’s New Home
The National Trust for Historic 
Presen/ation has bought for its 
own use one of Washington's Na­
tional Historic Landmarks, the 
1917 Mellon Apartments de­
signed by J. H. DeSibour. The 
Washington firm of David N. Yer- 
kes and Associates has been 
commissioned to adapt the build­
ing for its new owner. In addition

to industrialist Andrew W, Mellow 
former tenants include art deaU 
Lord Joseph Duveen and "ho? 
ess with the mostes"’ Perl 
Mesta, The Trust will continue 1 
maintain and use Decatur Hou?< 
its present headquarters, an 
some of the Mellon building rr 
be rented to others, thus helpio 
to finance the venture.

continued on page
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Wilson Art
DE6IGN GftOUPI

Wilson Art brand Design Group I 
offers you an exceptionally wide 
range of solid color options > including 
new Camel selected by many designers 
as the ideal retail store fixture color. 

Soft and quiet to loud and strong, the new Wilson Art brand solid colors in Design 
Group I were carefully selected for your contemporary needs. Write for the 
Wilson Art brand Solid Colors brochure - the designer’s own collection from the 
new design leader.

idcoloft
Tomorrow's design innovations . . .

available for the way we live today.

%^IIUII10n HRTTV

WILSON ART BRAND LAMINATED PLASTIC

Copyright^. Ralph Wilson Plastics Co . 600 General Bruce Or.. Temple. TX 76SC1 
manufacturers of Wilson Art high-pressure lammaled plastics. Chem-Surl. Tuf-Surf. Dor-Surf. Metallics and Contact Adhesives
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NEWS Carpet newsThe firm of Lawrence Halprin 
& Associates has Deen pur­
chased by five senior associates 
of the firm, Donald Ray Carter, 
WiUiam R. Hull, Satoru NIshita, 
E. Byron McCulley, and Harold 
Baxter. Halprin will remain in­
volved with the design of a se- 
fected number of the firm’s proj­
ects, but has formed a new firm, 
RoundHouse, for the pursuit of 
his interests in experimental de­
sign work.

Richmond, Manholfand 
Marsh, commercial space plan­
ners. have opened a new Denver 
office that will be directed by 
company president Burt M. Rich­
mond; the company headquar­
ters in Chicago will be directed by 
Executive Vice-President William 
H. Manhoff.

People, firms
and

James Wade has been named 
to the newly created post Director 
of Marketing Communications for 
the Philadelphia Carpet Co. 
Cartersville, Ga, Wade was for­
merly a Vice-President of the J. 
Walter Thompson Co.

Carpets International US
has named Syd Preiss Vice Pre 
ident of Sales.showrooms

Charles Eames. Romaldo Giur- 
gola, and Ada Louise Huxtable
are among those elected new 
members of The American, Acad­
emy and Institute of Arts and Let­
ters.

The Museum of Modern Art, New 
York, has chosen Cesar Pelli as 
the architect of its proposed ad­
dition, which is to include new 
gallery space and a tower of con­
dominium apartments. Pelli is the 
new Dean of Yale's School of 
Architecture, and his previous 
work includes (with the firm of 
Gruen Associates) Los Angeles’ c 
Pacific Design Center.

Jack Dunbar, formerly Associate -g 
Partner of Skidmore, Owings & ig 
Merrill, has left that firm to join 
Lydia De Polo in a new interior 
design partnership, (De Polo’s in­
teriors for a law firm were pub­
lished in INTERIORS, June, 1975, 
and she is also a former SOM em­
ployee). The new firm will retain 
the title De Polo Inc. and will 
have Its offices at 515 Madison 
Ave., New York.

The advisory board of gover­
nors ot the Dallas Market Center 
announces that Bill Hersman of 
Theo’s, Inc. has been re-elected 
as Chairman. Also elected to a 
new term is C. J. Hall ot C. J. Hall 
Associates Phil Miller of 
Schumacher has been elected 
as a new member.

John MacKenzIe Kerr has 
been named Director of Design 
tor Scientific Environmentats, 
Inc., the New York interior design 
and food service planning firm. 
Kerr was formerly Director of De­
sign for the Loews Corporation.

The new President of the Amer­
ican Academy in Rome is Bill N. 
Lacy, FAIA. For the past five 
years, Lacy has been Director ot 
Architecture and Design for the 
National Endowment for the Arts, 
and he has also served as Execu­
tive Director of the Federal De­
sign Improvement Program.

John F. Deery has been 
elected President of the Jorges 
Carpet Mills of Rossville, 
Georgia, and Denis N. Dobosh 
Vice-President EdwardW. 
Jorges continues as Chairman of 
the Board and Chief Executive 
Cfficer.

Lawrence Woods, Preside 
of Contract Carpet and Intei
ors. has announced the torr 
ation ot the nation's first minont 
owned carpel manufacturn 
company, Commercial Contra 
Carpet Mill, Inc. Woods will ah 
be President of the manufa 
taring company, which will be I 
cated in Calhoun, Georgia. Tl 
company, a joint venture with tl 
Marjon Carpet Mill, Inc., w 
have a minimum manufacturn 
capability of 25,000 sq. yds. p 
day.

r

Dow Badische has recently ac­
quired ownership of spun yarn 
plants in Allendale. S.C., and Syl- 
vania, Georgia, and plans remod­
eling and expansion of the Allen- 
dale plant. President E. L. 
Stenzel predicts a '‘relatively 
good” year for carpet sales, with 
a growth rate of 6 to 8 percent for 
1977

IimJj^
0-

'll

kSpace planning and design 
consultants fSD Inc. have named 
Michael Pinto Vice-President in 
charge ot their Houston office.

Martin Bender and Victor Sa- 
wan of Los Angeles have formed 
their own firm, Wesley Allen, 
Inc., with manufacturing facilities 
for sofas, beds, day beds and ac­
cessories, featuring the "Leg­
acy” line of solid brass items.

Leon Barmache ot Leon Bar- 
mache Associates and Ira Paris 
of Paris Commercial Interiors, for­
merly friendly competitors, have 
joined in the formation ot a new 
partnership. Barmache-Paris 
Design Associates, Ltd. Their 
offices will be at 225 East 57th St., 
New York.

Thomas W. Ferguson, Jr., a
Vice-President of the National 
Gypsum Co., has been named 
President of the Tile Council of 
America, succeeding Fred H. 
McIntyre, Jr.

Frederick J. Batson, Jr., Pres- 
ident of Kittinger, has an­
nounced the appointment ot Wil- 
liam E. DeBlaay as Chief 
Designer for the firm. His past ex­
perience includes work with the 
John Widdicomb Co. and free­
lance furniture design.

InterArc, the interior design 
subsidiary of Helfmuth, Obata & 
Kassabaum, has moved to new 
offices in the Boatman's Tower, a 
22-story St. Louis structure de­
signed by the HOK firm.

Robert J. Nash, FAIA, has 
been elected President of the Na­
tional Organization of Minority Ar­
chitects.

National ASID news
I

%

% f
/

^#1
y-I ^' V JC■-rI

ASiD officers Schwartz. St. Clair. FhiCCs. Witte. Jones. 
New national officers of the 
American Society of Interior De­
signers have been announced. H.
Albert Phibbs, FASID. of Denver 
will be the organization's 1977 
President; Richard W. Jones,
FASID. immediate past president 
and Editor of RESIDENTIAL INTE­
RIORS, will be Chairman of the 
ASID Educational Foundation; Ir­
ving Schwartz, FASID,
Champaign. III., will be First Vice- 
President: D. Colman Witte, FA­
SID, Philadelphia, wilt be National 
Treasurer, and Rita St. Clair,
FASID, Baltimore, will be Na­
tional ^cretary.

Regional Vice-Presidents have 
also been elected. (Together with 
the five national officers they con­
stitute the national board's Exec­
utive Committee.) They are.
Sherwood Falsgraf, Cleveland.
East Central Region: William Lee 
Joel III, Richmond, Mid-Atlantic 
Region; David M. Rice, Omaha.
Midwest Region; Dorothy Jor­
gensen, Montville, N.J., North­

east Region; David W. Hall, Oa 
land. North Pacific Regio 
Susan Cohen, Tucson, Roc 
Mountain Region, Stephen Ac 
erman, Jr., Atlanta, Southea 
Region, Sammye Erickson, ^ 
hambra. Southern California R 
gion. Edward Perrault, FASH 
Houston, Southwest Region: ar 
Joan Blutter, FASID, Chicag 
West Central Region.

The ASID has also named tv 
new Honorary Members ar 
three new Life Members. Tl 
Honorary Members are Dr. Sar 
uel C. Miller, Director a: 
Trustee ot the Newark Museuf 
and Mary Moffett, an innovati' 
educator in housing and interi 
design at Louisiana Tech, Tho: 
named to Life Membership are i 
sie Simpson, Los Angeles, V 
ginia McLellan, La Jolla, Ca 
and Derek Fairman, San Fra 
cisco.

Marc Janecki ot Baltimore h 
been elected President of tt 
ASID's National Student Counci

S

5
o

2

CQ

circle 6 on reader service card8 INTERIORS MAR 77



CROWN IMPERIAL
!• hotn thv

SEQUEL COLUCTION
OvaiKnad & slrM by 
JOHN LEICH 5PATH

HtiBc by RUTH BROOKS

Vj





Chadwick makes sure the 
dramatic first impression 
you create will also be 
a lasting one.

It rambles and winds through the 
environment like a colorful serpent. 
Chadwick by Herman Miller. A stunning 
curvilinear seating solution for reception 
and lounge areas.

Here is an opportunity for you to make a 
bold design statement in any area. Unleash 
your imagination and weave beautifully 
sculptured Chadwick modules throughout 
your space. Be assured that beneath that 
beauty is intrinsic Herman Miller quality.
In seating which will be a joy to look and 
sit upon for years to come.

For further information, contact 
Herman Miller Inc., Zeeland, Michigan, 
49464; Telephone (616) 772-3442.

circle 7 on reader service card
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LouverDrapes: Our elegant, solid vinyl 
louvers are guaranteed for 3 years.

Some vertical blinds made of metal are 
noisy. Our LouverDrapes don't make noise. 
They’re made of solid 
strong, and dust free. They’re also cool in the 
summer and warm in the winter.

So when it comes to controlling light and 
heat LouverDrape does it beautifully. And 
what makes it more beautiful is our exclusive 
3 year guarantee. Here it is: “LouverDrape’s 
solid vinyl louvers installed in LouverDrape 
hardware are guaranteed for three years to

look and operate just as they do when first 
installed”.

LouverDrape vertical blind hardware and 
solid vinyl louvers. Wherever you shop for 
window coverings.
Write for the free 32 page “Vertical Imagination" brochure.

vinyl. They’re quiet,

^ LouverDrape
LOUVERDRAPE INC 1100 COLORADO AVENUE DEPT 16 SANTA MONICA CA 90401
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And you thoi^t that 
B.F. Goodrich 

only made whitewalls
circle 9 on reader service card
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But we can make red walls, green walls, or gold 
walls. Bamboard walls. And grasscloth walls. Walls 
that have a look of leather. Full rich vinyl textured 
walls of all kinds.

And the B.F.Goodrich name is your assurance 
that they’re quality vinyl wallcoverings. The very 
>est we can manufacture.

Each pattern and design stands out because 
weVe added a bit more to the textures. They’re 
thick. Deep.

And because our wallcoverings are made of 
fabric backed vinyl, they’re strong. And tough too. 
So the beauty never fades.

B.F.Goodrich vinyl textures can take a lot

more wear and tear than paint can. And you won’t 
face the cost and hassle of regular repainting.

Think about it. And when 
it’s time to cover your walls, 
specify B.F.Goodrich.

Get a hold of our KoroseaF 
swatch book. Check Sweets for 
your nearest BFG distributor or K 
call Sweets Buyline 
(800) 255-6880.

B.F.Goodrich. Our name 
says it’s the best.



The Sting
Nobody gets a buzz from 
carpets that carry our Zefstat^ 
anti-shock carpet warranty.

Whenever you specify contract carpets, look 
for the ones that say Zefstat — and Performance 
Certification. It’s your guarantee against get­
ting stung. For further help with your carpet 
specifying problems, contact our Contract 
Carpet Consultants Service and ask for our 
Zefstat Carpet Warranty BtK>klet.

At Dow Badische. static control is engineered 
into fibers and yams before they are shipped 
to the mill for conversion into carpets.Thcn. to 
make doubly sure it's permanent, mills return 
samples of the finished carpets to us for 
performance testing.

Our static generation test is one of the toughest 
in the industry. It determines under controlled 
temperature and humidity conditions, whether 
the static electricity caused by f(K)t traffic is 
below the level of human sensitivity. Only 
those carpets that pass can carry our Zefstat 
Carpet Warranty. It ensures static control for 
5 years or the useful life of the carpet.This is 
just one of many different performance t«*sts we 
put carpets through before they can carry our 
well-known Performance Certification label.

Dow Badische Company.Create Center 
Williamsburg. Va. 23185 
(804)887-6573

DOWPERFORMANa
CERTIFICATION

BADISCHE

/(■fst.tt ” is .1 rc<|ist<‘r('<i triidcnuirk nl l)<>u' Baidtstiu'

Dow Badische produces acrylic and nylon 
fibers and yams esp^ially engineered for 
carpets of beauty and performance.



You are 
cordially 

invited...
to visit our beautifully 

appointed showrooms, where you 
will find fine furnishings for 

both residential and contract use.

BEYLERIAN
Innovations In Design

DUNBAR
The Ultimate Expression of Good Taste 

EMPIRE STATE CHAIR CO. 
Commercial Contract Furniture- 

Chairs, Tables and Banquettes 
PICKS REED 

Rattan Furniture and Accessories 
for Leisure Living 

KENT-COSTIKYAN 
Antique Custom Rugs, 

Plain Carpets, Cleaning, Repairing 
KITTINGER 

Reproductions of Distinguished 
18th Century Mahogany Furniture 

LIGHTING ASSOCIATES 
Contemporary Lighting, 

Lamps and Crafts 
WM. LYONS DESIGN CRAFT 

Custom Cabinets 
Wall Treatments, Mirrors, 

Tables, Chandeliers 
MITCH MORSE GALLERY 

Original Paintings, Publishers 
Original Graphics, Artists’ Agents

ROMWEBER
Furniture of Timeless Beauty 

SMITH & WATSON 
Makers and Importers of 

Fine English Furniture 
THONET 

Manufacturers of 
Contract Furniture since 1830 

TROUVAILLES 
French, English Reproductions, 

Antiques and Decorative Accessories
TURNER 

A Showcase of Ingenious, 
Aesthetically Dramatic Designs 

WOOD & HOGAN 
Largest Wholesale Selection of 

Fine English Furniture 
WYCOMBE, MEYER 

Furniture
Upholstered, Steel, Plexiglas, 

Wood—Contemporary, T raditional

it

Decorative Arts Center 
305 East 63rd Street

M \/ 4 nA44



Mies van der Rohe
The Museum of Modern Art
Knoll International

Mie8 van der Rohe: Furniture aa 
Drawings” opened at The Museua 
of Modern Art on March 3. We ml 
the eight furniture prototypes foil 
the exhibit—are proud to have | 

shared in this important moment I 
design. |

^4
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1 add these Mies Archives 
uduotions to our already 
iisive Mies Collection. \^e think 
•ctors will covet the des^nis we 
■ not produced before: the MR 
iiing frame cliair (1932). the 
iirinless chaise lon^fue and coffee

table (1931), and the Tu^endhat 
chair with arms (1929)—we 
restored two of these chairs from the 
Tu|Eendhat House for The Museum. 
Also *^new** are the Tu|cendhat and 
inodihed MR chairs covered in 
fabric.

The exhibit at The Modern runs 
from March 3 to May 3 and you can 
see our Mies Collection at the Knoll 
showroom nearest you soon.

Knoll International
7T5 Fifth Avenue, New York 10022

circle 10 on reader service card



alex Stuart design • A KIRSCH COMPANY

SHOWROOMS:
LOS ANGELES; HOME fURNISHINCS MART. 
DALLAS: TRADE MART.
CHICAGO: MERCHANDISE MART 
SAN FRANCISCO; THE ICEHOUSE. 
VANCOUVER B.C.: THE NEWSOME AGENCIES.

FOR BROCHURES...
SEND TO DEPT. I 
ALEX STUART DESIGN INC, 
20735 SUPERIOR STREET 
CHATSWORTH, CALIF. 91 .HI 
(213) 998-1332

MANUFACTURERS OF LUXURY FURNISHINGS FOR THE EXECUTIVE SUITE • DESKS • FILE CABINETS • OCCASIONAL TABLES • BOOKCASES • CREDENZAS • CONFERENCE



►
►
►
►
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KiesH^-Hes 
eliminales 

the need for 
paper backing

With FAB-BAC WC acrylic hackini^ that lets you use 
almost any fabric for wall coverin.i^.

But that’s not all we can do for fabric. Through our 
Arista Dyeing Division, we can match any color precisely. 
We’ll a{)ply Scotchman!* or Zepel" to repel stains. And we’ll 
flamopr(K)f to meet stringent regulations.

We do it all—and fast.

Finishing and Custom Dyeing of Decorative Fabrics
519 West ;?8th St., New York 10018 • 1011 Wood St., Philadelphia 19107 • 1714 Euclid St., Santa Monica 90404



Now...specify carpet with 
twice the backing adhesion 

to fight off rippling and buckling.

and cut edges for trench headers 
and phone outlets.

HOTBAC, in short, offers 
you longer wear and less frequent 
replacement. Ask your supplier 
for carpet made with HOTBAC.
Or we’ll be glad to tell you where yc 
can obtain it Just circle the reader 
service number.

caused by delamination of the 
secondary back.

And carpet made with HOTBAC 
can provide a superior tuft bind that 
virtually eliminates the problem of 
deliberate or accidental snagging. 
The superior hot melt bonding 
system also reduces unsightly, 
destructive raveling along seams

Du Pont's HOTBAC^^ resin 
system for premium contract carpet 
can give you twice as strong 
adhesion between primary and 
secondary backing as latex gives. In 
heavy traffic areas and under chair 
casters or other wheel-borne traffic 
this carpet stubbornly resists the 
unsightly buckling and rippling

Contract carpet bonded with DuPont HOTBAC
circle 13 on reader service card

Reg. <J.S. Pat & Tm. Off. for resin used in carpet manufacture. us STM Ol“



Forms+sufFacES
A fresh new approach to sculptured ceramic walls reflects the character of the clay 

and the strong sensitive strokes of an artist working over large surface areas.

Forms & Surfaces Box 5215 Santa Barbara, California 93108 (805)969-4767



MARKET Worthy new textures 
and patterns for 
windows and walls

continued from page 12

Riverdale Specifier/
Cohama Decorative Fabrics
Safety comes first with two new 
lines—prints and knitted case­
ments. The Fire Stop treatment, 
evolved from fabrics tor chil­
drens' sleepwear, assures flame 
retardancy and full washabihty. 
Prints on 100% cotton come in six 
patterns, each having 5/6 color- 
ways, ranging from florals, dots 
and a herringbone to geometries 
(“Skandia,” tx)ttom photo). De­
signers and architects will appre­
ciate the knitted casement line 
(two shown below), called the 
"Space Planner Collection," wo­
ven mainly of Verel modacrylic 
with rayon, polyester and flax 
added. Widths are 48 in. Four pat­
terns in natural tones come in 
three colorways.

Gilford
Walls can be warm and pleas­
urably tactile with the 1977 col­
lection of natural fabric wall­
coverings called The Easy Life. 
Select from 92 pattern /colorways 
m widths from 24 in. to 56 in. and 
many textures—from a basic 
tweedy look (below) to linen warp 
vertical stripes. While most are of 
Belgian linen, there are also 
nubby Berber wools and Indian 
cottons.

Souveran Fabrics Corp.
West Germany's leading graphic This five-year-old firm exhibits 
textile designers, Antoinette de expert hand in design and inn 
Boer, expresses her interest in ar- vation for its wallcoverings ai 
chitecture with four hand-printed fabrics. Newest wallcoverings a 
fabrics. "Zodiac" (be/ow), one of (below, from lop to bottorr 
two drapery qualities, is 100% "Blaze." of solid lines that foi 
cotton, in 50 in. width. Natural an orderly melange of rectangk 
folds of the material cause a squares, diamonds and V 
pleasing relationship between the "Wheat," with an 18 in. repe: 
precise, alternating diamond and and "Pebbles" with a 28 in. r 
herringbone patterns. Two small peat. All designs available in i 
print upholstery fabrics are hand- in. widths and custom colors c 
printed on highly durable Ramie any background Don't miss firn 
cloth. The "Zodiac" pattern otherexclusive—sandtextures. 
comes in a 50 in. width. The tab- circle 2(

First Editions

circle 201

rics are also excellent for wall-
circle 203coverings.
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A flick of the storage unit and it’s a bed!

This is interlubke, the quintes­
sence of excellence in cabinet wall 
systems. Superbly crafted com­
ponents and variable interior 
fittings provide endless functional 
variety. It’s engineered for ulti­
mate flexibility so each proud 
owner can do his own thing to fit 
his own life style. And he can 
take it with him when he moves 
because the system is entirely 
moveable requiring no attachment 
to wall, floor or ceiling.

Designed to accommodate 
every storage need from bar to 
hi-fi, interlubke units create walls 
and closets where there were 
none, with uniquely hinged beds, 
desks, tobies that fold out of sight 
when not in use.

The color Is a neutral polyester 
white to go with every color and 
every style of decor.

ICF
International Contract Furnishings, Inc.

ICF/NewYork: 145 East 57th St 
(212) 752-5870

ICF/Chicago; 1010 Merchandise Mart 
ICF/Boston: 27 Stanhope Street 
ICF/San Francisco: The Ice House

circle 15 on reader service card
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The Accessories You
Asked For:

reflection booo
By Eldon*

Discover all the colors and items for yourself, 
Send for the new Eldon Reflection 2000 brochure 
now...the line designed with designers in mind.

We've created a line of desk accessories that 
provide you with a dramatic departure from the 
ordinary. And, best of all, Reflection 2000 lets you 
offer your clients a complete set at an easy-to- 
afford price.

Profitable and beautiful. Reflection 2000 com­
pletes the project with a coordinated touch at any 
level of organization.

ELDON OFRCE PRODUCTS
5330 W 102nd S( Los Angciss. Calif 90045 i (213) 641-5600 
Division ol Eldon Industries. Inc.
(In Canada. 50 Prince Andrews Place. Don Mills, Ontario)

circle 16 on reader service card
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New Flor-Ever is commercial flooring at its best— 
designed like no other floor to meet changing 
commercial needs and demands, including 
virtually seamless installation in most 
applications.

Flor-Ever is a maintenance saver. Its 
availability in 12 foot widths for seamless or 
minimum seam installation means fewer soil

The
vinyl flooring 

designed 
especially 

to meet the needs
traps and easier, faster cleaning. Fewer seams 
also mean faster, more dependable installations.

Its no-wax finish cleans easily, and gentle 
embossing enhances Flor-Ever texture but doesn't 
trap soil. Its extra-heavy commercial wear layer 
tests at new highs in resistance to abrasion 
and the problem stains in health care, food 
service, school, office and beauty shop 
application.

Great design and color workability.
Flor-Ever is an appealing texture of subtle 

H|H_ colorations to blend with any
commercial interior. A broad,

tomorrow's most popular 
commercial trends in color and design. 

Flor-Ever meets the specification requirements 
of F.S.-L.F.-001641, Type III, Class 1, and F.H.A.

of commercial 
installation

Minimum Property Standards for Single Family
and Multi-Family Units. Meets H.E.W. requirements
under the Hill-Burton Act with smoke generation
of 450 or less. Flame Spread ASTM E-84 Tunnel
Test of 75 or less, Class B rating with

0 Fuel Contribution. Installs
on, above or below grade.
Consider all oftheexceptional

advantages of new Flor-Ever at a
cost close to VA tile, and it makes

sense to consider it for your next
installation. For specifications and

your sample book, write or call Contrac
Sales Manager, Congoleum Corporation

Resilient Flooring Division, 195
Belgrove Dr., Kearny, NJ 07032.

(201)991-1000.

ijriohl 1Q77



Fraternal

Other fabric companies offer quality lines of
Berber wool too. But when you look at their

prices, you’d think there was a world wide
shortage of sheep. Berber wool is a high quality 

fabric. But why should the supplier’s markup
be inflated just because the fabric is 

exceptional in quality?
Compare this sample of Berber wool to the one
on the opposite page. Perhaps you II notice the

very slight difference in weave. And the minor
variation in content proportions. But otherwise

Lazarus Berber wool and the other supplier’s
Berber wool look alike. The only real difference

is written on the price tag. *'■' Con\petitiveWooii)pholiitery 
; 53%Wool,35%Rayon..12%CotMn

Sales Representatives
Atlanta (404) 351-1169 ■ Boston (617) 787-3964 
Denver (303) 343-4148 • Detroit (313) 941-7228 

San Diego (714) 271 -6100 ■ Dallas (214) 243-4003 
Philadelphia (215) 725-9009

Showrooms
New York (212) 736-6200 ♦ Chicago (312) 381-5988 

Seattle (206) 454-2139 • Los Angeles (213) 559-6690 
San Francisco (415) 398-1172

circle 16 on reader service card
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from Lazarus Fabncs, you re saving money.
Berber wool from Lazarus 
is $3.00 to $4.00 less 
expensive.’^
Lazarus has fine quality Berber wools from the 
exact same mills as the others, but we offer 
them to you for at least $3.00 to $4,00 less per 
yard. At Lazarus, we believe in making a profit, 
not a killing. The way we look at it. if we can 
save you $3.00 to $4.00 a yard or more on 
Berber wool, you might select Lazarus Berber 
wool more often.
Lazarus also offers a special flexible backing 
of woven rayon and cotton which molds easily 
and consistently to the unit you're upholster­
ing. And the backing holds its shape. So next 
time you decide to specify Berber wool, 
consider the price, and make Lazarus your 
primary source.

r « ♦ r

■5

•V-V

« -*■■■ •%

*•«u
9 -9 tr

■t

• ^ ^
*

- La<ar«* Wool OiiagtinaitJptiolStery 
' 51%Wodl48%R«y»n.14%Cotton-V'-

IB inch memo samples are available from 
our regional sales offices on request for 
all drapery and upholstery goods within 
just 48 hours. Contact the Lazarus sales 
represenfaf/Ve or showroom nearest you.
To ta/k to a customer service 
represenfaf/ve call The Primary Source 
collect at (212) 736-6200.
*Pric« ditf.rwitial on a comparison of published 
price lists h'om Lazarus fabrics and a random sample of competitors.



MARKETcontinued from page 24

New showroom reflects 
Eric Lauren’s super seating

Mirrored walls, floating fabric 
panels, and basketed dried flora! 
arrangements conjure the back­
ground for Eric Lauren’s new 
showroom in New York’s A and D 
Building at 964 Third Avenue, The 
furniture collection of curvilinear 
modular seating units made its 
debut attired in an array of Jack 
Lenor Larsen’s finest upholstery 
fabrics—from a cotton print that 
whisks off for laundering {using 
zippers, buttons, and velcro) to 
wools, silk suedes, patterned vel­
vets. Additionally, the showroom 
follows the boutique trend by in­
corporating Larsen's wall­
coverings. carpets, and person­
ally selected accessories that are 
so prominent in Larsen’s own liv­
ing pattern. A series of Parsons 
and cube tables in olive ash and 
walnut burl are handsome addi­
tions.

Collaborative designers of the 
showroom were Michael Carrico, 
manager, and Harvey Bernstein, 
design and graphic consultant. 
Jerome D. Apter, executive vice 
president of Tech Furniture, is 
one of the prime Eric Lauren sup­
pliers.

Any way one adds up the new 
showroom and its prestige lines 
they all register in the upper per­
centile for comfort and excellent 
design.

•
'i'

F- • -'.l-. T*’- cU.

y continued on page

Eric Lauren showroom for contempo­
rary interior furnishings features fab­
rics Py Jack Lenor Larsen. Topphoto 
shows two settings divided by a mir­
rored wall.

Lauren’s = 32256 Series, shown in 
undulating arrangement, can be spec­
ified in straight sections for modular 
configurations. Uphoistery is L arsen's 
wool "Parquet”: background panel is 
his "Pastorale. ” (Center photo.)

EricLauren’s = 32262 seating units 
dressed in Larsen's "Happy Leaves" 
cotton upholstery that can be removed 
and reinstalled for cleaning—by means 
of zippers, finished button holes, and 
velcro fastening. (Bottom photo.)

rtn INTPRIORR MAR 77
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Pictured is just oncDf the exquisite rugs from
our newly arrived collection from the
People's Republic of China. Hand knotted for
durability in fine lustrous wool in colors
that rival those of the finest antique oriental rugs.

From Schumacher-the source for fine fabrics.
wallcoverings and carpets.

;t Division-



Antron II nylon^Th 
known for its lastin

Architect Vir>cent G Kling & Partrws. Philadelphia, Pennsylvania. Flooring Contractor. B. Shehadi & ^ns, Livingston. New Jersey



'uPbnt carpet fiber 
ood looks. At A.T&T.

The new A.T.&T. Administration Building, 
Basking Ridge, New Jersey.

a nylon, it's the most abrasion-resistant of all 
carpet fibers. In addition, “Antron" II has a 
pleasant, subdued luster, unlike bright or 
sparkle-luster fibers that can dull rapidly in 
contained high-traffic areas. Cleanabilityand 
texture retention are excellent.

These are the properties most specifiers 
expect from “Antron” II, the fiber known for its 
lasting good looks. And they are among the 
reasons why it is the leading contract carpet 
fiber brand.

How "Antron” 11 masks soil. Here in this 250X 
electron micrograph, you can see the remark­
able four-hole fibers of “Antron” II. The four 
microscopic voids scatter 
light to mask soil and help 
blend soil concentrations 
into the overall carpet look.
The smooth exterior shape 
minimizes soil entrapments 
making cleaning more 
effective than irregularly 
shaped fibers.

“Antron" III nylon for durable, effective static 
control is available in most styles in “Antron” II.

Specifier's Information Kit. For more information—a 
carpet manufacturers’ resource list, a specification guide 
for commercial office buildings, and a maintenance man­
ual-write: Du Pont Contract Carpet Fibers. Centre Road 
Building, Room IM, Wilmington, DE 19898.

The carpet-all 150,000square yards- isa special 
woven construction with pile of Antron* II nylon. 
“Antron” 11 was selected for its outstanding 
long-term appearance-retention qualities.

Why “Antron” II? “ Antron” II nylon is designed 
to mask the presence of soil. And, because it is ■Du Port registered trademark Du Pont makes (ibers. ixn carpets

Antron II
♦

circle 19 on reader service card



MARKETcontinued from page 30

Happy birthday, 
Lorin Marsh

It is the generous child who 
shares a birthday present with 
friends, but one year old Lorin 
Marsh has decided to do just that. 
The purveyor of interior design 
accessories from around the 
world has outgrown its original 
space at 979 Third Avenue, New 
York in less than twelve months' 
time. Now designers are invited to 
visit its new. expanded facility at 
the same address.

For both established customers 
and designers new to Its collec­
tion. the surprises begin at the 
threshold. A broad selection of 
such accessories as antique and 
contemporary Chinese, Japa­
nese, African, French, Italian, and 
American objets d’art and furni­
ture emerge in dramatically 
lighted vignettes from tastefully 
restrained surroundings like fog 
shrouded islands in some Pacific 
archipelago. There are frequent 
changes in the display. Merchan­
dise moves briskly, and the firm’s 
three partners feed a steady 
stream of discoveries and com­
missioned work to the clientele of 
the architects, designers, and 
decorators who patronize them.

Success has not been acciden­
tal for Gertrude Margolies, the 
wife of a leading jeweler, restau­
rateur, and impresario of the per­
forming arts—and an active sup­
porter in her own right of 
numerous medical philanth­
ropies. Lorraine Schacht, an inte­
rior designer with degrees from 
New York University. Pratt, The 
New School, and Adelphi, and 
Sherry Mandel, a former advertis­
ing woman who is fluent in 
French. Spanish, and Italian, the 
founding partners of Lorin Marsh. 
Their goal of creating a "total 
look" emphasizing original de­
signs, rare and exotic materials, 
highest quality craftsmanship, 
and service to the trade has been 
met partly through good taste and 
partly through meticulous atten­
tion to details. More than this, the 
firm has its own aesthetic point of

view; that a few significant or 
beautiful objets d’arl can create 
an additional aesthetic dimension 
in a room executed in otherwise 
standard furnishings 
design accessories have long 
been neglected as a matter of 
budget and possibly a lack of 
aesthetic appreciation 
Lorraine Schacht.

But Lorin Marsh provides de­
signers ample opportunity tor 
change. Just where the balance 
of its encyclopedic offering lies 
between old and new at any given 
moment is hard to say. Craftsmen

the like. Liberal use of them h< 
become a company trademark.

If the floor displays are co 
stantly moving, so are the pat 
ners. Scouting for new sources 
fill the enlarged showroom meat 
a continuation of the penpatet 
life. Is this a problem for Lot 
Marsh? Not at all, apparently. / 
Sherry Mandelt says, "We wa 
the satisfaction of helping poop 
to obtain lasting art for their horr 
or office decor," The treasury 
design should have something n« 
even for the incurable collector.

circle 2l

retained by the firm to recreate 
historic styles or provide fresh de­
sign ideas using both new and old 
materials represent the state of 
their various arts.

While much of the collection is 
of international origin, Lorin 
Marsh furniture is usually made 
here from Schacht’s original con­
cepts to insure design control and 
a properly acclimatized finishing. 
Such precaution makes sense 
when using the wide range of nat­
ural materials the firm prefers: 
wood, semi-precious stones, 
shells, antlers, horns, skins, and

'Interior

says

circle 20 on reader service cji i
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New /3LL-STEEL 240D Series 
helps waiting become 
a positive experience.

Understated elegance. Deep 
seated comfort. A very nice place 
to be. Surprisingly affordable. 
Seven seating styles, 11 coordi­
nated tables.

Find out more: Write for our 
colorful new brochure. All-Steel 
Inc.. Box 871, Aurora. Illinois 
60507.

ilS
/JLLSTEEL



CARPET
WORLD

Ege Rya, Inc.
Designs for the new Heritage cc 
lection of area rugs from Ege 
have been drawn from museurr 
and archives of old Scandinavic 
needlework. Motifs ranging fro 
wedding scenes to geometric 
have been either duplicate 
stitch-for-stitch (the "rollakanj 
dating from 16th to 18th Cei 
furies used as wail hangings, ca 
riage robes, and table covers) < 
reinterpreted using contemp< 
rary earth tones. They form 
group of 10 patterns with a total' 
18 color combinations. Availab 
in four sizes from 3' x 5' to 8'-2" 
11ail in wool. circle 2CmOverland [VC A'

with
“America
Underfoot } j

"America Underfoot: A History of 
Floor Covering from Colonial 
Times to the Present" is a trav­
eling exhibition of American car­
pet from Colonial times to the 
present now making its way 
across the nation. The two year 
tour will include showings in mu­
seums, universities, and cultural 
institutions. Its Bicentennial debut 
was at Georgia Sate University, 
Atlanta to inaugurate the nation's 
first college-level carpet design 
course culminating in bachelor's 
and master's degrees in visual 
arts, unique in the U.S.

Sponsored by the Smithsonian 
Institution, "America Underfoot" 
includes rugs, carpets, painted 
floorcloths, and illustrated infor­
mation panels. It was prepared by 
Anthony N. Landreau, curator of 
education of the Carnegie Mu­
seum, Pittsburgh and former di­
rector of the Textile Museum in 
Washington. D.C. The exhibits 
survey the social, historical, and 
technical development of floor 
coverings in the U.S. Technical 
displays of modern weaving and 
tufting methods were provided by 
the Carpet and Rug Institute, Dal­
ton, Ga. Famous names are cited.

Examples of our nation's his­
tory in flooring abound. Samples 
include; oil painted and stenciled 
floor coverings, oriental and 
"Turkey Work” carpets, Ingrain 
and Brussel carpets, a Lands- 
down painting of George Wash­
ington (c. 1796) showing Wash­
ington standing against a Turkish 
rug, and unusual modern hand- 
woven work. These and more will 
travel with "America Underfoot" 
to Peoria. III., Lexington, Mass., 
Tempe, Ariz., Utica, N.Y., and 
Mobile, Ala,

^4.

^4,

Gaerd by Ege Hya

Sunnerbo by Ege Rya

M

i^ T I I S & 1

W//and by Ege Rya 
E. T. Barwick Mills
Grand Showcase is one of tvi 
lines with Smart Set II being c 
fered by E. T. Barwick using 1( 
percent continuous filament he 
set nylon treated with "Scotc 
gard" Carpet Protector and 3 
Brand Static Control. There a 
five patterns in various colors.

circle 2C

lr>

-ar-1 J L
Forum from Grand Showcase by E. T. Barwick

Steeles Carpets Ltd.
Steeles of England, representj 
in the U.S. by Edward Molina D 
signs, presents Bicester and Z 
in combinations of 60 standa 
colors as part of a range being i 
troduced here including 80 pe 
cent wool/20 percent nylon sp 
cialty Wiltons and all wool loc 
pile carpet in geometries.

circle 27Bicester by Steeles
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stow Davis' Free-Dimensional is a complete open 
office system. Modular work station/storage com­
ponents and straight or radiused panels come 
in a range of heights. All provide acoustical control 
and concealed power/communication access. 
Task/Ambient Lighting, engineered for Stow Davis 
by ITT Wakefield Lighting, illuminates both work 
surfaces and the surrounding environment. Lumi­
naires are concealed in components or panel- 
mounted. T/AL is designed to adapt conveniently 
to individual project requirements.

Free-Dimensional Open Office System has virtually 
everything necessary for your open plan project. 
Designed by Warren H. Snodgrass. Stow Davis, 
New York. Chicago, Los Angeles, Grand Rapids,
Ml 49604.

circle 21 on reader service card
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As a leader in the development of contemporary office furniture, we have 
built our reputation on fine craftsmanship and distinctive design.

Pictured below is part of our collection of custom seating offering spring 
edge construction with hand-tied coil springs, finished in diamond pattern 
hand-tufted leathers or fabrics to provide luxurious comfort to the discrimi­
nating few seeking superior design and quality above all else,

In addition, our innovative open plan systems feature built-in energy 
savings Ambient/Task-Lit lighting with power distribution channels—for 
companies that have the foresight to plan for tomorrow’s office today.

8001 chaif
8804 sola

Doth with exposed wood frame top and front of arms 
TA41-36 cocktail table

mirror polished solid stainless steel frame with glass top

EPPINGER FURNITURE INC. ELMSFORD, NEW YORK 10523
SHOWROOMS; 306 East 61 St., New York, N Y. (212) 838-5410/ Merchandise Mart. Chicago (312) 664-3370

circle 22 on reader service card
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SHADOW
BOX You won’t
believe your feet when
you step on this exclusive
12' wide carpet design. Made with
an 80% wool, 20% nylon face combi­
nation. This 3 dimensional carpet
is ideal for both contract and
residential application. Sha­
dow box comes in 9
colors and is in-stock
for immediate
delivery.

CHEVRON
For down to earth
beauty there's little to
compare with this long
lasting 12' wide Wilton design
made with an 80% wool. 20% nylon
face. Perfect for contract and residential
performance, this exclusive design is in-stock
for immediate delivery with 6 popular color
combinations.

Phoenix Carpet
979 Third Ave.. New York, N.Y. 10022
(212)758-5070

Samples available at $10.00 per design set.
23 Ofl foadpr -ar.-





roject: Remodeling of two floors Write us or give us a call about
your particular needs.prt of Bank of America's requirements

tmanded a consistency of quality 
d appearance for row upon row of

Conwed Corporation
Office Interiors Division

bneral office desks. Conwed's 332 Minnesota Street
Efies 100 wood furniture met those St. Paul, Minnesota 55101
quirements and more. (612) 222-3033
bnwed is meeting the open office
Ian requirements of an impressive list
clients, large and small, with a

load line of office furniture, modular
brk centers, and acoustical screens Conwedhd dividers. The Conwed Concept in
bace management will work for CO*raCAT>OW

bu, tool innovative products for better environments





Up in Pontiac,. 
th^ dont just sit 

on their 
Naugahyde.

They let it play all around 
a room.

Like the Main Event 
Restaurant in the Lions' new 
Pontiac Stadium. Where

Naugahyde vinyl fabric 
softens both seats and walls 
with a warm, comforting 
touch. (Right, Jim Laslavic?)

The point worth further 
consideration is this:

Naugahyde offers you a 
versiitile medium for many 
surfaces. Like d(X>rs. parti­
tions. pillars, dividers, 
cabinetry. Even ceilings.

Its touch can be suede-y. 
Like the Ranchero pattern 
desiizner Sandv Ferrante and 
the contractor chose for 
the Main Event.

Or Naugahyde can he slick 
aschrome. Pebbled as a beach. 
Printed. Thatched. Plain. 
Geometric. Subdued. Bright. 
Traditional. Or tomorrow.

Off the shelf or custom 
created. Naugahyde can come 
up in any color, texture or 
pattern. And go most any­
where you’d like it to.

So next time, don't leave 
Naugahyde just sitting. See 
how well it plays all o\ er inner 
space.

Your Uniroyal represent­
ative has specifics. Just call. Or 
write Liniroyal Coaled Fabrics, 
Mishawaka. Indiana 46544.
Wc help you do it with style.

Naugahyde Brand Fabric

Chairs: Charlouc Chair Co.



Professional
ITERATURE

Mirrex Corporation is offering 
pamphlet illustrating and descnt 
ing Its shatterproof glassless mii 
rors, Mirrex mirror consists of 
rigid toam core framed by a 
aluminum extrusion, All speeil 
cations, including dimension; 
standard sizes and physical prof 
erties are noted. Application, ir 
stallation and maintenance infoi 
mation is included; also deta
drawings showing wall and cei 
ing mounting attachments.

circle 22\

Available from the Tile Counc 
of America is the 1977 Handboo 
for Ceramic Tile Installation, Th 
28-page manual simplifies an 
standardizes installation specif 
cations for ceramic tile, and ir 
eludes quick reference detail: 
outlines and charts covering mo; 
installation methods and cond 
tions. One to five copies are fre 
from the Tile Council, and quar 
titles over tive list at 20 cent 

circle 22

A new, full-color catalog fror 
VPI, Inc., describing the com 
pany's line of commercial and n 
stitutional vinyl floor products i 
now available. Included in the 8 
page catalog are illustrations c 
the obtainable colors and pat 
terns, product data and specifica 
tions. Solid vinyl tiles, standard v 
nyl. woodgrain or high glos 
bases, a carpet runner and Vf 
adhesives are also described.

circle 22

American Olean Tile Compan
is offering a 36-page, full colo 
brochure on their line of glazec 
quarry and ceramic mosaic tile 
The catalog shows tile applica 
tions in homes, restaurants, oftic 
buildings, hospitals, stores 
churches and cafeterias. Also, 
describes color coordination 
mural and design service, and in 
eludes architectural specifica 
tions, list of sales service centers 
sales representatives and manu 
factured housing distributors.

circle 22

each

The 1976-77 Carpet and Rug in­
stitute Directory and Report is
now available. The 178-page 
book contains a directory of all 
CRI manufacturing and associate 
members, along with the names, 
titles, and addresses of many 
people associated with these 
companies. Chairmen of the vari­
ous CRI committees have reports 
of last year's activities. This year, 
the directory and report has been 
expanded to include articles on 
the history of the carpel and rug 
industry, predictions for the fu­
ture, and flammability informa­
tion. The Directory and Report 
can be obtained from CRI, Box 
2048, Dalton. Georgia 30720 for 
S10.00 per copy,

chitectural signage systems. The
catalog includes color photo­
graphs. and line drawings of
building directories, door signs
desk plaques, and directional
signs which are representative of
the company's approach to
acrylic signage. Vanishing Point
also offers a range of snap pan­
els, snap frames, and snap mir­
rors in addition to their signage
and display components.

circle 226
A new 8-page catalog of door
control hardware has been pub­
lished by Rixson-Firemark, Inc.,
a subsidiary of Conrac Corpora­
tion. The publication contains
data on such devices as con­
cealed door closers, door holders
and stops, pivot sets, smoke de­
tectors, and fire.'life safety doorThe General Tire and Rubber 

Company's Chemical 'Plastics 
Division IS offering a catalog de­
scribing the specifications and 
properties of Gen-Clad vinyl films 
laminates. The catalog provides 
sample materials available in a 
variety of colors, textures and fin­
ishes. Included are textile pat­
terns. woodgrain effects and 
leaf her-1 ike finishes. Custom

control equipment. Several new A 12-page brochure entitlei 
"Ceiling Design Ideas/Luminou 

Skylights" is available from Inte 
grated Ceilings. Inc. The nev 
line of custom luminous skylights 
recently introduced by Integratec 
Ceilings, makes possible sky 
lights which can be custom de 
signed to suit the needs of a spe 
cialized interior application whili 
still reflecting the economy o 
standard components. Luminou 
skylights are lighted from abovi 
by energy efficient fluorescen 
strips, producing the feeling of; 
skylight where there is no acces 
to natural light.

products, including a concealed 
floor closer and a smoke-ac­
tuated door holder are featured in 
this updated edition, circle 223

A new eight page Stock List of 
Color Edge and Carved Edge 
plastic mouldings and edge trims 
is now available from Plastiglide 
Manufacturing Corporation s 
extruded parts division. The items 
shown in the stock list are based 
on market requirements, and are 
maintained in sufficient quantities 
to ship immediately from stock.

circle 220

printed and embossed vinyl lami­
nates also may be ordered.

circle 221

Now available from Vanishing 
Point of San Francisco, is the 
firm's new 20-page catalog of ar- circle 22\
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This is JVlarguerite...

The return to charm and graciousness begins 
with Warner’s new Revere Collection, Vol. VI.

There are many other fabulous books of 
Warner Wallcoverings that are truly an in­
spiration. Arrange to see them soon. These 
great books plus Warner service are designed 
to help you do an outstanding job on all 
interiors.
Order your copy of the Warner Revere CoUection now: 

The Warner Company. 108 S. Desplaines St.
^ Chicago, Illinois 60608.

All the exciting things happening to walls are by

This stunning, new collection of wallcover­
ings with coordinated fabrics, brings a whole 
new world of warmth to interiors. Designers 
who combine livability with great flair, find 
exactly what they're looking for in Revere. 
28 different designs plus colorways give you 
111 great new possibilities for residential 
or contract interiors. Vinyl-acrylic 
coated for scrubbability. 22 Co­
ordinated Fabrics.
Warner's Revere, Vol. VI 
is available 
now $17.95

•v\

WarnerV'-
.V

Wallcoverings
Chicago < Cleveland « D.iM • Detroit • 

Kansas City • Milwaukf'^- • Min;
t-| •

• Pittsburgh



MARKET
CONTRACT VINYL WALLCOVERINGS

The look of 
natural 
materials vs. 
abstract 
design

Vinyl wallcoverings offer visual 
appeal, durability, economy, low 
upkeep .. . Heavier embossing 
adds dimensions to design ... As 
cotton prices go up, substitute 
backings go on ... Some say 
geometries and abstract designs 
are replacing copies of natural 
materials . , . The Wallcovering 
Manufacturers Association has 
compiled a Voluntary Product 
Standard . . . Business for 1977 
and 1978 looks brighter . . .

Standard Coated Products
The ' 'Designs for Natural L iving'' col­
lection of Sanitas coated wall­
coverings from Standard Coated 
Products/Formica Corporation offers 
a wealth of patterns, both contempo­
rary and traditional. One non-repre- 
sentalionaldesign is “Tableau" 
(above, right). Styled by Formica's Al­
len Montei, the collection is ideal for 
hotel/motel and other contract instal­
lations. In 24 in. widths, pre-trimmed. 
Du Font's Reemay/s replacing cotton 
fabric (or the backing. circle 244

General Tire
The sculptured geometric design of 
Type II' ‘Parade.'' from the Genon 
contract line, gives a tile-like look to 
walls in this office foyer (right). Classi­
fied as Type II wallcovering. Parade 
offers 15 colorations—and 16 in

fancy ’' versions, such as a dappled 
background tint. Backing is drill fabric: 
finished weight is 32 ozs.. and width is 
53/54 in.imm

circle 245

B.F. Goodrich
At the left are seven samplings from 
four lines—Koroseal. Korolite. Ele­
gance In Textures, and Textures Un­
limited. These Type I vinyls range from 
7 5 ozs. to 35 ozs. per linear yard.
There are now 225 selections in pat­
terns. colors, and textures for what­
ever effect is desired—in new projects 
or for renovations. While many repro­
duce the look of natural materials, oth­
ers are comp/efefynon-represenfa- 
tional designs. As with all vinyls, the 
upkeep is easy. circle 246

continued on page T
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The most impressive 
needn’t be 

the most expensive. \
Triton. Hand 

craftsmanship of 
the highest order. 

Matched, precision- 
cut veneers in oak 

or wainut. Two-inch 
panel ends and top. 

Many choices of 
finish, mirror 

chrome base, 
optional features. 

Assembled and 
finished to your 

specific 
requirements.

DOMORE OFFICE 
FURNITURE INC.

2400 Sterling Ave 
ElKtian. IN

Doinore seating and tine 
wood office furniture 

serieSeven** modular office 
systems, and Haws operable 

wails, are products of IKO 
Corporation

Write U3 for full information 
about ttie handsome 

distinguished Triton Series

circle 28 on reader service card



Charles Eames made these chairs timeless classics



Herman Miller made them superlative bargains.

■t. .

|«i^ -. _v

Charles Eames didn't design this chair to 
sit in a museum. It was designed for people 
to sit in it. Not just people who visit, own or 
work for wealthy companies. It is priced 
competitively with lesser chairs.

Yes. this is a real Eames Chair by Herman 
Miller. No. it is not expensive. The fads will 
come and go but great design endures. As 
does that which is made well. You know that. 
But there may be things about these chairs 
which you do not know. Did you know that 
you have the option to vary these chairs 
5.000 ways? Do you know how moderate the 
prices really are? Have you thought about 
the infinite number of places and functions 
where you could use these chairs?

When was the last time you sat in one of 
these chairs by Herman Miller and studied 
the design that remains so fresh, so new and 
functional? The genius of Charles Eames is 
recognized and appreciated all over the 
world. Yet the surprise at the low cost for 
these pure Eames Chairs is near universal.

Surprise yourself at your local Herman 
Miller dealer. For the location of one 
nearest you. contact Herman Miller, Inc.. 
Zeeland, Michigan 49464:
Telephone (616) 772-3442. herman miller

circle 29 on reader service card'



MARKET
CONTRACT VINYL WALLCOVERINGS
confinued from page 46

There is a renewed optimism 
among vinyl wallcovering manu­
facturers that 1977 and 1970 will 
see this sizable part of America's 
industry showing increased sales 
as new construction begins to ac­
celerate. Vinyl wallcoverings—for 
walls and ceilings—have been a 
major material in renovation proj­
ects, and will continue to be as 
the economic value of saving 
older structures is increasingly 
recognized.
Reed
Cor)trasl Bolla Wall colors and tex­
tures tor arresting effects. For this of­
fice (Delow), herringbone "Vecta."in 
light and dark brown, is used with 
stucco-textured' 'Keystone'' (under 
chair rail). Both vinyls are in 54 in. 
widths. Type I Vecta comes in 17 col­
ors and silvery Mylar. Keystone offers 
25 colors in Type I and 42 colors in 
heavier Type II. The initial Bolta Wall 
line has 30 patterns with 20 to 45 col- 
orways. Du Font's Tedlarprotective 
finish IS used.

Optimistic
outlook

J.Josephson
' 'Milano.'' a rhythmical flamestttch 
pattern {top photo), is from the fabric- 
backed Vinyl Weave. Volume (III) Col­
lections. Use alone or color-coordi­
nate with hopsacking and solids. 
Sample book shows three-way coordi­
nation of plains, stripes and patterns. 
Many are Mylars. Neutrals and natu­
rals with brilliant blues are prominent, 
circle 241

Stauffer Chemical
The look of costly travertine is 
achieved with “Quo Vadis'' (right), 
produced in 22 colors. This is one of 
36 patterns in Stauffer's Vinco line, a 
Type II vinyl of fabric-supported con­
struction. Width is 54 in.: weight 30 
02S. per linear yd. UL rating is 0-15-0.

circle 242

L. E. Carpenter
New' ‘ Vicriique'' line is soft in looks 
only. Its high impact strength prevents 
damaged areas from becoming en­
larged. and repairs are easily made 
with adhesive. Backed with a non-wo- 
ven fabric. Vicritique has the durability 
of heavy weight wallcoverings yet 
weighs only 11 ozs. per sq. yd. First 
patterns are (below, counter-clock­
wise); “Caiun''(17cotors). “Tapek" 
(16colors). "Chamboro 'and "Or- 
iaine"(each 15 colors). All are 54 in. 
materials.

circle 240

circle 243
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When it comes to open office pianning, 
we wrote the book.

ASD

Now we invite you to the presentation 
that brings the book to iife.
We’ve put together a series of 
seminars throughout the country, 
and we’d like you to attend.

When you do, you’ll see how easy 
and economical it can be to design 
an open office. Leading architects 
and designers who have attended 
these seminars indicate that our 
Planning Guide helps profes­
sionals understand the open plan

design process, and introduces 
techniques that help them solve 
problems.

The methods we've detailed step 
by step in our Planning Guide and 
demonstrated on film give you 
more than a foolproof means of 
planning: they show you howto 
keep the costs of planning an open 
office competitive with those of a

traditional office. We’re doing all 
this because we want to help you 
make your services more effective.
And more profitable.
To learn when and where one of 
our seminars will be held in your 
locale, write Westinghouse Archi­
tectural Systems Division, 4300 
36th Street, S.E., Grand Rapids Ml. 
Or call (616) 949-1050.

Maximum flexibility. 
Within your 
working limits.

Westinghouse

ASD
Group

circle 30 on reader service card



DATES Mar 24-27
Contract Market West Week II,
Pacific Desigr^ Center, Los An­
geles.

Mar 28-29
Museum and Art Gallery Light­
ing Conference,
Lighting Institute, Nela Park, 
Cleveland.

April 24-25
Homefurnishings, Contract, 
Gift and Accessories Market 
Days,
World T rade Center. T rade Mart 
and Decorative Center. Dallas.

April 24-26
Wallcovering Manufacturers 
Association, 4th Annual Meet­
ing,
Kiawah Island. Charleston, S.C.

May 9-12
24th ASME Design Engineering 
Conference and Show,
McCormick Place, Chicago,

May 11-15 
EXPO-ITA77,
International Exhibit of Sound­
proofing and Insulation Material^ 
Fairgrounds, Milan.
Mayl1-15
Scandinavian Furniture Fair, 
1977,
Bella Center, Copenhagen, Den­
mark.
May 14-17
10th INTERZUM 1977,
Accessory equipment and mate­
rials for furniture production and 
interior decoration, Cologne. 
Germany.
May 15-19
First Israel Furniture Week,
National Hall, Jerusalem
May 15-19
NWFAAnnual Meeting and 
Conference,
Marco Island, Fla.

May15-19
NFPA's 81 St Annual Meeting 
and Exhibit,
Washington Hilton. Washington, 
D.C.
May 15-20
First Israel Furniture Week,
Tel Aviv Hilton Hotel, Tel Aviv.
May 18-20
INDA Ninth Annual Meeting.
Hotel Bonaventure, Montreal,
Quebec

May 27-29
Fourth Annual Aspen Energy 
Forum, 1977,
Solar Architecture is theme. As­
pen Institute, Aspen, Colo.

MARCH
Mar 14-15
Energy Management in Office 
Lighting,
Lighting Institute, Nela Park, 
Cleveland.

Mar 21-22
Lighting Energy Management 
in School Facilities,
Lighting Institute, Nela Park. 
Cleveland,

APRIL
Apr 7-14
International Art Fair,
Tel Aviv, Israel.

April 14-23
SSth Milan Trade Fair,
Fairgrounds, Milan, Italy.

MAY
May 1-4
Intershop 1977, Display and 
Shop Equipment Exhibition,
Olympia, London.

JUNE
Jun5-9
AIA Convention,
San Diego, California.

June 12-17
ShopTalk,
International Design Conference 
in Aspen, Aspen, Colo,

June 22-24
NEOCON77,
Merchandise Mart, Chicago 

Jun 26-29
1977 June Market Days,
New York Furniture Exchange, 
NYC.

InMnor pianning and dcsftR t>T 
Sydney Roi%m AHOciatBLeadership in acceptance is one reason Rose acoustical 

screens were selected for the entire Dow Coming 
Administration building in Midland, Mich. Superior 
sound absorption also was Important. {Rose is 
superior in flame retardancy, too.) But most important 
was quality construction. Each screen has hand­
crafted characteristics; frames glued and doweled, 
like fine furniture. Solid wood trim in a hand-rubbed 
finish. Attention to detail that assures conformity and 
longevity. Good reasons why leading companies 
choose Rose. Write Rose Manufacturing Company, 
1607 Marshall, SE, Grand Rapids, MI 49507,
circle 31 on reader service care 
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JULY
Jul 17-21
Atlanta Floorcovering Market,
Atlanta Mart, Georgia.

Jul 17-22
Summer 1977 Market,
Western Merchandise Mart, San 
Francisco,

1M
PEOPLE WORK BETTER WriH A RC6E
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We didn't have to do it. But we did. 4
We're working with the most creative designers and making furniture with the 
materials and techniques we've perfected over the years. jjk

We've got a strong management team, an efficient completely in-house 
manufacturing capability, and an enthusiastic sales organization. ^

We've been making furniture since 1830, and we're as excited as ever about our future.
rhonet Industries 491 East Princess Street York, Pennsylvania 17405

circle 33 on reader service card



MARKET
CONTRACT VINYL WALLCOVERINGS
continued from page 50

Strong trends for contract de­
signs, based on advanced tech­
nology in embossing and printing. 
To give texture added character. 
Mr. Legg finds embossing be­
coming deeper and more highly 
defined—as m shingle and dia­
mond effects. Metallic Mylar is 
appearing more often with em­
bossed finishes and overprinted 
textural effects. Panels for feature 
walls, introduced as "Reed Origi­
nals," utilize a method of stencil 
moldings to create custom de­
signs on a large scale and in deep 
relief—as much as %-\r\. deep. 
Patterns can be applied to any 
textured vinyl, the base material 
contining around surrounding 
walls and corridors.
General Tire's director of de­
sign. Wally Michael, notes the 
breaking away, in certain pat­
terns, from exact duplication of 
natural materials to more non- 
representational and geometric 
designs, ranging from subtle, 
more abstract non-patterns—as 
evidenced in "Parade” (illus­
trated in color).
Contrarily, Charles Prato, Stauf­
fer Chemical's director of styling 
says, "even though the ‘natural 
look’ may be fading as a trend in 
residential design, architects and 
specifiers still love it. We predict 
that grasscioths, barnside looks, 
stuccos, and other deeply em­
bossed patterns will be the win­
ners in 1977," In color, Mr, Prato 
predicts a continuation of the de­
sire for neutral colors—sand, 
gray, beige, and off-white, "Ar­
chitects seem to shun the really 
dark colors for large-space deco­
rating, even though they love 
them for accent in small areas," 
According to Peter J. Gallen, 
manager, national distributor 
sales for Standard Coated Prod­
ucts, maker of Sanitas. earth 
tones and textural surface treat­
ments continue to dominate de­
sign preference trends m com­
mercial wallcoverings. He finds 
that textile-inspired textures, 
along with suede and a leather 
look, are gaining in popularity, 
Mr, Gallen also says that 20Vi in. 
and 24 in. roll goods are "chip­
ping into the total control that 
54 in. goods once held,"

continued on page 68

Embossing
and

Printing
The majority of printed patterns 
are by the rotogravure method, 
applied directly to a backing ma­
terial. or to a coating of vinyl, or to 
vinyl which has been laminated to 
backing material under heat and 
pressure. Embossing can give a 
low-profile effect, or be in stencil- 
molded forms—as much as H-in. 
deep. Others are produced with 
special surfacing for specific 
uses. One of these is General 
Tire's "Visuwall" that uses len­
ticular embossing and acts as 
a wide-angle screen tor slide pro­
jection.

A "Chemical Embossing" 
process is in use in England that 
produces deep textures on heavy 
stock vinyl-coated papers. In the 
manufacture of other vinyls vari­
ous coatings of man-made liquids 
are sprayed, rolled, or knifed onto 
printed surfaces to "seal” colors 
and make the material washable, 
durable, and stain-resistant. Fur­
ther protection can be added with 
a final finish, such as Du Font's 
"Tedlar."

Design
trends

"Arboles." manufactured by Eleva­
tions Design, is one of tbe sculpture- 
wall designs in Reed Originals line. 
Reed is exclusive U S. distributor 
Circle 244The Wallcovering Manufac­

turers Association represents all 
types of wallcoverings. Among 
the vinyl wallcovering members 
are B.F. Goodrich. Columbus 
Coated, General Tire, Standard 
Coated, and Stauffer Chemical. 
WMA members were queried 
recently regarding design trends. 
Design directors agreed that the 
"natural look" continued as a 
strong influence on color and de­
sign—with design inspirations 
taken from nature (wildlife, fo­
liage, etc,), and textures repro­
ducing natural materials (burlap, 
leather, etc,). The ethnic in­
fluence was found continuing- 
inspirations from the Orient, Af­
rica, India—and nostalgic themes 
stemmed from copying poster de­
signs, historical documents, etc. 
Color trends indicate softer and 
cleaner colors upcoming, with 
fewer colors per pattern and less 
pattern-on-pattern. Colors most 
in demand remain yellow, green, 
gold, and orange, with blue gain­
ing in popularity, according to the 
poll. Earthtones and naturals hold 
their lead. Peach and apricot, 
terra cotta, and chocolate brown 
are seen as rising important new 
colors, especially used for ac­
cents, Gray holds its own in high- 
fashion wallcoverings since its 
ascent to popularity last year. The 
manufacturers as a group noted a 
trend toward conservation which 
could partly be a reaction to the 
overpowering colors and patterns 
of the 1960's, and the result of a 
taste for a simpler lifestyle.

Contract sales manager Bill Legg 
of Atlanta-based Reed sees three

Philip Cunningham of Stauffer 
Chemical says "Alfhough we are 
not aware of any revolutionary 
changes in the conventional 
processes, many producers are 
ordering new, high-speed print­
ing equipment for continuous, 
high-quality processing,"

The 3M Company has devel­
oped "Architectural Paintings" 
(see INTERIORS, Februrary, 1977), 
a technique via computer scan­
ning that reproduces any photo­
graphed art into mural-size, four- 
color graphics. A cotton-backed, 
leather-patterned vinyl is one of 
the materials which will take this 
process. The finished mural can 
be adhesive-mounted to wall or or 
a plaque. Full wall murals—with 
virtually no limitation in size—are 
made by painting subjects in sec­
tions and seaming the panels.

' 'Flame-Out.'' a new Mylar fabric- 
backed vinyl wallcovering in the Wall 
Tex line from Columbus Coated Fab­
rics, IS a gentler geometric design. 
Circle 245
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DAVIS FURNITURE INDUSTRIES INCORPORATED
P.O. Box 2065, High Point, N, C. 27260/Showroom, Merchandise Mart, 11-116A, Chicago, Illinois 
Designed by Robert Bernard Associates/Cubeform Collection, Send for complete catalog.



BOOKS‘They copied all they could follow, 
but they couldn’t copy my mind 
and I left them sweating 
and stealing
a year and a half behind.’ iKipimg)
Look at these latest creations 
from the leader
in contemporary office accessories.

An account of the birth of 
modern design in America
BeauM'Arts to Bauhaus and Beyond. 
An Architect’s Perspective by Harold 
Bush-Brown. FAIA. with a foreword by 
Hugh Stubbins. Whitney L ibrary of De­
sign. New York. 128 pages. 50 illustra­
tions. appendix, index. $12 95.

The passage from Beaux-Arts to 
Bauhaus is one with which we're 
all familiar, either from persona) 
knowledge or from hearsay; the 
passage beyond is the meat of 
our daily working experience, 
Harold Bush-Brown has not been 
a major creative force of the mod­
ern movement, but he has been 
an important and deeply involved 
figure throughout the whole 
series of design transitions about 
which he writes. His book has 
genuine authenticity.

Bush-Brown was a pioneer in 
the second stage of establishing 
the modern design movement in 
American education. The first 
stage was represented by 
Gropius at Harvard and Mies at 
the Illinois Institute of Tech­
nology, the second by Henry 
Kamphoefner at North Carolina 
State and by Bush-Brown at the 
Georgia Institute of Technology, 
These leaders' ideas were ef­
fected largely through their 
choice of faculty.

Bush-Brown’s early faculty at

r r
Georgia Tech was a brilliant s 
lection. For some examples: P. I 
Heffernan, Tom Godfrey, Sa 
Hurst, and Jim Edwards. Many 
them were recent graduates 
the new Harvard regime, and < 
continued to notable careers 
either design or education. B 
wards, in particular, had 
profound effect on the stude 
body, not only as a percepti\ 
and outspoken critic, but also « 
executive, for several years, of i 
enlightened program of visitir 
lecturers and critics. He ar 
Bush-Brown brought to tt 
school a parade of celebrities th 
included Gropius, Breuer, Buc 
minster Fuller. I. M, Pei, Neut" 
and Frank Lloyd Wright.

These were the exciting your 
days of modern architecture 
America, and in few places we 
they more exciting than in A 
lanta. Bush-Brown and hisfacul 
were the cause, and Busf 
Brown’s gentle, anecdotal histo 
IS a record to be valued.

STANLEY ABERCROMBI
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write on your professional letterhead 
for complete catalog.

peter pepper products, inc
17929 s. susana rd., compton, ca.9022

Bush-Brown, left, welcomes Wright to Georgia Tech.
circle 35 on reaoer service card
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YOU ASKED 
FOR IT

When we introduced serieSeven, 
we knew you wanted more than 

just another modular office 
system. So we gave you some­

thing unique.
Our universal hinge/connector, 

convertible components, and 
functionally correct panel 

sizes give you space planning 
flexibility that no other 

system can match.
And you give your client a 

system that changes simply 
and easily when his organization 
grows or changes. Now we give 

you something extra: soft 90°
corners, gentle 45° angles and

new curves for more design options.
You can buy systems that cost less.

or cost more. But serieSeven
is the best possible investment

for your client. Bar none.
Write us. We’ll tell you more.

THE HAWS CORPORATION
2400 Sterling Avenue
Elkhart. Indiana 46514

219/293-5671
Oomore seating and tine wood office furniture, 
serieSeven modular office systems, and Haws 

operable walls are products of IKD Corporation.

circle 36 on reader service card



Lateral Files. Stackable, reversible, with a pass-throu^
opening among the options. Build a five high file at SJ 
with two-way access. Completely compatible with all 
Modulo 3 furniture components. 20" deep. Widths. 3®"

Modulo 3
Aaubsidiary of TiHany Industries, Inc.
145 Weldon Parkway
Maryland Heights. Missouri 63043



Roco Conti'act Ciu'pct selected IVjt tlie diiiJnjj nxini nl' iJie Hnyinecr's Connin' Club. Roshu, New York. Inicrior design by Martin Knckly Assoelules.

The IHscemible'IKfllbrents
In addition we’re the direct importers and can afford 

to be extremely competitive., You know that’s very dif­
ferent.

You can create your otATi discerning look foryotir next 
contract space. Write or call us fttr a free brochure. And 
remember that at Roco, we don’t moke contract car­
pets that are just run of the mill.

We make the “differents.”

Discerning designers and architects know that Roco 
Contract Carpets are different.

Because they can order a minimum of 100 square 
yards in any of Roco’s 80 interchangeable stock colors 
in 26 patterns. That’s something different. (Special 
colors and designs are also available at a surcharge.)

And because they can order in 25 qualities and eight 
different widths from 4’6" to 15'. Tliat’s different, too.

fO roco carpet co.,inc.
A Divisiox OF rosecore carpet co.jnc.

979 Third Avc., New York 10023/(213) 4-21-7272 Cable Address: Rosccari’ct X.Y. Telex: 237193 ROCO T'R

SHOWROOMS
13( )STt )N 

Kaplun Fox, IiiL'. 
12o Bnxiklino ,\vc.

nol'STf)N 
('astk’biiiy-1 Icld 

Virginia St.
('ustkinuy-I Idd 

390 Dcforaliw f'ciucr

S.\N FRANCISCO 
Kjici’dk'r-Faiiclicrc 

lOl Kansas St.

ASI^HN 
Source I, Lul 

P.O. Box 11360

LOS .AXGEU-S 
Kiiccdlcr-F-duchcrc 

I’acific Design Cciucr 
8687 Melrose .\ve.

.ATLANTA
Designer PixKliicfs Ltd, 

.\,D..AC. S{>aec 49 
351 Fciiclilree Hills .Avc. N.E.

P.VLM BRACII 
Mink B. .^k'vcr .Assoc. Ine. 

I’.O, Box 430
325-.A KtjyaJ Foineiana Huza

PHILVDELPHLA 
Kosccore (.'arjvi 
Tlic Markctijiacc 
2400 Market Si.

cincACiO 
.lolm Strauss 
Inlemutl< mal 

160 East Erie St.



They include the most 
experienced, most profes­
sional staff in the business. 
Clear, concise follow-up 
by computer. Six locations 
from New York to Miami. 
The largest and finest show­
room displays anywhere. 
And, perhaps more impor­
tant, the assurance that you 
and your client have over

fifty years of Vanleigh's 
superb reputation to rest 
easy on.
That’s a good feeling. 

Vanleigh Contract 
The Designers 
Showroom
circle 39 on reader servce card

WITH EVERY PIECE 
OF OUR FURNITURE, 
YOU GET PEACE OF 
MIND IN THE BARGAIN.
Every piece of furniture 
from Vanleigh comes with a 
long list of hidden extras.



tscalfed

And it's designed to bring a whole new level of excitement to 
office landscape. Ten bold patterns, 33 colors in any combination, 
three trims, 18 straight ard curved sizes. Gass A fire rating,
NRC .90 (that's right—.90). STC 24. Write for more details.
Vogel-Peterson, Rte. 83 at Madison St„ Elmhurst, IL 60126.

circle 40 on reader service card
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What’s new 

Harry?

Harry takes ordinary sealed beams 
and creates an extraordinarily 
handsome line o1 track lights. 
Available In flood or spot, low 
voltage or 110.

Harry develops a new lighting concept for a 
Mississippi riverboat, using glass globes lit from 
above by recessed bulbs.

Harry takes nothing about lighting 
lightly. Even incidental accent lights.
Available in a variety of bulbs.

Harry's new multiple downlight is not only beautiful, 
it's flexible. It's available in any size 
and configuration.

What's different about Harry's barn doors are not 
the barn doors, it's the fixture. It accommodates 
low voltage sealed beams as well as 110.

Ask some other lighting companies “What’s new?’’, 
and they’ll give you an answer a mile long.

Ask Harry, and he’ll probably look at you funny.
You see, Harry doesn’t think like a salesman who 

sells fixtures. He thinks like what he is—a professional 
who designs and sells lighting.

So instead of knocking out fixtures to fatten his 
catalog, Harry creates lighting to solve problems.

Sometimes, it’s solving someone else’s problem: 
like a whole new concept for lighting 
the first Mississippi riverboat to be 
constructed in 75 years.

Or providing a needy customer 
with an 18-foot cord, Instead of the 
standard 6-foot. Cutting a track to a 
special size. Or supplying a fixture in a 
custom color or finish.

Sometimes, it’s solving his own problem: like trans­
forming ordinary sealed beam display lighting Into 
handsome, functional track lighting. Giving the archi­
tect and designer the same controlled floodlighting, 
and pinpoint accents, used in museums and exhibits, 
for many years.

Whatever the solution, though, it’s never a problem. 
Because Harry’s got the facilities to make special light­
ing equipment in any size, shape, material, finish, color 

and quantity.
If you want to experience some­

thing really new In lighting. Something 
that’s innovative, Intelligent and flexi­
ble. Then do what more than 4,000 
architects and designers did through­
out last year.

Experience Harry.

HarryGHlih
Ughting
305 East 60th Street 
New York, N.Y. 10022 
212-751-7130

Call, or write for our catalog on your professional letterhead.
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The window is covered 
wi^ blinds. And the blinds 
with stripes. If a motif 
wc»-ks CXI a wail, why stop 
It at the window? You don't 
have to, when you wcxk 
with Riviera Blinds.
"Create" broad bands 
witfi them Or narrow 
stripes Use textures, tones, 
tints to your heart's desire. 
You've a palette of over 
100 ccJors and finishes 
into which to cip your 
imagination.
You c&n even choose a 
decorator cx^or for the 
blind's inside and neutral 
v^te fcx its outside to 
avcad a distracting 
extericx effect 
But be sure to choose 
authentic Riviera Hinds 
by Levc^or Fakes don't 
offer nearly as many 
lead-free pigmented 
colors. Nor are they built 
like Rivieras. With

safety-hinged latching 
* cov«*s, adjustable 

end-brace tabs, ladder 
cord guicies and the 
patented Levc^lor 
Guardian Tilter® that 
won't let you over-turn 
and possibly damage 
the blind.
Look for the Riviera label 
we stick on the bottom 
rail. So you won't be 
stuck with a blind of lesser 
stripe
Unsuccessfully imitated 
the world over.™

The wall with the stripes is a window.

Riviera'
Blinds
Levolor Lorentzen, Inc 
720 Monroe Street 
Hoboken, New jersey 07030 
Miami/At lanta/Chicago/Dallaa/ 
Los Angeles/Oaklana
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The 10 SA Stacking Chair.
An alternative to the 
traditional metal framed offer- walnut, A fully sprung seat, 
ings. Radiused solid hard­

woods. Frame in American 
white oak or American black best feature.

conferences, is perhaps its Modern Mode Incorporated 
6425 San Leandro Street 
Oakland. California 94621The 10 SA stacks ten high. 

A cart IS availableappropriate for extended

10S^ CHAIR MODERN MODE IN

circle 43 on reader service card
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Showroom: 315 East 62nd Street. New York, N.Y. 10021C2123 838-1630. Request a catalog.
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MARKET The Wallcovering Manufac 
turers Association, recognizin 
that the entire wallpaper incJustr 
hadn't had an all-inclusive stanc 
ard Since 1929, set to work tw> 
years ago to compile its Proposei 
Voluntary Product Standard fo 
Wallcovering "to fill the void of m 
performance standards for 
large portion of the wallcovermi 
industry and a need for updatini 
the existing standard for plasti 
coated fabric." Non-members a 
well as members cooperated i 
the task. The Standard has bee 
approved by the Technical Com 
mittee of the WMA Board of D 
rectors and it is close to receivini 
approval, with minor revisions 
from the Chemical Fabrics & Filr 
Association. The next step, fine 
approval from the National Bu 
reau of Standards, is confidenti 
expected. Stauffer Chemical 
Philip Cunningham was on th 
technical committee that helpei 
to formulate the new standarc 
Mr. Cunningham says his com 
pany feels that the new standan 
will be an enormous help to de 
signers, architects, and othe 
specifiers because it will clearl 
identity products by how the 
perform in typical use situations 
“By using the new classifies 
lions," Mr, Cunningham says, ", 
specifier will be able to maki 
choices based on solid, concisi 
information as to the scrubbabilit 
and serviceability of products."

The Voluntary Performance 
Standard also clearly defines fo 
the first lime 29 wallcovennt 
terms. Classification criteria, ant 
test methods are covered in mi 
nute detail."

CONTRACT VINYL WALLCOVERINGS
continued from page 56

Replacement 
for cotton 

backing 
substrates

RegulationsDu Font's Reemay, a spun- 
bonded polyester fabric, is being 
used more frequently for vinyl 
wallcovering backings by such 
large manufacturers as Colum­
bus Coated, General Tire, Stauf­
fer, and United DeSoto. Lighter 
and not as soft as Sontara. it still 
offers tear and tensile strength, 
clean printing surface without 
fabric show-through, embossing 
capability, moisture resistance, 
and good adhesive qualities. It is 
applied to 27 in. Type I vinyl spec­
ified tor light commercial areas, 
as a substitute for what is known 
as cotton scrim, Reemay and 
Sontara are said to cost about 
25% less than cotton, therefore 
increased use of the new type 
backing is expected to keep the 
price of cotton in line, and there­
fore hold the price of vinyls,

Ounhill Wallcoverings, Jerry 
Pauli notes that fabric backing is 
still preferred for wallcoverings in 
this country, although it is "unre­
alistically overpriced," As more 
manufacturers produce lines with 
synthetic backings, he feels that 
the dealer and the public—still 
wary of a new product—must be 
educated to recognize that the 
synthetic has the same benefits of 
washability, removability from 
walls, etc. as cotton backing.

General Tire is looking into syn­
thetics and other replacements 
for woven fabrics and is using 
Confil and Reemay. One spe­
cialty product of the company is 
"Chalkwall," a vinyl wallcovering 
backed with Osnaburg drill cotton 
fabric, that is used like a black­
board and is as easily cleaned.

and
standards

For economy's sake, Reed is re­
placing cotton on some lines with 
Confil. a synthetic fiber backing 
produced by International Paper 
Company,

Du Pont has two fabrics as sub­
stitutes for cotton. One is Son­
tara. a spunlaced fabric consist­
ing of staple polyester fibers 
entangled to form a strong, un­
bonded structure. Free of resin 
binders and interfiber bonds, the 
fibers are free to move as the fab­
ric IS flexed. Sontara is being 
used as a substitute for Osnaburg 
cotton backing, used on heavy 
duty 54 in. vinyl wallcoverings, 
and offers full bonding/laminat­
ing qualities, embossing, calen­
dering, and molding capabilities. 
Because Sontara is a man-made 
material it resists sunlight, rot. 
mildew, and is non-allergenic. It 
also offers high breaking 
strength/stress strain and tear 
strength properties and is said to 
eliminate problems arising from 
surface imperfections and certain 
fire code restrictions.

Federal regulations for weigh 
and performance standards of vi 
nyl wallcoverings were estab 
lished in 1963 and updated ir 
1971, Federal Specificatior 
CCC-W-408A, approved by th< 
General Services Administration 
sets the minimum physical prop 
erties for Type I light-duty wall 
coverings (mm. wt. 2 oz. per sq 
yd.); Type II medium-duty wall 
covering (min. wt. 13 oz. per sq 
yd.): and Type III heavy-duty wall 
covering (min. wt. 22 oz, per sq 
yd.). Additional specification val 
ues can be added to these min 
imums. In weight and conforming 
to regulations for burning charac 
teristics, manufacturers meet- 
and often exceed—the requirec 
specifications.

Tests for abrasion resistana 
and fire hazard, covered by Fed 
eral Specification CCC-W-408A 
were developed by the Amencar 
Society for Testing Material; 
(ASTM) and the Underwriters 
Laboratories (UL).

W

Jr ^

/

B.F. Goodrich continues to 
use cotton backings, some a 
blend of cotton and polyester,

I Peter Gallen of Standard Cot­
ton Products notes that lower 
priced wallcoverings are begin­
ning to play a large part in the 
contract market.

■ 'Floral Enchantment'' in Dunhill's Ser­
enity Collection is Packed with Du 
Font's Reemay. Designs can be hand- 
screened on polysuede. Circle 246

Wall Trends has developed 
"Scope" backing, a 30-mi!.-thick 
paper pulp laminated to vinyl.
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Cramer's new 9000 Series. 36 chair variations in tutted or seamless
upholstery. A versatile series that will be admired by the receptionist
and applauded by the directors. And 9000 is beauHtuI for landscaping.

Call or write Cramer tor information on the new 9000 Series.

CRAMSP INDUSmiPS INC.

629 Adams Straat, Kansas City. K6 6610S • Phona 013-621-6700
Showrooms in Chcogo MPchorxiise Mort. Kcrisos City. Ooilos. Houston, Los Angeles.
9000 Senes designed &y Rooert A. &oene



BELGIAN LINEN WALLCOVERING

Timeless Belgian linen, nature's own fiber. Flax is harvested, processed, spun, and finally woven by Belgian crafts­
men into unique linen wallcoverings and fabrics. Elegant textures, luxurious patterns, superb weaves, rich natural 
colorations—all attributes of Belgian linen. Can be treated to meet with flame resistance standards, are easily in­
stalled, require minimum maintenance, and withstand wear and tear.

For additional information: Belgian Linen Association, 280 Madison Avenue, New York, N.Y. 10016



Why ULTRAWALL deserves to be 
your partition standard.

Only ULTRAWALL Partitions fulfill the 
expectations of progressive building managers 
and architects. They are movable without 
looking movable.

Speed. An
ULTRAWALL Partition 
Crew can install as 
many lineal feet, 
completed, ready for 
move*in, in one day, as 
a fixed-partition crew 
installs in four days.

an economy 
leader.

Appearance. ULTRAWALL 
Partitions are permanent 
looking; finished with tasteful 
aluminum framing and trim.

Flexibility. The system provides 
for glass, for varying heights, 
and choice of finishes. Always 
looks consistent. Movabiiity 
and accessibility from either 
side, with full security.

Write for literature and name of nearest installation contractor:
UNITED STATES GYPSUM 11

BUILDING AMERICA § ff

101 South Wacker Drive, Chicago, III. €0606. Dept. 1-37
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Finding an attractive chair 7600 Series seating is the Now look closely at the 7600 this doesn't even include 
isn’t a problem. But how well Harter Comfort Concept. Your seating system. It's perhaps upholstery! 
will that chair serve your de- assurance that each chair fits the single most flexible tool
sign needs and the require- the people, the job, and the available to office designers. If you're looking for a fresh 
ments of your client? environment. A design phi- For instance, you can order new look in seating that

losophy that is backed by our desk chair in 288 differ- works as hard as you do, 
Let’s look beyond line... to literally decades of experi- ent combinations of arms, explore the 7600 system. Its 
function. And most of all to ence and research. legs, metal finishes, casters, difference is all to the good.

and back treatments. Andcomfort. Behind our new

HARTERCORPORATION 302 Prairie Avenue, Sturgis, Michigan 49091
In Canada: Harter Furniture Ltd., Guelph, Ontario
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A Book Club Created for the 
Design Community

oSo don’t delay! Take advantage of this 
offer today. Choose any three books, valued 
up to $74,00. for only $5.95. Simply note your 
selections on the attached no-risk card. If 
payment accompanies your order, we’ll pay 
postage. We believe you’ll find this decision 
one of the most rewarding you have every 
made.
’Each member is given a minimum of 10 
days to review each bulletin at his leisure. If 
the mails are delayed, of if for any other 
reason he does not receive a bulletin and 
receives a book he did not order, we guaran­
tee full credit and return postage for the 
book

planner, landmark preservationist or urban 
designer. When you join, after you have ful­
filled your initial obligation of three books, 
you agree to accept only four more selec­
tions or alternates during the next twelve 
months Ten times a year, you'll receive the 
DESIGNERS BOOK CLUB NEWS’, which 
describes m detail newly published titles 
plus an extensive selection of alternates— 
always at a savings. You will be able to 
choose from such new and important books 
as HISTORIC HOUSES RESTORED AND 
PRESERVED. CAST IRON DECORATION, 
PRODUCTION FOR THE GRAPHIC DE­
SIGNER, WOMEN IN AMERICAN 
ARCHITECTURE. 200 YEARS OF 
AMERICAN ARCHITECTURAL DRAWING.

You are invited to become a member of the 
book club created with the professional de­
signer in mind—and choose any three of 
these significant books for only $5.95. As a 
member, you will receive the best books pub­
lished on design at important savings. 
Selected by an advisory board whose qual­
ifications are well-known and respected, 
these books wH be a source of inspiration 
and visual pleasu re to you for years to come 

The DESIGNERS BOOK CLUB .s planned 
to meet the needs of every member of the 
design community: architect, landscape ar­
chitect, industrial designer, engineer, interior 
designer, graphic designer, institutional

and many riKire.

booksChoose any 3 of these
(valued at up to $70.00 retail) 

FOR ONLY $5.95
THE INTERIOR DESIGNER'S DRAPERY 
SKETCHFILE. By Marjorie Borradaile 
Helsel. t88 pp. SVjx Vt. 292 tllus. Index, 
$13,50

OUTDOOR SCULPTURE: Object and En­
vironment. By Margaret A, Robinette. 192 
pp. BVt x 6V2.175 B&W illus. Appendices. 
Bib). Index, $24.50

PROBLEMS OF DESIGN. By George Nel­
son. 206 pp, 8V2 X 8V2. 116 illus. $8.95

37 DESIGN & ENVIRONMENTAL PROJ­
ECTS 1st Annual. By Edward K. Carpenter, 
intro by Jonathan Barnett, ed. by Ann 
Ferebee. 96 pp 8x11%, Over 100 illus., 
many in color $13.95

FRANK LLOYD WRIGHT'S USONIAN 
HOUSES: The Case for Organic Architec­
ture. By John Sergeant, 208 pp 9x10.200 
B&W illus Appendices Bibl index. $24 50

FUTURE OF THE CITY: New Directions in 
Urban Planning. By Peter Wolf, 208 pp. 9x 
12. 146 B&W illus. Appendix. Index. $20.50

A GUIDETO BUSINESS PRINCIPLES AND 
PRACTICES FOR INTERIOR 
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ost of US, sad to say, are 
members of the working 
class. That means that, it 

we exclude sleeping time, we 
spend more of our lives in our of­
fices than in any other single envi­
ronment. How curious, then, that 
our offices are—generally—so 
oppressively unimaginative! As 
Susana Torre, one of the design­
ers whose work we show in this 
issue, puts It, our offices present 
us with "so few metaphors."

xceplions, of course, in­
clude all the metaphors of 
power distribution: grada­

tions of authority, from janitor to 
board chairman, are endlessly 
elaborated and convincingly 
presented. Such hierarchical sig­
nals are not limited to space allot­
ment and furnishings; even when 
an interior is enlivened with an art 
program, the distribution of art is 
almost always predictable' the 
president gets the Morns Louis 
canvas, the personnel director 
gets the Vasarely lithograph, and 
maybe the typing pool would like 
that nice Currier & Ives calendar.

n the U.S., strangely, the 
institutionalization ot hier­
archy IS most insistent in 

the offices of those very organiza­
tions (both the military and the 
civil service) that have as their 
function the implementation of 
democracy. But that’s a problem 
we gladly leave to Jimmy Carter.

ther metaphors to which 
our current office design 
seems dedicaled are 

those of the great American god 
Efficiency, Even the office land­
scape systems which have 
brought a new degree of human­
ity to the office are defensively 
justified on the grounds that they 
provide increased efficiency.

EDITORIAL
3/77

Interiors

odern design's glori­
fication of functionalism is 
now seen, in most appli­

cations. to have been a delusion; 
in office design, perhaps its last 
stronghold, it is still a snare. Our 
working environments need not 
be so dour, so puritanical, so ob­
sessed with power and efficiency 
as they have been; in limiting their 
range of expression, their refer­
ences to other aspects ot experi­
ence, and their recognition of hu­
man variety, we impoverish a 
major portion of our lives. To see 
the house as "a machine for living 
in" was a creative conceit, but to 
continue to see an office as only a 
machine for working m is a bore. 
We hop>€ the offices shown here 
suggest some alternatives,

STANLEY ABERCROMBIE
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Torre’s intent: ^ 

“...to render 
the hidden 
complexity

everal interiors in this is­
sue are for law firms, and 
they are exacting com­

missions—with requirements tor 
efficient paperwork, privacy, rec­
ords storage, and endless law 
books. A further requirement in 
the present case was the sympa­
thetic housing of the senior part­
ner's collection of extraordinary 
(to some tastes, even bizarre) 
painting and sculpture. But the 
most important determinant of all 
was the thoughtful and experi­
mental intent of the designer. Su- 
sana Torre.*

Unexpected objects, features, 
or colors, changes in texture,I 
flooring, or style for which thel 
context has offered us no prepa-l 
ration—all these may open ourl 
eyes and command our attention.! 
But these may be mere sensa-| 
tionalism, hardly preferable to! 
being bored. The surprise that wiiil 
give us real satisfaction is the sur-l 
prise that enlightens—in Herman! 
Melville's phrase, ‘the shock of! 
recognition." Torre's law olficel 

offers such an experience IAlthough not published before! 
in finished form, the interior ts al-l 
ready somewhat celebrated. It! 
has been seen, in drawing form,] 
in the "Forty Under Forty" issue! 
(forty designers under forty years! 
old) prepared by Robert A. m1 
Stern for the Japanese journal Ar-\ 
chitecture and Urbanism and also! 

seen m the "Good by Five" shovw 
(five drawings each by five artists)! 
at the Institute for Archifectur^ 

and Urban Studies. 1Walking into the office is, at! 
first, disquieting. There are the! 
rather astonishing art works] 
most obviously. But then there! 
are also unexpected interior de] 
sign elements; changes of ceiiincJ 
height and finish, changes of! 
flooring, mirrored illusions. It isl 
not immediately apparent that! 
these effects are going to com] 
bine into any coherent impressiorJ 
at a)). But they are, ]

The office is on an upper floor! 
of a quite ordinary office buildincJ 

in midtown Manhattan. Most del 

signers would have hastened tq 
camouflage the existing shell a3 

thoroughly as possible; Torre haq 
instead responded to it with ihl 

careful calculation others would 

save for a landmark. And thesq 
calculations have generated theil 
own interest. Transformed bJ 

thoughtful reaction, the existind 
shell turns out to be far less banal 

than we would have thought. Twd 
existing conditions, particularly] 
have been amplified and ceie] 

prated: first, the grid of structura 
members running around and 
through the space, and, second] 
the commonplace fact of a flex]

of
architectural 
space.

j f
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■ OFFICE OFFICE

SCULPTURE
GALLERY

OFFICE
\
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" Susana Torre is an Argentina-born 
architect with an international prac­
tice. She has been associated with the 
Department of Architecture and De­
sign of the Museum of Modern Art and 
with the State University of New York. 
She is curator and project director of 
the exhibit.' 'Women in Architecture." 
which recently opened at the Brooklyn 
Museum as the first/eg of a United 
States tour. She is also editor of the 
just-publishedbook. Women in Archi­
tecture: A Historic and Contemporary 
Perspective

SUSANA
TORRE
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ible interior volume bounded by a 
quite inflexible perimeter, the ex­
terior wall.

Torre’s response to the first 
condition is to emphasi2e the 
structural cage by color change. 
Embossed rubber flooring is used 
throughout. In the central confer- 
er7C€ room it is a siena color; ev­
erywhere else it is dark gray, 
striped with cream, (it is charac­
teristic of Torre's precise detail­
ing that, where colors meet, the 
flooring has been cut and 
matched so that there is no inter­
ruption in its raised pattern.)

The ceiling and walls are sim­
ilarly colored. The cream stripes, 
we begin to notice, are applied 
only on the lines of the main 
beams exposed on the ceiling, of 
the main columns, and of those 
main beams lying, unexposed, 
beneath the floor. A simple ex­
pression, but it brings to the vis­
itor a rare consciousness of the 
engineering that holds him more 
than a hundred feet above the 
ground.

The second existing condition. 
that of a “hard edge," is treated 
more ambiguously. That is by re­
peating the exterior fagade of 
white brick piers inside the space, 
and by filling the spaces between 
these false piers with either voids 
or with wall panels painted sky 
blue. There are even silk- 
screened clouds, lest we miss the 
connotation.

The office design also re­
sponds to the functions within it. 
Again, the response is an offbeat 
one, consisting largely of two very 
different ceiling treatments. In all 
the circulation spaces, including 
one which widens into a sculpture 
gallery, the full ceiling height is 
left exposed; it is in these spaces 
that grays and creams denote the 
main structural beams. In all other 
spaces there are conventional 
hung ceilings obscuring the 
structure. The fact that this 
scheme gives a lower ceiling 
height to the spaces of main ac­
tivity doesn't worry Torre. “The 
notion of ‘form’ and ’function’ as 
coexisting without conflict,” she 
says, "is sheer delusion."

Further distinction of treatment 
IS given to the largest room in the 
law office, a conference room 
seating three dozen. Here the 
floor's color change to siena 
marks that room as a special 
place. Beyond a counter (where 
food and drink can be served for 
office parlies) there is additional 
space, the central part of a 
U-shaped corridor connecting it 
to the rest of the office. This is ef­
fectively paa of the conference 
room to which it is completely 
open. Only one wall of the confer-

SUSANA TORRE ence room, indeed, is solid in 
conventional way. One is some 
what dematerialized by being iso 
lated by a vertical glazed slit, an^ 
another is made entirely of glas 
block.

U-shaped though it may be, th<
corridor is visually straightenc'
into one continuous stretch cl

space by means of two angle'
mirrors, one placed at each of th'
corridor’s turnings. A visitor's fira
view into the corridor from the re|

ception area is thus reflected an(
continued to one of the sky-blu
panels of the sculpture gallery-|

not sky at all. of course, but
wall. One. in fact, contiguous W:t
the space where the visitor
standing.

What exactly does Torre inten
by all this? Among other thinga
she intends, in her own worda

to render legible the hidde
complexity of architectural

space.” But the main point, pe
haps, is that she intends nothin

The reffection of Duane Hanson "s
sculpture of a rock star appears at a
turn in the passage to the conference
room. Top right and right, looking over
the counter separating corridor from
conference room. Painting in corridor
by Malta: painting in conference room
OyAiechinsky.

exactly. Her design has man 
messages for us, some of thei 
conflicting with others, and sh 
delights in the intentional an 
biguities. Although the desig 
makes much more certain tha 
usual the supporting reality of th 
building frame and the distinct<o 
between different types c 
spaces, the uncertainties ar 
even more prevalent: is the lon<

flO INTFRIOnS MAR 77



It is not
immediately apparent 
that these effects 
are going to 
ombine into any 

'coherent

Photography: top right. Robert Per­
ron: previous page and others on 
these pages. Norman McGrath. Con­
tractor: Structure-Tone, Inc., William 
Charzuck in charge. Collaborator for 
supervision: Clinton Sheerr. 
Conterence room table, coitterertce 
room chairs, reception foyer sofa: 
Herman Miller. Lighting; Lightoiier. 
Ceiling. Simplex. Embossed rubber 
flooring. Hastings. Glass block: 
Owens-Corning. "Fullspace" mobile 
filing and storage system; Lurtdia.

Drawings at left show the distribution 
of partitions and the tocation of sus­
pended ceilings (everywhere but cir­
culation areas). Below, the reception 
foyer. Its black panel, looking like a 
door, is fixed: actual door is the glass 
panel on Its right. Bottom, partner 's ol- 
fice is dominated by four Magritte 
paintings. On the rear wall. Le Tom- 
beau des Lutteurs, Le Fils de 
I'Homme. andLe Valor Personnel. On 
the wall at the right. Le Chateau des 
Pyrenees.

mpression
m all.
put they are.



the meticulous portrait of anarrow entrance foyer part of the SUSANA TORREbowler-hatted gentleman with a 
bright green apple where his face 
should be. Both the painting and 
the interior which now houses it

public hallway or part of the of­
fice, or the conference room
opened or enclosed, or the corri­
dor angled or straight, or the sec­
retarial office within or beyond 
the exterior wall?

Similarly, and the similarity is 
no coincidence, the art provokes 
with its own questions: Is the 
mountain weightless, the figure 
real"^ On the wall of the chief part­
ner's office hangs one of Mag­
ritte's most admired paintings,

have an integrity which tran­
scends their incongruities, both 
share an exploratory spirit, and 
both have meanings we could 
never verbalize. It it were other­
wise, they would be far less stim­
ulating, far less intriguing.

STANLEY ABERCROMBIE
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In sculpture gallery lined with storage. 
S/eeping Figure is by George Segaf, 
painting by Domenico Gnoli. Dogon 
ritual figure. Top right, av'ievii/nfosec- 
retarial space through interior copies 
of building's exterior brick pilasters. 
Prism sculpture at window is by 
Charles floss. Middle and Donom 
right, ceiling and floor reveal pattern of 
cream color on main structural ele­
ments. charcoal on others,- siena 
flooring is used only in conference 
room.

The notion of 
‘form ’ and ‘function ’ 
as coexisting 
without conflict 
is sheer delusion. f f

k*AQ



ouis the XIV could not 
possibly understand. 
Marie Antoinette would 

dissolve in tears. The mad Bava­
rian Ludwig would be driven quite 
sane by the shock. Simplicity was 
not their forte. Even today, a few 
may fail to comprehend what the 
design team of Bray-Schaible ac­
complishes so eloquently. Ferret­
ing out simplicity, pinning it down, 
and knowing when to stop is not

Looking out from conference room 
into the secretarial/reception area.

top.
Above and left, Mr. Katcher's office.

showing custom leather-wrapped 
desk and ledge. Beige duck fabric on 

seating and walls. 
Right, Mr. Scharlin's office, with pad­

ded leather desk and dark brown wool 
suede walls. 

Far right. Conference room, with 
leather topped table and kilim wall 

hanging

only a gift, it becomes an art.
The law offices of Katcher & 

Scharlin, located on the top floor 
of the First National Bank of Hia­
leah. Florida, designed by archi­
tects Reynolds, Smith & Hills (see 
Aug. 76 INTERIORS) continue the 
Bray-Schaible tradition of min­
imal design. The major concern 
of the designers was the use of 
space and light (as Michael 
Schaible puts it. "stripping the 
design elements down to only the 
necessary items"). Their nega­
tive spaces as dynamic as the

BRAY-SCHAIBLE
KATCHER 
& SCHARLIN 
LAW OFFICES
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cent lighting used in Mr. Schar- 
lin’s office, the lighting through­
out is building standard.

Although both the clients and 
the designers nurture an interest 
in good artwork, the decision to 
use little was strictly observed. It 
is this remarkable holding-back 
quality that creates the success 
of the design. A plain wall, if un­
derstood, acts as a design in it­
self. The artwork used consisted 
solely of fabric wallhangings in 
the form of rugs and Amish quilts. 
The floor to ceiling windows in the

positive ones, these offices main­
tain the atmosphere of stability 
expected of a law firm without be­
coming stuffy or adhering like 
epoxy to the safe ideals of tradi­
tionalism.

The color scheme of soft 
browns and beiges was devel­
oped from a concept of quietude. 
The sofas, lounge chairs, desks 
and copy tables are custom de­
signed by Bray-Schaible to reflect 
the functional-yet-elegant theme. 
Details are luxurious and well- 
executed, such as the padded 
leather bumper surrounding one 
of the executive desks.

The executive offices of Mr. 
Katcher and Mr. Scharlin enjoy 
the privacy typical of such offices; 
the receptionist's station, how­
ever, requiring both privacy and 
an exposed central location, 
posed a different problem. This 
was solved by a raised, carpeted 
ledge running in front of the sta­
tion. adding not only privacy but

KATCHER & SCHARLIN

Stripping 
the design 
elements 
down to 
only
the necessary 
items

u

y y

Lett, Scharlin office. Amish 
quilt \frallhanging. Right, 
Reception area, with quarry 
tile floor under skylight
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space planning and interior design: 
Bray-Schaible Design. Inc. Building 
Architect: Reynolds. Smith & Hills 
General Contractors: Miller & Solo­
mon Lighting Consultant: Carroll 
Cline
Lounge seating: Atelier International 
Executive chairs: J.G. Furniture 
Deste and tables: custom design by 
Bray-Schaible, tops manufactured by 
Rolu Woodworking, covered by 
Maracini in American Leather. Table 
bases: Apollo Woodworking Cabi­
network: custom design by Bray- 
Schaible, built by Rolu Wood­
working Carpeting Mort West Mills- 
Quarry tile American Olean Window 
blinds: Levolor Lorentzen Plants Da­
vid Harrison Wail covering Maracini 
Upholstery Wall fabric: Isabel Scott 
Wall lamps: Nessen Secretarial chairs 
and files Steelcase Rolling files Cen­
tral Stationers Polished chrome 
cubes: Rolu Woodworking Antique 
rugs: Marian Miller Amish quilts 
Phyllis Haders

also some welcome sound reduc­
tion. Behind the station is a large, 
white work cube of many uses. 
The two executive secretarial 
areas, separated by a large col­
umn, were provided with a sliding 
door which emerges from the wall 
and attaches to the column it 
more privacy is desired. Due to an 
extensive file requirement, the 
area behind the three secretarial 
desks serves as storage space.

Since the offices are located on 
the top floor, an opportunity arose 
for the use of skylights. Directly 
under the skylights, and corre­
sponding exactly in size, are tiled 
floor areas providing visual relief 
from the carpeting and practical 
support for potted plants. The tile 
is earned into the board room and 
into the kitchen facilities. Except 
for the skylights and incandes-

executtve offices, sans heavy 
drapery, afford excellent views 
rendering "pictures on the wall" 
an unnecessary travesty.

Due to the fact that the scale of 
the furniture is large, there was no 
need for quantity. The executive 
desks, a rather imposing 4 ft. by 8 
ft. size, and concealed storage 
panels masquerading as part of 
the walls, perform as well (if not 
belter) than a roomful of furniture. 
This subtractive approach toward 
design was earned throughout 
every phase of the project with 
the meticulous diligence of the 
perfectionist. One almost finds 
himself looking for a flaw. The eye 
becomes critical, and searches 
for something frivolous, some­
thing That does not function or re­
late to the design; but it is not 
there. RICHARD ZOEHRER



n updating its space in a 
Manhattan office building 
with brass Art Deco em­

bellishments in the lobby, the First 
District Dental Society's primary 
requisite was for “dignified but 
not plush interiors, as befitting a 
professional society,” and within 
a modest budget—since con­
struction and furnishings costs 
were to be subsidized by mem­
bership dues.

In addition to administrative 
functions, the client required 
space for a continuing education 
program which entailed provision 
for the latest equipment, plus a 
divisible conference room, lec­
ture and demonstration rooms 
with dental chairs, and an attend­
ant darkroom for an x-ray ma­
chine. To interrelate the two inde- 
pendent functions within a 
relatively small floor area (5,000 
sq. fl.), the designers sculptured 
a connecting reception .'circula­
tion spine, delineated by built-in 
custom designed furniture and a 
white, three-level hung ceiling 
having a sculptured trough cleft 
through the center. The recessed 
area, painted black, holds incan­
descent bulbs which accent the 
ceiling's shape while shedding 
general illumination. The central 
reception area also doubles as a 
lounge during instructional 
breaks.

Sculptured light trough in ceiling pro­
vides visual continuity between office 

area and reception lounge adjacent to 
continuing education section. Glass 

door divides two functions. 
Custom seating by Frost Interior De­
sign in the general waiting area also 

serves as a lounge during 
instructional breaks.

Continuity is established be­
tween the two functions by a basi­
cally warm color scheme. Cus­
tom designed lounge seating is 
upholstered in orange, poppy, 
and burgundy vinyl. Chair uphol­
stery is burnt orange or terra 
cotta colored fabric. Built-in cabi­
network and round tables are sur­
faced in cream-color plastic lami­
nate. and wood pieces are oak. 
Custom carpeting throughout is 
warm beige with a narrow bur­
gundy stripe. Other custom de­
signs were the lecture/lab tables 
and a system for displaying pho­
tographs of the Society’s presi­
dents—from 1868.

Frost’s interior design team for 
the renovation was Rachelle Ben­
nett, AIA, and Gracene Gardella. 
with Alan B. Goldsamt, AIA, for 
production.

The entire project is an admi­
rable instance of how many fac­
ets of function and design in a 
small space may require as much 
detail in planning as a far larger 
commission BETTY RAYMOND

FROST 
INTERIOR 
DESIGN J

INO.

DENTAL
SOCIETY
OFFICES
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Curved corners of remodeled space 
reiferafe sfiape of frougfi ceiling, Col­
umn and fascia at reception desk are 
Sheathed in gold metallic laminate. Jo- 
set Albers lithographs: Mola wall 
hanging of reverse applique by Pan­
ama Indians, purchased from the Met­
ropolitan Museum.
One dental chair is at end of the dem­
onstration room. Darkroom is aiacent 
to this area.
Another dental chains in the lecture 
room (see plan) which has continuous 
desks for students and a wall counter 
with water and electricity, set up as a 
science laboratory.

A renovation for offices and continuing education
^ rir^ConfensnJ ^ Purchasing agent; installer Thomas 

C. Baer Inc. (Port Chester, NY). Con­
struction: Renovatk>n*R«h«biHtaBon 
and Development Corp.

Conference V-\7—W
□ c □ □ <1EB n r- c <1□ LiUi <1

<1
1 ri:]
j u tj n lA Lounge seating and end tables Cus­

tom designed by FID. Chairs, desks, 
and files; Steelcase. Conference ta­
bles: Howe. Desk accessories; Smith 
Metal Arts "Radius One." Lecture 
room fables and projector stand: Cus­
tom designed by FID with Formica 
laminates. Metallic laminate for col­
umn sheathing Chemetai. Carpeting 
throughout: Harmony. Folding wood 
partition: (acoustical); Fairhurst. Ac­
cordion partition in lecture room Cu8- 
lomlold Doors. Shades: Maharam 
"Solar Screen." Signage and photo 
display: The Other Sign Company. 
Visual aid panels: Eberhard Faber. 
Dental equipment: Rower Dental 
Supply.

a
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hinking about lawyers 
brought out the best in 
Honore Daumier, the great 

French caricaturist (1808-1869). 
who delighted in portraying les 
avocats as an excrescence of 
mankind. Solemn, flatulent, vain, 
and ultimately treacherous, Dau­
mier's lawyers inhabited such 
Stygian haunts as dralty court­
rooms and oak paneled cham­
bers. The image has clung to the 
profession, unjust as it may be. 
So that entering the (aw office of 
Bower & Gardner. New York by 
Gwathmey-Siegel, architects is a 
starting revelation.

The firm had been previously 
housed on a small single office 
floor which Charles Gwathmey 
politely describes as “controlled 
chaos." It is an active, successful 
practice requiring many re­
searchers and extensive refer­
ence materials to support the 
work of seven partners, eight as­
sociates, secretaries, and an ac­
counting staff. In moving the firm 
to larger facilities on two floors of 
10,000 square feet each. Gwath- 
mey-Siege! brought clarity and 
light as well as additional space to 
Its operations.

Perhaps the most unusual as­
pect of the interior design is that 
views of the surrounding streets, 
especially prestigious Madison 
Avenue, are not obscured by the 
phalanx of private offices one ex­
pects to find along the periphery 
of a hierarchical office. There are 
private offices for the partners 
along a window wall, of course. 
Yet even here the light from with­
out is allowed to penetrate and il­
luminate much of the interior.

Gwathmey refers to a con­
scious "layering" of light and 
transparency in this design. A 
sense of movement is particularly 
noticeable when proceeding 
along the U-shaped main circula­
tion path from the elevator lobby, 
past the reception area, around 
the conference room and library, 
and into the offices of partners, 
associates, and their secretaries 
Although the elevator lobby is 
windowless, natural light and a 
view of fyiadison Avenue are im­
mediately apparent even up to 
110 feet away (see plan). That is. 
thanks to the small opening kept 
clear to the street, glass block en­
closing the conference room to 
transmit more outside light, and 
clerestory windows for otherwise 
closed off walls. As one rounds 
the curving conference room 
wall, one looks either directly out 
of the building to the street or as 
directly through a glazed wall into 
the library. Along the double row 
of partners and associates, light 
spills from partners' offices over 
the battery of files controlled by
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A law office 
in New York 

is bathec 
in the 

phenomenor 
callec 

natura 
lighting

GWATHMEY
SIEGEL

LAW OFFICE

BOWER 
& GARDNER
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Photography by Norman McGrath

ThelawofficeofBower& Ganjnensa 
study in light and movement. Most im­
pressive view Is from reception area 
towards Madison Ave. (above), offer­
ing visitors an unimpeded look at a 
main thoroughfare without private of­
fices in the way. But there is move­
ment in other directions: from recep­
tion area to elevator lobby (left) with 
photomural, and down stairway to re­
search staff on floor below (far left).

hJAO 7*9 IKlTCOli^Oe



Floor pian tor Bower a aaraner (m- 
low) shows clarity of circulation path, 
a U-shapeO sweep from elevator lobby 
past reception, accounting, confer­
ence. ana library to partners and as­
sociates. Clear vision into library may 
come as surprise to visitors after 
founding translucent glass block wall 
of conference (bottom)

FUXm PLAN S WflTNCKS SECPETAm' 
7 ACCOUNTHG 

• SECRETUMeS 
« COMPUTER 
10 STOMAGE 

n ASSOCICTFS OFFICE

12 LUNCH ROOM 
ia EXECUTIVE SHOWER
14 COPIER
15 COAT ROOM
16 TELEPHOW EOUIPMEN-
17 FILE STORAGE

1 CLEWTORS LORRY
2 RECEPTION
3 CONFERENCE ROOM
4 URRARY
6 PARTNERS OFFICE

the floor below with a stairway be 
side the library for ready access 
A lunch room, copier, execuliv 
shower, and storage are tuckei 
in behind the principals' offices 
Aiding this arrangement is a colo 
scheme of calming white wall 
and fissured ceiling tiles, ligh 
gray carpet, and glass setting o 
oak furniture and upholstery.

"We used circulation as ol 
major spatial organization," say 
Gwathmey of this handsomel 
simple scheme. More than tha 
Gwathmey-Siegel has give 
Bower & Gardner an unexped 
ediy amenable place of work 
Maybe Daumier would not hav 
enjoyed it so much. Surely th 
clients appreciate the difference 

ROGER YE

I GWATHMEY- 
i SIEGEL

partners' secretaries, across the 
corridor, and through the associ­
ates' glazed wall.

Zoning the office for quiet, effi­
ciency, and privacy was accom­
plished by placing reception and 
accounting closest to the eleva- 

^ tors, centrally locating the library 
H' with its stacks and carrels as a 

buffer, and lining the partners and 
associates at the end of the 
U-shaped path The firm’s exten­
sive research staff is housed on



i ^

>p3ce /s enclosed but not cut oft in
onterence with use of glass block

mbove) at Bower & Gardner. Similar
vuiment occurs with smaller confer-

\nce (righi). Library stacks and car-
f's are more sequestered (far right)

icsi-s OSI. Secretarial chairs Steel-
lase. Conf*rn*ce chairs: Steel-
a$e. Reception chairs: Brueton.

chairs Bright Bruton. Coffee ta*
Gs Apollo Woodworking. Cabinet
ofk Creative Woodworking. Doors
•lO fixed glass frames Vaughn Wall.
enelian blinds. Abco. Carpet: Oak
oint Exclusive, installed by Lane

foor Covering. Lighting Neo-Ray 
ud Omega. Glass block Plttsburgh-
omlng. Wallcovering Wolf Gordon.
>iding doors: Pella. Conference
hie Creative Woodworking.
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Top left photo shows part of reception 
area on fourth floor, with solid 
waH lhat forms an enctosed 
windowless library. All other photos 
here are different areas of third floor.

Irukoff Interiors Staff 
>n this project:
■2'y Brukoff, Principal Designer 

Wolfe Siegel, Architectural 
'or.sjitant
,ine Meurer, Staff Designer and Proj-
cf Coordfnafor
->^e Sastre, Staff Architect Pholography by Jeremiah 0. Bragstad

MAO T7 IMTCDiriDC QC



Projection booth buffers a 
conference fable In a seventh 
floor office which shares the light 
and air of the stripped-clean upper 
area of the room (left).
Fourth floor perimeter work stations 
(below) leave open passageway 
around walled library. Plant boxes 
(bottom) hide aged sash, give effect 
of single fixed pane, fill the 
landscape with greenery.
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In the plans of the 7th floor (top), 
4th floor (center) ana 3rd floor 
(bottCHTi) (he only walls that are 
fixed, solid, and to the ceiling are 
those shown in bold—indicating 
elevator lobbies on all floors, the 
library on the 4th floor, and 
executive ottfces on the 7ih floor. 
The partitions (or work stations are 
entirely movable.

Carpeting. Gemini Carpets Antron 
Twist installed by Kinney Bernard!. 
Banners fabricated and installed by 
Casella Lighting. Panel System and 
components: Sunar Ltd. of Canada 
“Pas” System through Western 
Contract Furnishers. Executive 
chairs: Herman Miller's Ergon 
through Western Contract Fur­
nishers. Lounge Furniture: Metro- 
poUtan “Varlus” modular seatii^. 
Plants: California Street Nursery. 
Custom reception desk: Western 
Woodcraft (San Francisco). Desk 
lamps: Luxo Lamp Co. Blinds: Levo- 
ior “Riviera” through Burris Window 
Shade Co.

On the 7th floor (left), Brukoff 
found a handsome board-tormed 
concrete ceiling when ne tore out the 
9-foot hung ceiling over the 
existing rabbit-warren of small offices. 
He left it bare, removed unneeded 
ducts, and painted the rest The 
"Vanus" upholstered components he 
designed for Metropolitan are used 
for reception/lounge seating 
in beige and brown nylon velvet on 
all floors.

MAR 77 INTERIORS 97



Other views show the remodeled ap-Model. above, shows hexagonal in­
tensive infant cere units in the tore- pearance. Yellow panels are sliding

doors. A t the end of the corridor, farground, intermediate care rooms be­
yond corridor Previous corridor. right, a lounge area for doctor-parent
right, wasconventionally cluttered. consultations.



he technology for such 
elements of intensive 
medical care as monitor­

ing the oxygen content of a 
patient's blood, as well as the 
technology for computer storage 
of such information, has been 
available for some time, but it has 
not before been generally applied 
to premature and critically ill 
babies. Because of high treat­
ment costs and very low survival 
rates, babies weighing less than 
1000 grams (just over two 
pounds) have indeed often been 
given no treatment at all. But now 
the application of advanced tech­
nology to baby care has been 
made—thoroughly and skillfully— 
in SOM's Neonatal ("newly 
born") unit at New York Hospital, 
(The same firm's adult intensive 
care unit in the same hospital was 
shown in the December. 1974. in­
teriors.)

The Neonatal unit is in fact a re­
modeling: a previous 24-bed unit 
has been transformed into a 49- 
bed unit that is thought to be both 
the largest and the best equipped 
such facility anywhere. Thanks to 
SOM's design, it is also probably 
the jolliest.

Research by the medical staff 
was the first step of the transfor­
mation. Dr. Peter A. McF. Auld 
and Dr. William W. Prayer, in par­
ticular. visited almost every nur­
sery in the country. They not only 
learned a great deal about nurs­
eries, they found that the name of 
the SOM firm kept being men­
tioned and praised. (No wonder:

T

^ '2

Color photographs by Nathaniel Lieberman

SKIDMORE, 
OWINGS & 
MERRILL

NEONATAL
INTENSIVE
CARE
UNIT

Quilts and 
computers— 
the best 
of two
very different 
worlds

For Skidmore. Owings 4 Merrill: 
Walter Severinghaus and Leon 
Moed. Partners-in-Charge: Jack 
Dunbar. Senior Oesiginer: Ellen 
Golden. Designer: Harold Olson. 
Project Manager: John Arms. Job 
Captain.
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suMnasaesigrTedTaciJmesior 
over 20.000 patients.)

The nursery tour, according to 
Dr. Prayer, who has been closely 
associated with the modern­
ization at every step, also re­
vealed an often repeated design 
attitude: conventional widsom, it 
seemed, dictated a large open 
space with beds around the pe­
rimeter, storage and equipment in 
the center. A basic decision by 
the doctors and designers of the 
new unit was that, although some 
visual expansiveness was desir­
able, so much togetherness was 
not. When a baby becomes criti­
cally ill. there is necessarily a 
great degree of bustle and ten­
sion at its bedside. The new unit is 
divided by glass partitions that 
help confine such tension to a 
single space. Vertical blinds and 
sliding doors can further isolate 
rooms during emergencies.

Different areas offer different 
degrees of care. The most inten­
sive care, available for 15 babies, 
IS the most innovatively planned. 
Three custom-designed hexa­
gonal storage units, each free- 
standing in the center of a glass- 
walled room, accommodate five 
babies each (with an attendant 
nurse tor each baby), their sixth 
side remaining free to allow ac­
cess for restocking the supplies in 
the center of the hexagon. These 
supplies are in a mechanized ro­
tating tray. By touching a button, 
a nurse can bring to her side sur­
gical gloves, gauze pads, sy­
ringes, emergency chest tubes, 
or whatever she may need. Moni­
tors overhead report (and record) 
every breath and every heartbeat. 
In addition, by touching other but­
tons, a nurse may have displayed 
on a screen graphs of several 
weeks of a baby’s progress, past 
test results, and any of the data 
accumulated in the baby’s medi­
cal records.

Across the hall, beyond a 
lounge area, is an intermediate 
care nursery. Here the comput­
erized equipment is slightly less 
extensive, the nurse-to-patient 
ratio is lower, and beds are 
grouped four to a storage unit.

There is also a convalescent 
care nursery which is still less 
elaborately equipped. Here re­
covering babies frequently stay 
for several days before their final 
release, allowing a period of 
mother-baby adjustment before 
the child goes home. Here, and 
even in the spaces for more seri­
ously ill babies, there is another, 
more homely feature; rocking 
chairs. In their way, they are just 
as important as the unit’s elec­
tronic wonders. They accom­
modate nursing mothers (for 
whom portable privacy screens



Neonatal

eft, babies were once surrouncfeb by
b maze of equipment, much of which
Is eliminateq by new computerization.
Left below, the convalescent nursery.
Right, intermediate care facilities. Be-
ow, an innovative intensive care
uom. Hexagonal unit centers on an

automated'lazy Susan‘'of supplies.

are available) or fathers who just

want to get acquainted with their
babies.

Such consideration is rein­

forced by other aspects of the de-
sign: the lounge area, for ex­
ample. Although an apparent
luxury, it has proved very valuable
for doctor-parent consultations
dealing, on the spot, with prob­
lems of family adjustment. It also
serves as an island of familiarity in
a sea of mysterious equipment.

Color IS liberally used, and Is
guilty of neither all-white sterility
nor pastel sweetness; instead, it
is vigorous and clear. An art pro­
gram. still incomplete, has al­
ready contributed a pair of Early
American quilts.

Such care is expensive, of
course (a fact mostly mitigated by
city and state funds for patients
with birth handicaps). The effi­
ciency of the new equipment and

Its installation, however, by sav­
ing staff time, has allowed the unit
to lower Its average bill by 25 per­
cent since opening.

STANLEY ABERCROMBIE

Monitoring and computer system:
Hewlett-Packard. Sofa, club chairs.
end tables, drafting stools at bedside,
desk chairs, privacy screens: Knoll.
Wastebaskets at bed units: Loumac.
Planters, desk accessories, and other
wastebaskets: Glassform. Cre-
denzas, desks, and filing cabinets;
Steelcase. Hexagonal table in lounge;
Stendig. Rocking chairs: P&P Chair.
Conference tables: Howe. X-Ray
holders Peter Pepper. Vinyl wall cov­
ering: Genon. Office carpeting: Kari-
stan. Orange rug in lounge: Spln-
ningwheel. Vertical blinds. Holland
Shade. Examination lights: Luxo.
Other lighting: Lightoller. Flooring:
Dex-O-Tex by Crossfield. Cabinet
work for hexagonal units: Lawrence
Wittman. Wood rails: Theodore Am-
berg. Quilts: Thomas K. Woodward.
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he inmates of London's 
Fleet Prison had it. So did 
the schoolboys of Harrow, 

)ne of England's great public 
ichools. the officers of the British 
Krmy in India and Pakistan, and 
he collegiates of America's Ivy 
.eague. Their well kept secret; a 
)assion for squash. For a sport 
hat pits one player against an­
other in smashing a small black 
ubber ball with a racquet off the 
our walls and the floor of a rec- 
angular court which measures 
(ither 32' X 21' (British) or 31' x 
0'—6" (American). And now. 
nembers of New York’s Uptown 
facquet Club have it too, thanks 
o the efforts of Copelin Lee & 
)hen, architects.

Bringing the game to a site on 
'Jew York’s East 86th Street, a 
)usy commercial thoroughfare, 
vas as dextrous and demanding 
is the game itself. Town Squash, 
nc. secured the property then 
ally occupied by Albrecht’s, a 
vomen’s clothing store with a 
ong term lease, under the belief 
hat Its permissible FAR equalled 
ust two (i.e.. the allowable floor 
irea could equal twice the site 
irea). However, a thorough pe- 
usal of legal documents revealed 
in actual FAR of four. Instead of 
even courts in a two-story build- 
ig. Town Squash could have 14 
:ourts on five.

Albrecht’s represented an ob- 
tacle in that most of its street 
rontage was inviolate. However, 
ts builder had fortuitously 
lianned for future expansion by 
4acing sufficiently large columns 
T its grid and protruding them 
bove the roofline to receive the 
expected additional structure, 
yopelin Lee & Chen was thus 
ble to erect the new structure 
ver the store without ever inter- 
upting its operation, take one of 
s three main bays for the Club’s 
wn frontage, and frame a new 
lalcony over the remaining store 
pace to compensate for the lost

r

Playing
squash
with
the air rights
in
New York

bay
Space is still at a premium in 

ie completed Club. Yet the 
haping of that space shows that 
linimal dimensions need not 
andicap the capable designer. 
)opelin Lee & Chen has created 
n inventive series of spatial ex- 
eriences that truly make a virtue 
f necessity.
The firm has given a strongly 

ertical orientation to the horizon- 
ii confines so that space literally 
leaks” outward and upward with 
discernable centrifugal motion, 
ectilinear forms frame the 
ourts. main desk, and other 
ports related facilities. Curvili- 
ear forms describe the bar and 
ining areas and the director's of- 
ce There are frequent transi- 
pns from long, narrow rooms

COPELIN 
LEE & CHEN
UPTOWN 
RACQUET CLUB



Complex though the section; 
can be, the Club's floor plans an 
straightforward. Floor by fioo 
there are the basement (sauna 
showers, lockers), first tloo 
(main desk, lounge, exhib;tioi 
court, sporting goods shop), sec 
ond floor (restaurant and bar) 
third and fourth floors (dinmc 
space, courts), and fifth floo 
(courts, day care, director's of 
fice). "We’re used to workinc 
with real estate developers," say 
John Knowles Copelin of hi 
firm's pragmatism. Adds Liei 
Chmg Chen, "Our compromise 
are primarily on cost—not de 
sign. " Considering how much a’ 
chitecture was bought for th 
Club at $40 per square foot, it i 
hard to believe any compromise 
were made. Squash, anyone?

ROGER YE

in many places: furniture, custom 
cabinetry, and floors of parquet 
and decking with Oriental rugs 
scattered in lounge areas for ac­
cent. Walls of dry wall, concrete 
block, or resin bonded composi­
tion board (for the courts) are 
cleanly finished in white paint and 
red Helvetica graphics. Ceilings 
over low spaces are concealed, 
but the structure above the courts 
is left exposed, showing steel 
members, mechanical services, 
and lighting, all protected by nets 
to restrain stray squash balls. 
Particularly daring are the two ex­
hibition courts, whose back slops 
are glass wall systems made by 
the Pilk/ngton float glass process 
of England (first introduced in this 
context by Copelin Lee & Chen at 
New York's Fifth Avenue Racquet 
Club).

with low ceiling heights to soaring 
two story high open spaces.

This IS particularly effective in 
the passage from the second 
floor to the third and fourth floors. 
Members and guests climb a cir­
cular Stairway from the intimate 
restaurant bar to a dramatic two 
story lounge at the same level as 
the courts. A further climb lakes 
them to a cylindrical tower, 
glazed like a lighthouse, from 
which they can look into a num­
ber of courts. Should they desire 
a closer vantage point, they can 
ascend a handsomely detailed 
catwalk that runs past all courts.

Architects; Copelin, Lee and Chen. 
Interior design ana furnishing Cope­
lin, Lee and Chen. Structural engi­
neers; Robert Sllman and Associ­
ates, P.C. Consulting engineers: 
Bernard F, Greene. General contrac­
tor E.W. Howell Company.

Contract carpet E. Haleman and 
Company, Inc. Wall carpet. Trettord 
No 538, Upper bar carpet: Woven 
Axminster. Bar chairs Empire. 
Lounge furniture' Cl Designs. 
Squash court rear walls. Pilkington; 
instaildfion Bardon Specialties. Bar 
tables: from Itkin Brothers.

Similar attention has been 
given to the use of materials, us­
ing utilitarian building products 
against more costly furnishings 
and accessories. Wood appears

kiAO 77
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Willie Wong
Air and /ightseem to flow freely 
throughout Racquet Club space. Ceil­
ing height contributes to this effect by 
not being enclosed, save for nets that 
stop stray shots and protect lumi­
naires overhead. Courts themselves 
are designed for heavy duty use with 
walls of resin-bonded composition 
board with white and red painted 
markings. Section of building looking 
east (parallel to main thoroughfare) 
shows designer's ingenuity in using all 
available space for Club activities.

Key to section
1 Information desk and pro shop
2 Js( floor exhibtfion court
3 Bar and restaurant
4 Backgammon room
5 Observatory lounge
6 3rd floor courts
7 4th floor catwalk
8 5th floor courts
9 Director's office

10 Lockers, showers, mechanicals UPTOWN RACQUET CLUB
kiAD T7 iMTCOir\OC



naire respondent, try as he may tc 
be objective, has no way of sepa­
rating his reactions to the built 
space from his opinions about his 
bosses, his work, and his com­
pany. Unhappy staff members 
who hate their jobs and their em­
ployers are almost certain to be 
negative about the office they 
work in. Conversely, employees 
with high morale who love their 
work and think well of their firm 
are highly tolerant of even poor 
office working conditions and are 
likely to feel highly favorable 
about any new facility. We are 
thus left uncertain as to whether 
research is really discovering re­
actions to the office facility or re­
actions to job and company. In 
fact, the tindingsare really rating 
a mixture of these factors, and 
there is no way to sort out the mix 
short of highly complex research 
involving many employers and 
manyfacilities. . . .
If there are gains in work effi­
ciency even in these small tests, 
that also remains unevaluated, 
except insofar as it may show up 
in favorable estimates on the part 
of users. Users of an office, par­
ticularly clerical workers, are not 
in a position to judge the work 
performance of the facility in any 
reliable way. In fact, these are is­
sues that are hard to evaluate at 
any level. Since the tests do not 
suggest any failings in these 
areas: we might guess that any 
impact that the open plan has in 
these areas would produce more 
favorable results than the tests 
suggest when the system is ap­
plied in larger areas and as in­
tended.

It should also be noted that 
since the time when the tests of 
early open plan installations took 
place, various refinements to 
open planning have been devel­
oped. Acoustical treatment and 
background sound systems have 
been refined to reduce any prob­
lems of auditory privacy that may 
have been present in early instal­
lations. , . .

Client Designer Project; the 
character and success of any of­
fice design project is determined 
by the complex relationships 
among the project, the client firm 
or organization, and the planners 
or designers who carry the proj- 
ectthrough. The primary consid­
eration in such a project must be 
the firm or organization that the 
office will serve. From the de­
signer’s point of view this is "the 
client.” Every client is a complex 
of variables that represents a kinc 
of puzzle for the designer to stud; 
and solve. How does the client or 
ganization establish its point or 
points of contact with the de­
signer and how does it establish

Excerpts from the introduction to

INTERIORS 
3rd BOOK OF 
OFFICES
by John Pile, practicing designer^ 
planner and Adjunct Professor of 
Design at Pratt Institute. Brooklyn,
New York.
208 pages. 9" x 12Va‘\ comprised 
of a Preface: Introduction (History. 
Architecture. Office Planning, The Im­
pact of Open Planning): 12 Recent 
Landmark Case Studies: Special-Pur­
pose Office Spaces: Some Technical 
Issues (Methodin Office Design. En­
ergy Issues. Lighting, Acoustics, 
Safety and Security): Furniture and 
Eguipment: Index. Copyright ?976, 
Whitney Library of Design, an imprint 
of Watson-Guptill Publications, a divi­
sion of Billboard Publications. Inc..
1515 Broadway. New York, N. Y. 
10036 $24.95.

s the landscape office 
better? We are facing 
here the realization that 

testing the merits of a built envi­
ronment is no simple matter.
Such testing is a relatively new 
study—the former practice was 
simply to build and live with the 
results for better or for worse. 
When we consider how difficult it 
is to test the merits of a cold rem­
edy or a headache cure, it should 
not be too surprising that testing a 
space used by many people for 
complex purposes is not an easy 
methodological problem. Any re­
searcher will agree that the ques­
tions you ask and the methods 
you use will influence the out­
come. '' Double-blind A-B tests'' 
are hardly applicable to eval­
uation of an office; that is, tests in 
which the two samples are pre­
cisely identical in every way ex­
cept for the variable being tested 
and in which neither the test sub­
jects nor the test administrators 
know which is which. This can be 
done with a drug by making two 
plls—one real and one a pla­
cebo—but two offices inevitably 
reveal which is which to tester 
and subject. . . .

It is worthwhile to consider 
what research has found out 
aboutthe open office. First of all. 
it is obvious that the idea is not a 
total failure. Pessimists on first 
hearing the idea have often pre­
dicted complete failure—employ­
ees quitting in numbers, break­
down of work processes, and a 
need to revert to conventional 
planning. None of these things 
has occurred in even the least 
successful tests. . . .

It should also be noted that all 
research around questions of 
how well the office is//ked run up 
against a difficult problem in ex­
perimental design. The question­

Is the 
landscape 

office 
better?

DECISIONS.. 

DECISIONS..

OFFICE
DESIGN



and maintain communication?
These are important issues, but 
since they arise at the very begin­
ning of a project, they are often ill- 
considered. and so haunt a proj­
ect with difficulty throughout its 
course. The client organization in 
toto is usually too large, complex, 
and dispersed to be accessible to 
contact by the designer (an ob­
vious exception is the tiny, one- to haps the president or division 
three-person organization). In 
some way the client must estab­
lish a temporary internal structure 
for the sake of the office project 
alone that will serve to gather 
sound information, supply it to the 
designer, evaluate design pro­
posals, and achieve effective de­
cision making,

There are several familiar pos­
sibilities for doing so. The first and 
simplest is the selection of a 
single person in the client organi­
zation to act as design contact 
and internal project manager.
This person takes on great impor­
tance as the project progresses 
and will turn out to have consider­
able power, which he or she can 
use well or badly. The success or 
failure of a project can be strongly 
influenced by the person placed 
in this key position, it isacommon 
client error to select for this role a 
person who is not high enough in 
the organizational hierarchy—an 
office manager or "superintend­
ent of facilities," for example.
This person often lacks authority
to make decisions and make them further his own ambitions 
stick and may be too accessible 
topoliticai pressures within the 
organization. Individuals who are 
too highly placed, a chairman of 
the board or president, for ex­
ample, can also prove to be poor 
choices because they have too 
many other responsibilities and 
therefore get distracted from con­
cern with the project, The ideal in­
dividual will be somewhere be­
tween these levels.... It is also 
importantthat this person have 
certain personality traits—traits 
that may seem of an almost 
saintly nature. The person must 
be patient, intelligent, inclined to 
cooperation rather than combat, 
a good maker of compromises, of 
course incorruptibly honest, and 
must have the patience and good 
humor to get through the irrita­
tions that every project of any size 
generates without developing ul­
cers or hearttrouble.

The difficulty of finding this 
paragon of virtue in most organi­
zations often leads to the form­
ation of a committee in which the 
members share the burdens of 
project supervision. This may be 
a good plan or a bad one. A com­
mittee with diverse members can 
become a forum for warfare and a 
scene for decision-making dead­

locks that delay a project or lead 
to the worst kinds of compro- 
misesthat satisfy no one. , , ,

Will a
committee 
succeed 
and how 
should it 
work?

Probabiythe best arrangement 
is a combination of these ap­
proaches; a small committee 
(say, three or four) with highly 
placed members representing the 
organization’s broad goals—per-

chief, a financial manager, and a 
personnel manager. One member 
of the committee is then selected 
to be the primary design contact 
and decision maker. He functions 
as a single contact, except for 
committee meetings, on a regular 
basisfor review and, perhaps, 
special committee meetings to 
deal with highly important ordiffi- 
cult decisions.

Within the client organization, 
channels must be planned to 
gather accurate information 
about needs and to funnel 
these through the designer con­
tact point into the hands of the 
planning group. Then, in reverse, 
design proposals must flow back 
for comment, revision, and ap­
proval. The planning organization 
will, in most cases, want to do 
some or all of the information 
gathering and some checking of 
data supplied,, . . Every designer 
has met the "empire builder'' who 
inflates the needs of his depart­
ment for space and equipment to

\an Collecting 
data and 
communicating

le user 
/aluate the 
lice?

Assuming that the client organ­
ization has made itself ready to 
communicate with its designer or 
planner, it is time to select the 
person or firm (or even firms) that 
will fill that role. In some cases 
this selection may be a pre-exist­
ing reality. This is often the case 
where a large organization has 
its own designer, facilities for 
planning, or architectural depart­
ment. Even when these functions 
are provided "in house," the real­
ities of the client-designer rela­
tionship apply. In fact, it is partic­
ularly important to observe good 
procedures it a satisfactory end 
product is to be achieved, . . .

It is an unfortunate tact that 
many projects are haunted by 
poor relationships between client 
and design professionals and that 
friction and dissatisfaction can 
surface very easily during the 
long and complicated progress of 
a major project. Design and plan­
ning firms can be large or small, 
well known or newly founded. A 
very common line of action is for 
the client organization to make up 
a list of three to five possible de­
sign firms—names suggested as 
a result of some known project, 
experience of another organiza-

fho
the firm 
Iks to
e designer?



3rd BOOK OF 
OFFICES

are appropriate to different types 
of organizations. If this is true, an 
organization can, through a kind 
ofself-analysis, determine what 
approach is most appropriate to it 
and proceed accordingly without 
going through the complex tests 
and debates over the merits of dif­
ferent planning philosophies. 
Duffy suggests that every office 
organization can be analyzed in 
terms of two qualities, which he 
calls "bureaucracy" and "inter­
action." The level of bureaucracy 
(rated on a scale from low to high) 
describes the extent to which the 
organization is authoritarian, hi­
erarchical, channeled, and rigidly 
organized. The military and old- 
line governmental departments 
are typically highly bureaucratic, 
while newly formed experimental 
groups, tor example, are likely to 
be nonbureaucratic and "loose" 
in structure. The second quality 
that Duffy investigated is called 
"interaction," which hastodo 
with the extent to which the mem­
bers of an organization work to­
gether. Where group or team 
work is common and necessary 
the "interaction index" is high; 
where people work independ­
ently, it is low, A research labora­
tory or a law firm will usually have 
a low level of interaction, whiie an 
advertising group a or design firm 
will usually have a high level of in­
teraction, If we diagram the pos­
sible interrelationships of these 
two ranges of variables, we get a 
matrix diagram as follows:

tion, or some similar reason for 
nomination. Visits are then made 
to the firms under consideration 
and, possibly, to projects exe­
cuted by those firms. In the end, a 
selection is made on the basis of 
whatever can be learned in this 

process.
There is a tendency to gravitate 

toward large and well-established 
design organizations. Certainly 
there is something reassuring 
about a well-established firm, and 
particularly about a record of 
many well-executed projects, it 
should still be noted that large 
and well-established firms some­
times leave behind unhappy 
clients and projects of question­
able success. In the newly estab­
lished firm, the individual de­
signer will often offer more 
personal attention and a higher 
level of concern than is true of the 
big organization.

Recent developments have 
posed a new problem to the pros­
pective client seeking office plan­
ning aid. Open planning and con­
ventional planning have become 
established as such sharp al­
ternatives as to suggest that a de­
cision on direction must be made 
before selection of a planner. 
Certainly some firms (the Quick- 
bornerTeam isthe prime ex­
ample) are so committed to land­
scape planning as to be ap­
propriate only where this direc­
tion has already been selected. 
Some long-established office 
planners have'a contrary commit- 
mentto conventional planning, 
although increasingly such firms 
seem willing to consider either di­
rection according to the prefer­
ences of the client organization, 
Ideally, the planner should be will­
ing to study the client organiza­
tion and arrive at proposals using 
open, conventional, or both kinds 
of planning as the needs of the 
client may require. In practice, 
such professional detachment is 
rather unusual, although not im­
possible to find. The choice be­
tween these approaches has 
taken on the qualities of an ideo­
logical battle to such a degree 
that decision making based on ra­
tional considerations is difficult to 
come by.

A theoretical study of this issue 
done by Francis Duffy is of con­
siderable interest here. His study 
was undertaken first as a Ph.D. 
thesis at Princeton University and 
has since appeared in two papers 
(published in Environment and 
PlanningB. Vol. 1,1974), Duffy 
has developed a theory, and has 
validated it with considerable re­
search , that suggests that open 
and conventional planning, as 
well as certain intermediate com­
binations of the two approaches,
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He then suggests that types of of­
fice plan be classified by two simi­
lar descriptors, which he cails 
"differentiation" (meaning the 
identification of level and status) 
and "subdivision" (meaning the 
level of physical separation or 
what is usually called "privacy"). 
This leads to a second matrix 
chart similar to the first but dia­
gramming the characteristics of 
the built office space;

Dilterentiation
- highlow

low

3

W

high

These four boxes describe the 
open office (low differentiation 
and low subdivision), the open of­
fice with private supervisory of­
fices (low subdivision but high dif­
ferentiation), the office of many 
similar private spaces (low differ­
entiation and high subdivision), 
and the office of many, hier­
archically varied spaces (high dif­
ferentiation and high subdivi­
sion). It is now suggested that the 
two charts may be superimposed 
on one anotherto suggestthe 
type of plan most closely related 
to each type of organization, 
Duffy’s diagram makesthis rela­
tionship quite clear.

Bureaucracy Suteauctacy Iwghlowhighlow-------
high

low high

I
design ctencai

7
I

•hv

1 ^
S

low

rasearcb corcoraie headquarters

The ranges generates four pos­
sible organizational types in the 
four boxes, in practice, since 
each range of variation is a con­
tinuum, the variety of types is infi­
nite, but the four boxes are con­
venient for discussion of the 
concept. Duffy suggests as ex­
amples of the types of organiza­
tion that characterize the tour 
boxes:

Which
counts more, 
organiza­
tional
requirements 
or individual 
status?

If we accept this analysis, it be­
comes possible to evaluate any 
organization in terms of these two 
descriptors and to plan a facility 
thatwill match the organization's 
needs with some confidence.

Duffytested histheory by 
studying many actual organiza­
tions in their offices. He used 
well-developed tests to rate levels 
of bureaucracy and interaction, 
as well as levels of subdivision 
and differentiation. Sixteen firms 
were studied in this way. The 
planner may be inclined hereto 
object that this study rated the 
existing offices occuped by each 
organization, ignoring the fact

Low-ievei bureaucracy 
High-level interaction 
High-level bureaucracy 
High-level interaction

A design firm

Aclencal
facility

Low-level bureaucracy 
Low-level interaction

A research 
group
A corporation 
headquarters

High-level bureaucracy 
Low-leve! interaction



that this actually might not corre­
spond to what would be ideal for 
the group in question. Dully 
seems to have assumed that or­
ganizations will have gravitated 
toward physical facilities that 
suit their real purposes—certainly 
a debatable assumption. In any 
case, Duffy does not find that the 
existing patterns conform to his 
chart very well. This should not 
surprise him since there is no evi­
dence that existing office situ­
ations have any clear relationship 
to the ideal. Duffy makes the point 
that in reality what he calls 
“standing," an amalgam of train­
ing, experience, and rank, in­
fluences the individual's work­
place in a way that overrides 
organizational characteristics. 
Thus subdivision and differ­
entiation are each more in­
fluenced by the “standing" level 
of employees than by organiza­
tional characteristics. An organi­
zation with many highly trained, 
professionaly qualified individ­
uals IS likely to be characterized 
by a high level of differentiation 
and subdivision, regardless of its 
levels of bureaucracy and inter­
action. Duffy does not make the 
point (but it should be made nev­
ertheless) that this effect is only to 
be expected in a world in which 
compartmentalization has been 
the norm of office planning. There 
are, in fact, tew open-plan of­
fices, except for the clerical pools 
of older designs. The fact that 
existing reality does not conform 
to the proposed model does not 
invalidate the model as a basis for

posals that are still quite general, 
on the theory that precise detail 
planning is always subject to con­
stant change and cannot be done 
with any effectiveness far in ad­

vance.
However alarming it may seem 

to those responsible, it is often 
best to proceed to build space on 
the basis of rather rough esti­
mates of needs. As the time of oc­
cupancy grows closer, more de­
tailed planning can be un­
dertaken, with final adjustment to 
immediate needs left to the very 
moment of occupancy. This runs 
counter to most people's sense of 
the proper way to proceed, but it 
can be far more efficient than 
planning down to the last detail 
far in advance. This usually leads 
to a long series of troublesome re­
visions during the process of con­
struction to take i nto account the 
inevitable changes in organiza­
tional realities thal will occur dur­
ing the long period (6 months to 2 
years) between the time when 
work IS begun and the time of ac­
tual occupancy.

The appropriate amount ot par­
ticipation on the part ot the pro­
jected users of an office space in 
the planning process remains a 
matter for discussion. Tradition­
ally, users had no role. They were 
represented by their chiefs who 
simply directed what was to be 
provided. This way of proceeding 
leads to a “put uporshutup" 
relationship between project 
manager and user that has po­
tentialities for stress. The Quick- 
borner T earn has been particu­
larly vocal in urging that users 
should have a major role m the 
planning process. Since there are 
many users, most are often lack­
ing in any planning skills or grasp 
of overall organizational needs, 
and may well have a transitory 
relationshipto their working 
roles, Thus, providing them with a 
significant role in planning is not 
always easy. One approach often 
used IS to offer to projected user 

groups some exposureto pro­
jected plans—p>erhaps best 
presented in the form of scale 
models—for comment and pos­
sible revision. Suggestions ot 
value may surface, and even if 
they do not, the step is often use­
ful in giving to the projected users 
some sense of involvement in the 
planning process.

equipment. As these two factors 
pull together in the execution of 
the project, they establish its final 
character in both concept and 
detail. It is possible to select sys­
tems of floor and ceiling con­
struction, lighting, acoustical 
control, and furniture in advance 
ot planning. It is also possible to 
plan before these system selec­
tions have been made. Normal 
common-sense ways of working 
tend to place planning first and 
system selections second- Yet, in 
reality, the reverse order is prob­
ably better. Systems, particularly 
furniture systems, influence what 
can be done in planning terms, at 
least at the detail level. This sug­
gests that the most logical way to 
proceed is the rather unexpected 
one of //rsf choosing lighting, fur­
niture, and other systems to be 
used and only afterwards pro­
ceeding to planning. Estimates of 
space requirements and general 
assignments of space can. of 
course, come first. This is particu­
larly urgent in multifloor projects 
and where questions of space 
rental or space construction must 
be dealt with well in advance of 
detailed planning. Thus the fol­
lowing sequence emerges as de­
sirable:

What comes 
first, a 

decision on 
equipment or 
a decision on 

design 
program?

1. Survey of requirements and 
development of program.

2. Establishment of Space needs 
in terms of areas and. in multifloor 
projects, “stacking " or assign­
ment of space to floors.

planning future projects.
In some way the client organi­

zation must come to a decision on 
planning approach, either before 
choosing a planner or, if the plan­
ner can be trusted to cooperate in 
either decision, m cooperation 
with the planner who is to carry 
cut the project. Client organiza- 
lion and planner together must 
then develop a program of needs 
and requirements with sufficient 
clarify to serve as a basis for plan- 

iing.

3. Study of more detailed space 

requirements and relationships. 
Establish areas and adjacency 
requirements by individual work­
place with estimates ot expansion 
needs.

4. Selection of individual sys­
tems and equipment.

5. Detailed final planning with the 
expectation of one or more cycles 
ot revision to adjust to detailed 
needs.Should you 

plan in 
detail far 
in advance?

Plan proposals then become 
:he responsibility of the planner 
cut a process of criticism and 
evaluation is essential to form the 
'feedback loop" that brings 
ibout adjustment of proposals to 
crganizational needs through a 
sequence of gradually more pre­
cise plans. It is worth noting that 
his process of fine tuning can 
easily be overdone, since 
changes in detail requirements 
vill be taking place on a time 
ichedulethat makes it impossible 
o refine every detail to perfection 
>efore putting the project in the 
vorks. Indeed, it is often best to

6, Contracting and ordering to 
get the project started.

The key decisions that determine 
the quality and character ot a 
project are, of course, concealed 
in such a simple outline of the 
steps to be taken. They are made 
when organizational manage­
ment first characterizes its needs 
and, probably most important of 
all, when a selection of designer/ 
planner is made. The other steps 
are more routine; but it is these 
major decisions that will deter­
mine the success ot the project as 
built.

Modern office planning tends 
to break into two phases that 
have some interrelationships, but 
also have a high degree of inde­
pendence. One aspect is plan­
ning in the literal sense—the de­
velopment ot layouts as set forth 
in floor plans. The second aspecl 
is the choice of systems andbroceed on the basis of plan pro­
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Hand printed imported and domestic 

wallpapers, cottons and votles
The first In-depth survey to sum­
marize and evaluate women's role In 
the American architectural profession ELIOT & ASSOCIATES 

OAK LAWN PLAZA SUITE 709 
DALLAS. TEXAS 7S207WOMEN IN AMERICAN 

ARCHITECTURE
JOHN W. LEDFORD. INC. 

101 KANSAS ST- 
SHOWnOOM 240, 

SAN FRANCISCO. CAL.

JAY CLARK
110 S ROBERTSON BLVD. 
LOS ANGELES

A Historic and Contemporary Perspective
Edited by Susanna Torre, with a foreword by Marita O'Hare, 
Architectural League of New York.

Susanna Torre and 13 women, well-known architectural 
journalists, provide the documentation that — despite im­
mense social and cultural restrictions—women have been 
Significant innovators in and catalysts to the development 
and direction of American architecture.

In five absorbing sections, they talk about the design of 
'‘domestic space," presenting a pictorial overview of women 
designing for and writing about women as workers in the 
home. They review the years 1860 to 1960 and cover such 
pioneers as Louise Bethune. Julia Morgan. Denise Scott- 
Brown. A section Women as Critics includes such con­
troversial voices as Ada Louise Huxtable, Jane Jacobs, 
Sybil Moholy-Nagy Two final sections discuss the chal­
lenges facing women in the profession today arxt the actual 
influences women architects have had in the designed envi­
ronment.

This is a magnificent volume — an invaluable reference 
and a provocative social statement. 224 pages. $25 00
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PROFESSIONAL SERVICESInteriors
Sketc hes for Moc k-up Bk entennial Rl'ral-Urban (Scc-Lundmobik) 
Easels and other interior>cxtenor product design for Acrylic modules. To or­
der, cal! or uriic Pat Hugcnhcrg. A.A.. Designer-Consultant. P.P.H, Designs, 
1275 Bonita St.. Berkclcv. Calif. 94709. Res, 415/526-5289,

Classified Advertisements 
RATES; 60c per word per insertion. $24,00 minimum. 
PRODUCTS ADVERTISING: 70c perword-$50.00 minimum. 
DISCOllNTS: 5% discount for 6 consecutive insertions; 10% dis­

count for 12 consecutive insertions.
PAY MENT MUST ACCOMPANY ORDER. Allow 10 words for 

our Box Number address and $1.00 for handling. 
CLOSING DATE: 25th of the second month preceding publica­

tion date.
ADDRESS ALL AD ORDERS: Classified ,Ad Dept., interiors. 

1515 Broadwav. N. Y.. N. Y. 10036.
Phone: 212/7^7431.

Paisieu Mural & Architecu rai Decoration B> a Seasoned Master. 
Specialist m period facsimile. Vinually no size restriciion.s. Projects of chal­
lenging difficultv parlicularlv welcome. .All work guaranteed through install­
ation. Compans' Iciicrhcad please. KENNETH STERN IN WOODSTOCK 
(N.Y.. Box 498' 12498 (914) 679-9250)

REPRESENTATIVES WANTED

One OF IHE (OUN try’s LEADING DESIGNERS of contemporarywall accessories 
needs experienced Reps, throughout U.S. and Canada. Please reply in confi­
dence giving lines represented, account references and territorv desired to 
6029 S. 46th St., Phoenix. Arizona 85040. (602) 967-4844POSITIONS AVAILABLE

Ritasue Siegel Agency-Architecture. Interior and Retail design specialists 
arc recruited by Ms. Woody Gibson for creative international and national 
corporate and consultant clients. RitaSue Siegel directs Graphic and Indus­
trial design specialties. You are invited to submit confidential resumes. All 
fees emplover paid. Affiliates in LA and Zurich. 60 W. 55 St.. NYC 10019 
(212) 586-4750.

FOR SALE

Special Flagstone Design Carpft. Retail chain ordered fora new- concept 
and the concept changed. 612 sq. yards available. Original cost SI 1.20 sq. yd. 
Will sell all or part at reduced price. Samples on request to interested buyers. 
Specifications are: 100% acrylic. Wilton Weave. 10 row, 360 pile height. 60 oz. 
weight. Color: beige, moss, and gray. Reply to Box #4178. Interiors. 1515 
Broadwav. New York. N.Y. UK)36.Decorative Arts Personnel Agency ... Merchandise Man. ... Chicago. 

Specialists in recruiting interior designers and decorators and personnel for 
allied positions. This includes color and style coordinators, showroom person­
nel. Nation-wide service oriented to quality. Because of our professional 
background and our experience in this field, our screening is not equaled else­
where. This service is endorsed by The Illinois Chapter of the ,AS1D. Call Mrs. 
Anne Wimbush. Director (312) 642-9449,

MISCELLANEOUS

Need showroom and representation. San Francisco-Nonhern Califor­
nia. Modern-Contemporary Acrylic Furniture, High Styled, Well Priced 
From An E-siablishcd Company, One of the top in its field. Box 4179, Interi­
ors, 1515 Broadway. New York. N.Y, 10036.

Design Director -if you arf an unusually creative designer of com­
mercial imenor environments, with fresh ideas, complete command of pres­
entation techniques, materials and resources, and a track record of some 
noteworthy professional achievements—and if you have the abilitv to ef­
ficiently manage the work of a 5 or 6 person design staff -then we want to talk 
to you and see your sketches. We area New York City based interior planning 
and design firm with an active roster of current clients and significant growth 
projections. Compensation entirely commensurate with abilities. Mail re­
sume. All responses acknowledged. Box #4181. Interiors. 1515 Broadwav. 
New York. N.Y. 10036,

The two mirrors 
in our lobby are 
authentic 18th ' 
century antiques.

Sai.esperson for national contract art products manufacti rfr 

Midwest (Chicago). Southeast (Atlanta). Southwest (Dallas), and West Coast 
(Los Angeles), territories available. Aggressive salesperson with desire to 
travel. Some design and/or sales knowledge required to work with Designers. 
Architects and Contract Furniture Dealers. Send resume and recent photo. 
Rcplv to Bt»x 4177. Interiors. 1515 Broadwav. New York. N.Y. 10036. Equal 
Opponunily Employer.

But ts that any reason 
for you to stay with us?

Wc think so. Because your stay 
in any hotel is made up of a 
thousand small details. And thev 
all have to be right.

That's why we pay such extrava­
gant attention. With real antiques.
Fresh flowers. Food and drink worried 
to perfection. And most important, 
a staff that knows how to wait on you 
hand and ftwt without invading an 
inch of your privacy.

The mirrors in our lobby are symbols 
of that kind of attention to detail.

Any hotel can give you mirrors.
But ours reflect rather well on us.

Interior designer required to take full charge of well-established Miami 
contract design office. In depth expenence and ability essential for this very 
rewarding position, Rcplv Box 4180, Interiors. 1515 Broadway. New York. 
N.Y. 10036.

PLANNERS. DESIGNERS AND 
CREATIVE ADMINISTRATORS
Orte week non-credit seminar/workshops in a voriety 

of design-related subjects including;

OPEN-SPACE OFFICE PLANNING
Write or call for details

Continuing Education Program 
Harvard Graduate School ol Design Gund Hall L38

Car-iDndge, MA 02138 617/495-2578 ^Hotel on HllT^
For people who understand the subtle differences.

For ^ese^valilln  ̂anywhere in ihe U.S except CBlil'ornia call toll free (8001 
227-47 )6. In San FraiKiscocall (4151980-')500 Klwwhere in Cnlifomia call loll 
freet800)822-0957. Or call Hotel Rcpresemaiivcs Inc -the leading hinds of 

Europe and World Wide AM>ociatc»

HARVKkRD
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Swan America’s most beautiful line of pure 
brass beds • Showrooms: San Francisco, Denver, Dallas, Chicago, Atlanta, High Point, 
Miami • Phone or write for full-color catalog No. 34 and price list • Swan Brass Beds, 1955 
E. 16th St, Los Angeles, CA 90021 • (213) 748-5315 • Nationwide toll-free: 800-421-0141

anQ5

pneumatiGally at^ustable 
working height 
stools

ft 71
A'

*e /t-r
/ti //>*' ^7/77

W)

AA touch Of the ^
lever raises or ■
lowers the Aries I
seat anywhere I
within a 7" I
range . exactly I
where it's M
needed. fl
Footrest nxjves 
with seat and 360° ^ 
swivel Stable base 4 
with glides a 
casters. Five seat 
styles with 
upholst^ options. 
Adjustable lumbar 
backrest cushion ^
available for added 
support. For more 
information contact 
Krueger, Box 2097. 
Green Bay. Wl 54306 
414/437-3245

*r 77 7fr*U

77^^77*1777*' r.

^t*>777 ■ 

^*777/i*7*V ■ r 774/7*

t

Conwed
COt^OtAPfOfV
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an index to March advertisers

AMERICA'S
GREAT
SOURCES

Thayer-Coggin Institutional. Inc. 

Thonct Industries. Inc...................

53IKD (DomoreOffice Furniture)...

IK D (Haws Corporation)..............

International Design Conference 
in Aspen......................................

Intra/Van Den Berg.......................

47All-Steel Inc., one of the 
CIT Companies........... 35 54-5559

42-43Uniroyal Inc.................

United Stales Gypsum
110Baker Furniture 1

71121Belgian Linen Association

Blank Inc.. A......................

Bructon Industries.............

70

115 62Vanleigh................. ...........

Van Luit& Co.. Albert....

Vintage Hou.se..................

Vogcl-Peterson Company

JG Furniture inside Back Cover67 9
Jones & Erwin. Inc, 121 122

Ca-stelli Furniture...........

Congolcum Corporation

Conwed Corporation....

Cramer Industries...........

76 63
Kiesling-Hess.........

Knoll International

2127
WarnerCompany.The.....

Westinghouse. ASD Div.... 

Whitney Library of Design

Wilson Art...........................

Wrecking Bar. Inc., The....

4518-19
41. 119

51Kroll Fabrics. Boris 

Krueger...................

269
116117. 119

7
57Davis Furniture Industries............

Decorative Arts Center..................

Designers Book Club.....................

Dow Badischc Company..............

Du Pont Company. Aniron Div... 

Du Pont Company. Hotbac Div.., 

Du Pont Company (Boris Kroll),, 

Du Pont Company (Schumacher)

121
17

Lazarus Fabrics............

Levolor Lorentzen. Inc. 

Lighting As.sociates Inc. 

LouverDrape. Inc.........

28-29
73-75

65
16

122
32-33

ADVERTISING SALES OFFICES

New York, New York 10036
1515 Broadway

Robert J. Riedinger (212) 764-7558 
Advertising Director 

Maurice Murray (212) 764-7559 
Eastern Advertising Manager 

Douglas Markhouse (212) 764-7560 
District Manager

Carol A. Anderson (212) 764-7328 
District Manager

Chicago, Iliinuis 60606 
150 North Wacker Drive (312) 236-9818 

William K. Murray, Advertising Manager

Atlanta, Georgia 30339 
6540 Powers Ferry Rd.. N.W. (404) 955-4254 

Edward Graves

North Hollywood, California 91602 
Cole, Sweeney and Anthony 
4605 Lankershim Boulevard (213) 877-0221 

George Anthony. Ron Sweeney, 
Representatives

San Francisco, California 94111 
155 Jackson St.. Suite #1601 (415) 391-8295 

Richard Sherwood. Representative

England
Norman F. Keenan & Associates 
Crown House, Morden. Surrey. England 
01-540-1101

Mrs. J. Carr. Roy Wilson, Representatives

13
22

2 116Margowen. Inc..................

Miller Inc., Herman..........

Modern Mode. Inc............

Modulo 3. Div. of Tiffany.

40 10-11.48-49

66
Eldon Office Producis., 

Eppingcr Furniture Inc.

26 60
38

NeoRuy 115

Forms & Surfaces 23

Pepper Products Inc., Peter 

PhoenixCurpets.................

58

39121Gemini.......................................

Georgian An LightingDcsign

Gitlin Lighting. Harry.............

Goodrich General Products 
Co.. B.F..................................

117
R-Way Furniture Company

Roco C arpets.........................

Rose ManulacluringCo......

11764
61

14-15 52

31.40Schumacher & Co.. F........

Sculpture Studio Inc., The,

Stanford Court. The.........

Slow/Davis........................

Stuart Designs, Alex.........

Stuart International. John. 

Swan Brass Beds...............

72Harter Corporation................................

Harvard Graduate School of Design .... 

Hauserman, Inc.

Haworth Inc.

Hiebcri Inc...

115118

118116

37Back Cover

20livside Front Cover

5
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8365 Melr<»e Avenue 
Los Angdes, Califoroia 90069 
213:651 0513

GEMINI G.E.L.
Fine art hand printed ychographs and multiple 
sculpture in limited editions by:

Josef Albers 
Ronald Davis 
Willem deKoonmg 
Sam Francis 
Joe Goode 
Robert Graham 
David Hocfcaey 
Jasper Johns 
Ellsu'Ofth Kelly 
Edward Kienholz ’ 
Roy Lichtenstein 
Man Ray
Robert Motherwell 
Bruce Nastman 
Claes Oldenburg 
Ken Price
Robert Rauchenberg 
Edward Ruscha 
Richard Serra 
Keith Sonnier 
Frank Stella 
Andy Warhol

1

m

doors, entries, mantels, 
balusters, columns, stained 
and beveled glass, corbels, 
chandeliers, paneling, tiles,
Victorian fretwork, gates, 
shutters, parquet flooring, 
17th to early-20th Century, 
European and American, hard-

ilrchitectural
Antiques
Southwest's largest collection, 

18,000-square-feet big!

The
kii)§ Ban European crommonshc in glove-son genuine leather 

Chon, sofas. sectlor>ais. conveisatiorx3i settings 
U S Worehousino for rapid oeliverv Showrooms at-Il)C.

2601 McKinney eDallaa. Texas 75204 
(214) 626-1717 

We crate and ehip anywhere

$P€B. ComrT>erce WlhQ, Hgh Point. N.C.
Gotleno Design Center. Son Froncaco. Co.
ProfessKxxji Design, 556 Pociflc Ave. Son Froncisce. Co. 'N 
Los Angeles Home Furmshlngs. Morket k638. Los Argeles. Co

PO ton 1Sri5-%MSo W«sr T«mcM ■SomoMCnv. uw>ssns- T« {•0l|262-'4d5-cw« ntie
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Shell Chairs
The HON Company of Iowa introduced several new models in 
the R Senes of shell chairs at the 1976 NOPA show. Included
among the introductions was the high back executive swivel 
and the secretarial posture styles. Both chairs feature high 
impact shells shaped to fit the anatomy, with cushioning and 
button tufting. The molded open arms are finished in black, 
and designed to fit under desks. A vinyl bumper strip provides 
trim decoration, and also gives protection for the chair and for 
other furnishings. Shells are available in charcoal or putty, 
with standard upholstery in HON nylon, vinyl or leather pat­
terned vinyl. A luxury nylon is also offered as an option,

circle 300

■■■■ an■■■ ■■■■I
lEElyie

Drapery and upholstery velours
A new line of flameproofed velours, called the Lyceum Col­
lection, is now available from Dazian’s Inc., New York City. 
The line is stocked in 42 colors, and special colors are avail­
able in 300-yard dye lots. The velour is 100-percent cotton, 
54 in, wide, and weighs 20 ounces per lineal yard. Flame­
proofing meets several different requirements including the 
National Fire Prevention Association's 701 Test. circle 301

a wine-cellar for home or office

the wine 
time -machine

unique
pift
Item

constant
55'
(emperature

100
bottle
capacity

dark and
light
finishes

all
wood
cabinet

vintage house, inc.
the wine-cellar people'

1254 Montgomery Avenue. Dept. M 
San Bruno. California 94066
41S/S89-1100

Please send a free wine cellar brochure to:

name
sireei aooress

Gitv
state tip
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