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Geometries.
Out of the ordinary, out of Plexiglas. A
sculptured table design in geometric form.

Its triangular base is the inspiration for
this custom floor design, created with regula

Armstrong flooring materials. In this
case, Montrel'" Excelon* Tile combined
with Excelon Feature Tile.

Montrel is a vinyl-asbestos tile whose
beauty belies its budget price.

Dominant in the design is Montrel in
rich Atrium Black. The Montrel
is seen again in haphazard triangles
of Portico Bronze. For complement
and contrast, more triangles of Feature
Tile in Curry and Burnt Orange.
White Excelon Feature Strips provide
a linear organization throughout
the design.

This is only a sample of the imaginative floors
you can create for contract projects—
when you work with the world's largest
selection of resilient flooring.

Your design? Let your Armstrong man take
you on a guided tou#-ihrough Excelon and
all Armstrong materials. He’s the expert in
the technicalities of floor selection Call
■him. Or write Armstrong. 510 Naylor Street.
Lancaster. Pennsylvania 17604.

^VINYL FLOORS BY
(^mstrong
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as specified ... by the most critical professionals 
in the world of design. Write for catalogs on new 
Desk Series and Seating.

Directional
Direciional Contract Furniture Corp. .Vcm' Vork: 97^ Third Ave- Chicago: ft — 121 Merchandise Man, Ao.5 Angeles: C. J. Welch Asst>C-. M90() Melro.se Ave.

Write for name of dealer in nearest i5ity



Six or Six Hundred
style. The Aegean chair has a certain elegance of d( 
sign that separates it completely from run-of-the-m 
outdoor furniture. Sweeping curves are gracefully ex( 
cuted. Welds are flawless. The finish is painstoken 
applied and baked on at 400'.

Lastly, like

That's the way orders came In for our new Aegean 
Series this season. Six chairs for a patio in Delias, 600 
for a hotel in Howaii. And everything else in between. 
We sold our new Aegean line to a ski lodge in Estes 
Park,
corner window in Chicago. Even the new Holiday Inn 
in Monaco has our furniture. Right here in Sarasota, 
the largest furniture store in town sold 
more of our Aegean line than any other.

How do we explain all this? Well 
it certainly isn't because of its low price.
It's the most expensive line we make.
We think that one of the reasons is

major department store displayed it in their
well-designed pieces, it's comfor 

able, easy to care for, and as durable as we kno 
how to make it. So if you're a furnitur 
store looking for a new line, or a decorc 
tor with a fussy client, or a hotel with 
big maintenance problem, you reall 
ought to take a closer look at oi 
Aegean Series. Write for new catalo:

poCofnmrrec Blvd — N Hwy 301 * SatKola Fioridi iUTt
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CONTRACT
The Cover
People involved with 
the contract industry — 
hotels, motels, offices — 
are represented on this 
cover by designer Nor­
man Bleckner to indi­
date
involvement with exhib­
its at two important 
shows previewed in this 
issue, starting; on page 
83, through page 105.
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COMING IN CONTRACT
November—Contract Fabrics—new fiber developments and 
their ramifications on contract design, new patterns, applica­
tions, and new developments In printing and finishing. Plus— 
Denver, next in contract Magazine's Designer Community 
Series. Also Libraries, their special design problems, com­
ponents. and a review of outstanding installations.

December—Wallcoverings and wallpapers, their applications 
in contract installations, new designs, and develfjpments of 
interest to contract designers. Plus, an article on the influence 
of Danish design on the American contract market, and a 
review of artificial beams, what is available, from whom, and 
for what types of installations.

ADVERTISING REPRESENTATIVES

NEW YORK: Frank A. Rizzo. Arnold Hoff­
man, Stanley Berman, Howard I. Wasser- 
man. Gralla Publications, 7 E. 43 St., New 
York. N.Y. Phone: (212) 687-3344

CHICAGO: Ross A. Granston. Elliot B. 
Cohen. Gralla Publications. 6328 N. Cicero 
Ave.. Chicago, 111. Phone: (312) 736-3367

WEIST COAST: Doyle Peck, Manager; Lou 
Ruffolo. Gralla Publications, Suite 206, 
17071 Ventura Boulevard, Encino, Cali­
fornia. Phone: (213) 981-2650
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fumlahlnga In the U-S. All olher I'.8 fubacrtpllons. W.IIO per year. All Canadian and forelfti 
aubacrtpllons, $15.00 per year Single copy of thle liaue $1.00. CMitenta fully retirlrled. Capyrltbt 
19eH by CONTRACT. The ptibllaher afwimea no responsibility for opinions expressad by editorial 
contributions to CONTRACT. The publisher mterree (he right to reject any adrerOitn* not In 
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Your key to a 
multi-billion dollar market!
A powerful merchandising text. ...A book to be read, re-read and then keep on the 

desk for ready reference.''—Thafs what HofflC FuniishillgS Daily says about our 
new book—"How to Sell the Contract Furnishings Market", by Sidney Schwartz.

u

Home Furnishings Daily
BOOKS

Hou/tosell
the cantraet
fumisbiags

By MARIK MdOAKKT
"HOW TO SELL THE CONTRACT fTRMSHINCS MARKET* 

By Sidney Schwarts MerchandisinK Director, Trend Miltin Ine.

"How to Sell the Contract Furnishings Market," tells what ns 
title promises. For anyone interested in this billion dollar maik^iing 
lield, il'9 a book to read, re-read, and then keep on the de>'k /or 
everyday ready reference.

Divided Into two major parts. Schwartz’ book first digs into the 
divisions and subdivisions of the contract field. It explains and chans 
the organizational and buying patterns of the motel, hotel, report, 
lestaurant, club, office, Industrial, governmental and educational 
markets, of ihe shopping center, store, geriatric and medical fields.

Replete with facts, figures, ideas and pointers, the book takes 
up contract sales in Part II. described by author Schwartz as the 
'meat and potatoes" section.

Here, marketing techniques with possible problems and suggf-st>'d 
solutions, the relationship and interrelationship of various runtiuvt 
market areas land of particular note two chapters dealing with lu-h, 
untapped contract opportunities for the manufacturer and contract 
dealer) combine to create a powerful merchandising text foi any­
one with products or services to sell in the contract field.

Two appendices include a list of major contract clients.

"How To Sell the Contract Furnishings .Market" is the first 
offering of the newly formed publishing house, Contract Book-. Inc, 
Croton on Ihe Hudson. NT. Its editor is Ben Heilman, publi-hei ot 
Contract .Magazine.

I

ICONTRACT BOOKS, INC.
P.O. BOX 45, CROTON-ON-HU05ON, N.Y. 10520 
Publishers to the Contract Industry

copies of "How to Sell the 
Contract Furnishings Market", at $20 each. My 
check, including 500 postage charge per book, is 
enclosed.

Please send me
3

CONTACT OUR OFFICE 
FOR SPECIAL BULK RATES 
FOR YOUR SALES FORCE, 
NYC TEL: (212) 758-3470

INAME.

COMPANY.

IADDRESS

.ZIP ISTATECITY

Check must accompany order. Payable, Contract Books, Ine.I I
I J
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THtWlLp AND WONDERF
EXOTIC HAND PRINT

INTERNATIONAL HEADQUARTERS:
2445 North Miami Avenuo. Miami. Florida ;
201 East 56th Straat. Now York. New YorkTf
Pkilidalplua. QmM. Oiictge. DadH. Lm Angitn. Sw FriRciico^HiniL*1
N«w OrlMM. HoiMlutu. Partland, SMttIa, Bottsa. Atlanta. London. Roma,

All WHOLsim Am mmr fabrics

AVAILABLE WITH zEPELl'-ij;'
r* ■TAM A WLt«n



Circle No. 6 on product card6



£i::?r-
S^c'-

V.
•i'

,».•■. 4><„,•i
^'1'S'i I

VExcitement for your 
contract specifications
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Multi-Tex CIA riig.V---

-■*.
1 I

Quickly this new rfayl wallcovering ca^atian h» create# 
eoihusiasm. Whv? Multiplex CIA was ^eata#4o meet 
your professional specifications. Emtfng^d ftmctionaJjsM 
patterns for Commercislr /nst/Mma^ tnri Af^/Cccttefl^B| 
applic^ons ttc stocked at feey ^striButian ^^ters "™ 
for immad^e sampling or shipment.

CIA cffers-a full jsnge of designs-on solid sheet. 
fahnc^Mcked vtnyl. Types 1 and II make CIA 
righffar every contract installation— '
msSefe, offices, hospitals, schcaab—or 
any project where vinyl wallcovoi ings are 
desired. The new Architects' Reference 
Portfolio features CIA patterns 
grouped by color in an easy-reference, r 
easy-to-carry accordion format.
Selecting the righi^allcovering and 
obtaining samples for your requirements 
have never been easier.
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i:,s For your copy 
of the new
Multi-Tex CIA Portfolio^ 
call or write
Multicolor, Contract Division.
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Multicolor Company, Hatfield, Mass. 01038 Telephone (413) 247-5623

m Co-A Hivision of National G yitiiL



Nau^aliycle ^eis aniuiicl 
at the new IVIadisoii Square Garden.

Two things happen to people at sports arenas.
One: Lhev don’t hnd their seats.
Two: when thev do. thev hdget. squirm and jump up 

and down on them.
Now you know whv the new Madison Square Garden 

ehos<‘ Nau^ahvde to cover tiieir 20.000 seats.
Naugahvde seats are liard to miss. Thev're all around 

the Garden in five dazzling, harmonizing shades keyed to 
the color of your ticket. And Naugahvde liapyiens to bt" 
the most fidget, squirm and jump-up-and-down resistant 
vinyl fabric in the world.

Naugahvde vinvl labiic is a pnxiuct of I’niroval.

See Naugahvde at the National Office Products .A.sso«’iation Exhibit and the National Hotel and Motor Hotel Exp«ition.
T ...



A. The Grand Amaricaa in rich walnut, cherry or pecan Model HSC 1.
B. The Seeburg Componeni Syaiem. Model AP-1-A
C. Remote controls lor components and consoles
O. The Kenilworth m handsome walnut. Mode) 6000.
E. The Granada in the tinest hand-rubbed pecan Model 6001
F. The Grand llaha m handcrafted cherry wood Model HSC 3.
*9 Reg *656.753

PLAIN STEREO IS PLAIN DEAD

SEEBURG
It was put down by Seeburg Audioma- 
tion* . . . the first and only completely 
automatic stereo system. The only stereo 
that can be programmed and operated 
from remote areas in the home!

So. when a contract or customer 
specifies, “The latest and finest in stereo” 
. . . be sure that you specify Seeburg 
Audiomation.

No record handling. No tone arm 
wrestling matches. All you do is push a 
button. . . and listen.

Audiomation selects the record you 
choose, plays it, then stores it away . . . 
automatically.

You play 1 to 100 selections ... or 
push the ALL PLAY button for 40 hours 
continuous stereo music.

There’s never been a system more 
ideally suited to whole-house back­
ground music. It can accommodate up to 
12 remote selection controls and 24 
speakers!

Solid state throughout, of course, with 
superb FM/AM/Stereo FM radio.

Cabinetry is the finest in design and 
finish. Rich and distinctive pecan, wal­
nut, and cherry woods are selected . . . 
then hand rubbed to a deep luster. Every 
Seeburg Audiomation Stereo Console 
looks as beautiful as it sounds.

AUDIOMATION STEREO SYSTEM
■ ■uns Serving Americt Musically Since 190?

n

CONSUMER PRODUCTS DIVISION 
SEEBURG SALES CORPORATION
1500 North Dayton Street. Chicago. Illinois 60622

Please send me more details and specifications on Seeburg Audiomation 
Stereo System.

NAME.

FIRM.

ADDRESS.

CITY. STATE___ .ZIP CODE

L.
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Funny^ it doesn’t look 
like a hotel room.

But it is. And it’s completely equipped from bathroom 
fixtures to wiring. And furnished right down to the 
carpet cushion.

For this is one of the modular units for the Hilton 
Palacio del Rio in San Antonio, Texas.

The carpet cushion is from B.F.Goodrich. It’s 
natural rubber so it'll last longer.

The Hilton designers also chose Matador-pattern 
Koroseal vinyl upholstery fabric for use in the lobbies, 
restaurants and bars.

And ftrm, comfortable, non-allergenic Texfoam 
mattresses for the bedrooms.

If these B.F.Goodrich products are good enough 
for the unique Palacio del Rio, maybe you should look 
into them for your next project.

But don’t stop short with carpet cushion, up­
holstery and mattresses. We also make Koroseal vinyl 
wall covering, pure latex foam pillows and Texfoam 
molded foom cushions. A complete line of contract 
furnishings. Any way you look at it.

For all the details, write B.F.Goodrich Consumer 
Products, Akron, Ohio 44318-
Koroiaol—T.M. Reg. U.S. Par. Off.

Circle No. 9 on product card facing Pg. 172
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this is the finest chair 
you can recommend.

CRAMEn INDUSTRIES INC.

A Subsidiary of USM Oil Co.
Cramer —The leader in style and quality



FORECAST TM

Strippable Vinyl
with Creslan- Acrylic Flocks

Now, with the help of HOUSE & GARDEN 
editors, Birge has created a line of wail 
decoration featuring HOUSE & GARDEN 
colors. Now you can offer to your clientele 
the latest in wallcovering with the certainty 
it will match other leading home furnishings.

Let the HOUSE & GARDEN color names on 
the back of each sheet be your guide when 
specifying other materials. Ask for full details 

Birge FORECAST Strippable Vinyls, the 
wallcovering for your future, at leading deco­
rator showrooms, or write today.

on

^ In The Ne / H use & Garden ColorsIn •uthertznd

THE BIRGE COMPANY, INC., BUFFALO, N. Y. 14240

Circle No. 12 on product card facing Pg. 172
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BEAUTYTUFT
5/64th gauge carpets 

featuring HERCULON" pilestoneleigh

We re not modest about our carpets. Most of them are three or four times better 
than FHA specifications require. Beautytuft originated 5/64th gauge tufting (we re 
not modest about this, either).

5/64th is the densest carpeting in the tufting industry. Tufting 8 stitches per inch 
puts 102.4 tufts per square inch. In 10-gauge tufting, 8 stitches per inch puts 80 
tufts per square inch, and in 12-gauge, tufting 8 stitches per inch puts 96 tufts per 
square inch.

Hi-density means; carpets resist tracking and packing down, texture and ap­
pearance are maintained because pattern is an Integral part of carpet construc­
tion, carpets wear longer, resist soiling, and are easier to clean.

Residential or commercial. BEAUTYTUFT carpets of fabulous HERCULON* 
pile yarns are better. Specify Atlantis, a bold pattern, or Stoneleigh, a striking 
tweed, both in eight colors.
>l< HERCULES 

TRADEMARK 12.8 rows/inch

(12.8 rows/inch)(8 stitches/inch) 
(1 ,296 sq . in./sq . yd.)
= 132,710.4 tufts/sq. yd.

n For fabric swatches or further information ... 
r. write, wire, or call collect Contract Department

P. 0. Box 2045 / Ft. Oglethorpe. Georgia 30741 / Phone 404 866-9670

Circle No. 13 on product card facing Pg. 172
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Burdines could select any kind of furniture they wanted.
There are nine other Scroll designs, 

and you'll find plenty of uses for them. 
Especially if you remember that they're 
rendered in strong, durable, absolutely 
rustproof solid aluminum, and that 
Scroll is as useful outdoors as in.

Send for the latest catalog to Scroll. 
Inc., 800 N.W, 166th St, Miami, Florida 
331 64, A subsidiary of Keller Industries.

day abuse. And it will still be fresh and 
beautiful years from now, because 
Scroll styling is made to endure through 
endless changes of fashion.

The design, by the way, is "Bouquet." 
produced especially for Burdine's. (The 
store has exclusive use of it in South 
Florida, however "Bouquet" may be 
ordered for use elsewhere.)

Of course they could. Burdine's de­
partment stores in South Florida are 
famous for handling many of the better 
lines of fine furniture. They had their 
pick. It was merely a case of selecting 
the /■/ght furniture for the dining rooms 
of the new Hialeah store. Scroll got 
the nod for these reasons; It’s solid 
aluminum, and unaffected by day-to-

They chose Scroll.



The place: The 24-story 
St. Paul Hilton 
St. Paul, Minnesota

The people: The Hilton Organization

The carpet:

g For beauty and durability, specially-desig'ie 1 WiltonsBfig'Al were installed in the mam ballroom and 'Tuu of the Hilton.'
Dig wl w Vw ■ Carpeting in the 2nd Floor lobby is also Bigelow.

Why do people like The Hilton Organization spe- any kind of carpet problem—at no charge. Simply 
cify Bigelow? Because they know that for every call your nearest Bigelow sales office. Or for a 
hotel, motel, hospital or commercial building colorful, free brochure on commercial carpets, 
Bigelow has or can custom-create the perfect car- write Dept. A, 140 Madison Avenue, New York, 
pet. We’ve done it since 1825. Our carpet coun- N.Y. Find out for yourself why 
selors will give you all the help you need in solving peopl6 WhO knOW buy BigClOW^
Bi(«tow sales offices ara localad in Atlanta. Boston. Chicsto, Cleveland, Dallas. Danver. Detroit, Los Angeles. Minneapolis, New York. Philadelphia, Pittsburgh, St. Louis, Ssn Francisco. Saittle.

Circle No. 15 on product card lacing Pg, 172
16 Circle No. 16 on product card



akea girl happy today. Give herstrongsilent, handsome Aztec...

. prestige steel office furniture
yMcDOWELL/CRAIG

Coordinated Variety” in your offices 
a gift from McDowel I / Craig. You get 
with the new AZTEC Series. The new 
ficiency center for secretaries is a 
ise In point. It's designed to give 
>ur indispensable friend in the outer 
fice a lively touch of color, the big 
:-rking surface, letter (or legal) files, 
)ragefor‘‘necessities,”and excellent 
oture control. No squeaks from the 
/ivel chair. No snags in hosiery.

No sticking or sagging drawers. Just 
strong, silent elegance.

You can match any personality or 
decor in McDowell/Craig's AZTEC 
colors (dozens of them). You can even 
get spectacular colors in the special 
plated finishes of legs, trim and hard­
ware. "Coordinated Variety?”

See the whole story in McDowell/ 
Craig's AZTEC Catalog *14, It's yours 
for the asking.

"Spectrum in Metal" plated finishes...

Pick your accents in trim, legs and hard­
ware from McOowell/Craig's "Spectrum 
In Metal”! FROM THE LEFT: Antique 
Silver; Satin Chrome; Polished Chrome: 
Black Silver; Antique Bronze; Early 
American; Satin Brass; Polished Brass; 
Antique Copper; Satin Copper; Polished 
Copper.

MCDOWELL/CRAIG
1314B FIRESTONE SLVD. NORWALK, CALIFORNIA



CONTRACT BUSINESS: NOTES & COMMENTS

S.F. ICEHOUSE II TO OPEN SOON
Visitors attending next winter’s mar­
ket in San Francisco not only will 
have the opportunity to see new lines 
making their debuts, attend seminar 
sessions, and visit with old cronies, 
but they also undoubtedly will be 
caught up in the excitement generated 
by the addition of Icehouse II to the 
growing complex of buildings in the 
new San Francisco International Mar­
ket Center. Icehouse II will join its 
sister building Icehouse I. already in 
full swing since early summer and 
just 50 feet away, in offering decora­
tive and contract furnishings. In ad­
dition, it will have a special concen­
tration of fabrics and wallcoverings. 
Both buildings, old and historic brick 
structures that have been renovated 
by the architectural firm of Wurster, 
Bernardi & Emmons of San Fran­
cisco. will be connected by a glass 
tower, so that from the 2nd level up 
the floors will be joined for easy traf­
fic. The first showroom in Icehouse II 
—Schumacher’s—will open in early 
December, followed by other tenants.

Scale niotlel of the Sun Francisco International Market Center shous Coit 
Tower on Teie/irnph Hill in backiiroiintl. The renoraled Icehouses are 
at left renter of photo, idjacent will he the new ilecorutive and con­
tract huildinic. Other units include n trade market and a major hotel.

By January market week, all show­
rooms should be in full operation. The 
completion of Icehouse II marks the

end of Phase I of the (’enter. Phase II 
is now undergoing final architectural 
and engineering detailing.

SWEDISH CONTRACT 
DESIGN EXHIBIT
An exclusive exhibit of interior fur­
nishings from Sweden called Swedish 
Contract Design, will open on Tues­
day. October 29, at the Merchandise 
Mart in Chicago. The opening date 
coincide.s with the Business Equip­
ment Manufacturers Association con­
vention. The Swedish exhibit, de­
signed by famous Stockholm architect 
Lia Gottfarb. will be con.structed on 
the 24th floor of the Mart and will 
remain open through the Wintei* Fur­
nishings Market. January 5-11, 1969. 
Eighteen firms will be represented 
with contributions to the furnishings 
field in the last two decades.

NEW CARPET CENTER FOR N.Y.C.
New York City will soon have a new 
carpet center, in a new building at 
919 Third Avenue. The first 18 floors 
of the 42-story office building will be 
devoted exclusively to tenants in the 
floor covering business, including car­
pet, padding, and hard flooring manu­
facturers, along with importers and 
distributors. Saphier, Lerner, Schin­
dler. Inc.. New' York space planning 
firm, was retained to tabulate the gen­
eral square footage requirements of 
each prospective tenant and assign a 
location on one of the floors. The con­
cept is that of “togetherness” in one 
building, but that each floor should be 
occupied by a group of compatible 
tenants that are not directly in com­
petition with each other. SLS helped 
develop a plan that will give the carpet 
industry its own separate entrance 
and lobby on the 55th Street side of 
the building, with eight elevators 
servicing the 18 floor.s. SLS has also 
been retained by some of the promi­
nent firms to plan and design their

(Continued on p. 40)

it the Swedish Contract Fxhihil: Lamps from 
I Ians- tune Jackohson W: <kair faboiei and 
desk tbelow/ h\ Karl Lrik Fkselius: lounfif 
chair below 'riuht' h\ Kaflemo Mobellabrik.

, • i 1 *

Circle No. 17 on product car<



M ASLAN D 
INTRODUCES 
A NEW BREED OF 
CONTRACT
CARPET

We call it Polyplus, and construct 
it with 100% Herculon® oleRn Rber.

It's a densely tufted, tightly textured, 
three-ply, three-color moresque that resists 
fading and soiling like you wouldn't be­
lieve possible.

And Polyplus' heavy foam backing as­
sures a long and happy life for the carpet.

(Worth noting: since Herculon has a 
lower specific gravity than all other carpet 
fibers, Polyplus actually contains more 
carpet pile per square yard.)

But toughness is only half the story, 
because Polyplus is a strikingly beautiful 
carpet, available in six different color com­
binations.

For further information, drop us a line. 
C. H. Mosland & Sons, Dept. 1866, 295 
Fifth Avenue, New York 10016.

Remember the name: Polyplus — a 
pretty tough carpet.

77ie Magric f/'

C H MASLAND & SONS Carlisle. Pa. 17013

Heavy foam backing provides superb traffic- 
bearing qualities and ease in seaming.

HERCULON'
*neCISTCRED TH OF HERCULES. 

FOR ITS OLEFIN FISER
INC.



CONTRACT BUSINESS: NOTES & COMMENTS

complete showrooms and office facili­
ties. Among them are: C. H. Masland; 
Charm Tread Mills; Coronet Indus­
tries; Heritage Corp.; General Felt 
Co.; Jorges Carpet Co.; Ludlow Corp.; 
Monarch Carpet; F. Schumachei”.

AID LAUNCHES AWARDS PROGRAM
The 24th International Design Awai-ds 
Program planned by American Insti­
tute of Interior Designers is aimed at 
fostering and encouraging the produc­

tion of new. well designed products 
for public and residential interiors. 
International in scope, the awards 
program will limit awards to 25, in 
product categories from furniture, 
fabrics. fl(K>r coverings to lamps, light­
ing fixtures, china, glass, silver and 
accessories, a.s well as bed and table 
linens, blankets and bedspreads, wall­
coverings. Three special awards will 
be given: 1) to a designer or company 
for continued outstanding achieve­

ment in quality and craftsmanship 
that has served as a notable example 
to the industry as a whole; 2) a re­
search and development award for 
creative achievement in the use of 
new materials and new technologies; 
3) an award for an outstanding 
achievement of broad esthetic or social 
nature (architecture, community plan­
ning. etc.). Entries, which close No­
vember 15. will be judged by Edward 
J. Wormley, noted furniture designer 
and chairman of the jury; Norman de 
Haan, C. A. Korkowsky, Emily Malino, 
and Rita St. Clair.

PETERSON belongs... ARMSTRONG PLANS 
PRODUCT CENTER
A new 60,000 square foot product 
styling and design center will bring 
to one central location all supporting 
services involved in creating designs 
for Armstrong Cork Co.’s line of re­
silient flooring, building products, and 
packaging materials. The new three- 
story building (see cuti at the Arm-

VOGEL-in small avant garde exhibition 
galleries or in the hushed 
atmosphere of the world's great 

. in quietly elegant

finishescraftsmanship..
.... unmistakable 
hallmarks of Vogei- 
Peterson wardrobe 

equipment. Made in 
styles, capacities and 
finishes to meet any 
requirement. At better 
dealers. May we send

are

strong Technical Center, a 600-acre 
tract of land in Lancaster. Pa., was 
designed by Vincent G. Kling & A.s- 
.sociates, noted Philadelphia architec­
tural firm. Expected c< mpletion dale 
is late March 1970.

OFM REELECTS HOSIER 
PRESIDENT
Howard W. Rosier has been re-elected 
president of Decorative Furniture 
Manufacturers, Inc., for a second 
lerni. Kosier, who is eastern regional 
sales manager of Lee L. Woodard 
Sons, Inc., announced that plans for 
the coming year will include ti’ade 
forums on pre.ssing industry pi*(»b- 
lem.s, a membership drive, and an ex­
panded joint publicity program.

ARTS & ANTIQUE FAIR IN N.Y.C.
A panorama of the arts of 60 cen­
turies will highlight the foui-th annual 
National Arts & Antiques Festival 
scheduled for the Seventh Regiment 
Armory. November 9-17, in New York 
City. In addition t<» antiques from 
more than 400 collections, the show

SEE us AT THE NOPA SHOW. BOOTHS 3202.04 
VISIT OUR SHOWROOM. 1 PARK AVE.. NEW YORK

Circle No. 18 on product card facing P. 172
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undisclosed amount of common stock. 
Although this merger was not con- 
sumated the trend toward conglomer­
ates continues:
• American Cyanamid Co. is complet­
ing plans to acquire Standard Coated 
Products, Inc., manufacturer of vinyl 
coated wallcoverings, for an undis­
closed amount of cash. The acquisition 
will include Weiss & Klau Co., Stand­
ard’s metropolitan New York dis­
tributor.
• Thaikol Chemical Corp. will acquire 
the assets of Dawbarn Div. of W. R.

(Continned on pagv Si)

manufacturers seem in unanimous 
agreement that the merger is a strong 
unifying move and should benefit the 
industry as a whole. Reportedly, Paul 
Jones, ACI president, will retire on 
January 1 and will not join the new 
group. Gene Connett, Lief Naugason, 
and R. E. Hamilton will be retained.

will also focus on “arti-craft.s. 
will have the aura of the ancient Greek 
pantechnicon, which presented works 
of art in a giant marketplace. A series 
of rooms decorated around a major 
work of art or handcrafted clement, 
such as tapestry, handblown glass, 
carved or sculptured designs, mosaic, 
bobbin lace, or embroidery, will illus­
trate the pleasures of the arts in

It

TO MERGE OR NOT TO MERGE
Plans for a merger between Ozite 
Corp. and Berven Carpets Corp. have 
been terminated by mutual agreement 
after an announcement in July that 
Ozite would acquire Berven fur an

Furniture for 
Reception Rooms, 
Lounge Areas

Companion Pieces 
to Eck-Adams 
Desks and Chairs

Eck-Adams makes it easy for you 
to sell all or any part of the 
complete office installation ... 
meets institutional needs, too. 
Offer real value and style 
at moderate cost. Request 
complete catalog today.

everyday living. Illustrated (see cut i 
is clock collector Bernie Ratzer at the 
.New York Flea Market. Many of the 
firms exhibiting at both the Flea Mar­
ket and the annual National Antiques 
Show at Madison Square Garden will 
participate.

SHOWROOMS OPEN ON SATURDAY
Because Saturdays are relatively con­
venient fur both in and out of town- 
ers, IG New York manufacturers 
formed a group called Designers 
Saturday. On specific Saturdays, all 
of their showrooms will be opened for 
architects, designers, and specifiers. 
November 2 will mark the second 
Designers Saturday Open House. 
Hours are from 9:30 A.M. to 5:30 
P.M. The participating .showroom.s 
are: Atelier International; Cumber­
land; Directional Contract; Eppinger; 
Helikon; International Contract Fur­
nishings; J. G. Furniture; Lehigh; 
Pace Jil; Harvey Probber, Jens Risom 
Design; Edward A. Roffman; Janet 
Rosenblum; Stendig; John Stuart; 
Lee L. Woodard Sons.

MODEL 136 SETTEE
Solid Walnut Arms 

Walnut Laminated Plastic Table 
L 67" • H 32" • D 25"

MODEL 130 SETTEE
L 47" • H 32" • D 25"

rCARPET INSTITUTES MERGE
American Carpet Institute and Tufted 
Carpet & Rug Institute will merge as 
of January 1. 1969. The new combined 
organization will be known as the 
Carpet & Rug Institute, with offices 
maintained both in New York City 
and Atlanta, Ga. Although details of 
the new organization have yet to be 
completely worked out, most carpet

Please »end catalog and price list on complete 
Eck'Adams line.

Name.

Firm

Address

City

Stale Zip
Circle No. 19 on product card facing P. 172
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As only John Maurer
can design f

Shelby Williams make...and
FABRI LITE'beautify!
VINYLUPHOLSTERY '

QUEEN ANNE, Crown Gold —The rich, luxury look... regal
In 12colors plus5 metallic-shcen hues.as in Crown Gold

KENSINGTON, Rapture Blue—Pleasingly soft... like cxpcn
sive leather. Available in a wide range of 24 colors.

WARRINGTON, Mystic Olivo - Its "foamed on” vinyl coat
ing gives a deep-cushion effect. Eight muted colors.

PADDINGTON, Cheerful Red-Soft to the touch... sup^
smooth for seating comfort. Subtly grained. In 13 rit
colors.



The effect is total...a marvelous marriage of grace and
function, style and durability, color and convenience.

The chairs are merely representative of the big
Shelby Williams collection for public and commercial
use. The Fahrilite. too. just hints at our wide, wide
range of high style patterns in whole spectrums of
color. More than enough choice for any decor and
furniture style,

See patterns at our showroom. Decoration and
Design Building. 979 Third Avenue. N.Y.C. Or at
the Chicago Merchandise Mart. For samples, write to
Stauffer Chemical Company, Plastics

StaufferDivision, Newburgh, N.Y. 12550.

CHEMICALS
STAUFFER CHEMICALS... at work everywhere



CONTRACT BUSINESS

they fold | thin and 
don't take

the brute 
, belongs

Grace Co., subject to an agreement 
between both firms and approval of 
the board of directors of W. R. Grace. 
Dawborn is a leading producer and 
weaver of polypropylene fibers; Thai- 
kol manufactures a wide variety of 
products, including solid and liquid 
rocket motors, jet engine components, 
polymer chemicals, laminated plastics.
• Chatham carpet Mills will soon be­
come a subsidiary of Ludlow Corp., 
once approval of the board of direc­
tors is received. Chatham Carpet Mills 
manufactures a broad line of tufted 
carpeting and will provide Ludlow 
with tufted carpet manufacturing 
facilities on the East Coast.
• Hammary Mfg. Corp., Lenoir, N.C. 
and its affiliates, Model Chair Co., 
have agreed to merge with U.S. In­
dustries. The two firms manufacture 
wood occasional tables and uphtdstered 
furniture.

wherever
your

imagination 
puts it...

the fat
from your 
budyet
over 50 folding 
chair styles from
POLORON...
Poioron folding chairs n»ed for lass 
siorago ipoc*. That's virtu* number 

They’r* also stronger. baHer-look- 
ing, fold thinner and more comfortable.on*.

NEW ASSIGNMENTS . . .
Dorothy Draper & Co.. Inc., under the 
personal direction of Carleton Bates 
Varney, president of the New York 
design firm, will design Guest Rooms 
'G9, an idea exhibit featuring hotel 
and motel decor. The display will pre­
sent a hotel living room and bedroom 
suite, including a bathroom and patio, 
in an area measuring 40 by 24 feet. 
The objectives of this third annual 
edition of Guest Rooms is to present 
a decorative plan to the operator con­
templating modernization or new con­
struction; to depict an elegance and 
style that will attract a profitable 
patronage; to specify furnishings that 
are standards and available in a va­
riety of colors and designs. Guest 
Rooms ’69 will premiere at the 44th 
edition of the New England Hotel- 
Motel & Restaurant show in the War 
Memorial Building in Boston, in May 
of 1968. It will then be shown at the 
National Restaurant Show in Chicago 
later that month. . . . Banka Mango 
Design, Inc., industrial design firm of 
Chicago, has been retained by CHF 
Co. to style and design a new concept 
for contract tables. The concept, on 
which the line will be based, evolved 
from an extensive nine-month market 
research program that included archi­
tects, designers, and dealers in several 
major metropolitan areas. Joseph R, 
Mango, FIDSA, president of Banka 
Mango, will direct the creation and 
development of the new table pro- 

I gram. (C)

All Poioron chairs feature tubular 
steel construction, chip-proof finishes, 
posture-contour backs and lip-proof 
sofety design- Yes, and that Im­
portant extra attroction—prices that 
baby o budget.

luxurious buckit-seoied
armchair, folds flat
to 4%".

Large peilure-curved 
back. Rcpiaceoble
foam seol.

Slid*.A.Way Tob-
let Arm Chair.
folds flat far slor.

Have you seen our
ereat new STACK CHAIRS?

Write or phone todoy for 
helpful seating Catalog-Se­
lector

/SISCOPOLORON PRODUCTS, INC.
191 Huguenot Street, New Rochelle, New York 10801 

t9U) 6M-S)00
Factories: Ruston, La. • Botasville, Miss. • Bristol, Po. 

Scranton, Pa, * Michigan City, Ind.

DICKSON. TENNESSEE 37055, A C 615- 446-8000 
Dept. 1310
See ue in Boatti 4Q15-4016 
at the NOPA New York Convention.

Circle No. 22 on product card facing P. 172Circle No. 21 on product card facing P. 172
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A siqNificANT
milestone

IN pRESTiqE
Furniture

A mj>;niticent collection of corrolatod lounge furniture for offices, reception rooms and lobbies.



The IKON Collection, as modem as
contemporary sculpture, recalls the
timeless aesthetic flow ol classic
masterpieces. The sheer comfort of
IKON beckons in the break-form
back created by the most advanced
techniques of craftsmanship. Vinyl
fabric upholstery, vac uum formed
over foam cushions, is available in a
vast selection of decorator colors.
IKON seating can be combined with
supplementary tables, benches and
club seating to achieve any desired
seating arrangement.

TECHFA8
D<«r or AISCO. tnc

4231 Semple Avenue
Saint Louis, Missouri

63120



The 12 Second
CHAIR
with the

GCARATVTEE

For further details call collect 704/735-5351 Dr, John A. Talley 
or write C.B.I., P. 0. Box 735, Lincolnton, N. C. 28092 

For your free sample — see one made at space 4415 NOPA Convention Oct. 31-Nov. 3 
National Representatives

Ted Kares, 18488 Inkster Road, Detroit, Mich. 3131255-0095 
Horst Gunther, 4111 N. Miami Ave., Miami, Fla. 305/751-6591

230 Peachtree St, N.E., Atlanta, Ga. 404/688-6666 
James Gardner, 39 Linda Lane, Long Beach, Miss. 601/863-6851 
Larry Ditonto, 5254 Powell Rd., Dayton, Ohio, 45424 513/233-7941 
Bill Garvey, 1700 Sutherland. Louisville, Kentucky, 40205 502/451-8966 
Vernon Beitel, 1302 Kensington, Grosse Pointe Park. Mich. 48230 313/885-5019

CONSOUDATED BURRIS INTERNATIONAL,Ltd.
P. 0. Box 735 Lincolnton, N. C. 28092

Circle No. 24 on product card facing P. 172
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new showrooms

CARPET SHOWROOM CALIFORNIA STYLE
Floor-to-ceiling glass walls, promenade deck, and patio area
are features of new Bigelow-Sanford carpet showrooms in Los Angeles’ Robertson Plaza

Located in an entire wing on the sec­
ond level of the new Robertson Plaza 
ofRce building In Los Angeles, Bigelow- 
Sanford's new showrooms are light 
and airy enough to take flight. Floor- 
to-ceiling glass walls invite a good 
view of the showroom’s patio, typical 
Los Angeles palm trees, and true- 
color examination of the carpet lines 
on display.

The showroom and offices are on the 
second level of the building and are 
reached by a private outside staircase 
leading up from the central plaza be­
low, as well a.s by an inside elevator.

True to its calling, the showroom 
features installation of Bigelow’s 
Stati-Point in avocado, which is a new 
grade in continuous filament nylon to 
which three i^ercent copper wire has 
been added for anti-static control. 
Indoor outdoor carpeting of Durel 
polypropylene yarn in Golden Harvest 
color is installed on the patio. Private 
offices feature luxurious shaggy Alle- 
gra In white. (C)

28 CONTRACT



They no longer say "Metal" - -

Discriniinaling Designers Say 
Wallingford stainlessii p*

Not just metal -- not anymore. Smart designer^ <ire 
specifying Wallingford stainless steel tubing - round, square, 
rectangular ■ for all types of office furniture and designs. And 
for good reasons; stainless is the "jewel" of metals; it's flawless, 
stronger; it combines quality with unmatched durability; and 
it's so easy to maintain the natural beauty.
Nothing can match the intrinsic and functional value 
offered by tubular stainless steel. And Wallingford makes tlie 
finest. Tubing only - not furniture.
Send for your free tubing siimples and illustrative 
literature today. No obligation,Ifs-

V
%

THE WALLiNGFORO STEEL COMPAIMV



--
- •»-e- •>^1

•i-C*•s-t’ viJr
A"•it*

*ri^
•*'

vr-

.'■=^- .

•■an.•V- ' ■>c.
'•i*-.at- '•V- A. aw. 'w



Don't ash us if 
[ushion [loud 
ton cut your 
installation 
cnsts by 25%.

Jimmy Pratt.
Dear Sir:
I never wrote a "tliank yoti" note lietore to a 
c‘ai7X‘t e«.sl»ion mamifaetnr<T. but alter tliis 
in.stallation I feel a word from me is in order.
For llie past 20 vears. James Carpt't Service lias 
ser\’ed tlie carpel retailers in and around tlie
San Francisco area. I wotikl jiuess tluit we’ve laid almost ________ _____
2,0(Wt.tK)() s<iiiart‘ yards of ('ariretim; and par) durinc; that
Last week, for tiu* first lime I worked witli (aisliion Cloud carpet underlay and it was only 
because the Interior Desi^iner on tlie job s]-)eeifit“d it. I bad beard of yonr nretbane pad 
with tlu“ vinyl skin, but I bad no reason to know more for 1 never bad tlie occasion to 
work with it.
Anywa\-. did 1 j^et a sni]rrise. M\' first reaction was tliat it looked unlike an\’ other carjict 
ciisbion I’ve ever seen — it was actiudly atlraetive (we tised the liiub density 616 \LB — 
the Fleur de Lis on a Gold Field). more so when it was laid do\N n o\’er a lariat* area.
But that \\’as the only small part of my sni'iirise. ^^’e estimated the job baserl on using the 
pads we usually v^'ork with. Soon (actnalb' one day into the job) we realized that it was 
takiiig Imt one man, not two. to carrv a roll into position and lay it out. ^\'e were getting 
more aishion do\\ n faster than we bad planne<l because one man, in many cases, was 
doing a job that t(K)k two jx*ople before.

then found out, pleasantK'. that the carpt'ting loo was going down faster because the 
smooth vinyl skin allowed the cai]X’t to slide (‘asily into position and stretching was a 
minimal and non-time consuming part of llu' join
.And when we were through, the “feel” we got ^^■a-s really a shocker! — for ueve laid that 
carpet previously and it never felt this goor/ before.
As I said. I had never u.sed (aishion (doud, However, when we refigured our estimate 
again.vt our actual e.vix'mh'ture. we realized, tliat our costs were cut hi/ }>etter than 25^ 
and Vm sure it was due to the pad. If you wonkl haw told me (before the job) that I c-tnild 
cut my costs b\' using Cushion Cloud, I wotdd have seriously doubted your word (that’s 
just a nice way of saying it).
But I'm convinced now. You can be sure that, in the Inture. whenever 1 have the oppor- 
tunitv to specily the pad. it will be (ai.shion (.’loud. / personally feel it is the lx*st carpet 
cushion on tlie market today, not only for feel, but for getting a good iob in and <lown 
proix'rb and quiekb’. Not to mention the savings in time and dollars. So thanks.

\'cry truly s’cnirs./ .

James D, Pratt
J.AMES CARPET SERVICE. San Mattn). California Circle No. 26 on product card facing P. 172

AErnie,
I’ll listen to anyone who can show me how I can do a better job. 

a faster job. and save money in the process.

□ Please send complete information.
□ Please send me samples too.

fVe Ve a brsnd new four color brochure that lays out the entire 
Cushion Cloud story... briefly. Send for your free copy today.

CUSHION CLOUD NAME-----------------

ORGANIZATION .

TITLE-----------------

ADDRESS---------
^TY

CUSHION

CLOUD 3025 East Victoria Street 
Compton, California 90224 
(213) 636-3254

-TEL. #-
ZIP CODESTATE

9*EC rx-c*L>FO«H CORr of HHER'O

powrooms located at; BOISE, Ida. — 5023 Goge Street • CHICAGO, 111. — Werchandiie Mart (#13173) • DALLAS, Tex. — Dollas Trade Marl (#3228)
I • DENVER, Colo. - Merchandise Mart (#2295) • LOS ANGELES. Colit. - Home Furn. Marl (#324) • NEW YORK, N.Y. - 295 5th Avenue [2nd Floor)

---------- _ ... c...* ,4*-»«ow SBATTIP _ PaciUc NW Furn. Marl (#607)



c5airmasfer^

200 East 146th Street ♦ New York, New York 10451

BANQUETTES BOOTHS BARS STOOLS

Circle No. 27 on product card facing P. 172
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VALLEY THE DOLLS 
BUT IT’S GOT SOME PRETTY HOT STUFF 

ON PAGE 5-AND IT’S FREE
It's called "A Guide To Fabric Finishing. 
Flameproofing and Service" and while it 
may not be the kind of book to curl up 
in bed with on a rainy night, it could 
save you money and aggravation.
For one thing, you’ll find the answers to 
the most-often-asked questions about 
flameproofing. You’ll also find complete 
descriptions of all finishes and flame- 
proofing agents offered by K-H. along

with our low prices. You’ll learn about 
our complete range of unique services 
designed to make your job easier, more 
productive. And special local, state and 
government regulations and other per­
tinent information no specifier of flame­
proofing or finishing can afford to be 
without.
Don't wait for the movie. Mall the coupon 
for your copy now!

r
copies of II Please send me 

I “A Guide To Fabric Finishing, Flame- I 
I proofing and Service.’ I understand I 
I there is no cost or obligation. *
I NAME__________

COMPANY_____
TITLE___________

I ADDRESS______

I CITY____________
I STATE AND ZIP.

I I
I I
I I

I
I
I

L J
h PERMA-DRY DIVISION of 

KIESLING-HESS FINISHING COMPANY, INC.
Custom finishers to the decorative trade; Flameproofing, Scotchgard*, Ze Pel*', FAB-BAC Fabric Backing 
519 West 38th Street. New York, N.Y. • 1011 Wood Street. Philadelphia. Pa. • 1714 Euclid Street. Santa Monica, Calif.

®Du Pont Tiademark *a 3-M Product

Member



CONTRACT NEWS
Stauffer
vinyl
wallcoverings 
are in

Donald Kknneth Busch, AIA, has opened a space 
planninjr and architecture otfice at 150 Broadway. New 
York City.

OziTE Core., has leased half of the seventh floor of the 
Exhibitor Building in Chicago for its new computer 
center. The newly acquired 7,200 square foot space is 
across the street from the corporation offices in the 
Chicago Merchandise Mart.

MacKerkr Walker Graham. Inc., manufacturers' 
agent, has opened a contract furnishing showroom in 
Atlanta, Ga.

Celane.se Corp., has announced plans for expansion of 
its Fibers Technical Center in Charlotte, X.C. The 
addition will provide 39.000-square-feet of laboratory 
space and 17.000-square-feet of administrative offices.

Dow Badische Co., ha.s announced plans to con.striict 
a 29,370-.s<jLiare foot addition to its corporate head­
quarters in Williamsburg, Va. The addition will pro­
vide office space for 120 employee.s plus conference and 
presentation facilities.

Synthetic Yarns Corp., an affiliate of Dalton Car­
pet Industries, Inc., Dalton. Ga„ has begun produc­
tion in its new spinning plant. The new facility has 
a capacity of more than 3.5 million pounds annually.

Tired of thn slandiird window 
treatments? Looking for a 
change in standard partitions? 
T&S Decorative Chain pro­
duces unusual and striking 
effects, needs no cleaning, is 
both durable and fireproof. It 
permits heat circulation and 
fresh-air ventilation while 
providing desired privacy 
when used for either translu­
cent window covering or room

what’s new?The Emigrant 
Savings Bank

for windows... 
for partitions... 

for wall decor... 
the answer is T & S 

Decorative ChainNew Pueblo, in our Permon* line, was 
chosen for Emigrant's new branch in mid­
town New York.

In white, textured in simple "stucco", 
Pueblo adds a casual, contemporary note. 
It's as functional as it is beautiful. Like 
all Stauffer vinyl wallcoverings, it offers 
long service life, with high resistance to 
wear, stains and fading. Easy cleaning . .. 
just wipe with a sudsy sponge.

See our vinyl wallcoverings at our show­
room, D&D Building, 979 Third Avenue, 
New York City. Or at the Chicago Mer­
chandise Mart, Or write to Stauffer Chemi­
cal Company, Wallcovering Sales, at the 
New York address.

!l, 'I
^'Jfoooooooool

Emigrant Savings Bank, 711 Third Avenue. 
New York, N.Y. Interior Designer: Shaw 
Walker.

dividing. Gives an air of spa­
ciousness while meeting all 
pertinent functional qualifi­
cations of design and deco­
rating. and is a perfect 
complement to unusual light­
ing, Available in solid brass, 
brass plated and lacquered 
steel, and anodized aluminum.

permon fabron 
detron vincoVinyl Wallcoverings

THE TURNER & SEYMOUR MFC. CO.Write:

Tornngcon, Connecticut 06790 

Circle No. 30 on product card facing P. 172Circle No. 29 on product card facing P. 172
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Tartan-crad-•.frU

is a horse
of a Different

color
3M's new Tartan-Clad Brand Vinyl Veneer is off and run­
ning. As a remarkable cover-all for just about everything. 
Even a horse? Possible. The opportunities for fresh ideas 
are endless. Right now, some highly resourceful furniture 
manufacturers are proving the styling versatility of the 
Tartan-Clad system ... (it can be wrapped, vacuum- 
formed, applied over a variety of substrates). What's 
more, the natural warmth and richness remain perma­

nently undefeated by spills, spots, scratches or heat. . . 
with no reimishingik ev^r. Like to explore Tartan-Clad 
ideas of your own? Write Howard Miller, 3M Company, 
3M Center, St. Paul, Minn. 5510K-

3!l! Tartan-CladB • « 0VINYL VENEER



CONTRACT NEWS

Warren Platner has announced the move of his 
architecture, design, and interior design practice to 
31 State Street, North Haven, Conn.

The Patchogue Plymouth Co., manufacturer of syn­
thetic carpet backing, has announced the opening of 
new executive headquarters at 550 Interstate North 
in Atlanta, Ga. The firm will maintain a New York 
office newly located at 555 Fifth Ave.

Mohasco Industries, Inc. announced the formation 
of contract sales departments within its furniture 
subsidiaries. The departments will operate from the' 
individual manufacturing facilities of the Basic-Witz, 
Futorian, and Chromecraft subsidiaries. Offices in the 
Chicago Merchandise Mart will be closed in the near 
future.

PATCRAI'T Mills has amumnced that construction has 
begun on an expansion to the firm’.s present building 
on Industrial Klvd. in Dalton, Ga. The new building, 
which will connect to the pre.sent one, will triple the 
size of the Patcraft operations.

Finesse Originals, manufacturer of dimensional 
sculpture and etchcraft designs, has moved to larger 
quarters at 42-03 35 St., Long Island City. New York.

by
GERDAU

BRILLIANT
OVHRSCALEl)

MED.ALS OF HONOR
From 12" to 36" Diameter

PRESI-NTRI) IN N0VE;M»ER NK\\ ’IORK IlOTEl. SHOW

Jo Mead Designs Writ* for Catalog 'C
ESTABUSHED 1872 • IMPORTERS • EXPORTERS

THE OTTO GERDAU CO.
192 Lexington Avenue * New York, N. Y. 10016 
HIGH POINT • CHICAGO17 N. ELIZABETH ST., CHICAGO. ILL. 60607
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THE BUFFET THAT CONVERTS TO A TABLE... 
THE TABLE THAT CONVERTS TO A BUFFET- 
BEAUTIFUL!taffeft'75

r. \

Anybody can make furniture that converts to something 
else. But when it saves space doing it —that's news! And 
new Taffef 75 is some of the best news in a long time. 
Applications are as unlimited as the imagination. It's a 
striking enhancement to a multitude of settings. Change­
over is fast and simple. Basic construction is sturdy birch 
with velvet smooth woodgrain finish. Rigid support is 
provided by strong tubular steel frames. More information 
is easy to come by. Send us a note on your letterhead.

I
INTERNATIONAL SPECIAL PRODUCTS

A Division o! SICO. tnc

7S2S CahiN Road. Miiuuapolis Minnesota 5S43b ■ 612-941 1700 
Uanufacturod in the USA under exelueive license of Later MP 

PATENTS PENDING



PEOPLE

H. Chambers Co., Baltimore, Md., interior and indus­
trial design firm, has announced several appointments 
to the firm’s newly opened Washington office. Ethel 
Litman has been named senior designer and George 
Bulger a staff designer. In addition H. Chambers Co. 
has appointed Gary M. Whitehair assistant secretary- 
assistant treasurer of the Baltimore firm.

Marvin Stein, space architectural technologist, has 
been named vice president of the Los Angeles plan­
ning design firm of Latt, Jackson & Associates.

Gallic Design Studio, Inc. of New York has an­
nounced the appointment of Gustaaf L. Thies as 
director of design.

Edward R. “Ned" Jones has joined the Los Angeles 
architectural firm of Charles Luckman Associates as 
executive architect.

John F. Cornforth has been appointed general sales 
manager of Baylis Industries. Roselle. N.J.

The Armstrong Cork Co. Product Center in New York 
City has announced the promotion of Anita C. Welch. 
resident interior designer, to the position of architec- 
tural/builder/contraetor marketing representative in 
the Floor Division District Sales Office in New York.

Edward Freedman has been named president and 
director of O. N. Jones Co., Dalton, Ga., rug and 
carpet manufacturer.

Leonard R. Rose has been named vice president in 
charge of marketing for Brickel Associates Inc., New 
York manufacturer and distributor of Ward Bennett 
Designs for executive office furniture.

Heywood-Wakefield, Gardner, Mass., furniture manu­
facturer, has appointed Howard W. Hauger as gen­
eral sales manager.

William H. Petersen has been named general .sales 
and marketing manager for the 3M Co. Chemical Divi­
sion, St. Paul, Minn.

Helikon Furniture Co., Inc., New York, has announced 
the appointment of Stephen Schwartz as National 
Sales Manager.

Kentile Floors, Inc., Brooklyn N.Y., has announced the 
appointment of Clifford Christenson, assistant gen­
eral sales manager and Elliot Schneier, contract 
sales manager.

David F. Conley has joined the Marble/Imperial Fur­
niture Co., New York, a division of Dictaphone Corp„ 
as vice president in charge of sales.

Rene Carrillo has been appointed vice president for 
marketing of the Buffalo furniture manufacturing 
firm, Kittinger Co.. Inc.Circle No, 35 on product card facing P. 172
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soMEThiiNq For jUe oIiviec pERiod

(c'iRCA 6tIi CENTURy B.C.)
rhis is our #287 chair and #5868 table. They go great with 
giant Olmec heads. They also look fine with things 
2,5(KJ years newer, That's part of a Metropolitan’s beauty.
It's as comfortable with the past as it is with today.

For your catalog of ageless designs in upholstered furniture 
and occasional tables, send your letterhead request to 
Metropolitan Furniture Corporation. 956 Linden Avenue,
South San Francisco, California 94080.

METROPOLITAN
tMPORTED FROM SAN FRANCISCO

Showfftoms:
SAN FRANCISCO, The Ice Houie; LOS ANGELES, 88; 5 Beverly SIvd : DALLAS, 500 Deewative Centcer; CHICAGO, 621 M#rchen(}(»e Mar!; NEW YORK, 232 E. 59th Si.: PARIS. Pom Cafe9495; SEATTLE. 3 661 E, Olive Way



October 28-November 1. Business 
Equipment Manufacturers Associ­
ation. Annual Exposition and Con­
ference. International Amphithe­
atre. Chicago.

December 5-7. American Hotel & 
Motel Association Annual Conven­
tion. Denver, Colo.

CALENDAR
196S

October 14-18. 21st Annual Casual 
Furniture Market. American Fur­
niture Mart and Merchandise Mart, 
Chicago.

October 18-2.5. Southern Furniture 
Market. High Point, N.C.

1969

January 5-11. International Furnish­
ings Market, American Furniture 
Mart and Merchandise Mart, 
Chicago.

October 28-November 1. Outdoor and 
Casual Furniture Market. Various 
showrooms. New York City.

October 31-November 3.—NOPA An­
nual Convention. Americana Hotel, 
X.Y. Hilton. Coliseum. New York 
City.

January 12-15. Northwest Furnish­
ings Market. Northwest Home 
Furnishings Mart Seattle.

October 24-25. National Association 
of Store Fixture Mfrs. Annual Fall 
Meeting. Bermuda.

October 28-30. 2nd National Interior 
Design Show. Queen Elizabeth 
Building. Toronto. Canada.

January 12-16. New York Lamp & 
Furnishings Show. Coliseum. New 
York City.

November 11-14. National Hotel & 
Motel Exposition. New York Coli­
seum. New York City.

January 12-17. New York Furniture 
Market. Various showrooms. New 
York City.

January 12-17. Furnishings Market. 
Dallas Market Center. Dallas. Tex.

January 13-17. Furnishings Market 
Atlanta Merchandise Mart, At­
lanta, Ga,

January 19-24. Winter Furnishings 
Market Los Angeles Home Fur­
nishings Mart. Los Angeles.

January 20-24. High Point Furni­
ture Market High Point N.C.

January 27-31. Western Furnishings 
Market. Western Merchandise Mart 
and International Market Center, 
San Francisco.

February 15-19. American Associa­
tion of School Administrators Ex­
hibition and Annual Conference. 
Atlantic City. N.J.

February 23-28. New York Gift 
Show. Park Sheraton Hotel and 
Coliseum. New York City.

March 23-27. Jamestown Furniture 
Market. .Jamestown, N.Y.

May National Restaurant- 
Hotel-Motel Convention & Expo.si- 
tion. International Amphitheatre, 
Chicago.

26-29.

September 8-10. Contract ’69. Na­
tional Contract Show & Convention, 
sponsored by CONTRACT Magazine. 
New York Coliseum, New York City. 
For details contact: Mr. Jerome
Brown. National Expositions Co., 
14 W. 40 St.. New York. N.Y. 
10018. 212 564-8714.
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Harry Slader will come hack 
again and again for a good 
nights sleep. f.





His room has to be a cut above
Face it. You have to do something special for Harry if you expect him
to remember you the next time he’s in town. Good furniture, for
instance. The impression it makes may be just the thing that’ll remind
[lim to make his next reserv^ation with you. Simmons knows how
to style the kind of furniture that invites Harry back.

And it’ll look just as good the next time Harry sees it. Even if the
last guy dragged his suitcase across the dresser. Or left a lighted cigar

the desk. Or spilled a beer on the table. Simmons’ tough melamineon
plastic laminate surfaces are stubborn about things like that.

Want Harry to remember you ? Call your Simmons man. He knows
what you’re up against

$1 SIMMONS

There’s more to Simmons than mattresses.

f-’ - X

Vi





hould give him a feeliiij ĉr

some hotels, the lobby is where you have to be to find the bar. In 
icrs, it’s the focal point of the entire hotel. A livable lobby is good 
guys like Harry. He buttonholes customers wherever he can.

nmons helps you set the stage—whether it’s a leathery corner for 
ious business or just a bright spot where folks can get acquainted, 
ir upholstered furniture can match any mood you have in mind.

d you probably want a little extra in comfort if your guests are 
ng first class. Simmons gives it to you \vith Comfortorc®: the special There’s more to Simmons than mattresses.

y our seats are built to respond to people.

"ou figure your lobby is as important as your rooms, have your
nmons man give you the details.

SIMMONS





hould look like you know 
our business. Harry'S a bus\- man. He does a lot of things, but has even more done 

(or him. Like arranging for meeting rooms or catering or maybe even 
a surprise vacation for his wife (because he likes your place so well). 
When you think about it, your front office is a pretty important place 
to Harry.

So consider Simmons’ broad range of office furniture styles, colors 
and finishes. Then take a look at your own desk. What would 
Harry think ?

$1 SIMMONS



\W11 liel]) you 
]jring Harry 
back.

When it comes to furniture, we know what it takes to make Harry- 
happy enough to come back. It takes style. Style in every nook 
and cranny he’s likely to see. And comfort. Everywhere.

Even though we specialize in people comfort, we know that hard­
core durability is important, too. So king-size Beautyrest^mat- 
tresses for hotels and motels arc built and tested for the kind of 
^vear they’ll get from weary travelers.

Then there’s our upholstered furniture \\ ith Comfortorc seating. 
Lets a guest sit according to his weight without dumping the guy 
beside him, but it helps frames and cushions last longer, too.

We lake the hardest, sturdiest woods and fit 'em together tight to

make room and lobby furniture. Dovetail joints, forced fittings and 
all. No puny nails. Then we rover furniture with lieavy vinyls or 
tough Vcctra'fabrics.

And when it comes to working surfaces like tables, dressers and 
desks, we armor them with melamine plastic laminates that com­
bine texture and toughness.

But can you afTord to let your guests go first class? Sure. It's an 
investment we make ea.sy by offering extended term or leasing 
plans through our American Accc])tance Program.

Call your Simmons man and see all the altcrnathes you have.

$1 SIMMONSFor further information, contact John McEnaney. 
Box M, 1S70 Merchandise Mart, Chicago, III. 60654

COHlffUCt DIVISION • MEIICHANOlSe • CHICAQD ILL $DAS4



Brunswick 
looks good 
at lunch...

...and at breakfast, dinner, 
coffee break time. too.
Whatever your food service 
needs. Brunswick will help 
create a more colorful, more 
comfortable environment.
We offer a tasty selection of 
good-looking, good-sitting 
seating. Now that you’ve seen 
an appetizer, may we send you a 
complete menu? Write today.

BRUnSUUICKBRUNSWICK CORPORATION/Contract Furniture/260S East Kiigore Road/Kalamazoo, Michigan 49003

Circle No. 37 on product card facing P. 172

r Ciicle No. 36 on product card 49





TO SEE THE BAY, NOT THE BLINDS.

LEVOLOR LETS THEM.

THOSE AREVENETIAN BLINDS ON THEWINDOWS.

YOU CANT QUITE MAKE THEM OUT?

NEITHER CAN THE PATRONS. AND THAT’S
THE WHOLE IDEA.

FOR THE VIEW FROM THE “TOP OF THE MARK
-FAMED SAN FRANCISCO RESTAURANT
ATOP THE MARK HOPKINS-IS SPECTACULAR.

AND, TO PRESERVE IT. MANAGEMENT
DEMANDED LEVOLOR’S CAREFULLY
ENGINEERED DISAPPEARING ACT: THE NARROW,
1-INCH-WIDE SLATS AND NEARLY INVISIBLE
POLYESTER LADDERS OF RIVIERA BLINDS.

YOU CANT SEE THE LADDERS?

NEVER MIND. JUST ENJOY THE SCENERY.

LEVOLOR RIVIERA VENETIAN BLINDS
FOR MORE DETAILS, WRITE LEVOLOR LORENTZEN, INC..
717 MONROE STREET. HOBOKEN. NEW JERSEY 07030.



Contract carpet does not 
haue to be dull

“Escoral”, 100% Acrilan'^ acrylic pile Wilton 
features a Spanish grillwork design over a

richly woven moresque ground.

Presented as the first print in Hardwick’s Mediterranean collection, 
Escoral captures the feeling of old world Spanish influence. The 
moresque which gives a three-dimensional shad­

ing to its background color is 
tightly packed to add distinc­

tive elegance and durability!

Example: take
HARDWICK’S Escoral
100°lo Acrilan'Acrylic Pile Available in a choice of Ma- 

deria red, Espanol blue, Spanish gold and Vineyard green, 
all with black grillwork. In stock in 12 foot widths.

acrylic fiber by

Monsanto
Write for free color literature on Hardwick's in stock contract carpet lines.

HARDWICK & MAGEE COMPANY ... the compact mill 
Lehigh Ave. at 7th St., Phila., Pa. 19133 □ Chicago □ Dallas □ Denver □ Detroit □ Louisville o New York □ San Francisco a Los Angeles

Circle No. 39 on product card facing P. 172
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500 watts of dimmer controlled illumination on a grand scale; 19" cube x 70" high. Zippered, washable stretch fabric shade' 
is a patent pending design innovation by Paul May4n. 28 page floor lamp catalog available on request —to the trade only

L‘,



When Sara Smith, AID., 
specified 685 folding tables for the 
multi-million dollar 
New Orleans 
Riveigate
she had to be right.

• • •

Sara Smith recalls it this way:
“Heraenway’s Contract Fumi^rs of New Orleans, 

working with the Rivergate’s arcWtects, was given the interior 
design assignment for this new, international exhibition hall.
It was my responsibility to prepare furniture 
specifications for public bidding.”

With frequent banquets, business meetings and 
conventions anticipated, the folding tables had to be 
re^y rugged. So NOss Smith specified 
a table that would stand rough treatment. Was easy to 
handle. Came in many sizes, shapes and finishes.

Howe met ail specifications and was 
the successful bidder.

In the hands of talented professionals like 
Sara Smith, Howe folding tables provide the answer 
to all sorts of multi-purpose area 
furnishings problems. Get our catalog and see.
Who knows? Howe tables may be just what 
your next job calls for.

FOLDING FURNITURE. INC., .%0 LEXINGTON AVE., NEW YORK. N.Y. H« 17

purchased by 
people paid to know 
the difference

Avergate's architects; Ctftis & 0ms. EdwEd a Siversiiin & Assoc.. Mathes. Ser^nan & A^.



TWIST UP FROM 19 TO 29 INCHES.
A quarter twist of the top allows the top to 

be raised or adjusted to any level from 
cocktail to dining height. Unique column 

construction* locks top at height selected.
•available withRound and square tops 

patented CHF Rockedges
Another outstanding design innovation—from CHF

* Patented

CHICAGO HARDWARE FOUNDRY COMPANY. NORTH CHICAGO, l!-U. 60064 • 312/689-3770

Circle No. 41 on product card facing P. 172
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WHO IN HIS RIGHT MIND WOULD PUT HIS CHEF ON A CARPET?

durably dense than even before, and it's easy to see why 
you'll find Barwick carpets of Acrilan practically every­
where you go—in schools, cafeterias, locker rooms, 
hotels, office buildings, industrial plants, and even in 
outdoor installations.

It's innovations like these that have made Barwick the 
industry leader in not quite 20 years in business. With 
more carpets, in more colors, patterns, and textures to 
choose from than anybody. Maybe it's time you talked 
to Barwick about putting your employees on the carpet.

It's being done. The old ideas about spills and treating 
carpets like fragile flowers are out of date. Carpet today 
can go anywhere. With little worry about maintenance 
yet all the extras only a carpeted floor can give. It's 
quieter. Reduces breakage and slippage. It's easier on 
feet and legs. Boosts morale. And it's just plain beautiful.

Take the carpets we make of Acrilan® acrylic fiber. 

Barwick Milts was among the first to use man-made 
fibers such as Acrilan because of their superior resil­
iency, tow absorption of soil and moisture, and styling 
[possibilities. Combine these advantages with our own 
more recently developed process for tufting carpet more E.T.BARWICK MILLSJNC./ ChamMee. Georgia



Soft lights. Flickering candles.Muted colors.
Exotic wall hangings. Plush carpets. And cheap glassware?

Anyone can see the difference between just a woter gloss and a 
fine hand blown Lenox Crystal goblet. For one thing, beveroges 
actually taste better in crystal. And look better. Lenox Crystal is 
diamond clear with a brilliant sparkle that can't be washed away.

Lenox comes in a variety of surface optic designs from rib to 
diamond, smooth or textured. They can be custom blown to any 
desired thickness—elegantly thin for goblets and wine glasses, 
pleasingly heavier for barware. Choose from our extensive stock 
line —with low minimum order and re-order and prompt delivery. 
Or custom design your own shape and style in Lenox Crystal. After 
all, you custom designed practically everything else.

Why let hours of creative energy go to waste just because you 
didn't carry your decorating scheme down to the last cordial glass.

Lenox Crystal
Lenox Incorporated, Commercial Division,Trenton, N.J. 0860S

Circle No, 44 on product card facing P. 172
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Finishes and fabrics that
dramatically extend your resources for designing 

contemporary office environments.

strong purple, bright bittersweet and 
vibrant red. The total environment achieved 
with Chromattecs is one of understated 
elegance.. .one that can be tailored to your 
clients’ individual preferences. Visit 
one of our showrooms soon and see how 
Chromattecs open new designing possibilities 
to you. Or, we'll send a representative 
to see you or mail complete information.
Just write DepartmentK.Steelcase Inc.,
Grand Rapids, Michigan. Los Angeles, Calif.; 
Canadian Steelcase Co.. Ltd., Ontario.

Chromattecs can help you create a whole 
new look. More versatile than wood or the 
usual metal finishes, Chromattecs blend subtly 
with their environment. Ember Chrome, 
for instance, softly reflects its surrounding 
colors. And unique new Matte Textured 
acrylics have a warmth that lends a pleasantly 
soft look and feel to panel and drawer 
surfaces. Chromattec fabrics are special, too. 
In a wide choice from manly tweeds to 
smooth textures. And in a palette of colors 
from richly muted earth tones to a

(MtCAOO • lOi 
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H*RRISON-CMIl.HDWeE ACADEMY, 'EYMnUB, TENN.nUST NATIONAL BANK, WESTMINSTER, COLO,"

When you get right down to
installations, Patcraft has the answer
for your wall-to-wall problems. Two
special constructions.. .Torque and
Royal Torque. Carpets so rich looking
you can easily imagine them beneath
aThunderbird.

So tough even a run on a bank
won't faze them. So smartly designed
they lend themselves to a school
library. Carpets of Creslan acrylic
fiber stifle sound, come clean with
dally vacuumings and retain their
color-fresh look for years.

And Creslan is remarkably
resilient. Bounces back Into shape
even after a car exerts thousands of
pounds of pressure on it.

But no matter what your floor
covering needs are, turn to Patcraft 
for carpets that cover a lot of ground.

::r
Creslan is a product of

American Cyanamid Company 
New York.

O'MEARA FORD CENTER, DENVER COLO. C VA fVA A# 1 J>

Can a carpet that’s luxurious 
enough for an auto showroom 
withstand the traffic in a bank 
and still look right in 
a school libraiy?

l Patcraft Mills, Inc., Commercial Carpet Division,
; 295 Fifth Avenue, New York, N.Y. 10016

S Gentlemen: Please send me specifications and samples of Torque 
I and Royal Torque commercial carpeting.
• Type of installation:___
• Approximate yardage;-
S NAME. .TITLE

; ADDRESS

CITY, STATE. ZIP.
•interior DESIONEBS-CLAUS MEFFNER ASSOCIATES, INC., DENVER, COLO.
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The
Patient
Carpet
Get a professional
opinion. Ask your favorite
veterinarian about carpets
of HERCULON* olefin fiber.
Soilage stays at near­
surface level. Moisture,
stains and dirt are treated
with endless, smiling
patience, even in a vef s
waiting room. Easier-than
normal maintenance cleans
them up—beautifully. To
find out why this new breed
of carpet is winning best of
show contact: Fibers
Merchandising, Hercules
Incorporated, Wilmington,
Delaware 19899.





If you’ve seen our 
genon contract 
wall covering collection 
you've only seen 
half the picture.

/

General Ire makes 
Boltaflex Vinelle. 
contract upholstery too!
With Genon vinyl wall covering and Vinelle vinyl upholstery, General 
Tire offers the professional designer the largest selection of textures, 
colors ond patterns available today for contract specification.
Now you can depend on one source to satisfy all your requirements 
for compatible vinyl wall covering and furniture upholstery.
Genon is 600 colors, textures and effects for walls. It meets all 
government specifications, including fire resistance. Genon is 
computer-engineered specifically for contract use.
Vinelle upholstery fabric answers your professional need for 
style, durability, comfort and low maintenance. Vinelle is available 
in dozens of combinations of colors, patterns, embossings— 
including matelasses, tweeds and brocades.
When you specify your wall covering, select a compatible 
upholstery fabric from the same source. We moke vinyls for both.. 
available immediately from The General Tire & Rubber Company, 
Contract Group, 979 Third Avenue, New York, N.Y. 10022.

Circle No. 54 on product card facing Pg. 172GENERAL
TIRE
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What kind of a nut would specify

The genius who
specifies Antron® 

Custom Wilton carpet
by Philadelphia.

You know Antron* nylon for its unique look-clean-longer properties. 
You know Philadelphia’s custom Wilton weaving service for its superb 
quality and faithful design interpretation. Now they’re together! Now 
the sky’s the limit creatively (we can reproduce the sky if you wish, 
with that delicate azure blue safe to use almost anywhere in Antron.) 
You <an place even a limited size custom order without a price premium, 
in an original design or in one from our extensive jacquard library woven 
in your coloration ... in any accepted fiber or blend.

PHILADELPHIA carpet CompanyIn contract carpets, the choice is
Sine# J046. The Quoirt)' 0/ Elegonce Underfoof

CONI8ACT DIVISION: 295 FIFTH AVE., N.Y, 10014. PHONE. 2)2.484.5730. SHOWSOOMS. CHICAGO, N.Y., PHIUDElPHiA.
Also CBAWFOBO S, THOMPSON IN ATLANTA. HIGH POINT, ST. PETERSBURG,

.wr.tj-n riAiiAS



It's Crown Tuft’s Diamond Point series . . . made 
with an exclusive Hot Melt polymer backing lamina­
tion process that locks each fiber in place more 
securely than any other process. This means that 
up to 5% more fibers stay in the carpet to provide 
longer life. Fuzzing, pilling are now history.
Hot Melt polymers are applied only on the back of 
the carpet No damaging heat Is applied to the pile. 
This not only adds longer life ... it also provides 
clearer, more wide-awake colors.

Crown Tuft’s exclusive Hot Melt polymer backing 
lamination process creates stronger carpets . . . 
provides neat, clean seams that are virtually invis­
ible, yet are stronger than any heretofore possible. 
Diamond Point's wear-resistant Zefkrome® acrylic 
fiber provides superior performance and soil resist­
ance . . . plus new multichrome effects to keep 
carpet looking new, vibrant.

DIAMOND POINT CUSTOM OPTIONS: 
Exact Yardage Program: On every contract order of 
1,000 sq. yds. or more, Crown Tuft will deliver EXACT 
YARDAGE. Buy only what you need. No penalty. 
No price premium.
Special Colorations: Crown Tuft will make any 
coloration from existing eight standard colors for 
minimum order of 250 sq. yd. with 25$ premium per 
sq. yd.
Special Widths: Crown Tuft will make any width 
from 9' to 15' for minimum order of 250 sq. yd. 
with 25( premium per sq. yd.

■“t

•owHvtet

CRO^Ny.

TUFT^
DIAMOND POINT CONTRACT DISPLAY/SPECiFICATIONS 
KIT. COMPLETE WITH CARPET SAMPLES 
AND YARN POMS, $5.00. WRITE: CONTRACT DIVISION, 
CROWN TUFT CARPET, INC.. 444 N. HAMILTON ST., 
DALTON. GEORGIA 30720

>^^EFKROME'ACRYLIC^k
ZEFKROME* IS THE REGISTERED 
TRADEMARK OF DOW BADISCHE 
COMPANY, NEW YORK CITY. ' 
FOR THEIR ACRYLIC FIBER

Atlanta/Chicago/Dallon/Oenver 
Los Angeles / New York 
San Francisco/Seatlle
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Good taste 
is International 

at the
Dallas Athletic 

Club.

Gracious surroundings, unsurpassed service, and
sumptuous buffets are a tradition in the handsome

“Royal Room’’ of the Dallas Athletic Club. And the
beautifully prepared food is enhanced by beautiful

tableware... from International.

Falmouth Cromwell

Vintage Is the
International pattern

The International 
Silver Company

chosen to grace the Greciantables in the Royal Room.
It was recommended and

supplied by Dallas iiFountain and Fixture
Hotel Division, Menden, Conn. Makers of 
the most complete line of silverplate and 
stainless steel, flatware and holloware.

Company, a Certified 
International Silver 

Dealer.



Now, Ozite Carpet Tiles!
Soft, warm,quiet...no waxing, no polishing!

Save on maintenance. Ozite Car- Easy to install. Ozite adhesives do Use your imagination. Tiles come 
pet Tiles are more than attractive, the job in a jiffy. Tiles are easy to in a full range of colors. All colors

cut with a knife or scissors. Can be also come in broadloom widths, 
installed in sections, Damaged tiles Create check patterns or wild de­
can be easily replaced by main- signs. Run tiles from the floor up 
tenance people. Ozite Carpet Tiles the wall. Combine with broadloom 
are ideal for hotels, motels, schools, 
stores, hospitals—all residential 
and commercial installations. They 
provide softness, warmth and 
acoustical value hard-surface tile 
can't give.

They're downright practical. End 
costly waxing, buffing, wax-strip­
ping. (One car dealer reports show­
room maintenance savings paid for 
his carpet in 8 monthsi) Tiles are 
12" squares with built-in rubber 
back. Made of stain-resistant, color- 
fast Vectra fiber. Dense, firm sur­
face resists soiling. Not affected 
by mildew. Easy to vacuum clean.

widths. Possibilities are unlimited. 
Get the benefits of a soft floor cover­
ing, as well as the design and 
installation advantages of tile. See 
your Ozite Dealer for Ozite Carpet 
Tiles made with Vectra fiber!

^ O^ite CAR PET TILES made ^v/tA7Vectra:
\. nmimii

Olefin fiber

Ozite* Is the registered trademark of the Ozite Corporation, Merchandise Mart. Chicago, Illinois
Vectra* olefin fiber is manufactured by Enjay Fibers and Lammates Company. Odenton. Maryland, a division of Enjay Chemical Company. Eniay makes fiber, rwt carpets.

Circle No. 59 on product card facing Pg. 172
Circle No. 60 on product card -i70



Harvey Probber introduces the Kill 
Collection.

Now on view at the D&D Building, 
979 Third Avenue, New York City 
and 638 Merchandise Mart, Chicago.

Beautifully crafted in steel, leather, 
fiberglas and hand woven woolens, it 
encompasses a wide range of seating, 
from office chairs to luxurious arm 
chairs and sofas. It is undoubtedly 
among the finest furniture In its idiom 
to be found anywhere.

Designed in the Bauhaus tradition by 
architects, Kastholm and Fabricius, 
this superb furniture was first shown 
at the international Fair In Cologne, 
attracting world wide attention. Catalog available:

Harvey Probber Inc., Department FK, 
Fall River, Massachusetts 02722.

The Kill 
Collection

i
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HOW GRAPHICS COMMUNICATE 
I BSaOW ROT flO R3TT3a ROT

THE SUCCESS OR FAILURE OF ARCHITECTURAL GRAPHICS HANGS 

ON A THOROUGH UNDERSTANDING OF THE BASIC VISUAL ELEMENTS 

THAT COMMUNICATE INFORMATION^INFRA, ALPHA, PARA SIGNALS

When people are in a building, particularly for the first time, they 
need information in the form of direction and identification. The 
communication of such information is the task of architectural 
graphics, a design activity that has come into being as a full- 
fledged. legitimate specialty.

As a design function serving architecture and, thus, interiors, it 
ha.s developed its own disciplines- ■omplete with its own standards, 
manneri.sms. and even taboos. It reflects not only the new attitudes 
and esthetic of wo»r architecture and interiors, but it also reflects 
the influence of new thinking in layout and typographic design in 
print graphics.

Things are moving fast today and architectural graphics are no 
exception. Such progress has been made that all but a very few. 
architects and inter!' r designers would be well advised to admit 
their ow’n incompetence in graphics, as they do in structural engi­
neering and acoustics. Today, no building of any real rank is planned 
without the services of an architectural graphics designer.

Because of the fantastic increase in global communication in our 
time, all our accomplishments are measured by international stand­
ards. as never before. Architecture, far from being an exception to 
this, is rather a prime example. And a building’s graphics now 
constitute one additional score on which that building will be judged. 
By their very nature, architectural graphics are highly visible.

t

Graphics was a folk art

The time-honored approach, until fairly recently, was to call in a 
craftsman from the sign fabricator’s shop and give him some gen­
eral idea of what the architect or interior designer had in mind. 
The craftsman, practicing what was really a foik art, proceeded to 
express his own taste in solving the problem. The result, by today’s

By CRAWFORD DUNN



GRAPHICS: "Folk signs get the job done by concentrating upon the content and to

sophisticated standards, was like that 
of a building with neither architect 
nor interior designer. Such crafts­
men. by definition, were operating in 
accordance with execution techniques 
and process, not design principles.

Now, the machine esthetic is upon 
us, however, and the hand-painted, 
home-made look of the old kind of 
graphics in an otherwise good build­
ing is as ridiculous as wearing sneak­
ers with a business suit. As a matter 
of fact, one does not have to look far 
to come to the conclusion that the 
folk-art sign makers are directly re­
sponsible for a great deal of the ugli­
ness of man-made America—indoors 
and outdoors (see frontispiece).

Since architectural graphics are to 
be judged by international standards 
in today’s shrunken world, it seems 
(tbvious that they should be designed 
originally in accordance with inter­
national .standards. In order to ap­
preciate such criteria, it is desirable 
to analyze graphics in terms of com­
munication. which is, after all, the 
whole point of all graphics.

letters and apply them in some ar­
rangement on a wall or on a door. 
Again, the letters "e,” "x,” “i.” and 
”t” will serve the purpose of com­
municating the concept of indicating 
a passageway that leads out of the 
space in which the letters are dis­
played. The mere transmission of such 
a message is, of itself, a simple task, 
easy to accomplish, a task whereby 
the alphasignal will have been com­
municated.

First point of art hiieclunil firnphics, parlit ulnrly 
on exteriors, is to provide appropriate contrast 
with the immediate environment to ullravt alien- 
lion. The architerlural situation at the entrance 
to this parkinft ftara^e afforded an excellent op­
portunity for this uni/jue solution. Since mu- 
niciftal codes forbade a projectinf: siyin. this de­
vice proved highly effective. Its legend can be 
seen from some distance, signaling drivers safe­
ly in advance of their arrival at the door.

Signs are graffiti of commerce
In vernacular situations, such as a 
sidewalk grocery market, people every­
day resort to vernacular means to 
convey alphasignal. Any means at 
hand w'ill suffice to transmit content, 
whether hand-lettered placards or 
white paint on a glass storefront. 
Such mean.s serve everywhere a.s the 
(jraffiti of commerce, graphics sent 
and received at a folk level. In the 
vernacular context, these messages, 
speaking with provincial accents as 
it were—sometimes with mis-spelling 
—can have a charm of their own. 
They are relaxed, carefree, undiscip­
lined, unbuttoned, extroverted, in 
their harmlessly aggre.ssive way. 
From Farmers Market in Los Angeles 
to Fulton Street Fish Market in Xew 
York, they get the job done by con­
centrating upon the content and to 
hell w’ith form.

But these graphics are transmitting 
something besides alphasignal. It is 
the parasignal that they are sending 
out which causes us to smile toler­
antly. By ignoring the more formal 
rules of form, such graphics do not 
eliminate form, but merely create a 
different kind of informal form. This 
brings us to an important point about 
graphic communication: form com- 
nuinicafe.t a cotitrnt of its own. Thu.s, 
since it is patently impossible to 
transmit hard data without accom­
panying soft data, content without 
form, alphasignal without parasignal. 
the task of architectural graphics con­
sists of controlling all parts of the 
transmission. It goes without saying 
that the subject of good architectural 
graphic design is here considered sali­
ent only in relation to good architec­
ture and good interiors. Even the 
best graphic design can do little or 
nothing for bad buildings and bad 
interiors.

There are obvious criteria for de- 
veloning and judging the alphasignal

Ignoring form is pitfall
In the language of communication 
theory, every message to be trans­
mitted by whatever mean.s is called 
“signal.” Unfortunately, however, sig­
nal is generally thought of as consist­
ing only of the content of the message 
and not the form. This concentration 
upon the content of graphics at the 
expense of form is, as we shall see, 
the single root cause of bad design in 
architectural graphics.

It can be helpful in understanding 
the total function of architectural 
graphics—whether exterior or interior 
—to adopt newer, more precise termi­
nology for the old concept of “signal. 
Let us say that the content of a sign, 
the hard data of graphics, is the 
alphasignal of the sign. The word 
“exit” in a sign constitutes the alpha- 
signal; this indeed is the primary, 
essential part of the message, and can 
be transmitted in any of a number of 
ways that are adequate for the con­
veying of the basic message, “exit.” 
In a strict, objective information 
sense, we can accomplish the com- 
municational task by lettering the 
word “exit” with a black felt pen in 
block letters on a piece of white card­
board. We can select a standard, off- 
the-shelf sign from a manufacturer’s 
catalog, or w’e can buy some stock

Municipal graphics need he neither dismal nor 
exlrtnugiint. This legend and symbol, formed 
of cut-out aluminum plate and «/h>av finished, 
identify the building clearly from a distance and 
provide a focal intint for civic pride.

Crawfurd Dunn, presidonl of (b'liMfnrd 
Diiiin coiioiillunls in r4ii'|iorute
d(‘sif;n, Dallas. i!> a d«‘f>iKn {C«'nerali^t. veil 
a> an interior d«-^i|;nei-. whotie projecl» have 
ranged from >*everal thoiiMiind lo one quar­
ter of ii million dollar* arrows the country.
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The more vernacular requirements 
for identification ummlly get sUghled 
or solved in a iM>rfunctory. off-the- 
shelf, or/t-of-lhe-catulog manner. Every 
nou: and then, they gel the design 
attention that they deserve, n ith happy 
results as in these examples tlefti.

CH A

A critical factor in all architectural 
graphics i.s the s;wring and po.sition- 
ing alignment of the telterforms. When 
the problem permits integral letters 
(those contained on or attached to a 
legend inineh; these factors can be 
controlled during fabrication in the 
shop. Hotvever. tcken the solution calls 
for individual letters such as these 
(nbovp>, sp<icing and alignment must 
be controlled during installation 
far more ticklish task.

-a

The completely conventional, com­
pletely legible alphasignal of this sign 
in .\ew York City (left^ merely iden­
tifies its museum. The most uncon­
ventional parasignql of the vertical, 
rotated orientation implies unequiv­
ocally that the museum is, to put it 
mildly, daringly avant garde.

7S



GRAPHICS; ' If the environment created is a period environment, the style of the 
graphics is obliged to go along v/ith the gag-

portion of graphic communication. 
They are primarily concerned with 
intelligibility—the assurance that the 
message will be received and under­
stood. In most cases creating the 
alphasignal is a simple matter of en­
coding the mes.sage into clean, simple, 
straightforward language that can be 
expected to be understood without 
likelihood of containing ambiguity or 
contradiction. While no cinch, this— 
being largely an objective task—can 
be accomplished with relatively little 
difficulty. It can be checked out by 
objective testing. If it is not always 
understood by those exposed to it. it 
can be corrected. This is the fully con­
scious part of the overall function of 
architectural graphics and, as such, 
its success or failure can be measured 
o>i a go.'no-go basis.

Form must reinforce hard data
The task of creating and judging the 
parasignal portion of architectural 
graphics is another matter. The para­
signal. the form of graphics, must not 
only reinforce and support the com­
munication of the hard data, it must 
also be appropriate to the environ­
ment on all counts. The form of archi­
tectural graphics must, first, match 
the rank of the architecture and the

interior. A manufacturing plant would 
require a different rank of formalism 
than would a bank; an office building 
would require a different rank of for­
malism than a parking garage. This 
rank dictates the choice of letter 
forms or .styles, the composition and 
size of the legend, the method of ap­
plication, the materials, textures, col­
ors, and finishes. Thus, it can be ap­
preciated that, as a general index, the 
per-square-foot cost of the architec­
ture it.self strongly commits the asso­
ciated graphics to one or another rank 
somewhere along the brctad spectrum 
of possibilities. For such reasons, 
most of the ready-made, prefabricated 
graphics are appropriate parasignally 
only to the kind of architecture that 
is itself composed of ready made, pre­
fabricated components. Similarly, a 
building of the architectural quality 
of CBS’s 51 W 52 in Manhattan thor­
oughly deserves the kind of excellent 
graphics that it has.

Second, the style of architectural 
graphics must be compatible with the 
style of the architecture and interiors. 
If the environment created Is a period 
environment—that kind of genteel 
masquerade that pretends that it is 
not really here and not really now— 
then the style of the graphics is ob­

liged to go along with the gag. If— 
on the other hand—the environment 
is one of the machine esthetic, strictly 
of the here and nr)w, the graphics 
must reflect that.

Must relate to architecture interior
Parasignal constitutes the rhetoric of 
a graphic message, the drama, the 
nonverbal elements ()f letter style, 
shapes, textures, colors, materials, 
spatial relationships. The function of 
all such secondary elements is to sup­
port, reinforce, or otherwise strengthen 
the hard-data part of the message. In 
accomplishing thi.s function, it goes 
without saying that para.signal must 
relate to the overall architectui’ul- 
interior context in such a way as to 
fulfill the overall requirements for 
graphics. Parasignal provides the 
“atmosphere” that accompanies its 
alphasignal. much in the way that a 
Shakespearian actor enhances the hard 
data—the verbal content—of Shake­
speare’s lines by the supporting inflec­
tion, elocution, and gestures of his 
delivery. Shakespeare’s alphasignal 
would suffer grievously fas it often 
has' at the hand.s of a high-school 
sophomore, and would suffer even 
more if delivered with the flat para­
signal of a telephone operator who, in

a

AUhoutili nut fsenp.rdlly ronsifirrpil .s/ir/i, 
rliwks like these tiihore itnd left) are 
actually architprfurul graphics. V.nch fiives 
the lime af day in alphasignal. Out they 
speak totally different messages in para­
signal: the clock on the left speaks an- 
achronistirally and nostalgically of tither 
years while telling the time today.

There are occasions when alphosignal ran he used primarily as 
parasignal. The Hebrew and Roman letterforms in the El .41 
■iirlines ticket agency in York City provide elegant, strong
modulation of the othenci.se flat wall surface. The parasignal 
provides the "atmosphere" that accompanies its alpha.signal. nr 
the content of the .sign. In addition, the .style of the graphics 
must relate to the style of the architecture and the interiors. 
In thi.s ra.se. the graphics and interiors are conifHitihle.

i
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Division of 
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In (III piifiip .w.sK'iii «/
xiztihh' il

iipfpssiiry first to i/ip

riisp iiilioft'i. «

pT(i/i/ii'rs for

IXprttlilvni. hi this 
sin^'/p orertill rlfsifin ilisiipliiie lot 
It I'lrfiP sthool nils </pi i.vcf/ to hike 
care of iinv fiiliire evenHuililiPs us
ivell us the kuoun ripiuls.

Evpn if the vipnrr (foes not iivt 
the mp.i.sii>,'p Iriinsniiltpff in ulfihti’ 
sitiniif here 'tliiit is. if llu- niinic 
"Curlier" meuns nolhinfi to himi. 
he fiPts un iininislukuhte impression 
of etefiunce unil exclusivity (ty 
iHPrm.'i of the purnsiitniiL

Remember
your
parldng
area

There ure ocrusions when nolhinfi less tliun ti com- 
tniinilitt'! tone uill <io. ns in this [wrkin^ gnritge siftn. 
The scale of the sifin (30 by 30 inches/, the simplicity 
unti boldness of the lenend. and the inlprior illtiminu- 
tion all say ulint they mean and mean what they say 
in idf>hasii:nal and iHiriixiiznal. It can be almost us 
danfierous to equivoente in a .si^UfllioH siirh li.i this as 
it is on un aircraft carrier.

The parusifinal of urchilertiirul ^'rif^j/»irs 
should match the idiom of their <tr<7iifpf/Hre. 
Here the bold lei:end on a porr^/iiiri-pmi/ii- 
eled panel is entirely uppropriuie to the 
cehiciilar brutalism of the interior of a 
purkiny: }iarujie.

Steps of] the elevator, the size of 
this panel shouls for the attention in imrii- 
sifinal; iiltention Afiriiip been </i"
lefiend whispers the cor/jiirrilp mirm* in alfdta- 
sifnial. To put it another mtiv. the lur^e 
Itune! creates such a zone of visual "silence' 
thill the quiet nicssase can speak without 
competition.
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GRAPHICS: "There are two parasignal idioms: competent and accurate understatement 
and theatrical, make-believe statements. /1

her occupation, deals almost totally 
with the transmission of irreducible 
hard data.

There are two basic idioms of para­
signal. The one more appropriate to 
most of today’s architecture and in­
teriors is a rather cool, impersonal, 
accentless, international idiom that 
states its hard data withtait'‘oratory,” 
with calm, .straight-faced authority— 
somewhat in the manner of news 
commentators of television-network 
caliber.

Drama of competent understatement
Whatever drama there might be in 
this idiom is the drama of competent, 
accurate understatement. Here, there 
is no posturing, no histrionics, no 
whimsey. The other parasignal idiom 
in architectui*al graphics is theatrical 
in its style and is appn)priate to those 
contexts in which the real world ha.s 
been replaced by one of make-believe: 
environments calculated to create an 
ambiance of elsewhere-and-otherwise.

Such illusionary environments are 
those deliberately and admittedly 
created for direct merchandising pur­
poses—clubs, bars, restaurants, bou­
tiques—contrived to transport the 
client, the member, the customer psy­
chologically beyond the here-and-now. 
This is an accepted idiosyncrasy in 
the American culture and—its socio­

logical implications not with.standing 
—has occasionally been brought off 
successfully. In such in.stances, the 
responsible designers seemed to keep 
both feet on the ground: in other 
words, they were aware that they 
were involved in sort of harmless 
stagecraft that wa.s not itself the 
result of hallucination.

In order to succeed in the task of 
developing a form and .style of graph­
ics for a given environment, the 
graphics designer must bring an im­
pressive array of expei’tise to bear 
on the solution. He must be know­
ledgeable about and sensitive to the 
particular architectural-environmental 
situation, typographic design, materi­
als, fabrication process, and Installa­
tion technique.s His solution, in addi­
tion to being communicationally and 
esthetically valid, must not ignore 
such pedestrian demands as durabil­
ity, maintenance, and proof against 
vandalism. In some instances, he must 
al.so provide accomm»)dations for pos­
sible revisions of legends to meet 
future needs. It goes without saying, 
too. that he must be prepared to work 
to a reasonable budget, one that is 
appropriate to the situation.

If all this Sijunds formidable, it is 
because it is formidable. Surely, every 
now and then the ta.^k can be such a 
.simple one as to lend itself to quick,

inexpensive, and easy solution at the 
hands of a competent graphic de­
signer, but when the project calls for 
a coordinated, disciplined .system of 
architectural graphics, the solution 
may not be quick, inexpensive, or 
easy.
Unconscious part of message
There can be a third kind of signal 
transmitted by architectural graph­
ics: infrasignal. Infrasignal i.s any 
involuntary, more or less unconscious 
part of the "message” that get.s trans­
mitted along with the intentional and 
con.scious alphasignal and parasignal. 
An everyday example of infrasignal is 
person’s handwriting. It is generally 
agreed that handwriting give.s some 
indication, however inexact, about 
one's personality or character. If a 
bold, aggressive man writes in a bold 
aggressive hand, his handwriting con- 
stitLite.s positive infrasignal: his
script reinforces or confirms his 
"masculinity.” If. however, his writ­
ing has a timid, delicate, and feminine 
style, that constitutes negative infra­
signal. Because the handwriting style 
is largely an unconscious—and thus, 
unguarded—expression of a person’s 
real or basic nature, we are likely to 
take it as a valid indication of the 
per.son’s inner personality.

When a negative infra.«ignal is



transmitted, that is infrasijrnal that 
unconsciously contradicts the alpha- 
sijrnaJ or parasijfnal or both, we cor­
rectly assign it a greater weight than 
the other, more conscious parts of 
the message. If we read the mes.sage. 
“I am years old, intelligent, and in 
full control of my facultie.s," vvriU.'n 
in a jerky, woblily childlike hand, what 
are we to believe?

Precisely the same kiiul of infra­
signal -positive or negative—is al­
ways transmitted along with the 
alphasignal and parasignal, and either 
siipptu*ts or undercuts to some degree 
the alphasignal or parasignal or both.

To be sure, not all infrasignal— 
ptisitive or negative—is consciously 
received and accurately decoded by 
everyone. But here is an important 
point: good architectnm} graphics arc 
those aimed at the most critical, not 
the least.

Infrasignal occur.s when the total 
effect of alphasignal and parasignal is 
not as it should be. If the parasignal 
is not appropriate to the alphasignal, 
or one or both are not appropriate to 
the rank and style of the architectural 
situation, infrasignal is being trans­
mitted.

Negative infrasigiial is any part of 
the total transmission that is incor­
rect, defective, false, contradictory nr 
otherwise unsatisfactory to the situa-

tfrii[thics lire usiti holh us uti art form iitnl imn}H‘- 
rhiingcr ul ) ork Cils's C.ltpminil Hunk \eu
)urk Trust /bottom/, u/iprr Mitten Oesipner 
Letters Co. treuled u luinnrumir murul behind 
teller counterK thul provides ulphasipnuls in the 
form oj York City {diice niimes und fiinelions- 
fHirnsipnul thul rommunieiite.s idea ihiil the city 
iinii lli«* bank are hip. dynnniir. und thunpinp: 
und inirusipnul thul says this hunk involves itself 
beyond the reulm of the voin. If indau sipn 
itihoi fi. also hr Mitten, delivers ul/thus'ptiul hard 
iriforniution und purusipnul thul suys "Iteriny Good­
man stvinp.s." Sipn 'left/ identi^es via alphu.sipnnl

>7.

HuT

• r
nhile rommimirutinp the pariisipnal idea that 
hulu ilutuer rouhl he inside in pidm-tree devor.

s'llMiKN:.



GRAPHICS; The Guggenheim Museum graphics remind us of an effefe ad for French 
perfume in a 1931 issue of Vogue."

tion which pave rise to the ifraphie 
communication in the first place. The 
ftources of negative infrasignal in 
architectural graphics are numerous; 
in order to ensure again.st the trans- 
mis.sion of .such signal, it is nece.s.sary 
to be thoroughly aware of each of 
these sources.

Lack of competence prevails
The ultimate source of negative infra­
signal is lack of competence in the 
ile.sigii and or execution of the graph­
ics; this is, of itself, invariably the 
case whenever architectural graphics 
fail. However, this everriding source 
itself i.s a direct and traceable result 
(jf any of a number of more basic fail­
ures in the unforgiving process of 
creating excellent graphics.

Running pretty close to first place 
in the list of errors that contribute 
to failure is the illusion on the 
part of many architects and interior 
designers that they are sufficiently 
skilled in the specialty of architec­
tural graphics to achieve successful 
solutions on their own. The most glar­
ing example of this is the graphics of 
Frank Lloyd Wright and most par­
ticularly in the case of the Guggmi-

heini Museum on Manhattan's Fifth 
Avenue. Nothing about the structure 
ti-ansmits more easily decoded nega­
tive infra.signal than do the exterior 
and interior graphics. The fashion- 
ability of their style was tragically 
passe long before the building was 
brought to completion. Their mind 
less, mannered “moderni.stic” look re­
minds us directly of nothing so much 
as the dead vintage of an effete adver­
tisement for French perfume in a 
1981 issue of Vogue.

There are those who claim that 
Wright thorctughly understood the 
essence of the entire age in which he 
built. As to his graphics, their infra­
signal can only be deciphered a.s posi­
tive proof that he did not even under- 
.stand the decade in which the Guggen­
heim was built.

If Wright were the only architect 
to mistakenly fancy himself compe­
tent in the design of architectural 
graphics, there would be no point in 
citing this delusion among architects 
and interior designers as a major 
source of bad graphics; such is not 
the case. Moreover, no improvement 
on this score is in sight: graphic de­
sign is hardly touched upon these

( npguliie iriiriisifirml is uny fiart oS 
ihf total transmission that is inrorrprt. 
tlefortirp. false, lonlradirtory, or olh’ 
frnis«* onsfai.</«cU»r\ (o jfit* silntUton. 
The (Jiifiiienheini Museum in Vfic 
York (Uty by Frank Lloyd U right, 
says the iiiilhor. is n glaring examide.
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jofiil point in the ('.hieoiiaJ firaphirs null rreiiles
ticket office of Della tirlines /left'. The three-
(limcn.^ional letters interplaced among plwlouraphic
letters were fabricated by Murphy tt Drr (.o. I he

Kell hamileiised b> /aagraphic delineation teas
nd pholographirallv enlarged in black a.-d uhile by

1‘lunketl A- Co. It was s[}eciall\ i ommi-sioned by
Alan I.. Ferrv Designers. Inc.. I{nberl I. >milh nas

tl.miighoul.job captain overseeing design units

Graphics : package designer Sheldon Hose composed
collection of old wooden tyite fonts for thisa rare

ulpture nail hanging 'beloii-. The original has
M ■tiislin productions.been foilhiully reproduced by

PER DC‘8M
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X <
‘X XliVl

ualli overing In Jack(rrufihii's are used hire 
DensI Designs calleil Dialogue In 'abotej. Tuo 
panels of type-set rinointions are firinled ir a strik­
ing clash of red. ichile. iinfl blue.

English and llehrew letlerlotrns in relief 
wall mural flefti for Zim Lines' nailing 
room are cut out of ■'^•inch plvuood on a 
framed imnel. Finish on the entire unit is in 
Plexione. henry pebbled spnn in white on 
white, thus giving a stone scul{ilure<l im- 
pre.s.sion. It was designed and fabricated bs 
Displayrrafl. Inc.
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GRAPHICS: ’There exists an unwillingness to convince the 

client of the importance of bringing in a graphics 

consultant to serve the designer/architect.

days in schools of architecture and 
interior design, and perhaps rightly 

It happens to be the dynamic 
nature of graphic design in our time 
that it cannot really be taught once 
and for all; it is subject to influences 
from all sides and, like architecture 
and interiors today, is evolving so 
broadly that it must be kept up with 
on a continuing basis, almost like the 
daily news. This is a lung jump from 
half a century ago when competence 
in a given specialty was not so perish­
able a quality.

This is not to say that the best 
architectural graphic is a fashionable 
here-today-gone-tnmorrow affair. On 
the contrary, it is instead highly de­
sirable to avoid the merely faddish in 
favor of the more durable concepts, 
but even these are not entirely simple 
to plot and predict in the fast-chang­
ing context of now.

Something wrong somewhere
Assuming that the architect or in­

terior designer is convinced of his 
own incompetence in graphic design 
and of the importance of seeking 
profe.ssional service, the next-ranking 
source of bad graphics is his inability 
or—what amounts to the same thing 
—his unwillingness to convince the 
client of the importance of bringing

in a graphics consultant. When this 
is the case, it can be expected that 
planning for the graphics will be in­
adequate in terms of both time and 
money, and the results predictable.

Negative infrasignal like a red flag
Whatever the reason.s for the fail­

ure to have competent graphic design 
and execution, the negative infra­
signal of less-than-good graphics in a 
building betrays the fact that some­
thing was wrong somewhere: the 
architect or interior designer did not 
know any better, or did not care, or 
was afraid to insist on professional 
help, or the client was monumentally 
intractable, or—perhaps saddest of 
all—a graphics consultant was hired 
who was. himself, not qualified to do 
the job, or whose hands were tied 
after he was assigned the project, or 
the fabrication and installation went 
to a corner-cutting low bidder.

Negative infrasignal arising from 
any of these or other defaults and 
defects may not indicate, of itself, the 
specific source of the trouble. Instead, 
the negative infrasignal may merely 
radiate, like the betraying heartbeat 
of a liar to a polygraph, that all is not 
as it should be. And one thing is cer­
tain: it w’ill not ever stop radiating 
its telltale message. (C)

so.

then to Irtinumit it with clnrity tmd authority. 
The frantic, arm-ti'acinf: infrasipnol of the 
ronfmeii scenp on thf left smorfcs .serioii.s/y 

beleiipuerefl hranil-new second lieu­
tenant. ^ipii nhot e /,< clear and concise.

really communiration situation.s, U takes 
some of the .same qualities to be a pood 
military officer. It is essential to reduce the 
“messape" to its irreducible minimum and

of
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NEWEST DESIGN DEVELOPMENTS 
IN STORE AT TWO BIG SHOWS
Two of the contract industry’s big^gest specialty areas, hotel motel 
and office design, will show off the newest product and design devel­
opments at separate shows to be held in New York City’s Coliseum 
during October and November 1968.

Together, these segments of the burgeoning contract market— 
estimated at one billion dollars annually—account for a lion’s share 
of the industry’s gross sales. Hotel motel alone accounts for in the 
vicinity of $200 million, with corporate office furnishings projected 
to exceed $470 million within two years.

If expenditures to be made in the market are any indication of 
its importance—is there another measure?—the importance of 
these two industry shows cannot be stated strongly enough. Frcim 
the point of view of the designer specifier planner, these shows are 
key focal points of new developments that promise to exert inlluence 
all year long.

NOPA and IBD symposiums to explore industry changes

To be preceded by a four-day design symposium of the Institute of 
Business Designers, an affiliate, the National Office Products A.sso- 
ciation Convention and Exposition will hold contract attention from 
Sunday, Oct(jber 27, through Saturday, November 3.

Upwards of 200 interior designers engaged in commercial and 
institutional interiors will be in attendance at the Institute of Busi­
ness Designers Symposium that will be held at the Rarbizon-Plaza 
Hotel, New York City, October 27-31. Planned for them will be 
sessions devoted to new resources, products, and techniques; tours 
of New York manufacturer .‘ihowrocm.s; and a field trip to the Ford 
Foundation Building.

53rd NATIONAL HOTEL & MOTEL 
EXPOSITION AND NATIONAL OFFICE 
PRODUCTS ASSOCIATION’S 196S 
ANNUAL CONVENTION TO FEATURE 
SEMINARS AND EXHIBITS OF NEW 
PRODUCTS AND SERVICES OF 
INTEREST TO CONTRACT INDUSTRY

NH&ME program geared to rapid travel expansion

Participants at the .7Srd National Hotel & Motel Exposition. No­
vember 1 through 3, will offer the design community a broad spec­
trum of products and designs to meet the needs of this rapidly- 
growing industry’.

Of interest to the interior design and commercial institutional 
furnishings community will be tw’o yearly presentations: the elev­
enth edition of Rooms of Tomorrow, this year designed by Roland 
\Vm. Jutras. NSID, IDSA. and Designs for Dining by Richard 
Himmel, AID, both of which are reviewed in this section.

Contract furnishings again this year will be concentrated on the 
fourth floor of the Coliseum, where more than 90,000 .square feet 
will be devoted to the late.st piv/duets, de.signs. and .sei’vices for the 
hotel motel industry.

A sampling of exhibits and products, a guide to contract ex­
hibitors, and a pi‘(»gram for both shows is presented in this issue.
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Unprecedented growth of the h(ttel motel industry w'ill draw inn­
keepers, hotel operators, and design planning specifiers and design 
inrtuences from all parts of the country to the 53rd National Hotel & 
Motel Exposition in New York City's Coliseum, November H 
through l-I, 1968. More than 257 booth spaces, most of them on the 
fourth floor of the Coliseum, will be devoted to furniture, furnish­
ings, and accessories of interest to the contract designer specifier.

Starting with a Dealer Wholesaler Press 
preview on November 11. which opens 
the exhibits only to limited groups, in­

cluding architects and interior designers, the 
Show is keyed to updating designers and design 
infiuences on the latest products, materials, and 

developments for this multi-million dollar segment of the contract 
market. Two major design attractions, reviewed on the following 
pages, are Rooms of Tomorrow, a presentation of a suite of rooms 
repre.senting the latest design thinking by Roland Wm. Jutras. NSID. 
IDSA. and Designs for Dining, a thematic presentation of dining 
room designs, this year inspired by Napoleon Bonaparte, by Richard 
Himmel, AID. Other highlights of the Show include seminars that 
W'ill delineate the growth of the hotel motel industry and a design 
and decoration forum. The show is open only to the trade.

NEWNESS: UPDATE 
IS NH&ME THEME

NH&ME PROGRAM OF EVENTS'

Monday, November 11
0:30 A.M.-2:30 P.M.

Wednesday, November 13
10:00 A.M.-9:30 P.M.Preview: Open only to dealers, whole­

salers, food brokers, eonsultants, archi­
tects, interior designers, and prcs<.

Opening Luncheon, Grand Ballroom. 
Statler Hilton Hotel. .?7..50 per person.

Exposition hours.

Exposition hours.

Design Forum: “Public Spaces in Pub­
lic Places.” Moderator: Sherman R. 
Emery, editor of Interior Design Maga­
zine. Panelists: Richard W. Brown, 
executive vice president of National 
Restaurant Association: Roland Wm. 
Jutras. NSID, IDSA, president of Ro­
land Wm. Jutras Associates; Norman 
R. DeHaan, AIA, AID. president of 
Norman DeHaan Associates; Rita St. 
Clair, AID, Rita St. Clair Associates; 
Sam 0. Horowitz, president of Equip­
ment Mfg. Co.; Richard Himmel. AID.

10:30 A.M.
Noon

2:30-9:30 P.M.

Tuesday, November 12
10:00 A.M.-6:00 P.M. Exposition hours.

10:00 A.M. The Hospitality Industry of Tomor- 
Forum sponsored by New Yorkrow.

State Hotel & Motel Association.

2:00 P.M. Motel Days Program:
U.S.A.” Chairman: Stephen W. Brener, 
vice president of Helmsley-Spear. Inc. 
Co-chairman: Alice I,. Patterson, board 
chairman of Patterson Publishing Co. 
Moderator: Ed C. Leach, president of 
Jack Tar Hotels. Panelists: J. Willard 
Marriott, Jr., president of Marriott Hot- 
Shoppes. Ernest Henderson, III, presi­
dent of Sherator Corp. of America: 
Henry L. Kimelman, as.sistant to the 
secretary, U.S. Dept, of Interior.

Opportunity
Motel Real2:00 P.M. Motel Days Program:

Estate Today.” Chairman: Stephen W. 
Brener. Co-chairman: Alice L. Patter­
son. Moderator: Eugene W. Zimmer­
man. Holiday East, Holiday West, and 
Holiday Inn Town. Panelists: Melvin 
G. Rosen, Melvin G. Rosen Realtor; 
William Brash, president of Brash 
Realty Co.; William E. Hoyt, president 
of Southwest Motel Brokers. Inc.

3:00 P.M. Seminar: sponsored by Northeast Re­
gional Association, Hotel-Motel Greet­
ers International.

2:00-4:00 P.M. Forum: How to Create and Exploit 
Profitable Convenience Food Systems. 
Topics: “The Shifting Balance of Costs 
and Profits. U The Restaurant Today.” 
A Case Study: “The Convenience

Foods System at Tuscon Medical Cen­
ter.

Thursday, November 14
10:00 A.M.-6:00 P.M. Exposition hours, final day.

Demonstration of Foods Prepa­
ration Techniques u.sing Microwave and 
Quartz-Plate Infra-Red Ovens.”

10:00 A.M. “Menu Profitability: A Matter of Tak­
ing Stock Creatively.” Participants: 
Brother Herman E. ZaccarelH, CSC; 
Anthony C. Bartolotta, director of food 
services, John Sexton & Co.

2:30 P.M. Seminar: Professional Steps to Food 
Service Profits. “Management Faces the 
Challenge in: Restaurant Operations. 
Contract Feeding, Institutional Food 
Service.”

10:00 A.M. “Purchasing, Production. Presentation: 
The Total-System Concept."
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Caiiiftninn Tent. Richar<1 Himmel designed this 
quirk sen-ire coffee shop in sirontc. rupped colors 
oi (thick, (troicn. nnd ivory, forut point is a 
pozeho lopped tcifh ii \iiupnhyde riinopy in nn 
octiiBomd shape, ichich i.s reftenled in the Amtico 
vinvl ffoorinp with special roseivood vinyl inserts. 
Specially designed rnmpaipn chairs framed in 
black icood, by ('Jiiiirriiasters, are durably uphol- 
slered in slri[tes of black, brotcn. and while honey 

‘Saiipahyde. as are the specially desipned cantilevered 
banquettes. 4 strong archilecliiral flavor is achieved 
by the vertical wall beams, made by Toicn & 
Country of lighlweighl [yolyurelhane. The same 
beams are used under the banquette. The Napoleonic 
theme is carried forth on the Nattgahyde wall- 
covering ihat has been silk screened with u 
campaign map. Keen the specially designed lighting 
sconces have shades printed with miniature busts.

TJntry and Kotunda ibelowi. A specially designed, 
hand-cut ''>apoleonic .V nnd acanthus wreath 
covers the entry floor. Beyond is the rotunda that 
houses a replica of the Napofeon monument found 
in Place I endome. Paris. The replica is one of 
four bronze civstings and is the only one in the 
I .S. It is from Himmers personal collection.

designs for dining
NAPOLEONIC ERA INSPIRES DESIGNER TO CREATE HISTORICALLY 
BASED DINING ROOM DESIGNS, BOTH TRADITIONAL AND MODERN

operation. The Napoleon Complex does 
just that. It offers Napoleon I, a bar 
and intimate dini^^^ room; Napoleon
II. a steak and chop room; Napoleon
III, a formal room for haute cuisine; 
and the Campaign Tent, for coffee 
shop traffic. Because all dining interi­
ors are served from one central kitch­
en. Himmel created a center rotunda, 
off which the restaurants radiate, thus 
permitting one staff to direct and 
serve the meals in all rooms.

With an eye to the practical, Him- 
mel's selection of the sponsoring man­
ufacturer’s products was guided by 
easy maintenance and durability fac­
tors that are essential in mass-feeding 
operations in hotels and motels.

No Wonder the theme for this year’s 
Designs for Dining is called the Napo­
leon Complex. Richard Himmel, AID, 
of Winnetka, 111., has had a long-time 
passion for the Napoleonic period that 
has resulted in a va.st collection of 
Napoleona, and in each of the four 
dining settings many of the items are 
used to enhance the atmospheric Havor 
of this traditional theme. For con­
trast, a stark architectural background 
serves as a contemporary foil.

One of the aims of Designs for 
Dining, an annual event at the Na­
tional Hotel & Motel Show, is to pre­
sent ideas to designers, hotelmen, and 
restaurateurs for those facilities es­
sential in a complete hotel feeding
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designs for dining

\apnleon II. linsis for lht> upholstt^ry desifcn is
emfttt!<st‘d on\npolcon’s periioniil symbol the bee

Itulinn hroun yauictihyde and emhroidered in 
ereU yellou-. It coi er.s the frenvh l^rovineiiil choirs.

nUh antique fntilnooil distressed finish, and the 
high backs of the banquettes. The special carpeting, 

by Seamloc f.oma’l.oum. was selected because 
of its durable construction aiul spring rubber 

cushion that mokes it easy to install atui maintain. 
If all sconces, copies of antique oil lamps, and 

chandelier of black iron studded uilh hunting horn 
trophies, are by y.L. Carp. The Jackson chinaware.

brown print on a yellow body, is an exact 
reproduction of an heirloom musterpiece of 

Niipo/pofiir lore. Silverware by liilernalional is 
highly ornatnetiled. The niahttgany hiifjet wagon is

m a

III. hi wine and French blue, basic motif 
i-omes /rom a iiair of original lubussini niiuloii 

hangings in the llitnmel collection. I pholstery has 
17 separate colors, .screened by Facade by Fauul 

on wli'le '\aiignhyde. U hile lustrian shade 
draperies hy Joanna are aciented with vertical beams. 

Chairniaster chairs are in a carced-fraine provincial 
style, finished in antique while that matches the 

imiico tracerline v.’uyl flooring. Tahl’- api>oint- 
mrnis include Hardy's wine coloreil co:ioii damask 

iinderrlolh with overclolh and napkins in blue 
momie cloth, f.ighliv ight bantftiel.weigbt from

Jackson has solid maroon ground with gold crest, 
(ila.s.sware is Federal's F.yeciilice stemware; 

hilernalionars flatware is grarelully i>allerned.
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yiapoleon I, Square, simple, straiphl. H'itli m<J</<Tn 
overtones are characteristics of furnishinns in this room, 
accented in tomato red and bittersiceet. Featured are 
tertical beams from Tottn Country that l<ntk like ttood hut are 
actually composed of lifthtweinht rigid higlialetisily polyiirelhune. 
molded to simulate aged, distressed oak beams, inliqite 

•tuallv composed of lighlueiglu rigid highalensity polyiirethime.at SPONSORS
Amtico Flooring Div.: Floor cov­
erings In walk-through aisle; 
Napoleon I bar area; Napoleon 
III: Campaign Tent.
American Glassware Assoc.: All 
glassware and hot food service 
center.
S. Blickman, Inc.: Automatic 
coffee urn in Campaign Tent. 
Chairmasters, Inc.: All chairs, 
banquettes, counter stools, coun­
ter, bar, tables, and bases. 
James G. Hardy & Co.: All table 
napery.
International Silver Co.; All flat- 
ware, holloware, and roast beef 
wagon.
Jackson Vitrified China Co.: All 
chmaware.
Seamloc Loma-Loom: Carpeting 
in Napoleon I and Napoleon II.
Sweda International; All cash 
registers.
Taylor Freezer Co.; Soft ice 
cream dispenser in Campaign 
Tent.

Town & Country Reproductions: 
Vertical wall beams in Campaign 
Tent. Napoleon I, Napoleon 11. 
Counter beams in Campaign 
Tent. Beams for banquettes in 
Napoleon I and Campaign Tent. 
Fireplace beams in Napoleon II.
Uniroyal, Inc. Exclusive Nauga- 
hyde upholstery throughout dis­
play. Wallcoverings: Campaign
Tent. Napoleon I. Napoleon il, 
Napoleon III. Campaign Tent 
canopy. Exterior front walls and 
corridor walls. Koylon Latex foam 
rubber cushioning in all seat­
ing equipment.

ASSOCIATE SPONSORS 
Facade by Pauul: Special printing 
of Naugahyde for wallcovering 
in Campaign Tent: upholstery in- 
Napoleon II; fireplace border. 
Joanna Western Mills: White fab­
ric drapery in Napoleon III. 
Penecor Industries: Upholstery 

embroidery in Napoleon II.
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Cont*^mporary flavor of layer is nrhieve<l u Uh 
ronversational groupinn of Jour armless lounge chairs 

around a chrome-base, glass-top table on brillinnl 
striping area rug of orange, red. gold, and 

off while, outlined in black, and contrasted with 
pebbled vinyl squares outlined u-ifh 

marbleized vinyl stripping. Contemporary tapestry 
on tcall picks up gold and white colors of area 

rug and introduces another warm color, yellow.
Decorative chest gives Mediterranean 

touch to grouping.

rooms of tomorrow
ELEVENTH IN SERIES OF GUESTROOMS FOR HOTELS AND MOTELS 
ARE RESIDENTIALLY ORIENTED. BUT CONTEMPORARY IN DESIGN

Jutras this year is success4)r to a 
long line of distinguished designers 
who have been selected to design 
Rooms of Tomorrow. They include: 
Arthur Elrod. AID; Ellen L. Mc- 
Cluskey, PAID; Henry End, AID; 
Tom Lee, AID; Barbara Dorn, AID; 
Emily Malino, AID; and Richard 
Himmel, AID.

In summing up this year’s design 
efforts, Jutras says, “The design in­
tent was to create individual rooms 
of unique character. For example, 
though somewhat traditional in furni­
ture detail, the Momento Studio Room 
is strongly contempoi’ary in overall 
character and coU»r.

“And though the Classica Bedroom

has reasonably authentic traditional 
furniture and moldings applied to its 
vinyl wall panels, the overall feeling 
is that of a contemporary room, ac­
complished with color, pattern, and 
accessories.

Jutras points out that the Avanti 
Suite takes an avant-garde approach 
to create the kind of interest and 
excitement that the traveler of to­
morrow will hope to find in hotels and 
motor hotels throughout the country. 
The designer instilled the residential 
feeling in an effort to diminish the 
commercial aspects of hostelries.

Other features include concealed 
sleeping facilities and additional seat­
ing for meetings, and entertainment.

A distinctly residential feeling in 
rooms that are contemporary in de­
sign was the objective of Roland Wm. 
Jutras, NSID and IDSA, designer of 
the 1969 version of Room.s of To­
morrow. This eleventh presentation in 
the series, offered by manufacturers 
of products for the hotel motel indus­
try as “idea interiors,” incorporates 
up-to-the-minute products in four 
separate guestroom pavilions that sur­
round an atrium setting.

The rooms are; a transitional room 
with bath called Momento; a tradi­
tional bedroom designated Classica; 
and a contemporary suite consisting 
of living room, bedroom, and bath 
named Avanti.

ft
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Classica Bedroom creates an authentic traditional 
atmosphere in a rt>ntemj}orary comfort mode, 
ivitk furniture giving provincial feeling uhile 
offering unusual tve.ar capability in case piece 
surfaces, ivhich are a burbpatlerned 
laminate, t inyl ufrholstered lounge chairs (belou i 
are placed in front of jungle print quilted 
bedspread of warm golds and orange tones 
that are combined with white. Matching draperies 
are tied back over while casements, with a 
tone from printed fabrics picked up in 
sculptured surface carpel of rich bronze coloring. 
C.amel tan colored vinyl tvnlls are accented 
with white moldings and brown baseboard. White 
accessories, original art work, and 
lamps complete the look.

ll orlh taking n bath in is this Avanti 
Halliroom u ith ivhite fiber glass 
uni-bath with built-in towel bar and 
molded fiber glass ceiling, ff alls 
are aurora-patterned laminate that 
meld brown anil beige. Black 
travertine vinyl flooring is banded

•inyl rosewood. Conlemftorary vanity 
chair <left> has chrome base, 
features black vinyl covering. Silver 
vanitory and window “curtain" of sih'er 
beads lie into metallic framing of mirrors.

in
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rooms of tomorrow

Hrsiih^ntiudy fhirored Mnnifiito SuuUo I{(>drnam is designed 
Itrinutrily us snlesinun's sumple room unrl executive's living uren. It 

feutures {ntir of studio beds in itbsiraci leaf pattern of 
olive/hlae/eniertdd tcilh accent throiv pilloics in solid‘i-olor textures 

and vinyls. Sofa Irnnies have pecan finish, as do rhest/desk unit, 
end tables, (im{ ch»»ir. Wfihipfr unit is siir/urpfj in pf>ron 

laminute. end tables in latex-finish ichite laminate. Carpeting is 
brilliant blue to contrast tcilh vinyl-upholstered lounge chairs in 
empire green. If indme features nurrou vertical panels of royal 

blue casement, channel trncif mounted on ceiling. If alls are vinyl 
rovered. imneled in alternating colors of fern and off-ichile.
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SPONSORS
Amtico Flooring Div.: vinyl floor coverings. 
Angelica Uniform Co.: uniforms.
Decotone Products: paper printing for 
plastic laminates.
Design Tex Inc.: fabrics for upholstery, 
bedspreads, draperies, pillows.
Etchings International: tapestry; decorative 
accessories.
Iron-A-Way: Host Valet ironing board. 
Kirsch Co.: drapery hardware.
Mohasco Industries, Inc.: all Chromcraft, 
Basic-Witz, Futorian furniture.
Oneida Ltd. Silversmiths: flatware, hollo- 
ware.
Parkwood Laminates, Inc.: plastic lami­
nates for furniture tops, walls.
Phil-Mar Corp.: lamps.
RCA Service Co.: color TV sets.
Shenango Products; china.
Alexander Smith Carpets: area rugs, car­
peting.
Tropitone Furniture Co.: outdoor/casual 
furniture.
Uniroyal, Inc.: Naugahyde upholstery, wall­
coverings; bedding.
Universal-Rundle Corp.: bathroom equip­
ment; one-piece molded bath/shower units.
U.S. Plywood; wood paneling; textured 
Giasweld paneling.

Fine (lininn is emphiisized in Avanli Living lioom in brillinnt red, oninge. 
furhsiii, and miigetUa highlights. Pevoriitive storage wall is of chromium 
foil with panels of vinvl in shiny cyclamen. /t»^«n6erry. raspberry, and 
Uirhsia. and magenta highlights, flecorative storage wall is of chromium 
visible on rosewood vinyl with parquetry imttern. Shag rug of fiesta red and 
chrome’based dining table and chairs in dining bay sets off attractive table 
top arrangement. Praperies repeal red tones, conceal casements.

DONORS
Apex Vanitory Corp.: vanity unit fabrica­
tion.
Architectural Pottery: planters.
Beadangles: bead curtains.
J. E. Berkowitz, Inc.: mirrors.
Geralon Mfg. Corp.: greenery.
Federal Glass Co.: stemware.
Globe Lighting Products, Inc.: mirror light­
ing.
Jo Mead Designs: decorative accessories. 
Nettle Creek Industries: decorative acces­
sories.
Robertson Factories, Inc.: fabrication of 
bedspreads, draperies.
Rohm & Haas Co.: Plexiglas.
Spring Mills. Inc.: towels.
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new materials and shapes 
to tempt designers

LONGER LIFE, BEAUTY IN TABLEWARE

A. Boidly simple. Shenango China’s new black-and-white Graph- 
ica, selected for Rooms of Tomorrow, uses the center design on 
just a few pieces for dramatic contrast. Circle No. 160.
B. For elegant gourmet dining, Oneida’s silver-plated chafing 
dish design comes in 3 sizes, with cover, 8-oz. fuel holder, and 
stainless steel food pan and water pan. Circle No. 161.
C. Glistening crest in coin gold on solid maroon adorns Jack­
son’s china used in Designs for Dining. Circle No. 162.
D. Gracefully fooled 30-piece Embassy stemware by Libbey 
Products has the look of hand-blown glass. Circle No. 163.
E. Superior strength and a chip-, scratch-resistant body in Hall 
China’s teapot is achieved with Suj)er-Ceram, a combination of 
Alcoa aluminum oxide and ceramic materials. Circle No. 164.
F. Delicate in appearance yet sturdy. 8-inch wire bread basket 
is part of International Silver’s new stainless steel holloware 
line made by Alessi of Italy. Circle No. 165.
G. Modern, hefty, practical are characteristics of Astoria stem- 
ware, an 8-model series made by the Saivo Factory in Florence, 
Italy, and imported by Avitra Corp. Circle No. 166.
H. Radial footers on Amherst clinnerware assures fast drying 
and steady stacking. Of unbreakable Melamine, it’s made by Pro- 
Ion Division of Vistron Corp. Circle No. 167.

EXHIBITS
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PLASTICS BIG IN ROOM FURNISHINGS
I. Sneak preview—ri"ht from the drafting board and then to an 
elegant setting at the Hotel-Motel show—a new, yet un-named 
guestroom series by American of Martinsville. This triplex unit 
combines a TV chest, desk, and luggage bench. Circle Xo. 168.
J. The straight line in artful proportions finds expression in 
R-Way’s Knipire design, of hand-rubbed bleached mahogany. 
Perfectly matched high-pressure plastic laminate protects top 
surfaces. For accents — brass ferrules on legs, mj-rtle burl, 
finely grained mahogany, an<l black pilasters. Circle No. 169.
K. The Spanish scene is made with El Prado in a Castilian de­
sign by Bassett Furniture Industries. Case pieces have thumb­
nail shaped top edges, melon drop pulls, heavy moldings under 
the top, block relief pilasters. Top coats of DuPont Dulux add 
durability; care-free Micarta tops match finishes. Circle No. 170. 
L I’e)piilar-priced, quilted of 100 percent cotton Kodel, and 
Scotchgard treated bedspreads by Cohama Decorative will 
he shown with casements that combine Verel with cotton, rayon, 
and wool, for areas with stringent fire laws. Circle No. 171.
M. Rich damask effect of the Crandall bedspread is repeated on 
walls and w'indow. By Morgan-Jones, the reversible bedspread 
has a French design in high and low relief, bordered by a dou­
ble-knot fringe. It is machine washable. Circle No. 173.
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EXHIBITS

FLOORING KEYED TO EASY MAINTENANCE
A. Loost-laid. and totally interchangeable. Heugatile carpet 
squares are produced by Van Heughten in two forms: Heugafelt 
^primarily animal hair), and Heugafloor (man-made fibers). 
Circle No. 174.
B. Cunningham I'laid. an authentic tartan, has been added to 
Bigelow’s Beau Ville collection of commercial quality 100 per­
cent nylon Axminsters. Predominantly red, in 12-foot width. 
Circle No. 175.
C. Merryaire, a rubber-backed carpet of Vectra fibers, is de­
signed by J. P. Stevens & Co. as part of the Merryweather 
group, for heavily trafficked outdoor areas. Circle No. 176.
D. Stain-Kx, an odorless, non-toxic, non-flammable stain remover 
created by Positive Products, works without applicators, to wipe 
away most stains on carpeting and upholstery. Circle No. 177.
E. Displayed to show its qualities. Texama by Glenoit-Dobbie, 
Inc., coves to the floor, covers a bench as it would a staircase, 
and wraps around the pedestals, Circle No. 178.
F. Protosii. a silicone-based stain-repellent developed in England 
for carpets, is sprayed on and dries quickly. Spills and stains 
can be wiped away with a damp cloth. Circle No. 179.
G. Polypropylene fibers, permanently embedded in solid vinyl 
backing of Crown Rubber’s new floor covering, brush dust and 
moisture from footwear and reduce maintenance. Circle No. 180.
H. Magic Mat. by Revere Chemical Corp. combines bright colors 
and an ability to ab.sorb large quantities of dirt 
It carries a three year guarantee. Circle No. 181.

and moisture.
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CORROSION RESISTANT EMPHASIS 
ON CASUAL OUTDOOR LINES

I. Accordion folding chairs, by Crown Industries, are available 
in units of any number, any height, and any width. Units meet 
all fire restrictions, and can he stacked almost anywhere. 500 
chairs can be set up by two men in 15 minutes. Circle No. 182.
J. stackable, adjustable, rigid chai.se is the new member of 
Finkel's Americana series. Constructed of gold anodized alumi­
num. units are vinyl covered, in choice of colors. Circle No. 183.
K. Leilani dining group combines smooth simple design with 
high quality construction and materials. All joints are Helia arc- 
welded to eliminate rivets, bolts, and screws. This resort patio 
collection is by Tropitone. Circle No. 184.
L. Sunburst umbrellas replace short-lived fabric with durable 
aluminum, and require less care than the fabric ones. Finish, in a 
variety of colors, is baked on enamel. Circle No. 18f>.
M. I’oolside stack chairs have heavy-duty, one-inch vinyl straps 
in ten colors to mix/match. Frames have modified epoxy finish. 
Chairs are produced by Siesta Mfg. Co. Circle No. 18(>.
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95



OP, OP, AND AWAY ACCESSORIES

A. Time Bails by on the Marvelwood’s Galleon clock with its sim­
ulated wood frame. Just one of an intriguing collection, the 
clock frame is created using a method that simulates the wood 
down to the tiniest detail. Circle No. 187.
B. Rich, three-dimensional texture highlights Finesse Originals’ 
Etchcraft designs. A variety of subjects in many shapes and 
sizes, mounted in velvet with eyecatching frames. Circle No. 188.
C. Santiago, featured in Phil-Mar’s total coordination grouping, 
is enhanced by the sculptured medallion and floral designs on the 
slender column. Available in several colors. Circle No. 189.
D. Hand antiqued matte glazes in old world colors enhance an 
um-shaped lamp from Modern Art. 44 inches high, the lamp is 
mounted on a distressed Iruitwood base. Circle No. 190.
E. Zebrawood, one of the exotic woods in Parkwood l>aminate.s' 
all new Genuwood collection of genuine wood veneer laminates, 
is protected by a high pressure Melamine overlay. Circle No. 192.
F. Intricate detail, subtle and dramatic colorways, and a beaut­
iful, flowing line distinguish Florentine, from the new Intaglio 
Vinyls by James Seeman Studios. Circle No. 193.
G. Slightly mod, very op, is the fabric-backed wallcovering in 
Columbus Coated Fabrics’ new Match Maker collection of Wall- 
Tex. The wet look adds much to the total effect. Circle No. 194.
H. A panorama of Mediterranean sunlight and island retreats is 
created on Standard Coated Products’ Sanitas mural. It’s avail­
able in four distinctive colorways. Circle No. 195.
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going softCHAIR DESIGNS/

J. SlraiffM-up stack ^re equipped with chrome
oved safely Without « ^ ^aps. Circle No. 196.

aT^d rubber ^ftwlinch foL cushion seats are
K. Cathedral hich back rest aud tw ehairs.
featured on Bela ^eating f i„p and a choice of enamel, 
Square tubular steel are available. Circle No U
chrome, or satin ^ addition to Astra Bent wood
L. The Tunbridge side ® ^ chairs. The hand hole
Furniture's collectmn of hard rock nmp 

makes moving and handling i4i4-incb square
M. Compact alummum ^ W Co. Color anodized to
iri of heavy gauge a— tube.

N^^I'ortlble bars are featured m

both contemporary and 200.
42 inches to 72 mches ,i,air. by Hampden Spe-
0. Folding conference ^ geat. Upholstered in dam-cialty. has soft foam padded arn and^^ ,,, ^„„place
age-resistant JfL;.age Circle No. 201-

......

Circle No. 202-
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QUICK SWITCH DESIGNS 
GET ATTENTION
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A. Catch a falling drop by meanK of the coved 
edge of this handsome waitress service stand 
styled by Parisi, Inc. Circle No. 20S.
B. It tucks away any place: Topp Appliances* 
2.3 cu. ft. refrigerator is white, or with walnut 
grain door, coppertone cabinet. Circle No. 204.
C. Koom .service with elegance is provided when 
Taffet *75 is opened and chairs appear around the 
table. Closed, chairs fold and store underneath, 
forming a compact buffet. This luxury guest­
room space-saver is by International Special 
Products, a division of Sieo, Inc. Circle No. 205.
D. Completely washable lamp shades for hotels 
do not have paper binding or paper backing. All 
trimming is sewn—not glued — to keep them 
from falling apart. Shades, by Leonard R. Foss 
Studios, are of textured vinyls. Circle No. 20(5.
E. Flick the switch and draperies open efTort- 
lessly with Kirsch Co.’s Electrac electromag- 
netically operated traverse system for wide win­
dow areas. A single power capsule operates one­
way draw draperies up to 16 feet wide. A com­
bination can cover any width. Circle No. 207.
F. The Forma collection will be introduced by 
Troy Sunshade Co. at the show. The group, in­
cluding a complete line of seating pieces, is 
modular and available in several finishes, and 
upholsteries. Circle No. 208.
■ .Marble from fiber glass? Yes — by MiKaRa. 
Arches, keystones, columns, and wall j)anels are 
custom made in an entire spectrum of colors. 
Circle No. 209.
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HOTEL SHOW CONTRACT EXHIBITORS

EXHIBITOR BOOTH NO. EXHIBITOR BOOTH NO.

|Alti*d Chemical Carp.. Fibert Div. . .
American Cyanamid Co. 
lAmerican Furniivre Co.
lAmtico Ftooring Div., American Biltrile (lubber Co,
Ark Laboratory
lAttro Bent Wood Furniture Co.
Avitro Corp,
E. T. Borwick Mills, Inc.
Bassett Furniture Industries. Inc.
Bossick Co.
Bela Seating Co., Inc.
Beliloh Choir. Div. Korl M. Bloom Co.
Bianco Mfg. Co.
Bigelow-Sonford, Inc.
Brile Lite Lamps Corp.
B. Brody Seating Co.
Brunswick Corp.
Bucksloff Co.
BudofF Outdoor Furniture Co,
Buffalo Chino, Inc,
Choirmasters, Inc.
Choirs Superb Inc.
Chicago Hardware Foundry Co.
J, R. Clark Co.
CoHn-Hall-Marx Co., Cohomo Div,
Columbus Cooled Fobrics, Div. Borden Chem. Co. .
Cofflork Plastics Div., United Merchonts & Mgrs.
Commerciol Carpet Corp.
Contour Choir.lounge Corp.
Crown Products Corp.
Crown Rubber Co.
Cypress Furniture Industries, Inc.
Doglee Seoting Co.
Design Unlimited 
Designs for Dining
duCor Inc.....................
Duro Chrome Corp.
Empire Slote Choir Co., Inc.
Englonder Co., Inc.
Etchcroft, Inc.
Etco
Folcon Products, Inc.
Finer Chrome Products Co., Inc.
Finesse Originals Contract Soles Corp.
Finkel Outdoor Products 
Fiilures Mfg. Corp.
Foldown Awnings Inc., Div, Sunburst Aluminum Umbrellas 4035 
Leonard R. Foss Studios 
Gosser Choir Co., Inc.
Goychrome Co.
General Tire & Rubber Co., Chemical Plastics Div.
Georgian Lighting Studios, Inc.
Glenoit-Dobbie, Inc.
B. F. Goodrich Co.
Gullslon Corpel Div., Inc., J. P. Stevens & Co., Inc.
Hall Chino Co.
Hampden Specialty Prod. Corp.
Harvord Mfg. Co., Div. of Rusco Industries, Inc.
Hercules Inc.
Holcomb & Coke Mfg. Co. Inc.
Howe Folding Furniture. Inc.
Hunt Country Furniture, Inc.
Institutlonol Products, Inc.
Internotionol Silver Co.
Jackson Chino Co., Inc.
King Arthur Choir Co.
King Refrigerator Corp.
Kirsch Co.
Kwik-Wall Co.

4026-27
4015
4158-61
4124
3088
4221 
4261
4222 
4U2-49 
1199 
2132 
4260 
4168-69 
2175 
4236 
4020-23 
4024-25 
4106-09 
2216 
2080 
2085 
4246 
4150-53 
4247-48 
4087-88 
4074-75 
4089-90 
4083-85 
3084 
4201 
4166-67 
4032-33 
4139-41 
2122A 
4002 A 
4251 
1116-19 
4172-73 
4040-42 
4007-08 
4253 
4053-54 
4203-04 
4007-08 
4199 B 
4038-39

L 8> B Products Corp.
Homer loughlin Chino Co. ...
Libbey Products 
Levolor Lorentzen, Inc.
Korl Mann Associates 
Morvelwood Corp.
Masland Duraleather Co.
Mayer China Co. . .
Jo Mead Designs 
Midwest Folding Products 
MiKoRo, Inc.
Modern Art 
Mohosco Industries 
Monarch Corpet Mills 
Monsonlo Co. Textiles Div.
NL Corp.
Notionol Industries, Inc.
Oneido, Ltd.
Porisi, Inc.
Parkwood Laminates, Inc.
Phi(-Mor Corp.
Positive Products 
Prolon Div.. VIstron Corp.
Protosil Industries, Inc.
R-Woy Furniture Co.
Rochlin Furniture Inc.
Roilex Corp.
Revere Furniture & Equipment Co. 
Rubbermaid, Inc.
Samsonite Corp,
Scandinavian Import & Export Co...................
Jomes Seemon Studios, Inc. .
Shelby Williams Industries 
Shenongo Ceramics, Inc.
Showerfold Division, Kinkeod Indusfries, Inc. 
SICO Inc.
Siesta Mfg.
Simmons Co.
Spaeth Disploys, Inc.
Spring Mills, Inc., Morgon-Jones 
Stokfflore, Co., Inc.
Standard Coated Products, Inc. , . 
Sternbergsr Distribution Center 
J. P. Stevens & Co., Inc,
Harris G, Strong, Inc.
Stylume Products, Inc.
Swedo International Div., Litton Industries 
Sweetwater Rug Corp.
Syracuse Chino Corp.
N. A. Toylor Co., Inc.
Thermasol Ltd.
3 M Compony 
Topp Applionces, Inc.
Trend Controct 
Tri-Por Mfg. Co.
Tri-Stole Industries, Ud.
Tropicroft of Son Francisco 
Tropitone Furniture Co., Inc.
Troy Sunshade Co,
Union Carbide Corp. .
UniRoyol, Inc.
Von Heughten 
Virtue Bros. Mfg. Co.
Vogel-Peterson Co. ...
Welker Chino Co. .
Well Tube & Metal Products Co.
Lee L. Woodard & Sons 
Zenith Soles Corp.

1200-01, 4018-19 
2140-41 
2176-77 
4005-06 
4229 
4253 
2163 
2090 
4138 
3161 
4202 
4238 
4092-97 
4028 
4207-08 
4182-63 
4121-23 
2185 
4258-59 
4184 
4076-79 
4226 

. 2199 
4271

. . 4154-57 
4117-18 
1150

4114-16, 4125-27 
4048-50 
4216-17

. . 3303
4086 
4000-02 
1159-62 
4016 
4044-46 
4013C 
4188-91 
4110-13 
2210 
1103 
4067-68 
4005 F 
2181-82 
4065-66 
4062-64

4069-71, 4080-82 
4019B 
2180-81 
4249 
4201-02 
4119-20

4043
2125-27
2005-06
2062-83
4037
4239
4012-I3A 
2157 
2186 
4266-67 
2088 
4264-65 

. 4231 
2122-23 
2086 
4135-37 
2173-74 
2158-59 
2116-17 
2112 
4209 
4058-59

23
4060-61 
4129-30 
3129-33 
4034 

4098-4101 
2076-79, 4047 

2160
4174-76, 4185-87 

4244 
4210 
2208

. .. 3178-79 
4218-19 
4165 
4177-78
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The challenge of changes being wrought in the office fur­
nishings and design industry will be rejected in 275 spaces 
out of 601 devoted to office furniture and furnishings at 
the National Office Products Association exhibit at the 
Coliseum, New York, October 31 through November 3. 
Spaces represent 145 office furniture manufacturers and 
additional contract suppliers, who will be showing the latest 
designs and lines developed for the huge office furnishing 

market. For designers, a four day 
meeting of the Institute of Business 
Designers, a NOPA affiliate, will pre­

cede the Association convention and exhibit. The Design 
Symposium will run from Sunday, October 27, to Thursday. 
October 31. Seminars and workshops are planned to reflect 
and give meaning to the changes taking place in the swiftly 
moving office design field.

CHALLENGE: CHANGE 
IS NOPA THEME

IBD PROGRAM OF EVENTSi

Sunday, October 27
3:00-6:00 P.M. 
6:00-7:30 P.M.

Monday, October 28
8:30 A.M. 
0:00 A.M.

Tour of Ford Foundation Building, 
followed by critique moderated by 
George Tice, publisher, Gyer’s.

2:15 P.M.
Registration.
Cocktails and Reception.

Tuesday, October 29
9:00 A.M.Registration.

Resources for Design,’' 
opening session. Presid­
ing: Charles Gelber, In­
terior Space Planners: 
IBD program chairman.

“Office Landscaping — 
How Does It Wear?” 
Moderated by Nicholas 
Polites, editor, Office De­
sign.

(t

11:00 A.M. “Space Planning, Problems — Solu­
tions.” Moderated by Donald W. 
Thomas Jr., Environment Planning 
Div. of Desks, Inc., and IBD national 
vice chairman.

“W’here Do We Go For Information 
and Inspiration?” Thomas Dunsford, 
Weber Office Supply Co., and IBD na­
tional chairman.
“A New Approach to 
Making Product Litera­
ture Useful.” Richard 
W. Shaver, manager,
Sweet’s Interior Design 
File.
“A Current Survey of 
What’s New In; Light­
ing, Furniture, Fabrics,
Floor Coverings.” Len 
Corlin, editor/associate 
publisher, CONTRACT.

IBD Awards Luncheon. Presentation of 
1968 IBD Awards, Thomas Dunsford, 
IBD national chairman.

9:20 A.M. 12:15 P.M.

£ 2:15 P.M. IBD Annual Meeting; Report of the 
Chairman; Election of national officers.

Group Discussion Sessions.3:00 P.M.11:00 A.M.
Wednesday, October 30
9:30 A.M.-5:00 P.M.

6:30 P.M.
Showroom Open House.
NOPA Presidential Reception and 
Cocktails, Sutton Suites, Hilton Hotel.

INOPA PROGRAM OF EVENTSI

Thursday, October 31
8:00 A.M.

Noon-6:00 P.M. Exposition Hours

General Luncheon, Grand Ballroom. 
New York Hilton. Speaker: Art Buch- 
wald, syndicated columnist, humori.st.

Opening Convention 
Breakfast. Speaker: Wil­
liam F. Buckley, Jr., 
publisher, The National 
Review.

12:15 P.M.

Saturday, November 2
8:15-9:45 A.M. Concurrent breakfast meetings.9:30 A.M. Continuation of IBD showroom visits.

Opening Business Session. William G. 
Kimbrell, president, Office Supply Co., 
and NOPA president.
Visits to NOPA Exhibit at Coliseum 
and IBD Award Entry Displays.

10:00 A.M. “WTiat Your Customers 
Think About You.” Bill 
Gove, sales motivator. 
Annual Business Mtg.

9:4.5 A.M.

Noon-6:00 P.M.
10:00 A.M.-6;00 P.M. Exposition Hours.

Annual Dinner Dance entertainment.Friday, November 1
9:30-11:30 A.M.

7:30 P.M.
W’orkshops: Freight, Small Dealers.
Furniture Merchandising, Data Proc­
essing.

Sunday, November 3
Noon-5:00 P.M. Exposition Hours, Show Closes.
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NOPA exhibits 
stress new materials
FUNCTION AND FASHION 
FEATURED IN SEATING

A. Contoured to fit anyone, the 2000 
Series lounge chair by Gregson Mfg. Co., 
is built from only two pieces of molded 
plywood. The vinyl upholstered chair is 
mounted on a five point swivel base. 
Circle Ko. 210.
B. Practicality and simplicity are com­
bined by Norman Hekler in Monarch 
Furniture Co.’s continuous interlocking. 
Formula I seating collection. Add-on and 
free-standing tables are included in the 
group. Circle No. 211.
C. MiKlular seating by Emeco Div. Stand­
ard Furniture Co., includes two and three 
seater units and a full line of accom­
panying tables. Circle No. 212.
D. A pad for comfort has been added to 
Hampden Specialty Products' folding 
chair. For ease of upkeep, both seats 
and backs are easily replaceable. The 
all-steel tubular construction is rust­
proof, has non-chip automobile-type fin­
ish, includes rubl)er-tipped feet. Circle 
No. 241.
E. Shaped-to-the-back seating comfort 
is provided by the break-form and mono­
lithic base of Tech Fab’s Ikon seating 
collection. Cushions can be ea.sily change«l 
for effect. Circle No. 213.
F. Stylishly functional furniture for a 
reception room or lounge as well as ex­
ecutive and steno chairs will be exhibited 
by Eck-Adams Corp. at the NOPA Show. 
Circle No. 214.



EXHIBITS: middle line desks introduced by some manufacturers

A: (ieared to landscape. Yawman-
Erbe's 3200 line of office furniture in­
cludes desks wth a variety of table and 
return sizes, chairs, filing carts, and free­
standing partitions. Circle No. 215.
B: Ail wood laminate office furniture, 
Timber, by Marnay Signore, have tops 
surfaced with Formica in a suede walnut 
finish. Tops are resistant to stains, 
scratches, and impact. Circle No, 216.
C; An adjustable typewriter platform is 
featured on the Traditional desk by 
Lyon Metal Products, Inc. The platform 
slides under the desk or extends to create 
work space. Circle No. 217.
D: Desk and table components, from the 
Designer line by Challenger Steel Prod­
ucts Corp., offers custom design in office 
furniture. A wide range of tops, pedes­
tals, panels, and legs are individually 
offered. Circle No. 218.
E; Foam seat and back cushions have 
been provided for Bevco-Precision Mfg. 
Co.’s Plywood Posture Chair. The up- 
hoLstcred cushions can easily be attached 
to chairs already in use. Circle No. 219.
F: A line of desks is being added to the 
Oakmont collection of middle market 
office furniture by Haskell, Inc, The 
group now includes tables, seating, and 
the variety of desks. Circle No. 220.
G: Executive furniture by Alma Desk is 
available complete with secretarial and 
upholstered chairs, plus accessory items. 
Series 8100 is offered in walnut, teak, 
or rosewood. Circle No. 221.
H: Series 1900 by Cramer Industries Inc.,



G

offers a full line of executive seating- 
Swivel armchairs, side chairs, and pos­
ture chairs are included in the collection. 
Circle No. 222.
I: Mmlular desk cumponenls hy Williams 
Office Furniture Co. offer a wide variety 
of desks that can be customed designetl 
from the rantre of drawer pedestals, 
bookcase units, tops, anil let's in the 
Status Custom Series. Circle No. 22.‘>.
J: The C 1000 pevolving arm chair is a 
member of Stylex Inc.’s Click collection, 
A clear nylon protector runs up the sides 
of the seat and alont; the top of the hack. 
Circle No, 224.
K: Executive desks with a Mediterranean 
touch are available from Hoosier Desk 
Co. in its Malta Georgian line. A full 
line of office furniture is offered in either 
oak or walnut. Circle No. 225.
L: One piece desks of Konel, a new per­
manent material with the texture of 
wood, are available from Brown-Morse, 
Co. Made as a unit the desk has no 
screws, fasteners, or glue joints. Circle 
No. 22d.
M: Interchangeable components are fea­
tured in the Fiesta line of office and 
lounge seating by Griggs Equipment Inc. 
The collection includes executive, secre­
tarial seating, side chairs, and 2- and 
3-seat sofas. Circle No. 227.
■ Stacking chairs from the 9000 series 
by Virco Mfg. Corp. will be on display at 
the NOPA Show along with a full range 
of office chairs, folding tallies and chairs. 
Circle No. 228.
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A, Two to live drawer Hies are included
in Hamilton Cosco’s Series 770(1 and
8800 groups. Circle No. 220.
B. .Adjustable compartinents provide desk
organization with Kwik-File's Desk Top
Console. Circle No, 280.
C. A drop-lift mobile plan file. Century.
by Plan Hold, can hold 12 sets of plans.
Circle No. 281.
D. Lift'up drawer handles are recessed
for flush front on Invincible’.s 2000 files.
Circle No. 282.
E. .Adaptafiles, by Borroughs Div., Lear
& Siegler can lie stacked as high as
eight drawers. Circle No. 288.
F. Budget priced files, with or without
locks by HON. are made in letter or legal
size. Circle No. 284.
G. Executive roll-out Conservafile by Su­
preme can hold a.s much as three con­
ventional file drawers in its two tiers.
Circle No. 285.
H. Different size documents can be stored
together in Oxford's desk and counter
high access files. Circle No. 286.
I. Glas.s tupped occasional tables by Art
Steel are made of shockproof Belgian
Crystal glass. Circle No. 237.
J. Instant organization for reception is
achieved by Springer Penguin’s Desk
Memorizer. Circle No. 238.
K. Twin arm action keeps Lightolier’s
Lytestream high intensity lamp parallel
to work surface to prevent glare. Circle
No. 239.
L. Circular metal waste baskets by
Smokador are covered in wood grain
finishes. Circle No. 240.
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CONTRACT EXHIBITOR BOOTHS

eOOTH NO.BOOTH NO. EXHIBITOREXHIBITOR

4012-13 
4211 
4209 
4827-29 
4208
4402-4503 
3810-12 
3823 
4617-23 
3703-05 

3435. 3534, 4817-21
4302-4403 
4700 
4611-13 
4422-28 
4615 
3519-25 
3519-25 
4210-16 
4406-07 
3614-16 
3224-26 
4415 
1700 
4421 
4634-36 
3630-32 
4814-16 
4703 
4134 
4105-07 
4232-34 
4304-4403 
3529-31 
3801-03 
3638-40 
4430 
4626-30 
3208-14 
3807-15 
4015-16 
4224-26 
3424-26 
4629-35 
3825-27 
4637-39 
3622-26 
3222 
4624 
3203-04 
4411-13 
3339 
3213-17

Jasper Desk Co.
Josper Seating Co.
Jasper Table Co.. Inc.
Jefsteel Business Equipment Corp.
Ke-Moster Oiv.
Krueger Metol Products 
Kwik-File Inc. 
lightolier
Litton Industries Inc., Cole Steel Equipment Div.
Litton Industries Inc.. Eureko Div.
Lyon Metal Products Inc.
Mgrnay Sales & Mfg. Co.
Moster Caster Co.
Meilink Steel Safe Co.
Metalslond Co.
Monarch Furniture Co.
Mosler Harbor Soles Corp.
Mosler Safe Co.
Murphy-Miller. Inc.
Oxford Filing Supply Co., Inc.
Porker Pen Co.
Potricion Furniture Co.
Plan Hold Corp.
Plymouth Rubber Co.. Inc.
Polor Mfg. Co.
Port-A-WoM Division. Hemisphere Steel Products Corp. 
Republic Steel Corp.. Mfg. Div.
Rockawoy Metal Products 
Rubbermaid Inc.
Seng Co.
W. A. Sheaffer Pen Co.
Shelbyville Desk Co.
Signore Inc., Marnoy Soles Oiv.
Smith Metal Arts Co., Inc.
Smokodor Products Co.
Springer Penguin, Inc.
Stout Chair Co.
Stytex Inc.
Supreme Equipment & Systems Corp.
TechFob Oiv., Alsco Inc.
Tennesco Corp.
Thomas Furniture Co.
Tiffony Stand Co.. Inc.
United Chair Co.
Voltronic Corp.
Vanguard Steel Products. Inc.
Victor Systems and Equipment, Remington Office 
Virco Mfg, Corp.
Visi Shelf File Inc.
Vogel Peterson Co.
Watson Mfg. Co.
Western Mfg. Co.
Williams Office Furnilure Corp.
Winfield Chair Division,

Continental Conveyor & Equipment Co.
Yowmon & Erbe

4622
3018-21
4805-13
4203-4303
3826-28
4625
3322-24
3043-44
4213-15
4423
4831-35
4432-36
3708-10
3307- 09 
4425-27 
461 2-16 
3331-35 
3806-08 
3041 
3527 
3035-38
4617- 23 
4412-16 
3318 
3805
4618- 20 
4217-21 
4724-28 
3219-20 
3533 
3636 
3818-22 
3401-3500 
3301-05 
4824-26 
3422 
3304-06
3308- 16 
4231 -33 
4823-25 
3225-29 
421 8-22 
4306-07 
4431-35
4417- 19 
3541 
3802-04 
4514-16 
4227-29 
4223-25 
4518-24 
3419-3520 
3216-1 8 
4035-37 
4837-38
4418- 20

Adanlock Jomestown Corp.
Addo-x Inc.
Alma Desk Co.
Art Sleet Co., Inc.
Barricks Mfg. Co.
The Bossick Co.
The Bates Mfg. Co.
Belo Seoting Co., Inc.
Benison Mfg. Co.
Bevco-Precision Mfg. Co.
Black Mfg. Co.
Boling Choir Co.
Borden Chemicol Co.
Borroughs Div. Leor Siegler, Inc.
Bright Chair Co.
Browne-Morse Co.
Burroughs Corp.
Chollenger Steel Products Corp.
Charlton Co., Inc.
Chicago Lock Co.
Chromecroft, Inc.
Cole Steel Equipment Div., Litton Industries 
Cramer Industries Inc.
A. T. Cross Co.
Dozor Mfg. Co.
Duk-lt, McDonald Products Corp.
Eck-Adoms Corp.
Eldon Industries, Inc.
Emeco Div. Stondord Furniture Co.
Foullless Caster Co.
Fixtures Mfg. Corp.
Fort Smith Plywood Co., Inc.
Globe-Wernicke Systems Co., Div, SheHer-Globe Corp. 
Gregson Mfg. Co.
Griggs Equipment Inc.
Hole Industries, Inc., Div. F. E. Hole Mfg. Co. 
Hamilton Cosco, Inc., Institutional Furnilure Div. 
Hamilton Cosco, Inc., Office Furniture Dtv.
Homilton Mfg. Co.
Hampden Speciolly Products Corp.
Hardwood House, Inc.
Haskell Inc.
High Point Furniture Industries, Inc.
HON Co.
Hoosier Desk Co.
Horizon Steel Products, Inc.
Howe Folding Furnilure Inc.
Hunt Mfg. Co.
Indiono Choir Co.
Indiono Desk Co.
Interchemicol Corp., Copying Products Div.
Interstote Industries, Inc.
Invincible Metal Furniture Co.
JG Furnilure Co.. Inc.
Jonsko Inc.
Jasper Choir Co.

3232-36
3012-13
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We often entrap ourselves 
in financial disputes and 
misunderstandings by not

How do we do this? Let’s 
start with an obvious over-

we often entrap ourselves in 
financial disputes and misun­
derstandings by not clearly 
and precisely informing- the 
client of project coats. If a 
client believes that he is going 
to spend X nuinlier of dollars 
and lives under the misap­
prehension that X represents 
all the money he will need, 
without realizing that there; 
w'ill be certain additional 
amounts required in the sum of 
Y dollars, he will be verj' un­
happy when his final account-| 
Ing for the job shows a total 
of X plus Y dollars. He will 
probably think that your cost 
control is severely lacking 
when in reality your cost con­
trol may be perfect and only 
good communication is lacking.

Remember that a very im­
portant evaluation of cost con­
trol is made by the client, for 
it is he who will do the most 
to build your reputation in 
this area and it is he who 
must be impressed by your ef­
fectiveness.

simplification we all know, but 
clearly and precisely in- too often do not apply or carry 
forming the client of proj- out in all its myriad ramifi­

cations: Material plus Time 
equals Cost.

ect costs.*'

TWO TYPES OF 
COSTS: INTERNAL 
AND PROJECT

By Robert J. Duffy

First is the term cost which 
can be broken down into two 
major subdivisions, which I 
call internal costs and project 
costs. Internal cost, the more 
elusive of the two, is defined 
as the materials and time that 
the office contributes to a com­
mission and for which com­
pensation usually is made in 
the form of a feu.

Project cost is defined as 
the material.^ and time which 
go into the physical realiza­
tion of a design. Compensa­
tions for this usually is based 
on contracts with contractors, 
subcontractors, and manufac­
turers. In considering cost con­
trol, it is important to include 
all aspects of both subdivisions, 
since success depends on not 
only satisfying the client, but 
also the requirements of the 
design office.

The word control implies 
two major functions. The first 
is an intelligent and consistent 
selection of materials and time, 
total costs for which would 
amount to a figure acceptable 
to the client.

In many areas, a choice can 
be made among numerous pos­
sibilities that satisfactorily 
will perform the same func­
tion, but at a wide range of 
costs. Granted, the overall re­
sults will also vary in design, 
quality, degree of prestige, 
and so on.

Costs are beyond the control 
of the designer and. therefore, 
theff is nothing we can do 
about them. That i.s a com­
mon and recurring attitude in 
the profession. It is often 
used as an excuse when bids 
come in over budget. It is 
offered as an explanation when 
the client has objected to the 
high final cost of a project.

This type of attitude breeds 
an atmosphere of doubt and 
mistrust between a designer 
and hi.s client. The image of 
the profession nurtured by 
such an irresponsible attitude 
is one of ivory-towered es­
thetes, who refuse to defile 
their eminence by considering 
such a crass commodity as 
money. The results are disap­
pointment, disillusion, ill will, 
and. finally, a loss of clients. 
Since no one wants to lose cli­
ents, let’s look at some of the 
ways in which we can cope 
with the cost problems and 
show these clients that we are 
intereste«l in ami do know 
something about dollars and 
cents,

The key work in “Cost Con­
trol" is control. This is the 
tether we have that can re­
strain the dollar dragon and 
prevent him from panicking 
clients right out of our offices. 
By control, I mean just that, 
contj’ol — not price setting, not 
price estal)lishment, not price 
origination, but a constant, 
careful, conscientious, and 
complete effort to regulate and 
tailor the dollar amount a 
client will spend on a project 
to meet his financial goals.

INTERNAL COSTS 
ARE MORE 
ELUSIVE

Let us examine more minute­
ly the two major subdivisions 
of cost, taking first internal 
costs. These must be estimated 
and budgeted in the beginning 
and constantly reviewed and 
controlled during the job, if 
unpleasant surprises are to be 
avoided in the final accounting.

Internal costs are usually 
more elusive than project costs 
and more difficult to tabulate. 
Their relations to the project 
and their control Is a more 
complex and involved matter. 
Frequently, they are based on 
estimates of time, work, sala­
ries, and other intangibles, 
rather than on price tags and 
contract figures. They tend to 
be composed of items easily 
overlooked or misjudged. They 
are not items on which you 
have many readily available 
published sources of informa­
tion. As a result, this is an 
area where good and complete 
project records and data are 
invaluable and important.

Every office should main­
tain a comprehensive accurate, 
and intelligible file of the in­
ternal costs of past projects.

SILK PURSE 
OF SOW’S EAR

No one will dispute that 
you cannot make a silk purse 
out of a sow’s ear. But, if the 
client is willing or capable of 
paying only for a sow’s ear, 
you give him a sow’s ear, but 
make it the best and prettiest 
sow's ear he can afford.

The second major function 
implied by control is not as 
obvious, but even more im­
portant than the first. It is 
communication. I believe that

106 CONTRACT



of two major catejrories, the 
so-called package deal or turn­
key job and the professional 
service agreement.

Computers are available on a 
time sharina: basis in which an 
office is tied into a machine 
by a communication line simi­
lar to teletype and charges 
are arrived at only for actual 
computer time used. This is 
less expensive than ownin"- 
one. although it would still 
involve a person who is well 
verspd in computer use and 
knows how to talk to the ma­
chine. as well as a fairly con­
stant work load. .\n even less 
expensive source of computer 

is available throuf»^h

requirements for all office pro­
cedures and documents.

Even the most complete files 
in the world, accounting for 
every penny in money and 
every second in time for past 
projects, are useless if they 
cannot be read, understood, 
and applied quickly. How these 
files are organized and what 
data they contain is a matter 
of personal preference and 
office practice. f»ut certainly 
they should contain all the in­
formation needed to form the 
basis for a quick and reason­
ably accurate estimate of the 
office costs of a new project. 
They may include such items 
as total costa, square feet, 
cube feet, square foot costs, 
cube foot costs, drafting time, 
design time, payroll costs,

CPM AND 
PERT SYSTEMS

FIVE BASIC 
CONTRACT FORMS

The next logical step is to 
take the bud^ret fieures (on 
internal costs) and translate 
them into workine schedules 
for the project. How much time 
can he allocated to each office 
procedure to do the job and 
still make the desirable profit? 
This is what must be deter­
mined. A thorough time sched­
ule should be prepared at the 
beginning and then periodi­
cally reviewed and updated, 
not only to keep the .schedule 
current and the client in­
formed of progress, but also 
to evaluate the status of the 
project and make whatever 
adjustments are necessary to 
meet both monetary and calen­
dar goals.

Some magnificent systems 
have been developed in recent 
years to accomplish exactly 
this objective, that are espe­
cially applicable to big jobs. 
For example, the CPM or Crit­
ical Path Method and PERT 
or Program Evaluation and 
Review Techniques have 
brought the oldtime progress 
schedule bar graph out of its 
infancy and matured it to a 
full time adult assistant to 
planning and scheduling. Both 
these systems have the great 
advantage of plotting not only 
function durations, but also 
set up interrelated and inde­
pendent deadline data. From 
the very outset, they flag the 
critical operations which must 
be stressed to keep the work 
on schedule. These systems can 
be adapted to indicate time or 
money, or both, and can be run 
through computers. This is 
especially helpful on large, 
complex projects.

CPM and PERT have proven 
them.selves in the construction 
industry, and. although their 
major application has lieen in 
building, they can be adapted 
to office procedures, where 
they are just as valid and help­
ful. Although there is no ques­
tion that purchase or lease of 
a computer is the optimum 
condition, it is also an overpow­
ering expense, which only the 
very largest offices can afford.

The package deal involves 
much more work, responsibili­
ty, and coordination, since it 
places the de.sign office in 
charge of not only the plan- 

but also the executionning.
and construction. This means 
fewer headaches and less in­
volvement by the client and 
better control by the designer, 
with more faithful reproduc­
tion of the design concept. It

serv’ice
computer consulting firms, 
v'hich do all the technical work 
and provide all the answers re- 
nuired on a contract or fee 
basis. This probably is the most 
feasible arrangement available 
to the smaller office.

also means a larger fee and 
staff competent in the supervi­
sion and admini.stration of con­
struction.

The latter category, of pro­
fessional services only, greatly

ALL-INCLUSIVE
CHECKLISTS
IMPORTANT WORK OR QUIT 

DECISION reduces the work, the re.spon- 
sibility, and with it, control 

the project. The fee in

Once this backlog of cost 
data i.s available, the designor 
has the basic tool necessary to 
accurately estimate and control 
internal costs. What is needed 
is a method of using this tool. 
This boils down to simply in­
terpreting and correlating 
these costs into a realistic 
budget.

Here checklists beconse most 
valuable. The availability of a 
complete checklist, including 
all items that possibly could 
enter into this budget, is a 
must. This checklist can be ir 
a printed format to be used as 
a form to work up preliminary 
estimates. It can be as simple 
or elaborate as is desirable, 
but it must be all-inclusive and 
should cover, among other 
items, payroll, insurance, bene- 
fit.s, field trips, travel costs.

A companion item to the 
checklist is an office procedures 
manual, which sets up stand­
ards and gives instructions on 
office practice. This type of 
a handbook, incidentally, con­
tributes substantially to cost 
control if one copy is placed 
in the hands of each office 
member and, thereby, estab­
lish uniformity, standards, and

Somewhere along the liTie 
in formulating these budgets, 
estimates, and schedules, a 
very basic policy decision has 
to be made. Do we work on the 
design and drawings until 
they are complete in all re­
spects, regardless of man­
hours our fee covers? In the 
first instance, the final result 
will he as perfect as possible 
and construction problems 
should be non-existent because 
of the high degree of refine­
ment and detail in the draw­
ings, specs, and so on. But 
estimated time schedules can 
be overrun badly and fees suf­
fer as a result.

over
this case would be a simple
design fee.

The contract itself can take 
one of five basic forma, with 

nations. With each form the 
empha.sis of cost control shifts 
to different phases and aspects 
of the work. Thus in a cost- 
plus contract, reimbursement 
is based on an hourly multi­
ple, usually about 21^^ times 
the actual expense of the office. 
In this type of contract, it is 
most important to keep an ac­
curate tabulation of expenses 
and compare them with the 
schedules and budgets to make 
certain that actual procedures 
are not running over the pre­
determined program. The cli­
ent must also be kept con­
stantly informed of progress 
and his financial involvement, 
especially if there is any in­
dication that the actual fig­
ures may run over the pro­
jected ones, since he will hear 
the full amount of any such

\'a

PACKAGE DEAL 
OR PROFESSIONAL 
SERVICES

In the second instance, the 
job is safe monetarily, but it 
may be slip-shod, uncoordinat­
ed in design and execution and 
many extras will eat up the 
very profits that were being 
safeguarded. Either system 
can work, and there are in­
numerable combinations, but 
thinking and planning must be 
geared to procedures to avoid 
pitfalls.

With all data ami proce­
dures defined and clearly un­
derstood, we must consider the 
contract between the client 
and the designers, not the con­
struction contract. The scope 
of a contract can fall into one

overage.
FIXED FEE 
CONTRACT

The second form of contract, 
the cost with a fixed fee, is 
very similar, but n)ore criti­
cal for the design office, while 
safer for the client. In this 
form, any excess beyond esti­
mated limits is not magnified 
by a multiple, therefore the

Robert J, Duffy is president of 
Inc., New York desigv/ 

space planning firm. This arti. 
ele. is a reprint of address 
git'en at the Contract '6S Ex­
position in Nev' York City.
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cost control: ^‘One man should be fully responsible for each project. ff

additional chai'^e to the client be overlooked, both in making 
does not increase so rapidly.
By the same token, the profit 
for the office does not increase client. Here. Rood communica- 
at all, since only the costs

ices are filinc fees, printing 
costs, special presentation ex* 
penses. movinp charges, manu­
facturing and fabricating con­
tracts. field trips, and others, 
depending on the scope of the 
work and the composition of 
the office and services.

eventualities, a good and com­
plete project file is a must. In 
it should be all minutes of 
meetings, copies of letters and 
documents, records of conver­
sations and decisions, sched­
ules, budgets, and all other 
pertinent data. This file should 
be in some standard order set 
by the office and in a location 
specified, not tucked away in 
the back of a bottom drawer.

Good communication cannot 
be overstressed and cannot be 
left to word of mouth. All im­
portant matters should he com­
mitted to paper and copies dis­
tributed to all persons con­
cerned, especially the client 
when money is involved,

The final item of adminis­
tration is procedures. Stand­
ardization and organization 
here can effect great saving* 
in work and time. Stream­
lined drafting, for example, 
eliminates repetition, such as 
multiple drawings of the same 
item, both sides of a symmetri­
cal detail, cross hatching, ma­
terial designation, ad infini­
tum. It promotes the use of 
transfers, preprinted details, 
and standard forms. It does 
not make pretty pictures with 
which to decorate walls when 
the job is done, hut it gets the 
job done more quickly, more 
accurately; it saves time and 
therefore money.

Other procedural items that 
may be of use in cost control 
under the right conditions 
would V)c the use of computers 
for perspective layouts and 
Specifications.

All the foregoing items of 
cost and reduction have dealt 
only with internal costs. They 
do not effect savings to the 
client except to safeguard him 
from unexpected extras and 
possibly indirectly by helping 
to reduce necessary fees. If 
profits are satisfactory now, 
any future savings should be 
passed on to the client in the 
form of lower fees, On the 
other hand, all of these items 
do affect profits and will help 
to insure a greater return on 
the services rendered at a giv­
en fee.
1‘art II of this article will 
appear in the November issue.

estimates and in discussing
contracts and budgets with the

tion is vital. Client changes 
are being paid for. The profit frequently are a sore point in 
is constant in the fixed fee. designer-client relations and 

or .should be thoroughly defined 
and discussed from the outset, 
with a unit price established 
if need be, The definition 
should not only clearly de­
lineate what constitutes a 
client change, hut also during 
what phases of the design work 
these extras are changeable.

Con.sultants fees are another 
group of options which should

regardless of exti-a costs 
time involved. In this case, the 
designer must keep track of 
his schedules for self protec­
tion. as well as for the good 
of the client.

POOR
ADMINISTRATION
NIGHTMARES

The final aspect of internal 
cost control involves admini­
stration. This is where poor 
management and organization 
probably do the most harm, 
yet are the harde.st to pinpoint, 
and. therefore, the most dif­
ficult to correct. Inefficient ad­
ministration gives substance to 
many nightmares, such as the 
misplaced memorandum, or 
worse the lost file; the double 
detail; or the surprise sur­
charge. These are the result 
of inefficient administration. 
They are bad enough when 
they upset procedures in the 
office and eat up some of the 
profits, but they are even more 
serious when the client gets 
wind of them and gets the 
impression that you do not 
know what is going on with his 
project.

The prime solution to these 
problems is one man fully re- 
snonsible for each project. Call 
him the account executive, the 
project manager, the job cap­
tain, the coordinating design­
er, or whatever, but this per­
son should know everything 
that is happening concerning 
the project in his charge. 
Every little note, schedule, 
budget, and memo should go 
through his hands in one form 
cr another. He should know 
every telephone conversation, 
decision, meeting, and discus­
sion that takes place. It is his 
duty to avoid conflicts, contra- 
(iiction.s and double work.

This man is the one person 
with all the answers- This is 
a position that must be under-

The percentage of the con­
struction cost contract is a 
completely different thing al­
together. This is a common 
architectural contract in which 
none of the actual figures
known until a construction the client and not overlooked 
contract is signed and a con-

be completely reviewed withare

in any estimates. Obviously, 
the.se can be included in theBtruction cost is agreed upon.

This form requires accurate ba.sic fee or a.s an additional 
construction cost estimates, if and separate charge to the 
any figure is to be obtained re- client. They should be enum- 
garding the design fee. So it erated. defined, and discussed 
is important to have these con- with the client from the very 
struction estimates, to keep outset, and not sneaked in 
them updated as design pro- later, with the lame excuse
gresses, and to ciieck the 
sultant fee against

re- that it was the client’s complex 
office requirements, in a highly 

.schedules and expenditures, if specialized aspect of the 
control is to be maintained.

proj­
ect, that made the consultants

The two final contract forms 
are closely related. One is 
the cost per square foot, 
where the fee is a fixed unit 
price and the only variant is

necessary.
Here again a checklist is 

helpful, not only to make cer­
tain that all consulting fees 
are included in estimates, 

the number of square feet of budgets, and cost anaylsis, but 
floor area involved, and the so that they are not overlooked 

in preliminary sessions with 
the client at which the scope 
of the service and fees are 
discussed. Consultants, such as

second is a lump sum con- 
tiact where there are no vari­
ables as far as the design fee 
is concerned. In both of these, 
it is imperative that an ac- structural. plumbing. HV.\C. 
curate account be kept of electrical, and specialists, such 
office expenditures, since the 
fee is fixed and any undue ex­
tensions of expenses or office 
time will cat into the profits,

as legal, acoustic. landscape, 
visual aids, and many others 
must not be forgotten.

There nro other services 
which fall into the same cate-if not consume them entirely, 

with no hope of additional 
compensation.

gory as consultants in that 
they can become a part of the 
service under the conti’act fee, 
for they can be an extra ex­
pense to the client over and 
above the financial arrange-

PROCEDURES FOR 
CLIENT CHANGES

It is evident that as con­
tracts vary, so must the cost 
control systems vary, each ments specified in the contract, 
placing the stress on the par- Of course, under the former 
ticular critical aspects of the method, the contract fee must 
project procedures emphasized be proportionately larger to 
in the different contract forms, compensate for the pajnnent of

There are also certain op- these outside services by the 
tions which are common to all design office out of its fee. In- 
contracts and which must not eluded in this category of serv-

stood, respected, and fostered 
by all. including the principals 
of the firm. It pretty much 
makes indispensable, 
which gives rise to another 
nightmare, what if he gets 
sick, goes on vacation, or quits? 
.\s insurance against such

him
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GROUP NINE-EXECUTIVE: Risom's sperial contribution to the executive environment. A collection of 
furniture attuned to the modern concepts in architectural and interior planning—strikingly practical and 
handsome furniture—sets a mood for the individual and an atmosphere for executive action. Desks, cabinets, 
chairs, deftly designed in natural walnut; together with hundreds of Risom fabrics, 
vinyls or leathers to choose from. Pieces that are individually important—collectively 
balanced. The Risom Group NINE-Executive planning brochure available on request. J«ns Risom 

Dosign
Inc

Executive Offices:
444 Madison Ave., N.Y.C. 10022.

Showrooms:
Atlanta, Chicago, Los Angeles.

New York, San Francisco.
Sales Offices:

Dallas, Detroit, Minneapolis.
International:

Argentina, Australia. Canada,
Denmark. Great Britain, Singapore.



THE MARK OF THE WORLD’S BEST.

For contract, consider the great
advantage of a V’Soske pure wool rug.
And, particularly, where the rug is for an important traffic area.
For here, not only must the element of beauty be retained, but the
functional properties which provide for long wear and easy
maintenance. All V'Soske rugs bear the wool mark label.

PURE WOOL PILE

rr>e V’Soske rug sriown was commissioned by Gene Adcock, A.f.O.. K-S Wiisbire, The wool mark is your
Inc.. Los Angeles for installation in the Beneficial Insurance Co., Home Office. assurance of quality tested carpets
Los Angeles, Office of the President. made of pure wool pile.

RePRESENTATIVES IN BOSTON • CHICAGO
CINCINNATI • CLEVELAND • DALLAS • GRAND RAPIDS

HOUSTON • LOS ANGELES • MIAMI • MILWAUKEE

MINNEAPOLIS • NEW YORK • PHILADELPHIA • PHOENIX

ST. LOUIS • SAN FRANCISCO • SEATTLE

TORONTO • LONDON • PARIS



Hair
patterned Plexiglas 

gives colorful dimensions 
to your designs

With Flair patterned Plexiglas acrylic plastic, 
you can create exciting new interior and 

exterior designs in numerous shapes
and colors,

A Design gems of colors in irrteresting 

shapes for wall panels, screens, 
ceiling accent panels. Get brilliant 

stained glass effects with 
shafts of light through room 

dividers, partitions or exterior 
window glazing. You can 
filter daylight or artificial 

light through a choice 
of 17 colors and 

colorless. The 

breakage 
resistance of 

Flair makes it 
safe; its 20-year 

time-proved 
weatherability lets 

you carry your designs out-of-doors. 
Flair can be easily and economically formed 

into graceful spherical shapes and cut to 
irregular patterns. Sheets range up to 4' by 8' in 

size. Because Flair is Plexiglas, it is the only 
light transmitting plastic material backed by a 

record of more than 20 years of successful use. 
Write to us for complete information on Flair, 

including data on building code approvals.

Plexiglas is made only by
ROHM
iHnns
PHILAOELPMtA. PENNSYLVANIA 10108

FlaiK and Plexiglas are registered trademarks of Rohm and Haas Company.
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Myth^ Sure,you can get custom-made furniture.

Sirtn.

It took some doing to get rid of this one.

We had to design an ultra-modern plant, planned for 
maximum efficiency in stocking and movement of 
materials. We developed a way to make certain 
standard parts in advance. Finally, we set up a data 
processing system that lops hours, even days, off the 
time it takes to process orders and get fabrics and 
materials delivered. (Sometimes this system frightens 
us, it’s so fast.)

Altogether, these efforts have paid off in the fastest

delivery in the office and institutional furniture 
business. And, what we're delivering is custom-made 
to specific requests.

Write us for the name of the Monarch rep nearest 
you. He can bring you up-to-date on all the obsolete 
myths.

Monarch Furniture Company, High Point, North 
Carolina, 27261. Showrooms in High Point; 440 Park 
Avenue South, New York; 3720 La France, Dallas.
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made with Vectra fiber

will

A new stain,
fade, abrasionSpecifications

static resistantPile of 100% solution
dyed Vectra'’^ olefin fiber In Vanguard fine gauge tufted 

carpet, you get the prized 
"natural” look, coupled with 
the stubborn stain, fade, 
abrasion and static resistance 
you get from spun yarns of 
100% Vectra^ olefin fiber. And 
Vanguard is available in eight 
heather colors. The cost?
Impressively low.

In short, no matter where 
you decide Vanguard carpet 
belongs ... it belongs. For 
Vanguard is an Indoor-outdoor 
carpet in the truest sense.
But once you see how lush 
and natural it looks indoors... 
you may not 
have the
heart to ^put it outside. \, - ^

VactraS olafin fiber is manufactured by Ett|ay Fibers and Lamtnales Company. Odenton, Maryland, a division of Enjay Chemical Company.
Odenton'. (301) WO 9-9000. New York: 350 Fifth Avenue, (213) LO 3-0720. Charlotte: One Charlottetown Center. (704) 333-0761. Enjay makes fiber, not carpet.

Gauge (12.8)
Pile Weight—28 oz. per 
sq. yard
Pile Height—14" or ,125 
Stitches per inch—10 
Tufts per square 
inch—128
Primary Backing—4 oz. 
100% non-woven 
polypropylene 
Passes ASTM E-84 flame 
spread test on jute back

tufted carpet...in a flock 
of decorator colors.

For samples and information on Universal Vanguard. ..the 
carpet for commercial installations, schools, churches, 
lobbies and all other heavy traffic areas..-write:
Universal Carpets, Inc.
Department A, Ellijay, Ga. 30540

Name
Secondary Backings 
(wt. persq. yard)
1. 40 oz. high density 

rubber
2. 9 02. jute
3. 60 oz. vinyl for 

indoor-outdoor

Company.

Address

City

State •Zip-
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If you want 350 yards of stra¥rberry, 
we won't give you raspberry.

We II match anything you want to work with: a strawberry, 
swatch of French velvet, a piece of saddle leather.

And we ll custom-dye as little as 350 yards. And we won't 
:harge you an extra penny.

The name of this program is Contract 350. and it gives you 
ne widest variety of specialized Contract carpets ever put to­

gether. One of them Is Scotsmoor: a 324-pitch, thru-the-back 
grade with the tightest construction anybody can buy. (And as 
an added distinction, this carpeting bears the wool mark label 
... the mark of the world s best... pure wool pile.)

And no other custom contract program can make those
statements.

Contract 350-in pure wooi piie. 
Carpet by Roxbury.

Framingham. Massachusetts 01701



If you’re doing the president’s office 
the secretarial pool or any office 
you’re probably already specifying 
Shelby Williams seating.

Or should be.
Shelby Williams, America's leading manufacturer 
of fine seating, offers you a choice of more seating, 
in more distinctive styles, than any other manufacturer 
anywhere. Visit a Shelby Williams showroom and see 
what we mean.

Or write for a free copy of our new catalog.

No. 9946

N\fNo. 9990-9

r
sr. TNo. 9951

\6

InOwttrlBS

Sue9i0i6«i9«
OUOeC0C0**OAA*'O9| Kvhm

AMiMCMO* 0«C*00 QOOOIM»aOS
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Coveigiis
Pre-fabricated wall panels.
Test your metals.

Particleboard. Plastic. Or what-have-you.
With Concept* by Terson, the new nylon-vinyl material that leaves nothing uncovered. 

We’ve laminated it to just about everything. (Sometimes with foam for extra softness.)
Concept is already dressing up dozens of national brands —from bathroom hampers

to typewriters. And we’re working on an infinity or two more.
How about you? We’d gladly try Concept on something of yours, without cost or 

obligation, as they say. Drop us a note on your company letterhead.
There are 23 brilliant Concepts in all solids and stripes. And in a short time we

have a batch of zingy prints. Concept is completely tailorable, pliable, color- and shape 
fast,., just about indestructible, But with the look and feel of velvet,

There’s bound to be Concepts that are just right for everything you have in mind
Stick ’em up. We'll getcha covered.

*Conc«pt II DuPonI Anlron^ (iilhsr nippsd or kniitM mivesl slibilizid by Tirion ixpanMd vinyl. For mori inlorminer ind ■ complote iwiich book wrili Alho! Mtnultcluring, 
Dtviiion Oi Emnirt Cofp . Bwinor. Nonn Carolini Oo«i«r|l SaleiOnic* Bulnar. Norm Carokrw Siloi Ollici^Mw York. Boiton. Cbrcigo. Ottroil. Si Loun. *^Rog.T.M OuPont Corp.
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Carlstadt® Railing Systems
For the contemporary feeling in stainless steel, 
bronze, or aluminum, investigate Carlstadt 
railings. Select handrail moulding shapes and 
installations, deck or fascia mounting with con­
cealed fastenings, optional glass stops and 
glazing channels for decorative panels. Com­
ponents of the new Colorail" System are 
interchangeable with Carlwtadt components,

for colorful plastic handrails on metal posts or 
metal handrails on color-clad posts. Elements 
of section data provided for all systems make 
engineered railing practical for the first time with 
economical stock components. Available from 
local fabricators everywhere. Ask for literature or 
see Sweet's Architectural File 3e/BL or Industrial 
File 3b/BL.

% JULIUS BLUM & CO., INC., CARLSTADT, NEW JERSEY
THE MOST COMPLT
PHONES: CARLSTADT, (201) GE 8-4600; New York, (212) OX 5-2236; TELEX 1-25961? TWX 710-989-0112

- r-C.' .‘^TALS
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WHY A DARK CASEMENT? Because you can see through
it—while it absorbs glare.

WHY WARP KNIT ROVANNA? Because this unique combination
of yarn and construction is not 
just flame retardant and not just 
stable and soil resisting— 
it's virtually foolproof!

WHY LARSEN? Because they do these things 
first and best.

THAT’S WHY!

The fabric Is INTERPLAY: 
Black, White, Bronze, Wheat

* Write Department A7 for swatches

• V'

Jack Lenor Larsen Inc.
■ 232 East 59th Street 

New York, N.Y. 10022

V .



Antron picks up just 
much day-to-day soil 
any other carpet fiber.

But your clients 
will never believe it.

"Antron" hber balances ligbt to look clean.

“Antron” is the surprising new fiber from Du Pont 
that keeps its new look longer than any other carpet 
fiber—and keeps the appearance level of the busiest 
buildings at their highest.

Even light colors look clean longer, because Antron* 
nylon minimizes the appearance of soil. Some carpet 
fibers are transparent, so you see not only the dirt on the 
side facing you. but the dirt on the opposite side is mag­
nified. “Antron” is different. It is specially structured 
to be opaque. It controls absorbed, reflected and trans­
mitted light to minimize the appearance of soil.

And because “Antron” is a nylon. it‘s the most dur­
able carpel fiber made. It resists crushing, pilling and 
fuzzing and is easy to clean.

When you combine all these benefits, your clients end 
up with carpels that need less frequent cleaning and keep 
their new look longer. Carpets with pile of “Antron” deliver 
a long term saving. And thaf's something you will believe!

“Antron” is the optimal carpet fiber for high traffic 
areas and is available in a wide variety of contract styles

For a free brochure on “Antron” (and Du Pom's 
other contract fibers) write: Contract Carpet Specialist. 
Du Pont Company. 308 East Lancaster Avenue. Wynne- 
wood, Pa. 19096.

Better things fer better living,, .through chemistry

Pont raQiStered trademark Du Pont maksa Fibers, not caroats.

Circle No. 71 on product card facing P. 172
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chairmanship!
...SKILLFULLY HAND CRAFTED\

IN THE HEART OF\
FURN! TUREL A ND. U. S. A

PRESTIGE GROUP
ALSO AVAILABLE WITH WALNUT BASE

SHOWROOMS;

STORCH/TEPPER INDUSTRIES
419 PARK AVENUE. SOUTH

NEW YORK loots. N.Y.

Haw DISTRIBUTORS
507 WESTLAKE. NORTH

SEATTLE 4. WASH. 98109

LEFEBVRE ASSOCIATES
166 HOWELL STREET

DALLAS. TEXAS



The look-alikes that make 
the big difference!

These two new carpets from 
Columbus are identical to the eye. The 
same crisp, contemporary air, the same 
eight matching stock-dyed heather tones 
that set off an installation.

The difference is the weight. 
Contract X is engineered for normal traffic 
areas. Contract XI is built for extra-heavy 
wear,

carpet budget stretch when you don't pay 
for weight you won't be using.

This special flexibility makes 
Contract X and Contract XI particularly 
suitable where there are wide variations in 
traffic. In schools, churches, offices, 
restaurants, hospitals, department stores, 
showrooms.

more carpet for the money. Both carpets 
meet FHA requirements for wear.

So cash in on this latest, greatest 
discovery by Columbus. To receive a 
sample kit with all the facts on Contract X 
and Contract XI, just use the coupon below.

Careslan:
Both carpets are made with 100% 

Type 61B Creslan acrylic fiber with 
exceptional bulk. This means extra strength 
extra ease of cleaning. And it means much

By using them according to traffic 
loads, you give every foot of floor space 
exactly the carpet it requires. Makes a

Creslan is a product of American 
Cyanamid Company, New York.

Columbus nills,lnc.
Columbus Mills, Inc,, P.0, Box 1560, Columbus, Georgia 31902 

Gentlemen:
Please send me Technical Information Kit for Contract X and XI 
carpeting.

NAME.

ADDRESS.

STATE ZIP.CITY,

Circle No. 73 on proauct carl122



Artolier announces 
the beginning of
the Bath light era

E
hese are the fixtures to relax with, 
he dress-up lamps for the dressing' 
lom, to cast a shimmer and glow on 
le bath scene. Something new in

I
^aded crystal, magnificently carved 
nd cut for extra lustre. Nice in sin- 
les or pairs, nicer yet in twin or 
iple clusters, with a beautiful flour- 
;h of the skillfully wrought arms.

hey add drama to any room,
le sure to recommend them. They 

ake harmony with every decor.

I
 our clients will appreciate the com- 

ination of luxury and good taste.

II specifications for these versatile 
Ktures are in the Artolier color cata- 

ig. Its price is $1.00 for interested 
larties.

>

'’'Vv- * ■
t
T^:\

■ e

Artolier Lighting



DOWNS Quality Wilton carpets 
with Acrilan® Acrylic Pile 

again chosen tor quality,
design,

Sitting Room, 
Trenton Country Club. 

Trenton, New Jersey 
Downs Carpet; 

2408A/4t3S/a55

Men's Lounge, 
Cherry Valley Club, 

Carden City, l. l. 
New York. 

Downs Carpet; 
2331A/40B2/93S

Time and again our Contract Division has been called upon to match or 
create carpeting which will please the eye, stand up to the heaviest 
traffic, and meet budgetary requirements. Above are two notable examples 
of how we fulfilled these demands (for Lynch & Bailey, of Fairlawn, N. J.) 
with our Wilton carpets made with Acrilan® acrylic pile. For the full-story 
of how we can meet your own individual requirements In all respects . . .
WRITE DEPT. CIO FOR OUR FULL-COLOR CONTRACT CARPET BROCHURE. Monsanto

DOWNS QUALITY CARPETS
CARPKl COMP.W^, INC., Philadelphia. Pa. IP1.S4 ■ Quahrv Carpets Since I8<i5 

Cire'e No 74 on product esrd facing P, 172
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the All-Steel environment
It says a lot About your clients. For you. The best in
contemporary design with superb craftsmanship in steel—
at a price that invites comparison. Catalog available.
Showrooms in New York, Chicago, Los Angeles and Aurora.
All-Steel Equipment Inc., Aurora, Illinois 60507.

All-Stee



It's Winchester by Lewis.., made from Zefkrome Acrylic

In a word, great! Or even five years from now for that 
matter, because Winchester 44-oz. carpet is made to 
stand up to business pressures. The durability of 
Zefkrome* keeps your clients happy day after day. 
Specify Winchester... it’s good business.

*

I

j
‘Zefkrome, trademark of Dow Badische Company P.O. Box 490, Cartersville, Georgia

/IFUKOWl

Manufacturing soecifications; Winchester
Pile Yarn; 70% Zefkrome Acrylic, 30% Modacrylic 'Yarn Size: 220/2 ply/Pitch: 270 Rows: 9. Pile Height: 250/Yarn Weight: 44 or. 
Primary Back: Poly/Socondary Back: 3/16 HDR & Jute/Total Weight: 104 Or. HDR. 77 or. Jute-Widths: 12'

Circle No, 76 on proctucl card facing P. 172
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You should also see it in Sunset Red, 
Peach Blush, and 19 other beautiful 
decorator colors.

And while you're at it, see the variety 
of other exciting patterns Guard comes 
in. Everything from foils to woodgrains.

But besides being very pretty, Guard 
is very practical.

It’s made of fabric-backed vinyl, 
which resists scuffs and scratches. So 
yourclientwon't have to spend so much 
for maintenance.

Guard is durable, so he won't have to 
go through the expense and mess of re­
decorating every few years.

Guard comes in three different 
weights, (Type I, II and IN) so he won't 
have to spend money on a heavy ma­
terial when a lighter one would do.

What's more. Guard is Underwriters 
Laboratory Tested under ASTM-E-84, 
and meets Federal Specifications CCC- 
W-408.

In the long run. Guard comes out a 
lot less expensive than most other wall 
coverings, including paint.

It comes out a lot prettier, too.
We recommend that you recommend 

G uard. The only one who will appreciate 
it more than we do is your client.

GuardOf)

Columbus Coated Fabrics, The Borden Chemical Company, Box 208, Columbus, Ohio.

Circle No. 77 on oroduct card facing P 172
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Woodard In Contract
How long will it last? Would 20 years be too long?

We wanted it to have a lengthy, useful life so the frame is steel, all parts welded in. 
tVe wanted it to look well all of that time, but fabric wears out so we planned easily replaced covers and cushions. 

We wanted it to be beautiful so a wide range of colorful fabrics are available, or send your own.
All of these features are in Woodard’s Embassy and Consular contract furniture groups.

»2H MRRCHANDISR MART. TKICAGO 
8924 IIRVERLY UUULEVARD. LOS ANCRI.ES 

Wt^TERN MERCHANDISE MART. SAN FRANCLSOO 
306 OCCIDENTAL AVENUE SOUTH, SEATTLE. WASHINGTON

305 EAST 63 STREET, NEW YORK 
320 DECORATIVE CENTER, DALLASWrite for our new catalogue.

LEE L, WOODARD SONS, INC. OWOSSO, MICHIGAN



contractcarpets are alike.
Everybody says their carpet is the best—the lightest, densest, toughest.

Everybody says they've cut maintenance to the absolute minimum. 
(No wonder! When you use amazing Acrilan* acrylic fibers. They simply 
refuse to stain.)

Then everybody tells you the advantages of carpet over tile. And there 
are plenty!

Yet the fact remains; the only thing that separates one contract 
carpet from another is the label.

Our “Executive Line." wc admit, is a ‘look alike'. But it sure isn’t. 
Jt is tighter, denser than most aWcosts less per square yard.

Since “look alikes' do gel wearisome, we developed a contract carpet 
with real depth of character. Wc gave that old tweed look a striking new 
look. It’s so handsome some people have considered putting it in their 
homes. Made of I00‘'„ solution-dyed Acrilan with our Poly-Loc Bac, it 
can he used in high-humidity areas, even outdoors.

Thai's our new “Hopsac." And, not so incidenily, it costs less, too.
What more can we say?
Write us and see./

A .

Monarch Carpet Mills
" CHAMBLEE, GEORGIA

ACRILANV

Monsanto
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Have we spread our''Bubble"too thin?

shape. We did it with new pedestals, new materials, even a new moldingWe've simply made more of its well-rounded 
technology for shaping rigid urethane to the* seamless Bubble form. And a new, wider, price range—starting 
much lower to fit more contract situations. It’s all in our new catalog at all our galleries New York, Chicago, 
Los Angeles, Dallas, Grand Rapids or write Stow/Davis, Grand Rapids, Michigan 49502. Dept.

STOWlDAVIS





CONTRACT SPECIFIERS:
This unconventional performance proves that loose-laid Heugaflor 
carpet squares can reduce installation and maintenance cost in 
all commercial contract installations.

These are the corridors and convention hall of the Miami Beach Auditorium 
covered with Heugaflor carpet squares.
A week before delegates arrived, posh Miami hotels were hiding their carpets 
anticipating disaster. Meanwhile Heugaflor defiantly faced up to the rough 
footwork, cigarettes and spilled drinks that spell doom for conventional carpet­
ing but present little threat to Heugaflor.

1‘ Loose-laid Heugaflor carpet squares quickly go in place without adhesives 
or time wasting measuring or tacking.
Even over slick terrazzo, Heugaflor held fast while heavy equipment, dollies, 
fork lifts and television cameras moved about. During the convention, Heuga­
flor was vacuumed with commercial equipment yet every carpet square stayed 
snugly in place ... did not shift or curl.
As the convention ended, loose-laid Heugaflor carpet squares were easily 
picked up by installers. This demonstrates how, in commercial installations, 
such as: hotels, motels, office buildings, etc., Heugaflor can be rotated to 
prevent traffic paths.
The Heugaflor concept is one you have to see to believe. Cigarette burns 
wisk away without a trace. Ordinary stains wash away with water. W^en 
wear would become a problem Heugaflor can be rotated to prevent paths. 
If major damage occurs, it is easy to replace the damaged carpet square.
Specifiers for commercial contract should see Heugaflor (You-ga-flor). Even 
the name is tough.
Heugaflor and Heugafelt are Heugatile Products.

Please write or phone.

n.

rriHEUGATILE
. . .totally interchangeable loose-laid carpet squares

SALES OFFICES
VAN HEUGTEN U.S.A. INC., 185 Sumner Avenue, Kenilworth, N. J. 07033 • (201) 245-3480 
VAN HEUGTEN U.S.A. INC,, 2555 Nicholson Street. San Leandro. California 94578 • (415) 483-4720 
VAN HEUGTEN CANADA LTD., 107 Orfus Road. Toronto 19, Ontario, Canada • (416) 789-7546

SHOWROOMS
NEW YORK — 979 Third Avenue, Decorators & Designers Building • (212) 355-2089 
LOS ANGELES — 516 West 4th Street, Santa Ana, California • (714) 547-6411 
SAN FRANCISCO — 2555 Nicholson Street, San Leandro, California • (415) 483-4720
C 196S. VAN lEUOTCN U.S.A. INC.
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Lyon doesn’t Stop 
with the Best 
Soundproofing

------------------- MAKE US PROVE IT!-
LYON METAL PRODUCTS, INC.
1032Monroe Avenue, Aurora, Illinois 60507

□ Please send me more complete information 
O I'd like the name of my nearest dealer
Name

Address

City State Zip

r

QUIET
ZONE

.4

I .* ft .

ra> '4;;i ?
Zt1i rt;

r I
1 I

1
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For that hushed sound of elegance, we insulate every flat part with honeycomb fillers. For extra 
strength we use two layers of steel for the desk top—make it the main structural member from 
which all other parts stem. We give the back panels double walls. Make the pedestal frames 
continuously welded structures which gird the front opening. So you see. Lyon quality is many 
things. It's planned versatility; you join basic components as you see fit. It's careful sculpturing 
that looks less massive, adds leg room. It's a choice of nine lustrous 700% acrylic (automobile- 
type) finishes. It's the exclusive Lyon 
"lock-in-top" that controls all drawers. See 
your Lyon deaier\ Or, write: Lyon Metal 
Products. Inc., 1032 Monroe Ave.. Aurora. 111., 
for our free color brochure.

Y OFFICE
FURNITURE

Showrooms: New York, Aurora. Los Angeles

Circle No. 84 on product card facing Pg. 172
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wchy all

High Density Foams 

arenH the same,,.

'••mm

High Density Foam varies in latex composition, compression ratio, and 
wearability. So how do you specify the right High Density Foam for your 
installation? For that matter, just what IS High Density Foam, and how is 
it different from sponge rubber backing?

The answers to all these questions are in our new folder HOW TO 
SPECIFY HIGH DENSITY FOAM BACKING." We've set up specifications 
for High Density Foam carpet backing that'll meet or surpass any specs 
now existing or proposed. If a carpet manufacturer's High Density Foam 
backing carries our T-38 mark, it was applied under our supervision and 
pre-tested in our laboratories. And who are we? Only the world's largest 
compounder of latex backing compounds, that's who!

If you're an architect, specifying engineer, carpet manufacturer, con­
tract decorator or builder, this booklet is for you. To get your copy, just 
fill in the coupon below or request on your letterhead- No charge.

1
TO; TEXTILE RUBBER & CHEMICAL COMPANY 

RT #1, DALTON. GEORGIA. 30720

Please send booklet "How To Specify 
High Density Foam Backing."

NAME: .TITLE;

COMPANY;__________________________________

COMPANY BUSINESS:_____________________ -—
(Architect, engineering, decorating, etc.)see our catalog in Sweefs 0

ADDRESS:.

CITY: STATE;, ZIP:

Circle No. 85 on product card facing P. 172
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General Tire
Sponge Rubber
Carpet Cushion
accentuates
comfort at
The Homestead

CONTRACT



With 17,000 scenic acres and about
20.000 yards of challenging golf 
courses, the management of The Home­
stead, Hot Springs, Virginia is under­
standably sympathetic to the walking 
comfort of their guests. That's why
3.000 square yards of General Tire 
Sponge Rubber Carpet Cushion were 
recently installed in their famous resort 
hotel. In addition to giving visitors all 
the underfoot comfort of home, The

Homestead’s new underlay is also 
designed to extend the life of its elegant 
carpeting. So, next time you have a job 
that calls for deep-down walking com­
fort long carpet life, tailored installation 
and trouble-free service, check out the 
nine quality grades of General Tire 
Sponge Rubber Carpet Cushion. Each is 
guaranteed unconditionally and avail­
able immediately from our national 
agents listed below.

General Tire underlay Inatailed by lyicQuail's. inc.. Bluefield. W. Va.

NATIONAL AGENTS: AIR CREST PRODUCTS. 2301 South Paulina Street. Chicago, Illinois 60608
CROWN PRODUCTS CORP., 2121 E. Wheatsheaf Lane, Philadelphia. Pa. 19137

All qualities of Sponge Rubber Carpet 
Cushion manufactured by The General 
Tire & Rubber Company are guaranteed to 
provide satisfactory performance for the 
life of the original carpet. This guarantee 
applies to installations on grade and above

grade, to include use over radiant-heated 
floors and cement floors, Any General Tire 
Sponge Rubber Carpet Cushion which 
does not render satisfactory service will 
be replaced and reinstalled without charge 
to the customer.

THE GENERAL TIRE & RUBBER COMPANY
CMEMICAL/PLASTICS DIVISION • JEANNETTE, PENNSYLVANIA

GENERAL
TIRE

(■hi

Circle No. 86 on product card facing P. 172
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CONTRACT PRODUCTS AND SERVICES

A; Ueiilaceable uphol.stered parts make 
the 10(M) Series of seating by Costa Mesa 
practical for heavy duty use. Each up­
holstered .seat, panel, or hack can be 
individually chanjred aocordinK to wear. 
Circle No, 24.T.A

8: Steel and itlass tables ilesij^ned by 
Josef Kastner for Desijjrn & Art are 
available in a wide range of size.s and 
styles. The coffee table shown comes in a 
Ill-inch square or a 31-l>y-40-inch model. 
Circle No. 244.

C: Portable designer furniture, Image, 
by f)u Barry Ltd. of Canada can be as­
sembled in minutes. Pieces are solid 
veneer kiln drie«l hirch hardwoo<l con­
struction. Cushions fastened to the 
frames with Velcro, can be changed in 
minutes. Circle No. 246.

D: Weatherproof outd(M>r furniture from 
Stewart Industries Is constructed with 
a hot-roll channeled steel frame with two 
coats of rust proof oxides. The Sunniline 
collection includes a full range of red­
wood slatted piece.s. Circle No. 246.

E

E; Original carved wood grille designs 
in dark bntwn, age«l, or natural redw'ood 
are available from the Panelcarve I>i- 
vi.sion of Forms & Surfaces. Translucent 
grilles and solid panel designs are also 
offered. Circle No. 247,

F: Molded plyw(»(»d seats, fully uphol- 
.stered in Portuguese aniline glove leather 
or fabric, a<lds comfort to Harvey Prob- 
ber, Inc.’s FK90 stack chair. Frames are 
available in chrome steel or enamel fin­
ishes. Circle No. 248.

CONTRACT138



Beautifully hancf finisbe^
Pecan V6uk^, 0^ $o^s and

rSimulated V^irad^CpinpoDeats.. 
%i1th Mrcsfta "Fops .

... quality manufacturers of residential, 

motel, hotel and apartment bedroom furnishings

Durable — Functional Contract Furniture created for the discriminating guest, 
demanding designer, and the profit minded innkeeper.

FURNITURE CORPORATION

MANurACTURERS OF DIMING ROOM AND BEDROOM FURNITURE
PULASKI ■ VIRGINIA

Ciicle No 87 on proriiJt:t card larinp P. 172



shock-proof Firthridjre and Innesbrook styles made 
fi-om continuous filament Antron nylon. The popular 
Ciemini style is now available in 54-inch width with 
Adjustment, a sponge rubber backing to satisfy 
"glue-down” requirements.

Circle No. 250 on product card facing P. 172

PRODUCTS & SERVICES
CONTINUED

Multicolor iridescent pattern on vinyl
Espana is the followup to Suval’s Adurna. a multi­
color valley print on vinyl. Espana has a selection of

Cork panels, paneling, and trim
Five basic types of cork (board, bark, door ca.sings, 
tile, and cork wood combination) are available at 
Walker & Zanger in a broad range of sizes to assure 
maximum effect with a minimum of cutting. The 
cork btmrd. bark, and cork wood combination are

1.") color combination.s, each with a lustrous, iridescent 
quality. The fabric is soft to the touch, pliable, and 
has a knit backing for easy workability. Tones are 
locked in and the finish is scuff resistant.

Circle No. 249 on product card lacing P, 172
ideal for paneling. Casings match the board precisely 
and are used around the door and windows. Smooth, 
light-toned tiles have a self-adhesive backing, and 
can be u.sed for paneling, on ceilings, or as bulletin 
boards in any size.

Firth comes forth
Firth Carpet Co. now offers an in-stock commercial 
carpet for every contract need. The variety, which 
con.sists of 16 different qualities in a range of over 
130 colors and patterns, includes the permanently Circle No. 251 on product card facing P. 172

Qontfact ^estaufant Seating

We produce, to your exact
specifications the finest upholstered 

restaurant and lounge seating. Our 
experienced craftsmen construct each 

job with an interest born of personal
pride in their work. The result Is 

quality furniture in appearance, 

construction and durability.

We also manufacture a line of 
restaurant booths in unique designs.

ROBERTSON
FURNITURE
COMPANY. INCORPORATED

DEPARTMENT C 3 • P. O. BOX 66 

LOCUST GROVE, CEORCtA 30248

A full color catalog and brochures are available by direct request.
Circle No. 88 on product card facing P. 172
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INTERNATIONAL PAPER

The days of trying to hide ugly 
walls are ever. International Pa­
per has a beautiful cover-up.

It'?: Easi-Strip' A new material 
that make? it p«r-r.siblc to put up 
inexpensive, strippablc v/allcover- 
i.’i'.i:.. for contract installations.

backs. And that's not all.
Because it's strippable, it cuts 

installation costs. It goes up one, 
two, three. It won't tear ot i;unc- 
turo Even when v/et, Easi-Strip 
keeps il.s strength.

What's more, it comes off like 
a .s’icjI Just loo.sen a corner and 
tug. It pulls away cleanly No 
:.!eammy No :;oaking. Ho scrap­
ing Makes redecorating a breeze.

Wallcoverings inade with Easi- 
Sinp availahi' in many pat­

terns and styles. You have a lot 
to choose from.

And your choices don’t end 
there. We make tv/o other kinds 
of material fo- 
coverings. I-Peal'. and Fabiuy 
Rounding out a cornplele family 
of strippablc substrates for every 
taste, need and price range 

Wallcovering printed 
Sfnp is available '.iuougii United 
Dt Soto (Dip-N-Dc line) Chicago, 

• Help fight

•rable wall-

Easi-Slrip is part cellulose — 
blendedithetic bindersr--irf

icgctlier. This mean? it itas a dou­
ble advantage: (1) it's stronger 
tlion old-fashioned wallpaper 
and (2) less expensive than cloth- I! .1?.

NTERNATIONAL PAPER COMPANY

Itirrlfi Nn SQ nn nrnriiir;! MrH facinj P. 17?



ilk- ami front panels and a niuliiU- set of 
A nrnkile file, also with snap-on [>anels.

snap-on 
c|j‘awei-s.
slides unde]’ the desk oji I’idl easters. A seeivtary’s

PRODUCTS & SERVICES
CONTINUED

I'liaii ran he i'oii\er1ed into a desk rhair for elerical 
work hy snajipiiiK on ji pair of ai’nirests. l'’ree'Sland- 
iii^ movahle panels are available either straight or

Fuzzy furniture traps sound
One of the (irst major lines of fui’nilure tlmt is spe- 
eially adaptai)le to and suitable foi- use in an oHke 
landscape has been designed by Art Metal, ('ailed 
the TA(i Collection, the line is acoustically engi-

ciii’ved, in ArtiLex finish, or cork or blackboard. A 
completely enclosed file unit also serves as an office 
partition. The jianels are also available in standard 
finishes, laminates and wood, for use in more tradi­
tional ortices, where sound contn»l is not so much 
a problem.

Circle No. 252 on product card facing P. 172
neered to trap and disperse audible sound frequen­
cies with a textured nylon finish that is fuzzy to 
the touch. The nylon material, Artitex, is available 
in more than fiO coloi’s, is abrasion resistant, and can 
be cleaned with a vacuum cleaner. Units are inter­
changeable, mobile, and flexible in function. A work 
table can be quickly converted into a desk by adding

Carpet defies nature
Tlie Fearless Carpet by Ludlow defies sun. wind, 
rain, and snow. Made for outdoor use, the carpet 
was designed for indoor use so that it can be used 
effectively on a pool deck or in a reception room. 

Circle No. 253 on product card facing P. 172

Circle No, 90 on product card faemg P. 172

Circle No. 91 on product card142



^eautj! and Strdh^tF ^stin^uis/P 
tffe^ew1200Scries

ooBoa.

the MORGOR line

These new stacking and folding chairs were conceived especi­
ally for designers. Some of the “plus” features are:
• Same modem design concept in both stacking and folding 

chairs.
• Sturdy solid steel frames with durable chrome-plated finish.
• Comfortable molded fiberglas seats and backs with textured 

finish in seven decorator colors.
• Designed for compact storage, both chairs have “built-in” 

nesting feature.
For complete information and specifications write Dept. C-IF.

Gounv on I lA/hBre 

the new 
ideas are

Hamitton Ooscq Inc, Institutional Furniture Division, Gallatin, Tennesseehndel 1205



Circle No. 92 on product card facing P, 172

PRODUCTS & SERVICES
ARMCHAIR COMFORT

IT FOLDS
CONTINUED

Frames are wood finished
The fi*ames that look, feel, even have the weight 
of wood are Artcraft carved frame.s by Artini Arts, 
Inc. The frames, made from a formula recently de­
veloped by The Iilngraving Research Laboratories of

The only folding arm­
chair for contract use. 

Comfortable seating In 
the warmth of northern 

hardwood . . . with 
deep foam padding 
and luxurious vinyl 
upholstery. Chairs 

open and close easily 
with a single motion 
. . . designed for safe 

compact stacking.

1

Artini are made to combine the most desirable fea­
tures of wood and synthetics. Artwood frames are 
available in hand rubbed wood finishes in a variety 
of carving's sxn well as in antique fini.shes.

Circle No. 254 on product card facing P. 172

No. 240-A"Morquist

PRODUCTS. INC.. JAMESTOWN, N. Y. 1A701

FOR YOUR WALL ACCESSORIES
original designs?

color coordination?
a certain size?

at interesting prices?

ALL THIS AND MORE .. .

AT "LAST” YOU HAVE A SINGLE SOURCE

S-18 Father 28 x 34
Irving B. Last, Design Consultant

DECORATIVE ACCESSORIES S-14 Archway 30 x 36
1641 WCST 33rO PUACE — HIALEAH. FLORIDA. 33012

See our display at the New York Coliseum Hotel Show, Booth # 4202. 
Color catalog available.

Circle No. 93 on product card facing P. 172

144 Circle No. 94 on product card



TO ll\T
Nothing cures hang
line of Hat and Coat
Single and Double­
in 2. 3, 4 or 5-foot
chrome, brushed
ideally complement
and coat storage
your prescription to

wall Rack* foature
chroma hanger rail

SHOWROOMS:
New York

20 E. 46th St.
Chicago 

1184 Merchandise Mart
Dallas

3720 La France St.
Los Angeles

8815 Beverly Blvd.



PRODUCTS & SERVICES
CONTINUED

Tackboard and lamp wall components
The latest members of Dorfile Mfg. Co.’s Lustra 
line of wall system components are an 18 by 32 inch 
tackboard, and a contemporary valance lamp. The 
tackboard has a neutral colored cork face and a

Modui/ne Seoling Group

iescenl ThUpholstered ChoifT Spring Bose onvo airs

sturdy hardboard frame finished in wood grained 
Danish walnut. The lamp, 32 inches long, 3i/^ inches 
high, is designed to hold two 40 watt light bulbs. 
All exterior surfaces are anodized aluminum finished 
in wood grain.

Circle No. on product card facing P. 172
fibergfo«rn$liivliono7cIioir$7*ocfcerr~7ib77gioirTioct"and""GQng"oioirr

American tradition wallcovering collection
The third edition of Birge Co.’s American Tradition 
wallpaper collection includes Regent Garden, a strik­
ing example of the fruit and floral wall decorations

All pu'pas" Couch

Meywoodife Dinmg Choirs

Unbreakable, unchippable, 
unrustable, unbeatable. 

Unmistakably Lloyd of Menominee.
Lloyd hoi ju&t obout everything for busineis or institutionol 
metal seating. Stock choirs. Armchoirs. Gong choirs. Dining 
choirs. Rockers. Convalescent choirs. Plus tables, to coordi­
nate. Backed by Lloyd's century-ond>a«half reputation' for 
the highest standards in comfortable, durable construction 
and good design.

popular in the 1800’s. The collection also contains 
non-tarnishing foils with washable flocking, deep- 
embossed duplex textures, and 30-inch engraved tex­
tures. A selection of silk-screened fabrics of pure 
cotton complements the collection of 141 patterns.

Circle No. 256 on product card facing P. 172

Fabrics retard flame
Ban-a-Flame, a collection of flame retardant fabi*ics 
by Penco Fabrics Inc., is available in eleven archi­
tectural patterns. Knitted of 100 per cent modacrylic 
fabrics, Ban-a-FIame is made from yarn ■w'hich is 
inherently flame retardant and is resistant to sun 
fading. Each pattern is available in white and nat­
ural and in some cases can be dyed to specification.

Circle No. 257 on product card facing P. 172

Lloyd Manufocturing Company, Menominee, Michigan, 
nationally known —established T826 

A division of Heywood Wakefield

Circle No. 95 on product card facing P. 172
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Samsonite CUSTOMAIRE 
The contemporary 

furniture that’s huilt 
to take a heating!



I
Samsonit<

gives a luxury 
look to any space

Low cost Samsonite Customaire is so
luxurious and contemporary, it's at hom« 
anywhere. So adaptable and long-lasting 
It's perfect for any business or professioi
use. from executive office, to reception

any place. room, to lobby, to hotel and motel room*
Customaire's soft removable foam

T«o-Sh«K End Table



ustomaire Furniture
waterproof laminate... extremely resistant 
to stains, burns and scratches.
Samsonite Customaire is made to last for 
years and years with a minimum of 
maintenance and repair. Stock is always 
open, for later match-up purchases.

st»'ons arc uphoistereo in lough vinyls or 
Scotchgard' treated fabrics in a wide 
rieiy of decorator colors. The ali-steel 
»ular frames are electrically welded 
d finished in satin-smooth Bronze baked 
gmel. Chairs have beautifully finished 
dnut arms. Table tops are wood-grained

Right ArmTwo Arm%

High Corner Table

Low Corrter Table

toMn euahiaamoDlh



Samsonite Customaire 
by the set, 
by the piece, 
by any combination.

Samsonite Customaire 
seating items: 
Lounge Chair 

Two-Arm Settee 
Right-Arm Settee 

Left-Arm Settee 
Sofa

STYLE SEATING ITEMS 
(With Decorative Side Panels)

STYLESEATING ITEMS
(Without Decorative Side Panels) COVERCOLOR* COVERING COLOR*NO. NO.

#4010 Lounge Chair 
Packed 1 par carton 
Shipping Wt. approx. 55 lbs. 
Length: 27V4"
Width: 26V4"
Height: 21%~
(floor to arm)

4011 Gold
Copper
Olive
Mediterranean Blue 
Avocado 
Spanish Melon 
Black Pearl

Fabrir
Fabrii
Fabrii
Vinyl
Vinyl
Vinyl
Vinyl

Fabric
Fabric
Fabric

#4210 Lounge Chair 
Packed 1 per carton 
Shipping Wt. approx. 59 lbs. 
Length: 27V4"
Width: 26V4"
Height: 21%“
(floor to arm)

4211 Gold
Copper
Olive
Mediterranean Blue 
Avocado 
Spanish Melon 
Black Pearl

42124012
42134013

Vinyl 42164016
Vinyl 42174017
Vinyl 42184018
Vinyl 42194019

GoldFabric
Fabric
Fabric
Vinyl
Vinyl
Vinyl
Vinyl

#4220 Two-Arm Settee
Packed 1 per carton 
Shipping Wt. approx. 76 lbs. 
Length; 49%"
Width; 26V4"
Height: 21%"
(floor to arm)

4221 Fabrii
Fabrii
Fabrii

Gold#4020 Two-Arm Settee
Packed 1 per carton 
Shipping Wt. approx. 72 lbs. 
Length: 49%"
Widthi 26V4"
Height: 21%“
(floor to arm)

4021
4222 Copper4022 Copper

Olive4223Olive4023
Vinyl4226 Mediterranean Blue 

Avocado 
Spanish Melon 
Black Pearl

Mediterranean Blue 
Avocado 
Spanish Melon 
Black Pearl

4026
Vinyl42274027
Vinyl
Vinyl

42284028
42294029

Gold
Copper
Olive
Mediterranean Blue 
Avocado 
Spanish Melon 
Black Pearl

4241 Fabrii
FabrU
Fabrii
Vinyl
Vinyl
Vinyl
Vinyl

Gold
Copper
Olive
Mediterranean Blue 
Avocado 
Spanish Melon 
Black Pearl

#4240 Right-Arm Settee
Packed 1 per carton 
Shipping Wt. approx. 71 lbs. 
Length: 47%”
Widthi 26V*“
Height: 21%“
(floor to arm) ___

4041 Fabric
Fabric
Fabric
Vinyl
Vinyl
Vmyl
Vinyl

#4040 Right-Arm Set%e 
Packed 1 per carton 
Shipping Wt. approx. 69 lbs. 
Length; 47%“
Width; 26V4"
Height: 21%“
(floor to arm)

42424042
42434043
42464046
42474047
42484048
42494049

Gold#4250 Left-Arm Settee 
Packed 1 per carton 
Shipping Wt. approx. 71 lbs. 
Length; 47%“
Width; 26V4“
Height; 21%“
(floor to arm)__________

Fabriil
FabrlJ
FabriJ

42514051 Gold
Capper
Olive
Mediterranean Blue 
Avocado 
Spanish Melon 
Black Pearl

Fabric
Fabric
Fabric

#4050 Left-Arm Settee 
Packed 1 per carton 
Shipping wt. approx. 69 lbs. 
Length: 47%~
Width; 26%“
Height; 21%“
(floor to arm)

4252 Copper4052
Olive42534053

4256 Mediterranean Blue 
Avocado 
Spanish Melon 
Black Pearl

Vinyl
Vinyl

4056 Vinyl
42574057 Vinyl

Vinyl Vinyl
Vinyl

42584058
4259Vinyl4059
4231 Gold

Copper
Olive
Mediterranean Blue 
Avocado 
Spanish Melon 
Black Pearl

fabriil 
FabriJ 
FabrlJ 
Vinyl I

#4230 Sofa 
Packed 1 per carton 
Shipping Wt. approx. 95 tbs. 
Length: 72%"
Width: 26V4"
Height: 21%“
(floor to arm) ___

4031 Fabric
Fabric
Fabric

#4030 Sofa 
Packed 1 per carton- 
Shippmg Wt approx. 91 lbs. 
Length: 72%“
Width; 26V4"
Hei^t; 21%“
(floor to arm)___________

Gold
Copper
Olive
Mediterranean Blue 
Avocado 
Spanish Melon 
Black Pearl

42324032
42334033
42364036 Vinyl
4237 Vinyl4037 Vinyl

Vinyl 4238 Vinyl4038
4239 Vinyl4039 Vinyl

*A1I Frames: Bronze
Additional Custom Fabrics: Marine. Charcoal 
Brown, Loden, Linen, Persimmon. Red, Honey. 
Additienai Custom Vinyls: Mission Gold. Ripe 
Olive, Cordovan, Copper, Paprika, Granada 
Brown, Adobe Beige, Parchment.

FRAME
COLOR

STYLE DIMENSIONSTOPTABLES NO.
Length: 26“ 
Width: 18“ 
Height; 21“

#4150 Step Table 
Packed 1 per carton 
Shipping Wt. approx. 33 lbs.

Walnut
Woodgrain4152 Bronze

Length: 26“ 
Width; 26“ 
Height: 14^('

#4180 Low Corner Table 
Packed l per carton 
Shipping Wt approx. 43 lbs.

Walnut
Woodgrain Bronze4162 INSTANT INFORMATION!

Regarding Alt Items In This Catalog
CALL US COLLECT
PHONE NUMBER: Area Code 303 • 744-1701 
Dick ChurdilH, Director of Contract Planning, 
who can give or send you;

• Name of Nearest Distributer
• Additional Product Information
• Approximate Delivery
• Name and Address of Samsonite 

Factory Representative

Length; 26“
width: 18"
Height: 21“

#4170 Two-Shelf End Table
Packed 1 per carton 
Shipping Wt. approx. 44 lbs.

Walnut
Woodgrain Bronze4172

Length; 26" 
Width: 26“ 
Height: 21"

#4180 High Corner Table 
Packed 1 per carton 
Shipping Wt approx. 49 lbs.

Walnut
Woodgrain Bronze4182

Length: 47%' 
Width; 18" 
Height; 14H'

#4160 Cocktail Table 
Packed I per carton 
Shipping Wt approx. 47 lbs.

Walnut
Woodgrain Bronze4192

Samsonite Customaire 
tables: 

Step Table 
Low Corner Table 

Two-Shelf End Table 
High Corner Table 

Cocktail Table

SAMSONITE CORPORATION/FURNITURE DIVISIOI
1050 SOUTH BROADWAY, DENVER, COLORADO 8021
Manufacturing Plant:
Samsonite Corporation, Samsonite Boulevard, Murfreesboro. Tennessee 371.'
All spfcificarion.s quou-d in this caralof; are siihjeci to chantii’ without twin

lORM NO M 2377 PTO IN U S A



PRODUCTS & SERVICES
CONTINUED

DISTIIVCTIVEAntron nylon Wilton carpet introduced
Philadelphia Carpet Co. has begun production of 
what the firm believes to be the first custom Wilton 
contract carpets made with DuPont's Antron nylon 
pile. The new carpets are expected to combine the

m S) mLJU

IDEAL FOR;

HOMES • OFFICES • RESTAURANTS 
COMMERCIAL INTERIORS'V ■

/•/ «(■■yC';.

• <

fC,vV- RANELtNG

TRIM
y-V7**

¥■t'
t'wm^
.r'

characteristics of custom Wilton weave carpets with 
the great stamina and other advantages of Antron 
nylon. The Wiltons will be available in a variety of 
weights and textures, and in any desired color or 
colors.

MANTELS

Circle No. 258 on product card facing P. 1?2

Shock-free outdoor carpet
Universal Carpets. Inc. is now offering a new con­
cept in indoor-outdoor carpet. Universal's Vanguard, 
designed for use in heavy traffic areas, is shock-free. 
Its dense construction of Vectra Olefin pile yarn and 
Polyvinyl backing make its resilience exceptional. 
Vanguard is available in eight heather-blend colors. 

Circle No, 259 on product card tacing P. 172

American adds chain drop and coach lanterns
American Lantern has added twni new lanterns to its 
ifne by designer John C'aldwell. The chain drop No. 
1215 has a cage length of 19 inches while the coach 
laniern No. 1213 has an overall length of 29 inches.

REAL WOOD

★ P'/reproo/
★ SiacH Sixes

^ Custom 
Orders

★ Speoify

CONSTRUCTION
MATERIAL

1
WESTERN 

RED CEDAR

NO
MAINTENANCE

Write for descriptive /iterature:

WBSSaiT!M

iBoth are 8 inches wide and feature crystal clear, 
beveled glass and are con.striicted of durable solid 
brass, with a weathered brass finish. They are equal­
ly adaptable to either indoor or outdoor applications.

Circle No. 260 on product card facing P. 172

HEWNRITE INDUSTRIES, INC.
5 PICONE BLVD., FARMINGDALE. N.Y. 11735 

Circle No. 97 on product card facing P, 172

151ICircle No. 96 on product card



PRODUCTS & SERVICES
CONTINUED

Mobile shelves save space
Storage space in a limited area is greatly increased 
by mobile Quik-Lok Heavy Duty Steel Shelving unil- 
by Aurora Steel Products. The unit which includes 
mobile and stationary shelves provides for the elim 
ination of wasted aisle space. Mobile shelves ai*

mounted on tracks and move laterally to expose 
material in the stationary shelf behind. Stops at 
the open ends of the track prevent roll off and 
rubber bumpers mounted on the mobile unit cushion 
bumping against walls or other units.

Circle No. 261 on product card facing P. 172

a W*'ve b«en Mrving Hi* 
controct trade for over 20 
years and ar* prieod o<> 
cordingly! Our wearable 
and washable coromic 
lamps — fabricated com- 
plet*ly in our own pottery 
and assembly plant.

■ Write for our color 
catalog. If you don't find 
whet you need, our de> 
sign department con match 
your color and doceroting 
scheme on orders of suf* 
ficioRt size.

I

L IDROFFMAN
MODERN ART

PRODUCTS CO., INC.

1U Eist Sfcth Stroel, New Yorli, N.Y. 10021, PL 3-4252 • Hy Fishbetn, 20 
Brookside Place, Hillsdale, New Jersey • R)S Associates, 351 Peachtree 
Hills Avenue, N.E. Atlanta, Ca. 30305 • Russ Lewis, P.O. Box 550, Toledo, 
Ohio 43W11; F, Shane Franz, 189 Sycamore Street, East Aurora, New York 
14250 • Patterson Representation, 307 East Hennepin Avenue, Minneapo­
lis 5S414 • Alan R, Holler & Associates, 1315 Wesley Avenue. Evanston, 
Illinois b0201 • C I. Welch -I- Associates, The Ice House. 1150 Sansome 
Street, San Francisco. Calif., 8900 Melrose Avenue, Los Angeles, Calil. 
90069 • Gonzalez Padin Company, Box 2312, San Juan. Puerto Rico 
00903: Designs, Inc., 66 Condado Avenue, Sanlurce, Puerto Rico 00907.

Catalog on request.

1530 Locust St. • Kansas City, Mo. 6410B

SHOWROOMS IN 
Los Angeles 

Furniture Mart
Dallae

New Dalles Trade Mart
Beanie 

Paoiflo N.W. Furn. Mart

New Vork 
23D Fifth Aye.Chicago

American Furniture MartEDWARD AXEL ROFFMAN ASSOCIATES, INC

Circle No. 99 on product card facing P. 172Circle No. 98 on product card facing P. 172
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Oak, cubed and upholstered
The Oak Lounge series by Harter Corp. n<»w includes 
an oak cube and an upholstered oak bench. The cube, 
18 inches square, can be an end table, sculpture

base, or just a handsome clesiKn element. Edged in 
solid oak. the cube is sided with either oak oi* plastic 
laminate in suede finish black or white, The bench, 
similar in .size and construction to the cube, has a 
deep foam cushion covered in a range of materials.

Ciicle No. 262 on product card factng P. 172

^vlr. InSideff
Foam for the office
The executive posture chair and the side chiir with 
arms ai-e two of the models included in Columbia- 
Halloweirs line of contemporary office seating.

mats and matting
100% Virgio Nylon face carpet eompressioa molded for permaaent 
bond to safe, non-skid, teor-resistaat rubber base.

• Traps dirt and moisture before it reaches 
critical floor areas.

• Looks and wears belter longer.
• Reduces floor maintenance costs while It 

enhances decor.
• Lies flat, won't slip, bunch or curl.
• Fashion colors, practical sizes.

CORPORATION e CANTON, OHIO 44701

Write 
today for 
full slor 
and FREl 
samples.

AKRIlTHE

NEW!

Mr. Inside QualityffBoth have sculptured arm rests and Richlux foam 
cushioning in the seats and backrests. The chairs 
are available in a wide selection of colors, in nylons 
or chromatic vinyls, or combinations of both.

Circle No. 263 on product cant facing P. 172

Reception room lounges
A new triple frame, two-seater settee has been added 
to the V.l.P. series of B. Brody Seating Co. One of 
20 modular units in the line, the settee features

floorEcan(ffn0

protectionmats and 

matting at
lowest cost

I T i

/Superb guefity 100% ayloa face cut pite cerpet bonded to HEAVY 
GAUGE V/NYL BASE

NOW - Akro answers all Ihe mat and 
matting needs of your customers from ONE 
source - with BOTH rubber or vinyl 
backed carpet matting.
Here is the companion line to our auality 
rubber base Mr. Inside mats and matting — 
also in smart decorator colors to enhance 
all interiors. Maintenance costs are slashed 
because dirt and moisture are trapped 
before reaching critical floor areas.

For
details 
and Free 
samples, 
clip this 
ad to your 
letter­
head and 
send to:

squared frame and leg.s in polished chrome. Leather- 
look upholstery is soft, durable vinyl. The line is 
based on 24-Inch .square moduJes which can be com­
bined in unlimited variations.

Circle No. 264 on product card facing P. 172

\r« AKRIl CORPORATION • CANTON. OHIO 44W/

Circle No. 101 on product card facing P. 172
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Circle No. 102 on product card lacing P. 172

PRODUCTS & SERVICESQUALITY • BEAUTY 
PLUS PROMPT DELIVERY

FOLDING TABLES

CONTINUED

Chair leads a double life
Closed, it's a sleek, contemporary chair; open, it’s 
a comfortable bed. This practical addition to a ho­
tel motel guestroom provides twice the use of a 
siniile-function piece of furniture. Called Slumber

Conforence Room Folding Tables 
Square tubular legs. Soflly 
textured plastic wood grained lop 
with matching edge. ___
Folding Tables, Chalk Boards. Bulletin Boards. Easels, 
Revolving Boards, Chair Trucks, Table Trucks, Band Stands, 
Portable Stages, Choral Stands.
Precision made 
oF the finest 
quality mote- 
rials, designed 
and manu­
factured for 
long life & 
service. Whot- 
•ver the need 
... whatever 
the opplication 
.. . there Is on 
AMTAS prod­
uct thot will 
do it betterl

Seat by its manufacturer. Victor Stanley, Inc., it is 
35 inches wide. 33 inches deep, and 32 inches high. 
Pivot action easily flips open a 30 inch wide. 7(1 
inch long bed. Mattress is firm polyfoam: uphol.'!- 
tery comes in a wide range of fabrics and colors.

Circle No. 265 or product card facing P. 172Write fer catalog and price list

1747 West Grand Ave. 
Chicago, Illinois WM24A M

MANUrACrUK N O
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The only carpet 
to withstand 
supermarket ahus<
Porter’s Vinyl-Lok—of famous 100% A.C.t.(TM] 
continuous filament nylon yarn—is the most 
ruggedly practical in the contract market.
It's mounted on a primary backing of polypro­
pylene and a back plate of solid vinyl. Tufts 
are so securely imbedded it’s virtually 
impossible to pull them out. Vinyl-Lok’s 
tight surface is practically impenetrable. ' 
and cleans with simple vacuuming. Tuft bind 
strength is 3 times greater than most contract 
carpets. Unsightly seams, wrinkling, buckling 
and stretching are eliminated. No underpaddin 
IS required. Your Inquiry will receive 
immediate attention. Use reply card, herein, 
or write us direct.

A.
f" ARPETSC

E. P. r). /fo.v f J I, Curlersi ille. i^cru 
[A Pliifron of TiflO’i 'NVLON



The sleek new Profile jrom Shepherd Casters

Give your furniture a brand new look 
with Shepherd Profile Casters

faces. Eight color finishes arc available: Bright Brass, Satin 
Brass, Antique Bras.s, English Antique, Bright Chrome, 
Satin Chrome, Black Chrome and Antique Copper,

The Profile is patented and is available only from 
Shepherd Casters. It's guaranteed for home use for 25 years 
— a bonus no other caster manufacturer offers.

For more information, please write for our Designer’s 
Catalog.

The exciting new Profile shape with its beautiful slim lines 
enhances the look of contemporary and traditional fumi- 
liirc and olTers greater design possibilities.

The Prolile caster is die-cast of strong metal alloy for a 
stronger, superior caster that lasts tlie life of the furniture.
.Ml the unique benefits of the original Shepherd ball caster 
are included in the Profile. It’s unique design locks out 
foreign mailer to resist jamming and the Delrin* bearings 
arc self-lubricating.

To assure perfect tracking and symmetry, the Profile is 
available in right and left-hand models. Use metal tread for 
carpels, and non-marking urethane tread for hard floor sur-

Circle No. 104 on product card facing P. 172

Registered Trademark 
* DuPont Registered Trademark

Shepherd Casters. Inc., Benton Harbor. Michigan 49022



Circle No. 105 on product card lacing P. 172

PRODUCTS & SERVICES
CONTINUED

Comfort chairs are compact
Space-saver chairs with anodized aluminum frames 
and naugahyde upholstered seats and backs 
compact in over-all design and measurements, and 
light in weight for easy handling. Continuous back

are

frame and rear leg units are curved for comfort 
and firm balance. Foam rubber underlies the deep 
seat cushions and back pads of the chairs from the 
Emeco Division of Standard Furniture Co.

Circle No, 266 on product card facing P. 172

> SOURCE...

From initial planning and design to furnishing and installation of interiors, ALBERT 
PARVIN & CO. serves Aineruan business as a single, competent and responsible source 
for completion of an entire project...hotel, motel, club, restaurant, hank, executive 
office, institution, commercial or industrial enterprise! ONE RESPONSIBLE SOURCE for 
total interior design and furnishing needs, combining beauty, economy and efficiency...

Sc CO.
Interior Designers for American Business

120 NORTH ROBERTSON BOULEVARD / LOS ANGELES, CALIFORNIA 90048 / 652-5760 
Subsidiary of Doiu-m Company

Circle No, 106 on product card facing P, 172
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designs by John yellen

Stackable letter trays with hand cutouts
The 542 series of Steelcase letter trays can be stacked 
in two, three, or four tiers, with legal and letter sizes 
intermixed. Heavy gauge steel brackets assure 
stability with two, three, or four prongs for tray 
assembly. Prongs slide into channels w’elded to the

B4U01BBaSOWT

bottom of the trays. Trays feature a hand cutout to 
facilitate paper handling and molded polyurethane 
feet to prevent slipping. Choice of IS acrylic enamel 
color finishes; brackets can be finished in brushed 
or poli.shed chrome or any of the acrylics.

Circle No, 267 on product card facing P. 172

Space-saving roll-out fries
Roll-out cradles, which expose records from the top 
and side to permit fast drop or shelf filing, extend a 
maximum of 15”s inches into the aisle in these

8020BLIST S276

VERSATILE SEATING AND INTERIOR 
FURNISHINGS IN A VARIETY OF FUNC­
TIONS. FORMS AND MATERIALS MAY BE 
SEEN IN OUR CATALOGUE AND ILLUS­
TRATED PRICE LIST OR AT ONE OF THE 
FOLLOWING I. V. CHAIR CORPORATION 
SHOWROOMS; IN NEW YORK AT 969 3rd 
AVE.; IN CHICAGO AT 325 NORTH WELLS 
ST.; IN SAN FRANCISCO AT 430 PACIFIC 
AVE.; IN LOS ANGELES 8900 MELROSE 
AVE.; IN BOSTON AT 90 CANAL ST.; 
SEATTLE AT 1658 EAST OLIVE WAY; IN 
PITTSBURGH AT 719 LIBERTY AVE.

IN

Conserv-a-file units from Supreme Equipment & Sys­
tems Corp. Conventional file drawer pull-out space 
requirements are reduced almost by half. Posting 
shelves in each unit make it possible to work right al 
the files. Each unit is 36 inches wide.

Circle No. 268 on product card facing P. 172

Weight watcher vinyl wallcovering
P». F. Goodrich’s Koroseal vinyl wallcovering is now 
available in three distinct lasts. Regular Koroseal, the 
heavy weight, is rugged, practical, easy to maintain, 
and available in a w'ide selection of colors and pat­
terns. Koroseal with Tedlar is treated with Dupont’s 
new stain repellent, Tedlar PVF Film, which is de­
signed to hold stains on the surface so that they can 
easily be wiped away. This last is especially suitable 
where rugged wear is needed and easy maintenance 
a must. Finally Goodrich has developed Koroseal Lite- 
Line for light traffic area.s. This covering is lighter 
in weight and lower in cost than regular Koroseal. 
The five Lite-Line patterns have been designed for 
interiors where heavy duty vinyl is not required.

Circle No. 269 on product card facing P, 172
4933TLIST $147

on product card facing P. 1720CT03ER 1963



PRODUCTS & SERVICES
CONTINUED

School house becomes decorative
The old schoolhouse clock has been adapted into a 
fine piece of crafted furniture by the Belwood di­
vision of Timette Corp. The case is solid walnut 
in deep carved relief. The spun gold dial and ebony

hands complement the carved background. The 
swinging pendulum is battery operated and guaran­
teed to operate for a year on a flashlight battery. 
Dimensions are lb inches high by 10 inches wide.

Circle No. 270 on product card facing P. 172

Celebrating our 21st anni- Color catalogue avails

able. We will gladly 
proudly design and color co­

present our 'Holiday" twin ordinate lantps for your 
lamp. Finished in any color special needs on quan­

to match your decor.

versary of serving the hotel- 
motel trade, we

fity orders.

CONTINENTAL LAMP COMPANY. INC. 
5700 N.W. 35+h Ave. Miami, Fla. 305/633-0224Show in booths 

4837 and 4838, New Yorh Coliseum.

Circle No. 108 on product card facing P. 172

us at

Circle No. 109 on product card facing P. 172
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when clean-up time comes around...i

The Collins & Aikman carpet
of Zefkrome' acrylic
cuts the time in half
This is the carpet developed to make a hondsome public appearance. 
And keep it. through time and tides of people. Rich, resilient, uniquely 
durable, it offers a new dimension in mointenance; less of it. Because
Zefkrome is a round, cross-section acrylic that withstands soil-
entrapment, the Collins & Aikman carpet is remarkably easy to clean 
and returns to its original appeoronce often on-location cleaning
better than any other acrylic carpet.
You'll like its decorating potential too. Big and beautiful, with multi- 
chromes thot creote as many color schemes as you have room for. From
offices to suites, to lobby floors and retoil stores. Wherever it goes 
the Collins & Aikman carpet is built to take the public in its stride. 210 Madison Avenue

New York, New York 10016Distributed by the Pointer Division of Collins & Aikman. > I would like further Information ond specificotions.
Please have a contract specialist get m touch with me.

Name

Addresi

ZEFKROME ACRYLIC

rflkrumc* kO'yliC H i Ir^aemd'K of Ouw Bd0>v.nv Corr'udny ihcwn ZeUrome 30*. T

Circle No. 110 on product card facing P. 172
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team

dMign: W»Hvr MUIIar/Ktrl Odermatt/Fram Hero

team form starts with this refreshingly 
different s^t and back, subtly— 
doubly curved for comfort.
From then on, the choice is all yours. 
Specify wood or upholstered seats and 
backs. Combine them with wood, 
chromed, or enamel finish frames. In 
models that gang, stack, or stand free. 
Add matching tables if you wish.
The concept is Swiss. The detail 
European. And Harter/Lubke puts it all 
together here in the U.S.A.
For a closer look at how team form can 
fit into your future, visit any Harter 
showroom, or write for your brochure.
Showrooms; New York/Chicago/Denver/Los Angeles

HARTER Liibke
HARTER CORPORATION 
1030 Prairie Avenue 
Sturgis, Michigan 49091

Please send me the Harter/Lubke team form brochure.

Nam<*

Title

Firm
Address
City Slate ^ip JL

Circle No. 112 on product card facing P, 172Circle No. Ill on product card facing P. 172
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tarlite adds second tavertine panel
arlite has added a second textured tavertine pane! 

its line of decorator paneling for 10(!8. Called 
mbardy. this panel has a distinctive white appear- 

nce in contrast with Tuscany, which has the neutralO

from McGrow
lines of Italian limestone. Prefinished with a satin 
jnish, the panelinp: comes in square-edsTed 4- by 
I'foot pajiels. and tong-ue-and-irrooved 16-inch by 
rfoot planks, each I4inch thick.
I Circle No. 272 on product caro facing P. 172

1 OFFICE PLANNING AND DESIGN.
By MICHAEL SAPHIER.

Using examples drawn from the experience of his own ex­
tremely successful design firm, the author lists usable stand­
ards, valuable dimensions and some “do’s and don’t” on the 
functional aims, aesthetics, and financial considerations of 
office planning. He stresses the need for thorough follow- 
through of every design from its initial stages to ultimate 
use. Many detailed drawings and photographs illustrate the 
various design solutions to specific problems. A number of 
valuable check lists are included. All :i.spects of organizing 
and running a design firm arc analyzed and discussed.
Contents:
I Understanding:
. .. the operational aims 
... the aesthetic pools 
... the financial limitations.

II Analyzing:
... the amount of space

required
... the direction; rent, 

huild, or remodel 
... a propram for a new 

huihlinp.

HI Exploring:
... space use 
... the budpet 
... desipn.

trapping comfort
imes Strap outdoor furniture combines comfort ami 
eauty with strenjfth and durability. The steel 
lamed chairs and loung'es have wide vinyl strapping 
liat contours to body .shape. Along with the adjust- 
ble chaise lounge and assorted style chairs, the 
i^mes Strap group also includes a continental um- 
rella table, a casual tea cart, and a coffee table, all 
'ipped with sturdy steel mesh.

Circle No, 273 on product card facing P. 172

IV Preparing:
.. . a desipn presentation 
.. . workinp drawinps 
... a purchasinp propram
V Co-ordinating:
... the hiddinp
... the huildinp 
... the movinp.

VI The Practice:
.. .of Office Planning.

you can 
contract 
to the
world

VII Organizing the 
Company:

. .. Personnel 

... Procedures 

... Philosophy.
256 pp.. $14.00

2 ART IN ARCHITECTURE.
By LOUIS G. REDSTONE.

This is an excellent study of a directory to the most recent 
and notable use of art in buildings. The examples represent 
a wide and varied cross section of types of buildings, and of 
varied approaches to the use of art forms. Works of well- 
known architects and artists as well as of young and talented 
professionals arc presented. The architect, designer, owner 
or trustee will readily see from this material that he may be 
able to find able and competent artists in his own area. The 
hook is an invaluable reference and source of ideas for prac­
titioners and clients alike. 2S2 pp., $19.95

At your bookstore or direct from publisher
10 DAYS FREE EXAMINATION—I

McGraw-Hill Book Cs„ Dept. 23-C-toe ^
330 West 42nd Street, New York. N.Y. 10036 ------
Send me the book(s) checked below for 10 days on approval. In 10 days I 
will remit for book(s) I keep, plus a few cents for delivery costs, and return 
others postpaid. Include local sales tax if applicable.

------1r

Don’t pass up the income and prestige of overseas contracts. As 
of today, you have no export problems. IC&C takes over after 
>uur designing job is completed. To learn how problem-free it is 
to serve overseas contract design jobs, simply call (212)361-2121. 
Or write for free booklet and facilities brochure.

Q Sapbier, OFFICE PUNNING AND DESIGN, $14.00 

Redstone, ART IN ARCHITECTURE. $19.9$

Name (print)

International Crating 
& Container Corp.

Address

2lp CodeState
Fa md lirm oyluti U. S. orili McCttw-Krll hrt. NYC

Circle No. 113 on product card facing P. 172

City
745 Dowd Avenue • Elizabeth, New Jersey 07201 
(in N.J. phone (201) 355-4470)

ap-C-ire J

Circle No, 80 on product card facing P. 172
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PRODUCTS & SERVICES
WE START 

AT THE FINISH!...
CONTINUED

Easy rising with high arms
Arm rests slightly hipfher than normal facilitate 
rising from this high-back chair specially designee 
for the elderly and infirm by Viko Modern. All 
edges of the chair are rounded and the seat and 
back are both removable. The chair made by the

. . . then when we are satisfied that it is

the most attractive, lasting and mainte­

nance-free finish available we fabricate

and assemble the rest of our patented

duCor fiberglass and fiberglass/ultra wide 

vinyl Sun Lounges.

The result — an all-weather sun lounge,

designed for durability, to compliment
Ilaumrittor Corp. also comes in a club version with 
a lower back making the duo a perfect set for a 
hospital room. Both are vinyl upholstered and have 
a polished chrome finish. They are available in a 
variety of colors.

the decor of your pool and patio area.

Circle Nu, 275 on product card facing P. 172

y

\
N

fT**" ••It?;

Write today for color catalog of the complete 
duCor line of outdoor furniture.

duCor
FOR PERMANENCE
r y

mAnmm nacoouDS sum loumsks

250 WEST 24Ul STREET • R.O. BOX B36 • HIALEAH, FLA.

See us at Booth -4251 at the N. Y. Nstl. Hote! & Motel Exposition

Circle No. 114 on product card facing P. 172 Circle No, 115 on product card facing P, 172
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Proven perfect answer for specifiers for 
carpeting areas with wheel activity...

Direct glue-down installation 
of double Jute-backed carpets

offices, hospitals, libraries, super­
markets, computer areas, restau­
rants, etc.

Jute’s function
Jute secondary backing is vital 

because it provides maximum floor 
bond. This quality also gua’ds 
against delamination of the second­
ary backing from the basic ca’-pet. 
Jute's greater stability prevents 
carpets from shifting, which can 
misalign floor outlets witn cut-outs 
in carpets.

Applications
Use in any location where free 

movement of conventional wheels 
and casters is desired. General

Nothing could be simplei. Double 
Jute-backed carpet cemented di­
rectly to the floor . , . new or old 
concrete or wood. Or over previ­
ously installed resilient flocing. 
No Cushion back on the carpet, 
No padding under it.

Works perfectly, as Fcrd Motor 
Co. proved in a two-year test in 
Dearborn. Ford is now practically 
standardized on this tecnnique in 
new office building construction 
and for replacements in existing 
structures.

Benefits
The acoustical qualities, esthe­

tics. luxury and thermal advantages 
of carpet , . . plus easy wheel and 
caster movement. Conventional 
wheels and casters can be used. 
Pads are unnecessary under chair 
casters if carpet pile is of good 
commercial grade.

Savings
Double Jute-backed carpets cost 

substantially less than cushion- 
backed carpets with equal pile 
specifications... or equivalent car­
pets plus separate underlayment. 
Installation is greatly simplified.

Taking up
When replacement is necessary, 

Jute backing comes off easily with 
solvents or fast-operating scrapers. 
None of the removal problems 
common with cushion backing, 
such as crumbling and sticking.

Write for complete copies of edi­
torial features shown, plus outline 
of glue-down installation technique 
and additional material.

^ LH'p Ifom ; si,-' —
B Bl'riw, Irom Ficof Covcr. .Installation

S NEW!Wl I IN CONTRA (r
Tt»N«lKK,il •*. FNw Covwm*

New TecKnique EmploYed in Big Caipct lnsuHit»on at Ford Motor Co.

l»Mi ><■»> •

*aarH>'

CONVENTIONAL CARPET GLUED-DOWN |

JUTE CARPET BACKING COUNCIL, INC.Circle No, 116 on product card

:tries, lr>c.» Co.. Inc.» BMT Commodity Coro.* C. G. Tradmq Corp.* DeO'a
A. ae Swaan, Inc. • Rociert F. Fitzoatri.-K 4 Co. • GiU*;sP'f* 4 Co, ot N<»w Yor«. I;i:.

25 Broadway, New York, N.Y. 10004. American InOii 
International Core.* Oennard 4 Pritcnara Comoany. Ltd.*
• Hanson 4 Orth, lnc.» 0. G. Innea Corp.» Iselm-Jetterson Co., lnc.« Juto Industries, Ltd.* Lou Meltzer Co.« Pak-Am Inc.* William £. Pscr 4 
Co. of N. Y. Inc,* R. L. Pritchard 4 Co.* Revonah Soinning Mills* Stein, Hall 4 Co.. Inc.* White Lamo Finlay Inc.* Willcox Enterprises, Inc.



PRODUCTS & SERVICES
CONTINUEci

Carpet blends beauty and durability I
Amtieo ci'eates beauty and UiXLiry in a uontinuou.4 

filament pure nylon carpet. Available in 12 f<»ot an(l|

I r s jf■ At- / ' > 3,f, t - ^ t *-
,2 V ^ . 

» ' -I i V*/ r.
15 foot widths, the carpeting is constructed with] 
six stitches per inch tufted on a jute V>ack in u tip 
shear pile.

Circle No. 276 on product card facing P. 172

Color clarity in ceramic tiie
Harvest Gold is the newest color added to United 
States Ceramic Tile Co.'s Romany-Spartan bright 
glaze w’all tile line. The tile is made with high-fired 
body clay for color clarity and like all Romany- 
Spartan tiles is easily cleaned and scratch resistant. 
Harvest Gold is now available in 4'4 inch square size 
standard matching trim pieces.

Circle No. 277 on product card lacing P. 172
IS the finishing touch .. . 
because:

Sunroc leads with 
innovations in engineering 
and design features 
acknowledged by 
Imitators . . ,

QUALITY CONTRACT FURNISHINGS

Is first with designs like the 
semi-recessed and fully 
recessed drinking 
fountains...

And first with engineering 
features such as lefthand 
bubbler, package cooling, 
and vandal proof drain ...

With realistic pricing to 
meet most any construction 
budget...

With constant attention to 
the small as well as large 
engineering details, to 
assure lasting satisfaction 
for your most exacting client.

A
AMERICAN
CHAIR
COMPANY

See Sweet’s Architectural 
File or Mechanical Products 
Catalog for basic 
specification data, or write 
for A.I.A. Catalog.

Box 810
Glen Riddle, Pa. 19037

Wide selection of con­
tract seating with com­
plementary tables. See 
your dealer or write for 
our distributor's name.SINCE 1887

MANUFACTURERS OF CONTRACT FURNITURE, SHEBOYGAN, WISCONSIN 
SHOWROOMS AlUnIa ■ Chicago • Dallat-los Angalat. Miatni - New Yack. Saa Franciua. StiahoYgan

Circle No. 118 on product card facing P. 172SUNROC (•*00
Circle No. 117 on product card facing P. 172
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PATTORQUE 
by PATCR AFT

kk

. a new look in tufted 

commercial carpeting!

“PATTORQUE” is a classic overprint design on a 
3-p)y, 3-color CresJan one-tenth gauge level loop 

fabric. Gives a 3-frame Wilton effect which is ideal 
for public areas such as lobbies... corridors,.. 

restaurants. ■ • etc. Available in 10 color rations and 2 
weights-34 oz. for moderate traffic and 45 oz. for 

heavy traffic. Can be easily color coordinated with 
standard torque which is 3-color 

fabric without overprint. And ... 
most important... “PATTORQUE” 

passes the tunnel test for
flammability! 12' width only.

PATCRAFT MILLS, INC..
Dalton, Georgia.

1078 Merchandise Mart. Chicago • 295 Fifth Ave., N.Y. • Trade Mart. Dallas • Merchandise Marl, Atlanta •

Circle No. 119 on product card facing P. 172

first in Fashion

V

CARPETS OP DISTINCTION

Merchandise Mart, San Francisco
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PRODUCTS & SERVICES
CONTINUED

Sea grass selected for handbook
Sea Grass, a custom hand print from Gordon Winslow 
Fabrics, has been selected for inclusion in Mohair

Luxury Council’s second edition of it.s Decorator’s Handbook 
on Mohair. Sea Grass has a content of 35 percent 
mohair and is also available on paper or vinyl.

Circle Np. 278 on product card facing P, 172

Take the comfort of foom rubber, 
the richness of premier fobrics, 
add the design versatility of 

swivel bases or legs . . . ond you hove con­
temporary seofing that is equally at home 

in luxury dining areas or offices 
... cocktail lounges or reception 
rooms . . . anywhere full-support 

seating, with outstanding design appeal, 
is needed.

on Virgin wool carpets available
liocke Pointe virgin wool carpets by Locke Loom 
Carpets. Inc. are available in basic stock colors and 
in special tones. Both Locke Pointe stock and special 
are 100 per cent wool in three-ply tweed. Primary 
backing is woven Poly-Lock with jute or High Den­
sity Rubber secondary backing. Twenty special col 
orations plus custom colorations are offered.

Circle No. 279 on product card facing P. 172
To build customer confidence, 
and your reputofion . . . buy 
Brody.swivels!

Visit us at
Booth 4020 4023.

S3rd National Hotel
& Motel Exposition.

Nov. 11-14,
New York Coliseum.

"TIME"—gold-leafed sfeel, silver and copper accenh,
30” high, 28” wide. 5” deep. $300.00. WRITE FOR LITERATURE

WILLIAM
6. BRODY SEATING COMPANY

THE SCULPTURE STUDIO INC.5921 W. Dickens
Chicago, Illinois 60639 202 E. 77th ST., NEW YORK 10021 UN 1-8480

Circle No. 120 on product card facmg P. 172 Circle No. 121 on product card facing P, 172

Circle No. 122 on product card



WE'VE ALWAYS HAD A SPECIAL FONDNESS FOR THIS TYPE OF CHAIR 
AT TELESCOPE. AND .... AS WE HAVE INTERPRETED IT HERE IN 
GOLD ANODIZED ALUMINUM AND GLEAMING 'WET LOOK' VINYL SEATS. 
WE FEEL YOU'LL FIND THESE ‘CAFE CHAIRS' AND TABLE WILL PERK 
UP YOUR COCKTAIL LOUNGE, POOLSIDE SNACK AREA, OR MINI-DINING 
ROOM SINCE 1903

Write: Dept. C for information
THE TELESCOPE FOLDING FURNITURE CO., INC.
GRANVILLE, NEW YORK 12832



A caipet^ first line 
of defense

Carpets have natural enemies. Things like hu­
midity. mildew, bugs.

Fortunately, some carpets are made to take care 
ol'themselves.

They take belter care of themselves wlien tlicy’re 
made with a primary backing called Poly Bac.

For one thing. Poly Bac. woven of pre-sfreiched 
polypropylene yarn, is impervious to humidity, the 
major cause of carnet shrink and buckle.

Restretching costs arc subsequently held to a 
minimum.

Since Pt»ly Bac dries quickly (it just can't absorb 
water) there's no mildew problem. Even in below 
grade installations.

Thai's not all. Poly Bac is non-allergenic, and 
very unappetizing to bugs and bacteria.

So remember. No matter what your carpet is up 
against. Poly Bac is behind you all the way.

• VV

r

Patchogue Plymouth Co.
555 Fifth Ave.. New York. N.Y. 10017
A Division of Avisun Corporation.

Circle No. 123 on product card facing P. 172
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catpetthat 
looks good and 

can take it...
JORGES makes it! LEGEND rtt <

MADE OF 100%

coNiimw <iLAiuiii

®D
JOROeS CARPET MI05, INC.
&a0 W. LalM Avawa. P, 0. Rw «•
RonviuE. BEamu W74i

Omt I'm inteiwtMJ m "LEGENO" 
Q Ptwut hmw ulwman eall.
Q S«nd fr«a umpNjdrgesM5/64IPACESETTERS IN CARPET

GAUGE
nr cooc.

JORGES CARPET MILLS, INC., 420 W. LAKE AVE., P. O. BOX 698. ROSSVILLE. GA. 30741, PHONE 404-998-8646 
SHOWROOMS: CHICAGO. SPACE 13155, MERCHANDISE MART/DALLAS, SPACE 3040, TRADE MART



PRODUCTS & SERVICES
CONTINUED

Commercial-grade resilient travertine tile
Royal Travertine, a new vinyl asbestos commercial 
prrade tile, is deeply embossed to duplicate the textural 
beauty of travertine marble. The patterning goes 
completely through the entire thickness of the tough

OF SARASOTA

3^.

vinyl asbestos. The Ruberoid tile, by the floor prod­
ucts division of General Aniline & Film, is ‘/s-inch 
thick, comes in 12-inch squares, and may be used 
on. above, or below grade.

Circle No. 280 on product card facing P. 172newest | name 

in what's newest
• • a

Young-minded styling —that's what you get from Siesta! 
Because we’re a young company (of seasoned pros) un­
encumbered by outdated jigs and slowpoke methods. 
Craftsmanship’s second to none, too. Example; we shun 
razor-thin vinyl like the plague. Our straps are tough, 
mildew-proofed to strict U. S. Government standards, and 
individually replaceable.
Full-circumference welds at every joint • crossbar brac­
ing make the heavy-gauge aluminum frames the strongest 
available anywhere.
A newly perfected epoxy enamel —over Siesta's own 
specially developed pre-processing —virtually eliminates 
chalking, chipping, fading. And no rust ever!
Heavy fiberglass tabletops have molded seif-edge and are 
so highly breakproof they're 100% safe.
And Siesta's prices are right —sharp-penciled to give you 
the industry’s best dollar value.
Please mail coupon for full style line, colors, prices.

(/Moresque!

MAIL TODAY

SlEsfAfor itylet, coloi-s, pricet 
Siesto Mfg. Co., Inc.
P. O. Box 574 
Sorosota Flo. 33578

... One of the many new additions 
to our magnificent Mediterranean 
chair group. Extra strong bentwood 
construction adds lasting quality to 
your finest decor requirements,

STYLE 
14 224

OF SARASOTA

i;Nome BIANCO MANUFACTURING COMPANY
273B VICTOR ST.

Circle No. 126 on product card facing P. 172

PLEASE PRINT
ST LOUIS MO. B310C

Address .
ZipSlole -City

Circle f!o. 125 on product card facing P. 172
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Commanden

Mr. Harold Hymen, Vice President and Contract Manager of Carpetiand, U.S.A., in Munster, Indiana. He 
commanded carpeting of Allied Chemical nylon fiber from Monarch Mills for the Sherwood Country Club, 
Shererville, Indiana. Why? Because Mr. Hymen knew that A.C.E.* (Allied Chemical Engineered) nylon fiber 
takes color better... wears better. A.C.E. provides elegance and luxury in carpeting that is high in durabil­
ity and low in maintenance. In fact, the luxurious pattern Mr. Hymen chose was specially engineered to with­
stand the daily abuse of golf-shoe spikes! Mr. Hymen commanded carpeting of Allied Chemical nylon.



In top command of commercial carpeting



PRODUCTS & SERVICES ,vCONTINUED
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Pettipoint copied in wool wilton
Hardwick & Magee has used a handsome pettipoint 
design in creating a new all-wool wilton. Multi-color 
floral blends softly into pastel green or dusty pink

WV<

background. Available in rectangular area sizes 
ranging from -1 fo(>t 6 inches by 6 foot 0 inches; 
to 11 feet 3 inches by 15 feet 0 inches. A 27-inch 
width for wall to wall installations is al.«o availal)le.

Circle No, 281 on product card

Hand-etched laminate
No two pieces of Copperlite, the decorative copi)er- 
dad laminate by Pioneer Plastics Corp., ai'e alike. 
Each piece is color etched by hand and then coated 
with a dear epoxy. This hand decoration assures 
that there be no duplication. Copperlite can be used 
for vertical or horizontal applications.

Circle No. 282 on product card -'empire
state
chair CO., inc.

Is Proud To Announce 
The Acquisition and Reorganization of

empire state furniture 
industries, inc.

(FORMERLY ROBINSON-JOHNSON CO. INC.)

at 1670 DE POOR AVENUE N.W., ATLANTA, GA. 30318

This complete woodworking, cabinet, chair and 
fine upholstered furniture factory will supple­
ment EMPIRE'S more than 40 years of experi­
ence in the custom manufac­
turing of designs for the trade.

QUALITY
CUSTOM

DESIGNING
CREATED 
TO YOUR 

SPECIFICATIONS
CATALOG AVAILABLE
to the Contract Trade only. Write on your 
letterhead for our illustrated Catalog, 
including more than 400 itemsi

3rd GENERATION OF 
LIGHTING CRAFTSMEN

CATALOG REQVESTS ON BVSINESS LETTERHEAD
1156 SUFFOLK AVE-, BRENTWOOD, L. I.. NEW YORK 11717 

PHONE 516 273-1177

Circle No. 128 on product card S empire state chair CO., me.

Showroom ii Offices: Fine Arts Building,
232 East 59th St, N.Y., N.Y. 10022 • (212) 421-9470 
Factory: Haverstraw, N.Y.

"THF TOTAL CONCEPT FOR COMPLETE CONTRACT FURNITURE'

Circle No. 129 on product card -^1Circic Nc. 127 oi product card
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Academy 
Arts, the great 
new source for 

pictures, 
wall decor.

4 EXCITING NEW MATERIALS
KRINKLGUS
T.M. R?g.
trandureni panRlIing, 
llglil WRight, solid ui’ 
multl>huecl colors, 
rigid, unbreakabir. 
Simulates stained 
glass. Mosaic inlay, 
faceted leaded glass.

%

GLAMARBLE
T.M. Reg
more be^utiliil. less 
costly, stronger, 
lighter, more durable 
than giilluine marble: 
hent-resiitant. color- 
fast. i,*_3/ih’_i.,' 
——I KB- and 10- 
sheets

t
We cover the picture front — from Mini-Groups — an entire 
wall of pictures for the price of one—to the swinging new 

aluminum frame Tempo Group —everything you need 
in framed reproductions for any decorating effect.

GLAMOURSLATE
irS\
• -.a-'i

rT.M. Reg.
natural tbree-dlmen- 
■lonal effect with cleft. 
All the realism of 
genuine in slicel or 
slab form. 4'aH’ and 
10' sheets.

GUMOURAMANew! Mini-Groups . ..
an Academy Arts exclusive !

Entire walls of pictures at low, low prices'

iiniqur tnblc tegs, 
three-dlniensionnl 
inlays el any licoorativn 
modia in sheet or core 
enveloped form. J.

1 These marvelous synthetic materials, with 
countless interior and exterior aoDlications, 

have been created and patented by:
S- Ronald Barnette. I.D.S.A.

Write or phone for full color brochures.

DIMENSIONAL PLASTICS CORP.
1065 E. 26th STREET • HIALEAH. FLORIDA 33013

(305) 691-5961

FIVER CHBOME PRODUCTS CO., INC.
New! 
Tempo... 
the “now

fine

MANUFACTURERS OF CONTRACT SEATINGlook!
Contemporary prints in 
gold and silver aluminum 
frames in a wide variety 
of sizes.

FREE CATALOG
Write for 64-page catalog — 
big pictures, small pictures, all 
subjects, all styles Over 500 
subjects' delivery when you 
need It! Mediterranean Style—Bar Stool 

Wrought iron—supported vinyl 
Heavy steel stamped ball bearing swivel 

All Polyurethene foam padding 
Decorative Nail Trim

Academy Arts 
Ed Schulman 
Space 1748 
666 Lake Shore Drive 
Chicaso, Illinois 60611

Academy Arts 
Space 1216 
200 Lexington Avenue 
New York. N.Y, 10001 
Showrooms in Atlanta. Dallas, Los Angeles. San Francisco 

Circle No. 130 pn product card facing P. 172

499-505 E 163rd Street The Bronx, N. Y. 10451
ML 212 CYpress 2-4900

Visil lu at booths 4203-4204 at the Nat'l Hotel, Holel Exposition

Circle No. 132 ort product card facing P. 172
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PRODUCTS & SERVICES
RB712 chair, RB711 chair 
RB710 chair 
designed by 
Robert Benham Becker. 
Helikon.
315 East 62 Street 
New York 10021 
(212) MU 8-3210

CONTINUED

Oak finish added to line

The Departure line of otfice furniture, by Design- 
craft Corp.. has been expanded to include optional

HELIKON

oak fini.sh Micarta laminated plastic surfacing on 
most pieces. The group consists of platform tables, 
mobile pedestals, and multi-purpo.se riding units. 

Circle No. 283 on oroduct card facing P. 172

Blueprint binder updated

A brushed chrome knob and solid clip have replaced 
the wing knob and spring clip of the Plan Hold

binder, to provide a more comfortable grip for open­
ing and closing the aluminum friction binder. The 
binder will hold up to 100 sheets without punching 
holes, or stapling.

Circle No. 284 on product card facing P. 172

Oriental mystique

Natural translucent shell, hand cut and sewn to­
gether with strong nylon thread, creates honeycomb 
lamps, which Decorative Imports combines into spe­

cial lighting fixtures in various sizes and shapes. 
Small (10"), medium and large (16") sizes
are available in round, oblong, and squash shapes. 

Circle No. 285 on product card facing P. 172
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PRODUCTS & SERVICES
CONTIMUED

Manhssset. N. Y. rasidenee 
by Designed Wood Flooring Center, Inc. Screen-print fabrics

Kach of the patterns in La Classique. Artmark's 
new fabric collection, is screen printed. 50 percent 
cotton. r>0 percent avril. and 51 inches wide. Flora

r - h i
ii:

You can Enjoy the Beauty 
and Value of

THAI-TEAK FLOORS
at a Cost Comparable to 
Medium Priced Carpet!

and foliage in Carousel (left) are traced in 10 colors. 
On Cheval (right) perennials are clustered against 
a backdrop of muted stripes in 12 color.s from pales 
to heights.

Thai-Teak (Tectona Grandis) from Thailand 
is the most elegant flooring in the world. 
Known for its use in ships for resistance to 
weather, rot, termites and decay. Famed 
for its beauty and graining. Thai-Teak with­
stands the hardest wear, requires only oc­
casional waxing . . . lasts a lifetime! Now 
you can have genuine Thai-Teak floors at a 
cost that compares with medium priced 
carpet or vinyl tile! Available in over 100 
parquetry patterns — specified by leading 
architects and designers.
See our insert in Sweets Light Construction 
and Architects files, or send coupon below 
on your company’s letterhead.

Circle No. 286 on product card facing P. 172

YOU HAVE A GREAT DATE IN

r IBulletin 1028BANGKOK INDUSTRIES. INC.
TS43 W. Passyunli Ave., Phila., Pa. 1914S
□ Please send details on Thai-Teak Custom Floonng.
□ Please have your representative call on me.

NAME.

ADDRESS___

NEW YORKCOUSEUM • NOVEMBER 11 THRU 14, 1964
JOHN IRANClS ISARU. CUAIRMAR

New Ideas! New Products! New Services!
, r

DEALER-WHOLESALER-PRESS PREVIEW
j Open to Dealers, Wholesaler;. 
. Press & Architects onl/.

Kayser Roth. Fifth Ave.. New York. N. Y. 
by Saphier. Lerner & Schindler, Designers

Monday, November 11-9-30 AM to 2130 PM 
Interior Designers, Food Brokers, Consultants.

OPEN TO THE TRADE
Monday, November 11-2:30 PM to 9:30 PM; November 12-13-14—10 AM to 6 PM
Free admission badges (to the trade only) may be obtained by submitting request 
m writing (please print) to Charles Quain, General Manager. National Hotel & 
Motel Exposition, 141 W. 51st St.. New York. N.V. 10019. Activity of the New 
York State Hotel & Motel Association. Inc. and Hotel Association of N.Y.C., inc.

THC GREATEST MASS HOUSING AND FEEDING SHOW IN THE WORLD
Circle No. 135 on product card facing P. 172Circle No. 134 on product card facing P. 172

CONTRACT176



Circle No. 136 on product card lacing P, 172

when Janey’s as old as Joan . . .

the Surf Line warranty 
will expire !

By then your SurfLine Casual furniture will have 
outlasted 4, 5, even 6 ordinary sets of casual furniture. 
Actually, you can expose SurfLine to the elements 
all year long and the warranty still holds! 
Maintenance-free nickel stainless steel and PVC 
vinyl cordwrap make SurfLine 
the casual furniture designed for 
tomorrow ... available today!

Free color brochure 
available on request

-J

SmfEm

NICKEL STAINLESS STEEL CASUAL FURNITURE
WALL TUBE AND METAL PRODUCTS CO. 

NEWPORT, TENN. 37820

Circle No. 137 on product card facing P. 172

177OCTOBER 1968



PRODUCTS & SERVICES
CONTIhlUEO

New surface lighting fixture

Called Ceilingmate. Armj^ti’ong's 4-foot. 2-lamp unit 
is designed for use with either a suspended ceiling 
or a tile ceiling. When used with su.spended ceilings.

l)atented mounting brackets permit Ceilingmate to 
be installed anywhere on the grid system. It is also 
UL approved for installation directly to combustible 
wood fiber ceilings. Ceilingmates can be installed 
as single units or in tandem.

Circle No. 287 on product card facing P. 172

YOU

HAVE A HANDCRAFT 

WORKSHOP IN SPAIN

Spanish Manufacturer of Hand-made 
Decorative Articles (Wrought Iron, 
Wood carvings, Stone sculptures. Furni­
ture, Wood paintings and Wax candles) 
with 8 years experience in hand-manu­
facturing decorative articles for the 
U.S. market, will gladly devote its 
workshop and skilled craftsmanship to 
the preparation of your own designs.

Lapeyra & Taltavull, S.A. 
Calle Industrie 127 
Barcelona 13, Spain

Circle No. 139 on product card facing P. 172Circle No. 138 on product card facing P. 172
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CONTRACT?THINKING

WALLWEAVE!THINK
The NEW (Vol. 4) 
collection of

PIEDMONT
WALLWEAVE
is SOMETHING 
TO SEE!

Available through:
SEABROOK Wallpapers

421 So. Mam Si , Memphis, Tcnn 
.AI<io: N.E 2nd Ave.. Miami

2115 S. Tryon. Charlotte

SKK KWELL WALLCOVLRIStl.S 
'20 \o. MaOiMin. Los AngeU-\ 'HHHU 
Also San Francisco. Svaiik-. Honolulu

IHIUaCT WALLCOVHRlN<i.S 
PO Bor L54J G.P.O. N.V., N'.V 
.Showroom; 204 E. 5« Sc.. N.Y.C

THE WARNER CO.
lOK S. Despluincs St.. Chicago hOMln
470 Decorative Center. Dallas. Tcs.

190 JR Executive Rotary Chair. From a series 
of five new office seating designs.
Schafer Bros., Inc. /1123 North McCadden 
Place / Los Angeles. California 90038

Circle No. 141 on product card facing P, 172
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PRODUCTS & SERVICES
CONTINUED

Tufted back swivel chair

Craftsmaater Industries has inlroduced an executive 
swivel chair aeries (1200 Seriesi. which includes

tufted-back (illustrated i. channel-back, and plain 
upholstery. This high back .series is supplemented 
by a low back model (1100 SeriesJ.

Circle No, 288 on product card facing P. 172

S^y/e 106 .. . Random-sheared wool carpet

Finesse, one of (’. H. Mu.sland’.s mid-season carpet 
collection is a 100 percent woo] carpet with an un-

Ihe uliimafe in beauty.
comfort and durability.

Acclaimed c-s one of +!'0 most
unique designs produced by 
CASTELLI. this slacking chair
offers tremendous flexibility.
Arms or tablet writing arms 
can be added at any time and 

stackability.still maintain

Features a protective finish
French Walnut or Rose-over

wood to maintain everlasting 
beauty . . exclusive vinyl. or or usual variation-on-a-theme pattern. This random 

.sheared carpet is available in nine colors in 12 and ir» 
foot widths.

fabric upholstery over cushioned
foam. Large contour, 
comfort-shaped backs and
scats are completely uphol- Circle No. 289 on product card facing P. 172
slered—top and bottom!
Ganging clamps available. 
Write for complete brochure.

SELECTED FOR

GOOD DESIGN
by the Museum of 

Modern Art, New York. . . just anc of FIMA't 

marty fine designs 

of furnishings for 

commercial 

and institutional 

interiors.

PYREX CLASS SAND URN <

1:850£1050
£1250

* ash trays• sand urns
• wall ash receivers
• smoking stands
• waste baskets
• waste receptocles

ardrobe racks
* costumers
* planters
■ umbrella stands

• desk appointments
Catalog on Request

LOUMAC SUPPLY CORP.
MANUFACTURERS AND DISTRIBUTORS 

327 E. 103rd St., Dept, C, N. Y„ N. Y. 10029 
212; ATwater 9 5374

fima international ltd.,
440 pa*li are. scHth. n.y. 10016

Circle No, 142 on product card facing P, 172

dept. 108c 
(212) mu 4-4750

Circie No, 143 on product card facing P. 172
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Circle No. 144 on product card facing P. 17?

Spell out the final word in 
decorative elegance with Knight 
hand-made art letters, figures!
Knight is the Inst word in dnrnhlc ^race, charm, 
beauty . , . makes an interior more menninf^ful in 
sculptured 3-dimcnsional metal letters and figures.

Offered in aluminum, brass or solid bronze . . . in 
a wide variety of faces, finishes and sizes. Custom- 
designed letters and trademarks, too. Write and 
receive our FREE catalog.

Curved back for comfort
A deep curved l>ack provides the ultimate in comfort 
in a dininjr ihair. The chair, by Virco Mfg, Corp.,

\

is available in three color combinations and has 
a back and seat of polythiirethane foam. The accom- 
[lanyinp table comes in a variety of sizes, eolnr.'<. ^ yN i

f^/1PINO

I.J.

DKC

and base designs and with a tip of regal walnut, 
teak, or white gold Heck. KNICHT & SOiV INC.H.W.

Senaca Falls, N.Y, 13148 
70 Lane StrealCCircle Nu, 146 on product card facing P. 172

Country Contemporary is in use at: 
I'inr Homes • I'nisersiiv l.ounnes, Dormi- 
lories, Dinin? H.ill-; • Clubs • Fraiern;il 
Halls • lluniim; and .Skiinc; Koilites • 
Hospitiils • F.xecutisT Offices • Armed 
Forces Insi.dl.iiioiis • Hotels • NfoicU
• (Jolf Clubs • Nurses J lomes • .Senior 
Citi/cn Faeililie* • Restaur.inis • Banks
• Religious Retreats » Churches ■ Prep 

a U'/iriie nfic maun Schools • Resorts
SPARTA FCRMTL'RE SHOPS, INC. 

.Sparta • .Michigan
S-2 oisPLAr • i-:r Mcneir*NDist mamt • chicaso

T5he beauty s Free U’/ial}-ou IfUY is the rugged Pravituinl FJm 
construction, extra hrocing, gluing and doweling, and the durable finishes that make 

Country Contemporary almost indestructible . . . tough enough to stand the abuse it gets in 
dormitories, (odge.i, and truop in.itullations. HV don't charge extra for Country 

Contemporary s casual, rela.xed, elegant air . . . its special beauty that .lets
in interior decor. Oi er fifty perfectly coordinated pieces, available in a choice of dark 

or light antique finish. Our catalog .1 available on request . . . why not urite for it?

Circle No. 145 on product card facing P. 172
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For Elegant Dining 
it’s Adam 1

ff’ \
•••

pU«

.■'d'
WT,

Vv'
1

\

Available for 
Immediate Delivery

Set the mood of elegance 
with Adam-- the look of 

luxury that belies its cost!

Long wearing, yarn-dyed cotton damask, in the 
traditionally beautiful, always beloved Adam pat­
tern, gives you the ultimate in serviceability and 
value. A permanent finish guarantees durability 
that stands up to repeated launderings.

NO MINIMUM ORDER REQUIRED'.

Gold, Blue, Pink and vivid Red (with napkins (o 
match) are available in;

72" square or round cloths,
90" square or round cloths, 
and 54" and 72" yard goods.

White is available in all standard round and square 
sizes-/rom 45" fo 90"

SPECIAL ORDERS can be crested nr yarn-dyed lo 
vo\jr color specificatitms.

Visit Booth ir2193 NafI Hotel Exposition • 
Coliseum, New York City

lAMES C. HARDY & CO. INC.
Dept. (0 3. 11 East 26th St., New York, N.Y. 10010 

or Phone: 212-MU 9-6680

MAIL THIS COUPON TODAY FOR SAMPLES & PRICES

M

V-
429-1

BOUILLOTTE: Antique 
green, tole finish wood 
column. Inlaid old brass 
finished mountings. Shade 
...matching tole octagonal 
opaque parchment. Overall 
Height 32".

lames C. Hardy & Co. Inc. |
Dept.CO-3 11 E. 26th St., New York, N.Y. 10010 II
Gentlemen; j|
Please rush me samples and prices on your Adam II 
Tablecloths. II
NAME Title

Company 

Address..15 East 26th SirMt 
N*w York

Gfy . . . . . .  iiQ Check here if you would like lo rece/Ve furiher details ll 

on our FREE Design Counsel Service.

StateI1256 Merchandise Mart 

Chicoeo
Jl

Circle No. 148 on product card facing P, 172Circle No. 147 on product card facing P. 172
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Sit royally. In 
Arne Jacob­
sen's new 
sculptured- 
back swivel 
chairs. Regally 
contoured fora 

new sitting experience ... 
around the dining or confer­
ence table. In fabric, leather or 
vinelle. Aluminum base. High 
or low back->with or without 
arms. See more of the FH fur­
niture in our catalog.

M

MANUFACTURERS'
FRITZ HANSEN 
979 Third Av«nue 
N«w York 10022

LITERATURE

A wallcovering brochure illustrates samples of Co- 
hyde w’all fabric patterns that are de.signed exclu­
sively for the contract market. By the Coated Fabrics 
Division of Interchemical Corp., the Designer Col­
lection includes the look of real w’ood in the Director 
pattern and the appearance of cork in Tirador’.s.

Circle No. Z90 on product card facing P. 172

I
Hardwood plank paneling, prefinished and solid, are 
not veneers but have thicknesses of either 14 inch 

Produced by Townsend Paneling, Inc.,or ‘U inch.
the plank paneling are in random width.s and random 
lengths, in a great number of woods and fini.shes 
that are de.scribed and illu.strated in a new brochure. 

Circle No. 291 on product card facing P. 172

Drafting furniture by Stacor Corp. fr>cu.ses on the 
Coordinate Group, which combines drafting tables 
and desks into one unit. Also shown in the 6-page 
brochure are automatic Stacor-matics and four post 
drafting tables, supplemented with complete specifi­
cations and pricing information.

Circle No. 292 on product card facing P, 172

Wood beams, paneling, and trim are illustrated and 
de.scribed in brochures available from Hewnrite In­
dustries. Beams are offered in a variety of finishes 
or in the unfinished state. Ceiling beams us well as 
.standing beams, paneling, and matching trim are 
shown in the full color folders.

Circle No. 293 on product card lacing P. 172

Colorail systems are described in a brochure avail­
able from Julius Blum & Co., Inc. The 16-page book­
let features drawings and information abrmt the 
.system which consists of plastic sheathed aluminum 
posts, plastic handrail moldings, and aluminum .sup­
ports and fittings.

Circle No. 294 on product card facing P. 172

f'oordinated ceramic mosaics are featured in a 
4-color, 10-page brochure published by Interpace. 
Palettes of the natural clay body ceramics, por­
celain ceramic mosaics, and Franciscan coordinated 
ceramic mosaic patterns are included in the booklet.

Circle No. 295 on product card facing P. 172

Guest motivations, preferences, and pel peeves were 
the subjects of a recent survey taken by the Ameri­
can Hotel & Motel Association. W. H. Shipley. Proc­
tor & Gamble Distributing Co., is making the study 
and a brochure highlighting the responses of the 
frequent traveler is now available.

Circle No. 296 on product card facing P. 172

Desk accessories and office specialties are described 
in a 32-page color illustrated catalog from Polar 
Manufacturing Co. Full lines of cowhide, leather, 
wood and leather, and metal and leather desk sets 
are available.

Circle No. 297 on product card facing P. 172
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MANUFACTURERS’ Oak furniture—The Oak Lounge Series of contem­
porary furniture is described in a photographically 
illustrated catalog produced by Harter Corp. Chairs, 
sofas, tables and contemporary benches are featured 
in the line.

CONTINUED.

LITERATURE
Circle No, 301 on product card facing P. 172Distinctive seating—A S2-page four color brochure 

describes Marble Imperial Furniture Co.’s 1100-1200 
.seating series. The collection includes unique office 
and reception room designs. A complete index of the 
line is provided in the brochure.

Circle No. 298 on product card facing P. 172

Decorative tiles—Prestige Decorative Tiles 
troduced in an eight-page Romany-Spartan catalog 
published by United States Ceramic Tile Co. The 
catalog features full-color illustrations of the 30 
designs plus typical installation photographs show­
ing the many uses of the tiles.

Circle No, 302 on product card facing P. 172

are m-

\ directory of hotel and restaurant schools has been 
published by the Council on Hotel. Restaurant & 
Institutional Education, The directory li.sts all 
profit institutions, high schools, trade and vocational 
schools, junior and senior colleges, and universities 
that offer career training in the mass housing and 
feeding fields.

non-
Fiberglass window shades—Joanna Western Mills 
Co., has released a booklet introducing Sun Ban, 
their vinyl-coated, semi-opaque, fiberglass window 
shades. The brochure includes two material color 
samples as well as information about Sun Ban.

Circle No. 303 on product card facing P. 172
Circle No. 299 on product card facing P, 172

Folding partitions—P'lexible Space for Hospitality, 
a brochure produced by Sew Castle Products. I 
manufacturer of Modernfold operable w’alls and fold­
ing partitions, illustrates how the Moderiifold line 
can add to the flexibility of hospitality space in a 
Ijallroom. banquet hall, or function room.

Circle No. 300 on product card facing P. 172

Office furniture available from Lyon Metal Products 
is described in the firm’s 60-page full-color catalog 
No. 700. Desks, tables, chairs, credenzas. assorted 
filing cabinets and modulars from both traditional 
and contemporary lines of furniture are featured.

Circle No. 304 on product card facing P. 172

nc..

!here's a iruU, (hen*k a trmf. :±

Name your most exacting spccifi- they are decorative. Completely 
cations. Sanitas and Wallclad will v/ashaDle. stain and abuse resist- 
meet the challenge. BeautiFully. ant and economical to install. 
Hundreds of patterns, colors and Write on your letter head for sam- 
textures. Flocks, foils and fashion- pies and brochure of speclfica- 
able finishes. All as practical as lions. Orcallyour regular supplier.Model 8100-MC

D^ign^: ml

Sdmto^lDo you recall when GASSER 
had just one set of legs to stand on? WOVEN FABRIC WALL COVERINGS

1 STANDARD COATED PRODUCTS. INCORPORATED

Oapartfnent 23. Buchanan. Naw Verk 10STI
r CHAIR CO. INC.THE

4136 LO0ANWAY • • • YOUNGSTOWN. OHIO 44SOS 
See us at booth 2126 at the National Hotel/Motel Show

Circle No. 150 on product card facing P, 172 Circle No. 151 on product card facing P. 172
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Our catalog ot upholstered seating and complementary 
tables can help you create more distinctive contract inte­
riors. Why not send for it?

OOrsJXR AOXNEMSCHOFF CHAIRS. INC.
SHEBOYGAN. WISCONSIN

Chkioo — Spare Merchandise Mart,
San franciaco — Soace SSO Wesiern Mcrchanaise Marl,SHOWftOOMS:

create ELEGANT entryways

These luxurious mats 
trap and hide dirt!
On t -Adore—outfiide 
A new better idea for stopping dirt out­
side doorways! Tough 100% poly- 
propylene-on vinyl mats are sun and 
weather resistant-last for ages... yet 
have the elegant look of luxury car­
peting. Place them at every doorway!
Plush ('oVf*r—inside 
Rich-looking high-low sculptured nylon 
pile establishes a mood of cleanliness 
and elegance tor your entire building! 
Traps and holds dirt. Water-stopping 
vinyl back protects floors. Wear-surface 
guaranteed 3 years!
FREE MAT/MATTING CATALOG S-2 
gives sizes and colors ol mats for every 
purpose.

visit the

1969 "ROOMS OF TOMORROW //

Phil-Mar was again chosen to supply the 
lighting in the 1969 rooms Of tomorrow 

We invite you to see the newest in design and 
furnishings as planned by 

Roland Wm, Jutras, NSID, IDSA.

visit Phii-Mar's

CONTRACT LIGHTING CENTER
BOOTH 4076-4079

Phone; 419-332-5531
.vanity RUBBER CO.

Fremont, Ohio 43420

rri "

The accent is on total coordination of lighting 
. .. correlated groupings featuring table lamps.

floor lamps, wall lamps and hanging 
fixtures are shown — in an exciting 

selection to accent every decor

I?

(LEVATORS TRAFFIC AREAS CONTRACT DIVISION

PHIL MAR CORPORATION • 1100 E. 222nd ST. • CLEVELAND, OHIO 44117 
Circle No. 155 on product card facing P. 172

Visit our booth 4166-67 Ho!el Mole) Exposifien November 11-14 
Circle No. 153 on product card facing P. 172
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ATTENTION: CONTRACT FURNITURE MANUFACTURERS — Are 
you doin? the volume you are entitled to ki the new 
SOUTH? Ap'gressive three-man team with many years expe­
rience covering southeast, calling on hotel, restaurant 
dealers, contract furniture, office equipment, architects 
and designers. Have well located showroom in Atlanta, 
Georgia. We are interested in quality lines non-conflicting. 
Principals will be in New York, November 11th to 16th. 
Write: Box A-535, CONTRACT, 7 E. 43 St., NYC 10017.

CLASSIFIED ADVERTISEMENTS

Rates: S15.00 per column-inch payuhlc with order. Esti­
mate 55 words per inch. This sectiou closes the lOth of 
preceding month. Please specify if bo.v number is iva7ited, 
VO extra charge. Classified ads may include situations 
or help wanted, lines wanted, representatives wanted. 
.Merchandise offerings not accf*pfo6/o; ask for display 
advertising rates. LINES WA.NTED: Institutional lines of contract furniture 

wanted for North Central office & showroom Chicago, 
Milwaukee, and Minnesota Twin Cities. Staff of 3 sales­
men covering contract furniture and food service dealers 
since 1952. Excellent trade references. Write to: Robert 
E. Wright. Pres., beverage and pood service equipment 
SALES, INC., 204.5 N. Clark St., Chicago, 111. 60614.

REPRESENTATIVES WANTED I Lighting: If you are now solicit­
ing at the architectural and design level and would wel­
come a custom chandelier and contract lighting service to 
round out your sales package, send us a resume including 
lines carried. All territories open. Write to: Box .4,-532. 
CONTRACT, 7 E. 43 St.. NYC 10017. SALES REPRESENTATIVES WANTED: By contemporary drap­

ery and upholstery fabric firm. Call on architects, interior 
designers, specifiers, office furniture dealers and manu­
facturers. Outstanding line, excellent acceptance. Show­
room not essential, rowen, inc., 127 West 25 Street, New 
York City 10001. Phone: (212) WA 9-1763.

representatives WANTED: Representation wanted by an 
established reputable organization. High quality lines of 
accessories, such as; art objects, occasional tables, chairs, 
etc., etc., to supplement a line of French case goods and 
rugs. Showroom is located at the Ice House. San Fran­
cisco International Market Center. Write: Box A-533. 
CONTRACT. 7 E. 43 St.. NYC 10017. siTUATio.N WANTED: No nonscnsc. profit oriented decorator. 

Minimum yearly sales of $300,000 in fine residential and 
contract fields. Experience in setting up and supervising 
complete operation. Twenty-five years present position. 
Early 50’s. AID and NSID. Write Box A-536, contract. 
7 E. 43 St.. NYC 10017.

OUTSTANDING OPPORTUNITY FOR EXPERIENCED CONTRACT 
SALES REPRESENTATIVE: Aggressive, growing vinyl and 
plastic laminating manufacturer servicing the furniture, 
construction, and mobile home industries has new products 
for distribution. Territories available in most areas. Send 
complete resume or contact: trawood manufacturing 
COMPANY, INC., RR#3, Box 6, Elkhart, Indiana 46514. represe.ntatives WANTED: Represent the most unique and 

progressive wall accessory line in the country. Your con­
nections and our products could lead to commissions in 
excess of $20,000. per year. Must have following in con­
tracting. architecture, furniture, and department stores. 
All territories open. Send resume to: Box A-537, CO.ntract, 
7 E. 43 St., NYC 10017,

ALBmT LARSEN PERSONNEL AGENCY: Servicing the eleven 
Western states for interior designers—residential and 
contract. Architectural interior designers, industrial de­
signers, sales representatives, product public relations and 
all allied personnel. Send resume to: albert larsen per­
sonnel AGENCY, 8811 Alden Drive, Los .4ngeles. Calif. 
90048. Phone: 213-275-6342. PROFESSIONAL CONTRACT MANAGER: For rapidly growing 

commercial contract department in major department 
store in Southeast. Must have minimum five years’ ex­
perience managing contracts, dealing with commercial 
building industry — hotels, motels, health institutions, 
public institutions. Should have experience working with 
architects. Top salary for professional person with right 
qualifications. Reply in confidence to: P-0. Box 1594, 
.\tlanta. Ga. 30301.

CONTRACT SALESMEN AND EXECUTIVES WANTED: Leading 
contract product manufacturers from time to time ask the 
assistance of contract Magazine in providing the names 
of qualified salesmen and sales executives in New York 
and other areas. If you have a background in this field 
and feel you can qualify, send your resume to me in com­
plete confidence. You will be consulted before we will show 
it to anyone. B. H. Heilman, Publisher, contract. 7 E. 
43 St., NYC 10017.

SENIOR contract designfji WANTED; Minimum 5 years ex­
perience in contract design for hotels, motels, institutions, 
offices, and other contract fields. Unlimited onportunity in 
rapidly growing contract division. Reply Personnel Di­
rector. rich's INC.. P.O. Box 4539. Atlanta. Ga. 30.302.

ATTENTION: Contract furnishers, architects, designers and 
dealers send us your brochures, contract Magazine is 
often asked by corporate representatives to provide them 
with qualified names. Mail to: Publisher, contract Reader 
Brochures, 7 E. 43 St., NYC 10017.

rich’s ATLANTA NEEDS A COMMERCIAL CONTRACT SALESMAN; 
Requires experience dealing with architects, building firms 
and related fields. Generous salary with important com­
mission incentive. Reply Personnel Director: rich’s, inc.. 
P.O. Box 4539, Atlanta. Ga. 30302.

manufacturer’s representative available: Nine years 
offioe furniture and equipment experience. Presently travel­
ling Georgia. South Carolina and North Carolina. Based 
in Atlanta, Georgia. Guarantee non-conflicting line of 
office furniture and accessories. Plan to have associate 
soon for Tennessee, Kentucky. Indiana and Ohio. Write 
to: Box A-534, contract. 7 E. 43 St.. NYC 10017.

REGISTt» WITH US I 
Many important and new manufacturers ask contract 
Magazine for the names of qualified independent represen­
tatives, who currently sell commercial institutional fur­
nishings and might be interested in an additional line. If 
you want us to include your name in a confidential list of 
reps, which we supply to manufacturers who have become 
new advertisers, write to the publisher of contract Maga­
zine. State your name, address, type of lines you carry, 
number of associates or salesmen if you have any. and 
indicate product categories in which you have a particu'ar 
interest. Also include area covered. This is a free service. 
Write to: Publisher, contract, 7 K. 43 St.. NYC 19017.

attention : reps!
When You Move

When you plan to move, notify contract at least 
four weeks in advance to assure uninterrupted de­
livery of your monthly issues. Send both old an<l 
new address to:

CONTRACT 
Circulation Dept..
7 East 43 Street. 

New York. N.Y. 10017

CONTRACT186
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ADVERTISER PA6E

Academy Arts 
Akro Corp.
Allied Chemical Co.
All-Steel Equipment, Inc.
Alma Desk Co.
American Chair Co.
American Cyanamid Co.
Amtab Mfg, Co.
Armstrong Cork Co.
Artolier International 
Athol Mfg. Co.
Azrock Floor Products
Barnard & Simonds Div.. Baker Furniture Co. 
Bangkok Industries, Inc.
E. T. Barwick Mills, Inc.
Beautytuft Carpet Mills 
Bianco Mfg. Co.
Bigelow-Sanford, Inc.
Birge Co., Inc.
Julius Bium & Co.
B. Brody Seating Co., Inc.
Brunschwig Fils. Inc.
Brunswick Co.
Chairmasters, Inc.
Chicago Hardware Foundry Co.
Clarin Mfg. Co.
Coleman Furniture Mfg. Co.
Collier-Keyworth 
Columbus Coated Fabrics 
Consolidated Burris Internutional, Ltd.
Continental Lamp Co.
Contract Books, Inc.
Coronet Chandelier Originals 
Costa Mesa Div., Vista Costa Mesa Furniture Co. 
Cramer Industries 
Crown Rubber Co.
Crown Tuft Carpet Co.
Cushion Cloud-Califoam Corp. of America 
Cypress Furniture Industries. Inc.
David & Dash 
Dimensional Plastics. Inc.
Directional Contract Furniture 
Dow Badische, Inc.
Downs Carpet Co. 
duCor, Inc.
E. I. duPont de Nemours & Co.. Inc.
Eck-Adams Corp.
Empire State Chair Co.
Enjay Fibers & Laminates Co.
Fima International, Ltd,
Finer Chrome Products. Inc.
Fixtures Mfg. Corp.
Florestone Arts. Inc.
Gasser Chair Co,
General Tire & Rubber Co.
Otto Gerdau Co.
B. F. Goodrich Co.
Habitat, Inc.
Hamilton Cosco. Office Furniture Div.
Fritz Hansen Inc.
Paul Hanson, Inc.
Hardwick & Magee Co.
James G. Hardy Co.. Inc.
Harter Corp,
Helikon Corp.
Hercules, Inc.
Hewnrite Industries, Inc.
Howe Folding Furniture. Inc.
Institutional Products, Inc,
International Crating & Container Corp. 
International Paper Co.
International Silver Co,
Invincible '/ets Furniture Co.
I. V. Chai' Cc-r.
Jansko, Inc 
Jorges Carcft Mills 
Jute Carpet Backing Council Co.
Kiesling-Hess Finishing Co.
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SHERATON
GEORGE WASHINGTON

166 foihion Show ami Dmn»r 
^ Chfry Mill Inn, N. X142

49
32 Send i(K

“GUIDE TO FUNCTION 
ROOM FURNITURE"
and the latest
KING ARTHUR CATALOG

INSTITUTIONAL 
PRODUCTS, INC.

965 Bethel Ave.. Pennsauken. N. J.

55

for flexible me 
of public space

178
139
114
128
27

158
4

173
62
12

165
68

30-31 Randall156
5

durtiam furniture174
1

159
124
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21

173
70. 113

180
174
40

6 Got an 
unusual 
seating 
situation?

184
64-65. 136 137

o36
10
53

143
183
182
52

182 Maybe our Deluxe J 
Deep Cushion 1 Stack Chairs will I 
solve your prob- I 
lem. Ifnot. we « 
have something ^ 
that will. Write for J 
our free catalog I 
on Durham Insti- J 
tutional Furniture, 1 Give some I
thought to our jJ
proposition. j
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175
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151
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ADVERTISER PAGE

King Arthur Chatr Co 
H. W. Knight & Son. Inc.
Krueger Metal Products Co.
La Chaise, Inc.
Lapeyra & Taltavull. S.A.
Jack Lenor Larsen, Inc.
Lenox, Inc.
Levolor Lorentzen. Inc.
Lewis Carpet Mills 
Lloyd Mfg. Co,
Loumac Supply Corp.
Lyon Metal Products. Inc,
3M Co.
McDowell Craig, Inc.
McGraw Hill Co.
Marlfte Div. of Masonite Corp.
C. H. Masland & Sons. Inc.
Jo Mead Designs 
Medallion Corp.
Metropolitan Furniture Mfg. Co.
Mikara
Modern Art Products. Inc,
Monarch Carpet Mills, Inc.
Monarch Furniture Co.
Multicolor Corp.
National Hotel/Motel Exposition 
Nemschoff Chairs. Inc,
Norquist Products Co.
Albert Parvin & Co.. Ire.
Patchogue-Plymouth 
Patcraft Mills, Inc.
Patrician Furniture Co,
Peter Pepper Products 
Philadelphia Carpet Co.
Phil-Mar Corp.
Piedmont Wallweave 
Poloron Products Co.
Porter Carpets 
Harvey Probber. Inc.
Randall Co.
Jens Risom, Inc.
Robertson Furniture Mfg. Co,
Edward Axel Roffman & Associates, Inc.
Rohm & Haas Co.
Roxbury Carpet Mills 
San^sonite Corp.
Sanitas/Wallclad Div., Standard Coated Products Corp. 184 
Schafer Bros.
Scroll, Inc.
Sculpture Studio 
Seeburg Sales
Shelby Williams Industries. Inc.
Shepherd Casters, Inc.
Sico, Inc.
Siesta Mfg. Co.
Simmons Co.
Sparta Furniture Shops Div., Extensole Corp.
Stauffer Chemical Co.
Steelcase, Inc.
Stow/Davis 
Sunroc Corp,
Synthetics Finishing Co.
Tech Fab
Telescope Folding Furniture Co.
Tennsco Corp.
Textile Rubber & Chemical Co.
Three/Eights 
Tropitone Furniture Co.
Turner & Seymour, Inc.
Uniroyal
Van Heughten USA. Ltd.
Vogei-Peterson Co,
V’Soske. Inc.
Wallingford Steel Co,
Wall lube & Metal Products Co.
Lee L. Woodard Sons. Inc,
Yawman/Erbe

162
181
145
177
178
119
58

50-51
126
146
180
134
35
17

161
3rd Cover
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60
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deserves your careful consideration
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15
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9
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59
131
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4th Cover 
25-26

167
24
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38

2
Barnard G- Simonds 34
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DIVISION OF BAKER FURNITURE, INC. 

A/onrof .li/rnuf, (Jrand liiipiJs, AUchigait •I95Q2- 
Showrooms; New Yurk • Cliii.aKO • San I'randsfo 
Li>s Angek-s • D.illas • PhilaJelphia • Grand R.ipids

Circle No. 158 on product card facing P. 172

132-133
20

110
29

177
129
66

Circle No, 159 on product card188


