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Owner John Madden Company
Architect Fentress Architects
Engineer P.K, Leffler & Associates
Contractor Kiewit Building Group

Total Production 2354 Pieces
Total C.Y Estimated 12.350 CY
Total Erection duration 100 Days

• Tallest all precast office building in Colorado 209’-0

• Exterior walls were fabricated in 2 different colors and
installed as load bearing Architectural precast acid etch
panels. The typical piece was 14'-0 tall X 32’-0 long with 
the heaviest piece weighing nearly 48,000 pounds.

• Exterior walls were fabricated, shipped and erected
with window frames, glass and caulking installed at the
precast fabrication plant prior to shipping and panel 
installation. All 464 windows were plant installed,
shipped and erected without breakage or damage of 
any kind.

• Fabrication was completed using all local materials
helping the project meet the LEEDS GOLD
CERTIFICATION along with recycled materials of fly 
ash and the steel reinforcing requirements
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I 970-945-8628
303-841-9663THE ELEVATOR companyTM

I Advanced Lifts 
Summit Home Elevator

www.advancedlifts.com

Fit Mmlmtlm EQUIPWENT ROOM FREE

Residential Elevators The ELEVATOR Company is the 
largest elevator provider west of 
the Mississippi. We are one of the 
largest home elevator providers 
in the nation with decades of 

experience to serve you.

-> Establishes a new standard for residential elevators
-> Introduces the newest technology ever used in residential elevators

-> Incomparable quality levels for lift components & cabs
->The most silent elevator on the market (less than 20 decibels of sound)

-> Smoothest riding elevator produced (It glides)

“>100% Green technology
-> No equipment room needed and no additional overhead room 

needed in the shaft way
->Considered the 50 year elevator-very low maintenance required

The most deluxe elevator ever introduced
into the home elevator industry, i

Visit our showrooms, complete 
with functioning elevators and a 
full display of options. We ore 

stoffed with a full service installa­
tion and maintenance department.

▼ FOR DESIGN FREEDOM vTHE ULTIMATE IN DESIGN AND QUALITY ▼

Two Colorado showrooms:
8216 E. Park Meadows Drive, Lone Tree, CO • 7800 Highway 82, Glenwood Springs, CO
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^KimballThis is where it all begins
distributing

When you're ready to start the search fcx the perfect 

appliance coltectkxi, our showroom off^ a firsthand look 

at the latest technology and style from Viking and other 

legendary brands. Ycxi'll have ail the time in the world 

to ask questions in a comfortable, unhurried environment. 

You can call for an appointment or just visit our showroom.

Either way. this is where It all begins.

Salt Lake City Shovrroom 
2233 South 300 East. 

Salt Lake City, UT 84115 
(801)466-0569

Denver Showrcxxn 

1400 W. Third Ave, 

Denver, CO 80223 
(303) 893-1423

www.KimballDistributing.com



On the Cover: Mercy Medical Center 
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Des Moines, Iowa
Photography by Jerry Swaison 
Architectoral Photography

The primary mission of Architect Colorado is to inform AIA Col­
orado members about architectural news, trends and develop­
ments occurring throughout the state and about work being 
done In our region and beyond by our members. The publican 
tion also serves as an outreach tool to educate the community 
about the value of architectural excellence and the contributions 
of AIA Colorado architects.
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Architectural software that works the way you do.
Revit® Architecture 2008 works the way you think, 

letting you create naturally and design freely. Mirroring 

the real world, it treats information in terms of the 

entire building, rather than separate floors, sections, 

or elevations. And because it’s purpose-built for

building information modeling (BIM), any changes you 

make, anywhere, are automatically updated throughout 

your project. The result: your design and documentation 

stay coordinated, consistent, and complete.

For a complete schedule of Revit Architecture events and 
trainings visit our website at www.cad-i.com.

CAD-l, Inc. 
12130 Pennsylvania St., #101 

Thornton, CO 80241 
www.cad-l.eom 

P; 303-427-2231 F: 303-423-9720

Autodesk XCAD-1Authorized Value Added Reseller

AulDflesk sod Rev(t are f'g's'erM trsdemarks of Autodesk, Inc.. In the USA andfor other countries. All other brand names, product names, or trademarks belong to their respective holders. Autodesk reserves the right to alter oroduct offerinss and
speorflcatlorsatsnytimew,thoutnotH:e,and,snot responsiblefortypographicalorgraphicalerrorsthatmayappearinthisdocument.©2007 Autodesk. lnc.Wlrightsreserved. «#rves the right to alter product offer,ogs and
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A good building benefits
its inhabitants. A great building benefits those who

may never set foot in it.
Green, it's the fashionable color these days. Yet to us, environmental sensitivity isn't about being fashionable.

about being socially and economically prudent. From building reclamation to product life-cycle analysis, 

we've been at the forefront of constructing facilities that benefit people today, as well as tomorrow. Learn more 

by calling Derek Cunz at 303J295.2511, or \rtslt mortenson.com.

It's

Mortenson Binding whafs next:

constructfCMi



Letter from the President

In reading through this issue of Architect Colorado, I am reminded that everything

we design and build affects our health and wellness—whether it is a physical or men­

tal effect.

When I think about the profession we have chosen in life, it seems rather obvious

that the idea of health and wellness should be at the forefront of every act of architec­

ture we commit. Certainly, the Health. Safety and Welfare minimums that we are

bound by code to achieve provide a basis for all of our built endeavors. However, we

constantly work to achieve so much more.

In Colorado we are surrounded by natural beauty and weather that provide for a

wonderful variety of outdoor activities. These activities lead Coloradoans to a certain

lifestyle, one easily enhanced by recreation facilities—several of which are featured

on the following pages.

In pursuit of the lifestyles we hope to achieve, however, we are bound to expert

ence built environments that help us stay healthy—whether physician offices, hospi­

tals or extended care facilities. These environments can make all of the difference to

the patients they serve: relaxation for those who are anxious; comfort for those who

are suffering; calm for those who are grieving.

I invite you to read through each of the interesting features within and discover

how some AIA Colorado members are meeting the call of this niche through innova­

tive design. Perhaps it is this building type that possesses the most possibilities for 

lifting the human spirit or allowing users to be the most they can be.

Sincerely,
Chris Slumm, AIA
AIA Colorado 2008 President

Architec!
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The Leader in Opening Glass Walls

V.T

Clive Bridgwater, Architect PromontDry, Park Cit/, Utah

Open the door to exhilaration
Enjoy the best of both worlds; a room with a view that 
opens to the outdoors yet gives you the peace of mind 
only a weathertight NanaWall provides.

For Q showroom appointment, contact:
Matthew Tudor, Aichitecturol Soles of Colorado 
303-715-0240, mfudor@orchsate.com

NanaWall
nanawall.com Grand Transformations



3aroma: The First in Dual Flush 
Conservation without Compronnise

caroma
The leader in dual flush toilets for
over 30 years.

Recognized worldwide for superior
technology. All models are dual flush
with .8/1.6GPF.

Numerous models for commercial and
residential markets.

Featured in North America's finest
restaurants, hotels, resorts, convention
centers and more.

mterArchitectursI Products
tel. 303-232-5700
fax. 303-232-5701EPA

A/VaterSense info@interarchitectural.com
www.interarchitectural.com

InterArchitectural Products, LLC
PARTNER
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Palazzo Verdi
Office Tower

Opening this summer in Greenwood Plaza, 
the 15 story Palazzo Verdi office tower offers 
panoramic views, extreme craftsmanship and 

quality, featuring a five-story gallery lobby 
based on the Chartre Labyrinth in France.

“Palazzo Verdi is our finest office building in metro Denver, providing 
tenants exceptional space in a remarkable setting. Our congratulations 

to Kiewit Building Group, Rocky Mountain Prestress, Fentress 
Architects and the rest of the team for their accomplishments.”

John Madden, Chairman

Kiewit Building Group
kiewit.com/builcnng

. . . orchestrated and exceeded a relentless fast-track schedule. With the
owner and design team, Kiewit introduced numerous construction 
innovations in waste management, irrigation and energy efficient utilities

Tom Rackley
Prefect Managt

k\
(Above 8.. right) Setting the top floors of

Palazzo Verdi in Greenwood Plaza.

John Madden Company
iohnmac1clenco.com

lohn
Madden
Chairman Cathie

Potton
Managing
Director Rocky Mountain Prestress

r m p p res t resr-. com / Pa I azzo Ve rci i. h t rr
With passion Ibr art, architecture and 
Innovative design, the )ohn Maddai Ctxnpany 
has developed over s'lx million square feet in 
buildings of enduring quality that have 
enriched Colorado.

Also in 2CX)8. the company breaks ground in 
Greenwood Plaza on another office tower 
comparable in size and design to Palazzo Verdi.

LEASING OPPORTUNmES 
Colliers, Kahnweiler and Bennett 
Robert Whittelsey 303.745.5800

... produced 2.349 pieces from over 30 mold types, sizes and shapes for thi; 
tallest all precast office building in Colorado, erected in just 100 days. Exterior walls 
typically 14 by 30 feet, were shipped and erected with window frames, glass anc 

caulking installed at the plant 30 miles away. Rocky Mountain Prestress’ fabricatior 
and installation of all precast elements, including over 19,000 connections

were accepted without exception by the 
owner, contractor, design team and buildlnc 
inspectors, Palazzo Verdi is the 21st precasi 

building negotiated by Bill Reic 
with the )ohn Madder 

Company

Bill Field
Director of

Business
Development

Steve Martin 
Project Coordinator
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SPECIFY BISON.

31SON Deck Supports and
31SON Ipe Wood Tiles

BISON Ipe Deck Tiles on BISON Level.it Pedestals

BISON Ipe Wood Tiles
Express yourself with the warmth of wood.
The Bison deck tile system is beautiftjl, easily 
installed and ideal for commercial roof decks.800-333-4234

www.BisonDeckSupports.com
?

Copyrtsht 200B UniM Co«tnKtion Products, Inc. AH Righa Reserved.



Member News

The Children’s 
Hospital by Zimmer 
Gunsul Frasca 
Architects LLP

Looney Ricks Kiss founding princi­
pal, J. Carson Looney, FAIA, was 
one of three inductees into Builder 
magazine’s William S. Marvin Hall of 
Fame for Design Excellence at the 
27^ Annual Builder’s Choice Design 
and Planning awards in Washing­
ton, D.C. In addition, the firm re­
ceived the event’s highest honor, 
the celebrated Project of the Year 
award for the Mercado at Rosemary 
Beach, an acclaim that landed the 
firm’s design on the cover of Builder 
magazine.

Davis Partnership Architects
(DPA) celebrated its 40th anniver­
sary under the Rodney S. Davis 
moniker, and its 115th year in 
practice in the state of Colorado.
In addition, DPA’s Anchor Center 
for Blind Children was recently 
featured in Colorado Expressions, 
and has been nominated for the 
Colorado Business Community for 
the Arts 2008 award.

The National Association of the Re­
modeling Industry awarded Terra 
Verde Architects and Parrish 
Construction the Regional Con­
tractor of the Year 2008 award in 
the residential additions over 
$250,000 category.

i

The Children’s Hospital made its 
move to the University of Colorado 
Health Science Center campus in 
Aurora in late 2007, The new 1.44 
mi((ion-square-foot complex 
houses 270 patient beds, outpa­
tient clinics, a pavilion for special­
ized services, offices, research and 
education space. Zimmer Gunsul 
Frasca Architects LLP served as 
design architect with H-fL Archi­
tecture as architect of record.

Fentress Architects won the fol­
lowing AIA awards in 2007; Honor 
Award, AIA Virginia Society, for the 
National Museum of Marine Corps.; 
Citation Award, AIA Colorado, for 
the University of Colorado Health 
Sciences Center Research Com­
plex I; Honor Award, AIA Denver, 
for the Seattle-Tacoma International 
Airport Central Terminal Expansion; 
Citation Award, AIA Western 
Mountain Region, for the Seattle- 
Tacoma International Airport Cen­
tral Terminal Expansion; and 
Citation Award, AIA Western 
Mountain Region, for the Colorado 
Convention Center Expansion.

H-fL Architecture announces the 
retirement of Michael E. Ossian, 
AIA, who has provided leadership 
and growth for 14 years, including 
10 years as principal of the firm. 
Ossian will remain associated with 
H-fL in the capacity of principal 
emeritus to allow him time to com­
plete projects.

Humphries Poll Architects PC re­
cently was selected by the city of 
Grand Junction to program and 
design the implementation of a new 
multifunctional public safety facility 
that is anticipated to serve as the 
police department headquarters, 
fire administration and fire station, 
municipal court and Regional Com­
munications Center (911).

In 2007, Architectural Concepts’
owner and principal, Kevin P. 
Mills, AIA, was presented the 
Heartbeat of America award spon­
sored by William Shatner.

Arcfiiiect
Colarado
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MOA Architecture recently 
awarded its DIMENSIONS 2007 
Awards to the following organiza­
tions: 2007 Client of the Year, Forest 
City Stapleton Inc.; 2007 Contractor 
of the Year, Provident Construction 
Company; and 2007 Consultant of 
the Year, Design Concepts.

Centennial Collaborative, head­
quartered in Sheridan, Wyo., 
opened a new architectural division 
branch in Colorado Springs. RJ 
Steer, AIA, stepped into the part­
nership with the goal of centralizing 
the new consolidated division.

According to principal Michael J. 
Holtz, FAIA, Architectural Energy 
Corporation has been selected by 
the World Conservation Union to 
provide sustainable design con­
sulting services on the design of 
the expansion of its world head­
quarters in Gland, Switzerland.

Keat Tan, AIA, of Klipp was 
awarded the Denver Business 
Journal’s Power Book award (2007- 
08) in the architect’s category.

Architecture 2000 has changed its 
name to Avenue L Architects and 
relocated its offices to Ringsby Court 
in the TAXI 2 development in the 
River North (RiNo) Art District. Princi­
pals Kathy Lingo, AIA, and Len 
Lingo, AIA, LEED AP, announce 
this change as they mark their com­
pany's 20^ year in business.

Alan Ford, AIA, was appointed Na­
tional Content Editor for the design 
section of the new AIA Soloso Web 
site. Soloso connects the member­
ship to the most current and 
emerging information on architec­
ture. Ford’s editorial position in­
cludes: writing “White Papers”, 
featuring Web sites, writing reviews 
on articles on architecture and re­
viewing submitted design content.

Daryl Robinson, AIA, senior spec­
ifications manager for HKS Inc. in 
Canon City, was appointed as 
Canyon City District 1 city coun­
cilor by unanimous affirmation in 
January.

Denver-based Van Tillburg, Ban- 
vard & Soderbergh was awarded 
the Rocky Mountain Region Coun­
cil of Educational Facility Planners 
Mountain and Plains Planning 
award for the Goshen County Day 
School District 1 Comprehensive 
Master Plan in Wyo.

Matrix IMA, a national architectural 
group headquartered in Arlington, 
Va., will be relocating its Lafayette 
office to Denver in the spring.

National Museum of 
Marine Corps by 
Fentress Architects

Arcliilecl
Colorado
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If only it was this simple.
Your vision requires solutions that go beyond the surface. At Schirmer Engineering we go beyond 
the expected, to fully understand your goals and work toward developing Fire Protection, Life 
Safety and Security solutions that can help you realize that vision.

From safety standards to code-compliance, Schirmer has the knowledge and experience to avoid 
potential pitfalls, and the creativity to provide innovative recommendations to help your designs 

to fruition. To learn more, visit vmw.schlrmereng.com or call us at 303-283-0236.come

Fire Protection ■ Code Consulting ■ Risk Control ■ Security Consulting



Think of us as your partner in the energy business. We offer a variety of programs and services to assist builders and 

developers with the construction of their residential and commercial developments. Our conservation rebates and energy 

efficiency programs provide you with opportunities to save money and build more energy-efficient homes. Visit our website to 

learn more at xcelenergy.com/buildersanddevelopers. Or call the Builders Call line at 1-800-628-2121.

@ Xcel Energy

Your Life. Our Energy.

xcelenergy.com



Recreation Centers Invite
Community Members
To Enjoy Healthier Lifestyles

ommuntty recreation centers are the front line in the war against 

obesity and with that new responsibility a new emphasis on their 

design is emerging. “For many years recreation was a pretty 

utilitarian or institutional endeavor. It was just never quite elevated to 

the level of other architecture,” observes Christopher Kastelic, AIA, a 

principal in Sink Combs Dethlefs. “It’s only been in the last few 

decades that recreation and fitness architecture has really matured.” 

People who have seen the amenities of private sector exercise fa­

cilities want similar features and services in public facilities. They also 

look to recreation centers as gathering places. “In many communi­

ties, there is really no place that’s the center of the community,” says 

Craig Bouck, CEO of Barker Rinker Seacat Architecture. “Community 

recreation centers are really stepping up and becoming that, trying to 

fill the needs both for recreation and for more passive activities. They 

have become a symbol of quality of life for communities.”

That concept is highlighted in facilities like the Ashland Recre­

ation Center and the new Student Recreation Center at Colorado 

State University at Pueblo. Christopher Carveil, AIA, of Christopher 

Carvell Architects, designed these recreation centers to serve as 

“lanterns” In their respective neighborhoods or campuses, drawing 

people in. “They are beacons, open and welcoming,” he says.

c

Factors in recreational design
Designing a recreation center requires a balance between commu­

nity demands and revenue-producing amenities that will allow the 

center to flourish. “Wet spaces generate the most revenues, so 
today’s municipal recreation center is mainly a leisure pool facility 

that has a variety of bodies of waters,” observes Carvell. His design 

for the 17,000-sq-ft aquatic expansion at Ashland Recreation Center, 

for example, includes a pool for lap exercises and a second warm 

pool, with water features, platform and loop slide.
Multi-purpose and multi-generational usage is another important in­

gredient in facility design. “Communities often can’t afford to do sepa­

rate exercise and fun pools, so we have merged the two. Now just 

about every single feature in the pool has a dual use," Bouck says. “A

Top: The fitness space at Gypsum Recreation Center 
features ceilings painted black, with white acoustic 
elements creating a dramatic effect.

/tbove: Multi-purpose pools serve Ihe needs of various 
age groups. At Gypsum Recreation Center, designed by 
Barker Rinker Seacat Architecture, the current lanes 
used by seniors for resistance in the morning are 
enjoyed by kids Moating and playing In the afternoon.

Architect
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current channel that is used by seniors for resistance walk­

ing in the morning becomes a fun place for kids to float 

and play in the afternoon. Lap lanes used for warm water 

exercise in the morning become water basketball or vol­

leyball courts in the afternoon.”

Fitness equipment also attracts users, especially 

when they include bells and whistles like connections to 

audio and visual systems and computerized read-outs 

that let people track their progress. Other popular fea­

tures include: climbing walls, pilate and spinning rooms, 

steam rooms, jacuzzis and saunas.

“People are also looking for a broader use of facili­

ties,” says Kastelic. “When you combine good group ex­

ercise with a cardio area and maybe even child sitting, 

all of a sudden you’ve developed a program that’s appealing to

many users, where 

providing a bunch of 

bicycles facing a TV 

only appeals to a nar­

row segment.”

Passive space 

should be included in 

active space, adds 

Bouck. “People are 
looking for spaces to lounge, gather and socialize; they want a real 

community center.” For the Gypsum Colorado,Community Center, 

he included a seating area and living room, accessible to all. It 

reaches from the front of the building to the back. The space invites 

people to linger and enjoy it with its large fireplace and relief of a 

mountain carved by a local artist.

Communities want open floor plans in new recreational facilities 

“People like to see what other people are doing, and it’s also better 

from a security management point of view,” Bouck continues. Open 

plans also allows facilities to update their equipment and programs 

without expensive remodeling.

Carveil often uses design elements like three-story atriums to 

show off all centers’ amenities. “When you walk, you want to see 

exactly what the facility has to offer,” he says. “The building show­

cases itself, and you get new members that way.”

Above; Two levels of mezzanines add interest to 
the Parker Recreation Center Field House with­
out increasing the cost of the building.

Left; Colored concrete and painted steel help 
warm the big internal spaces at the Parker 
Recreation Center Field House.

Below; The Parker Recreation Center Field 
House encloses fields for indoor soccer and 
other sports. The cost ot the nearly 100,000- 
sq.-ft. facility was about halt of what it usually 
takes to build similar facilities.

Good values at all budget levels
The size of the community’s budget dictates a recreation center’s 

features and finishes, but good design can accommodate needs at 

both ends of the scale.
Architect
Colorado
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The Whitlock Recreation Center in Lakewood, Colo, designed by 

Sink Combs Dethlefs, is an upscale facility of wood and metal. 

“Daylighting and openness were key to the building,” says Kastelic. 

“it's very simple - a gymnasium, a fitness center, a small therapeutic 

pool and a few other spaces—but every single space has a quality 

of light and warmth,” The building’s rich, natural palette adds to the 

feeling of comfort.
The Parker, Colo., Community Center had a much tighter budget 

for its Recreation Center Field House. “This was an instance in 

which the community said we need to enclose a lot of building for 

not a lot of money,” says Kastelic. “They wanted a rec center that 

was more geared to leagues and teams—an indoor version of out­

door activities.” The nearly 100,000-sq.-ft. facility cost about half of 

what other similar buildings did.
“Rather than say we couldn’t do anything interesting for that 

price, we took on the challenge to do something special for this 

community,” Kastelic continues. That meant using simple forms in 

the big, open internal spaces plus Interesting colors and good, 

durable materials like colored concrete and painted steel in a way 

that made them seem warmer.
“The inside is spatially com­

plex, with two levels of open mez­

zanine almost Intertwined, so that 

you get views from one mezza­

nine to another and from the mez­

zanines to the athletic venues 

themselves,” adds Ernest Joyner, 

AIA, an associate with the firm. 

The complexity adds interest to 

the building but does not neces­

sarily cost additional money.

Designs for every community
In previous decades, visitors to an 

area might have been able to pick 

out a recreation center by looking for the big box with a few high 

windows. That’s not the case now. “Ultimately what a facility will 

look like depends on the site that’s chosen, and what we learn 

about what’s valued by the community itself,” says Bouck. “So 

even though the building type is the same, the buildings themselves 

look amazingly different. We’ve done facilities that range from a 

kind of historic Georgia brick mansion in an new urbanist neighbor­

hood to a rustic mountain barn in a meadow.”

a

Top: Wood and glass provide a sense of 
quafitjr of ifgfit and warmffi to the spaces 
at the Whitlock Recreation Center.

Above: The Whitlock Recreation Center in 
Lakewood. Colorado is an upscale facility ot 
wood and metai.
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For the Paul Derda Recreation Center in Broomfield, Colorado,

“the community wanted the connection with the outside to be very 

strong, so bringing in daylight was a big issue,” Bouck continues. He 

accommodated that request with windows that stretch from ground to 

the roof overlooking an adjacent open space park, This theme of 

“bringing mountains to the plains” is echoed throughout the building; 

in the colorful butterflies that flutter below the cut-out ceiling in the 

baby sitting room, in the flooring in the family locker room area (brown 

at the edges and multi-colored blue in the center, suggesting 

tain stream) and in the lazy river and waterfalls of the aquatic center.

At the Gypsum Recre­

ation Center, trying to 

squeeze every dollar out of 
the budget was essential.

The synthetic gym flooring 

can handle every activity 

from basketball and indoor 

soccer to roller blading. 

Casework is made from 

stained OSB with pieces of 

metal protecting its corners, 

providing a warm look with­
out great expense. The fitness space features ceilings painted black 
with white acoustic elements creating a dramatic effect.

a moun-

Above; No more white boxes with 
windows: today's community 
recreation centers (like the Paul 
Derda Recreation Center shown 
here) retlectthe community’s val­
ues and budget.

Lett: Family locker rooms, like 
these at Barker Rlnker Seacat Ar­
chitecture's Paul Derda Recreation 
Center, are a growing trend in com­
munity recreation center design.

Sustainability is key

No matter what their budget, most recreational facilities built today 

incorporate at least some elements of sustainable design.

"We locus on good, energy efficient design and good use of day­

lighting to reduce the amount of artificial lighting that we have to pro­

vide. We also use products that are environmentally friendly; this 

may mean lower toxicity products. People come to these facilities to 
be healthy, so the materials should contribute to healthier air qual­

ity,” says Kastelic. §

“These are some of the worst energy users, just by their nature— | 

large, high-volume spaces, operated from 5 a.m. to 

10 p.m., and requiring heating or cooling the entire 

time,” says Bouck. It just makes sense that commu­

nities looking to improve the health of their citizens 

should also be concerned about the health of the 

earth. “These buildings become an opportunity for 

communities that talk about sustainability to put their 

money where their mouth is.” I

Christopher Carvell, AIA, 
designed the Ashland 
Recreation to serve as a 
beacon for the community.
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Ed LaCasse Situated on the campus of the Boulder 
Community Foothills Hospital, the 42,000-sq.-ft. 
Tebo Family Medical Pavilion is an outpatient 

center that treats patients through 
surgery, medical oncology, radiation oncology, 
holistic therapies and education.

cancer
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D
esigning a cancer center is different from any other medical fa­

cility because of the way that it resonates with the peopie 

voived in the project, says Drew Garst, AIA, of Boulder 

Associates. “So many of us have been personally affected by 

cer, through a family member or a close friend. When you’re looking 

at the spaces, you can emphasize with the discomfort of the pa­

tients and their family members.”

Boulder Associates’ design aims to alleviate patients’ stress 

much as possible, beginning with architecture that draws upon re

The brick and stone exterior ot the Tebo 
Familv Medical Pavilion is similar In eoloi 
to the adjacent hospital building.in-

can-

as
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gional forms to create a unique, warm environment both inside and 

out. The exterior, brick and stone against exposed structural steel, 

is similar in color to the adjacent hospital. The copper paneling and 

large expanses of glass on the curved, western face of the building 

look out on the Flatirons. Signage in the building’s interior, including 

the donor recognition wall, incorporates the same copper sheathing 

used on the exterior.
“We tried to make the space something that felt natural In Col­

orado, a modern twist on the lodge with lots of natural daylight with 

says Garst. “We exposed some of the actual structure of the 

building, with wooden ceilings and gray structural support beams. 
Sometimes you’ll design the exterior of the building and put something 

in it, or sometimes you’ll design the layout and put the building around 

It. We let the two play with each other, working both ways, so the build­

ing tries to take the shape of what is needed on the inside but also tries 

to respond to the exterior, creating views and vistas of the whole site.”

Patients and their families get a sense of support from the mo­

ment they enter the cancer center. The first space they encounter is 

the patient navigator office. Here patients and their families can seek 

advice from an employee of the American Cancer Society, finding 

answers to practical questions like where to buy a wig after treat­

ment. Nearby, a library provides computers and informational mate­

rials that people use to research their illnesses. A coffee shop with 

wireless access gives family members a place to relax and check e- 

mails while loved ones are receiving treatment.

Above: The three garden areas in the building offer 
visitors and staff some relief from the stress of 
dealing with cancer.

Opposite page: The water feature in this garden 
masks the sound ol traffic from a nearby busy 
thoroughfare.

Below: Wood slat ceilings and a large fireplace 
detailed in slale in copper lend a sense of comfort 
to the wailing room for medical oncology patients.

Views,
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On their initial visit, patients often stop at the first-floor reception 

desk for directions. For subsequent appointments they usually go di­

rectly to the first-floor diagnostic and radiation treatment portion of the 

facility, where there is a separate waiting area, or proceed to the sec­

ond-floor medical oncology area. This area includes chemotherapy 

treatment rooms and medical office space for physicians.

“We provided a back door access, two-sided elevator, so that if 

you’re a medical oncology patient, you can come into the facility 

from the back door and go directly up to the medical oncology 

ception area,” says Garst.

In the medical oncology waiting room, "the glass is an important 

design element, since the owners did not want the view to the 

mountains obstructed, regardless of where you were in the waiting 

. You get a peaceful feeling when you’re looking out on one of 

the most beautiful scenes in the country,” Garst continues. Wood 

slat ceilings and a large fireplace detailed in slate and copper lend 

comfort to the space.

Custom glass and wood screens in the medical oncology waiting 

area and throughout the facility allow nurses to keep a watchful eye 

on patients and provide patients a sense of privacy. “You can sit be­
hind the space, but at the same time the facility is open and accessi­

ble,” says Garst.

Three garden areas offer visitors and staff some 

relief from the stress of dealing with cancer. One 

small area off the main waiting area includes a pri­

vacy wall and some planters. Another garden at the 

back of the building allows employees to get away 

for a few minutes.

The third garden, located off the integrative thera­

pies area on the first floor, includes a labyrinth and a 

water feature that masks the sound of traffic from a 

nearby busy thoroughfare. The garden offers a 

serene spot for patients taking part in yoga classes, 

massage therapy, acupuncture, tai chi and art ther­

apy. In this space, rooms with spa-like finishes and fixtures radiate 
off an integral waiting area.

The decor throughout the building is carefully chosen—no busy 

patterns or inappropriate colors—because many cancer patients 

perience nausea after treatment. Health and sustainability were con­

sidered in materials selection. Solar panels on the roof help offset 

the cancer center’s energy usage, and low volatile organic 

mound paints, (VOC) and adhesives are used throughout. “With 

cancer care, it’s especially Important that you get materials that may 
be harmful out of the building as much as you can,” says Garst. I

TEBO FAMILY MEDICAL I'.AVILION 
Architect & Interior Designer Boulder 
Associates Architects 
Location Boulder
Construction Cost $6.1 million (core and shell) 
$2.6 million (tenant improvement)
Scope 30,000-sq.-ft. Cancer Center 
Purpose This facility consolidates previously 
fragmented treatment services into a fully 
integrated outpatient cancer center treating 
patients through surgery, medical oncology, 
radiation oncology, integrative therapies and 
education.
Completion July 2007

re-

Owner Boulder Community Foothills 
Hospital & US Oncology 
Core & Shell Contractor Wyatt Construction 
Co. Inc.
Tenant Improvement Contractor Golden 
Triangle Construction Inc.
Mechanical, Electrical, Plumbing Engine 
Smith Seckman Reid Inc.
Civil Engitreer Drexel, Barrell & Co.
Structural Engineer JVA Consulting Engineers 
Landscape Architect Ouellette and Associates, 
Inc. & Lime Green Design Inc.
Mechanical Contractor M-Tech Mechanical 
Technologies Group 
Electrical Contractor Core & Shell Core 
Electric Inc.
Tenant Improvement Montgomery Electric

room

er

3

Other Notable Projects 
by Boulder Associates 
- Poudre Valley Lemay Campus Medical 
Office Building, Ft. Collins 

-Lincoln Medical Center, Lone Tree 
-New Meadows Longterm Care Facility, Las 
Vegas, Nev.

-Denver Health Bond Backfill Unit One (First - 
Floor & Emergency Department), Denver 

-Sutter Gould Medical Foundation 600 Coffee - 
Road Replacement Facility, Modesto, Calif,

ex-

co-

Archilecl
Coifliadfl.
27



Design Automation with 
Avatech Expertise.
From renowned AutoCAD®-based design and 

documentation software to advanced technology 

for building information modeling (BIM), Autodesk® 

solutions like Revit® Architecture and AutoCAD® 

Architecture help firms minimize inefficiencies in 

building design.

Solutions ForThe World You Build.

Avatech leverages Autodesk technology and imple­

mentation expertise for clients to effectively:

• Reach new levels of design innovation.

• Exceed client expectations and increase confidence.

• Maximize profitibility and reduce risk.

AVATECH

SOLUTION S“

Altogether Smarter Design.

National Locations • avatech.com • 303-796-0204Autodesk
Authorized Value Added Reseller



Salt marshes near Morondava, Madagascar from 500 feet.

Serengeti Cold granite slab from Arizona Tile.

BRINGING YOU THE MOST EXTRAORDINARY SURFACES ON EARTH.

Experience a vast selection of porcelain, glass, ceramics and natural 
stone that wilt truly elevate any design. At Arizona Tile, there's a 
world of surfaces waiting to be explored. Through our exclusive 
relationships with select quarries and suppliers, you will discover 
stunning surfaces you won't find anywhere else on Earth.

For showroom locations and a look at our complete 
collection, visit our new website at www.anzonatile.com. ^ARIZONA TILE
■i 2008 Ariiona Ti(«, LiC Ail nghts reserved. Logos, marks and Ugl.nes appear'mg herein trademaiksor registered ttademarks of Ari2or« Tile, U.C.



W-TM

Integrated Facility
Helps Convert Rehab Patients into

Fitness Aficionados

Located adjacent to the main hospital on the 
campus of St. Francis Medical Center in Cape 
Girardeau, Mo., the 72,000-sq.-ft. Fitness Plus 
facility offers a unique integration of rehabilitative, 
health and wellness services. Community 
members enjoy it as a health club, working out 
and using the facility's swimming pools, 
strength training equipment and indoor track. 
Fitness Plus also serves people who require 
therapy after an injury or heart attack, housing 
both physicians' offices and equipment needed 
for rehabilitative exercise.

Fitness Plus at St. Francis 
Medical Center is 
connected to the main 
hospital building.
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lending and integrating retail fitness and clinical services, was 

the design challenge, says Hervey Lavoie, AlA, architect for 

the project and president of Ohison Lavoie Collaborative of Den­

ver. “The story here is in the planning of the solution, of the way that all 

these disparate pieces were knitted together in a productive and man­

ageable fashion, an unprecedented use mix under one roof.”

That solution started with the entrances. “A medically affiliated fit­

ness center is usually done off the main hospital campus, put in a 

more retail type of environment,” Lavoie explains. “St. Francis’ cam­

pus was unique in that there was a site available that enjoyed retail­

like frontage on an adjacent roadway and that it offered the ability to 

attach to the hospital, allowing two entrances into the building.”

One entrance, on the lower level, fronts the road and serves 

health club members. The other, on the third floor, is designed for 

outpatients coming from the hospital side. “But it was important that 

these access ways communicate through the building in an attrac­

tive and open fashion so that people who come in one entrance can 

go out another,” Lavoie says. A central atrium, with exposed eleva­

tors, serves as this communication channel and provides controlled 

access to the members-only sectors of the building.

Despite the separate entrances, part of the intent behind Fitness 

Pius is to bring the member and patient groups together. “The sec­

ond floor became the integration floor,” says Lavoie. “Some of the 

outpatient population from the third and fourth floors circulate down

B

Above: The walk/jog track wraps 
around the pool area and passes by a 
mixture of clinical destinations, exer­
cise areas and group exercise rooms.

Below: A central atrium with exposed 
elevators provides a communications 
channel lor the entire building.



to clinical destinations that integrate with fitness populations on the 

second floor. That’s where you get the clinical/fitness integration 

and the synergistic center of the building.”

On this floor, clinical and wellness programs are intertwined to 

create a seamless, community-oriented environment. The walk/jog 

track, for example, hugs the perimeter of the building’s multi-story

The whole idea is to transition people into a 
lifestyle fitness mode as members. That takes 
place on the second floor, and that’s where the real , 
magic happens in the building.” Hervey Lavoie, aia

It

I

atrium, passing a mixture of clinical destinations, exercise areas and 

group exercise rooms. The flow allows for sharing of staff, space 

and equipment between the various clinical and wellness services. 

The efficiency enhancements and reduced duplication of services 

lowers the facility’s operating costs.
The design helps boost the club membership as well. After expe-

Top left: The Kids Plus room.

Top right: The check-in area is paired 
with the cate so that staff members 
can handle both responsibilities dur­
ing the facility’s less busy hours.

Middle: Locker rooms in Fitness Plus 
have a hospitality or country club teel.

Below: Physical Therapy Area.
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riencing physical therapy in this 

space, patients are more likely to 

return to it for their on-going exer­

cise needs, Lavoie says. “The 

whole idea is to transition people 

into a lifestyle fitness mode as 

members. That takes place on the 

second floor, and that’s where the 

real magic happens in the building.” 

The theme of integration is %

echoed in the blending of the new | 

Fitness Plus building with the older | 
hospital structure. The center’s ^

brick and precast concrete bands match the exterior finish of the 

hospital, although the windows in the newer facility are much larger, 

On the interior, however, there is a marked departure from the 

clinical hospital environment. “There’s a richness to the color palette 

that distinguishes this venue from the more muted tones you might 

expect to see in hospitals,” Lavoie continues.
Like private health and fitness clubs, hospital wellness centers 

must appeal to a wider population, Lavoie explains. “Many athletic fa­

cilities for true athletes are fairly spartan in feeling. Here, we’ve done 

just the opposite. The ambiance is more like a resort than a varsity 

athletic training center. In some respects, especially in areas like the 

locker rooms, the environment has a hospitality or country club feel.” 

That is necessary to bring in new members and retain the current 

ones. “The business of hospital-based fitness is very much looking 

forward into attracting segments of the population who don’t typi­

cally participate in sports or fitness activities,” Lavoie says.

Fitness Plus boasts amenities that most spas would be glad to 

have: three pools (lap lane, therapy and recreational), sauna and 

steam rooms, exercise stations with cardio theater, pilates and 

group exercise studio, strength training machines and medically ap­

proved children’s exercise equipment in the Kids Plus

Nalalorium

FITNESS I’LUS
Architect Ohlson Lavoie Collaborative 
Location Cape Girardeau, Mo.
Construction Cost $16.1 million
Scope 112,0L)O'Sq.-t't. fitness center for St. Francis
Medical Center
Purpose Fitness Plus is a medically integrated 
fitness center that dually functiorts as Si Francis 
Medical Center's health and wellness center. 
Completion September 2004

Owner Si Francis Medical Center 
Contractor Kiefner Brothers, Cape Girardeau, MO 
Mechanical Engineer The Ballard Group 
Civil Engineer Bowen Engineering 
Electrical Engineer/Lighting Design lES 
Structural Engineer KYSE Structuralroom.

There’s a food service component (Deli Plus), meeting and confer­

ence rooms and a baby-sitting area. Clinical services offered in­
clude cardiac rehab, occupation, speech and physical therapy, a 

diabetes center, and biometrics.

other Notable Projects by 
Ohlson Lavoie Collaborative
- Holy Family Memorial Wellness Center, 
Manitowoc, Wis.

- Washtenaw Community College Health and 
Fitness Center, Ann Arbor, Mich.

- VillaSport Athletic Club, Colorado Springs
- Highland Park Health and Wellness Center, 
Buffalo Grove, III.

- Institute for Healthy Living, Longview, Texas

The concept of Fitness Plus was so popular with physicians that 

the office space in the building was fully leased before construction 

even began. The hospital had to add another floor to accommodate 

the demand. The center has garnered several awards, including 

recognition by the Medical Fitness Association, as the best medical 
fitness center in the country operating for less than three years. I
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Going With 
th© Flow'.
Efficient Movennen
Critical to Design o
Hospital Addition



I
when a hospital decides to sacrifice some parts 
of its current building to make way for a new 
addition, it is not always the age of the structure 
that determines which pieces go and which are 
left standing.

Above: The hospital's new main lobby 
features high-tech stainless steel 
beams and granite countertops. That 
look is balanced with wood trelliswork.

t St. Mary-Corwin Medical Center in Pueblo, Colo., patient flow 

dictated the hospital remove certain sections that had been built 

in the 1980s while keeping some from the 1960s. “The primary 

concern was developing the patient flow that worked within the context 

of the existing building,” says John Hoelscher, AIA, ACHA, principal in

RTA Architects. “We had to iden­

tify critical points of connection for 

existing elevator banks and corri­

dors so that the flow of staff mate­

rial and patients from the new 

facility to the old would be as effi­

cient as possible."

RTA and Earl Swensen Asso­

ciates of Nashville, Tenn., as­

sisted the hospital with a 

programming/master planning process to determine which areas of 

the hospital would be relocated to the new structure. Then, RTA de­

signed a 240,000-sq.-ft. addition that attaches to the west end of the 

hospital. “Demolition of that one 1980s piece of the building allowed 

us to develop a large enough footprint to build a new facility without 

totally disrupting the day-to-day disruptions of the hospital and still 

have a reasonable connection to the hospital,” Hoelscher explains.

AOpposite page: Patients and visitors 
obtain a sense of order and clarity trom 
wayfinding tools like light and dark floor 
treatments.

“That same elevator goes up to the roof 
and services the helicopter access, so that 
patients coming in from Flight to Lite can 
come down directly into the emergency 
department without any kind of horizontal 
transport required,” Mn Hoelscher, AIA, ACHA

Architect
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1
The addition, six stories on this side, is styled to be sympathetic 

to the bulk of the existing masonry hospital. “We selected brick as 

one of the building components and due to cost considerations 

ended up having a combination of brick and stucco, colored to 

blend with the brick,” Hoelscher continues.

The new space includes a relocated 

emergency department, patient registration 

area and imaging center on the first floor and 

a new 20 bed critical care unit and step- 
down unit on the second floor. Each of the 

four upper floors contains a 36-bed medical 

surgical unit.

“The previous emergency department 

was very small and broken up; the goal of 

the new facility was to expand its capabili­

ties in terms of trauma and exam space. An 

equally important goal was to have a good 

link back to imaging, because one of the 

problems in the old facility was that you had 

to cross a public corridor to get an emer­

gency patient to the imaging department for 

services,” Hoelscher explains.

The critical care unit is stacked on top of 

the emergency unit, and patients moving 

from one area to another travel via a dedi­

cated elevator. “That same elevator goes 

up to the roof and services the helicopter access, so that patients 

coming in from Flight to Life can come down directly into the emer­

gency department without any kind of horizontal transport required,” 

Hoelscher continues. The design also improved the travel routes of 

patients arriving via ambulance to the ER, providing more direct ac­

cess and avoiding patient driveways and parking areas.

To soften the hard clinical setting, RTA chose a soft earth tones 

palette that is calming and quieting for patients. A special pod de­

signed for pediatric patients features colorful deep-sea murals that 

distract young patients from their worries.

The new main lobby features high-tech stainless steel beams and 

granite countertops. The look is balanced with wood trelliswork. “We 

wanted to make the area look warm and welcoming while letting pa­

tients know that this is a state-of-the-art health care facility," says 

Hoelscher. The central registration area is set up to meet the Health 

Information Privacy Accountability Act (HIPAA) privacy requirements, 

with separate registration cubicles that open into a corridor off the 

main area. “You can go in and register without being visible to any­

one who happens to be coming into the building,” he adds.

“The previous emergency 
department was very small 
and broken up; the goal of 
the new facility was to 
expand its capabilities in 
terms of trauma and exam 
space. An equally important 
goal was to have a good link 
back to imaging...”
John Hoelscher, AIA, ACHA
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The north side of the new 

structure is a two-story addi­

tion with its own entrance. It 

contains the relocated cancer 
department, with three linear 

accelerators and complete ra­

diation and medical oncology 

treatment areas.
As patients and their families enter the new building one of the 

first things that they see is an internal healing garden, a small seat­

ing area with waterfalls and sculpture where they can go to get away 

from the intimidating high-tech equipment often used in cancer 

treatment. The finishes and the ambiance in this building are again 

calming. “There has to be a sense of Tm okay here.’ The setting is 

comforting and has clarity,” Hoelscher says. “Even in the procedure 

rooms we try to use colors and finishes that disguise the equipment; 

we want to make those rooms as friendly and welcoming as possi­

ble so people don’t feel intimidated.”

Clarity is built into the building’s layout, with wayfinding tools and 

landmarks located along the corridors so that patients know where 

they are. “You come into a two-story atrium space and all the other 

functions spin off of that, so you always have that visual focus of the 

atrium to know where you started,” Hoelscher adds.

With the addition compiete, the hospital now must decide upon 

the best uses for the vacated space. “The plan has always been to 

backfill those spaces, but the exact functions are still being deter­

mined,” says Hoelscher. One possible use is for outpatient clinics. I

ST. MARY-CORWIN MEDICAL CENTER 
Architect of Record RTA Architects, John C. 
Hoelscher, AIA, ACHA 
Location Pueblo 
Budget S48 million
Scope 240,000-sq.-ft. addition to existing hospital 
Purpose Relocation of several hospital 
departments (ER, imaging, main entry/ lobby, 
and patient registration area) and construction 
of a new cancer center.
Completion January 2006

3

Owner St. Mary-Corwin Medical Center 
Associate Architect Earl Swensen Associates 
Consultants Cator Ruma and Associates, Smith 
Seckman Reid

Other notable projects from RTA Architects
- Penrose Hospital E Tower Addition, Colorado 
Springs

- St. Francis Medical Center, Colorado Springs
- St. Thomas Mon? Hospital Addition,
Canon City

- Parkview Medical Center Addition, Pueblo
- Audubon Surgery Center, Colorado Springs

Above: Deep sea murals offer a 
friendly and calming touch in the 
pediatric pod of the new 
emergency unit.

Opposite page; Waiting areas are 
comfortable and light filled.

Mechanical, Electrical & Energy Consultants
Sustainable Design Fire Protection/Life Safety Commissioning Energy Modeling

MKKSignature Centre at Denver West 
GoWen, Colorado 

PkTinum Level LBEO Certilkaticn1
CONSULTING ENGINEERS. INC.

Denver, Colorado 
303.796.6000

V

Cheyenne, Wyoming 
307.634.7647. r,

tisi;:.

Billings, Montana 
406.256.1141"1

Commercial Education Healthcare Hospitality Industrial Institutional Transportation Telecommunications

Afchiteci
CotPrado
41



."^1

Imagery
Reflects
Purpose
Hospital
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S

New
Women’s
Center

he primary tenants in the 234,000-sq.-ft., six-floor addition are 

the hospital’s relocated birthing, postpartum, nursery and 

Neonatal Intensive Care Units (N!CU). It includes a conference 

center and a 16-bed, critical care unit as well. The objective of the 

project was to convey a new identity for the hospital, “to give them a 

little more presence in Des Moines,” says Wendi J. Ekborg, AIA, an 

associate with the Davis Partnership. A six-story atrium at the front 

of the building serves as a beacon for the community, inviting and 

welcoming patients and their families to the facility.

The “woman and child” theme started in that atrium. As it was orig­

inally conceived, the atrium space was very tall in proportion to its foot­

print, “To make it a little more functional, we came up with the idea of 

dividing it into two stacking volumes by bringing the mid-level floor 

across the atrium,” Ekborg explains. The design held this floor back 3

TThe classic image of a mother is 
a woman enfolding her child in 
a strong, embrace—a small fig­
ure held protectively within a 
larger one. When Mercy Med­
ical Center in Des Moines,
Iowa, wanted to build an addi­
tion to its hospital focusing pri­
marily on women and infants, 
Davis Partnership Architects 
found ways to incorporate that 
imagery throughout its design.
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feet from the curtain wall, allowing light to fall through all levels, while 

also acting as an integral element to the smoke evacuation system.

“As we developed the design, the atrium started to take on the 

symbolism of a mother standing behind a child, with a taller volume 

behind and a lower volume in front of it—the vestibule area,” Ekborg 

says. The three upper levels of the space became the women’s center,

An open staircase wraps all the way up through the atrium, also 

conveying the idea of a small space within a larger one. The im­

agery is reinforced in the public area’s water feature, where water 

creates a void in a 35-ft. mass. “As you go into the upper atrium, the 

strength of the water feature is changed to a glass art sculpture that

“As we developed the 
design, the atrium 
started to take on the 
symbolism of a mother 
standing behind a child, 
with a taller volume 
behind and a lower 
volume in front of it— 
the vestibule area,”
Wendi J. Ekborg, AIA

Above and left; A colorful glass 
art sculplure in the upper atrium 
provides a playful, celebratory 
note in the building.

Opposite page; The atrium of 
Mercy Medical Center's new ad­
dition is designed to be a beacon 
lor the community, raising aware­
ness of the hospital's services. Architect
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hangs down through the center of the stair. This creates a more 

playful and celebratory feature in the women’s center,” says Ekborg.

Inside the women's center, larger-than-usual patient rooms will 

be flexible enough to accommodate the hospital’s present and fu­

ture needs. “We designed a large, canted curtain wail system two 

stories tall, creating a window seat area in those patient rooms. That 

gave a little space within the larger patient room to identify ‘this is 

where family can be,’” says Ekborg,

Mercy Medical Center’s original plans were to include labor and 

delivery, ante-partum and the NICU functions all on one floor. To im­

prove the flow, “we were able to convince the owner that vertical cir­

culation would be a much faster approach and would involve fewer 

steps for the staff,” says Ekborg. The NICU moved up to its own 

floor, and now has room for expansion in the future. On the patient 

floors, workflow is improved with an elevator dedicated to staff use 
I and with decentralized, small nursing stations that allow nurses to 

I stay closer to their patients’ rooms.

Above: Earth tones and wood ac­
cents throughout the addition set 
a warm and welcoming tone.

Opposite page: An open stair­
case all the way up through the 
atrium conveys the imagery of a 
small space within a larger one.

A circulation spine at mid-level serves as the primary link be­

tween the east end of the existing hospital and the new tower. It fea­

tures visitor seating and a coffee shop. The architects maintained 

the addition’s connectivity to the existing cafeteria with a ramp that 

wraps around a courtyard located on the conference center level. 

The conference center features nine classrooms with movable parti­

tions, a 300-seat auditorium and executive boardroom.

On the exterior of the building, the glass atrium serves as a dra­

matic entrance to the addition. Architectural precast concrete, metal 

panel and glass curtain wall work together to unify the new tower with 

the existing campus. On the interior, the overall palette is terra cotta,
Architect
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blue and green, deep hued on the lower three floors and softer-hued 

for the three floors of the women’s center. Wood accents throughout 

the new tower, including the pilasters on the two main public corridors 

and handrails on the stairs, provide a warm and welcoming style.

Carpeting throughout the facility features colors blocks within 

larger color blocks—a smaller object embraced by a larger—and 

ceilings in some areas feature undulating sine curves that lead 

down the corridors. “That gave us the opportunity to provide light 

coves along the corridors instead of having 2 by 4 fluorescent lights, 

to create an extra level of interest,” says Ekborg.

The tower was completed in August 2006, and Davis Partner Ar­

chitects has continued to meet with the users to understand how the 

building is working. They have found that some of the most popular 

features in the new tower are the waiting areas and atrium space 

and the family areas within the patient rooms. I

MERCY MEDICAL CENTER EAST PATIENT 
TOVVLR ADDITION 
Architect Davis Partnership Architects 
Location Des Moines, Iowa 
Construction Cost $57 million 
Scope 234,612-sq.-ft., six-story patient tower 
addition including labor-delivery rooms and 
postpartum units, neonatal intensive care unit 
and well baby nursery, surgical and medical 
intensive care units, plus conference center 
witli 300-seat auditorium and classrooms 
Purpose Convey a new identity for the hospital 
witli an emphasis on women’s care through 
innovative design 
Completion August 2006

Owner Mercy Medical Center
Contractor Kraus Anderson
Mechanical & Electrical Engineer KJWW
Engineering Consultants
Structural Engineer Structural Consultants Inc.
Civil Engineer Snyder & Associates
Artist of Glass Sailpture Judy Gorsuch Collins

Other Notable Projects by Davis Partnership
- Exempla Good Samaritan Medical Center, 
Lafayette

- Yampa Valley Medical Center, Steamboat 
Springs

- Grand River Medical Center, Rifle
- Rose Medical Center Founders Building, Denver
- Memorial Hospital North Medical Office 
Building, Colorado Springs
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eBluepiint can NOW{ PLACE ANY
eliminate the wait for
minimal drawings —

LARGE FORMAT MACHINE INTO YOUR

officepf^iob ti'ailer DOWNLOAD AND PRINT FROM

THE INTERNET

lei W MISS A MEETING

WAITING FOR PRINTS — PRINTING

i'AT YOURprint your own files as 

soon as they are completed

les You Can.
Introducing FM Programs.

Metro Denver Office
JO733 E. Bethany Dr. Aurora, CO 800 J4 
P: (303) 696-6363

Downtown Office
1408 Wazee St. Ste. 100 Denver, CO 80202 
P: (720) 974-7444

Headquarters
3666 Carnegie Ave. ClevelarKi. OH 44115 
P: 1216) 281-1234 eBlueprint A oivisior

...plan on it
Visit us onime at www.eblueprmt.com

Rocky Mountain Masonry Institute
24/7 Technical info at www.rmmi.org

Email and Phone Technical Advice 9-5 M-F 303-893-3838 or dianet@rmmi.org 
blog full of ideas http://rockymountainmasonry.blogspot.com/

Plan reviews & Job site visits
Assistance with LEED planning and documentation: tech@rmmi.org

Free Architecture Lunch n Learns : |Feb 13 Proposed Changes to the LEED System
March 12 Manufactured Stone: Best Practices 
April 9 Masonry in the Landscape
May 14 How to Make Your Single Wythe Wall Perform Better 
June 11 Topic TBA 
|uly9 Topic TBA 
Aug 13 Topic TBA
Sept 10 A Masonry Tour of Prague and Budapest 
Oct 8 So You Bought a Historic Masonry Building...Now What 
Nov 12 Review of Documented Green Research on Masonry 
Dec 10 Flashing - The Most Important Masonry Detail

2nd Tuesday,
686 Mariposa St, Denver
11:30 a.m. -1 p.m.

Free Lunch n Learns for Engineers too 
1st Wednesday 
686 Mariposa St,
11:30 a.m. -1 p.m

STICK Lunches at your office:
Flashing—The Most Important Masonry Detail

Since Hashing is usually hidden, it is sometimes substituted or deleted. This can be a huge 
mistake. Although flashing is not a masonry material itself, it is the critical piece that makes the 
rest of your detail work. This seminar will help you compare different flashing materials (for cost 
as well as effectiveness). The class will also teach you where to put the flashing and how to install 
it so that it will work.
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Building Solutions 
fer Distinctive Projects

The Gallegos Corporation 
strives to work with 
architects to ensure 
projects are properly 

detailed, that the correct 
materials are selected for 
specific applications and 
that installation always 
exceeds expectations.

800‘Gallegos
www.GaliegosCorp.com
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Dental Offices: Spaces for
Smile Makeovers
Receive Their Own Transformation

Apopot persimmon: For
the office of Dr. Makala
Hubbell of Lowry Family
Dentistry, Matt Piper, AIA
built the design around
the doctor's favorite
color, persimmon.

enlists today do much more than clean teeth and fill cavities. 

Many high-profile, financially successful practices emphasizeD cosmetic dental services, and that change in practice direc­

tion is reflected in the design of their offices.
Ten years ago, dental offices typically had predictable spaces

with rather poor lighting and a minimum of design treatment,” says 

Lynne Thom, AIA, of Lynne Thom Architects in Denver, who has been 

working with dentist clients since 1994. “Today, design advances, 

combined with technological innovation, make better, more interest­

ing spaces for dentists to practice and for their patients to enjoy.” 

Dental patients paying as much as $20,000 or more for cosmetic 

services expect a certain level of design, says Matt Piper, AIA, of 

Piper Zenk Architects in Denver. “The doctors who do these bigger 

cases are finding that to be competitive they must have a more aes-

A smile mirror where 
patients can check out 
their new smite on the 
way out is a popular 
feature in many of 
Piper's dental offices.

thetically pleasing dental office,
Architect
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Piper has designed more than a dozen 

dental offices and finds doctors appreciate 

the value of design. Staff who work in a 

beautiful space are more likely to stay, a real 

benefit in a high-turnover profession. In addi­

tion, dentists with well-designed offices find 

their close ratio on big cases is much better.

Although they may initially worry that patients 

will react negatively, expecting higher fees, 

those who have made the investment find 

that is not the case. “Instead, their patients 

think, These dentists are class acts, they 

who I want to go to,’" Piper adds.

“Architects tell clients that good design is 

going to pay off, that it will have its own 

wards. With these dentists I’ve actually 

heard about some of those rewards. I’ve got­

ten feedback about actual impacts that quality design has had 

their businesses,” Piper says.

re

re-

Above: Creating interest in small spaces: 
Lynne Thom, AtA, created an oval recess 
in the waiting area of Dr. Kevin McAuliffe 
that translated down into the table shape 
and the contrasting carpeting.

Below; The office of Dr. Jon Whitley was 
inspired by the image of a ski lodge and 
has references to the natural materials 
of Colorado.

on

A collaborative process
To bring out the individuality of the space, the dentist must be at the 

center of the design process. “We need several sessions or inter­

views where we get to know that dentist and the people he depends 

on in the decision-making process. We try not to make assump­

tions—to let the facts emerge on their own,” says Thom. If the de­

sign process is trusted and followed with good architectural 

practice procedures, the initial solid idea or parti' evolves.”

“We look at the bigger picture first, trying to understand the 

dentists’ business models and what they’re trying to achieve above 

and beyond architecture,” says Piper. Once the initial direction 

dear, the focus shifts to details, like placement and flow of reception 

areas, waiting rooms and operatories.

“Ergonomics are very important to dentists—how far they have 

to reach behind them or beside them, how many movements they 

have to make. That all becomes critical as part of the workflow,” 

continues Piper. “Each doctor has a very subjective idea of what 

will be most effective and efficient.”

For Thom’s client, Dr. Roger Nishimura, a workable design 

meant a centralized sterilization area. “His staff has to take the trays 
from the sterilization center to the operatories and back, and he 

wanted to reduce the number of trips,” she explains. “So his opera­

tories wrapped around the sterilization area, which became more of 

a living room instead of a back area. The finishes and lighting of

Bottom; Natural materials embedded in 
resin help promote a sense of calm in 
ihe dental office.
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sterilization center were just as attractive as the ones in the recep­

tion room,"
Old paradigms might have dictated sterilization in the rear, “but if 

convenient for the staff, which means It services patientsit’s more
better, why not find a way to bring sterilization in to the center and

make it look nice?"
To meet Nishimura’s patient flow requirements, the office fea­

tures a curving reception area with check-in and check-out desks. 

At the doctor’s request, Shoji screens were incorporated into the 

design. They serve as lanterns, partitions and doors throughout the 

office. Made from a drapery fabric encapsulated in resin panels, 
these screens help provide an Asian fusion look of clean lines and 

natural elements.

Comforting environment reduces stress
Thom likes to incorporate natural elements into her dental office de- 

In addition to stone and wood, she uses biodegradable resin
signs.
panels with imbedded natural materials. “We know for a fact that 

natural environments promote healing and can really help in
more
times of stress,” she says. The colors and iridescence of natural 

materials provide nervous patients with a subliminal sense of com 

fort. Waiting rooms that are inviting and relaxing with interesting, 

comfortable places to sit, a water feature and a sense of personal 

space for each person can help pre-disposition patients to calm.

The office of Dr. Jon Whitley, also designed by Thom, was in­
spired by the image of a ski lodge and has references to the natural 

materials of Colorado. Stone walls intersecting the space at an 
angle provide the sense of order important for waiting patients. “If 

the space is organized, and if there is a clear theme, patients will 

understand the space and be calmed by the organization,” Thom 

. “What we don’t want is chaos—we want a space that looks

Top: The office of Dr. Roger Nishimvra fea­
tures two desks—check in and checkout— 
to maintain good patient flow.

Above: Shoji screens serve as lanterns, 
partitions and doors In Dr Roger 
Nishimura's offices. says

clean and inviting for our health care.
Creating that inviting space in a small footprint is not an uncom

mon challenge in dental office design, she adds. For Dr. Kevin 

McAuliffe, Thom popped up a section of the low ceiling in the wait- 

and created an oval-shaped recess that translated downing area
into both the table shape and the contrasting carpeting below. “We

specified a light, airy wood chair and cream white tiles that recall 

buff sandstone. It has a very light and natural feeling, with room for

five or six people to sit comfortably,” says Thom.

Younger dentists move to bolder designs
“Dental clients frequently request fireplaces and residential furnish- 

reception areas and video screens for patients to watch on
ing in
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the ceilings in operatories," says Piper, Another popular feature is a 

prominent smile mirror that patients can use to check out their smile 

enhancements as they leave the treatment areas.

Dentists’ preferences for office design usually vary with their age. 

According to Piper. 'The younger dentists tend to want bold, excit­

ing colors, and they’re willing to have loft-type con­

cepts and more open space. The more seasoned 

dentists, with 20 years or more of experience 

pect dropped ceilings and more traditional walls 

out of drywall,” he says.

In the office of Dr. Makala Hubbell of Lowry 

Family Dentistry, Piper built the design around the 

doctor’s favorite color, persimmon. “We used it 

sparingly and for high impact. It’s basically a gray 

office, which makes the little bit of persimmon pop 

out,” says Piper

For Dr. Adam Weaver of Mountain Top Peri­

odontics, a young dentist with an older patient 

base, Piper found a way to blend styles. “We had 

to try and walk a line, making it a place that he’s 

excited about but also having a traditional look for 

his patients, who are mostly older,” he says.

Piper opened up the cathedral ceilings in the 

existing space to add visual excitement, but used 

walnut stained doors, floors and moldings to 

achieve a traditional flavor. The colors in the office 

are deep, rich and historic—golds, greens and 

browns. “One of the strong accents, one of the 

ways that we played to Dr. Weaver’s visual needs, 
is with exposed ductwork that we painted copper.

It really has a huge impact,” says Piper. Beams 

sheathed with copper maple leaves fly their way 

through the space as an accent, balanced with tra­

ditional dark wood floors in the treatment

ex­

areas. I
Copper sinks and copper waterfall features provide % 

interesting details. I
No matter what style the dentist prefers, a well- 

designed office space increases patients’ goodwill and provides the 

doctor with long-term payoffs. “When a dentist improves his office, it 

is a gift from the dentist to the patient, and the patient will appreci­

ate it by asking for more services,” says Thom, 

fortable and welcoming, patients will not only come back but will 

also bring others. That’s the value of good design.” I

For Dr. Adam Weaver. Piper 
blended the traditional (historic 
colors, walnut-stained doors, 
tioors and woodwork) with the 
contemporary (open ceilings 
with exposed ductwork painted 
in copper tones).If a Space is com-
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hip, modern fires
The first to offer clean, simple designs for the modern home. Spark Modern Fires’ Fire 
Ribbon is available in a variety of styles including vented, vent free, 3ft. 6ft and See 
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fireplace of the Dwell Home.
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founding partner of RNL, which celebrated its 50th an­
niversary last year, John B. Rogers, FAIA, has impacted both 

the design and the business of Colorado architecture.
skyline might look very different today if a certain ninth- 

grade teacher in Manhattan, Kan., had not assigned his class an 
essay on careers back in 1936. After considering a wide range of 

possibilities, one of the students, John B. Rogers, chose to write 

about architecture.
“It looked like fun, and I wanted to do it from that perspective. 

Then they said you could make $100 a month as an architect, and 

that sounded like a lot of money to me—and in 1936, it probably 

was,” Rogers says. "fVe thanked that ninth-grade teacher and have

enjoyed my work every day since.”
Rogers went on to Kansas State College to study architectural 

engineering, but his college days were interrupted when he was vol­

unteered to serve in the U.S. Army in 1943. He spent three years in 

the service, two of those in Europe—one in Austria where he 

learned to ski—and returned home to finish his degree in 1947.

Shortly after graduation, Rogers and a friend took a skiing trip 

Colorado. “There were no lifts in Austria, so after the wonderful ex­

perience of a T-bar and a rope tow, I decided to stay in Denver," he 

says. To find a job, he went down the list of architects in the phone 

book. When none would hire him without work experience, he took 

a position in the Colorado Bureau of Reclamation as a structural en­

gineer to get some, He eventually landed a job with Smith, Hegner

A
s a

John B. Rogers;
Finding the

Heart of
Architecture

Denver’s

to

and Moore.
In 1948 he left Colorado to enroll in the University of Texas’ archi­

tectural program, earning his design degree in 1951. It was in 

Texas that he met his future wife, Bette Peek, who graduated from 

the program the same year. The couple married in 1951 and re­

turned to Denver, where Rogers worked on projects for several ar­

chitectural firms. But when the owner of one building he was 

designing, the First National Bank of Denver, refused to allow any 

public space on its new property, Rogers decided he could better 

control his own design integrity as an independent architect. He re­

signed and opened his own office in 1956.
Rogers started small, but the business grew steadily. In 1958, 

awarded his first school in Jefferson County. “That was righthe was
after Sputnik, when the whole country was embarrassed and every 

bond issue passed,” he recalls. “We did a lot of schools, and I liked 

working for the kids and designing good places for them to learn.” 

But Rogers was frustrated by his inability to win projects more 

than $1 million. “They always asked, 'What if you got hit by a 

truck?”’ he recalls. So in 1961 he and Jerry Nagel went into partner-

Archiiect
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ship after winning a big project with the Colorado National Bank. 

Five years later they joined forces with Vic Langhart, AIA, becoming 

Rogers/Nagel/Langhart. {The firm shortened the name to RNL De­

sign in 1970 and later, RNL.)

Uncovering the heart of each project
Rogers was involved in many high-profile projects, including the 

Colorado Supreme Court and the Colorado History Museum; the 

Mountain Bell Denver Service Center at 17th and Curtis Streets; the 

Rocky Mountain News Building; and Vail Tower, which earned a 25- 

year award from AIA Colorado in 2003.

The key to a successful project, he says, is getting to its heart. 
“What is this building really going to do, and who is it really for? It’s 

not my building; it’s the client’s building. Too many so-called “star” 

architects want to have their own mark on a building, but I don't 

think that’s right. I think you ought to design for the client, who’s 

going to be there way after you’re gone.”

The founders ol RNL (I (o t); 
John Rogers, FAIA. Vic Lang­
hart, AIA (standing), Jerry 
Nagel.

The award-winning Mount Bell 
Vail Microwave Tower was one 
of several microwave fowers 
that Rogers and RNL designed 
to blend with the Colorado 
mountain environment.
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That is not something that can 

be done in the course of just a few 

formal conversations. “Your clients 

don't really know what you need to 

know, so you have to find a way to 

talk with them long enough that 

they tell you what you need to 

know,” he says. When he was de­

signing the Mountain Bell executive 

offices, for example, he ended up 

the day after Christmas at the com­

pany’s office, talking with the presi­

dent, who was the only one there. 

“He told me, ‘My real problem is 

that the vice presidents—there was one for each state—don’t talk to 

each other.’ So we created an exterior corridor against the glass and 

gave the vice presidents glass offices so they had a way to move 
back and forth and talk to each other, peer to peer. They didn’t have 

to go through any secretaries—^they could just talk, We changed the 

whole design based on that statement, and I would have never 

known if we hadn’t had that casual conversation.”
In keeping with this philosophy, Rogers was a firm advocate of 

on-site design at RNL. It was a concept that he learned from his 

mentor Bill Caudill, a senior partner at Houston’s CRS.

s

After a discussion with the 
phone company’s president, 
Rogers designed glass walled 
oftices for Mountain Bell's Ex­
ecutive Offices in Denver to 
foster more communication 
among the company’s six vice 
presidents.

Couriesy ol Rfft. Design

Alameda Junior High School, Lakewood. Colo. “After you have done your research, we take a design team to 

work in the client’s space,” Rogers explains. “You see them more 
often and on a casual basis; we put diagrams and sketches on the 

wall and listen to them talk to each other. You hear things that 

they’d never remember to tell you. We turn out to be a 

catalyst...pretty soon we have found out how the outfit really works 

and what the heart of it is.”
ArcDitecI

Calnrado
S6



For the Rocky Mountain News Building, Rogers spent time with 

the president talking about what the company symbolized. “He told 

me ‘We’ve been here 100 years, we’ve only missed two deliveries in 

all that time, we’re a solid citizen, a part of the community.’ So we 

designed a granite building, which was a statement and a feeling for 

what they wanted to be. He didn’t know how to tell me that, and we 

could have designed anything, but it would not have been right.”

It was the same with the schools, he adds. “Before we designed 

a school, we would get involved with the parents and students who 

would go to that school. We designed it for the neighborhood, be­

cause different neighborhoods have different character, different fla­

vors and different cultures. I think it’s important that the architect 
figure that out and take it into account.”

Top: Colorado Supreme Court 
Building, Denver, Colo.

Middle: RNL’s Denver office 
at Park Central 1996-2007

Bottom: IMA Plaza, Kansas 
City, Mo.

Designing for the environment
Rogers was an early proponent of energy-efficient design. “In 1973 

RNL started design of a new high-rise office building for the tele­

phone company,” he says. “The oil embargo had alerted everyone 

to the energy shortage. In particular, the architectural community 

was getting involved and RNL was a leader. We were able to get 

the interest of our client. Mountain Bell, in designing for energy con­

servation,” he recalls in one of his e-mails (see sidebar pg 40). 

“However, it took three months to convince them that double glaz­

ing was the right thing to do.”

RNL engineers also designed a split-cooling system using both 

electrical and steam absorption equipment to save energy and re­

duce costs. When the building was complete, the Public Service 

Company changed the meter three times before they were finally 

convinced that usage readings they were getting were correct. The 

new building used half of the energy required by a smaller building 

across the street.

Rogers’ interest in environmental preservation is evident in the 

design of Vail Tower, one of a series of microwave towers that 

crossed the mountains. “We told them that we could design some­

thing that looked better than a ski tower,” Rogers says. “We were 

paying attention to the environment: we didn’t want an ugly struc­

ture up there.”

Groundbreaking business modei
Rogers has been a pioneer in the business side of architectural prac­

tice as well. In 1973, when he and his partners received a buyout 

offer, they considered their three options: go on as they were; take 

the buyout: or figure out how to transition to the next generation. They 

chose the third, “although nobody around here had ever done that.
ArchitectColorailQ
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and we found out it was 

more difficult than we 

thought,” he admits.

Fortunately, Rogers 

got to know Dr. Don 

Stevens, then dean of the 

University of Colorado at 

Denver (UCD) business 

school. “He suggested 

that I take the school’s ex­

ecutive MBA program.

The last assignment at 

the end of the two-year 

course was to write a paper on how you were going to get ahead in 

your company. I didn’t need to do that, so the professor said, ‘Well, 

why don’t you write about how you’re going to quit? So I did some 

research and I learned about ESOPs (employee stock ownership 

plans).” In 1984, the same year that he received his MBA, RNL cre­

ated its own ESOR “Now, 24 years later, we have finished all of our 

transition. We are an employee-owned company.”

Life Lessons

Learned
To celebrate RNL's 50th anniversary in 2006, 

John Rogers documented some of his prac­

tice experience in a series of e-mails to his 

office. He called them L-3s, for Life Lessons 

Learned.

Here are some excerpts;

"RNL has a respotisibiliti/ to our clients to de­

sign an appropriate building. Hozo? We must 

take whatever time and measures necessary to 

understand our client's needs, aspirations, image 

and values u'hether or Jiot they understaiid or 

stay involved in the design process.

RNL has continued to 

flourish during this transi­

tion, growing to just under 

200 employees with offices 

in Denver, Phoenix, Los 

Angeles and Dubai.

Rogers says the company 

has maintained the open 

culture that he and his 

partners encouraged dur­

ing the early years—something else he learned from Caudill. 

“Everybody knows what’s going on, and we don’t have much of a 

hierarchy. I think we get a better product that way, because every­

body can have input.”

Throughout his career, Rogers has been involved in countless 

civic and community endeavors as well as many professional activi­

ties. He served as president of the Colorado Society of Architects in 

1975 and again as president of AIA Colorado in 1995 and as a mem­

ber of the board of the National American Institute of Architects for 

several years. He was on the AlA’s Committee on Architecture for Ed­

ucation from 1970 to 1972 and on its Energy Committee from 1979 to 

1981, Rogers was named AIA Colorado Architect of the Year in 1989, 

won the AIA Western Mountain Region Silver Medal in 1994 and was 

presented AIA Denver’s first Lifetime Achievement Award in 2007.

We have so much control of the design process 

that we must be responsible for our client's inter­

ests."

"If you ahvays try to recruit people who are 

smarter than you are, the firm will improve, 

grow and prosper."

“When zoe haz'e a good idea or process, it's OK to 

gwe it azvay. Then, while someone else is zvork- 

ing to learn how to use if, we zvill have time to 

generate even better nezv ideas."
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In 1993, the new Dean of the UCD College of Business, Yash 

Gupta, asked Rogers to serve as the first Executive in Residence. “I 

worked out of the Dean’s office for three years, setting up lunches 

and meetings between the professors and their peers in the private 

sector. Although it took some doing to convince each party of the 

potential value of such meetings, they were always pleased with the 

results,” Rogers says.

“During this time I worked with Dr. Larry Johnston, finance pro­

fessor to develop a business-based course for architectural stu­

dents, since there is no mention of business in the standard 

curriculum. Finally, in 1996, the College of Architecture and Plan­

ning allowed me to start an experimental course in the evening for 

masters’ students. We called the course The Business of Architec­

tural Practice,’ and I taught it for four years. It has become a re­
quired course for graduation,” he adds.

Rogers is now a principal emeritus with 

the firm and no longer involved in design. “I 

don’t think you can practice part time, but 

you can do business development, ’ he 

says. He does participate on the Design 

Review Committee for the redevelopment of 

Stapleton (Denver’s previous airport).

Since 2000 he has devoted a great deal of 

time and energy to the Denver Architectural 

Foundation, whose programs include a 

partnership which pairs architects with pub- I 

lie school students from third to eighth | 

grade. “The teachers use architecture as a | 

catalyst for whatever they want to teach— 

history, science, math—and the architect goes to the classroom 

once a week for eight weeks,” he explains. The program has been 

very popular with the 23 schools that have participated so far, and 
the foundation would like to find additional funding to serve more 

that are waiting to get involved.

Rogers says his proudest accomplishments are “our family and 

the firm.” He and his wife Bette live today in a single-story home 

equipped to grow old in. They designed it with their son Rob, also 

an architect. They have two other sons, Scot and Richard.

Despite some recent health problems, Rogers is not ready to re­

tire. “I have some friends who have done that, but it doesn’t interest 

me. I like to stay involved.” I

Top: Kissinger Office Building. Denver, Coio.

Bottom: Wyoming State Office Building, 
Cheyenne, Wyo.

Opposite page top; Park Plaza Lodge, 
Beaver Creek, Colo.

Opposite page bottom; Palace Lofts, Denver, Colo.
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Creative Engineering 
Respect for Architecture 

Client-Centered Service

KL&A, Inc.
Structural Engineers and Builders
Denver, Golden, Loveland, Basalt, CO and Falmouth, MA

303-384-9910wwvtf.klaa.com

(i

Over 24 years of experience providing Geotechnical Engineering and Construction Materials 
Testing to Commercial, industrial and Governmental Clients in the Rocky Mountain Region

Geotechnical Engineering 
Construction Materials Testing and Engineering 
Certified Laboratory Services 
Static and Dynamic Pile Testing 
Pavement Engineering and Design 
Steel Inspection and Weld Testing

Environmental Assessment 
Instrumentation and Seismic Studies 
Retaining and Shoring Design 
Building Inspection 
Additional Extended Project Services 
Available

GROUND 303-289-1989
5 offices to serve you: Commerce City • Englewood * Granby»Gypsum * Loveland 

Visit our website at www.groundeng.comENGINEERING CDNSULTRNTS

SMOKY HILL„
HEALTI-PtfLAZA Building the Future in 

Medical Office Space

18,000+ SQ. Ft 
For Sale Store Front 
Suites
Medical, Dental & Well­
ness Practices 
Health-related Retail 
Build to Suit Options 
available

Coming in 2008

4700 E. Bromley Lane #207 
Brighton, CO 80601 
(303)637-0981 
www.bvgci.com

Geiteral Contractors

BleekerVigesaa
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OntheBoards
The design team was challenged with adapting W Hotel’s stan­

dard four-story, 136-room suburban facility Into a 14-story, 226-room 
urban model with four levels of structured parking and an elevated 

pool deck. The design had to meet requirements for adjacent 
amenities and maintain prototype room layouts while inserting 

structured parking into the middle of the facility.
A small, oddly shaped site necessitated creative thinking and 

planning in order to fit an urban infill design.
To solve the issue of limited space, the design 
stacks the building vertically, with the room 
tower resting upon the four levels of structured 

parking, all of which sits on top of the main 
lobby and ballroom area. Construction will be 
post-tensioned concrete structure with light 
gauge metal framing and a skin of metal panel 

and/or exterior insulation and finish system.
Project challenges included the site’s many 

setback requirements and the numerous devia­
tions that the owner requested in the design, 
which had to be approved by the hotel brand. 
The prototype changed many times during the 
design process, and the architect had to con­
tinually revise and update documents. Al­

though the movement from conceptual design phase to 
construction documents has been difficult, the project is now nearly 

ready for construction.

Aloft - Paradise Place 
Ivins Design Group

Location Las Vegas, Nev.
Owner Lapour Partners 
Scope 240,000-sq.-ft., 226-room urban hotel 
Start March 2008 
Completion May 2009
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The new Student Recreation Center will be an addition located at 

the south side of the existing Health, Physical Education and Recre­
ation building. Student fees will fund construction of the building 
and maintain it.

This is one of a handful of new projects that will change the face 

of the campus and the image of CSU-Peublo. The exterior features 
an aluminum composite panel system and a curtain wall with multi­
colored glazing and shading system that will dapple the lobby with 
natural light, A trellis system provides shade for exterior decks 
opening off both the student care and juice bar on the main level 

and second-level aerobics room.
The 40,000-sq.-ft. center will feature cardiovascu­

lar/aerobic and strength/conditioning areas, aero­
bics/dance room and experiential learning center 
programs (meeting area, resource center, equipment 
rental and repair). Also included are a two-court, multi­
purpose gymnasium with elevated running track; locker 
rooms (shower, toilet, changing); health and wellness 
office suite; a commons with cafe and juice bar; recep­
tion/control desk; associated support spaces; and 
minor renovations to the existing racquetball courts and 

“ swimming pool areas.

Student Recreation Center 
Christopher Carvell Architects in 
association with H6F Architects

Location Pueblo
Owner Colorado State University - Pueblo 
Scope 40,000-sq.-ft. recreation center 
Cost $11.6 million 
Start July 2007 
Completion Fall 2008

Good Shepherd Institute for Healthy Living 
Ohison Lavoie Collaborative

The Good Shepherd Institute for Healthy Living promises to be a 
facility like no other in the region of Longview, Texas. OLC designed 

the two-story state-of-the-art wellness center to be a “continuum of 
care” for patients and members alike. The array of amenities in­
cludes gymnasiums, an aquatic center, fitness studios, weights, 
physical therapy, occupational therapy, cardiac rehabilitation and 
sports medicine. The center also includes a multi-purpose class­
room for community education and functions, The design features 
separate member and patient entries that join together in a large 
common concourse lobby.

This building was designed to meet LEED'" Silver certification 

standards and will be the first LEED""-certified building in Longview. 
The design blurs the lines between the inside and outside, while 
taking advantage of views such as a nearby natural pond and the 
piney woods ecological region.

The aquatic center includes an indoor lap pool and a current-re­

sistant therapy pool for physical rehabilitation patients to strengthen 
muscles and improve range of motion.

The design of this building is both functional and artistic and will 
have positive impacts on the community, the region and the envi­
ronment through careful planning and sustainable design.

Location Longview, Texas 
Owner Good Shepherd Foundation 
Scope 75,400-sq.-ft. wellness center 
Cost $17 million 
Start 2006 
Completion 2008
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Looking for a 

more accurate 
way to estimate 
and control your 
construction 
costs?

1
RLBI Rider Levett BucknaLL

Providing Construction Cost 
Consultancy Services since 1785

• Credible
• Value-added
• Unbiased

• Accurate
• Effective
• Experienced

Denver, Colorado 
+ 1 720 904 1480 

www.rlb.com

MERCURY 
LDCP REPROGRAPHICS

Recycled Bond Paper 
_ Now Available

> Large/Small Format Reproduction, Color & B/W

■ Graphics

■ E-Commerce, Bid-Coster, SubHub

■ Planwell On-Line Document Management

■ Facilities Management

Colorodo locations

LODO SOULDER
2575 Peod St., Suite C 
Tel: 13031539-1350

FORT COLLINS 
422 S. UnkLft.

Tel: (970)484-1201

ENGLEWOOD 
9632 E. Aropshoe Rd. 
Tel: (303! 790-7169

DENVER 
960 St.

Tel: (303)893-870]

1660 Wynkoop St, Sle. 130 
Tel: (303) 785-2520

COLORADO SPRINGS 
315 E. Pikes Peak 

Tel: (7191633-5564

Plus 4 Locations in Nevada 
& 270 Locations Nationwide

email: info@mercury4do.com 

www.mercury-ldo.com PlanWell
Tnc ptans 'ptofoa
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AIA Colorado Events

LookingAhead
The AIA Colorado West Design Awards Gala will be held

Friday, May 9, at Hotel Colorado in Glenwood Springs. For more

information about the gala or how to submit an awards entry, visit

www.aiacolorado.org.

Save the Date for the AIA Colorado 2008

Design Conference

AIA Colorado invites you to attend Design Forward, the 2008

Design Conference and Practice Management Symposium

to be held Sept. 25-27 at Vail Cascade Resort & Spa.

This exciting event will feature numerous educational

networking and recreational activities. The conference will

also include the President’s Reception, prize drawings and

the Design Awards Gala; AIA Colorado’s event of the year!

Design Forward will be a great opportunity to network with

colleagues and earn continuing education credits.

Architect
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I Haselden
U/ I Construction, llc

619 Main Street 
Suite 7. PO Box 295 
Frisco. CO 80443 
(970) 668-3776 

fiiscotu monroc-ncwcH.coiii

70 Benchmark Road 
Suite 204. PO Box 1597 

Avon. CO 81620 
(97(H 949-7768 

avon'a monroc-newcll.com

1701 Wynktx^ Street 
Suite 2(X)

Denver. CO 80202 
(303)623-4927 

denx eifo monroc^teut ctl.com 303-751-‘478 Fax: 3Q3-75M6276950 South Potomac Street. Centennial. Colorado 80112

www.nionroe-newell.com
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Everdure Caltite Waterproof Concrete System

No membranes or coatings required
• Roofs
• Exposed Decks
• Plaza locations

Reduce construction time and cost 
10 Year Performance Warranty

• Basements
• Tunnels
• Walls

T

For information contact: Ken L. Dzioba, CSf CDT
206-764-3119
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A Solid
Foundation
for Every Project

Since 1888, informed industry leaders have been using AIA Contract Documents on their successful projects. Updated in 2007 with 

input from professionals like you, these highly regarded standard form documents are coordinated, complete, and easy to customize for 

the particular needs of your project. Save valuable time-use AIA software to create each document in Microsoft© Word.

8AIA Contract Documents
THE INDUSTRY STANDARD.



bulthaup

At bulthaup, we understand the desires of individualists who are fascinated 
by the sensuality of high-quality materials and the aesthetics of form. So this 
is why, with bulthaup, you can create living spaces that stretch beyond the 
kitchen. Talk to the specialists in the new kitchen architecture from bulthaup.

bulthaup Denver Kitchen Distributors, Inc. 1038 Bannock Street 
Denver, CO 80204 www.bulthaup.com 800 808 2923



Kwa/ Paint
Our Passion. Your Results.

Vision, innovation, cutting-edge technology and 
unyielding quality, this is what it takes to be an industry 
leader; this is what it means to be Comex Group. By 
harnessing the strength of market leading regional 
paint brands, Comex Group exceeds the competition by 
providing paint and coating solutions for professional 
application. With more than 3,300 distribution 
centers supported by 12 production facilities, Comex 
Group provides outstanding service in the United 
States, Canada, Mexico and Central America.

Kwal Paint is poised for 
even greater growth 
through the power of 
the Comex Group.Complete line Residential, 

Commercial and Industrial Coatings.

MPI approved products. 
Listed in AIA Masterspec.

Low VOC and enviornmentally 
friendly products.

^Proprietary Color System 

that is second to none.
Burt Buckman, CSI, ASID

Central Region Commercial Business 
Development/Architectural Services 

303-915-2709 

bbuckman@kwalpaint.com 
www.kwalpaint.com 

www.thecomexgroup.com

ComeX'Group
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capcotile.com
1.800.727.2272

CoiORADO Springs ■ Fom Coi.i ins • Carbondaik/Aspen • Grand JunctionFor tJip best results, CAPC,0. recuminriub the DfNVPR Boui nt.R
iNTFRIOR SolimONS AT Tuc Col.il.CnON/DtNVER Dfskjn DisTRitn-Q$c of professional design anii tnualUiKm. Avon/Vail • Sii.vI';rtuorni; • LasYluas

Custom HANUPAiNruj Tilf from Ihf. Studio at CAPCO



PRECAST CONCRETE & THIN BRICK - THE FUTURE OF CREATIVE PARKING DESIGN

Bijou / Cascade Parking Structure
Owner: The City of Colorado Springs
Architect: YOW Architects
Engineer: Walker Parking Consultant
Contractor: Thomas Construction

oo apBiiisi,T56“i89ior~^'T:;
TEL; 719-380-5041 ^ FAX; 719-390-5
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