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My mother used to tell me never to

throw away anything in my closet — wait long enough,
and whatever it is, it will become fashionable again. |
wouldn't have believed that platform shoes and tie dye
would work their way back into our fashion conscious-
ness, but here we are. It takes a new generation to risk life
and limb — or at least ankle — to go where many have
gone before. Who would have thought that a new genera-
tion would discover Frank Sinatra, Tony Bennett, martinis,
cigars and ballroom dancing?

The same thing happens in the design world, of course.
The AT&T Building with its Chippendale top gave us a hint
of things to come. It also happens with materials. In the
drive for high performance and meeting technological
needs, we've often created as many problems as we've
solved, thereby causing us to re-visit all but forgotten
solutions.

Consequently, it's facinating to see the use of classic de-
sign and materials re-discovered. Dale Stewart, ASLA told
me a story told to him about canvas awnings made from
hemp designed by Frank Lloyd Wright. They lasted for 25
years and were finally replaced by fiberglass. Those lasted
for 7. Along with his interest in historical sailmaking,
Stewart used that as inspiration in his experiments at Slip-
pery Rock University. They have led back to designing hemp
canvas canopies coated with mineral spirits and paraffin,
all materials that have been around for centuries, cost less
than many more ‘advanced’ materials, and are far more
environmentally friendly.

This issue brings old and new full circle. The technology
sampler demonstrates some very innovative solutions by
Pittsburgh firms as well as Stewart’s “low tech” solution
forarooftop garden canopy. A report from Masonry Camp
illustrates the appreciation architects developed for the work
of those in the “trowel” trades. And David Vater's review of
The Homes of Sewickley reminds us of the beauty of grand
residential architecture preserved.

The old and the new collide head on in September, as al-
ways. Although everyone I've spoken with seems to have
had their busiest summer in years, we all know that the
“real” new year starts this month. That said, we welcome
the Northwest Pennsylvania Chapter to the fold in this new
year. This venture serves as an exciting prototype for other
chapters, and also offers interesting opportunities to ex-
pand Columns along with ever important ad sales. We
look forward to covering the nine counties served by North-
west and will begin that coverage in a later issue with a
look at the changes in the Erie waterfront. Chapter presi-
dent Bill Helsley, AIA shares the details of this arrange-
ment in his letter on page 7.

Finally, | am delighted at the number of you who have con-
tacted us looking for opportunities to contribute to articles
and features in Columns. We occasionally print & snap-
shot of topics for upcoming issues as space allows, but as
you can see from this issue, space didn't allow. If you're
interested, we'll be more than happy to fax you a copy of
our draft editorial schedule — just call the AIA office and
leave a message for me. Remember that we work at least 2
months in advance and that all topics are working topics.
Things have a way of changing at the last minute, so call
first before submitting articles or information for a pro-
posed story. And if you have an idea for a story, please
pass that along. Much of what makes its way into print
originated with you, so please keep up the good work.



