






















































































































































































































































































































































































































































































































































































Photographs by Cervin Robinson

control daylight and conserve energy—the top layer is heat-
absorbing glass and the bottom layer is opalescent annealed
glass. The airconditioning is multizoned, and each zone has its
own thermostat; heating and cooling on a space-by-space basis
are computer-controlled for energy conservation. The insulated
roof is also energy efficient, and the covering membrane makes
the roof waterproof and also permits the release of water vapor.
Gallery walls are covered with dense sheets of plywood that are
capable of holding heavy objects and yet can be easily patched
and refinished for new exhibits.

Client: St. Louis Art Museum. Project manager: Alec Gibson;
project architect: C. E. John Way. Lighting consultant: Jules
Fisher & Paul Marantz, Inc. Structural engineer: LeMessurier
Associates. Mechanical engineer: Crawford & Witte. Elec- -
trical engineer: Van & Vierse, Inc. General contractor: Dickie
Construction Co. Completed in 1977.
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Waterproofing

SEALTIGHT Protection Course effectively and eco-
nomically protects delicate membrane waterproofing
systems. Tough, durable panels isolate the membrane
from penetration by sharp aggregate during backfill and
settlement. Fully absorbs concrete impact and the nor-
mal job-site traffic. Fibre glass reinforced for greater
flexural strength. Offers superior protection . . . the
integrity of your membrane is not violated.

Economical SEALTIGHT Protection Course is compa-
tible for all vertical and horizontal waterproofing systems
—above grade, on grade, below grade. Lightweight
panels are easy to install. Available in two types ... PC-2
Heavy Duty and PC-3 Super Heavy Duty Protection
Course.

SEA]TIGHT® . For complete
information, call or
PRODUCTS write for Catalog 6A.

coucn;ro'sn&wmd
- W.R.MEADOWS, INC.

2 KIMBALL ST. « PO. BOX 543 « ELGIN, IL 60120

Other Plants
HAMPSHIRE, IL / ATLANTA, GA / YORK, PA
FORT WORTH, TX / BENICIA, CA / WESTON, ONT. -
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Specify Elkay’s
barrier-free line
—and more!

Start with Elkay’s non-
pressurized storage tank—a
system that prevents flooding,
if failure ever occurs,

because only stored water

is released.

Other features on most Elkay
models include anti-splash
basin, fast recovery rate, and
“open interior” design for
easy installation. Complete
selection of wall, floor, semi-
and fully-recessed, and barrier-
free applications. Write for free
literature, or contact your Elkay
representative.

Elkay Manufacturing Company

2222 Camden Court
Oak Brook, Illinois 60521
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Joint sealant problems such as this
are eliminated for the life-of your build--
ing by Polytite-B when used as a
backer for caulking. :

Sandell's patented Polytite-B is a
resilient, open-cell polyurethane foam
strip. It is saturated with liquid sealant !
compound, and coated on one face -
with a release agent that actsas a
bondbreaker forcaulk.

USE POLYTITE-B WITH BACKER ROD
AND CAULKING FOR A TRULY-SAFE
SYSTEM.

the protectio
should insi

324 Rindge Avenue
Cambridge, Mass. 02140
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BSUREKLEAN>

CLEANS UP NEW
MASONRY
PROBLEMS

O

BSUREKLEAN>'s job proven sys-
tem handles any masonry cleaning
problem efficiently and economi-
cally.

DSUREKLEAN> is simple to use:
Pre-wet, brush on, let stand ... and
then rinse. It's that easy!

products are job-
suited to fit your new masonry needs.
BSUREKLEAN>
600
For most masonry surfaces

Vana-Trol
For cleaning and treating new
masonry subject to vanadium
and manganese stains.

Specialty Stain Removers
For unusual cleaning problems
on new masonry.

For older buildings:

BSSUREKLEAN> RESTORATION
CLEANERS

Remove dirt, grime, and oil from

older buildings. Special products

strip layers of paint, prevent and

remove graffiti, and clean off

smoke black.

DSUREKLEAN> WEATHERSEAL
PRODUCTS

Provide a complete line of above-
grade masonry water proofers, both
clear and color stained.

For more BSUREKLEAN> infor-

mation, call or write today.

ProSoCo, Inc.
P. O. Box 4040
Kansas City. Kansas 66104

913-281-2700
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Skylighting more
award-winning ways

IBG skylighting helped

win awards for the

distinguished

architects who designed—

Denver’s Johns-Manville Building
New York State’s SUNY Dance Pavilion
New York City’s Turtle Bay Towers

Before you start on your next award-winning
skylighted project, send for the appropriate
IBG Design Portfolio.

All six are listed on the back covers of
our Sweet’s Catalog File brochures,
index numbers 7.8/lb and 13.6/1b.

If you'd like a desk copy of either or
both of these brochures, write us. We'll
be glad to send them to you.

Roper IBG, Box 100}, Wheeling, IL
60090. For immediate information
call (312) 634-3131.

SoBER ||

okt gReshose, o Rasvmev
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‘ot duk o oy oo,
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POR DESION ENGINEERING
AND SALES ASSITTANCE,
CALL {2121 6343131 DR¢
REPRESENTATIVES
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YOU CAN AFFORD

TO IGNORE SOLAR
ENERGYAND DAYSTAR
ABOUT AS MUCH

AS BUGGY WHIP
MANUFACTURERS IN
1913 COULD AFFORD
TO IGNORE THE
AUTOMOBILE AND A
FELLOW NAMED FORD.

Put our claims to the test.
Contact Daystar.

SolarThermal Systems

Division EX(ON Enterprises Inc
90 Cambridge Street m Burlington, Mass. 01803 (617) 272-8460

Featuring @@\”Jiﬁ% Solar Products

Circle 109 on information card

WE FIT IN

STAINLESS STEEL
UNDER COUNTER LAB
REFRIGERATORS

AND FREEZERS

UC-5-BC refrigerator has a blower coil
cooling system with automatic off-cycle de-
frosting and condensate evaporator in con-
densing unit compartment. Two adjustable
stainless steel shelves are provided
UC-5-F-BC freezer is equipped with auto-
matic timer electric defrost

Capacity—5.4 cu. ft. (155 Itr)

UC-5-CW* refrigerator with cold wall cooling
systemisequipped with push-button defrost,
automatic reset and condensate evaporator
Capacity—5.4 cu. ft. (155 [tr.)
UC-5-F-CW*freezeris equipped with manual
hot gas defrost.

Capacity--4.6 cu. ft. (130 Itr.)
UC-5-CW-Erefrigerator has the same interior
features as the UC-5-CW but modified to
make it totally explosion-proof.
Capacity—4.9 cu. ft. (140 Itr))

*With explosion proof interior only

UC-5 features a two-tray ice cube cooling
system with manual defrost and stainless
steel defrost water tray. The cooler section
has two adjustable stainless steel shelves
Theentire UC-5 series features polyurethane
insulated thin wall construction and air-tight
neoprene thermo-break door seals
Capacity--5.4 cu. ft. (155 [tr.)

Jewett also manufactures a
completelineofbloodbank.

biological. and pharmaceu-
tical refrigerators and
freezers as well as morgue
refrigerators and autopsy
equipment for world wide

distribution through its JEWETT

sales and service organiza- REFRIGERATOR
tions in over 100 countries.  alfracorme 1asss
Refer to Sweet’s Catalog 11.20/Je

for quick reference
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Books from page 267

People in Places. Jay Farbstein and Min
Kantrowitz. Englewood Cliffs, N.J.:
Prentice-Hall, 1978. 182 pp.

Ever wonder why a kid builds a tree
house or makes a cave of blankets? Or
how a granny feels hobbling through an
oversize shopping center? Or notice that
the decor of some fast food joint deliber-
ately discourages you from lingering?

If you fancy yourself an architectural
programmer or architectural designer (or
better yet, both), or are a plain old archi-
tect who believes that the places you de-
sign for people could be better if you knew
more about them, then you should own
this book. Own it so you can reach over as
necded and delve into a point you want to
find out more about after the first easy
reading.

The subtitle is “Experiencing, Using
and Changing the Built Environment.” T
would have preferred something like
*Understanding More About the People
Who Use the Places You Design.” Be-
cause this is what most of the book is all
about from an architect’s viewpoint. The
book is very adult in nature, but a child
could enjoy reading some of it, and under-
stand it. Maybe this is why I was so de-
lighted with the book. Most books that
attempt the elusive goal of relating archi-
tecture and the social sciences and user
needs make for pretty heavy reading. This
one is much more fun.

Broken into bite-size pieces averaging
four short pages each, half text and half
pictures, the book discusses 42 concerns.
Some of them: sensing the place, a secret
place, a place that works well, what places
say, sharing places, conflicts of making
places. Grounded in architecture, plan-
ning, teaching, philosophy and psychol-
ogy, the authors don’t give you the an-
swers. They whet your appetite by first
opening your eyes in a brief discussion of
cach concern, putting it into perspective
with the others. Collectively, you can
Jearn a lot just from this awareness trip
about experiencing, using and knowing
places, how they work, what their “poli-
tics” are and opportunities for changing
them.

To permit you to go deeper, each con-
cern is treated as a project. The introduc-
tory discussion leads into ways you can
become involved by a program of experi-
ences. For example, suggested under
“sensing the place” is a short exercise of
sitting still in a place of your choosing,
gathering a general impression, then focus-
ing on and recording sensations received
by each major sense, and finally testing
your notes on a group to see if they can
identify the place. (See drawing abovc.)
Others may sense the place differently; it
is important for you to know this.

If you are hooked after doing the
exercise, the authors have a paragraph on
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interpreting each concern to enable you to
go further. Then they will suggest more
experiences, such as sensing the place with
one or more senses closed off or reversing
roles to see how the place reacted to hav-
ing you there. Each concern has a couple
of reading references as well as a way of
relating this concern to several others.

The whole approach is a self-learning
experience that you can take in any depth
and piece by piece, remembering that you
retain much more of what you do than of
what you merely read. The ultimate ob-
jective is for you to learn how to make
more good places that suit the people
using them, which is what architecture is
all about. Robert Allan Class, AIA,
Director of Practice Programs at the
Institute.  Books continued on page 270

 Granite.

Beautiful for

heavy traffic areas.

Architect: Joe Karr & Associates, Chicago, IL

SECTION

Y 12" 3

SECTION

Cold Spring granite is a natural for landscape applications. Ilts warm colors
and natural textures blend beautifully with the environment. And at the same
time, granite provides the designer with the flexibility he needs to create areas
of unusual and lasting beauty.

At Cold Spring we now have a wide variety of Module
Pavers and Durax Blocks available. For more informa-
tion, plus a packet of full color literature illustrating our
products in use, call toll free 800-328-7038. In Minne-
sota, call (612) 685-3621. Or write to the address below.

Cold Spring Granite Company, Dept AlA-sB 202 South 3rd Avenue, Cold Spring, MN 56320
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Books from page 269

The Country Railroad Station in America.
H. Roger Grant and Charles W. Bohi.
Boulder, Colo.: Pruett Publishing Co.,
1978. 183 pp. $22.50.

The last decade or so has witnessed a
burgeoning interest in railroad stations.
This has taken several forms: the found-
ing of an historical society devoted to rail-
road stations; major efforts at preserva-
tion because of architectural interest, e.g.,
Grand Central Station in New York City,
and numerous instances of reuse. Accom-
panying this interest has been an increas-
ing volume of literature.

Although there have been pictorial
works that offered numerous illustrations
of the country railroad station, this book
is, to my knowledge, the most detailed
in its consideration of their significance

and more particularly the factors which
prompted variations in design in various
parts of the country.

Following an initial chapter pointing
out the social significance of the smalil
town railroad station during the 19th cen-
tury and the early part of the 20th cen-
tury, before the automobile became prev-
alent, the authors comment on the quest
for better depots. By 1916, more than
85,000 stations had been built in the U.S.,
of which some 80,000 were smaller build-
ings, costing $25,000 or less. Some were
even portable, being moved from one site
to another. The authors discuss the fre-
quent use of standardized plans, especially
on Western railroads.

The bulk of the text and illustrations
are presented in part 2, “The Making of
the Country Station”—the two main chap-

UPGRADE

YOUR STORAGE.

DOWNGRADE

THE COST.

With MEG’s Solid Wood Shelves.

MEG’s wood and plywood shelves
hold up to 500 pounds on each shelf.
With solid wood shelves, you can avoid
the problems of bowing and formalde-
hyde leakage that come with particle
board systems.

Our Shelf Space system is so quick

and easy to adjust that you utilize every
inch of available space. It takes just one
person to make a change in shelf posi-
tion. It's modular, too. Add more capacity
as needed.

For all this, MEG Shelf Space Systems
are priced as low as other storage systems
offering fewer features.

For shelving and a complete line
of accessories including hang rod
assemblies, back
panels, drawers
and light fixtures,
choose MEG.

For a free folder,
write Merchandising
Equipment Group,
Inc., Dept. AIA5-79
100 Bidwell Road,
South Windsor, CT
06074. Or phone
(203) 289-8267.

NMEG W sheif-space systems

MERCHANDISING EQUIPMENT
Subsidiary of Walter Kidde & Company, Inc. © 1979
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ters of which present the standard
combination station east, and west, of the
Mississippi River. This standard station
contained a waiting room, office and a
freight/express room. Numerous varia-
tions are mentioned—notably provision
of an apartment for the use of the station
agent, especially in the West, and in
northern climes the addition of a “warm
room” to keep perishable freight from
freezing.

The basic presentation is by individual
railroad and includes in several instances
reproductions of the road’s standard plans
and elevations. Frequent reference is
made to the use of decorative elements
that were often applied to the structure,
thus making the same standard plan less
monotonous when seen from the train. A
chapter on Canada notes variations of
treatment found there, and a concluding
chapter is on “The Future of the Country
Depot,” which is bleak indeed. The point
is emphasized by a small city contem-
porary Amtrak station which is much less
pretentious than many of the smaller town
stations shown earlier in the book.

The illustrations, numbering more than
300, are both historical and contempo-
rary, so there is considerable variety in the
manner of presentation.

Although probably intended primarily
for the railroad station aficionado, the
book should appeal to the architectural
historian as well, as a good survey of a
specialized building type that has nearly
passed out of existence in this country.
George E. Pettengill, Hon. AIA

The Craftsman: An Anthology. Edited by
Barry Sanders. Salt Lake City: Peregrine
Smith, Inc., 1978. 328 pp. $9.95.

The first issue of The Craftsman was
published in October 1901. Edited by
Gustav Stickley—inventor, designer,
writer, publisher and editor, businessman
and political thinker—the aim of the mag-
azine was to educate the public in the arts
and crafts movement, ‘‘the most important
revolution in esthetics in America,” says
Sanders. Stickley himself said the maga-
zine was devoted primarily to the “encour-
agement of handicrafts in this country.”

Before the magazine folded in Decem-
ber 1916, Stickley published articles on
architecture, interior decoration and city
planning and beautification. Stickley said
that he did all in his power “toward the
development of a national spirit in our
architecture.”

This anthology of articles from The
Craftsman reveals the magazine’s wide
interests. There are articles on beautiful
books, a craftsman house design, Rodin
sculptures, Hopi Indians—and poems by
Robert Frost and Amy Lowell. There is
also an article by Louis Sullivan on “Form
and Function Artistically Considered.”

Books continued on page 272









Webb continued from page 163

not as substantives of the architecture but as
adjectives, modifying what is primary. Buildings
deliberately express the peculiarities of the
architectural problem in a language which has
its own peculiarities and ambiguities. Illusions
die hard, especially the illusion that architecture
is not about illusions. It’s an easy architecture
to like. But when one wants to love it, it seems
to require some effort.

In the name of progress, McLuhan wrote, our
official culture is striving to make the new media
do the work of the old. Architecture, like poetry,
is in full reaction, trying to see what can be
done by reworking yesterday’s tools in today’s
terms. The present, most actively influential
group of architects, those in their 40s and 50s,
have survived the media revolution with enough

‘Hlusions die hard, especially
the illusion that architecture
is not about illusions.’

of a perspective to be able to hold the line
against the predicted emergence of a new archi-
tecture much anticipated by the McLuhanesque
visionaries of the '60s. They are examining the
meaning of the architectural language with a
cool detachment which would have infuriated
the intellectual and social racicals of the past
decade. The explorations are written in the
buildings, struggling with the artistic limitations
and potentials of the medium with its peculiari-

delights. Architecture about architecture. But
one must have some concern for the next gen-
eration, the one which will be fully reoriented,
which might take the witty and very considered
musings of the present as the message rather
than the medium.

By Ibsen Nelsen

I believe that the most important influences on
contemporary architecture are mostly negative.
I must apologize for taking this unfortunate
view; it would be more enjoyable to celebrate
the genuine achievements in the late 20th cen-
tury architecture. And they are numerous—the
revival of interest in historic architecture, the
renewed vitality in some of our cities, the easier
relationships many architects have with 20th
century materials, etc. But there are difficulties
and we ought not forget them.

First of all, what is contemporary architec-
ture? A lot of smart people think it is the work
of our best architects, the work we see in the
magazines. But rather it is what historians of the
future will say is the architecture of our time.

It is everything we build: our houses, factories,
places of work, towns, cities. Taking an inclu-
sive view, it consists generally of a hodgepodge
of structures, generally offensive to look at and
usually inappropriate to purpose. In almost any
city, wherever you find yourself, on close exami-
nation there is little to reward the spirit. Al-

. Ibsen Nelsen is an architect and planner in

though this is a gloomy assessment, it is also
true that the best contemporary architecture in
the world is in the U.S. But we also have the
worst, and the worst is vastly more prevalent.
The trouble with our best contemporary
architecture is that it is practically invisible. In
almost any city you need a guide to find it. But
the worst is not hard to find. It is everywhere,
and the truth is that our “contemporary archi-
tecture” is mostly an offense to Mother Earth—
certainly not fit for man. We are not talking
about the occasional excellent building, the
suburban corporate palaces complete with lake
and swans, the outstanding house where thought-
ful client and able architect have created some-
thing worthy of our own time. The architecture
of our time consists of the endless suburban
shopping centers, the sprawling thousands of
merchant built houses, the immobile mobile
homes, the cacaphony of urban streets filled
with schlock buildings, billboards and garish
signs. Across the street from where 1 write this
is a new “motel.” The style is “‘motel modern,”
pink stucco (with rocks), set off by chocolate
brown painted concrete, and on the corner at
the intersection there are six illuminated signs,
each of which says “Regency Motel.” It is not
necessary to describe the rest of the surrounding
buildings. In the entire block front, only two of
them would be worth saving, both built in the
1920s, one a four-story brick apartment, the
other a recycled garage used as offices. Yet this
is probably one of the better streets in our down-
town, its ugliness mitigated by 15-year-old Lon-
don Plane street trees and fairly wide sidewalks.

ties, its ambiguities, its inconsistencies and its Seattle. continued on page 275
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weTe ready
110 do

¢ Dusiness

k when you are!

tract and residential furnishings
and accessories anywhere.

For you—the architect—many
of our showrooms are open 52
weeks of the year so you can

shop the resources you need

to—when you need to.

It's market time year around at
the world’s largest wholesale
merchandising mart complex,
over 4.8 million square feet
quickly expanding to 7 million
plus. (The World Trade Center
addition is scheduled for com-
pletion in October, 1979)

WORLD TRADE CENTER

DECORATIVE CENTER

HOMEFURNISHINGS MART
" TRADE MART

- =fifle=
Dallas Market Center

2100 Stemmons Freeway
Dallas, Texas 75207, 214/655-6100

SUMMER
HOMEFURNISHINGS MARKET
JULY 8-13,1979

WINTER
HOMEFURNISHINGS MARKET
JANUARY 13-18, 1979

CONDES 80
.. JANUARY 16-18, 1980

« For buyers pass or hotel
reservations cal!l toll-free:
1-800-527-2730 outside Texas,
or 1-800-492-6618 in Texas.
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