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More than just Wallcoverings

7

~

FGA

Fred G. Anderson inc.

Contract Department
5825 Excelsior Blvd.
Minneapolis, MN 55416

N\

(612) 927-1800 J

At Fred G. Anderson, we boast about our wide selection of wall-
coverings. But service is our specialty. Our staff has worked with
architects and interior designers throughout the U.S. for over 30 years.
And they’re eager to give you personalized service and individual
attention. Visit our beautiful new showroom in Minneapolis.

Call on FGA — for more than just wallcoverings.
Fred G. Anderson Branch Offices: Cedar Rapids, lowa & Omaha, Nebraska



 COMPENSAT!
INSURANCE

PLAN

~ what DPSA has to offer, please CONTACT

The law requires all employers to carryl'fr_yf,;, -
DPSA’S BROKER, ASSOCIATION ADMIN-

Workers’ Compensation Insurance. THE
STATE SETS WORKERS’COMPENSATION
INSURANCE RATES. MOST POLICIES
FOR SMALL EMPLOYERS DO NOT PAY
DIVIDENDS. DPSA OF FERS A DI VIDEND ,

p
.are receivmg does not compare thh :

ISTRATORS & CONSULTANTS INC.

In California call 714/833-0673 collect, other
Ask for Carol '

~ Krotine or Sherall Gradxas to learn if your firm
18 ehglble :

states call 800/854-0491.

DPSA EN DORSEMEN T

; The DPSA plan is endorsed by:
California Council, AIA Insurance Trustees
Arizona Society, AIA
Minnesota Society, AIA + Louisiana Architects Association
Wisconsin Society, ATA

/ ci_A Association Administrators & Consultants, Inc.

19000 MacArthur Blvd., Irvine, CA 92715
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Stained glass has been changing.
Call for a presentation.
MONARCH STUDIOS, INC.:
A Consortium of Photograph is detail of panel.
Stained Glass Client: Ron and Mary Cutliff
Artists Principal artist: Tom Ferguson
Materials: German semi-antique
262 east fourth street glass, beveled quarter inch
st. paul, minnesota 55101 plate glass, polished cabochons,
(612) 224-3170 lead came.




35 Honeywell Plaza by M. Paul
Friedberg.
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Carlisle membrane solves problem
of “reskinning” Yale “Whale”

NEW HAVEN, CT—Four steel cables suspended from the roof’s surface. Two ladders were placed so that ap-

a center concrete arch give the intricate 5,500-square proximately 170 rolls of Carlisle EPDM, ranging from 10

foot roof of Yale University's David S. Ingalls Hockey to 103 feet long, could be placed in the 4'>-foot gap

Rink the appearance of a colossal whale swimming between battens.

across the campus. The EPDM sheets were loose laid over the old neo-
Unfortunately, for the last three years, the “whale” prene material and nailed at six-inch intervals at the base

wasn't the only one doing the swimming. Because of a  of each batten. A 12-inch piece of elastoform was then

leaky roof, Yale Hockey team members many times secured over the battens. When a row was finished, one

had to battle water puddles as well as their opponents. of the ladders was moved and the process started all over.
F.J. Dahill Co., Inc., a local roofing, structural remodel-  Flashing was secured by inserting a metal band in the

ing contractor, was chosen to roof the whale with an large reglet joints at the top arch and bottom wall and

EPDM membrane manufactured by the Carlisle Tire &  covering it with a sealant.

Rubber Co., Carlisle, PA. Old neoprene on the 6-foot x 360-foot concrete deck

The most difficult phase of the job was to develop a at the roof’s bottom was stripped and replaced with
staging system of ladders which would conform to the EPDM that was completely sealed with Carlisle adhesive.
roof’s irregular shape and allow the crews to work.

To support the ladders, Dahill crews nailed off 2 x 4
boards between the 23,000 lineal feet of battens covering

i s CARLISLE

Edina, Minnesota 55436
612-935-9800
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Steve King, President of Landscape Structures says:

“When you walk in this building, you
want to put out your hand and feel
the wood. It surrounds you with a
feeling of warmth. | manufacture

all my play structures out of Red-
wood, so using it on our facility

was a natural. We used it in the
offices, the conference room, the
hallways and the atrium. We even
took scraps from the play structures
manufacturing and created a relief
on the entry wall. These 6" x 6”
squares are fixed at different heights
and allow for a random pattern

to emerge.

“Landscape Structures has expand-
ed its products to include residential
‘Yard Scapes.” We now manufacture
‘Yard Goods” for the family back-
yard. There is shrub lighting, play
structures and climbing structures
for the kids (and grown-ups too!)
We make benches, tables, litter
receptacles, mailboxes, sandboxes
—all the things you would expect to
see at a public park are now available
for the homeowner’s backyard. And
they are all constructed of Construc-
tion Heart Redwood.
“We pride ourselves on uniquely
creative products. It is exciting to
have the ideas and input of positive
thinkers like the Canton people.”

PHOTOS BY JIM MAJERUS

PROJECT: New commercial construction/
Corporate headquarters and manufacturing
facilities for Landscape Structures, Inc.,
Delano, Minnesota

SPECIFIER:
Landscape Structures,
Inc., Delano, Minnesota
BUILDER: Al Hirsch
& Sons Inc.
PRODUCT: clearV.G.

V-Joint Redwood Siding
and Paneling

VISIT OUR DISPLAY CENTER b} DISTRIBUTED BY

OMILES NORTH OF THEINTER. T —
SECTION OF COUNTY ROAD 18 & T
INTERSTATE HIGHWAY 94. TURN L rporstion CAN DN

RIGHT AT 83RD AVE. N.  C ORPORATIONS

Canton represents the finest mills in PALCO =

the Redwood industry. SiHDSOII !J PHONE 612 l 425‘1 400

9110-83RD AVE. NORTH MINNEAPOLIS. MN 55445 MAIL ADDRESS P.O. BOX 9328 MINNEAPOLIS. MN 55440
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Minnesota Society

American Institute of Architects

910 Nicollet Mall
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(612) 333-1484

402 NW Crossing Building
St. Paul, MN 55101
(612) 227-0761




Builders’ Specialties W. L. Hall Co.

Montgomery Wards THERE IS ONLY ONE KALWALL W.L. Hall Company
Rosedale Shopping Center distributed and installed Builders’ Specialties
Architect: Smiley Glotter Assoc. for over 25 years by— 14800 Martin Drive
Photographer: John Driemen Eden Prairie, MN. 55344

(612) 937-8400



The architects
of this financial
institution pre-
sented a unique
4 challenge to
[T __glass manufac-
' turers and
Cronstroms.
The coopera-
tive efforts of
the glass com-
pany and the Cronco-Lite
division of Cronstroms
resulted in the striking
solution you see here.
Cronstroms team of crafts-
men produced the high
quality CTS Thermal Bar-
rier System which was
fitted with specially curved
glass panels.

The energy-saving design
of CTS Thermal Barrier
Systems eliminates metal-
to-metal contact in curved
or straight designs, and

Northwestern Bank, Fergus Falls, Minnesota
Architects: Foss Englestad Foss, Fargo, North Dakota

For Solutions To Problems of Interest-
= e 7= Bank On Cronstroms!

allows the beauty and
openness of large
expanses of glass with
virtually no frost or con-
densation, even at temp-
eratures of -30 F. Cron-
stroms was the first to
develop this Thermal
Barrier System over
16 years ago.

When you have a unique
challenge, bank on Cron-
stroms to help you!

Cronstroms

Manufacturing, Inc.

4225 Hiawatha Avenue South
Minneapolis, MN 55406

(612) 722-6671

an - -

—For Over Fifty Years—

You’re supposed to look
at this sampling of our work.

Badiners, Minneapolis

Dayton’s, Minneapolis
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THIS YEAR MORE THANEVER. ..

Your Clients Need the Lasting Beauty
& Economy of Wood Products

Play Structures in strong, durable natural wood Elegant Wood Benches finished in such minute

(left). An almost unlimited variety of size and detail the craftsmanship will excite you and your
complexity of structures. Also, imaginative, highly  clients. Also available - waste containers and
colored Mexico Forge metal structures. Either other interior wood product needs.

type a learning/ playing experience.
FROM THE LEADER . . . GET FULL INFORMATION TODAY.

— i —————————— —— ————————— ——

Yes, | would like detailed information concerning:

O LANDSCAPE STRUCTURES - PLAY STRUCTURES
O MEXICO FORGE - METAL PLAY STRUCTURES

O LANDSCAPE STRUCTURES - SITE FURNISHINGS
0O ELEGANT WOODS - MALL/STREET FURNITURE
EARL F. ANDERSEN. AND ASSOC.. INC. ey

: 9864 James Circle i
Site Furnishings for malls, shopping centers. Bloomington. MN 55431

Elegantly finished in durable, protected redwood. 612/884-7300 SIREET
Fits indoor or outdoor settings in a very natural -~ o TOLL-FREE WATS LINE ® CITY STATE
ey 1-800-862-6026 s

TELEPHONE

We think good work speaks for itself.
And we've been doing outspoken custom
display and casework for years.

Catering to creative architects.

As well as to their medical, institutional,
financial, retail and hotel/motel clients.

With a flair for detail and a quality of
craftsmanship that can enhance any
design.Within any budget.

A small sampling of which you see
on the left. A larger sampling of which you
can see simply for the asking.

So don't be limited by stock designs.
No matter what your casework needs,
call us. At 1-800-328-8043. Or in Minnesota
at 612/375-1606. Or write
Carlson Store Fixtures, 26 N. 5th Street,
Minneapolis, MN 55403.

[-]
CARLSON
STORE FIXTURES

A division of Stein Industries, Inc.
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SPANCRETE MIDWEST COMPANY
...1S A LOT MORE THAN FLOOR SLABS.

We are a Variety of
Distinctive Building Extriors

The discriminate owner and
architect desires a distinctive
building facade with all the
features and benefits of precast
concrete including quality,
durability, energy efficiency, fire
resistance, value and economy.
As illustrated, you can choose
from Spancrete’s many
standard or custom wall panel
shapes, finishes and insulations.
Whether it's standard or custom,
all walls are manufactured to
your requirements.

T iancts THEATRES 123

SI ANCRE I E Spancrete Midwest Company is a total capability, precast
producer. We offer many durable benefits including fire re-
MIDWEST Co. sistance, flexible custom design, rapid all weather construc-

tion, minimal maintenance and economy. Because we make a
Box AA ¢ Osseo, Minnesota ¢ 55369 lot more than just floor slabs, we can provide a single product

or atotal precast system tailored to meet your specific needs.
Get the concrete facts from our Sales Department.

a member of THE NORTH STAR GROUP Call:(612) 425-5555
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TO: Corporate Executives, Developers, Architects, Real Estate Investors, Home Owners
RE: Mature trees (up to 40’ tall)

minnesota valley

LANDSGAPRE INC.

9700 west bush lake rd, mpls,mn. 55438/944-1626

Photo: Steven Bergerson

Girard Park, Gittleman Corporation, E.W. Malin, Land Architect

Dear Ladies and Gentlemen:
Consider what the Gittleman Corporation has known for some time. Harmonious Landscape Architecture

specifically designed with large trees, results in the following rewards:

The property benefits dramatically with immediate energy savings, an established looking landscape,
immediate beauty, increased sales, increased property value, and peace of mind.

Fall or spring is an excellent time for planting and upgrading your property with trees. Consider Minnesota
Valley Landscape; and what large trees can do for your land, corporate headquarters, housing project,
school or hospital, apartment building or home.

Our goal is land and people in harmony, profitably.

Sincerely,
R R it
minnesota /\_/\/valley Allyn A. Lindstrom, President

LANDSGARE [NC.

9700 west bush lake rd, mpls, mn. 55438/944-1626
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dy of doing
2rson Building
2en adapting our
e ever-changing
or years.

pday, the environment for
struction requires the coor-
gtion of many disciplines. Site
election, financing, design, com-
munity approval and construction
should all be administered by one
reliable and experienced comp
A company such as Kraus?

on ' can manage and

m the whole job. And we can
om-design our services to match

our unique situation. That’s the ad-

Drawing on our experience wit
phases of construction, we’'ll break
new ground to make your building
project successful. Call Dave Zeman
or Ray Rauch at 721-7581.

KRAUS-ANDERSON BUILDING CO.
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news, notes & opinions

2, Trombe Wall 3. Decidous Solar 4, Earth Sheltering 5. Mined Space

1. Passive Solar Optic

Passive Solar
Storage

Shading

System

a. Fresnel Reflector
b. North Skymonitor
C. Fresnel Mirror

6. Active Solar Optic System
110 Ft. Below Beamed Sunlight

Grade

T
!
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University digs itself
a deep hole for science

The Civil/Mineral Engineering
Building now under construction on the
University of Minnesota, Minneapolis
campus, has already attracted tour
groups drawn by its technical wizardry.
Mandated by the Minnesota Legislature
as an “Earth Sheltered Energy Indepen-
dent Project,” it not only houses mining
and engineering laboratories, classrooms
and offices, but also tests emerging
earth-shelter, solar and optic technolo-
gies.

The building was designed by BRW
Architects, a Minneapolis firm nation-
ally known for Williamson Hall, an un-
derground campus bookstore and office
building. David Bennett, a firm princi-
pal, was the architect and planner for
both projects.

The most dramatic aspect of the
Civil/Mineral Engineering Building is
a mined-out space 110 feet deep, or ten
stories, which is beneath the limestone
layer supporting the rest of Minneapo-
lis. Appropriately, it will house the Un-
derground Space Center and future en-
vironmental labs. Sunlight will reach
the deepest underground space as well
as a surprising view of the outdoors
beamed down a shaft from a fresnel
mirror mounted on what looks like a

high tech campanile on the northwest
corner of the building. Another fresnel
mirror mounted parallel to the solar
collectors on the roof will direct light to
interior studios. These mirrors are part
of the active and passive solar optic sys-
tems. They contribute incrementally to
the total energy demonstration design
which includes:

Passive systems: earth-sheltered and
underground space, use of plant mate-
rials for shading, passive solar heating
using a hybrid Trombe wall, solar op-
tics and remote view optics.

Active systems: solar heating, solar
electricity generation and ice energy
cooling.

The interior corridors are planned
not only for regular occupants but to
channel visitors without disrupting those
working or studying there. Bennett de-
scribed the building aesthetic as “high
tech:” Much of the mechanical and
structural systems are exposed.

The $63 per square foot cost for the
mined space is $43 per square foot
more than it would have been had they
not had to build a shaft to make the
space accessible—but equivalent or less
than university mining laboratories built
above grade. BRW estimates a total
construction of $12,000,000. The
Civil/Mineral Engineering Building
will be completed in October.

Siegel, McHarg, Hardy and
futurist Earl Joseph slated
to speak at ‘82

Design Exhibition

Noted architect Robert Siegel, of
Gwathmey Siegel & Associates Archi-
tects, recipient of the AIA 1982 Archi-
tectural Firm Award, heads a list of na-
tionally prominent design and business
leaders who will speak at the 1982 De-
sign Exhibition, to be held at the Min-
neapolis Auditorium October 26—28.
Tentative acceptances to participate in
this major regional event have also
come from noted landscape architect and
planner Ian McHarg; Hugh Hardy, a
principal in the influential firm of
Hardy, Holzman, Pfeiffer; Earl Jo-
seph, futurist for Sperry Univac; and
Dr. Sung Won Son, chief economist for
Northwest National Bank, Minneapolis.

The Exhibition, which was held last
year at the Hyatt Regency Hotel, was
switched to the Auditorium, where its
greater floor area will accommodate
more exhibits and activities. Special em-
phasis in program content is being
given this year to seminars on business
management; and for the first time, a
seminar will be presented on “forensic
engineering”—the analysis, that is, of
structural and related building prob-
lems. Members of the design profes-
sions are being encouraged again this
year to invite their business and com-
munity friends and associates to attend
the Exhibition’s receptions and visit the
exhibits.

New accessibility
standards adopted
for Federal buildings

New guidelines have recently gone
into effect to clarify handicapped acces-
sibility requirements in buildings owned
or leased by the Federal Government.

Drafted by the Architectural Stan-
dards and Transportation Barriers Com-
pliance Board, the standards will guide
entrance construction, fitting of toilet fa-
cilities, purchasing furnishings and
other actions. If carried out completely,
the estimated 35 million disabled Amer-
icans would have easier access to more
than 100,000 Federal buildings.

This is the second set of regulations
produced by the Board. When the first

JUNE/JULY 1982 13



Over 6 Million in use
~around the world.

A

TROCAL

WINDOW SYSTEMS

Multi-Chambered PVC window systems for effec-
tive energy conservation.

Trocal framing’s low U-factor
(.312BTU/HR/FT2/%F) saves
fuel.

All joints and sections are fused
together to form a one-piece,
solid frame and sash. No joints
to seal.

Economical to install - requires
no maintenance.

Trocal PVC windows won’t
swell, pit, peel, rot or dry out.
No painting or repainting is ever
needed.

Trocal profiles interchange to
permit infinite variations.

Suit any new design or construc-
tion purpose and are equally
suitable for renovations.

Color-keyed to architectural
scheme.

Available in seven attractive
colors to blend with the facade.
Interior side remains white.
Colors are permanent, can't
peel off, fade, or deteriorate.

Competitive in initial
costs with thermal-
break aluminum cnd
wood systems.

o) %
y =

STk =

Manufacturers of

Andco

2015 N. 54th Street
Superior, Wisconsin 54880

(715) 392-4736

Vinyl Windows
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set was published in January, 1981, it
generated so much controversy that the
Board moved to revise it. The original
version called for considerably more
modifications which critics claimed
would cost $800 million. Supporters es-
timated the cost closer to $2.3 million.
No cost estimate has yet been attached to
the new regulations.

The 22-member board represents
both the Federal Government and the
public.

Arthur Erickson to design
Canadian Embassy in
Washington, D.C.

The Canadian Government has se-
lected Arthur Erickson Architects of
Toronto and Vancouver to design the
new Canadian Embassy in Washington,
D.C. The chancery will be located on
Pennsylvania Avenue, opposite the East
Wing of the National Gallery.

The firm was selected through a
Canada-wide competition which at-
tracted the interest of some 300 firms.
Mr. Erickson, once called “the greatest
architect in Canada” by Philip Johnson,
has received numerous Canadian and in-
ternational awards for his design.

MSA and Walker to
co-sponsor July—August
design series

The Minnesota Society AIA and the
Walker Art Center will again offer the
popular summer design program “Ex-
change ’82.” Prominent architects from
around the United States, including
Milo Thompson of the Minneapolis
firm Bentz/Thompson/Rietow, will dis-
cuss their work, emphasizing the reali-
ties of producing significant architec-
ture.

For the first time, the 1982 Honor
Awards for the top projects by Minne-
sota architects will be announced at the
final program of the series. Project
judges Lawrence O. Booth, Laurinda
Spear, and Charles Herbert will state
the case for their selections as well as
present their own work. A special re-
ception will follow.

The five programs will be held at the
Walker Art Center auditorium Wednes-
day evenings beginning at 7:00 p.m.
from July 21 to August 5. A series
ticket costs $25 for MSAIA or Walker
Art Center members, $30 for non-
members; individual program tickets
are $6 for members, $7 for non-
members. Refreshments on the garden
terrace will follow the first four pro-
grams. A $5 ticket must be purchased

Continued on page 57
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Themes Like Old Times

What's new in old-time photo decor for
bars and restaurants? We are. We're PS-
Decor and our Past Tense Collection
contains more than 3,000 images, each
chosen for its decor and reproduction
values. Not just because it's old.

There's a multitude of themes within the
collection to create just the mood you're
looking for. Everything from the Empire State
Express steaming right at you to Miss
Yonkers of 1916 just looking steamy.

And you can carry out your chosen theme
in every size, from framed prints to full-wall
murals. They're all reproduced with startling
impact most people don't expect from black
and white photography.

Besides Past Tense, our Scenic and
Custom Collections offerimmediate access
to over 15,000 colorimages from all over the
world. . .and elsewhere. No matter what
your theme, our photographic art can make
your decor a real PS de résistance.

e
PS-Decor .~ .\

A Division Of
Photographic Specialties ’

10 South Fifth Street « Suite 760 « Edison Wing
Minneapolis, Minnesota 55401 « 612-332-1688
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BOL
CRAFTSMEN

SINCE 1873

KOHLER

DISTRIBUTORS
ARE

Baker Mfg. Company
Minneapolis

Bartley Supply Co.
St. Cloud and
Brainerd

Goodin Company
Minneapolis, St. Paul
and Duluth

Graybow-Daniels Company
Minneapolis

Heles Supply Company
Worthington

Marshall Northwest Pipe
Fittings, Inc. :
Marshall

North States Supply Corp.
Duluth

Wilson Supply Co.
Albet Lea and
Mankato




FRENCH VANILLA.."MAGNIFIQUE

Leave it to the French to take
something as simple as vanilla and
give it spice. Make it richer, creamier
and tastier than it's been before.

Leave it to Kohler to bring it to
the bath.

French Vanilla. Kohler’s newest
color leaves your decorating palette
wide open because it blends so

beautifully with any shade; yet stands
by itself with a flavor uniquely its
own. Exhibited here on the new
Pristine™ Bath/W hirlpool, Ellipse™
lavatory and Rialto Water-Guard®
toilet. Just a small part of the gallery
of bath and powder room fixtures
Kohler has created in French Vanilla.

THE BOLD LOOK

O KOHLER

This is a color that must be seen
firsthand to be experienced. To view
French Vanilla, as well as the full
spectrum of bold Kohler colors and
exciting Kohler products for the
kitchen, bath, and powder room,
check the Yellow Pages for the
Kohler showroom near you.



Getting Technical Data on Masonry Used
to Be Pretty Difficult. Not Any More.

The technical library is a lot like a law
library. A cross section of data has to
be both available and complete.

Acknowledging the demand for an
overall technical data facility in Minn-
esota, MMI is building, and is continu-
ing to build the number one source of
data for all types of masonry construc-
tion.
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The mechanics are simple. All you
have to do is either pick up the phone
or stop by for a visit. Office hours are 8
to 5 on week days. Complete con-
ference room and film projection
facilities are at your disposal.

If you have a question call MMI. If the
answer isn’t at our fingertips,we’ll get it
for you.
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minnesota
masonry
institute

7851 Metro Parkway, Suite 103
Minneapolis, Minnesota 55420
(612) 854-0196







YOUR WORKING SHOWROOM OF QUALITY DESIGN PRODUCTS
GENERAL OFFICE PRODUCTS COMPANY 4521 HIGHWAY SEVEN MINNEAPOLIS MN 55416 612-925-7501



AN

editorial

The unsung art that makes
nice things happen

In Gordon Cullen’s classic primer on visual lit-
eracy, 1The Concise Townscape, we are taught that in
addition to the art of architecture, there is an “art of
relationship.” We all know communities whose fa-
mous buildings are thought to epitomize the art of
architecture. Columbus, Indiana, comes to mind.
Whether such an assemblage of buildings as that in
Columbus satisfies the requirements of Gordon Cul-
len’s art of relationship, however, is an entirely
different matter. For as Cullen writes of his unsung
art, “Its purpose i1s to take all the elements that go to
create the environment: buildings, trees, nature,
water, traffic, advertisements and so on, and to
weave them together in such a way that drama is re-
leased.”

This issue of AM is about the art of relation-
ship.

Specifically, we have assembled herein a variety
of urban settings that strike us as shedding some
light on what it takes to make a place spring to life.
Or, alternately, what it takes to keep an old place
alive and healthy. Some of these settings boast excel-
lent architecture. Some have no architecture at all.
But all of them, I think, reflect a functional aware-
ness of how things fit together and complement each
other. Or, often for sheer sensory canniness, how
things overlap, intertwine, undergrid, grate or pos-
sibly even cancel each other out!

Near at hand, we study the art of relationship at
St. Anthony Main, through the photographs of
George Heinrich and a word picture by John Kos-
touros. Locally, too, we consider the urban land-
scapes of M. Paul Friedberg—strolling the length
of Loring Greenway, pausing at Peavey Plaza, then
moving along to Honeywell’s corporate headquarters
for an appreciation of how adroitly Friedberg trans-
formed an employees’ blacktop parking lot into a
magnificent campus.

We cross the Mississippi to elicit from St.
Paul’s effervescent Mayor George Latimer a typi-
cally unvarnished insight as to how the favorite art
form of politicians (that of the possible, of
course) interfaces with Gordon Cullen’s art of rela-
tionship.

Also in St. Paul, we visit the handsome new
headquarters of Minnesota Public Radio, designed
by Leonard Parker Associates, to learn how the im-
aginative reworking of an unexceptional structure
can bring new vitality and architectural grace to a
central business district.

Farther afield, we discover two admirable urban
housing projects—one in Seattle, the other in To-
ronto—in which the environmental elements are in-
deed woven together “in such a way that drama is
released.” These places, like those examined closer to
home, reaffirm a notion I’ve had all along: When
practiced separately, the arts of architecture and re-
lationship can yield substantial rewards. When prac-
ticed in concert, they are practically unbeatable.

PR

William Houseman
Editor
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ominally, Market Place North

in downtown Seattle satisfies

the most advanced thinking on
getting your urban renewal act together:
You clear a two-acre city block in the
choicest downtown neighborhood, add a
judicious mix of condominiums, town-
houses, shops, underground parking
and even an on-site athletic club. And—
prestol—a city center rescue act suc-
ceeds.

End of story? No, indeed. For here
is one urban renewal project that goes
so far beyond the nominally correct
thing to do that it fairly shines as a
model of how architecture may serve the
“art of relationship” (see Editorial, page
21). Working patiently with the local
urban renewal authority and city activist
groups, the developer and his designers,
the Bumgardner Architects, have cre-
ated an urban village of considerable ar-
chitectural distinction—and more. They
have paid the highest respect to neigh-
borhood values, both historic and yet to
come. The project’s two-story town-
houses stand in friendly proximity to
their nearest neighbor just across the
street to the south—the historic and
still-zesty Pike Place Market. By stra-
tegic contrast, the 56 condominiums are
incorporated in a trapezoidal mid-rise
that acts as a transitional structure; it is
designed literally to scale up from the
market/townhouse intimacy to high-rise
towers planned to go up on the north-
ernmost part of the cleared site. The ar-
chitects capitalized on a severe slope, as
well as their own ingenuity, to realize
dramatic views for every townhouse,
out-size and high-ceilinged condomin-
ium, and the charming pedestrian path-
ways remindful of a Tuscany hill town.

Open grillework gate pro-
vides townhouse residents
access to their own private
world of interior land-
scaped walkways, steps
that help to distinguish
“village” of two-story units
stepping down the sloping
site from mid-rise condo-
minium structure (right).
The latter element contrib-
utes an attractive new
form to the Seattle skyline
(opposite).

Urban Renewal
Done Right

Seattle’'s mixed-use Market Place North
exemplifies the urban art of tying
everything together: old and new, street
and view, high and low, public and private
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Buyers wanted, and
got, space and

security

Three private pedestrian
walks within the town-
house complex are
effectively employed to
separate the 31 units, lat-
erally and vertically, into
small clusters. A sense of
““owning” all one surveys is
heightened by long private
vistas of Elliott Bay and pass-
ing ships (right) and broad
courtlike spaces defined
by landscape greenery
(bottom). One-, two-story
townhouse configurations
yield roof decks, balconies
or porches in random ar-
rangements. Stucco, square
brick in variegated earth
tones help to distinguish
Market Place North as a
unique environment in the
larger downtown milieu.
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The success of Market
Place North’s mid-rise con-
dominium building is attrib-
utable in large part to the
Bumgardner Architects’ de-
sign response to the buy-
er’s expressed prefer-
ences. Marketing inquiries
indicated that buyers
wanted roomy apartments,
plenty of storage, laundry
equipment and security.
The entrance security sys-
tem satisfies this latter de-
sire without compromising
an attractive mid-rise entry
(left). In many units, the
living-dining areas have 12-
foot ceilings and, of
course, extraordinary views.
Such unusual spacious-
ness was made possible

by fashioning the building

of individual 24-foot-high
concrete cubes. Each cube
is divided vertically into
three eight-foot-high sec-
tions on the entrance
(east) side, and into two
12-foot-high sections on
the view (west) side. The
middle section of the three
eight-foot-high sections is
the hallway providing en-
trances to two split-level
condominium units, each
with a 12-foot living area
and, either above or below
the entrance hallway, an
eight-foot-ceilinged bed-
room section. The result-
ing abundance of space
and light is manifestly
seen in the model condo-
minium units shown here.
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To fulfill its rightful place
downtown, Market Place North
looks inward, upward, downward

The project’s air-tight logic
is immediately apparent in
the elevations and bird’s-
eye perspective shown
here. Only in Seattle and a
few other places would a
50-foot slope in a block’s
length offer the chance
seized by the Bumgardner
Architects to realize a myr-
iad of design objectives.
Such as the stairstepping
of condo and townhouse
units to the visual and
open space advantage of
all residents. Too, the
slope made it feasible to
tuck in shops, a 37,000-
square-foot athletic club
and underground parking
for 101 vehicles at the
base, or western, side of
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the property. The perspec-
tive (below) strongly in-
fers—without your even
seeing the surrounding
neighborhood—that (a) the
historic, people-scale Pike
Place Market must be
across from the town-
houses on Virginia Street,
(b) the trapezoidal 20-story
condominium structure
rises from right to left to
meet the high-rise housing
towers soon to be built in
phases on the north (where
they, too, will assume a
neighborly scale with a
growing high-rise residen-
tial area just beyond the
Market Place North bound-
aries), (c) an urban village
character is inherent in the
project’s self-contained
site plan, and (d) the stair-
stepped orientation to the
west not only ensures the
privacy of individual units
but also gives everyone
fabulous views of water
and mountains.
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Its success now
assured, this
Minneapolis
riverfront
rehabbing nearly
missed the boat

By John Kostouros

Every entrepreneur knows
that there 1s a little bit of
luck in every success story.
In the case of St. Antho
Main shopping complex just
over the bridge from down-
town Minneapolis, the luck
was at first disguised beyond
recognition in a frightful-
looking financial picture.

St. Anthony Main’s devel-
oper, a prosperous bus com-
pany operator named Louis
Zelle, dreamed up the con-
cept for transforming a set of
antiquated brick warehouses
into a tolerably bohemian
mixed-use complex in the
early 70’s. For design exper-
tise, he enlisted Boston archi-
tect Benjamin Thompson,
who was then completing
work on what was soon to be-
come the most successful and
publicized shopping complex
in the United States. It was,
of course, Boston’s Fanueil
Hall-Quincy Market.

Zelle and Thompson dis-
covered, however, that the
Quincy Market’s success was
not instantly transferable.
When Zelle went looking for
lenders to finance his $20
million dream at the Main,
he was rewarded mostly with
blank stares.

“The original plan called
for doing the whole project at
once,” says Larry Nelson,
president of the St. Anthony
Main Company. “But it was
1974 and money was tight.
We now know that if we’d
raised the $20 million and
gone ahead all at once, we'd
have come under a lot of

Continued on page 60
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To the design purist, the Main lacks tidiness—which may explain why
so many people like to hang out there
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Given a decent day, the crowd s Main (s Rosebud Grocery, a super deli,
cover) and underneath umbrellas. mestibles.
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Gas street lamp fits without forcing in
neighborhood of century-old buildings.

>

A French sidewalk cafe named Toulouse
La Crepe is housed entirely indoors.

Wide aisle in an old Main building
vaguely evokes village street feeling.

PHOTOGRAPHS: GEORGE HEINRICH

People-watching is a major sport on the
porch at Anthony’s Wharf.




Two-story atrium, clerestory bring two great assets—ILight and space,
to the Main’s shops.

The pasta at Pasta may be eaten on site or
packaged to go.

Semi-mobile marketing: candy on right,
T-shirts and such on left.

School spirit and Pilisbury
provided the push needed

If St. Anthony Main
developer Louis Zelle
seemed out of luck when
he went to the financial
community back in the
mid-70’s, he at least had
politics and a major
historical event working in
his favor. The Bicentennial
had spurred interest in the
Mississippi River and, in
particular, the long-
neglected riverfront
birthplace of the City of
Minneapolis. And the City
Council was fortuitously
being run by a number of
graduates from nearby De
Lasalle High School, all of
whom were anxious to see
the area around their alma
mater rejuvenated. Nor did
it hurt that the city wanted
desperately to keep the
Pillsbury Company’s
research facility, which sat
across the street from
Zelle’s property, from
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Mazn pioneer Peter Hall

moving its operations out
of the area. It was no
secret that Pillsbury, like
so many other
corporations, had been
thinking suburbia.

The city offered the
company a number of
incentives to stay. It
promised to upgrade the
sewer, water and road
systems in the
neighborhood—a promise
that would benefit Zelle at
least as much as it would
Pillsbury. Then it tied

Zelle’s Jefferson Bus
Company into the deal by
getting it to agree to sell
some of its land to
Pillsbury for future
expansion. Thus, in the
time-honored American
way—and with the
Bicentennial as an
appropriate backdrop—a
deal was shaped and cut to
benefit everybody.

Pillsbury, as we know,
eventually decided to stay
in the city, and even built a
new research facility on
some of the land it
obtained from the
Jefferson Company.
Moreover, it has plans to
expand further on a second
parcel it got through its
bargain with Zelle and the
city.

A residual benefit has
accrued to the city in the
form of new
entrepreneurial action
taking place in the aging
Holmes neighborhod
surrounding the Main. De
Lasalle graduate Bob
Boisclair and the Japan-
based Kajima International

Company, after four years
of delay, recently began
work on the mixed-use
Riverplace project just up
the street from St. Anthony
Main, where Main Street
meets East Hennepin
Avenue.

But the unsung hero of
the whole development
explosion along the river-
front is an architect-
developer named Peter
Nelson Hall. Years before
the Main was even a gleam
in Louis Zelle’s eye, Hall
moved his young family
into the top floor of a
handsome but neglected
brick building immediately
next door to the Zelle
property, which,
incidentally, was being
used then as a refueling
center for Jefferson buses.
Hall labored quietly to
convert the main spaces of
the old building in which
he lived into a
commercially attractive
facility. That facility is
today the charming Pracna
on Main Restaurant (see
cover). J. K
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LETTING WELL

ENOUGH ALONE

No slave to orthodoxy, St. Paul's ebullient
mayor sees contentment and controversy
as two countervailing sides of the same

civic coin
By George Latimer

One of the great unheralded, really
superior gifts of the people of St. Paul
is their fundamental lethargy. All
through the 40s, the 50s and 60s, while
Minneapolis was transforming its Park
Avenue of grand 19th Century homes
into heaven knows what, the people of
St. Paul, by and large, simply left their
Summit Avenue alone. By doing noth-
ing, they nurtured a three-and-a-half
mile long architectural treasure that is
not exceeded by any city in America.

The same kind of inaction explains
the Landmark Center. There were seri-
ous business people who thought that
priceless civic symbol should be re-
placed by a macadam parking lot. Can
you think of anything more tragic?

If you care about a place, about our
history and architecture, if you care
about people and their connection to
places that express their hope for the fu-
ture, then the destruction of such a sin-
gular building as the Landmark Center
for a parking lot would be an incalcula-
ble loss. And you don’t have to be an
architect or a designer to understand
such a loss.

A good deal of the fighting to save
places involves something more than
parochialism. One of the ways we ex-
press our humanity is by treasuring at
least some of the environment which
preceded us—and by choosing with
great care the things we transmit to fu-
ture generations. Only then will they
know that what surrounds them did not
happen just yesterday.

Of course, Summit Avenue lethargy
to the contrary, people in St. Paul have
been making decisions on how to allo-
cate public space all along. Space is a
general idea. It is room to live in. We
need enough space to survive and stay
healthy. Whereas place evokes security,
space inspires a sense of freedom. It in-
vites more abstract, more visionary
thinking—and a sense of change. At
best, the sense of space invites bravery,
foresight and joy in exploring and con-
quering the unknown.

As soon as we focus on space, it be-
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comes a particular place. Places are
identified. We name our buildings, our
streets and parks. And the more we ex-
perience of a particular place, the more
our consciousness of that place develops.
Our experience is often fleeting, undra-
matic, routine, repeated day after day
over many years. But we also have spe-
cial places we feel deeply about: schools,
restaurants, parks, clubs, even street
corners—any of which may become at
one time or another a part of our lives.

Public landmarks, and sometimes fa-
mous people’s places, express a different
set of values. Often these kinds of
places clarify social roles and expecta-
tions as they present their designers’
views of reality. For example, the
houses built in St. Paul’s Hill District
in the late 1800s indicated by their loca-
tion and design the high social status of
the area’s first residents. Summit Ave-
nue, notwithstanding its assessment by
F. Scott Fitzgerald as “a museum of ar-
chitectural disasters,” remains a signifi-
cant architectural statement of the hu-
man condition and the ideals expressed
by the particular rich people who built
their mansions there. As symbolic, hu-
man-made structures tied to a unique
human experience, they occupied a very
important, almost dominant place in our
city. Rising from a hill, literally above
the rest of the city, these Victorian man-
sions sat far from the bustling railroad
and riverfront areas.

If you know the stories behind them,
an extra dimension is added to your
perception of these mansions. Driving
by the James J. Hill mansion without
knowing who its owner was, you see it
merely as a fairly striking but not espe-
cially beautiful rich man’s home; and
that it certainly makes an unmistakable
statement as eclectic Victorian
architecture.

But if you know that Jim Hill, the
man who built it, started life as a la-
borer and managed to become the most
powerful tycoon of his time in St. Paul
and the entire Northwest by connecting
East and West with his Great Northern
Railroad—then this James J. Hill man-
sion evokes a much deeper meaning for
the passerby.

Two other notable buildings designed
to symbolize lofty ideals in St. Paul are
the Cathedral and the State Capitol. The
Capitol, inspired by classical architec-
ture, pays homage to democracy in the
tradition of the United States Capitol.
The Cathedral is modeled after St. Pe-
ter’s in Rome. When it was built in
1893—1904, Archbishop John Ireland
envisaged it as a monument of faith
honoring all of the region’s immigrants.
The six chapels within the Cathedral
commemorated patron saints of Ireland,
Italy, France, Germany, the Slavic peo-
ples and the Scandinavians. The Arch-
bishop was a bit optimistic; when it
became clear that most of the Scandi-
navians were determined to remain Lu-
therans, their chapel was rededicated to
St. Therese of the Child Jesus.

When we see such monumental
buildings, walk in them, take an active
interest in understanding them, then we
may grasp important values our city and
culture continue to hold dear.

It is essential in discussing St. Paul
to recognize its unique system of streets.
When the city’s streets were first laid
out and named, long-term efficiency and
orientation were not high-priority objec-
tives. Naming a street was a highly per-
sonal process; neighborhoods worked
out their own street nomenclature with-
out reference to an overall design. Peo-
ple named streets after elements from
their immediate setting: flowers and
other horticultural features were
popular.

Garrison Keillor once recognized the
resulting civic confusion by comparing
the street system of southwest Minneap-
olis to that of St. Paul in an ode which
ends with these lines:

“Be thankful this is not St. Paul.

There is no sense to it at all;

With a church for all its spiritual

and temporal powers,

Permits a jungle of streets

Named after trees and flowers;

Where a Minneapolis person can

look up to the heavens,

As driving on Eighth Street

He find himself on Ninth,

then on Seventh.”

They tried to civilize us back in
1907 through a campaign to change St.
Paul’s street names. Obviously, a Scan-
dinavian must have been mayor that
year, because he tried to introduce logic
and efficiency into our city through a
new system of street names. Opponents
argued that St. Paul would lose its dis-
tinctiveness, that changing the names
would dishonor those who struggled to
make the city what it was. The street-
name revolution failed. Our streets are
as illogical and distinctive as ever, and
Garrison Keillor is absolutely right.

But the street-name controversy is not
the only geopolitical conflict we’ve had
in St. Paul. 1, personally, have been re-
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sponsible for two or three small wars
that erupted over changing place loca-
tions of passionate meaning to some.
The most recent, and difficult, was the
battle of the Farmer’s Market.

The farmers who had grown and de-
livered their goods to the Farmer’s
Market for many years strongly resisted
the moving of that market to another
place. So did many of its customers.
They were not of a mind to create a
place for the future.

We have at last negotiated our way, I
think, through that impasse. Beginning
this summer, the new Farmer’s Market
will open a few blocks from the old
site. It will face an old warehouse now
being converted to loft apartments and,
on ground level, an indoor adjunct to
the new market.

We once had a stadium in St. Paul,
out in the Midway area. It was called
Midway Stadium. Ostensibly, it was
built for major league baseball; its field
and 10,000 seats were supposed to com-
pete successfully for the Washington
Senators’ favor as a home field. Well,
Midway didn’t get the Senators. In-
stead, it got three or four rock concerts
a year, and not much else.

When we moved ahead with Energy
Park, Midway Stadium occupied
needed space, as did Kopper’s coke
plant and some underutilized railroad
yards. I, among others, happened to

George Latimer laying the first brick for relocated farmer’s market in St. Paul.

think it was worth the struggle to put
all of these parcels together into about
220 acres, on which housing for about
92() families and jobs for four-to-five

thousand people could be created.

When we decided that building En-
ergy Park would mean giving up old
Midway Stadium, the consequent furor
provided a lesson in the sanctity of ratty
old baseball parks that do well to draw
crowds of 400 people (except when rock
concerts are occasionally held in them).
Judging from an aroused opposition, the
most cherished local structure seemed to
be our own Cinderella of a baseball
field—Midway Stadium. The moral is
clear: Whenever space is envisaged for
any use other than its original one, un-
popular judgments are inescapable.

Of course, there are a hundred ways
the builder and developer need the co-
operation of the city. And it is a fact
that, as Mayor of St. Paul, I have no
way of dodging the responsibility for
bad design. I must say that just about
every time I have been warned about
design, I have been properly warned. It
is a very depressing thing. Part of the
difficulty is related to one’s eagerness to
get on with a project; another part is
simply the need for civility in trying to
affect change.

If the developer has delivered on his
promises, is not bulldozing you but
proceeding according to plan, there may

come a point in the project when you
know you are causing him a loss of
money and other forms of distress. The
dilemma isn’t anything fancier than per-
mitting a design about which you have
misgivings to go forward. When such a
project is built and you know you
should have acted on your misgivings,
the realization is terrible to consider.
Here we are, spending all the rest of
our lives with designs that are not en-
hancing but dehumanizing people’s ex-
perience. I could have made a
difference. In fact, I tried in several in-
stances and failed. In several others, I
tried and succeeded.

Among St. Paul’s notable successes,
the reinvestment in the Selby-Dale and
Summit-University areas has been sim-
ply incredible. Just about all of the con-
dominimizing that has occurred in St.
Paul has been concentrated in these two
areas. About twelve years ago, the Sum-
mit-University area had a vacancy rate
of around 30 percent. I know that com-
munity very well. I can remember
when this was a place of abandoned
buildings; when Webster Elementary
School had 250 kids in it, and it was
the poorest and lowest-achieving school
in the city. Today, Webster has 1,000
kids in it, and a waiting list of middle-
class white families from all over the
city who are trying to get theirs into it.

Then there is Lowertown. Other than
leaving things alone, Lowertown is
probably the best thing we’ve done for
St. Paul in the last ten years. If we had
approached Lowertown as a redevelop-
ment concept 25 years ago, some unin-
spired planner most likely would have
opted for demolishing much of the area,
leaving a great swath of empty space.
Today, by contrast, substantial reinvest-
ment is occurring there, and I believe
we are going to recapture that sense of
an urban village so rare to find.

Lowertown will be a place not just
filled with candle shops (although, if a
market for candles develops there, can-
dle shopkeepers are welcome to come!).
If you should wish to live in Lower-
town, that’s fine, too. Even if you aren’t
rich, our housing is being built and
marketed for you, as well as those who
have more money.

And if you want a job in Lowertown,
we're getting ready for you with a cou-
ple of thousand jobs to be generated. By
and large, this new urban village will
reflect the tradition of St. Paul itself—a
place not too cute, not too delicate, but
instead a rugged and self-reliant kind of
city. A city where there is even a place
for civic lethargy.

Mayor Latimer’s article is adapted from a
lecture series, Cities: An Urban Over-
view, sponsored by the Minneapolis Col-
lege of Art and Design, Extension Pro-
grams.
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The Only Way

ToGoWas UP

The architects’ finesse literally elevates a
sparkling broadcast center to landmark

distinction in St. Paul.

If ever a building deserved to be
called a crowning achievement, it is the
new broadcast headquarters of Minne-
sota Public Radio, Inc., in downtown
St. Paul. Unless told, you would never
know that this four-story jewelbox of a
structure adroitly conceals the fact that
it was built, not from the ground up,
but as a vertical addition to an existing
two-story building dating from the 60’s.

The challenge to the architects, the
Leonard Parker Associates, was two-
fold. And formidable. As the largest re-
gional public radio network in the
United States, MPR’s technical needs
and specialized space requirements were
of such a sophisticated nature that the
architects practically had to become
broadcasting experts to carry out their
commission.
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Equally challenging was the problem
of somehow accommodating the client’s
measurable and symbolic wishes—for
almost twice the available space in the
target building, and a design solution
that, in an MPR executive’s words,
“would convey a sense of quality, stabil-
ity and vigor.” The only way to go was
up, inasmuch as a tight site bounded by
three of St. Paul’s busiest downtown
streets prevented ground-level expan-
sion. (Through architectural resource-
fulness, however, a 25-foot overhang on
the upper floors yielded substantial bo-
nus space for newsrooms and music de-
partment on the third floor and broad-
cast studios on the fourth.)

The design solution was suggested by
the old building’s exterior cladding ma-
terials: a base of a dark red granite, and

By its contrast with neigh-
boring office towers, MPR
headquarters gains distinc-
tion in scale and design
quality. Its importance as a
St. Paul landmark may be
enhanced if plans for a city
park adjacent to the build-
ing materialize.
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a second floor clad in a white marble no
longer being quarried. Why not save as
much of the old envelope as possible,
went the reasoning, and unify old and
new through a new cladding material?
That is what happened. A deep reddish-
purple brick was found that closely
matches the building’s base, and its
effect is stunning. Burgundy-colored
sills and trim where applicable contrib-
ute appreciably to an exterior of high-
style sophistication. Capping the west
facade and eye-catching indeed is an
electronic news banner. A glass ribbon
of windows circumscribes the building
at the third floor, fixing a clear line of
demarcation between the old and the
new. The arched windows admitting
light to fourth-floor studios were in-
spired less by post-modern stylism than
similar arches visibly conspicuous in
neighboring turn-of-the-century build-
ings. Functionally, the quarters couldn’t
be more up to scratch, according to
MPR V.P. Sally Pope. “The building
has ‘worked, ” says she, “from the first
day of occupancy.” In a newly renovated
area of the city, MPR’s new home has
become an architectural landmark, a
handsome structure that stands apart
from, but is compatible with, its neigh-
bors.”

Which, of course, is the ultimate
expression of architectural civility.

O

MACMILLAN JAMES

a

PHILLI

Superbly equipped major
studio (below) is large
enough to accommodate a
chamber orchestra. Oak-
stripped walls carry over
ceiling as acoustical de-
vice; and clear plexiglass
vertical tubes also contrib-
ute to sound quality. Small
broadcast studio personnel
benefit from daylight ad-
mitted by arched windows
(above.)

JUNE/JULY 1982 33

BALTHAZAR KORAB

BALTHAZAR KORAB



BALTHAZAR KORAB

Studios

iR

News & Music i
Programming |
Administrative & ‘ | it |
Departmental —
Offices /

([ N St =

- _‘r [
Operations & 1 L
Enginee~.ig f'=E=! 4

Support Services &
Parking

34 ARCHITECTURE MINNESOTA

Welcome novelty:
a fine small
building downtown

Existing space in the origi-
nal two-story structure (be-
low) was fully incorporated
in Minnesota Public Ra-

dio’s new headquarters,

but the new building bears
no resemblance to the old.

All-new upper floors are
devoted to a radio station’s
key activities—studios and
programming facilities (see
section). Need for direct
access between top floor
studios and third floor
newsroom and program-
ming area was satisfied by
skylit stairwell linking the
two. MPR’s reception area
(below) is clean-surfaced
and sophisticated: flooring
is varicolored slate. Walls
the same burgundy of exte-
rior sills and trim. Employ-
ees’ lounge (far left) enjoys
top floor privacy and, in
fair weather, a sunny ter-
race at one end.



THE URBANSCAPES OF
M. PAUL FRIEDBERG

Arguably the most influential landscape architect in this country
since Olmsted, this man's architectonic ideas have modified the
meaning of public parks, play and pure space

If ever the day comes when landscape
architects start coining slogans, in the
manner of breakfast food companies,
M. Paul Friedberg already knows what
his will be. It will read, “If you have
the time, I have the space.”

As slogans go, this one serves as both
a model of brevity and the agent of a
sporting proposition. But there is more
to it. It also lays bare the existential
roots of the modern landscape architect’s
dilemma. Simply put, what happens if
the landscape architect has the space,
but the prospective user, perhaps unsee-
ing and filled with angst, doesn’t have
the time? Or worse, what happens to the
poor landscape architect’s equilibrium if
this same prospective user does have the
time—but employs it to reduce his ur-
banscape to rubble’

These are questions that troubled
Frederick Law Olmsted scarcely at all.
Today, they trouble Paul Friedberg and
his professional colleagues all the time.
For, ironically, as a leisure-ridden soci-
ety revs itself up to gratify its need for
novelty, there is no time left for Sunday
in the park. In consequence, the land-
scape architect’s challenge today is not
appreciably different from that of the
sports promoter or operator of a dinner/
theatre restaurant. They are all show
biz, competing for a thin slice of the
proliferating leisure time Americans
now squander so quixotically.

The landscape architect as impresario
is a fairly recent phenomenon. Its ad-
vent coincided with the rise of a fer-
vently embraced public policy whose
effect was to wreck the cities by reward-
ing the systematic despoliation of the
countryside. The impact of this envi-
ronmental upheaval on the landscape ar-
chitecture profession was transmogrify-
ing. Whereas the emphasis had always
been on the /andscape in its title, the
profession since the convulsive re-
ordering of the socio-economic priorities
in the 50’s has increasingly stressed the
word architecture. Leaf, twig, branch
and berry have given ground to brick,
stone, poured concrete and railroad tie.

Goodbye bosky dell and sylvan glade.
Hello shopping mall and vestpocket
park. Goodbye ornamental gardening.
Hello architectonics. Goodbye Freder-

-l

ick Law Olmsted. Hello M. Paul
Friedberg.

Hello also Thomas Church, Garrett
Eckbo and Lawrence Halprin, three
Californians who were both young
enough and artful enough thirty years
ago to show the way. It was their work
that suggested a stunning new possibil-
ity for landscape architects: Instead of
pottering around buildings planting
horticultural softeners, why not lay
professional claim to all the space that
lies between the buildings in our urban-
ized world and, by God, design it? Gar-
rett Eckbo identified the philosophical
foundation for such a preemptive role
in the early 60’s when he observed,
“Design is a specific process which has its
own value and contribution. But when
you connect it to the word ‘environment’
you are setting up a condition of enor-
mous potential. The architectural
profession has said that the architect is
the environmental designer, but they
have not proved it.”

Neither, Eckbo doubtless would con-
cede today, have the landscape archi-
tects. Standing between both the archi-
tects and the landscape architects and
their idealized vision of a totally de-
signed urban environment are stubborn
obstacles: among them, market forces,
City Hall, citizen apathy, visual illiter-
acy and penny-wisdom. (Indeed, all of
these and more are encountered even in
Minneapolis, a city rated one of the
most successful anywhere, as a special

fold-out section on the following pages
seeks to demonstrate. )

But consider: A handful of landscape
architects have indeed designed urban-
scapes of such merit as to satisfy Eck-
bo’s “condition of enormous potential.”
Included in the modest star system of an
undervalued profession, in addition to
the California threesome, are these East-
erners: lan McHarg, Hideo Suzaki,
Dan Kiley, Robert Zion and, of course,
Paul Friedberg.

At 50, Friedberg is the youngest and
arguably the most influential of Ameri-
can landscape architecture’s stars. His
high standing derives both from the
gutsiness of his architectonic attack (“If
you have the time, I have the space”)
and the psychic energy he gladly burns
off evangelizing for a heightened un-
derstanding of the design professions’
failures (including his own) and missed
opportunities. His most dependable au-
dience, not surprisingly, is design
professionals and design students.

In the trade, Friedberg is thought of
as a “people’s designer,” such has been
the number of vestpocket parks, pools,
playscapes, basketball courts and street-
scapes he’s done in inner city neighbor-
hoods. Which is somewhat bizarre for a
person who spent his formative years at-
tending a one-room schoolhouse in rural
Pennsylvania. Equally peculiar, for a
designer of a robustly architectonic per-
suasion, is the fact that he studied orna-
mental landscape at Cornell University.
Yet his natural swashbuckling style
(black turtleneck, jeans, boots and a
Honda CX 500 as personal transporta-
tion in his home base of New York
City) has been tempered in recent years
as the corporate commissions have rolled
in. His Honeywell and Nielsen corpo-
rate plazas, for example, evoke a lyrical
quality that Olmsted himself would
have applauded. And though Paul
Friedberg has earned induction into any
landscapers’ hall of fame for having
paid his dues as a people’s designer, he
now seems primed, by reason of profes-
sional maturity, to create major urban
settings so compellingly attractive that
people will not only take the time but
make the time to enjoy them.

W.H.
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Moving ever eastward,
you experience another change of
elevation, visually accentuated by
pyramidal tile constructions
(above). Their surface is enhanced
by English ivy growing in random
cut-outs. As always, Friedberg uses
. gravity to introduce a sparkling
rivulet along path (right).

10

Here, in this very space,
is Minneapolis’ last
chance to pump vitality
into the Greenway

The border that frames
this text also defines the
last undeveloped parcel—
110 Grant Street—abutting
on the Loring Greenway.
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