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Greatyvyi

WeVe just begun tobuilcLWe make Palmetto, Bamboo, and Willon, 
Naugahyde® .*tbe vinyl that people We call our vinyl for avails Genuine 
have covered furniture with Mncc NaugahydeWall Covering.lt’s every 
I9I4.Now we’re making vinyl to put bit as durable and rugged as the 
on walk. In kaleidoscopic patterns Naugahyde we make for rurniture. 
like Kyo^o, Bogota, Caracas, and Thars Genuine NaugahydeWall Cov- 
Serico. And in colors like Cinnabar, ering. It makes a great, great wall.

Naujjahjile!f •C«*Md-P«br»es 0«pt., Mishawaka. UtduuiB
niRoyaiii SF-I

li.S.RU8BER



The
uncommon

touch

Wallpaper from a 17th century French dam­
ask. Typical of the authoritative reproduc­
tions at Scalamandre, where the past is 
always a lively source of new ideas in fabrics 
and wallcoverings. Available in six colors.

Scalamandre FOBRICS, WALLCOVCRINCS, TRIMMIKQS

MEMBER RESOURCES COUNCIL, INC. • D J, 0 BLDC-, 977 THIRD AVE., N.Y. • ATLANTA • BOSTON • CHICAGO • LOS ANGELES • PHILA. • SAN FRANCISCO
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Viola Healy Is A Perfectionist

sheen and adhesion. She inspects our famous Titon table 
tops for pits, nicks, cracks and holes.
Chair legs have to be straight. Lacing must be tight 
and correctly woven. Nylon glides have to be installed. 
Finished pieces have to be wrapped . . . carefully, 

securely and cortoned properly.
Only then, can we say our furniture is 
"probably the finest."
Only then, will Viola Healy stop making 
things rough for us.

She's on our backs all the time.
Turning aluminum and vinyl into furniture isn't easy. 
Unless you don't care what it looks like.
"Vi" does.
When a top doesn't fit, it goes back to the top depart­
ment. If a weld is too rough, back to 
the welders it goes.
Miss Healy drives our painters crazy, 
too. She watches for thin paint, runs 
and scratches. She checks color, gloss.

Furniture Co. | incorporated P 0 Boi 3197 
6030General Tinker Avr • Sera&oU riori(U33578

Circle No. 3 on product information card



CONTRACT The Cover
Theme for historical 
chapter from William 
Justema’s book on 

Pleasures of 
Pattern," pa^^e &6, is 
this fra(?ment of an 
18th century flock 
wallpaper from Eng­
land. Cover design by 
Bert I^ester.
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RECIPE FOR
RESTAURANT
CARPETS

JUTE JUTE 
secondary backhprimary backing

•.j ••• ij. r •

:{:aIso hotels, motels, offices, schools, stores...
you name it. This proved back-up team is the one to 
specify for every commercial and institutional carpet 
installation-'-the only carpet backing that brings you 
and your client all the benefits on the right. Be sure both 
backings in the carpet are jute. Turn the carpet over to 
see the secondary backing. Then fold back the carpet 
to check the primary backing through the pile. If both 
are jute, serve au confidence.

■ Extra weight and "hand” to impress clients.

■ Seaming virtually invisible, because Jute can take 
smaller seams.

■ Tailorability—for belter shaping on stairs.

■ Body that keeps area rugs lying flat, not rippled.

■ All-directional strength for power-stretching with 
full tension (makes re-stretching unnecessary).

■ Dimensional stability that retains original cover­
age and shape, for lasting satisfaction.

JUTE CARPET BACKING COUNCIL, INC
Amarican Industrial. Inc. * C. G. Tradint Corp. • Hugh A. Chaplin Go.. Inc. * City Trado & Industrlas, Ltd. 
• Delea Intomational Corp. - A. De Swaan, Inc. • Robert F. Fitzpatrlch & Co.. Giltaspie & Co. of N.Y., Inc.« 

Hansen & Orth, Inc. • 0. G. Innes Corp. • Iselin-JaHervm Co., Inc. • Jute Induslnos. Ltd. • Lou MelUtr 
Co. • Pak-Am Inc. • Wm. E. Pack & Co. o1 N.Y., Inc. * R. L. Pritchard & Co. > Ralli Trading Co., Inc. 
« Revonth Spinning Mills • Stain, Hall & Co.. Inc. * White Lamb Finlay Inc. • Willcox Enterprises, Inc.



htraw; on« many VINCO Isxtured cflaeti by Atlantic Coaled Fabrics

Grand Hotel
In with the Inn Crowd—a fantasia of textures, hues, and patterns to make 
every guest room the best room in the house. And a host of distinctive fab­
rics, papers, and foils for lobby luxury, public room perfection.
Shown: Straw, a multi-dimensional motif that's the essence of practical ele­
gance. Dramatically durable, spectacularly scrubhable, confidently Crown.
Crown wallcoverings—designer inspired, client oriented. Custom production 
available to order. Tell us your needs.

CROWN
WAULCOVERING CORPORATION

D&D Building, 979 Third Avenue, New York, New York 10022, (212) 421-6550

Samples on reguest^Visil osir showroom

Circle No. .'5 on product information card
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TIARA

Handsomely designed and sculptured in solid aluminum
For lasting beauty and durability.

Choice of finishes and decorator fabrics. • .jJ

Write for free color catalog,
. ad

SCROLUNC.. 800 N.W. 166th STREET. MIAMI, FLORIDA 33164
A SUBSIOIARr OF KELUR INDUSTRIES INC.. MIAMI. FLORIDA

A

V:
[

NEW YORK. Scroll, Inc.. The Decoration and Design Building / CHICAGO. Scroll. Inc.. Merchandise Mart / LOS ANGELES. Clark & Burchfield. Inc
OTHER SHOWROOMS BALTIMORE, Royal Furniiuia Co./CiNCINNATI. Oacoraior'<i Furniture Showioonii. Inc /CLEVELAND.Tom Sinks Furniiura Co /DALLAS. Harsman C, Co./DENVER. Furniiura 
<..-"»..4.s/GRAND RAftOS. WoVyarma Show Roomi/lNOtANAPOUS. Muitiy Showrooms. »nc./MlAMt. Dacorator't Showioom/NASHVILLE. Parey Cohen Furniiure/PMlLAOtLPWtA, Furnuoie 
industriaa Murt. Inc/PITTSBURGH, Mirlorth Showrooms. Inc./SAN FRANCISCO. McCuna Showroom/SYRACUSE. Panlwld Manulacturin9 Co./WASHINGTON.

Circle No. 7 on prtKiuct information card
D C.. Decorators Showroom



D. C. Currently by Ash Gerecht
some
chairs
just
fill
space... WASHINGTON

REPORT:I ■

■ Influences on Federal spending for ^67
■ Regulations set on Federal furniture
■ $100 reward—for customer referral

r chairs
do it 1

beautifully!
Federal government influences on contract execu­
tives this year make up a conflicting package of 
developments. On the whole, however, the net effect 
appears to be for continuing, if not consistent, growth 
for the industry. Here is a brief summary of some 
of the more important factors to consider, both from 
the specific angle of actual Federal procurement, and 
the more general one of actions taken to change the 
national course.

Two Federal restrictions were aimed at holding 
down procurement of new furniture and furnishings 

continuation of an existing directive to—one, a
utilize stocks already on hand; the second, limiting 
agencies’ freedom in securing new furniture for 
higher officials. On the other hand, Viet Nam war 
needs, an expanding military establishment and in­
tensified training demands, will continue to operate 
to boost contract activity. It’s hard to gauge imme­
diate actual volume of procurement, since so much 
is done by agencies ordering from approved schedules 
directly from producers, but our own perusal of in­
vitations and awards indicates no substantial drop in 
volume. In addition, a number of programs approved 
in the past Eighty-ninth Congress have built-in as­
sumptions of a growing bureaucracy to handle es­
calated activity.

These programs are .stimulators of general busi- 
prospects for the contract industry. They areness

likely to counteract, in the coming year, and on their 
relatively modest scale, two government-caused de­
pressants. One, much influenced by Federal inactions, 

the declining number of apartment units in the 
housing mix this year (although the percentage of 
total starts held up for the first three quarters at 
above 32 percent). The second is the suspension of 
the investment tax credit and the two fastest forms 
of depreciation on new construction from October 10 
of this year through 1967, as an anti-inflation measure.

But acting against those will be such growth

IS

Model 5410
Send ter Current ' CateloQ on Complete^^ 
Metal and Wood Line of 
Chairs and Stools factors as these:

• Approval of a new program of Federal insurance 
for group health medical facilities. The doctors in­
volved can be either a for-profit or nonprofit group.

(Continued on page 10)

TRI-PAR Manufacturing Co. • 1740 N. Pulaski • Chicago 60639

Circle No. 8 on product information card
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PI»Clk3\L
Glendura vinyl fabric wallcovering is 

scrubbable, scuff resistant, stainproof, 
sunfast...and guaranteed for 5 years.
What more need we say about the new Glendura collection? Well, it’s full of new patterns, 

textures and designs . . . even several bold rayon flocks and newsmaking Glcngravures. It features 

twenty matching fabrics for coordinated decorating. It was carefully planned for both residential 

and commercial installations. It’s highly scuff resistant and practically marproof. . . the 

only vinyl fabric wallcovering with a written five-year guarantee.

It’s ahead of the trend that all wallcoverings will soon follow. You can build solid sales and 

contented customers with Glendura. Order through your franchised Imperial distributor, 

or write us for information. Don’t wait. Glendura Green, Volume 7. Available now.

IMPERIAL WALLPAPER MILL INC. 
3645 Warrensville Center Road, Cleveland, Ohio 44122

imperial

Manufacturers of quality wallcoverings since 1902

WP.IIOTT

Circle No. 9 on product information card
DECEMBER 1966 9



OUR WASHINGTON REPORT
CONTINUED FROM P, S

as lonsf as the contractural sponsor of the building, 
with equipment, is nonprofit.

I • Inclusion of nursing homes in the Medicare pro- 
I gram starting January 1, with a newly liberalized 
I formula for regulating fees.
I • Ever expanding Federal aid programs for educa- 
I tional institutions, hospitals, and other medical es­

tablishments.
• Growing encouragement of a “fourth” layer of 

government—metropolitan area agencies of one type 
and another.

• Anit-poverty programs with a common theme of 
getting closer to the people to be affected—which 
means that more installations will need staffing and 
furnishing.

• Liberalization of Federal grant-in-aid program 
contributions, through such devices as Demonstration 
Cities, to encourage localities to do more in many 
different ways, both in Federal and strictly local 
programs.

Government furniture standards
General Services Administration ha.s issued a regula­
tion on executive furniture which carries out an 
earlier Presidential directive to reduce costs in Fed­
eral property management.

The order applies to executive agencies, but others 
are encouraged to stick to it, too. The new .standard.^ 
for office furniture, which will be in effect until June 
30 unless there is some change, include:

The use of executive type wood office furniture 
will be limited to personnel in grade 18—the highest 

in both civilian and militarygrade in civil servic 
equivalents. This includes both traditional and mod­
ern furniture, in Supply Schedules FSC Group 71, 
Part VI and XII, and the Allenwood line available
from Federal Prison Indu.stries.

Unitized wood furniture will be limited to execu- 
tive.s in grade 15 or higher. This furniture, which 
has become very popular with the agencies, is in 
Supply Schedule FSC Group 71, Part VIII.

The agencies aren’t to rearrange their present dis­
tribution just because of the new directive. But, to 
avoid new' procurement where an employee is entitled 
by his grade to other than the standard metal furni­
ture. this is to be provided by transfer of furniture 
owned by the agency.

The Federal agencies are to review' their outstand­
ing requisitions and contracts, to see that they con­
form with the new' standards. Where these don’t con­
form, the agencies are to cancel what they can. if this 

be done without penalty; if there is a penalty, 
check will be made to see if the stocks can be 

diverted to GSA for other use.
GSA will monitor all orders for wood or executive 

type furniture placed with Federal Supply Schedule 
contractors.

can
a

HARTER CORPORATION, 1230 Prairie, Sturgis. Michigan 49091
Harter Metal Furniture, Ltd., 139 Cardigan, Guelph, Ontario 

Briones-Harter, S.A., Lago Iseo 96, Mexico 17, D.F. Federal round-up
Hous’n" Assi tance Administration, the successor in 
n ime to the Public H -using Administration, had ad-

(CwjrtiHited o» page 12)C'rrle No. 10 on pr xlu.t informati<)n card
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Sorry-you can’t 
buy this book.
You might be able to beg, borrow, or steal a 
copy... but there’s an easier way.

for CHAIRS, for product surfaces. They're our 
Comark Vinyl Fabrics—materials that feature a 
remarkable combination of practicality and luxury.WeTI be delighted to give you the book—if you’re 

one of the people for whom it will have true sig­
nificance.
If you’ve read this far, you probably are.

See Nymarra—our elegant nylon-surfaced material 
with the velvet look. See Comarra—our sturdy pat­
ent vinyl with the gleaming surface. See Comark 
Cork Chip—not vinyl but actual cork chips in con­
tinuous-roll form. This is truly a line so right forCOMARK PLASTICS has created this Designers

Reference File for the imaginative interior de- many of your applications that you will want the
signer who is interested In the fabrics of tomor- COMARK DESIGNERS REFERENCE FILE for your 

library. It has many ingredients that can contrib-row—today... who likes to achieve an ambiance
of elegance, with a special genius for practicality. ute to your total interior design expression.
In our book, thats great. And within our book, 
you’ll see a very special line of coverings for walls,

Interested? Please write on your professional de­
signer’s letterhead to

COMARK PLASTICS DIVISION,
United Merchants and Manufacturers, Inc.

Contract Department
1407 Broadway, New York, New York 10018



OUR WASHINGTON REPORT
CONTINUED FROM P. 10

vised the Local Housing Authorities—which own and 
operate public housing—that specific advance HAA 
approval is required before an LHA initially buys 
non-dwelling equipment, such as office furniture, or 
before it replaces such present items with others 
costing substantially more than the replacement cost 
of the originals.

The Federal Trade Commission has just made a 
ruling that may be of considerable intere.st to con­
tract furniture firms selling directly or somewhat 
indirectly to the public. It advised a retailer—in this 
case, of mobile homes—that he may properly adver­
tise a $100 reward to anyone who refers a prospec­
tive customer who does indeed buy from him. The 
offer must be genuine, and made in good faith. The 
prospective purchaser, himself, might be able to claim 
.such a "reward.” The Commission says that such an 
advertisement would amount to the firm’s offering a 
commission or finder’s fee on the sale.

The Federal Trade Commission in another ruling 
said it would not object to a producers’ association 
proposed certification program, including aw’ard of a 
certification mark, if certain conditions were met. 
These include: All producers would have unrestricted 
access to the program, w’hether members of the asso­
ciation or not. at comparable costs, and with a uni­
form certification mark.

In another opinion, FTC questioned a trade asso­
ciation’s proposal for a code governing dealings of 
the member suppliers with customers. Conditions it 
questioned included: Uniformity in delivery terms; 
delivery can be an element of competition, FTC said. 
Requiring claim.s for defects to be made within 90 
days, and imposing other terms on purchasers; such 
matters are best left to individual suppliers’ judg­
ments, FTC said. Providing that the buyer pay prices 
current in the relative trade area at time of delivery; 
this is ambiguous, and if suppliers agreed to stick 
to published prices, this would clearly be illegal, 
FTC said. Requiring payment within 30 days of de­
livery. and charging interest after that; this, too. is 

individual matter, FTC said. Requiring the buyer 
to meet his need.s exclusively from the supplier for a 

exclusive dealing agreement is not

an

year or more; an 
illegal in itself, but it is if it forecloses competition 

ubstantial share of the market, the Commissiontn a s 
said.

Federal procurement
The range in the invitations to bid is about as broad 

have recently seen. As a sampling of what hasState Upholstered Furniture Is another certain sign of 
success in any office or showroom. State's superb 

handcrafted look lifts your image above competition. Its 
supreme comfort puts clients and customers in a 

mellow mood that works in your favor. A minimum 
investment in State pays maximum dividends. Hotels, 

Clubs and Residences also raise their status 
with State Upholstered Furniture ... and at an 

Amazingly Modest Price!
Available with Zepel* fabric floridizer.

For Brochure B for Office and contract designs 
write to the Contract Division of

as we
been requested, here are some recent invitations, on 
which bids are now closed:

Marine Corps Recruit Depot, San Diego, Calif.— 
Plastic top dining tables, 280 each.

GSA, Atlanta—Shower and w’indow curtains, 12
months.

GSA, San Francisco—Composite metal and wood 
furniture and upholstered furnishings.

Fitzsimons General Hospital. Denver—Deliver and 
install theater chairs, 1,104 each. (C)

Circle No. 12 on product information card

Circle No. 13 on product information card
OF xeWeuRGtH.INC. OF HlOM POINT. INC.
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So versatile, such a
grand compliment to your
imagination, you'll thank

our far-ranging designers
every time you plan a wall

with Tangola^and we know
you’ll do it often. More than

colors. Samples? Of cour.se. Ask
\our Victrex man, or write us.
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CONTRACT BUSINESS: NOTES & COMMENTS

New Intercon I Board Members for I960, according to a report issued 
by Southern Furniture Manufacturers 
Association, High Point, N.C. Ship­
ments increased 10.7 percent for the 
nine months while production was up 
10.4 percent.

Wh 
thereere j Eleven new members have been ap­

pointed to the advisory board of In- 
' tercon I, which will plan the Congress 
' portion of the program. They include:

Barron Hilton, president. Hilton Hotel 
Corp.: William J. Burns, executive
vice president. Albert Pick Hotels & Atlanta Mart to double in size 

I Motels: Albert B. Parvin. president 
1 and chief executive officer, Parvin/
I Dohrmann; Robin Day, renowned 
I British designer; J. William Keithan,
I president. Western Service & Supply 
' Co.: Paul Reilly, director. Council of 
I Industrial Design, London: Charles S. 
j Stock, vice president, American Air 

Filter Co. and president, The Produc- 
I ers’ Council; Horace C. Jones, presi- 
I dent, James Lees & Sons Co. Three

arepeople
around, A 22-story, multi-million dollar addi­

tion. expected to be completed in early 
1968, will double the size of the Atlanta 
Merchandise Mart to two-million 
square feet of permanent display space. 
(See cut for view of expanded Mart.) 
Trade show space will be expanded to 
include two acres of uninterrupted 
show area on the second floor and 100 
private trade showrooms on the first 
floor. The building will allot two floors 
of space for floor coverings and two 
floors for contract and decorator furni­
ture. The expansion, designed by John 
C. Portman, Jr., of Edwards & Port- 
man, Atlanta, will be completed with-

; distinguished educators. Dr. Harold 
Spears, president, American Associa- 

[ tion of School Administrators and Su- 
i perintendent of School.s, San Francis- 
I co: Dr. Alfred T. Hill, executive direc- 
' tor. Council for the Advancement of 
, Small Colleges: and George F. Stevens.
■ president. Association of College 
' Unions-Intcrnational. complete the list.
' bringing the number of advisory board 
I members to 34.

Intercon I is planned for March 20- 
I 22. 1967, at The Merchandise Mart and 

McCormick Place. A total of 63 meet­
ings and seminars will take place dur­
ing the morning hours of the three- 
day event, covering a broad schedule 
of topics related to the planning, de- 

j sign, manufacture, and purchasing of 
' contract furnishings and equipment.

Exhibits will be open from noon to 
6:00 p.m. at The Mart and McCormick 
Place. For exhibitors who do not have 
permanent showrooms at The Mart. 
750,000 square feet of space at Mc­
Cormick Place has been reserved. Al­
lied Chemical. Fritz Hansen. Inc., and 
Unika Vaev Corp, are additions to the 
list of exhibitors.

Bonks don’t need carpeting. 
Depositors do. More gracious 
welcome. More trust. More of 
the secure feeling fhot comes with 

"HoverhiH" by New London Mills. 
Becouse “Haverhill" is mode with 
100% A.C.E.<^-> nylon-Allied 
Chemical Engineered. This continuous 
filament nylon is the one fiber 
specially engineered for commercial 
conditions. Wear-tested to 
take constant traffic in its stride. 
Because it shuns spots and stains, daily 
vocuuming keeps it brilliant. 
Maintenance costs are lower! For free 
booklet, coll {212) HA 2-7300,
Ext. 444, or write: Allied Chemical 
Corporation, Fibers Division,
Allied Chemical Tower, No. 1 Times 
Squore, New York, N.Y, 10036.

out disturbing existing facilities with 
construction planned so that the rear 
wall of the existing building can be 
removed to expand clear floor areas to 
two acres each. Additional features of 
the Mart include over 100 private 
rooms for use by small groups holding 
private shows. Market events, tenant 
company meetings, style introductions, 
consumer research, and social functions 
will be held on the top floor which
contains a fashion theater, large ball- Attendance at all meetings will be conference rooms open-

without registration fees, and is open ^ roof-top terrace. These facili-
to all with a specific business or pro- ^.e serviced by a Stouffers
fessional interest. For information con- restaurant located on the same floor 
corning exhibit space, pre-registration. ^^e existing building, 
programming, and hotel accommoda­
tions, write: Director, Intercon I. 1060 
Merchandise Mart. Chicago, 111. 60654.

put
New London 
carpet
down. Supermarket gets mile of carpet

A carpeting contract of approximately 
$75,000 calling for about one mile ofSouthern furniture sales up carpet 12^ feet wide was completed 

An increase in sales of 11.6 percent by Western Contract Furnishers, San 
was recorded by Southeim furniture 
manufacturers for the first three quar­
ters of this year over the same period

Jose, Calif., at the nation's first "wall 
to wall" carpeted shopping center,

(Continued on page 16)
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CONTRACT BUSINESS: NOTES & COMMENTS

architect Manson Bennett, AIA, for 
three high-rise buildings, and is con­
sultant for Seattle First National Bank, 
regional headquarters. . . . Corco, Inc., 
Chicago, will design and furnish 
the interior of a $450,000 student 
dormitory at Christian College, Co­
lumbia, Mo., including the individual 
rooms, lounges, and lobby. . . . Wells 
M. Squier Associates, Lauderdale-by- 
the-Sea, Fla., has taken over re­
sponsibility for interiors of guestrooms 
and all public areas for the 14-story 
Hollywood Beach Hotel Towers, which 
will house 186 rooms and apartments. 
A monochromatic color scheme in 
bronzes and greens, along with dark 
fruitwoods, dramatic silks, and marbles 
will set the design theme. . . . Capitol 
Business Interiors, Charleston, W. Va., 
is currently designing North Bend State 
Park lodge. Consolidated Gas Supply 
Corp., Clarksburg, headquarters. 
Morris Harvey College student unic, 
building and dormitories, Charleston 
and headquarters for the W. Va. cor 
ference of the Methodist Church. (C

Mayfield Mall, Mountain View, Calif. 
Total carpeting was selected since the 
shopping center is completely enclosed. 
The design included the inter-weaving 
of a graduation of five different colors 
in a process where individual yarns in 
the combinations were woven on velvet 
looms to the I2V2 foot width.

terior space of a proposed 100,000 
square foot office building in Fullerton, 
CaUf,
is completing work on the card room, 
cafe, and lounge areas of the Norman­
die Club, Gardena, and has been re­
tained by the Del Rio Convalesent 
Hospital. Bell Gardens, to design and 
furnish interiors of its new 99-bed addi­
tion. Joseph M. Rosen is interior de­
signer for both projects. . . . Spiegel 
Business Interiors, Short Hills, N.J., is 
completing work on the Scott-Fores- 
man Co., Oakland, N.J., book pub­
lishers, and the new trust department 
of the Suburban Trust Co., Westfield, 

Richard D. Roselle, NSID, 
industrial and interior design consul­
tant, Seattle, Wash., is currently work­
ing on the design of Lamtrol, a new 
concept for push-button control sta­
tions for Lamb-Grays Harbor Co., 
wood and paper industry machinery 
firm. Interior design projects include 
renovation of a student union building

University. 
Roselle is also serving as consultant to

Allen Brothers, Los Angeles,

New assignments . . .
Saphier, Lerner, Schindler, New York- 
based contract design firm, has re­
ceived contracts for several New York, 
Chicago, Los Angeles, and San Fran­
cisco projects. In the East, it has been 
retained by Helena Rubenstein, Inc., 
cosmetic firm, to plan and design its 
30,000 square feet of offices. The com­
pany will be doubly rewarded by the 
Market Research Corp. of America for 
planning of its offices in Chicago and 
New York. Also in the Midwest, the 
firm was retained to plan and design 
the showroom/offices of M. Lowenstein 
& Sons, Inc., fabric house. Working 
with Los Angeles architect Irving D. 
Shapiro, the firm will pre-plan the in­

N.J.

Stateat Washington

The mas^er craftsmen at 
Madison team to produce 
works of lasting beauty and 
pleasure. Pride of workman­
ship becomes pride of 
ownership. Our continuing 
promise: wherever Madison 
is specified, there you 
will find happy people.

i5i«r«TaiK«r t ■ » i T t > E

3S046

U MAM □ FFShowrooms: Dallas, Chicago, Los Ar^geles, San Francisco, Seattle, Minneapolis and Miami 

Circle No. 15 on product information card
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WALL CLOTH by BIRGE

Printed in Vinyl on Cloth reinforced with DuPont Dacron‘S

Specify the Lightweight Vinyl with all these Values:
Tested cotor, design and embossed surfaces for every 
interior by the nation’s oldest welicovering manufacturer.

Easy to apply — needs no special adhesives.
It breathes — no moisture-vapor barrier, leaves no 
bubbles, dries quickly, snugly — no danger of mildew.

Flre^ratlngs are outstanding:
Flame Spread 
Fuel Contributed

10
O

Smoke Developed
R«f*r*ne«t Und«rwrlt*r«’ Laberatorl*B, Inc.

O

Readily removed when a change Is desired.

Economical—You don’t have to stay with the same design 
forever to amortize the investment!

Available World-Wide Through Better Decorators

Vinyl-Royal Wall Cloth 
by BIRGE

uThis la a aampla of Pattarn No. R84i10,
Sand for Fraa Fact Shaat and aamplaa.

Savilla.

THE BIRGE COMPANY, INC., BUFFALO, NEW YORK 1A240
*DuPent Polyastar FIbar
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CONNOISSEUR OPENS NEW SHOWROOM IN DECORATION & DESIGN BUILDING

Tile design of ihe new Connoisseur wall­
covering showroom (at 979 Third Avenue, 
Now York) by Tom Lee Ltd. has been 
devised to make maximum and effective
use of the large available wall space. En­
tire sections close to the mirrored entry 
;ire devoted to wings showing repeat pat­
terns, borders and dados, and murals, with 
full-size scenic murals on a series of pull­
out wings in the center. Three areas with­
in the showroom are devoted to vignettes 
featuring Connoisseur lines in .settings to 
change monthly by noted professionals. 
Three .seating groups with circular white
marble tables and beige rotating armchairs 
by Helikon Furniture are .set at intervals 
in the main floor area. The Connoisseur 
showroom will carry lines by James 
Se'eman Studios and Michel's Designs, 
well as its own collections, which include 
vinyls, flocks, foils, burlaps, grasscloths. 
handprints, and scenic murals and panels. 
Under the direction of Milton Lippm 
president, the showroom will be managed 
by Louis Russi. (Cl

as

an.

H Circle No. Ifi on product information card for Itirge Co.
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35 Downtowners have luxurious Cabin Crafts Carpetin J

Interior designer Neil Tomlinson of Nationwide Supply sa' 
“We chose Cabin Crafts for the New Orleans’ Downtowr 
Motor Inn because it served us perfectly in so many oti 
Downtowners. In installation after installation we got exi 
specifications, on-time deliveries, and the quantity we needt

To complement the simple elegance of French Provincial decor, the carpet in the Renoir Suite must be traditional. 
Rich. Dramatic. Quiet. Cabin Crafts carpet of Acrilan® acrylic is just that.



ow New Orleans makes it 36.
“We also considered Cabin Crafts' wide-range of colors 

d imaginative styles, its renowned collection of area-rugs, 
d its proven built-in performance. AU of these things made 
?asy for us to specify Cabin Crafts.*’
Let Cabin Crafts’ complete line of contracl/commercial

carpet work for you. Our carpets of Acrilan® acrylic pile are 
specially styled as well as specially engineered to assure the 
performance, durability, and “heft” required for heavy- 
traffic installations.

Just name the quantity you need...and we'll deliver.

I>owntowncr Du Vieux Carre, a 186-room luxury motel-hotel located in the 
It of New Orleans* French Quarter, is a showcase of that colorful city. As such, 
cniiimls a carpel that captures the charm and vitality of the city— 
ry room in the Downtowner is luxurious from the floor up.

This suite makes a handsome first impression. 
And first impressions count. That's why styling 
and color coordination, as well as rugged per­
formance, are earmarks of Cabin Crafts con- 
traci/commcrcial carpet.

Cabin Crafts.

one of Cabin Crafts’ award-winning designs in area 
warmly accents the lobby and several suites. The tradi- 

il hospitality symbol, the pineapple, forms the basis of the 
n of this great rug—and appropriately welcomes guests.

•*>n. The above suite, like every suite in the Downtowner, is wall-to-wall in 
Cabin Crafts carpet. The Downtowner benefits from better sound 
ditioning, lower heating costs, and by giving the appearance of: 
expansive floor space. A quick look atwve will point out other beautiful 
benefits of Cabin Crafts carpel.

con-
more

I IN/ for your free copy 
nhin Crafts Contract! 
unercial carpet brochure, 
'e Contract Advertising 
iiiinent. Cabin Crafts, 
Dalton, Georgia 30720

Cabin Crafts makes

A
U .u -L XI

PH PliT^makes speciiymg easy. ChEMsfRA^b 1 U H H 1 1 U



What’s NEW in Constitution Hall?

Everything but the walls and they have• • •

NEW vinyl covering by MODERNCOTE!
plied to an extra heavy drill backing for long- 
lasting protection of the walls. This vinyl wall 
covering was then used to cover designated 
areas in the Hall. Completed in October, 
Constitution Hall reflects again its dignified 
past with a bright new Moderncote protected 
interior of lasting beauty and durability.

The Diamond Jubilee ren­
ovation of Constitution 
Hall, by the 75th Conti­
nental Congress of the 
D.A.R,, presented unique 
design and acoustical 
problems. Designer 
R. Stanley Smith selected 

Moderncote Vinyl Wall Covering to solve 
these problems. Special colors and designs 
called for by the Designer were developed by 
Moderncote. The deep vinyl coating was ap-

DMisntr R. Stanisy Smith

MODERNCOTE.. INC.
NEW CASTLE, INDIANA

Circlo N«i. IS on product information card
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With the scufjitor's feeling lor form, space and material, Harry Bertoia developed a wire mesh frame, solid yet lightweight. Then he 
turned the frame%ito a comfortable seating basket. Shaped to the human body. “When you look at these chairs, you will see that they 
are mainly made of^ir, just like a sculpture. The room penetrates through them."—Bertoia. You can take a fresh look at the Bertoia 
chairs in the showrooms of Knoll international, in twenty>six countries. Or write for our illustrated brochure. Knoll Associates, Inc., 
Furniture and Textiles. 320 Avenue, New York, New York 10022.



CONTRACT NEWS

Gene McDonald, Inc., New York City, manufacturer 
of wallcovering's and fabrics has appointed two new 
representatives: E. Eaton Wholesale Ltd., London, 
and Leopoldo Mendez and Cid. Mexico D.F.

Richard Roeder Associates, Inc., a new commercial 
planning and design firm, has opened offices at 1 
Chelsea Place. Houston. Richard Roeder, president of 
the firm, wa.s planning director of Foley’s Division of 
Federated Department Stores. Inc. Nathan Brien, 
former vice president and a director of the Texas 
Engraving Co. is vice president.

Dictaphone Corp. has acquired all the common stock 
of Imperial Desk Co.. Inc., Evansville, Ind., in ex­
change for Dictaphone common stock. Imperial will 
be part of a newly established furniture division, and 
there are no plans to change the Evansville operation.

David George Associates, Chicago, 111., is now rep­
resentative for Bradley Manufacturing Co., Chicago, 
makers of lamp.s for the contract trade. David George 
will cover territory in Illinois, W'isconsin, Minnesota, 
Iowa, Missouri, Indiana, Michigan, and Ohio.

William W. Boeschenstein. vice president of mar­
keting of Owens-Corning Fibebglas Corp., speaking 
at a meeting of the Textile Section, New York Board 
of Trade, predicted that sales of glass fiber textile 
materials will more than double by 1970. In 1965, 
indu.stry mill consumption of textile glass fibers 
totaled 268.5 million pounds. Mr. Boeschenstein ex­
pects a rise to 330 million pounds this year, and 610 
million by 1970.

Progressive Design, Ltd., industrial and interior de­
sign firm, has moved its headquarters to 160 Bulkley 
Building, Cleveland, Ohio. The company specializes 
in designing shopping center malls, chain stores, pack­
aging, and office and institutional interiors.

Russell-Shane Assoc, has been formed by Russell 
Lewis. Jr., Toledo, Ohio, and F. Shane Franz, Syra­
cuse, N.Y. As manufacturers representative for office 
and contract furniture, the firm covers Ohio, Michi­
gan, W’est Virginia, and up-state New' York.

National Institutional Sales, a new HIA division, 
has been announced by Holiday Inns of America, 
Inc. The branch will serve as national sales organ 
for the corporation's three Memphis-based supply 
firms. Inn Keepers Supply, Merchants Hotel Supply, 
and Holiday Press. Thomas E. Johnson of Memphis 
will be director of the new division.

Jack Denst Design, Inc. of Chicago has been 
appointed representative of Bergamo Fabrics. Inc., 
New York City. A full memo sample service will be 
maintained at the Jack Denst Chicago showroom to 
sendee designers in Ohio, Indiana. Michigan, Kansas, 
Missouri, Minnesota, and Iowa.Circle No. 20 on product information card
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IThe ^1 show in the nation’s #1 showplace
EXHIBITORS

A«q
Actn« NafionoJ 
Allied Chemical 
Borwiek
B|«elow Sanford Corpet 
Birmingham Ornamental 
Brite life lomp»
B. Brody Searing 
Brvntwick 
Bwrwoed Product*
Collaway Mid*
1. E. Carpenter 
Central Irvel Drapery 
Chemttrond

Hordware Foundry 
Clark Casual Furniture 
Columbus Coaled Fabria 
Commerrioi Carpet 
Controct Magoxirte 
Crown Product*
Crown Rubber 
Crown Wollnvering 
OeJong
Deluxe Fabricators 
Deiign-Te* 
duCor 
duPont 
Ourawoll 
Etchings. Inc.
Excel Mfg.
Fine Hardwood*
Firwise Originals 
Fixture* Mfg.
Frankel Associates 
Oas*er Chair 
General Dropery 
^fieral Tire A Robber 
gj»«*Vear Tire & Rubber 
Mtgntsiown Rug 
Hitchcock Chair 
Holland Shade 
H-O-N
Hunt Country Furniture 
I- V. Chair 
nstitution* Mogozine 

Internollanol Crofing 
Jackson China 
Jonske 
Kirsch
laminated Veneer*
James Lees 
tuxo lamp 
Moharom Fobrics 
Marble Industrie*
McCordI
Metropolitan Furniture 
Menell Associates 
Mohasco Industries 
Monorch Corpet*
Mollo
^rphy M A Kitchen ^auisl Products 
No-Sag Spring
O.T.;;
Painter Comet Mills 
Picture* for Busineis 
Porter Carpet 
RCA Service 
Roeklond Mills 
Poyalmetol

Jomes Seemon 
^uro Studios 
Spoeth Dlsploys 
ftandord Cooted 
Stonier Furniture 
State of Newburoh 
Stouffer Chemimr 
Stephen Leedom 
Stylume Products 
Sweetwater Rug 
Syracuft China 
TechFab 
Timbertone 
Tree Time 
Trend Mill*
Tri-Mork Design*
Traoitone Furniture 
United Choir 
U.S. Vinyl 
Virco Mfg.
Virtue Bros.
Albert Vojg<
Wail Trend*
W. G. Wheeler 
Wilmor lamp 
Roloh Wi|*en Plastic*
Winn Anderson Fobrics 
woodoll Industries 
lee 1. WoDdorcf 
Torkroft

Contract ’67
T he Industry-wide trade show of commercial/institutional furn­
ishings will occupy the nation's showploce from April 25 
through April 27, 1967. A full complement of exhibits—furniture, 
fabrics, fibers, floor coverings, wallcoverings, fine hardwoods, 
lighting, accessories, display materials—everything that goes 
into contract work, produced by major manufacturing firms.Assoc.

The New York Coliseum

J oin our exhibitors in what will be the most dramatic, hardest- 
hitting soles presentation of contract merchandise in the Indus­
try's history. Exhibits, panel discussions, seminars—attended by 
thousands of contract designers, specifiers, architects, institu­
tional buyers, contract furnishers, government procurement men— 
everyone who hos o decisive role in specifying and purchasing 
billions of dollars of commercial/institutional products yearly.

ONTR ’6 7
Sponsored by CONTRACT Magazine

For space reservations, information; Jerry Brown, National Expositions Co., Inc. 14 West 40 St., N.Y.N.Y. 212/564-8714

Circle No. 21 on product information card
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PRISMATIC UGHTING“ the design tool you can’t afford to overlook



friUTi€lr»» Cpni rolt*n»

directly from a lu­
minaire—is uncom­
fortable and dis­
tracting. The Con- 
trolens redirects 
these rays down­
ward into the zone 
of vision where 
glare is at a mini­
mum. It transforms 
harsh, unpleasant light into comfort­
able. useable illumination.

How the Controlens 
assures even distribution

Uniform distribution of light is an im­
portant factor in good design. The 
Controlens, unlike ordinary enclosures, 
directs considerable light away from 
the luminaire, assuring uniform distri­
bution over the entire lighted area.

How the Controlens 
increases efficiency

You design an environment for people 
and the things people do. The Con­
trolens puts light where it is needed- 
no light is wasted. The Controlens, in 
fact, delivers 25% to 40% more useful 
light than an ordinarydifTuser.and 10% 
to 20% more than a typical louver.

How to specify the Controlens

Tlu’ Holophane Controlens comes in a 
broad range of sizes, shapes and styles 
— in both j)lastic and glass—to satisfy 
all your requirements for fltjorescent 
and incandescent lighting. Holophane 
manufactures the Controlens for more 
than 50 leading fixture manufacturers. 
You can specify a Controlens for prac­
tically any make or model of luminaire.

Write for Holophane’s illustrated. 
64-page Controlens catalog. It contains 
specification.s and full data on the wid­
est and most versatile line of prismatic 
lenses available. The booklet is free 
to designers, and there is no obligation.

The lighting you specify must he 
controlled —it must deliver the 
ri^ht quality of light in the right 
amounts in the right places. Here 
are some facts you sliould know 
about one of the most advanced 
tools for proper light c<)ntrol 
ever developed: the Holophane 
Prismatic Controlens*.

Shaping light for design

The Holophane Controlens. unlike a 
(iiffusing panel, louver or frosted globe, 
is designed to deliver shaped and con­
trolled illumination—illumination that 
fully enhances color, texture and spa­
tial relationships.

How the Controlens 
reduces reflected glare, keeps lens 

brightness low and uniform

Reflected glare masks color, texture 
and detail. It is caused by light strik­
ing the eye after bouncing off a reflec­
tive surface, and is intensified by 
Ijrightnes.s, liot spots and streaks on 
the enclosure.

The Controlens reduces reflected 
glare by directing 
some light back into 
tile luminaire for 
another pass at the 
lens. This causes 
the Controlens to 
become uniformly 
suffused with light.
The result is low 
and uniform lens 
brightness and a significant reduction 
in reflected glare.

How the Controlens controls light

The surface of a Controlens is made 
up of thou.sands of tiny prisms. Fach 
)f these prisms is carefully engineered 
:o control the direction of light. Work- 
ng together, they reduce direct and 
cflected glare, obscure bright lamp 

and assure even and efficient

Light reflected 
back to fixture 
and usefully 
re-reflected

LENS
image, 
list libution. >

How the Controlens 
reduces direct glare

)irect glare-caused by improperly 
ingled light rays striking the eye

HOLOPHANE
r THolophane Company, Inc.

1120 Avenue of the Americas 
New York, N.Y. 10036
Please send me the 1967 Controlens Booklet.

J-12

Name

Firm

Street.

City, Stale •Zip.
L J

Circle Xo. 22 on product information card



Stacks straight up! PEOPLE

Robert Marion has been appointed director of 
marketing for the western division by Lee L. Woodard 
Co. He will be responsible for both retail and con­
tract sales in twelve western states, and will head­
quarter in Los Angeles.

Frank D. Herr and James V. Vevirit have been 
elected vice presidents of McDonald Products Corp. 
Mr. Herr will be in charge of manufacturing and Mr. 
Vevirit will direct product development and adver­
tising.

Galey Chandler, formerly eastern sales manager of 
the Contract Carpet Engineering Division of Aldon 
Rug Mills, Inc. has been promoted to national director 
of specialized marketing. Mr. Chandler will be respon­
sible for special projects aimed at developing new 
applications for commercial carpeting.

Donald W. Macpherson, Harry M. Kruki and Rob­
ert P. Breading have been named partners in the 
architectural firm of Harbeson Hough Livingston & 
Larson, of Philadelphia.

1

i

X V
ll Robert C. Van Horn has joined Cabin Crafts, Inc. 

as midwest contract manager.*'^■1

iW Robert P. Tyler, Jr., has been named manager of 
marketingj^W product planning by Simmons Co. Mr. 
Tyler w1J3 responsible for developing marketing 

■Ji^trategdr fbr Simmons, particulaly for dual-slee^)

Eugene F. Delaney has been appointed general sales 
manager for the home fabrics division of Berkshire 
Hathaway, Inc. and will supervise all selling of Hatha­
way Fabrics in the U.S., Canada, and abroad.

No. 405
STACKING
CHAIR

Jack K. Young was appointed marketing manager 
for Borroughs Division of American Metal Products 
Co. of Kalamazoo, Mich.

Stanley T. Pender has been named to the newly 
created position of director of market planning and 
development for B. F. Goodrich Consumer Products 
Marketing Division.Here's a stack chair with a new, exclusive 

feature. It stacks straight up-as high as 
you want to go-without tilting!

Eliminates need for special chair dolly. This 
chair also features: a newly designed leveling 
glide that won't snag fabrics when chairs are 
stacked; screw-on bumpers that are virtually 
impossible to dislodge; standard wrap-around 
frames also include crossbars to provide extra 
strength, make it easy to stack and unstack 
chairs . . . guarantee years of rugged use.

Square tube frame in polished chrome, satin 
chrome and painted finishes. Foam filled seat, 
fully upholstered back.

Linn Ledford hag joined Jack Lenor Larsen, Inc. as 
sales representative in Arizona., New Mexico, Colora­
do, and Utah.

Karl A. Crnobori has joined the firm of Neal Gold­
man Associates, Inc., New York City, as vice presi­
dent and director of interior planning and design.

Arthur A. Poliquin, Jr. has been appointed nationa 
sales manager of Litton Industries, manufacturer of 
Lehigh and Leopold product lines. Mr. Poliquin will 
make his headquarters at the firm’s new offices anc 
showrooms in New York City.

Thomas J. McCarthy hsts been elected vice presidenl 
in charge of sales by Sico Inc., Minneapolis. He haJ 
been general sales manager for the last two years. I

6. Brody Seating Company
5921 West Dickens • Cliicago, Illinois

Circle No. 23 on product information card
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Walls of elegance with COHYDE® vinyl fabrics
The luxurious Crest Hotel across from Disneyland, 
Calif, features walls of COHYDE MALAGA. As one of 
the nation’s fastest growing hotel chains, they com­
bine luxury with practicality throughout their entire 
network of Hotels and Motor Inns.This is why they use 
Cohyde Vinyl wallcovering.. .and with good reason. 
Cohyde wallcoverings come in hundreds of colors 
and dozens of exquisite patterns, plus custom M 
colors and textures which are readily available.

Decorators know no bounds with Cohyde. Whatever 
the color scheme or decor, Cohyde belongs.
Walls of Cohyde eliminate repeated and costly main­
tenance. Cohyde resists scuff and fade. Wipes clean 
with a damp cloth. The beauty and new look lasts.

For walls of elegance, the kind favored by 
the nation’s most luxurious hotels, 
offices, and institutions, specify Cohyde. 
Write Dept. C for sample catalog.I

E

tArchitects: Maxwell Starkman. AIA & 
ASSOCIATES, Architects, Planners. Engineers 
Beverly Hills. California 
Designers: Hotel Designs. Inc.. La Jolla, Calif. 
Under the direction of James Parsons Hartig, 
president, NSID
General Contractors: C. H. Leavell Company 
El Paso, Texas
Cohyde Distributor: Pacific MIdo & Leather 
Company, Inc., Los Angeles, California

interchem■ pLi-

Coated Fabrics

INTERCHEMICAL CORPORATION. COATED FABRICS DIVISION, TOLEDO. OHIO 4360L 

Circle No. 26 on product information card
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HUGH ACTON
DfVISKM. HRUMaWtOHCMraRATION

420 East Ten Mile Road/Pleasant Ridge, Michigan/544‘8620
SHOWROOMS: CHICAGO • LOS ANGELES SAN FRANCISCO • DAUAS • MIAMI - ATUNTA • SEATTLE • NEW ORLEANS - BOSTON
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Burke’s individuality...
starts from the ground up. A blend of logic and flair, beauty from 
integrity of design—every piece capitalizes on the contemporary. X

BURKE
Division, Brunswick Corporation, Dallas
SHOWROOMS: CHICAGO • LOS ANGELES • SAN FRANCISCO ■ DALLAS • MIAMI • ATLANTA • SEATTLE « NEW (CLEANS • BOSTON



I Koyltjn Contract Division 
I U.S. Rubber Co.
I 1230 Avenue of the Americas 
I New York, New York 10020

To us, extra-long mattresses aren’t always 
longer in inches. We designed Koylon* 
latex foam to last longer. In years.

Firm. Resilient. Lumpless for life. II illYears without springs.
The only moving ports of a Koylon mat­
tress are your clients’ customers. There 
are no innersprings.

By eliminating innersprings, we’ve 
eliminated the biggest source of mattress 
breakdowns.

There’s no tension to buckle under 
pressure. Or to snap when the force is too

Gentlemen: Please send me full infor­
mation on Koylon latex foam.

I
I

I N'iimc

I
InstitiitinnI

IIt stays odor-free for life. Non-allergenic. 
Bacteriostatic. And flexible.

Send for our support.
It’s the l>est kind to have in a mattress. 
Equalized support.

There are no pressure points. Support 
is spread out .so that every part of the 
body gets the same firm comfort.

It’s like floating.
We make mattresses to make every 

contract client you have happy. For com­
plete information send us the coupon.

But remember, we measure our mat­
tresses extra long. In years.

Address
great.

Koylon latex foam can’t lump.
There’s no cotton inside to mildew. No

I City

sisal or horsehair to ball up under wear. Zip CodeState
DA-12

Rest for the long run.
A Koylon mattress is a single piece of 
genuine latex foam. Naturally buoyant. 
And by nature, it keeps its bounce.

Holes run from the top and bottom of 
the mattress smack into a solid foam cen­
ter. That gives the mattress stability’.

It’s 859^ air, constantly circulating. 
'That makes it cooler to sleep on.

L.

KpyloiY

This is the mattress 
you measure in years

!f niRoyaiii I
U.S.RUBBER

-

- - - - j



exciting new techniques 

in colored vitreous porcelain enamel, 

this is ChF
vitreous porcelain enamel 

almost as hard as pure quartz. It is 

fused to become an integral part of 

the cast iron—not just a coating. It is 

fade-proof—colors stay vivid—re­

finishing is never needed. Stain-proof 

class A acid resistant. Heat-proof 

—no blistering or peeling. And re­

sists scratching and abrasion better 

than any other decorative finish, 

this is

offering an infinite combination of 

possibilities with custom color fin­

ishes, different color columns and 

bases... matching tops, columns and 

edges—an unlimited opportunity to 

exploit color schemes or interior 

themes with tables, chairs or stools

CH= serves

as your very own custom design fac­

tory with the finest facilities and 

craftsmen to bring your creative 

efforts to life with the utmost clarity 

and efficiency, 

write today

for details on how CHF can help 

bring your concepts into being. It may 

be the design step forward you have 

been reaching for. CHF, Chicago 

Hardware Foundry, North Chicago, 

Illinois 60064. 

this is ChF
Like having your own custom design 

factory.

Circle No. 2S on product information card

Circle No. 28 on product information card for U.S. Rubber 35



You thought you had the scheduling for that rush job down pat. Then your 
fabric finisher let you down with a late delivery so now you’re down the drain 
with a client who really counted. Next time call K.iesling-Hess and put a 
stopper on delays. We have complete finishing facilities on both coasts for 
your convenience. Only K-H and our newly acquired Perma-Dry Division 
offer both unparalleled technical expertise and same-day service. Whatever 
the fabric, whatever the finish, from Scotchgard* Stain Repeller or Ze Pel® 
to expertly applied flameproofing, you can’t slip away from the 
fact that Kiesling-Hess is the nation’s foremost finisher 
of decorator fabric. Prevent the plunge. Choose the ?
fastest and the fastest growing finisher in the country.
Call Kiesling-Hess. And get on the gravy drain.

DOWN^^them r 1

t
/

%

PERMA-DRY DIVISION of 
KIESLING-HESS FINISHING ANY, INC.Custom Finishers to the decorative trade: ;Plameproofing, Scot<^|rd, Ze Pcl*^ FAB-BAC Fabric Backing, Sylmer

ia. i’a. • 1714 Euclid^rec^l^ Santa Monica. Calif.519 W>st .38th Street, New York, N.V. • lOlJ >\’ood Street, Phila
un.i PnnI rr.rt.maij,_*. Prr.Airl



there are some wall coverings we don’t make
You’re on your own if you want to beautify the walls 
of a cave. But for any prestige interior, the place to 
turn is Laminating Services—now offering you the 
widest spectrum of wall coverings of any manufac­
turer, anywhere.

For example, consider Vin-L-Fab, pictured below. 
Vin-L-Fab lets you choose from hundreds of (X)lors, 
patterns and textures, in many grades to suit every 
budget . . . easy to use, easy on the eye . . . and 
sturdy, too.

Others include Pliant Wood, genuine wood veneersin over 50 species, bonded to a fabric backing for 
breathtaking matched grain effects . . . Vin-L-Fab 
“22”, a tough, solid vinyl that even comes in stripes 
in widths you specify . . . the matchless woven cloth 
effects of Wovan . . . and Vin-L-Suede.

No other manufacturer can answer so many of 
your wall covering needs.
For details write for Brochure No. 100 (C). 0SEE US IN SWEET’S

LAMINATING SERVICES, INC.
4700 Robards Lane, Louisville, Ky. 40218

Circle No. .31 on product information card

k Circle No. 30 on product information card for Kiesling Hess
37



Circie No. 32 on product information card

America's Most Complete
Contract Lighting Source

COORDINATED GROUPINGS
CUSTOM DESIGN SERVICE

Over 300 Decorator
Styles to Accent Every

Popular Trend in
Home Furnishings

SEND FOR CATALOG SP1153

PH1L-MAR CORPORATION • 1100 E. 222nd STREET • CLEVELAND, OHIO 4-4117

Circle No. 33 on product information card

CONTRACT



What new carpel is named alter Itsell?

EVERLOCall-wool woven velvet weave

3 Ply yarn woven through 
to back and latexed lor 
greater performance!

The features of this remarkable new broadloom
Write forgive it its name. A 3-ply, all-wool pile, woven
FREE 
SWATCH 
FOLDER 
of Actual 
Samples

through to the back and latexed. Hence, the face 
pile is virtually “locked in" to stand up to the 

traffic it was created to withstand. In 13 multi­
color tweeds. Moth-proofed with our own exclusive 

“Moth-A-Way.” Oh yes, its last name is “Quality," 
which should make it your first choice!

The wool mark is awarded 
to quality-tested carpets 
made of Pure Wool Pile

DOWNS
CXIWNS CARPET COMPANY, INC., CONTRACT DIVISION, DEPT. C-12-66, PHILADELPHIA. PA. 19134

Circle \o. 31 on product information card
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another tribute to elegance from the compact carpet mill
handsome look of Hardwick carpets. They also know that 
their new Hardwick carpet will provide years of heavy use 
and maintain its luxurious look because it's so easy to 
care for.
When you think of contract carpeting, think of Hardwick. 
You get the carpet you want, when you need it in a wide 
choice of colors, patterns and fibers. And custom carpet 
can be woven to your own specifications. For lasting beauty 
and durability, it’s Hardwick carpets. Last, and anything 
but least, you'll like the price.

Country club members like an elegant atmosphere. The 
Seaview Country Club tn Absecon, New Jersey found the 
most effective way to achieve it. A handsome, rich-looking 
Hardwick carpet was installed in the Dining Room, Lounge 
and entrance of the Club. They chose a 5-frame, all wool 
Wilton in a striking scroll and leaf pattern in shaded 
browns and green against a dark brown background. The 
result — the look of luxury!
The people at the Seaview Country Club know that when 
it comes to contract carpeting they want more than the

HARDWICK

HARDWICK & MAGEE CO. I
Lehigh Ave. at 7th St., Phila., Pa. 19133 
Gentlemen: Please send me your new "Carpet Selecto 

pet guide prepared as a Hardwii 
Find i2.00 enclosed.

Send $2.00 for Hardwick's new "Carpet Selector" . . 
In Hardwick s "Selector" are ACTUAL CARPET SWATCHES 
showing today's newest and most poputar contract 
qualities to help you demonstrate carpeting 
dramatically, professionally and effectively.

. . . the contract car 
professional service.

Name_____

Firm Name 

Address 

City....... .......

Circle No. 35 on product information card

HARDWICK & MAGEE CO.
Lehigh Avenue at 7th Street. Philadelphia, Pa. 19133 
Chicago • Dallas • Detroit« New York • San Francisco * Los Angeles .State.2one.

Circle No. 36 on product information card for Hill.«ide Houd40



Gii(|iture

FURniSH THE lUHkk

Vlith HILLSIDE'S Exclusive Pnintings tmd
UTetal V3aII Decor... at all UTajor markets

For the unusual, consider Hillside House of Original’s brass and copper wall sculptures on rich deep pile 
velvet backgrounds and framed in gold leaf. The variety of designs and meticulousness of workmanship

make them a focal point on any institutional or home wall.

Color CataloguB floailable... to Rated Hccounts 
Yorite for the name of your local representative

Hillside House of Originals 2801 West Olive Avenue. Oept.C -12. Burbank. California 91505 Tel. 845*3531, Area Code 213



Mutiel 204 full suspension file is one of a broaS range of contemporar) and conventional VS files. The table is VS model ssoa.

isionary Specifiers are Looking to VS (by HON)

Imaginative specifiers foresee budget problems months ahead
for some accounts; other clients require last minute revision.
Whenever you face an equipment budget less than carte
blanche, look to the VS line of office furniture. More and more
specifiers plan to use VS for design, quality, color, selection —
all without paying premium furniture prices! At the left, our
model 284 file joins companion pieces from the VS line: model
5513 recessed conference desk; model 5130 credenza; model
P42B bookcase. Contemporary chairs are from the high value
HON line. Whether you’re selling or specifing, be a Visionary
Specifier—look to VSl The HON Co., Muscatine, Iowa.

FREE CATALOG
Contemporary and conven­
tional styles allow you to 
match VS furniture to a va­
riety of design require-
manta. Write for your copy.



Roxbury Carpet 
the“soft sell”for shoppers.

• ••

Put carpet in a food market? That’s what the Publix Market in Fort 
Lauderdale, Florida did. And they selected "Tweed Lok" by Rox- . 
bury. Of 100% Creslan* acrylic fiber. The atmosphere took on new | 
luxury. Sound was softened. There was a decided reduction in 
breakage. Customers were impressed. So were the owners. "Tweed 
Lok" has deep-down stamina. It will take a lot of action. Mainte- I 
nance is minimum. Can be easily spot-cleaned. For regular mainte­
nance, only vacuuming and occasional shampooing is required. And | 
there's a full range of colors. "Tweed Lok" will hold its own any- j 
where. It’s a natural selection for heavy traffic interiors. Creslan is a I 
product of American Cyanamid Co., N.Y.

Roxbury Carpet Co.
Contract Division 

j 295 Fifth Avenue, New York 10016
□ Send me my FREE swatch of Tweed Lok
□ Have your representative get in touch with me

Name 

Title
T V m A M / tr

Firm Name

Address zJ

Circle No. 38 on product information card

^Circle No. 37 on product information card for HON 43



FOR: The Marco Polo Restaurant, 
Oakland, Calif.

F'OR: The Highland Golf and C.C., 
Indianapolis, Ind.

FOR: Skychefs, Inc.,
Phoenix, Arizona

♦ %

FOR: Yale University, New Haven, Conn.FOR: The Otesaga Inn, Cooperstown, N.Y.

\/ Highly creative interpretations In 
^ Wilton weave of your own design ideas 

—or original designs. Our Custom 
Wea\ ing Service is staffed by 
specialists—provides personalized 
follow-through from design to 

/ installation. All proven fibers available. 
/ Ask about our selection of tufted and 

woven in-stock fabrics; and our custom 
Designers' Series for executive offices.

\/
/

\/ 1
FOR: You. I\

\
/\

\

FOR: The Amba.ssador Hotel, 
Los Angeles, Calif. MAIL THIS COUPON

Philadelphia Carpet Co.
Contract Division 
Allegheny Ave. and C St. 
Philadelphia, Pa. 19134 
Please send your full-color brochure 
about contract carpets to:

CONTRACT CARPETS BY

PIIILSDEI^PHIA NAME.

FIRM.
1

4 7t ADDRESS.

Cl
CITY.*■'

General Offices: Cartersville, Ga. • Showrooms: Chicago. New York. 
Los /Angeles, San Francisco. Dallas. Crawford & Thompson in Atlanta

STATE .ZIP.

Circle No. 39 un product information card
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r P'

Cheshire Inn Motor Lodge — St. Louis, Mo. photography: Jerry Wiggins — Maritz, Ine.
Specifier: Theodore Christner, Architect. Supplier: Lammcrt Furniture Company, Contract Department.

In the Cheshire Inn there is that happy blending of old and new.
Of the new, conveniences and facilities unknown in the old coach inns, but a necessity today.

Of the old, the warmth and charm in traditional things, warmed by time and 
In Woodard wrought iron furniture, the same happy blend of lasting classic design and modern carefree materials.

use.

Write for our new calaloffue.
LEE L. WOODARD SONS. INC. OWOS.SO, MICHIGAN

aos EAST «3 STREET. NEW YORK 
320 DECORATIVE CENTER. DALLAS

02H MEKCHANDISK MART. CHICAOO 
H92t BEVERLY BOLXKVARD. LOS A.NOELES 

533 PACiriC AVEWE. SAN FRANCISCO
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THE TROY SUNSHADE COMPANY, DIVISION OF THE HOBART MANUFACTURING COMPANY. TROY, OHIO 45373

Show rooms: One Park Avenue, New York / Merchandise Mart, Chicago / 612 Grant Street, Troy, Ohio / Houston Homefurnishings Mart, Houston, Texas

eONTIIACt MANUf>ACTl/AeA8 AtaOCIATtOM
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PoJitlcu&iA/Aboillr PaMltlm ?
Rely on the Beauty 
and Practicality of 

MISSISSIPPI GLASS
Translucent, light diffusing glass provides 
architects, designers and decorators with an 
inspiring new medium that accents their abili­
ties and creates partitions of lasting beauty and 
individuality. Right in so many places—so many 
ways—figured glass creates striking effects not 
possible with any other glazing material. And 
Mississippi makes available a wide variety of 
patterns qualified to solve any partition prob­
lem, while combining primary functions of 
transmitting light, yet adequately protecting 
privacy. See your Mississippi glass distributor.

(Top)—N«w PROFILITE channel class, attractively employed in office partition of 
Henry A. Corsini, Bankers Insurance Building, Macon, Georgia-
Rhythmic partition of Mississippi glass glazed in Hausermen movable partition. 
Photo courtesy The E. f. Hausermen Company, Cleveland, Ohio.

r f

88 Angelica Street • St. Louis, Missouri 63147

LARGEST DOMESTIC MANUFACTURER O F ROLLED. FIGURED AND WIRED GLASS

('ircle No. 42 on product information card
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Britannia—British Colonial
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urniture from Simmons

V Captures the intrigue
and adventure of old Bombay

Distir)ctively different. Britannia furniture 
demonstrates uncommon/y good taste and value 
with an adventurous Indian flair. It's finished 
in rich pecan. Heavy brass hardware offsets its 
delicate lines and at once gives your rooms a 
colorful, brash character. Rooms with Britannia 
do more than sleep your guests, they 
entertain them.

But your guest rooms demand more than 
imagmative styling—you need stubborn furniture 
that won't give way under the strain of 
luggage tossing travelers.

Simmons craftsmen still build furniture like 
the masters of the Chippendale era. The drawers, 
for example, have only hand-fitted, dovetail 
joints. It's the only way to build sturdy furniture 
that gives you good value for every farthing.

Top surfaces are protected by a high-pressure 
Melamine laminate. It's a standard bit of 
added protection against guests who get a 
little rambunctious.

Again, Simmons demonstrates that good taste 
and practicality are thoroughly compatible in 
fine furnishings for heavily traveled hotels and 
motels. To complete the picture, add Beautyrest 
mattresses and assure the best night's rest 
for your guests.

We offer the CFA Plan, our own American 
Acceptance Program, Extended Terms Plan, and 
Leasing Program to suit any financial requirements.

Simmons Company 
Contract Division 
Merchandise Mart 
Chicago, Illinois 60654

LMNO

Gentlemen: □ please send information on Britannia and your 
other fine guest room furniture.

□ please send information on your financing plan.
□ Please have a representative call.

NAME

TITLE

COMPANY.

ADDRESS.

CITY. STATE ZIP.
.J

$ SIMMONS
CONTUCT DIVISION • MICIUNOISC HWT • CHICAGO, lU. HCM



Circle No. 33 on product information card

Walt Accessories in

J^ioASL&ionm
feature a wide variety of Aztec, 

Mayan, Oriental, Spanish 

Colonial, Classic, 

Traditional and Modern

designs, that are 

available in many

sizes and styles. Royal lion* 14" * 34" ooeh-Choieo of 1 color

Send $1 with your letterhead 

for our NEW CATALOG

SI will be deducted on yOur first order)

t4"x40" Many difforoni coin* to chooto from-Rod, Oold, BlacW, Olivo, Blvo fell.
14 X 40—Throe Character*

Hundred* of different dosian* ovalloble. . . t v... ..ur mnnvConfroct *oocifier»-wo invite yovr reque»t f«r price* on your cg»lom work. You do»ign from o«r many 
different piece* and wo manufacture to order. Cu*tom made door* and panel*.

Arts, Inc., 1171 Thomas St., Memphis, Tenn.
Write to the nearest flerestonc Fabricator

Sales Reps WTD! Florestoiie of KentuckyUnUQui Specialties 
Florestone Arts Tranchlsee

Florestone of Maryland 30 W. Morgantown Road6110 Central Ave.Florestone of AtlantaMust be actively contacting Bowling Green, Ky. 421012010 West FrontCapitol Heights, Md.P.O. Box 28092, Atlanta, Ga.
Midland, TexasDesigners & Contract Furnishers

No. 1155-T S30.00 LIST
(Plain back S22J0 list)

27 oz. Heavy Hide

No. 1181 Spanish
S24.50 LIST

27 oz. Heavy Hide

MANUFACTURERS OF COMMERCIAL INSTITUTIONAL AND CONTRACT FURNITURE 
4920 S. SOTO ST., LOS ANGELES, CALIF. 9DDSfl • P.O. BOX 58347 • PHONE 583-2323 

Circle No. 14 on product information card

t'lrcie No. 4.*i on product information card for Li^htoli•^-Circle No. 43 on product information card for Simmons



UIOMTINOINNOVATORS IN THE DESION OP

UGHTOLIER' Em> 3Sth S«.,N. V.; 1»7 Marchandiu Mart. Chicago; 3515 Se 
: tTItt Hi-Lina O/.,Dallas; 4935 Boucg St., St. Laurani.Canada

; 11Showioo"'*. B«ay..Loa*-'9®'“

desiflf'*When you need lighting to create a point of mterest in a itsiv- public area, consider these from Lightolier’s Portfolio Coliectior. These are two from a group of commercially scaled fixtures 
<rt current design themes which relieve you of the expense and uncertainty of custom work.

red panels of gunmeta! and contraating polished 
with elegant candle lights, single tier in 26”, 36" and 62” diam- 

Doubta tier in M" diameter.

silver

FlaAmber snifters encase mellow ca.n<il9 lights in a spreader of 
Satin Brass and Matte Black. Available in 3 or 4 tiers. In 39Vi" 
and 48Vi" diameters. #40860 spreader with #40822 pendants 

Write for our brochure of custom-fashioned u

New Jerseyeters. City.Jersey. Lightolier
chandelief*'



The school that 
threw its doors open to 
wall-to-wall education 

with Carpeting of Creslan

tsiancia H»gh School, Coit« Mesa, CaUforn

silence is essential. Carpets of Creslan 
soak up the sound of passing feet. Over 
1,200 pairs a day. And they shed resulting 
soil with a minimum of maintenance. 
Carpets of Creslan are ideal in any area 
where wearability and ease of care are 
requirements. Creslan is a product of 
American Cyanamid Company, 111 West 
40th St., New York.

Estancia High School opened its doors- 
literally—to the new look in education.
By choosing carpeting for their modern, 
open-classroom teaching areas. And by 
relying on Creslan luxury acrylic fiber 
to stand up to the hard wear of student 
traffic. The results? An atmosphere of 
spacious, unconfined quiet that pupils 
respect and respond to. In classrooms.
Music rooms. The library. Even in the 
centrally located “study carrels” where

Circle No. 46 on product information card

Send for 
newContract
Carpet
Report A C WV l. I O ^ I B K n^ l_l X <_i n -v

Circle No. 56 on product information card for Kmecu-452



“A specialized 
multi-purpose 
chair,
Mr. Smith? M

"Certainly. A chair isn't 'multi-purpose' just 
because it has r\o one special purpose.”

"How is your new chair specialized?"
"My design problem was to include comfort, 
good appearance, quietness, compactness, 
sturdiness, and easy handling—to avoid 
excluding whole areas of use."

For example, Mr. Smith?"
"Noisy chairs won’t do for libraries, 
hospitals, and large halls that magnify 
sound. This 2-leg design eliminates angled 
legs that clatter against other chairs; 
glides won't 'chatter' on hard floors."

"Why an emphasis on comfort?"
"To give satisfaction where long meetings 
might be held—or waiting rooms where 
important visitors might have to 
spend some time."

"Why should a multi-purpose 
chair look smart?
"Smart, distinctive appearance is requisite 
for many uses. Lounges, restaurants, 
smart offices, a whole catalog of places. 
That's why this one is designed for 
many finishes, fabrics, and colors. And 
easy to keep looking smart.”

I see why it must be compact.. .
"Compact without discomfort. On this chair, 
the widest measure is the seat, And the 
2-leg design offers additional space savings. 
It pulls out more easily from table or row. 
There are no front legs to tangle with yours. 
No rear legs to trip you up in the aisles."

"Just how sturdy is it?"
"The back-pan is un-poppable with 1500 
pounds pressure. The frame is an 
arc-welded unit, rectangular and square 
steel tubing of respectable dimensions. 
Internal bumpers protect the seat. The 
integral hand-hold back cuts out abuse in 
handling and moving, and adds rigidity 
to the frame. This chair will take it."

4 I

II

14

1844 Multi-Purpose chair.
Oesigrred to serve a multitude of purposes v/ell. 
Designer: Neil F. Smith. Manufacturer:

Emeco
Division
Standard Furniture Company 
Hanover. Pa. 17331



SYRACUSE CHINA CORPORATION
Is Pleased to Announce the Opening of Its Newly Designed 

Showrooms Serving the Volume Food Industry
Syralite—the china body of tomorrow. Our 
elegantly designed display units are in keeping 
with the Early American tradition of classic 
handcrafted cherry, And each room is taste­
fully appointed with a contemporary note— 
providing you with a relaxed setting to discuss 
all your china needs.

You are cordially invited to visit our show­
rooms and inspect the complete line of insti­
tutional china from 9 A.M to 5 P.M. Monday 
through Friday. In a relaxed atmosphere you 
may examine the famous Syracuse China Hos­
pitality line and review custom patterns on the 
various Syracuse China shapes. Included in 
the display are new patterns and shapes on

Our New York Staff will be pleased to discuss with you your china needs and requirements.

Designed by: 
Sapolsky and Slobodien 

Architects 
New York, N.Y.

Room 514 
French Building 
551 Fifth Avenue 
New York, N.Y.

COftPORAT

SYRACUSE, NEW YORK

C H

Circle No. 47 on product information card
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CONTACT

QUALITY AND DIVERSITY IN SEATING

LEADER N DUAL PURPOSE SLEEP UNITS

NEW CONCEPTS N CONTRACT FURNITURE

DUOBED
FURNITURECONTRACTE D

Merchandise Mart, Chicago. Illinois 60654





CONTRACT
December 1966

The Patterned Wall, by William Justema

A CHAPTER FROM AN AUTHORITATIVE BOOK BY THE NOTED WALLPAPER 

AND TEXTILE DESIGNER WILLIAM JUSTEMA. WHICH WILL BE CALLED 

“THE PLEASURES OF PATTERN.” TO BE PUBLISHED EARLY NEXT YEAR

F only rooms did not have walls! For many years now 
architects have been trying to eliminate them, perhaps an­
ticipating the ei’a of outer space, with more freedom from 
enclosed space. But except in Japan, most walls refuse to 
go away. The science-fiction school of planning would have 
us believe that one day our "walls’' will be made of cool 
or warm controlled air. made opaque for privacy by light 
or some other means. On these impalpable surfaces chang­
ing color will be projected: Wilfred’s “Lumia” for the in- 
telligensia, something more like the juke boxes of two 
decades ago for the less privileged. Whatever happens, 
no matter how disposable they become—w’alls will con­
stitute a decorative hazard. They always have.

In the Mesopotamian valley where our brand of civiliza­
tion got started five or six thousand years ago. the ancients 
came up with variations of the same several wall treat­
ments we ai’e still toying with today. Then, the chief build­
ing material wa.s mud. They shaped this into bricks, sun­
baking them in the beginning, firing and glazing them 
later. At first the people seem to have covered their adobe 
walls with mats of woven rushes: at least the sides of their 
graves, and of their grain-storage pits were so covered. 
This custom may or may not have conditioned them to 
patterned walls. Quite surprisingly, many archeologists 
think it did. According to this widely held theory, the vir­
tuoso brickwork so typical of Persian architecture (for 
instance) may be attributed to the example of, the nostal­
gia for. ancient matting. By extension, the majority of our 
geometrical patterns originated in mat-weaving (or, in 
some places, basketry); the checkerboard, and the “step­
ped” stripe and the chevron stripe, certainly; possibly the 
key border and the swastika. Indeed, by stressing the 
structure of various weaves, we could arrive eventually, 
at the whole group of interlaced patterns we know as 
grilles, strapwork, lattice.

We could even say that weaving, done in depth—i.e., in 
the form of protruding and recessed blocks or bricks— 
has given us the more deeply patterned walls we can 
still see at Yucatan, on the chimneys of 16th century 
Hampton Court Palace, England; and on some of 
Frank Lloyd Wright’s early buildings. All this brickwork
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THE PATTERNED WALL

Meanwhile, back in Mesopotamia, 
another type of wall decoration had 
been devised: one that knocks the mat­
weaving hypothesis of the origin of 
pattern into a cocked hat. For clients 
who were tired of exposed brick, the 
builders were plastering them over 
with wet clay, then inserting small 
cones of the same clay that had al­
ready been colored and fired. These, 
the first mosaics, were set flush with 
the wall in simple geometrical polka- 
dot arrangements of two or three 
colors—the effect rather similar to Op 
Art, especially on the curved surface 
of a column. One historian laments 
that many of the little cones are found 
lying on the ground, having fallen out 
of a wall several thousands of years 
old. He wistfully suggests that some of 
the cones might have made “pictures. 
As if there were not always more than 
enough bad murals in the world! I 
remember a time in the Thirties when

bears a strong family resemblance to 
that of Persia-Iran. Regrettably, such 
an imaginative use of basic building 
materials is not thought feasible at 
present, due to lack of skilled masons 
and the cost of labor generally, In its 
place we are getting a number of low- 
relief ceramic, or composition stone 
castings, vaguely reminiscent of jungle 
monuments. These products are apt 
to be a disappointment both in scale 
and in depth. If the wall plane is 
actually broken it should, I think, go 
further and acquire a new and positive 
character; a disrupted surface is not 
enough. My personal preference would 
be for something more serene, an ap­
proximation of the "written walls" of 
Babylonian cuneiform or Egyptian hi­
eroglyphics. Merely incised (and hope­
fully not “symbolic”), these units could 
be fairly large in scale but light in 
weight, easy to manufacture and to 
ship.

William Justevia started designing u’oU- 
papers /or Katzenbach & Warren thirty 
years ago. Since that time, he has produced 
thousands o/ designs /or papers, textiles, 
rugs, and wall decorations jor some of the 
most respected firms in America. This 
article is a choptcr from his forthcoming 
book. The Pleasures of Pattern, to be 
published by Rcinhold eorly next year.

The cone mosaics in the ancient Baby- 
tonian city of Wurka were one of the 
earliest instances of walls embellisked 
by a new. highly inretitire decorative 
technique.

“Spanish leather" provided Europe. 
and especially Holland, with some of 
its first and most expensive wallcover­
ings. This example (right), described as 
“Hispano-Flemish. of the late 16th or 
early 17th century" is a recent gift of 
Mr. Harvey Smith to the Cooper Union 
Museum, New York. The unit is 59 
inches high, with embossed and gilded 
motifs which include eagles, 7iionkeys. 
fruits and flowers on a deep sapphire 
blue background. It is designed for a 
lHil/-drop repeat.
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age must create its own backgrounds, 
but to ignore what the past has ac­
complished is as stupid as to repeat 
the past, over and over. The Greco- 
Romans at Pompeii, by contrasting 
large flat areas of deep or bright 
color with extremely delicate orna­
mentation; the Japanese in their 
“classical” buildings, working with 
modules of great subtlety—both show 
how space can be manipulated. And 
this with simple materials in quite 
small areas. Spaciousness (or for that 
matter, intimacy) is not a question of 
size, but of directing the eye where 
to look. Undivided space is empty 
space, and it is not made less empty 
by expanses of glass and travertine 
and an occasional piece of abstract 
art. Modernity, for many architects, 
seems to consist principally of leav­
ing off cornices.

Returning to our little survey; by 
the Middle Ages, tapestries and other

festive or official occasions can be as 
ephemeral and as outlandish as theatri­
cal backgrounds (which, in truth, they 
often resemble). To my knowledge, the 
earliest thoroughly documented walls 
—which had to “wear” well—are those

public buildings got murals the way 
children get measles. The sad thing is 
that the better ones seem to have dis­
appeared, while the rest of them have 
been outgrown.

While painted or frescoed walls 
seldom feature repeatmg motifs—and 
hence, real patterns—we must con­
sider them, in passing, because all 
ornamented walls, to the degree that 
they become decorative, can be called 
patterned, even though they only ex­
hibit temporary arrangements of ran­
dom possessions. Here paintings, draw­
ings, and prints have a distinct ad­
vantage over murals in that they can 
be removed or changed around at will. 
This was obviously unnecessary in an 
Egyptian tomb or an Indian temple. 
Decorations meant to succor the dead 
or awe the faithful are not under con­
tinued critical surveillance. Neither are 
the decorations in a ballroom or an 
audience hall. Walls embellished for

in the villas at Pompeii and Hercula­
neum. There, domesticity and dignity 
appear to have been held in perfect 
balance. And through four succeeding 
styles of decoration!

It was in Pompeii, with its four 
styles (tile Third and Fourth are not 
readily told apart, except by experts) 
that all the styles from the ancient 
world briefly converged. There we had 
the frieze, the panel, the dado, the
various mouldings: all together an ar­
chitectural vocabulary 
destined to be spoken throughout 
western civilization. Where it was

that was

understood, order and variety per- 
vailed. Where it was ignored, disorder 
or monotony. One is aware that every

A project, circa 1810, for the decoration oj 
a drawing room at the Villa Favorita, Pa­
lermo. Sicily, uses prints in a mo7'e formal 
arrangement than is usually sought after, 
or acfiiered. today. The sketch is in the 
drawing collection at Cooper Union.

Actual 16th century brocade in possession 
of The Birge Co. is used as a reference for 
one of its current wallcovering designs.
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William Morris decorated the Green 
Dining Room in the Victoria end 
Albert Museum, London, covering 
the entire surface of the room with 
patterns and figures.

I'HE IVViTEKNKn AI L

hangings had long since replaced mats 
as a way of keeping walls dry and 
warm. The tapestry technique was al­
ready an old favorite in Coptic, 5th 
century Egypt, and I occasionally 
wonder how*, in medieval Flanders, 
people found time to do anything 
except weave tapestries. But the early 
Gothic period is puzzling for more than 
one reason. In northern central Europe 
(as at Pompeii) we find a converging 
of influences from all sides. Trade 
routes entered the Germanic territory 
from both Italy and the Near East: 
Irish missionaries brought in goods 
that had reached Ireland, up the coast 
from Moorish Spain. Some of this 
merchandise was metal and glass: 
much of it. however, was textiles.

From all accounts, European weav­
ing on any considerable scale began 
in Sicily in the 9th century. By the 
12th century it was established at 
several places on the Italian mainland 
While textiles primarily meant apparel, 
many persons must have realized that 
there was money to be made also in 
what the English refer to as “furnish­
ing fabrics.” It is impossible to know' 
how early a clear distinction was made 
between the two types of pattern—if 
it was made. The chief difference may 
have been in the weight of the ma­
terial. Peter Thornton in his stunning 
book. Baroque and Rococo Silks, says 
that the “furnishing” silk from Genoa 
were “unsurpassed.” although, from the 
17th century onwards. France and

England have joined Persia, Turkey, 
Spain. Italy, Holland, and Germany in 
manufacture of fabrics of many kinds.

What I would like to know is where 
and when fabric was first stuck to the 
wall, not merely hung upon it. Judging 
from climate, my guess is that this 
custom originated in the north: a cer­
tain stiffness to the typical “Gothic 
pattern would likewise suggest it being 
used architecturally. But here we 
might remind ourselves that many 
countries had their Gothic periods—as 
they did their Renaissance, Baroque, 
and Neo-Classical phases of decora­
tion. Moreover the provenance (the 
origin, or source) of a pattern has 
little to do with where it was found. 
Pattern ideas travel like poUen, in 
addition to taking the above trade 
routes. For example, a large number 
of the damask and brocade patterns so 
perennially popular with us are less 
“Italian” or “Spanish" than we sup­
pose. Many of them are English, 
French, and—quite frequently—Ger­
man versions of what was originally 
a Mediterranean pattern. A true 
Italian pattern, while rather formal and 
even regal-looking, has in addition an 
oriental opulence about it, doubtless 
because the Italian city-states, such as 
Venice, traded directly with the East. 
This orientalism sometimes shows it­
self, too. in asymmetry: a method of 
composition I don’t believe the French 
or English indulged in very ex­
tensively until they had had exotic

This large-scale damask was woven 
by the Gainsborough Silk Weeding 
Co.. Sudbury, England, for the 
newly decorated rooms at the Na­
tional Gallery, London. The vertical 
repeat is over six feet, which is ap­
propriate for the enormous spaces 
covered. As silk proved too reflec­
tive. the several patterns, derived 
from Italian Renaissance doettments. 
were woven of cotton, in a wide vo- 
riety of subtle colors.
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experiences of their own, through their 
East India companies.

With England, France, and Holland 
in the East-West act, the world of 
pattern-making virtually exploded. 
Only a specialist on the subject, like 
John Irwin, keeper of the Indian 
Section at London's Victoria & Albert 
Museum, can judge the extent to 
which motifs developed in Europe 
were transformed by Asiatic crafts­
men. and then sent back to Europe in 
the guise of exotic imports. It was a 
situation doubly filled with irony, since 
most of the motifs were oriental, in 
the first place. In any case, from the 
16th century to the present day. one 
wave of exoticism has followed 
another—with one difference. Whereas, 
in earlier times, contact with a strange 
civilization created a new style, today 
it does no more than result in a brief 
commercial “promotion.” We are for­
tunate that style-cycles used to swing 
around more slowly. Men like Pille- 
ment and Chippendale had a chance 
to develop their own chinoiserie. 
while William Morris could ring such 
substantial changes on medievalism 
that the Pre-Raphaelite movement, 
completely diagrammed, led quite 
logically to Art Nouveau.

Whatever their merits, each of these 
periods was distinct, and possessed its 
own appropriate wallcovering. It de­
pended upon the impression desired. 
On the whole, an expensive appearance 
seems to have been thought important.

and probably the “Spanish leather” 
dear to Dutch burgomasters reached 
some sort o£ peak in this regard. 
Deeply embossed, and painted and 
gilded, they are at their best when 
seen installed in a museum where 
heavy woodwork partially absorbs 
them. Equal in cost, I would imagine, 
are the little wood-paneled rooms one 
occasionally come across in great Eng­
lish country houses. Carved to look 
like cloth draped in small, crisp folds, 
they are. in their natural wood color, 
the essence of understatement. For my 
part, I am indifferent to costly ma­
terials and techniques—as long as the 
pattern itself has quality. The silver 
tracery against pale pistachio green 
walls in the octagonal chapel at Horace 
Walpole’s pseudo-Gothic villa. Straw­
berry Hill. is. to me, perfection. And 
I was told that this, and a nearby 
tunnel-shaped hallway entirely cov­
ered with a delicate trellis, was not 
carved wood, or even stucco-work, but 
“some kind of papier-mache.” This 
could be another material worth ex­
ploring.

But the patterned wall, as most 
people think of it, is simply a flat sur­
face covered with printed paper. As 
such, it has all the charms—and ills— 
that a comparatively cheap process is 
heir to. B. H. Heilman gives an amaz­
ingly full yet concise account of this 
particular product (and its four hun­
dred year history) in his booklet The 
Story of Wallpaper. He traces its be-

Three history-making walls in New 
York City. At top left « Harry Ber- 
toia’s immense screen wall, mostly 
of steel, which was installed in the 
Manufacturers Hanover Trust Co. 
hank. Fifth Ave. and 43 St, eleven 
years ago. It is undxmbtedly the out­
standing example of welded metal 
sculpture in architectural use. At 
top right ia the sand-cast concrete 
mural in the Olivetti showroom, by 
Costantino Nivola, Dating from the 
mid-fifties, it is 15 feet high and 70 
feet long. Immediatel-y above i* tke 
latest addition to New York’s murals. 
Made by Josef Albers, of hundreds 
of red, black, and white laminated 
“tiles,” it dominatea a huge space 
above the escalators leading from 
the Pan Am building to the main 
concourse of Grand Central Ter­
minal.
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Above are two somewhat more tra­
ditional UJoU treatments hy William 
Justema. The mosaic detail (to-p) is 
from a 10 by 20 foot ^‘repeating" 
pattern called Field of Gross, com­
missioned for the garden fioor oj 
the Commerce Towers bank bnild- 
ing. Kansas City. The Bamboo Grove 
wallcovering (immediately above). 
in the entrance hall oj the Katzen- 
bach & Warren shoxorooni. is printed 
in dork brown on veneer cork. A 
detail is blown up on frontispiece. 
page 56.

For evoking majesty and mystery 
from the simplest materials, the 
sculpture of Louise Kevelson is un­
equalled. The relatively small piece 
above right, entitled Young Shad­
ows, is in the collection of the Whit­
ney Museum.

IHK I’ATTERNED V; ALL

thing, except—as we said earlier— 
non-existent. Within this wide poten­
tial lies strength and vulnerability of 
the patterned wall. There are said to 
be rules for scale and color but. after 
thirty years of designing for the wall, 
all I know is trial and error. Every 
room is different—different in its con­
tents and persons if not in plan. Thus 
there are no all-purpose common-de­
nominator patterns which will look 
well anywhere. These hypothetical 
patterns (and the specie is easily rec­
ognized) are worse than no patterns 
at all. If one notices them, it is to 
wryly appraise his degree of compro­
mise; the capitulation that has been 
made to the softening processes of de­
creased motifs, much textured. At 
present a commendable number of 
manufacturers are resolutely trying to 
supply a new generation with bold 
patterns, cleanly colored. It will be in­
structive to see whether the young find 
them acceptable, or like their mothers 
and fathers, settle for something non­
descript.

The new adhesives may give people 
the confidence which years of taste-

ginnings in wood-block impressions 
made on small rectangles of paper— 
often the back of handbills—through all 
its twists and turns of taste and its 
ceaseless mechanical development. He 
discusses “flocking” as an early (and 
continuing) subsitute for cut velvets 
and brocades, and if his study had 
been written today, instead of fifteen 
years ago, he would have commented 
on the current preoccupation with sim­
ulated textures. Because, as the Katz- 
enbachs imply in The Practical Book 
of Wallpaper, the temptation to imitate 
something else seems part of the wall­
paper mentality. Throughout its exis­
tence it has stubbornly imitated tex­
tiles, in particular, apparently oblivious 
to its own unique nature. This is de­
lightfully exploited in some of the 
stencil-type documentary papers, but 
in general it is ignored or abused. 
Crudely printed images are not neces­
sarily “smart.”

Primarily, it is a question of sub­
stance. Just how substantial should a 
given wall appear to be? Curiously 
enough, a figured wallcovering can 
make a wall seem to be almost any­
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5cuJpture and architecture attain 
a very pure and practical form in 
the pre-fabricoted unite Eru?in 
Hauer creates jor James Sectnan. 
The detail shows the dramatic pos­
sibility of these ‘‘building blocks.»>

counseling have failed to provide. If 
we can “peel off’ a mistake we have 
made in choosing a wall pattern— 
and put it elsewhere—we may gradu­
ally become less conservative in our 
backgrounds, as we have in our 
clothes. We may even adopt the prac­
tice, not uncommon in the last

Nivola, in New York is that of sand- 
cast concrete in the Olivetti showroom 
on Fifth Avenue, Now we are back 
in the realm of generous art “budgets, 
and I wish we could remain here in- 
difinitely. In may opinion the Harry 
Bertoia bronze screen wall in the 
Manufacturers Hanover Trust bank 
Fifth Avenue at Forty-third Street is 
somewhat too busy, like a vast Vic­
torian whatnot, but I would certainly 
defend it against the new wave of 
walls I anticipate: the walls made of 
millions of nails, miles of steel wire 
or perhaps just billiard balls making 
slow mysterious movements, as pro­
grammed by Pol Bury. The aperature, 
showcase walls of Alexander Girard, 
the enigmatic box walls of Louise 
Nevelson, the repeating sculpural »mits 
of Edwin Hauer—handsome as they all 

will seem tame in days to come. 
Let us console ourselves witli the fact 
that the decorative impulse p)ersists, 
though at times it seems outrageous. 
E. A. Entwisle quotes Oscar Wilde 
saying on his deathbed “My wallpaper 
is killing me. One of us must go.” 

Well, we know who went. (C)

cen-
tiary, of decorating our rooms by past­
ing favorite prints on the wall: a pos­
sibility that sets the imagination reel­
ing. Collage has been called the art 
expression most typical of our time. 
Is there any reason why we should 
not surround ourselves with patterns 
of our own compiling? To this end I 
suggest you look (or look again) at 
the Josef Albers’ rod, black, and white 
vinyl tile mural above the escalators 
in the Pan American building. Or 
when you go to Paris, visit Saint- 
Chapelle, that incredible tent of 
colored glass in the heart of the city.

For the greatest and most literal 
breakthrough in patterned walls has 
been made not by painters but by 
architects, and more recently, sculp­
tors. One of the first, and still the 
finest high-relief waE by Costantino

an
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PREVIEW OF 1967 WALLCOVERINGS
PRODUCTS FOR CONTRACT APPLICATIONS NOW COVER A HUGE RANGE OF PATTERNS 
AND TEXTURES. AVAILABLE ON VINYL. FABRIC, PAPER, AND OTHER MATERIALS

E

A

‘ y*

Jjt

i
F

E, F The year-old firm o/ Kirk-Brummel 
carries a vast array oj Iiigh-*tyfe txjall- 
coverings, most toit/i matching fabric* by 
Connaissance. Among the netuest; W/iirU 
A-Gig (E). designed by Robert House­
man, AJD, that prints on vinyl or paper 
in ttiJo screc7is: black and gray on lohitc 
moire vinyl; pink ond cerise o?i slofe 
gray: yellow and bittersweet on beige. 
Also new is fiamboozic (F) a bamboo 
grid. Handsome on paper, it exhibits 
difiering textural nuances iwhen printed 
on tnnyl, grasscloth or silk. Available in 
custom colors. Bamboozle is stocked in 
yelloto/broujn over chocolate ground: 
yellow/brown oti ivine; and for an exotic 
effect, gold/porcelain red is overprinted 
on a su'irling textured oriental ground. 
Circle No. 113.

B

A, 8 Larsen Design Studio created two 
unique coverings for Karl Mann. Raven­
na (A) blends blue, red, gold, and sienna 
in a mosaic pattern. Stocked on paper, it 
can be custom-printed on vinyl. Chalet 
(B) combines related geometric shapes 
shaded in yellow, blue, red, and green 
in deceptive illtision of broadly striped 
lattice work reminscent of woodwork in 
Swiss chalets. Bath in 27' 
tvidth. Circle No. 111.

C. D Eight differeiit sailboats are depicted 
in Scalamandre's new pattern called Boats 
(C). Each vessel is handscreened in large 
13^ by 9 inch boxes, in a positive/ncg- 
ative motif. Four colorways, including a 
green, are printed on white grouTid. Cal- 
cutto (D) also by Scalamandre, evokes 
the mystic of the orient in a delicate, 
multi-colored paisley that is handscreened
in 7 colorways. Circle No. 113.

trimmed
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K
G, H Lisbon fGJ achieves a handsomely 
subtle effect by deep embossing o»i calen­
dered uinyl—the vinyl bached icith an 
open weave fabric mesh for easy installa­
tion. The range of seven colorways starts 
with natural cocoa tone, turns fanciful 
with daisy yellow, thistle blue, cloud pine. 
Lighter tones are bisque, clay beige, san- 
dle brou'n. By McCordi, it comes 54 inches 
wide. New in McCordi’s 15-ounce riny! 
stylings in Oak (H), a grained and tex­
tured wood pattern in fine finishes of 
dark sable oak, golden honey oak, light 
dawn oak. Circle No. 114.
I A non-directionol design. Paisley by 
Embassy Handprints, fits the contemporary 
or traditional installation equally well. 
Oi woshable grounds, the range of seven 
stock colorways is rounded out by custom 
printing in one, two, or three colors (on 
4-roll minimum) along with a correlated 
washable fabric {also on custom order). 
Circle No. 115.
J Allegro, a new Warner vinyl handprint. 
comes in block and white on a gold ground, 
with celadon, coral, and white grounds 
also stocked. Allegro is one of 22 new 
Warner vinyls—a varying range that in­
cludes architectural, paisley, block-and- 
white, traditional, and contemporary de­
signs. Circle No. 116.
K A large scale vinyl with a traditional 
French theme, in subtle tones of charcoal 
on yellow tweed ground, becomes the 
focal point of the corridors at the newly 
redesigned Warwick Hotel in Hew York 
City. Ellen Lehman McCluskey .selected 
the pattern—Aviqnon, by Murals & Wall­
coverings. Inc. Circle No. 117.
L Marmo Venato. a large-scale marble 
pattern, has a s'rong textured quality. It 
is just one in a newly expanded group of 
striking textured architectural designs on 
vinyl-coated paper by James Seemun 
Studios. Circle No. 118.

L
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PREVIEW OF 1967 WALLCOVERINGS
Ai B, C, D The pattern names of the Stauffer Chemical 
Co. vinyls hint ot design origitis. Moresque (A), in 14 
colors, resembles a Moorish grille. Samar (B), feature 
ing an all-over design, two-toned texture simulating 
Etruscan stone, is available in 14 colorioays. Inca (C) 
reproduces the qualities of a native hand-painted 
fabric in 12 striking colors. Sequarui (D) captures the 
beauty and grain of fine woods. Circle No. II9.
E Masland Duran’s Countess, a shimmering floral icith 
the look of fine silk damask on rich gold, is feotured 
at the Montgomery Room at Treadway Inn, St. Davids. 
Pa. Four other rooms at the inn also use the covering. 
It is fabric-backed and treated to resist mildew, flame, 
fading, spotting, and abrasion. Circle No. 120.
F The weavers of Paisley, Scotland, made such perfect 
imitations of the fashionable Shiraz shawls imported 
from Kashmir that the name has been assigned to the 
design even when adapted to other materials. Version 
shown here, from Thomas Strahan, was inspired by 
printed cottons of the 7niddle 1800's found in an old 
sample book of the era. Circle No. 121.
G Tropique, a contemporary design from Imperial 
Wallpaper Mills, is one of several vinyl uJoIlco?>ertngs 
in the Glcndura collection. Line is scrubbable, vir­
tually marproof, and hacked by a ^ve-year guarantee. 
Circle No. 122.
H Warwick, a custom design from Verde in a tradi­
tional classic damask print on stripes, is available in 
any color and material. Circle No. 123.
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I Belle Maison from Adams Vinyls’ 27 inch, collection 
of fabric-backed wallcoverings. A boM print in two 
color combinations is featured on the durable fabric. 
Circle No. 124.
J Knight Guard Travertijie from Columbus Coated, a 
fabric-backed vinyl covering with antique u;hitc sur­
face, inhibits wall soil and scuff. Circle No. 125.
K Highly stylized paisley print, on a black ground 
highlighted with white and beige, characterizes Large 
Paisley from Manuscreens. Circle No, 126.
L, M Tu>o rinyl coverings from Comark. Metropolis
(L) , printed and finished in a patent briyht surface, 
represents helicopter view of a city street. Tampico
(M) , a tortoise-type, fabric-backed covering, is printed 
in five stock colors. Circle No. 127.
N, 0i P, Q Selections from the new Plttsh collection of 
winy! flock wallcoverings from Birge Co. Inc. Lisbon
(N) and Walton (O) combine Creslan acrylic fibers on 
a vinyl impregnated base reinforced with Dacron, as 
do all other selections in the collection. Charleroi 
(P). boa.tts stain-resistant, soap and water washable 
Creslan acrylic fibers, electronically trimmed edges 
for perfect matching. Belvedere (Q), also from Birge. 
is a vinyl-coated emblem paper with a damask theme. 
Circle No. 128.
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PREVIEW OF 1967 WALLCOVERINGS 4
A, B Two selections from Connoisseur Wallcoverings. 
The Barcelona (A), a flocked brocade pattern, is 
Spanish-Mediterranean in ortgin and i« accented by 
white and gold foil ground. Sierra & Antiqua (B), 
with an arabesque scroll-like effect on silver foil 
ground, adds depth to wall. Circle No. 129.
C Tangola. reminiscent of hand-woven straw, is the 
newest deep-embossed pattern in vinyl from L. E. 
Carpenter. Available in more than 20 decorator colors. 
Circle No. 130.
Di E Onental grasscloths hand-made in Japan, dis­
played by Birge Designs. Each roll differs slightly in 
color. The R-10 (D) is a heavy tan Kago weave on a 
backing of handmade paper. The G-13 (E) is a brown 
inchstripe grasscloth. Circle No. 131.
F FocaJ point of the selection from the Trimz Collec­
tion of United Wallpaper Co. is an Op art pattern in 
black ond white on washable vinyl. Circle No. 132.
Qi H Ttro selections from the Styl-O-Vin vinyl toall 
fabT*ics from Wall Trends International. Spacious (C), 
is available in 3 colorways. Peruvian Stripe (II), 
scrubbable and fireproof, is available in gradations 
of red ond blue. Circle No. 133.
I A handpainted copy of an 18th century Chinese wall­
paper with green coloring and multicolored flowers 
and birds. #SLHK. from Charles R. Grade & Sons. 
Sold in panels 3' u?ide by 10' High in stock colors or 
special orders for any size, coloring. Circle No. 134.

C

■
I

K

.-\dditionaJ wallcoverings are illiisl 
trated and deMiribed in Products A 
Services column, starting page 8^
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J, K Color mixtures are keys to two Von Luit «elec- 
tions. Frolic (J). is o /coieidoscope of flowers with 
striped backgrounds. Elizabeth's Gardens (K) is rem­
iniscent of J9th Century English paper with its large- 
scale design. Circle No. 125.
L Striasol, from Conrad Imports, weaves natural wheat 
and a blend of colors in heavw linen. Sample shon??! 
hos tangerine center flanked by green and naturol 
linen. Textures are woven in Japan. Circle No. 136. 
M Timbertone's H2061 features a grand burst of white 
flowers specked with gold on a black background. 
Style is from Van Gogh collection of textured fabric 
wallcoverings. Circle No. 137.
N Scot Plaid from Gene McDonald, Inc., printed to 
order ou any Tualeriol suited for wallcoverings (linen 
is the favorite), has 5hi" repeat. Circle No. 143.
0 Alpine, from Katzenbach & Warren, typifies spring 
in the mountai7is. It is available in 4 colorways of 
multi-colored floral shades. Circle No. 144.
P Fogliana, by Creative Wallcoverings, is designed by 
Fred Cole, distributed by Don RuTusey and is plastic 
coaled for easy washnbility. Circle No. 145.
Q Beyond the Path You Can See the Sky. ts the title 
of new tapestry wall panel from Jack Denst Designs, 
available in slate blue, beige, brown, and powder blue 
on oatmeal linen. Circle No. 146.
R Architectural Stripe, a bold variegated stripe pattern 
from J. M. Lynne's custom vinyl print collection. Avail­
able in two colors plus ground color. Circle No. 147.
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SHOPS AND STORES
THEIR PLANNING AND DESIGN IS AN AGONIZING BLEND OF ESTHETICS 
AND MERCHANDISING, NEWLY AFFECTED AND COMPLICATED BY AN

BY H. L. VAN BRUNTAFFLUENT. EVER-SHOPPING SOCIETY.

Our affluent, style-conscious society 
is demanding and getting more elegant 
and comfortable places to shop. The 
era of push-pull, jam-packed, blase re­
tail establishment isn't over, but. in­
creasingly. it is being replaced by the 
specially dc.signed, customer-catering 
shop and store. And cash registers are 
ringing merrily.

Distinctive design, coupled with mod­
em merchandising techniques, is the 
keynote of the five retail facilities rep­
resented in this section.

The Bigi, designed by Tom Lee, is a 
high-spirited Mod specialty shop in 
New York’s famed, haute^couture Berg- 
dorf Goodman. Far more sedate is the 
huge C.A. Rowell department store, 
planned by Copeland, Novak & Israel 
and located in Moorestown, N.J. Small 
but brilliantly conceived, Rose Jewel­
ers in Detroit occupies new quarters 
completely revamped by Levine Al- 
pern & Associates. Marvin Affrime, di­
rector of The Space Design Group, 
created the American Greetings Corp. 
card shop, with its own art gallery, 
and also did the retail showroom of 
Recordak, manufacturer of automated 
business machinery.

A disparate ensemble, but the com­
mon note is the freedom each designer 
was given to express the company 
“style,” yet providing for the practice 
of the very latest modem merchandis­
ing techniques.

In words as colorful as the Mod 
fashions on display at the Bigi. Tom 
Lee explains his design of the spe­
cialty shop; “Retailers, caught with 
their pants belted low around their 
hips, have plunged happily in the di­
rection of anything that offers a timely 
if scant means of presenting the kalei­
doscopic patterns of changing mer­
chandise. Somehow,” he continues, 
“the Bigi experiment at Bergdorf’s has 
typified the solution, but it is by no 
means the only one. It does, however, 
show that whatever is new — Carnaby 
or Camp. Edwardian or Eskimo — it 
must be presented, it must be touched 
and tried, and mostly it must be there 
— early, fresh, appealing.”
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The Bik'i
Tom Lee. Interior Designer
At The Bigi, a new Go-Go boutique at Berg- 
dorf Goodman in New York City, Mod fask- 

set the scene—and Toni Lee created nions
sleek black-and-white setting to complement 
the colorful displays. Relying on moss-mer- 
chondising techniques (but considerably up­
graded in style)—pipe racks, display cases, 
open shelving—The Bigt keeps all stock toell 
exposed and brilliantly lighted. Except for 
the entrance area (opposite top), where ceil­
ing blocks are of mirror-polished black Formi­
ca. the ceiling is composed of reflective mir- 
roT-finished grille blocks that filter indirect 
fluorescent light. Black and white wood capi­
tals crown the floor-to-ceiling self-service se­
lection units (detailed above), or are fitted to 
hold marquee bulbs (opposite top). Corre­
sponding to the ceiling design, the floor is 
black-and-u'hite Amtico vinyl, with metal 
fittings to secure display cases (also detailed 
above). Equally elegant, the fitting rooms 
(above left), with matching Leoda de Mar 
plaid wallpaper and curtains, are sectioned 
by black Formica wings, between tohich ore 
be^iches topped loith textured, tufted, black 
patent leather by Adams Avalon. General con­
tractor for The Bigi was Pilot Woodworking: 
metal by Voigt Industries: ceiling by Pora- 
Wedge Louver Co. White choirs (opposite, be­
low) arc by Laverne, and the black cork loall 
behind the display case is from Maharam.
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SHOPS & STORES

Mr. Lee maintains that the greatest 
single change in specialty store design 
has been the subtle infiltration of 
mass distribution techniques — the 
gondola, the pipe rack, the forward 
exposed stock, more brilliant lighting. 
Conversely, he notes, the elegant fash­
ion look has been appropriated and 
applied to volume and general mer­
chandise store areas. The result is a 
combination of good functional tech­
niques and high style appearance.

“Just as the fashion tempo has ac­
quired speed and impetus,” Mr. Lee 
observes.
The old idea of regimented fixtures 
is out and only the most flexible ar­
rangement will accommodate the tides 
of change.

“A return to elegance” is how Law­
rence J. Israel, AIA, characterizes cur­
rent store design. Mr. Israel, of Cope­
land, Novak & Israel, which planned 
and designed the new C. A. Rowell 
store, contends that conventional re­
tailers have learned not to try to look 
like their discount competitors and 

replacing vast unadorned expanses 
with luxury features.

Applying this theory in shop-a-day 
terms, CNI instituted new materials 
and merchandising methods at Row­
ell’s. Spaces are broken up into in­
dividual shops or boutiques through 
use of permanent walls that stretch 
from 
found
materials to install and maintain, pin­
points specialty sections with yet an­
other luxury touch. There is more use 
of incandescent lighting, too. to flat­
ter both merchandise and customer.

The total effect at Rowell's is a 
highly successful series of boutiques, 
pervaded by chic that gently parts the 
tightest purse-strings.

Elegance is the by-word at Rose 
Jewelers as well. For its new prestige 
outlet in a high-rent downtown De­
troit location. Rose Jew’elers com­
missioned the architectural firm of 
Levine Alpem & Associates to create 
a bijou setting. The site was excellent. 
The building had a few drawbacks.

After completely gutting tlie very 
old premises, Levine Alpern found an 
awkward space — a cavern 80 feet 
deep by about 19 feet in width, and 

feet from floor to ceiling. To re­
duce the space to manageable propor-

have the selling areas.so

C. A. Rowell
Copeland, Novak & Israel,

Interior Designer
Despite their vast spaces, department 
stores need not appear an endless sea 
of counters and racks. The new method, 
once limited to high-price specialty 
shops, is to divide the space with a series 
of intimate boutiques. For Rowell's, in 
a neio shopping center in Moorestoten. 
NJ., this is precisely what Copeland. 
Novak & Israel proposed, and each bou­
tique is treated with its own character­
istic scheme. The Dress Circle (above) 
is quietly toned in grays, with gold and 
silver leaf accents. Fascia wallcovering 
inserts are white tone-on-tone by Matrix: 
the Roxbury carpeting is gray. For ele­
gant comfort, chairs, with white plush 
Larsen upholstery, and side tables are 
French designs by Meyer Gunther Mar­
tini. A corridor of Roxbury carpet leads 
to the shoe department (opposite, top), 
paneled in textured wood to set off the 
contemporary chrome Stendig chairs 
covered in bright green vinyl by Gilford. 
Main area and accessories aisles (oppo­
site. center) guide traffic oround the dis­
play islnnds on rust loop Roxbury car­
pet. A specially designed gift display fix­
ture (opposite, bottom), in dark gray and 
dark natural wood, lets the objects create 
their own color excitement. The chan­
delier is by Baldinger: flooring is white 
travertine Amtico vinyl with black dia- 
mo7«d inserts.

are

‘floor to ceiling.” Carpeting, 
as inexpensive as other
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Rose Jewelers
Levine AIpcm & Associates. Architect
Aiij/cToard space was the main problem
confronting the commercial architectural
firm of Levine Alpem when it p/a7ined
0 new. prestige outlet for Rose Jewelers
in Detroit. Structurol ingenuity turned
the drawbacks into Highly sophisticated
assets; the new store front adds a dis­
tinctive architectural note to lohat was
formerly a bieafc facadei arches and dis­
play cases built around the existing col­
umns provide inside-outside continuity.
Acce.ssories ond fixtures leithin are deli­
cately scaled in keeping ujtth the objects
on display. Jeuietry cases seemingly float
at eye level: bacfc-icall cases are crafted
in walnut and velvet. Solar gray wall
mirrors reflect the walls, arches, and
ceiling that are finwhed in rough sand-
float ploster. tinted a pale blue. The
floor covering is a Duraloom wool car­
pet in taupe-beige. Hanging glas.s liaht
fixtures by Frederik Lunning supple­
ment recessed hi-liats and fluorescent
lights recessed in the arches. Levine AJ-
pern also created special graphics. On
the exterior. "Jewelers'" is in aluminum
relief letters; “Rose’' is in white porcelain
enamel, the reverse side hollow with red
neon tubing, which emits a rosy glow at
ninht. The same lettering is u.sed for
area signing inside the shop.



SHOPS & STORES

tions. Levine Alpern moved the en­
trance back 15 feet, thus creating an 
expanded store front around the exist­
ing columns.

Inside-outside thematic unity was 
established by erecting a flat-topped 
arch at the entrance and repeating this 
arch several times inside to visually 
divide the interior into a series of 
vaults. Thus were created separate 
sales areas, the arch designs of which 
serve to reduce height dimension, in­
crease the apparent width, and achieve 
a greater feeling of intimacy.

The above shops and stores had one 
common purpose: to stimulate sales 
through good image-making design. 
But not all retail facilities consider 
product sales to be the chief selling 
point. There is a growing trend among 
major corporations to sell a corporate 
image, as well as a corporate product.

Explaining the approach to two such 
installations—American Greetings 
Corp.’s shop and gallery in the Pan Am 
Building lobby and Recordak’s show­
room in the Sperry Rand Building, 
both in New York City—Marvin Af- 
frime of The Space Design Group has 
this to say:

“Why does a greeting card manu­
facturer create a combination art gal­
lery and card shop in a very high- 
rental space? Certainly not to sell 
more twenty-five cent cards. Why 
does a manufacturer of automated 
business machinery create a dramatic 
ground floor showroom where prod­
ucts can be seen from the street? Cer­
tainly not to stimulate impulse buying,

“Major companies have long recog­
nized the trade, financial, and customer 
relations value of an impressive build­
ing that bears the firm name. There is 
no overestimating the corporate image 
role of a Lever House, or a Pan Am 
Building, or an Allied Chemical Tower.

“Now management has come to 
realize that it is not necessary to own 
or dominate a building in order to 
have a showcase retail establishment. 
The showroom or shop in leased space 
can be made exciting enough to at­
tract attention, individual enough to 
reflect the firm’s corporate image, and 
efficient enough to display merchan­
dise effectively, guide the traffic flow, 
and provide the necessary storage and 
backroom facilities.

“The cumulative effect of this trend 
toward
lishments is the rebirth of mid-city 
shopping areas. People come into the 
city as much for the experience 
of shopping in an exciting environ­
ment as for the merchandise itself.” (C)

I

00 0
•1

'-al

showplace retail estab-
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American Greetings Corp.
The Space Design Group. Interior Designer

American GrectiTig Cards s/ioirroom (op­
posite page) in the Pan Am Building, New 
York City, is a “company showcase,” de­
signed not so much to sell cards as to keep 
the firm's name be/ore the public in o 
hearily trafficked area. Designer Marvin 
Affrime created a complex, interlocking 
series of hexagons which dominate the de­
sign toith strong shapes on fiuors and ceil­
ing (see plan opposite). The showroom 
also includes on ort gallery, which regu- 
larlg attracts shoppers who are not pri- 
marily interested in greeting cardis.

In the gallery area, furniture was sup­
plied by Designcraft. Frederik Lunning, 
Stendig, Laveme, Walter P. Sauer. Knoll. 
Itfcin. Fabrics by Far fJastern. Kotsenbacb 
& Warren, Knoll. Jack Lenor I-arsen, 
Stroheim & Romann. Suppliers for shop 
and gallery: Carpeting by Rugcrofters and 
tile and terrazzo by Port Morris. lighting 
fixtures by Gotham, Lighting & Election- 
ics. Cabinet work by Jaff Woodworks. 
Acoustic tile by Woldvogel Bros. Planting 
by The Greenhouse.

Recordak Corp.
The Space Design Group. Interior Designer

Recordak showroom (right) is another cre­
ative job by Marvin Affrime and his firm. 
Space Design Group. Recordak’s space, in 
midtown New York City, is a dynamic and 
architectural design, employing uncompro­
mising whites, blacks, and reds. Unusual 
positioning of firm’s products makes them 
exceptionally conspicuous from the side­
walk outside, while the cut-out "lower 
level" area personalizes examination of the 
Recordak machines by the visiting cus­
tomers, at the same time that it creates a?t 
exciting and /unctional traffic pattern.

The coordinated surfacing materials in­
clude: Resilient fiooring by Circle Floors. 
Acoustic tile by Waldvogel Bros. Wood­
work by Nathan Stahl and Creative 
Woodwork. Ceramic tile work by Tozzini. 
Display platforms by Solar Plostics. Plants 
by Julius Roehrs.
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The Knoll style—in furniture, office 
design, graphics—has been brilliantly 
defined and refined for the past quar­
ter century. It is an unmistakable 
style whether expressed in objects 
(furniture, textiles) or in the various 
media of communications that Knoll 
employs (ads, displays, showrooms) to 
describe and promote what it makes 
at its factory. And it is a very deliber­
ate style, always thoroughly planned 
and always, in its final form, executed 
with admirable attention to detail.

In a sense, therefore, the excellence 
of the new Knoll showroom in Chi­
cago’s Merchandise Mart is no sur­
prise. On the other hand, the treat­
ment of the space, designed by the 
Knoll Planning Unit under the direc­
tion of Lew Butler, is by no means 
merely a repeat performance of good 
shows that Knoll has put on in the 
past, There is, in fact, great originality 
in the deployment of the showroom’s 
7,000 square feet of space, dimensions 
that make it the largest of Knoll’s 
14 showrooms in this country.

Butler and his staff make knowing 
use of the three major areas, two 
large rectangles connected by a 20 by 
42 foot “corridor.” Their feeling for 
the architectural characteristics of 
these spaces—which were not de­
signed for Knoll, but were simply 
what was available to the firm on 
the Mart’s 11th, or contract, floor— 
is evidenced by the smooth and con­
tinuous flow of objects, colors, and 
textures, beginning with an entrance­
way fountain, proceeding from there 
to a green bronze sculpture by Harry 
Bertoia, and then on through group­
ings of furniture by Mies van der 
Rohe. Florence Knoll. Saarinen, War­
ren Platner, Richard Schultz, Don AI- 
binson, Charles Pollock, and Don 
Pettit.

Floor to ceiling glass panels extend 
the 53-foot width of the rectangular 
entrance space. A panel on the left 
slides back and one walks into the 
showroom on a rich, dark brown, terra

INTERIOR
ARCHITECTURE

le

KNOLL: CHICAGO SHOWROOM
NEW SPACE, THE FIRM'S LARGEST SHOWCASE FOR 
ITS FURNITURE, TEXTILES, AND SCULPTURE. IS 
BRILLIANT EXAMPLE OF ARCHITECTURAL DESIGN
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Floor to ccUhiy gkss panels, punctuated by the stylized K logo at 
one side (opposite page), extend the entire u?idth of the rectangular 
entrance space. The scene is set by a green bronze sculpture by Harry 
Bertoin and a foutitain that plays water over pink Japanese pebbles.

P/intnn ' Idaka



KNOLL’S CHICAGO SHOWROOM

Knoll's yiew Plainer Collection is prominently dis­
played in its oicn spacious setting. Designer-ar­
chitect Warren Plainer handcrafted sculptured wire

table bases and as structural reinforcement toas
chairs in a strikingly original manner.
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cotta floor imported from France. In 
this entrance or “window” space, the 
tiled floor flanks a 17 by 9 foot pool 
with a wire sculpture designed for 
Knoll by Harry Bertoia. Two 3 by 3 
foot white columns at the edge of the 
pool mark the beginning of the “re­
ception" area. The wall-to-wall floor 
covering here is Dutch sisal, an ex­
citing textural addition to the tile and 
water of the entrance. This large re­
ception area has white walls and case­
ments with a bright blue silk wall 
at one end and black velvet at the 
other, fabrics that complement the ar­
rangements of Knoll’s classic lounge 
furniture. The center of the stage in 
this room is held by a grouping of 
Mies van der Rohe pieces placed on 
a handwoven wool rug in off-white 
and beige tones.

The large corridor-like room, which 
joins the reception area with the main 
body of the showroom, is tiled in 
brown French tile and its left-hand 
wall is floor-to-ceiling glass, softened 
by white casement curtains. The 
right-hand wall is also curtained in 
white, adding to the brilliance of the 
space as a whole. The sparkle of this 
room, whose lighting is exemplary, 
dramatizes the walnut paneling which 
is the focal point of the main show­
room space just beyond it. The latter 
is divided into four large areas, two 
on each side of the center room which 
accommodates a full textile display, 
dramatized by the use of large panels 
of Knoll prints mounted and hung as 
"paintings” in the groupings of fur­
niture along the back wall cf the 
showroom.

A new marble, dark green in color, 
has been introduced as an office con­
ference table combined with the Pol­
lock chairs (natural leather and 
chrome). The executive desk by de­
signer Schultz used here is rosewood 
and polished chrome. handsome 
against an avocado green felt wall.

This is the first time that Chica­
goans w'ill have the opportunity to 
see so much Knoll furniture so well 
displayed—a collection of great vari­
ety which includes Saarinen’s famous 
chairs, the 71 and 72 as well as his 
elegant, single pedestal tables and 
chairs; many sofas, lounge chairs, 
tables, desks, and cabinets designed 
by Florence Knoll: the Bertoia col­
lection: and all of the new design.s 
Knoll has introduced in the past year 
and a half by Albinson, Schultz, Petitt 

Design Development 
Group) and outsiders Plainer and 
Pollock. (C)

Of particular interest in executive office displav 
(below)—a Richard Schultz-designed executive 
desk in rosewood and polished chrome, set against 
a wall covered in forest green felt. Facing it are tan 
leather swivel choirs on chrome bases designed by 
Pollock. The display of textiles (bottom) is set in a 
mosaic-like pattern on swinging gallery walls. The 
comprehensive collection includes examples of 
Knoll's fine hand-woven upholstery fabrics, case­
ments, drapery fabrics.

(of Knoll’s
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DISMANTLING
and

“UNOECORATING" — ESPECIALLY OF OLDER HOTELS — IS A WELL ORGANIZED 
AND PROFITABLE INTERNATIONAL BUSINESS. BY LOUIS S. BING

The demands of progress often require 
the disposal of furnishings which were 
once carefully selected and assembled 
over many years. This **un-decorating” 
occurs whenever there is building 
demolition, renovation, or replacement. 
In recent years, the sale of furnish­
ings in large volume has been neces­
sitated by the liquidation and demo­
lition of many major hotel properties. 
Well-known New York City hostelries 
—Savoy Plaza, New Weston, Madison, 
Park Lane, and Chatham—have disap­
peared; most recently, in fall 1966. the 
Sheraton East. Gladstone Sheraton, 
Astor. and Manager Vanderbilt also 
faced the sledges of demolition as they 
were destroyed or remodeled for 
other uses.

In this process, there is always the 
problem of disposal of furniture, rugs, 
draperies, lamps, table service, linens, 
and other accoutrements of hotel op­
erations. One method is to call local 
auctioneers; more often, enterprising 
professional dealers get the benefits of 
mass bu5hng at prices well below the 
top price potential of the merchandise.

A new note in merchandising and 
maximum cash realization follows the 
entrance of the British Commercial 
Properties Administration (U.S.) Ltd- 
New York City, in sales of furnish­
ings; first at the Savoy Plaza, then at 
the Knott Hotel Corp. New Weston, 
and most recently at the Sheraton 
East Hotel, all of New York City.

An interesting phenomenon in the 
world of real estate and merchandis­
ing is 34-year-old Mrs. Cecilia Benat- 
tar. First an employee in the London, 
England, offices of Merchant’s Securi­
ties Ltd., the capital giant managed 
by Max Rayne, Mrs. Benattar was 
dispatched to Canada as the firm’s 
representative. She arrived in New 
York in 1960 to negotiate the purchase 
of the Savoy Plaza Hotel. After a 
period of hotel operations, Mrs. Benat­

tar realized the greater potential of this 
property for a huge office building, 
and in her new position as president 
of Savoy Fifth Avenue Corp. (of 
which BCPA-US-Ltd is an affiliate), 
she arranged for joint ownership of a 
new 50-story building, now being con­
structed on this and adjoining real 
estate in partnership with General 
Motors Corp.

Following the usual trade pro­
cedure, Mrs. Benattar called in ap­
praisers to give her estimates on the 
contents of the Savoy Plaza Hotel. 
When their figures were submitted, 
she determined to use er own inge­
nuity, energy, and facilities to operate 
her own disposal sale. Her great 
success made merchandising history— 
a realization of about $1.2 million 
from the Savoy Plaza; foUow’ed by a 
similar sale where as agent 
brought in about $150,000 at the New 
Weston, and in summer and fall 1966, 
approximately $1,000,000 at the Shera­
ton East.

In achieving these unprecedented 
amounts, Mrs. Benattar has used un­
usual techniques, and “outside" per­
sonnel. pioneering in new methods of 
mass selling. Let it be said that Mrs. 
Benattar does not lack self-confidence; 
her fees, a sliding scale from 13 to 
30 percent include all expenses, as 
compared with the usual charges to 
owners of 5 to 15 percent plus ex­
penses.

A brief history of the Sheraton-East 
Hotel gives a key to possibilities of 
other successful sales. Built in 1919- 
20 at East 52 Street and Park Avenue, 
it opened as The Ambassador, a new 
luxury establishment. Containing 501 
individual rooms, 150 suites from two 
to six rooms, and 15 larger luxury 
suites, this disposal attracted VIP’s 
with a whim from all over, as well as 
prosperous social and commercial visi­
tors. The contents of the hotel con-

f

she

Mrs. Cecilia BenattaT, whose new method of 
mass selling was used at The Sheraton-East.
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voices, all were written in triplicate 
and carefully stamped to insure against 
deceit.

Prices were sensationally high. With 
lamps selling from $5 to $100, gilt 
frame mirrors at $175; secretaries from 
$100 to $275; marble-top tables from 
$45 to $350; portable TV’s and stands 
at $85. full price potentials were 
realized. Draperies from $15 to $1000 
and carpeting were sold “on tour,” 
usually an entire floor at one time.

Buyers were principally private cus­
tomers and institutions for their own 
use. Many former patrons and friends 
of the hotel bought for sentimental 
reasons, including one Texas million­
aire who flew his own plane to New 
York and returned home in possession 
of the statuary from his favorite suite. 
Many clubs, hospitals, smaller hotels, 
educational institutions, and community 
centers bought and paid prices which 
eliminated the professional dealers, 
who could not hope for their usual 
profit in resale.

The New York hotels mentioned re­
ceived top dollar for their furnishings. 
Owners, decorators, and contract sell­
ers are often in a dilemma when faced 
with the problem of disposing of the 
old to make place for the new. Often 
a large installation of badly needed 
furnishings is delayed because of the 
many problems of cost and logistics 
in eliminating obsolete furniture and 
other decor.

Firms like Mrs. Benattar's bring a 
new note into disposal sales, raising 
maximum cash, to simplifying pro­
cedures, and building good will. Mrs. 
Benattar and her associates are eager 
for future sales of large magnitude of 
hotels, furniture, or department store 
inventories, or large warehouse stocks. 
They will fly their now-experienced 
staff wherever required. There is 
something new in merchandising—to 
un-decorate at a profit. (C)

tained art treasures and fine decorative 
furnishings, mainly in Formal French 
Louis XV period style.

In 1966. a partial list for disposal 
shows these items: 500 headboards: 
1000 lamps; 200 cane back chairs; 
25 secretaries; 100 marble-top tables; 
500 French chairs: 450 chandeliers: 
600 framed print pictures; 1700 drap­
eries and sheer curtains: 600 rooms of 
carpet: 200,000 pieces of bed and table 
linen, china, cutlery, etc.

Yet to sell all this merchandise almost 
no direct advertising was used. Full 
confidence was placed in the publicity 
releases of Robert B. Wolcott & As­
sociates under the active guidance of 
Harry Carlson, Louise Nyholm. and 
Otto Steih. Dissemination of a press 
kit resulted in news articles and 
columnists’ stories in many newspapers 
and magazines, programs over TV and 
radio, cards on restaurant tables, and 
plenty of pcrson-to-person conversa­
tion.

furnishings field. From her own staff 
in permanent building properties, as­
sistant managers, desk clerks, guards, 
and maintenance employees were con­
verted into salesmen, office employees, 
and merchandise display and handling 
force. At the Sheraton East sale. 
Sheraton Hotel Corp. employees 
manned the office and received cash 
payments, for which they is.sued re­
ceipts. No manner of credit was avail­
able, and all sales were cash-on-the- 
line and final. Delivery of “Sold” items 
was arranged, for an extra fee, with 
representatives of four cartage com­
panies on the premises.

A most delicate part of disposal 
sale operations is security protection

At the Savoy Plaza, a trial sales pe­
riod. limited to hotel employees and 
their friends, produced sales of $3000
a day. hardly to be compared with peak against hidden losses. Sophisticated in 
days of $40,000 but effective in “getting the ways of the buying public, Mrs. 
the ball rolling.” Also, at the Savoy Benattar knew all the tricks and 
Plaza, letters were sent to all telephone ployed uniformed security guards 
subscribers whose names began with 
letter S, to market the monogrammed 
china, silver.

m-
were

stationed at the one and only exit. 
It is known that the public often 
changes “sold tags” from one piece to 
another, invariably of greater value. 
Or salesmen may cut prices and share 
savings with unscrupulous customers. 
Or. customers may write in added 
items to a receipted invoice where 
there is unfilled space. Against these 
various devices, Mrs. Benattar relied

and glassware to a
selected responsive list.

Pricing methods were strictly ortho­
dox. From appraisal lists and purchase 
invoices, every item was costed at a 
set price, with no deviation for hagg­
ling or bargaining, although mark- 
dowTis followed on slow-selling inven­
tory. For staff. Mrs. Benattar recruited on the integrity of her permanent and 
personnel entirely untrained in the trustworthy staff. For security on in-
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FURNITURE with a PHILOSOPHY
RATHER THAN JUST ANOTHER VARIATION OR REFINEMENT OF 
THE OFFICE PIECES OF THE PAST FEW YEARS, DEPARTURE BY 
HANS KRIEKS COMPELS THE DESIGNER TO SHUN CONFORMITY

Hans Krieks has designed an exciting and 
entirely new furniture line for Design- 
craft Mfg. Corp. that frees itself from 
many of the traditional cliches in office 
furniture. The new series, aptly called 
Departure, is more than just another vari­
ation or refinement of what has gone on 
before. It goes further. It encourages— 
in fact, almost demands—more flexible 
office space planning.

While it serves all standard require­
ments of traditional office furniture. De­
parture was not conceived as a regular 
desk line. It consists, rather, of a coordin. 
ated, varicolored, and thoroughly flexible 
series of platform desks, pedestals, type­
writer stands, and credenzas. Becau.se 
components are not attached one to the 
other, Departure allows an almost in­
finite variety of arrangements and color 
combinations, for a complete work sta­
tion and even for the individual within 
the pool. Four basic colors and different 
wood finishes multiply the possible color­
ful space break-ups. Pedestals, angled at 
will, can be fixed in one position by means 
of stable floor levelers, or made movable 
by use of casters.

Functionally, Departure is an unen­
cumbered space-saver. Replacing the 
typical 60 by 30 inch de.sk, with its double 
pedestal base, the new platfoim desk 
measures only 48 by 30 inches. Yet, with 
one movable pedestal, it actually creates 
more surface work space, offers approxi­
mately the same amount of storage. 
There’s more leg room, too, since the user 
is not boxed in by stationary pedestals.

Philosophically, Departure is a synthesis 
of two extremes in office planning. Sev­
eral decades ago, says Hans Krieks, office 
interiors were chaotic, inefficient, ugly. 
Then came the second wave of the in­
ternational style of architecture, and 
offices became rigid, sterile, monotonously 
uniform. With Departure. Hans Krieks 
stands on a harmonious middle ground, 
bringing “organized variety, stimulating 
environment, individual expression within 
an organized totality.” (C)
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A Two caster-based pedestals nesti 
platform desk, fitted with three slim i 
B In this view, platform dcsfc has c 
several sizes of modesty panels, this on 
C By placing s'.orage unit at angle to 
gains greater leg room, freedom of mo 
D The complete line—its mnous com] 
several sizes, wood finishes, and colo 
unlimited flexibility in planning; office 
E Plotform desk, wth modesty panel 
shows how neatly all elements are reS' 
F, G Storage units offer not only co 
drawer, cabinet space, but extra wor 
H In finely grained wood finish to m 
eled desk, typewriter stand can be o 
casters or with stable floor levelers.
I Line drawing, with Departure on t 
tional below, dramatizes space-saving 
Circle No. 110 on product information >

%WMM'

rr

DECEMBER 1966 83



SYNTHETICS A NATURAL IN NEW HEPLON OFFICES

When a major processor of synthetic 
fibers plans new excutive headquarters, 
it is only natural that its products exert 
a dominant design force on the resulting 
decor. Thus, carpeting, an important 
product of the firm’s nylon fibers, became 
the first major specification in the new 
one-story building of Heplon Industries, 
set on a hilltop in Union Industrial Park, 
neighboring Philadelphia. Lee Kolkor, sty­
list for C. H. Masland who planned the 
interiors, selected a lush, cut-pilc carpet 
of Allied Chemical’s Caprolan in Mas- 
land’s New Moon quality to establish a 
continuity in all 26 offices, lobby, board 
room, library, and reading room. By vary­
ing the colors, however, designer Kolker 
gave each area an individuality. A case in 
point are the offices of George Hepworth. 
Heplon’s president, and Jerome Greenberg, 
vice-president. Hepworth’s quarters are 
dictated by a brilliant emerald green 
carpeting, a handsome backdrop for formal 
Georgian and Chippendale furniture in 
dark mahogany woods. Next door, the 
look is contemooraiy with bright crimson 
providing the foil for an interplay of mas­
culine textures—stone, rosewood, black 
leather. In other areas, carpeting assists 
in lightening windowless places, or 
changes with the mood to rich, sombre 
colors where natural light is prevalent. 
Flocking, another Heplon process, adds 
dimension when used as wall treatment, 
such as a velvety beige stencil flock over 
copper foil paper in a tortoise pattern, 
ustKl in the president’s office, pierced 
Masonite panels in filigree treated to a 
nappy flock surface in outer offices, and 
plywood panels, flocked in varying tones 
and arranged Mondrian fashion in other

Photos: Fiiltl Photography

^ ('ircle No. 49 on product information card84



Double-Wall Divides and Conquers
Hauserman Double-Wall docs dou­
ble duty for the multi-tenant build­
ing. Oifice space is divided with 
remarkable economy and uncom­
promising beauty. And changing 
tenant layouts . , . expansions, con­
solidations and large scale moves 
. . , are conquered quickly, over the 
weekend or overnight. 
Double-Wall is movable — de­

mountable— flexible. Its steel pan­
els stand firm against sound and 
abuse, \vhere\er they are located — 
or relocated — or relocated.
These flush, single-line partitions 
accept woods, fabrics or paint with 
equal ease. Panels snap in and out 
of concealed steel posts in minutes, 
giving instant access to utilities and 
Nviring. On original installation, the

cost of Double-Wall is competitive 
with fixed, permanent walls. Over 
the years, its Hexibility grants ex­
tra dividends through low cost mov- 
ability and total tenant satisfaction. 
Write today for “The Low Cost of 
Quality.” The E. F. Hauserman Co.. 
5857 Grant Ave., Cleveland. Ohio.

HAUSERMAN



LEE

WILSON

EPSTEIN

Some of the speakers 
at CONTRACT ’67

LERNER AFFRIME

CONTRACT '67 SCHEDULES SEMINARS AND PANELS

PANELS TO COPE WITH MAJOR 
PROBLEMS—FEES. CONTRACTUAL 
ARRANGEMENTS WITH CLIENTS, 
PERSONNEL TRAINING, HOTEL 
PLANNING LOGISTICS, UNI­
VERSITY AND COLLEGE MARKETS

Plans for CONTRACT ’67, the indus­
try-wide trade show and convention 
for the contract industry, are under 
a full head of steam. The exposition 
to be held at the New York Coliseum 
on April 25-27, 1967, now boasts 105 
exhibitors, occupying 145 booths. A 
series of panels seminars, and talks 
by leading authorities in the field of 
office design, hotel-motel planning, 
hospitals, stores, and other commer­
cial institutions, and exhibits as varied 
as the products of the industry itself, 
are being planned. All exhibits, 
seminars, and workshops are geared 
to the broad audience of contract de­
signers, buyers, and specifiers who are 
responsible for the several billion dol­
lars of annual purchases of contract 
furnishings and equipment.

Ben Heilman, publisher of con­
tract Magazine, and moderator of the 
morning discussion sessions, last 
month made public the names of seven 
of the distinguished speakers and the 
topics and problems they will discuss. 
Marvin Affrime, director, The Space 
Design Group, will discuss the prob­
lem of maintaining standards of quali­
ty in contract design while simultane­
ously fulfilling the requirements of the 
corporate client. Lawrence Lcrncr, 
president, Saphier, Lerner. Schindler: 
Foes—what are the best methods of

charging for contract design/planning 
services? Father William F. Burke, di­
rector, Institutional Services, Catholic 
Archdiocese of New York: Contract 
furnishings requirements of religiou-s 
institutions. Forrest Wilson, former 
professor of Pratt Institute and fea­
ture editor of Progressive Architecture 
Magazine: Where is the personnel for 
the booming contract design industry 
coming from? Tom Lee, president. 
Tom Lee Ltd.: New problems and log­
istics that confront the hotel designer. 
Loe Epstein, noted New York attorney 
and counsel for the design industry: 
What
should know about the law and 
tracts with clients. Other topics in­
clude; the vast university and college 
market, nursing homes and retirement 
villages, government procurement, and 
pure design vs. merchandising.

National Expositions Co., which is 
producing the show, has found it 
essary to lease additional space at the 
Coliseum to accommodate all of the 
exhibitors. Furniture, plastics and syn­
thetics, textiles and fabrics, wallcov­
erings and floor coverings, lighting and 
lighting fixtures, office and institution­
al equipment, hotel-motel furnishings 
and accessories, hardware and appli­
ances, arc among the products that 
will be presented at CONTRACT ’67.

the space planner/designer
con-

nec-
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If a carpet
wants to keep up 

a good front, 
it oetterstart 

outwitha 
dam good back

How well a carpet holds up, often 
depends on what holds the whole carpet 
together. In the case of tufted carpeting, 
the primary back holds the whole carpet 
together.

Poly Bac is a primary tufting back 
woven of polypropylene yarn. It keeps 
tufted carpeting better looking, over a 
longer period of time than ordinary pri­
mary backings.

To begin with, carpeting made with Poly 
Bac can be shampooed as often as is 
needed. Since Poly Bac doesn’t contain 
oils or lignins, there’s no danger of un­
sightly stains (browning) coming through 
to mar the face of the carpet^

In addition, bugs and bacteria will have

nothing to do with Poly Bac. And that old 
problem of mildew causing the backing to 
rot, is no problem where Poly Bac is con­
cerned. Even in below grade installations.

Finally, carpets tufted on Poly Bac arc 
more stable. (Poly Bac is completely im­
pervious to humidity, the major cause of 
carpet shrink or buckle,) Restretching is 
minimized.

So remember, no matter how much (or 
how little) tufted carpeting may cost, if it 
wants to keep up a dam good front, it bet­
ter start out with a dam good back.

Patchogue Plymouth Co.
295 Fifth Avenue, New York 16, New York

Circle No. 50 on product information card
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CONTRACT PRODUCTS AND SERVICES

Work organizer from Herman Miller
The work organizer, a new desk system 
designed by George Nelson for Herman 
Miller. Inc., is an L-shaped arrangement 
combining a table and a two-tier storage 
cabinet. The cabinet is fitted with a large 
variety of storage facilities: horizontal and 
vertical open compartments, file drawers, 
shelves, pull-out plastic laminate writing 
surfaces, built-in panel telephone, space for 
a dictating machine on a sliding shelf, and 
a concealed wastebasket. The storage stand 
is 43 inches high, providing a degree of 
privacy. It is 80 inches long, 18*2 inches 
deep: the table top is 29*^ inches wide, 
and is available in both 59-inch and 65- 
inch lengths. The desk and cabinet come 
in walnut wood veneer, or the table top 
surface may be laminated plastic with 
oiled wood edges.

Circle 80 on product information card

Richly colored area rugs
Ancient Latin American art has influenced 
two new carpets from Barwick Mills and 
Monarch Carpet Mills, both subsidiaries 
of E. T. Barwick Mills, Inc. Near right is 
Barwick's San Benito, a contemporary re­
working of ancient Aztec stone reliefs into 
a colorful design. Constructed of densely 
packed Acrilan and hand-tufted, San Ben­
ito comes in a red pattern with hot-house 
pink, yellow, green, light blue, and purple. 
It is 6 feet by 9 feet 4 inches, and custom 
sizes are also available. Circle No. 81.

At far right is Monarch’s Tanoan, a con­
temporary interpretation of Pre-Colum­
bian tapestry design. Also of densely 
packed Acrilan and hand-tufted, Tanoan 
comes in cocoa-black, with oranges, blues, 
and purples, and is 4Vz feet by 7 feet. Cus­
tom sizes, coloring, and pattern modifica­
tions are also available. Circle No. 82.

Traditional and antique lamps
Haeger’s newest collection of lamps, in­
spired by traditional and antique beauty, 
includes Contemporary’, Traditional, Medi­
terranean, and Oriental styles. In the 
Traditional style are classic vase shapes 
with stylized motifs or twisted column 
bases. Mediterranean (far left), a vase on 
ebony tripod base, is available in ivory, 
olive, or yellow, and stands 38 inches high. 
For contemporary interiors are lamp bases 
of textured columns and bamboo design. 
Bamboo (center), available in textured 
gold or ivory stands 41 inches high. 
Oriental-style bases in Verdi bronze, prop­
er in any setting, arc authentic reproduc­
tions of ancient artifacts. Far East (near 
left), also available in Pompeian bronze 
and ivory, is moimtcd on an ebony base, 
and stands 33 inches high.
Circle 83 on product information card

CONTRACT88



Vinyl fabric wallcoverings from Wall-Tex
The latest Wall-Tex Match Maker line of vinyl fabric 
wallcoverings from Columbus Coated Fabrics Co. in­
cludes a group of designs suitable for contract work. 
Palace (left), a large-scale damask in white-on-

M

white, white-on-gold, or red-on-red is a flocked wall­
covering, made by a new process of flocking that 
achieves greater depth and richness, and is boUi 
durable and cleanable. Bamboo (right), is a delicate 
trellis-gr^lle pattern in natural, olive, or black, on 
white backgrovmd. Also in the seventh edition collec­
tion are designs of foil-on-fabric, and the current “wet 
look,” wallcoverings with matching fabrics. All Match 
Maker collection patterns are 27 inches wide, pack­
aged in double rolls of 10-2/3 yards.

Circle No. 138 on product information card

FoldedSilk-like vinyl wallcovering
An economical vinyl wallcovering with the look of 
fine silk has been introduced by Laminating Serv­
ices, Inc. Known as Haru Silk, it is constructed of an 
8-mil sheet of virgin vinyl laminated to a cotton back­
ing. The vinyl is pigmented for its entire thickness, 
and the backing is bleached, flame retardant finished.

this table stores 
in just 5".
o o o

That’s nothing, most people are surprised to learn 
it folds at all!
Decorator-styled, this Howe “500” table comes in 
24 different sizes.
Features include: Self-edged top surfaced with 
Parkwood marproof plastic laminate. Black 
amel or lustrous chrome legs: all four 
trolled by a single operating lever. 
Solid-as-a-rock, too.
Ideal for multi-purpose rooms and training 
For literature, write today.

Howe Folding Furniture, Inc.
360 Lexington Avenue, New York, N. Y. 10017 

// it folds, ask HOWE
REGIONAL SALES OFFICES AND SHOWROOMS 

IN MAJOR CITIES
Circle No. 51 on product information card

en-
are con-

areas.

and mildew-proofed. Haru Silk comes in 22 colors, 
including gold, in 54-inch widths, and rolls of 30 
yards.

Circle No. 139 on product information card

DECEMBER 1966 89



PRODUCTS & SERVICES
CONTINUED

Cast marble furniture tops

Custom Marble Co. manufacturer of cast marble, has 
recently expanded its operation to include vanity and 
dressing table tops for hotel-motel use. The processed 
Custom Marble has all the advantages of quarried 
marbles, but is tougher, more resilient, and more dur­
able, permitting the use of larger pieces without the 
risk of breakage, according to the maker. Impervious 
to alcohol, lipstick, lemon juice, and other elements 
damaging to quarried marble, Custom Marble is also 
more versatile. Complex shapes can be made to suit 
the designer’s specifications, and ogee shaped and 
carved design edges can be executed. Since it is a semi­
liquid before being cast, color can be mixed to specifi­
cations. There is no waste involved in casting odd 
shapes, such as a lavatory top. since the cut-out is 
part of the mold. Also, no cutting, grinding, or polish­
ing is necessary. Travertine, Perlato, Cremo, San 
Remo, and Rasotica—patterns simulating quarried 
stones are available, and Custom Marble is color con­
sistent. Glen.stone, a reproduction of natural cleft 
flagstone is manufactured by a variation in the cast 
marble process. Custom Marble Co. has been produc­
ing it for the past three years in the colors of Ver­
mont Greenstone and Brownstone. Another product 
with slight procedural variation is Custom Slate, 
available in either a honed surface or a pebble texture. 
These two textures can also be combined in the same 
top to create a particular design. In addition to vanity 
and dressing table tops, these materials can be used 
for window and door sills, and floors and walls in 
bathrooms.

Circle No. S4 on product information cardCircle No. 52 on product information card
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Numeral clock from Tymeter
The Colorama electric numeral clock from Tymeter 
Electronics allows correct time telling to the second. 
Colorama has a plastic case in a choice of white with

Brick and mosaic design in vinyl tile
Two traditional design effects, handcrafted mosaics 
and natural brick, have been reproduced in popular- 
priced .050-inch gauge solid vinyl tile by Armstrong 
Cork Co. Each tile has a definite pattern with a 
grout line around all four borders so that the tile 
seams virtually to disappear when the product is in­
stalled. Weathered Brick Heft ) duplicates the look of

persimmon face, walnut or ebony with white face, and 
is guaranteed for one year. It is 4 inches high. 7-^ 
inches wide, inches deep, and weighs 3 pounds. 

Cirrif No. 105 on product information card

Permanent vinyl-metal laminate bond
Arvinyl Division, Arvin Industries. Inc., has installed 
a system that provides more precise quality control 
to assure the permanence of vinyl-to-metal laminate 
bond. The new system uses the Parker Reactitroller, 
which is a completely automatic, electronic unit for 
controlling solutions used in conversion-coating sys­
tems prior to lamination. This device provides higher 
quality and more uniform coatings. Arvinyl supplies 
steel, galvanized or aluminized steel, tin plate and 
aluminum with the permanently bonded vinyl lami­
nated on one or both sides of sheets or coils.

Circle No. 106 on product information card

hand-laid brick flooring, having a textured surface 
that provides a rugged, weathered appearance. Of­
fered in red and white, it is manufactured in 9-inch 
squares. Craftstone fright' features individual 
mosaic shapes separated by embossed grout lines 
that also extend around the edge of each tile. Manu­
factured in 12-inch squares, it is offered in off- 
white, light beige, red, and green.

Circle No. 107 on product information card

( ircle No. o4 on product information card
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PRODUCTS & SERVICES
CONTINUED

Designer aids
Rotolite Corp. manufactures seven different models 
of whiteprinters for fast processing of architectural 
drawings, plans, layouts, charts, and other forms of 
graphic work. Ranging in size from 18 inches wide 
to 42 inches, the models are especially useful to plan­
ning and engineering departments since they repro­
duce artwork instantly while the original plans never 
leave the office. One of its newest models the Diazo-

Jet combines both whiteprinter and developer in a 
single unit that can be wall or table mounted. It 
works on an improved ammonia system that needs 
no venting. Once the container is filled with fluid 
and inserted onto the machine, it will run all day 
without further attention. After a day's run. the 
machine drains automatically and is ready for refill­
ing the next day. Rotolite’s Expeediter is another 
special model noteworthy for its exceedingly fast 
operation. This unit operates 25 percent faster to meet 
the recently developed super speed Diazo papers, pro­
viding a low cost, point-of-use printer and avoiding 
the delays of blueprinting.

Circle No. S5 on product information card

Fiber glass sculptured wall plaques
Finesse Originals manufacturer designer of decora­
tive fiber glass sculpture, is showing a new line of 
sculptured wall plaques. All crests are available in

WHEN YOUR PROJEQ
DEMANDS THE FINEST

START YOUR
INTERIOR DESIGN

WITH A
VAN LUIT

WALLCOVERING
SECTIONAL SCENICS 
REPEAT PAHERNS 

EXCLUSIVE TEXTURES
in VINYL if you prefer

Office & Factory
4000 CHEVY CHASE DRIVE 
LOS ANGELES. CALIF, 90039 
Eastern Branch & Warehouse 
1240 HURON ROAD 
CLEVELAND, OHIO 44115
Van Luit Shovn’ooms 
NEW YORK/D&D BUILDING 
CLEVELAND/1240 HURON RD. 
CHICAGO/MERCHANDiSE MART 
LOS ANGELES/100 S. ROBERTSON

antique gold and silver with a color (as shown i, an­
tique gold only, antique silver only, or antique gold 
and silver. They may be either mounted or un­
mounted: mountings weigh 5 pounds and come in a 
choice of red. green, blue. Idack, or neutral.

Circle No. S6 on product information card

I

p^rrbutort Southeast/Dwoskin. inc. • Northwest/Wallpapers Inc.
■Texas/Roy .’ecnba Co. • Hawaii/Borland Textiita • Hong Kong/Charlotte Horstmann. Ltd.

Circle No. 55 on product information card



Wrought-iron chandelier
An exciting array of moderately priced European 
imported chandeliers is being featured at Greene 
Brothers, Inc. Among them is this antique-finished

Architectural and decorator panels
Colorful architectural and decorative panels of poly­
styrene and acrylic for indoor and outdoor uses are 
available from Leigh Products, Inc. Lightweight, yet 
strong and shatterproof, the panels can be mounted, 
drilled, or cut to desired shapes. Available in olive

wrought iron model trimmed in crystal and avail­
able in two sizes. The model pictured. 15-5010/6, 
measures 20 inches by 24 inches wide. The smaller 
version has four arm.s and is 18 inches high and 
17 inches wide.

Circle No. 109 on product information card

green, ice blue, and amber are ice-crackled Glacial 
(shown), and leather-grained Morocco; textured and 
rounded Bottle Bottom comes in amber and olive. 
Pre-grooved moldings made of furniture-grade hard­
wood for framing panels are optional.

Circle No. lOK on product information card

100 billion tramping, scuffing, scraping feet 
have taught us a lesson about carpeting

can find anywhere . . . including some 
exclusive Alexander Smith carpet made 
to our own specifications.
What’s more, we have the equipment 
and know-how to install carpeting over 
big floor areas. And if you think this isn’t 
a tricky job, watch out.
National has branches throughout the 
country. For more facts or an estimate, 
call the National branch in your area 
or write to:

The lesson is simply this: you can’t sell 
and install carpeting for high-traffic 
locations unless you know what you’re 
doing.
National Theatre Supply has been in the 
contract carpet business since 1927. 
We’ve Installed many, many miles of 
carpet for thousands of theatres, schools, 
office buildings, stores, banks and other 
places where carpet must look good 
and act tough.
A few more facts. We offer you a greater 
selection of patterns, colors, fibres and 
weaves of contract carpet than you W.7TS

thcatre supply company

Sttblidiiry si CsncrsI ^rKKios lq«iis"i«nt Carpustion 

BRANCHES COAST TO COAST • HOME OFFICE: 411 SETTE DRIVE PARAMUS, NEW JERSEV 07652 • PHONE (201) 265-2700

Circle No. 37 on product information card
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PRODUCTS & SERVICES
CONTINUED

FROM YOUR OLD FRIENDS AT

OLD HICKORY Centralized dictating system
Standard desk modified by General Fireproofing Co. 
holds electronic control units and oversize wiring 
panels for centralized dictating system. Three racks 
on top of the desk hold six dictating machines 
linked to 300 telephones in the system. Cables con-

y

RESORT OAK American Provincial Ranch Style

nect the electronic control units to the recording 
instruments, and the back panel of the desk is hinged 
for easy access to the control units. Dictating re­
quires only dialing a number, and the recording can 
be played back over a telephone. Dictating instru­
ments are from the Mercury II Televoice system of 
Thomas A. Edison Industries.

Circle No. S7 on product information card

BONDED BARREL Masculine and Novel

Antique reproduction lamps
Georgian Art Metal Mfg. Co. has created a series of 
antique-looking candelabra for institutional use. At 
left is a fixture with a suburban Williamsburg theme, 
specifically designed for the 7 or 8 foot ceilings. The

HAPPY HICKORY In the Pioneer Motif
For something different in a decorating theme 
Old Hickory offers living room, dining, and 
bedroom furniture in these leisure living styles. 
Rugged construction, durable finishes for re- 
.sorts, motels, dormitories, and clubs as well as 
I)i‘ivate homes. overall width is 10 inches, height is 14 inches, and it 

has six glass sides. Available in antique brass, or 
black with a wide choice of colored glass, it accom­
modates three candelabra bulbs. At right is a fixture 
from the Mediterranean collection, featuring graceful 
arms of solid brass with antique finish. Available in 
black, antique fruitwood, antique red or antique 
green, the fixture is 23 inches wide, 24 inches high, 
and has 24 inches of antique brass chain.

Circle No. 88 on product information card

OLD HICKORY FURNITURE COMPANY
Department C Martinsville, Indiana

Circle No. 58 on product information card
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New rattan furniture
An extensive group of new rattan designs for con­
tract installations by Clark Casual Furniture Co. in­
cludes furniture for seating, dining, and sleeping

areas. Each piece is constructed with countersunk 
steel screws at every joint. Finished in pigmented 
oil base stains, the furniture is available in nine 
standard and three glazed finishes. It is colorful, 
durable, easily maintained and economy priced.

Circle No. 140 on product information card

Classic patterned acoustical ceilings
Three new classic patterns of mineral fiber acoustical 
ceiling tiles by Celotex Corp. can be used for an en­
tire ceiling, or as a ceiling accent when combined with 
other til^ having the same surface texture. Available

■ 4tl ■ /
in 12-inch squares and weighing 1.1 pounds, the 34- 
inch tiles have butt kerfed edges. All three patterns 
have noise reduction coefficients of .65; thermal con­
ductivity: K factor of 0.35; flame spread of 10-15. 

Circle No. 141 on product information card

Straight line caster
The Straight Line caster from Haydock Ca.ster Co. 
is a new design in caster wheels that eliminates the

pigeon-toed look of office furniture. The new ca.ster 
wheel is concealed so that it cannot jut in and out. 
Available in plated braSvS or chrome, or in satin an­
tique finishes.

Circle No. 142 nn product information card Circle No. 60 on product information card
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your answer to PRODUCTS & SERVICES
CONTINUED

CONTRACT INSTALLATION
should be KBSSIBF Typing-display table

Howe’s typing-display table, latest addition to its line 
of folding furniture, is designed with smart, yet very 
strong legs of one-inch square steel tubing in bright 
chrome plate finish and walnut or black top, drop 
leaves, and modesty panel. Heavy steel draw bars serve

the product to see when search}n<j for superb 
craffsvuufsh'ip,price and dirersifij!

Like having your own factory, your own custom designer for 
commercial and institutional installation! Kessler will meet 
all specifications for line and price . . . offers flexible, in­
dividual production . . . and the Old World quality of Kess­
ler metal<raft is incredible when you consider the highly 
competitive Kessler prices!
Correlated tables, accessories for each design!

as supports for the unit’s two drop leaves; the top 
and leaves have 13/16-inch flakeboard core, with a 
plastic backing sheet. The table will withstand severe 
office abuse. When open, it measures 16 inches by 40 
inches; closed, it is only 24 inches long. Extra-large, 
2Vi-inch rubber casters are provided for ease of roll­
ing.

#3S01 Card chair; dalicataly traced 
and turned but net fraiiw.

»S000 Grandee'* chair; metal 
worktd in the Spanich way.4

('ircle No. 89 on product information card

Posture chair from Stacor
A new posture chair particularly suited to the Co­
ordinate Group series of drafting furniture is now 
available from Stacor. The chair is scientifically de­
signed to induce correct posture and thus provide 
comfort for draftsmen and others who spend long 
hours at desks. It is fitted with a mechanism that

#S023 Pull'up or iBunge chair. 
Lavish mctalwark; luxurious
eaie.

#40W Swivel Kame or lew bar 
chair; suavely shaped metal. +

VICTORIA MOO

fI

«S03t Caeual ar dinint chair; 
elastic tumina and mouldinc 
ctfacli.

#U23 Baudgir chair, modest in 
velvet, with modem verve!

Visit Bur chBwroom sasn . . . writs far a cstaiot new . . . invito a Kesslar bid permits the back to tilt up to 25 degrees while the 
tension of the back can range over inches.
Height of the backrest is adju.stable over inches 
and seat height can be raised from 18 to 23% inches. 
The chair has a cast aluminum base and back support 
of Doe-Vin or Chromata elastic Naugahyde, although 
Grospoint is also available.

Circle No. 90 on product information card

INDUSTRIES
EL PASO, TEX.

■■DO GaUway East

Also NEW YORK, 404 NEW YORK VURNITURE EXCHANGE — CHICAGO, flit 
AMERICAN FURNITURE MART — SAN FRANCISCO. 710 WESTERN MDSE. MART.
— HIGH POINT. NORTH CAROLINA, 304 NATL FURNITURE MART
— DALLAS. 3003 TRADE MART

Circle No. 61 on product information card
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Traditional pattern in vinyl fabric

A traditional rose diamond matelasse pattern in ex­
panded vinyl is being introduced by Du Pont. Petaled 
.stems form diamond-shaped frames for individual 
roses that stand out with brocade-like prominence 
against a soft background. Each diamond block aver­
ages five inches, and the large, non-directional pattern 
is particularly suited for larger pieces of furniture 
such as couches, divans, or restaurant booths. Called 
Edenhall, the line is available in gold, red, olive, ivory, 
beige, blue, brown, and black.

Circle No. 91 on product information card
Lamp reproductions

a

Lamp Fashion Mfg. Co. has introduced two reproduc­
tions of antique “soda shoppe” lamps. Moxie is hand- 
leaded and finished in Tiffany bronze. The red letters 
are framed in white, with a green and red border. The 
fixture is 14 inches long, 16 inches wide, and has an 
8-inch opal globe. Coca-Cola is also hand-leaded, with 
red, white, and green stained glass. It is 22 inches 
long, 16 inches wide, and has an 8-inch opal globe.

Circle No. 92 on product information card
Cypress and vinyl outdoor furniture

V

Twindisk
9

Three sleek, high-fashion casters by Faultlessi

One of them could be just the dramatic accent that

transforms your new designs into a sellout success

at future furniture shows, Complete specifications

on each caster are available from Faultless,

Cypress Furniture Industries combines the durabil­
ity of cypress wood and the modern strength of lU- 
inch vinyl strapping to produce a line of attractive 
pool and patio furniture. Designed to eliminate chaise 
pads, the cypress chaise is available in a choice of 8 
cypress wood colors and 7 vinyl strapping colors, for 
a mix or match selection.

Circle No. 93 un product Information card

Faultless Caster
Corporation Evansville 7, Indiana _______
Branch offices in principal cities of the U-S.; see the Faultless 
Yeltow Pages of the telephone book under "Casters”.

Canada: Stratford, Ontario.

Circle No. 62 un product information card
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PRODUCTS & SERVICESTCl/5555 CHAIR CONTINUED

DESIGNED BY MILO BAUGHMAN 
SHOWROOMS; High Point, Dallas, Chicago, San 
Francisco, Los Angeles, and our new showroom in 
New York, 145 East 57th Street.
For literature write to Thayer Coggin Institutional, 
South Road, High Point, North Carolina 27262.

Decorative sculpture
Austin Reproductions has added two new decorative 
sculptures as part of its expanding collection. Ballet

THAYER COGGIN 
INSTITUTIONAL

Dancers, by Janies Gardner, stands 29^,^ inches high 
and is finished in a dark antique bronze. Theodore 
de Groot’s Bull & Matador is 15 inches in length 
by 14 inches high, also in antique bronze finish.

Circle No. 94 on product information card

Desk-height file cabinet
Yawman-Erbe’s new console file cabinet provides 72 
inches of file space in a unit that is desk height andTCI/SSS5, W30, D27, H24Vi in.

seat depth 21 in., seal height 17 in. Standard with aluminum base.

DISTRIBUTORS
OF THE
FINEST WALLCOVERINGS
IN THE

less than 19 inches deep. The drawers have 10 roller 
ball bearings, and can accommodate either letter or 
legal size folders. The cabinets come in a wide range 
of colors, or can be had in two-color combinations.

Circle No. 95 on product information card

MIDWEST

MELODY
Heritage, Portmanteau, Petite Prov'mciaU 
$cen«cs. Salubro and Tekko 
Hand Originals on Vinyl, with Fabric 
Cote D’Or Foil and Flock on Foil 
Esporra, Povilion, For East Textures, Murals 
Contemooroire, Troditions, Edition E 
Fashie-s in Flocks and Flocked Panel Coll. 
New VIP with Fabric

GAlllCAN'S 
DIRGE DESIGNS 
HOWARD PRINn 
CROWN WALLCOVERING 
WALLCOVERINGS WEST 
WALL TRENDS 
STACEY WALLCOVERINGS 
YORK WALLCOVERING

World’s 
Largest 
Exporter of 
BENTWOOD 
CHAIRS

For Decorators 
MAFALDA POLI CASTRO French Collection Scenict & Repeats. 

Vinyls and Coordinated Bath Access,

Cuttings availabla on request.

S428-30 Devort Ave.
Chicago, Illinois 60646 
ROdney 3-0373, ROdney 3>I127 Sold only thru authorized Importers. 

Write for list to;
EMJAY IMPORTS, INC.

270 MADISON AVE., NEW YORK, N.Y. 10016Distinctive Walls and Fabrics

Circle No. 7» on product information cardCircle No. 64 on product information card
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Circle No. 66 on product information cardMANUFACTURERS’
aLITERATURE i. 11Rf

Fiberesin Plastics Co., announces two new literature 
items describing the P'iberesin Grade 62-P Solid Plas­
tic Decorative and Structural Panels. A four-page, 
two-color bulletin gives all the structural and physical 
characteristics and esthetic advantages of Fiberesin 
Grade 62-P and illustrates some of the many applica­
tions in industrial and commercial design or build­
ing. It lists Fiberesin’s advantages over ordinary 
laminated plastic products as Fibersin is an engi­
neered material consisting of ■wood fibers and thermo- 
.setting plastic resin permanently bonded together un­
der extreme heat and pressure to form a reinforced 
dimensionally stable solid plastic panel. The other 
new' brochure is a six-page, full-color presentation 
of the different wood grains, patterns, colors and 
textures in which Fiberesin Grade 62-P panels are 
available. Each sample is illustrated in full natural 
color and identified by number so a pro.spective 
Fiberesin user can simply pick the swatch which 
moat closely resembles his need and order specific 
samples. Illustrated are 80 different wood grains. 
15 mellotones, 10 solid colors, plus various leather, 
linen, cork, marble, and fleck patterns. The two bro­
chures offer the engineer, architect, or designer all 
the necessary data to specify Fiberesin for use in 
furniture, panels, or even preformed O.E.M. assem­
bly pieces.

%

r

-

No. 21DT Director's Table—No. 97 Barrel Chairs

SCERBO BOARDROOM
FURNITURE

Just one of several director's tables in the dis­
tinguished Scerbo DT Series featuring functional 
beauty and design individuality for the conference 
room. Crofted in the finest woods, in a variety of 
shapes and sizes.

Catalog upon request

Frank Scerbo & Sons, Inc. 140 PLYMOUTH $T.. 
SROOKLYN, N. Y.

MAKERS OP PINE MODERN AND TRADITIONAL OFFICE FURNITURE

Circle No. 96 on product information card

E.ich piece beers this signature — our registered trade mark. 
L.lllTCMa»CK.I-!ITCllCOCU'S VILLE.COMi<. w:\RRA>'TED.The complete line of Joanna Shutters is illustrated 

in a new 24-page color brochure. The catalog contains 
detailed charts and tables which make it simple to 
estimate shutter needs.

Circle No. 97 on product information card
AUTHENTIC 

f NEW ENGLANDmc\

Lehigh Furniture Corp.’s new 4-page folder illus­
trates the company’s new line of depositor’s desks, 
specially designed for banking facilities. The pam­
phlet includes the new* slab type base and the wall 
mount models, as w'ell as the column X and column 
Y base models.

^ WRITE FOR BROCHURE 
ON CHAIRS. CHESTS. 

BEDS. TABLES. 
MIRRORS.

111 iiiniBiteAII

Circle No. 98 on product information card

For distinguished 
speakers M,

V
ELEGANT LECTERN, in beautiful contemporary styling. 

Support column and base are anodized aluminum. Paper rest 
completely sheathed in high-pressure laminate, wood-grained 

and satin-finished. Aluminum paper Stop. Base, designed to 
permit speaker to stand close, is equipped with adjustable 

leveling feet. Heavy enough for stability, yet easily portable.
Order No. LS-1. Specify walnut or teak 

finish on paper rest; salin-chrome or fob Miami
anodized finish on metal parts.

RUSH SEAT RUSH SEAT
CONTRACT DIVISION:

THE HITCHCOCK CHAIS COMPAHY
Riverton (Hitchcocks-ville) Connecticut

KEY ENTERPRISES. INC.
6400 Biscayne Blvd., Miami, Fia. 33138 SHOWROOMS: Merchandise Mart, Chicago; Home Furnish­

ings Mart. N. Y. C.; Hickory Home Furnishings Mart, C.

Circle No. 63 on product information card Circle No. 67 on product information card
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Circle No. 68 on product information card MANUFACTURERS'
CONTINUED

LITERATURE

A new pamphlet from Sat-O-Lite Co. containsi 
swatches of its complete line of stock drapery fabrics 
and backinp:. The booklet also contains specifications 
for the custom line of material and backings.

Circle No. 99 on product information card

FOL The new illustrated 20-page Buyers Guide for Chairs, 
by Fixtures Manufacturing Corp., lists the essential 
features to consider when purchasing chairs. The 
booklet contains information on chair cost, durability, 
and comfort.

Circle No. 100 on product information card
An outstanding institutional 

chair offering the warmth of 
wood and the luxury of 

supported vinyl upholstery 
. . . the most comfortable 

contract chair sold.
versatile chair folds and 

stacks for compact storage.

The Costa Mesa Series 6000 is the subject of a 4- 
page, 4-color brochure from Costa Mesa Furniture 
Co. E.xecutive desks and chairs of prestige importance 
comprise the featured group, w’hich is representative 
of more than 650 different sizes and arrangements 
not shown.This

(Mrcle No. 101 on product information card

A new .‘J6-page brochure from Stacor Corp. illustrates 
its complete line of versatile drafting and engineering 
furniture, including blueprint filing systems, draft­
ing tables and accessories, and utility cabinets.

Circle No. 102 on product information card
^orquist

PRODUCTS. INC., JAMESTOWN. N. Y. 1A701
Factors involved in carpeting schools are discussed in 
a new brochure from Bigelow-Sanford Co. entitled 
Bigelow Carpets Go To School. Chapters cover eco­
nomical investment, student behavior, acoustical con­
trol, maintenance, and reactions to the effects of 
carpeted classrooms by students, school managements 
and admini.stration.

Circle No. 103 on product information card

Durability 
where it counts 
thanks to
□ENSIWOOD

The new 100-page, full-color Style Book by Lightolier, 
features seven designers and a landscape architect 
as guest editors, who introduce the various sections 
of the book with comments on lighting design and 
decorating, highlighted by artist’s renderings of at­
tractive room settings.

Circle No. 104 on product information card

^<3
v'

Disk by Imoerial

The manufacturers of fine wood desks who use Densiwood 
for legs, center posts, moldings and other wear-points insure 
lifetime beauty for their furniture.
The exclusive Densiwood process gives rich woods the mar- 
proof durability of a diamond—where it counts. No dents, 
scratches or scuff-marks! No jagged corners to snag nylons!
If you buy, build or specify fine office furniture. Densiwood 
offers the ultimate in service-free functional ^auty. Write 
for complete details.

M*nufnctur«rs featur* D*nBlwoo<S on thoir 
Quality Ulnas of Office Desks Col« Steel Equipment Co. 
Imperial Desk Co.«The Jasper Desk Co.* Hoosier Desk Co.* Jotco*lndiana 
DeskCo.*The Leopold Co.*B. L Marble Furn. Co.*Mt. Airy Fum. Co. 
Aproductof: LUNDSTROM LABORATORIES, INC.

500 Smith Street, Herkimer, New York
Circle No. 69 on product information card

COMPANYTHOMAS

FINE WALLPAPERS
CHELSEA. MASSACHUSETTS 

Shememt ot 515 Madisoe An.. New York 22 
Meidiandife Mart. Room 520. Oiicaca 54

Circle No. 70 on product information card
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CLASSIFIED ADVERTISEMENTS

cure for
Rates: $1S.00 per eolumi\-inck payable with order. So 
extra charge for box numbers. This section closes on the 
5tk of preceding month. Classified ads are limited to situ­
ations or kelp wanted or available. Merchandise offerings 
not accepted.

Immediate acceptance by leading: contract dealers in 
Michigan, Ohio. Indiana. Kentucky, and West Virginia 
assured by our 15 successful years representing leading 
manufacturers. Have room for quality chair and table 
lines. Write: Box A-368, c o contract, 7 E. 43 St.. NYC 
10017.

Vinyl-backed Nylon Carpet-Cover Matting protects 
your flooring investment from early ruin caused by 
damaging “spike” heels. Hides existing pox-marks on 
floors. Eliminates noisy spike heel tapping! Vinyl back­
ing outwears rubber . . . lays safety-flat agamst the 
floor. Permanently bonded and faced with a durable 
cut nylon pile that ti'aps dirt, snow, water, and mud. 
FLOOR FACTS — 20% of the floor gets 80% of the 
wear. Protect that 20% with CARPET-COVER 
nylon-on-vinyl matting!
MATTING A PROBLEM? Ask your maintenance supplier 
about Crown’s sponge and solid vinyl, nylon/vinyl, 
and rayon/vinyl mats, matting, and carpeting.
Call your maintenance supplier—or write for his name.

Excellent opportunity to growFURNITURE salesman: 
with a young, progre-ssive firm distributing the finest top 
quality lines. Experience in contract furnishing helpful 
but not essential. Calling on the trade and direct users. 
We are looking for energetic and aggressive men to stimu­
late new business and follow-up leads. All replies will be 
held in strictest confidence. Send resume to Box A-369, 
C O CONTRACT. 7 E. 43 St, NYC 10017.

EXPERIENCED REPRESENTATIVE WANTED for fine line of exec­
utive office and desk accessories from Scandanavia. Wal­
nut, teak, rosewood wastebaskets, letter trays, magazine 
racks, etc. Following in better office furniture, contract 
and decorating field essential. Several territories open. 
Write: Box A-370, c o contract, 7 E. 43 St., NYC 10017.

RUBBER COMPANY
FREMONT. OHIO 43420 

Phon«: 419-332-SS31 
The Originator of Sew Idtaain Floor Cowringn

Rfaiister With Us!Attention : Reps- 

Many important and new manufacturers ask contract 
Magazine for the names of qualified independent repre­
sentatives, who currently sell commercial/institutional 
furnishings, and might be interested in an additional line. 
If you want us to include your name in a confidential list 
of reps, which we supply to manufacturers who have be­
come new advertisers, write to the publisher of contract 
Magazine. State your name, address, and area covered.

This is a free service. Write to:
Publisher 
contract 
7 East 43 Street 
New York, N.Y. 10017

SJWFLAMEPROOF

WAll ASH RECEIVER''
/£Avallabit in

SATIN ALUMINUM 
ANODIZED BLACK 
HIGH POLISHED ALUMINUM 
ANODIZED BRONZE (SAT. GOLD) 
ANCroiZED DARK BRONZE’ 
'Similgr to OURANODIC :S'313E

Fr«» brochure an request.

LOUMAC SUPPLY CORP.'^
MANUFACTURERS AND DISTRIBUTORS 

327 E. 103rd St. (Dept. C) N.Y., N.Y. 1D029 Pk: (212) 289-5374

Circle No. 73 on product information cardCircle No. 71 on product information card
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ADVERTISERS’ DIRECTORY

PageAdvertiser
Allied Chemical Co.
American Cyanamid Co.
Authentic Furniture Product:
Birge Co., Inc 
B. Brody Seating Co.
Brunswick Corp., Hugh Acton 
Brunswick Corp., Burke Division 
Cabin Crafts, Inc.
L E. Carpenter & Co., Inc.
Chicago Hardware Foundry Co.
Chromodern Chair Co.
Comark Plastics Div., United Merchants & Mtrs., Inc. 
Connoisseur Wallcoverings. Inc.
Contract '67 
Crown Rubber Co.
Crown Wallcoverings. Inc.
Downs Carpet Co.
Emeco Division, Standard Furniture Corp.
Emjay Imports, Inc.
Faultless Caster Co.
Florestone Arts, Inc.
Gregson MIg. Co.
Hardwick & Magee Co.
Harter Corp.
E. F. Hauserman Co.
Hillside House of Originals 
Hitchcock Chair Co.
Holophane Co.
H-O-N Company
Howe Folding Furniture Co.
Hupp Corp., Air Wall Div.
Imperial Wallpapsr Mill 
Interchemical Corp. .
Jute Carpet Backing Council, Inc.
Kessler Industries, Inc.
Key Enterprises, Inc.
Kiesling Hess Finishing Corp.
Knoll Associates 
LaFrance Industries 
Laminating Services. Inc.
Lightolier, Inc.
London Lamps 
Loumac Supply Corp.
Lundstrom Laboratories, Inc.
Madison Furniture Industries 
Manuscreens, Inc.
Mississippi Glass Co.
Moderncote, Inc., Div. of New Castle Products, Inc. 
National Theatre Supply 
Norquist Products, Inc.
Old Hickory Furniture Co.
Patchogue Plymouth Co.
Philadelphia Carpet Co.
Phil-Mar Corp.
Scalamandre Silks 
Frank Scerbo & Sons, Inc.
Scroll, Inc.
Sculpture Studio
Shelby Williams Industries, Inc.
Simmons Co.
Standard Electric Time Co.
State of Newburgh 
Thomas Strahan Co.
Sturgis Co.
Sullivan’s, Inc.
Synthetics Finishing Corp.
Syracuse China Corp.
TechFab
Thayer Coggin Institutional, Inc.
Richard L Thibaut, Inc.
Tri-Par Mfg. Co.
Tropitone Furniture Co.
Troy Sunshade Co.
U. S. Rubber Co.
Albert Van Luit Co.
Lee L Woodard Sons, Inc.
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