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NEWS
founder of Designer’s Saturday. 
Inc., and president of Helikon 
Furniture Co.

Richardson Pratt, president of 
Pratt Institute was on hand at the 
presentation meeting to accept 
the scholarship on behalf of the 
school, who will appoint a com­
mittee to choose the scholarship 
student.

At the annual Designer’s Satur­
day event, held this year in New 
York on October 1 -2, attendance 
exceeded all expectations, ac­
cording to president Rosen. A re­
ception held on the evening of 
October 2, at the Museum of 
Modern Art was attended by hun­
dreds of designers, who raised 
over $18,000 for the museum.

Pratt scholarship 
awarded by Designer’s 
Saturday, Inc.
A $3,000 scholarship to be given 
to an outstanding interior design 
student in his junior year at Pratt 
Institute was recently announced 
by Irving Rosen, president of De­
signer's Saturday, Inc., and exec­
utive vice president of the Pace 
Collection. The award is the first 
of a scholarship program to be 
granted each year to a different 
design school. "It has been the 
intention of Designer’s Saturday, 
Inc. since its founding to do more 
than merely be a vehicle for show­
rooms," explained Fred Seeman,

Bennett does not first draw a 
chair before it is made; instead he 
constructs working patterns: pat­
terns which can be built, tested, 
altered, re-tested, and so on. 
Eventually the chair evolves, a 
creation of sound design and 
practicality.

He produced a fascinating ex­
ample of chair design, the 
Brighton chair. Of English an­
cestry, the Brighton chair is ap­
proximately 100 years old, and 
appears absolutely formidable. 
However, upon personal trial, we 
were of strong mind to remain in it 
for the next 100 years. In contem­
porary form. Bennett has created 
his own adaptation of the 
Brighton chair (incidentally one of 
his rare armless varieties).

lES to honor 
lighting designers
The Illuminating Engineering 
Society will hold a Lighting De­
sign Awards Program open to all 
professionals, regardless of affi­
liation. Ten leading architects, 
engineers, and lighting special­
ists have been asked to judge the 
entries, including: William Tao, 
Isaac Goodbar, P.E., Ulrich Fran- 
zen, FAIA, Arthur Q. Davis, FAIA, 
Ben Weese, FAIA, Ian Davis, R.T. 
Dorsey, John Brass, Raymond 
Moriyama, and Stanley Tigerman, 
FAIA.

Details are available at 1ES 
headquarters, 345 East 4? Street. 
New York, N.Y. 10017. The dead­
line for entries is January 21.

Bennett on chair design
Ward Bennett, who designs for 
Brickel Assoc., Inc., lectured on 
chair design at the Cooper Hewitt 
Museum in November. Bennett, 
whose past work has included 
sculpture and fashion design, first 
developed an interest in chair de­
sign because of a back injury sus­
tained by a skiing accident sev­
eral years ago. One of his 
physicians. Dr, Janet Travell, 
taught him what to look for in a 
chair; a short seat, and support 
for the lower lumbar region of the 
back. The designer also feels a 
chair should be equipped with 
arms, although he does not al­
ways incorporate them into his 
designs.

Bennett admitted that although 
differences in human physical di­
mensions prevent the develop­
ment of the perfect chair, basic 
proportions can work quite suc­
cessfully. He narrowed down the 
basic criteria to the simplest de­
nominator: comfort.

As comfort has always been 
Bennett's major aim. he avoids 
tricks such as surreal or whims­
ically shaped chairs, and simply 
seeks basic comfort for the aver­
age person. The designer also ex­
plained the theory of pitch. He 
feels the design starts with the 
pitch—the angle of the seat and 
the angle of the back. By putting 
one’s feet up on a desk, for ex­
ample, one is finding his own 
pitch. The length of the leg deter­
mines what the pitch is.

Nevelson, Vignelli 
design for New York’s 
St. Peter’s church
On October 21, Louise Nevelson 
unveiled the model of her sculp­
tural environment which is to 
comprise the chapel of St. Peter's 
Lutheran church in New York 
City. Dr. Ralph Peterson, pastor 
of St, Peter's, noted that the 
theme of the Beker chapel- 
named for the donor—is the Good 
Shepherd. The chapel, which 
forms an integral part of the 
polygonal church, is constructed 
of very Nevelsonesque boxes 
mounted on each of the five walls. 
The relief sculpture, consisting of 
white painted wood against white 
walls, is joined by other configu­
rations designed by Mrs. Nevel­
son; most notably three sus­
pended forms suggesting the

trinity, and a cross of white wood 
and gold leaf serving as a chief fo­
cal point. Mrs. Nevelson is also 
responsible for the design of the 
altar, vestments, and a sanctuary 
light.

The church, now under con­
struction at New York’s Citicorp 
Center, is designed by Hugh 
Stubbins and Associates of Cam­
bridge. It is slated tor completion 
sometime in 1977,

The interior design of the 
church, executed by Vignelli As­
sociates of New York City, allows 
for a maximum of flexibility in that 
there is to be no fixed seating or 
altar arrangement. Since St. Pe­
ter's is actively involved in all as­
pects of the arts, the interior 
spaces can be altered to accom­
modate such diverse programs as 
jazz, dance, or even symphony 
concerts.

chapel
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NEWS
able in the Gretchen Bellinger, 
Inc. showroom at 979 Third Ave­
nue, N.Y. (page 48, October 1976 
INTERIORS).

The U.S. career thus launched 
included Gibbings’ design of 
Hansen lamps and some fabrics 
and accessories; also Baker fur­
niture; also store interiors for hat- 
makers John Frederics and Lily 
Dache, as well as Hunt & Win- 
terbotham and Neiman Marcus; 
an Elizabeth Arden Fifth Avenue 
salon; a Savoy-Plaza Hotel Palm 
Court; and residential interiors for 
such as Mrs. Otto Kahn, Thelma 
Chrysler Foy, and Doris Duke.

Between 1945, when he be­
came a naturalized U.S. citizen,

T. H. Robsjohn-Gibbings 
1905-1976

his professional training at the 
University of Liverpool and Lon­
don University, from which he 
emerged with a B.S. in Archi­
tecture. In an early position with a 
naval architect, he found himself 
designing interiors for passenger 
ships, and discovered his voca­
tion. To further it, he took a posi­
tion with the firm called "Charles 
of London." the Charles being 
Charles Duveen, brother of Lord 
Duveen, the art dealer. In Charles 
of London's employe. Gibbings 
was transferred to New York in 
1929, there to be kept busy sell­
ing Elizabethan and Jacobean 
antiques and linenfold paneling. 
The firm survived the stock ma,r- 
ket crash of 1929 and the early 
Depression years, but Gibbings 
returned to London in 1933 to 
take a position with a swank Eng­
lish decorator known simply as 
Rufus, It was at this point that the 
tricks of antique dealing turned 
his stomach (in his words), and 
he gave up his job to study an­
cient Greek furniture, which he 
sought in vase decorations and 
wall paintings and copied in innu­
merable notebooks in the libraries 
and museums of London, Paris, 
and Rome. Hollis S. Baker's 
monumental book on the furni­
ture of the ancient world—and the 
excavations of actual furniture on 
which much of it was based— 
were almost four decades in the 
future.

Then in 1936 Gibbings re­
turned to the United States and 
opened a studio on Madison Ave­
nue. On a mosaic floor which 
looked Grecian (photo at left), he 
set pieces of his design which 
looked like ancient Greek furni­
ture. and other pieces which 
looked modern. All had the same 
tapering elegance. The modern­
looking chairs, coffee tables, and 
sideboards became the pro­
totypes for the predominantly 
blondwood modern designs he 
was later to do for the Widdicomb 
Company of Grand Rapids, start­
ing in 1946. The careful copies of 
ancient Greek chairs (Fifth Cen­
tury B.C., to be precise) were pro­
totypes of designs he would have 
manufactured in Athens three 
decades later by Eleftherios Sa- 
ridis. Saridis pieces are still being 
made, by the way. and are avail­

On October 29th, a heart attack 
put an end to the long, distin­
guished career of elegant, versa­
tile, cantankerous, universally be­
loved Terence Harold Robsjohn- 
Gibbings in Athens, Greece, the 
country which' 'Gibby'' had made 
his home for the past dozen 
years. Though he had undergone 
open-heart surgery to install a 
pacemaker a year ago in Dallas, 
his death was evidently unex­
pected. A few days preceding, 
visiting friends from the U.S. had 
found him happily preparing to 
move into a new home in Athens.

Gibbings’ name is synonymous 
with a classically balanced, light- 
filled style Inspired by ancient 
Greece but as unmistakably per­
sonal as a thumb print. Also with a 
mordant wit in articulating ideas 
he insisted on fighting for. His ca­
reer-begun in England, contin­
ued in the U.S.. and concluded in 
Greece—encompassed both vis­
ual and verbal statements.

His qualifications for both were 
formidable, since he had training 
in architecture, inside knowledge 
of the antiques game, and an en­
viable score as a designer of fur­
niture, commercial interiors, and 
residences for socialites.

Three of his books were best 
sellers. "Goodbye, Mr, Chippen­
dale" (1944), illustrated by New 
Yorker cartoonist Mary Petty, was 
an attack on antique dealers. 
"Mona Lisa's Mustache" (1947) 
was an attack on abstract and 
primitive art. "Homes of the 
Brave" (1954) was an attack on 
the American home as promul­
gated by the shelter magazines. 
His fourth book, "Furniture of 
Classical Greece" (1963) written 
in collaboration with his long-time 
associate, Carlton W. Pullin, was 
a work of scholarship.

Born in London, he obtained

"Gibby" in his thirties, from a 1945 
INTERIORS (top left; had already shown 
his style in his Madison Avenue show­
room (Txittom left;. His Widdicomb 
Company chair (above; of 1946 be­
came a classic.

and the early sixties, Gibbings 
was classified among the leading 
modernists, and was actually rep­
resented once, in a Museum of 
Modern Art "Good Design" 
show. But by 1962. when he de­
signed the seaside villa of Aris­
totle Onassis as well as the 
Athens apartment of another 
Greek billionaire, Nicholas Gou- 
landris. it was obvious that he was 
defecting from any classifiable 
position.

If anything, however, "tradi­
tional” Gibbings was even purer 
and less cluttered than "modern" 
Gibbings. And while his objec­
tions to much modern and primi­
tive art were worth columns of 
newspaper space, he collected 
classical Greek, Roman, Egyp­
tian, and Chinese art.

In 1962 Robsjohn-Gibbings 
shared an Elsie de Wolfe (A.I.D.) 
Award with Edward J. Wormtey.
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NEWS
Product design winners announced
The 1976 IBD Product Design 
Competition, co-sponsored by 
Contract Magazine, awards were 
announced at a special reception 
held on October 1st at the Plaza 
Hotel in New York, “Mirralite” 
ceiling surface was selected as 
best entry; in the case goods cat­
egory, the gold award went to 
Vecta Contract for the Gamba 
oak tables designed by Gunter 
Eberle, and Interiors International 
Ltd. received the silver for an ex­
ecutive desk and credenza de­
signed by Stan Lind. In the office 
landscaping systems category, 
the gold award winner was Knoll 
International, Inc. for the Zapf Of­
fice System, designed by Otto 
Zapf; the silver award was 
presented to Stow/Davis for the 
Free-Dimensional Open Office 
system by Warren H. Snodgrass.
Steelcase. Inc. received the gold 
in the special equipment category 
for Paperflo, designed by George 
Tyson. In the chair category.
Hardwood House captured the 
gold award tor a Guest Arm Chair 
designed by William Sklaroff, 
whose design for a Tilt-Swivel 
Desk Chair tor Hardwood House 
also received the silver award.
Brayton International won the 
gold award in the lounge furniture 
category for Domane seating, de­
signed by Bernd Munzebrock.
Vecta Contract received the silver 
award in this category for the 
Tubo Benches, area seating de­
signed by John Mascheroni.

The gold award for the special 
seating category was presented 
to Thonet Industries Inc. for a 
Health Care high back chair de­
signed by Russo and Sonder;
Century Plastics Inc, won the sil­
ver in this category for its Dura- 
form Booth System designed by 
Stacy Dukes.

In the fabrics category, the gold 
award winner was Designcraft 
Textiles Ltd. for an upholstery 
fabric called Design 230, de­
signed by M.P. Kaderka Design 
Tex Fabrics, Inc. won the silver in 
this category for its Iron Wool 
Chevron design by Suzanne 
Huguenin. In the accessories cat­
egory, the gold went to Interlude 
for a fabric wallhanging designed 
by Don Freedman, called "Primi­

tive Love." Architectural Supple­
ments, Inc. won the silver for a 
line of desk top accessories de­
signed by Paul Mayen, In lighting, 
the gold award went to Integrated 
Ceilings Inc. tor Mirralite. and the 
silver went to Habitat Inc. for De­
signer’s Rotatable Flourescent 
Fixture. Winfield Design Associ­
ates won the gold in the wall­
coverings category for Alluvia, 
designed by David Winfield Will- 
son, Design Tex Fabrics, Inc. re­
ceived the silver for Vichey. In the 
category of floorcoverings, the 
gold award went to Stark Carpet 
Corp. for "Helios" carpet, and 
the silver was awarded to VSoske 
for a rug designed by Anthony 
VSoske, The hard surface floor­
ing category's gold award was 
presented to Hastings Tile, for 
Module 42. made in France by 
Briare exclusively for Hastings. 
The design is by Norbert Ce- 
roussi. Parkwood Laminates, Inc, 
received the gold award for the 
laminates category for a high 
pressure plastic laminate de­
signed by Sid Weiner. The silver 
in this category went to Lamin-Art 
for its oak burl laminate designed 
by Fred Handler,

Lord & Taylor’s Manhattan store gets a facelift
When the women ran Lord & Taylor, it had a fabulous look and a great 

name , . . when the men took over, it was a dungeon," offers retail de­
signer Ron Pavlik, of Ft. Lauderdale, who recently completed the resto­
ration of the ground floor at Lord & Taylor's mam branch m New York 
City. He refers, of course, to the management that went before newly 
appointed chief executive officer Joseph Brooks, whose commitment 
to the city led to the revitalization of the 1826 interior.

A lofty vaulted ceiling punctuated at symmetric intervals by square 
columns, and adorned at each vault apex by chandeliers, captivated 
Pavlik, who chose a restoration approach rather than a full-scale reno­
vation because "you just could never replace that ceiling today." 
Fresh coats of white paint were applied to the ceiling and its intricate 
moldings; light fixtures were cleaned and stripped of the green paint 
that had colored them into virtual oblivion.

Rather dated display counters were replaced with transparent glass 
and chrome cases, set in travertine cradles. Wood parquet floors too 
were supplanted by travertine.

Bronze mirror bands the perimeter, creating illusory reflections that 
magnify the already rather grand proportions. Columns were sheathed 
in segmented mirror, and planters were installed to hold palm trees.

Perimeter shops were given new definition by lowered ceilings, car­
peted floors, and an imaginative wall/display treatment of suede-cov­
ered plywood slats fitted with custom slip-on hardware to accept all 
kinds of display fixtures, including racks, rods, hooks, shelves, and 
glass cases. Chrome soffits with milky plastic ditfusors wash perimeters 
with soft light that accentuates the intimacy of each department.

Photo lab opens gallery 
in New York
Berkey K L, renowned custom 
lab tor the production of color 
photographic prints, recently es­
tablished a gallery of photo­
graphic art, which holds works by 
some ot the medium’s most noted 
artists. The first exhibit contains 
photographs by Jay Meisel, Pete 
Turner. Gordon Parks, among 
others.

Prints from the exhibition are is­
sued in numbered and registered 
limited editions of 100, plus five 
artist’s proofs. This initial exhibit, 
and the gallery's main marketing 
thrust is aimed at architects, inte­
rior designers, and art consultants.

Designers interested in viewing 
the collection are invited to ar­
range a private appointment by 
contacting Director Jay Bjornsen 
at K-hL Gallary of Photographic 
Art, 222 East 44 Street. New 
York, N, Y, 10017,212-661 -5600.

ASID donates library to Cooper-Hewitt Museum
On October 26. the ASID donated its complete library to the Cooper- 
Hewitt library collection, at an informal dedication ceremony m the 
Henry and Doris Dreyfuss Study Center ot the Museum, " It is fitting that 
this initial gift of books to the Museum in its new home at the Carnegie 
Mansion comes from the most important organization for the design 
profession," remarked Lisa Taylor, director of the Cooper-Hewitl in ac­
cepting the library gift.

Norman DeHaan, FASID. chairman of the ASID Educational Founda­
tion. announced that the ASID will support the venture with an annual 
grant of $6500 to "help defray the expenses of maintaining a library 
and to assist in preparing a national interior design bibliography,"

ASID National President Richard Jones commented that "only 
through the power of something like the Cooper-Hewitt and its com­
puter facilities, can a comprehensive design library be made available 
to millions of people."
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NEWS
Scandinavian trip

Special Designer Tour 
to Scandinavian Fair 
and Konstfackskoien, 
Copenhagen and Stockholm 
May 9-17,
planned by interiors

A Specially planned tour to the 
Scandinavian Furniture Fair and 
Stockholm for interior designers 
and contract specifiers has been 
announced by Donald J. Carroll, 
publisher of INTERIORS. Leading 
the tour will be Olga Gueft, edito­
rial director.

The Scandinavian Furniture 
Fair in sparkling Copenhagen is 
synonymous with unique design 
and high quality products. De­
signers and specifiers on this tour 
will not only see the new lines 
from more than 500 Danish. Fin­
nish. Norwegian, and Swedish 
manufacturers, but will also have 
special visits with their profes­
sional counterparts in both Co­
penhagen and Stockholm.

The tour, scheduled for May 9- 
17. 1977, via SAS. Scandinavian 
Airlines, will first visit Copenha­
gen, where tour members will be 
honored guests at Bella Center, 
the gigantic greenhouse of a 
building which is the new Fair 
headquarters, and at Cado 
House, the elegantly restored 
town square edifice featured m 
the September 1974 interiors. 
Special receptions for the group 
have been organized in both 
places.

After four nights the group will 
proceed to Stockholm, where 
meetings have been arranged at

the Konstfackskoien, the Swedish 
School of Interior Design, Further 
details of the trip are available in a 
brochure obtainable at the ad­
dress below. Full cost of the trip is 
$995; this includes round trip air 
fare, luxury hotels (double occu­
pancy), continental breakfasts, 
other meals, and cocktail parties 
and receptions, as specified in 
the intinerary. No visas or special 
innoculations are required.

In commenting on the trip, Olga 
Gueft says, "I am looking forward 
to showing designers the best of 
Scandinavian design. With my 
many friends in Copenhagen and 
Stockholm. I know that this trip 
will be unique in its scope and our 
opportunity to meet designers in 
their homes, to exchange inter­
disciplinary dialogue with the pro­
fessional designers of Scandi­
navia. and to see the two 
enchanting Scandinavian cities 
the way the average tourist never 
does."

Space on the tour is limited. A 
deposit of $200 is required, which 
is fully refundable any time prior 
to April 15, 1977, on which date 
final payment will also be due. De­
posits or requests for brochures 
should be sent to interiors Scan­
dinavian Tour. Paget Ventures 
Ltd., 845 Third Avenue, New 
York, N.Y. 10022.

Stockholm's Town Hall 
Terrace on Lake Malaren. 
one reason Stockholm is 
called the “Venice ol 
the North"

Swedish installation of 
Facit 800 System, one 
of many Scandinavian 
contract products at 
the Fair

Copenhagen's 
recycled Cado House, 
where tour group will 
be honored guests

10 INTERIORS JAN 77 circle 7 on reader service card ►



PIERRE PAULIN’S MULTIMO. A CHAIR AND SOFA SERIES SHAPED AROUND SUCH SOFT THOUGHTS IT 
SEEMS TO BE IN BLOSSOM. PERHAPS THAT’S WHY THE UNIQUE ARM AND BACK RESTS HAVE B^E^ CALI^D 
“THE PETALS OF PAULIN ” DESIGNED FOR ARTIFORT, MULTIMO CAN BE SEEN IN ADVENTUROUS ARRANGE­
MENTS AND IN BRILLIANTLY COLORED STRETCH FABRICS AT TURNER LTD. IN NEW YORK. CHICAGO/MER­
CHANDISE MART MIAMI/10 NE 39TH ST., LOS ANGELES. SAN FRANCISCO. REQUEST BROCHURE ON LETTER- HEAa WRIT^ TURNER LTD.. 305 EAST 63RD STREET. NEW YORK. NEW YORK 10021. TEL. (212) 758-1744.

LTD.

'9 i.



The new Modular Sofa Groupl



It’s simple,distinctive and Herman Miller.

Here is a beautiful new solution for 
lounge, lobby and private office environ­
ments. It is a single chair, a six-seat sofa 
or anything in between, depending on the 
rectilinear configuration you desire.

Ray Wilkes designed the Modular 
Sofa Group to be exciting to the eye and 
welcoming to the body. The urethane 
foam is molded round and soft and clean 
and amazingly supportive. Built-in tables 
may be interchanged with any seat unit to 
provide a surface of soft black vinyl, white 
plastic laminate or solid walnut. Low. occa­
sional tables with the same top finishes 
are also part of this handsome family,

The new Modular Sofa Group looks 
invitingly comfortable {which it is) and it 
looks expensive (which it isn't). But you’ll 
never know how truly exciting it can be 
(and we know you don’t excite easily) until 
you get more information from your 
Herman Miller dealer, Or contact Herman 
Miller Sales Aid Center. Zeeland. Michigan 
49464. Telephone (616) 772-3442.

U® herman miller
circle 8 on reader service card



DATES
JANUARY April 24*25 Homefurnishings, Contract, Gift and Acces­

sories Market Days, World Trade Center. Trade 
Mart and Decorative Center. Dallas.

April 24-26 Wallcovering Manufacturers Association, 4th 
Annual Meeting, Kiawah Island, Charleston, S.C.

Winter Homefurnishings Market, Dallas Market 
Center, Dallas.
CONOES IV (Contract Design) Show, World 
Trade Center. Dallas Market Center, Dallas. 
Winter 1977 Market, Western Merchandise Mart, 
San Francisco.
Atlantic Provinces Floorcovering Market,
Moncton, New Brunswick, Canada,
Spring Floorcoverings Fair, Metropole Exhibition 
Center, Brighton, England,

Jan 16-21

Jan 19-21

Jan 23-28 MAY

Intershop 1977, Display and Shop Equipment Ex­
hibition, Olympia, London.
Design Engineering Show, McCormick Place, 
Chicago.
EXPO-ITA 77—International Exhibition of Sound­
proofing and Insulation Materials. Fairgrounds, Mi-

May 1-4Jan 30-31

May 9-12Jan 31-Feb 3

May 11-15
FEBRUARY

Ian.Feb 2-4 IBD Fifth Annual Student Design Rally, High 
Point, N.C.
International Furniture Show, Earls Court, Lon­
don.
Quebec Floorcovering Market, Montreal.
33rd Annual National Antiques Show, Expo Ro­
tunda. Madison Square Garden. New York.

Scandinavian Furniture Fair, 1977, Bella Center, 
Copenhagen, Denmark.
10th INTERZUM 1977, Cologne, Germany,
First Israel Furniture Week, National Hall, Je­
rusalem,

May 11-15
Feb 6-13

May 14-17 
May 15-19Feb 13-15 

Feb 19-27

JULY
MARCH Summer 1977 Market, Western Merchandise 

Mart. San Francisco.
July 17-22

Contract Market West Week II, Pacific Design 
Center. Los Angeles.

Mar 24-27
OCTOBER

APRIL SAIE—international Exhibition of Building In­
dustrialization, Bologna. Italy.

Oct 8-16
April 14-23 55th Milan Trade Fair, Fairgrounds, Milan, Italy.

circle 9 ort reader service card



DAVIS FURNITURE INDUSTRIES INCORPORATED
P. 0. Box 2065, High Point, N. C. 27260 / Showroom, Merchandise Mart, Il-IIBA, Chicago, Itiinois 
Designed by Robert Bernard Associates / Cubeform Collection RO-500 (OB) Executive Chair

circle 10 on reader service card



MARKET
The Pace Collection has heliophilia: a Los Angeles showroom on Beverly Blvd.

It's the same town Warren Beatty 
tore up with his motorcycle in the 
1975 hairdresser's epic, “Sham­
poo," but the Los Angeles cho­
sen by the Pace Collection to call 
home is a quiet, treelined residen­
tial neighborhood where Pace 
furniture glows faintly in the fil­
tered natural daylight and incan­
descent spots. Students of the 
New York-based firm will recog­
nize many aesthetic trademarks 
from New York here at 8936 Bev­
erly Blvd . such as angled walls, 
platforms, tiled and carpeted 
floors, recessed and track light­
ing, and off-white and dark brown 
walls. Indeed, Janet Schwietzer, 
Western regional manager and 
designer for Pace, is responsible 
for both designs.

In addition, there is the city it­
self on display. One hundred feet 
of windows are screened off only 
by horizontal blinds for privacy. 
Visitors to the showroom perceive 
Los Angeles through (his filter—a 
backdrop that is never far away.

“Our showrooms are intended 
to build bridges from our head­
quarters," says Leon Rosen, 
president. 'They have a strong 
signature—the Pace signature. 
We invite interior designers to re­
act to us, to use their own imagi­
nations, to see what they might do 
with our furniture.'' Los Angelinos 
should find this a pleasure.Pnotography by Darwin Davidson

circle 11 on reader service card ►16 INTERIORS JAN 77



Du P6nt announces 
the newVONAR interliners.

Tredefnarn.



How properly installed VON AR 
flammability performance

*

A. Standard polyurethane cushioning foam. B. A layer of VONAR 3 inlerliner coated 
on back of fabric. C. Standard nylon upholstery fabric.

The inside story.
Each VOrSAR interliner is available in three 

different application configurations from one or more 
Du Pont licensed interliner manufacturers or their 
representatives:

In a modern building, many typical cushioning 
materials and upholstery fabrics significantly increase 
the fuel load. Regulations on furniture Ignition from 
both cigarette and open flame are currently under 
consideration In many parts of the G.S.. and may in 
time have great Impact on manufacturers and 
specifiers of upholstered furniture.

To help you cope with present needs and 
regulations being considered, Du Pont introduces 
the family of VONAR interliners**. The VONAR 
interliners have shown they can reduce both the 
likelihood of Ignition of furniture as a unit, and reduce 
the burning rate of upholstered furniture in limited 
ignition situations.

Each VONAR interliner is a thin layer of specially 
formulated cellular elastomer which is added to 
furniture under the upholstery fabric. When used 
properly in furniture, the VONAR interliners totally 
envelop the cushioning material and welts. Preliminary 
analyses of furniture to date indicate that the installed 
VONAR interliners have little or no effect on furniture 
comfort, aesthetics, or hand—and they can be added 
at reasonable cost.

cBA
A. VONAR backcoat«d onto upholstety fabnc. B. VONAR as a separate layer to be 
applied between fabric and cushioning matenai. C. VONAR used as an envelope over 
cushioning material.

Tests have shown that the effectiveness of each 
VONAR interliner varies depending on which 
configuration is used, as well as upon types of 
upholstery fabric, furniture style, method of interiiner 
application, etc. Consult your furniture supplier for 
flammability information on specific types of furniture.

• Du Pont trademark for interiiner made by licensed manufacturers according 
to Do Pont specffications. Du Pont supplies the bask: elastomer to such 
manufacturers, but Du Pont does not make interliners.

“•Thus far there are three VONAR interliners, and they differ in thickness and 
performance. VONAR 3 has a 3; 16" minimum thickness. VONAR 2 a minimum 
2' ] 6" and VONAR 1 a minium I /16'! Tests by furniture manufacturers are 
necessary to determine which grade of VONAR will be appropriate in any specific 
furniture construction.



inteiiiners improve the 
of upholstered furniture

effectiveness of the interiiners. For example, the 
photograph below of two otherwise identical chairs 
shows how the one without VOMAR (left) became 
totally involved when exposed to an open flame 
generated by a wastebasket fire. The chair constructed 
with VONAR (right) formed a char layer where 
contacted by flame. And it stopped burning when the 
wastepaper fire burned out. before the flames had 
reached the standard polyurethane foam cushioning. 
Du Pont will continue to test various furniture styles 
containing VONAR and report our findings.

What VONAR interiiners can do.

S-

I'

In a piece of furniture properly constructed with 
VONAR interliner, ignition of the furniture as a unit has 
been delayed significandy beyond the time afforded by 
the same piece of furniture without VONAR, when 
subjected to cigarette or limited open flame ignition 
sources.

The process by which VONAR performs involves 
three stages:

1) When subjected to the heat of an ignition 
source. VONAR generates water vapor which helps 
cool both the fabric and the cushioning material, and 
helps reduce the flow of oxygen to the fabric surface.

2) (Jnder more intense heat. VONAR 
decomposes further, releasing a flame retardant.

3) Finally, decomposition of VONAR forms a 
char layer which helps insulate the cushioning 
material from heat and helps limit the oxygen flow to 
the cushioning material.

Ten and one-half minules into this test, the office chair constructed without VONAR 
is totally involved. The chair constructed with VONAR had ceased to burn when the 
paper fire went out (test details upon request).

The tests described here do not demonstrate that alt furniture using VONAR 
interiiners will perfixm in this manner or will not burn under actual fire conditions The 
tests were not conducted to assign "numerical flame spread ratings" to any materials 
involved. The results show only that specific types d chairs which used VONAR 
interliner properly, performed as indicated under the test conditions. Since Du Pont 
does not make furniture or make or install mteriiner, we cannot assume responsibility 
lor furniture performance.

The maximum contribution obtainable from 
VONAR interiiners occurs when the interiiners remain 
intact. If VONAR is ripped or cut, exposing flammable 
cushioning materials beneath it, the degree of 
protection provided by VONAR is diminished. For that 
reason. VONAR interiiners are not recommended for 
rapid transit, public assembly seating or other use 
areas where there is concern about vandalism and 
intentional fire.

Demonstrated performance.
Du Pont and others under our direction have 

subjected a number of upholstery constructions using 
VONAR interiiners to both cigarette and open flame 
ignition sources.

Testing has been performed using cigarette 
ignition standards developed by the National Bureau 
of Standards for consideration by the Consumer 
Product Safety Commission. These tests have shown 
that VONAR will improve the cigarette ignition 
performance of most fabrics and constructions tested. 
Please note: there are some fabrics and constructions 
that will fail cigarette ignition even when VONAR is 
used properly.

Further tests designed to approximate actual 
limited open flame situations have shown the

us »>*T *TM Of*



This trademark 
protects you against

imitations.

VONAR
Interliner

specification for furniture or ordering 
from furniture manufacturers.

However, the manufacture of 
furniture involves infinite 
combinations of fabrics and furniture 
styles and various methods of using 
VOMAR interliners. Since Du Pont only 
licenses manufacturers to make 
VOMAR interliners, but does not make 
or install the interliners and has no 
control over the manufacture of 
furniture made with them. Du Pont 
cannot be responsible for the 
performance characteristics 
(including flammability) of any type of 
furniture, Consult your furniture 
supplier for flammability information 
on a specific furniture style.

Specify furniture with the VONAR 
trademark. Ask your furniture supplier 
about it. Or ask Du Pont.

Use the coupon below, or write:
Du Pont Company. Room 25144 E, 
Wilmington. DE 19898.

b. checking interliner samples for 
specified thickness and physical 
properties:

c. monitoring the proper use of the 
VONAR trademark to help protect 
against imitations.

Furniture manufacturers who use 
VONAR interliner may also identify 
with the VONAR trademark in their 
promotion of furniture containing 
VONAR interliner.

According to Du Pont experience 
with furniture manufactured and 
tested on a developmental basis, we 
have found that the improved 
flammability performance afforded by 
VONAR depends also to a large extent 
upon its proper use in furniture 
construction. Proper use in furniture is 
not complicated, but it is important.
Du Pont will provide to furniture 
manufacturers and specifiers 
installation information based on our 
experience with specific types of 
furniture. This experience is available 
for your use when drawing up a

Look for this trademark on the 
furniture you specify. Ask your 
furniture supplier about it. The 
VONAR trademark means that the 
interliner in furniture carrying the 
trademark has been made by a 
licensed VONAR manufacturer 
according to Du Pont specifications 
for VONAR formulation and physical 
properties.

Du Pont licenses the VONAR 
trademark to manufacturers. The 
license provides that interliners 
bearing the VONAR trademark meet 
certain standards Du Pont has set for 
interliner formulation, density, and 
thickness. Only if a licensed 
manufacturer meets the Du Pont 
requirements for VONAR interliners is 
he allowed to use the VONAR 
trademark.

Du Pont assists VONAR interliner 
manufacturers with license 
compliance by:

a. testing interliner samples 
regularly for proper formulation;

*•6 us WBTM U"

nr Please send me: ^
□ more information on VONAR interliner
□ a list of furniture manufacturers using VONAR □ our experience for use of VONAR in furniture
□ further technical data and tests results
□ other______________________________ —-------------------------------------------------------------------

*Du Pont trademark for interliner made according to Du Pont specifications.

Name

Tide

Companv^

AHHrgcc ■ -----------------------------------------------------------------—

□ a list of licensed manufacturers of VONAR

Zip.StateCity.

Phone_________________________________________

I am considering VONAR for the following applications:

JL



Soft Hardware
Experience the comfort of knobs, pulls and coat hooks 

in tough, resilient, easy to grip neoprene 
by Japanese designer Masayuki Kurokawa. 

Forms & Surfaces Box 5215 Santa Barbara, CA 93108
circle 29 on reader service card
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MARKET
S.M. Hexter Company
Covet those architectural case-
merits that let natural light pene­
trate softly. Two shown are natu­
ral white woven vertical stripe of 
100% Belgian linen, and a stripe 
m a twisted cable pattern of 53%« • A*vttiaiM*****

4 Htf-M «
..4 f ^ ]ii[ ii Belgian linen, 47% cotton.

circle 203

Atelier International
Upholstery fabrics, part of an in­
ternational collection, stress 
simple construction, natural 
yarns of super quality, textural in­
terest, commendable colors. All 
have undergone rigorous tests for 
durability. circle 204Atelier International

Forms & Surfaces

III Light and shadow augment a '.M geometric design in Panelcarve's 
1400 Series, carved in all-heart 
redwood with natural, dark wai-

r

nut, or light natural finishes. 
Other woods optional. Panels are 
in standard 9 in. widths by 36 in., 
48 in. and 96 in. lengths.

circle 205

William L. Marshall
To the rescue of a diminishing 
exotic wood supply comes "Le- 

a natural veneer sliced 
from logs of Africa’s huge Ayous 
tree. It is converted by a patented 
process into replicas of rosewood 
{shown), teak. English oak, and 
other species. Process allows 
book and sequence matching.

circle 206

riex

Will/am L. Marshall
Natural Interior Concepts

NaTex." a wallcovering fash­
ioned from natural fiber jute 
twine, has acoustical and Insula­
tion properties plus a flame 
spread rating under 25. Choose 
from seven colors, or a white cot­
ton twine. circle 207

Richard W. Muller
The "Norsk" series of coordi­
nated upholstery fabric is a natu­
ral for high-traffic areas, having a 
dense matte weave of 80% 
Greenland wool. 20% cotton. In 
stripes or solids. circle 208

<-

Richard MullerNatural Interior Concepts
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The Contract Market is happening in Los Angeles... March 24-27
With great pride the Pacific Design Center announces its 
second contract market — WestWeek. A market as 
unique as the building designed for it. Los Angeles. . . the 
second largest economic center in the country . .. and 
long recognized for its ieadership in creative and inno­
vative design, today has its own resource market place 
and its own contract market — WestWeek! WestWeek is a 
one-of-a-kind product exposition and design conference.
WestWeek brings to the professional contract specifier.

architect and interior designer in-depth programs to 
probe the very important issues of our contract industry. 
Come! Discuss new trends and concepts in the contract 
field with industry leaders. Let us show you the latest in 
contract products and displays. See in our exciting show­
rooms ... showrooms devoted to the contract market 
scene ... furniture, fabrics, floor covering, wallcovering, 
lighting and accessories ... all at WestWeek ... in Los 
Angeles, March 24-27.

Pacific Design Center
8687 Melrose Avenue Los Angeles. California 90069 213 657 0800

1 Dag Hammarskjold Plaza. Many fabrics available 2^

UlCCIcd Ly ao..
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Exici leproduction of George Washington’s presidential desk

If it’s KITTINGER, it’s authentic

Shtsu noms: Boston, New York. 
AeUnra. Buffalo, Chicago, 
Dallas, Denver, Seattle,
San Francisco. Los Angeles

circle 14 on reader service card
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You are 
cordially 

invited...
to visit our beautifully 

appointed showrooms, where you 
will find fine furnishings for 

both residential and contract use.

BEYLERIAN
Innovations In Design

DUNBAR
The Ultimate Expression of Good Taste 

EMPIRE STATE CHAIR CO. 
Commercial Contract Furniture- 

Chairs, Tables and Banquettes 
PICKS REED 

Rattan Furniture and Accessories 
for Leisure Living 

KENTCOSTIKYAN 
Antique Custom Rugs, 

Plain Carpets, Cleaning, Repairing
KITTINGER

Reproductions of Distinguished 
18th Century Mahogany Furniture 

LIGHTING ASSOCIATES 
Contemporary Lighting, 

Lamps and Crafts 
WM. LYONS DESIGN CRAFT 

Custom Cabinets 
Wall Treatments, Mirrors, 

Tables, Chandeliers 
MITCH MORSE GALLERY 

Original Paintings, Publishers 
Original Graphics, Artists’ Agents

ROMWEBER
Furniture of Timeless Beauty 

SMITH & WATSON 
Makers and Importers of 

Fine English Furniture 
THONET 

Manufacturers of 
Contract Furniture since 1830 

TROUVAILLES 
French, English Reproductions, 

Antiques and Decorative Accessories
TURNER 

A Showcase of Ingenious, 
Aesthetically Dramatic Designs 

WOOD & HOGAN 
Largest Wholesale Selection of 

Fine English Furniture 
WYCOMBE, MEYER 

Furniture
Upholstered, Steel, Plexiglas, 

Wood—Contemporary, T raditional

Decorative Arts Center 
305 East 63rd Street

Maw Ynrir M V 10021



MARKET
Lighting Associates Inc.
"ThpocT is a polished chrome 
and acrylic table lamp offering a 
fresh interpretation of Art Deco 
motifs. Silver bowl lamp at top 
uses 100 watt bulb; cylinder lamp 
at bottom uses 75. circle 210

1
I George Kovacs Lighting Inc.

Roland Simmons has designed 
"The Mummy Family" of corru­
gated paper light sculptures on 
square metal bases that unzip 
and roll up for easy storage and 
shipping. Available in all white, 
white with brown, yellow, or 
green stripes following lamp con­
tour top to bottom, on white 
bases, 30”, 70", and 90” high. 
Inside of paper flame proofed,

circle 211

\

Lightolier, Inc.
"Basic Lytespan" is a low cost 
track lighting system for light 
commercial and residential use 
employing snap-in wiring, slim 
tracks, and small sized spots. A 
wide assortment of shapes in- 

'] eludes spheres, squares, step 
cylinders, basic cylinders, and 

ISn universals, plus wall washers, 
downlights, and decorative lumi- 
naires (chandeliers, globes, 
domes). These come in teakwood 
grain, polished chrome, matte 
white and blackfinishes.

The Mummy Family by George Kovacs^■ipca Pv 1 igf>hng Associates

j*'
I Vj

V 1A \

/ r'l
w

circle 212
Basic Lytespan group by Lightolier

Lightolier, Inc.
"New Directiohs 3" is a group of 
contemporary fixtures for powder 
and rest rooms and general use 
featuring an array of reflective 
surfaces in polished chrome or 
brass, and transparent forms in 
cut and textured crystal glass,

circle 213
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FURNITURE

960 THIfiDAVENue NEWYORK, NY 10022. (2121 751 2060 
1160 MERCHANDISE MART.CHICAGO. IL 60654.13121 B280020
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ANATOMY FOR INTERIOR DESIGNERS Third Ed.
By Julius Panero- Everything the interior designer needs to know about 
space and the human body—from maximum heights to build and 
reachable shelving, to clearances needed In designing rows of theatre 
seats. 160 pp, 9 X10, Over 300 illus. Tables. $9,95

BEAUX ARTS TO BAUHAUS AND BEYOND:
An Architect’s Perspective
By Harold Bush-Brown; foreword by Hugh Stubbins. A unique retro­
spective account of dramatic changes in architectural attitudes and 
approaches during the past 75 years. 128 pp, 7 x 10. 50 B & W illus. 
Appendix. Index. $12,95
BUILDING WITHOUT BARRIERS FOR THE DISABLED
By Sarah Harkness and James N, Groom. Jr. A thorough, practical study 
of how to make environments safe, convenient, and easily accessible to 
the disabled and the elderly explains the reasons behind architectural 
requirements that are being adopted by state governments. 80 pp. 9x9. 
90 B & W illus. Template. Comparison Chart. Bibi. Index. $10.95, 
paperback
THE DESIGN OF HERMAN MILLER
By Ralph Caplan. Lively narrative about the furniture manufacturer 
whose designs and marketing approach have had international influ­
ence. 120 pp. 8V^ X Q'/z. 8 pp. of color, 112 pp. of B & W illus. $13.50

THE GOLDEN AGE OF SHOP DESIGN:
European Shop Interiors, 1860-1939
Edited by Alexander Artley. Art Nouveau department stores, Moorish 
tearooms, and Art Deco Parisian perfume shops illustrated m this book 
will provide interior designers with source material for period reproduc­
tions. 128 pp. x 11%, 150 B & W illus. Bibl. $22.50
A GUIDE TO BUSINESS PRINCIPLES AND 
PRACTICES FOR INTERIOR DESIGNERS
By Harry Siegel. C.P.A. Explains everything from the mechanics of 
setting up as a professional loestimating job time, billing, and collecting. 
208 pp. 9x 12. Over 40 illus. $16,50
HISTORIC HOUSES RESTORED AND PRESERVED
By Marian Page. Offers a behind-the-scenes view into the restoration 
of 18 historic houses, spanning 350 years. Discusses in depth the 
philosophy of preservation and the priorities involved with each project- 
208 pp, 9 X 12. 200 B & W illus, Bibl, index. $25.00

INTERIORS FOR TODAY
By Franco Magnani. The best in modem interior design covering: living 
room, dining room, kitchen, bedroom, bath, study; with emphasis on 
entrance hall, staircase, fireplace. 160 pp. 84^ x 11%, 121 color plates. 
$25.00
LOOKING INTO HOUSES
By James Brett Sixty houses, with individual personalities and inviting 
living space, are studied in terms of why the interaction among site, 
moderate budget, owner, architect, and designer was successful.
192 pp. 9 X 12. 225 B & W illus. Index. $22,50
THE MEASURE OF MAN: Human Factors in Design, 
Rev. and Enl. Ed.
By Henry Dreyfuss, The most complete source of human design mea­
surement data in print. 20 pp. 9V4 X 12’/z of design specif. Bibl. 32 charts. 
9V4Xl2’/i. $16.50

i=ci^ sik:ciess
; WTERORS FOR TODAY fCTOiaC HOUSES

ResamAfo heservedBy Franco MagnorH

i\n»
MV>

Human
Factors
in Design

The Whitney Library of Design
2160 Patterson Street, Cincinnati, Ohio 45214

□ TO SAVE, I enclose a check or money order for $---------------- ----------
Publisher pays postage Please irx:iude applicable sales tax in the states of 
New York. Ohio, Tennessee, California. Massachusetts, New Jersey.

□ Bill me. plus postage
Please note: Orders of $50 or more must be prepaid.

The Whitney Library of Design, c'o Watson-Guptiii Publications 
2160 Patterson Street, Cincinnati. Ohio 45214

Please send me the book(s) listed below I understand that, if I am not satisfied with my 
purchase. I may return it within 10 days for full credit or refund

NameTitleTitle

AddressTitleTitle

CityTitleTitle

ZipTitle StateTitle
2096
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Scaled to todays emerging office en­
vironment. the new 500 Series from
All-Steel offers uncompromising com­
fort ...unsurpassed All-Steel quality.
28 models: a full selection of fabrics.
vinyls, shell colors and base options.
Write for information. All-Steel Inc.
Aurora. Illinois 60507



MARKET
Boris Kroirs twill fabric passes its tests

erties o1 this line are characteris­
tic of all Boris Kroll fabrics. Thev

"Pirate" is the name and 99204 
the number of a new piece-dyed 
twill upholstery fabric recently in­
troduced by Boris Kroll Fabrics. If 
the luscious range of 14 stock 
colorways still won't do, discuss 
custom dying, another forte of the 
firm. Pirate is in a 51 /52 in. width, 
woven of 75% wool and 24% ny­
lon. It has been engineered for 
the best abrasion and durability; it 
has been dyed, woven, and fin­
ished tor superior resistance to 
sunlight, dry-cleaning, crocking, 
and wafer-spotting. Details of 
each test this fabric has been 
submitted to are m printed form. 
Tests cover surface treatment, 
seam strength, abrasion, pilling, 
colorfastness, and flammability. 
Ip the last category Pirate meets 
the ASTM E84-75 Tunnel Test for 
Class I or Class A; the State of 
California Bureau of Home Fur­
nishings per Technicaf Bulletin 
117; and can be finished to pass 
the FAA 25.853B lest.

Aside from meeting new safety 
requirements, the excellent prep­

are engineered to go beyond sur 
face appearance to have, sayi 
Mr. Kroll. "dimensional stabilih 
and an eye appeal derived frorr 
the integration of color, fiber 
weave construction, and de 
sign."

circle 20(M

nylon, and Dacron. This is one o|Boris Kroirs 
visual symphonies

17 that were on exhibition in De
f fi t cember through January 15

1977 in The Museum Section oi
Guild Hall in East Hampton, N.Y

Since the early fifties, when he in­
vented new capabilities for the 
Jacquard loom, Boris Kroll has 
been weaving his magical de­
signs into tapestries, developing 
in his New Jersey manufacturing 
center a special Jacquard tapes­
try loom. He strongly feels a need 
for contemporary tapestries that 
go hand-in-hand with our new ar­
chitecture, particularly in corpo­
rate offices and public spaces. 
Size is no deterrant, for there is no 
limit to the dimensions.

Mr. Kroll says, "I create shapes 
that I tike in relation to each other. 
I make them move at the rhythm 
that I choose through the use of 
color. The result can be evaluated 
in terms of the visual symphony 
the shapes create,"

At right is Tapestry Vt A titled 
"Confetti." It measures 45 in. W 
by 56 in. H and is woven of wool,

where the Krolls maintain a sec
ond home, The tapestries rangel
in list cost from $900 to $3,750.

circle 201
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Hh HARTER (;OMFORT CONCEPT
The Comfort Concept is distilled from our research andThe Harter Comfort Concept. It works. And it goes far 

deeper than the more appearance of comfort. Because experience over the years, then refined in the Harter 
your client needs 1) Freedom to move and work with un- Comfort Laboratory. As specifically applied to each 
obtrusive support, 2) Proper lumbar support, 3) Gentle new chair idea, it reflects our belief that function is at the 
cushioning of pelvic (ischia) pressure points, and 4)
evendistribulionofbodyweightwilhoutexcess pressure, in a new booklet. Write for your copy today.

very heart of good design. Our approach is summed up

taassBrT
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Blue Cross of Southern Cali­
fornia, like many of the health­
iest companies in this country, 
has discovered the most impor­
tant new office idea of the 
decade. It’s the Oxford Cluster 
120 System.

The basic module is the single 
work station you see here. It 
has been designed in a 120 con­
figuration to nest together in an 
almost limitless variety of clus­
ters in open work areas. Per­
mitting people who need to 

work together to do just that, and do it more efficiently and more 
comfortably. What’s more, they can be easily regrouped as the work 
load and/or character change.

In September 1973 Blue Cross of Southern California began the 
installation and training for new Word Processing Centers de­
signed for 2,000 employees handling the needs of their 1,800,000 
subscribers and over 2 Vs million beneficiaries under Medicare and 
Medical in the area. IBM’s Mag Card Executive and Mag Card 
Selectric II had been chosen to 
standardize all their communica­
tions. But that was just the begin­
ning, according to Purchasing 
Agent Bill Hornbrook, if a truly 
efficient and productive word proc­
essing system was to be realized.
The equipment had to be designed 
and integrated into a layout that 
assuredmaximalflexibility,pri- 
vacy, and soundproofing in an “aes­
thetically pleasing environment’.’

The Cluster 120 System got the 
nod. This included Machine Plat-
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form Desks, acoustical 
screens, Shelf Orga­
nizers and Stationary 
Pedestals. 49 work sta­
tions were installed in 
two specialized Centers.

The blueprint shown 
here illustrates the 
principal cluster group­
ings used in the Sunset 
and Wilshire Boulevard 
Centers.

“The desk design 
gave us the flexibility 
we needed” reports 
Word Processing Sec­
tion Supervisor Sherry 
Casteel. “Although the 
Centers are open landscape, everyone feels as though they have 
their own little room, and they’re pleased because the work space 
is ample with all needed resources right within their reach. Effi­
ciency and morale are both way up’.’

But perhaps the surest indication of Blue Cross Plan’s satisfaction 
is this—on the first of January this year they inaugurated a cen­
tralized customer service department. This one houses 108 Cluster

120 desks, 82 pedestals and 216 screens.
They know what they’re doing.
The Oxford 120 Cluster System is rapidly making 

the old rectangular desk a thing of the past. It comes 
in a full range of finishes, colors and adaptations for 
equipment compatibility and includes a full and com- 

gp pletely integrated line of pedestals, organizers, lat- 
oral files and screens. To find out just how this re- 

PH markable new tool can help solve work and space 
problems in your organi- 

IH zation, write soon.

FUNaiON

f ^rc«'Qi«''Ox
61 CLINTON ROAD, GARDEN CITY. NEW YORK 11580 
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MARKET
La vie en couleur Images, A Gallery of Contemporary Photographic 
Art, offers fine color photography for interior design

poses—or could it be an art in its 
own right? The question was an­
swered decisively by Alfred 
Steiglitz and the Photo Seces­
sionists in the 1900s. But a visit to 
the handsome installation of color 
photography at Images. 11 E. 
57th St.. New York City raises 
those venerable issues again.

"We are interested in photog­
raphy as art," says Stuart D. 
Levy, managing director, "but we 
intend to display photography 
that celebrates beauty of subject 
and composition." To that end, 
he and Robert S. Persky, director 
have established a gallery entirely 
devoted to color photography. In­
cluded are works by such names 
as Leland Bobbe, Ron Cayen, 
Alan Dennis, Robert Farber, Art 
Farrar, Geoffrey Gove, Ernst 
Haas, Martin Heitner, Glen Heller. 
David Howard, Art Kane, Peter 
Kaplan. Richard Laird, Ted 
Mahieu. Jay Maisel, Eric Meola, 
Lida Moser, Robin Perry. Ted 
Schiftman. Martin Schreiber. and 
Pete Turner. Images is open to 
the public with special services 
available to the interior design 
profession.

Each print displayed on the rich 
brown felt walls of architect Peter 
Anthony Berman's multi-level 
space is the artist's proof of a lim­
ited signed edition, While this in­
stallation technique breaks with a 
formalist tradition of stark white 
gallery walls, the box framed 
prints take on the lustre of newly 
found gems in a cavern against 
the 4'-0" panels. Up to 55 prints 
can be normally accommodated 
in this manner. In addition, slides 
from an extensive archive of re­
productions can be shown using 
front or rear projection, should 
designers have particular needs 
in mind. Prints can be made in a 
wide range of sizes to suit specific 
requirements, when this is techni­
cally and aesthetically feasible.

Images is dedicated to enlarg­
ing our awareness of the potential 
of color photography. Were Hill 
and Steiglitz to meet here, that 
ancient debate might well be re­
vived. For fine color photography 
will not be ignored at images.

Photography by Alan Dennis

One of the earliest masters of 
photography would have fiercely 
denounced the title. When David 
Octavius Hill, a Scottish painter, 
commemorated the disruption of 
the Church of Scotland of 1843 
with a monumental painting, he 
needed the likenesses of nearly 
500 persons. Working with Rob­
ert Adamson, a young chemist. 
Hill created a series of caiotypes 
from 1843 to 1847 that are re­
garded today as masterpieces of 
photographic portraiture. 
Whereas the finished painting has 
been politely ignored. "Can pho­
tography be art?" was the contro­
versy of the day. Was it worthy of 
such high status only when emu­
lating the stylistic signature of 
painting—complete with re­
worked negatives and prints plus 
nude models draped in Classic

These views of Images show the re­
cent installation of works by photogra­
pher Robert Farber, whose impressio- 
n/$tic images have been pubhshea as 
Images of Woman. Note elevation 
changes and use of light to define 
long, narrow gallery space
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Francisco 100 The Ice
Angeles 538 Pacific Center

y'DsHas 668 World Trade CenterTotally modular seating (integrated Chicago 621 Mercharidise Mart
Houston 205 The Decorative Center
Atlanta 19 • 14th Street NW
(404) 874-1987
Phlladel '301 Chestnut Street
(215) 568-T545
Washington DC 1803 Wisconsin Avenue NW

I(202) 965-0848
Boston 51 Sleeper Street
(617) 482-1862
New YorK 979 Third Avenue
(212) 421-1200
Waml 274 NE 67th Street
(305) 754-1193



DO TO SCAT TnC WO^LC

INDUSTRIES INC.
EXECUTIVE OFFICES:
5305 E. Tennessee Blvd. • P.O. Box 1028 • Morristown. TN 37814 • (615) 586'70(X) • Telex: 55-7457
MIO'AMERICA REGIOfUAL SALES OFFICE & SHOWROM:
11-111 Mer^andise Merc • P.O. Box 3442 • Chicago. IL 60654 • (312) 527-3500 • Telex: 25-3228



Now...specif y carpet with 
twice the backing adhesion 

to fight off rippling and buckling.

and cut edges for trench headers 
and phone outlets.

HOTBAC, in short, offers 
you longer wear and less frequent 
replacement. Ask your supplier 
for carpet made with HOTBAC.
Or we'll be glad to tell you where you 
can obtain it. Just circle the reader 
service number.

Du Font's HOTBAC* resin 
system for premium contract carpet 
can give you twice as strong 
adhesion between primary and 
secondary backing as latex gives. In 
heavy traffic areas and under chair 
casters or other wheel-borne traffic 
this carpet stubbornly resists the 
unsightly buckling and rippling

caused by delamination of the 
secondary back.

And carpet made with HOTBAC 
can provide a superior tuft bind that 
virtually eliminates the problem of 
deliberate or accidental snagging. 
The superior hot melt bonding 
system also reduces unsightly, 
destructive raveling along seams

Contract carpet bonded with DuPont HOTBAC»

Reg. U S. Pat & Tm. Off. for resin used m carper manufacture, 
circle 20 on reader service card
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CARPET WORLD
Burt Groedel designs
for Edward Fields

"Wallhangings and Rugs," a one
man show of designs by noted
painter, illustrator, and display
designer Burt Groedel has been
produced by Edward Fields in
New York. These all wool
sculpted wall rugs follow a previ
ous and highly successful col­
laboration between the artist and
Edward Fields, bringing further
evidence of Groedel's sophis­
ticated wit and imagination. The
works bear such light-hearted ti-

Serene Highnessties as
Pe-"Petal Pushers and

gasus.
Though the one-of-a-kind sam­

ples are not for sale, they can be
duplicated on special order in
custom colors and sizes. The in­
stallation, which transformed the
Edward Fields showroom into an
art gallery, was designed by Jack
Fields, president

1. Pegasus
2. Take Me To Your Leda
3. Humble Serpent
4. Serene Highness
S. Birds of Paradox
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THONET
Creating with inspiration, 
designing with integrity and 
producing in volume since 1830.

Recipient of IBD1976 Gold Medal Award

Thonet Industries, Inc.
491 East Princess Street 
York, Pennsylvania 17405
circle 21 on reader servce card

1390 "Kangaroo" Chair

Designed by
Joe Russo and Rick Sender



Betsy Palmer speaks for you
when she enthusiastically endorses

Duraclean^care for her furnishings...

circle 22 on reader service card
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an attractive, low cost 
alternative to surface 
mounted fluorescent 
strip lighting......Reflectee n

FLUORESCENT
STRIP FIXTUREDROP-IN

ACOUSTICAL
PANELS

METAL
REFLECTOR

SUSPENDED
GRID

REFLECTEE His a new celling system designed 
specifically for large retail stores. Fluorescent 
fixtures are recessed above the celling plane Into 
highly reflective troffers, throwing the light where It 
counts the most — down on your client's merchan­
dise (not Into his customers' eyesi).

More efficient than strip lighting, REFLECTEE n 
permits you to use fewer fixtures to maintain desired 
Illumination levels. This means fewer fixtures to 
Install, fewer bulbs to replace, and - most Important­
ly - less energy costi

REFLECTEE II... an economical and attractive 
alternative... Reflect On It!

DONN PRODUCTS INC.
1000 Crocker Rd. / Westlake, Ohio 44145 
Phone (216)871-1000
circle 23 on reader service card
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PROFESSIONAL
LITERATURE

Designed Wood Flooring Cen­
ter, Inc., of New York City and 
Fort Lauderdale. Fla., now have 
their latest brochure available to 
the trade. The brochure wilt be 
sent to all architects and design­
ers upon their request. Write: De­
signed Wood Flooring Center, 
Inc., 940 Third Ave., New York, 
N.Y. 10022 on letterhead

matches each lamp style with a 
description of the environment it 
can help create. The pamphlet 
lists ordering code, wattage, style 
of finish, type of base, and aver­
age rated life for all C-line bulb 

circle 301types.

Moulded Acoustical Products, 
Inc., manufacturers of pre­
molded fiberglass insulafion for 
Thermal-Acoustical application, 
IS offering a brochure on their 
sound control board. Called MA 
BOARD, the flat or contoured 
fiberglass is available in various 
thicknesses and densities, or 
manufactured to specification. 
Temperature range is reported to 
be from -120 degrees to 450 de­
grees, Facings and coatings can 
be applied to the surface of the 
board. The brochure lists specifi­
cations. sizes, and physical prop­
erties.

tural use. The brochure copy dis­
cusses changes that have taken 
place within the building industry 
and how their systems can be uti­
lized to allay construction costs. 
Eight basic structural systems 
can be varied to produce over 
7,100 standard building designs: 
wall systems are available in eight 
finishes in a number of different 
design patterns; and more than 
75 color photographs illustrate 
various applications, circle 306

Thayer Coggin Institutional 
Inc., offers several brochures il­
lustrating the furniture designs of 
leading furniture designer Milo 
Baughman. The contract seating 
and tables include conference
chairs, lounge chairs, sofas, love- 
seats; cocktail, end and parsons 

circle 300

circle 302

tables.
The 1977 edition of Azrock's 
catalog of resilient flooring prod­
ucts is now available. The 16 
page catalog contains full-color 
illustrations of all colors and pat­
terns in Azrock vinyl asbestos 
floor tile, asphalt floor tile, feature 
strip, and cove base. Also in­
cluded is general information on 
sizes, gauges, uses, installation, 
light reflectance values and brief 
specifications.

Fidelity Products Co. now has
available the 1976-77 edition of 
the Buyer's Guide to Office and 
Industrial Supplies, The 120 page 
catalog features a quantity of 
items for businesses and institu­
tions; including Fidelity's line of 
corrugated fiberboard files, office 
furniture, seating, accessories, 

circle 304etc.

circle 303 The third annual Fairchilds Tex­
tile and Apparel Financial Di­
rectory has just been published 
by Fairchild Books. The 300 page 
Directory provides profiles of 320 
publicly owned textile and ap­
parel corporations, listing twenty 
key components of interest. A 
cross reference index of trade­
marks for identification of com­
panies by brand name is in­
cluded.

Hot*
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Hausmann Industries, Inc. is of­
fering a full color catalog on their 
complete line of custom-built 
high pressure laminated case­
work and wardrobes. A variety of 
colors and wood-grain finishes, in 
custom or standard models, are 
available. The line is offered to 
hospitals, nursing homes, institu­
tions and health care centers. 
The catalog plus complete speci­
fications may be obtained by writ­
ing directly to the manufacturer.

circle 307

Now available from General 
Electric Company’s Lamp Busi­
ness Division is a 12 page, full- 
color brochure on mood and at­
mosphere lighting. Typical appli­
cations are to create decorative 
appeal in motels, hotels, restau­
rants and retail stores. Called 
"Imagination Lighting. " the bro­
chure illustrates the wide variety 
of decorative incandescent bulbs 
in GE's commercial line and

circle 305

Star Manufacturing Company,
Oklahoma City-based manufac­
turer of pre-engineered metal 
buildings, offers a new 24-page, 
tour color brochure showing the 
full range of Star Building systems 
for industrial, commercial, institu­
tional. recreational and agricul­

Azrock Floor Products
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Designer Ralph k. Rye. Mechanical Patent *3,594,04^

the Rye sling chair
Deceptively strong yet responsive. 
Unique reverse cantilevered design 
employs patented tube-within-a-tube 
torque principle to mechanically 
distribute v/eight. Bright chrorr^ frame, 
Sling seat and backrest of select 
top-grain saddle leoth^ in black or 
natural. Krueger Green Boy. Wl 64306. 
414/437-3245.

kfueqer Boston 617-893-2752; New York 212-697-9565; Philadelphia 215-666-9696; Chicago 312-467-6850; 
Indianapolis 317-545-5246. Dallas 214-823-4183; Houston 713-222-1408; Denver 303-534-6060;
Salt Lake City 801-531-7000, Los Angeles-Pacific Design Center, Lorvaon. Ontario, C<ytoOa 519-433-4041 

circle 24 on reader service card
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Office desk seating
tilla of orthopedically correct chairs. To name 
a few, there's Herman Miller's "Ergon" chair 
designed by Bill Stumpf that has picked up 
ASID and Resources Council awards; Al’s 
"Marcatre/D.L.D. Seating System; John 
Stuart’s supportive "Euro" chair; the Nether­
lands’ Open Ark B.V. "Vertebra" chair de­
signed by Emilio Ambasz and Ginacarlo Pi- 
retti, produced by Krueger; Hans Krieks' new 
"Suprechair" for Designcraft, and continuing 
development of an ergonomic program for 
Steelcase, abetted by Jack Hockenberry, di­
rector of new product research and design.

Options and adjustments on the models

presented on this and following pages further 
broadens selections for the specifier.

However, no matter how ideal the seating, 
remind your clients that the chair can't do it 
all. Isometric exercises are also recom­
mended.

Tilt, swivel, or just sit. Today, both the skinny 
executive and the plump secretary can be 
seated in comfort. Every manufacturer of of­
fice furniture provides a wealth of choices in 
chairs—all designed and engineered to sup­
port the spine, conform to the rump, give with 
body movement, and be capable of adjust­
ments to the task at hand. "My aching backlV 
as a constant complaint need no longer be a 
valid gripe of the office worker.

The office landscape comes complete with 
chairs to fit the work ... the study of ergo­
nomics—from the Greek ergos (work) and 
nomos (natural laws)—has brought forth a flo­

AGI Industries, Inc.
Executive swivel chair ( = 45-2) 
of the "Mod" chair series comes 
with poly/Dacron-filled cushions, 
metal frame and base in standard 
mirror chrome finish—or in an­
tique bronze. Seat W 22'/2 in.; D 
18Vi in,; Hadj. 17i^ in. to20m,

circle 250

Atelier International
■ Archizoom" a general office 
seating system, offers optiona 
bases (including a sled form). Du­
rable, colorful, "breathable" seat 
and back fabric stretches over 
steel frame and is removable. 
Urethane foam seat cushion 
gives added support at the knees, 

circle 251

Brayton International
With a design licensing contract 
signed this year, Brayton is now 
producing in the U.S. Walter 
Knoll's distinguished furniture 
The Walter K. Collection offers 
many models in one with 
"Maestro"—on skids or five-arm 
swivel, rock, or tilt bases, and 
elegantly upholstered in leather 
with stitched seams. A catalog 
coversthe entire collection.

Brayton internationalAtelier internationaj

circle 252]

AGi Industries Brickel Associates Inc.
Ward Bennett's carved low back 
executive arm chair has a casual 
look. It’s fully upholstered and 
rimmed in ash wood with natural 
oil finish. Wood is also applied to 
the mirror plated steel tilt/swivel 
base. Seat cushion with knife 
edge is semi-attached. Super lux­
urious in velvet. Seat height is ad­
justable. circle 253|

Cramer Industries Inc.
The 9CX)0 Series of office chairs 
designed by Gunter Eberle con­
sists of 12 models; four guest 
chairs, six swivel types with uni- 
tilt or posture backs, and two cler­
ical chairs. Tubular base with 
matching arm supports comple­
ment the contoured seat and 

circle 254back.

continued on page 4Sl
Cramer industries

Bnckel Associates
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This book 
can save you
time space
and money.

Howto
unDoggie
your records
storage
retrievolc^^
system

How do we know? 
We wrote the book.
Our book can solve a lot of big problems 
for you. Solve them by helping you 
identify them. That’s what the 
Remington Systems Approach to 
records storage and retrieval is all about. 
It can help you discover where your 
record-keeping system is getting 
Boggled down. And it will show you 
how to get the Boggles out. Find out 
how our Systems Approach can 
streamline your operation and cut your 
costs at the same time. Write us today 
for our book. It’s the last word on the 
subject!

JL UNIVAC
OFFICE EQUIPMENT

SPERRY UNIVAC IS A DIVISION OF SPERRY RANG CORPORATION 

circle 25 on reader service card

sperry-umivac
P.O. Box 500 (Dept. 100-Q4) Blue Bell. PA 19422

SEND ME THE BOOK!
NAME____________________________________
POSITION__________________________________
COMPANY_______________________________
STREET____________________________________
CITY.
STATE, ZIP___________________________
TYPE OF RECORD KEEPING PROBLEM



ALS - - Award winnin
Ambient/Task Fluorescent Lighting:
This series of luminaires offers both direct and indirect lighting 
sources in one fixture. It is designed to produce maximum 
efficiency of high output fluorescent lamps used in conjunc­
tion with a specular louver (for up illumination) and a lens (for 
down illumination.)

A.
t'

/

G
EPPINGER FURNITURE INC. ELMSFORD, NEW YORK 10522
SHOWROOMS:
306 East 61 St., New York, N Y. (212) 838-5410/l012 Merchandise Mart, Chicago (312) 664-33/(



ghting from Eppinger
Ambient Lighting:
Hie High Intensity Discharge lamp incorporates the unique LUXXtra* reflector system of 
LAM INC., U.S. Patent #3950638, It is exclusively used in our open plan systems and permits 
maximum lumen output with minimum veiling reflection. This most efficient and effective 
method of illumination is considered by many as the lighting of tomorrow.

Task Lighting:
The illumination on work surfaces are
commonly known as task lighting. Here is
used standard fluorescent lighting shielded
by a light grille or lens or fascia as required
to direct the light away from the eye and
give glare free illumination.

ALS— The Ambient Lighting System.
Lighting engineered for Eppinger s open plan furniture systems
We developed open plan furniture to meet the space planners need to 
adapt lurniture with maximum flexibility for vanoos work flow problems 
in today s office.

V

We produce the most complete collection of open plan furniture systems and 
lighting is a natural expansion of this program. The Emetnc panel system and the 
TRM cabinet system both utilize either High Intensity Discharge lighting or fluo­
rescent units.
The Ambient Lighting System is an energy saver; ask the General Services Administration, for of all 
products available. Eppinger Furniture's Emetnc and Ambient Lighting sys^s were awarded a contract 
for The Department of Housing and Urban Development facilities in Manctiester, New H^psture as the 
"energy concimjs system which produces an efficient.effective and economical work environment.........
Whether your needs are for an acoustical, wood or lighting in open plan system. Eppinger 
Furniture offers the answer.
Eppinger Equates with Excellence

% •

Circle 26 on reader service card



Office desk seating continued from page 44

Designcraft
Back of "Superchair," designe< 
by Hans Kneks, adjusts horizon 
tally and vertically. Seat height re­
sponds to fingertip control o 
pneumatic cylinders under seat 
Both seat and back conform u 
natural body curves. circle 25 a

Domore Office Furniture
"Unimac" senes, designed bj 
Richard Rememan, adapts tc 
custom fit the user. Arm support: 
adjust laterally and front-to-back 
seats adjust in height and alsc 
front-to-back. Triple stitching an( 
protective edging are extra re 
finements. circle 25M

EBO Furniture
This new firm seats the executivf 
in ultra comfort with chair cusli 
loning of standard 60% down 
40% foam—or 50. 50 down an< 
feathers. Base can be swivel t' 
m mirror chrome; or fixed base o 
solid walnut with oil or ebonizc 
finish.

Designcratt

circle 25

Domore Facit-Addo, Inc.
The Facil 80 office environmen 
has Its own complete line of seat 
ing. Illustrated is a desk chair tha 
swivels, adjusts vertically, anc 
can be upholstered in a variety o 
fabrics. Base is polished cast ligt. 
metal alloy. circle 25 J

Functional Office Furniture
Denmark's swivel'tilt =701 "Ex 
ecutive Armchair" has an auto 
matic height-adjusting ga: 
spring. Framing is chromec 
aluminum; padding, two-inct 
foam rubber. circle 253

Fixtures Manufacturing
Office seating is the subject fo 
the cover of firm's 10-76 cataloc 
that includes informative article: 
on seating.

EBO FurnitureFacit-Addo

Functiona' circle 2c J

QF Business Equipment
' Body Chair" office seating, b 
Seid International S.A., has br-ei 
expanded. One new mode 
( = 7027) is a swivel.'tilt oftic( 
chair on a five-leg steel base, up 
bolstered in tufted Scandmaviai 

circle 26wool fabric.

continued on page 5

GF Business EQuipmeniFixtures
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PATH for over a year.

? * -• The New Jersey administrative offices of a throng­
ing urban public transit system can often be as busy
as the system Itself. So when the Port Authority 
Trans-Hudson Corporation wanted a carpet that was

- not only attractive but extremely durable, buyers chose
this level loop of ANSO anti-soil nylon.

- itIt's backed by the Allied Chemical Guaranteeth':
the guarantee with teeth. It promises that if any carpet 

^ of Anso nylon wears more than 10% over live years. 

Allied Chemical will replace it free.

The Guaranteeth also applies to Anso-X. the anti-
shock version of Anso nylon. Carpets of Anso-X are also
guaranteed anti-static for the useful life of the carpet.

Discover what more and more architects and
specifiers are discovering about Anso nylon. Phone or 
write: Allied Chemical Corporation. Fibers Division. 

4^ Contract Dept., 1411 Broadway. New York. N.Y. 10010. 
^ (212)391-5069.

I





every way except cost.

Charles Eames did not design his tables to 
compete in price with other tables. Although 
they do.

Like his other works, Eames tables reflect 
his overriding concern for design integrity, 
for structure, function and materials,

Eames approached tables like an architect 
so his product is remarkably durable and 
stable- These tables will last tor years.
And they can beautifully accommodate 
almost every office need and decor.

Finishes range from rich rosewood veneers 
and elegant marble to simple plastic laminates. 
Sizes and shapes vary from a 30" circular work 
table to a 22' conference room table with a 
segmented base. Eames’innovation to 
support weight without bulk.

Herman Miller builds the Eames tables. 
Builds them with quality workmanship and 
care. And to make your job easier, builds them 
in styles and colors that coordinate with 
other Herman Miller products.

Your Herman Miller dealer has a selection 
of Eames tables that should convince you. 
Look carefully and you will see there is a vast 
difference between these and other tables 
you might choose. Even though it is not 
reflected in the cost.

For more information, contact your dealer 
or Herman Miller. Inc.. Zeeland. Michigan 
49464; Telephone (616) 772-3442.

U® herman miller
circle 28 on reader service card



Office desk seating continued from page 48

Howell Division of Burd
"Z Frame" chair, adaptable to 
many uses, is composed of oval 
tubing and a curved, padded 
back and seat cushion. Frames 
are in bright chrome or epoxy fin­
ishes. circle 262

ICF
Kilta Collection, in 30 plus vari­
ations, goes from typing pool to 
executive suite. Shells: in four 
sizes. Bases: with legs, swiveling 
disks, standard four-point, or new 
five-point. Optional torsion tilt 
mechanism. Height adjusts man­
ually or automatically. In Unika 
Vaev "Bolivia" fabrics, circle 263

Krueger
"Vertebra" series was designed 
by Emilio Ambasz and Giancarlo 
Piretti. Without levers or other 
controls, chairs change configu­
ration automatically to support 
body positions.

Howell

circle 267

JG Furniture Co.
Colorfully upholstered Race 
Chair Series is distinguished by 
Its sleek, triple chromeplated. 
round tubular steel frame. Con­
toured seat and back are filled
with two different density ure- 

circle 264thane foams.

Kagan
Executive swivel chair has deeply 
channeled knee and head rest for 
added support and comfort 
Shown in Kagan sanded suede 
COM or Kagan fabrics and leath­
ers may be specified. circle265

Knoll International
Stitched welting enhances appeal 
of the high back model of Otto 
Zapf's adjustable swivel/tilt arm 
chair (»61-219). Upholstery is 
foam-covered plywood forms 
over steel frame. Chair has 
matching ottoman

Krueger

circle 266

Herman Miller
Ergon Chair, winner of ASID and 
Resources Council awards, is 
shown in secretarial version. 
Back height adjustment assures 
proper support in sacro-lumbar 
area. circle 268

continued on page 5^

Herman MillerKagan
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PURE WOOL AND EDWARD FIELDS MAKE AN INCOMPARABLE COMBINATION

ON THE WING‘D
All Edward Fields custom carpets, rugs and Wallrugs^re made of pure wool.

i/OOL, IN A CLASS BY ITSELF

Circle 12 on reader service card

NO IIMH !0/ ^ ^ _

n wPURE WOOL PILE
>• wool mark i$ your aasurance 
t quality t»5t«d carpets made 

of pure wool pile
232 EAST 59TH STREET - NEW YORK, N.Y. 10022

LANTA • BOSTON • CHICAGO • DALLAS • LOS ANGELES • MIAMI • MONTREAL • SEATTLE • TORONTO ■ VANCOUVER • CALGARY



Office desk seating continued from page 52

Modem Mode, Inc.
Firm scaled up two office chairs in 
response to requests for larger 
pieces. Chair shown comes in 
American white oak or black wal­
nut. Other chair is an upholstered 
executive high back, circle 269

Monarch Furniture Corp.
Drawstring Chair," designed by 

Norman Hekler offers many base 
styles, Firm also produces a 
"Lady Executive" swivel chair 
with matching sidechair.

circle 270

Rudd International I
Conference desk sealing hasi 
laminated frame seat/back shell 
of beech veneers with white oal<| 
surfaces, and "finger flex 
construction. Fillings and fabrics 
are fire retardant.

sea'

circle 271

R-Way Furniture Co.
Queen Anne executive posture 
chair ( = 5082) features roll arrr 
and serpentine top rail, Diamonc 
pattern tufting on seat and pos­
ture back are accented by an­
tique nail trim. Base, with swive 
and height adjustment, is wood.

circle 272

MonarcnModem Mode

Saporiti Italia
"Vela" chair, designed by Gio­
vanni Offredi for the office execu­
tive, IS produced with or withou 
arms, on an aluminum swive 
base. Upholstery can be fabric 
leather, or suede. circle 271^

Steel case
Segmented high back swivel/til 
chair is from the moderatel> 
priced 421 International grouf 
designed by Peter Buhk. Five 
models include pedestal, swivel 
and sled bases. circle 274

continued on page 5'
Rudd

SleelcaseSaporifi
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The Wedgwood Collection
Fabrics with companion wallcoverings

V V \C

“Aporheosis of Homer'
Modeled 1785 by John Floxmon

in Errufio for 
Josioh 'Jk^edgwood

schumAcRer



Office desk seating continued from page 54

Stendig Inc.
Aurora” chairs offer comfort 

plus ‘excellent value.” Foam-up­
holstered plywood shells are 
mounted on sled or swivel bases 
of steel, chromed and mirror pol­
ished. Coverings are from Sten­
dig fabrics, vinyls, leathers, anc 
suedes, or COM, circle 27^

Stow/Oavis
'Triangle” office chair, designee 

by Robert De Fuccio, comes ir 
arm or armless versions; in oak or 
walnut; on swivel base with cast­
ers or glides. circle 27^

John Stuart International
■'£uro” chair offers tireless all 
day sitting with soft inner surface 
injection-molded outer surface 
shock absorber column. Seat anc 
back adjust to body position a 
touch of lever.

rtiayer Coggir)Stow DavisStenOig

cncle 27J%

Thayer Coggin Institutional
Conference chair, designed 
Milo Baughman 
chrome-plated steel base (o| 
solid oak legs). Seat and backfill-1 
mg is Rtchlux foam and bondec| 
polyester fiber.

rests ori

circle 278

Thonet Industries
New executive high back was de 
signed by Robert Bernard Associ 
ates. Arms, back, and attachec 
cushions are filled with urethane 
Base of polished aluminum, witf 
double-wheeled hooded casters 
has swivel/tilt mechanism, ad 
justable seat height.4 circle 27S

Turner Ltd.
■Relax Chair" (85-16), by Preber 

Fabricius, tilts, swivels, and rock; 
on a chrome-plated steel base 
Chair has removable cushion anc 
matching ottoman, upholstered ir 
fabric or anilme-dyed leather.

circle 2BC

Thone!Sttian

Vecta Contract
■'Ferstr' executive tilt'swive 
chair, designed by Gunter Eberle 
has setback arms to avoid catch 
ing under desk edge. Chair is aisc 
available m a high back version.

circle 28!

VeciaTurner
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LouverDrape: We have some new 
ways to reflect your good taste.

[ LouverDrape
Our Starlite Reflective Vertical Blind Louvers are just one 
of them. There are more. And they all reflect a remarkably 
carefree and practical way to control light and heat. See them 
in our complimentary 32-page book, '‘Vertical Imagination.' 
available by mail. LOUVERDRAPE. INC.. 1100 COLORADO AVENUE, 

DEPTl SANTA MONICA. CA 90401

Circle 30 on reacJer service card
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Contract Sources

An evolving market: from panels to system furniture
any free-slanding work surfac 
are offered in two wood grain 
(barrel oak and English oak) am 
a putty color. Trims for post; 
support legs, and panels can b 
specified in metals (natur< 
aluminum and archilectura 
bronze) or a neutral putty color

The Rosemount/85 panel 
have received a noise reductio 
co-efficient rating (NRC) of.8; 
These lightly upholstered pan 
els contain seven layers o 
acoustical material. Each side o 
each screen is upholstered sepa 
rately on a stretching table, in 
suring a permanently snug fi 
Panel bases can be adjuste 
from zero to seven inches higf 
Upholstery fabrics of 100 pei 
cent modacrylic fibers have 
home-spun look.

Rotopanel. the original Rost 
mount product, is available i 
flat or curved configuration 
which can be attached to on 
another by a simple interlockin 
mechanism. These nylon cai 
pet-clad panels contain five la\ 
ers of acoustical materials an 
have received a .55 NRC ratinj 
All panels in the Rosemount lin 
can be upholstered COM.

Rosemount manufactures 
line of simple and flexible proc 
ucls. A great deal of custoi 
work is done for designers wh 
require unique solutions. Lloy 
Mollcnkopf, Rosemount’s vi( 
president of operations, can git 
technical advice and esthetic a; 
sistance to specifiers who wis 
to modify the company’s proi 
ucts.

panels are pre-assembled. 
therefore there's no trim match­
ing required during installation. 
Up to four panels can be con­
nected to a single post, report­
edly without the use of any 
tools.

The hang-on components of 
the Rosemount System are flip­
per door cabinets, square and 
round tables, typing stands, 
fluorescent light fixtures, cord 
managers for wiring, magazine 
shelves, and tub file bins. Addi­
tional units are being devel- 
op(jd.

The Rosemount Systems fab­
ric program is an offering of 
unique woven textiles which 
have a non-directional texture. 
Made of vinyl fibers, the fabrics 
come in these slandard colors: 
putty, rust, red, blue, green, 
brown, and gold. Accents for 
flipper door cabinets are avail­
able in putty, Chinese red. cran­
berry, regimental blue, brick, 
parrot green, gold, and oatmeal. 
File tubs and standard utility 
drawers are colored putty, red. 
blue, and grey. Laminates for

product picture of this growing 
division of the Emerson Electric 
Company.

The growth of the market for 
open plan furniture is reflected 
in the steady expansion of the 
Rosemount facility in Lakeville. 
Since developing the Rotopanel 
.screens in 1969, Rosemount has 
concentrated on manufacturing 
products that divide space and 
define work territories, mostly 
in offices. Starting in 1969, a 
series of four, plant expansions 
were undertaken. In each in­
stance. the firm had doubled its 
production capacity (80,000 sq. 
ft. of manufacturing space as of 
now).

The newest addition to the 
firm's product line is the Rose- 
mount System. Included under 
this general label is a choice of 
curved and straight panels with 
patented four-way posts that 
can help create partitions 
as well as straight line room 
dividers. "Human scale" com­
ponents permit each individual 
station to be fitted for the re­
quirements of its occupant. The

Rosemount Office Systems, Inc. 
Airlake Industrial Park 
Box D
Lakeville. Minnesota 55044 
612-469-4416

President: R.E. Miles 
National sales manager:
Barry Mayer

Showrooms: Anthosen & Kim- 
mel in New York. Lewis/ Bock- 
slanzin Cincinnati, Wayne 
Journigan in Sierra Madre. 
Calif.. Professional Design in 
San Francisco. Interior Contract 
Representatives in Chicago

Ten years ago, Rosemount was 
known as a producer of inex­
pensive partitions. Today this 
Minnesota-based firm still 
boasts of being able to supply 
“one of, if not the lowest priced 
space division systems on the 
market," Add to that a new col­
lection of acoustical panels 
(Rosemount/85) and a growing 
line of system furniture (the 
Rosemount System) and you 
have a complete and current
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DOMORE C SERIES by Hugh Acton

Individuality
and

design continuity
for

organizational interpretation.

DOMORE OFFICE FURNITURE INC./2400 STERLING AVENUE / ELKHART. INDIANA 46514
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Timeless Belgian linen, nature's own fiber. Flax is harvested, processed, spun, and finally woven by Belgian crafts­
men into unique linen wallcoverings and fabrics. Elegant textures, luxurious patterns, superb weaves, rich natural 
colorations—all attributes of Belgian linen. Can be treated to meet with flame resistance standards, 
stalled, require minimum maintenance, and withstand wear and tear.
For additional information: Belgian Linen Association, 280 Madison Avenue, New York, N.Y. 10016

circle 33 on reader service card
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Contract sources

Shelby Williams
seats, sleeps, dines, and comforts the world

Shelby Williams Industries,
Inc.,
Executive offices 
PO Box 2332 
Chicago, 111. 60654 
312-527-3500

U

Shelby Williams Industries is 
able to produce approximately 
3500 chairs on a given day. Al­
though it is almost certain that 
the right chair, health care bed, 
dual-purpose bed, desk, table, 
luggage tray and transportation 
equipment for hotels, shoe fit­
ting stool, bar stool, and cos­
tumer can be specified directly 
from the Shelby Williams cata­
logs, it is also possible for an ar­
chitect or designer to specify his 
own designs. For such an order, 
the minimum quantity is 250 
pieces of an item. Standard 
items can also be given a custom 
look by specifying any of the 
many Shelby Williams finishes, 
fabrics, or COM.

Most items are delivered in

Wood frame chair from Madison

Shelby Williams Industries, 
Inc.; Manfred Steinfeld, chair­
man of the board and chief ex­
ecutive officer;
Leslie D. Guyette, president; 
Kurt). Keller, vice president- 
sales/chair group.

Shelby Williams California: 
Saul Ramer, president.
Shelby Williams Goodman: 
Peter W. Barile, Jr., president. 
Madison Furniture Industries:

Wicker chair stacks eight high

the office furniture market. 
Since 1965, the unique look of 
Madison furniture is credited to 
Arthur Umanoff, who has been 
the divisions design consultant 
for over a decade.

The Morristown Foam and 
Fiber Corp. manufactures ure­
thane foam for the upholstery 
industry and padding for under 
carpeting. Its two production fa­
cilities are in Morristown, Tenn. 
and Conover. NC. Under con­
struction is an additional 90,000 
sq. ft. plant in Tennessee.

Each Shelby Williams divi­
sion has its own sales organiza­
tion and a separate catalog for 
its specialized product line. The 
total sales for all divisions are 
expected to exceed $52 million 
when the 1976 figures are tabu­
lated.

Henry K. Buck, president;
LawrenceBoyan.vicepresident- six to ten weeks. Metal stacking

chairs are shipped within 14 to 
21 days. Through the years. 
Shelby Williams has "main­
tained an unblemished record 
for delivery time. Whenever this 
has been impossible, loaner’ 
chairs have been delivered to 
the installation, until the or-

sales.
Morristown Foam and Fiber 
Corporation: Harry G. Marx, 
president: Anthony P. Palaz- 
zolo, vice president-sales

Swivel bar stool is 30 in. high

encompassing for the entire 
contract market, with emphasis 
on lodging and foodservice re 
quiremenls. Today we include 
both wood, metal, and moldec 
chairs; all designed to fulfill the 
needs of public spaces and giies 
rooms. " In addition to its in 
house design staff, Shelby Wil 
Hams employs free-lance de 
signers. Steinfeld notes tha 
most designs are executed un 
der his own direct supervision.

Shelby Williams became i 
publicly held company in 1963 
In 1968 it was "merged wit! 
Coronet Industries, a Dalton 
Ga. carpet manufacturer. Ir 
1970, both Coronet and Shelb; 
Williams were acquired by th» 
RCA Corporation. Then ii 
March of 1976, Shelby William 
was acquired from RCA by ar 
investment group comprised o 
Shelby Williams executives, 
reports Steinfeld, head of thi 
said group and chairman of thi 
board.

Steinfeld goes on to remind u 
that Shelby Williams "has al 
ways aimed to produce a wel 
designed product, for a specif! 
market, al a competitive pric( 
We believe that each produc 
must have a built-in quality tha 
exceeds the normal standards u 
the industry."

Showrooms: Chicago. New 
York. Atlanta. Dallas. Los An­
geles, San Francisco. Seattle. 
Munich. Germany, Hong Kong.

dered product arrived." notes 
Manfred Steinfeld. chairman.

Presently, over one million sq. 
ft. of production facilities are 
utilized by Shelby Williams In­
dustries. The main unit is lo­
cated in Morristown. Tenn. This 
automated factory, with its 
computerized scheduling sys­
tem is now under expansion. An 
addition of 80,000 sq. ft. to the 
chair plant is planned for com­
pletion in 1978. In addition, 
Shelby Williams Industries has 
three subsidiaries: Shelby Wil­
liams Goodman. Madison Fur­
niture Industries, and the Mor­
ristown Foam & Fiber Corp.

Shelby Williams Goodman 
manufactures health care fur­
nishing. This division, with a 
70,000 sq. ft. plant in Phila­
delphia. Pa. and a 50,000 sq. ft. 
factory in Los Angeles, Ca.. pro­
duces an extensive line of hospi-

Think a bit. Why did you like 
that fabulous bar, that rustic 
restaurant, that chic cocktail 
lounge? Was it the company, the 
service, the ambience? Most 
likely, all these factors play a 
part in your good memories. 
Certainly, furnishings are im­
portant too. That's where 
Shelby Williams comes in. The 
company has an impressive 
share of the hotel and food serv­
ice furniture market. Its chairs, 
lounge seating, bar stools, cus­
tom booths and settees, swivel- 
ers and stackers are found in 
such prestigious places as the 
newly redecorated Pump Room 
in Chicago, the Jerusalem Hilton 
in Israel, and the Ecko Hotel in

Since its inception in 1954. 
Shelby Williams has developed 
from a regional source of bent­
wood chairs for the foodservice 
market, to an international sup­
plier of furnishings as varied as 
high chairs for babies and spe­
cial chairs for geriatric patients. 
It was during the formative 
years that the company’s man­
agers recognized the impor­
tance of "the impending con­
temporary style changes and the 
emergence of the interior de­
signer in the contract field," 
notes Steinfeld. Me adds that in 
the 19ri0.s Shelby Williams intro­
duced "various styles of chairs 
influenced k ■ the then popular 
Scandinavic 
since then hi

Lagos, Nigeria.
Approximately five percent 

of the Shelby Williams product tal beds, cabinets, chests 
is exported to destinations all patient room accessories, and 
over the world, from South East geriatric chairs,
Asia to South America to near Madison Furniture Industries 
eastern countries. Domestic dis- became a Shelby Williams suh- 
tribution is handled through an sidiary in 1969. This division, lo- 
extensive network of dealers— cated in Canton. Miss., manu­

factures chairs, lounge seating, 
desks, and tables, primarily for

look. Our line2500 at present.
According to recent figures, '^rown to be all
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Warner Grasscloth, exciting new colors and patterns
Vivid colors. Textures. Patterns. That's 
burlap, Warner style... a now material that 
makes aft scenes more sumptuous, elegant 
and tasteful. Warner Burlaps add new zest 
and interest to both oriental and western 
decor for the home, office or public areas. 
Your book is available now.
Burlap Book $8.50 
Grasscloth Architectural 
Folder $8.95 
Backgrounds from the 
Orient Vol.XVIII $20.00

So is another source of inspiration; vol­
ume 18 of Backgrounds from the Orient. 
There are many other fabulous books of 
Warner Wallcoverings that are truly an in­
spiration. Arrange to see them soon. These 
great books plus Warner service are de­
signed to help you do an outstanding job.
Order your copy of Warner Imported Wallcoverings 
now: The Warner Company, 108S. Desplaines St., 
Chicago, III. 80808.

All the exciting things happening to walls are by

Warner Wallcoverings
Chicago ■ Dallas * Detroit * Houston • Kansas City 
Minneapolis • Pittsburgh • Cleveland • Milwaukee



Contract sources

Anywhere you hang your hat is Vogel-Peterson
Vogel-Peterson 
Route 83 & Madison Street 
Elmhurst, Illinois 60126 
312-279-7123

school market. As the education 
sector showed signs of slackening, 
the company changed its market­
ing direction. Its screens were in­
creasingly specified for open 
plan offices. Vogel-Peterson cur­
rently offers three different 
screen systems: PlanScape, 
PlanScape 2, and ScreenOne.

PlanScape 2 is "an upscale 
version" of the already known 
PlanScape collection of screens. 
This new group is reported to 
have improved acoustical and 
flammability properties. Its 
noise reduction coefficient 
(NRC) rating is .90. The 19 sizes 
of PlanScape 2 screens come in 
straight or curved configura­
tions. in three heights. Trims 
can be specified in bronze ano­
dized aluminum, mirror stain­
less steel, walnut grain, vinyl- 
clad steel. Ten bright and bold 
geometric pattern upholstery 
fabrics come in 19 colors, Op­
tional to-the-floor bases avail­
able.

The ScreenOne collection is 
A ScreenOne installation

upholstered in Dacron polyester 
fabrics. The NRC rating of these 
straight or curved screens is .95. 
Trims include walnut, oak. 
brown leather-like vinyl, bronze 
or silver anodized aluminum, 
and fabric. Both PlanScape 2 
and ScreenOne have a sound 
transmission class (STC) rating 
of 24 and a Class A flammability 
rating. They were developed by 
the Vogel-Peterson staff, in col­
laboration with Design West of 
Irvine. Calif.

Vogel-Peterson products are 
marketed through office furni­
ture dealers in the U.S. and Can­
ada. Limited selling *s done 
overseas.

The company reports a long 
standing relationship with ar­
chitects and designers, "We 
have always worked closely 
with the design community, in­
corporating our own standard 
components along with COM to 
fit the specification of a job. The 
only limit on special orders is 
where we feel that we cannot

President/general manager:
Bruce R. Magnuson
Vice president/manufacluring:
Don L. Bronson
Vice president/marketing:
Harold K. Hurrelbrink
Vice president/sales:
Norman K. Lowry

Showrooms: Chicago, New 
York, Los Angeles. San Fran­
cisco, Dallas. Boston. Toronto

L-100 rack

serve economically the need o: 
the customer and/or when siud 
an order would impare deliver), 
schedules," explains spokes 
woman |anet Ryan. She add;
I hat over 60 percent of Vogel 
Peterson orders are shippec 
within two weeks after receip 
of the paperwork. However. th( 
company's line is so diveisf 
with hundreds of items in a; 
many styles, that a total stock 
program is next to impossible t( 
maintain.

Vogel-Peterson has been affil 
iated with Beatrice Foods sine* 
1968. That year it became part o 
the luggage and home environ­
ment group of that diversifiec 
corporation. Although Vogel 
Peterson is publicly held, “it h. 
still a family business. Th( 
people in the office and factory 
who make the decisions are th( 
same persons who were in 
charge prior to the acquisition,' 
notes president Magnuson.

Watch for a new Vogel-Peter­
son showroom, scheduled tc 
open during the spring of '77. on 
the ninth floor of the Chicagn 
Merchandise Mart.

A restaurant that has no cloak 
room ... an office without a 
place to hang hats ... a hotel 
room with no clothes hooks, 
Such domains of wrinkled 
wraps and crushed fedoras are 
unknown to Vogel-Peterson, 
"the coat rack people." In addi­
tion to producing an extensive 
line of fixtures for hanging 
clothing. Vogel-Peterson now 
has a growing line of high-per­
formance acoustical screens for 
office landscaping. Although in 
1976 the largest amount nf Vo­
gel-Peterson business is re­
ported to be in hat and coat 
racks (mostly metal), the 
acoustical screens segment is 
growing by leaps and bounds.

Vogel-Peterson was estab­
lished in Chicago during the 
early 1920s. The fledgling com­
pany produced store fixtures 
and drug store cabinets. As that 
decade came to its crashing end. 
the company introduced a line 
of coat and hat racks. Simple 
items these, the racks were con­
sidered purely functional items, 
with little attention paid to es­
thetics. During the interwar years. 
Vogel-Peterson supplied coat 
and hat racks for a growing 
number of offices, hotels, res­
taurants, bowling alleys, and 
religious institutions. Today, the 
Vogel-Peterson catalog of racks, 
hooks, hangers, and wardrobe 
facilities includes sleek, con­
temporary items designed by 
Hans Juergens and Bob O’Neill.

During the 1960's, Vogel-Pet­
erson began to produce free­
standing room dividers for the

HJ 2 wall t:«js(umer
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MOBIUS

A SIMPLE CONTINUOUS CARVED WOOD FRAME 

EXECUTIVE ARM CHAIR ON A PEDESTAL OF 

CARVED WOOD AND STEEL. DESIGNED BY 

WARD BENNETT WITH A LOW OR MEDIUM BACK 

USING HIS NEW FABRICS, FOR BRICKEL 

ASSOCIATES INC. 515 MADISON AVENUE, 

NEW YORK CITY 10022 (212) 688-2233.
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Listed, tested, accepted. 
ERA-r puts UniGroup; in a 

|cl^ all by. itsd£
prising. Designed in

_____ compliance with the
I National Electrical Code,

__ f ERA-1 's electrical system has
flexible as open plan itself. And earned Listing by Underwriters 
everyone wanted a closer look. Laboratories. And power is only 

They looked. They tested, part of ERA-Ts story.
And today, ERA-1 is at work Closest thing yet to the 
in offices, banks, institutions perfect panel system. Panel- 
wherever it made sense to

What’s made open 3 
plan so popular? In zi 
word, flexibili^. Flexibility m 
design. Flexibility for changer 
Flexibility to accommodate all 
kinds of people with all kinds 
of needs.

Yet until a few short 
months ago, panel/component 
systems showed a glaring lack 
of flexibility when it came to 
power distribution. And let’s 
face it. Today’s office is nowhere 
without abundant plug-ins.

No wonder ERA-1 
created such a stir. Here was 
the first comprehensive panel 
system ever pre-wired for 
power. And suddenly, there 
was no other open plan office 
system quite like our UniGroup.

An innovation that made 
sense. The ERA-1 addition to 
UniGroup made power as

- , ■ to-panel power distribution,
plan spaces ^ound people, not generous communications han- 
around iixed wiring. dling, superior strength, Class A

Acceptance has been f rating, excellent acoustics, 
gratifying, but not at all sur- era_1 puts UniGroup in a

class all by itself. It’s an accept­
ed, Listed fact.

Ask your Haworth repre­
sentative for detailed literature, 
or write Haworth Inc., Holland, 
Michigan 49423.

H/¥k^VDRTH
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EDITORIAL

Janumy
Optimism

Traditionally January is the month for set­
ting new courses, resolutions to do better, 
and plans for increasing one's income 
and spheres of influence. With I977’s 
January and the changes on the Wash­
ington scene all these traditional objec­
tives and goals hold special meaning for 
all of us.

Design, like music, is an international 
language and designers live eternally in 
the spirit of the month of January. Never 
content with the status quo they con­
stantly set new courses. Their influence 
spreads as their ability to design profit 
making centers proliferates.

The design of retail stores and shops 
must be as sophisticated as their emerg­
ing merchandising techniques are prov­
ing to be. To design for these techniques 
the interior designer must not only under­
stand them but provide the proving 
grounds tor them. In doing so the de­
signer often is influential in the creation of 
whole new concepts for the merchandis­
ing of a product.

Unlike “children of April, full of joy and 
whimsy," interior designers are imbued 
with re-evaluating the past in terms of im­
proving the future. Every assignment 
should turn over some new leaf for them. 
With quotas to meet and sales figures to 
top, designing for the world of retail sales 
is always the challenge of the future. Hap­
pily it can be seen in any crystal ball that 
more and more retailers bank on interior 
design and its inherent optimism.

ORS and residential interiors who have 
their own distinct interests. 1 will be shep- 
erding residential interiors, as its Editor, 
through its second year and with the help 
of a superb staff continuing to chart Its fu­
ture.

It gives me great pleasure to introduce 
to you here, Stanley Abercrombie, who 
will assume the role of Editor of interiors 

next month. Mr. Abercrombie, a regis­
tered architect with vast experience in­
cluding five years with John Carl Warn- 
ecke and Associates and three and one- 
half years with Marcel Breuer and Associ­
ates, is also a teacher and writer of great 
accomplishment. He has taught or lec­
tured at Columbia University, and the New 
Jersey School of Architecture besides 
teaching a graduate seminar as Loeb Fel­
low for Advanced Environmental Studies 
at the Harvard Graduate School of De­
sign. His impressive list of writing and edi­
torial credentials include contributions to 

Design and Environment Magazine, Pro­
gressive Architecture, House and Garden. 
Artforum. Architecture and Urbanism, and the interior design entries in Collier's En­
cyclopedia Yearbooks in addition to win­
ning the Jesse H. Neal Editorial Achieve­
ment Award and serving as Senior Editor 

of Architecture Plus.You, the readers, are in good hands 
and we here at interiors and residential 

interiors welcome Mr. Abercrombie to 
our growing family of interior design publi­
cations designed and written by designers 
who understand you and the optimism for 
the profession.interiors, too, has great optimism for 

1977 and the future. I am happy to say 
that due to the unprecedented success of 
residential interiors we have created 
two separate staffs beginning with the 
February issue of interiors. With these 
separate staffs we will be even better 
equipped to serve the readers of interi-

Richard W. Jones
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The Philadelphia 
four-story
Designer Edward Secon makes congenial room­
mates of five energetic retailers. Workbench, Pot­
tery Barn, Fabrications, Rittenhouse Carpet, and 
It’s A Small World, under one roof in Philadelphia.

Brush, co-owners of the Pottei 
Barn chain of household special 
tty stores, and Peter-Ayres Taran 
tino, manager and president c 
the venture capital group spon 
soring the Philadelphia Potter 
Barn and Fabrications, expresst-i 
their strong Interest. In a matter r 
months, the concept of a reta 
store offering comprehensive an 
cohesive lines of household fui 
nishings and accessorie

What occupies four lively and col- former men's clothier. "Contem- 
orfui floors, is the talk of Phila- plation is a luxury you can seldom 
delphia, cost just $10 per square afford in store design," says Se- 
foot. and was planned, designed, 
and constructed in six fast and 
furious months? Ask Edward Se­
con, designer of 1610 Chestnut 
St., Philadelphia the new retail 
store combining The Workbench.
The Pottery Barn, Fabrications.
Rittenhouse Carpet, and It's A little time to spare. Warren Rubin, 
Small World under the roof of a president of the Workbench chain

of contemporary furniture stores, 
wanted the four-story 1927 Art 
Deco building being vacated by 
Jackson & Moyer, a prestigious 
men's clothier to house his ex­
panding Philadelphia operations. 
Its 34,000 square feet exceeded 
his needs, however. Unless other 
tenants retailing compatible mer­
chandise could be persuaded to 
share the space . . ,

R, Hoyt Chapin and Walton

con, "When other designers are 
refining renderings, models, and 
presentations, you're completing 
the job. It takes just as much 
skill—but you've got to show it 
fast."

1610 Chestnut St. gave him

Photography by Weaver Liliey

project renovation is politely con­
cealed outside, strongly stated in­
side. Facade (above) is original with
display enclosures removed to reveal
store interior. Entrance (r/gh!) is two-
story space framed by mezzanine.
Note 1610 Chestnut St. graphics on
directory. Floor displays and mer­
chandise fixtures (far right upper
right) freely intermingle on mam floor.
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Store’s special charm is merchan­
dise itself, on display racks, arranged 
in vignettes, casually stacked and 
scattered like a country store. Stair 
way (Oe/ow) leads to mezzanine space 
for Fabrications (be/ow right). Dining 
setting awaits customers (far right).

Chestnut Street



volved. Whereby all five retail 
,cfiv(ties would share the same 
pace, each being prorated for a 
liven floor area.

So the race to occupancy was 
m. “Considering that some 
‘lents ask me for a complete 
tore from scratch in four weeks 
me. I wasn’t surprised by this 
irojeci," Secon comments, Be- 
ond the need to completely 
ebuild the not-too-solid wood 
(lank floors, install an additional 
levator, and preserve and re­
tore the original Art Deco fa- 
ade, he made quick work of the 
xisting structure.
Charming though the exterior 

/as, the interior of Jackson & Mo- 
er was not particularly remark- 
ble Light fixtures and classic 
olumns at street level were re­
amed and played against the 
ustere. almost Shaker-like sim- 
licity Secon has given other Pot­
ary Barns as their standard. That 
; white walls, naturally finished 
lood floors, shelving, and display 
xtures, isolated light plots in a 
eld of lowered general light dis- 
ibution, and controlled pas- 
ages of raw open space for such 
ignettes as table settings, lounge 
eating groups, and special dis- 
liays. Merchandise of the Pottery 
larn dominates one side of the 
oor, shown to advantage with 
Workbench furniture, table dres- 
age by Fabrications, and rugs 
nd wallhangings by Rittenhouse 
)arpet.
A high ceiling at street level 

uggested a mezzanine above, so 
lecon framed an H-shaped plane 
itb the existing structural system 
lat visitors enter by stairs at the 
jr end of the store. To protect the 
itegrity of the facade, the mezza- 
ine soffit is stepped back to re- 
ea! its independence, it forms a 
haded, intimate space which 
roved to be a most appropriate 
etting for the Fabrications col- 
iction of imported and domestic 
ontemporary fabrics.
Secon's solution for the second 

)vel is rather ingenious. Given an 
xisting fluorescent lighting sys­

tem and an anonymous ware­
house of a space, he created 
channeled luminaires painted yel­
low inside that frame the lamps 
into the structural columns to im­
part a warm glow to the room. A 
large cube at the base of each 
column provides display space 
above and storage space inside 
for the KD furniture of Work­
bench. A wall of industrial win­
dows facing Chestnut St, is left 
exposed to bring natural light in­
side, as do the street level win­
dows with their display enclo­
sures removed to attract passers- 
by. Simple wood and glass shelv­
ing with integral downlighting 
complete the space with their 
rough hewn yet unexpectedly 
delicate texture

The most ambitious design so­
lutions ot the Jackson & Moyer 
store were found on the third 
level, whose curving walls and 
undulating ceilings intrigued Se­
con by their potential for re-use. 
”lt would have been cheaper to 
tear the whole thing down," he 
says, “But I couldn’t resist experi­
menting, I selectively retained 
parts of the 1950s design to see 
what might result.’’ He thus pro­
duced the unique selling floor for 
It’s A Small World, the well-known 
Philadelphia retailer of contem­
porary imported and domestic 
toys, games, clothing, and acces­
sories tor children, shown with 
settings of children’s furniture by 
Workbench. This is an appropri­
ately capricious design, in which 
bright monochromatic colors ar­
ticulate the surviving mannerist 
shapes of the former interior. Al­
though he encloses the center to 
create a small, three-sided rec­
tangular space for It’s A Small 
World, Secon repeats the light 
and airy theme of the previous 
levels with large open spaces on 
the periphery of this room within a 
room, complemented by another 
wall of industrial windows.

Traffic has been so good since 
opening day that the store is con­
sidering the addition of a public 
staircase. Having designed ev-

lAW TT



Chestnut Street

erything down to the striking logo
for the address that each retailer
adapts to his own advertising. Se-
con is pleased but not very sur­
prised, 'This is the kind of store
tor people like me and my
friends,” he observes. "We’re
well educated, well traveled, and
we like the look of Mies chairs—
but can’t always pay for the au­
thentic details. This store affirms
that we can have access to good
design at reasonable prices. It’s a
celebration of mass production at
its best.'

Secon, a designer who creates
furniture, lamps, and accessories
as well as interiors, and Ben
Lloyd, designer of the store’s dis­
plays. can take a bow them­
selves. 1610 Chestnut St. is a cel­
ebration of interior design that is
graceful, concise, and eminently
usable. At a price almost every-

Roger Yeeone can afford.
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Uw^er levels of store continue loose
flowing spaces below. Second level
(left, above, right) uses simple case­
work to form rectilinear solids and
lighting troughs. Third level {below left
and right) adapts existing forms with
paint and lighting to dramatize toys
and furnishings.



CHOCK FULL OF CHIC

Two by Demachy
Our French connection, the pres­
tigious design firm of Didier Aaron 
& Cie, soon to open design of­
fices and salons in New York for 
their outstanding collections of 
antiques and objets d'art, has 
brought to our attention that the 
French, too. have developed a 
taste for "fast food” and the "fast

greens are combined with natur; 
wood tones and lots of efficiet 
white. Stripes of white on ceilinc 
walls, and floor almost remin 
one of the traffic control markinc 
on the highway below. Perhap 
they urge the traveling diner to r< 
alize that there is still a journe 
ahead after this stop for huma 
refueling. In any analysis it is a r( 
freshing design solution and f; 
more suitable than burying th 
traveler in a dark pseudo envirof 
ment that is totally unrelated t 
where it is or where the travek 
may be headed.

life.’
Alain Demachy. who works in 

conjunction with Didier Aaron & 
Cie, has designed two restau­
rants for this lifestyle which we 
share with you on these pages— 
Restop and Drugstore, Publicis- 
Matignon.

For several years the Frenc 
have been fascinated with th 
American super-market concef 
of merchandising. However the 
have interpreted it as "chic” an 
made the entire Idea more of a 
attraction and a place to be see 
than just a place to gel in and oi 
as fast as possible as we do hei 
in the States. This continent; 
concept was tried in New Yoi 
City a couple of years ago b^ 
with poor planning against sho[ 
lifting and high prices for medic 
ere food and merchandise, it Wc 
a financial and popular disaster

Many readers who have tra\ 
eled abroad in the last few year 
may have experienced Le Drue 
store in St. Germain in Pans or th 
hippy one on Kings Road in Lor 
don. Both of these, overexploite 
by affluent youth, have by no 
seen better days.

Drugstore Publicis-Matignon 
also a tew years old but ha 
weathered the changing more 
and tastes of international opii 
ions. Located at Number 1 Avc 
nue Matignon in the 8th arror 
disement of Pans, the compie 
includes a restaurant. 2 bars 
movie theatre. 10 twuiiques. an 
2 terrace cafes. To encompass i 
these facilities under one roc 
space was created on 5 half le^ 
els placed on and between 
floors on a skeletal frameworl 
This structure wraps around 
central silvered pole which te; 
lures a fountain cascading ov( 
horizontal oval polyester placquc

As the French race around 
their country on their super high­
ways they do not encounter our 
familiar 20 flavor-red-roof rest 
stops but instead are treated to 
their own versions of such chains. 
These are again, by comparison 
to most such U.S. roadside 
eateries or truck stops, sophis­
ticated, crisp and efficient and 
even almost chic.

About 90 kilometers south of 
Paris on the highway to the Riv­
iera at the Nemour exit is one of 
these. Part of a chain called Res­
lop this one is housed in a glass 
enclosed tube that spans the 
highway. The arch-like structure 
touches down on both sides of 
the highway for easy access for 
those traveling in either direction. 
The French fascination for watch­
ing the world go by is evident here 
as diners sit along the glass walls 
and watch, as though from a box 
at the theater, the speeding traffic 
beneath them.

The design and furnishings by 
Demachy this time are still of a 
quality way above the mundane. 
The simpler more graphic 
scheme is however in keeping 
with the true purpose of such a 
restaurant as this. Soothing

Restop
Interior Design: Alain Demachy 
Architect: M. Petit 
Furniture and upholstery Custom 

design by Carl
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Drugstore Publicis-Matignon

Interior Design: Alain Oemachy
Architects: Guillaume Gillet, Pierre Bonpaix, Louis Niogret, Georges Peynef 
Restaurant Furniture Batori
Metal Balcony Orecq
Seating Fortune
Marble Tables: Ste Francaise de Marbrerie
Upholstered Walls Jok by Kleber Colombes

designed by Michael Charpentier marble tables, and swirls of
a Grand Prix de Rome sculptor. chrome, steel and brass which re-

The restaurant and terrace call the central fountain is sepa-
areas by Alain Demachy featured rated into intimate nooks by
here give an idea of the level of wooden fretwork enclosures.
taste and design inherent in these These privacy panels also sepa-
French interpretations of super rale it from the jet streams of ac­
centors for sales. The backlash of tiwty that surround it allowing the
this interpretation is beginning to diner to be on the scene and re-
be seen in this country as our moved from it at the same time.
shopping centers become more The terrace cafe, similar to our
and more sophisticated incorpo- own proliferating sidewalk cafes
rating art galleries, theatres, and enclosed by glass from the noise
fine restaurants. and pollution of the street, allows

This restaurant resplendent in for that universally popular pas-
channeled plush upholstery ban­ time—people watching.
quettes, upholstered walls. Richard W. Jones



Metamorphosis 
in suburban St. Louis

Angular walls that soften perimeters, custom dii 
plays that define departments, and a soaring n 
flective well project new vitality at Stix, Baer 
Fuller, designed by Copeland, Novak & Israel.

ual planning as it relates to th 
selling of goods.”

With a "fixed image” asa poir 
of departure and the savvy to at 
sess the store's mid-to-upp*; 
clientele. CNI began the desig 
evolution of Stix. Baer & Fuller 
most recent establishment in th 
Chesterfield Mall, an HOK-d( 
signed complex on the fringe c 
St. Louis' suburbs. The proces 
involved many changes—inclu( 
ing the elimination of a fully-doci 
mented fourth floor that wa 
abandoned for cost leasons.

The focal drama of the store 
in the reflective escalator wt 
(left and on the cover)—a prov 
Sion that is fast becoming a hal 
mark of "progressive” store d( 
sign. The well, with an octagon; 
ceiling banded by mirror, soai 
through the store's three level: 
connecting visually with partial 
glassed displays on three of i' 
sides.

Merchandise is arranged in 
plan that Is a cross between a 
“open” and "zonal” scheme- 
with goods of like kind integrate 
in areas rendered cohesive t 
continuous expanses of carpe 
or ceiling treatments. Each i 
these areas takes on an individu 
flavor; some treatments are mof 
imaginative than others.

The Stix Baer design is bas 
calty a blending of two points ( 
view—into a clean, unclutteret

"The department store has shed 
Its eclectic cocoon—the birds and 
bows have given way to fresh, 
clean materials and today's vi­
brant colors. In the past six years, 
retail stores have undergone an 
esthetic metamorphosis.” So 
speaks Larry Israel, partner at 
Copeland. Novak & Israel, one of 
the most successful retail plan­
ning firms in the country. His dia­
logue further reveals that the re­
tail rejuvenation signals more 
than the force of fashion—but a 
dramatic shift in merchandising 
theory—from over-the-counter 
sales to self-selection; from vast 
bullpens of uniform counters to 
mini-boutiques or zonal divisions; 
from catalogued racks to excit­
ing, imaginative displays.

No news perhaps to the sea­
soned retail planner, but Israel's 
recap of the dramatic catch-up 
design game of the 70's portends 
a bright future for designers in­
volved in retail projects. The plu­
rality of display fixtures available 
on a stock or custom basis grants 
more creative license than ever 
before. The integration and'or 
isolation of departments allows a 
wide range of thematic expres­
sion. As the recession abates, 
and malls proliferate, "image” 
becomes an increasingly effec­
tive sales tool.

But beneath the winged exu­
berance lies an unchanged anat­
omy—a string of goods in increas­
ing variety that must be packaged 
to sell. And according to Israel, 
the unsuspecting store client will­
ing to grant a designer carte 
blanche is rare. "The relationship 
between the designer and retail 
client IS perhaps more stringent 
than in other fields,” allows Israel. 
"The store director nearly always 
has a fixed point of view—and an 
extraordinarily keen image of vis-

■■ Juniors'' (opposite) 6 freshly defined 
in stripes of mauve and pale gray car­
pet, chrome tube fixtures, and a mir­
ror-banded hexagonal ceiling. Carpet
Alexander Smith.

Three-level escalator well (above) al­
lows visual access to merchandise. 
Plexiglass mirror; Rohm & Haas

sophisticated statement that r« 
tains enough warmth and cor 
formity to satisfy the client's trac 
tional leanings."Contemporary Man ’ (opposite, top 

left) features subtly patterned carpet, 
and scaled-down, integrated displays. 
Carpet: Philadelphia Carpet Co.

Ruth Miller Fitzgibborl
Photography by Norman McGrath

Octagonal wood gazebo (opposite, 
top right) has live greens and gourmet 
housewares. Parquet teak flooring. 
Wood Mosaic Corp. Carpet: Bige- 
low-Sanford. Fixtures: Hughes & Co.

76 INTERIORS JAN 77



B
U



Rochas’ chutzpas
Archiiects: Aura 3, J. P, Basile, 

G.L. Bureau, J. P. Cecaldi. 
inmrior architect: Georges Ferran, 
Facade sculptor: Pierre Sabatier.

“Audace”—audacity—is the name of the perfume 
as well as the design inspiration for Rochas' Paris 
showroom by Aura 3 and Georges Ferran

Since its transformation from a ma. 
son de haute couture into a perfum 
establishment, the house of Rocha 
has deliberately set out to replace it 
staid old image with an iconoclastic 
innovative, frankly erotic personality 
as its choice of perfume names- 
"Audace" (audacity), “Femme 
(woman), and “Moustache" (its per 
fume for men) indicate clear! 
enough- But even more aggressiv 
as a statement of this intention t 
epater les bourgeois is the design c 
the company’s new Paris headquai 
ters. located on the site of the old He 
tel Napoleon III on Rue Francois l.

The most daring aspect of the per 
formance lies not in the interioi 
though that tries hard enough, but i 
the building facade—a screen c 
white plastic tubing designed b 
sculptor Pierre Sabatier to sugges 
trees, flowers, flowing water, an 
feminine curves with broken, wave 
like swirls. Highly visible day an 
night—by day white in high relief an 
by night silhouetted against the lar 
ternlike glow of the bronze-glass 
fronted building—it is set 60 centime 
ters in front of the glass. Quite prett 
in Itself, it so completely disrupt 
the unified scale and compatibi 
rhythms of the 19th century builc 
ings on the street that, as the Rocha 
people happily note, some oldster 
who regularly promenade down th 
street have taken to changing the 
route just to avoid it, while a fe\ 
people who work in the building 
across the street have rearrange 
their offices to keep it out of their d 
rect line of vision. If it had been a 
tempted on a landmark block in Ne\ 
York, Ada Louise Huxtable woui 
undoubtedly have raised a hue an 
cry. In Pans, however, the Rocha 
program won the cooperation ( 
neighborhood property holders an 
kindred entrepreneurs—Pierr 
Balmain, Andre Courreges, Isabell 
Lancray, Europe 1—who sen/ed c 
judges for the architectural compet 
tion for the project.

The interior's 2,500 square meter 
are distributed on 11 floors (thre 
below ground) supported on a reir 
forced concrete frame. Only two ( 
the floors, the ground floor and th
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Rochas
The plastic swirls of the sculptural screen low) is a composition in circles and gIol>e 
in front of the building break away in cer- within the rectangular space. Delibeidtr'^ 
tain eye-tevel areas so as to give pas- discordant colors—deep orange and T^i
sersby a view into the showroom {left), rean rose—are played against a surrouni
and to allow access into the entrance and of opalescent white, while monster ai <r 
carport (page 78). The ground floor {be- chairs made of black and metallic biu

floor below it, which is the highest of the three basement floors, 
are shown here. These are the floors involved with the firm's 
public image and its interface with those who deal with it as 
agents, wholesale distributors, and concessionaires. The street 
floor entrance admits not only those who have business with the 
company, but the public as well, for although this is not, strictly 
speaking, a shop, the curious are permitted to browse among the 
display cases in the front of the shop and to buy something at the 
reception counter it they wish.

The swirling facade screen has been interrupted at three 
points of the building’s ground level, permitting access to the en­
trance at the left, to the carport elevator at the right, and to a 
break near the center which gives the passerby a closeup view of 
a bubble-like display stand preferring a perfume bottle magnified 
by a lens and, past it, an enticing view of the knock-em-dead de­
cor of the interior. The bubble display stand has been worked 
into a stylized R logo laid onto the bronze building glass with vio­
let plexiglass. This R logo has also been worked into the design 
of the violent orange carpeting used on the ground floor and re­
peated in the same orange and purple on the basement floor,

The visual idiom of the sculptural facade and the style of the 
interior do not match except that the sculptor and interior de­
signer were equally determined to disorient the spectator.

On the street floor the interior designer achieved an exhilarat­
ing ambiance and housed several functions in limited space. Dis­
cordant, vibrating orange and rose in the carpet and sofa uphol­
stery distract the eye from the closeness of the opalescent white 
walls. The low ceiling needed to mask ductwork has been vis­
ually pushed up by Ihe mirrorlike finish on its white surface. The 
transparency of the displays, particularly the sculptural focal dis­
play which mimics an insect's multi-globed eye, helps the illusion 
of open airiness. Visitors wait on lounge chairs made of balls, 
dazzled by the luminous circle in the floor. We are in fairy-tale 
territory, transformed into frog kings.

In contrast to the street floor’s blazing sky atmosphere, the 
lower floor is an undersea grotto, though again luminosity de- 
materializes the planes of the walls and ceiling—also of the blue- 
tiled floor. Sumptuously sensuous modular seating in soft rich 
colors, and luminous violet plexiglass tables distract attention 
from the tact that lots of lounge and cafeteria seating has been 
fitted into tight space. Curved white banquettes and shields keep 
It all organized. OlgaGueft
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alls loom around a luminous plexiglass 
rcle sel into the carpeted floor. Two lu- 
mous semispherical display cases jut- 
ig from the elevator bank wall—one 
)ove the other—appear to float free be- 
juse of the positioning of an opaque

band which leaves a luminous band 
against the wall. Focal display case is a 
sculpture of plexiglass semi-globes sug­
gesting the eye of an insect. Tiny balls 
make the mural design {right).

The ccHTipany transacts its outside busi­
ness on the street floor (plan tar left) and 
the basement floor immediately below it 
(p/an near left), which is the highest of 
three basement floors. The mam entrance 
oft the street is where those who have 
business with the company enter on 
their way to appointments. If they are on 
their way to a demonstration, lecture, or 
film in the auditorium space at the rear of 
the street floor, they may be shown there 
or sat down to wait m one of the ball arm­
chairs, The display cases that serve to 
screen off the auditorium from the street 
area may be pivoted parallel to the side 
walls when freer access or a total unifica­
tion of the space is desired. Downstairs a 
lounge and cafeteria (page 79) are the 
informal preludes to two conference 
rooms (not shown) for 18 and 12 people 
respectively.
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gem designed 
rorgemsf Assistant designer and project

manager: Mario Miqueli 
General contractor; Weste-y Depp 
Associate: Guillermo Carreras
Project supervisor: Paul A, Mauch

Phoioyiaptiy by James Vicari
1971 the Bulgari brothers, Ni- Italy. set the mood in the very be- The entrance (opposite page) sets the

bla, Paolo, and Gianni, decided ginning. The entrance to the tone of elegance and security with a
mirrored facade and the handsometuck the New York branch of shop, located in the northeast
brass and chrome gate designed bye:r elegant and prestigious jew- cornerofthe hotel's lobby floor, is
Sartogory business into a quiet corner at once severe and compelling.

the sophisticated Hotel Pierre The uses of clear glass, mirror
r venerable Fifth Avenue. This brass and chrome are so com- Delail photo (top) of the entrance
butique approach was so suc- door hardware shows the attention tobined to create an inviting foyer

quality detailing evident throughoutssful that in 1975 additional that teases your interest even
Hardware: Truellb Glass Co.bace was contracted for, includ- when you realize that you may not

h adjoining areas in the Getty enter until a guard releases the
Lilding on Madison Avenue. In handsome gate of basketwoven Two views of sales/consultation
1st three months, display, con- brass and chrome. Every detail of rooms (above) express the ageless.
[iltation (sales) areas, and gen- this initial approach is of such quality of design that complements the

lasting values of the gems on view andal offices were all brought to- quality of design and fabrication
show the security TV monitors that areTher. that the image of what may be
unobtrusively present. Carpet: Ed-When you’re dealing with jew- ahead is already established.
ward Reids, Antique writing tables:B of the value and quality for The interior display and consul- Stair & Co., Special finish cane chairs:rich Bulgari is famous the de- tation rooms are all furnished and Ward Bennett for Brickel Assocl-bn of the environment for their finished in the same style. They ates. Custom table lamps engineered

kies and display must be under­ connect with one another, and by Fred Bookhardt, AIA and Mario Mi-
ated—yet project an atmos- flow from the entrance to the ot- queli executed by. Vitali, Curly maple

bare of uniqueness and ele- fice in the rear, in a conformation herringbone walls in this area: Gabe
Feinstein of Capital Constructionpnce that can complement the that because of security precau-
Co.bms and the very special clien- tions cannot be illustrated with

lie attracted by them. plans. Mirror continues to play a
Piero Sartogo, of Sartogo Ar- large part in the design of these Detail (right) of brass and chrome en-
lects and Associates, Rome, spaces. The baseboard and pic- trance door and security gate.



Bulgari

ture molding areas are both of 
mirror, the latter providing the 
major lighting as it is punctuated 
by custom cut-crystal rods that 
carry light from 30 parr bulbs con­
cealed behind them. This strip of 
mirror and lighted crystal also 
houses the many TV cameras (im­
possible to identify as they are 
hidden to photograph through 
prismatic mirrors). The cameras 
give double coverage to all areas 
and can be monitored on 14 
screens throughout the shop and 
offices. Corners of the display 
rooms are mirrored on one side 
from ceiling to floor, encompass­
ing recessed and lighted display 
cases or doors to the next area. 
As though floating, the walls, 
framed by mirrors, are of special 
interest. They gleam on their own 
with a high gloss clear finish over 
y< inch thick blocks of curly maple 
that have been bleached with 
acid three or four times and then 
laminated in a herring bone pat­
tern to panels of plywood. The ef­
fect is awesome as one con-

Featured in the mirrored corners J 
each room are dt^iays like the oi-| 
above I
A contemporary display table (rr./ 
with carpeted base and hernngbO' 
case top IS equally at home in the salt 
areas

Mirrors everywhere (at ietl) reflect tH 
quiet opulence and expand til 
spaces which are all without benefit i 
daylight. Mirror work throughoi. 
Wesley Depp of John Depp.
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fcmplates the quality of Displays of Bulgan silver are recessed
aflsmanship. The color is sub­ in the mirrored wall of a hallway

Led and complimented by the (alDove) that leads to the offices. Re-
all to wall carpet of the same fleeted herringbone wall in this area:

Saget Zelen Rogers.Le and the glossy finish again
icalls the elegance established

Two views of the offices (left) showthe entrance by the chrome
the open views achieved by clearhd brass. All in all these areas
glass dividing walls All office furniture

e created and finished to con- custom built by Joe Teklitsfey an ageless quality—no par-
pular period of design is promi-
lent. The display desks or tables

e either antique writing tables plays diminish in width exagger-
custom showcases with the at ng the perspective of the length

fernng bone treatment on the of the hallway.
brons and carpeted pedestals The offices are equally elegant

i designed with special interest in their simplicity. All of the built-
hd input from Gianni Bulgan. ins and desks are custom de-
Ihe chairs designed by Ward signed in birch with clear glass di-
lennett are customized in a soft viding panels. All the vertical lines
pspberry red aniline finish. The of the spaces are emphasized. At
ble lamps, especially designed first. Miqueli tells us. this vertical-

k Mario Miqueli. provide both ity seemed to cause some per-
Lorescent and incandescent sonnel problems, for with every-
bhting from beneath traditional one “looking up" there was an
ilk shades. assumed arrogance among many
The salesrooms are connected that didn't really exist.
the office area, which was de- The whole combination is far

Igned entirely by Mario Miqueli from arrogant. The muted colors
fe a long corridor mirrored on and elegant textures make you
Ine side which holds display feel very much at home or at least
Bses for silver holloware. The as though you would be if you
Lccessive openings in the mir- could afford the merchandise.
bred wall for these recessed dis- Richard W. Jones



The someplace airport
by Cathy Beal Allgeier

Those designers who do practice such reexaminations of their wo 
find that it is a learning experience immensely important to them in tf 
design and planning of new work as well as a potential for a continuir 
contract with the client reexamined.

This month we have another kind of evaluation to share with o 
readers. It is a scholarly look at the Ft. Worth/Dallas Airport facilitie 
how they have stood the test of time and use and how the differe 
companies involved chose to solve the same or similar problems.

Although this is an "outside" re-evaluation it is significant that th 
process is so much on the minds of educators in the interior desir 
field like the author of this piece at hand. Cathy Allgeier, Educatir 
Member ASID. IBD, Professional Affiliate AIA, and Interior Design C 
rector, School of Architecture and Environmental Design. The Unive 
sity of Texas at Arlington.

EDITOR'S NOTE: INTERIORS has for several years advocated the prac­
tice of interior designers re-evaluating the performance of their de­
signed spaces.

Ideally, designers should be able to program these studies into their 
original contracts. The return of the designer to the "scene-in-action" 
is of utmost importance not only for the designer but for the client who 
should be assured that the money was not only well spent but that the 
installation is being properly maintained and used to its fullest poten­
tial. At the same time corrective design based upon altered use, for in­
stance, can be begun, such adjustments when their necessity is pro­
fessionally recognized can avoid major expenditures and keep the 
installation at peak performance and appearance.

For the designer to scientifically reassess his or her own work should 
be part of a continuing education program that is self administered.

The basic terminal module 
essentially rectangular, 90 f 
wide on the air side, 80 ft. on tf 
land side, and 120 ft, long. The 1 
ft. wedge-shaped sections adj 
cent to every third bay of recti 
near forms usually contain tf 
mechanical core and support f 
cilities: storage, toilet, restaurar 
etc. As the section shows, tf 
left-hand side of the terminal co 
tains ticketing and baggag 
claim, the center portion passe 
ger. amenities, and the right ai 
side section, the boarding gate 

To analyze the functional ar 
psychological aspects of the int 
rior spaces of this airport, d 
signed to reach capacity in tf 
year 2001. it is necessary to fir 
examine the basic design prer 
ise of the terminal structure.

scaled spine road (1) through a 
series of repetitious geometric 
forms. Precast modules of warm 
beige concrete fit together with 
machine-like precision, forming 
the major airport buildings. The 
structuresare surrounded by dark 
gray-brown earth and dry grass 
much the same color as the con­
crete. Here in the middle of no­
where flatland are rather futuristic 
structures. The sense of surreal­
ism is strong.

Entry to the buildings is sig­
nalled by graphic signage along 
the spine road. The signage is 
color-coordinated with the dark 
earth background and concrete/ 
grass beige typography. Unfortu­
nately, the viewer has too little 
time to experience the graphics 
for a clear understanding of di­
rectional information. But assum­
ing an acutely alert state allowing 
the correct terminal to be spotted, 
entry is made into the first interior

space: the emplaning area.
As the section (2) indicates, ex­

terior deplaning is handled on a 
level above emplaning. Below, 
the departing passenger, arriving 
either by car or Surtrans (a bus 
system connecting the airport 
with both major cities), has the 
opportunity to check baggage 
with an airlines attendant and to 
park in the adjacent multilevel 
area. Next to the emplaning area 
is an automated transit corridor, 
where, on successful days. Air- 
trans, originally designed as rapid 
transit, runs at its leisurely pace 
connecting the airline terminals 
and a 600-room airport motel.

The passenger is transported 
from the emplaning area to the 
main terminal by elevators spe­
cially designed for the handi­
capped, or escalators. The cov­
ered 2001 tube escalators stretch 
in an inviting manner for transport 
to the terminal level.

"Airports are probably the ulti­
mate of placelessness. The trav­
eler parks his car, enters a vast 
funnel, walks through one tunnel 
into another, does not meet any­
one. goes through a small door­
way. sits down in a long tube, and 
perhaps does not even see the 
outside of the place in which he 
flies.' Robert Sommer

While approaching the Dallas /Ft. 
Worth Airport by air, one's ability 
to see the exterior environment is 
limited to the view from the plane 
window. Upon arrival the passen­
ger is ferreted through a portable 
tunnel that makes an immediate 
connection between the airplane 
interior and the terminal interior. 
Thus it is the interior environment 
where the primary impact of 
travel space is perceived.

The approach to the Dallas/Ft, 
Worth airport by land involves 
driving on a super-highway

The linear concept in loopforri
The cities of Dallas and fJ 

Worth established performanj
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primarily responsible for adminis­
tration) preserved the linear con­
cept, but curved airline require­
ments into a separate loop form 
(3). thereby preserving the small­
town airport scale of parking

criteria to make the airport as 
functional and efficient as pos­
sible. D/FW, as the airport is 
called, was to be seen as a serv­
ice agency for both cities and air­
planes.

Tippetts-Abbett-McCarthy- space at the front door with the 
Stratton (TAMS) originally 
planned D/FW in the form of a 
two-mile long terminal mega­
structure. The airport board felt 
the plan to be an appropriate so­
lution for a crowded urban envi-

ticket counter ahead and very 
close to the gate to the runway.

According 
McCameron, one of the Dallas- 
based chief designers for HOK, 
the looped shape was based on a 
combination of wedges that rep­
resent the space needed to move 
airplanes on the exterior, people 
in the middle, and automobiles on 
the inside. To avoid plane stack- 
up in the year 2001, 200 gates 
provided for airspace saturation, 
which is equal to 400 plane move­
ments per hour, which is equiva­
lent to moving the entire popu­
lation of the U.S. through the 
airport in one year.

Gone is the old fingers (or

7Charlesto

two main reasons. With the i 
vent of the 747, the mob 
lounge, originally designed 
Saarinen, was no longer lar 
enough to fill up a big plane vi 
one run. Several trips necessit 
additional equipment and perse 
nei. And secondly, the Texas l( 
affair with the private auto < 
couraged designing for as mi 
intimacy between car and pk 
as possible.

Here, considerations incli. 
instead special design for 
handicapped. Many interior fa

"concourse") concept of the 
above-ground tunnel of endlessly 
deep perspective. D/FW design 
eliminates walking through miles 
of corridors (Chicago's O’Hare is 
perhaps the most obvious ex­
ample) or the attempt to facilitate 
the walker's hike by the use of 
moving ramps and escalators 
(Denver’s Stapleton employs 
such methods). The concept of 
mobile lounges that transport 
people from terminal to plane, 
such as is in Washington D.C.'s 
Dulles airport, was not used for

ronment, but not for the spacious 
D/ FW site, which is larger than 
Manhattan Island (17,550 acres). 
Two additional architectural firms 
were then chosen for the terminal 
design, while TAMS remained 
coordinator for the entire project. 
The new firms were Hellmuth. 
Obata, and Kassabaum (HOK). 
and Brodsky, Hopf, and Adler 
(BHA).

The new plan (HOK—primarily 
responsible for design/ BHA—
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les such as telephones and rest- 
oom fixtures and mirrors have 
cen placed at wheelchair height.

k “somewhere” environment
HOK’s objective was to estab- 

sh a "transportation interface" 
y creating a human environment 
fhich can be moved through 
uickly and efficiently.
My position is that HOK went a 

*ep further and created a some­
where environment by estab- 
shing clear, identifiable, inti- 

tely-scaled spaces that are de- 
irable to use and experience, 
lowever, not all airlines took ad- 
antage of the space as archi- 
5cturally intended. A significant 
ifference in space planning ex­
its between the large-scale inte- 
ors of American Airlines and the 
mall-scale interiors of Braniff In- 
jrnational.
American broke with the archi- 

ictural premise by creating three

maior ticketing and holding (wait­
ing) areas within its total plan. 
One of these major areas can be 
seen in the partial plan of the 
American loop. American’s rea­
son for creating these long tun­
nel-like spaces (4) was to min­
imize the number of personnel 
required to maintain each ticket 
station and waiting area. (In so 
doing, the length of the waiting 
line greatly increased with pas­
sengers for many different flights 
directed to the same place.)

An added bonus to American's 
economic policy occurred with 
the advent of special anti-hijack- 
ing security measures (which 
were not m effect when the air­
port was originally planned). 
Fewer security personnel and 
less equipment are necessary in 
massive holding spaces, and the 
ease of maintaining security 
procedure is also aided by this 
form of interior planning (5).

The cost of these financial ad- tually possible for the departing or 
arriving passenger to walk twice 
the distance of the entire length of 
the loop controlled by one waiting 
area (6). This could be accom­
plished by arriving at one end of 
the section and departing at the 
other, and the reverse on the re­
turn trip. While this extreme is 
rare, the basic issue is the repi- 
titious walking required of the in­
dividual. The scale of that small 
airport intimacy of car to ticket 
counter to boarding gate has 
been defeated.

But of even greater conse­
quence is the human response to 
these vast ticketing/circulalion 
tunnels (7), which are on the oppo­
site perimeter from airport board­
ing. Time and place become 
meaningless in the seemingly 
endless hike that provides no 
eventful experiences or visual re­
lief (such as restaurants, shops, 
small sitting areas, etc.) Instead

vantages must be carefully 
weighted against two issues: the 
function of the space in terms of 
circulation, and the psychological 
perception of it.

In the illustration (4) of the 
long ticket counter, the visual and 
sequential experiences are seem­
ingly endless. The wall behind the 
ticket agents defines the huge 
holding lounge area. What hap­
pens to circulation is that regard­
less of where along the American 
loop the car is parked, it is neces­
sary to walk to central ticketing, 
then be held in central waiting, 
and finally to walk along the corri­
dor to reach the correct boarding 
gate.

l-.at\<1

Inadvertently or not, American 
has recreated the old fingers con­
cept of airport by simply placing 
the concourses horizontally 
along the interior perimeter of 
both sides of the loop. It is ac-



ia

design by Harper and George, o 
New York. Fun. colorful super 
graphics enliven circulatioi 
paths, and hanging banners play 
fully establish human scale in th' 
lofty entries. The warm colors no 
only follow the Girard-establishe 
Mexican hue range, but als 
warm up the interior material: 
slick chrome, smooth glass, an 
shiny tile, to name a few.

But the real interior desig: 
coup is the wonderfully bold ani 
imaginative play on the circle. Nc 
only do the circular baggag^

shaped covered escalator feed­
ers from the emplaning level. 
Upon arriving at the terminal, one 
walks through a small ticketing 
area with a departure lounge 
directly ahead, Having estab­
lished this clear sense of direc­
tion, it becomes very easy to see 
the circular baggage claim areas, 
and the profusion of other activi­
ties including shops, restaurants, 
small waiting stations, snack 
bars, telephone and locker banks 
(10). What transforms these ele­
ments into events is the interior

the distance between individual 
and real world fosters feelings of 
isolation and withdrawal.

The nowhere experience of the 
huge lounge seems best summa­
rized by both the lack of privacy 
and the isolation evidenced by 
the passengers in photo (8). Of 
course it is always possible to 
walk to the candy store at one end 
of the lounge, or the cocktail bar 
at the other, but never can one 
acquire any real sense of privacy 
in this wide open space. One is al­
ways exposed, on view, and

never given the opportunity to ac­
quire that calming sense of secu­
rity by having a wall to place one's 
back against. This nonpersonal 
environment with lack of privacy 
can evoke anxiety.

Flying colors
In contrast. Braniff Airlines has 

created immediate experiences 
through the planning of small, in­
timately-scaled. specific spaces 
where things happen (9). The first 
clue to this rational approach to 
design is achieved by the tube­
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13
aims (13) reduce the scale of 
sual luggage carousels, but they 
stablish three-dimensionally 
hai becomes a play of two-di- 
leosional circular forms on a 
reat variety of interior surfaces; 
the hanging banners (11), on 

ainted corridor supergraphics, 
n etched glass dividers between 
assenger lounges and interior 
orndors (10), and in bubble- 
laped light fixtures that drop 
om the ceiling to identify ticket- 
ig-iounge areas (12). Each of 
lese is so differently expressed.

the theme never becomes boring, 
but establishes a varied, playful, 
total esthetic.

Significantly, the placement of 
ticket counters immediately in 
front of small-scaled waiting 
areas results in fast-moving lines. 
The holding areas, instead of 
playing to the "emptiness of wait- 

contain low partitions that 
describe secure, but small seat­
ing niches where one can 
comfortably read or nurse a baby 
without being totally on public 
view. They encourage conversa­

tion, and offer a chance to see 
one’s airplane through the glass, 
helping one appreciate and expe­
rience the event of flying.

Whatever drawbacks Branitt’s 
space planning contains in terms 
of additional security personnel 
and equipment costs, and the oc­
casional difficulty of advance 
scheduling of flight gate informa­
tion. the advantages to the trav­
eler seem to more than compen­
sate. Braniff removes the worry of 
flying for the passenger by clearly 
describing spaces and activities

to be enjoyed. The objective ac­
complished IS that of taking the 
traveler out of one lime (that of 
Noplace) and enclosing him or 
her in another (that of Some­
place),

Clearly for Braniff's "some­
place" quality to exist, both inte­
rior and exterior design had to 
have been programmed and de­
veloped according to similar 
philosophies. For only then can 
the best people-user experience 
be achieved through design ex­
pertise.

mg



Windows of the world 
the new display art
Store windows these days are stage sets for slice- 
oNife situations—featuring high-style silent actors 
selling merchandise through melodrama

ing a small but faithful following, 
the master himself was becoming 
more intrigued with the window 
"box” and less infatuated with his 
position as social commentator. A 
growing interest in the formal dis­
ciplines of design led him to de­
velop an interchangeable set of 
mobile columns and walls that 
can be arranged at will. This new 
emphasis on architecture led to a 
fascination with stark, minimal 
compositions of positive and neg­
ative space, which force both art­
ist and viewing public to focus on 
the fashions at hand.

Lighting plays a leading role in 
the dramatizations. Currie re­
ceives assistance from a lighting 
specialist, seeing no reason to 
master the technical trade him­
self.

ground includes studying for the 
priesthood, and a stmt as a Vista 
volunteer. Candy Pratts, Bloom- 
ingdale’s resident stunt artist sold 
shoes at Jourdan’s before be­
coming fheir display director (al­
though she did study merchan­
dising briefly at F.l.T.). And 
Maggie Spring. Candy’s suc­
cessor at Jourdan's has been a 
fashion publicist and a buyer at 
Bonwit Teller.

Currie was summoned to 
Benders by its president Gerald­
ine Stutz. who was impressed by 
a window display he had done for 
a friend’s shop on Madison Ave­
nue. He describes his working sit­
uation at Benders as unique, in 
that he is given almost total carte 
blanche, and is allowed to edit the 
collections to his liking. His early 
windows were direct rebuttals of 
the drab, lifeless displays vig­
netted in most stores, "I couldn't 
relate to horsewigs and glass 
eyes,' ‘ he recal Is. So he proposed 
to put mannequins that character­
ized (or caricatured) the select 
clientele at Bendel's into "every­
day" situations—celebrating the 
banal, exploiting haughtiness 
with mockery, expressing per­
sonal fantasies. Some of his cele­
brated scenes have depicted 
super-chic Park Avenue-types 
walking their fish, a poison vial 
drama m which one dummy 
picked the wrong potient. three 
starlets with a lecherous pro­
ducer caught in a compromising 
act, and a group of spaghefti- 
haired damsels in a Hot Point 
kitchen corking champagne, 
Double entendre at its most effec­
tive, tongue-in-cheek humor at its 
sophisticated best.

Through the glass starkly
While Currie's windows were 

winning rave reviews and gather­

Every once in a long while, some­
thing revolutionary occurs right 
under our noses—and perhaps 
because we just can’t cope with 
our accelerated flight into future 
shock—we pretend not to notice 
So what it Henri Bendel’s fashion 
windows featured an haute cout­
ure corpse? So what if Blooming- 
dale's mannequins are threaten­
ing suicide at the bathroom basin? 
So what if shoes at Charles Jour­
dan's pose as tourists viewing the 
ruins at Pompeii?

So whaP A look backslage re­
veals a bevy of absolutely vibrant 
young designers doing their thing 
in the windows of Manhattan’s 
most fashionable shopping 
abodes. Call it "street theatre" 
(as a recent article in New York 
Magazine did), call it "relating," 
as the new window wizards do, 
call It sordid, or sexy, sensational, 
subtle, or surreal—window dis­
play IS In the throes of unprece­
dented change.

Barely in the toddler stage, but 
cyclical as any movement in de­
sign, the arts, or fashion, the win­
dow with real-life dummies role- 
playing real-life scenes, may al­
ready be heading in a new direc­
tion. Robert Currie, the man be­
hind the movement, began at 
Benders three years ago, but is 
leaving this month to chart new 
waters in interior design. His most 
recent displays tend to play down 
the stop-dead situation, while 
playing up the drama of the 
clothes. Bui over at Blooming- 
dale's. Charles Jourdan, and 
other shops on the Avenue and 
beyond, still-life sit-com is still go­
ing strong.

The new breed display artists 
we talked with have one con­
spicuous common trait—none 
has received any formal design 
training, Robert Currie’s back­

Mirrors of our mores
No less dramatic are the win­

dow scenes at Bloommgdale’s 
mother store in Manhattan. Never 
an establishment to be out-done, 
Bloomie’s hired 27-year-old 
Candy Pratts away from Jour­
dan's just over a year ago. An ex­
uberant, gutsy woman with seem­
ingly boundless energy—Candy 
has laid her life's experiences and 
perceptions bare in the pursuit of 
window-shop selling. She has 
been attacked for being contro­
versial, but like Currie, her non­
conformity has the support of the 
store management.

A group of "37 human paint 
brushes" translate her avant- 
garde inspirations into displays.

She says her windows express 
her fantasies and her view of real­
ity. "I am not a mannequin—I'm a 
living, breathing woman 
says, gesturing appropriately, "and 
I move. 1 dance, 1 smoke ciga­
rettes, I spill things, I talk on the 
telephone, 1 take baths," It is pre-

she
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Robert Currie, display man at Henri Bendel’s for 
the last three years, really woke up the world of window 

shopping. He never fails to inject a touch of irony or 
subtle humor in his situation displays. Witness the 

masked room-mates ('below), or the surreal hand chair
with nails of Chinese lacquer red.
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Display Art

cisely this vitality that she tries to 
capture in her mannequins. They 
play-act silent scenes—some as 
harmless as burning love letters, 
some as sordid as threatening 
suicide. Candy has been accused 
of being overtly sexual because 
she poses female models in affec­
tionate positions—gestures, she 
implores, that are natural among 
'women-friends. She is not inhib­
ited by the naked model—nudes 
have appeared in the bath and 
boudoir.

One scene that caused a stir 
displayed a collection of Chinese 
bamboo attaches in a U.S. Cus­
tom office. Inside the panially- 
open cases were plastic baggies 
filled with raw rice—open to inter­
pretation surely, but "if I’d 
wanted to be graphic, I’d have 
used baby powder. "

No matter how pedestrian or 
suggestive the situation. Candy 
carries it off with great elegance 
and aplomb. ”My windows are al­
ways valid,” she declares, and 
nearly always they are beautiful 
too. She commissions a great 
deal of art as "props” thus has 
provided a showcase for strug­
gling young artists. Many au 
courrant furniture styles have 
made it into Bloomongdale’s win­
dows as well.

A r-r-really great shoe
If ever there was a hard act to 

follow, Candy Pratts’ accoladed 
performance at Jourdan's was. 
But genial, stylish Maggie Spring 
took on the task with little trepida­
tion. Her technique is far less 
dogmatic than her peers and in­
stead relies on whimsy and fairy­
tale fantasy of a less sensuous 
sort. Since shoes are scarcely the 
romantic items that Fernando 
Sanchez’ lingerie or St. Laurent’s 
peasant dresses are, Maggie's 
task IS a challenging one. She is 
intrigued with altering traditional 
perceptions of scale. One win­
dow featured an audience-in- 
miniature seated on tiny circus 
bleachers. The shoes, in con­
trast. stole the show.

Stacked up with the scenes at 
Benders or Bloomingale’s, Jour- 
dan’s windows come off as in- 
animated cartoons do to soap op-

Mannequins that look more like real 
people than mummified dummies 
are what’s under glass at Bioomingdate’s. 
Candy Pratts draws from life's experi­
ences to display clothes in relate-able 
situations, such as the summery 
straw hat/ice cream cone scene (below), 
or the dress-up game expose (abovej.
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Display director Maggie 
Spring plays visual games with 
her viewers at Charles Jour- 
dan, keeping shoes and reality 
at safe distances. The scene 
of charming handcrafted 
figures, portrayed the shoes as 
invaders in Lilliput.

eras. The shoes do occasionally 
become personae in a fiction, as 
in one head-less bride’s wedding, 
in which they trailed her veil like 
tiny attendants. In others, white 
shoes paid tribute to the Bicen­
tennial in statuesque parade-rest; 
boots lined up like wallflowers at a 
holiday dance; high-heeled sand­
als played the part of' ‘timidity’' in 
a cat and mouse game.

The design process at Jour- 
dan's is one-part planning and 
three-parts improvisation. Unlike 
Candy, who is barred by the 
unions from actually "doing" the 
windows. Maggie’s scenes 
evolve as they are being installed. 
She too features many artists' 
work, but rarely commissions a 
special piece, it is often the art. 
not the shoes, that set the mood 
of the window.

Is it art, pure theatrics, formal 
design, or merely effective dis­
play? Perhaps the intrigue of the 
new-wave windows lies in their in­
clusion of many forces of expres­
sion. One professor at F.I.T., in an 
introduction to a lecture by Bob 
Currie, suggested that display be­
comes art when it demands an 
emotional response. Certainly, 
like contemporary artists, these 
designers are reflecting the social 
conditions of the times. And like 
actors in a silent film, the manne­
quins are role-playing our silent 
thoughts.

The physical constraints of a 
window setting demand an inher­
ent understanding of space. To 
build dramatically within that 
space poses as challenging a 
problem as any faced by a profes­
sional designer. The time frame 
alone, not to mention the repeti­
tion, IS enough to make a de­
signer appreciative of first-rate 
results.

Will it last'?' Will it succumb to 
the vascillations of fad or fashion? 
Or have we just begun to see the 
tip of a potential iceberg of crea­
tive possibilities? Perhaps the 
new display art will be a haven of 
expression for the young talents 
of tomorrow. One thing is for 
sure—the windows are selling— 
and as long as there is an appre­
ciative audience, the show goes 

Ruth Miller Fitzgibbonson.
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Contract sources

Target: office interiors
fered to this market. For labora­
tories, food service areas, and 
supermarkets, Conwed pro­
duces grease resistant and easy 
to maintain ceiling products.

Coming down from the ceil­
ing, we find Conwed involved in 
the production of free-standing 
acoustical space dividers. A 
noteworthy product in this cate­
gory is Acoustaflex. These divi­
der/screens are reported to 
have a dense inner core and an 
effective sound blocking sep­
tum. They have a .95 noise re­
duction coefficient (NRC) rating 
and a 26 sound transmission 
class (STC), Oak and walnut 
frames and a selection of seam­
less fabrics are offered, as well 
as COM. Eight straight and four 
curved configurations can be 
specified with open or closed 
bases.

The acoustical package at 
Conwed also includes high NRC 
sound absorbing panels for 
mounting on walls or backs of 
existing files and cabinets.

In addition to its 80.000 sq. ft. 
factory and warehouse in Lady­
smith, Wisconsin, Conwed also 
has a southern facility. About 
three years ago. the company 
acquired the Mainline furniture 
factory in High Point, North 
Carolina. This expansion has 
opened up new vistas for Con­
wed in the office furniture field.
Small at the time of acquisition, 
the Mainline plant, however, 
was well equipped to produce 
wood casegoods. Under the 
Conwed aegis, it has been ex­
panded from 16,000 to 75,000 sq.

The original Mainline desks 
are still made and marketed un­
der the Conwed name. More im­
portant. however, is that Conwed 
has developed its own designs.
These are offered at several 
price points. As a result, today 
the company can offer a broad 
line of casegoods that meet the 
various specification require- phone containers. Each inter­
ments for several .status levels changeable module measures 15 
in offices. A recent development in. or 30 in. high. Ifl in. deep, and 
is the introduction of the Con- 32 in. long, 
wed Modular Work Centers.
Each station is made up of mod­
ules that can function as lateral 
files, bookcases, storage units.

Conwed Corporation 
Contract Furniture Division 
332 Minnesota Street 
St. Paul, Minn. 55101 
612-645-6699

President: Frederick T. 
Weyerhaeuser 
Senior vice president: 
Robert N. Shreve

Showrooms: R. L. Sinclair & As­
soc. in Los Angeles and San 
Francisco

Modular Worh Center
“The office furniture market is 
changing rapidly. Accordingly. 
Conwed is planning to intro­
duce new products which will 
include high-performance 
acoustical screens and system 
oriented case goods with elec­
tric power accommodation." re­
ports Art Arnold, manager of the 
company’s contract furniture 
division. "We are placing great 
emphasis on reaching designers 
and space planners. With help 
from our staff designer. Phil 
Planes, modifications can be 
worked out for any of our prod­
ucts." promises Arnold. Speci­
fiers of government installations 
note: the Conwed contract fur­
niture division has successfully 
met GSA specifications.

The story of Conwed is told in 
a slide show. Produced to aid 
dealers and sales personnel, it 
tells of the development of the 
company through its half cen­
tury history. Known at the out­
set as the Wood Conversion 
Company, the fledgling firm 
produced home insulation 
products made from wood 
fibers. As an international con­
cern, today Conwed supplies 
products for interior and exte­
rior environments, ranging from 
office furniture to sorbents for 
oil spills.

Starting with the ceiling. Con­
wed offers a line of fire-rated, 
acoustical panels and tiles. 
These abuse resistant ceilings 
have been designed for damage 
prone areas like school corri­
dors and activity rooms. Atten­
tion is also paid to ceiling re­
quirements in steamy, 
swimming pool areas. A line of 
humidity resistant panels is of-

Series 800 dividor/sureens
biles, ceiling systems wi 
integrated acoustical, lightii 
heating, and ventilating fi 
tures—at closer examinatii 
they have a great deal in coi 
mon. The exchange between t 
engineering and product dev 
opment departments of each ( 
vision is reported to benefit : 
The contract furniture groi 
for instance, is now cooperati 
with the ceiling systems di 
sion in order to develop ta 
lighting for offices.

Although products are test 
and certified by indeppndt 
outside laboratories, they ; 
also given a thorough going u\ 
at a Conwed subsidiary. Int' 
national Acoustical Testing 1.; 
oratories Inc. in Roseville. M 
nesota. as pari of an on-goi 
quality assurance program.

A new Conwed showroom 
under construction on the nin 
floor of the Chicago Merch. 
(lise Mart.

ft.

AcousJaflex dividcr/.srreens

While many of the Conwed 
products seem unrelated—pad­
ding for mattresses, sound con­
trol components for automo-
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CUBEX: THE NEWEST, 
MOST VERSATILE 

DISPLAY SYSTEM HAS 
THESE UNIQUE FEATURES...

COMES IN BOXES READY TO USE

HAS (4) CONNECTORS AND
(3) SIZES OF WOOD 
PANELS WITH (2) SIZED 
DOORS IN (4) COLORS. 
PLUS, DESK TOP IN(3)

‘ COLORS AND BLACK 
FINISHED BACK PANEL.

r

SO EASY TO PUT 
TOGETHER 

ACHILDCAN 
ASSEMBLE IN MINUTES

YOUR CHOICE OF 
NATURAL PINE 
OR WHITE FINISH

TCAN BE EXPANDED IN ANY 
DIRECTION

1

[i ^ f r
i j , L-

L ^J
L -J L *■

IDEAL FOR DISPLAYING ANY PRODUCI 
FROM RETAIL STORES, CONVENTIONS,

MARKETS TO SHOWROOMS
DURABLE WOOD 

I CONSTRUCTION 
I FEATURING...
' SCRATCH- PROOF 
1 FINISH ON ALL

ICAN BE TAKEN APART
J AND REDESIGNED

I SIDES.

IF ALL THIS ISN'T ENOUGH...IT'S INEXPENSIVE!

For further information please contact:
New York: 57-08 39th Ave.,Woodside, N.Y. 11377 (212) 478-5400 
Los Angeles: 14600 Lanark St., Van Nuys, Calif. 91402 (213) 787-6820

circle 50 on reader service card
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New restaurant at ADAC

The Atlanta Decorative Arts Center has recently opened a 
restaurant for designers, their clients, and showroom person­
nel upstairs at ADAC. Almost 100 percent of all ADAC tenants 
participated in raising funds to finance the decorating, and 
several showrooms and manufacturers furnished supplies at 
no or below cost. Unicorns, (a discontinued line), figure both 
in the name and in the decorative theme of the restaurant, A 
special corner of The Unicorn will feature an original Unicorn 
print, and will also sport a Peacock chair devoted exclusively 
to the "designer of the day." The team of Dottie Travis and 
Harvey Bourland donated their efforts and imagination in de­
signing the restaurant.

Among the new showrooms at ADAC are; Associates Prod­
ucts, Inc., which carries wood flooring; Bureau International, 
an importer of antiques; and Norman Rothman Carpets, dis­
tributors of carpets and oriental rugs.

“Vonar” interliners
The Elastomer Chemicals Department of the DuPont Com­
pany is manufacturing a new mterliner called Vonar. which 
consists of a thin layer of specially formulated cellular elasto­
mer, to be offered in three grades which vary in thickness and 
performance. The interliners, when properly installed, are re­
ported to improve the flammability performance of uphol­
stered furniture. Tests indicate that the interliners can reduce 
the likelihood of ignition of furniture as a unit, and the burning 
rate of furniture in limited ignition situations. When subjected 
to the heat of an ignition source, the Vonar interliners gener­
ate water vapor which helps cool both the fabric and the 
cushioning material, as well as help reduce the flow of oxygen 
to the fabric surface. Under more intense heat, the decom­
posing interliner releases a flame retardant, and finally, de­
composition of Vonar forms a char layer which helps insulate 
the cushioning material from heat, and helps limit the oxygen

circle 310flow to the cushioning.

^^abstracta Expands your
design imagination

Tubular structural systems
for furniture, displays, exhibits and store fixtures

ABSTRACTA allows the designer to rapidly & easily assemble hundreds 
furniture items from slock comporwnts

This office reception area was 
assembled in 1 hr, with stock 
ABSTRACTA parts

Temporary partitions in World 
Trade Cir. assembled in a few hrs. 
with stock ABSTRACTA pans

Abstracts Structures, Inc.
101 Park Avenue 

New York, New York 10017 
circle 51 on reader service card
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Puzzled about matching 
contract furniture with 
custom
millwork ?

Until now it’s been virtually impossible to co- 
ordinate millwork and furniture to arrive at a 
perfect match . . . because of the present two- 
contract system. But that’s ail changed now. 
Gayeski Furniture Coordinates has introduced a 

concept of panels, storage units, doors, and jambs — all 
removable — that are included under the furniture contract. Unlike

millwork, we’re able to create a perfect match between our removable woodwork 
and our catalogued contract furniture. Both are built from our own extensive 
inventory of personally selected and imported exotic veneers. .. 
and with two generations of ex­
perience in custom woodworking 
and plywood lamination. If your 
design goal is perfection without 
compromise, Gayeski Furniture 
Coordinates will help you attain it.

Gayeski Furniture Coordinates 

263-265 So. River St., Hackensack, N.J. 07601

circle S2 on reader service card
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Wi SphfiALi/.fc in supplying ihc lincsi prints, drawings, watercolors. oils. etc. 
of the late I7th to early 20th century, with empha.sis on English. European 
and North American artists. Competitive prices, researched provenance, sub­
stantial quantity, rapid delivery and regional exclusivity offered to corporate 
consultants. Further information from Associated Art Consultants, 7 Colville 
Terrace, Lxmdon Wl I 2BE, England.

Interiors

Classified Advertisements
RATES: 60C per word per insertion. $24,IK) minimum. 
PRODUCTS ADVERTISING: 70C per word-S50.1R) minimum, 
DISCOUNTS: 5'^? discount for 6 consecutive insertions; 1()^'7 dis­

count for 12 consecutive inscriions.
PA^ MEN I MUST ACCOMPANY ORDER. Allow 10 words lor 

our Box Number address and SI.OO for handling. 
CLOSING DATE: 25lh of the second month preceding publica­

tion date.
ADDRESS .ALL .AD ORDERS: Classified Ad Dept.. tsThRioRS. 

1515 Broadwav. N. Y.. N. Y. 10036.
Phone: 2I2/7M-743I.

Ironworks. “He fashions marvelous weathervanes. beautiful hammered 
iron gates and grilles" - New York Times. Jack Beck, blacksmith. Made to or­
der. photos available. 114 East 71 Street. New York Citv 10021 (212) 861- 
7030.

LINE WANTED

Lighting Sales .Agency (Wisconsin) established 16 years expanding sales 
stuff. Seeking additional lighting lines. Broad contact with: IntencR' Design­
ers. Architects, and Engineers. Will answer all inquines. Wnie: Special Light­
ing Sales Associates. P.O. Box 17695. Bav Shore Mall. Suite 108. Milwaukee. 
Wl 53217.

REPRESENTATIVE WANTEDPOSITIONS AVAILABLE
W> Need Sales Representatives in all parts of the country to promote our 
new custom wall graphics. Prospective full-time reps or established inde­
pendents interested in acquiring another line please call or write Paisley & 
Friends. 1506 Whitesboro Street, Utica, New York. 13502. (315) 732-8262.

You'd Be Surprised . .. how many alert designers are registered with usjust 
for information on unusual opportunities. If vou arc employed, but still on 
the liwkoui for something special, let us keep our ear to the ground for you. 
Nationwide, intelligent, personal. .And Confidential! Decorative Arts Person­
nel .Agenev. Merchandise Mart. Chicago. 111. 60654. Call Mrs. Anne Wim- 
bush (312) 642-9449,

BUSINESS OPPORTUNITIES

For Sale. Northwest Florida, near the bcauiiful white sandy beaches of Gulf 
of Mexico. Furniture showroom in very large old stately Victorian home. Es­
tablished open accounts with the very lop names m designer fumiture. lamps, 
accessories, fabrics, wallpaper and carpels. Less than $80.(KX) and assumption 
of $36,0(X) mortgage loan for properly, inventory, and fixtures. For details in­
quire Box 4174. Interiors. 1515 Broadway. New York. N.Y. I(X)36.

Ritasle Siegel .AObSt y-Architecture, Interior and Retail design specialists 
are recruited by Ms. Winxiy Gibson for creative iniernationat and national 
corporate and con.sultanl clients. RitaSue Siegel directs Graphic and Indus­
trial design specialties. You are invited to submit confidential resumes. Ail 
fees employer paid. Affiliates m LA and Zurich, 60 W. 55 St,. NYC KKH9 
(212) 586-4750.

Washington. D.C. Opportunity: Archiieci-lmerior Design Team. Profit­
able 40-year firm with blue ribbon clients. Well-equipped office-s. drafting 
room, all resources. Consulting, advisory client serv ices during transition. Fi­
nancing available on retiring partner concept. Mon.-Fri, 1-S pm (212) 387- 
9027.

Decorative Arps Personnel Agency .. .Merchandise Man..,. Chicago. 
Specialists in recruiting interior designers and decorators and personnel for 
allied positions. This includes color and style coordinators, showroom person­
nel, Nation-wide service oriented to quality. Because of our professional 
background and oure.xpericnce in this field, our screening is not equaled else­
where. This service is endorsed by The Illinois Chapter of the A.S1D, Call Mrs. 
■Anne Wimbush. Director (312) 642-9449,

The two mirrors 
in our lobby are 
authentic 18th 5 
century antiques.^-
But is that any reason 
for you to stay with us?

Interior Ar( hitecTS. Mid-East and dome.stic assignment.s. ,A&E and con­
struction management firm with extensive international practice seeks lop In­
terior Archilects for Mid-East projects and domestic office. .Applicants should 
have B..A. m Architecture and 5 to 10 years extensive experience in Hotel. 
Commercial and contract interiors construction supervision. Overseas assign­
ments include housing, transportation, annual leaves, shipment of household 
giKsds and liberal benefit package. Prior oversea.s experience strongly pre­
ferred. especially in Mid-East or developing countries. Send csmfideniial re­
sume with complete salary history to ^ix 4175. Interiors. 1515 Broadwav. 
New York. N.Y. 1U036. .An EO Employer M'F.

4Assistant Professor of Design. Interior space planning and/or en­
vironmental design. MF.A preferred. Teaching or professional experience re­
quired. Contact: Roben Even. Chairman Department of Art. Northern II- 
Un«s University. DcKalb, Illinois 60115 by Feb. I. 1977. NIU is an Equal Op- 
poriuniiy/.AIfirmative .Action Employer.

We think so. Because your stay m 
in any hotel is made up of a 
thousand small details. And they aV 
all have to be right.

That’s why we pay such extrava- 
gant attention. With real antiques.
Fresh flowers. Food and drink worried 
to perfection And most important, 
a staff that knows how to watt on you 
hand and foot without invading an 
inch of your privacy.

The mirrors in our lobby arc symbols 
of that kind of attention to detail 

Anv hotel can give you mirrors.
But ours reflect rather welt car us.

Furniture Sales/Marketing. Experienced person needed fw field sales 
administration duties. This is a new ly created position with national responsi­
bility. Person will report directly to Vice-President-Markcting. The person se­
lected will be required to provide technical assistance to area representatives 
and dealers in sales of Library' furniture and related eommercial furnishings. 
Experience in interior space planning of furnishings, including specification 
writing and quotation work helpful. Salarv depends upon educational back­
ground. industry related experience and administrative capabilities. Person 
hired will have to locate near corporate offices m Holland. Michigan, If you 
are interested and feel qualified, send resume to; .Attention: Vice President- 
Marketing. Worden Companv. P.O. Box 915. Holland. Michigan 4942.V

PROFESSIONAL SERVICES

Skeuhes for Mix k-up Bicentennial Rural-LIrbas (Scc-Landmobilcl 
Faisels and other inienor-exterKVf product design for .Acrylic modules. To or­
der. call or write Pal Hugenberg. .A.A.. Designer-Consultant. P P.H. Designs. 
1275 Biiniia St.. Berkeley. Calif. 94709, Res". 415/526-5289,

Painih) Murai & Architei U RAL DecoranoN By a Seasoned Masifr. 
Specialist in periiid facsimile. Virtually no si/c restrictions. Projects of chal­
lenging difficulty particularly welcome. .All work guaranteed through installa­
tion. Companv letterhead please, KENNETH STERN IN WOODSTOCK 
(N.Y.. Box 498. 12498 (914) 679-9250)

Hckel (Ml SanTrancisco’s®N(A Hill
For people who understand the subtle d. erences.

Ft rcscrvatMxis anywhere in the U S except Cahtomia call toll free 1800) 
227-4736 In San Franci»cocalh4l5)989-'500 Elsewhere in California call toll 
(rec iBOOl 622-0957 Or call Hotel Reprcxentacivcslnc — the leaditSK hotels of 

Europe and World Wide Associates.
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