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We tr] to strile o

balance belueen issues

rlnt appeo / s1:ecifica l/r
to orclitects ond stories

tiat laoe a ltroarler

interest.

IlI IHIS ISSUE

Renoling tle Cin'
A case study.

D es ign P i t: lt u ryl A tn bass a rl o rs
Spreading the news about Design Pittsburgh

DtsignPitshuryrt...
Schedule of events and 1999 0pening Gala

Bencrtnar*ing t/te Cfutpter .

Comparisons with four sister chapters.

Hope Renea.ed
A review of Mark Perrott's latest photographic prolect.

News ..,,....
Breaking Ground

Calendar.,.. .

Dossier ...,..

0n the cover: Soulh Side Works (left) and Pittsburgh

Technology Center (right) sites prior to construction ot the

Parkway East and current re-devel0pment. Photo courtesy

of the Pittsburgh Department ol City Planning.

tngqugnlly A$lffid llugslions by che y Towe s

Columns Septemts'er 2OOO 3

editor and staff . Committee members suggest story ideas, dis-

cuss possible approaches to t0pics, report news leads, ofler

other ideas and suggestions, serve as a sounding board and

s0metimes c0ntribute to the magazine by writing b0ok reviews

and other content.

. May lwrile lot Columns?
We encourage members to contribute to the magazine. lf you

have story ideas, c0ntact the editor to gauge interest and dis

cuss guidelines. Because the magazine is published by the

AlA, a(icles by AIA members are given pre{erence.

. How do I contribute inlormalion lo Columns?

General information such as press releases and announce-

ments f0r the news page calendar. contlnulng educat on op-

portunities, and breaking ground should be sent to Columns

at lhe Chapter office. Fax to 412-4/1-9501 0r email t0

aiapgh@aiapgh.org

. D0 you ever run reprints ol articles lrom olher pub-

lications?
Rarely lf you have written or read an article that you think

would be of particular interest to our readers, bring it to our

attenti0n and tell us why While it is unlikely that we lvill re-

print it, we may reterence it 0n the news page.

. How can I be a dossier subiect?
You must be an AIA member to be a dossier subject. Contact

Joan Kubancek at the Chapter office, and she'll send you a

dossrer form

o What il I'm a Middle PA Chapter member?

You're encouraged t0 submit to Columns just as Pittsburgh

Chapter members do.

. How can I lind out about adverlising in Columns?

Call the Chapter office for a rate sheet and various advertising

and listing options. Because Columns is read by nearly every

architect in the region, its a great place l0r c0ntractors, engi-

neers, and suppl iers to be noticed. Cal I 41 2/47 1 -9548 for more

i nformation.

. Why isn't Columns on the website?
The website currently features information that is time sensi-

trve and/or of a database nature. ln addition, Columns is an

important marketing tool for the Chapter and goes t0 many

readers who would probably not visit the website. The maga-

zine provides exposure for members by existing in a print for-

mat that can be passed on to others and left in public areas for

casual viewing. lt is possible that Columnsmay be posted on

the webs te in the luture.

Does every AIA chapler publish a magazine?

lvlost chapters send out a newsletter 01 some s0rt, but only a

very lew publish in magazine format Columns debuted in

1987. (See p. 12 Benchmarking the Chapter for nore com-

parisons to sister chapters )

Answers to lrequently asked questions (FA0s)
are the co n of the rea m th s month, so here goes
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o What is Golumns' circulation? Who receives it?

AIA Pittsburgh prints about 2400 copies each month. They

are sent to members of the Pittsburgh, M ddle PA and NW

Chapters. all regrstered architects in the Chapter's service area.

advertisers, the CMU Department oi Architecture,
policymakers, the media Contractors and other selected ind -

viduals interested in architecture

. Why doesn'l Columns discuss "hot" t0pics, e.g.

the Fitth and Forbes development controversy, m0re

otten?
Because Coiumns is issued on a monthly basis, we cann0t

respond to news items in a timely fashion. 0ur copy deadline

ls six weeks in advance ol publication, s0 by lhe tLme we gen-

erate an article, the ground has shifted In additi0n, any article

or column in the magazine thal rellects an ollicial Chapter

position must be developed and ratified by the Board. Conse-

quently, it's general y more effective for the Chapter or indi-

viduals to address these kinds of topics through opinion pieces

in the dai ly print media where architects can reach many m0re

readers in a timely fashion.

We are trying, however to use Columns as a tool for helping

people understand the development process and h0w that pr0-

cess can be improved. This month's featured article, Bemak-

lng the City. A Case Study, is one example.

o How do you make editorial decisions?
An editorial schedule rs developed several months in advance

by the editor and discussed by staff and the Communications

Committee. There ls often a theme covering several issues,

and this will drive the lead story. Staff, the Committee, and

readers suggest other slories. We try t0 strike a balance be-

tween issues that appeal specifically t0 architects and stories

that have a broader interest. All stories help lo showcase the

profession to our readership.

o How do I know what topics will be in luture issues?

We usually prov de a list of Upcoming lssues in the back of

the magazine with submission deadlines A more complete

version of the edltoral schedule is avaiiable by contacting ei-

ther the ed tor or Joan Kubancek at the Chapter office How-

ever, be aware that stories are frequently shilted am0ng issues

or c\arged 'or a variety o"easors.

o How do you decide what goes on lhe cover?

The cover image is usually taken from the lead story 0l1en,

it's a matler of decid ng which ava lable lmage is strong enough

t0 carry the cover position. We also try to balance representa-

tion on the cover am0ng llrms, types of prolects, geographic

area, etc.

e What is the role ol the Communications
Commiltee?
The Communications Committee is an advisory group that

meets monthly and reviews the editorial schedule with the
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