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ARCHITEXTURAL VARIETIES

Armstrong coordinates
textures across the flooring
plane. Carpet. Resilient sheet
and tile. Vinyl wall base.

Textures with various
looks. Feels. Performance
specs.

Multiple textures. One
manufacturer. Armstrong.

For a package of coordi-
nated texture samples, call
800 233-3823 and ask for
Dept. Textures.

(Armstrong
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Silence is golden




Quiet is paprika.

Soundsoakacoustical wall panels come
in 55 colors.

Five fabric finishes. Standard sizes. And most
panels are tackable.

So even if your budget is limited, your options
aren’t. Soundsoak is your economical yet
attractive alternative to custom fabric treatments.

Soundsoak products are available locally
through Armstrong distributors and contractors.
For product literature, call 1 800 233-3823 and

ask for Soundsoak.
(Armstrong
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Light Rose
Frost Blue
Flagstone
Caramel
Concrete
Desert Sand
Brown

Pearl Grey

Sea Green
Mist

Wheat

Khaki
Oatmeal
Coral
Persimmon
Green Neutral
Pewter

Wheat Neutral
Tiger’s-Eye
Opal

Blue Neutral
Crystal Blue
Wedgwood
Rose

Rose Quartz
Garnet
Seafoam
Cream Neutral
Cameo

Quartz

Silver Neutral
Cherry Neutral
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Letters

In reference to RECORD's article
“Pride misplaced: Stern lessons in
American architecture,” by Roger
Kimball [RECORD, May 1986,

page T7]:

I, for one, would like to thank the
Mobil Corporation and Robert Stern
for their efforts in presenting some
outstanding architecture to the
American people through the public
broadcasting system. Regardless of
Stern’s voice and possibly some
weak segments, the program was
over-all generally very interesting
and informative.

Incidentally, who is Roger
Kimball?

Charles E. Bullock, AIA
Architecture and Engineering
Design Group, Inc.

Beaumont, Texas

Kimball is an architectural critic
who writes frequently for
ARCHITECTURAL RECORD and other
magazines. See also his book
review on page 78 of the same
issue.—Rditor

The Jerde Partnership’s Horton
Plaza, reviewed in the March 1986
ARCHITECTURAL RECORD [pages 128-
185], has certainly created a
significant urban force field
through architecture-as-stage-set.
It should be applauded not only for
its commercjal and urban
redevelopment suceesses but for its
reminder that architecture should
express a rhythmic reality to be
experienced through movement, not
simply observed. In this way,
perhaps what's most pleasing is its
lyrical use of a Postmodern
vocabulary, in contrast with the
nearly funereal and heavily self-
conscious applications that seem so
prevalant today. It proves that
serious architecture can also be fun.
Wesley R. Wilson, Architect
Juneau, Alaska

I'm not usually in the business of
writing fan letters, but your Ellis
Island piece [Editorial, RECORD,
May 1986, page 15] was a knock-out.
There have been so few people
willing to come out and say what
you said and then say it so
eloquently.

Roberta Brandes Gratz

New York City

Your article on the A. R. E.
[RECORD, February 1986, page 59],
while offering a 10-question mini-
test, regrettably misses the point. It
is something like describing
Chartres Cathedral as a pile of
stone. Of course that is true, but it
barely expresses what the essence
of that structure is all about.
Candidates for the Pre-Design
test do not answer 10 questions in
15 minutes. They answer 170
questions in three hours. And they
do this as part of four continuous
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days of testing, during which they
must answer a total of 875
questions, solve graphic site
problems, and, in the final 12 hours,
design a complex, multistory
building and present it on four
completely delineated sheets.

This is hardly a fun quiz; itis a
eritical and painful prerequisite to
achieving formal acceptance in
one’s chosen profession.

Among the several hundred
comments we receive each year
from registration candidates, a
great many describe the exam
experience as agonizing, unfair, and
unnecessarily exhausting. Why,
they wonder, isn't the exam
shorter? Why isn't it structured
more equitably? Why isn’t it
offered more than onee each year?

In short, why doesn’t anybody
listen to the thousands of young
candidates who simply want a fair
chance to prove their competence?
Perhaps that question should be
addressed in a future article,
Lester Wertheimer, AIA
Director
Architectural License Seminars
Los Angeles

RECORD intended February’s
mini-quiz as intellectual
entertainment for proctitioners,
not as o professional
examination. Perhaps, however,
this month’s mini-quiz on
structures (page 53) will offer o bit
more challenge—Editor

Corrections

The advisory panel assisting the
jurors of the International
Association of Lighting Designers
awards program (RECORD, May
1986, pages 68-69) should have
included Jean Lugrin of Lugrin
Design.

The stone restoration contractor for
New York City’s Bethesda Terrace
(RECORD, May 1986, pages 130-187)
is known both as Palau-Collins, Inc.,
and Pietra Dura, Inc.

The type of ceiling used in the
University of Michigan Hospital
(RECORD, June 1986, pages 120-121)
was described in Manufacturer
Sources (page 230) as “Planar
ceiling (throughout); Donn Corp.
(Paraline).” Planaris Alcan’s
registered trademark for ceilings;
Donn Corp’s trademark for ceilings
is Paraline.

The artwork accompanying Richard
Wiegand’s article “Don’t lapse into

lingo” (RECORD, July 1986, page 47)

was done by Frank Dwyer.

Calendar

August 18-22

ACM SIGGRAPH 86, 13th Annual
Conference on Computer Graphics
and Interactive Techniques,
sponsored by the Association for
Computer Machinery’s Special
Interest Group on Computer
Graphies; at Dallas Convention
Center, Dallas. For information:
Smith, Bucklin & Associates, Inc.,
111 E. Wacker Dr., Chicago, Il
60601 (812/644-6610).

September 3-6

Annual meeting, Society for
Marketing Professional Services; at
the Fairmont Hotel, San Francisco.
For information: SMPS, 801 N.
Fairfax St., Alexandria, Va. 22314
(708/549-6117) ’
September 4-6

“Main Street: National Town
Meeting,” a conference on
downtown revitalization co-
sponsored by the National Main
Street Center of the National Trust
for Historic Preservation and the
North Carolina Arts Council; in
Winston-Salem, N. C. For
information: The National Main
Street Center, 1785 Massachusetts
Ave,, N. W., Washington, D. C.
20036 (202/673-4219).

September 9-11

IBC ’86 Intelligent Building
Conference, sponsored by Multi-
Tenant Telecommunications
Association and Business
Communications Eeview
magazine; at the Hyatt Regency,
Atlanta. For information: MTTA,
2000 L St., N. W., Suite 200,
‘Washington, D. C. 20036
(202/822-9351).

September 11-14

Second annual Inter-American
Forum for Architecture, “Housing
and the Gity,” sponsored by the
New Orleans Chapter, American
Institute of Architects, and Tulane
University; in New Orleans. For
information: New Orleans Chapter,
ATA, 330 Exchange Alley, New
Orleans, La. 70130 (504/525-8320) or
Norberto Nardi (504/525-5389).
September 21-26

CIB.86, the 10th triennial congress
of the International Council for
Building Research (CIB); in
‘Washington, D. C.. For information:
Noel J. Raufaste, Director CIB.86,
Center for Building Technology,
National Bureau of Standards,
Gaithersburg, Md. 20890
(801/921-8106).

September 26-27

“Shaping for the Dynamic Church,”
a workshop for architects sponsored
by the Church Architecture
Department of the Baptist Sunday
School Board; at Williamsburg, Va.
For information; Church
Architecture Department, Baptist
Sunday School Board, 127 Ninth
Ave, N., Nashville, Tenn. 87234
(615/251-2466).

Vera ABP
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the stormy seas of today’s
surance market,its l%lood to
ave a beacon of stability.

n unwavering commitment to time proven
underwriting practices has allowed Schinnerer

to weather the current insurance market with

ur reliability and stability completely intact. While some
horts are closed, we still offer a safe haven to insureds.

all your insurance agent or broker.

/ictor O

innerer

& Company, Inc.

e Bright Spot in the Insurance Industry.

ircle 4 on inquiry card

Inderwriting Managers
Professional Liability Insurance

Washington D.C. « (202) 885-9500 New York +(212) 344-1000
Chicago+(312) 565-2424 San Francisco+(415) 495-3444




Outdoor Lighting in Harmony wi4th Architecture

Kim's Low Level Floodlight (LLF) is designed for
lighting entrances, courtyards, atriums, plazas
and pathways without the visual clutter of pole
mounted luminaires. Cast in walls, planters, stair-
wells or concrete pedestals, it becomes an inte-
gral part of the
architecture. The Kim
Low Level Floodlight

\

|

combines perform-
ance and aesthetics
with the Kim commit-
ment to affordable
quality.

Kim Low Level Floodlights in precast concrete pedestals.

Subsidiary of Kidde, Int

/4/4 KIM LIGHTING

KIDDE

16555 East Gale Avenue ¢ Post Office Box 1275
City of Industry, Calif., 91749 « 818/968-5666
FAX 818/330-3861
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What they

never taught you
~aboutgrades
mn school




ANSI asks a minimum 800,000 operational cycles from
a Grade 1 mortise lock. We get more than 6.5 million.

——— Built-in stopworks in the
thumb turn unit.

Solid steel and a special
copper-infiltrated sintered
metal for three times the

strength ANSI requires.

Our 34-inch
latch bolt
retracts with
350% less
torque than

ANSI requires. This lever opens 28% smoother

than ANSI requires.

Most locks just make the grade.

But Schlage isn'’t content to simply duplicate ANSI specifications.
With sixty years of leadership behind us, pushing performance
limits has become a corporate mission.

That’s why, when you spec1fy Schlage you're not just meeting the s
standards. You're surpassing them. By p enty

So if someone ever tries to substitute an “equivalent” for Schlage—
tell them there isn’t any.

We'll show you. For our Architectural Guide, write Schlage,
PO. Box 3324, San Francisco, CA 94119, or call (415) 467-1100.

Because you can pass with any Grade 1lock. But with Schlage
you'll graduate with honors. \

)
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At American Olean, our
imagination is always focused on
finding new directions in design
materials—to create materials that
will add new dimensions to the
worlds you create. New Vector™
can help you take this aesthetic
leap into the future.

© 1986, American Olean Tile Company

Vector. Atotally new porcelain
ceramic material with the lus-

t size to make your

ideas come alive.

Bring a new focus to your
projects with new Vector. For
information, write American
Olean Tile Company, 3311
Cannon Avenue, Lansdale,
PA 19446-0271. Or call (215)
855-1111.
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.I/American
Olean
Tile

A National Gypsum Company

Touch the future with American Olean







WES-GROUP™ SHAPES THE |
EXECUTIVE WORKSPACE. |

Long before executives make decisions which
shape a company'’s future, designers make de-
cisions that shape the executive's environment.

In designing the executive workspace, your
attention turns to detail, and naturally, you turn
to Westinghouse. Where Executive Wood Trim in
fine lines of Dark Oak and Mahogany provide
strength, character, depth and integrity. The
soft, radiused edges of top caps, post caps and
post covers coordinate with fabric and wood
veneer panels and components for continuity
of design. Leading to a workspace that’s a
reflection of the executive, and the designer.

Which leads us to the subtle shapes of
Conference II™ Serving as a workstation for
one or a conferencing area for as many as six,
Conference Il worksurface designs allow asso-
ciates to perform more jobs in less space,
exchange ideas instantly and expedite the
flow of information.

Executive Wood Trim and Conference Il are
the latest additions to Wes-Group...the com-
prehensive range of integrated, yet interdepen-
dent subsystems from the total quality leader.

Westinghouse. More than 100 years of
delivering quality you can be sure of. See how
Wes-Group can shape your next office system
design. Write Westinghouse Furniture Systems,
4300 36th Street, S.E., Grand Rapids, Michigan
49508 or call 1-800-445-5045.
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Westinghouse
Furniture Systems

You can be sure . . . if it's Westinghouse




CREATIVE
CLOSERS

FOR
DEMANDING
DOORS

~—
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Arsenal Marketplace, Watertown, MA, Sumner Schein Associates, Architects/Engineers, Brookline, MA.

This dramatic entrance

to a popular shopping
mall beckons thousands
of people every day of the
year. The closers which
control this main entrance
were chosen for their
functional dependability
and aesthetic compatibility

| 3 MENS CLOTHIN:

T v

3
i

-
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with the inviting, open
feeling of the architect’s
design.

The specifier’s choice:
LCN 4040 Series Super
Smoothee® Closers. The
power adjustment of this
heavy duty, non-handed
closer helps accommodate
shoppers. Hydraulic back-
check safely cushions
the opening swing and
Liquid X, which maintains

16 Architectura! Record August 1986

a constant viscosity through
an extreme range of
temperatures provides
consistent operation.

For complete informa-
tion, see Sweet's Section 8.
Or contact LCN Closers,
Princeton, IL 61356; (815)
875-3311. In Canada,
Ingersoll-Rand Door
Hardware, Mississauga,
Ontario, L5E-1E4; (416)
278-6128.
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EVEN AFTER 20 YEARS,

BITUTHENE.

THIS IDEA
STILL HOLDS WATER.

The waterproofing system engineered
to keep water out. Once and for all.

Twenty years ago, we introduced a bold way of
guarding structures from the ravages of water and
time — Bituthene. And it has been preserving
the integrity of foundations, plaza and parking
decks, subways and tunnels ever since. Now
more than 2 billion square feet of Bituthene
protection have been installed around the world.
Once it’s in place, it’s in for good. A rugged,
pliable, self-adhering membrane system that was

built to go in once. To go in easily. To stay put.
Resist cracking. And never stop working. No
matter what the climate.

And it comes to you armed with Grace technical
expertise and engineering experience. Protect
your structures with a water-
tight idea. Bituthene — the
waterproofing system with a GRACE
proven past. Construction Products
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The Marsh finds a center

of balanceon a

challenging site.

And Pella Windows and
Doors prove physically fit.

The Marsh™ in Minne- N\
tonka, Minnesota, is
calied “A Center N /N

for Balance and
Fitness.” And ev-
erything about the (.
building reflects .
this theme. In this
unusually complex
project, Hammel,
Green and Abraham-
son have created a bal- \. \%I —
ance of action and S
reflection, the solitary and the \
communal, a center for equilibrium \
of body, mind and spirit.

The building is oriented toward the pro-
tected view of a broad marsh to the north.
The moment you walk into the Marsh, the
feeling is one of calm, warmth and heal-
ing rest. You sense the openness and se-
renity of the marsh through soaring
custom triangular Pella Windows and
Pella Sliding Glass Doors. The feeling is
carried out by deliberate residential scale
and shapes, as well as by the carefully
thought-out lighting, acoustics, colors
and materials. So, indoors, no less than
the warm wood beauty of Pella would do.

A major shaper of the building was the
site, wedged between a busy thorough-
fare and the marsh below, and dotted with
mature oaks. HGA designed the building
around an existing house which was later
razed to make room for the volleyball
court. The site also had to accommodate
an outdoor running track and a children’s
play area.

The indoor running track, which lends
such character to the exterior, was actual-
ly added late in the program. A ribbon of
Pella Awning Windows at eye level gives
the relatively narrow track the feel of an
outdoor space, especially with the win-
dows open. As for maintenance, Pella
Awning and Casement Windows at the
Marsh are easily washed from indoors.

Pella doors used as windows.
Exercise studios have 3000 square feet
of spring-cushioned floors. And here,
Pella Sliding Glass Doors are used rather
than windows, to let in as much light and
breeze as possible. An exercise bar
mounted across these doors neatly rede-
fines their function and provides safety.

4

AN 4"9 N N\
A : y

These Pella Doors are extremely energy
efficient, with Pella double glass provid-
ing up to % inch of insulating air space
between panes. Pellas gliding door

\"‘\ panel is placed on the outside, so
s Q/ _ theharder the north wind blows
> \ i

against it, the tighter the door
seals.

’@&/' Pella thermal control.
At the Marsh, where each
area has a different me-
“ >\ chanical system and
“\_. where outdoor tem-
,\T‘ peratures can vary
7 1 130° in six months,
» l/“ . Pella’s exceptional
-V & — thermal control is
essential. Pella of-
fers seven standard glazing and shading
options to save heating and cooling costs
from Minnesota to Sarasota. One of these
is Pella Type E Slimshade® blinds. In-
stalled between the panes of the Double
Glass Insulation System, these blinds
help give Pella Windows a low U value of
.23, actually outperforming triple glazing.
And Pella Windows stop air infiltration up
to 16 times better than industry standards.

Pella custom shapes, sizes and clad
colors offer unlimited flexibility to suit the
mood and scale of each project, with any-
thing from monumental circleheads to in-
tegral muntins to your choice of colors in
low-maintenance aluminum exterior
cladding.

Your Pella distributor can tell you more.
For information, look for Pella in the Yellow
Pages under "Windows", call Sweet'’s
BUYLINE or send the coupon below.

Please send me the latest literature on Pella for
replacement and new construction.

Name

Firm
Address
City
State Zip
Telephone

This coupon answered in 24 hours.

Mail to: Pella Windows and Doors Commercial Division,
Dept. T31H6, 100 Main Street, Pella, IA 50219.
Also available throughout Canada. © 1986 Rolscreen Co.

The significant difference in windows and doors.

Ruth Stricker's The Marsh™
Minnetonka, Minnesota

Architects
Hammel, Green & Abrahamson
Minneapolis, Minnesota

Contractor

Crawford-Merz Company
Minneapolis, Minnesota
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Valley National Bank Branch, Phoenix, AZ
Design Architect: Benny Gonzales
Project Architect: Porter, Pang, Deardorff & Weymiller




f your ideas outrun your budget, turn to Outsulation® It’s the
building system that cuts construction dollars and construction
time because it’s light in weight and easy to put up. For instance,
the flagship branch of Valley National Bank in Phoenix (left) was
originally planned for precast concrete. But by choosing Dryvit®
Outsulation instead, substantial savings were gained — yet the
designer could still sculpture the building.

The proven exterior wall insulation and finish system.

Sure, you know all about exterior wall insulation and finish
systems. You even may have used one. But if you haven’t worked
with Dryvit Outsulation, you're missing out on working with
proven success. Over a period of 17 years, 55,000 buildings stand
in the U.S.A. as testimonials to the success of Dryvit, the company
that pioneered the system. From sea to sea, Canada to Mexico, the
country is alive with a network of Dryvit people, offering field
service and technical help whenever you need it.

This system has taken tough testing beyond code minimums.

Structural testing has included both high wind load and full
scale fire tests conducted at internationally-recognized testing
laboratories. And we use a 100% pure acrylic polymer formula for
our Primus/Adhesive® This gives maximum tensile and impact
strength to the system. And in the Finish coat, resists staining,
fading and cracking.

Design something to dazzle.

Dryvit lets you put more into a building, thanks to its innate
flexibility, light weight and cost-efficiency. Dimensional shapes
and aesthetic dress cost far less than with conventional forms. You
can have faith in Dryvit Outsulation. And faith in yourself. Call or
write for more information.

CALL TOLL FREE: 1-800-556-7752

d r)’vﬂ@
QutsuLarion-3

DRYVIT SYSTEM, INC.
One Energy Way, P.O. Box 1014, West Warwick, RI 02893

Plant Locations:
West Warwick, RI; Tulsa, OK; Woodlake, CA;
Columbus, GA; Vancouver, BC (Dryvit Outsulation System Ltd.)

Look for us in Sweets: 7.13Dr and 7.13Dry

Pe budget is tight,

esign more.
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VULCRAFT SUPER LON
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185" 4" and 166" 8" super long span joists,

both 120" deep, reach across the Lund Center
sports complex.

s




PANS GO THE DISTANCE.

The Lund Center of Gustavus Adolphus College

To build a sports complex as large and ex-
pansive as the Lund Center at Gustavus
Adolphus College in St. Peter, Minnesota
required a structural system that could go
the distance. Vulcraft super long span joists
were clearly the front runner.

As aresult of careful analysis, Vulcraft
super long span joists were selected over
the other two alternatives: conventional
trusses and rigid frame construction. The
open configuration of Vulcraft super long
spans provided a number of advantages.
While long enough to span a basketball
court, indoor tennis courts, and a running
track as well as spectator seating, Vulcraft
super long spans provided a strong, light-
weight, and easy to install system. The
open configuration of the Vulcraft joists also
permitted the heating and ventilation ducts
and electrical systems to be run through the
spans. This created an uninterrupted ceil-
ing line for the automated divider screens
which separated the different sections of
this vast sports complex.

Since the college is dependent on private
funding, the savings afforded by using
Vulcraft joists helped make it possible for
the college to initiate the project. Also, by
using Vulcraft’s economical 3" N 20 gage
deck, joists could be spaced farther apart.
So, fewer joists were needed and construc-
tion costs were further reduced.

When your job has to go the distance, let
Vulcraft put you out front. For more infor-
mation concerning Vulcraft steel joists,
joist girders and steel deck; or, for copies
of our joist and steel deck catalogs, contact
the nearest Vulcraft plant listed below. Or,
see Sweet’s 5.2/Vuand 5.5/Vu.

P.O. Box 637, Brigham City, UT 84320 801/734-9433
P.O. Box F-2, Florence, SC 29502 803/662-0381

P.O. Box 169, Fort Payne, AL 35967 205/845-2460
P.O. Box 186, Grapeland, TX 75844 409/687-4665
P.O. Box 59, Norfolk, NE 68701 402/644-8500

P.O. Box 1000, St. Joe, IN 46785 219/337-5411

VULCRAFT

A Division of Nucor Corporation

Architects/Structural Engineers: Toltz, King, Duvall, Anderson & Associates, in association with
Hastings & Chivetta Architects. Steel Fabricator: Ted Mannstedt and Son, Inc. General Contractor:
Kraus-Anderson Construction Company, Minneapolis Division. Steel Erector: Vickerman
Construction Company.
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Another Hardheaded
Dover Bteakthmugh
- OnTheThreeBast

Elevator Functlons.

The Worlds First Totally In
Control System For Hydraulic Elevators.

We're particular, actually stub-
born, about refinements in
state-of-the-art technology
for hydraulic elevators.
Remember, we invented
them.

Other manufacturers
have made a lot of noise
with assorted bells and whis-
tles. Dover has been quietly
and patiently perfecting
the greatest advance in
hydraulic elevators since we
invented them 51 years ago.
DMC-I® —the first totally

.integrated microprocessor
control system.

Our new DMC-I eleva-
tor closes the doors more
reliably. Moves the car to the
next floor more efficiently.
Opens the doors more
dependably. What else is an
elevator for?

Other brands have offered
add-on microprocessor func-
tions on a onesy, twosy basis,
like bandages. Only Dover
has taken the years and mil-
lions of dollars necessary to
perfect a total, built-in sys-
tem. Because only Dover’s
volume as the industry leader
made it feasible for us to
invest such vast resources in
its development.

Dover EAS. T unit gives instant
performance analysis.

DMC-I has a unique new
hand-held EA.S.T. unit that
is literally a“window” into

Microprocessor

the microprocessor controls.
It allows us to reprogram up
to 40 elevator functions in
minutes. It provides instant
analysis of existing perform-
ance, permitting faster,
more thorough preventive
maintenance.

If you're buying or speci-
tying elevators for low or
mid-rise buildings, you need
to see what DMC-I can do.
Call your local Dover office

or write Dover Elevator Sys-
tems, Inc., P.O. Box 2177,
Memphis, TN 38101

8 DOVER }
ELEVATORS
Making more

elevators makes
Dover No. 1
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cell and Walkerdeck systems.
sle-Service Afterset is installed
ncrete is poured, even after

s laid. Cost savings are realized
talling aftersets only when
here service activations are

i, instead of making the larger
westment for a complete system
ets. This option allows you to plan
iilding's PLEC distribution with
lete preset system, complete

t system, or a combination of both.
ier afterset offers recessed
rice activation in a single unit.
er's Triple-Service Afterset is

2d to bring services out of the floor

from a recessed activation which can be
completely hidden under carpet or fitted
with flange rings which are flush with
carpet or tile. So installing or relocating
service activations has no adverse effect
on interior aesthetics. All three services
(power, data, telephone) are accessed
from the same unit—a major advantage
when compared with other products
which require separate above-floor
fittings for each service.

If initial cost has stood in the way of
giving your building the most capacity
and the greatest flexibility any PLEC
distribution system can offer, find out
more about the new Walker Triple-Service

Ao Compatibre witt Walkescel] 7
cellulat Aacewny fa/z STl on- g Aade

ok /ze/'o/fo/écéd conche s ComsTiauctron.

Afterset. Our infloor systems are already
matching the complex needs of the
“intelligent” building. Now they can also
offer a more attractive match with your
bottom line.

Contact us: PO. Box 1828, Parkersburg,
WV 26102. (304) 485-1611.

# Walker’

P.O. Box 1828, Parkersburg, WV 26102 (304) 485-1611

A DIVISION OF BUTLER MANUFACTURING COMPANY

Patent Pending © Walker 1986
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BUILT-UP ROOFING SYSTEM

Expand-O-Flash®
GlasTite™ Flexible

f"\
FIame -Tamer™
\\\ Cant Stnp ’ } {k Fes-Core®

W W v.'.‘

lame-Tamer™
Cant Strip

i  ———
ARG NN O eOnAn| AR THINNR
YOS T.Y.Yl‘.'.r.‘.’[.'d TeYaNaTeTaToXoXe!

Fesco Foam

SINGLE PLY ROOFING SYSTEM
/Eg‘;f:‘i‘;'@;""k B FP-10 One Way® Vent
l SPM® 60FR Fesco® Board

UliraFast™ Fastener UliraGard Gold™
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Avoid close encounters
of the worst kind.

The space invaders are here.
Those new faces you've hired.

The new equipment you've bought.
The new service you've introduced.
They all require space. Lots of it.

Which is why so many busi-
nesses are leasing and purchasing
Williams modular buildings.

Williams single and multiple
story modular buildings help busi-
ness save money by saving time.
So cost effective, you'll have your
building installed and your people
inside before most conventionally

constructed buildings get through
the blueprint stage. Yet they can
meet the strictest code com-
pliances.

Best of all, they’re adaptable.
You can easily add or modify space
as requirements change. In fact,
clear span barrier-free accomoda-
tions are incorporated into most
modular complexes. They’re ideal
for administrative offices, banks,
clinics, sales offices, training cen-
ters and workshops.

Williams is your single source

for planning, design, installation
and flexible financing programs.
So you can count on Williams to
deliver on time, at the right price.
That’s more than a reputation.
That’s a fact.

Find out how to contain your
space invaders. Call Williams today
for the sales office nearest you.

\WWilliams

Mobile offices and modular structures

Williams Mobile Offices, 8656 Pulaski Highway, Baltimore, MD 21237. Phone: 1-800-782-1500

30 Architectural Record August 1986
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Denver Design Center
Architect: Murata Outland Assoc., Inc.

Design
freedom
you never
thought
possible
with
exterior
insulation
systems.

STO exterior insulation
systems create a flexi-
ble, seamless thermal
covering for the entire
outside wall, with all
of the curves, bends
and corners you’d like
to design. And—if it
requires a precise
color, STO has a range
of 351 to accommo-
cdate your imagination.

With the most tech-
nologically advanced
systems available,
high insulating values
from below grade to
roofline, 7 fastening
systems for virtually
all substrates and
complete technical
assistance, there’s no
room for compromise
—especially in your
designs.

STO INDUSTRIES, INC.
Quality Lane, Box 219

Rutland, Vermont 05701
Toll Free: (800) 851-5533

Exterior
Insulation
Systems

Y e -
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Not just another pretty base.

Sure, our wall base line features new, contem-
porary colors to help you work with today’s variety
of decors. But the real beauty of VPI wall base is

its engineering. Because it's flex-
ible, it readily conforms to minor
floor and wall irregularities. So it
installs easily and fits tight around
corners. The precision-designed
top return-to-wall assures a close,
gap-free fit. Extra thickness at the
cove provides strength and sup-
port without sacrificing flexibility.

And VPl wall base really
sticks! The unique ribbed back
creates a mechanical key for pos-
itive adhesion. And specially form-
ulated VPl Wall Base Adhesive

ensures trouble-free performance when used
according to label instructions.
You'll find the same quality engineering across

the entire VPI wall base line...
vinyl; rubber; and high gloss, high
style Lusterglo™

There's a lot more to VP! wall
base than just good looks. Find
out more, write to: VPI, 3123
South 9th Street, P.O. Box 451,
Sheboygan, WI 53081. Or call,
414-458-4664.

A FLOOR
Al 3| PRODUCTS
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The shape of things to come
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NEW YORK CITY

AD Building, 150 East 58th St.
DAC Building, 305 East 63rd St.
D&D Building, 979 Third Ave.
655 Madison Ave.

All Designer’s Saturday showrooms will
be open from 9:00am-5:00pm.

20649

AllSteel, Incorporated
110 East 59th St., 2nd floor, 212/752-2610
& American Seating Company
36th floor, 212/935-7090
& Arconas Corporation
7th floor, 212/753-4960
Artemide Incorporated
10th floor, 212/980- 0710
Beylerian Limited
15th floor, 212/755-6300
& Brueton Industries, Inc.
2nd floor, 212/838-1630
Brunschwig & Fils, Incorporated
11th floor, 212/838-7878
Condi
315 East 62nd St., 6th floor,
212/935-1846
& Corry Jamestown Corporation
10th floor, 212/421-7280
® Croydon Furniture Systems
3rd floor, 212/752-8005
Davis Furniture Industries
306 East 61st St., 2nd floor,
212/753-8906
Donghia Textiles/Furniture
12th floor, 212/935-3713
Dunbar Furniture Corporation
6th floor, 212/644-3333
Dux Interiors
Main floor, 212/752-3897
GF Furniture Systems
4th floor, 212/980-0111
Harter Corporation
4 West 58th St., 4th floor, 212/355-4933
Haworth, Incorporated
121h floor, 212/826-6796
Hiebert, Incorporated
155 East 56th St., 6th floor, 212/751-8787
0 ICF International Contract Furnishings
N 7tb !Ioor, 212/750-0900
orporated
4"654 Madison Ave., 6th floor,
212/759-3243

* ¢ "o o

‘ 0 Intrex Furniture

4th floor, 212/758-0922

& Kimball Office Furniture Co./Artec

6th floor, 212/753-6161
& The Kittinger Company
8th floor, 2177512780

*

L 4

Knoll International

2nd floor, 212/207-2200 and
105 Wooster St., 212/219-6500
Krueger, Incorporated

2nd floor, 212/751-2050

Jack Lenor Larsen

232 East 59th St., Main floor,
212/674-3993

Lo

& Lehigh-Leopold/Cole LBF

381th floor, 212/593-0900

@ Madison Systems/Madison Furniture

3rd floor, 212/888-9050

® Mabaram

12th floor, 212/753-5440
Herman Miller Incorporated
600 Madison Ave., 2nd floor,
212/838-8280

Modern Mode Incorporated

306 East 61st St., 4th floor, 212/355-0785
Nienkiimper, Incorporated _\

386 West Broadgu;&&miﬂaof
212/431-3202 3 f
Pace Collection Intorporated Bs 1 Y

321 East 62nd St., Main floor,
212/838-0331 and Madison Ave.

at 72nd St., 212/535-9616

Reff Corporation

10th floor, 212/759-3680
Shaw-Walker

666 Third Ave., 241h floor, :
212/697-8700 ¥
Steelcase, Inc./Stow & Davis

245 Park Ave., 24th floor, 212/370-1707
and 950 Third Ave., 18th floor,
212/370-1707

Stendig International, Inc.

410 East 62nd St., 6th floor,
212/838-6050

Strobeim & Romann, Inc.

155 East 56th St., Main floor,
212/691-0700

SunarHauserman

730 Fifth Ave., 6th floor, 212/246-5200
Vecta Contract

5th floor, 212/832-7011

Zographos Designs Limited

3rd floor, 212/421-6650

A
g

IDCNY
Centers One ¢&Two, 30-20 Thomson

- Avenue, Long Island City

All Designer’s Saturday showrooms will
be open from 9:00am-5:00pm.

Shuttle bus service to and from 919
Third Ave. at 56th St. in New York City.

Alma Desk Company

Center Two, 4th floor, 718/706-7474
Artemide Incorporated

Center One, 5th floor

Atelier International, Ltd.

Center Two, 7th floor, 212/644-0400
Brayton International

Center Two, 5th floor, 212/371-6131
Cumberland/I. M. Rosen ¢ Co., Inc.
Center Two, 4th floor, 718/361-8190
Davis Furniture Industries

Center Two, 6th floor, 212/753-8906
Domore Corporation

Center One, 5th floor, 212/759-5551
Fixtures Furniture

Center Two, 6th floor, 718/937-5474
The Gunlocke Company

Center One, 3rd floor, 212/832-2202
Hardwood House

Center Two, 6th floor, 718/784-8858
Helikon Furniture Company, Inc.
Center Two, 4th floor, 718/786-2299
Howe Purniture Corporation
Center Two, 2nd floor, 718/706-7080
ICE Incorporated

Center Two, 7th floor, 212/750-0900
JG Furniture Systems, Inc.

Center One, 5th floor, 212/621-4213
Kinetics

Center Two, 6th floor, 718/482-8109
Jack Lenor Larsen

Center Two, 7th floor

Metropolitan Furniture Corp.

\ Center Two, 5th floor, 212/308-9365

Mucller Furniture Corp.

Center Two, 41th floor, 616/451-2738
Mprtle Desk

Center Two, 2nd floor, 718/706-6600
Westinghouse Furniture Systems
Center One, 5t floor, 212/715-0570
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DESIGNER'’S SATURDAY 1986

@ For almost two decades, Designer’s
Saturday bas been evolving into the ulti-
mate furnishings market. Today its in, e
is unequaled. ® As the centerpiece for the
Jall markets, Designer’s Saturday joins the
major design buildings, provides a forum for
professional design groups and beralds

the introduction of products and design. ®
Its 57 member firms—the nation’s premier
Surniture, lighting and textile manufactu-
rers—belp to shape design trends, create new
products to accommodate advanced techno-
logy, and influence marketing directions.

& More than a Saturday, Designers
Saturday is three days of valuable seminars.
and important receptions. All designed to
stimulate the interchange of ideas, all set in
the dynamic atmosphere that only New York
can provide. ® Help unwrap Designer’s
Saturday 1986 and see the shape of things

to come.

TUESDAY OCTOBER 7
Pre-Designer Saturday Event:

Evening

Resources Council, Design New York Market.
Opening Reception, 6:00 pm to 8:00 pm,
Tavern on the Green, Central Park West at
67th Street. Admission tickets required.
Contact: Resources Council, 212/752-9040.

THURSDAY OCTOBER 9
Facilities Management

Day

Designer’s Saturday showrooms open 9:00 am
to 5:00 pm. Lunch served at 12:00 noon. Four
one-hour presentations beld at participating
showrooms, beginning at 9:00 am, 10:30 am,
1:30 pm and 3:00 pm. A schedule of seminars
will appear in the September issue of this
magazine. Admission tickets not required.

Evening
Cocktail Reception, 5:30 pm to 7:30 pm,

Jor facilities managers and designers will be
beld in The Equitable Tower Employee Dining
Room, 50th Floor, 787 Seventh Avenue at
52nd Street. Paul Goldberger, architecture
eritic of The New York Times, describes this
room designed by Kobn Pedersen Fox Conway
as %..surely the grandest dining space ever put
on top of a skyscraper.” Whitney Museum
branches open in the lobby. Admission tickets,
$40. Clip and return card.

FRIDAY OCTOBER 10

Morning

IBD/Contract Magazine Product Design
Awards Breakfast, 8:00 am to 10:30 am,
Plaza Hotel, Grand Ballroom, Fifth Avenue
at 58th Street. Admission tickets, $50.
Contact: IBD National Office, 312/467-1950.

. ‘;ﬁ &

Designer’s Saturday showrooms open 9:00 am
to 5:00 pm. Lunch served at 12:00 noon.

Evening in Manbattan

Designer’s Saturday showroom receptions,
5:00pm to 7:00 pm. Cocktails and hors
doenvres will be served. Check the September
issue of this magazine for showrooms hosting
receplions.

Evening at IDCNY

Atria at Centers One and Two. Dine, drink
and dance the night away, 7:00 pm till
whenever. View “40 Under 40, an exhibit
Jeaturing nonstop multi-images of the work of
40 impressive young architects and designers.
Showrooms will remain open. Continuous
shuttle-bus service to and from 919 Third
Avenue at 56th Street.

SATURDAY OCTOBER 11

Day
Designer’s Saturday showrooms open 9:00 am
to 5:00 pm. Lunch served at 12:00 noon.

Evening

Designer’s Saturday Gala Reception, 7:00 pm
to 9:00 pm. The Metropolitan Museum of
Art, Fifth Avenue at 82nd Street. Buffet and
bar in The Temple of Dendur. Refreshments
and entertainment in The American Wing
Courtyard features a Country Rock group
Jrom New York’s famous Lone Star Cafe.
Preview “Treasures of the Holy Land: Ancient
Art from the Israel Museum,” the largest, most
important collection of ancient Isracl; art

ever to travel abroad. Gift shops will be open.
Admission tickets, $20 (a tax-deductible
contribution to the Museum) purchasable at
member showrooms or at the Museum on

Saturday evening.
Facilities Management Day Number of Tickets Amount Enclosed City/State/Zip
Cocktail Reception - $
Thursday, October 9, 1986 T Phone
O Yes, I will attend. Admission, $40 >
per person. Title Hm%;.‘u Choice
O No, I cannot attend, but please put me on
your mailing list. Firm Hotel: 2nd Choice.
Please make checks payable to Designer’s -
Saturday, Inc. and return with this card by Address Single Double

September 25th to: Designer’s Saturday, Inc.,
911 Third Avenue, New York, NY 10021.
Due to limited capacity, tickets will be mailed
on a first-come, first-served basts.




TRAVEL

For special discounted travel for Designer’s
Saturday attendees, call the participating
airlines directly. For lodging arrangements, or
special air and hotel packages for European
visitors, contact:

Dunwell Travel, 79 Madison Avenue,

New York, NY 10016

212/532-3434 or 800/428-6677

Telex #4953361

/4
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design: Designframe Inc, NYC photography: Bruce Wolf, NYC

Airlines

Fly coach to Designer’s Saturday on Eastern or
American Airlines and save 35% to 60%.
Save 5% on American Airlines Discount Fare.

Reservations:

American Airlines: 800/433-1790
Account #S 11753

Eastern Airlines: 800/282-0244
(in Florida, 800/468-7022)
Account # EZ 10BP5

Hotels

Barbizon Golden Tulip

63rd Street at Lexington Avenue
Single $90-105, Double $125-165

Drake

56th Street at Park Avenue
Monday-Thursday: Single $155, Double $175
Friday-Sunday: Single $155, Double $155

Halloran House
48th Street at Lexington Avenue
Single $125, Double $125

Madison Towers
38th Street at Madison Avenue
Single $85, Double $95

Morgans

38th Street at Madison Avenue
Single $170, Double $190
(Continental breakfast included)

St. Regis

55th Street at Fifth Avenue
Monday-Thursday: Single $175, Double $205
Friday-Sunday: Single $145, Double $175

Dcslgncr s Saturday is a registered trademark ochslgncr s Saturday, Inc.




IBS, Grand Haven, Michigan. The 38-foot span
s self-supporting and constructed of foam core panels

=t your imagination go — specify Struc-
ood by Weyerhaeuser. Your creativity

d not be stifled by the constraints of
itional materials.

ructurwood is an engineered strand
luct, but similarities to ordinary wood
lucts ends there. Structurwood will not
), buckle or delaminate. You can specify
<nesses anywhere in the range of /4" to
— in inches, metric or decimals. Struc-
ood is manufactured in panels up to
24,

e uses for Structurwood are endless.
can create a graceful arch, a subtle

e or specify Structurwood to insure you
t your precise performance criteria for
e traditional uses, like floors, walls, roofs
supporting beams.

ink of the possibilities! For instance, a

sandwich of Structurwood and any number
of foam insulators creates a pre-insulated
panel. We engineer factors such as flake ori-
entation, density and modulus of elasticity
to meet your specific end needs. Consider
this, Structurwood has better stiffness to
weight ratio than even some non-wood ma-
terials, for instance aluminum or steel. Our
design engineering team works closely with
you to meet your specific span, load and
thickness requirements.

Weyerhaeuser innovation, commitment to
quality, and the flexibility to engineer a
panel to your needs makes Structurwood a
uniquely versatile construction material.

Structurwood from Weyerhaeuser. We're
making wood do more.

Circle 20 on inquiry card

e with Weyerhaeuser Structurwood skins

Weyerhaeuser
Structurwood”
We're Creative
So You Can Be

AD 146

Your First Choice.

For more information on how
we can help you design a panel
to fit your specification call
1-800-328-4646, ext. 158 (In Min-
nesota call 1-800-752-4242, ext.
158) or mail coupon to
Weyerhaeuser Response Center,
701 Decatur Avenue North, Suite
205, Minneapolis, Minnesota
55427-4340.

Name
Firm
Address
City
State
Zip
Phone

Weyerhaeuser



Advanced studies institute expands
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Construction is under way on a $5-
million addition to the Wang
Institute of Graduate Studies in
Tyngsboro, Mass., under the
direction of Boston architects Earl
R. Flansburgh & Associates, Inc.
The addition will more than double
the size of the existing 42,000-
square-foot building.

Dr. An Wang, who founded the
Institute in 1979, said the new
facility is “designed to
accommodate our growth and
enhance our academic curriculum.
This building is a reflection of our
progress toward achieving our goal
of academic excellence and of the
stability that we have achieved in
just a few years.”

The Wang Institute is one of only
a few schools in the U. S. which
grants advanced degrees in
software. It also offers a post-
doctoral fellowship in Chinese
studies.

According to architect
Flansburgh, the project is designed
to allow for expansion in the future.
“This building is not only a
classroom, auditorium, and office
structure,” he says, “it is the anchor
of an extraordinary educational
institution.”

Additions to the Institute’s main
building will house an auditorium,
classrooms, an expanded library,
computer and dining areas.

Renovation set for historic cast-iron structure
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Considered the oldest cast-iron
building in New York City, 254-260
Canal Street is undergoing an
extensive renovation. The 130-year-
old Italian palazzo-style building,
located one block east of SoHo, is
regarded as the earliest surviving
work of James Bogardus, the
renowned pioneer of 19th-century
cast-iron architecture in the U. S.
Formerly a factory loft space, the
landmark structure will be
converted into the new Chinatown
Commerce Center, offering modern
office and light-manufacturing
space to nearby Chinatown
professionals and others in the
SoHo and Tribeca communities.
Jack L. Gordon Architects,
designers of the renovation, will
restore the building’s elaborate
cast-iron facade, working closely
with the Friends of Cast-Iron
Architecture and the Landmarks
Preservation Commission.

Rethinking
downtown Hartford

In an etfml to enliven the sagging
features of downtown Hartford,
Aetna Life & Casualty and two
Hartford developers have asked

Cesar Pelli & Associates to come up
with a design scheme for Pratt
Street.

The first phase of the plan calls
for a $35-million renovation of the
street, once the home of
Connecticut’s most elegant shops,
but since fallen on h: ml times.
When the Civie Center Mall opened

in 1974, many upscale shops moved
there, even though Pratt Street is a
stone’s throw from the mall.

Pelli’s scheme includes a
pedestrian mall on Pratt Street,
linking it with the Civic Center on
the west end and Main Street shops
on the east end. For most of the
day, the street would be closed to
traffic. It would be paved over in
rough-faced granite, brick, and
marble and decorated with benches
and turn-of-century lighting to
attract boutiques, restaurants, and
shoppers.

Other plans include restoring
historic buildings on Pratt Street,
adding four floors to the four-story
Standard Building, at the corner of
Pratt and Trumbull streets; and a
pedestrian bridge over Trumbull to
join the building to the Civie Center

Mall, and a new six-story 200,000-
square-foot office building to go up
behind Pratt Street.

News briefs

The University of Maryland
recently received the largest
collection of historic preservation
materials in the United States from
the National Trust Library. The
collection, which will be housed in
the architecture library at the
College, contains 11,000 books, 500
periodical titles, extensive vertical
file items, and microfiche
newspaper clippings. Outside
circulation will be strictly limited.

Once again, a bill calling for the
exemption of all noncommercial,
religiously owned property from
landmarks laws is before the New
York State Legislature. To prevent
its passage, New York’s Municipal
Art Society is leading a vigorous
campaign, mustering groups to
write letters of protest to the New
York State Senate.

Another bill to go before the New
York State Legislature is a $1.45-
billion Environmental Quality Bond
Act put forth by Governor Mario
Cuomo for a vote in November. The
bill proposes to clean up hazardous-
waste sites, acquire
environmentally sensitive land and
municipal parks. In addition, it will
provide matching grants to
government and not-for-profit
owners for the preservation,
restoration, and rehabilitation of
historic properties.

International pact
signed by
computer graphics
organizations

An agreement to support
developments in the international
computer graphics market has been
signed by the National Computer
Graphics Association of Fairfax,
Va., and the Nippon Computer
Graphics Association.

“This cooperative agreement is
aimed at the mutual advancement
of computer graphics technology,
here and in Japan,” says Thomas C.
Cain, president of the Virginia
NCGA and a vice president of
ComputerVision. “By entering into
this agreement,” says Cain, “NCGA
is able to dramatically increase the
scope of benefits that we provide to
our members.”

The pact allows the groups to
pursue establishing an informal
network between U. S. and
Japanese manufacturers, assist
NCGA corporate members to reach
Japanese markets, and create a
window on Japanese technology.




Eastern economic report: High-tech comeback near

Back in the mid-1970s, when energy
prices melted Snow Belt economies,
the Yankee battle cry became “The
North will rise again.” And so it did.
Prime examples: New York, where
growth is fueled by finance and
other services, and Massachusetts,
which plugged into high-tech for
high growth.

Massachusetts in particular
transformed itself from an old-line
industrial state into an on-line
computer/software/electronics
center in record time. Employment
and income soared. Housing starts
shot up from 17,500 in 1975 to 39,500
in 1985, according to estimates by
Data Resources, Inc. Meanwhile,
Boston became a hub for the U. S.
office-building boom of the 1980s.
Reflecting all this activity,
construction employment in
Massachusetts hit 107,000 last year,
up 30 percent just since 1983 and up
more than 50 percent since 1986.

But a slump in computer and
electronics sales hit the U. S. in 1985
and continues in 1986. High-tech
layoffs have become commonplace
along Boston’s Route 128, an ill
omen for housing construction in
the short run and for commercial
and industrial construction later on.
As elsewhere in the country,
Boston’s office boom will also be
tempered by tax law revisions that
target real estate limited
partnerships. Near term, in other
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words, the Massachusetts economy
will lose some of its luster; as a
result, construction will decline.
New York in the past decade did
less restructuring of its economy.
But it had the right economic base
for the times—a period marked by
gyrating interest rates, heightened
by public awareness of investing,
and ultimately by booming bond
and stock markets beginning in the
summer of 1982. New York City has

enjoyed the most extensive office
building boom in the nation, but tax
reform will hurt the office market.
But both cities have lower office
vacancy rates than any other area
in the U. S. New York is now
generating strong housing markets
in the metropolitan area. The
computer industry in the Bay State
eventually will rebound, making the
area fertile ground again for
builders, developers, and architects.
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Calendar

August 4-6

“Simplified Financial
Management,” “Making Projects
Profitable,” and “Going Bare,”
three seminars sponsored by
Practice Management Associates,
Ltd.; at Hyatt Regency, Cambridge,
Mass. For information: Betsy
Miller, Practice Management
Associates, 10 Midland Avenue,
Newton, Mass. 02158 (617/965-0055).
August 11-13

The seminars sponsored by Practice
Management Associates listed in
the August 4-6 item above will be
held at the Ramada Renaissance in
Atlanta, Ga. For information: Betsy
Miller (617/965-0055).

September 4-6

“Main Street: National Town
Meeting,” the first conference
cosponsored by the National Trust’s
Main Street Center and the North
Carolina Arts Council; at Stouffer
Winston Plaza Hotel, 425 North
Cherry Street, Winston-Salem, N. C.
27101. For information: Vieki
Onderdonk, National Main Street
Center, The National Trust, 1785
Massachusetts Ave. N. W,,
Washington, D. C. 20036
(202/673-4219).

Master plan
for North Carolina
state capital

State and city officials in Raleigh,
N. C,, have approved a 20-year
master plan by local architects
Paton-Zucchino & Associates that
calls for the creation of a cohesive,
25-block-square government district
in the state capital with added office
space and open space.

Robert M. Lappas, a Paton-
Zucchino landscape architect, says
the master plan incorporates four
types of new structures into the
area: monumental office buildings
along a more formal main
boulevard, general state office
buildings off the boulevard, a low-
rise mix of new and relocated
structures to complete the historic
area near the governor’s mansion,
and a visitors’ center pavilion.

The first phase calls for the
construction of two office buildings,
one a six-story structure with
215,000 square feet, the other five
stories tall with 175,000 square feet.

Atlanta mayor expresses
reservations on preservation

A h
»
\
On the heels of Atlanta mayor
Andrew Young’s refusal to support
a City Council Plan for a 90-day
moratorium on demolition permits
for historic structures, both the
Atlanta Preservation Center and
the Atlanta Design Commission
have regrouped “to pursue the
development of a comprehensive
preservation plan.”
Says Eileen Segrest, APC

executive director,

“Preservationists will have to keep
the business and political
communities’ feet to the fire.”

At issue is the fear
that three older buildings on the
city’s famed Peachtree Street
would be demolished in favor of a
church parking lot and a $50-million,
19-story office building. Mayor
Young says the proposed
moratorium would keep developers
out of town, adding that Atlanta
“has no character, but is building
character in new developments.”

Atlanta architect Peter Drey,
who lives at Peachtree Terrace
Apartments, one of the doomed
projects, says, ‘“The development
community is very divided, and not
at all in favor of seeing Peachtree
Terrace go. What makes midtown
attractive to the developers is a mix
of old architecture and new, a mix
of residential and commercial uses,
and a walkable environment.”

Five finalists
named in
Brooklyn Museum
master-plan
competition

Five finalists have been selected
from a field of 103 architects to
design a master plan for the
Brooklyn Museum. Each will now
draw up a plan for the restoration
and renovation of the museum’s
interior and an expansion scheme to
double its space.

The selected architectural teams
are Atkin, Voith & Associates with
Rothzeid Kaiserman Thompson &
Bee; Arata Isozaki & Associates
with James Stewart Polshek &
Partners; Kohn Pedersen Fox
Associates; Skidmore, Owings &
Merrill; and Voorsanger and Mills
Associates. All the architectural
teams are located in New York with
the exception of Isozaki, who is
based in Tokyo, but will work in
New York with Polshek, and Atkin
Voith & Associates, a Philadelphia
firm, that will work with the
Rothzeid team in
New York.
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Challenge

Steelite challenges any other

metal panel coating system to

even equal—much less exceed
| \\ —the all-around performance

' | | andlong-term field experience

S of the unique Corrstan i

multi-mil coating system! »

Nothing—but nothing—even equals

the Corrstan system. That 1s quite a
strong statement. There 1s some strong
evidence behind it. Call or write for our
new Corrstan Challenge brochure.

STEELITE, INC.

1010 Ohio River Boulevard
Pittsburgh, PA 15202

(800) 824-1370 (in PA)
(800) 824-1371 (outside PA)
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EAD

ALL
ABOUT
1.

AGAIN
AND
AGAIN
AND
AGAIN.

You can order reprints of any articles
that have appeared in Architectural
Record, whether in color (if the article
was published in color) or black-and-
white (if published in black-and-white),
in whatever quantities (minimum
100) you need, for use in your own
mailings and presentations.

For more information, price quotes
and help with layout and
format of your reprints, call:

Janice Austin
609/426-5494

ARCHITECTURAL RECORD

There’'s more to Sunrooms
than the view!

(S

Residential or Commercial

Sure, all sunrooms ook beautiful. But there
is a difference. And that’s the attention to
detail you can offer clients with the
Sunbilt™ brand of prefabricated sunrooms.

Sunbilt's high-strength, thermally broken
structural components exceed 40 pounds
per square foot design loads. That’s more
than 50% stronger than most competitive
models! Plus, you get heavy-duty extruded
anchor clips and shear blocks at all
connections. Concealed fasteners. And
no unsightly inner seams anywhere.

Both primary and secondary gutters are
standard. So is energy-efficient 1”
insulated glass and dual glazing system of
EPDM gaskets and wet sealant. What's
more specially designed thermally broken
sills help eliminate water accumulation—
a major cause of glass sealant failure.

You also get full ventilation, overhead 1”
laminated safety glass, plus options such
as advanced insulated shading. Sunbilt
sunrooms come ready-to-install in a wide
range of sizes, making them easily
adaptable to most commercial and
residential designs. Best of all, they’re the
only solar sunrooms backed by J. Sussman
Inc., a company known the world over for
innovative glass and metal products since
1906. Why go with an inferior species of
sunrooms? Specify Sunbilt Solar Products
by Sussman Inc.—the natural selection
for quality.

For more details on Sunbilt or our complete
line of custom skylights, windows and other

glass enclosures, contact
More than just another pretty space.

@M[ﬁ]bilf SUNROOMS

SUNBILT™ SOLAR PRODUCTS by SUSSMAN, INC.
109-10 180th St., Dept. B, Jamaica, N.Y. 11433 ® 718-297-6040

Circle 22 on inquiry card Exclusive dealerships available.




INTRODUCING THE FIRST AMERICAN BUILDING

Iy SEABNARAEARRRNANARE

The National Building Museum. A home for all members of the

el . . : - r——————————————————————————
building community. A place to exchange ideas, informaton, | Become a charter member of the National Building Museum
and opinions. A rallying point to celebrate and promote building. | Members are sent BLUEPRINTS, the museum’s publication, and
g Cintj?gjtlg enhancedpu’phc understanding and appreciation of I receive discounts on special activities. NBM is a nonprofit cor;;oraﬁon.
e bu g arts and sciences. Your membership is tax-deductible.
The National Building Museum’s program of exhibitions, | N
. . . . | ame.
films, and publications covers all aspects of the built environment.
Its information center supplies the building industry with current } Address
and historical technological data. Its documentation center collects | City State Zip
both written and visual materials to aid writers, teachers, and | Regular $15 Sponsor $50 Patron $500 -
Contributor $25 Benefactor $100  Student $5 ks - kL
researchers. | Oversoas $29 i
The home of NBM is the century-old Pension Building in | Make checks payable to: T T
Washington, D.C., an architectural and engineering marvel whose | National Building Museum and send to:
Great Hall is pictured above. } Merx}bemhi'p/'{\lational Building Museum NATION
A nonprofit institution, NBM needs your support in order | Pegjs‘."“ B‘S‘ﬂdmg MW, Washt BUILDI
10 su t . Judiciary Square, N.W., Washington, DC 20001 SEU
pport you. Join us. MU
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Few would argue with the critical
need to conscientiously comply with
building codes.

Yet, for those whose task it is to
design beautiful, functional buildings,
the influence of volumes upon volumes
of cade requirements is undeniable.

Fortunately, Won-Door's folding fire
doors now provide a way to comply with
critical building codes and still allow you
to design your building to look and
function the way you choose.

For example, Won-Door Fireguard
Doors can provide:

/‘—L

' Code Required Fire Exit Corridors as long
and as high as needed by folding from a
hidden wall pocket.

 Code Required Occupancy Separation ~ Code Required Area Separation preserving
- without compromising the appsarance of an! | the design prerogative for large open |
| elegant stairway or other design feature. | | spaceareas. ‘

Call Won-Door toll free 1 (800) 453-8494,
or your nearest Won-Door dealer for all
the details.
Won-Door Fireguard™ protecting life,
E property and beautiful building design.

A
=

&

—a

de ﬁuued Elevator Lobby Separation

Increased Bullding Security as an added
without cumbersome swing doors or bonus with optional automatic opening and 1865 S. 3480 W.

Co
floor tracks. | clqsing systems. N

=i ) & Salt Lake City, Utah 84104
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1. MASONRY IN ARCHITECTURE
By Louis G. Redstone, FAIA.

192 pp., 260 illus., 8%2 x 11 g :
One of the world's foremost masonry authorifies §
shows the best methods — developed through [
5,000 years right up to the skyscraper — for
working this exciting material fo achieve both
form and-aesthetics. Just published!

2. THE AIA GOLD MEDAL

By Richard Guy Wilson. 246 pp., 222 illus.
(8 pp. in full color), 8% x 11

The first chronicle of the coveted AlA Gold Medal, this
lavish commemorative volume gives full profiles, g
with photographic portraits, of the 44 medalisisto |
date and examples of their work. Just published!

3. HOLDOUTS!

By Andrew Alpern, AlA, and Seymour Durst, real
estate developer. 773 pp., 221 illus., 8% x 11

A lively illustrated history of holdouts in New York
since the 1800s — and how they were dealt with —
shows what can happen when an obstinate owner
forces major changes in planning and building
design. Just published!

4. GROUND ENGINEERING EQUIPMENT
AND METHODS ot
By Frank Harris. 256 pp., with diagrams and fables {35
Here are the principles and working knowledge for
determining the best construction methods and alter-
native procedures, devising proper temporary works,
and selecting the right plant and equipment to

achieve faster construction times and higher quality.

5. AWARD-WINNING PASSIVE SOLAR DESIGNS
Professional Edition.

By Jeffrey Cook, AlA. 288 pp., 208 illus.

(including 68 photos), 8%z x 11

These 41 winning designs from the First National
Passive Solar Design competition demonstrate an
impressive number of passive solar solutions for a
diversity of structures, from commercial buildings fo
residences, in a wide variety of terrains and climatic
locations. Brand new!

6. CHECKING AND COORDINATING ARCHITEC-
TURAL AND ENGINEERING WORKING DRAWINGS
By John Frederick Duggar IIl.

160 pp., 22 illus. (8 in full color)

How fo use the author’s unique color-coded graphic
systems for marking up check-prints, coordinating
consfruction components, making and recording
revisions, eliminating errors, omissions,

and duplications, communicating,
and retrieving information.

A new title!

;R
:
;
:

o

Firm Foundations

7. HANDBOOK OF

ENGINEERING ECONOMICS

By Max Kurtz, RE. 1,020 pp., 317 illus.
Made marvelously easy to understand
and to use — every statistical and
financial analysis tool you need to control

the effects of time and money on every

type of engineering projectand area of respon-

e

4

(e

10. CONSTRUCTION DISASTERS Design
Failures, Causes, and Prevention

By Steven S. Ross and the Editors of Engineer-
ing News Record 407 pp., 144 photos,

62 line illus.

The valuable lessons builders have learned
from collapsed roofs, broken dams, floods,
and earthquakes are packed into this survey
of 24 major disasters of the past five decades,
why they happened, and what would have
minimized or prevented them. New fitle!

11. THE HANDBOOK OF CONSTRUCTION
ACCOUNTING AND FINANCIAL MANAGE-
MENT Third Edition.

By William E. Coombs and William J. Palmer.
592 pp., 158 illus.

Reflecting the newest frends in accounting and
management techniques used in the construc-
tion industry, this edition of a well-known work
updates your handling of problems in every
area from procurement to costs, receipfs,
faxes, and more.

12. DESIGN PRESENTATION Techniques for

. Marketing and Project Proposals
By Ernest Burden. 256 pp., hundreds of illus.
From the initial planning and preparation to
the actual visual presentation of your design
project (including models and computer-aided

ikt
E% graphics) fo the all-important follow-up — here
(ried

are the techniques that win clients and keep
them coming back for more.

13. PRESERVING AND MAINTAINING THE
OLDER HOME

By Shirley Hanson and Nancy Hubby.

sibility. The first such aid in the field.Brand new! !

8. SPECIFICATIONS FOR ARCHITECTURE, X
ENGINEERING, AND CONSTRUCTION Second
Edition. By Chesley Ayers, AlA, PE. 544 pp., 70 illus.
Specifications can make or break a project, and can
even cause consiruction disasters. Here, in a new,
up-fo-date edition, is the one book to coordinate the
requirements of spec writing and checking into a
unified whole — with special emphasis on tech-
niques fo build safety info a project.

9. CONSTRUCTION MARKETING AND STRATEGIC
PLANNING

By Warren Friedman. 288 pp., 70 illus.

Shrinking construction profits make it mandatory
that confractors — large and small — grasp and use
every business, management, marketing, and stra-
tegic planning fool known to work best. Here they
are — detailed with the assistance of the Associated
General Contractors. Just published!

256 pp., 323 illus., 8% x 11

How to accurately and sensitively repair, restore, and
renovate those freasured older homes (built between
the 1800s and 1940) fo bring out their best interior
and exterior features, find trouble spots, modernize
without disfiguring — economically.

14. SYSTEMS GRAPHICS Breakthroughs in
Drawing Production and Project Management

for Architects, Designers, and Engineers.

By Fred A. Stitt. 262 pp., 157 illus.

Want to save 30%, 40%, 50% of the time and
money you spend producing design and working
drawings? Here’s the practical how-fo for using

and linking together foday’s new, inexpensive forms
of in-house reprographics — by one of the best-
regarded pros in the industry.

| 1/K
i
Tl

15. TIME-SAVER STANDARDS FOR SITE PLANNING
By Joseph DeChiara, AlA., and Lee E. Koppelman.
864 pp., 1,037 illus.

All-inclusive information and data on site investigation,
analysis, development, and use. Plus plans.

16. TIME-SAVER STANDARDS FOR RESIDENTIAL
DEVELOPMENT

By Joseph DeChiara, AIA. 908 pp., 1,300 illus.

A vast collection of data and criteria for planning and
designing dwellings, from apartments fo mobile
homes fo adult housing.

(051387-2)$47.50 0.
(070810-X) $60.00  10.
(001377-2) $34.50  11.
(026747-2) $41.95 12,
(012478-7)$34.50  13.
(018023-7)$32.50  14.
(035659-9) $69.50  15.
(002642-4) $42.00 16
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Please send me the book(s) | have circled for 15 days’
FREE examination. Afthe end of that fime, | will pay in
full, plus local tax, postage, and handling, or refurn the
book(s) postpaid with no further obligation.

McGraw-Hill Book Co.

PO. Box 400 Hightstown, NJ 08520,
Name
Address/Apt.

022437-4) $42.50 City State Zip

)
053865-4) $39.50
012611-9) $45.00
008931-0) $45.00

)

)

)

)

(

E Offer good only in U.S. Order subject to acceptance by
(

(026086-9) $24.95

(

(

(

McGraw-Hill. SAVE MONEY: Pay in full, plus local fax,
with this order and McGraw-Hill pays all regular postage
and handling costs. Same refund privilege applies!
In Canada available from McGraw-Hill Ryerson, Ltd.,
330 Progress Avenue, Scarborough, Ontario M1P 225
Prices slightly higher outside the U.S. 03-K854-4000-

061551-9) $39.00
016266-2) $79.00
016217-4) $79.00




Consider
a great roof system
right up front.

ECI’s Architectural Roof System is fast becom-
ing known as a great value in premium
roofing.

One of the reasons is that architects and
contractors find it so versatile. In the hotel
above, the architect used it as both a roof and
afacade. In fact, ECI’s Metal Architectural

Panels met both of those needs, and the budget.

Some of the same features that make
ECI’s Metal Roof System such an attractive
roofing buy, also make it ideal for architec-

» S a2 3
""" Sherafon Hotel, Hot Springs, AR
- Risley Childers Associates, Inc., Architects, Planners, Consultants.

tural treatments.

Features like the longevity of the
maintenance-free coating, or standing seams
that rise above runoff. Plus, the concealed
fasteners that create the attractive look.

Add the fact that it’s designed for simple,
straightforward installation, and you'll see
why ECI’s Roof System is such an attractive
architectural solution.

For information on the variety of styles,
colors and metals available, write ECI.

Please send me more information on your metal roofing system.

En g ineered fama Builder/Centractor Architect Developer
C Name Title
| mosiionee s
omponents
Incorporated Company Phone
C EC O The Ceco Corporatiort / ACeco Industries Company Address
' City State e

PO. Drawer C, Stafford (Houstan), Texas 77477, 713/499-5611. Offices and plants: Houston, TX, Amarilio, TX, Jemison, AL, Lodi, CA, Tualatin, OR, Lakeland, FL.
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Fry Reglet’s New Column Collar:
Yow'll Find Us In Tight Circles.

Introducing Fry Reglet’s new Column Collar —
finally a workable molding which fits around
small radius columns!

¢ Creates a neat juncture between ceiling tile,
or plaster, and a column. -

* Available in painted or anodized finishes to
create a reveal that is both decorative and
functional. ‘

¢ Shortens installation time and reduces labor
costs. :

When your needs call for a column collar that
is easy to install, adjustable, and attractive, ask
for the column collar that jis found in tight cir-
cles. Call or write Fry today.

625 S. Palm Avenue, Alhambra, California 91803
(818) 289-4744

2777 Peterson Place, Norcross, Georgia 30071
(404) 441-2337 ;

Look for us in Sweets Catalog 9.5/Fr.
patent #4574548

R FRY REGLET

Circle 32 on inquiry card
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ES EVEN
BETTER AT
SELLING
BATH TOWELS

This folk art Indian used to be found outside of
tobacconists selling cigars, but now he’s selling towels
and housewares at Bloomingdale’s.

American Express, applying one ofits cause-related
marketing” programs, donated 10¢ to the Museum of
American Folk Art every time the Card was used at
Bloomingdale’s and $2.00 for each new Card issued.
The response was excellent.

Thanks to the Business Committee for the Arts, both
big businesses like American Express and smaller busi-
nesses like First Vermont Bank are finding support to the
arts can be a nice feather in their cap.

Call the Business Committee for the Arts and find out
how supporting the arts can improve your public image,
boost employee morale and give you tax advantages.

They’ll show you that supporting the arts could mean
good wampum as well as goodwill.

BUSINESS COMMITTEE FOR THE ARTS ¢ SUITE 510
1775 BROADWAY, NEW YORK, N.Y. 10019 * (212) 664-0600

THIS ADVERTISEMENT PREPARED AS A PUBLIC SERVICE BY OGILVY & MATHER.




THIS SPACE CONTRIBUTED AS A PUBLIC SERVICE

A defense
against cancer
can be cooked up
in your kitchen.

There is evidence
that diet and cancer
are related. Some
foods may promote
cancer,while others may,_,_/—
protect you from it. i

Foods related to low- §
ering the risk of cancer
of the larynx and esoph-
agus all have high
amounts of carotene, a
form of Vitamin A
which is in canta-
loupes, peaches, broc-
coli, spinach, all dark
green leafy vegeta-
bles, sweet potatoes,
carrots, pumpkin,
winter squash, and
tomatoes, citrus fruits and
brussels sprouts.

Foods that may help reduce the
risk of gastrointestinal and respira-
tory tract cancer are cabbage,
broccoli, brussels sprouts, kohl-
rabi, cauliflower.

Fru1ts vegetables and whole-
m~._grain cereals such as oat-
~. meal, bran and wheat

may help lower the
L risk of colorectal

cancer.

Foods high in fats,
alt- or nitrite-cured
foods such asham,
and fish and types of
sausages smoked by traditional
methods should be eatenin
moderation.

Be moderate in consumption
of alcohol also.

A good rule of thumb is cut
down on fat and don’t be fat.
Weight reduction
may lower cancer &2
risk. Our 12-year
study of nearly a
million Americans
uncovered high
cancer risks partic-
ularly among people
40% or more overweight.

Now, more than ever, we
know you can cook up your
own defense against cancer. SO
eat healthy and be healthy.

No one faces
cancer alone.

AMERICAN CANCER SOCIETY®

GRANICAST® PRE-CAST CRUSHED GRANITE MODULES

TOUGH, GOOD LOOKING

ECONOMICAL, EASY TO
INSTALL AND REALLY

Give your projects the finishing touch with the rich
look of real granite. New GRANICAST® pre-cast
crushed granite modules are ideal for plazas, entry
ways, and virtually all other exterior and landscape
applications including driveways, roof decks, and
facades.

Besides their outstanding beauty and strength,
GRANICAST modules offer you great versatility. The
modules are available in all the natural granite colors
and come in standard sizes with uniform thickness.
It all translates into design freedom and ease of
installation.

GRANICAST modules, they're really GRANITE. Call
us at 1/800/233-5188 for more information. In Texas

call 713/499-0561.

GRANICAST BY

PO. Box 70 Missouri City, Texas 77459

Circle 33 on inquiry card




uiltto g
1dure the'
lements

Insulated Wall /Membrane
Roof Panel Systems

Armadillos are known for tough skins and a body thats built to withstand almost
any natural element..features also typical of Aluma Shield products.

- We offer a complete line of panels including our roof system..the only com-
plete one-piece PVC membrane roof available today. Its ease of installation and
superior weathertightness allow for considerable cost savings during construction,
and maintenance-free protection year after year.

You Get More From Aluma Shield
By continually stressing product quality and improvement, Aluma Shield has
become the leading supplier to the industrial and cold storage construction
markets. We continue to lead the way by offering a 20-year Kynar finish as our stand-
ard exterior paint coating. And to protect the panel finish during production, ship-
ping and installation, we apply our special plastic ArmaFilm™ to both sides of
all panels. No one else offers this special atten-

%ﬁ (E‘Q tion to quality. Bill Knapp's Restaurant Distribution Facility

] If you're planning a new temperature con-

S I =2/ trolled building or demand a high quality roof
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that you can install and forget, Aluma Shield has
insulated panel systems to fit your budget and
control energy costs.
Hercules® Doors

Oour complete line of industrial and cold
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b storage doors satisfy today's most demanding ’ ®
po b 1 == NE€€eds for energy efficiency and material handl- n ’ !m '
s *ing. Specify Hercules when you need top quali-
: ty, cost effective doors that deliver reliable per-
: l ] form.a_nce under the most demanding
il i : conditions.

Contact Aluma Shield for more information

on our complete line of building products. ﬁ""’. I Eh.‘

Theyre tough, durable and insulated to protect

b whatever is inside from harsh elements outside.  INDUSTRIES, INIC.
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Poul Sachner

ATA Convention:
In an historic setting, a landmark
professional decision

While the Institute’s conventions
have traditionally offered members
opportunities to steer the course of
its policies through changing
professional waters, few have
offered a chance of the magnitude
members got and seized in San
Antonio on June 10. Not far from
the Alamo, in a city struggling with
more recent assaults (page 35)
another historic battle has been
won. A mandatory Code of Ethics
and Professional Conduct (below)
was voted into being. The former
code had been terminated in 1979,
and in 1980 had been replaced with
a code that was voluntary,
nonbinding and unenforced. As
editor Mildred F. Schmertz

pointed out in her March, 1986
editorial, the mandatory code

“recognizes the importance of how
the public perceives the
responsibility of the profession for
the acts and conduct of its
members, with implieations for the
profession’s continued efforts to
explain the value of using an
architect.”

Long in the making and
controversial right up to the vote,
the new code is designed to better
stand the legal and practical tests of
time than the voluntary code it
replaces or the earlier mandatory
standards which had come under
antitrust scrutiny. Not known at the
time of the convention vote was the
method by which the code would be
enforced. According to ethics

‘task-force chairman Harry Harmon,

a national judicial council will be
created before the January 1
implementation date. Component
chapters and individual members
will refer charges of violations

to this eouncil for possible

1) admonition, 2) censure,

3) suspension of membership for a
limited period, and 4) termination of
membership. All such actions,
except, admonition, will be made
public. C. K. H.

Here is how the new code
of ethics will affect you
Spectfically, the code covers
members’ behavior in their
general obligations, their
obligations to the public, to their
clients, to the profession, and to
their colleagues. General
obligations include the
improvement of members’ skills,
reasonable care in applying those
skills, and not accepting work
which ¢ member is incapable of
performing. Here, as in other
sections of the code, o driving
purpose is to uplift the public’s
perception of architects and what
they do, and to show that they can
indeed police their own behavior
without outside intervention.
Similarly, obligations to the
public include not knowingly
breaking laws or otherwise
becoming involved in dubious
behavior, reporting such behavior
on the part of others, civic
activism, nondiscrimination, and
the protection of our natural and
cultural heritage—this last, as it
affects older buildings, a
revolutionary concept in a
profession that has depended on o

growing spiral of new ones.

Obligations to clients include
not altering the concept of o
project without a client’s consent,
imparticl interpretation of
documents (and only when asked
by both owner and contractor to
do so), avoiding conflicts of
interest with clients (such as
owning land adjacent to his that
might influence your design),
confidentiality, and not
promising more than can be done.

Obligations to the profession
include ethical procedures in
being licensed and obtaining 414
membership, not signing
drawings for which the architect
has had no direct responsibility,
and enforcing this code on those
Jfor whom the architect has direct
responsibility. Other obligations
to the profession include
providing employees with suitable
working environments and fair
compensation (¢ provision bound
to raise some problems with the
many disgruntled) and allowing
employees to take examples of
their work when they leave a firm
when those examples do not
violate confidentiality.

Theme programs, controversial issues,
and a closer look at San Antonio

As some 6,500 registrants
descended on San Antonio for the
118th ATA national convention in
early June, the record rainfall that
had plagued the Texas metropolis
during the previous week subsided,
replaced by the kind of hot, humid
weather that had even natives
seeking refuge inside the air-
conditioned confines of the city’s
convention center. But for those
undaunted by the steamy climate, a
trip to the Southwest was an
opportunity to combine convention
business with visits to San
Antonio’s famous Paseo del Rio (or
River Walk) and the Alamo, the
most celebrated building in Texas.
Preservationists headed a bit
further afield to the King William
historic district, a stylistically
eclectic residential enclave on the
edge of downtown, or to San
Antonio’s four Spanish missions.

Back in town, architects chose
from 100 “learning programs,”
including 20 professional
development seminars and 44
individualized consultations.
Pulitzer Prize-winning author Tracy
Kidder led a session that brought
together the protagonists of his
best-selling book House, while
Arthur Erickson, this year’s
recipient of the ATA Gold Medal,
held informal discussions of his
work. The seemingly perennial
issues of architects’ compensation
and the problem of obtaining
liability insurance were topics of
considerable discussion, while the
architect’s role in finding new ways
to house the nation’s homeless was
the focus of two seminars.
RECORD’s report on some of the
convention’s more significant
events follows.

Theme speakers examined a

mixed bag of contemporary issues
Consistent with the format
established in past years,
convention organizers devised a
loosely knit “theme” program
comprising talks by five invited
speakers. The overall theme of the
San Antonio meeting—*“The
American Architect”—provided a
rather unfocused rhetorical
framework that resulted in a
decidedly uneven group of
presentations. The most engaging
speaker among the five clearly was
Brendan Gill, long-time drama critic
at The New Yorker and an active
spokesman on architectural
matters. In his keynote address Gill
portrayed the current architectural
profession as a double-edged sword.
On one hand, he observed,
architects are enjoying
unprecedented public visibility.
“Until recently, the profession was
not one to be entered to become
rich, much less famous,” he said. “It
is only within the last decade that
architecture has become

fashionable. Now, architecture—or
rather architects—are all the rage.”
More negatively, Gill bemoaned the
profession’s “state of intellectual
befuddlement unequalled at any
moment in history. In what
direction,” he asked, “can the young
student of architecture be invited to
go? Are not the allurements of
Postmodernism being seen for what
they always were—parody in the
name of paying homage to a
touchingly sincere past? Is it
possible that a Miesian revival may
soon be looked for—a revival that,
unlike Postmodernism, will eseape
the taint of a half-concealed and at
heart sour and unnourishing jest?”

Moving from Gill’s thoughtful
ruminations to the determinedly
pragmatic considerations of
running America’s 10th largest city,
San Antonio mayor Henry Cisneros
explained how his administration is
attempting to balance the city’s
legendary human scale and historie
charm with rather bold plans for
future development. Cisneros linked
San Antonio with cities like
Indianapolis and Baltimore that are
now using the “pro-active, business-
type planning strategies” necessary
in a “post-Washington” era of
federal cutbacks. Calling San
Antonio a model for the new
“entrepreneurial city,” the mayor
ticked off a mind-boggling array of
current and forthcoming downtown
building projects that involve the
participation of both public and
private sectors. Cisneros noted that
in the major demographic and
economic shifts affecting America’s
urban centers, “some cities will be
victimized and others will prosper.”
The direction that he intends to lead
San Antonio was made clear.

William Hammond, a veteran of
General Electric’s Applied Creative
Thinking Program, delivered an
intriguing talk that progressed
from a general overview of the
learning and thought processes in
post-industrial America to a more
specific discussion of the architect’s
mind. After defining the four
quadrants of learning—sensing,
watching, thinking, and doing—
Hammond went on to present the
results of research on the thought
processes of architects, pointing out
that most successful firms balance
people strong in the first two -
quadrants (creative or design-
oriented personalities) with those
who exhibit qualities of the third
and fourth quadrants (technical
types or doers). Achieving that
balance, according to Hammond, is
simply a matter of hiring the right
mix of people.

The final two theme
presentations were less provocative.
In an address marred by gratuitous
swipes at the forecasting abilities of
competing magazines, Robert
Bleiberg, publisher and editorial
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AIA convention news continued

director of Barron's, gave a largely
sanguine economic outlook for what
he called “the amazing '80s,”
predicting lowering interest rates,
continued low inflation, and
diminished expectations by union
labor. While Bleiberg recognized
certain weaknesses in the current
economy—namely, rising corporate
layoffs, softness in the automobile
and heavy manufacturing
industries, and a decline in
advertising—he felt that the boom
in the sales of homes, growth in
technology industries, and a stable
rate of unemployment would result
in sustained economic growth
through the end of the decade.

If there was an arrogant tone in
Bleiberg’s talk that was at times
annoying, the convention-closing
address by Susan Stamberg was
downright bewildering. Stamberg,
the voice of the nightly news
program “All Things Considered”
on National Public Radio, elected to
give a travelogue of sorts (without
slides) on her recent extended trip
to Asia. Focusing on Thailand,
Stamberg contrasted the squalor of
Bangkok with the humane qualities
of its indigenous architecture and,
in the most superficial manner,
suggested that American architects
avoid the standardization of
European Modernism and instead
turn to Asia for inspiration.

Journalism symposium reviewed

the state of architectural criticism
Perhaps the most successful of all
the programs in San Antonio was a
morning-long symposium on
architectural criticism, sponsored
by the ATA Committee on Design,
that brought together five leading
newspaper critics and the editors-in-
chief of the country’s three major
architectural trade journals. Robert
Campbell of The Boston Globe,
David Dillon of The Dallas
Morning News, Thomas Hine of the
Philadelphia Inquirer, Michael
Sorkin of New York’s Village
Voice, and Manuela Hoelterhoff of
The Wall Street Journal all spoke
compellingly of the critic’s work,
depicting a surprisingly no-holds-
barred world of nonintervention by
their publishers. Campbell observed
that the role of the critic is “to
create heros and monuments for a
post-Nietzschean society, to carry
the word back and forth between
architects and the public, and to
raise the consciousness of anyone
regarding what makes a city good
or bad.” Dillon noted that there is
no such thing as unbiased criticism:
it is the critic’s job, he said, to be a
subjective advocate on building
projects and issues. Dillon added
that while his primary obligation is
to his home city of Dallas, he views
himself as a national critic reporting
on important architectural events
throughout the country. Hine of

Philadelphia agreed, noting that
there is a significant difference
between a regional critic and a
provincial one.

Suzanne Stephens moderated a
panel of magazine editors
comprising Donald Canty of
Architecture, John Dixon of
Progressive Architecture, and
Mildred Schmertz of RECORD.
Stephens’s questions provoked a
spirited debate that centered on the

Paul Sachner photos

Two views of San Antonio: While

the River Walk is an attraction for
residents and tourists alike, much
of the city struggles with the scars

issue of exclusivity rights for
published projects—a policy
traditionally practiced by all three
magazines that Canty claims his
publication is abandoning—and on
the whole question of criticism of
published projects. (Schmertz
observed that “architects love
criticism, as long as it is of the other
guy’s work.”) Although the three
editors contended that they are
increasing the amount of non-
objective reporting in their
magazines, comments from the
audience revealed skepticism and a
desire for all the journals to assume
a livelier critical stance.

Historian Spiro Kostof warned
architects that “preservation is
never innocent of values”

In a breakfast address to architects
and preservationists, Kostof
claimed that the practice of saving
historic structures “‘is becoming a
tool of tidying up. We like our
memory compact, upbeat, and
designed, " he stated, adding that
“the fact that cities are untidy
places disturbs and offends us.”

To illustrate how the preservation
of buildings in both Europe and
America has been “designed,” he
outlined the principles underlying
the restoration of Ostia, a Roman
town dating from 350 B.C. that was
preserved under Mussolini, and the
1920s restoration of Colonial

Williamsburg under the aegis of the
Rockefellers. For Kostof, Ostia is
an example of the scholarly and
romantic approach to preservation
practice in its repair of existing
ruins: “There is no moral statement
about the good old days. What you
see is what you get. What you don’t
see, you have to bring yourself.”
Colonial Williamsburg, on the other
hand, embodies the theory that
restoration is synonomous with the

of “urban renewal” that have left
it—between distinctive older
buildings and some scaleless new
ones—littered with parking lots.

attempt to capture an ideal moment
in history by creating “a state of
completeness that may never have
existed.” The 18th-century
structures still standing in the
village were restored, while those
dating from the 19th century were
torn down. Missing or destroyed
buildings were rebuilt in the
Federal style to achieve a stylistic
whole. Such period recreation,
explained Kostof, was subsequently
employed in Plymouth and Salem,
and, more recently, at theme parks
such as Walt Disney World. He
warned that these “Shangri-las of
history”” are no substitutes for real
culture or for the preservation of
our collective memory. “We have to
learn how to negotiate the old and
the new in cities,” he asserted,
pointing to such successful
examples of “living” preservation
as Charleston, S. C.

The San Antonio example:

Urban paragon or paradise lost?
ATA convention organizers
traditionally plan a series of
programs that address recent
architecture and urban planning in
the host city. This year’s program
consisted of three panels that dealt
with the public/private mix of
current building in San Antonio,
urban design issues involving
continued development along the
city’s famous Paseo del Rio, and the

80-mile-long San Antonio-Austin
Corridor, an experiment in planned
regional urbanization. Despite the
contention by some presenters that
San Antonio’s aggressive pro-
growth plans will be tempered by a
concern for quality of life, there are
distressing signs that the city is
destined to repeat the mistakes of
its Sunbelt urban brethren. San
Antonio already has the second
highest number of freeway miles
(after Los Angeles) in the country,
and one speaker advocated further
highway expansion to stimulate
additional growth. During a panel
discussion entitled “The
Entrepreneurial City: Guiding the
Public/Private Mix,” David Garcia,
the city’s special projects manager,
revealed how San Antonio has been
especially successful in obtaining
federal UDAG funding and then
joining with private developers on a
host of large-scale renewal projects.
Most of these proposals, however,
involve bolstering the city’s
convention/tourist trade—a new
downtown shopping mall, a Rouse-
developed festival marketplace,
several new hotels, expansion of the
convention center, and conversion
of the HemisFair redevelopment
site into a 90-acre park—and their
implementation promises to turn
the city into something of an urban
theme park centering on the River
Walk and the Alamo. Development
pressures along the river are
intense, and there is justifiable
concern among some that the River
Walk may become a victim of its
own success, as developers erect
tall buildings at the water’s edge.

As things now stand, downtown
San Antonio is really two cities:
below grade, the still-compelling
charm of the meandering Paseo del
Rio attracts tourists strolling past
sightseeing barges, lush
landscaping, and European-style
cafes; at street level the “other”
San Antonio comprises a
depressingly neglected urban fabric
of architecturally significant
buildings surrounded by rubble-
strewn lots, vacant storefronts in
the once-vibrant Houston Street
shopping district, and bus stops
overcrowded with those too old or
too poor to escape the desolation of
the inner city. The panelists never
really addressed San Antonio’s
esthetic and social woes, but relied
instead on predictable praise for the
River Walk—“the best urban place
I know anywhere,” said one—and
spurious comparisons between the
city and other distinctive American
metropolises like New Orleans,
Boston, and San Francisco.
Disappointingly absent in San
Antonio today is the kind of
visionary urban planning that
created the River Walk during the
1930s. Instead, it has been replaced
by unenlightened boosterism.
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HOLOPHANE PARKLANE.
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the ParkLane™
This high-
powered fixture’s
extruded aluminum
housing, with
internally-welded
seams, is available in
either painted or
anodized finish.
The seamless
acrylic prismatic
cone/cube helps re-
duce “puddles” of light at the pole
base while projecting light in a wide
overall pattern; one wide enough to
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AIA convention news continued

which he called the single most
important documents of all,
especially for principals. With these
documents, architects can
determine their profitability per
direct-salary expense (revenue
divided by expense) and per direct
labor hours (revenue divided by
hours). At each stage of a project,
the cumulative figures are matched
against target figures to show not
only if one is making money but, if
not, why. For instance, a high
figure for labor hours may mean
that too many senior people are on
the job. The system may point out
other problems, such as not having
billed up to the completed stage of
work. It also shows which type of
profitable projects to pursue.

* The competitive edge. Dr. Stuart
Rose, who conducts marketing
training for the AIA, The American
Consulting Engineers Council, and
the American Society of Interior
Designers, among others, stressed
techniques for taking the driver’s
seat in presentations, interviews,
and general client encounters. His
headings included “the flesh and
the muscle” (sentence structures
and word emphasis that grab
attention), “the skin” (tone of
statements), and “the drama.” He
recommended that, in an interview,
you do not show every project you
have ever done but beat the
selection committee to the punch on
questions by going around the table
and drawing out each member’s
concerns. (“If they try to ask
questions, tell them questions come
later,” said Rose.) Then summarize
what they have said. Ask them if
your summary is okay. Finally, say
you would really like the job and
you have the right firm to do it.
“Simply saying ‘thank you for
seeing us’ sounds obsequious.”
Rose discussed techniques for
drawing out what clients are
looking for ahead of meetings. “If
they don’t want to tell you, ask if
they wouldn’t rather have a firm
that is responsive. Throw the onus
on them.” For presentations, he
recommended doing what you do
best: “If you do good magic-marker
drawings and can show enthusiasm
that way, do them. If you jingle
coins in your pocket when you talk
standing up, talk sitting down.”

* Energy as a form giver.

Texas A&M professor Raymond
Reed argued for a return to energy
fundamentals. For instance,
architects seem to have their
application of insulation to buildings
reversed. People, he pointed out,
have their fat on the outside to keep
them warm but architects put the
thermal protection for buildings
within. Still, he saw the major
problem with new buildings housing
heavy concentrations of lighting,

mechanical equipment, and people
as cooling, not heating. “There’s
something wrong when you see, as
you can, air conditioning having to
be run on the coldest days in
Boston,” he said. He espoused the
basic principles used to build older
buildings. “How many buildings
were built before we learned to
harness 0il?” he asked. “And how
many will be built after it has run
out?” He used the remodeling of

the Wainright building in Chicago
as an example of what he deemed to
be a muddling of original concepts:
An open central space was closed in
to create an “atrium.” That meant
the offices no longer could receive
natural ventilation and had to be
air-conditioned. This meant
lowering the ceilings and cutting off
natural light. More artificial light
meant more air conditioning. “This
kind of thing becomes a vicious
cycle,” said Reed. Buildings in
temperate climates with usual
temperature variations of less than
30 degrees (e.g., Greenville, N. C.)
really do not need air conditioning.
But if owners insist, there are still
ways to put less strain on their
pocketbooks and our public
systems—for instance, cooling the
mass of the building at night with
off-peak rates. Instead of air
conditioning, Reed would prefer, in
another simile to human comfort
techniques—this time, the parasol—
finding ways to keep the sun off
buildings in winter and taking the
cover away in winter. “If the result
produces strange-looking
buildings,” he said, “we are living in
a strange society.” Indeed, he saw
energy influencing social patterns
in the future when shortages do
begin to manifest themselves. Rich
people, he said, will move into the
cities where energy can be used
more efficiently for comfort and

transportation while the poor
people, so displaced, will come to fill
up the vacant suburbs.

* CAD: Implementation and
beyond. David Jordani of
consultants Jordani & Associates
talked about the management of a
design firm as having more
influence on the success of systems
than the choice of which system to
use. “The field is so competitive

that whatever one manufacturer
develops today will be offered by all
companies tomorrow. Research on
what you want to do with a system
is the most important activity
during the prepurchase period.”
Still, “If a firm has poor production
processes to start with, CAD is not
going to make any difference to
what is produced. Plan your use of
a system and set goals,” he said,
“even if you have to change them.”
Also, he felt that CAD should not be
a design company’s first application
of computers. “The money won’t be
as efficiently spent as it would be
for several PCs for the project
managers.” He had strong ideas on
who should run a system: “Don’t
hire CAD operators. Train
architects to use it.”

* Determining the value of your
Jfirm. Hugh Hochberg of the Coxe
Group discussed a few methods to
be used when ownership is to be
broadened, sold, or a partner wants
out. “If you want to leave, you don’t
just take half the assets and walk
out the door,” said Hochberg. He
pointed out that a firm’s value is
determined by the people in it—"‘a
value far less predictable than, for
instance, machines.” He outlined
four methods for determining a
firm’s value:

1. Earnings capitalization. A
multiple based on the number of

years that a firm’s profit can be
seen to be self-generating is applied
to that profit. A normal multiple if
the firm is healthy is two years.

2. Discounted cash flow. A longer
period of profit is projected and
then discounted based on the fact
that cash in hand today is worth
more than it is in the future.

3. Multiple of net worth. A multiple,
usually between 1 and 1.75, is
applied to the excess of assets over
liabilities.

4. Net worth plus earnings. The
return on net worth is used to
produce a reasonable multiplier
close to that expected in normal
business investments.

Hochberg outlined a number of
qualitative and quantitative factors
that influence all of the above
formulas. Under qualitative factors,
he included the ratios of senior
people and owners to the general
staff, and of those with marketing
capabilities, the quality of fixed
assets, staff stability, the staff’s
energy level, and the firm'’s position
within its markets. Quantitative
factors, besides net worth and
earnings, included liability
exposure, revenue per employee,
the extent and nature of debt,
economic conditions within the
firm’s markets, and the number of
competing firms.

* The AIA Documents: An
overview. Attorney Dale Ellickson,
the director of the institute’s
documents program, explained not
only the growingly complex
categories of some 88 documents
required for the many different
types of contracts that are
currently written but the new
documents that will be coming out
at the end of the year. New
provisions, for instance, will mean
“no more contrators dumping 1,200
drawings for approval at 4:30 on a
Friday afternoon.” He said that the
documents, first created in 1888,
would continue to reflect changes in
the ways architects practice and
court tests. And one may run into
trouble when altering one section
without altering others, e.g., A-201
which defines basic
responsibilities—and requires the
approval of shop drawings, while
lawyers will often add an addendum
saying that the architect will only
review them. Among the factors
that influence the choice of
documents is the method by which
the contractor is to be paid and the
design of subsystems. “The owner
may want the cost breaks of having
his mechanical contractor design
the system,” said Ellickson. Other
factors include the form of
construction contract. ‘“You must
produce much more detailed
working drawings if a project is to
be bid instead of negotiated,” he
reminded his audience. C. K. H.
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FIRESTONE QUALITYAND
LANDSCAPING CREATIVITY ARE GIVING
THE NEW SHOWBOAT HOTEL AND CASINO
A SHOWCASE ROOF.
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Building and landscape architects joined forces to give the
new Showboat Hotel and Casino a roof that will stand out—
even in the flamboyant world of Atlantic City casinos.

Landscape and site design specialists Cairone Mackin &
Kaupp, of Philadelphia, worked closely with casino architects
Martin Stern Associates, of Beverly Hills. They produced a
nautical design that combines multicolored crushed stone
graphics (such as the compass rose above) with live plantings,
trellises and other traditional garden landscaping elements.

Underneath it all went a 45 mil Firestone RubberGard®
EPDM roof and Firestone-supplied Foamular® insulation, the
value-engineered recommendations of Thomas Roofing &
Sheet Metal Co., the Atlantic City contractor for the job. “It
would have been prohibitive to put down a built-up roof —more
labor, more materials,” said Mike Thomas, of Thomas Roofing,
explaining why he chose Firestone EPDM.

Dave Rudzenski, the Martin Stern field rep on the job,
agreed. “I personally feel it’s a better product. Much easier to
work with. And the life is long.”

Architects across America are finding that Firestone
RubberGard® EPDM provides the strength, durability,
economy and ease of installation they need to feel true
confidence in a roof. And that confidence is increased by
Firestone’s unsurpassed field support, from architectural
consultation to installation to final warranty inspection.

Firestone’s good name insures your good name, even on
the most distinctive projects. Call 1-800-428-4442.

Furestone

ROOFING SYSTEMS
NOBODY COVERS YOU BETTER.

Firestone Building Products Company, Division of The Firestone Tire & Rubber Company, 3500 West DePauw Bivd., Indianapolis, IN 46268.
RubberGard® is a registered trademark of Firestone Building Products Company. Foamular® is a registered trademark of UC Industries, Inc.
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Summary of Building Construction Costs

Costs:

They had to go up a little at some point

Of course, conventional wisdom

will always go up. With
construction costs holding steady
through much of 1985 and finally

217 1.62

Average Eastern U.S. ......

Western U. S.

Mississippi River and

West Central States ..... 122 0.29 1.37
Pacific Coast and Rocky

Mountain States ........... 106 -0.15 0.09
Average Western U. S. ..... 228 0.09 0.78

1663.38

1727.97

1693.41

1682.59

c ot dropping by a smidgen in the final
]E):lStHCtS quarter, something had to give.
astern U. S. And it did. Construction costs in
the first quarter of 1986 rose—
by a smidgen. And this was not in
Number 1186 4/85 1977* all cities, since Denver, Minneapolis,
of metro  to to to New York, Pittsburgh, San
areas 4/86 4/86 4/86 Franciso, and Seattle continued to
show declines. Both components of
costs—labor and materials—
Metro NY-NJ ..ccovevrvvenene 18 0.25 2.25 1722.39 contributed to the general rise.
New England States ....... 33 052 2.67 1672.90 Labor’s gains were strongest in
Northeastern and the East, New England, the
North Central States .. 120 055 141 165587 | Jortheast, and the South, with the
Southeastern States ........ 106  0.60 144 1709.10 Ak s b I

Paradoxically, strength within the
construction markets, both
residential and commercial, is
credited with keeping labor costs
down—along with low inflation.

Material prices, led by gypsum
board, plywood, and lumber,
increased slightly due to the strong
housing market. However, asphalt
products began to reflect the
downward trend of the cost of oil,
and they may continue to go down
some more before the current rising
cost of oil catches up. Structural
steel, electrical conduit, and copper
also declined.

Projections for the next several
months are for continued stable

United States Average

* Using only cities with base year of 1977

1.24 1687.48

Historical Building Costs Indexes

Atlanta 11715 17126 19256  2098.6
Baltimore 1018.4  1107.7 13045  1446.5
Birmingham 1029.7 11424 13299  1407.2
Boston 1028.4 0998.6 1236.0 1283.7
Chicago 1007.7 1032.8  1199.7  1323.6
Cincinnati 08489  0991.0 13239 13852
Cleveland 10344 10408 12875  1388.2
Dallas 10424 11306 14319 14819
Denver 1038.8 1100.4 1495.6 1487.4
Detroit 1018.1 1087.83 12753 14474
Kansas City 10235 09515 11258  1233.2
Los Angeles 1022.5  1111.0 12553  1387.5
Miami 10045 10809  1330.1 1380.6
Minneapolis 1060.2 11968 12869  1327.7
New Orleans 1001.3 1138.8 1291.9 1505.7
New York 10054 1043.0 12471 13194
Philadelphia 1013.8 10742 14875  1539.5
Pittsburgh 1016.1 1015.0  1227.0  1341.7
St. Louis 1039.1 11988 12759  1320.0
San Francisco 1083.2 1326.8 14734 16448
Seattle 1616.8

2078.0
1544.9
1469.9
1432.5
1344.7

1350.4
1459.5
1750.6
1632.2
1580.3

1323.4
1474.3
1369.1
1442.6
1572.7

1419.2
1660.7
1493.2
1397.3
1776.4
1814.9

Average of all Nonresidential
Building Types, 21 Cities

9360.6 245677 24487 24462 25063
1639.5 16897 1703.7 17371  1749.9
1468.1 15357 15947 15928  1583.9
1502.0 15699 1646.0 1671.6  1696.9
14258 14395 14767 14768 14795
1362.6 14308 14845  1487.7 14925
15114 14759 14640 14616 147238
18343 19259 19580 19615 19715
1679.1  1800.1 18243 18287 18246
16380 16721 16979 17119 17123
1881.8  1407.5 14471 14657 14651
1503.3 15239 15551  1571.0 15843
1392.1 14676 15222  1529.8  1536.1
1576.8 16246 16404  1639.9  1667.3
16169 16505 16914 17395 17510
14918 16725 17472 17651 17835
1769.4 18195 19221 19654 19822
14795 14972 15761  1580.2 15955
1451.2 15249 16255 16282  1644.8
1810.1 18568 19353  1929.5  1944.8
19627 1979.0 19489 19731 19553

tells us that the prices of everything

construction costs. The many labor
contracts that will be negotiated
between May and September are
anticipated to be within the bounds
of inflation and the major union
thrusts to be fringe-benefit
improvements and productivity
limitations. However, shrinking
profits for the producers of
construction materials during the
first quarter cannot be ignored.
Eventually, this last factor, coupled
with high demand, is going to
produce a rise. According to the
McGraw-Hill Information Systems
Company, first-quarter sales rose

b percent above first quarter ’85,
while profits fell 4 percent below
those for the same period. Hardest
hit were producers of lumber,
cement, steel, and heavy-
construction equipment.

McGraw-Hill Information

Systems Company studies are
conducted quarterly by direct
contact with union and nonunion
sources, direct-material suppliers,
construction-labor consultants, and
both general and specialty
contractors in each city.

Cost Information Systems
McGraw-Hill Information
Systems Company

1977 average for each city = 1000.0

2539.5 25183 2526.3
1750.8  1743.8 1744.5
1567.5  15656.7 1578.8
17145  1721.0 1725.7
1499.1  1528.0 1556.4
1488.1  1486.6 1489.1
1481.8 14741 1482.6
19646  1963.3 1964.2
18259 18218 1798.8
17046  1692.6 1696.0
1471.0 14725 1476.9
1579.1  1582.0 1598.4
15437  1540.6 1549.9
1680.7  1661.0 1641.9
1758.8 17625 17820
18123  1806.7 1803.3
1981.3  1967.9 1974.2
16125  1611.0 1607.7
1637.8  1641.8 1652.4
19583  1961.8 1955.9
1963.5 19379 19252

Costs in a given city for a certain period may be compared with costs in another period by dividing one index into the other; if the index for a city for one period (200.) divided by the index for a second period (150.0) equals 183%, the costs in the
one period are 33% higher than the costs in the other. Also, second period costs are 75% of those in the first period (150.0' divided by 200.0 = 75%) or they are 25% lower in the second period.
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Break away from routine corners and
walls by designing a Helios Soft Shell
Structure. Discover the endless possi-
bilities of working with soft fluid lines.
Combine translucent texture with vibrant
colors. But best of all, bring in natural
open-air feeling into your environmental
statement.

with flexibility, practicality and
economy...

Creativity doesn't exclude profes-
sional practicality. Helios tensioned
membrane structures offer realistic and
economical solutions to a variety of
structural applications, from vast are-
nas—like the one shown here from
Canada’s Wonderland in Toronto—to
totally enclosed structures.

With Helios Industries behind you,
your creative freedom is virtually limit-
less. They’l‘ translate your design into a
tangible fullscale structurge. Or their in-
house design team can work with you
to create the most people-pleasing and
practical sojution to your project.

!
|
|
|
|
|
|
|

Let Your
Imagination
Soar with
Helios

EARABAS

© =

So, if your imagination is ready to
take off, contact the people at Helios
Industries.

Helios Industries, Inc.

20303 Mack Street

Hayward, California 94545, U.S.A.

Telephone (415) 887-4800

Telex 176226
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Professionals develop traditions
that become art—an end in
themselves, Lawyers write
incomprehensibly. The General
Accepted Accounting Principles
become a matter of morality for
accountants. We architects foist
current fashions on our clients
with solemn manifestos that we
ourselves believe—at least for the
moment. Too many of us design to
suit other professionals.
Sometimes, it almost seems that
we would be happier without the
Jrustrations of clients.

Practice:

Clients are the angels of invention

An architect well known for novel ideas that
sometimes raise professional hackles poses
his views on what architects do

By Charles Thomsen

Innovation comes from solving real
problems in the real world. The only
meaningful innovation is that which
is wanted by somebody.

Three great firms have, in fact,

been shaped by listening to

the needs of their clients

Tom Ellerbe is 94. He has a seven-
decade perspective on the practice
of architecture, having joined his
father’s firm when he was in his
late 20s. Two years later, his father
died, and Tom took over. The firm
had work with a small industrial
company named 3M and a family of
doctors named Mayo.

I thought I'd like advice on being
successful from a man who could
keep two clients for 75 years. His
reply: “It was listening to the Mayo
brothers and learning about
technical competence.” In solving
medical design problems—in
working closely with these clients—
Ellerbe became the country’s
leading medical architect.

At CRS, Bill Caudill found a new
way to listen to clients. When the
firm was just a few people in
College Station, Texas, it landed its
first project for a school—in
Oklahoma. The designers did
several schemes, but every time
they went up to make a
presentation, the design was turned
down. Realizing that CRS was
losing its shirt on the project, Bill
decided that he and his partners
should load drafting boards in their
cars, drive to Oklahoma, and work
in the client’s board room until they
got their plans approved. They did
it. It worked wonderfully. And it
worked in two ways. Watching the
architects work, the clients began to
understand what Bill was trying to
do as an architect. And Bill began to
understand how they wanted to
teach school.

Such “squatters” became a
tradition at CRS. Everybody loved
it. They would pack up, go off, and
sit down with educators to learn
how this project differed from the
previous one, They learned how
schools worked, They didn't get
wrapped up in unrelated
architectural philosophies. They
solved real problems for educators.

Developer Gerald Hines chose
3D/ for his first project and the
firm has worked for him ever since.
During Houston’s great expansion,
3D/I worked closely with
developers and learned what they
needed. The firm learned early that
to make a project economically
feasible, a developer had to have an
efficient floor plan, core, skin, and
mechanical systems and how to
produce them, The firm even
learned to quote its fee in dollars

Mr, Thomsen is president of
3D/International, architects
headgquartered in Houston.

per square foot so the amount could
be easily used in the client’s pro-
forma calculations.

Today, many firms understand
good hospital, school, and office-
building design. The basic skills of
Ellerbe, CRS, and 8D/1, onece
innovative, are now a commodity.
So when much of the innovation at
the practical level stops, when
firms’ special building types
mature, how do good firms continue
to set themselves apart from other
architects? Beyond design
innovation, there are four classic
benefits that attract clients: price,
packaging, service, and quality.

‘When services are seen to be a
commodity, price often becomes

the decisive selection criteria

The usual strategy is to become a
low-cost producer. That's not bad.
Clients benefit from a good price—
for construction and fees. We don’t
give enough thought to ways of
reducing costs. The professionals
who have worked out ways to
design and build economically
deserve our respect.

But even in selling commodities,
price doesn’t have to be the
determining factor. One consumer
company, Southland Corporation,
has taken the world’s most basic
commodity product—groceries—
and added convenience. Its Seven-
Eleven stores sell the same quart of
milk for more than the local
supermarket, but they make it
available when the supermarket is
crowded or closed. :

McDonald’s has built success
selling hamburgers. Its product is
not innovative, nor does it sell its
product at a lower cost than its
competitors. However, it adds
speed, dependable quality control,
and, through advertising,
familiarity.

After cost, purchasers often see
packaging as one of their

principal benefits

Take hi-fi. During the ’50s and ’60s,
technological innovation in sound
reproduction took great leaps. You
bought components from the
innovators—Bogen, AR, Girrard.
Eventually, technological
innovation topped out. A few
hundred dollars would buy all the
fidelity anyone but an audiophile
could want. Only infinitesimal gains
in sound quality were available for
higher expenditures.

In the mass market for stereo
equipment, technological innovation
quit being the major buyer
influence. Packaging became
important. Bang & Olufsen of
Denmark integrated components
into a beautiful package and added
features like remote control and
pre-programmed functions. The
Japanese began packaging
speakers, turntables, cassette

decks, tuners, and amplifiers into
modular clip-together, super
blasters. Packaging included the
addition of peripheral features as
well as esthetics. Component
integration became an issue.

The same concepts fit our
business. While most of the firms in
the market are trying to be the low-
cost producer, there are a few that
are superb at packaging. As Bang
& Olufsen did for stereo equipment,
Philip Johnson has done I believe in
the repackaging of office buildings’
appearance. The Republic Bank and
the Transco Tower are the same
office-building technology. The only
difference is the package.

In Washington, D. C., the height
and zoning restrictions have
produced clear technical solutions
for Washington office buildings.
Mechanical and structural systems
are all worked out. The only thing
left for architects is what a friend
calls “facadomy”’—packaging.

There is a rich and healthy
controversy about packaging in
architecture. We have discarded the
International Style—an unpopular
esthetic with laymen. One had to be
taught to like it. Populism has
returned. Design is capricious,
whimsieal, sentimental, historical,
or high-tech. The appreciation of
architecture is no longer the
province of an enlightened few.
Architects are again producing
architecture that is understood—
and enjoyed.

In fact, this architecture is more
than enjoyed. It is bought, rented,
and used. It is profitable. Despite
Houston’s recent office glut, Philip
Johnson’s Republic Bank and
Transco Tower both leased quickly.

Back to hifi. In addition to
beautiful design, packaging also
means providing many choices of
components and flexibility in
putting them together. In our
profession, we are seeing an
unbundling—or repackaging of the
design process.

Developers may hire a landscape
architect, a planner, a design
architect, 2 working architect, and
five interior architects for one
project and then go out and select
their own mechanical, structural,
electrical, and civil engineers. We're
seeing the public sector do the same
thing. The Corps of Engineeers may
establish requirements such as
office location, expertise in building
type, and minority participation.
One firm can rarely fulfill all the
stated requirements. Joint ventures
are the only answer.

The State Department, GSA, and
the Air Force are all looking for
innovations in the project-delivery
process that will combine
performance requirements and
esthetic solutions all in an
economical package.

Continued
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Compare the rest....then buy the best....
Weather Shield’s Sliding Wood Patio Door.

Crags Resort Hotel, Estes Park, Colorado.

The natural beauty of wood, proven energy efficient performance and easy installation are yours
with any Weather Shield Sliding Wood Patio Door.

Consider the following important features:

e Six different tempered (safety) glazing ¢ Custom designed hardware.
options — including both insul and e Frame and exterior door parts
triple insul (Ford) Sunglas HRp Low-E preservative treated.

Glass.

: ' ' Natural wood interior ready for staining
e Six grille options available. or painting,

e Your choice of five different frame and
door panel finishes.

20 year Limited Glass Warranty

: ; Weather Shield Mfg., Inc.
featuring SUNGLAS HRp (heat refl b4
g manifactﬁr(ejiyref ectlve) glass, P.O. Box 309, Medford, WI 54451 All Weather Protection - Always!
(715) 748-2100
@ In Canada, contact:

Glass Division Weather Shield Windows of Canada Ltd.
(204) 837-5846

_WEG._INC”
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Practice continued

Sometimes we don’t understand

the difference between good

service and good architecture

Let me describe the difference with
an analogy. Let’s say you go to a
repair garage and find your car’s
not ready when promised, and that
you have a surprise problem that is
said to cost $700 to repair. You go
the next night, the bill is not §700,
it’s $1000, and the steering wheel is
dirty. Would you go back?

Let’s change the service slightly.
The garage service manager calls
you before you go to get your car,
expalains its problem, estimates the
cost at $1,100, and says that he will
call to confirm that it will be ready
the next day. He does. You go pick
it up. The bill is $1,000 instead of
$1,100. Not only that, the steering
wheel is clean and the garage has
thrown in a $2 wash job.

The mechanical result was the
same. The difference was that the
service manager called and leveled
with you. He thought about you as
well as your car. That’s good
service. It's not quality work, it’s
good service.

The client must be a member of
the design team. The developer has
probably become more involved in
design than any client in history.
Architect and developer are
collaborators until the building
works and the pro forma is right.

Recently, I talked to one of our
important clients for whom we have
done a lot of work. I asked him to
tell me how we were doing. I don’t
take him for granted. One of the
nicest things he said was, ‘“You are
all a pleasure to work with.” Well, I
suppose it would be easy to be
complimented by that, but there are
two messages there. Dennis is a
successful developer in a tough
market. He has a lot of confidence
in his own judgment. He wants an
architect who will listen—and then
add his own thoughts. He didn’t say
that we were great at achieving 90-
percent efficiency, sizing ducts
properly, or doing good design. I
believe he thinks we are, but he
expects that. What he said was not,
“You guys are good architects” or
“I can hand a job to you and rest
assured that it will be okay.” He
said we were good to work with. He
wants to be involved, to be a part of
the development of our work. He
believes his ideas can make a better
product. So do we.

Quality is much misunderstood
but it is definitely not only in

the eye of the beholder

Many years ago, I discovered the
speed and economy inherent in
using industrialized building
systems. We must have built 100
schools around the United States
using such systems. When I
advocated them, many architects
asked, “But is it quality?”

After a while, I got to wondering
what they meant. When I asked, I
got responses like, “Well, there’s
nothing more solid than a good
concrete building,” or, “I'm
concerned about these light curtain
walls,” or, “There’s nothing as solid
as concrete block and brick.” Pretty
soon, I got the idea that quality, to
them, meant heavy.

I've also heard people use quality
synonymously with luxury,

elegance, and expense. Many of us
think of quality as deep carpets,
marble, and fine woodwork. A
Cadillac is quality; a Toyota is not.

But to the automobile industry,
quality control means conforming
to requirements. A few years ago, [
was given some statistics—20
percent of the cars off U. S.
production lines require some fixing
before delivery to a dealer. In
Japan, the number is 7 percent. By
that definition, a Toyota is a higher-
quality car than a Cadillac.

When I was just out of school, I
had the opportunity to work on a
feasibility study for a high-rise
office building. One of the clients
was Warren Bellows of Bellows
Construction Company. Bellows had
built most of Houston’s tall
buildings. He had just finished the
tallest building west of the
Mississippi—the Humble, now

Exxon, building. For this project, he
was both builder and owner.

I went to him to get his ideas on
it. I was excited. I was going to
meet a great man. After we got
over a few preliminary niceties, I
asked in my most respectful voice,
“Mr. Bellows, what concepts should
guide us in the design of this
project.” I was ready for the real
stuff. I was anticipating break-
through construction and profound
insight into the problems of office
building design. I was prepared for
new structural systems, symbolism
on the skyline of Houston—at least
a slip-formed core. I got it. Warren
pursed his lips, leaned back, got
very contemplative and said, ‘“Well,
I don’t want to skimp when it comes
to keeping water out of the
building.”

Driving home, I thought , “Four
thousand years of architecture, and

we still haven’t learned how to keep
the water out.”

Here’s the point. Quality comes
on the wings of inspiration. Real
quality comes from doing a lot of
little, mundane, unexciting day-to-
day chores properly. Innovation is
essential. So is keeping the water
out. Our clients want us to design
facilities that serve them better.
They want us to reduce their cost.
They want good packaging, service,
and quality. Listen to the clients.
They are the angels of invention.
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Steelcase announces the
Sensor™ chair.

It senses the body’s need for
comfort and responds intuitively,
as though it were alive.

Sensor. An unobtrusive
application of high technology for
today’s office environment.

For information about the new
Sensor chair, visit one of our
Regional Offices or contact
your Steelcase representative.
Steelcase Inc.,Grand Rapids,
Michigan 49501.
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Finance:

Tax reform clouds the economic outlook

By Phillip E. Kidd

Macro economic conditions remain
ideal for supporting vigorous real
growth: inflation is very low; oil
prices have been cut in half; interest
rates are at their lowest levels since
the mid-1970s; and the dollar is no
longer strong. Nevertheless, these
forces have so far not stimulated
demand for the output of enough
domestic industries to push the
economy into the fast-paced
expansion that should be occurring.
Indeed, there is a distinct uneveness
about activity in many key sectors
of the economy.

In the construction industry,
housing and retail gains are offset
by declining office and industrial
building, leaving total construction
at midyear just about the same as a
year ago. In the automobile

industry, when incentive programs
are introduced, sales increase; when
such programs expire, sales slump.
In the capital-goods industry, the
industry’s production is below last
year’s because advances in defense-
and space-equipment production
have not been sufficient to counter
the slippage in business
equipment—as that sector feels

the pinch of lower expenditures for
domestic oil and gas exploration.
Similarly, a search through the
statistics of other industries reveals
very much the same pattern of
vacillating production and sales. As
a result, the economy, lacking
strong momentum from a number
of expanding industries, continues
to advance at around a

2-percent rate.

THE SUPPLY OF CREDIT
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There has been ample time for
economic forces to start increasing
the output and sales of a broad
group of industries—which would
be the advance signal that faster
real economic expansion was very
near. Since there are no such
definitive signs, one must
reluctantly admit that there will be
still more delays in achieving a
higher rate of real GNP. When will
we see the GNP, now at 2-percent
real growth, achieve 4 percent?

Significantly, a new force—tax
reform—has surfaced that clouds
the answer to that question even
more than it is usual to cloud
economic forecasting. Only a few
months ago, it was the impact of the
Gramm-Rudman bill, not tax
reform, that concerned most
forecasters. However the
improbable is happening: Conferees
have begun ironing out the
differences between reform bills
passed by House and Senate.

It is too early to have a clear idea
of what will survive. What is
important is Congress’s firm belief
that a tax reform bill will be passed
this fall, and its perception that it
will be revenue neutral—that it will
raise the same amount of money for
the federal government as the
existing tax structure. Moreover,
both proposals would collect more
funds from business than under the
present tax system, with the House
generally harder on business than
the Senate.

Equally important, the House and
Senate measures are heavily front-
end loaded, but with different
implementation dates. The House
version makes the provisions
curtailing tax benefits retroactive to
January 1, 1986; while the tax-rate
cuts are retroactive to July 1, 1986.
In contrast, the Senate version,
which is the early favorite to be
closest to the final bill, would limit
tax deductions at the beginning of
next year; whereas it would wait to
lower tax rates for individuals and
business until mid-1987.

There would be a storm of protest
over a retroactive phase-in plan, so
the Senate proposal is more
probable. Although projected to be
revenue-neutral over a five-year
period, such a phase in-process
would raise everyone’s taxes in
1987, but lower them in 1988 and for
several years thereafter. In 1987,
this would increase federal
revenues and lessen federal
borrowing, which would relieve
interest rates. However, it is
doubtful if lower interest rates and
more financing for private uses
could overcome the very negative
impact in early 1987 on
consumption, production, and
investment from the our sudden
loss of sizable purchasing power.

Because the Senate phase-in plan
could have potentially harsh

consequences for economic growth
in the first half of 1987, the ;
House/Senate Conferees may agree
on a more moderate phase-in plan.
This would narrow the timing
between the curtailment of tax
deductions and the implementation
of tax-rate simplification and
reductions. Nevertheless, some
phase-in formula is likely to achieve
some of the cuts in the 1987 deficit
mandated by Gramm-Rudman.

Passage of a compromise tax
reform bill this fall offers enormous
long-term potential for real growth;
but in the near-term, economic
activity is likely to suffer through
an erratic period of adjustment.
Among those individuals and
businesses anticipating the loss of
tax deductions next year, many will
increase spending during the final
months of this year. Such actions
will boost real growth in the fourth
quarter of this year, but weaken
expenditures and lower real growth
in the first quarter of 1987.

Throughout this transition period,
shifts in monetary policy will be
crucial in minimizing possible
disruptions to the economy. The
Federal Reserve will restrain
monetary policy cautiously in the
fourth quarter, choosing to follow
the financial markets up as
significant increases in tax-related
spending combine with very
stimulative macro forces to push
real GNP growth sharply higher.

In turn, interest rates at year-end
will be 100 to 150 basis points
(1/100ths of a percent) above their
current levels. In the first quarter
of 1987, the Federal Reserve will
aggressively ease monetary policy
to offset the loss of both tax-
incentitve spending and purchasing
power from the phase in of the tax
reform bill. By the end of the first
quarter, interest rates all along the
yield curve will be moderately lower
than today’s. Short-term rates will
range between 5.75 and 8.5 percent
and mortgage rates will range
between 8 and 10.5 percent. Since
the uptick in interest rates will be
brief, housing and retail building
will not lose their momentum; but
an office and industrial rebound will
have to wait for that elusive,
sustainable, surge in real economic
activity.

Mr. Kidd is a prominent economic
consultant and former director of
Economics Research for the McGraw-Hill
Information Systems Company.
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With Sunglas® HP Reflective glass, one of
over 30 solar management glasses by Ford.
The Hotel Inter-Continental is a $70 million
glass-clad high-rise tower, designed with a
nautical silhouette to give every guest room a
view of the San Diego Harbor and to minimize
obstruction of the harbor’s view from downtown
San Diego. Ji
The glass of choice is Sunglas HP Reflective — pind]
used here with a durable silver coating applied to 1 ol B & a\!’ I
clear glass for 8% nominal light transmittance. sl
This version (S1-08) provides a subtle reflectance Ll Jndlsl!!!‘_._—-'! _—
of the harbor’s ever-changing color as well as a e —
reduction in the hotel’s air conditioning
installation and operating costs. ,
Sunglas HP Reflective is part of Ford’s Sunglas
family — a family of over 30 different solar
management glasses with colors and shading
coefficients for virtually any application. All
Sunglas HP Reflective products are also backed
by Ford’s ten-year coating warranty.

The next time you specify reflective glass, a
specify the total performance and versatility of ' ,“-
Sunglas HP Reflective by Ford and see the lite. "
For Quality, variety, and availability in solar -~ 4
management glass — Nobody outglasses Ford. = W N

For more information call: 1-800-521-6346 = l

(In Michigan call collect: 1-313-446-5915) . =
(In Canada call: 1-416-363-7561) p i

Owner: Torrey Enterprises, Inc.
Architect: Hope Consulting Group

GLASS DIVISION

Circle 43 on inquiry card




HOV TO MIAKE A
BRILLIANT REDUCTIO
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At a mere 16.5 inches 1 y
Electric Biax™ 2850 lumen fh

Compared with standard four-foot F40's, it
lets you fill a space with light, not with luminaires.

The compact configuration of the GE Biax
39-watt lamp produces a full 2850 lumens of good
color-quality fluorescent light, in a lamp one-third
the overall length of conventional linear fluores-
cents. And it offers a long-rated average lamp life
of 12,000 hours.

The 2850 lumen lamp represents only the
first in a complete family of GE Biax fluorescents,
which will range from an 8.4-inch version to 22.3
inches. So you'll have even more lighting and
spacial design flexibility as this line of lamps
continues to grow.

Call your Lighting Specialist at the local GE
Lamp Sales Office or your fixture manufacturer
and discuss your lighting applications, concepts
and designs with them. They can help you make a
brilliant reduction on your own.

We bring good things to life.

Circle 44 on inquiry card



When your reputation is on the line
count on ours.
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‘W any skylight systems look good on paper. But the difference

between ‘‘meeting specs’’ and performing in the real world

over time, can be dramatic.

You know what the situation is today in terms of product and
design liability. So, th makes more sense than ever to insist
upon quality and t'n}egrz't)’ — in a company and its producls.

Next time you incorporate skylights into your design, check out
Naturalite. Check our client references. Our financial
strength. Our guarantee. Our systems. And, most of all —
our reputation. You will find that Naturalite builds skylight
systems you can stake your reputation on.

Circle 45/on inquiry card

Monumental - Standard - Residential
For information, please call toll free: Jobn Rowan, 1-800-527-4018

Photo: Capitol Marble C‘uTlpam: Marble Falls, TX - Architects: Shepherd & Boyd, Dallas.
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Architectural education:

an A.R.E. mini-test—

how good are you on structures?

The response to our mini-test
taken from the Division A: Pre-
Design section of the A.R.E.
(RECORD, February 1986, page 59)
was overwhelmingly favorable
and enthusiastic, and ranged
Jrom interns preparing to take the
exam to “old pros” checking their
mettle. This one samples some
basic general questions on
structures, and again was
prepared by the NCARB, along
with the following explanatory
introduction to reflect the nature
of this division of the exam. The
rest of the nine divisions will be
covered from time to time. The
approved answers are inverted
below right. HL.S.

The following ten-question mini-
quiz is presented so that you may
try your hand at a sampling of
general structural problems from
recent editions of the Architect
Registration Examination (A.R.E.).
Such a sampling is representative of
the exam in only a limited sense: no
matter how carefully selected, ten
questions cannot possibly reflect
the range of material covered in the
A.R.Es Division D: Structural
Technology—General. The actual
exam lasts 2 1/2 hours and is far
more comprehensive than these few
questions would reveal. (If the mini-
quiz whets your curiosity, however,
you can find more sample questions
i Volume 2 of the 4.%.E.
Handbook. For information about
the Handbook, contact Sharon
Costello at NCARB, 1735 New York
Avenue, N.W., Suite 700,
‘Washington, D.C. 20008.)

The basic orientation and approach
of Division D is outlined below:

Division D: Structural Technology—
General
The identification, resolution, and
incorporation of the technical
aspects of construction in
structural systems as related to
the design of buildings.
The problems and gquestions in this
Division are mostly presented in the
form of multiple-choice: however,
written identification type questions
will also be used. This Division is
organized around tasks demanding
a considerable store of factual
knowledge combined with analytical
ability. Some conceptual and
creative skill is also applicable. The
candidate will be asked questions in
the areas of: analysis and selection
of appropriate structural systems
and components; complex structural
systems; structural connections;
loading; code requirements; costs;
structural construction methods;
materials and safety; the impact of
structure on the design of buildings;
and the historical aspects of
architecture as related to structural
theory and design.

Questions

1. Which of the following
statements about buckling in
concentrically loaded long steel
columns is INCORRECT?

(A) Round pipe sections are ideal
shapes to prevent buckling,

(B) Buckling is influenced directly
by the strength of the
material.

(C) The slenderness ratio is the
effective length of the column
divided by its least radius of
gyration.

(D) Column end conditions
influence buckling.

Answer

2.

ST
777 7J77

Which of the following diagrams
best represents the exaggerated
deflected condition of the rigid
frame shown above?

—
Ll

(A)

(B)

D)
sl

Answer

3. The numerical value in pounds
per square inch for the stress
allowed in structural timber is
LEAST for
(A) compression parallel to the

grain
(B) compression perpendicular to
the grain
(C) extreme fiber stress in
bending
(D) horizontal shear
Answer

4. When common wire nails are
driven into the end grain of a solid
wood timber, which of the
following can be expected?

(A) The tendency of the wood to
split will be lessened.

(B) The lateral load capacity of
the nails will be increased.

(C) The nails will fall out unless a
large size is used.

(D) Withdrawal resistance will be
less than that of nails driven
into side grain.

Answer

For those of you who tested yourself with our
previous mini-test on the Pre-Design section of
the Architect Registration Examination, here is
an even more challenging one—on general
structures. Again, take a few minutes, grade
yourself, and let us know what you think

5. Which of the following
statements concerning composite
steel and concrete construction
are correct?

I In horizontal shear, stress is
transferred between steel and
- conerete by studs,

II. Less structural depth is
usually required in composite
construction than in non-

- composite construction.

III. Compared to all-steel
construction, substantial
savings in steel weight are
possible.

IV. The deflection under total
load is usually greater than in
non-composite construction.

(A)I and III only

(B)II and IV only

(G 1, I1, and II only

(D)L, 1L, 11, and IV

Answer

6. In ultimate-strength design, the
American Concrete Institute
(ACI) building code requires the
use of the coefficlent ¢ in
designing concrete members. This
coefficient is applied because of
(A) the possibility of inaccuracies

in workmanship
(B) wind loads
(C) earthquake loads
(D) the short duration of loads
Answer
7' LOAD

LoD %@ %L

Which of the following free-body
diagrams best illustrates the
horizontal and vertical
components and reactions shown
on the space diagram above?
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Answer

8. Steel column base plates should
be designed to provide for
(A) shear at the column flange
(B) both bending and allowable
bearing pressure
(C) allowable bearing pressure
but not for bending
(D) an adequate 1/r ratio for the
columns
Answer

9. A building code allows a design
live-load reduction for snow loads
in excess of 20 pounds per square
foot for roof pitches of more than

204 . = (5} -1
egrees. If R (40) 5

where Ry = the snow load
reduction in pounds per square
foot per degree of pitch over 20
degrees and S = the total snow
load in pounds per square foot,
what is the total allowed reduced-
design snow load for a 30-degree
piteh roof with a snow load of 40
pounds per square foot?
(A)51b. ps.tf.
(B)151b. p.s.t.
(C) 25 1h. p.s.t.
(D)35 1b. p.s.f.

Answer
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A balcony railing is bolted to a
beam as shown above. For the
applied load shown, what is the
maximum force on the eritical
bolt?

(A) 425 Ih.

(B) 525 1b.

(C) 675 1h.

(D) 800 1b.

Answer

The following are the approved
answers for the 10 questions:

001 0—¢
‘a6 a7
T8 a8
s g
v B
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MARAZZI'S “NOBEL” CERAMIC TILE

Classical Inspiration For Today’s Living & Working Environments

“Nobel™”, with its five sizes ranging from 8"x 8" t0 24"x 24" and W'  awverican

its nine unique granite colors, allows specifiers total design flex- ‘XY MIARAZZI TILE
ibility for those residential and commercial installations where "" 55Clay & Scyene Roads

elegance and function are required. Produced by Marazzi’'s Sunnyvale (Dallas), Texas 75182
patented manufacturing process, “Nobel ™" offers a durable (214) 226-0110

glazed finish, easily maintained for a timeless appeal. For An affiliate of Marazzi Ceramiche Group ltaly

more information, contact American Marazzi Tile's Marketing S e

Department at (214) 226-0110. Circle 46 on inquiry card




The shifting fortunes of Brooklyn’s Brighton Beach
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If the 2.9-million-square-foot
residential complex currently being
planned for a 15-acre oceanfront
site in Brooklyn seems more in
character with Miami Beach than
Brighton Beach, it is no accident.
Project developers Alexander Muss
& Sons own south Florida’s best-
known hotel—the Fontainebleau—
and architects Beyer Blinder Belle
have deliberately incorporated such
resort-like design elements as

nautical detailing (white-painted height from 24 to 44 stories, two
pipe railings, a glass-roofed seaside low-rise townhouse wings, ground-
pavilion housing a two-story health  floor commercial and retail space,
club, and lots of festive flags), an and parking for 1,850 cars. As the
enormous free-form pool set into first investment in unsubsidized
eight acres of open space, and a housing in Brooklyn in over 25
gently curved building years, the project represents,
configuration meant to ensure according to borough president
ocean views from most of the Howard Golden, “the quintessential §
project’s 2,200 apartments. Dubbed  market test” for the revival of
Brighton-by-the-Sea, the proposal Brooklyn’s beleaguered
comprises six towers ranging in neighborhoods.

Bleak Cleveland
plaza bites the dust

When Harrison & Abramovitz
degigned Cleveland’s Erieview
Tower back in 1964, the New York
firm followed the general order of
the day by setting the 40-story
office building behind a vast, three-
block-long public plaza. Over the
past two decades, however,
architects and city planners have
come to recognize that some of
these open spaces—brought on by
well-intentioned post-war zoning
ordinances—are not necessarily the
urban oases their advocates
originally envisioned. In Cleveland
plans are afoot to convert
Erieview’s plaza into a two-level,
200,000-square-foot arcade housing
70 shops and restaurants. Designed
by Kober/Belluschi Associates, the
500-foot-long, green-glass galleria
will feature an 85-foot-high, barrel-
vaulted roof and an off-center food
court located under an angled
rotunda dome.
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Diamnd Pink ranite

Rosso Granito

Faux Stone

Moonstone

NATURAL STONE COLLECTION

Art mirrors nature. . .and with the Natural Stone Collection, LAMINART® mirrors
nature at her grandest. Two elegant granites, a Moonstone and a Faux Stone are
reproduced in all their subtleity and translated into laminate as only LAMINART®
knows how. The colors and textures of the stone, every nuance, are captured by
state-of-the-art color printing; they are then incorporated into the laminate to bring
you the rich appearance of the finest finished stone. The Natural Stone
Collection. . .an alternative that provides the visual character of stone and the

contemporary1 simplicity of laminate; light weight, economy and ease of handling.

Circle No. 47 Laminart 1330 Mark Street, Elk Grove Village, lllinois 60007 (800) 323-7624




Design news continued

Etched in stone

Competition
calendar

* The Dayton View Historic
Association is sponsoring a
competition that seeks designs for
infill housing in a National
Register-listed, inner-city
neighborhood in Dayton, Ohio. Cash
prizes totaling $2,250 will be
awarded to the top three entries.
Submission deadline is Nov. 26. For
competition packages, send $5 by
Sept. 15 to Dayton View Historic
Association, P. 0. Box 113, Mid-City
Station, Dayton, Ohio 45402, or call
Jeffrey Wray, AIA, for further
information (513/461-4694).

* The Portland Cement Association
is requesting entries to its biennial
Concrete Building Awards
competition. Concrete buildings
completed between Sept. 14, 1984,
and Sept. 30, 1986, are eligible for
consideration, and winning designs
will appear in the January 1987
issue of RECORD. Entry deadline is
Sept. 30. For information, contact
Glen W. Simon, Portland Cement
Association, 5420 Old Orchard Rd.,
Skokie, I11. 60077 (312/966-6200).

* A 500-seat interior of a place of
worship is the program of a design
competition sponsored by Classical
America. Cash prizes totaling $4,000
will be awarded to three top entries
and four honorable-mention
submissions. Entry deadline is Nov.
1. For information, write Classical
America, Box 821, Times Square
Station, New York, N. Y. 10108.

Skidmore, Owings & Merrill has
unveiled plans for a 25-story,
198,000-square-foot office tower
opposite the New York Public
Library that both “respects the
masonry tradition of its Fifth
Avenue neighbors and makes its
own significant statement,”
according to the architects.
Sheathed in granite and limestone,
the building’s seven-story base
echoes the boxy massing of
department stores that once lined
this stretch of Fifth Avenue; an 18-
story setback tower, by contrast, is
clad in gently curving glass. The
building’s most distinctive feature
is an expressed structural system
that permits a totally flexible,
column-free interior. Wind-bracing
aluminum-clad trusses will connect
rigidly framed masonry corners,
while a floodlit copper roof will
evoke the mansard crowns of early
20th-century New York towers.

From slide rules to
sliding glass doors

In keeping with the urban context:

Two current projects

by The Stubbins Associates

The thoughtful brand of Modernism

that has characterized the work of
Hugh Stubbins for almost half a
century has been giving way
recently to a mode of architecture
that combines Stubbins’s signature
concern for function with a careful
consideration of the urban setting.
Two current projects exemplify the
trend. In Indianapolis, Stubbins has
unveiled plans for American
Fletcher Center (top photo), a 48-
story bank headquarters structure
that will be, at 701 feet, the tallest
building in the Indiana capital. The
steel-framed tower will be located
just off Monument Circle, the
physical and spiritual heart of
Indianapolis, and its symmetrical
design, setback facades, and hipped
roof topped by twin 100-foot-high
communications masts are intended
to provide a distinctive southern
termination of the vista along the
city’s War Memorial Mall. Two low-
rise wings on either side of the
tower will enclose skylit public
winter gardens. By cladding the
building in light gray granite and
dark granite spandrel panels, the
architects have attempted to relate
the tower to the adjacent Christ
Church and Columbia Club.

For a site facing Fort Point
Channel in Boston’s historic
Leather District, the Stubbins office
has designed a 162,000-square-foot
office building (bottom photo) that
maintains a consistent 90-foot-high
streetwall before rising in a series
of three setback penthouses. In
addition to its modest scale, the
structure’s corbeled brick details,
stone sills and lintels, and recessed
windows and arches echo the

architectural vocabulary of adjacent

19th-century buildings. A rounded
corner tower crowned by a copper
pyramid is meant to form a visual
gateway down Beach Street from
South Station to Chinatown.

Office furnishings
giant builds new
research and
marketing facility

It’s difficult to imagine a more
graphic symbol of post-industrial
America than the conversion of the
100-year-old Keuffel & Esser
factory in Hoboken, N. J., where the
nation’s first slide rules, surveyors’
instruments, and drafting tools
were once manufacturered, into a
99-unit apartment building dubbed
the Grand Adams. John
Winklemann of James N. Lindemon
& Co. is project architect.

Steelcase, the nation’s largest
manufacturer of contract furniture,
has begun construction on a
470,000-square-foot Corporate
Development Center, located in
Gaines Township, Mich. Designed
by architects WBDC, Inc., in the
form of a low-profile pyramid, the
128-foot-high building will house
nine corporate divisions devoted to
product research, development, and
marketing. The heart of the facility

will be 10 laboratories where
environmental researchers can
conduct testing in such areas as
ergonomics, acoustics, lighting,
electronics, and office privacy. The
interior will feature “interaction
centers”’—informal areas meant to
encourage impromptu meetings
among employees—and a ‘“directors
cluster” of executive offices
intended “to generate spontaneous
interaction of key decision-makers.”
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Since these Victorian townhouses
were constructed in the

late 1800’s, windows have
undergone a lot of changes. Not
all of them for the better.

Many manufacturers have
substituted snap-in plastic grids
for authentic divided lites. And
many of the ornate, old styles

N LETS YOU
PRODUCE THE
ORIGINAL WINDOWS.
OT MERELY
PLACE THEM.

have been abandoned for
simpler, more easily mass
produced windows.

IN SOME WAYS, MARVIN

WINDOWS ARE 100 YEARS
BEHIND THE TIMES.

Marvin is the only major brand

that can offer you exact, <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>