
NEWSLETTER
AIA LAS VEGAS A CHAPTER OF THE AMERICAN INSTITUTE OF ARCHITECTS

We've got a new website. aialasvegas.orE Have you been there? Check it
out. Want to get linked? Let us know. We're structuring special advertising
deals for AIA members....and planning a "Virtual Product Show" for Allied
members. Watch for updates and new paEes includinE our "Architecture Las
Veg,as" magazine.
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It is the mission of the Las Vegas
Chapter 0l the American lnslitute of
Architects to support and uphold
these precepts within our state and
region, and:

r Tosupportandpromote
quality architecture

r To support and advance
quality oppodunities f or
design educalion

r To enhance publlc
awfrreness of lhe built
environment

. . To share design knowledge
with the community

. To unite the memhers in

AIA LE Vegas ' Localed in lhe Paul B. Sogg Architesture Building, UNLV Box 454018 *4505 5. Mar/and Pkwy. * Las
vegas, NV 89154 Tel; [?021 895.0S3C Fax: (7021 855.441?
Ihis Site Designed * Hosted by : Cop!tright 62001 AIA Las Vegas
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AIA LAS VEGAS

PRESIDENT'S

MESSAGE
DAVID FROMMER, AIA

PRESIDENT, AIA LAS VEGAS

The AIA las Vegas High
School Design Awards proved
to be exceptional in several
ways thisyear. The
sponsorship of awards in 2001
proved to be outstanding,
transcending all past

sponsorship with a total award
amount of $10,250 in savings

bonds. A special measure of
gratitude to all the firms who
provided sponsorship of the

savings bonds, including Dekker, Perich, Holmes, Sabatini
Architects, Friedmutter & Associates, f MA Architecture Studios,
KCA Architecture, Klai::luba Architects, Lucchesi Calati
Architects, Anthony A. Marnell ll, Chtd., Rissman & Rissman
Architects, Tate * Snyder + Kimsey Architects and Welles
Pugsley Architects. I also would like to thank Civilworks, lnc.
for their sponsorship of the reception for this meetint.

Special recognitlon also goes out to Eric Christiansen,
AlA, who tirelessly has chaired the AIA Las Vegas High School
Design Awards proErams for moreyears than I can remember,
with a more spirited measure of enthusiasm and vigor eachyear.
Eric would flog me if I failed to mention the hard work and
dedication of all of the high school instructors and architects
who participate in this protram. Without their continuous
efforts, the dedicated students who participated in this protram
would not have access to instructional and professional
expertise, making their high level of achievement harder to
reach.

One unfortunate way in which thisyear's AIA Las Vegas

High School Design Awards were exceptional was in the poor
attendance of the membership. Very few architect members
attended the meeting, and the general membership attendance
was poor as well. lt is critical to this program that architects
and the general membership participate in the evening to show
support of these potential future professionals. Many high
school students, UNLV School ofArchitecture students, and
parents attended this meeting hoping to speak to architects,
interns and allied members about the design profession and all
the related fields. For these attendees not to have access to the
membership and to not see the lull support of the AIA Las Vegas

membership speaks negatively about our orEanization and our
profession. I sincerely hope the poor attendance thisyear was

an aberration and nextyear's event Earners a much higher level
of participation. However, I thank those who attended and lent
their support and advice to the students. Your participation
reflected well upon our profession.

On another note, the Nevada contingent attended this
year's AIA National Convention in Denver, CO, from May 17-

May 19. We reviewed issues with the regional and national
boards including the on-going advertising campaign, which, by
vote, will continue into the comingyears, and the financial
health of the national orEanization. Ed Vance showed great
interest and involvement in the AIA Fellowship activities,
representing the Nevada chapter at Fellowship events. Brad
Schulz worked diligently in AIA regional and national board
business meetinEs and events. The Colorado and Denver
Chapters of the AIA proved to be exceptional hosts, sponsoring
a variety of events and programs. Preliminary word has it that
this AIA National Convention was the best attended ever.

Sincere congratulations to the AIA Colorado and Denver
Chapters on an exceptional effort and outcome.

The 2001 AIA National Convention proved to be an
event of growth for all those who attended. The lovely Tina
Cobble, Executive Director of the Arizona Chapter, relived her
prioryears on her birthday through the effective use of wine and
spirits. Randy Lavigne, AIA Nevada's Executive Director, ioined
Tina in her quest and, in the process, nearly became the 'first
mate' of a resident Denver Pirate. When witnessing this
behavior, the Nevada representatives could do nothing but
batten down the hatches and shiver their timbers. Mike "P-

Daddy" Crowe of Nevada and Rick "Brent" Bright of Arizona
assisted Tina and Randy in their treasure hunt, unable to
accommodate Tina's desire for a Marty Feldman look-a-like as

her evening's escort. Tina ultimately received "un-civil"

companionship, iealous of the eels in the Ocean Iourney
Aquarium in Denver. Past AIA Las Vegas President f ohn Treston
attended the convention with Robin Treston, AIA Las Vegas

member. Robin served as an effective cocktail magnet, wearing
more wine than drinking,, earning her the nickname of "tady

Thunderbird." ln an instant of insight, Randy and lohn
discovered common relatives, resulting, in fohn receiving the
honorary nickname 'Pappy." And one could not mention AIA
National Convention 2001 without acknowledging the honorable
Brandon Sprague, who kindly advisedyours truly that drinking a

decal non-fat iced caf6' mocha with whipped cream on top may
result in severe ridicule and potential bodily harm.

THOMPSON E. PENNEY, FAIA

ELECTED
One of the main orders ol business at the Denver

Convention was the election of officers to lead the association
in 2O02. Thompson E. Penney, FAIA was elected first Vice
President, and will serve as President in 2003.

Penney is President and CEO ol LSSP Associates, Ltd,
a I85 person Architectural, Land Planning and lnterior
Architecture firm, with offices in Charleston, South Carolina, and
Charlotte, North Carolina. Elevated to the College of Fellows
for Design, he has received state, regional and national awards
for desig,n excellence. Thom's passion and lile is Architecture.
He has been actively involved with the AIA since College. He
has served in leadership positions at all component levels and
was advanced to Fellowship in 1990 at the age of 39. He is married
to the former Gretchen McKe llar, a second Eeneration Architect
and AIA member.
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AIA NEVADA
PRESIDENT'S

MESSAGE
ED VANCE, AIA
PRESIDENT, AIA NEVADA

A home coming for our
National President fohn Anderson
FAIA is now one for the history books. The National AIA
Convention in Denver was a wonderful success. Denver was
absolutely beautiful and its downtown was an inspiring place to
witness vital urban architecture and community. Over 18,000
were in attendance, more than Philadelphia's convention lastyear
which had been touted as the most successful to date.

Considered to be a second tier convention location (a

certain required number of members within a 200 mile driving
radius), Denver's success is good news for Las Vegas, who will
host the Convention in 2005 (l-as Vegas' l00th anniversary by the
way).

Over the past fouryears, I have had the privilege of
representing our local and state chapters as a convention
delegate and although they have all been great, this was certainly
my favorite. Perhaps it was because I found my self getting rnore
involved in the business and programs of the lnstitute, further
discovering the richness that it offers.

The VIP reception at the office's of Anderson Mason
Dale Architects, The WMR business meeting, The lnvestiture
Ceremony for new Fellows at St. fohn's Cathedral, Delegate
Voting, the Awards Ceremonies, The Fellow's Convocation Dinner
(and reception later in fohn Anderson's suite) and most
importantly the Business meetings were but a few o[ the offerings
I took in thisyear. And there was so much more and not enough
time. But I need to get to the real purpose of this column.

At Friday's business meetint there were seven
resolutions that were voted on by the delegates in attendance and
one that stood out as the most controversial: " The Dues
Assessment for our Advertising Campaign".

ln recentyears, AIA management and the Institute's
advertising have developed and operated an integrated
multimedia national advertising campaign using television, radio
and print media. Citing a high potential benefit for AIA members,
the Board of Directors in 1998 sponsored a resolution
authorizing a dues assessment o[ $50.00 peryear on each
member for a period of threeyears. ln accordance with that
resolution's terms,
the dues assessment would have expired thisyear unless
reauthorized by a vote of the deleEates.

Measuring the results of the last threeyears efforts, the
AIAs Public Relations firm presented their findings and they were
decisive. ln every cateEory, the opinion of public sector (to which
these devices were aimed) of an AIA Architect had increased
measurably. Coupled with their presentation of two of their
television spots, I personally was damn proud to be a member.

So there we were, the floor was open to delegates lrom
all over the country, and we listened to those delegates for and
atainst the continuance of this campaig,n. Most were for
(including our region) who believed that it was in our best
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interest to keep the momentum going and that marketing is
not somethinEyou turn on and off like a faucet. rD

Thosewhowereagainst,citedthetenuous[inancial>
condition of the institute that the campaign should expire. As O
many ofyou know, AIA National is going through some difficult tI'

financial times and its seems natural to slash the budget of all a)

unnecessary proErams. But I will tellyou this. When times are
good, our firm spends 7% of our net revenue on marketing and
advertising. When times are not so good, we spend more!

Suffice it to say the Measure passed with the required
2/3's margin and the campaign will continue for another three
years.

The importance of this measure struck me later
however. The real purpose of the advertising campaign is not
to get more work for it's members, but to inform the public of
the difference between and Architect and an AIA Architect.
This campaign will do more for increasing our membership and
preventing attrition than anything else. And that folks is what
makes the numbers work. AIA National has a solid plan to
bring this institute's financial house back in order and this
campaign will help insure its success.

NEW AIA MEMBERS:
We are very pleased to welcome these new members

to the AIA Las Vegas Chapter.

Architect:

foseph Branca, AIA
TSAofNevada. LLP

foseph Cale, AIA
TSAofNevada, LLP

Melvin Green, AIA
Perez Green Architects, lnc.

Lee Noswortly, AIA
KGAArchitecture

Associates:

Sue Kell, Assoc. AIA
KGAArchitecture

Haywood Kelvin, Assoc. AIA
Tate * Snyder * Kimsey Architects

Colin Hogan, Assoc. AIA
Tate * Snyder * Kimsey Architects

RuomeiWang, Assoc. AtA
Swisher Hall, AlA, Ltd.

Allied:
Donna Cucurullo

Mecho Shade Systems
Ron Craig Foster

Steven's Roofi ng Systems
Albert Smith

Intetrated Marketing Concepts

The AIA Las Veg,as Forum is edited and produced
monthly by Randy Lavigne, Executive Director, AIA Nevada /
AIA Las Vegas. Responses to content are welcomed. Editorial
and advertising mate rials are due to the AIA olfice by the l0th
of each month, preceding publication.
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Look at these faces...remember these names. ln a fewyears
these talented youn6 people could be the AIA Scholarship
recipients..... then they could be interning withyour company......or
working akrng sideyou...or they might beyour biggest competition.
Where doyou think architects come fromT AIA LV history over the
last twenty-sevenyears indicates that they come from the high school
drafting and art classes...and that many of them have participated
in the AIA High School Design Awards Program. This program is

one of the most important that the Chapter provides. Thanks mainly
to Eric Christensen, AIA who has almost single-handedly kept this
proEram activeyear after year. At the April Membership Meeting,
with their parents and instructors in attendance, we recognized
the fine talents of theseyounE people, and awarded over $10,000.00
in U.S. Savings Bonds.

Honor Awards were presented to Shaun Degagne, lared ludd
Mohammed Rahman and Brian Henley

Merit Awards were presented to Eric DeMoss, Christopher Sisson
Waren Sturtilland Allison Cray

ATA Best of School: Richard Koeppel, lnstructor -Awards to Brian
Henley, Christopher Sisson. Warren Sturgill

Bonanza High School Best of School: Fernando Sanchez, lnstructor
Awards to Scott Shipiro and Alex Koons.

Centennial High Shcool Best of School:
Rick Buian, Instructor - Award to Michael Hilsabeck

Cimarron High School Best of 5chool: Daniel Wolfe , Instructor
Awards to Eric DeMoss and Mordechai Yadegar

Honorable Mention Awards were presented to Antonia Stewart, David
f- Keenan, Michael Hilsabeck, Lynwood lohnson, Cilberto Cill, Kris

Wilke, Aracely Rascon, and lohn tllertson

I JUNE

i


