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Leona Kahn knows...
that long experience ond core moke a difference in protective finiihing. 
This widely known decorator (A.I.D. ond heod of Leona Kohn Auodotes 
in New York) colled in Permo Dry for Scotchgord processing and flame
proofing because she knows .

They care at The Pierre
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World famous Hotel Pierre — upholstery and drapery tobrics processed by Perma Dry

That's why this exacting decorator insists on

PERMA DRY PROCESSING
for upholstery and drapery fabrics against

STAINSSPOTS SOIL
Decorotors (and hotels) 
with Johnny-come-lotelys in the processing field. Knowing that PEflMA 
DRY tokes extra time and core to insure quolity finishing . . . knowing 
thot Perma Dry has been flrsi choice of A.I.D. decorators for over 20 
years . . . knowing thot it costs no more lor Permo Dry perfection . . . 
ore three important reosons why they select Permo Dry. Shouldn't you?

'ith outstonding reputations don't take chonces

'S•e---

OTCHGARD. f -

« S N 0^S^STAIN REPELLER
i>r\

\HMitraoDtiNiThe famous finish thot protects decorative fobrics ogoinst dry 
soil and oil—and woter borne stains—even offer repeated dry 
cleanings.

mtittOPMOFINS

\FREE BROCHURES UUSCATSCOIINC

STI«IE(I?I«S ..

VComplete dato on SCOTCHGARO and flomeproofing. We will be 
pleased to process o sample of moteriol without charge. Conioct 
Permo Dry today!

'N/
WAtkins 4-08773 West 17th Street, New York 11, N. Y.

Reader Service No. 215
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Main reception area of 
new building: of British 
American Oil Co., now being 
completed in Calgary, Alberta. 
Interior design and planning 
by Michael Saphier Associates. 
Island display shoe's chemistry 
of firm’s products; map 
on far wall, the vast scope 
of its operations.
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Office furniture — a comprehensive review ofApri
products available to the contract planner.
May—Recent developments in carpet—new materials and 
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niques applicable to contract in.stallations.



D. C. Currently

WASHINGTON
REPORT:
I Ail construction advancing in 1962 
I Office furniture buying explodes 
I Motel growth seen continuing 
I New GSA requirements and contracts

T HE view for 1962 is a good one. That’s the 
reckoning of crystal-gazers here, in and out of 
the industry. To start w'ith, the national economy 
is on an upward swing. By the second quarter of 
this year it is expected to be 8% above the third 
quarter 1961, and 5% above the fourth quarter. 
As for new construction, almost every category 
is expected to maintain previous high levels or 
increase somewhat. Public construction expendi
tures are expected to advance from a record $17 
billion last year to $18 billion this year, over-all.

Commercial construction may advance about 
3r>r this year. It rose some 12% in 1961, to a $4.8 
billion peak. Commerce department analysts say 
a “national oflRce-building boom is quite evident.” 
Expenditures are expected to go up 4% to $2.45 
billion. Building size has tended to become smaller. 
Demand is strong for modem prestige office space, 
despite substantial vacancy rates in some older 
buildings.

The 12% increase in 1961 in stores, restau
rants, and garages, mostly as shopping center 
construction, will drop to 3% in 1962, it’s prophe
sied. New records are expected for religious, 
educational, hospital, and institutional private 
building. Public school building may go up 5% 
this year. The accelerated program for building 
new Federal office space continues. State and 
local government building will help account for 
gains. Non-housekeeping residential construction, 
up an estimated 27% from 1960 to 1961, may 
advance another 11% this year.

General Services Administration, the main pur
chasing agent for the contract goods sold to the 
Federal government, thinks it may do a $100 
million or so in contract household and office fur
nishings in the fiscal year ending this June 30. 
Purchasing for Capehart defense housing may 
run $25-30 million—it was about $21 million in

the year ended last June 30—because the agenc, 
is now buying for Army and Navy as well 
the Air Force.

The Capehart program itself is running dowi 
but replacement purchasing will be picking u]: 
A special panel has recommended that any mor 
such building be done with appropriated fund? 
and that tends to limit the number approve( 
Most Capeharts were built with private, FHA 
backed mortgages.

Office furniture purchases exploding

The office furniture share of the $100 millior 
however, is exploding. Officials had thought the; 
might be doubling their purchase of office furni 
ture in about five years, as the Federal building 
program goes on. But now they think the doublini 
may occur within another 2io years.

The trend, incidentally, is to steel in office fur 
niture. In household furniture, lines have beei 
broadened considerably in the past year. Vas 
majority of the work is in contemporary an( 
modern styles, stressing American finishes am 
woods, such as walnut. Procurement routine; 
remain about the same.

Manufacturers interested in participating 
should get in touch with their nearest Busines; 
Seiwice Center, a GSA function, and beconn 
acquainted with the particular contracts the: 
want to bid on.

By the side of the road

Motor hotels are here to stay. That’s the reassur 
ing word for their operators—and for the con 
tract furnishers and others who supply them— 
from the nation’s highway chief, Federal High 
way Administrator Rex Whitton. Noting fear; 
that the new controlled-access will hurt the busi 
ness, he points out that not only will there b(
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3/5 growth in vehicle miles of travel between 
960 and 1975, but that “the existing: arterial 
[)utes on which motor hotels are located are not 
> be allowed to deteriorate.” As motor-vehicle 
'•avel steadily increases, “with it will come in- 
i cased demand for food, fuel and shelter.” Which 
leans that this source of new and replacement 
iKiness should be a good one.

lobile homes

nother source of contract furnishing business 
lay take off soon from the stationary level of the 
list few years. Mobile home manufacturers have 
opes that new Federal housing requirements for 
lobile-home parks, and new legislation increas- 
ig the amount of insurance per park space and 
K)sting servicemen’s travel allow'ance for mobile 
limes will spur activity. From 124,330 units 
lipped in 1956, the figure dropped to 103,700 
i 1960, and has run below that in 1961 reports, 
ut market analysts hold out prospects that the 
idustry could capture one out of every two total 
Dme sales before the decade is up—one million 
it of a possible two million new starts a year.

NAUTICAL STILLIFE by C CERNY
mall business

ight months after a hearing on the subject, the 
mall Business Administration has set about 
ropping the standard on what constitutes a small 
irniture or fixture firm, when it comes to doing 
jsiness with the government. The level has been 
)0 employees, which means that any firm with 
•w’er workers has been eligible for the special 
nail business procurements. But now, excluding 
letal office furniture and window shade pro- 
.uers, SBA wants to drop the cut-off to 250. 
lus restricting the group.

erbert A.rnot Inc.
Importers of Original Paintings to the Trade

250 West 57th Street, New York 19, N. Y, 
Circle 5-8287

LANDSCAPES • MARINES • STREET SCENES

WINTER SCENES • SPRING SCENES»iling opportunities

ncover a Federal installation, and you have a , 
cely source of sales, either directly or through | 
le General Services Administration, Here are 
*me of the recent invitations to bid (now closed, 
it they indicate your market for next time) : '
GSA, Seattle—1,100 5-drawer plastic laminated 

ood dresser chests. 391 table and floor model |

FLORALS • PORTRAITS • STILLIFES • ETC.

BY EUROPEAN ARTISTS

PRICED FROM $25 TO ABOUT S2{HK)

You are cordially invited to see our new and 
exciting collection of more than 6()()0 originals 
in our Showrooms.

mps.
Richmond Army Quartermaster Depot, Va.— 

^,040 dining tables. 11,130 storage cabinets, 
ousehold refrigerators. 92 electric ranges. 50 
inges, for small business.

An incomparable trade source for imported orig-I GSA, San Francisco — Living room, dining lom, and bedroom wood furniture, on regular Pamtmgs. Our salesmen travel the entire
■ country.d and also partial set-aside for labor surplus 

■ea.s. 485 stacking steel bunk beds. 72, non- 
ucking.
Veterans Administration, Hines, 111.—20 corn- 
nation medicine cabinets with refrigerator,

(Confhiiird on page 6)

Inquire about our rental service.

Reader Service No. 240
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A Refrigerator 
A Range

OUR WASHINGTON REPORT
CONTINUED FROM P.

1,250 folding wheel chairs. 246 operating anc 
examining floor lights.

Jacksonville, Fla,, Naval Air Station—125 Tho 
net-style tables. 500 Thonet-type chairs.

Army Signal Supply Agency—767 typewritei 
stands.

VA, Hines, 111.—60 hospital stretchers. 43( 
bedside metal cabinets. 280 hospital mattresses 
850 steel base wardrobe tables.

Post Office, Washington—wood or steel fumi 
ture. Counterline partition cabinets.

GSA, here—Steel tubular rotary chairs, filing 
and general purpose steel stools, through Marcl 
31, 1963.

GSA, Chicago—159 household gas ranges.
Columbus, Ohio, QM Purchasing Agency—94( 

brass adjustable floor lights. 1,323 brass tabh 
lights.

GSA, Seattl

A Sink
A Bar

•2,500 floor and table lamps.

Rewards for the race

At the end of the Federal procurement trail, some 
one gets the contracts. Here are some recen 
awards:

Military General Supply Agency, Richmond 
Va.—8,712 mounted glass mirrors, $50,923, J. E 
Berkowitz, Philadelphia.

GSA, San Francisco—170 washing machines 
$16,792, International General Electric Co., Sar 
Francisco. 502 electric refrigerators, $80,870 
same firm. Household furniture—38 vanity tables 
40 chests of drawers, 54 chairs, 38 wood chairs— 
$10,237, Chromcraft Corp., St. Louis. Office fur 
niture—58 desks, 154 chairs, 16 tables, 5 ere 
denzas, 8 telephone stands, 38 settees, 1 head 
board, 1 box spring and mattress set, 1 nighi 
stand, 126 pair draperies—$48,006, Kellogg Bros. 
San Francisco. Office furniture—13 desks, 2i 
tables, 55 chairs, 2 file cabinets, 26 sofas, 7 waste 
baskets, 7 costumers, 4 phone cabinets, 42 paii 
draperies, 9 smoking stands, 1 typewriter sup 
port, 7 bookcases, 4 cabinets, 10 settees—$18,992 
Kellogg Bro.s.

GSA, Denver — 111 dormitory wardrobes 
$17,660, Simmons Co., Chicago.

Navy Ships Parts Control Center, Mechanics 
burg, Pa.—114 aluminum radio equipment desks 
$26,790, Kirinn & Co., Tottenville, Staten Island 
N. Y. 420 24-inch bureau secretaries, $64,995 
Southern Steel & Stove Co., Richmond, Va. 45( 
24-inch utility locker.s, $44,775, same firm. 461 
chests of drawers, 24-inch, $46,267, same firm 
171 single-type transom berths, $87,750, samt 
firm. 170 pedestal flat top desks, $26,719, Adam; 
Engineering Co., Ojus, Fla. 1,169 folding cols 
$26,642, same firm. tC)

The
Ultimate

in
beauty

and
convenience!

Perfect for playrooms, offices, motels, cabins, resorts 
and apartment efficiencies, the DEBONAIR permits 
cooking, storing and serving... oil from one unit. 
Prepare an entire meal or a snack... enjoy a cup 
of hot coffee or a cool drink, this beautiful, practical 
piece of furniture provides the ideal answer.

Has large tepaeit^ refrigerator, spacious storage eabi- 
itet, 2-bvrner range, large tink and burn-proof, etairt- 
proof formica table top eerver. Simple to inttall... 
worke on any electrical outlet. Handsome// st/ieif 
and available in black eatin, woodgrained walnut, 
mahogany or biend finieh.

Write for Certo/og C-]

ACME'NATIONAL REFRIGERATION CO., INC.
P.O. Box 188, ASTORIA 5, NEW YORK
Factory and General Office; 19-26 Hosen Street

Reader Service No. 236
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No.
£ye*(«tching uphoUic'v 
over open>me(dI prot'idc.i 
tmatt ttyliiig for modern 
decor.

No. 475
Brt(li«nt combindtion of wood, 
metol and open cane for u'drmeh 
and superb styling. Adds grace 
and beauty to any interlOT.

No. 4M
Padded contour bacl(
and seat for restful
support.

These new chairs by Brody have been carefully 
designed and engineered to meet all the vital needs 

of institutional seating. They are extremely 
attraaive, perfealy finished and remarkably durable. 

Above all, they are supremely comfortable... assuring 
honest seating performance for many years to come.

No. 440
A linic-proiird Brody df 
sign suited to many di^cr- 
enl types of installations.

B. BRODY SEATING COMPANY
5921 West Dickens Avenue, Chicago 39, Illinois

Vf'fite for brochure shoving the neu' 
Brody line for public seating.

No 485ideal for any coniempe- 
rary interior decor, Clean
lines and outstanding 
comfort make this style a 
dependable fafonte.

Reader Service No. 203
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REGISTER NOW!

Feb. 6-7. 1962

National Design Center, Conference Hall, 415 E. 53rd Street, New York 22. N. Y

WHO SHOULD ATTEND THIS SEMINAR?
for purchasing. , , exchange your views 
with manufacturers and other buyers, 
receive top level guidance on more effi
cient, more effective buying and the uti
lization of new sources of products and 
services.

FOR THE MANUFACTURER: You will re
ceive valuable information and advice on 
how to reach, sell and service virtually 
every segment of the Contract Market. 
You will be able to meet and discuss your 
problems with the key people in the field. 
The seminar will be clear, concise and 
directly to the point—how to improve, ex
pand and increase your contract sales.

The Contract Market is explosive in mass 
purchasing power. . . and no end is in 
sight. The ground rules of selling this 
market are vague and unclear. Who buys 
on specifications . . . who buys purely on 
design? Who are the specification makers 
and how can the manufacturer reach 
them? The field is bubbling over with new 
techniques, new ideas, new methods of 
selling and new demands in product con
cept and design. The Contract Market 
Seminar will be most comprehensive.

FOR THE ARCHITECT AND DESIGNER
See and learn how your services can be 
most effectively utilized in this market... 
how new developments will affect your 
future planning and thinking.

FOR THE BUYER: You will come away 
with a broader and penetrating insight

SEMINAR SUBJECTS AND SPEAKERS
8. Contract Division of Dept. Stores 
Paul Bischoff, Gen. Mgr., Contract Div. 
Carson Pine Scott & Co.

9. The Role of the Architect 
David Eggers, Partner 
Eggers & Higgins

10. Real Estate
Ray Colcord Jr., V. P.
Wolfson Management Corp. &
Grand Central Building Corp.

11. The Role of the Industrial Designer 
Robert Harper, Senior Partner 
Walter Dorwin Teague

12. The Role of the Interior Designer 
H. Leroy Chambers, Past President 
American Institute of Interior Designer;

13. Canadian Contract Market 
L. Earle Wicklum, Gen. Mgr.
Contract Div.—The Robert Simpson 
Co.. Ltd., Toronto, Canada

Daniel Miller, Director, Allied 
Membership Div.
American Hotel Association

I GOVERNMENT

1. General Government Buying 
Rexford G. Wessells, Treasurer 
National Institute of Governmental 
Purchasing 
Procurement Officer 
City of Washington. D.C.

4. Churches
Rev. Canon Edward N. West 
Cathedral of St. John the Divine 
National Council of the Churches 
of Christ in the U.S.A.

2. Department of State
Anita J. Moller, Chief Interior Designer
Office of Foreign Buildings

5. Hospitals
Bremen I. Johnson, Sales Mgr. 
American Hospital Association

3. Veterans Administration 
Adam E. Shuman, Chief 
Marketing Division

6. Offices
William Cole. President 
National Office Furniture Assoc.

II INDUSTRY
7. Store Planning 
Lawrence J. Israel 
Copeland, Novack & Israel 
Institute of Store Planners

1. Transportation 
Charles Butler, 
Charles Butler Assoc.

2. Education
Dr. Harold B. Gores, President 
Education Facilities Laboratories. Inc.

CONTRACT MARKET SEMINAR/ NATIONAL DESIGN CENTER 
415 E. 53rd St., New York 22, N. Y.
PImm enroll me m the Conlroct Sem.iur I understand 
additional program details will be sent to me as available.

3. Hotels and Motels 
Jacob S. Fassett, Director 
Membership Services. American Hotel 
Association
Joseph R, Haddock, President 
Standard Wholesale Supply Corp. 
(Sheraton Corp.)
International Hotel Supply Corp.

Tour Name________________
Company Name 1. Division 

Title, -
Co. Address -

JItte____
I understand Ihsl Ihe registration lee is tlSO (or one person and $100 tor 
each additional memtstroi the firm attending, fai National Oesign Center Ex- 
bibilcirs. the fee is $100 and $75 for each additional firm member attending. 

Bill Company Q

ZoneCity

Check Enclosed □Bill Me □

The full cooperation of CONTRACT MAGAZINE has been given in support of this seminar.

CONTRACT10



'furniture designed to 
"Chance the contemporary interior

CONTRACT NEWS

Dorothy Draper to do Brussels hotel

Interiors for the Westbury of Brussels will be 
created by Dorothy Draper & Co., Inc., under the

direction of Leon Hejrwood. One of the Knott 
chain of hotels, the Brussels establishment has 
265 rooms, and the budjfet for equipment and fur
nishing is about $1 million.

Commercial carpet sales

Annual installation of commercial carpets in the 
U.S. ha.s increased from 10 million to 25' ^ million 
square yards in a period of 10 years, according 
to John Gallaher. commercial sales manager for 
James Lees & Sons Co. Mr. Gallaher said carpet 
use was expanding in two directions—for tradi
tional applications in hotels, motels, stores, res
taurants, clubs, and churches, and for new areas, 
such as bowling centers, general offices, and 
schools.

Simmons starts warehousing plan

Simmons Co. has announced a national ware
housing plan to create faster turn-over and lower 
inventories in retail stores. Backup stock valued 
at $2,500,000 will be held in 67 service stations 
throughout the country allowing retailers to sell 
a Hide-a-Bed sofa from floor samples and promise 
delivery within 72 hour.s under normal circum
stances. The plan will also virtually eliminate 
mark-downs in the company’s lines.

Ballard completes Commonwealth Room

The Penn Harris Hotel, Harrisburg, Pa., opened 
its new Commonwealth Room on Sept. 10. The 
Walter M. Ballard Corp., New York, supervised 
its design and execution. The Commonwealth 
Room, which seats 475 patrons, was formerly 
the Plantation Room. It will be used as a meeting 
and ballroom, and as an additional dining room 
when the five others are filled to capacity.

{Continued on page 12)

Reader Service No. 222



Cotton Council awards

Winners in the fourth annual furniture design 
competition sponsored by the National Cotton 
Council are Marian H. Polhemus of Chicago; 
Henry M. Conversano, El Cerrito, Cal.; Rino 
Conti, Hyde Park, Mass., and Bertil Fridhagen, 
Bodafors, Sweden. Each will receive a $1,000 
cash award.

CONTRACT NEWS
CONTINUED

Change of name

Royal Metal Co. of Illinois has formally changed 
its name to Royalmetal Corp., according to a re
cent announcement by D. Dadourian, president. 
The new name will be tied in closely with 1962 
plans to promote the company's 65th birthday.

Illustration credits

In the December 1961 issue, credits for Jean Anne 
Vincent’s article. Offices: Historic Status Symbols, 
were inadvertently omitted. Bettmann Archive 
supplied the photo of the Stanza Della Segnatura 
and the reproduction of Ziegler’s painting of the 
Louis XIV boudoir meeting.

New Philadelphia Carpet distributor

Robert Levin Co., 2044 Euclid Avenue, Cleveland. 
Ohio, has been named distributor for Philadel
phia Carpet Co.’s commercial and contract car
pets in the northern Ohio area. Distribution of 
Philadelphia's broadloom qualities is unaifected by 
the arrangement. They will be sold direct as in 
the past, with C. William Allen continuing as 
the company’s sales representative in northern 
Ohio.

Corroction

Two inadvertent errors occurred in the article 
“What Ls Contract Furniture?” in November 
1961 CONTRACT, in connection with pieces made 
by Metropolitan Furniture Mfg. Co., San Fran
cisco, Cal. The firm’s barrel chair. No. 1028S, was 
said to “resemble a swivel-based chair,” when, 
as a matter of fact, it is a swivel chair. Metropoli
tan’s side chair, No. 21 T2 XX, referred to as a 
consumer item, is from the firm’s Contract Group 
B, a line specifically designed for contract work.

Riteform Chair purchased

Riteform Chair Co., Quincy, 111., has been pur
chased by Robert R. Bentson and A. W. Ostberg. 
Mr. Bentson was most recently president of West
ern Mfg. Co., Aurora, III.

flexibles H

. . . Vj Vfc. V- • offer limitless 

possibilities in modern

OFFICE SEATING J3ESIGN
-J

iTi'
4 ttttnI , ■ t,

2-Seat Unit £ 
with I 

Corner Table t

2-Seat Unit 
with Table:3-Seat Unit

,, rrvvr- t-• + >'t with Table'^..... liu:ln -rnSingle Unit
I

WRITE FOR 
NEW
CATALOG 140 PLYMOUTH ST.. BROOKLYN. N. Y.

Reader Service No. 298
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draperies with

ROVANAWhiUstone Commiinily Rerreatwn Hall, H'AilciiJonc, .V. 1'.

SrptiMil Hume fur Ihr Ayed, N. V.

Drapery fabrics made with Rovana* saran flat monofilament are as care-free as 
they are beautiful. Maharam’s gold “Pyrotex”—was selected for the White- 
stone, N. Y. Community Recreation Hall by decorator, Irving Specland. The 
cheerful print on champagne colored fabric—Frankers Leno casement was chosen 
for the Neponsit Home for the Aged by Phil Kessler of Novelty Scenic Studio. 
Rovana monofilament is flame-resistant; easy-to-care-for; has excellent resist
ance to abrasion; keeps its shape in spite of abuse; is safe to handle and non- 
allergenic. For further information about Rovana monofilament, write;
Textile Fibers Dept., The Dow Chemical Company, 350 5th Avenue, New York 1. N. Y.
draperies left: 57% Vereli modacrylie, £i% rayon, 19% Rorana saran monofilament, 
draperies right: 57% Verel modacrylie, 25^,i rayon, 18% Roea/ia saran monofilament. 
*Ropana is The Dow Chemical Company’s trademark for products including saran flat monofilament. 
Hrademark Eastman modacrylie fiber

The Dow Chemicol Company

Reader Ser> ice No. 2.30
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The accompanying article by Lawrence Lerner, president of Michael Saphier Associates, 
contract designers, is the first in a series on the requirements of successful operation 

the field of space planning and commercial designing. Others in the series, scheduled 
for succeeding months, will discuss various aspects of contract design, such as space 
studies, estimating and costing, administration, and materials specification.
Michael Saphier Associates is one of the largest and best-established of the contract 
design firms, with offices in both this country and abroad and with a diversified and 
successful record of performance in all types of commercial and institutional work.

in

The care and feeding of a contract design service
b]j Lawrence Lerner, Prewdent, Michael Saphier Ai^i^ociatea, Inc.

TYPICAL of Michael Saphier Associates’ larjfe-scale assiBrnments is current job of planninj; and desifjnins interiors of 
14'Story building of British American Oil Co., in Calgary. Alberta. F’lexible meeting hall, seating 150. is shown above.

CONTRACT14



I’KOJEt'T GKOl’l*. below, reviews blue
prints and renderinRs for larjre suite of 
offices.

LAWRENCE LERNER. president of Michael 
Saphier Associates, at left, and above Mr. Lerner 
in a planning session at firm’s own functional and 
handsome offices in New York City.

THE relocation or improvement of 
office, industrial or school space is a complex task. 
Whether the space involved is small or large, the 
methodology’ of planning and design must be con
sistent for each. The contract designer must be 
both diagnostician and general practitioner. He 
must be prepared to answer simple technical 
questions, and he must be able to offer the services 
of large groups of people at distant places for 
extended periods. He must have the talent to 
present his imaginative creativity in simple, 
down-to-earth ways, to translate his wildest 
dreams into practical and economical drawings 
and specifications.

He must know all there is to know about 
materials, methods, construction techniques, and 
prices. He must be familiar with the latest as well 
as the oldest and most durable of furnishings— 
how to get them, where to get them, when he can 
expect delivery’, and what the shipping costs will 
be. He must know whether he is getting sidewalk 
delivery or better. He must know all about unions, 
furniture a.ssembly methods, and how to reach 
contractors at home on weekends.

If the contract designer is called on to handle 
a job of any significant scope, and if it must Ije 
done within the framework of a limited period 
of time, he undoubtedly must have help. If he 
has a series of large jobs over a period of years, 
he must have an organization. If he has an organ
ization. he must acquire the knowledge and ex
perience of a business manager. He must learn 
personnel techniques. He mu.st learn accounting. 
He should be familiar with profit-sharing plans, 
pension plans, group insurance, unemployment 
insurance, liability insurance, payroll methods, 
safes, franchise, and gross business taxes. He 
must learn, practice, and have faith in delegation.

typical In short, he must build an organization—one 
that can provide his clients with nothing less in 
the way of service and techniques than he him.self 
would provide. An organization is not simply an 
aggregation of hired personnel. Rather, it is a 
delicate and temperamental entity, built to a 
diaphanous specification. It needs the strength 
and power of many men, yet it must retain the 
agility and creativity, the instincts and intuitions 
of one man.

Michael Saphier Associates, Inc. has the benefit 
of having started as a one-man organization, of 
growing in slow and steady steps. The experience 
of the founder. Michael Saphier, was passed on 
to his a.ssociates in systematic and supervised 
steps. \\'e, in turn, passed our knowledge and 
experience on to the people who are now in the 
key control and executive positions of the 
company.

It would be very simple for me to describe the 
structure of our organization without mentioning 
one factor without which this company would be 
worthless. That factor doesn’t show on our or
ganizational chart but it is inherent in every 
department and position. It is especially evident 
in our key personnel. Trainmgl Not a college 
degree or experience in other offices, but on-the- 
job training.

We found early in our career that the young 
graduates of some of the design schools were 
worthless to us. and that graduates of other 
schools came to us with nothing more than a 
good beginning. There's really no mystery about 
our business and we would be happy to share our 
knowledge with any school that needs it, but we 
find that the best graduates, while they have 
immaculate portfolios and the right cut of suits, 
can’t distinguish a BTU from an IBM. More often

a
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and when needed. Here is the department in which 
space programs brought in from the field are 
made into schematic plans in sufficient detail to 
enable the Project Director, who has been part 
of the development team thus far, to carry it to 
its next step which is—

2. The Design Department. The design depart
ment in its task of turning the schematic into 
visual reality works closely with th

3. Estimating Department. This combination 
of personnel and experience produces a design 
presentation which is economically suited to the 
client’s budget. The presentation is made in detail 
and uses methods and techniques which leave 
nothing to the imagination of the client, so that 
when, ultimately, the client walks into his new 
premises, he will find no surprises. It will look 
exactly like the accurate perspective he has seen. 
The plan will conform in every aspect and detail 
to the drawings with which he has lived for 
months. The colors, textures, furnishings, light
ing, and floorcoverings will be old friends, 
long-awaited and welcome. His telephone and 
intercom systems, his electrical outlets, bookcases, 
and files will all be located and installed in satis
faction of many developmental conversations. 
They will all fit together in a smoothly flowing, 
attractive interior space. The creative process

CONTRACT DESIGN SERVICE

than not, they have the impression that a produc
tion detail section is annotated with Art Type and 
have spent pitifully few' hours behind a moving 
pencil. We have had to resort almost invariably 
to the graduates of other specialties such as 
architecture and industrial design for the kind 
of raw material we need.

In order to become the autonomous manager 
of an MSA branch office, one has to acquire ex
perience in the following sequence:

1. Space Planning. The fundamental theory, 
upon which all creative work must be built, is the 
proper understanding of business operation and 
the space allocation it mandates. All space plan
ning in Michael Saphier Associates, Inc. is done 
by a team composed of the vastly experienced 
principals of the company aided by a group which 
contains at least one and sometimes two MSA 
students who are using this department as the 
first step in their orientation. Here they begin 
to exercise the ability to juxtapose and to juggle 
complicated elements within rigid restrictions. In 
their department, they practice the technique of 
applying remote functional requirements where

GENERAL VIEW of typical work area at British Ameri
can Oil, at left, was developed to show client how his 
working space would look. Note grouping of files along 
one wall and use of space above them for storage.

!:>• *••
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SPACE STUDY of one of the 14 floors at British American 
Oil is area that houses the management group. The entire 
building was studied in a like manner, floor by floor, and 
conclusions arrived at as to space allocation for each de
partment of the firm.

1
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between the office of the client and the MSA 
operation. For Michael Saphier Associates, Inc., 
the project director becomes the nerve-center of 
each of his individual jobs. He babies his client’s 
work throuprh each step of its growth, from space 
planning: to the completion of construction and 
the acquisition of all the little accessories which 
must be in place before the client can begin oper
ating in his new premises.

Little has been said thus far about the actual 
construction of a job, since it takes place be
yond the confines of our office. However, part of 
the service we offer is—

6. Supervision—and even if the job is in a far 
away place like Calgary. Alberta, there will be 
an MSA job superintendent present to see that 
the work done by the technical department is 
adhered to. When a project director is being 
groomed for the responsibility of managing one 
of our new out-of-New York offices he is put 
through a course of study in—

7. Administration — where he is taught the 
ABC of design business management. If he isn’t 
already aware of the value of the production 
work, he is shown the relationship between draft
ing time and a profit and loss statement, as well 
as the relationship between a chair selection and 
an invoice or even a progress requisition. (C)

of digesting the complex requirements of a busi
ness premises from the space program through 
the visualization and into reality, requires the 
contribution after the design of thi

4. Technical Department. Here the project di
rector guides his job through the translation from 
prospective to detail plan, elevation, section, and 
specification. Here the dollars and cents of the 
budget, together with the accepted design pre
sentation, acquire the skin and bones of contract 
drawings; then they can be issued for competitive 
bidding.

A good deal of the responsibility described thus 
far has been borne by a job classification vaguely 
referred to herein as th

5. Project Director—who is the most experi
enced man in the office. Generally, MSA project 
directors have spent years working in each and 
every one of the previously described departments. 
The project director in the MSA office is the 
graduate of our educational system. He is thor
oughly versed in space planning, design, esti
mating, and technical drawing. He is in each case 
thoroughly capable of handling the entire produc
tion of a job by himself. He has also learned a 
good deal about the care and feeding of our clients 
who are in a diversity of businesses. His prin
ciple task as project director is to act as liaison

M.4NAGEMENT CONFEREN'CE ROOM at British American was laid out on two levels by Michael Saphier Associates. 
Change in level facilitates use of projector, which is built into center table on upper level. Map at the rear of room is 
motorized and contains detail maps of the geographical areas in which the firm produces.
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K-WAY KURNETI RE: Tablet arm-
chair is efficient new model that can
be used sin(;ly or ganjred in rows for
multiple seating'.

MILLER(;R0FF: Component wall
system provides a complete office-
on-the-wall. Double-doored cabinet
usually hold.s shelves, but can also
be fitted for a Murphy bed.

CONTRACT



Furniture Forecast: Additions to sticce^sful lines, new wood finishes, 
foreign influences predominant in lf)62 lines

DIRECTIONAL CONTRACT FUR
NITURE: New luxury swivel, above
left, is molded walnut outside, fully
upholstered within.

Dl’X: Visitor’s armchair, above cen
ter, is available in solid walnut or
palisander frame, or with combina
tion of wood and steel, as here.

HELIKON; Useful end-table, above
rigrht, provides room for magazines;
materials are wood, plastic laminate
top, and brushed metal base.

DIRECTION.\L: From new series of
desks, this model, above, provides
compact, neatly tailored desk and
return, featuring tiers of shelves in
stead of conventional drawers.

DUX: New boat-shaped conference
table scats eight in oversized arm
chair, or ten in smaller chair.
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FURNITURE FORECAST T HE contract market, involved as it is with gen
eral business conditions, has a good forecast for 
1962. Demand for furnishings for new commer
cial buildings, for renovations, and for replace
ments will absorb most production for the coming 
year. How'ever, the demand for furnishings will 
not be met with any exceptional new designs. 
The trend is toward additions to successful lines, 
with slight modifications of existing design, rather 
than the introduction of new, untried, untested 
merchandise.

Parkwood, U. S. Plywood, and G.E.’s Textolite 
division have introduced a non-reflecting finish 
to their woodgrain plastic patterns, providing an 
admirable means of updating some of the contract 
designs from preceding years. The textured finish 
gives plastic the dull, matte surface of natural 
wood, while retaining plastic’s natural properties. 
It will appear on every'thing from desks to lug
gage benches in the coming year. Directional 
Contract Furniture has made the finish available 
on all but the top-flight desks and cabinets of the 
Exchecquer line. American of Martinsville plans 
to use it on some of its extensive hotel-motel lines, 
and Kent-Coffey is using it in a new group.

Wood promises to be more prominent in con-
{Continued on page 22)
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HOWELL CO.: Encore stackinn chair, top left, offers inex
pensive foam-upholstered unit with square tubing.

B. BRODY SE.\TING CO.: Cane, wood, and tube steel are 
combined in new modern chair, far left, w’hich features 
padded .seat, lightweight, rugged construction.

SHELBY WILI.I.AMS: Dining chair, left, offers comfort
able rounded cane back, wood frame, and vinyl-upholstered 
seat.

GEORGE T.\NIER, INC.: New chair, below left, is a 
Danish design that can be coupled or stacked; beechwood 
and tube .steel.

.VMERICAN OF M.ARTINSVILLE: Manchu hotel-motel 
unit, below, has Parkwood laminate teak-grained tops. 
Wall-mounted, unit can be set up for either twin or double 
beds.

1*
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FURNITURE FORCAST design series. George Tanier, in a preview at 
year’s end, introduced a handsome line of Danish 
creations. Design Distributors, a new organiza
tion. brought out the Hanseatic Furniture Co.’s 
lines with everything from nurserj’ furniture to 
stacking chairs to this country. As some sources 
pointed out. the primary cause for the popularity 
of some of the foreign design is its ability to fit 
in well with older American decor.

The hotel-motel lines have felt the foreign in
fluence less strongly than the office lines. Early 
American, Italian and French provincial, and 
contemporary styling hold equal place with mod
ern, both foreign and domestic. Baumritter’s 
Andante and Ethan Allen groups show Danish 
influence in cleanness of design rather than in 
.styling. American of Martinsville uses Oriental 
design as the basis for its Manchu line but omits 
the intricate decoration on Chinese furniture.

A holdover from previous years, the ganging 
of .several chairs and tables on one frame, will 
receive greater play in 1962. The unlimited vari
eties of groupings that can be achieved for custom 
effects have led to a greater use of ganged chairs 
over the past few years. All Steel’s 2300 line uses 
tables and armless chairs or armchairs for a 
variety of settings. Most of the .stacking chair 
companies have introduced new lines with built-in 
ganging devices. Baumritter, Gasser, Howell,

(Continued on page 25)

tract installations this year. Where strength is 
the most important consideration, wood tones will 
be applied to metal frames. W’here strength and 
appearance are equal factors, metal legs and 
frames will be sheathed in wood. Natural w'ood 
will continue to be used where appearance is the 
most important consideration.

Walnut is still the most popular of the natural 
or synthetic finishes. How'ell recently introduced 
a line of metal stacking chairs that offers a w’al- 
nut finish as well as a bronze finish. Teak, how
ever, wdl] be seen on more and more of the year’s 
output. Wrought iron, with guaranteed protective 
finishes, will be appearing more fretjuently in 
hotels, motels, and restaurants. Da Vinci, Sunray, 
and Hettrick have used an aluminum casing on 
their indoor-outdoor lines for ru.st prevention 
that is guaranteed for ten years.

Many distributors and manufacturers believe 
that a primary influence on office contract design 
will continue to come from overseas. John Stuart 
shows the European influence in its late.st additions 
to the Danish Craftsmen series, and Kicks Reed 
u.ses Oriental themes for the Fujiyama and Mala
bar lines. Howell Co., using walnut finished metal 
and walnut arms, has also brought out a Dani.sh

B.\1'MH1TTEK: Reception area jfroup from the Viko line, an adaptable series that can be put topether in an unlimited 
number of cosnbinations; tables attach to chairs and are shaped to go around comers where required.
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DIRECTIONAL: Ganging chair, #3115, above, is light- 
scaled combination of molded plywood, tube steel, and 
vinyl-upholstered seat; ganging device is an inconspicu
ous bar.

HELIKON: New planter, top right, simple oblong 
mounted on two chromed H-bars, makes effective con
trast with freely mixed plant forms.

ALL-STEEL EQl’IPMENT: Reception area furniture, 
right, makes up into a waiting room, with three-chair 
unit plus separate armchair, all with chrome steel 
frames and vinyl upholstery.

RICHARD DRAPER: Table-desk, right, elegantly 
clasped in frame of satin-finished metal, is available in 
walnut and other fine woods.

DIRECTIONAL: Desk and swivel chair, below, from the 
Exchequer line, highlight the qualities of the w’ood, used 
in smooth planes on top, sides, and drawer front. Chair 
is leather, with swivel in same wood as desk.
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HOWELL: Reception area group, above, includes
armchairs, two-seaters, three-seaters, four types of
tables with plastic laminate tops.

IMPERI.\L DESK CO.: Executive “T” unit is from
the Domus line, which features walnut pieces in a 
full range of interchangeable components.
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John Stuart, and Directional have inconspicuous 
attachments to permit pranging of chairs for 
semi-permanent installations.

Other .space-saving furniture will receive much 
attention as rents and building costs rise. Knock
down chairs, taljles, rostrums, etc., will be favored 
where space is at a premium. Chicago Hardware 
Foundry has brought out a table that can be 
locked at any height from cocktail to dining or 
can be completely dismantled for storage in 
minute.s.

Wall units provide a good example of de.sign 
that can be used to do several jobs at once without 
a utilitarian look. With the vast number of com
ponents now available in every conceivable wood 
and metal finish, wall units have been taken out 
of the stop-gap storage class and placed in the 
decorative cla.ss. One of the more attractive pieces 
now making its appearance on the market is the 
Millergroff component system with over fifty 
units. Free standing, the assembly can also be 
used as a room divider. Royal System ha.s a new 
design by Poul Cadovius that provides its own 
wall. System Cado comes in teak or walnut with 
matching or birch wall panels.

Hotels and motels will be making greater use 
of the convertible divan in place of the conven
tional double bed. The divan, integrated with 
storage space, desks, and dressing tables, does 
not take up the space a bed does and is easier to 
maintain than a convertible sofa. Hotel manage
ment will also tend to cut down on the number 
of chests and dressers placed in a room and will 
rely more on double-duty pieces. Since guests on 
short stays tend to live out of their suitcases, a 
luggage bench-TV table with drawers provides 
all the storage space needed. (C)

T

.Sl.VlMONS CO.: Small metal desk, top, with split 
bars extending from base that act as drawer han
dles, is de.signed for secretarial use.

BAUMRITTER: New stacking chair also gangs 
horizontally. Dual-position ganging device permits 
chairs to be coupled more or less closely, as desired.

HANSEATIC FURNITURE CO.: Lounge chairs 
and sofa, below, are typical of quality imported 
line. Units are available with or without tufted 
back; foam rubber over rubber webbing.

DIRECTIONAL: A high-echelon grouping, the Exchequer 
series uses luxury wood.s, leather upholstery, elegantly 
veneered surfaces.



Now From American of Martinsville: New Host
Again, American of Martinsville demonstrates 
style leadership with a fresh, new approach in 
the field of contract furniture: the HOST group
ings. Designed to make maximum use of any 
size guest-room, the HOST groups offer unusual 
opportunities for flexibility, livability and ex
citing new arrangements.

Dramatic pieces in the Host groups:
A Host bed that pulls out smoothly and easily on a posi
tive track—locks securely in place at correct seating 
angle when used as sofa.

Two conventional beds- 
hed with bolster.

A Desk that may he used to connect the Host bed and

cane headboard and shelf

TYPICAL EXAMPLES OF 
SPACE PROBLEMS SOLVED 
BY HOST ARRANGEMENTS

4-
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Arrangements - Flexible, Functional, Dramatic
conventional bed or can be placed with its finished back 
apainst the Host bed. Also serves as dressing and night 
table and provides proper location for telephone- 
venient to both beds and desk.
Handsomely .styled Wall Unit with appropriate area for 
luggage handling and television.

* 1ERICAN OF MARTINSVILLE
( nmract Division, Dept. C-162. Marlinsvillc. Va, 
Please send me brochure on your contract groupings 
and additional information on Host arrangements:
Name.

ron-

The Host arrangements come in a versatile choice of Address.styles—Fortissimo, Elite and Manchu.
City

Our Exhibit Mld‘Weat Hotm! Show Fmbruary 20-22



PAINTINGS AND SCULPTURE act as focal points throughout new Chase 
Manhattan building in New York. Above, executive/customer lounge.

OLD SHIP CARVING and modern painting are carefully placed in corridor 
of One Chase Manhattan Plaza.
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Drawing by Claude; ^1961 The New Yorker Magazine, Inc.

Art and Business—II New ironies and new opportunities develop as 
the commercial world embraces the artist By Vivien Raynor

B IG business 
artists’ pipe dreams, has died. Search where you 
will, it is impossible to find that embodiment of 
philistinism, the cruel capitalist with patent 
leather hair, gashing teeth, and stubby fingers 
clamped around a cigar. For that image—dressed 
in morning suit with pearl stickpin—is no more. 
From his ashes has arisen a phoenix of an entirely 
different color, a gentle creature who is today 
expressing his desire for prestige by buying art, 
his ideals healthily modified by an awareness of 
the implicit tax benefits, Under the present cir
cumstances it is hard to see where the artist can 
turn for an enemy, because it is many generations 
since he has had it so good.

It can scarcely be a coincidence that what is 
known as the “corporate splurge” in art has oc
curred alongside the boom in building, a boom 
which has been most noticeable in New York 
City. Modem architecture has its roots in the 19th 
century, when it was discovered how to smelt iron 
in large enough quantities to enable builders to use 
it for the load-bearing framework for masonry 
and stone. Today’s structures of steel, glass, and 
concrete are the fruits of this discovery, having 
reached us through such architects as Louis Sulli
van, Frank Lloyd Wright, Mies van der Rohe, 
Walter Gropius, and Le Corbusier. Although their

as the perennial villain of poor contributions are actually very diverse, the archi
tecture they have created and influenced often 
seems stark, rectilinear, and somewhat unim
aginative. These puritanical revolutionaries, in 
an effort to get away from the over-decorated con
fusion of the last century, seldom appear to have 
come up with anything more arresting than the 
pierced box or slab. They have, generally speak
ing, believed that perfect design, in which the 
form of the structure follows its function, is an 
end in itself, and have only grudgingly admitted 
art in the form of the occasional mural or minimal 
sculpture. Wright frankly despised the other arts, 
and he, like the Swiss Corbusier, preferred to do 
his own, if and when it was called for. Though, 
to give him his due. he did make a break from 
the right angle in his spiral Guggenheim Museum, 
even if its power to eclipse the contents does make 
it a lasting memorial to the Master’s attitude to 
painting.

W’hile it takes an experienced eye to distin
guish the exteriors of many of the new buildings, 
the uniformity of the interiors is even more 
marked. The designers give us what they feel 
should be relief from the monotony of blank sur
faces in the form of different textures and clever 
lighting, and have left us clean and rehabilitated 
in beautifully distributed space, with nothing but
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natural materials. Left to themselves, employees 
mi^fht succeed drastically in makinjr homes away 
from home; however, this possibility has been 
obviated by a relaxation of the severe architectural 
attitude, coupled with a change of heart in the 
employer. In other words, a marriage has been 
made between art and commerce, and it ha.s suc
ceeded in both humanizing othces without cutting 
into business efficiency, and conferring enormous 
corporate prestige. Except where businessmen 
were already patrons of the arts and had hung 
pictures in their offices, the moving spirits behind 
the marriage have beeji the architects, so that it 
operates most spectacularly when firms commis
sion new premises.

Last April, the New Yorker magazine reported 
a conference between (among others) the presi
dent of Pan Am. Erwdn Wolfson, the investment 
builder, and Walter Gropius and Pietro Belluschi. 
design consultants for the new* Pan Am building 
at Grand Central. The purpose of the conference 

to discuss the possible purchase of an ab-

ART and BUSINESS — II

one of those inevitable plants or a pastel telephone 
to glance at during the day's work. A continuous 
stream of piped music does not mitigate the arid
ity, while the fluorescent lighting, which makes 
liesh look like potters’ clay, makes a pretty secre
tary scarcely worth the expense. But recently, 
they seem to have started wondering whether 
ideal proportions and tasteful decorators’ colors 
are the whole story. They have observed, perhaps, 
that people persist in thinking of themselves as 
individuals, and express this by imposing them
selves on their business surroundings in trivial 
ways—photographs, ornaments, and flowers on 
the desk, picture postcards .stuck on the wall, and 
so on. Even in the bad old days, these touches 
helped them feel like personalities among the office 
machinery, and they are no less of a help in the 
new settings that appear never to have been 
touched by human hand, let alone made out of was
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struct sculpture by Richard Lippold, symbolizing 
the globe. It was clear that the directors were 
expected to be sceptical, for they seemed only to 
want a real globe showing where the airline went. 
However, the architects worked hard on the lay
men’s doubts and (possibly) on their fear of 
displaying ignorance or philistinism, and it ap
pears they were successful, because it has since 
been announced that a typical Lippold blaze of 
gold and steel wires. 30 feet high. 44 feet deep, 
and 103 feet wide, will hang in the lobby of the 
finished building. No doubt they were influenced 
by Lippold’s previous successes in collaboration 
with Belluschi. and his work has also been lx>ught 
independently by .such distinguished companies 
J. Walter Thompson, for its lobby, and Restaurant 
Associates, for the Four Seasons. But the really 
sensational efforts in “selling” art to corporations 
have been those of Skidmore, Owings & Merrill, 
whose Connecticut General building at Hartford. 
Reynolds Aluminum in Virginia, and Chase Man
hattan in downtown New York, swarm with first-

class painting and .sculpture, and must have done 
more than anything else to accelerate the trend.

SOM is chiefly remarkable for integrating art 
and architecture almost from the blueprint stage. 
While they undoubtedly sell the idea, it is hard 
to a.ssign credit with absolute accuracy, for their 
clients must have been predisposed, or at least 
very amenable. In the case of the Chase Manhat
tan, they conspired with the president of the bank, 
David Rockefeller, and together brought up heavy 
artillery in the form of an art committee of dis
tinguished museum directors, headed by Alfred 
Barr of the Mu.seum of Modern Art. This formid
able body hooked the directors not only on the 
idea of art, but also on a large proportion of ab
stract art. I almost begin to feel sorry for the 
opposition (there must have been .^oyup), for they 
must have been mowed clown like Redcoats. Hav
ing only half a million dollars to play with, and 
prices being what they are, Picasso is not repre
sented in the collection, but there are examples 
of the work of more than 7i> top-flight contem-

as

LOBBY WALL, opposite page, of 750 Third 
Avenue, New York City, is metallic relief 
sculpture by David Hare.

TWO of the tasteful albeit inexpensive art
works, right, all of which are done by hand, 
that can be ordered from Karl Mann Asso
ciates, New York City.

CERAMIC ARTWORK, below, by Harris G. 
Strong, is echoed in lamp base,

BY WAY OF contrast, this metal sculpture, 
bottom right, from the collection of J. 
Walter Thompson, is by Richard Lippold. 
one of the highest-priced contemporary 
sculptors.
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CITYSCAPE, above left, is available from Karl Mann Associates( see text,
papre 46).

THE OLD AND THE NEW. a tempera painting by Carroll Clear, from the 
Wolfson Management collection (realtors).

ARK DOORS, left, are stained jjlass designed and executed by America 
House for the Elmont Jewish Center, Elmont, Long Island. On opposite 
page are shown two of the five stained glass windows for the same building 
by America House.

P.\INTING, below left, is called “27 October 1959.” It is a close-up of the 
painting shown in situ at One Chase Manhattan Plaza on page 30.

porary American and European painters and 
sculptors, including Mark Rothko, James Brooks, 
Leonard Baskin, Soulages, Marini, and Henry 
Moore, and a sprinkling of antiques and primitive 
sculpture. Right now, it is concentrated on the 
17th (executive) and 60th (dining) floors, so 
that the employees reap most of the benefits — 
there is, after all, no reason why the bank should 
go into the museum business, though public tours 
are being organized.

Works are loaned for exhibition, and sales, pur
chases and gifts will be made in due course tak
ing advantage of the tax system that benefits 
collectors and museums alike. When furnishing 
the executives’ offices, the tastes of the occupants
were consulted, and while the majority chose 
modern styles, a few remained traditional with 
antique furniture and representational art. Oddly 
enough, theirs are the offices that remain in my 
memory, which could mean that abstract painting 

stereot3T>ed than I had thought, or elseIS more
those who chose it leaned too heavily on their ad
visers. Even if I had had the chance, I feel it 
would have been impossible to determine the re
actions of the rank and file: I had the impression
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they got a corporate bang out of it — in a way 
that reminded me of those stories of the trance- 
like joy displayed by workers on a collective farm. 
Nevertheless, besides embracing the decoration 
scheme immeasurably, modern art offers every
one the opportunity of expressing very personal 
reactions—at worst it provides unlimited scope 
for the social game of oneupmanship. So, the 
Chase Manhattan is a great success on all counts 
—not least in reconciling the two poles of art and 
architecture.

Other gestures have been made by individuals 
like Mr. Wolfson, who has been associated with 
the erection of nineteen office buildings in this 
city (including Pan Am), none of which exactly 
qualify as architectural masterpieces. However, 
he is himself keenly interested in cultural and 
educational pursuits, and is gradually closing the 
gap in taste between his business and private 
interests. He was, for example, behind the com
missioning of paintings and sculpture to inau
gurate 100 Church Street, in 1958—an approach 
in keeping with the Renaissance tradition of art 
patronage, since the artists were specifically 
charged to commemorate the building and its

functions. This they did, either in a fairly real
istic or semi-abstract fashion. Only a relief and 
a piece of fountain sculpture remain on view in 
the lobby today, the rest having been distributed 
among the offices of Mr. Wolfson’s various con
cerns.

Needless to say, many other people have been 
embellishing their premises for some time, but 
with less publicity. Joseph Seagram & Sons, for 
instance, owns a Rothko, a Gottlieb, and a Stuart 
Davis, among others, and was one of the exhibitors 
in the Whitney Museum’s show in 1960, “Business 
Buys American Art.” In this, forty-eight com
panies between the Atlantic and the Mississippi 
each showed one item from their collections; a 
further fifty-two in the same area were listed in 
the catalog as owning American art. Thus, the 
trail has been clearly blazed for others to follow, 
if only in a small way. Those who wish to buy as 
a blue-chip investment will find it an expensive 
procedure, requiring expert advice from a re
putable dealer, to guard against forgery and all 
manner of fraud. Descending the scale slightly 
from this Picasso and Old Master level, we come 
to “names,” or contemporary artists who are

(ConfivHrd on page 4.5)
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Finishing Processes for Contract Fabrics
By Bodil W. Nielsen

I N any discussion of fabrics for the contract mar
ket, an important escape clause—or bonus—must 
be considered in evaluating which fabrics to use 
for a particular installation: the protective finish. 
Before any specification of fabrics for a contract 
installation, the contract designer or purchasing 
agent must know which finishes he plans to use. 
They will affect not only his choice of fabrics, but 
also the price of the fabric and the price of main
tenance. One obvious factor should be kept in 
mind: a finish is not going to change the quality 
of the fabric, though it will of course contribute 
new characteristics; the fabric must have the 
wherewithal (cf. Fabrics—Basic Facts for the 
Contract Buyer, in CONTRACT, 1961) to do the job 
required, independent of the finish applied. Weak 
fabrics will not become stronger, in other w’ords.

There are at present dozens of different finishes 
on the market, involving different components and 
different methods of applications. The major fin
ishes, those most familiar to both consumer and 
contract buyer, are manufactured by chemical 
companies, who in turn franchise reputable tex
tile processors to apply their product. In this case, 
the chemical companies generally maintain a 
quality control” over methods of application. A 

number of textile processors have also developed 
excellent supplementary finishes of their own, 
many of which we will not have the space to dis
cuss here.

Another manifestation of the growing demand 
for finishes has been the pre-finished fabric — 
whereby manufacturers, or contract fabric 
sources, will offer a line of fabrics already proc
essed with some appropriate finish. Functional 
Fabrics, Inc., a division of Kandell Industries, for 
example, offers pre-finished fabrics. Functional 
sells exclusively to the contract market; they sell 
no cut orders, but only by the full piece (45-50 
yards). Besides offering an extensive choice of 
non-finished fabrics, they have recently intro
duced two new groups: one with a Sylmer finish, 
and one with a Scotchgard finish. In the Sylmer- 
ized group, there are fifty 54” prints, roller- 
printed on 100% vat-dyed cotton with a 2-ply im
ported warp. Forty-two solid fabrics, also Sylmer- 
ized, correlate with the prints. (Sylmer, a silicone 
resin fini.sh made by I)ow-Corning Corp., repels

water and water-borne stains.) The pre-finished 
fabric is obviously of enormous value — in time 
and expense — to the contract buyer.

Functional Fabrics also has introduced its 
Scotchgard-finished group. This collection is 100% 
cotton sail cloth, roller-printed, vat-dyed, pre
shrunk, and guaranteed washable. More than 
thirty patterns are available, all specifically de
signed for contract installations. When applied in 
such large quantities at the printing source, the 
cost of finishing is obviously low’ered, an im
portant factor in the budget of a contract job.

How to choose a finish, or decide whether or 
not to use one, depends to a great extent on the 
structure of the fabric and the use it will be sub
jected to. In another case the choice is made al
ready: flameproofing, which is required by law 
in almost all states for fabrics to be used in 
“places of public assembly” for draperies. “Places 
of public assembly” include hotel lobbies, schools, 
reception halls, restaurants, American flag pas
senger ships and aircraft (both military and 
civilian—not on buses and trains, however), and 
various other installations. Many cities and states 
even require an affidavit of flameproofing, pro
vided by the textile processor. Here are the points 
to be considered about this important process.

it

Flameproofing

First, some fabrics, most notably Fiberglas (fiber 
glass) and Saranspun, are already intrinsically 
flameproof — no further processing is recjuired, 
or even desirable. Aside from these, all fabrics 
can and must be flameproofed for the contract in
stallations mentioned above. Perma Dry Co., Inc., 
New York City, and Synthetics Finishing Corp., 
Philadelphia, offer various types of flameproofing 
to suit the particular requirements of each job. 
There are two distinct types of flameproofing gen
erally available: Renewable, and Durable. Renew
able flameproofing cannot withstand drj'-cleaning 
without losing its flameproof character, and there
fore must be re-applied. Durable flameproofing 
will lasit through twenty-five dry cleanings, and in 
.some types for the entire life of the fabrics.

Only certain fiber.s can be treated to durable 
flameproofing: cotton, viscose rayon, mohair, wool, 
silk, and nylon (provided the fabric is 100%
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more durable than the Pyroset procesvS, P''Iame- 
trol combines all the advantages of Pyroset with 
the stain-resistant qualities of Scotchgard; in ad
dition, the Flametrol treated fabrics are resistant 
to mildew.

nylon, and not used in combination with any other 
fibers). Rayon acetate and Dacron can be flame- 
proofed provided they are in combination with 
other fibers. If there is any doubt, the fabric pur
chaser should consult with the processor, or send 
a large sample of his fabric for a trial treatment.

There are other exceptions to the advisability 
of flameproofing, besides designated fibers. Vinyl- 
coated fabrics, for example, cannot be flame- 
proofed ; rubber- or latex-backed fabrics can be 
flameproofed on the face only; fabrics which have 
been treated with water-repellent finishes already 
will not take well to flameproofing; upholstery 
fabrics can only be treated with certain processes.

Flameproofing method.s will decidedly affect the 
character of the fabric in other ways as w'ell. 
Most finishes are hygroscopic—absorbing moisture 
from the atmosphere and making fabrics quite 
damp. Others are seriously affected by heat radia
tion. causing browning and deterioration of the 
fabric. The hygroscopic nature of the finishes will 
affect the dimensional stability of fabrics by re
current shrinking and elongation, except when 
special flameproofing finishes are used.

Perma Dry offers a variety of flameproofing 
treatments; w’hich to use depends on the fabric. 
Texpruf formula, an exclusive product of Perma 
Dry’s, is renewable. It offers several advantages 
over less expensive renewable processes. Fabrics 
will pick up a minimum of moisture; they will not 
be affected by heat radiation; it can be used on 
metallic yams; it meets all U.S. Military and Air
craft specifications for a renewable finish.

Perma Dry also has a durable, and a permanent 
flameproofing process. The Pyroset formula, which 
is durable (withstands 25 dry cleanings) is a 
product of American Cynamid Co., therefore ap
plied by other licensed fabric processors. Pyroset 
offers these advantages besides flameproofing: 
treated fabrics will not pick up moisture from the 
atmosphere; fabrics are not affected by heat radia
tion ; the treatment makes fabrics dimensionally 
stable. In some cases, however, the color of the 
fabric will lighten, or change slightly; the fabric 
will also become slightly stiffer.

Perma Dry’s permanent flameproofing process. 
Flametrol 69, is a combination of Pyroset and the 
well-known stain repellent, Scotchgard. Even

Scotchgarding

Scotchgard. a fluorochemical product of Minne
sota Mining & Manufacturing Co., is the best 
known of all the stain-repellent finishes. It is 
licensed to the processors, such as Perma Dry, 
Synthethics Finishing Corp., and many others; 
supervision of application is maintained by a 
member of the American Association of Textile 
Colorists & Chemists. Scotchgard, unlike the 
various flameproofing treatments, can be applied 
to virtually all fabrics, from sheerest casements 
to toughest upholstery. It does not affect fabrics 
in any way; if anything it improves such qualities 
as hand and dimensional stability. It is applied in 
different ways to different fabrics, the process 
evaulated by the processor upon receipt of the 
fabric or a sample of the fabric. Scotchgard can 
generally be applied to fabrics which have been 
treated with other finishes, such as Texpruf, with
out decreasing the efficiency of either finish.

Scotchgard resists water-type stains, oil-bome 
stains, and dry soil—in other words, stains from 
.such common sources as coffee, tea, colas, high
balls, salad dressing, all oils, and dry soil from 
clothing or the atmosphere. Any stain can be 
simply blotted away with cleaning tissue. Fabric 
w’ill shrink slightly under the application, so an 
extra fourth of a yard for every ten yards should 
be ordered. Scotchgarding does not eliminate the 
necessity of dry cleaning — soil will obviously 
eventually penetrate any fabric and affect its ap
pearance, a condition which can only be remedied 
by competent cleaning.

The two processes mentioned above — flame- 
proofing and Scotchgarding—are of the most gen
eral interest to specifiers of contract fabrics. Of 
the two, these points should be kept in mind: both 
cause some shrinkage, so extra fabric must be 
ordered. If there are any doubts about how' it will 
affect the fabric under consideration, samples can 
be sent for trial applications to any processor. 
Delivery time for fiameproofing varies with the

(Continned on page 36)
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FINISHING PROCESSES

type of finish from two to five days; Scotchgarding 
generally requires five days. Price of these vari
ous treatments varies greatly depending on the 
number of yards being treated, and the kind of 
fabric required.

Many other less general finishes are also avail
able to the contract fabric buyer. These include 
such specialized treatments as the well-known 
Sylmer Water Repellent, a product of Dow-Corn- 
ing Corp. based on silicone resins, which imparts 
to fabrics a resistance to water as well as water
borne stains, i.e., coffee, drinks, juices, and so 
forth. This quality obviously makes it highly de
sirable for fabrics to be used out-of-doors for any 
length of time. Sylmer also gives fabrics a greater 
degree of resistance to wrinkling.

Impregnole Water Repellent, a product of the 
Warwick Chemical Co., is based on a wax-type 
formula which provides high-degree of resistance 
to water. It can be applied to cotton, linen, and 
rayon fabrics without discoloration; it only affects 
fabrics by giving them a softer hand.

Aston, a durable anti-static finish, was devel
oped by Onyx Oil & Chemical Co. for application 
to fabrics containing s^mthetic fibers where static 
can be a problem. Aston provides a hygroscopic 
surface, which causes electrical charges to dissi
pate rapidly—hence eliminating the attraction of 
lint and dust.

Syncide. an exclusive process of the Synthetics 
Finishing Corp., offers the highest degree of hy- 
genic protection, resisting fungi, mold, mildew, 
rot. and other bacterial growths which affect 
health.

Synthetics Finishing has also developed Syn- 
bac, a highly successful fabric backing series — 
made of various adhesives of natural or synthetic 
rubbers or acrylic and vinyl-polymers (choice of 
adhesive depends on the fabric used) which add 
ravel-resistance, dimensional stability, seam 
strength, and increased abrasion resistance to the 
fabric; some Synbacs are available that are also 
fire retardant and dry cleanable. Synset, a ther
mosetting resin process, stabilizes fabrics and 
protects them from atmospheric changes and dry 
cleaning.

Other Synthetic finishes include: Synscent odor 
neutralizer; Synpuff, which creates three-dimen
sional effects in fabrics containing shrinkable 
fibers; Synfirm, a process which gives fabrics a 
heavier, firmer hand and increased durability; 
Synsoft, a process which softens tough fabrics 
and gives a softer hand to stiff, reugh fabrics; 
and Synfix, two processes for color fixing and 
dye retention. (C)
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CALENDAR

1962

February 6-7. Contract Market Seminar. National 
Desifrn Center, New York City.

February 6-8. 17th Annual Conference & Exhibit, 
Reinforced Plastics Division, The Society of the 
Plastics Industry, Inc., Chicago.

February 16-18. NSOEA Western Convention and 
Exhibit. Brooks Hall and Sheraton Palace Ho
tel, San Francisco, Calif.

February 17-25.1962 New York International Fur
nishings Show. New York Coliseum, New York 
City.

February 20-22. Midwest International Hotel- 
Motel Show and 26th Annual Convention. 
Palmer House, Chicago.

March 11-14. 46th Convention and Market, Na
tional Association of Bedding Manufacturers. 
The Sherman, Chicago.

April 6-27. The Architectural League’s 62nd Na
tional Gold Medal Exhibition of the Building 
Arts, Architectural League of New York, New' 
York City.

April 21-26. AID National Conference. Olympic 
Hotel, Seattle.

April 24-25. National Design Center’s second an
nual NDC-NOFA Designer Seminar. National 
Design Center, New York City.

April 26-29. National Office Furniture Association 
Convention and Exhibit. New York Coliseum, 
New York City.

April 27-May 4. Spring Furniture Market. High 
Point, N. C.

October 19-26. Fall Furniture Market. High Point, 
N.C.

THEY’RE MADE
Cal-Craft’s exclusive looming process makes the dif
ference. Combines economy of power looming with 
versatility of hand weaving. Offers unlimited colors, 
patterns, textures. Draperies, shades, dividers in any 
height or width. Available immediately from stock or 
promptly loomed to order. Just tell us your needs.

WOOD FABRICS

407 Jackson Square • San Francisco 11

California • Douglas 2-7006
Chicago — Interior Service Co. > 3636 North Ottawa ' TU 9-8696
Dallas — Russell lohnson • 610 Decorative Center * Rl 8-1074
Los Angeles—James Stewart ■ 143 N. Robertson Bivd. ■ CR 5-2009
Seattle — Coe A. McKenna * 121 Boren Ave., No. ■ LA 3-1240
Seattle — Paul Siegel, Inc. ' 1707 Olive Way * £A 4-5433

Are there several people in 
your firm who read CONTRACT?

Don’t wait to have contract “routed” to you 
each month. Assure receipt of your personal 
copy by filling out and mailing the prepaid 
subscription postcard at the back of this issue.

CONTRACT
THE TUOC MAQUIMC OF OFACC FLAHNINC AND FUHNISHINe

Reader Service No. 242



CONTRACT PRODUCTS AND SERVICES

Lanterns lighting group by Howard Miller

Lanterns is the new lighting group designed by 
George Nelson for Howard Miller Clock Co. Lan
terns filter light through an extruded plastic 
cylinder, then allow it to pass through sculptured 
segments of molded vinyl, modulating the light 
into patterns of varying intensities. Maximum 
use is made of candle power by leaving the 
shades open both above and below, so that light 
flow is unobstructed from areas above and below 
eye-level. The result is a glare-free lighting fix
ture that provides both direct and indirect light. 
Individual elements of Lanterns can be detached 
for w'ashing, wiping, repair or replacement. The 
new lighting fixtures are available through Rich
ards Morgenthau, exclusive national distributors 
for Howard Miller. No. 24.24

Blindettoft by Cal-Craft

View without glare is the achievement of Cal- 
Craft’s new Blindettes, diminutive Venetian blinds 
with aluminum strips just half standard size, and 
customary broad tapes replaced by nearly in
visible “gossamers” of durable synthetic thread. 
The result, according to Cal-Craft, is a blind of
fering not only the mechanical glare-control fea
tures of the standard Venetian blind, but also 
a delicacy and unobtrusiveness that distinguishes 
it from the older type of window covering. Blind
ettes are made to order in widths to about five 
feet, any height and in a variety of colors. The 
example shown here is in the Crown Room atop 
the new Hotel Fairmount Tower in San Fran
cisco. No. 23.

23

Executive series by Brody

A new, versatile .seating group named the Exec
utive Series, manufactured by B. Brody Seating, 
Inc., combines rugged construction with a flexi
bility that makes the line suitable for use in 
stores, lobbies, reception rooms, showrooms, etc. 
Each piece in the group—chair, settee for two, 
and settee for three—is available with or without 
arms, or with an arm on one side only. These 
variations permit maximum freedom in planning 
and arranging the furniture. Arms are walnut 
finished hardw’ood. and the frame is square satin 
chrome tubing. Seats and backs are heavily padded 
and fabrics are available in wide range of colors 
to harmonize with other interior furnishings. 
No. 21.

CONTRACT



Movable walls for easy shuffle of floor plans

United States Plywood Corp. has released a spe
cially designed partition with complete modularity 
for an almost unlimited number of rearrangements 
of floor space. Design 104 is the latest of five sys
tems for a rapid and easy erection of inner walls, 
and uses a rolled steel vertical to hold 13/|. inch 
thick Weldwood panels. The 104 features a uni
versal post and vinyl covered base and head sec-

New carpet styles by Roxbury

Styles introduced by Roxbur>’ Carpet Co. at the 
Chicago markets earlier this month feature new

color coordinations, new textures and fibers. 
Three of the eight new* lines are color-coor
dinated; these are Acrilan acrylic carpets which 
w'ill be olfered in identical color lines. The re
maining five new groups include three wools and 
two nylons. All of the new offerings will be avail
able in both 12 and 15 foot widths. The wool 
carpets are all permanently mothproofed. No. 30.

Jack Denst wallcoverings

Offering a wide range of colors and designs, the 
Jack Denst Designs Volume 11 are hand-printed 
wallcoverings, silk-screened on vinyl, canvas, or 
paper. The line is nationally distributed by Denst 
& Miles, Inc. No. 22.

tions and permits adaptation of panels to any 
Weldwood pai'tition design. Panels come in a wide 
range of materials, finishes, and colors, and are 
available with electric switches and outlets. No. 12.

Urbane. Designed and made in San Francisco, and available in luxurious CRAFTEX nylon coverings. Contract Group B sofa comes in six lengths, with exposed-back solid 
aluminum or walnut base. With or without arms. Also in couch style with headrest, on solid bar aluminum base. The bench comes in four lengths with solid bar aluminum 
or cast 'spider' base. Showroom locations: San Francisco — &35 Western Merchandise Mart * Los Ange/es — 726 Home Furnishings Mart • Chicago — 62! Merchandise Mart 
New York — 760 East 56th Street • Dallas — 350 Decorative Center. For a free Contract Division 
catalog, write Department R. Metropolitan Furniture 950 Lmden Avenue. South San Francisco.
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Troy*s Early American Collection

Among six new pieces—four tables and two chairs 
—in The Troy Sunshade Co.’s contract collection 
of Early American metal furniture is a round 
dining table, featuring a new Fiberesin wood
grained laminated top designed especially for in
stitutional use. Tops are offered in planked maple 
pattern with either painted edge or self edge. 
Frames are of all-welded steel construction, fin
ished in antique yellow, charcoal, or barn red. 
The round table is 42" in diameter, 28" high.

PRODUCTS & SERVICES
CONTINUED

New Ford non-automotive vinyls

Vinyl Products. Ford Motor Co., Mount Clemens. 
Mich., is about to introduce a line of non-automo
tive vinyls—upholstery materials for furniture, 
wallcoverings, vinyl-coated metal products, sport
ing goods, etc. The Vinyl Products plant was for
merly devoted to the production of vinyl products 
for use by the Ford Motor Co., chiefly automotive 
upholsterj' fabrics. Designer for Vinyl Products, 
William M. Schmidt Associates, has already 
created a new furniture fabric line for each month 
in 1962—fifteen or more different fabrics. First 
showing of these in connection with a furniture 
line occurred earlier this month at the Chicago 
markets, where Paul McCobb’s new line, the 
Symmetric Group, for Widdicomb-Mueller Corp., 
was presented. No. 26.

Laminated wall maps by Formica

Formica Corp.’s bid for the armchair traveler 
trade is a laminated plastic line of wall maps. The 
United States and world maps are three by five 
feet, and the outer space map is three by four 
feet. The maps will not rip, stain, or fade, and 
wipe clean with a damp cloth. No. 19.

The other pieces in the collection include a square 
dining table, an end table, a coffee table, a cap
tain’s chair, and a side chair. These pieces were 
awarded the summer and casual furniture indus
try’s 1961 Apollo Award for excellence of design 
in the medium-price range. No. 13.

ARCHITECTURAL
AND New Downs carpet styles

Downs Carpet Co. introduced extensive lines at 
the Chicago winter market earlier this month. 
New styles include the following wiltons — 
Marsetta, Sunset Point, Harvest Square, and Star 
Harbor. In the American group, there are Rustic 
Valleym, Willow Park, Edition, Vu-Tyme, Realm, 
Venture Square, Conclusive, and Delegate. Fab
rics include wool, Acrilan. and continuous filament 
nylon. No. 28.

INTERIOR DESIGN 
SERVICE
A new service of America 
House to help the archVf-< 
tect and interior designer*' 
extend the artist crafts
men's work into the com
mercial, institutional and 
industrial fields of archi
tecture. Informative bro
chure on request.

New decorative laminates by Polyplastex

New designs and colors in decorative laminates 
were recently introduced by Polyplastex United, 
Inc., at the National Association of Home Build
ers Exposition. The new products include Panlam 
luminous ceiling diffusers, Panlux panels, Royal- 
tex wallcoverings, and Panlam vinyl sheets for 
lighting, space dividers, and other interior dec
orations. Polyplastex specializes in laminates that 
permanently lock natural and man-made materials 
—leaves, grasses, fibers, butterflies, metallic se
quins, fabrics—between layers of clear, durable 
plastic. No. 14.

AMERICA
HOUSE

thf finenl in American crtifln

44 West S3rd St.. New York IB. N. V. Plaza 7-64B4
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Reader Service No. 226

Saxon Woods, a heavy-duty all-wool random 
sheared carpet, is one of nine new Gulistan carpet 
styles introduced at the Chicajro winter markets. 
Saxon Woods, which includes flecks of several

New Quiistan carpet lines

SYMPHONY

colors in its yams, comes in ten color combina
tions. Other styles rated for heavy use are Con
stellation. a loop pile; Golden Days, a swirl design 
of 100% DuPont 501 continuous filament nylon 
and available in 15 colors; Excalibur, an all-wool 
dense loop pile velvet carpet, created primarily 
for commercial installation, with color effects 
rangring from subtle tweeds to bold contrasting 
stripes. Other carpets in the line offer a broad 
variety of choices, including waffle-like effects, 
carved patterns, and random textures, as well as 
solid colorings. No. 17.

SJ 4358 . . . featuring brass mesh shades over white opal 
glass. Center rods in black with gold tips. Width 36". Body 
Length 25". Overall Length 63". For literature, write:

CONTRACT DEPARTMENT

A Division of JAY LIGHTING MFG. Co.. Inc. 
New York Showrooms ■ 5 East 35th Street 

DISTRIBUTORS IN PRINCIPAL CITIES
New American Legacy series by Greeff

American Legacy, Series II, is a new collection by 
Greeff Fabrics, Inc. The fabric line, issued in 
association with the Henry Ford Museum, includes 
42 fabrics, 26 of them woven patterns and 16 
prints, in designs of 18th and 19th century Amer
ican origin. Complete authenticity has been 
maintained in both designs and colorings. No. 27.
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0Spray stops static electricity shocks

A low cost spray is now on the market that pre
vents shocks from static electricity in carpets, 
draperies, and other fabrics. Named Anti-Shock,
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the spray is a product of Bigelow-Sanford, Inc. 
A 16-ounce bottle, retailing for $1.98, will treat 
up to 45 square yards of fabric without affecting 
color or durability of the material. One spraying 
is effective for up to three months. No. 18.
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Write Factory for 
Catalog No. C-60 and name of nearest dealer.

NORQUI5T PRODUCTS, INC.
DEPT. CC JAMESTOWN, N. Y. (Sifiee 1881)
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Vikowood line by Baumritter

A new finishing process developed by Baumritter 
Co. over a two-year period has enabled it to pro
duce seating pieces and tables in metal with a 
high-fidelity woodgrain appearance and feel, at 
the same time retaining the advantages and 
rugged strength of steel. Called Vikowood. the 
grouping, which made its debut at the recent 
High Point furniture market, includes a club 
chair, a two-piece sectional sofa, three-cushion 
sofa, and cocktail, comer, and step-end tables. 
Vikowood's dual-tone woodgrain effect is applied 
to the furniture at Baumritter’s integrated Viko 
plant, which now includes facilities for the pro
duction of urethane foam cushioning, chip-core 
lumber boards, plastic table tops, vinyl sheeting 
and printing, forming of steel tubing in various 
shapes and electrostatic finishing processing. 
No. 20.

PRODUCTS & SERVICES
CONTINUED

New vinyl flooring by Armstrong

Random sized, multi-chrome pebbles make up the 
wearing surface of a new type of imbedded-chip 
sheet vinyl flooring material by Armstrong Cork 
Co. The pebbles, similar in size and coloring to

natural river-bed gravel, are imbedded in vinyl 
pla.stic and surrounded by a clear vinyl grout. 
Because of the inset-vinyl-chip formulation, the 
surface is slightly embossed. Called Montina 
Vinyl Corlon, the new material, recommended for 
both residential and commercial interiors, is avail
able in six colorings: sand beige, patina green, 
earthtone, off-white, terra cotta, and teak black. 
Montina is made in a heavy .090-inch gauge in 
sheet form six-feet wide. No. 25.

Saranftpun casements by Schumacher

F. Schumacher & Co. has added a new line of 
Saranspun casement fabrics, suitable for contract 
use. Designed to provide light control, privacy, and

Gold Medal
CASUAL FURNITURE
Contemporary-styled for every casual set
ting — indoors or out. Up-to-the-minute 
frame finishes and fabrics in a choice of 
colors. Wide range of comfortable models 
in wood or aluminum. -

warmth at large window areas, the Schumacher 
casements are available in a large variety of 
weaves, ranging from close knit, nubby Isoud pat
tern to the sheer Caracalla. Since fiber content is 
75% saran, Saranspun is permanently fireproof, 
with high resistance to prolonged exposure to 
direct sunlight. Built-in colors are fadeproof 
and the fabrics have good dimensional stability, 
according to Schumacher. No fraying or cracking 
because of motion or friction wfill occur because 
of the fabric’s exceptional “flex-life.” Bound 
swatches showing all colors and weaves are 
available. No. 10.

3S "Clissic" 
DiiBClcr’s Chiir

For further information about any product 
or service advertised in CONTRACT, piea.se 
write in the appropriate number on the reader 
service card bound into the back of the issue, 
fill in your name, company, and address, and 
drop the prepaid postcard in the mail.

m

149 Officer's Chair 61 Danish-style 
Club Chairand 150 Ottoman

GOLD MEDAL FOLDING FURNITURE CO.
1715 Packard Avenue, Racine. Wisconsin 

Reader Service No. 217
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Reader Service No. 223MANUFACTURERS’
The Perfect Bolance Rocking Chair from the Donith Craftsmen Group 

Ask us on your business letterhead tor the New Danish Craftsmen CatalosLITERATURE

Frank Scerbo & Sons. Inc. presents its 1962 lines 
of office furniture in a fuliy illustrated 80-papre 
brochure, called Cataloj? 16. The Scerbo lines in
clude both modern and traditional groupinps, and 
in each category there are sectional seating, sofas, 
tables, desks, chairs, and swivel chairs. Complete 
specifications for each item are listed on the same 
page with the photo for easy reference. No. 92.

The 1962 line of Progress lighting fixtures is 
presented in the new #106 catalog of Progress 
Manufacturing Co. The four-color. 64-page bro
chure shows a complete selection of Progress fix
tures, grouped by types for easy reference. Chan
deliers, pull-downs, wall brackets, reces.sed boxes, 
outdoor lighting, fluore.scents, dimmers, light con
trols, and virtually every other type of fixtures 
are shown in this comprehensive catalog. No. 90.

Frederick Blank & Co. has just issued a new 
coordinated presentation of its lines of fabric- 
backed vinyl wallcoverings. The book contains 
many new styles, featuring designs like Luau, 
Carib Straw, and Brazilia. Blank markets its lines 
under the names of Fabron, Heavy-Duty Permon, 
and Super-Duty Permon. No. 88.

JOHN STUART INC.HILLEROD, DENMARKPHtUA. CHClNew YORK A'

Howell Co.’s new Dividend Upholstered Group, 
which combines steel and wood, is pictured and 
described in a four-page folder just issued. The 
grouping consi.sts of seven upholstered pieces and 
seven styles of occasional tables, all Danish mod
ern in treatment. No. 87.

Custom designed furniture in wood Formica is 
being offered by Desks of America, Inc., in six 
major product categories—dormitory furniture, 
classroom cabinets, Formica counters, motel furni
ture, kitchen cabinets, and wardrobe cabinet.s. 
Catalogs and photos are available upon request. 
No. 85.

Reader Service No. 221

Furniture designed by Vladimir Kagan is illus
trated in a pamphlet from Kagan-Dreyfu.ss. Inc. 
Chairs, tables, cabinets, and chests are among 
the pieces shown. Oil-finished walnut is standard, 
with teakwood, rosewood and special finishes also 
available at slightly higher prices. No. 83.

The 1962 catalog of Peter Pepper Products, Inc., 
illustrates and describes a complete line of qual
ity office accessories—desk trays, calendars, waste
baskets, clocks, ashtrays, etc. No. 94. Reader Service No. 268
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PEOPLEReader Service No. 272

ones Roy F. Beal, AID, of Austin, Tex., has been se
lected to create 1963 Room of Tomorrow, accord
ing to Roger C. Wilde, chairman of the Room’s 
executive committee. The 1963 guestroom setting 
will make its debut in November 1962, at the Na
tional Hotel Exposition in New York.

carpets 
some of the 
world’s smartest 
floors!

Dininct Restaurant 
Hotel Utah, Salt Lake City 

Designed t>v Dorothy Draper 
Carpeting furnished by 

L. JONES & CO.. Inc.

Jud Williams has joined the sales staff of Boris 
Kroll Fabrics. Mr. Williams will be in charge of 
the newly formed Boris Kroll contract sales di
vision. He will be located at 220 East 51st Street, 
New York City, headquarters for Boris Kroll 
Fabrics, Inc.

Ed Drohan has joined Croft Carpet Mills, Inc., 
Fort Oglethorpe, Ga., as vice president and general 
sales manager. He has been associated with E. T. 
Barwick Mills for more than ten years, and for the 
past four years was vice president and sales man
ager of the carpet division.How can you be sure at the quality of the carpeting y 

select—its Installation and servicing? Your peace of mind is 
secure, your reputation is in good hands when you rely on 
the time-proven integrity of L. Jones’ quality-controlled 
planning, selection, workroom and installation services.

Floor Covering Specialists for Over Half a Century

L. Jones & Co., Inc.

ou

Richard Morgan Simmons, Jr., has been elected 
president and chief executive officer of American 
Furniture Co., Martinsville. Va. He succeeds his 
father Richard M. Simmons, Sr., who will remain 
in his position as board chairman. The new pres
ident has been with the company since 1948, most 
recently as vice president. He is a past president 
of the Southern Furniture Manufacturers Asso
ciation.

19 East 53rd St., N. Y. 22 PLaza 5-4900
Member .Decorators Floor Covering Assn., Inc.

DRAPERIES
custom

workroom
service

one stop for any and all of your drapery needs
• custom draperies
• traverse rods
• installations

• fabrics
• measuring
• estimates Ted Neme.s has been named vice president, mar

keting, by Vinyl Plastics, Inc., manufacturer of 
vinyl flooring materials.

ALL ’WORK.MANSHIP 
& INSTALLATIONS GUARANTEED. 

ALL DELIVERY DATES GUARANTEED.
your inquiries invited

artistic drapery mfq. corp. In a series of personnel changes by James Lees 
I & Sons Co., carpet manufacturer, it was announced 
! that Fred J. Lehnert, who has been general sales 

I manager, has been appointed sales coordinator 
I and executive assistant to vice president J. H.
' McFarland. William D. Tumilty, assistant sales 

manager, will be general sales manager for the 
I eastern, middle eastern, east central, and southern 

divisions. Martin R. Swift, present Avest central 
I division manager, will become general sales man- 
I ager for the west and northwe.st division. Donald 

W. Canada will be the new west central division 
manager, headquartered in Dallas. Russell Mitch- 

I ell, Jr., east central division manager, will be 
placed on special assignment and will be succeeded 

. in the Cleveland headquarters by William D. 
Oldham, present central division manager, Chi
cago. John Max Condon, southwestern division 
manager, will move to Chicago to head the central 
division, and the southern division managership 

; will be filled by Edward P. Waltemath.

and:
S03J Pacific Hifkmay 
5an Dirto, Calif.
Cr 7-426S

main office: 
147S3 .Aetna St. 
i an .Vn^j, Calif. 
ST 3-ti30

Reader Service No. 204

SELECTED FOR

GOOD DESIGN
by t(M Miiscuni of 

Modern Art, New York
PYREX GLASS SAND URN

Ht. E#850 18"
#1050 18"
#1250 24"

• sand urns
• wail ash receivers
• smoking stands
• waste baskets
• waste receptacles

• ash trays
• wardrobe rocks
• costumers
• planters
• umbrella stands

Catalog on Request

LOUMAC SUPPLY CORP.
mwMANUFACTURERS AND DISTRIBUTORS 

327 East 103rd St., Dept. C, N. Y. 29, N. Y. 
ATwater 9-5374

Reader Service No. 2.50
CONTRACT44



Reader Service No. 2 J.'S

ART and BUSINESS—II
DURABLE and SMARTCONTINUED FROM P. 33

established and expensive, but whose reputations 
have not finally “celled” according to age and 
Parke-Bernet standards, Buyers at this level still 
need advice, but they can do much of their own 
research by visiting museums and galleries, as 
well as touring private collections. The American 
Federation of Arts recently arranged a tour of 
corporation collections, which included the Chase 
Manhattan, the Union Carbide Company, and 
Newburger Berman, the brokers. F'urthermore. 
there are numerous books on the subject, as well 
as two monthly journals that specialize in it.

My only criticism of the corporate splurge is 
that the same names keep on cropping up, sug
gesting that personal taste is not a driving force 
in the movement. I would like to propose that 
would-be buyers strike out on their own, and try 
backing unknowns, for in these days of rapid 
communications reputations can be made in as 
short a time as ten years, or less. Naturally this 
reciuires a genuine interest and considerable cour
age. The only way to plunge in is to inspect the 
steady .succession of one-man and group shows 
up and down Madison Avenue, and around Tenth 
Street and Greenwich Village. There are tens of 
thousands of practicing painters and sculptors 
in this city alone, and some 250 galleries cater
ing to every conceivable taste; nor should sub
urban and small town galleries be overlooked, 
because many people start out that way, selling 
very cheaply. For those who simply want to 
brighten up the office or cannot face the intimi
dating atmosphere of a gallery, there are busi
nesses that can help. Sculptura, for example, on 
Madison Avenue, makes bronze and aluminum 
casts of ancient Egyptian. Assyrian, and Cam
bodian reliefs, which are, of course, not original 
in any sense of the word. But they are good casts 
made from molds taken from an original carving 
or bronze, and are much favored by doctors and 
lawyers, among others, who want a discreet motif 
for their offices. Karl Mann, on Fifth Avenue, 
runs a kind of painting and sculpture factory, 
which produces quite good copies of primitive 
paintings in the Colonial style — complete with 
wormholes. They also sell original landscapes and 
seascapes done in ca.sein (a type of water paint), 
together with a wide range of frames. Though 

fine” artists would recoil from the idea, the work 
at Karl Mann is nonetheless quite high. It, of 
course, departs from the ideals established by the 
corporate pioneers of the movement, but at the 
same time it makes possible relief for the eye in 
the thousands upon thousands of offices, ante
chambers, hotel rooms, and other places where 
both the corporate and un-corporate man spends 
so much of his life. (C)

furniture

NO. 8290
Wall-Saving Easy Chair
Matching Sofa, Love Seat and Occasional Tables. 
Full Rubber Construction.

Wide assortment of chairs and tables. See your dealer or 
write 118 for our distributor's name.

AMERICAN CHAIR COMPANY
Manufacturers of Contract Furniture 

Sheboygan, Wisconsin
F*rmon«nt Di«f»iey%;

Chkogo * N«w York • Atlanta - Miami > Son FccnciKo * Dollot

CLASSIFIED ADVERTISEMENTS

General Classifications 15<? per ttord. Count all words in
cluding reply address. If box n7imber is desired, add 4 words 
to actual word count. $5.00 minimum, payable with order. 
Forms close 5th of each month.

KELP WANTED

Contract Fabric Salesman wanted for prominent fabric 
house enKatjed in contract operation. Excellent opportunity 
for agtrressive man. Send resume with full qualifications in 
confidence. Box A-53, contract.

Salesman—leading Connecticut office furniture retailer 
with contract design department. Requires additional ex
perienced design and sales personnel at retail or contract 
level for Fairfield County Territory. Furnish detail back
ground information. Box A-54, contract.

Manufacturer’s Representative: Distinctively styled 
wood folding chairs with proven appeal to wide range of 
contract installations. Valuable companion line for aggres
sive mfr’s rep to contract dealers and designers. Openings 
in Northwest, North-central, Midwest, South, Upstate 
N. Y. Box A-65, contract.(4

POSITION WANTED

Considerable Management Experience, public relations, 
promotion, contract negotiations, and organization work. 
Willing to relocate for the right position. Box A-5f), CON
TRACT.

Dynamic Sales Executive seeks new connection. Thor
oughly experienced in selling, management and govern
ment contracts. Open to incentive propo.sition. Box A-57, 
contract.
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BOOKS for the contract planning and furnishings industry; a new service by 
CONTRACT Magazine that allows you to order important books quickly and conveniently.

School

Planning
and

Building
Handbook

(’olor. Form and Space, by Faber 
Birren. New ways to achieve dy
namic relationships of color and 
form in three-dimensional construc
tions for all who face problems of 
color applications. Fully illustrated. 
144 pp.. 814x10^4$11.50.

School I’lanninc and Buildin*; 
Handbook. A practical ^uide deal- 
inff with every phase of planning 
and executing school building pro- 
gfiims. Table.s, diagrams, charts, 
checklists, detailed index.
626 pp.. 6x9". $12.75

Apartments and Dormitories. An 
essential book for anyone con
cerned with planning, specifying, 
and buying for the modern mass 
dwelling. Excellent photos, sketches, 
and architectural plans.
232 pp.. 9x12". $8.95

Planning Homes for the Aged. A 
bird’s-eye view of important work 
that has been done in this field. 
Analyses of cost, services, sites, 
plus illustrations from prize-win
ning designs.
119 pp„ 8%xll%". $12.75

Motels, Hotels, Restaurants & Bans. 
A study of modern hotel, motel, 
and restaurant planning, with em
phasis on how to get business and 
keep it. Illustrated with photos and 
floor plans.
325 pp., 9x12". $9.75

OITice Buildings. Case histories of 
buildings of all sizes are ex
amined in three major sections: 
High Rise Buildings, Low Rise 
Buildings, Technical Considera
tions. Illustrated.
256 pp.. 8%xll%". $9.75

The Diderot Pictorial Encyclopedia of Trades and Industry. 
A sumptuous two-volume set containing all the important 
engravings from the famous 18th century encyclopedia. More 
than 2,000 illustrations showing men, women, and children 
performing thousands of operations in trades such as weav
ing, glassmaking, silverplating, tapestry manufacture, and 
hosts of other crafts.
920 pp., 9x12", 2-vol. set, boxed. $18.50

CONTRACT, 105 West 55th Street, New York 19, New York

I am enclosing my check for $ Please send me the following books:

□ Color, Form and Space, $11.50
Q School Planning & Building Handbook, $12.75 
Q Apartments and Dormitories, $8.95 
n Planning Homes for the Aged, $12.75 
Q Motels, Hotels, Restaurants & Bars, $9.75
□ Office Buildings, $9.75
r~| Diderot Encyclopedia, $18.50, set

Name

Company 

Address 

City . Zone.... State

REMinANCE MUST ACCOMPANY ORDER. MAKE CHECKS PAYABLE TO CONTRACT PUBLICATIONS, INC.
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6 ACME-NATIONAL REFRIGERATION CO 

(refrigerated bars). P. 0. Box 188,
Astoria 5, Long Island, N. Y.
AERO SERVICE CORP. (relief maps & globes]
210 E. Cortland St., Philadelphia 20, Pa. GL 7-3000 
AIR WALL INC. (partitions)16714 S. Garfield Ave., Paramount, Cal. ME 4-3116 
ALLEN INDUSTRIES, INC. (carpeting)
1927 Leland St., Detroit 7, Mich.
ALLIED CHEMICAL CORP. FIBER 
MARKETING DEPT, (floorcoverings)
261 Madison Ave., New York 16, N. Y. HA 2-7300 
ALTAMIRA (lighting fixtures)
125 E. 55 St.. New York 22. N Y.

40 AMERICA HOUSE (arts & crafts), 44 W. 53 St.
New York 19. N. Y.

45 AMERICAN CHAIR CO., (furniture)
911 N. 11 St., Sheboygan, Wis.

26,27 AMERICAN FURNITURE CO. (furniture)
Martinsville, Va.
ARMSTRONG CORK CO. (floors and ceilings)
Liberty Street. Lancaster. Pa.

5 HERBERT ARNOT, INC. (paintings)
250 W. 57 St., New York 19. N. Y.
ART TEXTILE CORP, (table linens)
1405 Walnut St. Highland. III.

44 ARTISTIC DRAPERY MFG. CORP. (draperies)
14753 Aetna St.. Van Nuys, Cai.
ATUS METAL SPINNING CO. (sand urns)
183 Beacon St., South San Francisco, Cal. ME 4-3116 
BAUMRIHER CORP. (furniture)
145 E. 32 St„ New York, N.Y.
BEAUTYCRAFT FURNITURE INDUSTRIES, INC.
(furniture), 1301 N.W. Seventh Ave.
Miami 36. Fla.
GEORGE K. BIR6E CO., INC. (scenics)
227 £. 56 St., New York 22, N.Y.
SIDNEY BLUMENTHAL & CO.. INC. (carpeting)
One Park Ave., New York 16. N.Y.
BONNIE LOOMS LTD. (fabrics)
275 Fifth Avenue, New York, N.Y.
BRENDAN REILLY ASSOC, (office furniture)
120 E. 32 St. New York, N.Y.

9 B. BRODY SEATING CO. (chairs)
5921 W. Dickens, Chicago, ill.
BURKE. INC. (furniture)
5140 N. Westmoreland, Dallas 7, Tex. ME 1-2880 

36 CAL-CRAFT WOOD FABRICS (shades & blinds)
407 Jackson Sq., San Francisco II, Cal. DO 2-7096 242 
L. E. CARPENTER & CO. (wallcoverings)
350 Fifth Ave., New York 1, N.Y,
CARPET DISTRIBUTORS CORP. (carpeting)
247 Park Ave., New York 17, N.Y,
CELANESE FIBERS CO. (fabrics & fibers)
522 Fifth Ave., New York 17, N.Y.
CHAIRMASTERS, INC. (chairs)
200 E. 146 St. New York 51, N.Y.
CHAL-ART CRAFTS, INC. (chairs)
11-13 Maryland Ave., Paterson 3, N.J.
CHICAGO HARDWARE FOUNDRY CO. (furniture)
2500 Commonwealth Ave., N. Chicago, HI. DE 6-5770 
ARUNDELL CLARKE (fabrics)
425 E. 53 St, New York 22. N. Y.
COHAMA (fabrics)
214 Madison Ave.. New Ycrk 16. N.Y. MU 5-0300 
CROYDON FURNITURE, INC. (furniture)
41 E, 31 St. New York 16, N.Y.
DA VINCI INC. (furniture)
P.O. Box 42-67, Miami 42. Fla.
DELPHIC ARTS (fine arts)
Empire State Bldg., New York 1, N,Y.

Page numbers are given for advertisers in current issue.

DENST & MILES, INC. (wallcoverings)
7355 S. Exchange Ave., Chicago 49, III.
BARBARA DORN ASSOCIATES, INC.
(contract designer), 673 Fift)\ Ave., N.Y., N.Y. PL 2-5460 

13 DOW CHEMICAL CO. (textile fibers)
350 Fifth Awe., New York 1, N. Y.
DOWNS CARPET CO. (carpeting)
A St. and Indiana Ave., Philadelphia 34, Pa.

43 DRAPERY CORPORATION OF AMERICA, INC.
(fabrics), 30 N. Dean St., Englewood, N.J.
E. I. DU PONT DE NEMOURS & CO. (Inc.)
(vinyl upholstery), Wilmington, Del.
EASTMAN CHEMICAL PRODUCTS, INC. (fibers)
260 Madison Ave., New York 16, N.Y.
EMPIRE STATE CHAIR CO.. INC. (chairs)
424 Madison Ave., New York 17, N.Y.
ENGLANDER CO. INC. (foam mattresses)
1720 Merchandise Mart, Chicago 54, 111.
FABULOUS FLOCKS, INC. (wallcoverings)

Cover P. 0. Box 52, Bloomfield. N.J.
FIRTH CARPET CO. (carpeting)
295 Fifth Ave., New York 16. N.Y.
FLORENTINE CRAFTSMEN. INC. (ornamental 
sculpture), 479 First Ave., New York 16, N.Y. LE 2-3926 
GILFORD LEATHER CO., INC.
(wallcoverings, upholstery fabrics)
515 Madison Ave., New York 22, N. Y.
GLASS & PROPP CONTRACT SALES, INC.
(furnishings). 114 E. 32 St, N.Y. 16, N.Y.
WILLIAM GOLD, INC. (floorcoverings)
1270 Ave, of Americas. New York, N.Y.

42 GOLD MEDAL FOLDING FURNITURE CO. (furniture)
1700 Packard Ave., Racine. Wis.
B. F. GOODRICH SPONGE PRODUCTS (carpet 
padding), 138 Derby Place, Shelton, Conn.
GOTHAM MATERIALS. INC.
(cork wallcoverings, floorcoverings)
91 Weyman Ave., New Rochelle. N.Y.
HARRISON & SAND, INC. (furniture)
260 West St„ New York 13, N.Y.
HEIFETZ CO. (lighting)
16 E. 53 St, New York. N.Y.
HELIKON FURNITURE C0„ INC. (furniture)
543 Madison Ave., New York 22, N.Y.
ARCHIBALD HOLMES & SON (carpeting)
Erie Ave. & K St, Philadelphia 24, Pa.

43 HOTEL & THEATRE CARPET CORP.
(carpeting). 52 E. 57th St, New York 22. N.Y. PL 2-6930 268 
HOWELL CO. (chairs)
436 S. First St., St. Charles, III.
IMPERIAL DESK CO., INC. (office furniture)
1312 W. Florida St., Evansville 7, fnd.
J. 6. FURNITURE CO. (furniture)
160 E. 56 St. New Yoik 22, N.Y.

41 JAY LIGHTING MFG. CO.. INC. (lighting)
5 £. 35 St., New York 16, N.Y.

44 L. JONES & CO.. INC. (carpeting)
19 £.53 St. New York 22, N.Y.
A. & M. KARAGHEUSIAN, INC. (Gulistan 
carpeting), 295 5th Ave., New York 16, N.Y. OR 9-1220 
KENT-COFFEY CONTRACT DIV. (furniture)
Lenoir. N. C.
KUEHNE MFG. CO. (furniture)
Mattoon, III.
L. & B. PRODUCTS CORP. (chairs)
189 Huguenot St., New Rochelle, N.Y.
LEATHERGUILD, INC. (wallcoverings)
1 E. 53 St., New York 22, N.Y.
JAMES LEES & SONS CO. (carpeting)
Bridgeport, Pa.

SA 1-5515
RA 1-5510 236

PL 7-8300 230

RE 9-5500
TE 2-5656

LO 7-2343 221

PR 4-3365

PL 3-7644 OR 9-1820
PL 7-9494 281 PL 3-5881
GL 7-5027 245 WH 4-6700

3rdME 2-9843 259
PI 84110 200

EX 7-0611
MU 9-8224

Cl 5-8287 240

2114

ST 2-1830 204 PL 3-3356

MU 6-8249

MU 3-5000 PL 7-5740

ME 4-5541 217
FR 9-7667

RE 5-4661
PL 34157

MU 5-4480 NE 3-8700

OR 9-1922 WA 3-1888

MU 3-9107 PL 5-6330

TU 9-6000 203 MU 8-3210

PI 3-6000

LO 4-0080 JU 4-0094

YU 6-8360 HA 4-7951

TN 7-2000 PL 1-5650

CY 2-0600 MU 6-7978 226

AR 4-7440 PL 54900 272

PL 3-7368 PL 4-5311

AD 4-6401

OR 9-8866 BE 5-1400

TU 8-9793 PL 8-2370

LO 5-1766 BR 2-2600
Continued
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LIGHTOLIER, INC. (lighting)
11 E. 36 St, New York. N.Y.

44 LOUMAC SUPPLY CORP. (ash receivers)
327 E. 103 St, New York 29, N.Y,
LUXO LAMP CORP. (lighting)
Dock St, Port Chester, N.Y.
LYNCH, SCHULTZ & BAILEY, INC, (contract 
furnishers), 2141 B Route 4, Fort Lee, N.J. Wl 7-3132 
MADISON FURNITURE INDUSTRIES (furniture)
Sharon Rd., Canton, Miss.
MALLIN CO. (outdoor furniture)
626 S. Clarence St, Los Angeles 23, Cal. AN 3-6841 
MANISTEE MFC. CO. (furniture)
86 Washington St, Manistee, Mich.

6. 7 KARL MANN ASSOCIATES (paintings)
677 Fifth Ave„ New York 22, N.Y.
MASSACHUSETTS MOHAIR PLUSH CO., INC.
(upholstery), Kings Mountain, N.C.

39 METROPOLITAN FURNITURE (furniture)
950 Linden Ave., S. San Francisco, Cal.
METROPOLITAN LIGHTING FIXTURE CO.
(lighting), 16 E. 39 St.. New York 16, N.Y. OR 9-7979 
MILIUM DIVISION, DEERING MILIKEN, INC.
(fabrics). 1045 6th Ave., New York 18, N.Y, OX 5-1200 
HOWARD MILLER CLOCK CO. (clocks, lamps)
Zeeland. Mich.
MINNESOTA MINING & MFG. CO. (Scotchgard)
Chemical Div„ St. Paul 6, Minn.
MONITOR EQUIPMENT CORP. (lighting)
640 W. 249 St., Riverdale 71. N.Y.
MURALS, INC. (wallcoverings)
Rose PL. Garden City. L.I., N. Y.
R. C. MUSSON RUBBER CO. (rubber mats)
1318 E. Archwood, Akron 6, Ohio

10 NATIONAL DESIGN CENTER 
415 E. 53 St, New York 22. N.Y.
NATIONAL PLASTIC PRODUCTS CO. (draperies)
Odenton, Md.
NESSEN STUDIO, INC. (lighting)
317 E. 34 St. New York 16, N.Y.

41 NORQUIST PRODUCTS, INC. (stacking chairs)
415 Chandler St., Jamestown, N.Y.

11 O.D.I., INC. (furniture)
136WilliamSt, New York, N.Y.
ORIENTAL GRASSCLOTH WALLPAPER CO.
7 Front St., San Francisco, Cal.
OVERLAND FABRICS LTD. (fabrics)
71 Fifth Ave., New York 3, N.Y.
PARKWOOD LAMINATES, INC. (high-pressure 
laminates), 512 Water St., Wakefield, Mass. 245-2004

2nd PERMA DRY, INC. (fabric finishing)
Cover 3 W. 17 St., New York 11, N.Y.

PHILADELPHIA CARPET CO. (carpeting)
Allegheny Ave. & C St., Philadelphia 34, Pa. RE 9-1390 
POLYPLASTEX UNITED. INC. (decorative lam
inates), 870 Springfield Rd., Union, N.J.
POST HASTE INDEX (direct mail services)
Pleasantville, N.Y.

QUAINTANCE FABRICS (fabrics)
227 E, 56 St, New York 22, N.Y.
ROBBINS FLOOR PRODUCTS INC. (flooring)
Tuscumbia, Ala.
EDWARD AXEL ROFFMAN ASSOCIATES, INC.
(furniture), 160 E. 56 St, New York, N.Y,
ROXBURY CARPET CO. (carpeting)
295 Fifth Ave., New York 16, N.Y.
8. F. RUSKIN & CO. (wall fabrics)
1410 Wood Rd., New York 62, N.Y.

12 FRANK SCERBO & SONS. INC. (furniture)
140 Plymouth St.. Brooklyn 12. N.Y.

35 SHELBY WILLIAMS MFG., INC. (chairs)
2500 W. Ogden Ave., Cliicago 8, 111.
SHORECOLOR, INC. (art reproductions)
304 E. 45 St.. New York 17. N.Y.
SIMMONS CO. (sofa beds)
Merchandise Mart, Chicago 54, III.
SPRINGER-PENGUIN, INC. (refrigerated bars)
9-07 34th Ave., Long Island City 6, N.Y.
STANDARD COATED PRODUCTS. INC.
(wallcoverings), Buchanan. N.Y.

43 JOHN STUART, INC. (furniture)
Park Ave. at 32 St, New York 16, N.Y.

4th SYNTHETICS FINISHING CORP.
Cover (fabrics finishing)

462-70 N. Eighth St., Philadelphia 23, Pa. MA 7-8283 260 
SYSTEM CADO (wall-hung units)
1130 Third Ave., New York, N.Y.
THONET INDUSTRIES, INC. (chairs)
One Park Ave., New York 16, N.Y.
THORTEL FIREPROOF FABRICS, INC. (fabrics)
101 Park Ave., New York 17, N.Y.
TIMBERTONE WALLCOVERINGS CO., INC.
(wallcoverings), 4 E. 53 St, N. Y. 22, N.Y. PL 8-1160 
TRI-PAR MANUFACTURING CO. (chairs)
1740 N. Pulaski Rd., Chicago 30, III.
NORMAN TRIGG, INC. (fabrics)
15 E. 53 St., New York 22, N. Y.
UNITED SEATING CO. (multiple seating)
236 Vanderbilt Ave.. Brooklyn 5, N.Y.
U. S. RUBBER CO. (plastics)
1230 Sixth Ave.. New York, N.Y.
VICTOR ENGLAND AGENCIES, INC.
(wallcoverings)
420 Market St., San Francisco 11, Cal.
VINYL PLASTICS INC. (vinyl flooring)
1825 Erie Ave., Sheboygan. Wis.
VINYL-TEX CO. (wallcoverings)
165 Ward St, Paterson. NJ.
VIRCO MFG. CORP. tfurniture)
P.O. Box 44846, Station H, Los Angeles. Cal. VA 1-3400
WALL TRENDS, INC. (wallcoverings)
58 t. 53 St, New York 22, N.Y.

LE 2-2900 PL 1-0150

AT 9-5374 250 EV 3-3321

WE 74433 PL 34252

MU 6-5550

683 TA 9-8658

UL 2-5959 298
PA 3-2440 SE 84055 238
PL 3-9428 206 MU 5-6022
379-5421 SU 74060

PL 6-2100 248 AS 8-77(Kl

(NYC) MU 2-8652

OR 9-1200 223
PR 2-2187

KI 3-5400 LE 5-2434

PI 14040 MU 3-1230
PR 3-7651 MU 4-2426

MU 8-5200 266

WO 9-9000
AR 6-3340

OR 9-6760
Cl 6-7288

5M71 234
MA 2-0143WO 2-6635 222
Cl 7-5000

CH 2-1801
SU 1-8453

GL 84664
WA 4-0877 215

MU 4-1324

MU 8-2500

(NYC) Cl 7-0356 PL 3-0431

Paffe numbers are given for advertisers in current issue.

Advertising Representatives

Frank Heib
Walter E. Barber Co., Inc. 
12986 Houston-Whittier 
Detroit 5, Mich.
372-8825
H. N. Hollembeak 
Fred Wright Co.
505 N. Ervay 
Dallas 1, Texas

James R. Wright 
Fred Wright Co.
4 N. Eighth St.
St. Louis, Mo. 
CHestnut 1-1965
Perry A. Allen 
Fred Wright Co.
15 E. 49th St. 
Kansas City 12, Mo.

Herbert L. Mitchell
H. L. Mitchell & Associates
1450 Lorain Rd.
San Marino, Cal. 
Cumberland 3-4394
James Stevenson
H. L. Mitchell & Associates
420 Market St.
San Francisco, Cal.

Sidney Lane
Walter E. Barber Co., Inc. 
6 N. Michigan 
Chicago 2, 111.
STate 2-8996
Walter M. Woolfson, Jr.
H. L. Mitchell & Associates 
26 E. Ninth Ave.
Denver 3, Col.
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Fabulous Flocks
THE QUALITY NAME IN CONTRACT WALLCOVERINGS

Nothing does so much for the public areas of a hotel, restaurant, lobby, or ballroom as flocked wallcovering. 
Flocked designs by Fabulous Flocks are decorative and duroble, inexpensive to install, washable ond soil- 
resistant. Their plush velvety pile ’■vill immediately upgrade your premises. Available on wallpaper, vinyl, oriental 
silks and grasscloths, burlop, and convas. Matching fabrics may be ordered with every design. In addition. 
Fabulous Flocks will create designs to order, using your crest, insignia, trademark, etc. Write today for samples.

Fabulous Flocks, Inc., P.O. Box 52, Bloomfield, N. J.

Reader Service No. 200
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OTCHGARD
by SYNTHETICS Finishing Corp

The BLACK and WHITE off it

^ No Fabric Loss
% No Color Change
^ No Change in Fabric “Hand
^ No Flattening of any Fabrics

Highest Spot and Stain Protection
^ Greatest Durability
^ No Yardage Too Small or Too Great

^ Fastest Delivery in the Industry
APPLICATIONS ON ALL FABRICS REGARDLESS OF 
CONSTRUCTION, TYPE OF WEAVE, OR FIBER CONTENT

//

STNTHFTIC5 Finishing is fh« first and most 
experienced cemmercioi licensee in the U.5.A. 
Its methods of opplicofien are the most 
unique in the field.

mwm FREE! Scotchgard price list and fact 
sheet. Write today for details.

CORP.FINISHING
FOREMOST NAME IN FABRIC FINISHING


