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2009 marks the 21st year that PLACE Magazine has arrived at the doorsteps of AlA
members and decision makers throughout the state. This first class publication was the
vision and the result of a lot of hard work by a group of (then) young professionals, led by
Tim Casai, FAIA. Although much has changed over the last twenty one years, PLACE has
remained steadfast in providing up to date information on Michigan architects and our
work.

To say that PLACE has remained steadfast is not to imply that it has not evolved, because
it has. That is what keeps it fresh and timely. New editors and new articles make their
adjustments and bring attention to new trends and issues but the basic framework remains
intact. On several occasions | have been told by different AIA members how much
they enjoy the publication. PLACE has kept its appeal to many and it appears to be
cross generational, in my opinion, it has not lost its appeal because it provides relevant
information in an attractive package.

It is a testament to the original vision for the magazine that a new and younger generation
has picked up the reigns and is now making their contribution via PLACE. We are about
to go digital with all of our publications. The decision was seriously debated. Many are
nostalgic for the tactile satisfaction of holding the magazine, reading it at lunch and
packing it into a brief case as a quick reference. Our desire to “Go Green” and the
current economy hastened the choice to go digital. It is a lesson we need to apply to our
professional organization, AIA/Michigan. We can not be perceived as a Good old Boy’s
club, an organization of the elite or affordable only by the wealthy. We must use all the
tools we have.

To be a sustainable organization we need the experience and support of our senior
members and the desire and enthusiasm of the emerging professions. Together we can
make AlA/Michigan what it needs to be; an organization for our members providing
something of value to every architect in the state both in deed and perception.

So enjoy this, the last hard copy edition of PLACE

Ronald R. Campbell, AIA
AlA/Michigan President, 2009
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WHY?

We are sometimes asked, “Why does AIA Michigan bother to publish its Directory?” Most
of the information is available from other sources anyway. First a little history:

What is now called the Directory Issue of PLACE Architecture Michigan began life in
1928-29 as the Official Handbook of the Michigan Society of Architects. It was an
ambitious publication, leather bound, gold letters, 954 pages of everything that was
relevant to architecture and construction in the Roaring Twenties. Two issues were
published and then discontinued as the Great Depression deepened.

A Directory continued to be published as an Annual Edition of the Bulletin until the
early sixties. This contained a biography and photo (if it could be pried loose from
procrastinating architects) of each member along with address and phone.

Publication began again in 1978. This time called the Michigan Society of Architects
Handbook for the Construction Industry. It contained much of the same information as
the twenties versions. It had a soft cover and larger pages. It was produced annually
through 1987 when it went to a three-hole notebook format. The thought was to save
money by saving the covers and swapping outdated information with new. That went on
until 1994.

Meanwhile, in 1989 the Publication Committee, headed by Timothy Casai, FAIA, decided
that Michigan architects needed to reach a broader audience than just its own members
who were served by the Monthly Bulletin and so, PLACE Magazine was born. The
mailing list was expanded to include elected officials, schools and colleges, corporate
executives as well as the membership. Eventually, the Directory became one of the issues
of Place Magazine.

Back to the original question, “Why bother?” This question is thoroughly debated by the
executive committee each year, as budgets are prepared. There are a number of reasons:

One good reason to continue is advertising revenue. We earn it in two ways, (1)
through the sale of ads in Placemakers to architectural firms who want to let the
public know that they specialize in particular building types and (2) a percentage of
the ad sales made by Dawson Publications, the producer of the magazine. This
revenue is used for member services.

Another important by-product is improving the accuracy of our member database.
Information is checked and rechecked and when inevitable errors occur the
member is quick to point it out.

The directories, particularly the older ones, are important tools for researchers who
are writing about Michigan’s architects.

Many clients respect the cachet that “AlA” after an architect’s name brings and like
to see that their architect is listed in the directory.

Advertisers like to show their support for the profession by participating.

Back to the future! At all levels of AIA, National, State and Chapter, we have been
embracing the sustainability movement. “Green” is the watchword for most of our
choices and that now extends to our publications. This will be the last hard copy of
the Directory. Soon we will be fully digital and aiami.com will be your comprehensive
information source. We will still satisfy most of our publishing aims and will even print a
copy for the AlA history file.

So, as you peruse the pages, check out our history, look for your name, point out
any errors or omissions and share it with friends and clients. Also, make note of our
advertisers and, when you have a chance, extend your heartfelt thanks.

Stephen E. Smith, AIA
2008 President

- ueBIyDIp 81n1081IYDIY




