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'lir blrild a lrctter prodtrct, vou
have to think.jtrst a little fitster than
the others.

That's rvhv rve beliel'e xrtt tnight
fincl it significant tl"rat a lirt of rhe
in'rportant advances in the
appliancc business have conre

fi,om one companr. (iE.
The first diagnostic electronic

dishwasher arose in the fcrtile
minds of our designers.

As did the first dispenser
refrigerator.

And although sonre of our

llls.
innovative products have been
copied b1'other cotnpanies, many
of them are still the best of their
kind in the world.

For instance, no ()ne makes a
betteForgan izecl refri geratttr than
our SpaceCenter 27.

('Ii.; finding one from another
maker that can offer our handY
dcxrr.through -the-door
Refiesl-rrnent Center. Or door
shelves that are so bis they can
hold 3-liter nlagnums of rvine.)

And no one else offers an
electronic dishwasher s<;

intelligent that it can tell
homeorvners not just that
something's wrong, but exactlt'
rlhali rvrong.

\\'e\'e the onlv people to offer;'
r-r rodular- cooktop that's controlle -dartnnitally.

And thii year we're adding
sornething new. A radiant cooktop
rvith several remarkable features.
Including the ability to change the
size of one of the heating elentents
bl'nrerely- turning a knob.

But not allour good ideas are
inside our appliances.

That s why rve also catne up rvith
the GE Answer Centero service.

And the largest netr,vork of
factory sen,ice professionals.

It's a back-up s,vstem that's
just as carefullv thousht out as

our products.

Y

w

*
-

zll>
SERVCOst7

For the complete line of General Ele

appliances call Chester Miyashiro. R

Grande or Walter Saito at Special M
C roup.

Phone: 848-2411 Fax: 848-29
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type of project and its intended audience.
by Jan Yamamoto

15 The Concept Begins With the Client
Art in architecture does not just happen; it begins as part of the
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