


Building projects that build reputations.

In fact, after
24 years,one of the best
things we've built is our rep-
utation. And we're still
building it, project by project.
It's a reputation for bedrock
integrity...a dedication to
deliver outstanding results,
on budget,and on time.
Consider...

The spectac-
ular new Monterey Bay
Aquarium, celebrating the
bay’s unique marine life;
the striking world headquar-
ters of Hewlett-Packard; the
research and engineering
laboratories of Xerox...just a
sampling from our scores of
office,commercial, high-
tech and pharmaceutical
achievements.
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Our special
strength: in-depth Construc-
tion Management. Even

If you are
considering a major project,
arrange for a meeting with

before building,we can help Rudolph and Sletten.

determine “constructibility;

Chances are, our reputation

options and related cost and will be there before we are.

scheduling controls.

RUDOLPH ano SLETTEN i~

General and
Engineering Contractors

Contact Richard Blach, VP
1023 Stierlin Road
Mountain View, CA 94039
(415) 940-4300

We are an Equal
Opportunity Employer



Romantic Toys for the Heart
Technical Tools for the Mind

ARCH

407 Jackson Street, S.F., CA
M-F 9-5:30, S-S 10-5, 433-2724

Quality architectural drafting
materials and accessories.....

Corbu Stencils
Feet/Inches Calculators
French Handmade Paper
Treestamps

Antique Carpentry Tools
Italian Marblized Papers
Linen Sketch Books
Andre Putnam Portfolios
Erasing Shields

Scale Model Cars, Trees
Kern Compasses
Planimeters

Chrome Pencil Sharpeners
Line Spacers

Slide Viewers

M.O.M.A. Staplers
Electric Foam Cutters
Expandable Drawing Tubes
Proportional Dividers
Modelscopes

Convenient to A.I.A. Walking
Tours of:

Jackson Square Historic District,

North Beach, Splendid Survivors

CONVENTION BEST BET

Brmg in this ad for an addmonal 20% off
the already discounted prices.
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A Special Sense of Quality:
The avchitect’s emotional/
spuritual/ imtellectunl
vesponse

heme of this June’s American Institute of Architects National

Convention in San Francisco is “Value Architecture®—a seduc-

tive and subjective topic open to many interpretations.

Critics, art historians and architects all have different defi-

nitions of this concept, but value in architecture is probably
clearest when the general public recognizes a project as especially praise-
worthy. The commonly held opinion thata building is special is the clear-
est indication that a project has risen above the mere acceptability.

Many factors contribute to making a building that inspires such re-
spect. The opportunities of the site and program are blended with the
restraints of the budget, the local codes, the regional economy and other
factors. Enlightened munieipal officials sometimes contribute to suc-
cessful projects, and seldom does a worthwhile building result without
discriminating client. Most importantly, the architect must impart a spe-
cial sense of quality to the building. To varying degrees every design re-
flects the architect’s emotional/spiritual/intellectual response to the
situation and the most successful building is often the one endowed with
the architect’s strong personal sense of what is appropriate.

Value in architecture takes many forms. Buildings can add value be-
cause their physical beauty lifts our spirits. The Conservatory at Golden
Gate Park is such a structure—a man-made object whose combination of
pleasing geometry and lightness yields an impressive elegance.

Sometimes it is the symbiosis of building and site that imparts value.
The obvious regional example is the Golden Gate Bridge which frames
and enhances the headlands it joins and—dare I say?—improves on na-
ture. Less grand in scale but equally successful is the Rutherford Hills
Winery, a building by Roma that gracefully folds itself into an oak-
covered hillside above Napa Valley.

Sensitive selection of building materials often yields a richness that
continually pleases both user and observer; in other instances it is an as-
semblance of buildings that is highly valued. The rows of Victorian
houses in San Francisco’s residential neighborhoods are praised less, I
suspect, for the merits of each individual structure than for the fabric
that they create when taken as a whole.

Other buildings and places are perceived as valuable less for their physi-
cal properties than for the human social interaction they create. Embar-
cadero Center’s podium levels probably violate some basic principles
of retail design but succeed wonderfully for people—largely, I believe,
because of the intensity of the use they receive.

Value is almost never absolute in something as complex as a building.
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