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This is the green Naugahyde...
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that goes with our 37 yellows.

Coated Fabrics/Koylon® Seating Department, Mishawaka, Indiana
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who stay at hotels like The Lucayan Beach just naturally expect the finest furniture.

It’s there.
It’s Drexel.
an Beach in the Grand Bahamas, The Regency in

L Washington’s Shoreham, Chatham Center in Pittsburgh.
ature Drexel. Because Drexel features superb craftsmanship.
ht finish. And indisputable quality. Because Drexel offers

functional, durable contract furniture, from
in-stock groups or manufactured to specifica-
tions, plus living, dining and bedroom

pieces from its famous household lines.
b o .
XEL May we send you our free catalog? Just write
RISES, INC to Drexel Enterprises, Inc., Department L-6,
Drexel, North Carolina.
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This is Concept*: an incredible new vinyl fabric from Terson: nylon tricot stabilized by expanded vir]

“Concept” is the most exciting breakthrough of the decade in upholstery fabrics: versatile tricot
fabric of DuPont Antron® nylon stabilized by durable Terson expanded vinyl. The result is a brand
new material with the richness of velvet. Completely pliable. Remarkably durable. Concept adds

N

vibrant excitement to any upholstery use. Concept won't pull or stretch, even after extended use. q N

Spills just wipe away. And it's color fast, too! ® Fourteen fashion colors. ® Write right now for \"b G

your complete color line . . . so you can feel for yourself the ultimate touch of Terson. ® Athol | I RNglE 794

Manufacturing Company, Butner, North Carolina. ® Atho/ Manutacturing Company, a division > *I‘g

of Plymouth Cordage Industries, Inc., General Sales office: Butner, North Carolina. Sales |; = '|A .
VINYL F

offices: New York, Boston, Chicago, Detroit, St. Louis.

*Patent applied for
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Georgia's Department of Archives and History Building, a

$6 million structure regarded as the most modern and efficient
of its kind in the nation. Architect: A. Thomas Bradbury;
Decorator Supplier: Ralph Dennard Co.; Interior Design:

Ivan Alien Co.

Cabin Crafts uses Acrilan® acrylic to make a complete
line of contract/commercial carpet engineered
precisely to specifications. You specify. . .we supply.

Cabin Crafts contract/commercial carpets of
Acrilan acrylic pile are specially styled as well as
specially engineered to assure the performance,
durability and *‘heft” required for heavy-traffic
installations.

Name the quantity. . . any quantity, and we’ll
deliver it on schedule.

Cabin Crafts made the contract carpet of Acrilan
that makes such a beautiful impression in Georgia’s
unique new Archives and Records Building in Atlanta.
Such an architecturally interesting building
demanded an aesthetically rewarding carpet . . . one
that still met the practical demands of exact
specifications and built-in performance. These
features made it easy for the architect to
specify. . . Cabin Crafts.

CONTRAQ




Cabin Crafts the choice
for the new
Georgia Archives Building

Cabin Crafts contract carpeting of Acrilan acrylic pile
creates warmth in broad expanse of Archives Building.

Sound conditioning with Cabin Crafts carpeting of Acrilan
in library and research area.

Fully carpeted auditorium of Cabin Crafts carpet of
Acrilan fiber for finer acoustics.

Write for your free copy
of Cabin Crafts Contract/
Commercial carpet

LSRN e brochure. Write Contract

Quiet carpeting dramatizes stained glass and handrail (brought Advertising Department
from original building) and steps to auditorium. R y
Cabin Crafts, Inc.

Dalton, Ga. 30720
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THE MAYFAIR

hotel-motel
contract

du-all

TWIN
Seating! Lounging! Sleeping!
THE ULTIMATE IN COMFORT

1Tnique space saving styling in new corner, Long-
Wall and Slide-A-Bed Twin units offer unlimited
versatility. Designed to make BIG rooms out of
little ones, du-all twin beds are room stretchers.
Finger touch opening, closing and automatic lock-
ing are a few of the hidden values. The all new
16 body guard supports in a specially designed
Suspension Spring Foundation is like “floating
on air

SLIDE-A-BED

FLORENTINE FURNITURE
INDUSTRIES, INC.
3950 N.W. 28th STREET
MIAMI, FLORIDA
PHONE 305/635-1358

WRITE DEPT. 10A FOR INFORMATION

THE MARTINIQUE
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Until today there were only
two ways to cover a floor.

PERMARKETS

Now here’s the right way-
Densylon

>

.
!
{
E

atl—— 0

ith Densylon, made with ACE nylon, you can specify carpet where carpeting was néver practical before.

And with complete assurance. You can
rpet every square inch of every floor in
y building. Office and apartment build-
ps. Hospitals. Schools. Banks. Restau-
nts. Public buildings. Hotels and motels.

You can do all this with Densylon*—
hd only Densylon. Densylon is the only
rpet that keeps every promise other car-
ts can’t because it's different from any
her carpet. Densylon is carpet turned
bside down: tough on top, soft on bot-
m. Allied Chemical’s tightly-twisted,
gh-density ACEf nylon pile is bonded
a #16” backing of B.F. Goodrich sponge-
bber. You don’t get that with any other

Densylon’s unique pile is so dense that
Irt can’t sink in. So tight that the pile

can't be pulled up. So tough that furniture
legs and spike heels can't mar it. No
Densylon installation has ever worn out.
Not even the Densylon in the General
Electric Pavilion at the New York World’s
Fair, walked on by more than 15 million
persons.

And the biggest pay-off: Densylon ac-
tually pays for itself with savings in main-
tenance alone. Costs a minimum of eighty
cents a square yard less to maintain in
showcase condition than any other floor-
ing—hard or soft. Vacuums clean in half
the strokes ordinary carpets need. Spots
and stains—even grease, sponge-mop
right off the high-density ACE nylon pile.
No scrubbing, waxing, stripping ever.

Densylon’s wide spectrum of colors and
patterns makes it easy to add prestige.

beauty, quiet, warmth and comfort to
every floor—with confidence and econ-
omy. There are endless applications for
Densylon. Send for complete information.

CCC

10 West 33rd St., Dept. C.6
New York, N. Y. 10001

Attention: Mr. Oliver A. Wyman

Please send complete information
about Densylon,

Please send your representative 1o
give us cost estimates on
approximately square yards.
Name

Address

o — ]

— e e e o — —— —— —————————
* CCC's trademark Jor its sponge-bonded, high-density nylon carpet
1 Trademark: Allied Cheamical Corporation

Densylon ... AGE

NYLON BY

nufactured by S + Commercial Carpet Corporation, New York City, Chicago, Los Angeles; Canadian Affiliate: C.C. Carpet Co., Ltd., Ontario
Circle No. 239 on product information card




Monarch's new loose cushion version of its famous Blueprint the original, with tufted (*Monatuft) seat and back—and
Collection has met with roaring approval. The versatility and new loose seat cushion series with tufted back.
prestige of loose cushion styling has been incorporated with for detailed information on your letterhead.

the noted slimline architectural design of the Blueprint Collec-

tion. The expanded 33-piece collection includes sofas, chairs, BT

love seats, benches and correlated tables. All feature your ] ﬁ m a h
choice of mirror chrome, satin chrome or i | - ON Rc

- ot e e e | MONARCH FURNITURE COMPANY
Select from the widest range of distinctive coverings. For this | % HIGH POINT, NORTH CAROLINA
lion's share of luxury, see Monarch’s full Blueprint Collection— BBl T S5

Blueprint

with

loose cushions
...something

to R-R-R-RROAR
about!

SHOWROOMS: New York, Anthonson & Kimmel Associates, 440 Park Avenue, South * Dallas, Dick Lowe Associates, 3720 La France




ou have some good reasons for putting them
ere. First of all, Englander makes any kind
mattress you want. Urethane, foam latex
d innerspring. Take your choice.

Our foam mattresses are very special. The
d foam mattresses had to be broken in. For
e first few months, you felt like you were
eping on a trampoline. So we invented a new
nd of foam—Process 202 Urethane. This is
am with the fight taken out of it. It gives—it
justs. Its gentle support follows every move.
y the way, these mattresses are light enough
r a 110 pound maid to turn all by herself. You
ve on housekeeping time. How about that?)
Englander innerspring mattresses are differ-
t, too. They're completely wrapped in foam.
Top. Bottom. All
four sides. Your
guests sleep on
cushiony foam.
They’re sup-
rted by firm innersprings. They get absolute
mfort from edge to edge. This new kind of
nerspring mattress has no old fashioned
rder wire. That’s why our mattresses won'’t
ke like an accordion or tilt like a see-saw
en someone sits on the edge. The coils won’t
eak down. The box spring is made of heavy
uge steel. We try to think of everything.
For a bedroom that turns into a living room

No. 130 on product information card

Ah Ha, Earl Gagosian—
e know what you’re up to!

ord has reached us about the new Royal Inns of America you’re building in San Diqgo, Yuma and
arstow. Since you’re going first class, you might as well put Englander mattresses in every room.

during the day, there’s our Spacemaker line.
We can hide any of our foam mattresses inside
of these hand-
some, long-
slung sofas.
Pretty sneaky.

These are
just a few rea-
sons why so
many hotels
and motels have chosen Englander mattresses.
We’d like to tell you more, Sir. But don’t call
us. Your Englander dealer will call you. And in
case anybody’s reading your mail, this coupon
will bring them full information.

ENGLANDER CONTRACT DIVISION c-6
1720 Merchandise Mart

Chicago, Ill. 60654

Name

I
|
|
|
I Title
|
|
I
I
|

Address
City________ State _Zip

Englander

NEW IDEAS IN SLEEP

e e o i gl .
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LETTERS

Most versatile

Dear Sir: I wish to take this oppor-
tunity to note for you the fact that we
subscribe to five design and architec-
tural periodicals. Of these, there are
only two, i.e., Architectural Record
and coNTrRAcT, which we have sent
to New York and Maryland. I find
conTrACT by far the most versatile and
preferable of all interior and design
publications.

HaroLp B. CAHN

Martin Marietta Corp.
New York, N. Y.

Shelby Williams on West Coast

Dear Sir: We were delighted to see the
very fine article, “The Western Con-
tract Market,” in the April issue of
CONTRACT magazine. However, we were
surprised that no mention was made
of the one national manufacturer who
was the first to open a regional West
Coast factory exclusively serving this
market. Shelby Williams opened its
Los Angeles factory in 1959, and has
since then moved into larger facilities
to be able to continue the szrvice for
which it is known. We value the friend-
ship and patronage of the many fine
firms, designers and architeets in this
vast market, and we shall continue to
do our utmost to furnish quality seat-
ing for their requirements.

MANFRED STEINFELD

Shelby Williams Industries, Inc.
Chicago, Ill.

Outstanding job

Dear Sir: I've just enjoyed going

through the April issue of conTrACT,

and felt impelled to write to tell you of

my pleasure in it. It is most gratifying

to see what an outstanding job you
have done with the magazine.

WitLiam B. SEFTON

United Wallpaper Division

Desoto Chemical Coatings, Inc.

Chicago, Ill

Kudos for Lerner

Dear Sir: I have just finished reading
Lawrence Lerner’s account of the
growing role of the contract profes-
sional in your March issue. Articles of
this type can do much to create a bet-
ter understanding and more coordina-
ted efforts among manufacturers, deal-

10

ers and designers serving the giant
commercial and institutional furnish-
ings field. My compliments on Mr.
Lerner’s article and on your magazine,
which gets better with every issue.
SoNey R. DEMBNER

Magna Fruniture Corp.

New York, N. Y.

A great help

Dear Sir: The two articles on carpet-
ing in your February, 1966 issue, “Car-
p:ting” by Irving Leos and “Carpet
Case Study” by Paul Einstein, are the
bzst I have read in a long time. We are
distributing these articles to our sales
and design staff and giving each of
them a copy for later review.
Incidentally, I'd like to compliment
you and your associates en-your entire
magazine, all issues. Besides being in-
teresting, it is a great help to us in
our business.
J. S. SmiTH
Manager, Contract Division
The J. L. Hudson Co.
Detroit, Mich.

Advice requested

Dear Sir: I had never seen CONTRACT
until last summer, and I regret that I
did not subscribe to it then. Your ar-
ticles on education in the April and
June 1965 issues have provoked me to
much serious thought. I did photocopy
the articles on the education problem
in design; I have reread them numer-
ous times and have given them
thoughtful consideration.

Your articles have stimulated me to
take steps toward writing a master’s
thesis proposing a course in business
practice for student designers. I have
practiced interior design for 25 years
and this was preceded by a university
degree in interior design, followed by
schooling at an interior design school.
I feel that a master’s thesis at this time
could be of value, especially regarding
business practice.

I would like help, especially advice,
from others in the field so that the the-
sis can be of the most value. Perhaps
1 have delayed so long in doing this
that others may have already covered
the subject.

Thank you for any help you or your
readers can give me.

Jacquerine H. Wagp

P.O. Box 7420
Las Vegas, Nev.

What's your definition?

Dear Sir: We are engaged in the fur
niture and furnishings business an
are departmentalized into two separat
divisions—one residential, the oth
contract. We would like your advice i
delineating just what and when a co
tract sale is. Your definition will
sincerely appreciated.
Berr ROSENTHAL, JR., NS
Vice President, Contract Di

Chevron Distributing
Denver, Col

In reply to your letter, the contra
market is mot an easy one to defin
since many firms and individuals ha
entered it from many different dire
tions in the past decade.

A contract sale may be one in whi
you sell merchandise to any one of t
following types of individuals or fi
providing that the merchandise w
end up in a commenrcial or institution
interior. Here are some of the typ
we refer to:

Architectural firms, interior desig
ers, contract furnishers, hotel buyi
offices, corporate buying offices, go
ernment procurement agencies, fr
ternal and religious orgamization bu
ing offices, banks, ships, hospita
homes for the aged, schools, mi
clubs, restaurants, and so forth.

Tract housing where the buil
furnishes the houses or apartments
masse is also considered a contr
sale, even though the end-use of t
merchandise is residential.

That is the best “definition” we ¢
offer; we don’t believe that a o
sentence definition is possible—or u
ful, for that matter.

We might suggest that the best
to find out what contract selling a
contract sales involve is to set up
contract department within your
anization, offering special services
the types of organizations and indi
duals mamed above. We recomm
that you give your comtract depa
ment a separate and distinct identi
even a separate firm mame has adv
tages. We also recommend that one
more persons be assigned to the c
tract department and be divorced fr
residential work.

We recommend further that the c
tract personnel learn how to read
discuss specification with archite
contract designers, et al. Learn ho
speak their language, in other wo

Circle No. 317 on product informatio



Meeting of the minds.

Innovation. Environment. Service.
These are thoughts you live by,

So do we. With you in mind.

Take this chair for instance.

It's new. With many innovations.

But it's just one of some 50 Steelcase
chairs which respected architects have
used in noteworthy office installations,
In other items of office furniture, too,
your Steelcase representative can offer
an impressive number of choices to fit
your aesthetic and functional concepts.
Most important, though, is what he
can do to make your job easier.

He doesn’t just talk service.

He gives it. The kind you like.

And that we'd like to tell you about,
Why don't you get in touch with
Steelcase? Now. While your mind is on
innovation and environment. And

service. Write Dept. K.

STEELCASE INC., Grand Rapids, Michigan

e Car n Stealcase Co., Ltd., Ont.

k o Chicago = Atlanta

o Philadelphia




greene B brothers, inc.
1059 THIRD AVENUE NEW YORK 10021 PLAZA 3-2507

“‘JEWELRY FOR THE HOME'' THE LARGEST SELECTION
OF CHANDELIERS AND DECORATIVE LIGHTING FIXTURES

ATLANTA: GEORGIA LIGHTING SUPPLY CO., 825 SPRING ST. N.W.

MIAMI: STUDIO OF LIGHTING, 708 N.E. FIRST AVENUE
REPRESENTATIVES IN ALL PRINCIPAL CITIES

YOU ARE CORDIALLY INVITED TO
VISIT OUR SHOWROOM. DISCOVER
“GOOD DESIGN COSTS NO MORE!"

Circle No. 241 on product information card
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D. C. Currently by Ash Gerecht

OUR
WASHINGTON

REPORT:

B Growing interest in Federal-state relatio

E Demonstration cities—showcase project

E Metro Desks—city link with Federal agen

PERHAPS the most important feature of
government demands for contract furniture &
nishings, next to the volume which makes 1
government your largest gsingle customer,
dispersion. The demand for your products and
is not only mnot centralized, it is becoming 1
tralized, paradoxically, with the growth of
ment and enlargement of its activities. This
seen most visibly in such regional centers as
These centers develop for two reasons: the e
ment of a specific function, such as an Inter
enue Service data processing center, or the cc
tion of numerous Federal installations into o
ing, for arguments of efficiency, economy,
client service.
As a result, you have such new facilities
Kansas City, Mo., Federal center, the one at
that has been delayed because of the Presiden
nam stretchout for government construction,
erans’ insurance center at Fort Snelling, M
the somewhat older outpost of social securi
essing in the Baltimore area.
Various forces are working to see that t
be more widespread Federal offices, with a m
within that arguing that the dispersion need
more precise than it has been so far. The ma
is being encouraged by a number of devel
One is the growing interest in Federal-state
ships, intergovernmental matters. President
terms the outlook “creative federalism.” What
down to is, in part, a realization that the da
operations of the increasing number of Fec
sponsibilities needs to be brought more close
people affected and that the states, a rather r
part of the governmental structure, can bes
listed to help carry out the functions. This ch
means both the expansion of state officialc
fices. and, we need to say at this point, t
demands for architects, designers, and out
and the placement of Federal liaison offices
propriate places to work with them. In othd
the link is with cities directly, and the Federal
want to encourage metropolitan government

velop, as another part of the chains.
(Continued on
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Wherever you are, your Man from Masland is not far away.
W Our Territory Manager, in your area, knows

his job. He knows how to work effectively with
architects, designers, retailers. See him first.

B Backing him up, on the more unusual jobs—

our Regional Contract Specialist. Trained to the teeth.
He knows contract carpeting inside and out.

This is why he's there.

B Behind these men are our Design, Planning, and
Manufacturing technicians, at the mill. Whether

it's a simple stock contract order or a highly complex
job, they've got the know-how to meet your exact
specifications. If you need help, write our

National Contract Manager, 295 Fifth Avenue,

New York, N.Y. 10016.

1966 « OUR 100TH ANNIVERSARY

The CHagic o CMastand Carpes.

C. H. MASLAND & SONS « Carlisle, Pa.




NOW
A Contract Carpet
You Can Use

Anywhere,

Including Auto Showrooms,
Schools, Colleges, Theaters, Hos-
pitals, Nursing Homes, Museums,
Restaurants, Kitchens, Hotels, Mo-
tels, Clubs, Billiard Halls, Bowling

Alleys, Churches, Temples, Banks,
Department Stores, Drug Stores,
Apartment Houses, Chain Stores,
Specialty Shops and literally any
place including Wall Covering.

NEW
VICTORY LANE
Contract Carpet

%
By 2

MILLS. INC.

DALTON, GEORGIA

VICTORY LANE is made on a close gauge machine
out of especially engineered DuPont fibers—the first
time in carpet history that a quality is available in
its weight and construction at such a low price.
Designed for use literally for any use, VICTORY
LANE is available in a variety of solid colors as
well as harmonious tones of blended colors.

For further details contact Loomtex’ Contract De-
partment today.

Tested and approved as a DuPont 501 program.
PI I

MILLS, INC.
DALTON, GEORGIA

Sales offices/ showrooms in New York, Los Angeles
and Dallas

Circle No. 320 on product information card
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OUR WASHINGTON REPOR

CONTINUED FROM |

What will be happening is perhaps best illustrd
by the plans for the latest U.S. department of H
ing & Urban Development. As the Housing & H
Finance Agency, it had six regional offices, raf
minuscule in size and power, and with little sens¢
coordination among Federal agencies and progr:
Now HUD plans to increase mightily the imports
of those regional offices, coordinating its many
grams through them, rather than depending so m
on Washington.

Along with this, HUD hopes to put Federal ¢
dinators into expanded renewal-type projects, w
it has termed Demonstration Cities— a consolids
of Federal efforts to rehabilitate cities which it h
will be adopted universally—and it is also tal
of establishing “Metro desks” in every metro
to help the city work with the many urban prog:
the U.S. has, and the more programs it will get. B
deluded by the term “desk,” the term is collecti

With the scope of Federal programs increas
not only will the Federal establishments in the c
grow, the cities, offices must also expand, and t

again new demands for your products will flou

All this makes for a future that pales the pr
restrictions the President is putting on the cons
tion budget.

But in addition to this growth, which is relat
easy to project, with the main argument being
as to what section of the country will get the
pie first, another dispute is going on, almost a
infancy stages within the Federal government. It
percussions may affect you in ways and volumes
today can not be conceived. This one is, to put i
simply, the Foderul\nffi('c-\'ersion of central city
sus suburb. On one ‘level, it is Washington versu
hinterland. On another, it is the question of wha
to New Towns? As Washington decides some of f
questions, so can large private industries decide
the face of America—and the map of your mark
be changed. Men in charge of planning the Fe
government’s structural future are asking: dc
new facility have to go downtown (downtown W
ington, or downtown elsewhere), or can it go o

fringes?

Sometimes moves away can be successful—
the case of research installations, such as th
tional Bureau of Standards now located in Was
ton exurbia, or the Naval Ordnance Laboratory, o
the first to trek to the suburbs. But sometimes it i
than a full smash, as in the case of the Atomi
ergy Commission’s removal in the Eisenhowe
to the same general region that NBS has just
to. This question is not resolved. But planner
aware of the pressures that bureaucrats develo
keeping their offices downtown, they know of the
for good communications, and against this th
to balance the shortage of sites, the cost of
portation and burden on city services, of still a
facility in a city center.

Moved away from Washington, a facility ma
ceed—Ilike the social security operation in Balt
—or frazzle, as civil defense did, not without

(Continued on pa
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Styled for modern times

re, at last, is an astounding clock as modern as the
ce age, that needs no adjustment to compensate
28, 29, 30 or 31 day months (including leap year!).
t set it and forget it!

he digital time read-out is in the same precise
guage used in the count down, the computer
ter, the clearing house.

o clock hands tointerpolate.. . direct reading num-
s indicate the time (day and date in some models).

Available in 7 models with combinations of hours,
minutes, seconds, days and dates, these Standard-
Solari clocks blend into any architectural decor, give
instant, accurate time at a glance. Ideal for offices,
banks, terminals, military installations, sports arenas
and other indoor and outdoor time display.

Standard Electric Time Co., 89 Logan Street, Spring-
field, Massachusetts 01101.

................................................

STANDARD ELECTRIC TIME CO.
80 LOGAN STREET « SPRINGFIELD, MASS., 01101

Please send me Form 260 describing the complete Standard-Solari
clock line.

¢
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What is the highlight
of your contract
installation?

Jova/Daniels/Busby Architects

Beautifully custom designed lighting fixtures by
Trimble House/Atlanta, specialists in quality

workmanship and excellent customer service.

For contract folder, write to:

TRIMBLE HOUSE

P. 0. BOX 12054 | ATLANTA, GEORGIA 30305

Circle No. 197 on product information card
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OUR WASHINGTON REPOR

CONTINUED FROM P.

reasons, in Battle Creek. This continues to be e
amined, abetted by legislators’ understandable a
often obvious exercise of muscle to bring a pa
ticularly valuable facility—such as a huge ato
smasher with a multimillion yearly beneficence
the area—to their district.

A new factor complicating this is a larger e
vironmental issue. The Federal government is pr
posing a program of aid to New Communities. O
ponents of such an insurance program question he
such cities can succeed—what will be their econo
base? How do you guarantee that enough emplo
ment will be secured to make the new town a tru
viable operation able to make its way?

Planners here consider significant that a numb
of privately planned New Towns have started wi
a premise or wish of some governmental establis
ment. These could be a new university campu
Columbia, Md., one of the most touted of the cla
hoped to get the U.S. Patent Office. But the ple
ners ask questions beyond employment alone; th
question housing. What handle could the U.S. u
to see to it that a New Town would have housi
for every class? So far, planners disquieted by t
fact that the lowest limit for structures is beyo
the reach of much of the populace that could
would work in a city. The easiest answer they s
is the control that a Federal installation itself co
give the U.S., in assuring terms of both employm
and housing. So, they consider as they try to proj
U.S. governmental needs over future years, what
cilities might go into New Towns, rather than i
center cities or Washington, and at what terms.

With a large Federal facility, and its sizable p:
voll with relatively permanent tenure, a New Ci
might be on the high road to success, much as t
sign-up of one large department store can start t
making of a shopping center. Such facilities se
to attract private ventures; large corporations mi
be willing to follow the venture of the governme
with the consequence that your markets can c¢
ceivably be in for a reshuffling that can only
compared with, even if it does not match, the sub
ban growth and realignment you've encountered
the postwar years.

Diversity in demands

Perennially fickle might be the term for
Federal needs—the government is always shoppi
around, ready to go with the lowest bidder it c
siders qualified. Widespread and varied are its
quests—one consistency you can depend on. Here
a sampling of recent invitations to bid:

Post Office Department, Washington—plastic la
inated wood lobby desks, 725 each.

Defense General Supply Center, Richmond, Va
Nonslip lightweight desk covering, 60,000 each. St
clothing lockers, 400 each. Dining tables, 990 ea
Plastic laminated worktables, 100 each. Folding c
vas cots, 66,000 each. Vinyl resin tile, 12,276 carto
Floor mats, 4,668 each. Folding-leg tables, 600 ea
Glass mirrors, 6,000 each. (C)



efnanding,
reative architects
re our kind of people!

ake your pick from over 50 Georgia-Pacific Architectural Panels!
Ve have most of the
natches. But . . .
bomething . The par y
our specifi s. Anc y'll be finished w
sanding process. Result: G-P can give you exactly whe

. Re you need for paneling,
ounter fronts, cabinets, built-ins and partitions.

. GEORGIA-PACIFIC / THE GROWTH COMPANY

ARCHITECTURAL WALNUT




New ideas in decorative paneling

from Georgia-Pacific!

All in factory finished plywood panels!

STYLE
““MASCULINE" G-P STYLE IV PANELING
This paneling was specially developed to appeal to men.
are 4 inches apart—this makes the paneling look like a series of 4 inch
planks, installed individually. This custom look, coupled with the rich
rugged warmth of Black Walnut or Qak . ., .
offices, dens, and home libraries.
9’ and 10’ plywood panels.)

¥

The grooves

is perfect for executive
(Acryglas finish, standard 4’ x 8

HEIRLOOM CHERRY INLAID WITH WALNUT
EIGHT ELEGANT INLAID PANELS!

G-P Inlaid Paneling has the custom look of hand-craftsmanship .
right down to the Acryglas finish, Selection: Pecan, with Walnut In-
lays, Walnut with Pecan Inlays, EIm with Walnut, Distressed Heirloom
Cherry with Walnut, Fawn Amazon with Maple, Golden Amazon with
Maple, Continental Elm, and Copper Inlaid Vintage Fir. (Standard
4’ x 8’, 9’ and 10’ plywood panels,)

D Send me the new G-P Paneling Catalog.

|
|
|
|

NAME

FIRM e e PHONE -
ADDRESS ek
cITY T STATE ZIP CODE
Mail to: GEORGIA-PACIFIC CORPORATION, Architect Service Dept.
Commonwealth Building, Portland, Oregon 97204

D CREST GOLDEN ELM
G-P GOLD CREST DECORATOR PANELS!

The Gold Crest design features a one-half inch vertical channel every
16 inches, You decorate the channels with colored tape, metal strips,
fabric or tile to compliment the decor, Qur exclusive Acryglas® finish
looks like hand-rubbed oil finish, yet it's so tough you can't even faze
it with fingernail polish remover, Choice of five beautiful hardwoods:
Rosewood, American Walnut, Distressed Heirloom Cherry, Golden

GOL

Elm and Pecan. (Standard 4’ x 8’, 9’ and 10’ plywood panels.)

CHATEAU FLAME GUM
G-P CHATEAU PANELING!

Choose from 17 beautiful Chateau Hardwood Panelings . . . all with
G-P's incomparable Acryglas® finish, Chateau has extra wide vertical
grooves. This gives the wall a deeper, more solid look., Selling prices
begin at $13.44 for a 4’ x 8’ panel. Compare the hardwoods| Compare
the pricel No other random plank premium paneling compares.

ARCHITECTURAL PANELING!

(See reverse side of this page for more information)

Wide selection of veneer matches!

Many striking effects can be obtained through veneer matching with
G-P Architectural Paneling, Choose from: book, slip, diamond, r
verse diamond, checkerboard, four-way butt and center, V"', random,
herringbone, box, and reverse box. Each pattern has a different look
in every wood.

Fire Retardant Panels!

Now available—Hardwood panels with pressure impregnated core. Or
use standard G-P Hardwood panels mounted on G-P Bestwall Firestop
Gypsum to give you a handsome, premium quality low maintenance
wall that will earn you the best fire resistance rating. (Firestop is a
Gypsum wallboard that's reinforced with incombustible glass fibers
and unexpanded vermiculite,)

@ GEORGIA-PACIFIC

THE GROWTH COMPANY




DNTRACT BUSINESS: NOTES & COMMENTS

PLANNING THE 1967 CONTRACT SHOW: The in-
dustry advisory committee of CONTRACT '67, the
national contract show and convention scheduled
for next April, met late last month to discuss pro-
motion of the new show, as well as such special
programs as panels, seminars, and special exhibits.
Reading from left to right: Sidney Schwartz, Trend
Mills; Geoffrey Walsh, head of the committee, of
Molla, Inc; Oliver Wyman, Commercial Carpet
Corp., Ben Hellman, publisher of CONTRACT Mag-
azine; Murray Smith, Wilson-Art Plastics, div. of
Rexall Industries; Jerome Brown, National Exposi-

tions Co., which will manage the show, and Man-
ning Field, Jack Lenor Larsen Inc. Other members
of the committee who were not able to be pres-
ent include: Wesley E. Sims, Mehasco, Inc.; Chil-
ton Brown, Directional Contract Furniture; Frank
Huggins, Win Anderson Fabrics; Alan Kridel, Jack-
son China, and Herbert Levine, Quartite Creative
Corp. The show, which will be held under the joint
auspices of CONTRACT Magazine and National
Expositions Co., will take place Aprii 25, 26, 27 at
the New York Coliseum. (For details, see Calendar
on page 27.)

sley-Spear motel census

first annual Census of the Motor
] Industry in the U.S., just re-
d by Helmsley-Spear Inc., reveals
as of December 1, 1965 there were

motor hotels with 476,932 units.
average size for the country as a
le is 99 units. (See chart below.)
e realty firm undertook the census
use of the lack of statistical infor-
ion on the motel industry. Since
motor hotel as we know it today
developed after the late forties,
t of the data had included informa-

tels, and semi-residential facilities. For
the census, Helmsley-Spear defined a
motor hotel as a property with tran-
sient lodging facilities, built or com-
pletely modernized since World War
II, open year-round, and containing
at least 50 guest rooms. Alaska and
Hawaii have been excluded from the
study.

Interesting trends turned up by the
survey are the geographical shift-of the
motor hotel from the west, where it
originally developed, to the ecastern
part of the country. Today the greater

on tourist courts, hotels, small mo- number of motor hotels are in the
MOTOR HOTELS IN THE UNITED STATES
REGIONAL DISTRIBUTION
DECEMBER 1, 1965
Average No.
Number Percent of Number of Percent of of units Per
Region of Units U.S. Total Motor Hotels U.S. Total  Motor Hotel
utheastern 120,368 25.2% 1,249 26.0% 96
iddle Atlantic 88,204 18.5% 843 17.6% 105
reat Lakes 72,332 15.2% 703 14.7% 103
estern 71,086 14.9% 727 15.1% 98
uthwestern 63,568 13.3% 639 13.3% 99
idwestern 32,191 6.8% an 6.5% 104
ew England 21,090 4.4% 231 4.8% 21
orth Central 8,093 1.7% 97 2.0% 83
Total U.S. 476,932 100.0% 4,800 100.0% 99

No. 243 on product intormauon card

East near big cities. The study also
points up the invasion of the city by
the motor hotel and consequent shake-
up of hotel strongholds, the shift
from postwar years when motor hotels
followed the roads, and the changes in
size, facilities and services. Factors con-
tributing to these trends include new
travel habits, jet transport, increased
leisure and vacation time. Another sig-
nificant: trend is the move toward af-
filiation and the disappearance of the
independent operator, which is expect-
ed to continue as large motor hotel
organizations build new facilities and
add rooms to existing ones.

You saw it first in CONTRACT
The Rohm & Haas Building, which oc-
cupied the feature spot of our April
issue, has been singled out by Admin-
istrative Management Magazine as the
first place winner of its “Office of the
Year” awards. The Philadelphia office
building was so honored for the “sin-
gular excellence of its new facility” by
the business publication. Administra-
tive Management found the Rohm &
Building, designed by

(Continued on page 22)

Haas space
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It's about time somebody did it.
Created a truly versatile contract group-

ing. One that can be used in any kind of
room. To make big rooms more lavish.p

...small rooms
look bigger.

So we created one. We call it LaUia

" AMERICAN oF MARTINSVILLE

See La Via in our showrooms in New York, Chicago, San Francisco, Dallas,
Atlanta and Martinsville. Or send 25¢ for brochure to Dept. C-6, American
of Martinsville, Martinsville, Virginia.
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King Compact Kitchen Centers

Turn Ordinary Rooms into
 “Efficiency”Apartments

OR AN EXTRA IJR HOTEL-MOTEL OR EXECUTIVE OR NURSING AND
ROOM INTO ROGMS INTO OFFICES INTG HOSPITAL PANTRIES
RENTAL HOUSEKEEPING REFRESHMENT INTO KITCHEN
INCOME UNITS CENTERS FACILITIES

The world’s most convenient, compact
appliances—with all of the most wanted
features. All sizes from 30" to 72"

in width . . . available with overhead
cabinets . . . in the newest decorator
colors—and all at budget prices.

NEW! THE KING

REFRES/‘MDE

it's asink . ..it's arange
.it'sa rafrlgerator

A complete refreshment center
.. housed in a beautiful

cabinet, decorator-designed in

the tradition of fine furniture!

Q0

series

it's asink . ..it's arange
.. it's arefrigerator

duces the world’s most
convenient, compact
kitchen center—with a
dozen exciting features!

| Schindler, a

obsolescence.”

| tract design firms in New York

ALL NEW KING |
l” ‘

To meet today's trends in |
interior design, King intro- | - -

— * Call ... write ... wire ... . for new catalog!
i m REFRIGERATOR CORP.
76-02 Woodhaven Boulevard

244 on product information card
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Glendale, N.Y. 11227 & 212 TW 7-2200 |

CONTRACT BUSINE

planning /design firm Saphier, Le
“superb embodime
administrative efficiency” and

mended the project as one

looked ahead 50 years. Said
judges: “The Rohm & Haas offices
be functioning when other so-c
modern offices will have passed

Wanted—designers, draftsmen

Draftsmen and designers are in
supply. That's the word from
of the larger space planning and
One such organization has alr
started a school for trainees, whq
being paid generous salaries while
attend classes conducted by senior
members. A large manufacturing
pany in upstate New York ,ha
out a call for furniture designe
create new cabinetry for them,
getting a very meager respons
cause the jobs demand that appli
relocate. In light of our April
Education issue, which pointed ou
the schools were not training pers
for the contract industry in suff
quantity or quality, this latest
comes as no surprise. The pers
crisis will undoubtedly deepen i
next year, rather than clear up
meanwhile the prospects for the
ified design school graduate ar
great.

New assignments

Leon Gordon Miller & Associate
been retained by Donmoore as in
design consultant for five new
rooms to be located in Los An
Dallas, Atlanta, Cleveland, and
cago. A comparable assignment
Capco Sales Corp. involves the
of four branch showrooms for
firm in Los Angeles, Chicago,
and New York. . . . Albert He
AID, has been selected by Royal
tem to redesign the expanded qu
of the firm's New York showr
. One of the largest proje
Parvin/Dohrmann Co. is the de
ment of its own complex in the
the Los Angeles Robertson
Center. The complex will incl
three-story facility to be occupi
Dohrmann and its affiliate com
and another ten-story office
available for lease to tenants i
interior design, furnishing, and r
professions. The buildings, t
200,000 square feet of space, w
linked by a landscaped plaza.

of

CONT



UNPRETENTIOUS PATTERNS
ESTINGHOUSE MICARTA

ns in 12 compatible colors created for architects and designers

DbL;ddﬁﬁﬁﬁ




86M30 86M34 86M38
Dgsty Yellow Gray Wedgewood
Micromesh Micromesh Micromesh
86M31 86M35 86M39
Mistletoe Green Beige Light Sky Bl
Micromesh Micromesh Micromesh
86M32 86M36 86M40
White String Horizon Blu
Micromesh Micromesh Micromesh
86M33 86M37 86Ma1
Gray Covert Gray Light Aqua
Micromesh Micromesh Micromesh
New Micarta
Micromesh
An unobtrusive pattern that
offers delicate color-relief
for office furniture, fixtures,
counters and other areas
subject to close viewing.
All 12 colors chosen for
new Micarta patterns work
wgll with each other and .‘:‘:.:—‘.'E'*:'—‘:?.':.
with the range of colors :EE—""—"‘"—E—'.:"..-—E-..\
found in the best lines of ,_E—-:E‘E-':u-:-:'-:;":o—-::-—.?_-,
furniture and fabrics. :—;"_:—;.’:—:_-‘_:—r._—"‘._.:—-:u:{
EN“UW"’MI—:
m;", S Bk Bt Wt ——

H

i
i
|
|
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86M15 86M19 86M23

Dusty Yellow Gray Wedgewood Blue
Geometrics Geometrics Geometrics
86M16 86M20 86M24
Mistletoe Green Beige Light Sky Blue
Geometrics Geometrics Geometrics
86M17 86M21 86M25

White String Horizon Blue
Geometrics Geometrics Geometrics
86M18 86M22 86M26

Gray Covert Gray Light Aqua
Geometrics Geometrics Geometrics

pattern combines
rms—the circle,
nd square—into a
balanced

ion.

1.7“‘1)(:[.'\ JC\OE.—
AOTAODAOUADDAD
QAODAQLAORADL
BODAQRAODAOD
UAOODADDAD

ROAOLAOH

O \I:’;AOwQ‘JDA
A :_‘L:
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86M00 86M04 86M08

Dusty Yellow Gray Wedgewood
Windows Windows Windows
86M01 86M05 86M09
Mistletoe Green Beige Light Sky Bl
Windows Windows Windows
86M02 86M06 86M10
White String Horizon Blu
Windows Windows Windows
86M03 86M07 86M11
Gray Covert Gray Light Aqua
Windows Windows Windows

New Micarta

Windows

A repeated rectangular

design that adds depth to

walls and other broad areas.

New Micarta patterns and

colors were created by

Eliot Noyes to give archi-

tects and designers versatile

and unpretentious patterns

for wall treatments and

furnishings.

All patterns are available

now. For information

contact the Architect’s

Service Representative

at the local branch of the

United States Plywood 1

Corporation. Or simply

write to Marketing |

Manager, Micarta Divi- i

sion, Westinghouse

Electric Corporation,

Hampton, South

Carolina 29924.

RN

You can be sure if it's Westinghouse




CALENDAR

=
beu“tlf“IIv This new Falcon design

combines the ruggedness

56 I of solid oak and the warmth of
T r“ggEd = a hand-rubbed finish to

b 19-25. Furnishings Market. American Furni- capture the charm that was

re Mart, Merchandise Mart, Chicago. Colonial America. The artfully turned column and sturdy,
- four-pronged base are specially crafted for commercial use
27-July rniture Market, N.Y. ‘niture i B ¥ '

p 27-July l" Fj“mm”f M.(ul\et X F“f e and will prove extremely durable. Available in oak, walnut

kchange, National Furniture Mart, National or your choice of special finishes, it will lend a touch of the

ome Furnishings Mart, Furniture Mart, One authentic to your decorating scheme. Send for your copy

wirk Avenue, New York City. of our commercial catalog containing dozens of new table

10-15. Los Angeles Home Furnishings Market. base and top ideas

hrniture Mart, Los Angeles.
11-15. Southern Furniture Market, High Point,
C.

FALCON PRODUCTS. INC.

-15. S p ‘urnishings Market. Dallas
11-15. Summer Furnishings Market. Dallas 2130 Schuetz Road, St. Louis, Missouri 63141

arket Center, Dallas, Tex.

18-22. Atlanta Furnishings Market. Merchan-
e Mart, Atlanta.

18-22. Western Home Furnishings Market. Mer-
andise Mart, San Francisco.

st 2-3. American Walnut Manufacturers’ Asso-
tion. Walnut Workshop, Southern Illinois Uni-
rsity, Carbondale, Ill.

st 5-6. Southern Furniture Manufacturers Asso-
tion. Robert E. Lee Hotel, Winston-Salem, N.C.
st 15-19. 20th Montreal Furniture Market and
hibition. Montreal, Canada.

st 29-September 1. American Hospital Associa-
n, Annual Convention. McCormick Place, Chi-
20.

mber 10-15. 35th Annual Conference, Ameri-
n Institute of Interior Designers. Fairmont
tel, San Francisco.

smber 17-21. NAFM International Furniture &
yodworking Supply Fair. Kentucky Fair & Ex-
sition Center, Louisville, Ky.

mber 18-22. Jamestown Furniture Market.
mestown Furniture Mart, Jamestown, N.Y.

ber 16-19. National Institute of Government
rchasing, 21st Annual Convention & Exhibit.
tel Commodore, New York City.

ber 21-28. Southern Furniture Markets. High
int, Lexington, Drexel, Thomasville, Lenoir,
ckory, N.C.

ber 29-November 5. Pan American Hotel & Res-
irant  Exposition. Convention Hall, Miami
ach, Fla.

mber 1-3. American Hotel & Motel Association
nvention. 55th Annual Convention. San Fran-
CO.

1967

1 25-27. CONTRACT ’'67—The National Contract
ow & Convention, sponsored by CONTRACT
gazine. New York Coliseum, New York City.
r details contact: Mr. Jerome Brown, National
positions Co., 14 W. 40 St.,, New York, N.Y.
18. 212/564-8714.

Circle No. 59 on product information card =3

1800 Series Colonial Base
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nks don't need carpeting.
positors do. More gracious

lcome. More trust. More of

secure feeling that comes with

pet of A.C.E.—Allied Chemical
ineered nylon. This continuous
ment nylon is the one fiber

cially engineered for commercial
ditions. Performance-tested

color fastness. Wear-tested to

e constant traffic in its stride.

ause it shuns spots and stains, daily
vuming keeps it brilliant.

intenance costs are lower! For free
klet, call (212) HA 2-7300,

. 444, or write: Allied Chemical
rporation, Fibers Division,

ed Chemical Tower, No. 1 Times
are, New York, N.Y. 10036.

E 1966
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CHRISTOPHER PAPPAS has been
appointed sales manager of the
contract department of the Co-
mark Plastics division of United
Merchants and Manufacturers,
Inc. Most recently associated
with Athol Manufacturing Co.,
and previously with L. E. Car-
penter Co., Mr. Pappas brings
to Comark extensive experience
in contract sales. The department supplies vinyl sur-
face covering for furniture and wallcoverings.

JOoSEPH CAssIDY, formerly contract sales manager for
Hardwick Carpets, has been promoted to assistant
to the sales manager, replacing Wo00DROW BEVAN
who has resigned. WILLIAM YOUNG has been made
contract sales manager.

EpwARD BoTwIN and JOSEPH DAIDONE have been
appointed to the position of project director for
interior design firm of Saphier, Lerner, Schindler,
Inc. Each will assume the supervision of several of
the firm’s current projects. JOSEPH IMBRIANI has
been appointed assistant to the SLS chief project
administrator, and will estimate all budgets.

DAvID L. DoUGLAS has been appointed national sales
manager by James Seeman Studios, Inc. Formerly
vice-president, sales, of Standard Coated Products,
Inc.,, Mr. Douglas is in charge of sales for the
firm’s two other divisions: Murals & Wallcoverings,
Inc. and Arts for Architecture, Inc.

Jupy COHEN has joined the sales staff of Scalamandre
Wallpapers, Inc. She will be located in the trade
showroom, 977 Third Avenue, New York City.

WiLLIAM F. PoLK, formerly vice president of Vicrtex
Sales Corp., has been appointed to organize and direct
the national operations of Stauffer Chemical Co.,
Passaic, N.J. Assisting in the creation and promotion
of new vinyl wallcovering and upholstery materials
is JOHN J. HEARSEY, JAY N. SCHWARZ, and WILLIAM
H. BOYNTON.

The Perkins & Will Partnership, architectural firm,
has named 12 new senior associates and 24 new
associates. Senior associates are: Chicago—HARRY
ANDERSON, WiLLIAM CUMMINGS, DONALD HALAMKA,
RoMAN KORWIN, HARRY LAMAN, ROBERT LARSON,
NORMAN MILLETT, THOMAS STURR, STANLEY TURSMAN,
RICHARD WHITE; White Plains—JOHN MACREERY;
Washington—MAURICE PERREAULT. New associates
are: Chicago—NEIL BAKER, JAMES CARON, STANLEY
GornoN, KrvyosHr KikucHI, KENNETH KLoss, PHILLIP
KupPrITZ, JAMES MAEDA, JOHN MIicHIELS, CHARLES
MORISON, HARRY PATTERSON, CARL SCHWEBEL, ROBERT
SULLAN, ROGER TINNEY, RaAYMOND WATSON; White
Plains—ARTHUR CLEMENTS, CHARLES HIGBIE. JOHN
JANIGA, FRANK LUCE, PETER SERPATI, GEORGE SHEAR,
JAMES VALERI; Washington—KARL FELLER, JOSEPH
REID, WALTER ROSS.

29
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Potite Stripe: One of many VINCO textured effects by Atlantic Coated Fabries Corp,

Suite Harmony

Executive-attuned wallcovering classics that make the atmosphere for Top
Men and Top Decisions. A symphony of patterns, textures, and tonal varia-
tions to suit any suite—orchestrated by Crown.

Shown: Petite Stripe, fastidious masculinity in an elegant, satiny, vinyl wall
fabric. Completely washable, easy to maintain, economical to install.

Crown wallcoverings—designer inspired, client oriented. Custom production
available to order. Tell us your needs.

CROWN

WALLCOVERING CORPORATION
D &D Building, 979 Third Avenue, New York, New York 10022, (212) 421-6550

Samples on request

Circle No. 247 on product information card




If you bought our carp@t N0V ' |
in 10 years you'd know what a buy you got.

There are carpets and there are carpets. closest gauge equipment. We do everything that's practical to
The inexpensive ones are worn to a frazzle in no time at all. cut down the cost without cutting down on the quality. And in the
And those that go on looking good year after year usually end you get a good Acrilan carpet at a good price. One that

costan arm and a leg. wears and wears and wears.

But Coronet found a way to give you a carpet for commercial ~ But, of course, you won't know that for years.
use that’s big on wear and small in cost.

Take our Acrilan® carpets, for example. First, we use For samples and quotations from the Coronet dealer nearest you,
the best yarns. Then we pack them in thick and tight withthe  kindly write: Commercial Division, Coronet Carpets, Dalton, Ga.

CORONET
CARPETS A

A DIVISION OF CORONET INDUSTRIES, INC, CHMSTRAND
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The lesson is simply this: you can't sell
and install carpeting for high-traffic
locations unless you know what you're
doing.

National Theatre Supply has been in the
contract carpet business since 1927.
We've installed many, many miles of
carpet for thousands of theatres, schools,
office buildings, stores, banks and other
places where carpet must look good
and act tough.

A few more facts. We offer you a greater
selection of patterns, colors, fibres and
weaves of contract carpet than you

BRANCHES COAST TO COAST =

HOME OFFICE

100 billion tramping, scuffing, scraping fee
have taught us a lesson about carpeting

Q@; National

411 SETTE

white and black, or with woodgrained walnut door and matchi

—

can find anywhere . . . including some
exclusive Alexander Smith carpet made
to our own specifications.

What's more, we have the equipment
and know-how to install carpeting over
big floor areas. And if you think this isn't
a tricky job, watch out.

National has branches throughout the
country. For more facts or an estimate,
call the National branch in your area
or write to:

THEATRE SUPPLY COMPANY
Subsidiary of General Precision Equipment Corporation @

DRIVE, PARAMUS, NEW JERSEY 07652 « PHONE (201) 265-2700

THE ACME HOST

- Patents Pending

Usually they're V.1.P. So naturally he serves them
from today's smartest refrigerator-bar.
Stores liquor and glasses. Powerful freezer provides
plenty of ice cubes . . . big storage space
holds the largest bottles. Handsomely styled in solid

body. W. 27”, H. 18", D. 17%". Treat your client to the
finest in office compacts — specify the ACME HOST.
Write for catalog.

32

ACME-NATIONAL REFRIGERATION CO., INC. Offices and Factory: 19-26 Hazen Street,
Astoria, N. Y. » Mailing Address: P.0O. Box 188, Astoria, N. Y. 11105
Circle No. 249 on product information card
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%bzﬁjf (ourpet Reads ou

bury knows your needs and knows what to do about

in commercial carpeting. Here you see “Tweed Lok,”
00% Creslan acrylic fiber. This fine carpet is right for
research library, the school library, executive offices, re-
tion areas, classrooms, and other heavy traffic installa
s. The subtle colorings of “Tweed Lok' readily

Roxbury Carpet Co.

Contract Division

295 Fifth Avenue, New York 10016

[] Send me my FREE swatch of Tweed Lok

[l Have your representative get in touch with me

H Name — .
plement traditional or contemporary settings. In any
htion Creslan gives that extra stamina needed to main- Title____ =
high appearance level with low maintenance. Most Firm Name_____
s sponge right off while vacuuming does the rest. What-
Address

your carpeting requirements, “Tweed Lok” can meet
in great style with an outstanding range of colors.

e

T T ————

e —

Blan acrylic fiber is a product of AMERICAN CYANAMID CO. N.Y ——
< CYANAMID > ( »
..A_,»)v

L L 2x€ L) [ Ny oaC R Yy

Circle No. 250 on product information card
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Showrooms: Chicago, New York, Pittsburgh, Los Angeles

Specify All-Steel.

Here is beauty you can see,
comfort you can feel and quality
you can rely on. See and compare.
Write for your copy of Design
Decision, presenting new ideas

in office planning. All-Steel

Equipment Inc., Aurora, lllinois.

All-Steel
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...says ED SOULIE, vice-president,
R.G.S. Contractors, San Francisco,
who sold and installed the carpet

© 6 We're extremely grateful that Stoneway’s primary and secondary backings
are both Jute. Because it made possible easy shaping, trim tailoring, secure
seaming and full tension angular power stretching. The double Jute backing
gave the carpet the stability and strength to take all the ‘pull’ we could exert
in every direction. This guaranteed beautiful, tight-as-a-drum fit on the floor
with no restretching required later.9 9

It will pay you to ask for, insist on Jute primary and
secondary backings in the tufted carpets for your next job.

(Published by the Jute Carpet Backing Council, Inc.)

oA
S vy [y

ropics Motel is the newest showplace in the booming Reno area. Its
ntic Polynesian decor, brilliantly executed and strongly abetted by R. G. S.
ractors’ creative efforts, has sparked nation-wide interior design interest.

h-‘—-_—.——
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Circle No. 252 on product information card
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That day in Atlanta...when the elevator operator stopped...and stare

He knew he'd pushed the wrong button as soon particular group. It is, however, characteristica

as the doors opened, but his passengers were re Risom: informal but elegant...bold but dignifi
warded for the mistake. Fittingly, in Coca-Cola- ...clean-cut silhouettes. .. tight seat cushions tl
land, it was a pause that refreshed, a moment well appear “loose”. .. walnut showwood finished na
spent glimpsing Risom’s Atlanta showroom. rally—without bleaches, stains, or pigments.

Of course, the reception area is no vantage point Now that Atlanta is the “home of the Brave
for viewing the entire Risom collection of furni make our showroom here your home base for all
ture and textiles; you really have to tour the terrain your contemporary furniture and textile needs.
to fully judge the quality and comprehensiveness of
this excellent furniture. For example, this “Series

60" sofa is only one of 30 seating pieces in but one

Jens Risc

Risom in Atlanta: 351 Peachtree Hills Avenue, N.E. Design
Inc.

444 Madison Avenue, New York e Also: Chicago, Dallas, Detroit, Los Angeles, Minneapolis, San Franci




parliament house

...Another Outstanding Project Of
Finger Contract Supply Company

i = : PARLIAMENT HOUSE . . . a unique achieve-
ment in decor and furnishings . . . arare
A mixture of contemporary and traditional
“ ki . . . a combination of the old and new in
'“"4"3’ modern harmony. We are proud of our
o : commission to custom design, deco-
rate and furnish Atlanta's new 8-story
motor-inn. Your project — whether a
hotel, motel, office building or apart-
A JiaUi ment complex — receives the same
t personalized attention of our versatile
staff. We also offer flexible, long term
financing to fill your particular require-

ments.

Us,

Decorators And Furnishers Of Houston's
Famous Domed Stadium

FINGER
CONTRACT SUPPLY COMPANY

3131 GULF FREEWAY / HOUSTON, TEXAS / CA 51371
DESIGNERS, WHOLESALERS, MANUFACTURERS AND DISTRIBUTORS

Circle No. 312 on product information card

. 158 on product information card
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New Textured Wormy Chestnut Marlite

’
RS -
P — - e

Textured Wormy Chestnut Marlite
new dimension to walls in any roor

Touch it.You can feel the text
Wash it. You cant harm its bea

It's the newest and most exciting paneling yo

offer your clients, to plan distinctive and luxurio
teriors. Marlite Wormy Chestnut reproduces the
tiful texture \a rmy Chestnut, with the
li f
ca / 3 an( | the texture in this u
wood ace. And when you specify N
Wormy Ch eate more beautiful int
mor . = nsult your building ma
ration, Dept. 625,Dover, Ohio.

= ®
Marlite
plastic-finished paneling

ANOTHER QUALITY PRODUCT OF MASONITE® RESEARCH

545 J

Circle No. 253 on product information card
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Now
be an

u‘..l

exterior

designer, too |
with

SUN & SHADE
OUTDOOR-INDOOR CARPET
by Orcco

-

VA

(oA
| I
o — e
P

Since When? Since Herculon*

Neither sun nor rain will dim the lively brilliance of Orcco Sun &
Shade outdoor-indoor carpet. It will not shrink, rot or mildew,
resists staining or spotting, and can be washed clean with a
hose. These are among the advantages gained through pile of
100% Herculon* — the most widely accepted and proven of
all polypropylene olefin fibers.

Imagine the beautiful exterior effects than can be created with
I - ial U this truly versatile carpet. Sun & Shade will add colorful luxury
ll“:lﬂ:)re m:"";';l - to areas where ordinary carpet is not practical — just about
il r:;':s°_' e gl v everyplace under the sun. It really opens up all outside to an
miniums * mobile homes - trailer interior designer.
parks « boats + docks * restaurants *Registered trademark of Hercules Powder Company,
« churches + schools - theaters « Wilmington, Delaware, for its olefin fiber.
airplanes * supermarkets « banks «
offices = shops « exhibit halls « dis- rceo
plays « lobbies « balconies « locker o — SUN & SHADE DIVISION
rooms « patios « terraces « entrances INDUSTRIES, INC. 4903 Everett Avenue,
* walkways « swimming pools - ele- Los Angeles, California 90058

vators = reception rooms + hallways,
et(‘o 5 ecept s s A wholly owned subsidiary of

Also Manufacturers of Quality Carpet Cushion



Neither wind,
nor rain,nor sleet,
nor hail can affect
the great outdoo
carpet made with

Poly Bac.

(Just think how great Poly Bac s in indoor carpet

What made outdoor carpeting is minimized. So too, are restretching

possible? costs.
Man-made yarn that could Insects and bacteria (another

withstand the hazards of nature. indoor-outdoor problem), are no
And a primary backing-Poly Bac, problem to Poly Bac.

that could do the same. As far as rot caused by mildew is
The very same Poly Bac now concerned, it never happens. Even in

being used in over 100 major (indoor) below grade installations.

carpet lines. And finally—Poly Bac, a poly- ®
And small wonder. Considering propylene material, does not contain

the advantages it offers. oils or lignins. Thereby eliminating the
For example. Poly Bac is imper-  danger of shampoo stains (browning).

vious to humidity. (It’s as much All in all, Poly Bac adds up to a

a problem indoors as it is pretty substantial product. One that

outdoors.) really proved itself on the inside, Patchogue Plymouth
Result:carpet shrink and buckle before we let it out. 295 Fifth Ave.,New York, New York

Circle No. 310 on product information card
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ck allen is smart as a whip!

Nine years ago, he took over his dad's business fourteen hours a day, but it only feels like eight.
and began to modernize the facilities that Wonder what his profit margin will be this year?
had been established for over half a century Showrooms: New York—Storch Tepper Associates, Inc.,
Through his hard work and ingenuity, the 419 Park Avenue South; Washington—H & W
nt has already doubled production. Most of this Distributors, 212 South 3rd Avenue, Seattle 4.
ning was done as he sat in the lumpy old swivel Washington; Texas—Gulf Coast Office Out-
behind his desk. After a fourteen-hour day, fitters, 2208 McKinney, Houston, Texas.
It got pretty uncomfortable. Last week For literature and additional information, write:
he bought one of ours. Now Jack still works P. O. Box 1768, Sherman Road, High Point, N. C




Southwestern Hotels

CORPORATION

May 19, 1966

Norma Jane Samuels
Subscription Service
Contract

7- East 43 Streel

New York, N.Y. 10017

Dear Miss Samuels:

This responds to your letler of May 2, 1966, for which
I indeed thank you. You took a lot of time and trouble, and you
are to be complimented.

Naturdlly, in my capacily as President of this Company I pur-
chase hundreds of thousands of dollars worth of Sfurniture, fixtures
and equipment every few years. Right now we are spending
nearly $300, 000 on new furniture.

The publishers of Contract are indeed to be complimented for
making available to the industry a publication of such magnitude,
put together with all of the know-how that has gone into this

one. Frankly, I personally think that it is by and large the finesl
on the market - second to none!

Please bill me for the 3 year renewal and your check will be senl
forthwith, and above all please see that I don't miss any issues.

Sincdre thanks,

oY¥an May, Pres. DM /M

110) UNION AVENUE /] BAKERSFIELD, CALIFORNIA [/ BDOS-327-467]

Thank you, Mr. May. We certainly will make sure that
you don’t miss any future issues of CONTRACT. And if
you need any help in locating sources for that $300,000

worth of furniture, please don’t hesitate to contact us.

42




great new sheer collection by Hathaway

See for yourself. The most spectacular view of beautiful sheers
that you're likely to notice any place in town. It's Hathaway’s
Sheer Collection—timed for what promises to be the biggest
sheer season yet—promotable all through the house, all
e year through. See exclusive prints and solids in varied
constructions for bedspreads, curtains, draperies. Then see
ow substantially you profit once you let these versatile
Hathaway Sheers go to work for you. The complete line &
pf Hathaway Sheers is on view at 261 Fifth Avenue, in New York, '

Phone OR 9-8626 or at a Hathaway distributor near you. IMTHA AYF,XBRICS

BERKSHIRE/HATHAWAY INC.,HOME FABRICS DIVISION

HATHAWAY FABRICS AND BOURNE LININGS [J NEW YORK/CHICAGO/LOS ANGELES/NEW BEDFORD, MASS.
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Make themselves at home in a bedroom. In beautiful
(and beautifully profitable) draperies and bedspreads,
sheer enough to welcome daylight. Ready to make up
into the fastest-selling ensembles that you
will ever see in print, for every room in the house.
The complete line of Hathaway Sheers is now on view
at 261 Fifth Avenue in New York. Phone OR 9-8626

or at a Hathaway distributor near you.
HATHAWAY swic

BERKSHIRE/HATHAWAY INC., HOME FABRICS DIVISIO

HATHAWAY FABRICS AND BOURNE LININGS [0 NEW YORK/CHICAGO/LOS ANGELES/NEW BEDFORD, MAS




active area required protection plus. That's why Mulvihill
Interiors installed this specially created Hardwick Carpet.

The place — Kankakee, lIllinois. The scene — Kankakee Country
Club's most heavily trafficked room. Tough testing grounds for
Hardwick’s luxurious leopard pattern all wool carpet.

To weather stormy soil deposits and daily footstep action — this

Hardwick thrives on tough contract challenges. We like to show

- P .
@l e N = %ﬁg‘% off our easy care and strength. And at the same time prove
l contract carpeting can be elegant and unusual, too.
a Iazy eopard oa When you deal with Hardwick — the compact carpet mill — you

get so much more. More selection . . . more service and personal

L]
fOr an actlve area@ attention . . . more flexibility. And at a better edge on price, too.

PURE WOOL PiLE
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Send $1.00 for Hardwick’s new “Carpet Selector” . . . HARDWICK & MAGEE CO.
In Hardwick’s ““Selector” are ACTUAL CARPET SWATCHES Yl Lehigh Ave. at 7th St., Phila., Pa. 19133
showing today's newest and most popular contract / Gentlemen: Please send me your new “Carpet Selector"”
qualities to help you demonstrate carpeting IS5 . . . the contract carpet guide prepared as a Hardwick
dramatically, professionally and effectively. professional service. Find $1.00 enclosed.
Name
RDWICK & MAGEE CO. ' ,  Fiem Name
igh Avenue at 7th Street, Philadelphia, Pa. 19133 ey Address
ago « Dallas « Detroit « New York » San Francisco * Los Angeles I City Zone State C

Circle No. 258 on product information card
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TALK

OF THE TOWN...

The word is getting
around. Fast. The word
is La France. It stands for
a lot: beauty in fabrics,
long-lasting too! Deliv-
ery in hours, not weeks.
While many contract
fabric buyers go from
jobber to jobber, others
go direct to a mill . . .
like La France! Always
think La France!

g LA FRANCE

FABRICS
145E.32nd St., New York 10016
Chicago:
American Furniture Mart

Los Angeles:
Los Angeles Furniture Mart

Sales Service Centers in 23
Principal Cities

ANDNOW,ANUPTOWNSHOWROOM,TOO!/AT969 THIRDAVENUE,NEWYO

Cirele No. 259 on product information card
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or lasting grandeur, nothing beats wool.
Except Acrilan:

henaclientasks youtoroll out the red
et, think about Acrilan® acrylic fiber.
rilan acrylic fiber gives the luxury
‘¢ looking for. The rich color. The ele-
textures. In fact, it gives you every-
" you ever got from wool, and more
les.

icbuilt-in resilience of thefibermeans
1plushy pile stays plushy. The anhy-

and, N.Y., N.Y. 10001, a Division of Monsanto

drous quality of the fiber means that stains
are easier to get out. In other words, the
elegance of the carpet lasts. And isn't that
what you're after? Only the finest carpet
mills offer carpets made with Acrilan.

If you have special requirements in
colors, patterns, textures, contact them. Or
us. Contract Carpet Merchandising,
Chemstrand, 350 Fifth Ave., N.Y. 10001.

These are among the mills now licensed
by Chemstrand: Barwick, Bigelow, Cabin
Crafts, Callaway, Coronet, Crestline,
Downs, Forrest, Gulistan, Hardwick and
Magee, Hightstown, James Lees, Loom-
weve, Magee, Masland, Monarch, Philadel-

phia Carpet, Roxbury, Wunda
Weve. In Canada: Barrymore
Carpets, Harding Carpets.

scrylic liber by

CHEMSIRAND
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Desiened jfor ea ipplication with 2 i rts for 10-21 screws 1«
permanently secure it. Made to fut pop r tubine sizes—Roun
tube—u3f4’, f.f/f 6", 1"—Square 1 1 | .’”fe":' ( | |
{vailable from stock...In our Charcoal color““Dawn Grey" (i
with everything) or in the color of your choice with mintmum quan
- =1 PLASTIGLIDE
7 Stanford St. / Santa Moniea, Calif. 9

Plastiglide Manufacturing Corporation * 17

Fyeecutive Offices:

Circle No. 261 on product information card
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Leadership — confidence — endurance are all factors working for yvou in
Woodard wrought iron furniture. Extensive pretesting and vears of experience give
assurance the Woodard leadership and warranties mean something:.

One hundred years of furniture designing and manufacturing, so you know that the Woodard classies,

— like the Orleans group shown above will be around, always in demand, always new.

S —

\/\/b Q C_ aJ T C_
Write for our new catalogue. 305 EAST 63 STREET, NEW YORK 628 MERCHANDISE MART, CHICAGO

LEE L. WOODARD SONS, INC. OWO0OSSO, MICHIGAN 320 DECORATIVE CENTER, DALLAS 8924 BEVERLY BOULEVARD, LOS ANGELES

553 PACIFIC AVENUE, SAN FRANCISCO




BRILLIANT STYLING euus Lone Wear- Easy C

“POM POM CLASSIC"—all nylon pile carpet by Patcraft

an outstanding contribution to the contract field.

is

yarns.

Available i

for full information.

04000090&“&

Decorators will love it!

Brilliantly styled in a cut and loop dense, thick pile—the three
shades of color are created by the use of differential dyed

The exciting pom pom and stripe pattern is ideal

for commef'cial installations of every kind. “501™ Dupont Certified.

n Autumn Golds, Lime Lights, Green Tones,

Cherry Reds, Tri-Blue and Blue (i:u ns. Write today

PATCRAFT MILLS, INC., DALTON, GEORGIA

Circle No. 262 on product information card
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AULTLESS,
)F COURSE

Tilting glides,
nail-on glides, plastic-
based glides, stainless-

steel glides, etc.. .. Fault/ess

manufactures just about every

size, shape, and variety imaginable

beaut
mark J

of fine
lzgj/;{zi'ng

. .. glides to fit all types of furniture

and appliance legs, provide easy move-

ment across floor surfaces.

FAULTLESS
CASTER CO.

A division of ) Bliss & Laughlin Industries

= Evansville, Indiana 47717
Faultless
&

> e The variety of superb functional and decorative
lighting fixtures we can custom-style to your specific
needs or individual designs is limitless! Above is a
striking example of Champion’s flair for originality!

Champion Manufacturing Co., Inc.

h offices in principal cities of the U.S. and Canada. 450 WCSt 28th St-; Hialeah, Flomda

Circle No. 263 on product information card Circle No. 32 on product information card
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How to make
a client
feel extra
good about
your work.

Put the luxury of B.F.Goodrich sponge rubber under his carpet.

It’s real luxury, too. Because the completely uni- every client demand and price range. Several are
form cell structure of BFG's high-grade rubber shown below. For information about the others
ingredients give a unique plus in absorbing inthelineand samples, write, using your company
shock and resisting compression. All BFG letterhead, to: The B.F.Goodrich Company,
cushion is guaranteed without time limit and it Consumer Products Marketing Division, 277
all has the exclusive Duraseal® finish that locks Park Avenue, New York, N.Y. 10017. Or phone
out dirt. You'll find a BFG cushion to meet us. Our number in New York is 212—922-5100.

) > L% 3 .
B, » R i s B

Springlawn. Medium-priced Double Cushion Plateau*. Heiress. BFG cushion lowest
BFG cushion with a non- Firmness of flat with luxury ble. Net facing for superior in price, not thickness. Net
woven fiber-backing. of ripple. BFG exclusive. strength, easy installation. facing, easy installation.

|\ BEGoodrich

Consumer Products Marketing Division

*Patent applied for,

Circle No. 240 on product information card




A truly impressive executive suite.
Fine walnut and cherry wood hand-
@ crafted in the traditional Italian
motif. Croydon's premier product,
this suite represents unstinted in-
vestment of time and skill, from ini-
tial design to final hand buffing.

//d//]// ))M////y//l/

e is all the dignity of fine wood
superb craftsmanshipinagrace-
transitional design. Richelieu's
d is one of sophisticated under-
ement—simplicity without aus-
, thanks to warm walnut tones,
book-matched veneers, thought-
etalls and elcgant proportions.

lchelte e, 6/(;/ 07

This is completely unique furniture
—a blend of contemporary design
with traditional standards of crafts-
manship. The top and sides are fine
walnut veneers hand-buffed to a
rich lustre. And under the wood—
solid steel drawers, pedestal cases,
framework. The only steel that shows
is the striking chrome-plated pedes-
tal; everywhere else the luxury that
nothing but real wood can impart.

;.,//K/'///z//éj, /}Z&(y 2%
\// lites a /(f//y lee

lo 1 ///(7 cxcellence

lo /////////’{//

Publius Syrus, Maxim 780

Croydon desks and coordinated cab-
= inet pieces are illustrated in a bro-
— Chure that is available upon request.

One Park Avenue, New York, New York 10016

Circle No. 163 on preduct in“crmaticn card
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the easy way:

Put Fiberglas

Pearl Street Associates, architects
and engineers of the new State
Street Bank Building in Boston,
spent considerable time
investigating window treatments
for this building. As Mr. F. A
Stahl explained: “A Building
Standard drapery installation was
thought to be the best solution,
not only because the window
treatment would be uniform from
the exterior, but it would be a
good renting point for prospective
tenants as well. Attractive
appearance is only one reason
Fiberglas Beta was specified .
easy and low cost maintenance and

Fiberglas Beta fabric designed, fabricated and installed by Rosco Products, Inc., Boston, Mass.

Beta draperies in every windo

flexibility in installation are

just as important.”

This happens every day. Modern
architects, like Pearl Street
Associates, want a fabric that’s
both beautiful and practical. This
is Fiberglas Beta. They want a
fabric that’s extra-sturdy and
L'L‘Un()miC:lL too. This 1s

Fiberglas Beta.

Sturdy: Fiberglas is flame-resistant,

unaffected by humidity, resistant
to sun. Won't stretch or shrink.
Economical: Fiberglas is washed,
not dry cleaned, never needs
pressing, or alterations due to
change in size. Fiberglas also helps

® How to rent the 33 floors
of the State Street Bank Building

reduce heating and air-conditi
costs because it insulates—
year round.

No matter what size building
have, Fiberglas Beta drapery
fabrics make renting it easier.
more information and Fibergla
fabric resources write:
Owens-Corning Fiberglas Cory
Decorative and Home Furnisl
Div., 717 Fifth Ave., N.Y.C.

OWENS-CORNING

FIBERGLA

*Fiberglas and Beta are Owens-Corning's trac
Owens-Corning Fiberglas makes the Beta y
the fabrics.

Circle No. 264 on product information card
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ding

d desi t
Bn make a dull room come alive . . . make a good job out-
[he

]
the des

i

t

an

are IS never any substitute for aood desian g ‘
sSaner or his e R T We're at our drawing boards now ‘waiting to go to work for
s an office, hotel, or restaurant,

you the greatest array of finely styled

e've put ssembled. If you're a design enthusiast,

t pace Their unique talents have produced hundreds of outstanding

1s vital. It creates the mood. .. sets the pace.
pieces that have since become standards in the contract field.

von't let you do

if you're a design
enthusiast

IWilligmd

INDUSTRIES, INC.
Merchandise Mart, Chicago, lllinois 60654
Manufacturina facilities from coast-to-coast « Morristown, Tenn. « Chicago, Ill. « Wichita, Kans. » Los Angeles, Calif.




This 1s our newest line for contract

It has four legs, three legs, two legs, no legs, drawers, doors, tv, sink. It's of glass, brass, chrome, wood, laminate, cane, 3
leather, foam rubber, you-name-it. In fact, you design it—that's the way we make it. Custom fashion for contract exclusively. |
want to see your newest line for contract, pick up your pencil and start thinking of your next contract job—from banquettes to
rooms to built-ins. Then contact Edward H. Ulrich, Contract Manager, Grosfeld House in New York City.

Keller Furniture Manufacturing Corporation, Oneida, New York, wholly owned subsidiary of CRO S F ELD HOL

315 East 62nd Street, New Yor

Circle No. 265 on product information card
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the most important thing

INTERNATIONAL

HOTEL DIVISION

Photographed in the Monte Carlo Supper Club
at Desert Inn in Las Vegas, Nevada.

Jac Lessman, A.l.D., selected
the distinguished GRECIAN pattern,

next to food
on any table is

SILVER

THE INTERNATIONAL SILVER COMPANY wuerien, conn.

Makare of the most complete line of silverplate and stainless steel, flatware and holloware. See Your Certified International Silver Dealer.
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- BELGIAN LINEN

Six Wags Versatile Al Woasys Gashion®
By look, touch and long-wear linens have meant quality for centuries. ) Y
For clients who demand and appreciate style, GENE MCDONALD
designs and custom prints on the fine Belgian linens you specify.
“Audarma”. Circles print, back wall. “Smithdown”. Splash stripes, right wall.

TII DL/ LAAL LML s 4 mamem —— s — —




DESIGN
COMPATABILITY

with current

ETRERNEEL architecture,
and quality

that complements
rather than detracts,

sets Cramer chairs

. When you outfit
from the bare walls,
and uniformity

is not only desirable
but mandatory,

the uniformly high
quality

of Cramer furnishings
makes your job
easier.

And satisfactory.

For Cramer

matches the chairs

to desks, credenzas,
tables, machine stands,
modular units

and step stands.
Together

they are

an inspiration.

May we tell

you why?

The quality line— Seating, Desks, Files, Safely
Ladders, Stands—for office, industry, institutions.

CRAMER

CRAMER INDUSTRIES INC. « KANSAS CITY, KANSAS

Circle No. 40 on product information card

No. 267 on product information card
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Pigtail philosophy pitched to a pith helmet. This friendly discussion is spiced \ paul kaiser
by Holland Daisy’s saucy talk with nubby overtones by a chap who's Injah bound N associates. inc
y .

The conclusion to be drawn is that good fabric design is worthy of debate in
WHOLESALERS » CONVERTERS « HAND PRINTERS AN

Paul Kaiser showrooms across the country. We would agree, wooden shoe? IMPORTERS OF DECORATIVE AND CONTRACT TEXTILE

INTERNATIONAL SALES OFFICE AND SHOWROOM, 4100 N. MIAMI AVENUE, MIAMI, FLORIDA, AREA CODE 305/754-8667
Showrooms: Dan Barr Inc., 1271 Spring St. N.W., Atlanta, Georgia « Decorators Showroom Ltd., 3934 Broadway, Kansas City, Missouri « Decorators Showroom, 10420
McNichols, Detroit, Michigan « Whitecraft of Puerto Rico Inc., Ponce de Leon 1907 stop 26%, Santurce, Puerto Rico « George & Frances Davison Inc., 420 Boylston S
Boston, Massachusetts  Steve Sellinger, 3713 Strandhill Rd., Shaker Heights, Ohio « Ed. Pellissier Jr., 4834 Charlene Dr,, New Orleans, Louisiana » Adornments Inc., 2
W. Kinzie, Chicago, Illinois » Albert Larsen, 369% No. Robertson Blvd., Los Angeles, California 90048 « Mortimer M. Wolff, 406 N. Lancaster Avenue, Margate, New Jersq

Circle No. 223 on product information card
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LIGHT @

Lighting devices that are totally original . . . classic Bubble Lamps . . .
all bear the unmistakable imprint of architect-designer George Nelson.
A variety of shapes and sizes, all cast a soft even light. A choice of
accessories turn the basic Bubble into adjustable ceiling fixtures, wall
pin-ups, floor and table lamps. Now offered as a ceiling hung fixture
with hangers and extra length cord for baseboard attachment. Write
for our catalog. Howard Miller Clock Company, Zeeland, Mich. 49464
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a revolutionary new dimension in dormitory furnitu

Moduflex puts you years ahead in style...years ahead in economical utilization
of space...years ahead in durability...years ahead in savings. Moduflex’s
combination of heavy gauge metal structures and thick wood grained plastics
combines the warmth of wood with the durability of metal...practically
designed for maximum living and study convenience and to withstand every
day stress and strain. Moduflex meets the same fire insurance regulations as all
metal. Moduflex represents one of the finest values in dormitory furniture on
the market. Write or call today for additional details on either movable

or built-in furniture and beds.

SOUTHERN # CROSS Industries, Inc.

since 1883

Subsidiary Plant
Contract Division Reliance Engineering & Manufacturing Co.
290 Hunter St., S. E. 101 New Laredo Highway
Atlanta, Georgia 30312 San Antonio, Texas 7821

phone 404/ 688-2154 phone 512/923-7731

Circle No. 178 on product information card
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Located in the heart of the Peachtree Center serves as contract headquarters for furniture,
complex is the ATLANTA MERCHANDISE floor coverings, bedding, linens, lighting, and
MART, a soon to be expanded facility that accessories.

will provide a two million square foot whole- y ;
salepshopping center for tﬂe Southeast. For further information contact Claude A.

Featured in the expansion will be a 150,000 Petty, Jr., Vice President and General Man-
square foot contract center to serve the most ager, Atlanta Merchandise Mart, Peachtree
dynamic marketing region in America today. Center, 240 Peachtree Street, N. W., Atlanta,
The existing one million square foot Mart now Georgia 30303.

Circle No. 268 on product information card
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tlanta and the New South

nd new symbols of Atlanta are

atically captured by photographer

ndre Georges. Through angled columns
lanta’s new Municipal Stadium, the

i dome of the State Capitol.

1966

LANDMARK SERIES #3

IN the phenomenal rebirth of the South, Atlanta is it-
self a phenomenon. Atlanta typifies the energy and
enterprise of the New South, a region that has made
the rest of the country recast its thinking and discard
some tenacious old shibboleths about the southeastern
area of the United States.

Not that Atlanta stands alone as a symbol of indus-
trial growth, marketing, and progressive social plan-
ning. Other cities in the region share this distinetion
—Birmingham, Memphis, Chattanooga, Jacksonville,
Charlotte, and Nashville have all made gigantic strides
in the postwar period. Atlanta, however, because of
its geographic situation at the very center of the




Atlanta and the New Sout

Southeast and because it is a natural transportation
and communications hub for the area, occupies a spe-
cial position. It is vitally and continuously related to
every part of the Southern trading community, which
includes Alabama, Florida, Georgia, Mississippi, North
Carolina, South Carolina, and Tennessee.

Looking at the construction figures in the Atlanta
metropolitan area provides some idea of the surging
growth that has taken place. During the 1960’s, more
than $500 million was spent for new construction,
including 70 office buildings, 23 hotels and motels,
vastly expanded educational and hospital facilities,
and last but not least, the $18 million Atlanta Stadium,
one of the handsomest and best-planned sports arenas
in the country. Right now, construction of the new $15
million Regency Hotel in downtown Atlanta is being
completed, as well as several major office buildings,
hotels, and institutional facilities.

Manufacturing payrolls doubled between 1954 and

1963, while in wholesaling Atlanta holds the 11th posi-
tion among all U.S. cities as a wholesaling center, dis-
tributing more than one-fifth of the total Southeast
volume in drugs and chemicals, dry goods, electrical
goods, motor vehicles, and automotive equipment.
Although Atlanta has been chosen here as the hub
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: Accent on Architecture

ring completion, the Southeast’s tallest
g 18 clad in white Georgia marble and
solar glass. The 41-story, $19 wmillion
National Bank Buwilding was designed
hitects Emery Roth & Sons, New York,
inch, Alexander, Barnes, Rothschild &
nl, Atlanta. General contractor, Henry
ek Co. 2 Architect Danielson & Paine
>d the old 10-story Western Union
g of its cumbersome brick facade. The
we-million-dollar look will be completed
l. 3 Away from the downtown area,
of the Lenox Tower twins is in final

ML ¢
AL

Designed and engineered by Stevens
cinson, both are 17 stories high. 4 The
y Equitable Building will devote 10,350

i

feet of its site to a landscaped plaza.
ed by Skidmore, Owings & Merrill,
“ork, and associate architect Finch,
vder, Barnes, Rothschild & Paschal,
a, the dark anodized aluminum build-

LHRERR

HERRR

ill open this winter. S Monumental,
Wllion convention hall-auditorium com-
esigned by Robert & Co., has a 4,560

ESEEEEEBEEEEE
N
£

ain hall; separate but connecting exhi-
vall will have 110,000 square feet, most

‘ee of columns. 6 Quer-all grid design

8 some solar relief for the planned
Georgia Building, by architects Bodin
wberson, Atlanta, and Eggers & Hig-
few York. T Ground breaking this
Ul make way for the Bronze Building,
ory, $9.6 million project by Stevens &
gon. 8 Three-story, 30,000-square-foot Py E "
Yark Medical Building, by architect ~~-- ; o

, Salzman & Carry, will be elad in

Y e

ige brick, gray glass, and precast con-

ascia. It will be completed this De- g_.
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of the Southeastern commercial-institutional wheel, the
region as a whole shows the same sharp increases in
per capita income, retail and wholesale sales, manu-
facturing and shipping as those noted for the Gateway
City. Per capita income in the seven Southeastern
States jumped 55 percent between 1954 and 1964. The
leaders now are Florida with $2,251 and Georgia with
$1,943. Southeastern wholesale sales soared by 33.5
percent between 1958 and 1963—from $27 million to
$36.5 million, the latter figure representing 10.2 per-
cent of total U.S. wholesale sales in 1963.

The retail sales increase for the five years between
1958 and 1963 was 28.8 percent in the five-year period,
and non-farm jobs chalked up a gain of 2 million from
1954 to 1964, totaling 7,047,600 in the latter year.

The prospects for the Southeast—in furniture, car-
peting, textiles, steel, lumber, paper and board prod-
ucts, chemieals, and petroleum—are only beginning to
show. In fact, many observers are convinced that in
the next decade or two the country’s greatest industrial
concentration will be located in the South. Our own
opinion, after an exhaustive review of the contract
facilities in the area and numerous interviews with
contract designers, architects, dealers, and suppliers,
is that it’s no longer the old South. (€)
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Peachtree Center Complex, as envisioned
its architect-developer, John C. Portman,
(with Texas investor Trammell Crow),
| be the only project of its size and scope
eloped  independently of governmen!
ds. The wultimate, long-range scheme
rtially shown in drawing, 4) will incor-
wte housing, shopping, recreational facili-
, restaurants, offices—in short, it will be a
lly coordinated wunit, organized w thin
man scale.” Already in use is Peachtree
ter office building 3 and the Merchandise
‘t (page 118). Nearing completion, the
stacular 800-room, 21-story Regency Hotel
has an unusual air-conditioned inner well.
t sold to the Hyatt House Chain, the hotel
be the largest in the South. Under con-
wetion is the mew 25-story Atlanta Gas
ht Tower 2. This “total living” scheme 1is
leparture from single-purpose develop-
its, such as the $50 million FExecutive
'k 6, planned by Stevens & Wilkinson,
hitect-engineer. In foreground is Ameri-
Mutual Building. 5 New to Atlanta’s
ural seene will be the proposed Memorial
tural Center, designed by architects-enyi-
8 Toombs, Amisano & Wells and Stevens
Wilkinson. Continwing its motel boom,
ropn' tan Atlanta will soon have two
re. Paschal’s Motor Hotel 7, a $1.1 mil-
, 120-questroom complex d2signed by ar-
ect Herbert C. Millkey, breaks ground

month. Quality Courts Motel 8, de-
wed by John H. Summer, opens in Septem-
. The $3.5 million luxury facility will con-
v 251 guestrooms. © John Hancock Build-
. by Toombs, Amisano & Wells, is one of
w regional branch buildings erected by
ional firms. The $970,000 building opened
years
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ATLANTA IN REVIEW: ichievements since 1960 anp

Glenn FE. Bennett, Ezxecutive
Director of the Atlanta Region

Metropolitan Planning Commis-

sion.

76

GREATER Atlanta has become during the decade
the sixties the undisputed capital of Southeastd
United States and boasts a population of ove
million two hundred thousand with well over a h
million jobs. People and jobs in large numbers
the basic ingredients of a dynamic metropolitan ar
and in this age of cities they create some tho
problems, both physical and social. The physil
changes brought on by rapid population increa
can be seen everywhere. New subdivisions spring
overnight it seems, high-rise office buildings app{
to be reaching to the sky, and new expressw
form spaghetti-like interchanges in the middle
historic landscapes. We have this in Atlanta, in
heart of a lively region.

Things are happening. As a surprising volume
construction noises dominates the atmosphere of w
we planners call the “central core” of the city, th
is in the making a long-range “downtown plan”
1990. In the last few years, building permit reco
have been broken regularly, not only in the cent]
city but also in the outer rings of urban and suburl
counties that make up our official metropolitan ax
Projections for future office space needs are un
lievable to many.

Communities grow outward and outward and i
each other. While the population grows forty pere
in ten years, the number of vehicles grows sever
five percent or more. Expressways become ina
quate and everybody becomes an expert in tra
portation. Boundaries of cities and counties co
to mean less and less while school boards cope w
double sessions, building programs, and bond iss

CONTRA)




E FUTURE ASSURE ATLANTA'S POSITION AS THE METROPOLIS OF THE SOUTHEAST.

1 governments are pressed on every side for
tal needs and higher demands for services such
rater, sewers, streets, fire protection, police, and
se collection. Elections are won and lost by the
ty of garbage trucks to keep up with the times.
fic, pollution, and crime become regional issues
er than local problems. Regional matters must
ealt with on a regional basis, so we create re-
al agencies.
ere in greater Atlanta the forty-four municipali-
the five counties, the thirty-eight water sys-
, and twenty-three sewer systems show hopeful
s of pulling together. Our Atlanta Region Metro-
an Planning Commission has for years studied
planned expressways and land use for the seven-
hundred and twenty-four square miles of the
ial Standard Metropolitan Statistical Area. We've
up with a rapid transit plan, a 1980 sixty-
ile regional system of computerized electric
18 designed for efficiency and comfort of riders.
will give us a balanced transportation system
1 to our economic role. A plan for regional re-
tion land shows the way for tomorrow's open
es, and a comprehensive study is nearly ready
yur future airport requirements. Atlanta has re-
ly jumped into fourth place in the nation in air
sportation and relatively new facilities begin to
 us a frighteningly obsolescent picture.
e planning process is catching on and the re-
al approach has been used here with some suc-
for several years, thanks to the foresight of
ers in earlier years. Industrial districts and trade
ers have not been difficult to develop and ex-
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BY GLENN E. BENNETT

pand. Teamwork among the governments is consid-
erably above average, when one looks about the coun-
try at other major metropolitan areas.

A Council of Governments is beginning to func-
tion and such projects as improved law enforcement
and building code administration are receiving re-
gional attention and support. Metropol, an area-wide
agency of law enforcement, is a big success. Com-
munication, training, and general coordination of
police activities have been greatly improved. Fire
department officials are now also organized on a
metropolitan basis for greater efficiency, and signs
of maturity in the management of the region’s daily
affairs are appearing.

With an annual population growth at well above
three percent and with big league thinking and plan-
ning, not limited to sports, business, and cultural
centers, there can be little doubt about Atlanta’s role
in the years to come. We are indeed the Metropolis
of the Southeast, the undisputed capital, and the
day is coming in the early 1980’s when the two
million population mark will be reached.

Lines on plan maps are becoming realities in the
form of expressways, parks, sewer lines, public build-
ings, and industrial districts. A planner loves to see
his plans carried out, his ideas adopted, and his
projections realized.

We've made headway toward molding re-
gional social and physical planning efforts into broad
approaches to the difficult business of guiding metro-
politan growth. There is much more to come. What
lies up ahead for the Metropolis of the Southeast?
From here, the prospects are exciting. (€)

some
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THE STATE OF THE ART

CONTRACT DESIGN IN ATLANTA HAS MADE IMPORTANT STRIDES, BUT MOST INTERIOR
DESIGNERS HAVE NOT YET ASSUMED THE MORE SOPHISTICATED FUNCTIONS OF

PLANNING THE INTERIOR ARCHITECTURAL ENVIRONMENT.

THE contract design community in Atlanta is a rela-
tively new one. It emerged as a specialized field,
according to its practitioners, just a little more than
five years ago, in contrast to the early postwar start
in some major cities. It isn't surprising, then, that
the level of contract interior design and space plan-
ning, with some notable exceptions, lacks the sophis-
tication of such cities as New York, Chicago, and
Los Angeles. As one top designer put it, “Atlanta,
in this respect, is immature. Within the past five
yvears we've made a great deal of progress, but we
still have a long way to go.”

Today, the number of professional or competent
designers is still relatively small, considering the
enormous building and urban renewal programs that
have been rapidly changing the Atlanta skyline. One
of the biggest complainers about the small amount
of talent available is the architect. Several top firms
reported that in self-defense they were forced to
develop their own interior design departments be-
cause there are not, they insist, enough really good
independent interior designers to go around. Too many
are merely ‘“decorators” (sic) who have no under-
standing of architecture and spatial requirements and
who therefore don’t know how to relate the interior
design to the architectural concept.

Thus, space planning remains for the most part
the responsibility of the architect, both in speculative
office buildings and single-occupancy structures. The
interior designer’s function in Atlanta has been and
is limited to selecting and specifying furniture and
furnishings, organizing them efficiently within pres-
cribed spaces, and creating compatible color schemes.

Not without their own complaints, the better con-
tract interior designers rightfully resent being re-
tained after a building is completed, as so often
happens. They recognize the value of working closely
with the architect and client from the beginning and
contributing to the analysis of basic space require-
ments, recommending color and style of floor cover-
ings, wall and ceiling materials, etc., so that both
architecture and interior design become an extension
of one another, rather than being treated as two
separate, unrelated phases of the same project. The
fault here may very well rest with the client, who
has insufficient knowledge or understanding of “total
design” and the -collaboration it involves on the
part of several types or organizations.

Awareness of this situation, however, seems to be

BY ANNE FALLUCCHI

taking hold at long last. In Atlanta’s tallest h
rise, the 41-story First National Bank Building
Finch, Alexander, Barnes, Rothschild & Paschal
lanta) and Emory Roth & Sons (New York),
under construction, several future tenants have
ready commissioned interior designers, who have
working hand-in-hand with the building archit
during the construction stages to incorporate st
tural modifications in terms of specialized tenant
quirements.

There has been a slow acceptance of contempor
interiors, and only a handful of clients are wil
to shed the cloak of tradition in favor of a prog
sive look. One notable step toward the contempo
is the remodeling program of the Coca Cola Build
The largest commercial giant in Atlanta, Coca
Co. will house its national headquarters in a hi
contemporary structure (by Finch, Alexander, Bar
Rothschild & Paschal). Architectural Space Des
Inc. (FABRaP’s independent interior design sub
ary, which turns down anything but contempo
work) enthusiastically reports that the interiors
be in keeping with the architecture, and as
of its commission, ASD has just completed an el
rate and detailed space analysis in close collab
tion with the architectural design team. No d
the cause of contemporary interiors will get
biggest single boost when the Coca Cola projec
completed.

Nonetheless, tradition is still the ruling favo
Generally, this can be attributed to two factors.
clients proud of their corporate and regional heri
and traditions want their establishments to co
a similar image. Two (as exponents of econtempo
design are eager to point out), all too many Atl
decorators have long, solid backgrounds in reside
work exclusively. While specialists in contract de
will occasionally do a residential job as a favor
a long-standing business client, the reverse is
of the decorator, who found his way into comme
work by “helping out” a good residential clien
furnishing new offices. The decorator, the ch
continues, is too residentially oriented to prop
execute a specialized commercial commission.

Although the contract design community is
beginning to flex its muscles and has not f
achieved the recognition of its clients as a st
force in total design, this is not to imply that s
fully planned and designed contract interiors do



ist in Atlanta. On the contrary, there are a number
installations of exceptional quality, as is demon-
rated by the sampling in this section, all of which
re completed within the past few years. These
ojects are the work of firms and individuals who
ve already achieved high reputations in contract
terior design. And though relatively few, they ac-
unt for huge volumes of werk.
These professionals include a number of inde-
ndent interior design firms. Alan L. Ferry De-
ners, Inc., for example, established immediately
ter the war for the exclusive practice eof com-
ercial interior design and space planning, has execu-
d numerous projects, both traditional and contem-
rary, of the highest order. With an enviable repu-
tion that scores high nationally as well as locally,
rry has often been asked by the client to choose
e building architeact.
There are also a number of interior design de-
rtments of furniture and office supply firms, in-
ding Ivan Allen Co. and Ray Lang, Inc., which
rn out more than creditable installations. Depart-
nt stores, too, such as Rich’s contract division,
count for a good share of local and regional com-
issions with a high degree of success. And, in line
ith a trend not limited solely to Atlanta, architec-
ral firms, such as Edwards & Portman, as well as
BRaP, have incorporated interior design depart-
nts to better coordinate both design disciplines
to an integral whole.
The impetus provided by the enormous building
om in Atlanta, which is adding millions of square
et of office space each year (and it is estimated
at another 15 million square feet will be needed
1980), will undoubtedly increase the size and raise
e caliber of its contract design firms. Decorators
nd that’s what they call themselves) who have only
bbled in commercial work will be forced to re-
ient their thinking and learn a new working vo-
bulary. Established contract organizations will be
rrying even heavier work loads and will probably
pand their practices to keep up with the demand
r their services. Young designers from other parts
the country will undoubtedly be attracted by the
ormous opportunities available in Atlanta and its
d for fresh creative talent.
Another five years, at the most, and Atlanta will
nk with other major communities in both the pro-
ssionalism and scope of its contract design. (C)
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Atlanta Stadium, Braves Offices

Architectural Space Design, Inc., Interior Designer
Atlanta Stadium, Authority Offices

Architectural Space Design, Inc., Interior Designer
Atlanta Stadium, Press Lounge

William Trapnell & Associates, Interior Designer
Citizens & Southern Bank of Atlanta, Athens
William Trapnell & Associates, Interior Designer
Citizens & Southern Bank of Atlanta, Buckhead
Aeck Associates, Inc., Architect-Interior Designer
Tucker Wayne, Inc.

Edwards & Portman, Architect-Interior Designer
Edwards & Portman Offices

Edwards & Portman, Architect-Interior Designer
Tullwaters Elementary School

Cooper, Salzman & Carry, Architect-Interior Designer
Parliament House

Finger Contract Supply Co., Interior Designer
Parkwood Hospital

Joseph H. Blake, Interior Designer

Marriott Motor Hotel

Henry End Associates, Interior Designer

Foote & Davies Division, McCall Corp.

Alan L. Ferry Designers, Interior Designer

Trust Co. of Georgia

Capitol Office Supply, Interior Designer

Kicks & Lids Men’s Shop

Jova/Daniels/ Busby, Architect-Interior Designer
Unitarian Universalist Congregation

Toombs, Amisano & Wells, Architect-Interior Designer

House of Art Salon

William H. Whatley & Associates, Architect-Interior Designer

Archives & Records Building, State of Georgia
Ivan Allen Co., Interior Designer

Radio Station WQXI
Ivan Allen Co., Interior Designer

Lithonia Lighting, Inc.

Tim Carter, Custom Creations, Inc., Interior Designer
Piceadilly Cafeteria

Institutional Equipment & Interiors, Interior Designer
First National Bank of Shelbyville

Ray Lang, Interior Designer

North DeKalb Shopping Center
Stevens & Wilkinson, Architect-Engineer

North DeKalb Shopping Center, Thompson, Boland & Lee, Inec.

Interiors for Business, Inc., Interior Designer
North DeKalb Shopping Center, Casual Corner
Alan L. Ferry Designers, Interior Designer

North DeKalb Shopping Center, Storey Theatre
Architectural Space Design, Inc., Interior Designer

Georgia Baptist Hospital Nurses Dormitory
Rich’s Contract Division, Interior Designer

Aeck Associates, Inc. Offices
Aeck Associates, Inec., Architect-Interior Designer

Lockheed Research Center
Aeck Associates, Ine., Architect-Interior Designer

Charles A. Dana Fine Arts Building
Edwards & Portman, Architect-Interior Designer

Maryland Baking Co.
Interiors for Business, Interior Designer

Home Federal Savings & Loan Association
Architectural Space Design, Inec., Interior Desiener
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ATLANTA STADIUM: Heery & Heery and Finch,

Braves Offices

i
e

Alexander, Barnes,

Architectural Space Design, Inc., Interior Designer

In the record time of 11 months and
three weeks (six days ahead of schedule)
and a record cost of $14,200,000 ($3.8
million less than the projected budget),
the Braves had a new home and Atlanta
had a new landmark. The astonishing
speed with which the major league sports
stadium was constructed marks the ex-
cellent collaborative efforts of the archi-
tects in planning the structure for the
Atlanta & Fulton Recreation
Authority.

The stadium occupies 19.4 acres of
the 62 acre site that connects with a
major interstate artery linking it to
the entire southeast. A structural

County

Sys-

tem of 80 radial steel girders forms
the supporting backbone and dominates
its design character. Three levels of
seating decks were carefully angled to
give an unobstructed view of the play-
ing field from all points. Total capacity
is 51,000 permanent seats, but the addi-

tion of semi-permanent folding seats
expands the number to 56,973 for foot-
ball events.

Part of the design problem was to
create accommodations for the Braves
team and management in the curving
spaces of the full-round stadium. Archi-
tectural Space Design Inc. who planned
the interiors, partitioned the unusual

Rothschild &

Yaschal, Architects

space with entry from the front so t
each executive has a good view of

playing field from his office wind(
Job captain H. Anthony Smith of A§
installations. The offi
masculine, and functio
Braves’ board chairman William B
tholomay has a glass-enclosed priv
box adjacent to his office that extends

somewhat from the public seating d¢
and is simply furnished and devoid
superfluous appointments. It derives
enormous sophistication from a vibry

supervised all
are smart,

color scheme of emerald green
marine blue. Players quarters
locker rooms are completely carpeted




all-wool spike-proof from Magee.
puppliers: Furniture — Jens Risom.
man Miller, George Tanier, Metro-
itan, Knoll, Directional, Fritz Hansen,
Metal, Lehigh, custom designs ex-
ted by Stendig, Knoll, Fred Morten-
Drapery fabric—Design-Tex, Knoll,
wen. Carpeting—Duraloom, Bigelow.
hting— Habitat. Accessories— Smith
al Arts, Architectural Pottery, Me-
1ald Products, Knoll. Marble-Georgia
rble Co. Wm. Bartholomay’s Box:
niture—Fritz Hansen, Chicago Hard-
‘e Foundry., Fabrics — Unika-Vaev,
ven. C(Carpeting Tintawn, Custom
or Covering. Accessories—FHabitat.,
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CROSS BECTION

Stadium Authority Offices

L

!
1.0

Architectural Space Design, Inc., Interior Designer

The offices of the Stadium Authority
overlook the playing field and have a
grandstand view of the Atlanta skyline
as a built-in bonus. It was the task
of Architectural Space Design Inc. to
adapt the linear, curved space on the
box seat level to accommodate the vari-
ous facilities necessary for the efficient
management of the stadium and its
functions. ASD created a central corri-
dor with entry at mid-point that makes

the facilities accessible to employees but
completely separated from public areas.
The rims the reception area,
executive offices and board room, ac-
counting area, vault and workroom, and
lounges, The interiors coincide with the
strong architectural design of the sta-
dium in that they are crisp and modern,
with much use of walnut paneling, con-
temporary furnishings, and modern paint-
Rich earth tones

corridor

ings and accessories.

Photos: Awexandre Ged

white accents were planned
with the blue interior of
stadium itself. Many of the decora
paintings were done by job cap
Charles Mount of the ASD design
who coordinated the entire project.

Suppliers: Furniture — Knoll, Leh
Art Metal, Stendig. Fabries — Ki
Unika-Vaev, Design-Tex, Carpetin
Duraloom, Magee, Accessories — Ar
tectural Pottery, AMV, Knoll.

with
contrast




Hium Press Lounge

iam Trapnell & Associates, Interior Designer

immedi-
tele-

hrge concave located
7 back of radio and
bn boxes, houses the Press Lounge.
assignment of William Trapnell &
ciates was to create spacious ac-
nodations for sportscasters and
s personnel before and after major
ts events. It was important that the
ge have adequate relaxation group-
of sofas and easy chairs with plenty
able space for both food and bar

room
press,

service, and at the same time leave well-
defined traffic-paths for the busy
fessionals. The shape of the room and
large supporting columns were archi-
tectural features that the designers
played up rather than tried to subdue.
The columns were covered in a vivid
orange vinyl. Pilasters, the color of the
walls, outline large panels of cork that
such as the sculptured
brass. The

pro-

display art work

sunbursts of rough-finished

rhotos: Cwde May and Alexandre Georges

predominant decorative materials in the
room rugged in feeling — leather,
cork, wood, chipped stone, and earthy
tones in carpeting and upholstery.
Suppliers: Furniture — Jens Risom,
Herman  Miller, Chicago Hardware

are

Foundry, Tri-Mark, Mar-Shell Products.
Draperies — Maharam. Carpeting — Cus-
tom Floor Covering. Lamps—Lightolier.
Sculpture

Habitat.

Accessories—AMYV,
—Seculptsmith.
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Citizens & Southern Natiornal Bank

William Trapnell & Associates, Interior
Heery & Heery, Architect
The traditional banking quarters of the
Citizens & Southern National Bank in
Athens, Ga., differ considerably from
the contemporary image of its sister
branch in the Buckhead section of At-
lanta (opposite page). The contrast is
explained by the fact that modern in-
teriors are still more the exception than
the rule in most southern areas. At
present only 50 percent of the C&S
National bank branches located in At-
lanta are contemporary, the remainder
and almost all branches outside the
metropolitan area are traditionally
styled. William Trapnell & Associates
designed the interiors for the Athens
branch with reproductions of 19th Cen-
tury English furnishings that comple-
ment the architectural elements that are
a feature of the building, such as clas-
sical pilasters and entablature, and
heavy paneled partitions. Chandeliers
suspended from ceiling domes and a
specially executed mural of Zuber’s
“Views of Switzerland” are highly dec-
orative elements that carry out the tra-
ditional mood of the interiors. The
Athen’s branch of Heery & Heery archi-
tectural firm used its expertise on res-
torations in handling all interior archi-
tectural details of the banking quarters.
Suppliers: Furniture—Kittinger. Up-

holstery Fabric — Schumacher, Hides.
Inc, Carpeting — Bigelow. Chandelier

— Atlanta Lighting Fixture Co. Dra-
peries—Arthur H. Lee. Lamps & acces-
sories—Edward Alden Studios. Mural—
Dwoskin.

Designer




Photos: Alexandre Georges

zens & Southern Bank of Atlanta
Associates Inc., Architect-Interior Designer

the Buckhead branch of the Citizens
ISouthern Bank of Atlanta, Aeck
beiates executed a complete remodel-

job—from architecture through to
commissioning of the art work that
Fns the walls. The building that
inally housed a tire store had de-
prated into a generally unattractive
k building and required a complete
-lifting from its facade to its in-
r banking quarters. The entire
bping and rebuilding process, includ-
moving the vault, was planned in a

stage construction and finishing op-
ion during which the bank was able
onduct “business as usual.” The
itectural firm accomplished all de-
, inside and out, specially designing
teller counters and check writing
ds, wallcovering, flooring, selecting
specifying furniture, carpeting,
ery, and accessories, then supplied
he contract division of Ray Lang
The over-all effect is one of a warm
gray background dramatized by
leather and oiled walnut, and ac-
d by colors ranging from yellow
1igh gold and mustard, bronze to
green.
ppliers: Furniture — Jens Risom,
I, Harvey Probber, Edward Axel
man, custom designed teller counter
check tables, executed by J. P.
ack & Sons. Wallcovering—Katzen-
& Warren, Bill Kelichor. Paneling
ck Denst Design. Upholstery fabric
oll, U. S. Rubber, Jens Risom, Gil-
Drapery fabric—Anton Maix, Car-
hg—Alexander Smith. Flooring—
strong., Graphics—Cadillac Engrav-
Accessories—Blenko, Nordika-1.D.G.,
m. Artificial plants—Canary Cot-
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Tucker Wayne Inc.

Edwards & Portman, Architect-Interior Designer

Tucker Wayne Inc. is a well-established,

Southern born and based advertising

agency with an image it wished to per-

petuate. Housed in a contemporary
building and involved in a service
rooted in the 20th Century, Tucker

Wayne sought to project an image of

solidarity to its clients and provide a
restful haven for its When
the firm moved its offices to the Peach-
Building, a part of the
Complex

Edwards &

executives.

tree Center
Peachtree Center
and designed by

developed
Portman,

the interior design department of E&P

was called upon to plan the space. De-
signer Aubrey Parrott (who designed

several other offices in the building for

more modern minded tenants) satisfied

th2 client’s criterion with a straight-
forward and masculine approach in the
traditional
paneling, and subtle colors. The offices
stop short of the frills of
uphold the tradition of the firm’s South-
Ed-
fol-

form of furnishings, oak

home, yet
ern heritage. In the same building,
wards & Portman’s own office

(See

v}
(T

T L] B e

v

zf'

lowing page) provides an interes

comparison in a widely divergent

temporary design approach.
Furniture —

Barnard & Simd
Cocheo, Hanover Craftsmen, Hicl
Schott, Thayer Statton. V
covering—Dwoskin. Carpeting—Barv
Upholstery fabrics—Maharam,
Larsen, Schumacher. Drapery
Chandeli

Suppliers: Kitti

Scerbo, Jasper,

Coggin,

Jac

fabr

Maharam, F. Schumacher.
William

Cooper,

Spencer, Lamps—Frede

Prints—Paul Weil.




Photo¥: William Barnes—I.D. Associates
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Edwards & Portman Offices

Edwards & Portman, Architect-Interior Designer

The offices of Edwards & Portman
Architect, are a total reflection of the
Peachtrez Center Building, where they
are located, and which the firm also
designed. John Portman, who is the
moving force behind the complete Peach-
tree Center Complex from the stand-
point of both development and design,
wished for his own offices to be scaled
and ordered in accord with the building
and the view. Interior architectural de-
tails, such as paneling and lightine, rre
an attempt to free the space from the
typical cubic office. Wall joints are
grooved and accented; unconnected
planes offset each other; highlights and
shadows replace the ordinary over-all

illumination; wood textures and deep
colors expand and accent the neutral
background for people, office equip-
ment, and art works. The architect’s
offices translate the building's architec-
ture through to the interior,

Suppliers: Furniture—Knoll, Jens Ri-
som, Ward Bennett, Founders, custom

pieces designed by John Portman, ex-
ecuted by J. P. Womack. Drapery fab-
ric—Design-Tex, Jack L. Larsen. Up-
holstery fabric—Jack L. Larsen. Wall-
covering—Viecrtex. Lighting—Lightolier,
Frederik Lunning. Carpeting—Magee.
Rain-
bow Products, Frederik Lunning, Mor-

Glass doors—PPG. Accessories

rison Imports, Percy Johnson.




aters Elementary School

Photos: Wiliiam Barnes

per, Salzman & Carry, Architect-Interior Designer

new addition to the Tullwaters
entary School was designed by the
itect, Cooper, Salzman & Carry, in
room clusters that are psychologi-
sound and esthetically pleasing.
ped in two clusters of five class-
hs each, the arrangement allows
flexibility in teaching methods
the units function individually for
tional teaching or in concert for
teaching and group activities. Each
room is housed in a hexagonal,
like structure that opens through
1z partitions onto a commons area.
cluster also has a workroom open-
o the commons, where science ex-
ents, art demonstrations, and other
re activities are staged, Since it is
plementary school, materials, tex-
, and color are residential in char-
to introduce the children to a
bl environment that is warm and
iar. The structure and roof deck
:xposed laminated wood, and the
are carpeted. The use of carpet
rially reduces the noise level of the
ren’s movements and provides a
lly school association to the stu-
b, encouraging sitting on the floor
tory-telling and play activities.
pliers: Furniture—American Desk
iriges Equipment Co. Carpeting—
e, Folding partitions—New Castle
icts.
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Parliament House

Finger Contract Supply Co., Interior Designer

Photos: Bob Mitc
The Parliament House, opened in late
1964, is already anticipating major ex-
pansions in the near future. Within walk-
ing distance of the downtown business
district, the hotel has become a popular

convention spot with its many facilities
for the conventioneer, In addition to the
two large banquet halls on the mez-
zanine with table seating for approxi-
mately 500, smaller meeting rooms are
provided on the seventh floor. The eight-
story building was designed by Austin,
Tex., architectural firm Lundren &
Maurer and its interiors were the work
of design team, Joseph Kost, Charles
Barton, and Carol Willhite of Finger
Contract Supply Co. The designers plan-
ned the dining and leisure rooms with
variety; guests have a choice of cuisine
and decor at the Baron of Beef Room
serving multi-course meals and cocktails,
with dancing in the adjoining Baron's
Cork lounge. On the sidewalk level
is an informal coffee shop, and for a
complete change of pace the Gaucho Bar
overlooks the swimming pool area and
offers a Spanish decor. Plans for the ex-
pansion include an additional 150 sleep-
ing rooms and suites, 10 to 15 more
meeting rooms with all the latest visual
aids, an enclosed heated pool under a
bubble roof, and another pool-patio area
on the roof.

Suppliers: Furniture Shelby Wil-
liams, Period Inc. Drapery fabrics—Lee
Harris. Carpeting—Hugh Nelson, Bige-
low. Wallcovering—Dwoskin. Lighting
— Lightolier, Spanish Trading Center,
Bevalo. Accessories — Palladis, Regent,
Jo Mead. Bar and back bar—United
Fixture Co. Paneling and woodwork—
Designer's Showcase.
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kwood Hospital

ph H. Blake, AID, Interior Designer
er, Salzman & Carry, Architect

40-bed Parkwood Hospital departs
the institutional impact of a mental
ity both in its architecture and its
rior spaces. The first phase of an
nate 100-bed hospital, the architec-
| design centers upon an inner court-
that opens to patient’s rooms and
units by large window areas of
erproof tempered glass, obviating
raditional security screens. The se-
y of the garden reinforces the type
erapy given within the hospital—an
ude that was also an influence in
fying interior furnishings. Before
architectural plans were complete,
hospital management engaged
ph H. Blake, AID, director of de-
for American Hospital Supply, to
up preliminary plans for the in-
r treatments. In this way, any nec-
'y changes were incorporated in the
ing contract at the outset. After
r adjustments in the final presen-
n, a scheme of carpeting in warm
of golds, brown, and russet, tex-
Il vinyl wallcoverings, and softly
bmporary furniture, was chosen to
lete the over-all atmosphere of a
uil guest house.

ppliers: Furniture—General Fire-
ing, Dunbar, Shelby Williams,
son, B. L. Marble, Knoll, Thonet,
cke Chair, Directional, Herman
r, Jens Risom, Robert John, Royal-
I, Southern Cross Industries, Sim-
, Cartier Mills, Modernize, Hey-
-Wakefield, Marden, Intrex, Found-
Furniture, Johnson Plastic Tops,
prdson/Nemschoff. Lamps—Stiffel,
hall Studios, Frederick Cooper Stu-
Dazor, Nessen Studio, Lightolier.
eting—Mohawk. Draperies—Carne-
abrics, Elenhank Designers. Wall-
ings—Standard Coated Products,
Carpenter. Floors—Kentile.

1966
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Marriott Motor Inn
Henry End Associates, Interior Designer

Atlanta’s Marriott Motor Inn, located on
a five-acre tract within walking distance
of the downtown area, is more than just
another new motel. Statistically, it is the
world’s largest as measured in covered
square footage, holding 500 guestrooms,
67 suites of which two are spacious bi-
levels (shown in large photo above and
at left). The exterior of the structure is
dominated by undulating balconies where
globed light fixtures produce a kinetic
design effect. Other noteworthy features
are the large amovnts of space given
over to banquet-meeting rooms. The
grand ballroom is a 10,000 square foot
facility with a clear interior span under
19-foot ceilings. The room accommodates
1,600 for meals and 2,000 for meetings.
This is one of a grand total of 19 ban-
quet and meeting salons. The Marriott
interiors were the work of Henry End

92

Associates of Miami (with Marr
own design staff), who approa

the design with a concept of su
elegance. In the words of the desi
the goal was “to avoid fashioy
idioms and period trends.” Insteac
decor is basically contemporary th
combined with allegorical refere
Contributing to the popularity of
motel by natives of the area ar
specialty restaurants and lounges.
Sirloin & Saddle restaurant is a
room, the Windjammer Lounge fea
an authentic nautical motif, the Clu
is also authentically rendered, but
“turn of the century” railroad car,
Fairfield Inn is a family dining
and coffee shop seating 175 (see
where large fan-shaped windowy
stained glass in fruit and floral pat
ing are strong design elements. T



ntage of the southern climate, the
pr of the motel formed by the ex-
ling arms of the split-level architec-
is a half-acre landscaped setting
nd a shell-shaped pool. The result
resort atmosphere in the center of
nta. Frederic B. Stresau of Ft.
lerdale was the landscape architect.
large amounts of artwork specially
missioned for the suites and public
s is worthy of a special footnote.
ey Tattersfield Associates produced
en for the Hermitage banquet salon
ke, and fourteen for another, the Tara
2, For the latter, the paintings were
ted as old family portraits with a
e with the Wind” antebellum flavor.
randi Associates of Sarasota was
rissioned to create the art for three
7 areas, the grand ballroom and the
oom entrance foyer. The artists

E 1966

worked in several media including
painted bas relief sculpture, laminated
batik, and gesso panels, Subject matter

derives from significant historical events
of Georgia,

Suppliers: Furniture—Heritage, Ches-
apeake - Siegal - Land, Erwin - Lambeth,
Allen Keith, Paoli Chair, Johnson Chair,
Tri-Par, Hickory, Drexel, Shelby Wil-
liams, Chairmasters, Harvard Mig.,
Beautycraft., Wallcoverings Union
Wallpaper, National Coated. Drapery
fabric—David & Dash, Cohn-Hall-Marx,
Design-Tex, Maharam. Carpeting—Bige-
low Sanford. Lighting—Lightolier, Chap-
man, Dorner, Phyllis Morris, Lucia
Arkins. Accessories—Karl Mann, Phyllis
Morris, RCA, Carolina Mirror, Roman-
esque, Salagandi. Millwork
Mural and antiqued wood panels—
Shirley Tattersfield.

Amertex.

Photos: Bill

Gk
. T
L1

Maris

Tl

93




Atlanta and the New South

Foote & Davies Division, McCall Corp.

Alan L. Ferry Designers, Interior Designer
Toombs, Amisano & Wells, Architect-Engineer

For Foote & Davies, a large publishing
firm located in an industrial park area
of Atlanta, architect Toombs, Amisano &
Wells designed a building with a strong
lineal character and airy spaciousness.
To carry out the interiors, Alan L.
Ferry Designers, with job captain
Hugh Latta, emphasized the openness
accorded by the architecture. A large
mural extends the full width of the
lobby, depicting the history of printing
from primitive times to the present.
Furnishings, and a kiosk for the display
of publications, are arranged as islands
in the ordered space. A Bakuba print
rug set on the travertine marble flooring
outlines the main reception grouping,
and its geometric pattern is harmonious
with the mural. A collage of printing
plates is the final decorative touch.
Suppliers: Furniture — Edward Axel
Roffman, Upholstery fabric—Jack Lenor
Larsen. Wallcoverings — Goodman. Car-
peting—Rugerofters. Lamps—Frederick
Cooper. Mural — Dimensional Plastics
Corp.
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Co. of Georgia
)l Office Supply, Interior Designer
hore, Owings & Merrill, Architect
& Robeson, Associate Architect

mber of design talents converged

anning the Hartford Branch of

rust Co. of Georgia. Architects
hore, Owings & Merrill and Abreu
beson collaborated on the $6 mil-
wulti-tenant Hartford building that
s the bank on its main floor. Henri
then a staff member of Abreu &
on, accomplished all interior space
ng while William Glover of Capi-
fice Supply coordinated furnishings
lor schemes. Since the space was
usual L shape with 17-foot-high
ks and interspersed with three
rolumns, walls and columns were
d in an off-white, except for an

wall of bright blue burlap, and
br of walnut paneling. Furniture
s the blue scheme in upholstery.
liers: Furniture—J. G. Furniture,
Taylor Chair, Office Suites Ine.,
pr, Murphy & Orr. Upholster

Isabel Scott. Wallcovering—Sea-
Accessories — Architectural Pot-
IcDonald Products, Howarc iller.

ry—custom designed, executed by
ofters,

Fhotos: Clyde May
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Photos:

Clyde
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Kicks & Lids Men’s Shop

Jova/Daniels/ Busby
Architect-Interior Designer

Though Atlanta is basically a de
ment store city, a local hat man
turer decided to experiment with a
cialty shop dealing in distinctive ¥
hats. shoes, and accessories. Locati
small space in a wel -trafficked
the client engaged architect-des
Jova/Daniels/ Busby to develop a
identity for the shop, from arc
tural design through invoice gra
Working with three qualifying fa
on the project—an extremely li
budget, all remodeling to be
pleted within thirty days, and @
ance of the typical tweed and le¢
look — Jova/Daniels/ Busby opene
store front full height, emphasizin
17 foot ceiling, so that the entire
becomes a display window. The in

was given a definite masculine
acter with a black and white
scheme, painting the ceiling terra
as a warm foil. Custom-designed
cylinders in the entryway act as
terpoint to the basic linear design
dictated the corporate logo used o
terheads, sales bills, and pror

pieces.

Suppliers: Lighting custo
signed, executed by Trimble
Corp. Flooring — Carpet, Loma

Tile, Hoganaes Tile Co. Wallcover
Jack Denst. Furniture — Boling
Co. Display cases — custom des
executed by Colonial Forge. P
Martin-Senour.

G:1__}(:ks &l’%q‘
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rian Universalist Congregation

bs, Amisano & Wells, Architect-Interior Designer

rehitectural concept for the brick
oncrete edifice that holds clerical
bs, classrooms, and sanctuary of
Unitarian Universalist Congrega-
is a circle within a square. A
gular outer shell encloses the

that is framed by rows of
in an amphitheatre alignment. The
e was designed by the architects

as part of the building con-

contract. The upholstery, in
illiant red-orange to offset the

chromatic color scheme, was se-

Il by designers Thomas W. Ven-
, AIA, and Joseph A. Meisel of
bs, Amisano & Wells, and installed
art. of the interior contract. Nat-
light, enhancing the seating and

if

neutral colors, floods the sanctuary
clear glass skylights set in beams
converge on the center from the

t

yrners, The perimeter of the build-

[RHHHH R E N

used as teaching spaces, and cor-

formed by the outer walls of the
1ary become a display for paintings
sculpture. The interior also funec-
as a theatre-in-the-round for social

SO L L H

-
)

L

1gs and performances.

bpliers: Office furniture—Knoll,
neraft. Uphols fabric—Maha-
Lighting—Prescolite. Carpeting
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House of Art Salon

William H. Whatley & Associates, Architect-Interior Designer

Small but prestigious salon in the heart
of one of Atlanta’s most affluent areas
relies on spatial excitement and furnish-
ings for its sophisticated appeal. The
House of Art salon by designer David
Chapman, AIA, of William H. Whatley
& Associates, was conceived for low vol-
ume, high quality service, and is pur-
posely small to create a quiet enclave
for its select clientele. Curvilinear beams

of mnatural soar to the ceiling,
bending and overlapping in a definition
of space. Wallpaper on the dropped
bulkhead and at the styling area is a
water-splashed foil of blue-green on gold,

spruce

repeating the blues and greens of furni-
ture
cially
lamps
against the

carpet. Dryer hoods, on spe-
and suspended
white

and
designed bases,
accent

For the

stark
paneling.

provide a
warm

Photo: Frank (

styling area, the designers custon
signed a luminous ceiling defined
simple grid system that brighten|
dims to the desired intensity.

Suppliers: Furniture—Knoll, Gib
Co. Wallcovering—Dwoskin, Armsf
Cork. Carpeting—Trend Mills. Lig
—Lithonia, Atlanta Lighting Fij
Co. Architectural woodwork—Raj
Bros.




ves & Records Building,
ate of Georgia

Allen Co., Interior Designer
omas Bradbury & Associates,
hitect

State of Georgia commissioned
ect A. Thomas Bradbury to design
>w 14-story Archives & Records
ng that holds all permanent state
ls of historical and legal value.
$6 million building, located on
] Square near the State Capitol
ent to other governmental build-
houses the reading room, microfilm
general reception area, public ex-
spaces, auditorium, employees
e and vault work areas. Interior de-
Virginia Bowen, AID, of Ivan
Co. worked closely with the archi-
rom the conception of the building
at the interiors coincide in feeling
the exterior and function properly
hat the building is in use. Interiors
wbtrusively contemporary with
yundance of walnut paneling in
areas. Colors are predominantly
tones with bright accents, green
s against turquoise, gold, olive, or
ions of burnt orange, bronze gold,
bn, and natural.
bpliers: Furniture—B. L. Marble
[noll, Directional. Carpeting—Cabin
k, Bigelow. Drapery fabric—Stro-
& Romann, Kent Bragaline. Lamps
liated Craftsmen,

b Station WQXI
Allen Co., Interior Designer

reception area of Radio Station
was required to present a con-
prary image to the public and
in stride the visiting fans of its
r disc jockeys. Designer Larry
ico of Ivan Allen Co., whose task
s to design a space that could
modate the lively teen-agers, plan-
patio area off the reception room
patio stones, shrubs, hanging ash-
practically devoid of furniture.
pxecutive areas, conference room,
Lher inner spaces, reflect a forward-
ng communications management.
b are contemporary with much use
el, glass, and vinyl in the furnish-
crisply modern accessories and
onal pieces,
pliers: Furniture—Herman Miller,
B. L. Marble Co. Lamps—Habitat,
& Lowy. Accessories—Omni.

Photos

Dwight Howard

Photos: Dwight Hotward
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Lithonia Lighting, Inc.

Tim Carter, Custom Creations Inc.
Interior Designer

An imaginative showroom of ligh
fixtures for Lithonia Lighting Inec
lies its function—by concealing
items it sets out to exhibit. Yet, thig
orthodox selling approach is, in re
most dedicated. Since the room ser
dual purpose of sales meeting and
sentation space, the distracting arra
lighting fixtures was avoided; ins
walls, ceiling, and furnishings were
to use in a remarkably well-coordi
display plan. Designer Tim Carter|
proached the design of the show
so that the complete sales effort is
centrated on one selected unit at a
A fascia wall surrounds the room a
systematically pierced by doors op
to inner cabinets. Touch latches ope]
cabinet doors exposing the incandef
fixtures, each in a different and aj
priate setting. The units are moy
at comfortable viewing height and
minate individually. Drawers below
cabinet hold relevant literature and
ples, while a still lower cabinet pro
storage. The room’s ceiling is its
display of the firm’s line of fluores
fixtures and modules for grid sysf

CONTR




rable on three separate dimmer and
ch cycles. The perimeter of the ceil-
painted black, accents the floating
ct of the center and demonstrates
recessed incandescent fixtures, spots,
down lights that are positioned to
sy speakers when the room is used
sales meetings. In addition, the ceil-
conceals a motor-operated projection
ben. Another wall accommodates ad-
ynal fluorescent fixtures, Here,
mounted behind the fascia wall on
ealed tracks. A push button acti-
»s a pneumatic cylinder that moves
panel out into the room. When its
rel is completed, the unit automati-
y turns on, while a rotating illustra-
board explains technical data relat-
to the fixture. The James Bond at-
kphere doesn’t stop in the ingenious
blay area. In an adjoining room,
Ints and executives are treated to a
rious lounge, complete with a cock-
bar, 20-seat dining room, and a per-
ive masculine air of oak paneling and
nishings., Architect was Enloe, West
iranade,
howroom suppliers: Furniture—Her-
1 Miller. Flooring—Robbins. Accent
eling—Formica. Lounge suppliers:
heling—U. S. Plywood. All-wool car-
Magee. Furniture—Dux, Scandiline,
n Stuart. Fabric—Isabel Scott. Ac-
sories—Affiliated Craftsmen,

Photos: Ivan Kaiser

Clyde

May Associates
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Piccadilly Cafeteria

Institution Equipment & Interiors
Interior Designer
John H. Summers, Architect

A sumptuous eatery in Atlanta’s Gi
briar Shopping center was planned
cafeteria with a feeling of gran
rarely associated with a quick-se
operation. The theme of the decc
partly a reminiscence of designer
Whittington's trip to Mexico and i
porates many south-of-the-border
fects such as Spanish carved oak d
brass finials and nailhead accent
chairs, Valencia quarry tile floor,
lighting fixtures of wrought iron
amber glass. A tile fountain in the
dining hall is a smaller version
Spanish tile fountain in the court
of the Maria Cristina Hotel in Mg
City. In spite of the elaborate deco
cafeteria is an efficient fast-se
operation. The food counters
screened by translucent dividers blog
the view of the steam tables fron
dining public. Predominant color 1
are Spanish crimson with a gold Sp
Medallion carpet; the same colorg
repeated in the drapery. All space
ning was accomplished by the arch
John H. Summers of Atlanta.
Suppliers: Furniture — Shelby

liams, House of Spain, Johnson Pla
Victory Upholstered Seating, O3
Kent, Silvestry. Drapery fabrics—§
macher, Consco Products (trim).
peting—Mohawk, Floor & Wall
ions. Wallpaper—S. J. Campbell. L
ing — Wilmer Snow. Tile Ludo|

Celadon. Accessories—Silvestry,
de Mexico, Ardlt. Tapestry—Oken
rics. Fountain—Hoops Inc. Plantir

Griffins in the Village.




st National Bank of Shelbyville

Lang Inc., Interior Designer
H. McLean, AIA, Architect

new home of the First National
k of Shelbyville is one of the first
emporary buildings on a typical
rthouse square in Shelbyville, Ten-
see, Designed by architect Sam H.
ean, the facade is a clean sweep of
te brick, porcelain enamel panels,
Disco windows defined by white
'rete pilasters running the height of
building. Besides the banking quar-
on the first and basement levels,

E 1966

portions of the second floor and the
third floor are rental areas for other
tenants. The interiors planned by Curtis
Gibson of Ray Lang, Inc., Atlanta, are
modulated to the scale of the architec-
ture. Accounting offices, safety deposit
vaults and employees lounge are located
in the basement level. Bank headquar-

ters, consumer loan department, con-
ference room, closing room, and presi-
dent’s office are on the main level.

Photos ; Alexandre Georges

Each area features strong, modern lines,
sans sterility, resulting in a warm and
friendly modern facility that will cer-
tainly set the pace for other new archi-
tecture to be built in this traditionally
minded area of Tennessee.

Suppliers: Furniture—Jens Risom,
Edward Axel Roffman, Domore, Knoll,
Drapery fabric—Anton Maix, Maharam.
Carpeting—Oxford. Planters—Architec-
tural Pottery.
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NORTH DEKALB SHOPPING CENTER
Stevens & Wilkinson, Architect-Engineer

The North DeKalb Shopping Center
planned by architect-engineer Stevens &
Wilkinson serves dynamic DeKalb
county and affluent suburbs of North
Atlanta. The shopping complex incor-
porates 420,000 square feet of space for
medical, banking, automotive, office, as
well as shopping needs. A branch of
Rich’s is the largest occupant in a new
and modern facility of 120,000 square
feet designed by S&W. The remainder
of the space houses 51 independent
stores and tenants. Six free standing
buildings are linked together by a cen-
tral mall running through the com-
plex. Heated and air conditioned, the
mall maintains a constant temperature
of spring allowing free access to “stores
without doors.” Landscaping, a foun-
tain, and benches in the central mall re-
ceive generous light from overhead sky-
lights in ceiling wells. Serving the com-
munity in a true sense, the complex in-
cludes a civic center for meetings, with
a seating capacity for 250. The modern
spirit of the architecture was, in most
cases, carried through to the interiors
of the shops. Where a more traditional
atmosphere was desired, it was generally
interpreted in a casual manner. The
specialized treatment of three of the
installations are shown on these two
pages,

Alexandre Ge

Thompson, Boland & Lee Inc.

Interiors for Business, Inc., Interior Designer Photo: Tracy O

Defining a long narrow space into the
departments of a family shoe salon was
the first concern of the interior planners.
The solution was found in the use of
four differing carpet colors to outline
each area, variations on the basic chair
design, and coordinating wallcoverings
such as blue moire in the ladies’ section
and walnut paneling in the men’s.

Suppliers: Furniture — Shelby-Wil-
liams, Wallcoverings — Van Luit, Sea-
brook, Interchemical, Mosaic Tile Co.
Upholstery—S. M. Hexter. Carpeting—
C. H. Masland, Stephen-Leedom, Floor-
ing — Marble Products Co., Amtico.
Lighting—Prescolite. Smoking stands
McDonald Products.
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ual Corner

L. Ferry Designers, Interior Designer

al Corner, a ladies specialty shop
ted in the North DeKalb shopping
er, is “country casual” in decor that
cts the feeling of the fashionable
featured in the
of presenting an

en’s sportswear

The difficulty
rly and unified appearance in face
he great diversity of the clothing

rey Theatre

Alan L. Ferry De-
signers and job Robert F.
Smith in the use of simple lines and
rustic materials. A gallery of Victorian
grillwork establishes an

racks was met by
captain

spindles and
orderliness aided by exposed beams and
columns in strong architectural lines.
Weathered wood (salvaged from actual

hitectural Space Design, Inc., Interior Designer
ch, Alexander, Barnes, Rothschild & Paschal, Architect

matic effects of color and lighting
ven the special design of the two-
y balcony and concession area of
Storey Theatre located in the North
{alb Shopping Center. Dark stain
paneling reaches to the two-story

ing, and a custom designed grid

T
/4_‘; L, s
\ “ 1‘{'.

effect
color

lighting gives dramatic
in the area. The
scheme is basically red-blue with accents
of magenta and White
covers the unpaneled walls, and white
marble concession stands have red plush
fronts. Red upholstered pedestal furni-

system
lower ceiling

purple. vinyl

old barns and stables) was used as
counter facings as well as for other
decorative elements. The rustic facade
was also a part of the design project.
Suppliers: Furniture—Stone Mountain
Furniture. Carpet—Painter Mills. Chan-
delier—Champion. Architectural
work—Thompson Construction.

wood-

ture adds excitement to the lobby.
Suppliers: Furniture—Herman Miller,
Knoll, Directional, Design Craft. Fabrics
—Knoll, Miller, Design-Tex.
Carpeting — Custom Floor Covering
Mills. Wallcovering—Dwoskin. Accesso-
ries—Architectural Pottery.

Herman

Photos: Alcxandre Georges
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Georgia Baptist Hospital Nurses Dormitory

tich’s Commercial Contract Division, Interior Designer
Stevens & Wilkinson, Architect

The long-standing affiliation between
architectural-engineering firm Stevens
& Wilkinson and Georgia Baptist Hos-
pital began in 1919 and continues with
the new student nurses dormitory
building. The dormitory is the latest of
many major projects in the over-all
growth of Georgia Baptist planned by
S&W. Though the architects were re-
sponsible for space planning, the design
of the auditorium, and the custom de-
signed built-in units in the students’
rooms, the contract division of Rich’s
under Jay Keubler-Albert coordinated
interior furnishings and design for the
reception lounge, office, main lounge,
date parlors, dining and recreation
rooms, and color coordination of fur-
nishings in the dormitory quarters. Pri-
mary colors are predominant in the
main lounge in accent walls of Italian
glass tile in red, yellow, and blue against
cool white side walls. Furniture, here,
is fawn leather and black with the pri-
mary colors picked up in other up-
holstered pieces. The date parlors are
tastefully planned with oiled walnut di- Photos : Clyde ]
viders and natural plantings. Paintings 4
throughout the areas were done by local
artists, The student dining hall looks out
upon a courtyard and is flooded with
natural light. Stack chairs give colorful
accents in orange, gray, and yellow.
Walls of the individual student rooms
are vinyl covered; coverlets, draperies
and bolsters coordinate, and were cus-
tom-made by Rich’s.

Suppliers: Furniture—Woodard, Ed-
ward Axel Roffman, Jens Risom, Heri-
tage, Chicago Hardware Foundry, Her-
man Miller, Stearns & Foster. Fabrics—
Anton Maix, Bloom. Carpeting—Calla-
way, Bigelow. Planters—Architectural
Pottery, AMV.
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k Associates Inc., Offices

Associates Ine., Architect-Interior Designer

ginative conversion of an undistin-
hed two-story, fifty-year-old build-
yielded the low-keyed yet sophisti-
1 Atlanta offices of Aeck Associates.
ting structures on an adjoining tri-
llar plot had been razed leaving a
Il parking lot and rough brickwork

heed Research Center

where the two buildings had joined.
Finding the roughness attractive, Aeck
moved the front door around to the
roughbricked side where a weedpatch
had flourished, making an unusual entry,
and incidentally shortening the climb to
the second floor. Some structural beams

Associates Inc., Architect-Interior Designer

Lockheed Research Center, Marietta,
is a new, centralized, multi-purpose
lex designed to create an atmos-
e that is functionally and estheti-
conducive to reseach. The modern
dproof center, a project of Aeck
beiates, is the first Southeastern

facility of its kind to encompass a broad
spectrum of a firm’'s scientific activities.
Situated on its own 46-acre landscaped
tract, the center consists of a grouping
of laboratories and offices in a park-like
setting. Reinforced concrete structural
frames with exterior walls of concrete

Photos: Alexandre Georges

remained exposed in the interior reno-
vations, and saw-toothed skylights used
by the former occupant, a printer, were
retained. But other than this, the in-
terior received total remodeling.
Suppliers: Furniture—Herman Miller,
Fritz Hansen, Dux, Georgia Marble Co.

or brick masonry are specially designed
for sound attenuation. Long narrow
windows with rounded corners are faced
with exposed aggregate concrete frames
on the exterior and form an appealing
design element for interiors. All furni-
ture was supplied by Jens Risom.

Photos: Alexandre Georges
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Charles A. Dana Fine Arts Building

In the words of the architect, the
Charles A. Dana Fine Arts Building was
conceived as “a cathedral to art.” A
gift to Agnes Scott College by philan-
thropist Charles A. Dana, the building
houses the teaching programs of the
departments of art, speech, and drama,
as well as the spaces for public func-
tions connected with these departments.
In the building, the teaching activities
of the various subjects separated
but the public areas flow together. It
that the

are

was necessary edifice be com-

patible with the Gothic-styled campus
that surrounds it and yet evoke a
thoroughly modern manner in keeping

with the times. The Gothic concept of
grand, luxurious use of space was
adapted by Architect John Portman of
Edwards & Portman in true buttresses,
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Edwards & Portman, Architect-Interior Designer

a gabled roof opened to the north for
light, floating platforms that
hold studios, and open, airy public
spaces. A facade of arched, corbeled,
pierced brick relates in a contemporary
way to the style and texture of the
older buildings. Conceived by the archi-
tects on four levels, the building has
free standing platforms that compose
the second and third floors adjacent to
a theater area. Art studios, classrooms,
rooms, and wardrobz
are located on the second floor;
leries, lounges, theater entrance, faculty
offices, and exhibit spaces are on the
first and main floor. A splendid circular
staircase, carpeted in brilliant red,
reaches from the first to the third levels,
augmenting another open stairway from
the main gallery of the theater area.

natural

area
gal-

conference

Equally distinctive, the theater desig
by James Hull Miller combines
ideas in theater design with the s
of an Elizabethan stage. An inti
octagonal chamber, seating 212 on
main floor and 100 in the balcony,
regal and arrange(
continental style. An open stage ext
ing the chamber and flankec
two-level towers adjoins a

seats are red

into
equipped stagecraft workshop, dreg

clubroom for the dx
yvards pr

rooms, and a
group. Exterior
work areas of the sculpture and
amics studios on the lower level
landscaped areas for sculpture disp

Suppliers: Furniture — Designe
Domore, Knoll, Jens Risom. Drape
Design-Tex, Carpeting — Kent, M4
Wallcovering—Viertex.

court
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Maryland Baking Co.

Interiors for Business, Interior Designer

Ernie Mastin & Associates, Architect Photos: 1.D. Assoch

Adjoining the large bakery and ware-
house of the Maryland Baking Co.,
Atlanta, which specializes in the pro-
duction of ice cream cones, bright new
offices and lunch and lounge areas were
created by Interiors for Business. To
give the new space a distinctive and
cheerful air, glass panels depicting
various trademarks of the company’s
products were custom designed for the
lobby-entry. Inside, a large general
office area has filigreed window panels
and bright colors. Lunchroom for office
employees captures the feeling of an
ice cream parlor on a warm spring day,
with an airy mural and ice cream
parlor chairs. Adding a touch of fan-
tasy for plant workers, a second lunch-
room has a playful mural depicting a
Rube Goldberg-type ice cream machine,

Suppliers: Furniture—Imperial Desk,
Monarch, Thayer-Coggin, Shelby Wil-
liams, Metalstand, Founders, Carolina
Seating, Burke. Carpet—Magee. Wall-
covering—Moderncote. Draperies—Kra-
vet. Table tops—Fixtures Mfg. Acces-
sories—Smith & Straight, Peter Pepper,
Gift Craft Leather, Merrel Taylor, NFF
Inc. Mural, glass panels—Robert Griggs.

110 CONTR




e Federal Savings & Loan Association

itectural Space Design, Inc., Interior Designer
P. Thompson, Architect

space for the Home Federal Sav- ; 2 ' - S e
& Loan Association was given a

. N it @
emporary look with emphasis on the s

tige image of the old and well es-
shed company. Architectural Space
gn Inc. designed the general banking
, executive offices, conference room,
upstairs loge under the supervision
ob captains Charles Mount and H.
ony Smith., A unifying color scheme
range/gold/yellow against a muted

ground of antique green-gold on
teller counters, and mezzanine

head ties together the two levels

he facility. The board room

ble exception to the color rule. T

y grained rosewood of the paneling

-onference table is dramatically off-
bold, electric blue of the chair

Furniture—Knoll, Lehigh,
go Hardware Foundry, Directional,
1ian  Miller, Intrex. Draperies
n Maix, Design-Tex. Upholstery
cs—Knoll, Anton Mg Maharam,

Carpeting—Masland, Phil-
hia Carpet. Lighting — Prescolite.
ssories — AMV, Smith Metal Arts
1tectural Potte

Photos: Alexandre
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Edwards & Portman

Tucker Wayne Inc.
Dana Fine Arts Center
Edwards & Portman Offices

John Portman might be called the
master builder of downtown Atlanta.
His design vision for Atlanta’s main
street, Peachtree, is changing the face
of the city’s core in a one-man urban
redevelopment plan. Portman’s brain-
child, the Peachtree Center urban
complex, has been described as a city
within a city. It will incorporate of-
fice towers, shops, parking garages,

bus terminal, malls and public squares
—a complex that is being developed
independently of any city legislation,
funds, or municipal planning boards.
Two major buildings in the complex
are the Atlanta Merchandise Mart,
developed by Portman and in which
he still maintains a major interest,
and Peachtree Center Building, a
high-rise office structure. Peachtree
Complex is still only one of Portman’s
forward-looking ideas. Portman com-
bines strong esthetics with an astute
business sense; he is not only an ar-
chitect but brings together the diverse
financial arrangements necessary to
accomplish his urban aims, through
separate development companies of
which he is also a principal.
Portman joined H. Griffith Ed-
wards in an architectural partnership
in 1961. Edwards, a master at speci-
fications, is the author of a book on
the subject. The firm’'s interior de-
sign department under Aubrey Par-
rott, works exclusively on E&P pro-
jeets so that the interior can honest-
ly reflect and enhance the architec-
ture. In some cases, Portman develops
the interior design concepts, as he did
for his own offices, Dana Fine Arts
Center, and the Regency Hotel. In
other cases, Parrott who has been
with the firm for the past 14 months,
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accomplishes the interior design for
E&P tenants, such as Bell & Stanton,
Tucker Wayne, and the offices of
Bowater Paper Co. in Virginia. Along
with its engineering and landscaping
department, the E&P concept of total
design is translated into action.

Finch, Alexander, Barnes, Rothschild,
& Paschal

Atlanta Stadium

Many of the more recent landmarks
in and around Atlanta are projects
in which the architectural-engineer-
ing firm Finch, Alexander, Barnes,
Rothschild & Paschal have had a
hand. The tallest skyscraper in the
southeast for First National Bank,
the new Atlanta Stadium (with
Heery & Heery architects), the Coca-
Cola home office complex are num-
bered among its diversified projects.
The firm is now unofficially known
as FABRaP (pronounced fab-rap)
to its clients and associates after a
visitor commented that the tongue-
twisting recital of the receptionist
sounded like a trunk falling down
the stairs. FABRaP came about with
the merger of two architectural firms
in 1958. The five principals function
as an architectural team so that each
stage of building is under the direct
supervision of the partner most suited
to the task. The scope of its operation
is apparent when considered that at
the time of this interview there were
14 major projects in preliminary de-
sign stages, all figuring in the multi-
millions. The collaboration of FABRaP
and architect Heery & Heery in plan-
ning the Atlanta stadium was so suc-
cessful that the team has been ap-
proached to design the new stadium
planned for the city of Cincinnati—
a project which both firms have en-
thusiastically accepted.

Architectural Space Design, Inc.

Atlanta Stadium Braves Offices
Stadium Authority Offices
Home Federal Savings & Loan
Storey Theatre

Architectural Space Design, Inc.
an outgrowth of the former inter
space planning and design depa
ment of Finch, Alexander, Barn
Rothschild & Paschal. Since 1
ASD has operated as an independs
organization, though it is a subsidig
of FABRaP, maintaining its o
client lists and offering its servig
to other architects as well as
parent affiliate. As the name
plies, ASD is strongly influend
by architecture in its approach

"

interiors. All principals are re
tered architects, assisted by a co
of staff professionals in the fig
of interior and industrial des
William Pulgram, executive
president and general manag
heads the office and supervises
the firm’s projects. The combinat
of talents at ASD enables it to
beyond the selection and specif
tion of furnishings and to ha
space study and analysis, inte
architectural details, as well as s
engineering requirements as air ¢
ditioning and acoustical control.
the four years since its format
ASD has tripled in size and its
is nationally recognized. The
works exclusively in contemporar
teriors and believes in “total desi
the collaboration of space plan




d architecture before a building is
ected, The procedure is not yet
lly accepted in this area but Pul-
am notes that “it is catching on.”

pery & Heery

lanta Stadium
tizens & Southern National Bank

Ffom residential and multi-family
using commissions in 1954, archi-
tural-engineering firm Heery &
ery has progressed to projects for
ustrial corporate, governmental,
d educational clients that figure in
e millions. It is a specialist in
eatly accelerated research projects
ata for a 300,000 square foot Lock-
d Engineering Office Building was
pleted in three months, and as
ociate architects with FABRaP,
struction of the new Atlanta Sta-
m was accomplished in less than a
r. As the name suggests, the firm
an outgrowth of two generations
Heerys, George Heery branching
to Atlanta from the Athens, Ga.
ce founded by C. Wilmer Heery at
end of World War II. The firm
has a staff of 40 architects, engi-
rs, and other specialists that work
most of the southeastern states.

ough Atlanta is home base, the
ens office functions as a manager,
ervising assignments in progress
that area. It has, in addition, devel-
d a side-line of restorations and
ently supervised the restoration
the Crawford W. Long Museum.

eriors for Business, Inc.

mpson, Boland & Lee, Inc.
ryland Baking Co.

t careers of potter, restaura-
r, and art teacher have proved
valuable experience to Mary

as, president and founder of In-
iors for Business, Inc. A BFA
kground in art education, coupled
h a Greek flair for design and
r, i8 a running thread through

of the projects done under her
rvision. Persuading the young
sident of Kingsberry Homes Corp.
1962 to indulge his penchant for
tract expressionist art and hang

E 1966

the large paintings in his office re-
sulted in the firm’s first big design
commission, that of the Kingsberry
headquarters and the offices of its
four branches. Last year, Mary
Nikas was awarded the *“Atlanta
Beautiful” prize for commissioning
one of the earliest uses of fine arts
in business interiors in the area. To-
day the firm employs three full

fledged interior designers offering a
comprehensive design service and has
a solid background

in commercial

projects. It was recently announced
that Interiors for Business has be-
come a subsidiary company of Atlanta
architectural firm, Heery & Heery,
with many more projects in the off-
ing. The firm will continue to be
known as Interiors for Business with
the same staff, location, and services.

Ray Lang Inc.
First National Bank of Shelbyville

Atlanta appeared to Ray Lang as the
geographical hub of the South way
back in 1932 and there he settled
into business as a supplier of carpets
for institutional use. Though Ray
Lang is since deceased, the firm still
bears his name and now offers a
complete “turn-key” furnishings pro-
gram with 40 employees and a large
new facility just off Peachtree Road,
not yet two years old. The design
department includes three senior and
three junior designers who are as-
signed projects on the basis of avail-
ability of time, since each designer
is experienced in phases of specifica-
tions writing and working with a
negotiated contract. The department
accepts all types of commercial de-
sign projects, large and small, and
has recently completed the design and
furnishing of the Wesley Woods Re-
tirement Home, the St. Joseph In-
firmary, offices of Standard Federal
Savings & Loan, law offices, banks
and other commercial facilities.

Toombs, Amisano & Wells
Unitarian Universalist Church
Henry J. Toombs has watched At-

lanta emerge as a thriving metropo-
lis from his vantage point of prac-

ticing architect for the past thirty-
six years. Toombs left New York City
where he witnessed Black Thursday
to settle in Georgia during the years
of slow recovery from the depres-
sion. The firm’s name was changed
from Toombs & Co. to its present
name in 1955 and today the staff
includes 60 persons; nine partners,
four associates, a landscape architect
and an interior designer, besides the
design, drafting and clerical team.
Probably the most representative ex-
ample of the work of Henry Toombs
is the Warm Springs Foundation
Hospital — a project that is totally
his — begun in 1926 and finishing
the last building only a few years
ago. Joseph Amisano attended Pratt
Institute and has since returned fre-
quently as a guest panelist to the
architectural school as well as to Cor-
nell, Cooper Union, and Georgia Tech.
His name was among 60 other archi-

tects elevated to the status of Fellow
by the AIA in May. James Edwin
Wells has worked with Henry Toombs
for a little less than 30 years. He is
a Fellow of the Construction Specifi-

cations Institute and a registered
architect in seven states. The TA&W
project receiving the most attention
at the moment is the Atlanta Memo-
rial Cultural Center for the perform-
ing arts that the firm is planning in
association with Stevens & Wilkinson.
Completion date is two years away.

Custom Creations Inc.
Lithonia Lighting Inec.

The complexities of designing a space-
age trade exhibit for Lockheed Air-
craft to a simple point-of-purchase
poster for Coca-Cola are everyday
fare at Custom Creations Inc. Though
the main effort of the firm is directed
toward exhibit and display design, the
firm also has planned imaginative
showrooms borrowing from its
graphic and mechanization tech-
niques in which architecture, en-
gineering, graphics, light, and color
are planned together from one con-
cept and developed toward one end. A
subsidiary of the firm, Designers for
Industry, offers a complete graphics
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service that includes product styling,
packaging and other corporate design.
With branch offices in Deland, Flor-
ida, Charlotte, North Carolina, and
Atlanta, the firm serves the complete
southern area. In addition to Lock-
heed and Coca-Cola, its clients include
AT&T, U.S. Dept. of Health, State
of Georgia, Amarlite, Patcraft Mills,
and E. T. Barwick.

Cooper, Salzman & Carry

Parkwood Hospital
Tullwaters Elementary School

The firm of Cooper, Salzman & Carry
has grown steadily since 1960 when
Alan Salzman joined Jerome Cooper
(followed a few years later by Walter
Carry) in an architectural partner-
ship. Then, the project list was main-
ly residential but the firm now has
seven shopping centers among its
architectural credits plus a host of
commercial and institutional build-
ings. One of its pet projects is the
total responsibility for the develop-
ment of a ninety-acre site on Gordon
Road in Atlanta. The over-all plan
includes both garden and high-rise

apartments, a major shopping center,
a multi-story office building, profes-
family

sional buildings and single

3 ~
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residences. Though actual construc-
tion has begun on several phases of
the Gordon Road community project,
it is anticipated that seven to ten
years will be required for comple-
tion. Cooper and Salzman both
studied at Georgia Tech while Carry
attended the University of Florida.
Together, they are licensed for archi-
tectural practice in Georgia, Florida,
Alabama, Tennessee, and North Caro-
lina, though 70 percent of the projects
are centered in Greater Atlanta. The
firm does not maintain an engineer-
ing department but feels it is more
practical to buy those services. As
for interior design, the architects do
not plan a department in the fore-
seeable future.

114

Rich’'s Commercial Contract
Georgia Baptist Nurses Home

The relatively new Commercial Con-
tract office and showroom at Rich’s
opened its doors to the trade in 1961
under manager/designer Jay Kuebler-
Albert and a staff of three. At latest
count, the contract department has
six designers, four salesmen, an art-
ist, and five office members who carry
out the volume design orders of its
corporate and institutional -clients.
Luxury hotels such as the Sea Pines
Golf Club and Inn in South Carolina,
and the recently completed Sheraton-
Emory Inn, where the designers plan-

ned guestrooms and hospitality suites,
are typical of the scope of its opera-
tions—as is the ultra-contemporary
West Peachtree Tenth condominium
and the many dormitories and frater-
nity houses for colleges in the south-
east. As part of its service, Rich’s
contract department offers a complete
package: design, furnishings, install-
ation, and financing. It has completed
six major high-rise apartment build-
ings in Atlanta within the past three
vears and has approximately that
many again on its planning boards.

Alan L. Ferry Designers

Foote & Davies
Casual Corner Sportswear Shop

Atlanta design firm Alan L. Ferry
Designers finds itself in an un-
usual position since it is one of the
relatively few firms in Atlanta to
offer all phases of interior space plan-
ning independently of an architectural
affiliation. Dealing in strictly non-
residential assignments, the firm be-
lieves strongly in the early teamwork
of interior designer and architect,
from planning through construction
of a building. In fact, its stature in
the Atlanta design community is such
that Alan Ferry Designers has fre-
quently been called upon by clients
to suggest the name of the architect
for projects on which it has already

been retained as interior desig

With the exception of president
L. Ferry who formed the firm
the close of World War II, all s
members are under thirty year
age. This

young design team

- :

practiced its contract design ser
for such nationally known firm
Delta Airlines, National Cash J
ister, McCann-Erickson, General
ceptance Corp., Hilton, and How
Johnson. Vice president Hugh 1j
(27) is Alan Ferry's right-hand )
and has received national recogni
for his expert design talents.

Aeck Associates Inc.

Lockheed-Georgia Research Center
Citizens & Southern Bank, Buckhe
Aeck Associates Inc., offices

After broad international experi
as chief designer for F. T. Ley &
in Columbia and Brazil, chief ax
tect for Pan American Airways,
consulting architect in such far-a
places as Cambodia and Uga
Richard L. Aeck, FA1A, founded
architectural firm, Aeck Associ
Inc., within a half mile of his ¢
mater, Georgia Tech. In professi
practice since 1936, Richard Aeck
heads a staff of 26, of which t
are registered architects, and ar
terior designer, Mary Olive W
head. Their work has included
design of high-rise apartment
office buildings, banking facili
hotels, schools, university, resed
and religious structures. Aeck,
ever, still maintains an interes
governmental and educational eff
Representing the American Inst
of Architects, he serves as d¢
consultant to the Public Hou
Authority, design critic for Co
Georgia Institute of Techno
Syracuse University and was
pointed Preceptor of Rice Univer



illiam Trapnell & Associates

lanta Stadium Press Lounge
tizens & Southern National
Athens

Bank,

illiam Trapnell, native of Metter,
orgia, started his own design busi-
ss in 1960 with an educational
ckground from the University of
orgia and Parsons School of De-
n in New York and Paris. Ex-
ience gained with the firms W.
Browne & Co. and Ray Lang Inc.,
mpted him to open a showroom
der the firm name William Trap-
1 Interiors. The showroom has since
n disbanded so that the firm can
centrate totally on commercial in-
ior design, which is its specialty,
has recently been retained to
dle all interior design work of the
izens & Southern Banks in Georgia.
pplemented by design staff mem-
s James MclIntosh, Jr., John Hin-
, and Wilma Pergerson, the firm
tame incorporated in 1965, and has
ce been the interior planner for
h commercial projects as the Carl-
Co., Doublegate Country Club, and
Press Lounge of the new Atlanta
dium.

vens & Wilkinson

rgia Baptist Nurses Home

rth DeKalb Shopping Center

chitect-engineering firm Stevens &
Ikinson has kept steady pace with
growth of Atlanta and the South,
1 examples of its architectural
nning can be found in Virginia,
bama, the Carolinas, Tennessee,
ntucky, and Florida, as well as in

- ———

rgia. In 1965 alone, projects at

totaled $60 million in work on
drawing boards or under con-
ction. Dating back to 1919 when
ston S. Stevens joined Flippend
rge in partnership (later associated
h James R. Wilkinson after the lat-
s death) the firm now has 11 part-

S or associate architects on its
, with a solid majority from
E 1966

Georgia Tech. Along with Toombs,
Amisano & Wells, S&W is currently
involved with plans for Atlanta Cul-
tural Center, a memorial complex for
the performing arts similar to New
York’s Lincoln Center. Its past record
includes office buildings, shopping cen-
ters, hospitals, and other multi-million
dollar structures for clients, Sears,
Roebuck & Co., Rich’s, Georgia Power
Co. and other prominent companies.

John H. Summer & Associates, Inc.
Piccadilly Cafeteria

The firm of John H. Summer & As-
sociates, architects, was formed in
1952. Today, after fourteen years of
diversified architectural experience
and a staff of nine members, the
firm believes in offering a business-
oriented service from development
and feasibility studies through to
construction supervision and interior
design. President of the firm John
Summer is a registered architect in
Georgia and South Carolina and re-
ceived a Bachelor of Architecture de-
gree from the Georgia Institute of
Technology in 1950. Current projects
in the works include the Douglas
County community and shopping cen-
ter at an estimated budget of $20
million, the studio and administration
building of WAGA-TV, and a luxury
motor hotel for Quality Courts now
under construction directly across
from Executive Park.

Ivan Allen Office Planning/Design

Radio Station WQXI
State Archives & Records Bldg.

The name Ivan Allen is a familiar
one to Atlantans, though we are con-
cerned with the office planning and
design staff of Ivan Allen Co. rather
than with the man who left the firm
to become Mayor of Atlanta. Ivan
Allen Co. is almost as well-known,
however, since it has supplied office
furnishings to many southern com-
panies, and later opened an office
planning and design department to
supplement its services. Under the
direction of Virginia Bowen, AID,
the design department is equipped to
handle space planning and analysis,
color and furnishing coordination, and
supervision of the design project to
the finishing touches. It has received
design commissions from Reynolds
Metals, planned the executive offices
of the State of Georgia, Armour Co.,
Motorola, U.S. Rubber, and countless
banks, southeastern branches, and re-

gional offices for national companies
located in and around Atlanta.

Jova /Daniels/Busby
Kicks & Lids Men's Shop

Fledgling architectural firm of Jova/
Daniels/Busby has expanded so rap-
idly since its formation six months
ago that its newest partner, John
Busby, has joined the firm at the time
of this writing. Commissions, too,
have grown in size in the short span
of business life from residential work
and renovations of existing space to
include the planning of a twelve-acre
urban complex. In addition to its
architectural services, the firm offers
interior design and planning. Each of
the young partners were associated
with prominent architectural firms in

Atlanta before entering the new ven-
ture. Henry Jova, who attended Cor-
nell University, was awarded the
Prix-de-Rome while studying in
Europe, first as a fellow at the Amer-
ican Academy in Rome and later as a
Fulbright scholar. Stanley Daniels
holds a certificate from the Ecole
d’Art Americaines at Fontainbleau,
France, along with an architectural

degree from Georgia Tech, where
John Busby also studied.
William Glover, Capitol Office

Supply

Trust Co. of Georgia, Bank of DeKalb,
and Hartford Branch

Misplaced Yankee from Pennsylvania,
William Glover, who heads the in-
terior design department of Capitol
Office Supply Co., is now practically
a native Atlantan. A resident of the
area for the past 10 years, Glover
came south after studying in New
York City at Parsons School of De-
sign and New York University. He
entered the field designing residences
for private clients before joining ar-
chitectural firms. The past seven years
have been spent primarily in contract
design, for wvarious firms, including
Rich’s Contract division. Glover de-
votes his spare time to remodeling
and refurbishing his house in the
suburbs—shared with a miniature
schnauzer, Lindy.
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Vista Aleore

« « . @ superb collection b
of furniture designed
the Spanish tradition

...did Don Quixote sleep here?’

Not really, but Beautycraft’s new Vista Alegre grouping of coordinated case pieces characterizes the grandeur of
Spanish nobility, and Don Quixote might well have enjoyed a room such as this! Beautycraft has made it possible
for the entire contract furniture field to obtain this increasingly popular grouping at competitive prices. Every piece
reflects a luxury which belies its functional purpose ... the entire group is ideally suited to new installations or
renovations . . . all are precision produced in accordance with Beautycraft’s high standards of fine craftsmanship.
With this new grouping, the contract decorator is enabled to obtain his total room requirements from a single,
dependable source, with complete assurance of on-time delivery. For further information, mail coupon below to:

beautycraft

3301 NORTHWEST 73rd STREET, MIAMI, FLORIDA

Factories & Showroom: Miami, Florida e Toronto, Canada

The Embassy deucette Beautycraft Furniture Industries, Inc.

sleep unit harmonizes Dept. C, 3301 N.W. 73rd Street, Miami, Fla.
with the Vista Alegre
design. The chaise and

| Please send full information on:
couch are joined by a I

Coordinated case goods [] Deucette sleep unit

desk: the chaise remains Custom-crafted furniture []

fixed and the couch Name

pivots out to convert to

a single bed, ideal Addcees

where space is limited. City Zone  State

Cirele No. 15 on product information card

Circle No. 212 on product informat




High Pont. North Carolina
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Atlanta and the New South

ATLANTA AS A MARKETING CENTER

IN THE MERCHANDISE MART, THE DECORATIVE ARTS CENTER, DESIGN HOUSES
AND OFFICE SUPPLY FIRMS, INDIVIDUAL MANUFACTURERS' SHOWROOMS, THE CITY
HAS BECOME A SELF-SUFFICIENT MARKETPLACE FOR CONTRACT FURNISHINGS

As late as five years ago, southern-based designers
were forced to travel to northern centers—Chicago,
New York—to select the furniture and furnishings
for projects of any sizable proportion. This is no
longer true. Marketing in the furnishings industry,
like most other American industries, has become
more and more regionalized, and Atlanta, challenged
by the remarkable building boom of the ’60s, re-
sponded by quickly cultivating itself as an efficient
dispenser of the services and an important supplier
of the sources necessary to equip the vast acres of
new interior spaces. In short order, Atlanta has
emerged as the major marketing center of the South-
east—the fastest growing region of the country.
Why Atlanta? It is a big-league city from many
points of view. It has already set itself up as the
Southeast regional headquarters for many national
corporations and for the Federal government as
well. Financial institutions, too, regard Atlanta as
its regional hub, from where it services the fast-
industrializing corner of the country. Distribution
is greatly facilitated by Atlanta’s pivotal position—
it is at the crossroads of a vast highway network
and rail system; it is conveniently located to both
seaports and inland waterways; it is the home of
the fourth busiest airport in the nation. And Atlan-
ta’s own enormous building boom, with no end in
sight, has created a highly profitable built-in market.
Not to mention that its progressive city government

Atlanta Merchandise Mart, de-
signed and developed by archi-
tect-businessman John C. Port-
man, Jr., is largest commercial
building in the South. A twin
addition, doubling its space, will
soon be built.
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has encouraged a social sophistication unequalld
in the South.

A decisive influence on Atlanta’s new role as t
marketing center of the region is the Atlanta M
chandise Mart, along with its affiliate, the Atlan
Decorative Arts Center.

Located in Peachtree Center and the largest co
mercial building in the Southeast, the 23-story Ma
which opened in 1961, consolidates under one roof
million square feet of floor space devoted to displaj
of furniture, floor coverings, decorative accessori
china and glassware, lamps and lighting, fabri
bedding, and such non-furnishings items as appa
and toys. No doubt the Mart’s proximity to Dalt
Ga.. the tufted textile center of the world, accounts
the vast array of carpeting displays, making a list
its tenants read like a who's who in the carpeti
industry.

While its showrooms cater primarily to retaile
the Mart has felt the impact of the building bo
strongly and has provided services for the speci
ized contract customer. The rash of new hote
motels, apartments, retivement villages, office bui
ings, recreation facilities in the Southeast, to m
tion but a few of the many building types,
placed a demand on the Mart to establish a c
tract center to serve the specifying designer a
architect. The Mart has responded with the devel
ment of its floor covering center, decorative a




tlanta Decorative Arts Center (thred
ews above) caters to the contract
stomer. Among its fifteen show-
oms are: 1. Shelby Williams;

vese B. Davis; 8. Thonet: 4. Steel-

se (photo shows a recent installa-

o with firm's popular lines); Paul
wulet, featuring a Kittinger desk:
The Annex; 7. Paul Bates, Inc; 8

ns Risom.




Atlanta and the New South

Ivan Allen Co., expanding into the South's
largest office supply and equipment ecompany
during its 66 year history, now maintains
retail outlets in eleven locations. Showroom
in Atlanta headquarters (below) provides
spacious accommodations for its numerous
furniture and furnishings lines.

ATLANTA AS A MARKETING CENTER

center, and home furnishings center, coordinating
the relationship of major national manufacturers of
contract furnishings.

An even more signficant step is the planned ex-
pansion of the Mart into a contiguous new addition
that will double its size. Particular attention will be
focused on a comprehensive contract center, where
major contract manufacturers will be strategically
grouped to expedite a one-stop shopping program for
interior designers, architects, and contract special-
ists. While the Mart currently carries only a handful
of non-residential lines, the new contract center will
broaden its base with a high concentration of com-
mercial and institutional furniture and furnishings
for such specialized installations as hotels, motels,
dormitories, restaurants, hospitals, and of course,
offices.

The Atlanta Decorative Arts Center (ADAC) was
opened soon after the Mart as a showcase for con-
tract manufacturers and representatives in a hand-
some, one-story complex surrounding an inner court-
yard. Located in an outlying residential area, it is
used with less frequency by in-city designers than if
it were more centrally located. Nonetheless, its in-
dividual showrooms are specifically geared to serve
the contract customer. A number of its fifteen ten-
ants carry commercial/institutional lines exclu-
sively: others estimate that about 80 percent of
sales are for contract installations. In all, ADAC
tenants provide more than one hundred lines of
contract interior furnishings.

Prestige names dominate the roster of ADAC ten-
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A corner of the huge Ray Lang showroom (above) featur

Herman Miller furniture in a typical and functional offi
setting. In addition to contemporary furniture and furnishing
Ray Lang displays the traditional pieces still widely soug
after in Atlanta and the surrounding communities.

ants, and among manufacturer-maintained shoy
rooms are: Jens Risom, displaying contemporary
fice furniture and fabrics, with a sprinkling of reg
dential lines; F. Schumacher, unfolding a vast 2
ray of high-style fabric designs; Steelcase, devot
entirely to office furniture and equipment; Thon|
Industries, showing chairs, sofas, and seating uni
with supplementary lines from American Chair
and institutional furniture by Simmons Co.; Shel
Williams Industries, displaying its well-known
stitutional seating and chairs with casegoods
American of Chicago and multi-purpose units
Duo-Bed Corp. (both are subsidiaries) ; Baker Fur
ture Co., showing its own lines in conjunction wi
those from Milling Road; Reese B. Davis & C
which combines its Westgate Fabrics collection wi
wallcoverings from Gian, Inc.

Diverse lines are amply covered by manufacture
representatives. The Annex carries an assortment
accessories, furniture, and fabrics from twel
nationally known firms, including Architectural P«
tery, Dux, Nettle Creek, Piazza Originals, Ru
Stonier, R-Way Furniture, Tropicraft, and West
Nielsen. Paul Bates Inc. starts with its own Baf
Custom carpeting and fills in with Edward Fiel
carpets and rugs, Jack Lenor Larsen fabrics, a
Karl Mann paintings and wallcoverings.

Ralph Dennard Showroom concentrates on ru
and carpets from Cabin Craft, Dellinger, Masla
Morijikian, and Tai-Ping. At R. J. S. Inc. are har
some collections of furniture, fabrics, carpe
lamps, and accessories from such leading firms

CONTRA



vrithers-Wallace-Courtenay, a long-time contract supplier, re-

ntly opened a design department to supplement its services.
hell Oil Co. reception room (above), in Peachtree Center Build-
g, was designed and furnished by C-W-C, with Domore desk,
lward Azel Roffman sofa and chairs, General Fireproofing
sk chair, Alexander Smith carpet. The decorative divider was
stom-designed by Parks L. Yeomans, of C-W-C design de-
rtment.

esign-Tex, Designcraft, Domore, Duraloom Carpet,
rard Axel Roffman, and Nessen Lamps, among
hers.
In a huge showroom, Paul Raulet serves as South-
n representative for nineteen firms. Among them
‘e Brown-Jordan, XKittinger, Stark Carpets, and
arta Furniture. Threlkeld Schlemon numbers in
s ten lines a range of products from Karges fur-
ture, Pino de Luca decorative accessories, Tre-
nowan rugs, and Stakmore chairs. Decorative ac-
ssories, along with lamps, mirrors, floor coverings,
e carried in abundance in the Edith Hills show-
om.
Although the enormous amount of recent construc-
bn has given Atlanta the immediate impetus to de-
lop as a major market, the city has always been a
rtile field for the furnishings industry. In addition
the Mart and ADAC, a host of other reliable
urces, many of them well established office supply
ms, have been serving the metropolitan area for a
imber of years.
Ivan Allen Co. is the largest of its type in the
puth. It had its beginnings at the turn of the cen-
ry, when Ivan Allen Sr. (father of Atlanta’s in-
mbent mayor, Ivan Allen Jr.) opened a typewriter
ency in Atlanta and in time added other office
ls to his stock. During the intervening 66 years,
e company progressively expanded until today
ere are eleven retail stores scattered through
porgia, Alabama, Tennessee, and South Carolina.
In its own building in downtown Atlanta, the Ivan
len furniture showroom is spacious enough to dis-
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Capitol Office Supply displays this vignette
(below), combining furniture from several
of its many lines. Shown are Alma Desk
Co. desk in teak, I.V. chrome and black
chairs, John Stuart desk and side chairs;
Smith Metal Arts desk accessories. The oil
painting 1s from Gift Craft Leather, Inc.

play its many lines in a series of uncluttered vig-
nettes, sectioned off by a movable partition system.
Carefully coordinated groupings depict furniture in
typical office settings, all designed by Ivan Allen’s
interior design department. Shown are furniture
lines, both contemporary and traditional, from B. L.
Marble, Directional, Art Metal, Herman Miller,
Knoll, Kittinger, Standard Furniture, Myrtle Desk,
Boling Chair, Royalmetal, Drexel, Croydon, Omni,
and Dux. Appropriate accessories are selected from a
lengthy list of sources, including Affiliated Crafts-
men, Frederick Cooper, Architectural Pottery, De-
sign-Technics, McDonald Products, Mottahedeh, and
Rainbow Wood Products.

Another highly regarded old-timer, which has kept
pace with the expanding market, is Carithers-Wal-
lace-Courtenay. Organized in 1929 on the premise
that quality was its mainstay, C-W-C specialized
originally in office supplies and furniture. Today the
firm, many times its original size, consists of three
major departments—stationery, furniture, and de-
sign. Some of its exclusive lines are General Fire-
proofing metal equipment; Gunlocke wood chairs;
Shelbyville wood desks. Lines on a semi-exclusive
basis include Domore Chair, Leopold wood office
furniture, Jasper Desk Co., and Lehigh Furniture
Co.

Ray Lang, Inc., another of Atlanta’s leading office
supply firms, dates back to 1932 when the total busi-
ness comprised carpets for institutions. Today, Ray
Lang is fully equipped to offer a complete “turn-
key” program, its operation completely integrated in
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Dwoskin, a long-time and highly regarded supplier on the contract scene in At-

lanta, carries wallcoverings to fit every type of installation.

ATLANTA AS A MARKETING CENTER

the field of furniture, draperies, carpets, and acces-
sories. Its range of service starts in its own design
department and continues on through to the instal-
lation of all furnishings, right down to the last ash
tray.

Among the many postwar office supply firms to
locate in Atlanta, one of the most successful is
Capitol Office Supply Co., which now claims to be
one of the top five in the office furniture and supply
business in the city. From a tenuous beginning in
1946, the husband-wife team of James and Mildred
Hammond, with the help of bicycle delivery boy,
began the task of building a business when merchan-
dise was particularly impossible to obtain. Globe-
Wernicke became the first nationally known firm to
offer Capitol a franchise. Today, in a revamped
building providing 20,000 square feet of showroom
for displays and workroom for sales and design de-
partments, Capitol represents an impressive list of
manufacturers, including I. V. Chair, Alma Desk,
John Stuart, Armstrong Furniture, Carolina Seating,
Hamilton Cosco, Harter, J. G. Furniture, Jasper
Desk, Knoll, Madison, Patrician, Howe Folding,
Metropolitan Furniture, Harvey Probber, Frederick
Weinberg.

In the department store field there is Rich’s Com-
mercial Contract Division, which operates as a sep-
arate entity in its own building, quite removed from
the retail store. The division grew as a natural off-
shoot of the residential decorating department (still
part of the retail operation) in 1961, and specializes
only in commercial and institutional work. Acting as
contract designer, furnisher, and installer in just
about all southern states, Rich’s offers a vast list of
services and even arranges for long-range complete
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package financing. Its showroom, closed to the g
eral public, carries samples from a number of le:
ing manufacturers, such as Knoll, Jens Risom, H
man Miller, and Dunbar office furniture; Kroeh
hotel-motel lines; Lees, Bigelow, and Cabin Cr:
carpeting; Nessen and Frederick Cooper lamps :
accessories.

A newcomer to the manufacturers’ showro
scene in Atlanta is Joe Sherry Associates Inc., bar
six months old. Displays in its 10,000 square feet
space combine both residential and contract lir
from pottery to blinds, furniture to framed pri
Among the sixteen manufacturers represented, m:
of them new to Atlanta, are Artes de Mexico, Bu
Furniture, Chapman Lamps, California Woven F
rics, Costa Mesa Furniture, Dunbar Furnit
Keliehor Wallpaper Designs, Madison Furnitu
Sculptsmith, and Seymour Matting.

A long-time supplier in Atlanta that just ab
every designer has relied on at one time or anot
is Dwoskin, Inc. From its sumptuous, Atlanta-ba
showroom, the firm has broadened out in the p
twenty years and now maintains bustling branc
in Charlotte, Dallas, Houston, Miami, Oklahoma C
Washington, D. C., and St. Louis. Dwoskin spec
izes in wallcoverings and provides painting and ¢
tracting services as well. About two-thirds of
business is commercial, the other third residen
Its huge volume of wallcoverings—scenics, ha
prints, vinyls, grasscloths—come from such nati
ally known manufacturers as Arts for Architect
3irge Co., G. K. Birge, L. E. Carpenter, James S
man Studios, Standard Coated, Timbertone,
Luit, Winfield Design, and Zakim Handprints,
mention but a few. (€)

Circle No. 269 on product information




SERVING
QUALITY

Henry C. Beck Company is a vital part of a
booming Atlanta and the growing New
South. With close to $100,000,000 in cur-
rent contracts in the 13-state Southern
region alone, Henry C. Beck Company con-

tinues its fifty-four year history of leader-
ship in every phase of major building con-
struction. Atlanta’s Fulton National Bank
Building, Bank of Georgia Building, 270
Peachtree Building, and the rising steel
structure of the new First National Bank
Building are among the Beck-projects that
shape the city's skyline.

Current projects under construction in the South:
IBM Systems Manufacturing & Development
Facility, Research Triangle Park, Durham County,
North Carolina; First National Bank Building,
Atlanta, Georgia; Louisiana National Bank
Building, Baton Rouge, Louisiana; Third National
Bank Building, Nashville, Tennessee; The French
Quarter, New Orleans, Louisiana; Bel Air Shopping
Center, Mobile, Alabama; Veteran's
Administration Hospitals in Memphis,

Tennessee and Atlanta, Georgia.

HENRY C BECK COMPANY
GENERAL CONTRACTORS
ATLANTA DALLAS PHOENIX




Atlanta and the New South

THE NEW INDUSTRIAL SOUTH

A RUNDOWN OF THE ENORMOUS CHANGES THAT HAVE TAKEN PLACE IN
SOUTHEASTERN STATES, MANUFACTURING AND MARKETING SPECIALTIES,
EXPECTED GROWTH, AND RELATIONSHIP TO THE NATION'S ECONOMY

GEORGIA

Gone are the days of Scarlett O’Hara.
Instead of cotton fields dominating
the countryscape, industry flourishes
in new urban areas. The largest state
east of the Mississippi, Georgia is
typical of the changing south and sets
its remarkable pace. Its strong leader-
ship and strategic location have made
it a key factor in the economic growth
of the country’s fastest growing re-
gion. Georgia ranks as the commu-
nications and financial hub of the
southeast, and has successfully pio-
neered the regional development ap-
proach of planning for industrial de-
velopment.

Statistics dramatize the enormous
steps that have been taken to trans-
form the state from an agrarian
community to industrialized, urban
centers. As late as 1940 more than two
out of five jobs were related to agri-
culture. Today, the seven percent who
remain in farming are big oper-
ators, highly skilled in modern
techniques and in economics as well.
The emphasis has swung decisively to
industry and manufacturing—Georgia
actually leads the mation in the pro-
duction of tufted textiles, and paper
and board products. Other major in-

dustries, adding diversity to the
economy, include lumber and wood
products; printing and publishing ;

chemicals and allied products; trans-
portation equipment; apparel; stone,
clay, and glass products. And its
marble is renowned throughout the
world.

Since 1960, Georgia’s major indus-
trial output has doubled and the state
now ranks fifteenth in the nation in
the mumber of persons employed in
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manufacturing. In 1964, 130 new
manufacturing and processing opera-
tions located in Georgia. Out of that
came capital investment exceeding
$120 million and 9,200 new jobs. In
the same period, 120 existing manu-
facturers invested more than $105
million for additional plants and
equipment, bringing another 5,000
jobs. The trend continues. The first
nine months of 1965 indicate capital
investment by 260 new and expanded
industries at more than $195 million;
final official figures should jump the
total to well above $200 million.

The building boom matches the in-
dustrial expansion. During 1965,
Georgia for the third consecutive year
exceeded the one billion dollar level
in construction awards and was one
of the two states (North Carolina the
other) in the southeastern corner to
increase over 1964 awards.

Atlanta, the capital and largest
city, is Georgia’s spectacular hub, and
its influence radiates to all parts of
the southeast. Its phenomenal growth,
which has made it the home of the
fourth busiest airport in the nation,
is detailed in the special section on
page T1. Following Atlanta’s lead,
other cities contributing heavily to
Georgia’s meteoric rise are briefly
enumerated here.

Savannah. Georgia’s second largest
city, Savannah is the seacoast site of
the state’s most advanced port facili-
ties, and the Georgia Ports Authori-
ty’s Ocean and Garden City. Termi-
nals are among the most modern on
the south Atlantic seaboard. A new
140,000 square foot warehouse is
planned for the Garden City Termi-
nal, and the Georgia Ports Authority
recently acquired the 388-Whitehall
Plantation, ideal for industries re-

quiring the economies of water-bo
commerce.

Nearly a third of Savannah’s ¢
ployment is in manufacturing,
regional specialty being chemicals
paper products.

Savannah is perhaps best kng
for the historic landmarks that m
it a living museum. Although m
old plantations and great houses
been taken over for commercial
business uses, much of Old Savan
remains, and many monuments of
past have been restored.

Augusta. Described as Georgl
hottest industrial growth center,
gusta since 1956 has added some §
million in capital investment,
major manufacturing centering
the chemical industry. Attesting
the remarkable growth, building
mits have just about doubled i
four-year period.

Columbus. An inland port cit
the Chattahoochee River, Colu
began as a textile town and to a 14
extent remains so today. About
percent of its population is engg
in manufacturing, which rev
around six large textile mills
manufacturing plants. Metals are
a key industry, with three machi
producing facilities in the area.

To keep pace with its rapidl
panding economy, Columbus is 1
ning an industrial airpark, and
liminary plans have been approve
FAA. The Columbus Airpark wil
vote 120 acres to industrial
facilitated by a nearby 4,000
runway with an administration b
ing and hangar space.

Dalton. Although its populati
only about 20,000, Dalton is the
center of tufted textile manufa

CONTR



erican Enka Co., Enka, N. C.

Georgia firms centered around
ton produce more than 60 percent
the nation’s tufted carpets and
s, and more than 70 percent of its
ed bedspreads, robes, and similar
s. A detailed account of the tex-

industry in Dalton and such
hboring communities as Chamb-
and Rome appears on page 130.

RTH CAROLINA

r a period of 10 years, North
lina has recorded more than $2.4
on total investments for new and
nded industry. Included were 1,-
new manufacturing plants and ex-
sion of 3,244 existing plants,
ging the total to 7,800 plants in
state. Out of the 500 largest man-
turing companies in the nation as
d recently by Fortune Magazine,
have plants in North Carolina.
ntly compiled figures for 1965
7 that $482,430,000 was earmarked
construction of new plants and
nsions of 373 existing facilities.
new and expanded plants created
0 new jobs and additions to in-
rial payrolls of an all-time high
most $137 million.
st year was the eighth consecu-
yvear in which building permits
ed a peak exceeding all previ-
years. Charlotte led the cities
permits totaling more than $67
on. Raleigh was second with $48
on. Greensboro third with $39
on, and Winston-Salem fourth
$23 million.
hile the textile industry is the
st in the state, metalworking,
iture, chemical, food processing,
r, electronic, apparel, footwear,
other types of industry produce
normous range of diverse prod-
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Close-up of new Wachovia Bank Building, shown again in aerial view of downtown

Winston-Salem, N.C.

ucts. The state leads the nation in
textile, tobacco, and household furni-
ture production.

One of the major industries of sig-
nificance to the contract fields is fur-
niture, and within a 150-mile radius
of High Point is the greatest concen-
tration of wood furniture manufac-
turing in the world. In a recent year,
the state produced more than a half
billion dollars of furniture for world
markets. Catawba, Guilford, David-
son, and Caldwell, in that order, are
the four counties in North Carolina
having the greatest concentration of
furniture plants among the 51 furni-
ture-producing counties. High Point,
in Guilford, is the world’s leading
manufacturing center of wood furni-
ture, and one of the nation’s principal
furniture markets. Hickory and New-
ton are the principal furniture manu-
facturing centers in Catawba County,
and Thomasville and Lexington lead
in Davidson County.

High Point. With its pivotal posi-
tion in the Piedmont industrial cres-
cent (a broad area of industrial
strength that sweeps through sixteen
North and South Carolina counties),
High Point has developed intensively
in the past few years. The city is the
southern center of two major indus-
tries—furniture and hosiery.

The first furniture manufacturing
company was organized in High Point
in 1889, and others followed in quick
succession. Today there are more than
a hundred well equipped and estab-
lished factories making various lines
of furniture, in all grades from mod-
erately priced to very expensive. Al-
though many factories maintain pri-
vate showrooms, there are a number
of exhibition buildings displaying the
products of about 600 manufacturers.

These include: Southern Furniture
Exposition Building; Furniture
Plaza; High Point National Furni-
ture Mart; Merchandise Mart; Fur-
niture Display Building; Southeast-
ern Building; Dealer's Mart.

In addition to furniture and hos-
iery, there are 252 plants that man-
ufacture a wide diversity of prod-
ucts, from work clothes to mattresses,
toys to polyurethane foam, building
materials to dyes.

Winston-Salem. A neighboring city,
Winston-Salem parallels High Point’s
diversity of manufacturing products.
Major concentrations are in textiles
and furniture, followed closely by
electronics, electrical machinery, metal
fabrication, with several plants pro-
ducing hardware and woodworking
machinery.

Including Forsyth County, total
construction in 1965 for the Winston-
Salem metropolitan area totaled $45.7
million. New construction highlights
include the 30-story Wachovia Bank
building; a medical center; $3 mil-
lion Voyager Inn; new radio and tele-
vision building; shopping center:
First Federal Savings & Loan build-
ing; new wing at Forsyth Memorial
Hospital.

Urban redevelopment programs en-
compass both business and apartment
projects. A recently approved $15 mil-
lion bond referendum provides for a
$3.5 million Convention Center in a
redevelopment area, plus highways,
recreation, and health facilities.

Raleigh. Capital of North Carolina
and an insurance and education cen-
ter, Raleigh has steadily grown in the
past two decades and industrializa-
tion has taken place in what former-
ly was an agricultural and textile mill
area. During this period, the city has
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Luxury hotels along
Miami Beach, Fla.

THE NEW INDUSTRIAL SOUTH

developed into a manufacturing, re-
tail, and distribution center.

Linking three major cities —
Raleigh, Durham, and Chapel Hill—
is the Research Triangle of North
Carolina, so called since it is almost
centrally situated in a triangle formed
by the three cities. Its strategic lo-
cation permits it to be university-
oriented, in view of Raleigh’s North
Carolina State University, Durham’s
Duke University, and Chapel Hill's
University of North Carolina. The
faculties and staffs work closely with
Triangle industrial and governmental
agency personnel in cooperative re-
search and research-oriented manu-
facturing programs.

In a landscaped and well-planned
5,200 acres, many government agen-
cies and industrial firms are already
established in the Park, where all
buildings, signs, and set-backs are
controlled by a Board of Design to
insure compatibility with existing
structures.

SOUTH CAROLINA

Once primarily agricultural, South
Carolina has built so many sizable
textile and other mills that today the
s ate's factories register eight times
the output of its farms in cash value.
Agriculture has not, however, been
totally replaced. In fact, the huge cot-
ton crops harvested annually account
heavily for the major industry—tex-
tiles, produced in multi-million dollar
plants by such giants as Deering-
Milliken, Burlington, Klopman, Green-
wood, Springs, and largest in the
state, Stone Manufacturing. As a
vardstick of its increased importance
to the state’s economy, textiles last
year recorded a capital investment of
almost $124 million.

The sales pitch to attract industry
to South Carolina scored well in 1965,
netting a half-billion dollar indus-
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trial investment by major corpora-
tions. Impartial surveys show that
the south in general and South Caro-
lina in particular are growing eco-
nomically at a faster pace than the
rest of the na ion. An important eco-
nomic barometer of growth is value
added by manufactured goods, which
showed a 101 percent gain in the
state during the past ten years.

Manufacturing diversity and plant
dispersion, two key fac ors in the
state’s growing economy, has found
industry, once concentrated in the
Piedmont, edging out to other sec-
tions. During 1965, many leading
companies selected South Carolina’s
smaller communities to locate a new
facility or expand an existing plant.

In the Midlands area, long the seat
of government and a leading business
center, DuPont is building a huge
nylon complex adjacent to its Orlon
plant in Camden. In Newberry, Owens-
Illinois constructed a $3 million plant
to produce corrugated containers. In
Winnsboro, U.S. Rubber will spend
$5 million to expand present facilities
to produce synthetic carpet fibers.
Talon, the zipper firm, will construct
a $3 million plant in Lake City.

The tremendous growth of the
chemical industry, numbering Her-
cules Powder as one of its major pro-
ducers, is a prime example of the
diversification stressed by the state
as an insurance policy for dependable
growth and economic stability. In the
decade prior to 1965, the chemical in-
dustry invested some $266 million in
the state. In one single year, 1965, it
spent $322 million on new facilities,
far more than it did in the previous
ten years combined.

Metalworking is another
that has experienced rapid growth.
With an investment of nearly $50
million, metalworking has become one
of the state’s basic industries. Other
leading growth areas of 1965 include

industry
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New wing of Forsyth Memorial Hosptal,
Winston-Salem, N. C.

stone-clay-glass and pulp-paper-p
ing, with a combined capital iny
ment of more than $50 million.

FLORIDA

Industry and agriculture are Flor
biggest pursuits, but hotel stati
point to its chief source of fame
prosperity — resorts and toun
While tourism pushes hotel-motel
apartment construction to
heights, the industrial aspects of
state lag behind expectations. !
theless, Florida is not totally a
of retirement homes and r
hotels, and industry is, though sl
coming into its own. Statistics
the 1963 Census of Manufacture
port show that its industrial
facturing provided an annual p
of almost $1.1 billion and rec
value added by manufacture at
billion in 1963, as compared to
billion in 1958. Its chief indus
currently center on metalwor
chemicals, electronies, lumber, p
and food processing.

Metropolitan Dade County. A
of the growth potential in Metrc
tan Dade County (City of Miam
Metropolitan Miami), the county
ning department during a five
period devised an ambitious Lan
Master Plan to keep the spra
area in check. The plan is foresi
enough to insure an orderly g
during the next 20 years and s
meet the needs of diverse industri
locating efficient areas for new p
To break up what could beco
solid swath of dense urban de
ment along Dade County’s coas
master plan provides for severa
tinct urban concentrations, sepa
by low density residential or
agricultural uses. Of top priori
the revitalization of downtown
and the development of new
cores in south Dade.
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Marina at
Petersbury, Fla.

central Miami, an urban renewal
ect is currently in the works. A
ted slum area, the district will
pgraded with a modernized street
em, a new junior high school, con-
ion of a school administration
Hing to an elementary school, en-
bment of four existing elementary
yls, more playground space, and
hity-five more acres of neighbor-
parks. By the time it is com-
bd, an estimated $17 million will
been spent for public works con-
tion and services by federal,
ty, and city governments. In ad-
n, at least $40 million will come
private enterprise for construc-
of new homes, apartments, stores,
industrial buildings either within
rea or in related developments.
st year, Miami won approval of a
illion federal loan for Interama,
f the largest undertakings ever
n in the Miami area. Interama
include year-round international
exhibits, cultural expositions,
n center of learning. By the time
s completion in late 1967, it is
ated that total cost of the pro-
7ill be about $500 million.
th an economic eye on its im-
nt marine industry, which con-
tes an estimated $225 million to
rea’s economy each year, Dade
ty recently began construction of
v $20 million Port of Miami to
tate both commercial shipping
bleasure boating. As part of the
ct, construction of a $4.2 mil-
air-conditioned passenger term-
rets underway this month.
e skyline of Dade County con-
to expand, as indicated by
ng permit valuations. In 1965,
n-residential buildings valued at
than $3.7 million were erected.
completed this past February
a 17,000 square foot plant by
h Co., hardware manufacturer
g at expanded South Florida

1966

New structures rise
in downtown Raleigh, N. C.

sales and Latin American exports,
and a new 165,000 square foot Pepsi-
Cola bottling plant.

Orlando. Centrally located at the
state’s transportation hub where two
main highway arteries converge, Or-
lando also profits from its proximity
to nearby Cape Kennedy. The area
has become a major electronics center
where missiles, missile components,
and related support systems are
produced.

A fast-growing metropolitan area,
Orlando registered a 124 percent pop-

ulation increase between 1950 and
1960, and is still growing rapidly.
Expansion of current industry and

the addition of big new industries
(56 last year) have continued to boost
the population and economy.

Building programs testify to the
fast growth. In Orange County, of
which Orlando is the nucleus, record
expansion in 1965 included 18 new
manufacturers; 33 new office or in-
dustrial service companies; 33 new
warehouse operations. Martin Co.,
Florida’s largest industrial employer,
recently completed a $2 million guid-
ance laboratory, and plans were just
approved for construction of Florida
Technological University, which will
open in 1968 just east of Orlando on
a 1,200 acre tract. Value of building
permits in the county for 1964 totaled
$64 million. Downtown Orlando has
witnessed enormous building pro-
grams amounting to a $20 million
investment.

St. Petersburg. Like most commu-
nities in Florida, St. Petersburg in
Pinellas County claims tourism as its
major industry and is perhaps best
known for its spate of retirement
homes and villages. But local planning
and promotion during the past ten
yvears has attracted other types of in-
dustry in an effort to give the econ-
omy more balance. Influenced by near-
by Cape Kennedy, Pinellas County’s

electronic and atomic oriented indus-
tries account for most manufactur-
ing. Of the total 16,400 manufactur-
ing employees in the county, 7,200
work for four major electronic firms:

Minneapolis Honeywell, Electronic
Communications, Sperry Microwaves
Electronics, and General Electric.
Daytona Beach. Since its Chamber
of Commerce bills it as the world’s
most famous beach, the Daytona
resort area is typical of new con-
structions resulting from tourism.
In all, Daytona Beach boasts more
than 450 motels and hotels and a
healthy number of condominium
apartment buildings for the thousands
of tourists it attracts each year.
Nearly 1,000 new motel units have
been built in the resort area within
the last 18 months, and an equal num-
ber of units are currently under con-
struction. Tourism is a burgeoning
business on all levels—from the hot-
dog stand to the opulent architecture
of luxury hotels—and almost all areas
of Florida profit handsomely from it.

TENNESSEE

In 1960 Tennessee became an urban
rather than a rural state, with 52.3
percent of its population urban, sup-
ported by an industrial payroll of
more than $1% billion for the pro-
duction of chemicals, food, virgin alu-
minum, shoes, textiles, and wood and
metal products. In 1965 the state re-
corded 105 new industries and 52
major expansions of existing industry,
bringing total industrial expenditures
on these facilities close to $100 bil-
lion. While this falls below the indus-
trial development figures for 1964, a
state report currently being compiled
is expected to more than double these
official figures.

Chattanooga. The Chattanooga
Trade Area, encompassing the Tri-
State Area of Georgia, Alabama, and
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THE NEW INDUSTRIAL SOUTH

Tennessee (a total of 34 communities
in 15,392 square miles), is part of the
world center of the tufted textile in-
dustry radiating from the highly de-
veloped textile center in Dalton,
Georgia (see page 130). In the Tri-
State Area there are about 120 mills
producing woven tufted carpets and
rugs, excluding an almost comparable
number of mills supplying allied ma-
terials and services, such as yarns and
threads, dyeing and finishing. The
manufacture of furniture and fix-
tures, primarily for household use, is
widely represented in the Tri-State
Area.

The large-scale projects of the
Chattanooga Housing Authority are
indicative of the building currently
underway or planned. Most significant
is the Golden Gateway Urban Renewal
Project, just west of the central busi-
ness district, with redevelopment rep-
resenting a cost in excess of $21 mil-
lion already completed, under con-
structure, or definitely planned.

Memphis. The largest city in the
state, Memphis is located in the ex-
treme southwest corner on the Mis-
sissippi River. As a manufacturing
center, it is home to about 800 indus-
tries. As a wholesale and distribution
center, it profits from its location
near the center of the great Inland
Waterways System. One of the largest
industries is the hotel-motel business,
and a number of chains are head-
quartered in Memphis.

Downtown Memphis is towering
with new structures that are carving
out a new skyline. These include a
25-story bank building and a 37-
story office building. Department
stores are being renovated and a new
one is planned. New additions to
hotels, new motor hotels, and remodel-
ing of existing hotel facilities are con-
stantly in the works. A new $13.5
million, 11-story Federal Building has
been completed, and a new City Hall
is under construction—both part of a

128

e Y

- e NN

Aerial view of downtown Nashville, Tenn.

multi-million dollar civic center. Edu-
cation is called the biggest “business”
in Memphis and Shelby County: more
than $5.9 million was spent on new
schools in 1965. Recent improvements
in the giant Medical Center complex
include the new Tennessee Psychiatric
Hospital & Research Institute, addi-
tions to three hospitals, new facilities
for the University of Tennessee Medi-
cal Units, new Baptist Medical Build-
ing, J. K. Dobbs Medical Research
Institute, W. F. Bowld Hospital, and
a new St. Jude Hospital.

As a barometer of the building or
construction record, the value of build-
ing permits in 1945 totaled just under
$16.5 million; in 1965 the value soared
to $82.9 million.

Knoxville. Keeping pace with other
major cities of the state, Knoxville
recently inaugurated a campaign to
attract major new industries to the
area. Called the Greater Knoxville
program, it is financed by a $50,000
budget provided by Knox County, City
of Knoxville, and Chamber of Com-
merce. A separate program, in force
with equal vigor, is aimed at making
Knoxville “the four seasons conven-
tion center.” In line with this move,
Knoxville’s 1965-66 building programs
include new restaurants and eleven
motel-hotel projects, some new, some
additions or expansions. The largest
of these is the new Voyager Center,
a 36-story motor hotel which will give
Knoxville the largest convention facil-
ity in the state. The $16-million struc-
ture is being built by Voyager Inns
of Norfolk, Virginia, and is scheduled
for completion by summer of 1967.

Other non-residential building, ur-
ban renewal projects, betterment and
beautification plans indicate high ac-
tivity on the city’s construction scene.
During 1965, the city issued building
permits for non-residential structures
totaling well over $30 million, and the
trend continues for 1966.

Nashville. After coasting along

without much organized effort f
yvears, Nashville four years
adopted the Metropolitan govern
idea as a tool for local progress
economic advances in the city’s
mile radius trade area. Under thi
petus, the downtown area is u
going a major revitalization pro
New buildings and renewal pro
under construction or in pla
stages include: $20 million C
Hill area office building; $10 m
banking house; $10 million Fe
building; three high-rise river-
apartment towers; expansion of
hotel-motels.

The suburban sectors are i
middle of a dynamic commercia
residential expansion, with nearl
million earmarked this year for
jeets planned or in building st
These include two $10 million
ping centers, plus several s
ones; $2 million medical complex
publishing center; Green Hills
lage, with 37 stores and an
building, representing an inves
of more than $7 million.

VIRGINIA

Virginia is transforming its
rooted traditional image of an
cultural state to one that is
open-minded, flexible, and eag
accept industry—all within four
of accelerated development effort
Today, Virginia is predomi
urban. Its population gain of 2.
cent per year since 1960 is 50 p
faster than the national state r
1.5 percent, exceeded only by F
and a few western states. This
parallels Virginia’s industrial d
ment and planning. Manufac
for the first quarter of this yea
stantially exceeded that for the
period last year—55 new ma
turing plants announced locati
the state and 42 companies di
plans for plant expansion.
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Aerial view of Montgomery, Ala.,
and State Capitol

bosed  structure for
inta National Bank's
quarters in Norfolk.

there were announcements of 102
plants and 110 expansions of ex-
g industries, topping 1964, a rec-
yvear, and the outlook for the bal-
of 1966 is for even greater
ress. Major manufacturing in-
es chemicals, textiles, lumber and
i products, foods, transportation
pment, apparel, and furniture.
bnstruction of all kinds reached
heights throughout 1965, and
res for the first few months of
yvear indicate substantial in-
ses in institutional and commer-
building. Recording particularly
essive gains in building activity
communities of Petersburg and
ol, both of which in recent years
had difficulty in maintaining
pace set by the rest of the state.
dustrial, commercial, and econo-
growth of Virginia can be attrib-
in part to its geographic location.
state is at the top of the resurgent
h, and at the bottom of the Meg-
blis—the great center of urban
gy that extends from ncrth of
n through New York, Philadel-
, Baltimore, and Washington.
ominent industrialists and busi-
en forecast that much of the in-
ial expansion in the next few
s in the Lower Peninsula will be
e direction of technological and
ce-oriented industries. Several
| aerospace and electronic firms,
task forces from larger firms,
already moved into the area,
n there by the Langley Research
er of the National Aeronautics
Ppace Administration (NAsA).
rs are expected to arrive shortly
the Virginia Associated Re-
h Center (VARC) and NASA’s
e radiation effects laboratory in
port News become fully opera-
h].
prfolk. A major center in the
br Peninsula, Norfolk is one of
ation’s pioneer cities in urban
opment, with more than half of

1966

the downtown area undergoing start-
ling changes as a new city emerges.
Currently in planning stages is an
integrated civic center for municipal
government on a large scale. Already
completed, a $15 million civic center
occupies an 18-acre site. Under con-
struction is a 23-story, $9 million bank
building (see cut) as well as a $3 mil-
lion office building. Linking the two
will be a canopied pedestrian mall,
soon to be flanked by comparable
structures.

Richmond. A decade of building in
the downtown area has pushed Rich-
mond near the top in a survey of new
building construction among thirty-
six representative cities in the United
States and Canada. The survey con-
ducted by International Downtown
Executives Association in 1964,
ranked Richmond in fourth place
among cities with the greatest num-
ber of downtown building projects.
The renaissance gained momentum in
1960, and since then more than $100
million has been spent in new build-
ing programs, with new space totaling
in excess of 3.5 million square feet.
New Federal and business buildings
plus high-rise luxury apartments have
contributed to Richmond’s skyline.

ALABAMA

“Pittsburgh of the South”—Birming-
ham—contributes enormously to sup-
port Alabama’s claim as the leading
heavy-industry state of the south with
textiles, iron, and steel dominating
the manufacturing scene. A long-time
giant in the state, the primary and
fabricated metals market centered in
Birmingham continues to make great
strides, as indicated by its total capi-
tal investment of $134.9 million in
1965. A natural offshoot of this vast
industry is the manufacture of metal
furniture for indoor-outdoor use, pro-
duced for nationwide distribution by
such firms as Birmingham Orna-

Skyline of Memphis, Tenn.

mental, Plantation Patterns, and Ar-
lington House, all in Birmingham,
and United Chair Co., specializing in
metal office furniture, in Leeds.

Industry in general is growing
rapidly throughout the state, partic-
ularly in the Tennessee River Valley,
with its great Muscle Shoals power
plant. For the second consecutive
year, capital investments in new and
expanded plant facilities soared to a
record high, with more than $623 mil-
lion in 1965, surpassing the total of
$406 million reported in 1964. In addi-
tion to metals, other new and ex-
panding industries for 1965 include
pulp-paper; chemical; plastics; rub-
ber; electronics; and space-related
equipment,

Pulp and paper headed the growth
industries last year with $184 million
capital investment, putting the state
in line to become the nation’s leading
paper producer. Chemicals also scored
high with a 23 percent increase over
1964, or $145 in capital investment.
Textiles registered a $59.8 million in-
crease.

Alabama also
industrial fields

fared well in non-
during 1965, par-
ticularly in the services industries
and the professions. Birmingham’s
medical center, for example, continues
to expand at an accelerated pace.

A brief look at the City of Mont-
gomery’s building report for 1965 re-
flects the enormous amount of urban
construction taking place throughout
the state. Non-residential building
permits were valued at more than $11
million for structures ranging from
religious buildings to recreational fa-
cilities, offices to hospitals, stores to
schools.

Another high building-activity area
centers at Huntsville, where space
administration programs require
more and more housing—offices,
laboratories, and other related strue-
tures—for the relatively new and es-
calating space industry. (€)
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DALTON: KEYSTONE CITY FOR THE FABULOUS TUFTED TEXTILE INDUSTRY; IT HAS REVOLU
IZED CARPET AND BEDSPREAD MANUFACTURE AND HAS BECOME A PRIME RESOURCE FOR CONTRACT BU

EVEN in the postwar boom that has pervaded the
South, Dalton, Georgia, is considered an industrial
phenomenon. And it's the tufted textile industry that
has been responsible for Dalton’s lightning growth.

Dating back, in terms of factory production, only
about 30 years, tufting has literally revolutionized
the American carpet industry, in addition to contrib-
uting a hefty sales volume each year in bedspreads,
robes, towels, apparel items, furniture upholstery,
and even footwear. Production of tufted merchandise
takes place in 18 states, but Dalton is the keystone
of the tufting business, accounting for 63 percent
of national value of production in 1963 in carpets,
bedspreads, and robes.

What played the major role in the rapid ascend-
ancy of tufted textiles? Primarily, production and
marketing efficiency; in contrast to the traditional
loom, the tufting machine is nothing more than a
giant sewing machine. Where the ordinary sewing
machine has one needle, the 15-foot tufting machine
used in making broadloom carpet has between 1,000
and 1,500 needles. Where the loom meant a major
capital investment for the carpet producer, the tuft-
ing machine represents a comparatively modest out-
lay. Where the average loom turns out one roll of
carpet in an eight-hour shift, the tufting machine
turns out between ten and twenty rolls.

The result has been that many of the old-line
carpet mills have converted to tufting, and at the
same time a lively influx of new manufacturers with
new styling and merchandising ideas has steadily
swelled the ranks of carpet, rug, bedspread, and ap-
parel output in tufting.

This year, in fact, it is estimated that 85 percent
of all carpet made in the U.S. will be tufted, al-
though the loom still remains a significant factor in
contract grades.
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The tufting machine stitches the pile yarn thr
a backing sheet, rather than weaving backing
yarn together, like the loom. A sustained effo
refine this basic tufting process has resulted in
recent developments as the electronic pattern
tachment, whereby a pattern on a cylinder no la
than a nail keg is reproduced by the needles o
tufting machine. Other innovations are the sli
needle, permitting greater definition of pattern
texture, and most recently, the Honesty mac
using hollow needles through which the yarn tr:
by compressed air to create pile density and sd
tured effects formerly considered possible only
weaving equipment.

According to J. P. Turner, Jr., president of]
Tufted Textile Mfrs. Association, the indus
shipments for the calendar year 19656 were $1,
000,000, up 14.7 per cent over 1964. An esti
103 million square yards of commercial carp
was produced on tufting machines in 1965
against 26 million square yards in 1960, and 10
lion in 1950. The experience of the last de
according to Mr. Turner, confirms the feasi
of using carpet in all types of heavy traffic a
as well as demonstrating the ability of tufted c
to stand up under hard wear over long perio
time. An added advantage of the tufted pro
of course, is that it is lower in price than si
vardage of woven carpet.

Dalton thrives on tufting; the percentage
in annual output are truly spectacular as com
with other industries. Whereas, autos or steel
sider a five to seven percent gain excellent, th
creases in tufted textiles have gome as high
and 40 percent per year. And, the TTMA
with confidence, the tufters have only scratche
surface in contract carpet merchandising. (c)

Diagram of one type of tufting process shows how
needle puts yarn through the backing, while
looper lines up pile and sets it to correct height.
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Forter Carpet Mills, Cartersville, Ga., a division. of Tifton
Rug Mills, Inc., concentrates on its specialty—commercial
carpets—in which both style and durability are maintained
to a high degree. Port Star is one of its 100 percent con-
tinuwous filament, 3-ply space-dyed nylon qualities. It stands
up to rugged use by scores of students at the Music Center
of Georgia State College in Atlanta. Circle No. 232.

Fainter Carpet, Dalton, Ga., prides itself on its execlusive
manufacturing operation, called “continwous finishing.” In
one operation, the carpet is double-backed and sheared, re-
quiring far less handling, seam sewing, and material waste.
By this process, the carpet is not rolled until it has become
a finished piece, thus avoiding a crushed pile during shearing
process. Painter’s range of styles are numerous, as depicted
in its own factory showroom display. Cirele No. 144.

World Carpets, Inc., Dalton, last year opened its new 110,006
square foot wing, providing on one level continuous, unin-
terrupted flow from raw material to finished product. In its
broadening contract qualities, Bosa Nova design is one of
the mewest. A multi-color 100 percent continuous filament
nylon pile carpet, it comes in seven versatile combinations,
i 12 and 15 foot widths. Bosa Nova is made with double
jute backing, and its light level loop construction is geared
for long wear. Circle No. 233.

Coronet Industries, Inc., Dalton, is currently offering five
qualities expressly designed for commercial installations. Pile
contents feature the most popular yarns on the market today,
including DuPont 501 Nylon, Acrilan, and Herculon. Among
its designs is Stoneway, of 100 percent continuous filament
nylon in a space-dyed tweed combination. Cirele No. 234.

Thomas Pride Mills, Inc., Calhoun, Ga., has come up with
a new indoor-outdoor carpet, playfully called Sassygrass.
The first all-olefin carpeting, Sassygrass is durable and
moisture resistant by virtue of its Herculon face fiber, Poly-
Bak Primary, and skidproof Resistal Bak. It comes in five
colors, in 12-foot widths. Pride also produces a wide range
of broadlooms, area rugs, carpet cushions. Circle No. 235.

Cabin Crafts, Inc., Dalton, was recently honored with its
third Design Award from American Institute of Interior
Designers. Continually maintaining its design standards,
Cabin Crafts produces contract carpeting in Aerilan, nylon,
and wool, in highly durable lines with polycord polypropy-
lene back that will not buck, stretech, or shrink. Shown is
the trustees board room in the new Berry College adminis-
trative center, Rome, Ga. The carpeting—Cabin Crafts’ Na-
tional Velvet. Circle No. 22.

Trend Mills, Inc., Rome, Ga., opened for business in July
1959, in a former stove plant, Today it boasts a $60 million
annual operation through its four plants in the Dalton-Rome
area, with total production capacity exceeding 50,000 square
feet. In each plant, the contract division is set up with special
cquipment to produce quality lines for all types of commer-
ciall institutional installations. Starbrite, a new plush pile
nylon carpet, is used at the Mark Inn, Atlanta, in guestrooms
as well as lobby. The random star-burst pattern is a product
of the firm’s auto-dye process. Circle No. 194.

Dellinger, Ine., Rome, combined the technique of machine
tufting and hand tufting to produce this wool velvet carpet,
the first of its type made by the Southern tufting industry.
Installed in a private club in Atlanta, the carpet was de-
signed by Edith Hills Interiors of Atlanta. Cirele No. 236.

Carpeting by other Southern firms are included in Produects & Services
section, page 148.
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HIGH PO'NT: THE COUNTRY'S GREATEST CONCENTRATION OF FURNI-

TURE-PRODUCING FACILITIES, IT SUPPLIES 75% OF THE NATION'S MARKET, IS THE FIRST
IN HOTEL-MOTEL FURNITURE OUTPUT, AND IS COMING UP FAST IN OFFICE FURNITURE

No furniture manufacturing center in this country,
or for that matter the entire world, measures up to
the colossal proportions of the furniture industry in
the High Point, North Carolina, area.

North through Virginia and West Virginia, west
into Tennessee, and south to the northern fringe of
South Carolina lies the greatest concentration of
furniture producing plants in the country—all within
a 150-200 mile radius of its peak production locale,
High Point.

It is this area that captures 75 percent of the retail
furniture buying power of the nation, attracting
buyers from all fifty states and many foreign coun-
tries. Southern Market Weeks, held four times an-
nually (twice for national and international buyers,
twice for its regional audience), account for an influx
of 28-32,000 buyers to the area each year.

Historically, the southern furniture industry dates
back to 1888, when local production began, strictly to
supply local needs. The industry grew rapidly as the
disappearing forests of New England centered atten-
tion on the heavily wooded areas of the Carolinas and
Virginia.

Two world wars and a depression only served to
strengthen and refine means of manufacturing, com-
pelling management to seek more efficient and
economical production methods while maintaining an
ever-increasine standard of quality.

By World War II the highly developed mass-pro-
duction techniques accounted for the bulk of armed
forces’ requirements manufactured of woed. With the
coming of peace, the South was ready with relatively
new plants and equipment, practical experience, and
progressive management dedicated to build the in-
dustry to one of national and world-wide importance.

In terms of total U.S. output, this phenomenal furni-
ture belt today accounts for 63 percent of all wood bed-
room furniture, 53 percent of all wood dining room
furniture, and 33 percent of all upholstered furniture.

According to the latest Census of Manufactures
(1963) report, total national production figures
amounted to $1,867,992,000, with North Carolina lead-
ing with $355,780,000 and Virginia second with $233,-
299,000. Third and fourth were Indiana, with $170,-
099.000, and California, with $136,102,000.

For upholstered wood furniture, the national total
registered $983,204,000—North Carolina again rank-

ing first with $198,777,000, California second
$125,123,000, followed by Tennessee with $61,838,

These figures more than substantiate the Sou
position as leader in residential furniture product
In recent years, however, the region has been tu
out more and more contract lines and is quickly
veloping into a substantial producer of office fu
ture. More hotel-motel furniture is produced
than in the rest of the country.

In no small measure, the skyrocketing succes
this furniture center can be credited to the t
associations that have consolidated the various
keting and merchandising efforts of the manu
turers and that have instituted programs to pro
the industry in general.

The influential Southern Furniture Manufactu
Association, for instance, sponsored the formatio
the Furniture Foundation in 1947. The Founda
inaugurated a four-year course at the Universit
North Carolina, Raleigh, leading to a B.S. degre
furniture manufacturing and management. By
more than 200 students had been graduated, an
these 150 are currently employed in the indu

The Southern Market—the “Market of the Pro’
is big business today and can be correlated to
erection of the first unit of High Point’s Sout
Furniture Exposition Building in 1921, where mo
merchandising of the industry has been devel
into an advanced art. Expanding throughout the y
(its seventh addition soon due for completion),
mammoth Mart now provides far more than
million square feet, or approximately 30 acre
showroom display space. In this building and o
exhibition centers—Furniture Plaza, High Point
tional Furniture Mart, Merchandise Mart, Furni
Display Building, Southeastern Building, and Dea
Mart—are displayed the products of approxim
600 manufacturers. The number of lines availab
buyers’ scrutiny jumps when one adds the many
tories that maintain company showrooms.

Marketing and merchandising activities are
limited solely to High Point. Nearby cities share
spotlight during Market Weeks in their own dis
centers. Hickory Home Furnishings Mart, for
stance, is located on Highway 321, affectionately
bed Furniture Highway, which guides buyers on
Drexel, Lenoir, Lexington, and Thomasville. (€
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Patrician Furniture Co., High Point, keeps its fingers on
the pulse of the market by constant contact with interior
designers and architects. New ideas from these sources will
be translated into five mew design series, for the Fall mar-
ket. In its current collection this high-back executive swivel
chair comes in a choice of upholstery vinyls and fabries,

wood or chrome bases. Circle No. 210,

Gregson Mfg. Co., Liberty, N.C., has been supplying the
office and institutional furniture market for the past thirty
years. Upholstered and wood office chairs and lounge seating
units range from traditional and period to contemporary, to
fit the requirements of hospitals, colleges, banks, dormitories,
and offices. Its more than 400 lines include this grouping,
set into w seating well in the main entrance lobby of Arkansas
State Hospital, Little Rock, Ark. Cirele No. 71.

Monarch Furniture Co., High Point, gears its functional
and versatile lines to fit just about every type of business
environment. At Citizens National Bank, Atlanta, neatly up-
holstered wood armchairs provide comfort in conference
room. In bank’s reception lobby, Monarch also supplied a
chrome-based sofa and companion lounge chairs, all up-
holstered in vinyl. Cirele No. 130.

Drexel Enterprises, Drexel, N.C., through its contract divi-
sion, has been a long-time supplier of furniture for hotels
and motels and executive office furniture for business es-
tablishments. Its Southern Desk Division manufactures ver-
satile lines for churches, laboratories, libraries, dormitories,
and classrooms. Charging desk, one of Southern’s specialties,
is composed of several standard pieces, giving it a custom-
made look. In background is matching card catalog. Circle
No. 211.

Alma Desk Co., High Point, is one of the largest manufac-
turer of wood office furniture. Distributed in all states, with
five warehouses conveniently located throughout the country,
Alma’s furniture lines are designed for gemeral and execu-
tive offices, board rooms, and reception areas and lobbies.
Executive grouping illustrates desk and matching eredenza,

all in finely grained woods. Cirele No. 212.

American of Martinsville, Martinsville, Va., is well-known
nationally for its distinctively styled hotel-motel furniture.
One of its newest groups is Dania 3, designed to fill size
requirements of both large and small guestrooms. Wall units,
triplex units, desk-dressers, mirrors, and headboards, along
with tables and chairs, offer innkeepers well-built, functional,
and coordinated settings. Cirele No. 213.

Furniture by eother Southern firms are included in Products & Services
section, starting on page 148.
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Atlanta and the New South

A SAMPLING OF SOURCES: sourkern manuracTurers Af

WIDE-RANGING IN THEIR OUTPUT OF CONTRACT FURNITURE AND FURNISHINGS, PRODUCING EVERYTHING FRC(

GARDEN CHAIRS TO EXECUTIVE FURNITURE, FROM HOTEL-MOTEL UNITS THROUGH TEXTILES AND WALL DEC

A Drexel, a famous southern name, joined forces w
Bechtold Engineering Co., Ft. Lauderdale, in developi
new methods of plastic and wood veneer laminating. Be(
told, a division of Roberts Consolidated, developed
automated postforming machine that brought mass p
duction to postformed tops and cabinetry ten years a
For Drexel, the system was used to postform all four sig
of its new line, Modulus (shown), with core stock
Armorwood, a new vinyl-finished wood veneer. Circle ]
51. B The south might be called the center of the cas
furniture industry stemming from its semi-tropical cli
Tropitone of Sarasota, Fla., offers aluminum lines to ¢
and resort buyers such as the new Thunderbird Motel
Jacksonville (see cut). One of its newest series, Aege
is a blend of classical lines and heavy-gauge alumin
Circle No. 214. € Located in the steel center of the Sou|
Birmingham Ornamental Iron Co. is constantly expand
ite lines of wrought iron casual furniture, Meadowcra
to keep up with its contract acceptance. The most rec
additions include the chairs shown. Circle No. 215.
Innkeepers Supply Co. is a giant in the furnishing, fina
ing, and design end of the hotel/motel industry. A dj
sion of the dynamic Institutional Mart of America, I3
keepers offers the answer to every anticipated need
hotel management. The enormous 300,000 square f
complex in Memphis is the ultimate in a contract disp
facility. Circle No. 216. E From a single line offe
nine years ago, Scroll Inc. has moved up to the lead
ranks of the casual furniture field. One of its ele
aluminum lines, Prestige, is shown in the cafeteria at
Cedars of Lebanon Hospital in Miami. Circle No. 2
F The showroom of Southeast Ceramics Inc. is a nf
source for Atlanta designers. The facility is a display
over 100 large panels of decorative tile. A 13,000 squ
foot warehouse provides more display space and a ¢
tractor service of adhesives and grout materials. Cix
No. 218. G Kodawood of Miami is a manufacturer
contract seating. One of its most popular items are
solid walnut chair styles featuring cane or upholste
back and No-sag seat construction. Circle No.
H Chicopee Manufacturing Co., is situated near the he
of the textile producing area of Georgia, Cornelia.
Chicopee drapery fabrics, such as the casement shown,
permanently flame-resistant since fibers wused will
support combustion. Cirele No. 220. 1 Sam Moore Fu
ture Industries, Bedford, Va., reports a booming busing
not only in its furniture lines which it supplies i
broad range for public places, but also in its subsidi
cotton plant where the firm is planning to expand ¢
double production of its facilities to meet the grow
needs of the upholstery and mattress industry. Sam Mo
has supplied its products to the government for the
five years. Circle No. 221.
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Jansko of Fort Lauderdale, Fla., offers seating de-

gned and constructed to fit the budgets of any contract
stallation. Recent volume installations include the new
»psi Cola Bottling offices in Miami, Gulf American Land
rp., and the Golf Motel in Cape Floral, Fla. Its line
cludes fully upholstered chairs on slim steel pedestal
ses or frames. Circle No. 222. B Paul Kaiser Associates
a Florida source that services the entire Southeast with
ality woven fabries for commercial use. Fabric shown
representative of the high-style handprints available on
variety of grounds. Kaiser has recently become asso-
ted with Barwick Mills of Dalton, Ga. Cirecle No. 223.
Virginia Metalerafters Corp., Waynesboro, Va., manu-
ctures lighting fixtures, many of which are reproduc-
bns of famous American antiques. A handsome copper
tern (shown) was executed for the Williamsburg Res-
ation and is known as the East Gate Carriage lantern.
rcle No. 224. D A recent installation in the new office
ilding of the First Federal Savings & Loan Association
Albany, Ga., typifies the fine traditional lines of the
unt Airy Furniture Co. Located in Mount Airy, N.C.,
firm has long been the source of traditional furnish-
s. Circle No. 225. E Though the South is the strong-
ld of our American heritage, modern furnishings are not
pletely lacking from southern manufacturers. Hamil-
Cosco of Gallatin, Tenn., offers a complete line of
sks, credenzas, tables, office chairs, and lounge furnituie
contemporary stylings. Circle No. 226. F The contract
ision of Kent-Coffey, Lenoir, N.C., has reported tre-
ndous growth in the past three years. Besides its many
ractive lines of innkeeper furniture, the contract divi-
n specializes in a purchase/lease and finance program
a complete “turn-key” service to its clients. Tierra,
hown) is a new Mediterranean-styled group. Circle No.
7. G Through experimentation with the design staff of
ward Johnson and its own, Stylume has created a new
e of outdoor furniture that will make its debut at the
in's first major Miami Beach lodge. Seven years ago,
lume, located in Opalocka, Fla., specialized only in
tted redwood furniture, but today offers sophisticated
yles for the newer resort image of hotels and motels.
rcle No. 228. H The captain chairs of Miami-based Kiug
thur Chair Co. have proved so popular that the firn
now at work on a number of variations, such as a two-
ter model and a special bar stool. The captain chairs
furnished in a choice of finishes and upholsteries. Circle
. 229. | Empire Furniture & Rattan of Coral Gables,
a., has long specialized in rattan groups of contract fur-
ure. The roll-top desk is one of its newest designs and
nplements the headboards, night tab'es, and credenzas.
rcle No. 230. J Boling Chair Co., Siler City, N. C,, is
w in its 62nd year of supplying office, school, and insti-
ional seating to the trade. Michigan Avenue (shown)
a line featuring curved shells and steam-bent solid wood
mes in a choice of walnut or swivel bases. Circle No.
K Custom sculpture and wall decor from Etcetera,
hland, Va., features great variety in style and subject
well as in materials. Spanish City is a silver and gold
f example of its contract offerings. Circle No. 231.
Southern Cross Industries of Atlanta has just effected
ame change to better describe its expansion into new,
erse areas of manufacture. With the acquisition of Re-
nce Engineering Co. the firm now offers a complete
ckage of dormitory furnishings in addition to its orig:
1 bedding lines. Circle No. 178.

miture by other Southern firms are included in Products & Services
tion, page 148,
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The grow-money
you heed

may be nearer
than you think...

via C&S
bank-guaranteed

Factoring

Are you turning down profit-making opportunities
because you lack working cash?

The ready-made answer may be hiding on your books.

It's the inactive dollars tied up in accounts receivable.

C&S, through its Joel Hurt Factors Department, can show
you how to put those idle dollars to work, profitably. Also, how to
end the cost and bother of a credit operation.

Need funds for increasing sales? For new equipment or
fixtures? For new trucks or materials? Whatever the purpose or
amount, C&S has a financing plan for you. See C&S . . . where
scores of leading textile firms find the resources, specialized
experience and can-do attitude they need. Write or phone:

JOEL HURT FACTORS / A DEPARTMENT OF
THE CITIZENS & SOUTHERN NATIONAL BANK

ATLANTA: Marietta at Broad = P.0. Box 1949 « (404) 588-3301 / NEW YORK: 375 Park Ave. = (212) 752-7808

Circle No. 270 on product information card
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All you need to turn a bedroom into a study area.
Or a study area into a bedroom.

years’ wear with practically no maintenance. Its cabinet

That’s because No-Sag’s dual-purpose sofa/bed lets you
combine sleep and study areas in one room, attractively. As
a sofa, 1t’s comparable in height, depth, and pitch to regular
sofas. (The full 12" pitch is the result of No-Sag® Spring’s
patented, sloped track.) Cualities that are unique to this
dual-purpose unit.

As a bed, it pulls out to a level, full 39”. With no rolling
or sliding parts to damage your floor covering or scar your
wood floors. But the important thing is comfort. It’s ortho-
pedically designed to cradle as well as support the body.
And its unique No-Sag construction (with sinuous wire and
“S” shaped springs) a a good night’s sleep.

This No-Sag dual-purpose unit will stand up to many

provides a roomy storage area to hide away bedding or
other articles. And the top makes a perfect shelf for books,
trophies or whatever.

Enough reasons to order No-Sag dual-purpose units for
dorms and married housing? If you need another, they’
priced competitively, too.

Want to know more? Write us:
Spring Company, 124 W. State Fair, Detroit,

no ‘a'g |
Subsidiary, American Metal Products Company m

Dept. C-666, No-Sag
Mich. 48203.




S PSS

"Saps Seuci

* SLIPCOVER AND DRAPERY FABRIC COLLECTION

LOVELY...AND ZEPEL PROTECTED!

Seven most attractively designed new prints
and one plain —in a wide variety of colors.
Each is designed to coordinate with the
other for harmonious settings and each

is protected against spots and stains

by the Zepel finish.

They're sturdy—they’re beautiful
...they're probably just what
you're looking for.

Sample book with generous
cuttings, on request.

o $10.

F. SCHUMACHER & CO. = 58 W. 40th ST., N.Y. » SHOWROOMS: 939 THIRD AVE., N.Y.

Circle No. 167 on product information card
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send for your
complimentary
catalog

and see why
these great chains
specify Stylume

HOWARD JOHNSON'S
MOTOR LODGES

HOLIDAY INNS

JACK TAR
MOTELS & HOTELS

SHERATON HOTELS
QUALITY COURTS
HILTON INNS

Stylume

SEATS AMERICA FIRST CLASS

MANUFACTURERS OF COMMERCIAL SEATING
OUTDOOR AND INDOOR FURNITURE

DEPT. C 14475 N.W. 26th AVENUE, OPA-LOCKA, FLORIDA
PHONE (305) 681-8507

Circle No. 228 on product information card
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: 4
N

he complete \
professional 3

brary of colors, patterns
nd woodgrains... for specifying Consoweld laminated plastic

pnsoweld's Specifications and Sample Guide contains the
pmplete and current product line assembled in a com-
act and easy-to-use form. It allows you to specify your
minated plastic requirements with confidence and ac-
pracy. Each Consoweld sample has 7 speecially scored,
bady-to-use pieces of actual Consoweld laminated
astic that may easily be snapped off and affixed to
bur specification layout.

Consoweld Corporation automatically provides infor-
ation on technical and new product developments,

' CONSOWELD CORPORATION :

| Wisconsin Rapids, Wisconsin «*/4-‘,.,,;(,,” .
Sirs: | am interested in o S e ons
I Consoweld’s program of 2 2 CGuide
improved accuracy in S0 iy P—

I specifying laminated / -
plastic for walls,
I fixtures, furniture,
wainscoting, kitchen

I and restaurant
counters, vanities,

| and cabinet faces for

I residential, commercial
and institutional interiors.
I

|

|

|

pplication procedures, and supplies you with samples Name

every new pattern introduced. The*Specifications -

d Sample Guide is available only -

rough authorized Consoweld dis- . Firm

lbutf)rs.. For ._vour copy of this CONSOWELD R

thoritative guide, call your Conso- %:;!}r
bld distributor or mail the coupon. City pe—— State e [ ERa]

R s s s e i it i

Circle No. 272 on product informaticn card
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Ultramodern
Cornell’s I.G.A. Foodliner, Inc.
Shelby, Ohio

The place:

LoulLee
Lee’s Floor Covering,
Tifflin, Ohio

The man:

1

The carpets: , Iy

Installed at the front entrance of this attractive supermarket, Gropoint®,

-
Blgelows. an all-wool-face tweed, gives customers the “red carpet treatment.” In snow or rain
it keeps the store cleaner, prevents slipping and breakage.

Why do people like Lou Lee specify Bigelow? Be- carpet problem—at no charge. Simply call |
cause they know that for every supermarket, hotel, nearest Bigelow sales office. Or for a colorful,
motel, or other commercial building, Bigelow has brochure, on commercial carpets, write Dept
or can custom-create the perfect carpet. We've 140 Madison Avenue, New York, N.Y. 10
done it since 1825. Our carpet counselors will give Find out for yourself why

you all the help you need in solving any kind of people who know buy Bige'o

Bigelow sales offices are located in Atlanta, Boston, Chicago, Cleveland, Dallas, Denver, Detroit, Los Angeles, Minneapolis, New York, Philadelohia, Pittsburgh, St. Louis, San Francisco,

Circle No. 17 on product information card
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fferent! It's Certosa — one of
orative ceramic ti created in the
signer Series. With its authentic shape,
sertosa captures the charm of a Mediterranean
t of the ordinary. C is enuine ceramic tile...
[ ential applications. Retains

, requires little maintenance, never needs replacement.

viva Cettosa! It's new! It's

14 de
Old World manner for Stylon’s e ive D
rich earth colors and antique surfac

t=leanc

STYLON CORPORATION
136 Newbury Street - Boston, Massachusetts

Member : The Producers’ Council, Inc

CERTOSA: Available in u zed Chocolate,
Amber, Indian Red; Green, Blue,
Red, Gold (in photo above). For other pat-

and applications in the Designer
Series, as well tylon’'s complete line of
standard and decorative tile, turn the page




POM POM This perky wall tile blossoms forth

these glazed heavy-duty pavers setting the
scene. Harmonizing colors and modular sizes
present an interesting variety of design

possibilities. Sizes: 3" x 97, 6” x 6. In blue,
green, brown and chamois
new...exclusive

Designer Series
by Stylon

a unique collection
of ceramic tiles _
with a rare
imported look

other institutional structures

nto new dimensions in interiors. Subtle em-
bossing transforms walls into focal points of
interest. Size: 6” x 6”. In green, yellow
pink, blue Pty
SMOKE PAVERS The mood is inviting with

Searching for something distinctive...even unexpected...in floor and wall coverings? Stylon's new Designer Serie
decorative tile ends your search. Reflecting Old World artistry and craftsmanship, this remarkable collection of gen

ceramic tile offers durability, ease of maintenance and achieves unusual design effects. Here are just two of the
dramatic styles available...ranging from sparkling bright-glaze pavers to exotic wall tiles with unusually textu
surfaces. They will fit your plans perfectly for foyers, restaurants, fireplaces, homes, apartment lobbies, churcheg

c

Name
STYLON CORPORATION Company
136 Newbury Street, Boston, Mass. 02116

Member: The Producers' Council, Inc.

Address

City

Please send me free the following: |

Stylon offers over 30
varieties of standard an
decorative tiles

... for floors, walls and counte
In the foyer at the left, for exa
Stylon bright-glazed Candy Strip
tile with subtly fluted surface is
bined with Stylon Vinyl Bond flo
one-foot squares of genuine ce
tiles permanently embedded in
vinyl. The unique sunken tub b
sparkling bright-glazed tile with

tifully textured mosaics in harmn
ing colors. Over 150 colors and b
in the full Stylon line present c
less design possibilities for any

Matching trim shapes available
complete details mail coupon b

| “Designer Series,”" 12 p.color brochure.
[]**Architects’ Guide," 24 p.color brochur

State Zip




Sell another mattress over Texfoam?

A Texfoam mattress core is genuine latex foam. That means

s comfort for the sleeper, less trouble for your customers and
Better SIGGD On lt! a better reputation for you.

A mattress with a Texfoam core won't sag, lump or break
down, won't lose its shape. The quality is guaranteed—in
writing—and the compression is always exactly as ordered
(medium, firm and extra firm).

Texfoam mattresses are odorless, non-allergenic and bac-
teria can't live in them. What's more they are easy to make
up, never need turning and are a snap to move from room
to room, even bending around corners.

Sleep on these facts and a Texfoam mattress and you'll
sell Texfoam every time. For specifications or more infor-

. mation write: The B.F.Goodrich Company, CPMD, 277 Park
\ BFGoodrnch Avenue, New York, N.Y. 10017 Or call New York-922-5100.

Consumer Products Marketing Division Your reputation rests better on Texfoam
L3
\
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Circle No. 240 on product information card
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Atlanta and the New South

SUPPLIERS

AN ALPHABETICAL LISTING OF CONTRACT MANUFACTURERS SUPPLYING FURNISHINGS AND
FURNITURE FOR THE INSTALLATIONS FEATURED IN THIS LANDMARK ISSUE. AS AN ADDED
CONVENIENCE, EACH SUPPLIER IS CODED WITH A CIRCLE NUMBER. FOR MORE INFORMATION,
CIRCLE THE CORRESPONDING NUMBER ON READER SERVICE CARD BOUND INTO THIS ISSUE.

AMV Inc. (accessories), 136 Brownell, Birmingham, Mich, 48008. Circle
1L

Alr:o Plastics Products Div. Air Reduction Co. (Federan vinyl), 681 Main
St., Belleville, N.J. Circle No.

Y. Alber: & Son (antique carpe'), 2303 Peachtree Rd. N.E., Atlanta, Go.
Circle No, 3

Edward Alden Studios, Inc. (lamps, accessories), 7600 Russell St., Detroit,
Mich. Circle No. 4.

American Desk Co. (furniture), Temple, Tex. Circle No. 5.

Amtico Flooring Div. (American Biltrite Rubzer Co. (flooring), Trenton 2,
N.J. Circle No. &

Architectural Pottery (accessories), 2020 S. Robertson Blvd.,, los Angeles,
Calif. Circle No. 7.

Armnu;ng Cork Co. (flooring), Liberty & Mary Sts., Lancaster, Pa. Circle
No. 8.

Artes de Mexico Internacionales, Inc. (furniture, accessories) 163 Pitts-
burgh St., Dallas, Tex. Circle No. 9.

Art Metal, Inc. (furniture), Jamestown, N.Y. Circle No. 10,

Athens Lumber Co. (cabinetwork), Athens, Ga. Circle No. 11.

Atlanta Lighting Fixture Co. (lighting), 340 W. Peachtree N.W., Atlanta,
Ga. Circle No. 12.

Barnard & Simonds Co. (furniture), 1530 Blaine Ave. S.E., Grand Rapids,
Mich. Circle No. 13.

E. 7. Barwick Mills (carpeting), 5025 New Peachtrez Rd., Chamblee, Ga.
Circle No. 14.

Bo;uiyc;gﬁ Furniture, Inc. (furniture), 3301 N.W. 73 St., Miami, Fla. Circle

Bevalo Antigue Lighting Co. (lighting), New Orleans, la. Circle No. 16.

Bigelow Sanford Carpet Co. (carpeting), 140 Madis=n Ave., New York,
N.Y. 10016. Circle No. 17.

Charles Bloom, Inc., (fabrics), 15 E. 26 St., New York. N.Y. Circle No. 18.

Boling Chair Co. (furniture), Box 409, Siler City, N.C. 27344. Circle No. 19.

Broyhill Furniture Factories (furniture), Lenoir, N.C. Ci~cle No, 20.

Burko Div. Brunswick Corp. (furniture), 5140 N. Westmoreland Rd., Dallas,
Tex. Circle No. 21.

Cabin Crafts, Inc. (carpeting), Dalton, Ga. Circle No. 22.

Callaway Mills, Inc. (curpohng), LaGrange, Ga. Cir-le No. 23.

S. 'j C bell Co. ( paper), 1750 W. Wrightwood, Chicago, . Circle
o.

24,
Carnegie Fabrics (fabrics), 253 W. 27 St., New York, N.Y. Circle No, 25.
Carolina Mirror Corp. (mirrors), N. Wnlknbevo, N.C. Circle No.
Co':olinzc7 Seating Co. (furni'uru) 101 Liberty Dr., Thomasville, N.C. Circle
o. 27.
L. E. Carpenter & Co. (wallcoverings), 350 Fifth Ave., New York, N.Y.
Circle No. 28.
Cartier Mills, Inc. Div. David & Dash (draperies, bedding), 2445 N. Miami
Ave., Miami 37, Fla. Circle No. 29.
Jo'ch Cana"wnghv Inc. (furniture), 319 E. Grim St., High Point, N.C. Circle
0.
Chairmasters, Inc. (furniture), 200 E. 146 S*., Bronx 51, N.Y. Circle No. 31.
Champion Mfg. Co., Inc. (lamos), 450 W. 28 St., Hialeah, Fla, Circle No, 32.
Chapman Mfg. Co. (lamps), 481 W. Main St., Avon, Mass. Circle No. 33.
Chicago Hardware Foundry Co. (furniture), 5946 Commonwealth Ave.,
N. Chicago, lll. Circle No. 34.
Cocheo Chair Co. (furniture), 425 E. 53 St., New York, N.Y. Circle No, 35.
Co'zmﬂ:;:éll-Marx, Inc, (fabrics), 214 Madison Ave., New York, N.Y. Circle
o. 36.
Colonial Forge (display cases), Atlonta, Ga. Circle No. 37.
Consco Products (trimmings), 27 W. 23 St., New York, N.Y. Circle No. 38.
Frederick Cooper (lamps), 466 W. Suoerior St., Chicago, Ill. Circle No. 39.
Cr:mnr‘olndusfries, Inc., (furniture), 624 Adams, Kansas City 5, Mo. Circle
o. 40.
Custom Floor Covering Mills (carpeting), 800 Washington Ave. N,
Minneapolis, 1, Minn. Circle No. 41.
David & Dash, Inc. (fabrics), 2445 N. Miomi Ave., Miomi 37, Fla.
Circle No. 42.
Do:‘or A3Mq Corp. (lamps), 4483 Duncan Ave., S:. Louis 10, Mo. Circle
o. 4
Jack Dens: Design Associates (wallcovering, 7355 South Exchange,
Chicago, lll. Circle No. 44,
w;;gn fsruf. Metal Mfg. Corp. (furniture), Kero Rd., Carlstadt, N.J. Circle
o.
Vesign-Tex Co. (fabrics), 39 W. 32 St., New York, N.Y. Circle No. 46.
Designers Showcase (paneling), Miami, Fla, Circle No. 47,
.)n:cmignal Plastics Co. (accessories), 1000 E. 26 St., Hialeah, Fla. Circle
0. 48,
Directional Contract Furniture (furniture), 979 Third Ave., New York, N.Y.
Circle No. 49.
Domore Chair Co., Inc. (furniture), 2400 Sterling, Elkhardt, Ind. Circle No. 50.
Drexel Furniture Co. (furniture), Drexel, N.C. Circle No. 51.
Duﬂbnrsturnivure Co. (furniture), 505 S. Fulton St., Berne, Ind. Circle
o. 52.
Duraloom Carpet Mills, Inc. (carpeting), 38 E. 75 St., New York, N.Y.
Circle No, 53,
Dux, Inc. (furniture), 1633 Adrian Rd., Burlingame, Calif. Circle No. £4.
Dwoskin, Inc. (wallcoverings), 763 Peachtree St., Atlanta, Ga. Circle No. 55.
Elenhank Designers, Inc. (fabrics), 347 E. Burlington Rd., Riverside, Ill.
60546. Circle No. 56.
Englander Co., Inc. (furniture), 1720 Merchandise Mart, Chicago 54, Il
Circle No. 57.
Ermin-L;mbo'h, Inc. (furniture), P.O. Box 1129, Thomasville, N.C. Circle
5. 58.
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Falcon Products, Inc. (table bases), 2130 Schuetz Rd., St. Louis, Mo.
No. 8

Fino Arts Furniture Co. (furniture), 802 Monroe Ave. N.W., Grand
2, Mich. Circle No.

Fixtures Mfg. Co. (mnrble table tops), 1641 Crystal, Kansas City
64126, Circle No. 61.

Flooring Distributors, Inc. (flooring), 128L La France N.E., Atlantd
Circle No. 62.

Formica Corp. (lominates), 4614 Spriny Grove Ave., Cincinnati 32,
Circle No. 63.

Founders Furniture Co. (furniture), High Point, N.C. Circle No. é4.

General Fireproofing Co. (furniture), 257 E. Lancaster Ave., Wynnd
Pa. 19096, Circle No. 65.

G‘°'95066Mcrblo Co. (marble), Fulten Federal Building, Atlanta, Ga.
N

Glbbs & Co. (beauty supplies), 1245 Fowler N.W., Atlonta, Ga.

Guf' Crg;r Leather Co. (accessories), 7 W. 22 St., New York, N.Y.
No

Gilford, Inc. (wallcoverings), 387 Park Ave. S., New York, N.Y.
Circle No. 69.

Glenn ;f California (furniture), 130 N. First Ave., Arcadia, Calif.
No. 70.

Gregson Mfg. Co. (furniture), Liberty, N.C. Circle No. 71.

Griggs Equipment Co. (furniture), 804 E. Fourth St., Belton, Tex.

o. 72.

Robert Griggs, Decorative Design (murals, accessories), Atlanta, Ga.

No. 73,

Gulistan (carpeting), 295 Fifth Ave., New York, N.Y. Circle No.

W. H. Gunlocke Chair Co. (furniture), Wuylund N.Y. Circle No.

Habita?, Inc. (lighting), 341 E. 62 St.,, New York, N.Y. Circle No.

Haeger Potteries Co. (lamps), 7 Maiden Lane, Dundn HI. Circle N

Fritz Husmon, Inc. (furniture), 305 E. 63 St., New York, N.Y. 10021,
No. 71

Leo Harris (draperies), Miami, Fla. Circle No. 79.

Harvard Mfg. Co. (bed frames), 24300 Solon Rd., Bedford Heights
Circle No, B80.

Heritage Furniture, Inc, (furniture), High Point, N.C, Circle No. 81.

S. M. Hexter Co, (upholstery, carpeting), 2810 Superior Ave., Cle
Ohio. Circle No. 82,

Heywood-Wakefield Co. (furniture), 206 Central St., Gardner, Mass.

No. .
Hickory Mfg. Co. (chairs), Hickory, N.C. Circle No. 84.
Hightstown Carpet Co. (carpeting!, 295 Fifth Ave., New York, N.Y|
No. 85.

Housa of Spain (furniture), 876 Lexington Ave., New York, N.Y.
No. 86.

Imperial Desk Co., Inc
Circle No. 87.

Interchemical Corp., Coated Fabrics Div. (Cohyde wallcoverings
Buckingham 5t., Toledo, Ohio. Circle No. 88.

Interior Crafts, Inc. (furniture), 1321 S. 55 Ct., Cicero, lIl. Circle

International Contract Furnishings, Inc. (furniture), 145 E. 57 St.
York, N.Y. Circle No. 90.

1. G. Furniture Co. (furniture), 160 E. 56 St., New York, N.Y. Circle

Jasper Desk Co. (furniture), P.O. Box 111, Jasper, Ind. Circle No.

Johnson Chair Co. (furniture), 11-114 Merchandise Mart, Chica
Circle No. 93.

Joi&nson Plastic Tops, Inc. (furniture), 374 Summit St,, Elgin, Il
o. 94.

J. A. Jones Construction Co. (paneling), 805 Lambert Dr. N.E., Atlon
Circle No. 95.

Katzenbach & Warren (wallcoverings), 575 Madison Ave., New Yor
Circle No. 96.

Bill Keliehor Designs, Inc. (wallcoverings), 400 Pine St., Seattle,
Circle No. 97.

Keno-Coqxs!ikyun, Ine. (carpeting’, 305 E. 63 St., New York, N.Y.
No. .

I(iﬂir\ge,r9 Co., Inc. (furniture), 1893 Elmwood Ave., Buffalo, N.Y.
N

. (furniture), 1312 W. Florida St., Evansville

0. 99.

Knoll As&ociu'es (furniture, fabrics), 320 Park Ave., New York, N.Y
No. 100.

Koch & Llowy, Inc. (Venetian glass), 201 E. 34 St., New York 1
Circle No. 101.

Kravet Fabrics, Inc. (fabrics), 110 Crossways Park Dr., Woodbur:
N.Y. Circle No. 102,

Lapine-Snyder Furniture Co. (furniture), Ligonier, Ind. Circle No. 103

Jack Lenor Larsen, Inc. (fabrics), 677 Fifth Ave., New York, N.YJ
No. 104.

Arthur H. Lee & Sons, Inc. (fabrics), 227 E. 56 St., New York, N.Y
No. 105,

Lehigh Furniture (furniture), 16 E. 53 St., New York, N.Y. Circle Ne.

Lightolier, Inc. (lighting), 344 Claremont Ave., Jersey City 5, N.J
No. 107.

Lithonia Lighting, Inc. (lighting), Industrial Blvd., Conyers, Ga.
No.

l.or':u Loom Carpet Co. (carpeting), 1 Park Ave., New York, N.Y
o. 109.
Ludowici-Celadon Co. (tile), 75 E. Wacker Dr., Chicago, lll. Circle N
Frederik Lunning, Inc. (lighting, furniture), 667 Fifth Ave., New Yor
Circle No. 111 5
(Continuwed on page

Circle No. 274 on product informati
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ercial,

mooth, silent, dependable
scribes drapery hardware
om MARSHALL McMURRAY,
ality-designed with every-
in mind from architect
Need com-
institutional or resi-
ential? This complete line of
) 1238 WEST FIRST STREET

installer.

Atlanta and the New South

SUPPLIERS—continued

E :mo‘n‘ Maix, Inc. (fabrics), 330 E. 59 St., New York, N.Y. 10022. Circle
0. 4.

Karl Mann Associates (paintings, prints), 677 Fifth Ave.,, New York, N.Y.

Circle No, 115,

B. L. Marble Chair, Inc. (furniture), 89 Willis St

No. 116.

Marden Mfg. Co.,

Circle No. 117.
Marshall Studios, Inc. (lamps), Veedersburg, Ind. Circle No. 118.
Mar-Shell Products, Inc., (table tops, bar front), 3205 Glenwood Rd,,

Decatur, Ga. Circle No. 119.

C.':i. qﬂ;‘;lund & Sons (carpeting), 295 Fifth Ave., New York, N.Y. Circle
0. .
McDeonald Products Corp. (accessories), Duk-it Building, 721 Seneca St.,

Buffalo, N.Y. Circle No. 121.

Jo Mead Designs (accressories), 17 N. Elizabeth St

No. 122.

Metalstand Co. (furniture), 11200 Roosevelt Blvd., Philadelphia 15, Pa.

Circle No. 123.

Metropolitan Furniture Mfg. Co. (furniture), 950 Linden Ave., S. San Fran-

cisco, Calif, 94133. Circle No. 124.

Herman Miller, Inc. (furniture, fabrics), 104 W. McKinley, Zeeland, Mich.

Circle No,

Howard Miller Clock Co. (clocks),

No. 126.

Moderncote, Inc. Div. New Castle Products, Inc. (wallcoverings), Box 353,

New Castle, Ind. 47362. Circle No. 127.

Modernize/Dean, Inc. (furniture), Pontotoc, Miss. Circle No. 128,
Mczlow'rngurpe' Co. (carpeting), 295 Fifth Ave., New York, N.Y. Circle
o. X

Bedford, Mass. Circle
Inc. (furniture), 1015 N. Halsted St., Chicago 22, Il

Chicago, lll. Circle

816 E. Main St., Zeeland, Mich. Circle

Monarch Furniture Co., Inc. (furniture), 667 Ward St.,
Circle No. 130.

Phglllis l';?"is (furniture), 8772 Beverly Blvd., Los Angeles 48, Calif. Circle
o.

Morrison Imports, Inc. (accessories), 523 Pacific Jackson Sq., San Francisco,
Calif. 94133. Circle No. 132

Fred Mortensen Custom Furniture (furniture), 2538 Stone Rd. E. Pt., Atlanta,
Ga. Circle No. 133.

Mosaic Tile Co. (tile), 55 Public Sq., Cleveland, Ohio 44113, Circle No. 134,

Murphy & Orr Co. (teller coun'ers), Forest Park Ga. Circle No. 135.

NFF, Inc. (cabinetwork), Atlanta, Ga. Circle No. 136

Hugh Nelson-Columbia Carpet Mills (carpeting),
York, N.Y. Circle No. 137.

Nessen Studios, Inc., (lamps), 317 E. 34 St., New York, N.Y, Circle No. 138.

New Castlo Products, Inc. (partitions), P.O. Box 353, New Castle, Ind.
Circle No, 139.

Ol;‘en Falo:vrics, Inc. (tapestry), 938 Third Ave.,
0. 1

Omni Div. Aluminum Extrusions (furniture), 530 W. Lovett, Charlotte,
Mich. 48813, Circle No. 141.

Oxford-Kent (furniture), 425 E. 53 St., New York, N.Y. Circle No, 142,

Oxford Mills, Inc. (carpeting), 220 E. Main St., Ware, Mass, Circle No. 143,

High Point, N.C.

295 Fifth Ave., New

New York, N.Y. Circle

drapery hardware is manu--
factured to give lasting
service and quiet, easy
operation. You'll notice
the difference and you'll
find yourself looking up
to MARSHALL McMURRAY for all
your drapery hardware needs.
"LOS ANGELES, CALIFORNIA 90026
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Write for Free Brochures and Samples

Painter Carpets (carpeting), Dalton, Ga. Circle No. 144.

Paoli Chair Co. (furniture), Paoli, Ind. Circle No. 145.

Parkwood Laminates, Inc. (table tops), 134 Water St., Wakefield, Mag
Circle No. 146.

Period Furniture Co. (furniture), Box 578, Henderson, Ky. Circle No. 14

Peter Pepper Products (accessories), 22422 S. Avalon Bivd., Wilmingto
Caliv. Circle No. 148.

Philadelphia Carpet Co. (carpeting), Allegheny Ave. & C St., Philadelph
34, Pa. Circle No. 149.

Pittsburgh Plate Glass (glass), 1 Gateway Center, Pittsburgh, Pa. Cird
No.

Prescolite Mfg Corp. (lighting), Box 5328, San Leandro, Calif. Cirg
No.

Harvey Probber, Inc. (furniture), 155 E. 56 St., New York, N.Y. Cird
No. 152.

Quam'e Creative Corp. (lomps, accessories), 236 Fifth Ave., New Yor
N.Y. 10001. Circle No. 153.

RCA Broadcast & Communications Products Div. (color TV),
Sts., Camden, N.J. Circle No.

Rainbow Wood Products, Inc., (ccuunrnﬂ) 40-35 21 St., long Island Cif
N.Y, 11101. Circle No. 5.

Randall Bros., Inc. (millwork), 665 Marietta N.W.,

Front & Coop]

Atlanta, Ga, Cir

No. 156.

Richardson/Nemschoff, Inc. (furniture), Route #2, Sheboygon Falls, Wi
Circle No. 157.

Jens Risom Design (furniture), 444 Madison Ave., New York, N.Y. 1003
Circle No.

Robbins Floor Produc's (flooring), Tuscumbia, Ala, Circle No, 159.
Robert John Co. (furniture), 821 N. Second St., Philadelphia, Pa. Cir

No. 160.

Edward Axel Roffiman Associates (furniture), 160 E. 56 St., New York, N
Circle No. 161.

Rowen. Inc. (fabrics), 127 W. 25 St., New York, N.Y. Circle No. 162.

Rovulmc]'aal Corp. (furniture), 1 Park Ave., New York, N.Y. 10016. Cir
No. 163.

Rugcrofters (carpeting), 295 Fifth Ave., New York, N.Y. Circle No. 164
Scandiline Furniture (furniture), 2175 Signal St., Sen Pedro, Calif. Cir
No. 165.

Frank Scerbo & Sons/ Inc. (furniture), 140 Plymouth St., Brooklyn 12, N
Circle No. 166.

F. Schumacher & Co. (fabrics), 939 Third Ave.,
Circle No. 167.

Isabel Scot: Fabrics Corp. (fabrics), 979 Third Ave.,
Circle No. 168

New York, N.Y. 100
New York, N

Sculptsmith (sculpture), 138 W. 10 St., New York, N.Y. 10014. Ci
No.

Saobrook Wullpoparl (Deco-fab wallcoverings), Memphis Tenn. Ci
No. 170.

Jumos Seeman Studios (wallcoverings), 50 Rose Pl., Garden City Pa

N.Y, Circle No.

Shclby ‘;Vullnam: (furmiurn, 2500 W. Ogden Ave., Chicago 8, Ill. Ci
No, 172

Simmons Co. (furniture), Merchandise Mart, Chicago, 1. 60654. Ci
No. .

Alexander Smith Carpets Div. Mohasco Industries, Inc. (carpeting),
Fifth Ave., New York, N.Y. Circle No.

Smith Metal Arts Co., Inc. (accessories), 1721 Elmwood Ave,, Buffalo,
Circle No. 175,

Smith & S'rmah' (lamps), Miami, Fla. Circle No. 176.

Wilmer Snow (lighting), 219 W. Chicago Ave., Chicago, Ill. Circle No. 1

Southern Cross Industries (furniture), 290 Hunter St. S.E., Atlanta, {
Circle No.

Spanish Trading Cemer (lighting fixtures), 979 Third Ave.,
N.Y. Circle No. 179.

Standard Coated Products, Inc. (Wallclad wallcoverings), Buchanan,
Circle No. 180.

Stanley Mfg, Co. (furniture), 2310 N. Main St.,
No. 181.

New Yd

Fort Worth, Texas. Ci

Statton Furniture (furniture), American Merchandise Mart, 666 Lakesi|
Chicago, Ill. Circle No. 182,

Stendig, Inc. (furniture), 487 Park Ave., New York, N. Y. Circle No. 1

Stephen-leedom Carpet Co., Inc. (carpeting), 295 Fifth Ave., New Yd
N.Y. Circle No. 184.

Stiffel Co. (lamps), 525 W. Superior, Chicago, Ill. Circle No, 185.

Stone Mountain Industries, Inc, (furniture), 5550 Walker Rd., Stone Mo
tain, Ga. Circle No. 186.

Stroheim & Romann, Inc. (fabrics), 155 E. 56 St., New York, N.Y. Ci
No. 187.

John Stuart, Inc. (furniture), 205 E. 58 St.,, New York, N.Y. 10022 Ci
No. 188.

George Tanier, Inc. (furniture), 305 E. 63 St., New York N.Y. Circle

Shirloy Tattersfield Associates, 2047 Cherry St., Philadelphia. Pa, Ci
No. 193.

Tavlor %uur Co. (furniture), Willis & Taylor Rds,, Bedford, Ohijo. Ci

Thuyer Coggin, Inc. (furniture), South Rd., High Point, N.C. Circle No.

Thonet Industries, Inc. (furniture), 1 Park Ave., New York, N.Y. 10
Circle No. 192,

Trend M?nlls (carpeting), 866 United Nations Plaza, New York, NY, Ci
No, 194

Tri-Mark Designs (furniture), 1006 Arch St., Philadelphia 7, Pa. Circle

Tri-Pur Mfg. Co. (furniture), 1740 N. Pulaski Rd., Chicago, Ill. Circle
196.

Trinél;lo House Co. (lighting), P. O. Box 12054, Atlanta, Ga. Circle
197

Unika-Vaev Corp. (fabrics), 305 E. 63 St., New York, N.Y. Circle No, 1§

United Fixture Co. (bar), Birmingham, Ala. Circle No. 199.

U. S. Plywood Corp. (paneling), 777 Third Ave., New York, N.Y. 10(
Circle No. 200.

U.S. Rubber Co.
Circle No. 201.

Albert Van Luit Co. (wallcoverings), 4000 Chevy Chase Dr., Los Ange
Calif, Circle No. 202.

Vn:r'exz(’Sules Corp. (wallcoverings), 40 E. 53 St., New York, N.Y. Ci
No 3

Victory Upholstered Seating Co. (furniture), 2332-40 N. California, Chicd
I, Circle No. 204.

Weiman Co. (furniture), Rockford, Ill. Circle No. 205.

Beth Weissman Co. Inc. (lamps, accessories), 260 Smith St.,
dale, L.l., N.Y. Circle No,

Whitecraf: Furniture, Inc. (furmture). 7350 N. W. Miami Court, Miami,
Circle No, 207

Winfield Design Associates (wallpaper), 2690 Harrison St., San Franci
Calif. Circle No. 208.

Lee Woodard & Sons (furniture) Owosso, Mich, Circle No. 209.

(vinyl) 1230 Avenue of Americas, New York,

E. Farm

<« Circle No. 319 on product information card




Circle No. 214 on product information card

During the last few weeks we've shipped TROPITONE Pafio & Pool-

side Furniture fo these oufstanding resorts, hotels, mofels and clubs

The Club Continental
Orange Park, Florida
Hotel DoVinci

Santruce, Puerto Rico
Colony Oaks Apartments
Houston, Texas

Hotel Suburban

Summit, New Jersey
Maitland Harbour Apartments
Maitland, Florida
Waterways Motel
Wildwood Crest, New Jersey
Fleur De Lis Motel
Wildwood Crest, New Jersey
Leisure World

Laguna Hills, California
Patio Club Apartments
Stillwater, Oklahoma

The Town Club
Milwaukee, Wisconsin
Key Hotel

Fort Wayne, Indiana
Ocean Reef Club

North Key Largo, Florida
Blackhawk Hotel
Davenport, lowa
Nemanie Lodge

Paupack, Pennsylvania
Woodlake Apartments
San Mateo, California
Cloister Hotel

Sea Island, Georgia

Dorado Beach

Derado, Puerto Rico

The Poplar Apartments
Soginow, Michigan

The Fontenelle

Kokomo, Indiana

The Beach Hotel of St. Croix
St, Croix, U.S. Virgin Islands
Agawam Hunt Club

East Providence, Rhode Island
Towers Motor Inn

Dedham, Massachusetts
Nottingham Apartments
Jacksonville, Florida

Les Cheneaux Club
Dederville, Michigan

Quality Court Motel

Eost McKeesport, Pennsylvania
Sarasota Motor Hotel
Sarasota, Florida

Riverside Motel & Restauront
Grants Pass, Oregon

Statler Hilton Inn

Durham, North Carolina
Lost Tree Club

North Palm Beach, Florida
Gulf and Bay Club
Sarasota, Florida

Brae Burn Country Club
Purchase, New York

Ilikai Hotel

Honolulu, Hawaii

Treasure Cay

Great Abaca, Bahamas
Braeburn Apartments

Houston, Texas

Thunderbird Motor Motel
Jacksonville, Florida

Towne House Motor Hotel
Columbia, South Carolina
Tally-Ho Apartments

Houston, Texas

Bluebeard’s Castle

St. Thomas, U.S. Virgin Islands
Sand Dollar

Islamorada, Florida

The Wharf of the Seven Oars
Provincetown, Massachusetts
Mariner

Myrtle Beach, South Carolina
Camelot Apartments

Wichita Falls, Texas

Prell’s Aladdin Hotel

Las Vegas, Nevado
Cambridge Square Apartments
Dallas, Texas

Mercantile Club

Baltimore, Marylond

Carrousel Inn

Cincinnati, Ohio

Lido Biltmore Club

Sarasota, Florida

Sea Pines Plantation Company
Hilton Head Island, So. Carolina

NOTHING IT SEEMS, SUCCEEDS LIKE THE RIGHT COM-
BINATION OF STYLE, PRICE, QUALITY AND DURABILITY.

WRITE US, WED LIKE TO DO BUSINESS WITH YOU.

Beachcomber Lod?e & Villas
Pompano Beach, Florida
Pickering Lodge

Punta Gorda, Florida

Seaside Gardens

Bay Shore L.I., New York

The Host of Lancaster Motel
Lancaster, Pennsylvania
Sanadalay Cottages

Sarasota, Florida

Coco Palms Hotel

Lihue, Kavai, Hawaii
Plantation Yacht Harbor
Islamorada, Florida

Howard Johnson's Motor Lodge
Sarasota, Florida

Jomestown Of Pittsburgh
Pittsburgh, Pennsylvania

Mill Reef Club

Antigua, West Indies

Golden Rain Foundation
Laguna Hills, California
Montagu Beach Hotel

Nassau, Bahamas

The Pavilions

St. Thomas, U.S. Virgin Islands
Turquoise Bay

Virgin Islands

Sunset Beach Cottages
Frederiksted, St, Croix

[ralibne

Furniture Co
6034 General Tinker Ave » Sarasota, Florida 31578

Incorporated, P.O Box 3197

adjustable
il
ension

hair that fits like a tailor-made suit, that's Madison’s new high back executive posture
ir (number 6856); truly, a functional chair that conforms to the physical require-
pnts of the user. This chair has a real four-way stretch and for even more com-
t, as the back tilts, the seat comes up gently at a different rate. The base is
lished chrome plated steel with Shepherd casters. May we send you a catalog?

MIADIISIOIN

FURNITYURE INDUSTRIES

Candon, )//MM 39048

Showrooms: Dallas, Chicago, Los Angeles, San Francisco, Seattle, Minneapolis and Miami

Circle No. 275 on product information card




QUESTION???

Why was Buckstaff’'s Contract 0ak Collection re-
cently selected for use in these fine installations?

Union League Club Chicago, lllinois

Greenridge Turkey Farm Nashua, New Hampshire
S. W. Missouri State College Springfield, Missouri
College of the Holy Cross Worchester, Mass.

U.S. Military Academy West Point, New York
Haven Hubbard Memorial Home New Carlisle, Indiana
Toledo, Ohio

Goodyear Tire & Rubber Akron, Ohio

ANSWER!!!

Probably because this collection is so extensive --
including Captain’s, Bosun’s, and Mate’s chairs, bar
stools, pedestal bases, oak banded table tops, plus

Owens lllinois, Inc.

a brand new correlated group of lounge furniture.

. . . . Or maybe it was because they could effect an
English, Colonial, Mediterranean, Western, Viking,
or Nautical oak motif’.

. . . . or perhaps it was because this rugged oak
furniture was specifically designed and engineered
for use in not only the most beautiful but also the
toughest - use type installations.

« « « « Still unconvinced?? Then write for our free
full color brochure plus a listing of time-and-use
tested installations - and then see for yourself!

THE BUCKSTAFF CO.

OSHKOSH, WISCONSIN 54901

“From the sawmill to the finished product - Since 1850"

PRODUCTS & SERVICES

Trimble House lighting

Trimble House, Atlanta lighting specialists, offex
both design services and manufacture of finishe
products to its contract customers. A large selectio
of stock styles of lighting fixtures is available, bu

the firm specializes in custom work especially £«
troublesome areas that may arise on an installatioy
Many of its designs are handcrafted of wrough
iron, according to individual specifications. Show
is an example of one of the firm’s installations
the Peoples Bank of Lithonia, selected by contra
design firm Ivan Allen Co.

Circle No. 197 on product information card

Irradiated wood products

The nation’s first commercial production of irrad
ated wood products is now under way at Americs
Novawood Corp., Lynchburg, Va. Pioneering in tl
field of peacetime uses of nuclear energy, the fir
has created Novawood, a product that combines tk
best qualities of wood and plastic. By impregnati

—

ordinary wood with a liquid plastic and hardenir

it by intense gamma radiation from a source

Cobalt-60, an end product is achieved that retair
the matural beauty of finished ordinary wood, whi
possessing greatly improved physical characteristid
such as strength, abrasion resistance, dimension
stability, decay and insect resistance, and weathe
ability. Numerous possibilities for built-in permaney
finishes exist by means of impregnation of color

tone dyves in the irradiation process. Markets for th
revolutionary product are virtually without limit. No
available to the consumer market are three new floo
ing materials produced by Novawood: Gammapar,
line of parquet flooring, Gammatile and Gammaflak
flooring and paneling products with a flakeboard bas

Circle No. 324 on product information card

<« Circle No. 276 on product information card




Circle No. 215 on product information card

utiful Way To Set The Scene

'él

&

e are just four of more than 200 handsome Meadowcraft See these and other great Meadowcraft designs at 979
es! All styled with the consideration for scale and com- Third Avenue, NEW YORK, or write for the complete catalog
that has helped make Meadowcraft the most sought- of Meadowcraft designs to Birmingham Ornamental Iron

Company, 4636 First Avenue North, Birmingham, Alabama.

Jeado wcrafl

...1alk about chairs
... 1alk about lables

No. 80020

.11k 1o CFF

The CHF line is growing...now offers the most
complete line of pedestal furnishings. Custom
design too for your special jobs. Call...
CHICAGO HARDWARE FOUNDRY COMPANY
North Chicago, Illinois

No. 80051 No. 80050

Showrooms in all Principal Cities

Circle No. 34 on product information card
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PRODUCTS & SERVICES

CONTINVED

Signet Mirrors by Carolina
Signet mirrors made by Carolina Mirror Corp., North
Wilkesboro, N.C., for contract installations are pol-
ished plate glass with silvering guaranteed against

deterioration. Many styles and types of mirrors are|
available, door mirrors, framed mirrors made to de-
signer’s specifications, and bathroom mirrors cut-to-
size. Shown is a specially designed gold framed mirron]
in a guestroom of the Atlanta Marriott Motor Hotel.

Circle No. 26 on product information card

Cabana Star

The distinctive styling features of Cabana Star, &
new casual furniture grouping by 0. Ames Co., Park-

ersburg, W. Va., include swivel and modern pedestal
bases. Designed for use around the swimming pool,
on patio or lawn, in family rooms, and in dining
areas, the group is contour-cradled for maximum
comfort. Seating is made of vinyl cord, and table
tops are opaque, ripple-mist tempered glass for added
beauty as well as safety.

Circle No. 325 on product information card

Hi-Density foam carpet cushion by S&W

S & W Foamers, Inc., Dalton, Ga., produces a superb
. Hi-Density foam rubber, specially formulated with
of % 38 to 56 ounces per square yard, for the contract
el > carpet industry. The material ranks unusually high
v/ = as a carpet cushion, meeting GSA specification #DDD-
(C-95. The firm is a pioneer in the Hi-Density foam

rubber.

'The Egg”’, easychair 3317, upholstered, loose cushion, swivel base in aluminium.

votrest 3127 : upholstered, aluminium. 1 i

ritz Hansen Inc., Decorative Arts Center, 305 East 63rd Street, New York 21, N. Y. F}h Circle No. 326 on product information card
empleton 8-32 5. Division of Fritz Hansen, Copenhagen. -

FRITZHANSEN-FURNITURE

: <« Circle No. 78 on preduct information card
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llation: University of North Carolina

Colorful, Durable,
Practical Krueger st

OOO Series =

Fiberglass Chairs

for meeting,
reading
and eating

No. 3100
Side Chair

ig Chair on Campus

Dining hall or student union...Krueger

3100 Side Chairs are the University o
of North Carolina’s choice for seating Q"" b
the college crowd in colorful, carefree \
comfort. Every 3000 Series shell

No. 3000
Stack Chair

is contour-molded of Krueger's own
quality fiberglass —resilient, color-
fast and virtually indestructible. Legs
are heavy-gauge, black or
chrome-plated tubular steel with
self-leveling nylon glides. Arm

and Side Chairs also feature swivel/
pedestal bases. Also available are
richly upholstered units, foam-

cushioned and covered in colorful l

Naugahyde; or Spot-Shed treated,

textured fabric (Arm Chairs only).

for Krueger's Complete Line Catalog No. 3200
Arm Chair

—on your letterhead, please.

IR MG mIR g

TAL PRODUCTS COMPANY « GREEN BAY, WIS + 54306
ROOMS: Chicago, 1184 Merchandise Mart; Los Angeles, 8815 Beverly Bivd,

Circle No. 277 on product information card
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AT A

first thmg
people look at!

Chairs! Everything else can be Perfect, but chairs
are the final test. Notice how you make a critical
appraisal of a room's chairs. .. their shape,
sturdiness, upholstering, and special attention to
small design details. What does the chair tell you
about the room? Everything . . . like looking at
a man's shoes.

Charlotte chairs pass those critical tests time after
time . . . by professional designers . . . by their
owners . .. by the people who sit in them.

Those chair people at Charlotte know their busi-
ness and chairs . . . and fine chairs are their only
business. Over fifty years of chair making exper-
ience will give you just the exact design you desire.
For that special chair, call on the chair specialists.
Send for the new Charlotte Catalog today.

charlotte chair company

CHARLOTTE, MICHIGAN

Circle No. 278 on product information card
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From

the foyer...
to the
dining area

The range of design, construction and up-
holstering, of Gregson’s Contract Seating
Groups, is wide and complete. Here you
will find exactly what your planning calls
for. Whether it is functional quality or the
accent of superb luxury. And no where will
you find more inbuilt long wear, within the
price brackets.

A Half

E’ eg san Century

manvracturing co. | of Fine
Chairs

LIBERTY, NORTH CAROLINA

PRODUCTS & SERVICES

152

Circle No. 71 on product information card

CONTINU

Lampshades

Specialists in flexibility of lampshade designs an
manufacture, Decor Lampshades, Atlanta, has e]

panded its stock designs to make available custc
shades to the contract trade. Shown is special effd
shade for sconces and chandeliers in the City N|
tional Bank, Columbus, Ohio.

Circle No. 289 on product information card

Iimperial's three contract qualities

Three qualities of carpeting from Imperial Car
Mills, Dalton, Ga., are Royalton, Queen’s Point, a
West Point—all specifically designed for commerc
and institutional use. Royalton, a 100 percent c
tinuous filament nylon in solid colors, is geared f
apartments and hotels. Queen’s Point, space-dyed 1
percent continuous filament nylon, works extrem
well in motels, banks, offices, and bowling alleys. W
Point is a 100 percent wool non-directional desi
for offices, banks, and restaurants.
Cirele No. 327 on product information card

Drexel Hill vinyl tile

Among the wide selection of flooring materials a
styles from Robbins Products, Inc., Tuscumbia, A
is a new pattern in homogenous vinyl tile cal
Drexel Hill. Displaying a burl grain pattern, it sub
blends tonal accents throughout seven color styles
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shades of popular wood paneling, furniture fabri
draperies and carpets. While each color style conta
a variety of shades, no one predominates; with to
balanced against one another, each rendering ha
greater versatility with respect to interior co
schemes.

Circle No. 159 on product information card
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for lasting
beauty it’s...
Brown-.Jordan

When an installation of
lasting beauty and
durability is needed look
to Brown-Jordan.
Brown-Jordan's all
aluminum furniture is
made with unmatched
precision in both design
and manufacture, Best
aluminum alloys, baked
enamel finishes, custom
upholstery—all blend to
give maximum durability,
service and comfort.

“For Lasting Beauty” with
Regent write for further

3 4 information.
“REGENT" as installed at the Kahala Hilton Hotel, Honolulu
Showrooms in Los Angeles, Chicago, Miami, Dallas,
BROWN'JORDAN San Francisco, Atlanta, Scottsdale, Arizona, Washington, D.C.
Box 1269, EI Monte, California. Shipped from two factories: Newport, Ark. — El Monte, Calif.

AVAILABLE FOR IMMEDIATE DELIVERY

Cioge brines FESTIVITY

into your dining room j .,

this exclusive two-tone,
n-Dyed Cotton Damask.

you can set your table with FESTIVITY =
egance that belies its cost!

dy Craft exclusive, FESTIVITY comes to
the dramatic Oak Leaf pattern in luxurious
ved, two-tone shades of White on Blue: on
on Pink.

tton Damask with permanent finish guaran-

rability and service to stand up to repeated
rings.

FESTIVITY
Exclusive with
Hardy Craft—the
Finest Value Line in
the Industry!

Visit Booth #344
Western Hotel
& Motel Show

Century Plaza Hotel

Los Angeles, Calif.

June 7, 8, 9, 1966

inimum Order Required!

stock for immediate delivery—ALL stand-
s and matching napkins.

AL ORDERS can be crested and/or
ed to your color specifications.

Please Write for Samples & Prices.

JAMES G.HARDY & CO.INC., 11 EAST 26th St., New York, N.Y., 10010, or Phone-212-MU 9-6680
Circle No. 280 on product information card
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PRODUCTS & SERVICES

CONTI

Patented fiber glass sun lounge

A sun lounge made of fiber glass for easy mainteng
is a patented product from duCor, Hialeah, Fla.
of the company’s extensive line of outdoor furni
which contains pieces of fiber glass combined

anodized aluminum, the sun lounge is a prac
poolside companion. The weatherproof loungsg
shown with and without vinyl covered cushions af
Seacoast Towers Apartments, Miami Beach, Fla.,
was chosen by builder Alexander Muss and Sons.
Circle No. 328 on product information card

Vinyl drapery

Draperies made by Luxout Plastic Products,

Richmond, Va., are available in three opaci
Translucent, Dim-Out, and Black-Out. Made

printed and embossed vinyl fabric, they are
manently flame retardant and electronically we
resisting sun as well as harmful properties of arti
light.

Circle No. 329 on product information card

New flat glass pattern from ASG

Cascade, a new glass in the extensive line of
glass products manufactured by American St. G
Corp., Kingsport, Tenn., is produced by a sp
process that captures thousands of tiny bubbles Y

State Upholstered Furniture enjoys membership in our

nation’s most exclusive clubs. It is never biackballed. House : p g
Committees coast to coast win high praise for i 199 s ' 04 : : i
. selecting it. State Furniture preserves dignity while i ‘ -
mtro?.'uct:g‘\g fr:fsh, new appeal wherever it is-used . . . in clubs, ¥ 4
otels, offices or residences. Its inviting appearance : X
and exceptional quality extend g“zp:n in the glass. Dispersed at random, the bubbles ¢

welcome everywhere. Happily, State is a shimmering curtain of light in which there
exceedingly modest in price. repetition of the design. The misty-white appea

Available with Zepel® fabric fiuoridizer. of Cascade makes an interesting application for

For brochure C of residential and contract designs decorative windows and panels, partitions an
write to Contract Division of viders. It is available 3% inch thick, in normal le

up to 48 inches wide.

SI I A|| I lli: Circle No. 340 on product information card

OF NEWBURGH, INC. it : B
oF ,.TGH.:Q:: ::2 «— Circle No. 281 on product information card
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the Extraordinary in
Wall Plaques

Made of durable lifetime fiberglass, exquisitely
designed and painted for lasting beauty.

-
Peesecreceveeerresesssescssnsosssscncsscsacscs®

This is Brighton

One of a series of 22 exciting new Warner designs,
hand printed on wonderful vinyl. Architecturals,
paisleys, black & whites, traditional and contem-
porary designs. Everything you need to make your
interiors outstandingly beautiful . . . yet completely
1 practical. Samples of vinyl shown are available.

Individually custom designed, High Dimension THE WARNER COMPANY

Wall Murals and sculpture to suit your taste DEPT. C-66 A
CHICAGO: 108 South Desplaines S.

Free Illustrated catalog available upon request DALLAS: 470 Decorative Center
on professional letterhead DISTRIBUTORS

egura - tudios

LOS ANCELES « Stockwell ATLANTA « Dwoskin
Inc.

%?Wa rm.arég
//CoveY\Q

Gorman & Associates

1933 S. Broadway

Los Angeles, California 9007
Carl J. Metzger & Associates
15-106 Merchandise Mart
Chicago, Illinois 60654

Max & Marge Zelden

1735 Dallas Trade Mart
Dallas, Texas 75207

107 West 24th Street « Hialeah, Florida 33010 « Ph: 887-1011

SHOWROOMS

LR

Circle No. 321 on product information card Circle No. 282 on product information card
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EUSTI]M DESIBNED PRODUCTS & SERVICES
DOORS ANG
WALL ACCESSORIES

, Contract lamps of all aluminum construction finis
//I(i/][ in a tarnish resistant finish are manufactured

Continental Lamp Co., Miami, Fla. Walnut or s

()

Florestone®, a synthetic
rock formula, was per-
fected after five years
of development. It is
waterproof, crack, fade
and fire resistant.

the FLORE-DOR '

simulates a rich, ham-
mered metal finish, but
is actually a solid wood
door, hand coated with
Florestone®, Available
in many beautiful stock
designs and colors, or
custom made at reason-

ebony bases are available and lamps come in two s

10 and 50 inches high. There is also a compa
tray floor lamp with optional mica table, as we
able cost. various other items among the company’s 165 s

St _\'It‘.".

Circle No 314 on product information card

Drapery and bedspread fabrics

Available for hotel, motel, and other institutj

needs, are fabrics for drapery and bedspread

McCanless Custom Fabries, Salisbury, N.C. In
manufacture of bedspreads, the company uses 1
thread and a lock-stitch quilting machine to in|

+

WALL ACCESSORIES

in Florestone® feature a wide
variety of Aztec, Mayan,
Oriental, Spanish Colonial,
Classic, Traditional and Mod-
ern designs, that are avail-
able in many sizes and styles.

Send $1 with your
letterhead for our

NEW CATALOG

($1 will be deducted
on your first order)

long life. Spreads filled with polyester fiber are v
able, quick drying and can be made in hundre
McCanless fabrics. Draperies in Dacron, Fortrel,
Avril rayon are hand-cut with careful attentio
matching fabric patterns. Shown is a guest roo
the Carolinian Motel, Wilmington, N.C., decoy
by MecCanless Custom Fabrics.
Circle No. 341 on product information card

®
FLORESTONE ARTS, INC., 1171 Thomas St., Memphis, Tenn.

[V s ha aeal 3 Sardi

<«—Circle No. 283 on product information card
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No. 12174

1 Fieste

TUBULAR STEEL

g 36

rgesl in the West

MANUFACTURERS OF COMMERCIAL, INSTITUTIONAL AND CONTRACT FURNITURE
4920 S. SOTO ST., LOS ANGELES, CALIF. 90058 + P.0. BOX 58347 - PHONE 563-2323

ALLFLOWER!

ring warmth and beauty to otherwise  of 100 different cabinets to assemble with the versatility and space-saving

ull walls with Hardwood House free- in inexhaustible combinations. Take ideas of the Hardwood House Com-
tanding component wall systems. advantage of valuable space with ponent Wall System. Send for our
Perfect for offices. Dormitories. wall-to-ceiling storage. Wall-to-ceil- free catalog and price list todav. |
chools. Anywhere. ing beauty. In smart contemporary HARDWOOD HOUSE INC., l
Hardwood House gives you a choice  styling. Design your walls to flower, 10 St. James St. Re¢ ster, N. Y. 14606.
i
i |
i
\ \ ) v
|
w

Circle No. 285 on product information card
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When you order
fabrics from Boussac,
you get delivery

of yards

and yards and yards and yards and yards

|  Wall decoration

and yards and yards and yards and yards |

and yards and yards and yards and yards |

and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards

and yards and yards and yards and yards

and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards
and yards and yards and yards and yards

before you
can say

VIVE BOUSSAC

FOR ALL CONTRACT INSTALLATIONS

Boussacof Franee.nc.

Decoration and Design Building,979 Third Ave.,
New York, New York 10022—Tel. No. 421-0534

Chicago: Adornment’s, Inc., 226 W. Kinzie Street ll Dallas: Castle-
bury-Held, 2416 Maple Avenue Bl Los Angeles: Bob Mitchell Assoc.,
8844 Beverly Blvd. B Miami: Robert A. Schoen Assoc., 108-112 N.E.
39th Street M Philadelphia: Joseph B. Croce, 1616 Walnut Street
B San Francisco: Zuckerman Fabrics, Inc., 445 Jackson Street.

PRODUCTS & SERVICES

CONTINU

A large selection of wall decorations from Irv
B. Last Associates, Inc., Miami, Fla., includes pietu
of all styles and periods, and cast items manufactu
of fiber glass for durability and ease of installat]
for exterior as well as interior use. Complete cg

coordination, choice of finishing, design and m4
facture of special items for public buildings, and
sonal consultation to aid the solution of indivi
design problems are among the services offered
the firm. Shown are examples of wall plaques
pictures with Americana subjects.

Circle No. 342 on product information card

Lamtron institutional furniture

The line of contract case goods for hotel, motel,
dormitory use of Lamtron Industries, Inc., Mi
Fla., is being expanded to include nursing h

hospital, and library furniture. Shown is a d
tory room at Gallaudet College, Washington,
with a modular system including desk, and m
plicity of storage units. In this installation all
faces are General Electric’s textured Textolite.
Circle No. 343 on product information card

<& Circle No. 286 on product information card




laminate patterns

hitectural rather than free-form qualities define
e high-pressure decorative laminate patterns de-
bped by Eliot Noyes for Westinghouse Electric
p., Micarta division, Hampton, S.C. Ranging from
to coarse, the patterns are: Micromesh—suggest- |
a delicate mesh, and unobtrusive when viewed from ‘

stance; Geometrics—a restful pattern that com-
the circle, triangle, and square, into a pleasing
ced composition; Windows—a pattern designed to ‘
depth to a surface, consisting of a repeated rec-
ular design, suggesting windows. The three new
rns are superimposed on a variety of 12 solid
S.

ng systems

ex Corp., Tampa, Fla., produces and markets a
lete line of ceiling systems for commercial and
utional use. Products include mineral ceiling tile
lay-in panels with high acoustical efficiency and
fative appeal. Systems include UL time-rated

|
I
Circle No. 245 on product information card ?

and ceiling assemblies and through-perforated '
ating ceilings for the control of air distribution.

n is a natural fissured acoustical ceiling tile
pattern reproduces the look of travertine |
le.

Circle No. 344 on product information card
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CodtiacC 1V by Columbus

This tough new Yg-inch gauge contract carpeting
by Columbus Mills fits every specification for en-
durance and stamina, good looks and long wear.
The 100% Enkaloft continuous filament nylon pile
is dense enough to repel dirt and stains, tough
enough to take the heaviest traffic without a sign
of wear. Contract IV’s nine vibrant colors coordi-
nate perfectly with every room setting, and the 12
and 15 foot widths provide greater flexibility in
any space, large or small. Include Contract IV by
Columbus Mills in your next contract plan. Call or
write for samples and complete specifications.

1&‘1‘1"’11"

i
.| COLUMBUS MILLS .

Fine Carpets . .. Since 1920

River Road + Area Code 404 + 324.5465 + Columbus, Georgia 31902 + 205 5th Avenue + New York City

Circle No. 287 on product information card
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Instant seating! Wherever needed!
Whenever needed! Two fold compactly
in reserve behind an executive's door.
Chairs stack to great heights saving
storage space. Gang quickly in perfect
alignment for group seating. [] Clarin
“Reserve Seating” is executive seating
at its very finest. Color correlate them
to your decor in contemporary plush
nylons and expanded vinyls. C.0.M.
accommodations available.

RESERVE SEATING
) A,

T o/
s '

Wouldn't you like all the information? Write today. Dept. C6.

CL/AR [N

MANUFACTURING COMPANY
4640 West Harrison Street e Chicago, lllincis 60644

Circle No. 288 on product information card
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PRODUCTS & SERVICES

CONTI

Thayer Coggin Institutional
The new New York showroom of Thayer Coggin
stitutional, based in High Point, N.C., offers the fj
complete line of contract furniture, designed by
Baughman. Shown in the top photo are exampld
several loose cushioned seating models, a long
and leather covered chair filled with DuPont’s Dz
76. Square 16-inch high table is rosewood on nq
legs, and a metal frame chair with strong arch

e

tural lines, make a light but sturdy contrast wi
fuller pieces. In the lower arrangement, gr
around a glass-topped table with steel base is a
inch sofa with loose seat and back cushions and &
panion Tuxedo armchair. Architectural chair h
upholstered with fabric rather than leather,
softer look.

Circle No. 191 on product information card

SEND

FOR OUR BROCHURE OF LAMINATED LAMPSHADES.

We are equipped to handle both large and small contra
orders in standard or special designs at competitiy
prices. We also supply the finest hand-sewn custom lam|
shades in the trade.

Designers and manufacturers of lampshades for eve|
decorator need, both contract and residential

ﬁ

Write to:
B UK

a Ad
434 A A orgia 30

Circle No. 289 on product information card
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Country Contemporary is in use at:
Fine Homes ¢ University Lounges, Dormi-
tories, Dining Halls  Clubs « Fraternal
Halls o Hunting and Skiing Lodges o
Hospitals « Executive Offices « Armed

construction, extra bracing, gluing and doweling, and the durable finishes that make

hiry Contemporary almost indestructible . . . tough enough to stand the abuse it gets in Forces Installations « Hotels o« Motels
: gy o " ) e s : . ¢ Golf Clubs ¢ Nurses Homes ¢ Senior
dormitories, lodges, and troop installations. We don’t charge extra for Country Citizen Facilities « Restaurants o Banks
- g 8 . * + Religious Retrcats « Churches « Prep
emporary’s casual, relaxed, elegant air . . . its special beauty that sets a whole new mood  Schools = Resorts
e - [ ' e . 3 . SPARTA FURNITURE SHOPS, INC.
10 . Ov » perfectly coordinated pieces, available in a choice of dark . ptraminie
in interior decor. Over fifty perfe '1, ot ed piece - 4”f Dirte & Mz
o it (]ﬂ/l(]ll(’ﬁﬂl\\'/!. Our (‘(lfll/l)gi\‘ available on request . . . -‘l'/{]' not write _/()7 iy 6-2 DISPLAY * 1222 MERCHANDISE MART ® CHICAGO
Desk D-2

list 200.00

3

Banks

Nurse’s Stations
Home Office
Salesman’s Desk
Student Desk
Doctor’s Office
Reception Areas

28" wide 48" long
29” ht. or 42" ht.

Declerships available

]dn.fko, 171¢. P-0. BOX 1751 / FT. LAUDERDALE, FLORIDA

Circle No. 222 on product information card
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PRODUCTS & SERVICES

CONTINVED

Indoor-outdoor carpet by Vinyl Fabrics

At home either indoors or out, Cottage-Court carpet-
ing by Vinyl Fabrics Corp., Dalton, Ga., is made
of mylon face fibers flocked directly into a pure,
flexible vinyl back. It will not absorb or hold moisture,
is easy to clean, and comes in twelve vibrant colors
in 12-foot widths.

Circle No. 345 on product information card

Sleep-seating units

Du-all beds, a new line of seating, lounging and
sleeping twin bed units is now available from Floren-

ek [

A8 )

tine Furniture Industries, Inc., Miami, Fla. All mod-
els have custom made box springs with suspension
spring foundation and 16 body guard supports. The
Martinique (shown) is an elaborate model of the
multipurpose units.

Circle No. 238 on product information card

Espana

Espana, a metal furniture grouping by Card
Forge, Inc., Salisbury, N.C., comes with a ten-}

guarantee against rust. Its Spanish styling is
hanced by easy-to-clean plastic top table. Nylon g
on all pieces prevent marring floor surfaces.
is 42 inches in diameter.

Circle No. 346 on product information card

Contract 72 by Charter

Engineered for the commercial market, Contrac
by Charter Carpet Corp., Calhoun, Ga., is 100 pe
continuous filament nylon in four-tone space

colorations. The one-level pile is densely constr
using 64 tufts per square inch. It is availabl
double jute backing or a high-density foam bo
backing.

Circle No. 347 on product information card

A CONTEMPORARY GLASSI
FUNCTIONAL DESK STVL

Scerbo’s specially built No. 49 Mod

Unit is truly a Contemporary classic ¢
bining functional design and curvilin
beauty of form. It’s a handsome execu
desk with optional Return, providing

ple drawer space and storage cabi
facilities. It’s a roomy conference ta
graciously contoured to invite comf
ease and relaxation. Custom-crafted
rich, warm Walnut to blend in beau

harmony with any office decor.

Catalog available upon request.

Thank Seerbo & Sons, O)

140 PLYMOUTH STREET, BROOKLYN, N. Y. = Ulster 2-

Vieit Nur Novw Chirmna Shawraam:
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. AMERICA’S OUTSTANDING LINE OF CASUAL AND POOLSIDE FURNITURE

Five complete lines of the finest in casual furniture, every one designed
for comfort, style and durability.

The ideal indoor/outdoor casual furniture for motels, hotels, resorts
and clubs. Quality built to cut maintenance and replacement costs,
corrosion resistant, easy to clean. All lines available in a variety of
decorator colors, styled to blend magnificently into any decor for years
of enjoyment.

Catalog available on request.

"/ 7 A Mﬂgmu CO,, INC. 2335 EAST 27TH STREET, LOS ANGELES, CALIFORNIA 90058

Tl = Ve
/{/7/““6/’”’/{{/4 -:/ ' NE /M%V

Circle No. 292 on product information card
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CONTRACT NEWS

HELIKON FURNITURE Co., INC,, and DEALER TO THE
TRADE have moved to expanded, individual showrooms
at 315 East 62 Street, New York City.

VENINI, LTD. has relocated its showroom from 377
Park Avenue South to 16 East 39 Street, New York
City. Under the direction of its president, Robert
Lowell, Venini, in its larger quarters, is offering
chandeliers, sconces, lamps, and glassware to archi-
tects and designers.

Some 50 furniture manufacturers will show Federan
Raphael, a new pattern in the Federan line of vinyl
fabrics manufactured by AIrRco PrLAsTICS PRODUCTS,
on their new designs and lines. An expanded elastic
vinyl, Federan Raphael with its design-in-depth con-
cept, was developed in time for a formal introduction
at the International Home Furnishings Show in Chi-
cago this January. It features special embossing tech-
niques, unusual color shadings, and a high degree of
suppleness.

The Textile Fibers Department of Dow CHEMICAL
Co. has been reorganized and will henceforth be
known as TEXTILE FIBERS DEPARTMENT, Dow BAD-
ISCHES Co. Offices will remain at 350 Fifth Avenue,
New York City.

X
N

for every
good seating
reason

Top row: Model 5314 CB metal
stack chair, Warwick Hotel, Hous-
ton; Bottom row: Model 2600, the
Fox Hills Country Club of Mishicot,
Wisconsin.

Send for Current Catalog on
Complete Metal and Wood
Line of Chairs and Stools

TRI-PAR Manufacturing Co.
1740 N. Pulaski * Chicago 60639 L

Circle No. 196 on product information card
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Present production of Polybac at PATCHOGT
PLymouTH Co. is ten times what it was two ye
ago, according to Thomas E. Cowell, Jr., vice presidd
in charge of marketing. The annual rate for
synthetic carpet backing is now 100 million squd
yards.

Duo-BEp Corp. will show its line in the Arm:
Morell showroom at 425 East 53 Street, New Y{
City. Jim Griffin is the company’s New York s:
representative.

SCHAFER BROTHERS, INC., Los Angeles furniture m
ufacturer, has purchased the assets of S-K Cabi
Co. The acquisition of the manufacturer of wood 4
laminated plastic food service equipment will a
ment Schaefer’s line of restaurant seating.

The Philadelphia office of C. H. MASLAND & S0
manufacturer of rugs and carpets, has moved to r
and larger quarters in suite 1701, One East P¢
Square.

D. & E. SHOWROOM, fabric representative, has ope
a new showroom at 1301 M Street, N. W., Washi
ton, D. C., and will also maintain its present sh
room in Philadelphia. The following lines are re
sented by D. & E.: Howard & Schaffer, Bergaj
Webb Textiles, Westgate, Maurice S. Franks, Fr
ciscan Fabrics, Hides Inc.,, and Inez Croom W
papers.

(Continued on page 1
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ORIGINAL! EXCLUSIVE!
Designed in Italy, new tables with
Unbreakable Glass To ps permit

re-positioning of legs for nine

different table designs!

For full information and prices, write

DURASTYLE, Inc.

33 W. Lake Street Chicago, I1l. 60612

RMCHAIR COMEQRT

e only folding arm-
air for contract use.
mfortable seating in
warmth of northern

hardwood . . . with
deep foam padding
and luxurious vinyl

upholstery. Chairs
pen and close easily
ith a single motion

. designed for safe

compact stacking.

Norqtnst,

F’FIDDUCTS INC JAMESTOWN, N. Y. ’14701

i —_ 4
(‘.lrcle No. 294 on product information card

1966

Circle No. 295 on product information card

Delicate fabrics like velvet and satin need delicate
handling. K-H finishing has the tactful touch.

/ PERMA DRY DIVISION

7> KIESLING-HESS FINISHING CQO., INC.
[ & 519 W. 38th St., New York, New York 10018
1011 Wood Street, Philadelphia, Pennsylvania 19107
1714 Euclld St., Santa Monica, Callfornia 90404

scotchgard « ze pel » sylmer « flameproofing

IT FOLDS

CUSTOMIZED

. CONTRACT
LAMPS

| QUALITY
' PRICE
DELIVERY

SINCE 1948

—from our 165 styles of table, hanging and com-
bination lamps

—or free quotations from your sketches or specifica-
tions

Continental Lamp Company
5700 N.W. 35th Avenue Miami, Florida

Circle No. 314 on product information card
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CONTRACT NEWS

CONTINUED

HERMAN MILLER, INC. has broken ground on a 200-
by 280-foot, 56,000 square foot new plant for what
will be the third unit in a long range construction
program started in 1958 on its Zeeland, Mich., 85-
acre site. The new facility will be an extension of the
firm’s existing plant B, bringing its area to 88,000
square feet. The total Zeeland plant footage is 176,000
square feet. Architectural designer for the new plant
is Gordon Chadwick of Nelson and Chadwick, New
York architects. Architects and engineers on the
project are Daverman Associates of Grand Rapids;
the contractor, Pioneer Construction Co., Grand
Rapids. Herman Miller’s expansion primarily in edu-
cational, office/institutional, and government markets
has necessitated the increased facilities.

The name of PROGRESS LIGHTING Co0. has been changed
to LIGHTING CORP OF AMERICA. The residential light-
ing division will continue under the name of Progress,
as a division of the company; other operating divi-
sions will not change, although they will be identified
as divisions of Lighting Corp. of America.

An informal agreement, subject to stockholder ap-
proval, for the acquisition of LA FRANCE INDUSTRIES,
INCc. by RIEGEL TEXTILE CORP. has been announced
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by the presidents of the two companies, Mr. Willi
E. Reid of Riegel, and Mr. Henry A. Hafner of
France. Riegel will issue approximately 188,
shares of its common stock to the common st
holders of La France. The outstanding preferred st
of La France will be acquired by Riegel for $1,000,0
and eliminated in the merger. The operations of
France will be continued as a division of Riegel un
the direction of Mr. Hafner and the present mana
ment organization.

ROYAL SYSTEM INC., an American subsidiary of
Danish manufacturer of wall-hung furniture, h
opened a West Coast branch at 13850 Saticoy Stre
Van Nuys, Calif. Operating both a sales and serv
facility, with sales under the direction of Torb
Munkler, and Ole Thorso in charge of service a
administration, the office will serve all of the We
ern states.

THE Mosiac TiLE Co., Cleveland, Ohio, will constru
two new tile manufacturing plants. Several sites
the plants in the southern part of the U.S. and on t
West Coast are currently being investigated.

The name’s not the same

It’s Mr. Rene Suane, not Mr. Rene Strauss, who
director of contract design for John Strauss Ass
We inadvertently erred in our coverage of the se
nar sponsored by Illinois Chapter, AID, in Contr
Business section, May issue, page 20.

¢ Installation at Pot-O-Gold
Atlanta, Georgia

PLUSH
s  SHOPPIN

" .aa This specialty food store in Atlanta, G
=" boasts a first in the city with “plush

. shopping.” It's Porter Carpet's Port Su
& of 100% Nylon. A long wearing tufted
g with level, tight pile. Also reduces nois
o R ping and breakage; holds heat, and is e
- clean and repair. (Savings on floor cle
R, alone, will pay for this installation, say
\ 5 owner.) Can be installed over most fl
Installation charge is approximately $

square yard; delivery 4 to 6 weeks,

Other Recent Installations

Career Schools, Philadelphia, Pa.; Clo
Convalescent Home, Pasadena, Cal,; Pi
Restaurant, Houston, Texas; Dormitory,
versity of Florida, Gainesville, Fla.; .
centers of America, Memphis, Tenn,

Y our inquiry will receive immediate attentid

OpiZen

ARPETS

P. O. Box 333 Cartersville, Georgil

A TVeestodree ank Tikton Ruo NMille
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POLYPROPYLENE CHAIR / WINS ACCLAIM
ENGLAND AS A TECHNOLOGICAL / BREAKTHROUGH

esigned by Robin Day, celebrated British J Architect/Made in USA
y John Stuart International under license § from Hille of London.
wction molded polypropylene SR2™ seat J and back with fabric-like
nish, Will not chip, crack or craze. Stain proof. Can be washed with
etergent and water. Three standard colors: ight grey, charcoal grey
d orange-red. 16 gauge steel, mirror-chrome or black viny! painted finish.
acks securely. A top quality product designed for residential or industrial
Se in lecture halls, schools, colleges, churches, hospitals, restaurants,
rports, government, public and office buildings. Pﬂce will surprise you!

JOHN STUART INTERNATIONAL

OS5 EAST S8TH STREET, NEW YORK, N.Y. 19022

Original, quality fab-
rics for every need.
Visit our spacious,
modern new show-
room or write for liter-
ature. We insist on
pleasing you.

vankel
ASSOCIATES,INC.

1122 Broadway
New York, N.Y. 10010
Circle No. 296 on product information card

P No. 232 on product information card

Circle No. 297 on product information card

TOLE LAMPS

for lasting loveliness

—_—

TOLE LAMPS

stand up to the rigors
of institutional use

——

TOLE LAMPS

for life-long performance

We do one of the lclrgesi
TOLE LAMP businesses in the
world. If you have seen the
variety of our selections, you
will understand why,

Catalog available

Contract orders given special attention.

MAISON TOLE
By

HermAN KASHINS

Space 518

225 Fifth Avenue New York, N. Y. 10010

ESTABLISHED 1872 » IMPORTERS ¢ EXPORTERS

THE OTTO GERDAU CO.
192 Lexington Avenue * New York, N. Y. 10016
HIGH POINT  » CHICAGO =  CANADA

Otto Gerdau has the styles
most wanted by HOTEL *
MOTEL:' INSTITUTION

) 4

Write for new catalog ‘C’

Circle No. 298 on product information card
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MANUFACTURERS’

e ———— e e

LITERATURE

Two new, 4-page, fully illustrated brochures on de-
signs from the award-winning sculptured wall module
collection by Erwin Hauer are available from Arts
for Architecture, Inc. Included in both brochures
are photographs of installations of the two modules
as well as design specifications.

Circle No. 315 on product information card

A 64-page contract catalog from Marden gives il-
lustrated coverage of its numerous seating pieces,
desks, tables, and cabinets. Many models are illus-
trated with diagrams as well as photographs, and all
are accompanied by descriptions. A 19-page price list
of all items, with detailed specifications, is available
with the catalog.
Circle No. 316 on product information card

A brochure from Steelcase, Inc. offers ten pages
of full color illustrations of its new 440 Series of
modular seating for lobbies, reception areas, and
lounges. A colorful center spread illustrates all 26
units in the series, giving full dimensions. A section
illustrating seating arrangements that can be formed
with the 440 Series is included.

Circle No. 317 on product information card

Executive Office and Building Equipment, a ne
catalog from McDonald Products Corp.—manufa
turer of the Duk-it line of office accessories—cove
a complete line of desk accessories, smoker’s aid
wall urns, floor urns, waste baskets, planters, a
costumers, with color and black and white illustr:
tions, description, and price listing.
Circle No. 121 on product information card

An 8-page brochure covering General Electric|
complete line of Textolite laminated plastics in sati
and textured finishes contains sample chips of :
solid colors, 18 woodgrains, and 6 royales, marbl
and mists. Another 32 mists, abstracts, and flec
are illustrated in full color.

Circle No. 313 on product information card

A new 12-page color and duo-tone catalog from Al
Desk Co. covering their Castilian group of executi
office furniture, is presently available.

Circle No. 212 on product information card

The Catalogue of Color Reproductions of Painti
1860 to 1965 reproduces in black and white ea
of 1,589 color reproductions, gives the process, si
printer, publisher, and brief data on the painter a
the work of art. Published by UNESco, the catal
is designed as a guide to the public as well

to educational and cultural institutions, and repr
sents a selection based on the fidelity of the pri
and the importance of the artist and the origi
painting. It is available from the Unesco Publicatio
Center, 319 East 34 Street, New York City, 100

e
2 HUNT

i m maw

Circle No. 311 on product information card

EARLY AMERICAN FURNITURE e COUNTRY STYLE 7' Oval Trestle Table & Double Back Bow Chairs
Something Unique in Contract Furniture
Wouldn't You Like To Offer It?

Route 202. Chadd’s Ford, Pa.

wit__data MV Dhana- 914.832.3661

BRANCH SHOWROOMS:
172 E. Main St., Huntington, L.I
Schoosett St., North Pembroke, Mass.
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NTERIOR DESIGNERS

ND ARCHITECTS

END TODAY FOR YOUR FREE
AMPLE BOOKLET, SHOWING
HESE THRILLING NEW VINYL
IMULATED ANIMAL HIDES

East 21st Street, New York 10010 « SP 7-4400

e e Y
= i S TN e
m.“ b T T e =

Authentic western realism in high
grade spruce. Finished for both in-
door and outdoor use. Write for New
Johnson Catalog.

ohnson

Plastic Tops, Inc.

Dept. C, 374 Summit St.
Elgin, Illlinois 60120
—— - = - . - .
A-»‘ i~ ’—ﬂf'::—- -

E 1966

Circle No. 390 on product information card

Durability
where it counts. ..
thanks to

DENSIWOOD"

Uess by Mahie

The manufacturers of fine wood desks who use Densiwood
for legs, center posts, moldings and other wear-points insure
lifetime beauty for their furniture.

The exclusive Densiwood process gives rich woods the mar-
proof durability of a diamond — where it counts. No dents,
scrarches or scuff-marks ! No jagged corners to snag nylons !
If you buy, build or specify fine office furniture, Densiwood
offers the ultimate in service-free functional beauty. Write
for complete details.

These Manufacturers feature Densiwood on their
Quality Lines of Office Desks Cole Steel Equipment Co.
Imperial Desk Co. ® The Jasper Desk Co. ® Hoosier Desk Co, ® JotcoeIndiana
Desk Co.eThe Leopold Co.B. L. Marble Furn. Co. e Mt. Airy Furn. Co.

A product of: LUNDSTROM LABORATORIES, INC.
500 Smith Street, Herkimer, New York

ELEGANCE BY DESIGN

MORRISON IMPORTS INC.

923 PACIFIC + JRCKSON SOURRE + SAN FAANCISEO - CALIFORNIA 94133

Circle No. 132 on product information card
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Dirt removal Costs $100 a pound

National statistics reveal it costs $100.00 to remove
each pound of dirt carried into buildings. Stopping this
dirt at the door . . . with CARPET-COVER, reduces it
to pennies! This amazing matting is a positive dirt
catcher that traps dirt, mud, slush, snow in its thick,
long-wearing nylon pile. Rated by a Dept. of Agri-
culture report the most slip-resistant resilient floor
material, the heavy duty
vinyl backing outwears
rubber. Dirt-hiding pat-
terns of red-black, beige,
blue-green and gray.

FREE MAT CATALOG: Ask
your maintenance supplier
about Crown's sponge and
solid vinyl, nylon/vinyl, and
rayon/vinyl mats, matting,
and carpeting. Or write Crown
Rubber Company, Fremont,
Ohio 43420. Telephone: 419—
332-5531.

MATS-3'x 4',3'x 5, 3 x 6", 4'x 6" &'x ¥
=y i
i |

- -

RUNNERS~20-yd. lengths 3°, 4°, 6’ widths

Eact ece

L.HITCHCOCK., HITC!

e — our registered trade mark

OCK S VILLE.COV/A. WARRAXUTED.

AUTHENTIC
;NEW ENGLAND

bears this sig

WRITE FOR BROCHURE
ON CHAIRS. CHESTS.
BEDS. TABLES,

MIRRORS.

g * //)1//(1/‘/ !

RUSH SEAT RUSH SEAT

THE EITCHCOCK CHAIR COMPANY

Riverton (Hitchcocks-ville) Connecticut

SHOWROOMS: Merchandise Mart, Chicago;
ings Mart, N.Y.C,;

Circle No. 302 on product information card
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Home Furnish-
Hickory Home Furnishings Mart, N. C.

MANUFACTURERS’

CONTINUED

LITERATURE

Tested fire ratings for a wide variety of interic
and exterior wall systems, plus floor and ceili
systems of several types, are listed in a new br
chure published by the Bestwall Gypsum division

Georgia-Pacific Corp. More than 60 examples a
listed with fire test references, type of constructio
and surface specifications.

Circle No. 243 on product information card

A new 20-page catalog on the complete Omni li
of components for storage systems, shelves, panelin
dividers and screens, store fixturing, exhibits ar
displays is ready for distribution. It contains price
specifications, and unit installation photographs.
Circle No. 141 on product information card -

A 10-page brochure from Decor-lite illustrates in f
page color photographs a selection of lighting fi
tures in the Art Nouveau style. Included in the a
tractive presentation are hanging and standi
models accompanied by description and a price li
Circle No. 318 on product information card

Circle No. 303 on product information card

we love heavyweights

The bigger they are, the harder they fall
for Fibermold chairs ... they're dura-
ble, solid—comfortable, too. Good styl-
ing makes them equally “at home” in
the factory, cafeteria or the most fash-
jonable shop. Good construction makes
them practically indestructible. To see
them, write, wire or phone:

FIBERMOLD CORPORATION
2321 ABALONE AVE. « TORRANCE, CALIFORNIA « (213) 775-6288

An Affiliate of Borg-Warner m*wmum

PERM-A-RACK WALL RACK
For permanent or temporary installation. Unit can be easily attached with
set of flush mounting brackets. Can be removed in a few seconds by lifting
upwards. Selected genuine American Walnut with six round solid Brass hooks
3,” dia. No exposed screws. Mounting hardware included. Also available

w’:lh satin chrome hooks. 3” X 6” high x 24" long. Weight . . . . . .7 Ibs.

Free Catalog on Request
LOUMAC SUPPLY CORP.

MANUFACTURERS AND DISTRIBUTORS
327 East 103rd St., Dept. C, N.Y, 10029 + (212) ATwater 9-5374-5

Circle No. 304 on product information card
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4118 PONCE DE LEON BLVD. CORAL GABLES, FLORIDA

MEMBER: RESOURCES COUNCIL INC NSID TRADE MEMBER

\//@@@N}

Valesmen
bl N
JOHN STUART INTERNATIONAL
A subsidiary of John Stuart Inc.

HAS OPENINGS FOR EXPERIENCED SALESMEN

Must be qualified in sales to architects, designers, dealers,
contract buyers and other suppliers of furnishings for
schools, churches, hospitals, industrial, residential and
government use.

A rare opportunity to connect with a marketing program
backed by national advertising reaching an unlimited
and ever-expanding market.

A new group of chairs designed by Robin Day, celebrated
British architect, and made by John Stuart International, of
injection molded Polypropylene RS2™, with mirror chrome
steel bases. A quality product surprisingly low priced.

Territories Open
Va,, N. C, S. C., Tenn., Ga., Ala., Fla.,
and the Dominion of Canada.

Straight commission basis. Submit full
resumé in confidence.

JOHN STUART INC.

205 EAST 58th STREET
NEW YORK, N.¥ 10022

|\

Circle No. 188 on product information card
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New Super-Glides
Of Impurvium
Eliminate Carpet,

Floor and Wall
Damage!

Beauti-Glide's recently-intro-
duced Model 900 bed frame
is equipped withindestructible
Super-Glides of Impurvium.
Super-Glide's 3-inch diam-
eter, compared with the usual
2-inch or less, affords maxi-
mum protection for all types
of floors as well as carpeting.
The Super-Glide's flattened
center portion makes the Model 900 wobble-proof when used on
uncarpeted floors, and the upward tapering edges allow for ease of
movement when used on carpeted areas.
| Carpet domage resulting from casters and small glides is eliminated.
| Wall damage resulting from excessive bed movement is eliminated.
Like all Beauti-Glide bed frames, the Model 300 accommodates
twin, double as well as Queen-size bedding, and all lengths up to
and including 84 inches.
Write today for a sample of the Super-Glide, which with literature,
f will be sent to you at no cost.
|

L_BEAUTI -GLIDE COMPANY, 106 Ninth St., Seymour, Ind. 47274

When your building
needs PAINTING
...rely on GOODMAN

GOODMAN . . . Atlanta’s leading commercial, indus-
trial and institutional painting and

decorating contractor.

Steadily growing with Atlanta since
1927 and maintaining a permanent
year round organization of over 75
journeymen painters. No job too large
or small,

GOODMAN . . .

Immediate efficient service at economi-
cal rates . . . fully insured . . . safe
equipment acres of clean drop-
cloths.

GOODMAN . . .

GOODMAN . . . Top workmanship . . . Top materials.

Layouts &

I

istimates Without Obligation, of Course!

GOODMAN

Commercial * Industrial
Institutional = Residential

872-5846
765 Williams Street, N.W.
Atlanta, Georgia 30308
L
“LET THE MAN FROM GOODMAN SOLVE YOUR PAINTING PROBLEM"

Circle No. 322 on product information card
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4 ‘wowMOYS.

| Advanced contract construction exceeds even today's
i rigid requirements for ruggedness. And with seats and
backs upholstered, Authentic chairs are the ultimate in
solid comfort,
No. 118.C5 UB Captain’s Chair Shown above

.
@W Free Color Catalog

{11835 » 098120813 LTS « SIIBUY 507 o S81[20 o 1UIOd YBIH & HIOA MIN & OFE3)

glgﬁ:atin
"Toreve eren
FURNITURE PRODUCTS Contract ch‘lyg Plus
607 Nash Street, E| Segundo, Ialnlstery
California 90245 th 32 muﬁ

FLEXIBILITY

A distinctive and versatile line of
quality contract seating designs for
lobbies, dining rooms, bedrooms. Cus-
tom-built, fine upholstered and exposed
wood seating by Robinson-Johnson ap-
pearing in more than 300 Holiday Inns
across the Nation.

' robinson-johnson inc.

1670 de foor avenue, n.w., atlanta, georgia

Manufacturers of fine upholstered furniture since 1945

Circle No. 307 on product information card
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CLASSIFIED ADVERTISEMENTS

Rates; $12.00 per column-inch payable with order. N
extra charge for box mumbers. This section closes on t
5th of preceding month. Classified ads are limited to situ
tions or help wanted or available. Merchandise offerin
not accepted.

WANTED: Contract carpet salesmen, Wilton and velve
Must have knowledge and experience working with arch
tects, hotels, ete. Very exclusive line; NYC, Bostc
Philadelphia territories open. Commission basis. Se
résumé, references and recent photograph. Write: B
A-320, CONTRACT.

LINES WANTED: Quality accessory lines wanted for repi
sentation by New York contemporary furniture showroc
selling to Decorators, Designers, Architects, Specifig
and Office Furniture dealers. Write: Box A-325, o
TRACT.

Are you looking for a ])!‘Uft\\iﬂlldl interior designer
handle work on individual projects? Complete desi
services are available on a job or contract basis. W
experience in decor—from embassies to offices. Y
request will bring a brochure on my professional bad
ground by return mail. Miss Jeannine Carver, N§
24350 Lake Shore Blvd., Cleveland, Ohio, 44123

HeELP WANTED: We have a unique opening in our Ce
mercial Carpet Department for a college graduate wit
background in administrative duties as well as a kno
edge of sales management. This is a position offering
challenging and rewarding future with an excellent bend
program to the job candidate possessing this backgrou
Please submit your résumé in confidence to Execut
Placement Office, ¢/o Rich’s, Inec., Atlanta, Ga.

MEN WANTED: Contemporary Furniture manufactu
wants road men currently calling on architects, design
and specifiers with non-competing products. Strong
ditional quality line. All territories available includ
Metropolitan New York area. Write, stating experie
and present lines carried. Commission only. Box A-J
CONTRACT.

LINEs WANTED: Contemporary furniture showroom, N
York City, with strong following among architects {
decorators, seeking representation of furniture lines W
commercial and/or residential applications. Write:
A-323, CONTRACT.

SALES REPRESENTATIVES wanted for contemporary dra
and upholstery fabrics. Must call on interior design
architects, furniture manufacturers. Showroom not
sential. Write: Box A-321, CONTRACT.

MANUFACTURERS REPRESENTATIVES AVAILABLE: Immed
acceptance by leading contract dealers in Michigan, O
Indiana, Kentucky, and West Virginia assured by
successful years representing leading manufactur
Have room for quality chair and table lines. Write:
A-322, CONTRACT.

WANTED—INTERIOR RENDERER: Young man with
standards of ability, talent and interest for career
top professional design team. Salary open. Advancen
open. Live in wonderful old New Orleans. Ideal wor
conditions. Company benefits, ho<pitaliLation insural
vacations, profit sharing. Write detailed résumé, p
references. The Nahan Company, Inc., 1028 Louis
Avenue, New Orleans, La. 70115.

CONTR



nanufacturers’ representative servicing best decorating
etailers with finest furnishings. New imported line of
eautiful tapestry reproductions in Mediterranean style
s excellent sideline paying 159 commission. Send résumé
f qualifications, lines carried, areas covered to Box A-327,
'ONTRACT.

lanufacturer of new line of high quality contemporary
ables, table lamps, floor lamps and accessories seeks
howroom and road representation currently catering to
rchitects, designers and specifiers. All territories open
o those who qualify and carry non-conflicting lines. Com-
nission only. Write, giving full particulars including
xperience, present lines, etc., to Box-A 328, CONTRACT.
ANUFACTURERS’ REPRESENTATIVE would like to hear from
furniture manufacturer who is interested in contract
rork. Write: Box A-32G, CONTRACT.

HARVEY PROBBER, INC., has openings for contract sales
epresentatives in several territories including New York
H Experience with architects and designers essential.
/rite fully giving complete details of background, edu-

EPRESENTATIVES WANTED: Old firm needs well-known Circle No. 323 on product information card

STACK CHAIR NO. X-70

Offers an expentive ‘Custom
Look’ in @ down-to-earth
price, Features include beau-
tiful anodized aluminum
frame in gold, clear, black,
etc, . . . quality all-welded
construction . thick

bonded foam seat and back.

ation, ete. Information will be held in strict confidence.
arvey Probber, Inc., 155 East 56 Street, New York,
. Y. 10022,

ATTENTION : REPS—REGISTER WITH Us!
lany important and new manufacturers ask CONTRACT
lagazine for the names of qualified independent repre-
entatives, who currently sell commercial/institutional
urnishings, and might be interested in an additional line.
f you want us to include your name in a confidential list
f reps, which we supply to manufacturers who have be- BELILAH
ome new advertisers, write to the publisher of CONTRACT
agazine, State your name, address, and area covered

East 43rd St., New York, N.Y. 10017.

3 FEET x 2 FEEY

24" HIGH

Antiqued Wood panels in full color,
custom-designed for Interior Designer Donn Malmquist,
in the NEW Atlanta Marriott
We are prepared to fill custom-made orders in all sizes from a single
piece to a complete contract assignment. Each design is an original.

There will be no other like it in the country,

Prices on request. Send for brochure

SHIRLEY TATTERSFIELD ASSOC. INC.

233 NORTH 23RD ST., PHILADELPHIA 3, PA. * 215 LOCUST 3-6340

Circle No. 193 on product information card

CHAIR

Division of Karl M. Bloom Co.
his is a free service. Write to: Publisher, CONTRACT, Barto, Penn. 19504 Phone (215) 845-5961

24" HIGH
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Allied Chemical Corp.

All-Steel Equipment, Inc.
Alma Desk Co.
American Cyanamid Co.

American of Martinsville

Athol Mfg. Co.

Atlanta Merchandise Mart
Authentic Furniture Products
Beauti-Glide Corp.

Beautycraft Furniture [ndustries
Henry C. Beck Co.

Belgian Linen Association
Belilah Chair .
Berkshire-Hathaway, Inc.
Bigelow-Sanford, Inc.
Birmingham Ornamental Iron Co.
Boussac of France
Brown-Jordan Co.

Buckstaff Co.

Cabin Crafts, Inc.

Champion Mfg. Co.

Charlotte Chair Co.

Chemstrand Co. .

Chicago Hardware Foundry Co. ..
Chromodern Chair Co. ..

Citizens & Southern National Bank
oot (R B . .o
Columbus Mills

Commercial Carpet Corp.
Consoweld Corp. .

Continental Lamps

Coronet Industries ..

Cramer Industries .. .

Crown Rubber Co. .

Crown Wallcovering Corp.

Decor Lampshades . .. ..

Drexel Enterprises, Inc. .

Dura-Style, Inc.
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Acme National Refrigeration Co. . ...

Artes de Mexico Internacionales Inc.

E. I. du Pont de Nemou:s & Co., Inc.

32
28-29
34
117
33
20-21
163

69
172
171
116
123

. 173
49.50
140
149
158
153
148

4.5
57

151

53
149
157
136
160
159

139
165
31
65
170
30
160
1
48
165

ADVERTISERS’ DIRECTORY

Empire Furniture Factory & Rattan Works. . 171

Englander Co., Sub. of Union Carbide

Falcon Products .

Faultless Caster Corp.
Fibermold Corp.

Finger Contract Supply Co. ..
Florentine Furniture Industries
Floristone Arts, Inc.

Franke! Associates

General Electric Co.
Georgia-Pacific Corp.

Otto Gerdau Co. ..
Goodman Decorating Co., Inc.
B. F. Goodrich Co. .

Greene Bros. ...

Gregson Mfg. Co.

Grosfeld House

Fritz Hansen Inc.

Hardwick & Magee Co.
Hardwood House

James G. Hardy Co., Inc.
Hitchcock Chair Co. .

The H-O-N Company ..
Hooker Furniture Corp. .
Hunt Country Furniture .

International Silver Co. .

Jansko, Inc. .
Jute Carpet Backing Council, Inc.
Johnson Plastic Tops ........
Paul Kaiser Associates, Inc. .
Herman Kashins

Kiesling Hess Finishing Co. . ..
King Refrigerator Corp. .

Krueger Metal Products Co.

La France Industries

Leatherguild, Inc. .

Loomtex Mills

Loumac Supply Corp.

Lundstrom Laboratories ......
Madison Furniture Industries

B B oo s i s

This directory is maintained for the convenience of our readers. It is not part of the advertiser's cont
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170
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167
43-44
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152
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150
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157

153

170
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168

63

161
35
169
66
167
165
22
151
52
169
14
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147
163

Owens-Corning ... ...

ract and we cannot assume responsibility for its correctn

Marlite Div. of Masonite Corp.
Marshall McMurray Drapery Hardware . T
C. H. Masland & Sons
Howard Miller Clock Co.

Monarch Furniture Co.

National Theatre Supply

Norquist Products, Inc. .
No-Sag Spring Co. .. ] =il
Orcco Industries . .. ..

Patchogue-Plymouth Co.
Patcraft Mills, Inc. ..
Patrician Furniture Co. . ...
Plastiglide Mfg. Corp. .....
Porter Carpets .......... T,
e v

Jens Risom Design, Inc. .

Raltnsen Mooy, MR, .l o siiioiin s i

Royalmetal Corp. (Croyden)

Frank Scerbo & Sons, Inc. . . .. : 1
F. Schumacher & Co. e 1
Segura Studios ... . : 1

Shelby Williams Industries, Inc.
R - T R : 46+
Southern Cross Industries ... ...

Sparta Furniture Shops, Extensole Corp. 1
Standard Electric Time Co.

State of Newburgh ...... .. 1
Steelcase, Inc. .....

John Stuart, Inc. ... ... .. sioae BRI

Shlen Bl ..o 141-
Stylume Products, Inc. .

Synthetics Finishing Corp. . ... 4th
Shirley Tattersfield Assoc. Inc.
Tri-Par Mfg. Co. ..

Tropitone Furniture Co. ..
Trimble House ..

U.S. Rubber Co.

The Warner Co. ..........
Westinghouse Electric Corp. 23

Lee L. Woodard Sons ..
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