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for Fraduate school?

ENROLL IN THE COEDUCATIONAL INTERIOR ARCHITECTURE OR
LANDSCAPE ARCHITECTURE PROGRAM AT CHATHAM COLLEGE

NEW INTERIOR ARCHITECTURE PROGRAM

m Three degrees offered:
Bachelor of Interior Architecture (for women only)
Master of Interior Architecture, for students with a bachelor’s degree in a
discipline other than interior design or architecture

Master of Science in Interior Architecture, for students with an accredited
degree in interior design or architecture

® Program emphasis on social responsibility and a holistic design process in which
interior design is integrated with the surrounding architecture

® Sample courses include Interior Architecture Studios, Computer Design Technol-
ogy, 20th & 21st Century Architecture, Materials & Assemblies, Environment &
Behavior, Environmental Systems, Lighting & Acoustics

MASTER OF LANDSCAPE ARCHITECTURE

m Pittsburgh’s only landscape architecture program

m Earn a professional, applied degree leading to licensure

m Curriculum emphasizes environmental concerns and sustainability

® Sample courses include Landscape Ecology, Historic Landscape Preservation, Soil
Science, and Community Design of Public Landscape

m Field work and design integral to curriculum

MASTER OF ARTS IN LANDSCAPE STUDIES ALSO AVAILABLE

www.chatham.edu = 800-837-1290 m admissions@chatham.edu
Chatham College m Woodland Road m Pittsburgh, PA 15232
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from the top

Our communications

committee has elected to
take on the daunting but
worthwhile task of a
communication plan for
AIA Pittsburgh.
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Changes. And More Changes. ....... ... ...

When my daughter Betsy was in junior high

she brought home an intriguing assignment which |
can still remember. She had to name five or maybe ten
things that her parents had used but that were no longer
relevant for her. The only one | remember was the slide
rule. My father, an engineer, was extremely adept with
a slide rule and | actually was reasonably proficient in
high school. Of course that was back when a (as in
one) computer took up a whole room and calculators
needed cords and cost what a really good PDA/cell
phone costs today. By college | could no longer use
the slide rule or at least I didn't need to. We had com-
puter labs and calculators on every desk.

Dick Rittelmann’s intriguing and important article on
the future of the architectural profession in this month's
issue talks about many of these profound changes—in
how we work and how we receive communication. You
need to read his article to get to his conclusions but it
will be well worth your time. .| promise.

| hesitate to enumerate the changes the AlA has under-
gone since | started for fear that | will instantly become
adinosaur in your eyes but the changes have been many.
The publication you're now reading is a product of a
brainstorming session from about 18 years ago. In
many ways it has not changed much since its debut
issue. Certainly the editorial content has evolved and
the graphics have been redone but its mission of a news-
letter/magazine or as one member of the communica-
tions committee opined “the face of AIA Pittsburgh™ has
largely remained the same.

What has happened is that Columns has been joined
by eColumns and the website. We only do direct mail
occasionally and our directory is online. While we have
a variety of communication tools, it's not always clear
to us what is getting read and, more importantly, what
matters to you.

That's why our communications committee has elected
to take on the daunting but worthwhile task of a com-
munication plan for AIA Pittsburgh. Eric Osth, AlA is
leading (quite capably | might add) this effort with the

help of Donald Zeilman, AIA who is now chairing the
committee. We're happy to say that the committee in-
cludes new members Michael Kuchera, AIA and
Roxanne Sherbeck, AIA who have much to offer.

The plan will examine our communication tools and
evaluate their efficacy with you, the architect, and also
our other target audiences. What outcomes should you
expect? A change in the design of the different prod-
ucts for one and, at the very least, a clearer understand-
ing of what information comes from what source.

After all, we not only want you to read what we offer but
we also want you to be able to retrieve the information
if and when you need it. Our ability to do this well will
take resources and it will take your willingness to let us
understand what you need and what you want.

In March we ran a brief reader survey of Columns. By
brief, | mean it took less than three minutes to fill out
online unless you added comments which many of you
did. My favorite statistic is that 23% of you have kept
gvery issue of Columns you have ever received. Your
biggest complaint? The illegibility of the print. We were
pleased with the response and we sincerely thank all of
you who participated.

Expect more surveys. We know you have too much to
do and so we promise to be brief but we need your
input to move forward and to be successful. And we
will listen.

Ifthere is one constant in my years with AIA Pittsburgh,
itis your willingness to engage with us. No matter how
much information there is, and it grows exponentially
every day, sharing with each other—as opposed to as-
suming what the other understands—remains at the
root of effective communication. So please let us know
what's on your mind by any method—email, letters,
phone calls or face-to-face. We relish the opportunity
to talk with you.



