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I serve on the AlA Interior 
Design Tbsk Force and was 
asked what conflicts exist, 
since I am both an architect 
and a principal in a major 
interior design firm in the 
Detroit Metropolitan area. 
Perhaps the most plausible 
response is that I would rather 
find our firm in competition 
with professional interior 
design firms and architects 
than with the dealerships who 
subordinate their fees into the 
furniture purchase price or, as 
in the case of many designers, 
take both a fee and a percen
tage of the furniture cost to 
provide service.

The editorial committee 
reports that competition for 
space in this issue was keen and 
the quality of projects was 
high. The interiors featured in 
this issue oiPlace are respon
sive and stimulating, yet tran
scend the debate about “turf,” 
They are just plain good! 
Perhaps the future of interior 
architecture is not in this defi
nition of “turf,” but in creating 
a single profession with equita
ble basic standards that can 
provide first class service to 
our clients, and continue the 
design of a quality interior 
environment!
Ciraham Dickens, AlA 
Ford & Earl Associates

FORUM

The
Importance of 

Interiors

In the following pages of Place, 
you will find examples of interiors which strive to complement the 
building s architecture, and at thesame time be responsive to the 
needs and desires of a client. They are the work which reflects our 
best abilities and talent. A great many architects have taken con
siderable time to cultivate and nurture the consciousness of their
client base b)’ developing comprehensive, exciting and interesting 
interiors. It is stimulating to us when we have clients whose 
interest and participation extend to involvement in the buildings 
and tenants’ interiors. Given 
the opportunity to select, a 
V ast majority of people w'ould 
prefer to work in a comfortable 
and stimulating environment 
in an ugly building than in an 
old. depressed and uncomfort
able environment in a beautiful 
building. We have more of a 
responsibility than previously 
to ensure that the environment 
created, both externally and 
internally, is stimulating and 
commen.surate with the needs 
of the clients.

tule of Business Designers 
membership were invited to 
this panel discussion. Perhaps 
the most startling and thought- 
pn)voking comment came 
from one of the clients on the 
panel who. after listening to 
the debate, suggested that 
neither the architectural 
profession nor that of interior 
design knew or cared what the 
other did. Given that outside 
of our differences over turf, 
grandfather clauses and the 
equity of relative education, 
we are serving the same client, 
we had better learn to sit down 
privatelv’ and w’ork out our 
differences in an effort to work 
towards an equitable solution. 
If we do not, we will lose the 
opportunity to make a success 
out of serving the client rather 
than serving our own needs.

Pime Magazine
Editorial Schedule

Edriorial Materiab Must 
Be Submitted to MSA By:

Spring 1990 

Small Towns 
Summer 1990 

Shoreline Design 
Fall 1990

Sports/Recreation

Several years ago, I had the 
opportunity to moderate a 
panel discussion entitled, 
“Interior Architecture—A 
Separate Profession orjust 
Another Profit (xnter?” 
American Institute of 
Architects, American Society 
of Interior Designers and Insti-

January 26

April 27

July 27
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thetic, chemical-based building 
materials; and the construction 
ofsealed, “energy-efficient'* 
buildings that do not provide 
adequate fresh air. Results of 
the syndrome include employee 
health problems ranging from 
allergies to more serious condi
tions, as well as a tremendous 
increase in employee-induced 
litigation. A less devastating 
but still significant result of 
sick buildings is the increase in 
employee sick days; which can 
be contributed to by things as 
seemingly innocuous as com
puter terminals—another new 
element in our interiors that 
must be managed efficiently. 
The interior architect, as the 
leader of the building team, has 
experience addressing these 
issues and can coordinate 
solutions.

SOLUTIONS

Building 
Within A 
Building

O^Howcan
these concerns he addressed in

I an efficient manner?
A First and fore

most, it should be realised that 
achieving a high-quality inte
rior is not a one-shot opera
tion; it is a process. Good 
interior architects know that 
their clients make a long-term 
commitment to their spaces. 
Therefore, resources must be 
managed efficiently to achieve 
niaxinium benefit; and 
resources must be understood 
to include information and 
people, in addition to money 
and buildings.

Implementation of a facility 
management program with a 
team of design professionals 
can extend resource-

ntegral to the success of a build
ing project is the interior architecture. I ligh-quality interiors look 
good, make people feelgood, and function well. With the ever- 
increasing complexity of the building industry, the needs of 
clients and the architectural profession, the role of the Interior 
architect is ever-expanding. Our attempt herein is to shed light on 
some of the parameters that define the role of the interior architect 
and its significance.

Q What is inte interior—and that only hints at 
larger issues of health and safety 
that are of increasing concern 
to those w ho create interior 
architecture.

rior architecture?
A Interior archi

tecture is the crafting of a com
plete environment: furniture, 
fabrics, wallcoverings—to be 
sure—but also space itself. 
Interior architecture is the mod
ulation of elements to create 
a volumetric environment to 
serve as the basis for lighting 
and acoustic systems; specific 
circulation needs; and impor
tantly, the management of the 
systems of a building. Equip
ment—whether medical or 
audio-visual—must be inte
grated with the architecture and 
finishes if it is to properly serve 
the building occupant. HVAC 
and electrical systems arc also 
critical to shaping a quality

Q What kinds
of health and safety issues are 
of concern?

A For many 
years, interior architects and 
designers have been concerned 
with material issues relating to 
fire resistance, smoke produc
tion and issues of toxicity. 
Increasingly, however, there 
arc issues of day-to-day health 
in interior spaces that are of 
great importance.

management to include real 
estate, finance, personnel 
changes and staffing require
ments, uiilit)’ costs and more. 
Computers can provide valu
able assistance in maintaining 
a facility data base of pertinent 
information, thereby lessening 
difficulty associated with 
change. The entire process of

An example is the ‘ ‘Sick 
Building Syndrome,” which 
has arisen for several reasons, 
including the Increase of syn-

managing one’s resources can 
be streamlined. continues
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Studies indicate that in the 
1990s the rale at which organi- 
ztitions redefine themselves 
will increase dramatically. This 
fact, and a shrinking job mar
ket have made will-managed 
interiors a drawing card— 
w'hether it be for potential 
employees or potential cus
tomers; whether it be to 
increase productivity or 
increase sales.

It is the job of the interior 
architect to accurately assess 
and carefully balance the issues 
noted above. Perhaps the 
greatest service that can be pro
vided for a client is to impart 
an understanding of the neces
sary steps and necessary costs 
involved in achieving a healthy. 
pn)ductive and stimulating 
environment.▼

Place Magazine—Winter 1990
Place magazine wishes to apolo

gize for omitting the name of Dennis 
D. Staffnc whose photographs of the 
.Marquette County Courthouse were 
used in the Full 1989 issue.

Lapeer Courthouse Not Oldest 
in Michigan

In a letter from Elowyn Ann Keech, 
the editors were informed that the 
Lapeer County Courthouse is not the 
oldest courthouse in Michigan as t^'as 
reported in the Fall 1989 issue of 
Place magazine.

An article written by Jan H. House 
and Robert C. Myers that accompa
nied her letter indicates that the Ber
rien County Courthouse in Berrien 
Springs. Michigan was completed in 
1K39. making it the oldest court
house in the state.

The article also indicates, however, 
that the Lapeer County Courthouse, 
which was completed in the early 
18^ Os, holds the distinction of being 
Michigan's oldest structure in con
tinuous use as a courthouse.

Place magazine regrets any 
inctmvenience caused by this 
misunderstanding.

Dane A. Johnson, AlA 
Kirk & Koskela Architects. P.C.

THE LEADING EDGE

ARRIS
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( i
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JARGON

The
Punch List

the premises, lie will then 
compile his “Punch List" 
which indicates either areas 
where mistakes have been 
made or portions of the project 
which are incomplete.

This “Punch List” is then 
given to the contractor, who 
is responsible for rectifying all 
of the items listed. The con
tractor will not receive his final 
payment for the project until 
the architect is satisfied that all 
of the items listed have been 
dealt with properly.

The “Punch List," as you 
can see, is of great benefit to 
the owner and indicates just 
another value received 
from the services of a profes
sional architect.

In future issues, “Jargon" 
will continue to explore the 
fascinating language of the 
architect. If you. our readers, 
have specific words that you 
would like to see explained, 
write to Jargon, c/o Place 
Magazine, Michigan Society of 
Architects, 553 E. Jefferson 
Avenue, Detroit, MI -48226. T

elcomc, once again, to 
"Jargon." a feature of f^/r/ce magazine that, each issue, will 
examine the mysterious language of the architect. Its intent is to 
define those words or plirases used nio.si often bj’ architects, so 
that the layman can understand and appreciate them for what they 
really mean. For this issue, we will examine the phrase “Punch 
List," a phnise that, to the ears of a neophyte, could very well mean 
a variety of things. For example, it could be a listing of those 
individuals who were selected by the mob to be roughed up a bit, 
since their Indiscretions 
weren’t severe eiiougli to make 
their “hit list.”

It could also be a list of liquid 
refreshments that a host or 
hostess is considering to serve 
at a Christmas party, such as 
champagne, fruit, etc.

Or, it could be a list of 
talented puppets that are being 
ct)nsidered for the coveted part 
of playing oppt)slteJudy in a 
children's show.

Not surprisingly, it doesn’t 
mean any of these things. And, 
since “The Punch List” isa 
phrase used almost exclusively 
by architects, we have learned 
tliat we should never assume 
the meaning ofan architectural 
word or phrase merely from its 
dictionary definition or by 
what wc may think it means.

Bill, as mentioned above,
"Jargon” is hereto take the

mystery out of the architect’s 
vocabulary by revealing what 
he or she really means when 
referring to "The Punch List.” 

When a project is 95 percent 
complete, the architect in 
charge will carefully and 
meticulously lour and inspect

PROFESSIONAL CONCEPTS
INSURANCE AGENCY, INC.

INSURANCE FOR PROFESSIONALS

3001 S. Stole Street, Suite 400 
(313)662-4041

Ann Arbor, Ml 48104 
FAX (313) 662-4065
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RENOVATING THE STEARNS BUILDING 
TOOK FLEXIBILITY AND IMAGINATION. 

AND A HEATING AND COOLING SYSTEM 
WITH A LITTLE OF BOTH.

Transforming Detroit's ninety-year-old Stearns Building 

into The Lofts At Rivertown took more than good design 

sense. It took expert knowledge, loo. Especially when it 

came to the healing and cooling system. That’s where 

Detroit Edison’s team of professional consultants stepped 

in. Working with the architectural firm of Schervish 

Vogel Merz, we were able to find a system that fit tenants’ 

needs as well as it fit the building. To find out how we 

can do the same for you, give us a call at (313) 237-9223.

DeLtoil
Edison

A good part of >wir life.



LOBBIES

THE POWER 
OF FIRST 

IMPRESSIONS
The Upjohn 
Company “Hub" 
Communications 
Exchange is a 25,000* 
square*foot casual 
conferencing area 
acting as an informal 
lobby between three 
buildings. The space 
was previously used 
as an underground 

storage area.ww when we think of
visiting a familiar place, we tend to recall the 
most lasting impression first. With regard to 
commercial interiors, the lobby establishes the 
character of the spaces which follow. T he lobby 
is considered the point of entry and reception 
for all guests, and may be used to reinforce 
one’s sense orientation on the inside. It can cre
ate a welcome atmosphere through the effec
tive use of design elements, i.e., natural and 
artificial lighting, color, texture, spacial config
uration, furnishings, etc.

T he lobby may create a special focal point, 
being the center of circulation paths. The scale 
of the lobby can present a monumental charac
ter with a multi-stoiy atrium, or provide a very 
intimate feeling with a practical human scale. 
The photographs on these pages help to illus
trate the great opportunities that exist when 
developing the lobby to create a well organized 
sense of place.
Lincoln Poley, AIA -

/. The Upjohn Company “Hub" Convnunicatkms Exchange 
ArcWtects: Tower-Pinkster-Titus Associates. Inc. 

Kalamazoo. Michigan
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The essence of 
this lobby desl|n Is 
the extraordinary 
“furniture-like” 
quality of the space. 
Because it is located 
in “just another 
developer office 
building," the effect 
of entering this space 
is like entering a spe
cial place, one with 
warmth, attention 
to detail and a sense 
ofconnmitmentto 
quality.

2. Macabees Mutual Life Insurance Company—Southfidd. Mkhigan 
Architects; Smith, Hinchman & Grylls Associates. Inc 

Dcut)it. Michigan 
Photography; Paul Rednarski

From a design standpoint, the use of glass and wood block 
walls and partitions has created a variety of private and 
semi-private areas which encourages simultaneous group 
meetings, increasing overall participation in the space. 
The vrood ceiling echoes the block pattern found in the 
walls and partitions. Colors and finishes were chosen to 
be contemporary yet in line with The Upjohn Company’s 
corporate image.

2.

G:a

2.
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3* The Punch & Judy Office Building— 
Grosse Point Farms, Michigan 
Architects; Schervish Vogel Merz, F.C.

Detroit, Michigan 
Photography: (ilen Calvin Moon 

Detroit, Michigan

The Atrium as an Office Lobby. This multi-story space 
connects various floor levels to the central lobby. Its 
vertical ity offers the opportunity to bring in natural light, 
via skylighting, to many floor levels. The entry into the 
building through a low ceiling space offers the surprise of 
monumental space in the lobby proper.

4. Ann Arbor Railroad Old Post Office Renovation— 
Howell, Michigan
Architects; tjuinn I'.vans/Archiiects 

Ann Arbor, Michigan 
Photography; FredCioldcn

3.

The view at dusk of 
the sky above shows 
the diversity and 
appeal of this space 
at various times 
throughout the day 
or night.

4.

C E



The lobby is high
lighted by a ledge 
and pylon, the design 
of which is based on 
marble reclaimed 
from corridor demo
lition, and which 
enhances the percep
tion of space as an 
extension of the 
elevator lobby. The 
reception area pro
vides an open vista to 
the City of Detroit, 
creating an exten
sion ofthe indoor 

space.

5. Kirk & Koskela Architects. Office
Architects: Kirk& Kosekela Architects, PC.

Detroit, Michigan 
Photography: Gunther Schabcstiel 

Detroit, Michigan

5.

This small lobby/reception space provided asolution that 
respects and enhances the integrity of an existing structure, 
while at the same time accommodating the needs of the 
modern office. This space provides an excellent transition 
for the visitor or employee from the exterior to the “inner" 
office areas. Warm colors enhance the “entry experience.”

5. The physical ele
ments of the lobby 
are connected to 
adjacent spaces. 
Materials are consis
tent from one space 
to the next, creating 
an excellent feel of 
continuity in design.

WINTER 1990 * PLACE
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6. R E. Dailey & Company Headquarters Relocation— 
Southfield. Michigan
Architects: Harley Ellington Pierce Yee As-stKiates, Inc.

Southfield. Michigan 
Photography: Cary Quesada/Koran Ltd.

Troy. Michigan

In contrast to the 
elevator lobby's solid 
enclosure, the office 
lobby offers an open 
feeling with its sheer 
glass panels and lack 
of obstructions. Light 
colors uid natural 
light provide a wel
coming environment.

6.

6.
WINTE* l»90 T PIACE
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The elevator lobby 
to this If.OOO'Square- 
foot office suite within 
an office complex 
provides a sense of 
direction and visual 
tie to the office lobby. 
The perspective lines 
created through the 
use of wall materials 
and lighting lead one 
to the reception area.

View from the 
reception desk 
through skylight 
corridor terminated 
at a logo focal point 
which changes the 
direction of circula* 
tion. The reception 
desk “controls" cir
culation to the axial 
spine of the offices.

7 TheH.A. Montgomery Company Office Building— 
Detroit. Michigan
Architects: Schervish Vogel .Merz, P.C.

Detroit. Michigan 
Photography: Glen Calvin Moon 

Detroit. Michigan

Unique lighting, 
glass walls and a 
blend of pleasing 
colors make this 
lobby/reception area 
combine with the 
surrounding offices 
in a complementary 
way.Thisspace is 
highly functional, yet 
offers a distinctive 
office character 
through its principle 
design elements.

7.
WINTIR 1990 * RLACt
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Neumann/Smith's 
reception area 
protrudes into the 
firm's beautiful two* 
story lobby.

COMMERCIAL INTERIORS

INSIDE AN 
ARCHITECT’S 

OFHCE

Aftcr designing
the enormous Galleria spec office 
complex in Southfield, another major 
challenge faced Neumann/Smiih 
Associates, Inc., a medium-sized 
architectural, planning and interior 
design firm, 'i'hat challenge was an 
interior space to house its own opera
tion located within the building that 
w’as irregular in shape, included 
numerous corners, was bounded by 
windows, either to the outside or to 
the building’s atrium, and consisted 
of two stories located directly off the 
elevator lobby.

The firm found it necessary to 
include in this space a lobby, a conferencing 
area, a studio for 50 persons, business office, 
clerical area, services area and a resource center.

The solution to this challenge began with a 
savvy organizational plan that grouped all simi
lar functions together to form a specific block of 
space responsive to a specific function. All con

ference rooms w'ere located along 
an outside wall. A floating core 
contains the business and clerical 
functions, separating the public 
areas from the studio.

The “nose” of the core, w hich 
houses the reception area, pro
trudes into the two-story lobby, 
with spaces for the model shop, 
printing, resource library, etc., 
organized into a block which 
defines the eastern edge of the 
studio.

What resulted w'as one simple, 
clean space of low partitions 
shared by all employees without 
the use of private offices. As a 
design statement and to distin
guish these offices from the usual 
brown/gray environments of 
mo.st others, a palette of black and 
white with an occasional use of 
brilliant color was incorporated.

continues
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All public walls are 
white and textured 
by a series of 
horizontal cleats, 
which provide a 
method to display 
the firm's work.

(/<7r/7;gW> Various 
surfaces of the space 
are highlighted by the 
contrastoftexture 
and hard versus soft 
geometry.

In additiun, the contrast of texture and hard 
versus soft geometry is reinforced to highlight 
the various surfaces of the space.

All public walls are while and textured by a 
scries of horizontal cleats, which provide a 
method to display the firm’s work in a unified 
format, using photographs as an interior design 
element. All of the special use spaces are painted 
with alternating black and white stripes to 
define them as non-public space. The floating 
core is within an area perceived as soft com
pared to the lobby and, therefore, painted green 
to reinforce the contrast of the soft geometry.

In all cases, the 
entire space was 
created using com
mon, inexpensive 
materials, such as 
drywall and dur
able carpet, to 

demonstrate that beautiful interiors can be 
achieved on a budget. ▼

A savvy plan was used to 
Jbrm a specific block of space 
responsive to a specific 
function.

Architect: Neumann/Smith and Associates. Inc. 
Southfield. Michigan

Lighting Con&ulum: Gary Steffy, Lighting Design, Inc. 
Photography: Gary Quesada/Korab Ltd 

Balthazar Korab 
Troy, .Michigan

WINTER 1990 « PLACE

16



WINTfR 1990 * PLACE

17



INSIDE 
THE 

RESIDENCES 
OE MICHIGAN

o matter how beau
tiful the exterior of a project maybe, whether 
commercial or residential, many times success 
is derived largely from its interiors. As men
tioned in this issue's FORUM article, many 
tenants would prefer to work or live in an ordi
nary building with a comfortable interior than a 
beautiful building with an uncomfortable 
interior. The following are two residential exam
ples of structures which relieve their owners of 
that choice and meld the best of both interior 
and exterior design.

and the entrance 
protected by a pair of 
tall oak doors retrieved 
from an ancient Scot
tish church.

The bridge con
tinues into the house 
through a circular 
stair-tower to the living room. A waterfall, high
lighted next to marble walls of the domed, 
skylighted stair-tower, drops tw-o levels into a 
pool at ground level, where an exit opens to the 
lake shore.

This breathtaking interior includes large glass 
walls overlooking the lake and shore. Privacy is 
provided from roadside traffic by solid, full- 
height walls; however, roadside rooms receive 
natural light through the use of skylights that 
run along their entire length.

Interiors include a living room, master bed
room suite with library, dining room, kitchen, 
laundry and garage on the upper level and a 
large family room flanked by a large guest bed
room and storage room at one end and two

Lakeside at Bloomfield Hills
A picturesque lake in Bloomfield Hills, Michi

gan offers a fitting backdrop for this beautiful,
6,000-square-foot, two- 
level residence. It is situ
ated on a steeply-sloping, 
hcavily-w’ooded lot 
between the edge of the 

lake and a narrow residential road. When 
approaching the house, you must cross a small 
bridge leading to the elevated main living level

This breathtakifi0 
interior includes lar£fc 
^lass walls overlooking 
the lake.

WINTER l?»0 » PLACE
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.smaller bedrooms with bath on the opposite 
end of the house.

The enclosed pool is at the bottom of the stair
well on the ground level which exits to the site.

The house was built of w’ood stud framing on 
a steel superstructure, elevating it above the 
sloping site. Exterior walls are sheathed In an 
acryiic polymer “stucco" over rigid insulation. 
Windows and skylight are bn)nze anodized alu
minum with low “E" glass, and the building is 
topped with a 16-ounce copper roof.

A picturesque lake 
offersafitting back
drop for this beauti
ful, 6,(KNVsquare-foot, 
two-level residence.

Interior finishes consist of complimentary 
uses of painted gypsum board, marble, plastic 
laminates and carpeting. The house is lavishly 
furnished and accented with carefully selected 
works of art. continues
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Upper level Interiors 
include a living room, 
master bedroom 
suite with library, 
dining room, kitchen, 
laundry and garage.

'mC'

A small bridge, lead
ing to the elevated 
living area, continues 
into the house through 
acircular stairwell to 
the living room.

Architect: Brown Associates Architects, Inc.
Bloomfield Hills, Michigan 

Interior Consultani: Richard Talbert 
Lighting Designer: llluminart 
Landscape Architect: John Crompton 
Structural Consistent: Ehlert/Bryani 
Photography: Balthazar Korab Ltd.

Troy, Michigan



Wilderness Dunes
The interior of this magnificent residence, 

situated on a very narrow, 50-foot sand dune 
site overlooking Lake Michigan, was created to 
take advantage of spectacular horizon views on 
its west and tree-scaped scenes on the south and 
east sides. Its design reflects the environment 
and intricacies of the dunes and uses them as 
frames for these grand views. The north side of 
the home is earth-bermed by a two-story, rein- 
forced-concrete retaining vrdW that provides a gar
den setting for a greenhouse neighbor nearby.

Since the parcel was so 
narrtJw and to take advan
tage of the scener>’, the 
house front and centers on 
the primar)- spaces, with 
the master bedroom and 
the living room built 
octagonally on the west 
lake side of the site. Addi
tional views from the

Interiof^s were ctxated 
to take advantage of 
spectacular views.

remaining rooms were 
created by stepping them 
back and utilizing their 
walls to rcdleci the 
geometry of the octagonal 
shapes.

Interior designs reflect 
the environment that 
surrounds this South
western Michigan 
residence.continues
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The master bedroom 
was built octagonally 
to take advantage of 
the scenery.
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The open skylit kitchen, dining and living 
rooms required the detailing of all areas to equal 
the tluidity andsculpturalquality of the com
mon areas. Inlaid Faduke, a dark red wood, was 
chosen as an accent and set within a field of 
lightly stained maple trim for the floor on the 
counter top edge and as an element of the stairs.

The project, owned by a Southwestern 
Michigan physician, was completed in the sum
mer of 1989 and is located in Covert 'Ibwnship, 
Michigan. T

Paduke,ad3rk red 
wood, was used as an 
accent in the kitchen’s 
floor, counter tops and 
stairs.

Architeci: Allcgrctti Architects, Inc. 
St. Joseph. Michigan

Contractor and
Landscape Architect: AlJegreili Architects. Inc. 
Photography: Donald C. Johnson

Northbrook/Chicago. IL

The kitchen, dining 
and living rooms are 
skylighted.
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s
Korab's 
Last Word 
and Picture
hv Haltliazar Kurah

Eero Saarinen & Associ* 
ates; (icneral Motors 
Technical Center, 
Warren, MI. Stairs 
from llte re.search 
building. I9S6.

A few days after my 
arrival from France in 
1955,1 was at Che draw* 
ing board in the small 
Saarinen office. Eero 
recognized my photog
raphy, then just a hobby, 
by sending me to the 
newly finished Tech 
Center. The wonder of 
this forceful expression 
of an industry on top of 
its world was over* 
whelming for this 
observer, fresh with 
memories of a Europe 
still largely in rubble 
and ashes.

This image of techno
logical prowess, with its 
vigor and ^ith, accentu
ates the shallow trend!* 
ness of much of recent, 
postmodern efforts.
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When you need a bid on a Mechanical 
Air Handling. Ventilating, or Air 
Conditioning System, go directly to 
the source that can give you the 
most competitive price and sen/ice - 
your SMACNA Air Handling 
Contractor.

S^aet 

Getting

With a SMACNA 
CONTRACTOR, you 
eliminate the third party 
markups and deal 
directly with those 
experienced, educated 
and capable of 
producing and installing 
an air handling system.

Separate 
Air Handlin 
Bids

I

•SMACNA CONTRACTORS customize 
the air handling system for your 
specific requirements.

•SMACNA CONTRACTORS provide 
shop drawings so other mechanical 
trades can properly install their work.

• SMACNA CONTRACTORS coordinate 
the assignment of other mechanical 
services without jeopardizing your 
control over separate bids.

Costs
Down

•SMACNA CONTRACTORS are 
leaders in the field, continuously 
researching for better and more 
efficient ways to offer Mechanical 
Air Handling services.

SMACNA CONTRACTORS believe it is 
our responsibility to give our 
customers our most competitive 
price, performance, quality and 
efficiency. If that's what you need, 
give us a call.

3221 W. Big Beaver Rd. 
Suite 305
Troy, Ml 48084-2896 
(313) 649-5450 
Fax 649-2024

lt*s time we utilized the 
utmost cooperation in 
developing efficient 
building costs.
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