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It's Been A Viery Good Year ....... ..

During this year,

you have witnessed a
sea change of public
awareness of AIA

and architects.
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Most firms have been busy, very busy!

The local demand for architects has exhausted the local
supply. Many firms are importing architects while export-
ing services around the country and around the world. In
my 18 years in the profession, this is my first experience
of such a prolonged business growth cycle. In the past 24
months, we have seen firms working at full capacity, non-
stop, resulting in the rise of base-line salaries of architects
and demonstrating that we should be well compensated
for our services. What this has meant to our professional
organization has been both positive and negative.

The surge in business activity for architects has assisted
us in maintaining membership levels that we have worked
hard to achieve. The success of many firms has made them
more generous in providing financial support and partici-
pating in events and programs. This outpouring of sup-
port has strengthened our bottom line as we continue to
derive @ majority of our operating funds from non-dues
revenue sources. The downside has been a drop in
volunteerism of our membership for AIA activities. This
has placed an undue burden on a handful of professionals
and support staff at AIA Pittsburgh. This is not a complaint,
but something we need to recognize. AlA Pittsburgh is a
professional association that must be supported through
active involvement in the programs and efforts of the Chap-
ter. With the tremendous strides we have made, | hope more
members will become actively involved.

During this year, you have witnessed a sea change of pub-
lic awareness of AIA and architects. Our involvement in
the selection process of the Convention Center expansion
has lead to an international design competition, sending
the message that design has value.
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The revamping of the annual design awards was a tre-
mendous success that we will build on each ysar. The
projects submitted reflected the tremendous talent that rests
with local firms here in Pittsburgh. Jury chair Maurice
Jennings, AIA and juror Tim DeNoble, AIA both expressed
their joy at the quality of all of the submissions as well as
their fascination with Pittsburgh.

Even AIA national is catching on to our message. One of
the cover stories in the November issue of our national
magazine was Good Design is Good Business, our slogan
for 1998 and beyond. National also spotlighted Pittsburgh’s
participation in Vice President Al Gore’s Schools Initiative
program that was broadcast nationwide this summer.

Through the creative efforts of our executive director, we
have been able to enhance our service area to include
Northwest and Middle Chapters this coming year. This new
relationship will help strengthen our organization and our
political effectiveness.

My experience as AlA president this year has been excep-
tional. I have been enriched and (I hope) given something
back to the profession and our chapter. | ook forward to
the coming years as AIA Pittsburgh grows and changes to
enhance our profession.

It was a very good year!



