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RMPIOBX g i v e s y o u t h e b e a u t y o f 

four edge beveling 
. . . a f n o e x t r a c o s t ! 

T h e cicvelcipmcnt o\ f<)ur-c(ly;c hcvclini^ 
on R A P I D l i X has further inercased the 
enthiisiastie i ipprtnal of this fire-safe 
and s o i H u l absorbing. Hoor and roof 
system. E a c h precast block is beveled 
o n all four siiles to form an attractive 
grid pattern when slabs arc asscniblcd 
inli) a structural i lcck. I his distinctive 
feature is added to R A P I D B X ' s r ich , 
un i formly Icxturci l appc.trance . . . and 
is optional at no extr.i cost to you. A n d 

remember . . . there's never a neetl for 
s u s p L M i d e d ccilinus when vou buiki with 
R A P I D E X . 

C O M P A R E . . . for Beauty, D u r a ­
bility, Fire-rcsistance. Insulation. I.ight-
weight. Acoust ics and . . . Speed and 
E c o n o m y of Installatii)n. 

Write now for your copy of color­
ful and informative R A P I D E X bro­
chure . . . yours for the asking. 

the functional 
concrete system 
for floors and 
roofs that helps 
you build faster, 
better and at 
lower cost! 

"Over 50 Years of Service to ihe Building Industry 

S p i c k e l m i e r I n d u s t r i e s , I n c . 
1 1 0 0 E a s t 5 2 n d S t r e e t • I n d i a n a p o l i s 
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A F e w L i g h t i n g F i x t u r e s 
f r o m t h e P R E S C O L I T E 

NEW PRODUCT PARADE 

1 0 1 5 F P 
6115 

C O N C R E T E 
P O U R U N I T S 

A new concept in reces­
sed lighting fixtures for 
specific use in concrete 
construction. 

write for 
further information 

P R E S C O L I T E M F G . C O R P . 
2229 Fourth St., Berkeley, Calif. 
FACTOIIES: BerkeJty, Cofif. • Neshomiay, fa. • D Doredo, Ark. 

e x c l u s i v e - - y e a r ' r o u n d 

E X E C U T I V E G I F T S H O P 
rt 

Business Furniture Corporation 
1 0 1 S o u t h P e n n s y l v a n i a M E I r o s e 2 - 1 4 7 4 

I l a u g h e d o u t l o u d 

w h e n t h e y s a i d 

a l l d o o r s a r e a l i k e 

^ i n ' 

1 Till Off jrlfflim Slot! of Steel 1 

There is a big difference in doors—and the 
difference is AMWELD. AMWELD steel doors 
and frames are designed to cut construction 
costs, speed erection time, eliminate cal l­
backs. Frames go up in minutes, doors operate 
smoothly and quietly. There's no mortising or 
drilling for hardware, no cutting to fit. A M W E L D 
steel doors and frames are precision-engi­

neered to meet today's high-speed construction 
requirements. 

AMWELD steel doors and frames are available for 
light, commercial and institutional construction, in 
flush and recessed panel designs. For complete infor­
mation, quotations and 24-hour delivery, call your 
Holliday Steel Warehouse today. 

E N G I N E E R I N G S A L E S D E P A R T M E N T 

Holliday Steel Warehouse 
J & L Steel Warehouse Division 
INDIANAPOLIS, INDIANA . TELEPHONE MELROSE 1-8311 



F. E . GATES MARBLE 

& T I L E GO. 

Dealers in— 

V M A R B L E 

V TILE 

V S L A T E 

V G R A N I T E 

Featuring— 

M A R K W A T I L E 

K E N N E T H D. E A R L . General Manager 
5345 Winthrop Ave. Indianapolis 20, Ind. 

CLifEord 5-2434 

Power Groove Lighting 
Fixtures for Efficient 

High Level Illumination. 

PGA MODEL 

2 LIGHT 4 FOOT 2 LIGHT 8 FOOT 

I n Business Over 25 Years 

F O R I N F O R M A T I O N 
Phone JUniper 7 

LOUISVILLE, K Y 

Louisville Lamp Co., Inc. 
724 W. BRECKINRIDGE ST. 
LOUISVILLE 3. KENTUCKY 

B U I L D 

W I T H 

B L O C K S 

' 4 . 

^ A heavy ckity plant type quality 
control tester of 400,000 lbs. capacity 
equipped for testing blocks or 
cylinders, or both is used to test 
Schuster's concrete blocks. 

2 4 . E . T R O Y A V E . • I N D I A N A P O L I S . I N D 

B U I L D I N G M A T E R I A L S 

SCHUSTER'S HAS: 

• Most modern, up-to-
date plant in America 

• 40 years experience 

• 16 trucks 

• 2-way radio equipment 

]%EW, ELECTROmC MARVEL 
t^RODUCES ILLUSTRATED JUI^MEO 

STE]%€iLS, AUTOJfiATtCALLY 

Indiana Duplicator Corporation announces a new service as 
well as a new product. This latest development in the field 
of electronics permits faithful reproduction of any given 
subject right from its original source directly on to a mimeo 
stencil from which immediate copies can be run. The inven­
tion, called Gestefax, does the electronic copying automatic­
ally. Indiana Duplicator Cori^oration is displaying the new 
Gestefax and is demonstrating it to visitors in its store at 
721 North Alabama Street. The product can be purchased 
outright or its service can be used, whichever is more prac­
tical for the mimeo user. 

NO C A M E R A — N O D A R K R O O M — N O N E G A T I V E S -
NO C H E M I C A L S 
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THE INDIANA SOCIETY OF ARCHITECTS 
A CHAPTER OF 

THE AMERICAN 
INSTITUTE OF ARCHITECTS 

1959-1960 COMMITTEES 

Membership: 
Harry Cooler, chairman 
Herman J. Terzino 
Robert L. Applegate 
Edward J. Malo 

Practice of Architecture: 
William Strain, chairman 
Dave Burns 

Relations with Construction Industry: 
Ar t Broecker, chairman 
William E. Davis 
Harry Humbrecht 
James Burkhart 
Roy Andrews 

Public Relations and Publicity: 
(Includes Indiana Architect) 
John Martindale, chairman 
Art Broecker 
Gerald C. Brubaker 
Allison L. Vrydagh 
Robert Ritz 
James Turner 
Robert Gloyeske 
Robert Knapp 
James 0. Johnson 

Education and Registration: 
Frank Montana, chairman 
Ray Dahlgren 
Robert Eby 
Forrest West 
Ken Curtis; 
James Woods 
Ray M. Smith 

Civic Planning: 
Paul Frank Jernegan, chairman 
Loyd Moser 

Ralph Yeager 
Ray Thompson 

Program: 
Richard K. Zimmerly, chairman 
Ray Ogle 
Al Porteous 

Preservation of Historic Buildings: 
Edward D. James, chairman 

(Oct. 1957 thru Oct. 1960) 
H. Roll McLaughlin 
Juliet Peddle 
Dave Burns 
Robert Shultz 
William Peat 
Roger Frey 

Honor Awards and Exhibits: 
Harry Hunter, chairman 
Roger Frey 
Robert G. Campbell 

Hospitals: 
Ernest L. Schaible 

Chapter Af fa i r s : 
Ray Thompson, Chairman 
Robert Knapp 
Walter Scholer, Jr. 
Henry Meier 
David J. Field 

Legislative Action: 
John Fleck, chairman 
Thomas Dorste 
James Walker 
Joe Hulfeld 
Robert Premil 
Andrew Toth 
Carroll 0. Beeson 
Allison Vrydagh 
Jack Wesley 
James Johnson 

I.S.A.-I.S.P.E.: 
Frank Montana, chairman 
Tom Medland 

Richard Lennox 
Douglas Haley 
W. Erb Hanson 

Sesquicentennial: 
Ed Pierre 

N.C.A.R.B.: 
Warren Miller 

Fellowship: 
Tom Dorste 

Administrative Building Council : 
Ralph Yeager, Jr., May 1957-1981 
Arthur Wupper, A p r i l 1957-1961 
Gilbert Richey, May 1959-1963 

Nominating: 
Rollin Mosher, chairman 
Dave Meeker 
Will iam C. Wright 

Housing the Aged: 
Ewing Mil ler , chairman 
Fran Schroeder 
Gerald Brubaker 
David Katz 

Collaboration with Design Professions: 
Robert Schultz, chairman 
Wayne Weber 
John Guyer 

Codification of Common School L a w : 
Gib Richey 

School Contracts: 
Walter Scholer, Sr., cha i rman 
O. A. Tislow 
Warren Mil ler 
Gib Richey 
Merr i t t Harrison 

LS.A.P.C. : 
Charles J. Belts, chai rman 
Ray Thompson 
Don Clark 
Richard Zimmerly 

I N D I A N A A R C H I T E C T 
O F F I C I A L JOURNAL OF T H E INDIANA SOCIETY OF A R C H I T E C T S 

A CHAPTER OF T H E AMERICAN INSTITUTE OF ARCHITECTS 

3637 N . M E R I D I A N S T R E E T 
I N D I A N A P O L I S 5, I N D I A N A 

President 
CHARLES J. BETTS 

Vice-President 
RAYMOND S. THOMPSON 

P.O. B O X 55594 
WAlnut 5-2325 

Secretary 
DONALD E. CLARK 

Treasurer 
GEORGE N. HALL 

DON E. GIBSON, E.xrrutive Secretary 
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The Indiana Architect is edited and published monthly in 
Indianapolis by Don E. Gibson and Associates, 3637 North 
Meridian Street, P. O. Box 55594, Indianapolis 5, Indiana. 
Editorial and advertising policy is governed by the Public 
Relations Committee, Indiana Society of Architects, John 
D. Martindale, chairman. 

Current average monthly circulation is 3,200 copies, in­
cluding all resident and non-resident Indiana architects, 
school officials, selected public officials and members of 
the Indiana construction industry. Further information 
and advertising rates available on request. 
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Report from South Bend 
The Indiana Society of Architects held its annual Fall General Meeting at the Uni­

versity of Notre Dame, South Bend, on Friday and Saturday, November 20 and 21. Approxi­
mately 50 architects attended part or al l of the two-day session. 

The ISA's General Business Meeting was held Friday afternoon. First order of busi­
ness was the approval and forwarding to the AIA of four applications for Corporate Mem­
berships f r o m Horace Boggy, Carl Bradley, Joseph Rudolph Fallon, Sr., and Clifford Charles 
Lowe, Jr . Four new Associate Members also were voted into membership, Larry Rice, 
Michael Rosen, Edith Windhorst and Kenneth Wood. 

The floor was then turned over to the 
chairmen of the various ISA committees for 
reports upon their work. John Martindale, 
chairman of the Public Relations and Pub­
l ic i ty Committee, reported that his com­
mittee had met to discuss future plans for 
the Society and to plan the Public Relations 
Seminar held in conjunction with the South 
Bend meeting. 

In addition, it was decided to issue a semi­
monthly news bulletin to the membership in 
order that the membership might be kept 
better informed on ISA activities and pro­
grams. 

Frank Montana, immediate past president 
of the ISA and chairman of two committees, 
reported on the Education and Registration 
Committee and the ISA-ISPE Joint Com­
mittee. 

I n the absence of Program Chairman Dick 
Z immer ly , President Betts reported that 
plans were fa i r ly well established for the 
1960 Annual Convention to be held in Indi­
anapolis on May 19, 20 and 21. The conven­
tion w i l l open with the annual Producers' 
Council Golf Outing on Thursday afternoon, 
May 19, complete with a dinner Thursday 
night. On Friday, a seminar on specifications 
w i l l be held in the morning, and following 
lunch, there wi l l be a discussion on ethical 
practices. 

The convention banquet and dance wi l l be 
Fr iday , night. May 20, followed by the gen­
eral business meeting Saturday morning. A 
special treat has been planned for those at­
tending the convention for Saturday after­
noon. Arrangements are being made to make 
an outing to the Indianapolis Motor Speed-
day to watch qualification trials for the Me­
mor i a l Day 500-Mile Race. Buses w i l l pro­
vide transportation to the qualifications (the 
second week-end of t r ials) , and box lunches 
and refreshments wi l l be served during the 
t r ip . 

Walter Seholer, Jr., reported on the School 
Contracts Committee, and the group directed 
that the ISA attorneys prepare an amend­
ment to the School Building Holding Com­
pany Act to enable taxing units to appropri­
ate funds for the draft ing of plans and spec­
ifications prior to the sale of bonds. If passed 
by the next General Assembly, the School 

Building Holding Corporations would operate 
similar to the Indianapolis-Marion Building 
Authority. 

Other reports presented included Paul 
Jernegan's report on the Civic Planning Com­
mittee, Roll McLaughlin's report on Preserv­
ation of Historic Buildings, Ralph Yeager, 
Jr.'s, report on the Administrative Building 
Council, Ewing Miller 's report on Housing 
the Aged, B i l l Strain's report on Ethical 
Practices, and President Betts' report on the 
ISA-PC Joint Committee. 

At the close of the business meeting, the 
members adjourned to a Fellowship Hour 
and the annual Student Awards Banquet 
honoring the winners of the student archi­
tectural competition. 

The problem for this year's competition 
was the design of a public amusement center. 
The winners <each of whom received a cash 
prize f rom the ISA) were: First Place, Jo­
seph P. Giattina, Jr.; Second Place. Thomas 
E. Regan; and Third Place, John A. Mar-
tine. 

The undisputed high point of the day's 
program came Friday night with R. Gordon 
Brown's talk on "Cities of Southeast Asia. " 
Mr. Brown, a Fellow in the Royal Institute 
of British Architecture and an architect of 
immense and varied experience in Asia, 
jonied the staff of Notre Dame's architectural 
school this Fall. With him he brought not 
only his vast knowledge of housing and build­
ing conditions and practices in the strategic 
area of Southeast Asia 'complete with an 
outstanding collection of colored slides', but 
also a remarkable and extremely enjoyable 
sense of humor and insight. 'For example, his 
definition of a modified butterfly canopy: 
"Look, Ma, No Hands!"). 

The second and final day of the meeting 
was devoted to the Great Lakes Regional 
Seminar on Public Relations. Wolf VonEck-
ardt, director of public relations for the AIA, 
opened the seminar with a discussion of the 
general PR policy that the activities of the 
local AIA chapters are the cornerstone of 
the Institute's and the profession's public 
relations. Mr. VonEckardt brought with him 
an array of the public relations tools cre­
ated and furnished by the Institute for use 
at the local level, including movies, pamph­

lets, information kits, magazine reproduc-| 
tions, etc. 

Keynote speaker for the seminar wasj 
Mr. Philip Wil l , Jr.. AIA First Vice-Presi­
dent and partner in Perkins and Wil l . Chi­
cago architects. The subject of Mr. Will's] 
talk was basically, "Should Architects Adver­
tise?" 

Creating a mythical architectural f i rm. 
"Acme Architects, Inc.", Mr. Will discov­
ered some very interesting slogans which 
probably would result were architects per­
mitted to peddle their services through the 
advertising media. For example, "Acme 
Architects. Inc.. the Thinking Man's Archi­
tect," or "Free Estimates. No Obligation <no 
free sketches, of course; this would be 'un­
ethical ' )"; one could also guarantee satis­
faction, or proudly proclaim: "Acme de­
signed buildings look good, as a building 
should (note the proper 'as'; after all, we are 
educated)". 

But on the serious side. Mr. Will first 
considered whom should we permit to ad­
vertise—the Institute or the individual archi­
tects; next, why advertise; and finally, would 
the cost be worthwhile. 

Regarding the first point, there is nothing| 
which prohibits the Institute or its compon­
ent chapters from advertising, and a certain| 
amount of this advertising is done. For ex­
ample, the Institute does advertise to its 
members the services and instruments it pro­
vides, and numerous chapters have used ad­
vertising to state their stand on matters of 
public interest, and so on. However, the 
cost of a widespread advertising program 
'which if inaugerated might result in as 
much as a $100.00 yearly assessment on each 
AIA member) makes such a program inad­
visable and impractical. 

As for individual advertising, clearly the 
larger f i rms would have the advantage since 
only they would be able to institute and main­
tain a large scale program, and it would be 
the large scale, broadside advertising that 
would be effective. The permission for indi­
vidual architects to advertise would mean the 
virtual end of the small office, since only the 
large offices would be in a position to com­
pete. 

In addition, the permission to advertise] 
would signify the death of the architects' 
professional status; architects would become 
strictly businessmen, and very probably the 
pressure of the marketplace would become 
felt in the establishment of architectural fees 
—architects would have to bid (in an eco­
nomic sense' for their clients' projects. A 
professional man who advertises is classed 
by the public as a "Quack", and though the 
public does not demand that a professional 
man starve, it does require that he conduct 
himself in a manner befitting his calling. 

As to the "why" of advertising, the objec­
tives of the Institute must be born in mind. 
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The basic objectives are to raise the level 
of performance of the profession: the giving 
of public service (required of every profes­
sion) and the creation of appropriate or pleas­
ing environments in which to live; and to 
improve the economic status of the profes­
sion. Possibly paid advertising might help 
in one or two or these areas, but there are 
better ways to achieve the same ends without 
the prohibitive costs. 

As to the cost of advertising, the present 
Institute budget for public relations is $50,-
000.00 per year; one f u l l page ad in Life 
magazine or the Saturday Evening Post alone 
costs over $25,000.00, so that a large-scale ad­
vertising program would cost many times the 
present PR budget. For example, the Wall­
paper Institute is budgeting approximately 
$600,000.00 per year for their advertising pro­
gram. 

In summing up his remarks, Mr. Will con­
cluded that for architects, advertising does 
not pay, it costs; nor can one advertise just 
a little bit (dedication programs, civic an­
nouncements, etc.) and remain true to his 
professional ethics. Either an architect re­
tains his professional standing without blem­
ish, or he advertises and his services become 
a commodity to be sold in the market place 
at whatever price the client is wil l ing to pay. 

Following Mr. Will 's talk and the ques­
tion and answer period, the Eastern Ohio 
Chapter, AIA, presented a verbal picture of 
their integrated public relations program. 
Robert Forsythe, Joseph Tuchman and Ron­
ald Bostwick discussed the progress the East­
ern Ohio Chapter had made in developing 
this program. 

H O W F U N C T I O N A L 
C A N A C O A T I N G BE? 

THE ANSWER IS HERE- IN S ^ ^ ^ t O W S ^ ^ ^ ^ ^ ^ ^ ^ - r " ^ ^ i V f t ^ ^ 
TENSILE STRENGTH: 1500 p. s. i. - ELONGATION: up to 500% - FLEXIBILITY: at minus 
45° F.-CHEMICALLY INERT - NON-TOXIC - NON-FLAMMABLE and COLORS galore. What 
other coating is so versatile? — It closes and seals cracks, permanently— Absorbs structural 
movement — Protects and beautifies — longer than any other coating. 

At left: SECOTON Elastic Vinyl Coating easily holds we igh t of heavy 
concrete block. Try this w i t h any other coating. 

Above: Two power fu l men demonstrate elasticity and high tensile 
strength of SECOTON Elastic Vinyl Coating. 

What is YOUR surface protection problem? — Building Waterproofing?— Water Storage? — 
High moisture conditions? — Corrosive atmosphere? — Sealing ANY surface against air, vapor, 
gases, dust, l ight.. . even radio activity? - Contact your SECO LICENSED APPLICATOR. You'll 
be glad you did. 

D E W E Y B. W I L S O N 
INDIANAPOLIS 22 , INDIANA 

PHONE: WA 4-2838 3475 GREEN HILLS OVERLOOK 

SPEAKINC OF Pmd SAPgTTYS 
GENUINE (-J 

U N E Q U A L E D F O R — 
M E M B R A N E F I R E P R O O F I N G • F U R R E D P L A S T E R W A L L S • 

2" S O L I D P A R T I T I O N S • S U S P E N D E D C E I L I N G S • F I R E - R A T E D 
B A C K I N G F O R A C O U S T I C A L P L A S T E R C E I L I N G S 

INVESTIGATE — SPECIFY — DEMAND 
T H E F I R E S A F E T Y O F L A T H A N D P L A S T E R 

/bathing &3^lmlerdjy^uriBaa of^nckcmapa/iA.^fw. RO. BOXL 572 
INDPL&.6,iND. 

Business Manager: Bruce. H. MORFOBD - 4853 K̂ ATHERINE DRIVE - L̂ WBÊ 4̂CE . INDIAUA. - L l . 7-4-596 
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A Mer r y Christmas 
"his Christmas Seen By DON E. GIBSON 

I t seems impossible, still being stuffed with 
Thanksgiv ing turkey (and cranberries, if you live dan­
gerously) , to consider that Christmas is upon us. Christ­
mas, w i th all its wonderful and traditional meaning, 
its deep spiritual heritage, its solemnity, its joy. Oh 
yes, and its gaudy and multiple Santa Clauses, its ever­
green and tinsel, its parties and its bills, its presents— 
given, received and exchanged. 

B u t here it is, and unprepared we are. How many 
of us have completed our Christmas shopping? How 
many of us have even started? Unquestionably, it is a 
r ight and a duty of the males of America to uphold one 
of the noblest traditions of Christmas—the advent of 
the Chr is tmas E v e shopping. The only problem with 
shopping at that time (though admittedly it is better 
than f ight ing the Christmas crowds now jamming the 
stores) is that quite often it's difficult to f ind just the 
r ight g i f t for the one you adore, whether it be a wife, 
a client, or a rather personal friend. Seems like every­
one else decided your perfect gift was the perfect gift 
for them to buy as well, and you can't help but wonder 
if they aren't beating you to your perfect recipient with 
your perfect gift. 

Since this magazine is basically a service publica­
tion, into this hideous breach must it rush if it is to 
perform its obligations. Accordingly, your writer has 
done a little observational Christmas shopping — the 
cheapest kind—and has come up with a few items that 
might solve your Christmas dilemma. (You still have 
to pay the bill, of course; our service is limited.) 

F i r s t of all, for the little lady. Consider her tastes 
to make the gi f t meaningful to her—make her think 
you spent hours determining just what she wanted and 
then searched the country over for your selection. 
She' l l love you for it. 

F o r example, if she loves good music, there are 
m a n y new and old favorite records that probably are 
not in her collection. Old favorites such as "Little Rock, 
T h a t A l l American Town," "We're Depending on You, 
Genera l Cluster," "When the Hindenburg Lands Today," 
"Congratulations, Tom Dewey," "Bon Voyage, Titanic," 
"Good Job, Well Done, Neville Chamberlain," or "The 
Confederate Victory Song" are always good. 

Or in the f i e l d of new recordings, how about 
"Poisoning Pigeons in the Park," "Masochism Tango," 
"Oedipus Rex," or "We'll Al l Go Together When We 
Go"? 

I f she's a deep thinker, why not comfort her soul 
and provoke her sub-conscious—stimulate her id— 
with the very latest philosophical recordings from the 
F a r Eas t . Available this year for the f irst time are re­
corded translations from the literature of Zen Budd­
hism and other Haiku form poetry—outstanding ex­
amples of Eastern Zen philosophy. 

Or perhaps her thinking doesn't go quite that 
deep, but she does like a good book to read in bed. 
We highly recommend three somewhat lighter thought 
provokers: "Sick Jokes, Gr im Cartoons & B l o o d y 
Marys," "More Sick Jokes & Grimmer Cartoons" (I 
haven't been so happy since the pigs ate my little sis­
ter) , or "Hateful Thoughts for Happy Occasions." These 
are all outstanding. 

Is your wife a home-body (that is, does she look 
forward to the nights you are out and never complain 
about having to stay home) ? Then give her something 
for the home: Perhaps some lovely crystal decanters 
for her dressing table, labeled Opium, Heroin and Co­
caine. Or better yet, a lighter and paperweight set 
(paperweights are one of the most useful items that 
can be bestowed u\)on a deserving female) would be 
nice. We found a lovely set with the Jaws of Death— 
fangs of the dreaded Piranha or Caribe carniverous 
denizens of South America's Amazon and Orinoco riv­
ers—set in clear plastic. What could be a finer gift for 
the Litt le Woman, especially since ichthyologists list 
these specimens as among the most voracious and sav­
age of man-eaters known. 

In the field of household furnishings, there is one 
new item that would delight any wife: a beautiful cock­
tail table (Provincial, Colonial or Modern), six feet long 
and three feet wide, which converts to an authentic Las 
Vegas crap table by removing the top. It's also a very 
reasonable buy, at $359.00 (no money down, either), 
and can be finished to match exactly her home decor 
(at a slight additional charge). 
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