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5WELCOME

TIME TO CHANGE THE NARRATIVE
I’ve been giving a presentation lately to local groups about major
development projects that are coming to Washington, such as the Yards
project near the Navy Yard, and Burnham Place, the multi-billion-
dollar renovation and expansion of Union Station. As you may
recall, an exhibition on these projects was on display last year in the
SIGAL and Sorg galleries of the District Architecture Center.

I view these projects as reflections of an emerging new golden
age for Washington. When I say this in my presentation, I get bemused
looks from some long-time residents, as though this assessment
reflects some kind of naïve boosterism.  

In fact, I think the shoe is on the other foot. Being negative
and cynical about the city may be an easy and ingrained perspective, particularly for
those of us who have lived here for a long time, but it’s a badly outdated one. In recent
years, thanks to a generally strong local economy and the steady efforts of local architects,
developers, business owners, community groups, and individual residents, Washington
has of late become one of greenest, most livable, and most walkable and transit-friendly
cities in the country.

        If an equivalent amount of improvement had occurred as quickly in a place like New
York or Chicago, locals there would be shouting it from the rooftops. But here, that kind
of response is held back by an entrenched narrative of Washington as a backwater town
overshadowed by the federal presence—a narrative that was never completely true, and
which is now completely obsolete.
        In a similar vein, I had a working lunch the other day with the publisher of one of
our local papers and the owner of a local architectural firm. The publisher told of how his
decision to move from California to Washington surprised his California colleagues, who
couldn’t understand why anyone would want to leave the Golden State for DC. The
architectural firm owner, meanwhile, noted how architects elsewhere in the country often
assume that Washington architects do little more than work on government projects.
Stories like these reflect an image of Washington from years and years ago.
        To be sure, there is still a lot of room for improvement in the city, and care must be
taken to ensure that growth and development don’t come at the expense of residents with
less wealth and power. But the city has come a long way in just a few years, it is continuing
to improve, and we shouldn’t be ashamed to acknowledge and celebrate that. In short,
it’s time to change the old and self-deprecating narrative.
        That’s why I’m glad to see that the DC Council is now doing its part. In January,
AIA|DC testified in favor of a bill before the Council to create a Made in DC brand. Just
like our Designed in DC effort, which seeks to shine a light on our local architectural talent,
the Made in DC initiative will bring attention to all the great artisans that have set up shop
here in Washington. AIA|DC welcomes this initiative—it’s high time that the rest of the
country wakes up and smells the (locally roasted) coffee!
        This issue of ARCHITECTUREDC illustrates a part of the new Washington narrative by
covering several new mixed-use projects that combine housing, office, and institutional
uses under one roof. Mixed-use projects can help avoid zones that are dead during a part
of the day, and can improve quality of life for local residents by reducing commuting
distances and providing a diversity of nearby working, shopping, and eating options.
Other featured projects include engaging retail and restaurant spaces, which are also
helping to pump up life in DC.
        In addition to Designed in DC and the coverage in these pages, AIA|DC is helping to
change the narrative about the city by offering tours of both new projects and neighborhoods
in the city. For more information, check out our calendar at www.aiadc.com. And as always,
we appreciate your comments—send them to mfitch@aiadc.com. 

Mary Fitch, AICP, Hon. AIA
Publisher
mfitch@aiadc.com

Welcome!
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anthropology at the American University.
Both of her parents are architects. 

ArchDC SPRING 2016.qxp_Spring 2016  2/22/16  9:51 AM  Page 5



ArchDC SPRING 2016.qxp_Spring 2016  2/22/16  9:51 AM  Page 6



ArchDC SPRING 2016.qxp_Spring 2016  2/22/16  9:51 AM  Page 7



ArchDC SPRING 2016.qxp_Spring 2016  2/22/16  9:51 AM  Page 8



ArchDC SPRING 2016.qxp_Spring 2016  2/22/16  9:51 AM  Page 9



ArchDC SPRING 2016.qxp_Spring 2016  2/22/16  9:51 AM  Page 10



ArchDC SPRING 2016.qxp_Spring 2016  2/22/16  9:51 AM  Page 11



ArchDC SPRING 2016.qxp_Spring 2016  2/22/16  9:51 AM  Page 12



Beginning in March, the District Architecture Center will host an
exhibition on the beautiful architectural drawings of Hany Hassan,
FAIA. Hassan heads the DC office of the architectural firm Beyer
Blinder Belle and is currently working on such DC landmarks as
the Old Post Office Building and the Kennedy Center. In connection
with the exhibition, I recently sat down with Hassan to discuss the
relationship between his drawings and his architectural work.
        Hassan does exquisite free-hand sketches and watercolors,
generally of historic buildings. My first question was: How did
you learn to do this?
        “My father was dean of the School of Engineering at Cairo
University, and he was my idol,” he replied. “He had a natural
skill [at drawing], and I would look at his sketchbooks and be
mesmerized.” Inspired by his father, Hassan took up drawing at
an early age and eventually followed in his father’s footsteps,
receiving his Bachelor of Architecture degree from Cairo University
and later teaching design and architecture there.
        Hassan first came to the United States purely to obtain a PhD in
architecture—he had no intention of staying. While looking for the
right PhD program, he began working with the firm of Otto Eggers,
the successor firm to that of John Russell Pope, the designer of the
National Gallery of Art West Building and the Jefferson Memorial.
        Traveling to America was a gutsy move, because Hassan didn’t
speak English—schools in Egypt at that time taught their courses
in Arabic and French. So while Hassan was learning English, his
ability to sketch served as a supplementary language for conveying
his design ideas to others.
        Paul Lempel, an Austrian architect at Otto Eggers’ firm, formed
a bond with Hassan through their shared love of drawing, and
became Hassan’s mentor. The firm eventually asked Hassan to
open an office for them in Egypt, so that they could participate in a
design competition there. Hassan did so, and the firm won the
competition. Afterward, Hassan returned to the United States—

this time to stay. In the years since, he has led research initiatives
and taught design and architecture at New York University.
        Now a partner at Beyer Blinder Belle and the director of its
DC office, Hassan still takes the time to draw, mostly for projects
the firm is working on. Drawing, he explained, is his way of really
understanding the building and its context.
        “For me to be able to touch a historic building, I have to fully
understand it,” he said. “Drawing makes me live with the building.
It’s not a snapshot; there is labor involved. There is a level of
attachment, of appreciation and respect, that comes with this
process.” While the firm uses various means of presenting its
ideas, from physical models to the latest computer programs, each
project begins with Hassan’s sketch.
        I asked Hassan: As someone who started drawing at a young
age, what advice would you give to those who want to learn how
to do it?
        “Everybody has such a fear of drawing, as though each one has
to be perfect,” he replied. “The most important thing is to be free.”
        After many years with his pencil in hand, drawing remains a
source of deep satisfaction for Hassan. “I imagine it’s what a violinist
feels when they hear the music of their instrument—there is a certain
fulfillment in the repetition and the strokes that layer to create depth
in a drawing or etching.”
        As we concluded our conversation, Hassan spoke of how a
sketch can sometimes convey more of the sense of a place than a
computer-generated rendering. I think you’ll agree, when you visit
the exhibition, that Hassan’s drawings tell wonderful stories not
only about the buildings he’s engaged with, but also about the rich
life he has lived.

Sketchbook: the work of Hany Hassan, FAIA, will be on view in both
the SIGAL and Sorg galleries of the District Architecture Center from
March 17 - May 7 2016.

13AT THE DAC

The First Language 
of Architects
by Mary Fitch, AICP, Hon. AIA

At 
the DAC

Image courtesy of Hany Hassan, FAIA

Sketchbook: The Art of Drawing, 
Works by Hany Hassan, FAIA
March 17 – May 7, 2016
Drawing Title: Old Cairo Egypt
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Find out more at the District Architecture Center  |  www.aiadc.com  |  421 7th Street NW Washington DC

DC architects are doing some of the 
most cutting-edge buildings in the city

Yolanda Cole, FAIA of Hickok Cole Architects 
at the award-winning NYU Washington DC Center
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18 CIVIC BEAUTY, CIVIC DUTY

Civic Beauty,
Civic Duty
Speculative Office Building 
Becomes Home to Health Center
by Holly Wiencek

Civic Beauty, 
Civic Duty

The new building at 1525 14th Street, NW 
(center) is an addition to the smaller neoclassical
building immediately to the right in this photograph. 

Photo © Maxwell MacKenzie Architectural Photographer
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The burgeoning development of 14th Street, NW, between
Massachusetts Avenue and Florida Avenue has transformed the
neighborhood into an upscale retail and nightlife destination.
Trendy restaurants, bars, and shops line the corridor, attracting a
hip, professional crowd on nights and weekends. However, anyone
who lives nearby or has visited the area on a weekday knows it can
be remarkably quiet during the day. While a scattering of coffee
shops, cafes, and stores attracts neighborhood residents, a walk
down 14th Street during the week can feel unsettling as one passes
storefronts with lively colors and graphic logos only to peer inside
and see darkened, empty business establishments.
        The owner of the property at 1525 14th Street, NW, shared these
concerns and sought to bring daytime traffic to the area through the
development of a speculative office building on a mid-block “missing
tooth” site. The resulting building, designed by Eric Colbert &
Associates, is an eye-catching design that adds visual texture to the
block. As fortune would have it, the developer ultimately leased the
entire new building not to an office-based business as he anticipated,
but to Whitman-Walker Health, a medical and social services
organization founded in 1978 to serve the LGBTQ community and
previously headquartered a few blocks away. The interior fit-out, by
Perkins+Will, balances the need to protect the privacy of Whitman-
Walker’s clients while providing a welcoming environment. 
        The site included an existing, historic building with a stone 
neoclassical façade and an empty surface parking lot to its side. The
design program called for as much square footage to be added to the
site as reasonably achievable, plus three underground levels for both
parking and commercial use, space for retail and/or restaurants on
the first and potentially second floors, and office space on upper

Photo © Maxwell MacKenzie Architectural PhotographerThe upper floors of the addition extend over the original building, but are set back from its street façade. 

Typical mid-level floor plan (above) and sixth floor 
administrative level floor plan (below).

Courtesy of Eric Colbert & Associates
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floors. Additionally, the existing building, once a car dealership from
DC’s early-20th-century “Automobile Row,” housed a popular
restaurant and several other small tenants, all of which would need
to remain fully operational during construction. 
        Eric Colbert & Associates elegantly incorporated these requests
into a design that is technically an addition to the existing neoclassical
building, but neither overwhelms nor competes with the historic
building or the block’s other existing structures. The architects 
incorporated deferential set backs over and to the side of the existing
structure, respecting its historic fabric. Two stories built above the
historic building sit substantially behind the original façade, giving
the impression from the street that the original structure remains 
distinct. The completed project provides 70,000 square feet of office
and retail/restaurant space spanning six aboveground floors, one
cellar floor, and two underground parking levels.

20 CIVIC BEAUTY, CIVIC DUTY

Project: 1525 14th Street, NW 
(Whitman-Walker Health), Washington, DC

Base Building:
Architects: Eric Colbert & Associates, PC
Structural Engineers: Ehlert/Bryan, Inc.
MEP Engineers: Summit Engineers, Inc.
Civil Engineers: KEA, LLC
Waterproofing Consultants: Wiss, Janney, Elstner Associates, Inc.
General Contractor: McCullough Construction

Whitman-Walker Interiors:
Interior Architects: Perkins+Will
MEP Engineers: Integral Group
Lighting Consultant: Patricia A. Kazinski
Commissioning: Bios ESP
General Contractor: James G. Davis Construction Corporation

Photo © Maxwell MacKenzie Architectural Photographer

Photo © Maxwell MacKenzie Architectural Photographer

Detail view of the main façade 
of 1525 14th Street, NW. Note 
the glass light shelves and white
metal sunscreens, which modulate
sunlight while adding visual depth
to the building.

Rear façade.

Waiting area in the administrative offices of Whitman-Walker Health. 
Note the colorful acoustical panels at right.
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         Working to the side of and above the historic building presented
significant technical challenges, and required the use of a lighter
structural system to prevent a burdensome load on the existing
building and phased construction so as not to damage the existing
roof. Similarly, such a tight site necessitated the use of a car elevator
to eliminate the need for a ramp, and the strategic placement of
two fire stairs and two elevators to provide code-required egress
while allowing as much rentable floor area as possible.  
        Visually, the addition relates to the existing building by
respecting its scale while also providing a deliberate contrast through
the use of a glass curtain wall and two colors of metal paneling.
Gray zinc panels cover the bulk of the façade where it meets the
street, anchoring the addition while establishing a set of proportions
that echo the width and height of other buildings on the block. The
thin, zinc-clad columns of the first two floors also evoke the stone
versions on the neoclassical façade next door. By projecting the zinc

paneling out slightly from the glass curtain walls, the architects
brought depth to the otherwise flat façade, a detail that subtly yet
significantly enhances the building’s visual appeal. 
        White spandrel panels cover the remaining façade, the lighter
color helping to draw attention away from what might otherwise
feel like a bulky, heavy cap to the historic structure. A narrow, 
vertical section of white panels both marks the addition’s main
entrance and serves as a delicate visual transition between the
modern zinc and historic stone. The use of two colors of panels
also helps to diminish the apparent bulk of the new building.
While the addition’s sleek, modern style clearly contrasts with 
the existing neoclassical building, the two styles are in eloquent
conversation. For instance, the horizontal louvers at the top of each
floor of the addition recall the neoclassical bands that adorn the
existing building. 

21CIVIC BEAUTY, CIVIC DUTY

Photo © Eric Laignel
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        This project informs and is informed by its place in the neigh-
borhood. For example, rather than covering the rear of the build-
ing with an economical brick façade, the owner and architects
decided to use a more elegant metal system similar to that on the
front, knowing that this façade would be highly visible from the
lower-scale residential buildings behind. 
        Quite appropriately, this sense of civic duty also applies to 
the building’s tenant, Whitman-Walker Health, which has long
specialized in the treatment of HIV, among other services to
LGBTQ people and those who may face barriers to health care.
With the design expertise of Perkins+Will, Whitman-Walker
Health sought to create a facility that would counter the stigma
surrounding HIV and offer a sense of respite and sanctuary. The
adaptation of the speculative office space resulted in a 43,000-
square-foot fit-out, including 28 exam rooms, nine dental suites, a

concierge, a pharmacy, health and wellness suites, a physical therapy
area, and an entire floor dedicated to collaborative employee work
spaces and training rooms. 
        Central to the program was the creation of a bright, healthful,
and hopeful interior that embraces and encourages patients, loved
ones, and the neighborhood. This goal was achieved through the use
of a lively graphic theme that animates each of the spaces. Bold
colors, sculpted acoustic panels, signage, and cheerful upholstery
energize the medical floors as wayfinding elements, while also
contributing to an upbeat atmosphere. The Perkins+Will team
chose to place all waiting rooms on each floor along the 14th Street
façade, allowing plenty of natural light in to enliven the spaces.
Materials were chosen for not only their aesthetics, but also their
contributions to wellness, as the design team sought to eliminate,
wherever possible, chemicals known to be detrimental to health.

22 CIVIC BEAUTY, CIVIC DUTY

Pharmacy at Whitman-Walker Health.
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The design also seeks to be inclusive of all members of the LGBTQ
community, an effort that included designing the bathrooms to be
welcoming to the transgender population. 
        As did Eric Colbert & Associates, Perkins+Will also paid 
particular attention to the ways the spaces relate with 14th Street.
Choosing to place the retail pharmacy on the ground floor, though 
it enclosed the open retail space the base building architects had
envisioned, provided direct access to pedestrian traffic, a decision for
which pharmacy customers are surely thankful. Perkins+Will’s aesthetic
also enlivens the exterior of the building, with bright, colorful graphics
on the ground floor windows and doors, and a series of colored LED
lights that can be programmed to mark neighborhood events or
important causes—for example, pink for breast cancer awareness.
These lively embellishments promote Whitman-Walker Health’s
design program while enhancing the building’s connection to 
its surroundings.

23CIVIC BEAUTY, CIVIC DUTY

Photo © Eric Laignel

Photo © Eric LaignelSignage for gender-neutral restroom.

Main entry, part of the base building design 
by Eric Colbert & Associates.

Photo © Maxwell MacKenzie Architectural Photographer
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It’s a familiar story: what was conceived in the mid-20th century as
a bold, modernist vision had crumbled into an isolated and desolate
urban landscape 60 years later. L’Enfant Plaza, rising from the now-
infamous demolition of Southwest Washington, was supposed to be
a vibrant commercial bridge linking the Smithsonian Castle with
Washington’s Southwest Waterfront. With its up-to-the-minute
Brutalist buildings designed by I.M. Pei and other celebrated
architects of the day, 10th Street reimagined as a “grand avenue,”
and generous public spaces enticing strollers and tourists from the
National Mall, the ambitious project held every promise of success.
But somehow, it never quite worked. Instead of a bridge, L’Enfant
Plaza was more like an island, its connection with the Smithsonian
Castle and Mall blocked by the super-sized Forrestal Building
(headquarters of the US Department of Energy), and its broad

promenade ending with a whimper rather than a bang at the
Banneker Overlook, the waterfront as inaccessible as ever. 
        But change is coming to L’Enfant Plaza. The National Capital
Planning Commission’s forward-looking SW Ecodistrict Initiative
of 2009 calls for a mix of shops, residences, offices, and cultural
facilities to create a walkable community that showcases sustainable,
high-performance buildings and landscapes in the 15-block area
surrounding the plaza. The Wharf, a mile-long neighborhood now
rising along the Potomac River just beyond the Banneker Overlook,
will finally provide the lively waterfront destination that L’Enfant
Plaza has so long needed. And there is even talk of reconfiguring
the Department of Energy’s behemoth building along Independence
Avenue to fully open the connection between the Mall and the river. 

28 LET THERE BE LIGHT

Let There
Be Light
SmithGroupJJR 
Revamps L’Enfant 
Plaza Retail Concourse
by Denise Liebowitz

Let There 
Be Light

Project: L’Enfant Plaza Retail Renovation,
429 L’Enfant Plaza, SW, Washington, DC

Architects/Interior Architects/Landscape Architects/MEP
Engineers/Lighting Designers: SmithGroupJJR
Landscape Architects: Landscape Architecture Bureau, LLC
Structural Engineers: SK&A Consulting Engineers
Civil Engineers: A. Morton Thomas & Associates
Foodservice Consultants: Next Step Design
Signage and Wayfinding Consultants: Patricia Hord Graphik Design
General Contractors: Clark Construction Group, LLC (east phase);
Whiting-Turner Contracting Company (west phase)

New entry pavilion to the 
L’Enfant Plaza Retail Concourse.
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        One of the first projects completed in the L’Enfant Plaza trans-
formation was the makeover of its retail hub by SmithGroupJJR,
one of the largest architecture and engineering firms in the country
and a leader in sustainable design. “It was so dark and dismal,” said
Andrew Rollman, AIA, LEED AP, SmithGroupJJR’s design principal
for the project. He was referring to the old, nearly forgotten under-
ground shopping mall that snaked under the plaza and adjacent
buildings in a jumble of tired storefronts along dingy, subterranean
corridors. “We knew we wanted to get natural light in there and have
a street entrance that popped up on the plaza to draw people in.” 
        The solution was a luminous, two-story glass atrium with a
sweeping, grand stair that steps down from the plaza to the
shopping level where stores, casual eateries, and seating areas are
now bathed in sunlight. Rollman and his design team overhauled

every drab corner of the 200,000-square-foot space. An elegant
color palette of red, gray, and white complemented by vibrant
graphics throughout helps establish a strong sense of identity. A
dramatic LED panel with moving images enlivens the space, and
contemporary soft seating, recessed lighting, creamy porcelain
flooring, and touches of natural wood combine for a bright,
pleasing aesthetic. 
        At the other end of the concourse, along its eastern edge near
where it connects to the Metro, the SmithGroupJJR designers
brought even more daylight into the shopping promenade by lining
the wall of the eastern wing with floor-to-ceiling windows that
look out to the headquarters building of the US Department of
Housing and Urban Development and its grassy terraces. “We
flipped the retail circulation patterns,” explained Rollman, “to take

29LET THERE BE LIGHT

Photo © Hoachlander Davis Photography
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Plaza before renovation.Plaza after renovation.

Renovated shopping concourse.

Photo © SmithGroupJJR

Photo © Hoachlander Davis Photography

Photo © Hoachlander Davis Photography

Photo © Hoachlander Davis Photography
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31LET THERE BE LIGHT

advantage of the natural light and locate some of the restaurants
and café seating near this wall of windows.”  
        “The retail program was extremely important to our client,”
recalled the architect, referring to the JBG Companies, the real
estate development firm that purchased much of the L’Enfant
Plaza complex in 2003. At that time nearly 40 percent of the shops
and restaurants in the retail area were vacant. “They really wanted
to attract national brands that are familiar to Washington cus-
tomers.” Dress Barn, Five Guys, and Starbucks are just a few of
the recently arrived name brands. “We know the retail market is
there,” said Rollman, recalling the more than 30,000 office workers
employed in the immediate vicinity of L’Enfant Plaza and the five
transit lines converging at the L’Enfant Plaza Metro station.   
        The project was actually far more than the rejuvenation of the
interior retail spaces. The JBG owners anticipate further development
in and around the area, but the plaza decking and infrastructure,
all dating from the 1960s, were showing their age and in need of
significant strengthening. These large-scale structural improvements
were undertaken concurrently with the renovation of the shopping
concourse. Adding to the complexity of the project, all retail tenants
needed to continue their operations throughout the renovation.
Construction crews worked around the stores and restaurants
when possible and temporarily relocated them when not.
Construction of the large atrium gateway took place while retail
operations continued without interruption. When asked about the
project’s biggest challenge, Rollman responded, “Cutting a huge
hole in a [concrete] roof while people were eating their lunch
underneath it.”

Cross-section through plaza and shopping concourse.

Floor plan of shopping concourse.

© SmithGroupJJR

© SmithGroupJJR
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        There’s a lot more to come at L’Enfant Plaza. The 
former L’Enfant Plaza Hotel is now shuttered and under-
going a major makeover, the common areas of the office
buildings flanking the plaza have been extensively 
renovated, a new 220,000-square-foot office project
designed by SmithGroupJJR is now under construction

along Frontage Road, and the Spy Museum has been 
considering a move to the plaza. It just may be that the
bold urban vision Pei and his contemporaries imagined
in the middle of the last century for this prominent site
will finally be realized. 

Concourse before renovation.

Photo © SmithGroupJJR

Renovated food service area. Photo © Hoachlander Davis Photography
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There is a famous photograph of Meryl Streep taken by Annie Leibovitz, in
which the actress’s face is painted white and she is gently tugging at her
skin with both hands. The effect is uncanny—her face appears almost as an
independent object, as if she were wearing a slightly contorted mask sculpted
from her own visage. The portrait is a vivid reminder that a person’s skin,
while unique and integral to one’s identity, is also a façade that can be 
decorated, manipulated, and even, if you will, “renovated.”
        The ever-growing market for products and services related to skin
maintenance and rejuvenation gave rise to Sherber + Rad, an aesthetic medical
clinic and skincare boutique in downtown Washington. It is run by 
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Skin/Deep
Rich Materials Distinguish
Dermatological Boutique and Clinic
by G. Martin Moeller, Jr., Assoc. AIA

Skin/Deep

Project: Sherber + Rad,
1101 15th Street, NW, Washington, DC

Architects: David Jameson Architect
MEP Engineers: GPI Engineering
Lighting Designers: David Tozer Lighting
General Contractors: Madden Corporation/CCI

Close-up of one of the walls in the skincare boutique at Sherber + Rad, showing 
the texture of the poplar bark paneling and the bronze-tinted glass logo.

All photos © Paul Warchol
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Dr. Noëlle Sherber, a dermatologist, and her husband, Dr. Ariel Rad, a plastic
surgeon. Recognizing that cosmetic procedures often carry a stigma, the
proprietors wanted a facility that would protect their clients’ privacy to the
extent possible. They also sought to create a “branded experience” that
would distinguish their business from competitors.
        Drs. Sherber and Rad hired David Jameson, FAIA, to convert a 4,000-
square-foot space on the first floor of an existing office building into their
clinic and boutique. He addressed the clients’ concerns about privacy by
dividing the space into a series of discrete zones—a predictable solution,
perhaps, but one that is particularly well executed given the project’s tight
physical constraints. Jameson’s approach to the branding and aesthetic
qualities of the facility, however, was anything but predictable.
         Whereas one might expect a skincare boutique to be lined with flawlessly
smooth surfaces suggestive of idealized, youthful skin, Jameson’s initial
inspiration was the bark of a tree, with its myriad furrows, irregular knots,
and raspy texture. He reasoned that the bark represented, in exaggerated
fashion, how people often feel about their own imperfect skin. He developed
a design strategy that would contrast more typical, smooth finishes against
the roughness of natural bark, creating a richly layered visual experience.
        When Jameson presented the initial concept to colleagues within his
firm, they were nonplussed. “You can’t possibly tell the clients that!” was
the collective reaction. They were understandably worried that the doctors
would be offended, or assume that, in turn, their patients would be offended
by the suggestion that their skin was no more attractive than the coarse
bark of a tree. 
        Jameson remained confident that he could sell the idea to Sherber and
Rad, so he arranged to meet them for lunch at the venerable Post Pub, the
homey bar long favored by employees of The Washington Post, and to sit at
one of the outdoor tables—near a tree that could be used for illustrative
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Skincare boutique. Note the epoxy-based flooring and luminous ceiling.

Courtesy of David Jameson Architect

Floor plan, showing skincare boutique at bottom, waiting/dressing rooms
immediately above, followed by treatment rooms and staff areas.
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purposes. “Let me tell you a story,” he said to the clients.
He began talking about the fascinating qualities of a
tree’s bark—its complex layers, its changing character
over time, its ability to heal itself after an injury—all
while drawing parallels to human skin. When the time
came to talk specifically about material choices for the
boutique, Jameson began holding up samples against the
tree to illustrate how the inherent beauty of each material
was enhanced through textural contrast with the bark.
Drs. Sherber and Rad, far from being offended, loved 
the presentation.
        As executed, the retail skincare shop, which is the
public face of Sherber + Rad accessible directly from the
street, proves the genius of Jameson’s concept. The interior
walls are lined with bark stripped from felled poplar trees
in North Carolina. The bark was not coated, treated, or
excessively cleaned—indeed, patches of lichen still dot
the surface, which practically begs to be touched.
Glancing at different sections of the paneling, one begins
to imagine outlines of faces and other imagery amid the
fluid patterns of the bark. Set into the walls are shelves
made of bronze-tinted glass, whose smoothness and
translucency are emphasized by their proximity to the
bark. Also set into one wall is a large plus-sign—taken
from the Sherber + Rad logotype—made of the same

glass. Long tables finished in light-colored larch wood
provide additional display space and work surfaces.
        The floor of the boutique is finished in an epoxy-
based substance manufactured by a Dutch company called
Bolidt. Often used in cruise ships and other applications
requiring great durability, the product is also germ-
resistant—a valuable quality in a medical setting. Jameson
specified a caramel color for the flooring, which could
be seen as a non-race-specific allusion to human skin
(its apparent hue can read somewhat lighter or darker
depending on light conditions). When this author visited
the space after the clinic had been open for about a year,
the floor still looked immaculate.
        The luminous ceiling over the retail area is equally
remarkable. The visible surface is made of Barrisol, a
translucent, stretchable PVC fabric. Above the fabric
plane is a grid of LED lights spaced about a foot apart.
These low-energy fixtures provide impressively even
illumination throughout the space. 
        A casual visitor to the boutique could easily overlook
the carefully concealed door at the rear of the space, which
leads to the next zone of the facility. Here, individual
dressing/waiting rooms ensure privacy for patients
awaiting dermatological treatments or surgery. The 
corridor connecting the rooms is paneled in larch wood
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Street entry to Sherber + Rad.

ArchDC SPRING 2016.qxp_Spring 2016  2/22/16  9:52 AM  Page 38



39SKIN/DEEP

Sherber + Rad skincare boutique.
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to match the tables in the boutique. When it is time for a patient’s 
procedure, he or she is escorted by a staff member in business attire to
the next zone, which includes five state-of-the-art treatment rooms.
The corridor connecting these rooms is paneled in bronze-tinted glass
to match the shelves in the retail area. The atmosphere is both calming
and luxurious, suggestive of a high-end hotel rather than a medical clinic.
At the rear of the space are offices, a staff lounge, and other support
functions. The caramel-colored epoxy flooring is used throughout the
publicly accessible spaces, serving to unify the various zones.
        Sherber + Rad staff members report that “people often come in 
off the street” just to take a look at the interior of the boutique. The
employees are happy to accommodate curious visitors, of course—
and maybe to show them a cream or two while they are there.
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Corridor in the treatment area, with bronze-tinted glass walls and doors.

Skincare boutique, with street-facing windows at left.

Corridor in the waiting/dressing area, with larch-paneled walls and doors.
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“Large-format retail” is the industry term for “big box” stores, but
the popular term more accurately captures the design problems
that such establishments present. Their massive size and lack of
windows make these buildings architecturally challenging and
inherently anti-urban. Not coincidentally, they originated in the
suburbs, and their numbers increased dramatically over the past
several decades, appearing both as stand-alone stores and in strip
shopping centers. Architecturally, they represent a downgrading of
Robert Venturi, Denise Scott-Brown, and Steven Izenour’s already
questionable concept of the “decorated shed” (an ordinary structure
with ornamental appliqué, as described in their 1972 landmark
book Learning from Las Vegas): the big box store kept the mundane
shed, but eliminated the decoration.   
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The Not-So-Big Box
Adapting a Suburban Scourge 
for Smarter Development
by Steven K. Dickens, AIA, LEED AP

The Not-So-Big Box

Project: Tysons West,
1500 Cornerside Boulevard, Tysons, VA

Architects: MV+A Architects
Landscape Architects: Parker Rodriguez, Inc.
Structural Engineers: SK&A Structural Engineers
MEP Engineers: Girard Engineering
Civil Engineers: William H. Gordon Associates, Inc.
Lighting Designers: MCLA Architectural Lighting Design
General Contractors: L.F. Jennings Inc.

Tysons West, as seen when approaching 
from the nearest Metro station.
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        By the late 1990s, suburban areas were becoming saturated
with big box retail. Simultaneously, Americans were rediscovering
cities as desirable places to live. The large-format retailers saw
opportunities for expansion into cities. Previously, a few big boxes
had been built in cities, such as the Safeway on Capitol Hill.
These were mostly slightly denser versions of the established 
suburban prototype. But there weren’t many urban sites that
could accommodate even the denser variation, and its drawbacks—
blank walls, most notably—were obvious. New design ideas and
typologies were needed.
        Enter the Washington firm of MV+A Architects. In the year
2000, the firm (then based in Bethesda, and using the full name
Mushinsky Voelzke Associates) was hired by Fresh Fields (now
Whole Foods) to design the company’s new supermarket on P Street,
NW, in Logan Circle. This groundbreaking store proved the viability

of large-format retail in an urban setting in a couple of ways:
first, it was immediately (and remains today) extremely financially
successful; and second, it instantly became not only a functional
anchor for the neighborhood, but also a photographed landmark.
The project also helped to introduce a new sub-specialty within
architectural services—well-designed urban supermarkets— with
MV+A as a notable practitioner. Subsequently, the firm was
commissioned to design more urban supermarkets and started to
branch out into other types of retail and more complicated mixed-
use, retail-based projects. 
        Now, in a curious turn-around, the suburbs are densifying
and MV+A’s design approach is being exported there. Two recent
projects, Tysons West in Tysons, Virginia (formerly known as
“Tysons Corner”) and 77 H Street NW in the District—one in the
poster child of the DC suburbs and one in the heart of the city—
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Photo © Dan Cunningham
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illustrate the state of the art in incorporating large-format retail
into humane, well-detailed, pedestrian-friendly settings. In each case,
the principal tenant is a Walmart, the store that is virtually synony-
mous with the big box concept.
        Tysons West is a mixed-use development, anchored by an
80,000-square-foot Walmart and a large L.A. Fitness center. The proj-
ect incorporates an existing, six-story parking garage left over from
the site’s previous use as a Hummer and Cadillac dealership. The
project began in 2006 as a generic, speculative concept. MV+A did
the design and created an eight-foot model, which was taken to
the International Council of Shopping Centers’ annual convention
in Las Vegas to try to interest large-format retailers. No one bit, and
shortly thereafter, the Great Recession started to close in.
        In 2009, JBGR Retail—a once-separate company that was
recently acquired by Chevy Chase-based developer JBG—entered
into a partnership with Walmart to create urban and semi-urban

outlets of the international chain. They envisioned condensed
versions of the stores, approximately two-thirds the size of a typical
Walmart. The proposed sites at Tysons West and 77 H Street were
good fits for this new venture. Fortunately, as MV+A principal
Jack Hollen put it, “Walmart or not, the last thing JBG was going
to do was compromise their reputation for good design.”
        The concept in each case, developed in collaboration with
Walmart’s corporate team, was to embed the big box into a larger
development. Walmart’s functional needs—including ample square
footage all on one level, of course, but also same-level loading and
abundant parking not more than one level off—would be exactingly
provided. Walmart would still have some exterior presence, but
it would be one piece of a larger composition rather than the
entire thing.
        This strategy is most clearly expressed in the Tysons West
project, where the exterior design is a deftly-balanced grouping of
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Photo © Dan Cunningham

Exterior of Tysons West, showing portion 
of the façade covered in Walmart’s 

standard brown resin panels.

Side view of Tysons West. Main lobby of Tysons West.
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masses corresponding to the various components of the complex.
The windowless Walmart is literally at the center of the project, but
it is largely concealed (at least from the two street facades) by the
huge, glassy L.A. Fitness on top, a fast-casual restaurant on the
corner, a small medical office building along one side of the existing
garage, and two connective spaces: a triple-height entrance lobby
and a seven-story elevator tower.  
        Walmart’s brand-standard, brown resin panels make an
appearance on the exterior, but they share the stage with ashlar
stone, glass, and light metal panels, columns, and louvers. The
restaurant is small in scale and overtly pedestrian-oriented—it’s
the closest element to the nearby Spring Hill Metro station and the
farthest from the parking garage. The L.A. Fitness is also a first-of-
its-kind facility, and, given its exposed columns and uplifted roof,
the phrase “temple of fitness” really seems to apply. At seven 
stories, the elevator core is not very tall, but its vertical proportions,

glass, and brilliant yellow-tiled walls give it considerable presence
and appeal. The newly built side street (dubbed Cornerside
Boulevard) has a sidewalk, and off this sidewalk are building
entrances every 50 feet or so. There is an entrance forecourt, but it
is modest in size and spans from the sidewalk to the main entry—
unlike the over-scaled “plazas” that separate many Tysons parking
lots from the buildings they serve. All this would hardly seem
revolutionary in a dense city, but in car-centric Tysons, it’s 
almost unique.
         From the Metro station one block away, the various components
and their signage read clearly. At night, the L.A. Fitness becomes a
glowing lantern, and the yellow walls in the elevator lobbies beckon.
The parking garage may dominate the rear facades, but from the
Metro, it is almost completely concealed. 
        For the urban Walmart project at 77 H Street, NW, just a few
blocks from Union Station and the U.S. Capitol, the basics of the

Photo © Dan Cunningham

ArchDC SPRING 2016.qxp_Spring 2016  2/22/16  9:52 AM  Page 47



urban setting were already present. This includes people, courtesy
of the heavily-subscribed X2 bus line that plies H Street from the
White House to Anacostia. Yet, as at Tysons West, the location was
a bit of a no-man’s land, part of a dead zone created by an ill-fated
1960s “urban renewal” initiative. Both of the primary components of
the program—the Walmart and a 300-unit, market-rate apartment
building—were somewhat pioneering for the location. “We were
under strict instructions” from client JBG, said Jack Hollen. “They
said, ‘Get it right!’”
        JBG was also quite firm that the exterior design should draw
fairly directly from two neighborhood landmarks: the Government
Printing Office (GPO) and Gonzaga College High School. Both are
complexes that grew over time, anchored by turn-of-the century
Renaissance Revival edifices with massive red-brick walls, pilasters,
deep-set windows in regular rows, and cornices. Although the
architects at MV+A consider themselves to be modernists, “We were
thrilled,” said Hollen. “It just seemed like the right direction.” 
        The resultant facades are very convincing. Although obviously
drawing from the precedential buildings, 77 H has its own identity,
largely because MV+A drew from the program to provide variety.
A common pitfall of historicist design is that it “fixes” the irregu-
larities and oddities that are common to virtually all older buildings.
MV+A understood that such quirks are integral to the character of
historic buildings, and took that notion as inspiration. Toward the
west side of the complex, for example, a stair tower is revealed,
creating an asymmetrical vertical accent and a break in the façade.
On First Street, the loading entrances are carefully worked into the
composition, but they break the regular rhythm of the rest of the
façade. The two non-street sides, like the secondary facades of the
GPO, are simplified, yet introduce some new components such as
balconies that provide interest and scale.
        MV+A also understood that some modernist elements are
appropriate and even necessary in a building that is, in fact, of the
modern era. The GPO-inspired H Street façade is bookended by
modern glass-and-steel corner pavilions, one the entrance to
Walmart, the other the entrance to the apartment building. These
are articulated as if they were additions to an older, pre-existing
building, which Hollen views as an appropriate way to introduce
modern elements to an otherwise-historicist façade without 
producing a “gimmicky” result.
        Even more so than at Tysons West, the planning of 77 H—that
is, how all the parts fit together and interconnect—is incredibly
intricate. The contextual façades, for example, didn’t include a
way to house a double-height space (as required for the Walmart)
at the second floor level. MV+A solved the problem by tucking a
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Exterior of 77 H Street, NW, showing main entry to the Walmart.

Exterior of 77 H Street, NW, 
showing main entry to apartments.

Project: 77 H Street, NW,
Washington, DC

Architects: MV+A Architects
Associated Architects (Unit and Interior Design): Preston Partnership
Landscape Architects: Parker Rodriguez, Inc.
Structural Engineers: SK&A Structural Engineers
MEP Engineers: WSP Flack + Kurtz
Civil Engineers: Bohler Engineering
General Contractors: Clark Builders Group
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Entry to apartments.
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half-dozen small retailers under Walmart, facing H Street. These
have show windows that extend some five feet above Walmart’s
floor, with a big cornice above, then a row of small windows and
another cornice. These elements work on multiple levels: first, the
smaller retailers help attract pedestrian life to the street; second,
the tall show windows lend presence and substantial signage
opportunities for the small retailers; third, the façade articulation
gives the impression that the first floor is tall and grand while the
second floor is almost a mezzanine (approximately the opposite of
the actual situation); and fourth, the windows in Walmart’s space
are sufficiently high and small that Walmart’s store planners
actually left most of them open, allowing natural light in, which
is highly unusual for a big box of any brand.
        At both 77 H and Tysons West, MV+A alternated between
concealment and overt expression of underlying functions. Upon
analysis, many of the design decisions seem “complex and 
contradictory,” to borrow another key phrase popularized by
Robert Venturi and Denise Scott Brown. At 77 H, for example, the
tall Walmart space is ingeniously concealed in the front façade, 
yet the much-smaller stair tower is articulated. A sign at the top 
of the stair tower, painted on the brick in old-timey style, winks 
at itself—“77 H Street, Est. 2013”—even as it overlooks a highly
modern pool/sundeck designed by landscape architects Parker
Rodriguez. At Tysons West, the medical office component was
added at the eleventh hour almost solely to conceal the parking
garage from Cornerside Boulevard, yet the one level of parking
between the Walmart and L.A. Fitness is revealed from Westwood
Center Drive, which is more heavily-trafficked. The smallest com-
ponent—the restaurant space—is the most prominently located.
        One quickly learns that these design moves reflect good
judgment and intuition, not exercises in analytical consistency or
architectural purity. They feel right, though the reasons can be
difficult to grasp and express. Each element works both with and
against the others, and the end result is balanced and unified.
        With the arrival of the Silver Line, Tysons has started upon an
ambitious program to transform its physical form into something
befitting its corporate and retail heft. This initiative is so visionary
and ambitious that, at times, it may seem delusional. Tysons West
nonetheless succeeds with a typology that could apply to hundreds
of sites throughout the area. It presents the most compelling case
to date that maybe Tysons’ goals could actually be achieved.
        Similarly, when Walmart announced it was coming to the
District, civic leaders and design professionals raised many
questions, including whether the stores could possibly fit into
walkable urban settings. Others expressed social justice concerns,
which may have been realized with Walmart’s recent abandonment
of its plans for two east-of-the-Anacostia sites. The design of 77 H,
however, should assuage skeptics who feared potential damage to
the urban and architectural setting of the city. Not only is it possible
for these stores to fit in, but the complexes that house them can be
significant contributors to their neighborhoods. They can improve
the city, while still providing the low-priced merchandise—stacked
to the ceiling and lit by a white wash of fluorescent lights—which
consumers seem to crave.

Photo © Dan CunninghamStreet-level retail at 77 H Street.

Photo © Carlos Guerra

Photo © Carlos Guerra

Courtyard for apartment tenants.

Courtyard at night.
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Nearly 55 years ago, Tysons Corner Center opened 12.5 miles
from downtown Washington, on a triangle of Virginia farmland
that had been owned during the Civil War by local postmaster
William Tyson. The shopping mall was bordered by the new
Capital Beltway (I-495), Dolley Madison Highway (Route 123),
and Leesburg Pike (Route 7)—a former toll road charging five
cents a head for pigs or sheep, and 10 cents for the horse-and-
carriage to drive them to market. The Tysons triangle gradually
expanded west as a center for commerce and shopping, to the

Dulles International Airport access road. Before long, the resulting
3.3-square-mile "edge city" was so popular that it became a traffic
congestion nightmare.
        To address traffic and other issues, the Fairfax County
Board of Supervisors released, in 2013, its Comprehensive Plan
for the Evolution of Tysons Corner to an Urban Center. It aimed
to turn the 3.3 square miles into a full-spectrum downtown with
a “sense of place”strong enough to attract 200,000 workers
and close to 100,000 residents by 2050. The plan calls for the
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Pointing to 
the Future 
VITA at Tysons I
by Mary Jane Bolle

Pointing to
the Future 

Project: VITA Tysons Corner Center,
7902 Tysons One Place, Tysons, VA

Architects: Shalom Baranes Associates
Interior Designers: Cecconi Simone
Landscape Architects: Rhodeside & Harwell
Structural Engineers: Cardno Haynes Whaley
MEP Engineers: WSP
Sustainability Consultants: NORESCO
General Contractors: Donohoe Construction Company

Views of VITA Tysons Corner Center, 
as approached from the Metro station.
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clustering of up-to-40-story structures around Tysons’ four Metrorail sta-
tions. The buildings are to be "iconic," “well-crafted,” and “mixed-use,”
that will "contribute to the skyline" and be “complementary to the urban
fabric.” The goal is to entice people to jettison their cars and commute to
work by subway, bicycle, circulator bus, or on foot. The resulting “vibrant”
space would provide homes for the arts, culture, and education, while fea-
turing nature in winding paths, rippling streams, pocket parks, and new
street grids with tree-lined boulevards. 
        VITA (Italian for “life”), a 30-story gateway to the original mall (now
called Tysons I), is the first residential tower developed under this plan. It was
designed by Robert Sponseller, AIA, design principal at Shalom Baranes
Associates, in Georgetown. The mixed-use building is also home to Earls, a
10,800-square-foot restaurant designed by Kevin Albaugh of MBH Architects
in California, and Jennifer Hoffbeck of Earls Kitchen+Bar headquarters in
Vancouver, British Columbia. In the classic Italian piano nobile (“noble
floor”) tradition, the formal entrances to both VITA and Earls are located
one story above ground level, on a grand plaza that sits atop the building’s
stone “citadel” base, and high above the din of circulating traffic. 
        The plaza itself also serves to deliver pedestrians elsewhere—nearby to
the entrance for Tysons I and the Hyatt Regency, opposite VITA; and, farther
away, to the pedestrian skyway leading over Route 123 to the Silver Line Metro
station and Tysons II beyond. The landscaped plaza is perfect for outdoor
dining and ping-pong in warm weather, and ice skating and comfortable
seating around a glassed-in fire in winter.
        Discerning the shape of the VITA building is something of a three-
dimensional Rorshach test. The pedestrian skyway over Route 123 offers
three successive views of the building as you approach the plaza from Metro:
at first, VITA’s folded form looks like the backside of a three-way mirror in
a clothing store; next, it reads as a more typical flat, rectangular tower; and
finally, as one reaches the point where the skyway turns the corner, the
building evokes the looming prow of a ship. If you are driving past VITA
on Route 123 going west, the tower’s form looks like a zig-zag. But if you
reverse your direction and pass it heading eastward, and take an immediate
right onto the I-495 South entrance ramp, it is reminiscent of a fish tail.
Should you have the rare opportunity to view the building from a helicopter
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Typical apartment floor plan.

Photos © Alan Karchmer Architectural Photographer

Courtesy of Shalom Baranes Associates
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Façade of VITA, showing offset window pattern.      
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(or just pull out your Google satellite app instead) you can see that, in fact,
the footprint actually resembles a blocky, dynamic arrow with an angled
shaft, metaphorically pointing to the future.
        This forward-looking arrow shape was not pre-conceived, but rather an
architectural happenstance. Sponseller was searching for a design to play well
with the glass-sheathed, rectangular polygon of the new Tysons Tower office
building next to VITA. His priorities were twofold: first, to avoid presenting
VITA’s windows as fishbowls to the occupants of the office tower; and second,
to afford VITA residents spectacular views of Washington landmarks to the
east, and more pastoral views of Fairfax County and beyond to the west,
south, and north. Starting with a hypothetical brick of clay, he pinched,
pleated, and folded the form until its views to near and far were largely
unobstructed. Then, he snipped and spread the back end to create the
fish tail, capitalizing on the views toward Washington. “It took some gentle
persuasion,” he noted, “to get the building’s owner to go along with
every pleat and every fold; but now he loves the design.” 
        The skin of the VITA building was another challenge. Because of all the
tucks and bends, Sponseller wanted to soften the exterior by wrapping it in
a “fabric” of precast concrete. Whereas most precast concrete is beige, yellow,
or grey, the architect wanted it dark, so that the boldly offset windows, inte-
grated with L-shaped panels and spanning two stories each, would appear
to shimmer like fish scales. “Taking the precast concrete to a level where it
is artistic could have made or broken the project,” explains Sponseller.
“That was a huge challenge; but the fabricator took something ordinary and
made it unique.” The skin was also conceived with sustainability in mind,
and indeed, the building is designed to achieve LEED Silver certification.
        The bends and folds of VITA’s exterior make for short, intimate interior
hallways. These are bathed in soft beige and accentuated by a rectangular
motif that repeats in the carpet and sidewall light fixtures. The 429 one-to-
three-bedroom apartments with Italian cabinetry and quartz countertops
range in size from about 550 to 1,800 square feet. The plaza entrance level
includes two common area sitting rooms, a sports lounge, and two exercise
rooms, while the rooftop terrace includes a saltwater swimming pool with
views in all directions.  
        On the plaza level, Earls offers “upscale casual” dining in wide-open
spaces featuring wood, stone, and metal, separated into quadrants by related
decors. This open plan permits visitors to see and be seen, whether at a booth,
table, or the bar. Additional flexible space is available indoors or outdoors,
thanks to glazed patio curtain walls that can be opened in favorable weather.
Whimsical accents and motifs lend an air of sophisticated friendliness: 
A cast bronze gorilla greets patrons holding a bronze block sporting two
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Photos © Alan Karchmer Architectural Photographer

Main entrance to building. Building lobby.

ArchDC SPRING 2016.qxp_Spring 2016  2/22/16  9:53 AM  Page 57



Viking-type horns. A huge metal wall sculpture at the far end purports to depict
the roads in the District of Columbia, but, viewed more nationally, suggests 
mirror images of the U.S. highway system from Colorado to the Atlantic Ocean.
Light fixtures in one part of the room resemble giant, glowing paperclips. What
is the combined effect of these elements? At 6:00 on a Saturday evening, the
place was ringing with conversation and activity.
        What factors, I wondered, might be most likely to attract tenants to VITA?
Proximity to shopping? Proximity to work? On the elevator, I encountered Jennifer,
a single, forty-something consultant with a doctoral degree who evaluates federal
health and human services programs for a firm in Arlington. Why did she choose
VITA? “Location, location, location,” she responded, referencing the confluence
of highways out her front door. Another magnetic pull was her strong emotional
link to Metro. Her father was Metro’s first personnel director. One of her favorite
images is the story of her parents walking hand-in-hand through the new Metro
tunnel under the Potomac River, before the tracks were laid. A decade later, in
the 1980s, as a high school student, she sold women’s clothing at Tysons. She
thus has deep roots in the area. Does she shop frequently at Tysons? “Not really,”
she replied.  
        Spontaneously, she invited me to view her apartment—a one-bedroom she
had transformed into an efficiency with a huge “walk-in closet.” Her high-up view
was perfectly centered on the plaza. Except for a CB2 sleep sofa, her furniture
was exclusively IKEA, complementing the Italian kitchen and bath cabinetry.
Her place was immaculate, impeccable, and catalogue-worthy. In the walk-in
closet she had created from the former bedroom, two tall, freestanding, ceiling-high
wardrobes stood as one against the left wall. Four identical dressers balanced
them on the right, and two more, back-to-back, formed an island in the center of
the room. Jennifer slowly opened doors and drawers to reveal meticulous patterns
and rhythms of shoeboxes and garments in every tone and hue, perfectly stacked,
or perfectly spaced on identical hangers. “I thought you didn’t shop here
much,” I noted. “I don’t,” she smiled. “Mostly, I order online from J. Crew
[which has a store at Tysons II mall].” 
        Jennifer’s story, perhaps ironically, suggests that the rationale for VITA’s
location and design was valid. In dense urban environments, residents have many
options for places to shop, eat, and be entertained. While Jennifer may not shop
much at the giant mall next door, she clearly feels that her new building offers
the right mix of space, amenities, and accessibility to the key places in her life.
        When I told Jennifer’s story to Sponseller, he replied, “I love to hear how
people come in and use the space, and change things. That is what it is all about.
The building is not complete without the people. You want people to make the
space their own, and to know that what you gave birth to is doing its own thing
out on the planet.”
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Project: Earls,
7902 Tysons One Place, Tysons, VA

Architects: MBH Architects
Interior Designers: Earls Kitchen + Bar
Landscape Architects: Bruce Jett Associates
Structural Engineers: RLG Consulting Engineers
MEP Engineers: Schnackel Engineers
Acoustical Consultants: Charles M. Salter Associates
Lighting Designers: WSP
General Contractors: Shawmut Design 
& Construction

Interior of Earls, showing 
“paper clip” light fixtures.

Interior of Earls, showing 
stylized map of DC on rear wall.

Exterior view of Earls.

Dining terrace of Earls.
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The Boilermaker Building was built in 1919 as a factory, not
a church. But like a Gothic cathedral, it employs a strong
structural framework and extensive glazing to create
soaring, light-filled interior spaces. With its slender steel
columns, beams, and trusses capped by a three-tiered
sloping roof, the building—a temple to industry of
sorts—is at once muscular and delicate.
        Constructed as part of the Navy Yard Annex and
originally used for manufacturing boilers for Navy ships,
the 320-foot-long structure has now been renovated and
converted into a mixed-use building containing restaurants,
stores, a brewery, and office space. The 50,000-square-foot
adaptive reuse project, renamed the Boilermaker Shops,
was designed by the Washington office of Gensler, a

global architecture, design, planning, and consulting
firm. The project is one of several new and renovated
buildings that comprise The Yards, a 42-acre, mixed-use
development next to the Washington Navy Yard on the
city’s southeast waterfront. (For an overview of The
Yards, see the Spring 2012 issue of ARCHITECTUREDC.)
        “It’s rare to find old industrial buildings in DC—the
city has federal office buildings to spare, but spaces that
once harbored manufacturing are more common to nearby
Baltimore,” said Jordan Goldstein, AIA, IIDA, LEEP AP,
a principal at Gensler, in a blog entry. A co-managing
director of Gensler’s Washington office, Goldstein served
as principal-in-charge and design director for the project.
        The Boilermaker Building “feature[d] a central space a
block long, high ceilings, and an internal crane that lofted
giant boilers and swung them down the assembly line,”
Goldstein wrote. “Massive walls of windows flooded the
factory floor with natural light, where workers worked
on the pieces and parts of World War I and II warships.”
In subsequent years, the building was used for other 
purposes, including an indoor park-
ing lot and a storage facility,
and its condition eventu-
ally decayed.
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Industrial-Strength
Brew
Industrial-Strength
Brew The Boilermaker Shops 

and Arsenal Restaurant
by Ronald O’Rourke

Daytime view of 
Boilermaker Shops.

Photo © Prakash Patel Photography
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Dusk view of 
Boilermaker Shops. Photo © Prakash Patel Photography
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        “When working with historic structures, a good bit of forensic
architecture work is involved,” said Paul Samala, AIA, LEED AP
BD+ C, a senior associate at Gensler who served as the project
manager and project architect for the Boilermaker Shops. “You have
to identify what was original to the building and what was added

on throughout the building’s ensuing nine lives. The challenge in
rehabbing the Boilermaker Building lay in creating an economically
viable retail property while also maintaining the structure’s 
historic character.”
        All historical sites, Goldstein said, “have challenges, but in this
case the difficulty lay in the nature of the building. Most historic
structures were built with a high level of craft and finish, and many
historic guidelines are written with this assumption. The Boilermaker
building, however, was a pragmatic structure lacking in the
ornamental décor and high finishes typical of historic structures.
So we had to ask two questions: First, what does it mean to renovate
an industrial structure? And second, what standard of finish should
[we] aspire to?”
         The answer, he said, had two parts. “First, we needed to renovate
the structure so that it complied with modern standards for strength
and weather resistance. And second, we took great care to maintain
as much of the building’s original materials as possible, while
ensuring that the building’s original fabric, where extant, looked
sufficiently weathered. In those places where new elements were
inserted, we made certain that they expressed themselves as new.”
        To develop its design for the renovation, the firm drew on its
past experience in working with historic buildings. “Our work on

66 INDUSTRIAL-STRENGTH BREW

Project: Boilermaker Shops/The Arsenal,
300 Tingey Street, SE, Washington, DC

Base Building Renovation:
Architects: Gensler
Landscape Architects: Landscape Architecture Bureau, LLC
Structural Engineers: Silman
MEP Engineers: KTA Group, Inc.
General Contractor: KBS

The Arsenal Interiors:
Interior Designers: Neighborhood Restaurant Group/Hailey Design
Consulting Designers: GrizForm Design Architects
Consulting Architects: FORMDesign
Lighting Designer: Rick Singleton Lighting
Structural Engineers: Silman
Historic Preservation Consultants: EHT Traceries
General Contractor: Winmar Construction Inc.

The Boilermaker Building 
before renovation.

Courtesy of Gensler

Boilermaker Shops, with sidewalk café at left foreground. Photo © Prakash Patel Photography
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the Silver Theater in Maryland and in the renovations of
older hotel buildings, like the Beverly Hills Hotel in Los
Angeles, has allowed us to think about transformative
architectural work that is both surgical and comprehensive,”
Samala said. “Working in close coordination with local
preservation authorities, the project team formed a
design strategy in which new architectural elements are
juxtaposed against older industrial components.”
        The renovation added three glass pavilions on the
building’s south façade and inserted a new second floor.
Two of the three new pavilions replaced non-historic
additions to the building, while the new second floor
“floats within the larger open volume of the interior,”
Samala said. A third design move was the use of interior
glass partitions that help “retain the feeling of continuity
in the large, open, naturally lit interior.”
        With the Boilermaker Building, “we were surgical in
our treatment of the historic façade and comprehensive in
our rethinking of the interior of the building,” Goldstein
said. “Our renovation replaced all of the exterior glass while
preserving and repairing as much of the steel window
frames as possible. We added new steel to create second

floor loft offices, and repositioned the ground level to be
a series of independent retail spaces that open to a new,
wide plaza.”
        As is often the case in renovation projects, there were
some surprises. “The age of the Boilermaker building and
lack of existing documentation on the building proved to
be a significant challenge,” Samala said. “Many of the
existing architectural elements were discovered when we
began working on the building. A few elements stand out
as particular challenges, such as the roof structure. We
initially planned to keep it intact and renovate it as needed,
but it was found to have significant structural damage
and black mold, so we decided to demolish it in full and
rebuild it.”
        In addition, he said, “a steel plate more than an inch
thick was found embedded in the floor. It had to be
removed, at much expense to the owner. And hazardous
materials were found in the paint coatings of the building
structure. Due to these challenges, the building had to
be remediated to its bare structure before construction
could begin.”
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Interior of the Arsenal. Photo © Eric Laignel Photography
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        The project “was a great lesson in thinking differently about
older buildings and working with a creative development team to
think out of the box about reuse,” Goldstein said. “Instead of
knocking down a unique structure, we used adaptive reuse to
imbue it with a new purpose. This allowed historic architecture
to contribute to a revitalized community’s burgeoning aesthetic in a
way that animates a once-neglected waterway.”
         For Samala, the Boilermaker Shops “is a bold model of adaptive
reuse, with a dramatic tension between the new and the original
architectural features. The effort proved so successful that the
developer was able to quickly attract a slew of ground-floor
retail tenants.”
        Prominent among those tenants is the Blue Jacket brewery and
its associated brew pub, the Arsenal. With 19 fermentation vessels
and a production capacity of 5,000 barrels, the brewery carries on
the building’s tradition as a manufacturing site, occupying 5,600
square feet of space on three levels.
        The Arsenal serves lunch and dinner, plus brunch on Sunday,
with 20 Blue Jacket ales and lagers on tap daily, as well as wine
and cocktails. The 200-seat restaurant and barroom was designed
by GrizForm Design Architects (GFD), a hospitality design and
architecture firm, in collaboration with the client, the Neighborhood
Restaurant Group (NRG). Although the failure rate for new
restaurants is quite high, GFD states that “in 10 years and over 40
restaurants, only two projects [designed by GFD] have closed 
their door.”
        Located on the eastern end of the Boilermaker Building, the
Arsenal occupies a high-ceilinged space adjacent to some of the
brewery’s stainless steel production equipment. A tall window
wall drenches the space in daytime light.
        “Designing within a working brewery was new for us,” said
Griz Dwight, AIA, LEED AP, principal at GFD. “The brewery

equipment presented a dominant feature that we wanted to be
sure was highlighted, but we also needed to layer in texture and
warmth to make the space comfortable.” Toward that end, the
design employs wooden flooring, tabletops, and seats, and booths
with red leather benches.
        “One of the main challenges was the volume of the building,”
Dwight added. “The historic site had great bones, but was initially
more suitable to the factory that it was, rather than the restaurant
that it was to become. Bringing in a human scale was necessary.”
In one part of the restaurant, he explained, “the solution was to
add a large communal table and enormous pendant lights that
ground the space. The tall pendants were actually borrowed from
one of the NRG’s other restaurants.”
        In another part of the restaurant, the solution was to design
tables enclosed in thin iron frames from which small light fixtures
are suspended—an arrangement that subtly defines a more intimate,
lower-ceilinged space at each table without interrupting views of
the room. Neighboring booths similarly feature light fixtures 
projecting out over their tables at low heights. The fixtures are
designed in an early-20th-century industrial aesthetic, and would
look at home on a Navy warship of the era.
        “We worked with an amazingly talented lighting designer who
handmade all of the decorative lights within the restaurant,” Dwight
said. “The detail and glow that the lights provide make the space.”
        “Our favorite part of the design,” he added, “are the booths
and banquettes within the space. The site had the potential to feel
cavernous but the custom details on the seating elements bring the
scale down and create cozy nooks within the restaurant. We worked
tirelessly with NRG, artisan lighting makers, and family and friends
to make sure that the details were perfect.”
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Views of the Arsenal. Photos © Eric Laignel Photography
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Frozen Treat
District Design Creates 
a Downtown Branch 
for Pleasant Pops by Ronald O’Rourke

Frozen TreatProject: Pleasant Pops,
731 15th Street, NW, Washington, DC

Architects: District Design
MEP Engineers: KKE Design
General Contractors: H.I. Contractors

Service counter at Pleasant Pops’ 
new downtown location.
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Not every small business can claim a surprise visit from
the President of the United States as a part of its back
story. But it’s a piece of the corporate lore now at Pleasant
Pops—a local seller of fruit-flavored popsicles, coffee and
tea, and light foods for breakfast, lunch, and dinner—
following a visit late last year by President Obama.
        The president and his two daughters, Sasha and
Malia, dropped by the Adams Morgan branch of Pleasant
Pops as part of a local shopping excursion on Small
Business Saturday—the Saturday after Thanksgiving, when
consumers are encouraged to patronize small businesses
as part of their holiday-season buying (possibly following
visits to big-box stores on Black Friday). After pondering
the selection at Pleasant Pops, the president ordered a
strawberry-ginger-lemonade popsicle, while Sasha and
Malia went for a Carolyn’s cookies-and-cream pop and a
cranberry-apple pop.
         “It’s been a lifelong dream for us to have the President
of the United States come by, especially because I worked
for his campaign for a year and a half as my first job out
of college,” wrote Roger Horowitz of Pleasant Pops, in a
blog entry. “We’ve gotten a bunch of media attention
about his visit.” Horowitz and Brian Sykora co-founded
Pleasant Pops in 2009, starting with a popsicle cart in
Mount Pleasant, then building the business up to a food

truck 2011 and a brick-and-mortar store in Adams
Morgan in 2012.
        Five months before the President’s visit, in June 2015,
Pleasant Pops marked another milestone with the opening
of its second brick-and-mortar shop, located at 731 15th
Street, NW, just two blocks from the White House. The new
outlet was designed by District Design, a four-person
architecture and design firm founded in 2010.
        “We met the client because our office is directly across
the street from their first location [in Adams Morgan],” said
Carmel Greer, AIA, LEED AP, District Design’s principal
and owner. “They moved into their first space around the
same time that we moved into our retail and office space,
so our neighboring businesses have grown up together.
Before starting on their second location, we helped them
redesign the back-of-house space in their first location.”
        The new downtown branch of Pleasant Pops occupies
a 595-square-foot space previously used as an Italian
restaurant’s wine shop. The budget for renovating the
space was limited, and a lot of it was needed for buying
kitchen equipment, so Greer responded with a dollar-wise
design for the renovation that achieves a lot in functionality
and ambience.
        “We take our clients’ budgets very, very seriously,”
Greer said. “To that end, we looked for ways we could
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capitalize on improvements that had been made by the previous
tenant, Potenza’s wine store. We always look to make use of what’s
already there, which is the first step in not creating unnecessary
waste,” Greer said.
        “In this case,” she explained, “we left the bathroom and
mechanical equipment in place, which enabled us to focus resources
on the customer and employee experiences. We exposed the existing
brick wall, and were able to reuse the [wine shop’s] existing floor,”
which is made of Italian-villa-styled stone pavers. “This helped
save resources and kept the project on budget.”
         To these existing elements, Greer added unfinished wood-plank
walls, off-white marble at the sales counter, stained-wood display
shelving and bench seating, a black chalkboard menu display, and
white paint. The resulting combination of neutral tones and natural
finishes lends the space an informal and somewhat rustic atmos-
phere—an effect accentuated by a secondary side door and its
overhead transom windows, which were treated as found objects and
simply painted over in white, turning them into ghostly artifacts of
a previous use of the space. The overall design, Greer said, creates
“a warm, inviting atmosphere full of natural materials, which I think
stands apart from a lot of the generically slick offerings in that part
of downtown.”
         The wood used for the wall planks and benches is reclaimed; the
five-inch-wide oak wall planks were salvaged from a barn in North
Carolina. “The existing Pleasant Pops store [in Adams Morgan]
had wooden planks, albeit of a different color and layout,” Greer
said. “We thought it was nice to have some consistency between
stores. The chalkboard stripe that runs around the left and rear of
the space enables the clients to continually change their menu
without discarding materials.”
        Against the backdrop of muted tones, the store’s artwork and
merchandise displays provide bright notes of color. Though small
in square footage, the space feels larger due to its high ceiling and
ample light coming through the west-facing window wall.
         The store’s layout looks simple, but in fact reflects some careful
design work. “There wasn’t a separate commercial kitchen designer,
so we worked closely with the client to locate each piece of equip-
ment,” said Greer. “The equipment requirements were extensive
relative to the size of the space. The pops require large freezers, in

addition to the normal equipment you’d associate with a coffee
shop. Behind the coffee bar is a jigsaw puzzle of equipment. We
worked hard to create an efficient work flow for employees, while
also facilitating customer movement.”
        “I like that each element of the project—from the wood, to the
light fixtures, to the contractor, to the marble vendor—truly reflect the
client’s passion for supporting small businesses and local vendors,”
she added. “What I found most enjoyable was teaming up with
another young, small business—our neighbors [in Adams Morgan]—
to create something special together. I think the architecture is very
much a corollary to their food offerings.”
        With the new branch of Pleasant Pops now only two blocks
away, President Obama can indulge a desire for popsicles at a
moment’s notice. His choice of flavors during his visit to the
Adams Morgan branch resonated at District Design. “Strawberry-
ginger-lemonade is a big hit in the office,” Greer said. “Though,
when there is a teacher work day in the winter, my son hangs out
in the office and is a huge fan of the dark chocolate hot pops.  It
sweetens the fact that he has to hang out in the office those days.”
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Service counter.

Seating area.
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Having worked on many projects with Passion Food Restaurant
Group, Gensler’s regional managing principal, Jordan Goldstein,
AIA, IIDA, LEED AP, says that meetings with the group’s lead-
ers—chef Jeff Tunks, David Wizenberg, and Gus DiMillo—are
“very much like a family gathering, all together sharing concept
ideas, [discussing] where the menu is going, and really trying to
blend the architecture and the dining experience in a way that is
symbiotic.” Their newest collaboration, completed in September
2015, is PassionFish Bethesda, a sister restaurant to PassionFish
Reston, featuring fresh fish dishes with flair from all over the world. 
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Sitting by the
Dock…in Bethesda
A Stylish Take on Seaside Ambiance
by Asya Snejnevski

Sitting by the
Dock…in Bethesda

Project: PassionFish Bethesda,
7187 Woodmont Avenue, Bethesda, MD

Interior Architects (Restaurant): Gensler
Architects (Base Building): SK&I
Structural Engineers: Rathgeber Goss Associates
MEP Engineers: Face Consultants
Foodservice Consultants: JRS
Lighting Consultants: Lighting Workshop
General Contractors: Potomac Construction Services

All photos © Kate Warren

Entry lounge at PassionFish Bethesda.

Main dining area.
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        Located in a new building directly opposite a Barnes & Noble
Bookstore on the corner of Bethesda Avenue and Woodmont
Avenue, PassionFish Bethesda might be described as a casual,
“maritime modern” restaurant with bright colors and open views.
The concept behind the seafood-focused establishment, as Goldstein
puts it, is “sitting by the dock of the bay.” That theme is evident in
the raw, dock-like wood floors in the entry lounge, complemented
by wood paneling on the ceiling, sky- and water-blue tones in the
furniture and artwork, and bright pops of yellow throughout,
which suggest sun rays peeking through the water. 
         Circulation patterns within the restaurant reflect the architects’
desire to create long vistas through the space, punctuated by
carefully placed artworks. The entry lounge is surrounded by
glass-enclosed wine racks that frame the view across a large
square bar toward a sculpture on the back wall that depicts a
school of fish. The bar and adjacent kitchen are both open to the
main dining room, thus drawing patrons into the buzz of activity
involved in the preparation of food and drinks.
        Gensler created a variety of seating areas in PassionFish
Bethesda, evoking the nooks and crannies in which fish like to hide
and gather in natural coral reefs. Cove-like round booths inspire
intimate conversation and feel especially private, with muted gray
padded seat backs that continue up the wall—a design element
that also helps modulate conversational noise. The central open
area flows through a tighter, narrow space into a back room that
can be closed off for private events. An outdoor patio is easily
incorporated into the restaurant when the weather is nice. These
fluid spaces bring to mind the ebb and flow of the tide. On the
practical side, they offer the flexibility to accommodate groups of
different sizes. Flexibility was also built into some of the furni-
ture—the tables in the back room, for instance, appear to be square
“four-tops,” but actually have secret leaves that can be folded out
to create circular tables accommodating larger parties.
        The hidden gems in the restaurant include an old-school
diver statue by the restrooms and many depictions of ocean critters
hiding in unlikely places. Schools of fish can be found floating in
sculptural form on several walls, frozen in a mosaic on another, and
even swimming in an “aquarium”—actually a video projection on
the rear wall. Pendant light fixtures hovering over the semicircular
booths evoke chunks of so-called “brain coral,” while the chandelier
in the back room is reminiscent of floating seaweed. 
        Those family-like bonds between the clients and architects of
PassionFish Bethesda have yielded a space that seems uniquely
expressive of the owners’ culinary concept. Not only does the
space work for waiter and customer alike, but the design playfully
and successfully integrates elements from the menu into the
architecture to create a stylish, memorable dining experience.

Main dining area.
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If you can envision it, Versatexural, our 
custom millwork group, can fabricate 
it. Our expertise and state-of-the-art 
equipment create custom millwork 
products that stand the test of time. 
At VERSATEX® Building Products, we can 

create virtually anything an architect or 

builder can imagine. Window surrounds, 

spires, railings, brackets and more — our 

cellular PVC o� ers the workability of wood 

without warping, cupping or splitting. Our 

nationally code-listed, environmentally 

friendly products provide innovative solutions 

for new construction but also feature the 

quality and aesthetics to match the details in 

any historical building. We are so confi dent of 

our superior quality that we o� er a 30-year 

transferable warranty. 

Examine the possibilities. Versatexural.com

ENDLESS POSSIBILITIES

www.versatex.com | 724.857.1111

Download the free PREMIER BUILDER app, 
snap a picture of your VERSATEX invoices, and 
start earning rewards today! Not only are points 
good for a wide variety of prizes (tools, trips, 
electronics, and much more), but your lifetime 
point history also determines your program 
status and eligibility for certifi cations and 
marketing support programs.

Now you can rise to the
P R E M I E R  B U I L D E R level

If you can take a 
picture, you can 
earn rewards!
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To advertise or feature your 
products or services in the 
pages of ARCHITECTUREDC

Contact: Jody Cranford
800-818-0289
jcranford@aiadc.com

Advertiser  . . . . . . . . . . . . . . . . . . . . . . .Page
Added Dimensions Construction  . . . . . . . . . . .25
AHA Consulting Engineers  . . . . . . . . . . . . . . .87
Alliance Lighting . . . . . . . . . . . . . . . . . . . . . .70
B&B Italia . . . . . . . . . . . . . . . . . . . . . . . . . .10
Barnes Vanze Architects, Inc. . . . . . . . . . . . . .87
CFR Engineering  . . . . . . . . . . . . . . . . . . . . .42
Clark Construction  . . . . . . . . . . . . . . . . . . . .32
Columbia Green . . . . . . . . . . . . . . . . . . . . . .63
CRL - US Aluminum  . . . . . . . . . . . . . . . . . . .90
Dariush Watercolors  . . . . . . . . . . . . . . . . . . .16
Davida's Kitchen & Tiles  . . . . . . . . . . . . . . . . .9
The Deck Awning Company . . . . . . . . . . . . . .89
DKT Lighting  . . . . . . . . . . . . . . . . . . . . . . . .42
Eric Colbert & Associates PC  . . . . . . . . . . . . .24
Evergreen Architectural Arts  . . . . . . . . . . . . . .86
Forrester Construction . . . . . . . . . . . . . . . . . . .7
GGI  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .41
Glass Construction  . . . . . . . . . . . . . . . . . . . .91
Grunley Construction Co, Inc. . . . . . . . . . . . . .26
Gutierrez: Studios  . . . . . . . . . . . . . . . . . . . .34
Havtech  . . . . . . . . . . . . . . . . . . . . . . . . . . .62

Homasote  . . . . . . . . . . . . . . . . . . . . . . . . . . .8
Hugh Lofting Timber Framing, Inc.  . . . . . . . . .86
Illuminations  . . . . . . . . . . . . . . . . . . . . . . . .86
Illustrate My Design  . . . . . . . . . . . . . . . . . . .15
ISA Architectural . . . . . . . . . . . . . . . . . . . . . .11
ITEK Construction and Consulting  . . . . . . . . . .85
Jennifer Gilmer Kitchen & Bath, Ltd.  . . . . . . .27
Keast & Hood Co.  . . . . . . . . . . . . . . . . . . . .85
Kitchen and Bath Studios  . . . . . . . . . . . . . . .87
Konst-Siematic . . . . . . . . . . . . . . . . . . . . . . .53
Laser Marble & Granite, Inc.  . . . . . . . . . . . . .77
Ligne Roset  . . . . . . . . . . . . . . . . . . . . . . . . .79
Maxwell MacKenzie,  . . . . . . . . . . . . . . . . . .43 
Architectural Photographer
MBH Arch  . . . . . . . . . . . . . . . . . . . . . . . . . .60
McGrory Glass  . . . . . . . . . . . . . . . . . . . . . . .61
MCLA Lighting  . . . . . . . . . . . . . . . . . . . . . . .24
Metropolitan Engineering Inc.  . . . . . . . . . . . .86
MGV Consulting Engineers  . . . . . . . . . . . . . .92
MV+A Architects  . . . . . . . . . . . . . . . . . . . . .51
OldCastle Building Envelope  . . . . . . . . . . . . .33
Pedini DC  . . . . . . . . . . . . . . . . . . . . . . . . . .17
Peterson Aluminum Corp.  . . . . . . . . . . . . . . .35
Peterson and Collins, Inc . . . . . . . . . . . . . . . .78
Phoenix Noise and Vibration  . . . . . . .Back Cover

Pilkington North America  . . . . . . . . . . . . . . .73
poliform |sagart studio  . . . . . . . . . . . . . . . . .12
Porcelanosa  . . . . . . . . . . . . . . . . . . . . . . . .IFC
Potomac Valley Brick  . . . . . . . . . . . . . . . . . . .1
Sanders Company, The - Loewen Windows  . . . .6
Shawmut Design and Construction . . . . . . . . .60
SK&A Structural Engineers  . . . . . . . . . . . . . .34
Snaidero DC Metro . . . . . . . . . . . . . . . . . . . .72
SunAir Awnings  . . . . . . . . . . . . . . . . . . . . . .43
Tatari Construction  . . . . . . . . . . . . . . . . . . . . .4
TTR Sotheby's International Realty . . . . . . . . .88 
– Ron Mangas
TW Perry  . . . . . . . . . . . . . . . . . . . . . . . . . .71
United Granite  . . . . . . . . . . . . . . . . . . . . . . .52
Versatex Trimboard . . . . . . . . . . . . . . . . . . . .84
Wagner Roofing Company  . . . . . . . . . . . . . .42
Walpole Outdoor - Konjoka Media  . . . . . . . . . .2
Washington Gas  . . . . . . . . . . . . . . . . . . . . .IBC
WaterFurnace Renewable Energy, Inc.  . . . . . .16
Whiting-Turner Construction  . . . . . . . . . . . . . .34
Winmar Construction  . . . . . . . . . . . . . . . . . .70
Wiss, Janney, Elstner Associates, Inc.  . . . . . . .24
York Building Products  . . . . . . . . . . . . . . . . .77
      

Advertisers Index

ArchDC SPRING 2016.qxp_Spring 2016  2/22/16  9:54 AM  Page 92



ArchDC SPRING 2016.qxp_Spring 2016  2/22/16  9:54 AM  Page 93



ArchDC SPRING 2016.qxp_Spring 2016  2/22/16  9:51 AM  Page 2




