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Aluminum . . .
Changing the Face of a City

Curtain Wall Manufactured and Installed
By Alumaglass Corporation

REPUBLIC TOWER

5700 Florida Street, Baton Rouge, Louisiana
14 Story Office Building

For Republic Tower Corporation

Contractor: ALBERT D. KENDRICK
Architect: LEWIS P. MANSON AND ASSOCIATES

e Special Windows e Aluminum Door Frames
e Sun Screens e Decorative Grills
e Aluminum Flush Doors e Window Walls

- 3wty
ALUMAGLASS

CORPORATION
4373 Michoud Blvd. New Orleans, La. 70129

K 504 - 254-1900 /

We Are at Your Service . . . Call Us for Complete
Design Assistance and Preliminary Estimates

I

THESE OUTSTANDING
FEATURES INSURE

“POLY MAR
SUPERIORITY

1 Polymar floors display the tradi-
tional beauty of terrazzo

2 Negligible moisture absorbancy

3 Lightweight - approximately 3
Ibs. per sq. ft.

44 Only V4 inch thick, thus no need
to recess slab

5 Superb insulating qualities - warm
to touch - quiet to walk on

6 No strips required

7 Acid and stain resistant
8 Resistant to indentation
9 Easily installed, easily maintained

Terrazzo Systems Corporation

2451 Law St. New Orleans, La. 70117 Phone 943-3389

FOR SPECS WRITE OR CALL
LEE J. LOCKWOOD — ViceE PRESIDENT, SALES ¢+ PHONE 926-2492
1440 SHERWOOD FOREST BLvD. s BATON ROUGE, LA. 70815
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JUST DOESN'T CUT THROUGH

S

Migh absorption . . . . low transmission
Sound control . . . a major problem to be considered in any structure where noise is a big factor.
The lightweight aggregate in block by Louisiana Concrete Products, Inc., provides the necessary traps to
diffuse sound waves, and thus reduce the noise level within a room. In addition, the high density of the
block itself forms a natural barrier to keep noise transmission from one room to another extremely low.

"SOUND" construction is yours with block by Louisiana Concrete, Just another reason why more
and more new office buildings, nursing homes, apartments, motels, hospitals, industrial plants, schools,
structures of all types designed to hold people, are going up today—in record time—from plans which
specify concrete brock.

LOUISIANA PRODUCTS

BATON ROUGE, LOUISIANA NEW ORLEANS, LOUISIANA PORT ALLEN, LOUISIANA | s CHARLES. LOUISIANA

4747 Choctaw Drive 5401 France Road Louisiana Highway 1 2101 Common St.




TO HELP YOU SOLVE PROBLEMS — 15 TIPS

1. CONFRONT PROBLEMS — DON'T EVADE THEM

It is difficult for most of us to say: ““This is my problem."

But we gain in many ways if we view them as a part of
living. One doctor gave this admonition to persons tempted
to side-step difficult situations:

“Don’t push your worries behind your back where they

g

can heckle you . . . g l hc
“'Bring them out in front of you, line them up and look i gl

them over . . . i I - .
‘‘Decide which ones you can do something about and j . J()lll&lﬂl] ﬂ

which ones you'll have to live with." +

Problems confronted are problems partly solved. Those 1* rCl] ltcct
we close our eyes to—whether personal, family, business,
community or national—may be the very ones that come

back to plague us in the long run.

2. KEEP IN MIND BASIC PROCEDURES

At the heart of effective problem-solving are certain
fundamental steps like these:

a) Get a clear idea of the problem.

b) Search out the roots of the problem; don’t confuse
symptoms with causes.

c) Keep on the lookout for every potential solution.

d) Examine each possibility until you hit upon the most
suitable.

e) Decide on the first step to be taken.

Recall from time to time these fundamentals and you will
more readily ‘‘get back on the track’’ when you become
befuddled or bewildered by the complexity of problems.

3. CLARIFY THE PROBLEM BY WRITING IT OUT

If you can define a problem, you have a fighting chance
to solve it. When it is not crystal-clear just what the diffi-
culty is, many persons find it helpful to write out the
problem.

With the aid of pencil and paper, you can rid your mind
of unnecessary ‘‘clutter’” and direct your attention to the
core of the matter.

Correct action depends on clear thinking. Take time to
think. Divide the problem into its basic elements. Be spe-
cific, not fuzzy or ambiguous.

List both positive and negative elements involved in any
possible decision. Then you should be able to consider the
total problem in a new light.
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désign trend feature

Design Teams are Remaking America

Men who study people are joining architects and engineers

in a new wave of city building led by design teams.
Design teams are at work in dozens of American cities
coast to coast unsnarling civic controversy and plugging
citizen needs into highways, schools, neighborhood revival
and new communities.

The American Institute of Architects says the team con-
cept shows the greatest promise of any recent innovation
in providing American cities with variety and choice.
From highway corridors in- Seattle, Los Angeles, Boston
and other cities to entirely new towns for 125,000 per-
sons, teams are matching building projects with needs
of people.

“The horizon for this kind of approach is absolutely un-
limited,” says architect John Weese, AIA, who managed
a massive team attack on Baltimore's freeway problems.
“Any project where you're dealing with an impact on the
community is subject to the design team treatment,”
Weese says. Design teams form when architects, engi-
neers, landscape men and decorators — the traditional
design profession — join sociologists, economists, psych-
ologists and community workers. Goal: to work with
residents, using a variety of skills and experience. Ob-
jective: a project that builds individuals and neighbor-
hoods, fills public needs, and protects man and his limited
supply of land, air, and water.

“This is the future of urban design,” says San Francisco
architect John Fisher-Smith, AIA, head of the Institute’s
Urban Design Committee.,

Design teams can spur major improvement of a city, not
just “dress up” projects or minimize damage, says Balti-
more architect Archibald Rogers, FAIA. Rogers, who
first detailed the idea, said: “The end result should be
great public architecture which was the case with the
Roman aqueducts.”

In Chicago, a design team converted an eight-lane elevated
“stiltway” into one-way depressed expressways with room
in the middle for new homes, stores and light industry,
Controversy over the $157 million first phase of the
giant Crosstown Freeway evaporated as citizens helped
the design team plan.

At Baltimore, the design team was brought in by the
State Roads Commission of Maryland, and in two years
won radical change in 18 miles of freeway which would
have damaged historic Federal Hill and sliced two other
neighborhoods. The team showed how two neighborhoods
could be saved by alternate routes and a third revived by

building on air rights over the freeway. A tunnel will
be used through choicest parts of a park and a freeway
diversion will carry around 45 percent of the traffic
away from the area.

The $1.5 billion Cross Brooklyn Linear City spine of
houses, schools, clinics proposed along an Interstate High-
way line, Phoenix’s Papago Freeway joint development
and Seattle’s 10-mile downtown highway corridor are
getting intensive study by design teams.

Smaller cities like Gainesville, Georgia (pop. around
40,000) are using design teams, too. A dozen Georgia
Tech architectural majors are working with local residents
and officials to redesign a 60-acre poverty pocket.

The Department of Transportation (DOT) has a $1.4
million team study underway in Atlanta, Pittsburgh,
Seattle, Dallas, and Denver “to get transportation im-
proved downtown in a short time.” Twenty-one other
cities will use this information, DOT Secretary John
Volpe said last month.

New York City this spring unveiled $1.1 billion Battery
Park City with room for 55,000 inhabitants and 35,000
workers on Hudson River landfill. It was drawn by a
design team and includes low-income housing.

A unique new school that will be scattered through Hart-
ford, Connecticut's South Arsenal neighborhood, was in-
vented by a team. Called the “everywhere school,” it
will include a community center, clinic, library, adult
education as well as instruction for children. The school
will become the community,

“Success for the design team,” according to architect
Weese, “depends on the political environment” even
more than money, time or available land. “Is the city
interested_or not? Will it support and accept the
team way?”

Architects have always consulted the people who pay for
buildings and often with those who will use them. And
architects must collaborate with engineers, market analysts,
investors, decorators, contractors, suppliers, and landscape
men before a building can be finished.

Design teams are an extension of this consultation plus
three added dimensions:

—Architects are calling in social scientists to determine
how the project will affect people and the environ-
ment. Economists, psychologists, opinion researchers,
doctors and teachers have signed in.

Continued Page 13

August, 1969




Design Problem — A Retail Store for the College Market

THE PALACE NORTHEAST

CONSTRUCTION Location — Corner Filhoil & De Siard Street —
13” brick walls interior and exterior. ) 1\'-1()nroc, Lfl' )

Openings at doors and windows bronze Project Architects — F. Lestar Martin, AIA
anodized aluminum sash w/14” plate Interior Design — Bob Mack — Chicago

glass.

Area — 7500 square feet
THE PROBLEM

The owner, the Palace Department
Store, has been an outstanding institu-
tion in downtown Monroe since its
founding by the Masur family in 1913.
The present Management wanted to 4k
open a branch store near the growing :
Northeast State College which would
specialize in clothing and accessories
for college students. The site selected
was a corner lot one-half block from
the college. The problem then con-
sisted in building a structure which
would attract attention from three
sides of a lot at a busy intersection.

The Client Says:

Mr. Rollis Smith, manager of the
Palace says, “The college market is
very style conscious, and the ‘in’
thing this week may be replaced by
something else two weeks from now.
The completely functional design of
this new store enables us to call orders
in to the big Eastern markets, have
the merchandise flown in and on dis-
play in only a few days. With only
the sales people, we can change displays
from hanging to shelving of wmany
varieties all within only 15 minutes.
Business is at least 20% better than
we expected.”
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Architects — STUBBS & MARTIN

August, 1969







0S21 - LOFLIHOWY ‘4FATH FHL COOA\ NHO[

ANVTIONY ‘HLV{ ‘SNO¥I) FH]J,

AMmuan) QT - SINOYUMO T, UBGI)

} / i JRE: k
S | \ KN r»“.. a4 Qs ’
— / - 27 T
& o 2 \.T = 8
A e { N ' ~ A / o
AR Zz A 8 T8 T W . 7
- \ L} - =3 =
\ = e, o
| = 7 {1t
il E 7 e T =
Y ; T T s N
7 Vil , (i,
o ol ¥ —TF= ) \
_\ \ 14 A \,\.u N
b L 7 T ———




| Enjoyed designing - - - The First National Bank of Denham Springs
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