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t Tour clients depeud on )ou to be knorvledge-

l/ uo,. of materials and techniques rvhile still
U
I providing professional design expertise. You

L .rn depend on John Dekletra and Sons. lnc..

tbr quality rvorkmanship and professional manage-

ment, 0n all your construction projects.

No area general contractor is better known or

more respected than John Deklewa and sons.
One of our recent projects, The Clubhouse ot
Fomily House lnvitotionol Colf Tournament.

In the seventy-five years since our founding, we've produced

some of the most dramatic and functionally rvell-integrated

buildings in Western Pennsylvania, Ohio and West Virginia.

The Armenion room locoted
on the third floor of the
Cothedrol of Leorninq ot the
University of Pittsburgh is the
22nd nationolity room to be
estoblished ot the university.
The stone orched room copies
the mosonry techniques of
church ond monostery builders
of the l lth century. This mogni-
ficant clossroom wos designed
by Torkom Khrimiom who emi-
groted from Armenio in 1978.

We offer a full range of contractor

services. Our prc-construction

planning and value engineering, for

example, can detect trouble spots early

to help smooth out the Production

process. This insures your proiec[

comes in on time and on budget.

Whether you're considering

renovation and retrofit of an existing

structure or new construction. consult

the experts at John Deklerva & Sons, Inc

For a more detailed anal-\'sis of your

specific needs, contact John E. Deklerva,

Pr"esident at 257-9000.

"Elm Court", o g-acre private north of
For

ozone purifi"
' o gron-
hond
areo. To
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JOHN DEKLEWA & SOATS, lNC.
1273 Washington Pike . P.o. Box .158 . Bridgeville, PA 15017 . (412) 257-9000

GENERAL CONIRAC TOBS BIJILDING SUCCESS

Sweating The Details Is No Sweat
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"Tlre people ue ofun tlinl
are //te mosl irre/tu^lnt lty
often t/te ones tfiol cotte

bac* to bite us."
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by Cheryl R. Towers, Editor

come back to bite us. Witness some of the folks inside that

Beltway who make mischiel even as they make promises

of (fill in your favorite cause). 0r the changing parade of

Commissioners. The revolving door of politics and politi-

cal app0intments teaches us t0 take n0 one for granted,

and to count no one out.

And what if we feel rieare irrelevant? lVany of us do -
just witness l0w voter turnout and the few number of people

who serve on public and civic boards. lVost of us don't

even bother t0 try t0 have rnput because we think its not

worth the elfort. 0r, we're just so overwhelmed by life that

we don'twantto make an inveslment outside of our imme-

diate jobs and homes. As a card carrying member of the

"sandwich" gene[ati0n, I can relate to that.

The cost of complicity in accepting irrelevance is high, We

lose our dignity and our voices, and our fellow citizens

lose our talents.

So this is a call t0 arms of sorts. lt4ake yourself relevant.

Get in the face of policymakers, the media and the public.

Architects, as we've noted repeatedly, are problem solvers

and have unique skills to bring to meeting the big chal-

enges of society. You may not knoweverything there isto

know about an issue, but y0u've g0t the ability to find out

the facts and the nuances, and to be articulate in making

y0ur case for a cause. Be relevant, or be square, lt sure as

heck beats the alternatives. rrrrr^

The challenge ol a more-or-less monthly magazine

is to be able to think several months ahead and not trip up

by referencing something in the present that's a dead give

away of thetime lag in production, lt's rather ikethe chal-

lenge of taping a television or radio show to be aired later.

I still shudder at the rabid ire I aroused in a television di-

rector one fine morning while taping a show to be aired

late at nlght. "Good morning" t,vas riolthe pr0per resp0nse

to "He o, and welcome to our showl"

This month's deadline coincided with the deaths of Prin-

cess Diana and l\4other Theresa. While not the usual stuff

ol Colunns, no one seemed to want to taik about traffic

calming, construction management or even haunted houses

as our deadline approached. lt was difficult n0t t0 weave

some pithy reference into all so(s of seemingly unrelated

topics. While these references rellected unfo(unate pass-

ings, they are ancient history if not out and out irrelevant

in journalistic terms by the time they cross your desks.

lrrelevance seems to be in the air these days. The (mostly)

guys inside the Beltway may not feel irrelevant, but alot of

us act as though they are. The County Commissioners - 0r

at least the minority Commissioner of the moment - cer-

tainly feels that way. Dilbert's fans - and they are legion -

fight irrelevance at every step.

A coupie ol thoughts about irrelevance. The people we of-

ten think are the most irrelevant are oiten the ones that
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0n the cover: Construction at Conair World

Headquarters. Photo by Nicholas Traub.
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