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WHAT YOU GET...

hat do you get when you

cross a group of architects

with a graphic designer and
throw in a bunch of information?

A new Web site!!!

If you haven't been to aiacolorado.org
recently, you may not be aware of the
drastic changes in the appearance and
layout of our Web site. It’s tremendous!

The overall concept of the new site is to
show the creative thinking process that
happens in architecture. The conceptual
sketches, the call-outs, the material spec-
ifications, the drawing symbols —they’re
all meant to remind us of the thinking,
creativity and unexpected fun that goes
into architecture and design.

The content within the site provides infor-
mation on all AIA Colorado resources,
programs, membership benefits, the Job
Board, publications, and much more.
Thanks to the enormous efforts of the
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Web Site Task
Force, we are now
poised to evolve this
site into an effective
and efficient tool for
communicating

Tolat
TUTE OF ARCHITECTS

with members, the

public, and our
allied associations.

Future ideas for the
WHAT 1§ AAZ
site include expand- 1 commrws
MEMEEC BERITS
ed local chapter = e

pages, searchable
referrals, more com-
mittee informa-
tion—and the list
goes on.

We hope you will
use this site and

Greetings

Welcome 1o our new Web site. The AlA is a national professional organization representing
58,000 members, Our chapter was founded in 1892 and now has over 1550 membars (A
members, Assoclates, Professional Afiliates and Emefitus members)

AIA Colorado reprasents architects statewide and unifies the four local Chapters of the American
Institute of Architects within Colorado

AIA Colorado seeks 0.

+ unhethe architects of the State of Colorado In fellowship;

« promote the aesthetic, sclentific and business practice of architecture,

« &ovence architectural standards of continuing education, raining and practice; as well as
. an clients, the Industry and architects,

A Colorado believes that an important purpose of architecture is to create & vision which
improves the built environment. This vision is vital 1o the advancement of the IMing standards of
our communities and provides a setvice of evar-increasing value 1o soclety

There are four local chapters within the state of Colorado. * DY ibth i ks l
COlan orn and A S rado Wost A Denvar includes the Denver metropolitan area

Colorado North Chapter Includes the cities of Boulder, Fort Collins and Greetey. Colorado South
Chapler includes the cilas of Colorado Bprings, Pueblo and Montrose. The Colorado West

help us improve it

by commenting on everything from con-
tent to ease of navigation to visual
impact to whatever else is important to
you on a good Web Site. AIA Colorado
will begin to move toward electronic

communications for many purposes; this
is just the first step in a long journey.

Write/call carolyn@aiacolorado.org
/303.446.2266 with your comments.

UsING WEB AND CD TECHNOLOGIES
TO GAIN CLIENTS

usiness landscapes have drastically

changed these past ten years.

Matter of fact, human technology
has exploded faster in ten years than the
technological growth of mankind had in
the entirety of the previous millennia.
Our economies have successfully shifted
from that of an agrarian society to one
built on the exchange of information. But
this torrent of information requires that
we change our practices: no longer can
we make do by performing a rote task to
complete our respective workday. Now
we are forced to learn more, faster and
immediately implement that learning.

Web and CD technologies now often act
as our primary means of obtaining and
maintaining clients. This raises a whole
new set of problems that management
or IT can address. It also provides a new
set of solutions, provided the approach
is correct.

The most common pitfall is objective.
Too often, companies experience the
Jones effect. They know they are behind
the times, and feel they must catch up
and anything on the Web is better than
nothing. Even if the cost balloons
beyond that of Ecuador’s Gross National
Product—which, incidentally, is where
many of the decision-makers wind up
resulting from their electronic myopia.
The most realistic objective is that of
augmentation, where the Web presence
is an extension of the company and not
a replacement for humans or hard work.

Another pitfall is not allocating a long-
term budget for your Web projects. No

—Bart Mowrey, ImMedia Solutions
Special to AIA Denver

matter what anyone tells you, it will be an
on-going project for the life of your busi-
ness, and there will never be a point
where it reaches a state of completion.
The best way to look at it is to have
objectives of limited areas of functionality.

Probably the most versatile technology is
Macromedia’s Flash. ( http:/www.macro-
media.com. ) Not only is it a vector ani-
mation program, it’s also a fairly sophisti-
cated authoring environment. This
means that you can have fully scalable,
vector graphics on either your Web site
or CD, and often at a hundredth of the
size of bitmapped graphics.

Flash can be an entirely navigable envi-
ronment as either a Web page or a stand-
alone X-platform application. For exam-
ple, floor plans could be posted for your
client approval process; areas of interest
footnoted, and audio feeds from the
designer himself. The original file may

[See TECHNOLOGY on page .14]
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A NEW NEIGHBOR MOVES IN

ou know how the late afternoon

sunshine streams into our confer-

ence room in the new office space
at One Park Central—so much so that
glare is often a problem and slide shows
are simply impossible? Well, that may
not be much of a problem in the relative-
ly near future.

Houston-based Hines Development

Company announced plans in mid-May

Double-Notched represents the first affordable staggered roof tile.

Featuring our unique double-notched design for ease of application and a
full 112" stagger for that dramatic shadow line on steep roofs. Double-
Notched is available in any of our Slate or Shake colors!

- N
HBA OF |
METRO

BUILT GREEN.
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to construct a 42-story office tower on
the land immediately west of One Park
Central—currently a full-block parking
lot. The project will be built in partner-
ship with Global Pacific Properties, the
Denver-based firm that owns the property.

If plans go ahead, the building will be

the first high-rise to be constructed in

downtown Denver in about 15 years;

the last one was 1999 Broadway, built
in 1985.

Preliminary
plans for the
building suggest
that there will
be approximate-
ly 607,000
square feet that
can be rented
with typical
floor plates
ranging from
24,582 square
feet. at the base
to 14,496 square
feet at the
stepped-back

glassy “crown.”

Approximately
1,000 parking
spaces will be
provided on the
first 12 levels of
the building.
Amenities
include 12 high-
speed passenger
elevators, one
oversized
freight/service
elevator, three
parking eleva-
tors, a major
building lobby
on 15t Street,
main floor

WESTILE

A local manufacturer since 1981

8311 W. Carder Court, Littleton, CO 80125
303-791-1700 Fax 303-791-9906
1-800-433-8453 www.westile.com

0 An Oldcastle” Company
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—Stephen Loos, AIA
President, AIA Colorado

restaurant and retail sundries space, and
unobstructed mountain views (“unparal-
leled in the CBD").

Expectations are that construction won't
start on the building until it is about 25
to 35 percent leased and that it should
be completed sometime around the first
quarter of 2003. Gross lease rates are
expected to be around $31 to $34 per
square foot.

Rising from a stone base, the building
appears to sport a number of facade
treatments—maybe the most dramatic
being a vertically striped, rounded facade
facing what appears to be Arapahoe
Street—an expensive pin-striped suit...

From its 42-story height on Arapahoe
Street, the building steps down to the
northwest. It will be interesting to see
more of the design concept and to see
how the building relates to its other
frontages.

The building was designed by the firm of
Pickard Chilton Architects from some
place called “New Haven, Connecticut.”

I hope Messrs Pickard and Chilton are
ATA members!

W

JEAN SEBBEN ASSOCIATES

COMMERCIAL INTERIOR DESIGN
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SEPTEMBER’S THREE THURSDAYS

ull out those Palms and mark

three Thursdays in September

the DFA has three major con-
struction tours planned! To advance its
mission of “helping people understand
the impact of architecture on their quali-
ty of life,” the DFA will conduct tours of:

New Volunteers of America
Thursday, September 7, 2000 , 5:30 to
7:30 p.m., Limited to 50.

Located at 2660 Larimer Street in Curtis
Park, meet in the south courtyard
behind the building. Architect Andrew
Moss of Semple Brown Design, in con-
junction with Casson Construction, will
lead a tour of the new Volunteers of
America Building, The design challenge
“_..how to design a building that would
address the diverse typologies of both
Larimer Street and the warehouse district
to the northwest, while creating an edge
to the residential area and maintaining
the scale and character of the neighbor-
hood?”

National Cable Television
Center and Museum

Thursday, September 14, 5:30 to 7:30
p-m., Limited to 100.

Located on Buchtel Blvd. Just west of
University on the DU campus. The archi-
tect, Carl Hole of RNL Design, in con-
junction with Adolfson & Peterson, will
be available to answer questions and to
demonstrate the variable uses for this
unique facility. The National Cable
Television Center and Museum serves
cable telecommunications and the public
by communicating worldwide the busi-
ness, technology, and programming of
cable telecommunications. It will pro-
vide education, training, and research
covering all aspects of cable telecommu-
nications; increasing understanding of
communications in the global environ-
ment; and conserving and displaying the
history of cable communications.

St. John’s Cathedral

Thursday, September 28 , 5:00 to 7:00
p.m., Limited to 100.

Located on 14th Street between Clarkson

and Washington. The architect, Rich

Sidorofl of RNL Design, in conjunction
with Phipps Construction, will provide
an overview of the Cathedral Master
Plan and the first several master plan
projects to be implemented. These will
include the reconstruction of the
Cathedral monumental front stair, the
expansion of the Columbarium
(on-grade burial crypts known
as “All Souls Walk”), additions
and renovations to the Roberts
Education Building, and
restoration of Saint Martin’s
Chapel. The Cathedral and
Saint Martin’s Chapel are on
the National Register of
Historic Places.

Cost for the tours is $25 for each tour or
$60 for all three. For DFA members, the
price is $20 for each tour or $50 for all
three. RESERVATIONS ARE REQUIRED.
Please call 303.446.2266 for a reserva-
tion form or register online at www.aia-
colorado.org/dfa.html.

DFA in Education

The Foundation’s first efforts to support
the public schools program in architec-
tural-related learning is described as fol-
lows by Tim Thomas, Curriculum
Coordinator/Teacher at Slavens
Elementary School.

“Beginning this fall, one group of stu-
dents attending Denver Public Schools
will be using their traditional subjects to
help build skills in other areas. The
pupils in the “gifted & talented” pro-
gram at Slavens are going to focus on
“Architecture” as a central theme in their
studies. To incorporate areas such as
math, science, language arts, and history
as the foundation for problem-solving
and creative-thinking tasks, the decision
was made to develop a program that uses
a variety of sources.

“Each group of students will receive an
overview of architectural history using
the terminology appropriate to their ages
and abilities. The emphasis, however,
will be toward “hands-on” activities that
will let them encounter and respond to

DENVER FOUNDATION
FOR ARCHITECTURE

Denver - Boulder

www.thegeckogroup.com
info@thegeckogroup.com
Voice 303.415.2052
Toll Free 800.413.4552

different challenges involving

construction and design. For
example, younger children
might make sand castles or
Lego villages, while older
ones are engaged in fash-
ioning weight-bearing
bridges using popsicle
sticks and glue.

The program is being
formulated so that
over time, stu-
dents will
become more
knowledgeable
about the pro-
fession and more adept at using estab-
lished procedures for addressing increas-
ingly complex situations. However, the
goal is not to create a coterie of “junior
architects.” Rather, it is to refine and
expand students’ abilities through a
medium that requires a multitude of tal-
ents. The program intends to emulate
many of the demands and considerations
that architects, designers, developers,
contractors, and planners might face.

To achieve this, students will be involved
with audio-video presentations, manipu-
lative puzzles, tours, small group activi-
ties, and showcasing of results.
Architecture is seen as an unique field of
study, which will provide both flexibility

—John B Rogers, FAIA
President DFA

and stability. The range of possibilities
for investigation is enormous, yet there
is a structure and content students can
learn to help them in attempting to
address those tasks.

The DFA has led the information effort
in assisting Tim Thomas, curriculum
coordinator/teacher in contacting both
AlA in Washington, D.C. and The
Philadelphia Foundation for
Architecture, which have been helpful in
providing assistance and suggestions.
Susan Buchanan has been particularly
supportive and instrumental in arranging
contacts during the planning stages of
the program. Several local architects
have been very generous in volunteering
their services, notably Steve Carr, AIA, at
HumphriesPoli Architects, who meets
regularly with the teacher in charge of
the program, Tim Thomas. If you're
interested in participating or if you have
ideas/materials you wish to share, I
encourage you to contact the principal of
Slavens, Charles Elbot (303.753.9151).

Denver Foundation for Architecture
PO. Box 481882

Denver, CO 80248

303.779.9193

e-mail: denverfdnarch@aol.com

Your clients have high expectations
for technology in their new buildings?

Talk to the people who designed
NASA's "Classroom of the Future'"

C. Daniel Miller, Ed.D.

CEO of C/V LAN, Inc.
303.221.5622
cdmiller@cvlan.com
http://www.cvlan.com

Colorado ‘)i RCHITECT

Technology Consultants
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SMPS Fall Education Series

September 6—November 29

The Society for Marketing Professional
Services (SMPS) has created a marketing
education series of workshops designed
around computer knowledge and design.
Nine workshops addressing everything
from using Microsoft Word to using
Quark and Adobe Photoshop will pro-
vide basic and in-depth information on
using these programs as marketing tools.
Two other topics that will be addressed
are working with a printer and market-
ing on the Internet. There are various
fees for each workshop, depending on
membership status, with a package rate
of $495 for all nine workshops. For more
information, contact Carolyn Livingston
at the AIA Office at 303.446.2266.

September classes:
September 6
Basics of Microsoft Word
September 6
Advanced Features of Microsoft Word
September 20
Mastering Microsoft PowerPoint

8 am.-11:30 a.m.
12:30 p.m.-4 p.m.

12:30 p.m.-4 p.m.

SMPS has represented professional mar-
keters who work in the A/E/C industry.
Representing more than 4,700 members,
The SMPS is committed to keeping our
members on top of the many exciting
changes on the marketing frontier.

Stainless Steel for Architectural
Applications

September 13

The workshop covers basic selection,
aesthetic, design, and maintenance con-
siderations for using stainless steels. This
workshop is being offered in Denver on
September 13, at The Westin Tabor
Center, from 8:45 a.m. to 3:00 p.m. for
$75. A range of U.S. and international
architectural and construction applica-
tions will be illustrated during the work-
shop, along with case studies illustrating
the advantages and limitations of stain-
less. The course is approved by the AIA
for 7 LU hours of HSW credits.

For registration information, please con-
tact Julie Chamberlain, SSINA, 3050 K
Street, N.W.,, Washington, DC 20007,
Telephone 202.342.8836 or
800.982.0355; Fax 202.342.8631, or
e-mail: ssina@colshan.com.

Best Practices of Winning the
War for Talent

September 15

The Society of Design Administration
will present a two-part, all-day seminar
geared to those whose responsibilities

Work surfaces

303-761-1472, ext 342.

Windowsills & door frames

Explore the possibilities...

For more information, current samples,
or to arrange for a presentation,
please call Todd Bassett with MPI at

A great material for...
Partitions
Wall cladding

LONG-TERM VALUE
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Lighting TRANSLUCENT

CORIAN
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®

CONTINUING EDUCATION & OTHER EVENTS

include human resources, marketing,
accounting, general administration, and
the technical aspects of design firm man-
agement. The day will be broken into
two workshops: roundtable discussions
and networking opportunities. Prices for
the conference are Full-day registration,
members of AIA allied associations:
$179, non-members: $199; and half-day
registration, members $89, non-members
$99. Continental breakfast and lunch
will be provided. The seminar will take
place at 55 Madison, conference room
(suite 270) on Friday September 15 from
7:30 am.-5:00 p.m. To reserve your spot
or for more information, contact Pam
Palone, SDA/C, Reese Engineering,
303.316.9270.

Please come and join us on Sunday after-
noons from 1:00-2:30 p.m. and discover
the enormous diversity of architecture in
the 20th Century. Space is limited to 65
participants, cost is $45 for DAM mem-
bers/$55 for non-members. RSVP to
720.913.0048.

Essentials of Acoustics: Theory
and Hands-on Applications
Presentation Facility Design and
Audiovisual Considerations

October 6-7

Thorburn Associates will offer two, one-
day sessions in the Denver area specifical-
ly designed for architects and end-users.
Both courses qualify for 12 AIA LUs, as
well as HSW. More information can be
found at www.TA-Inc.com/aia or
Modern Architecture in the 20th 510/886-7826.
Century

Sundays at the Denver Art Museum

A new lecture series for fall begins on
October 8, with the antecedents of
Frank Lloyd Wright—namely H.H.
Richardson and Louis Sullivan—and
how they influenced Wright in his
design and philosophy. The second lec-
ture on October 22, will explore the
Bauhaus Movement and the
International Style in both Europe and
America, with designers such as
Gropius, Mies and Corbusier. The series’
third discussion on October 29, will
concentrate on the masterpieces of the
mid-century masters, Louis Kahn and
Alvar Aalto. Finally, the concluding lec-
ture on November 5, will examine a
small “sliver” of Post and Late-
Modernism with notables such as Renzo
Piano, Norman Foster, Frank Gehry, and
Santiago Calatrava.

City Club Presents Growth
Initiative #256 Forum

City Club of Denver is presenting a
forum on the controversial Citizen
Management of Growth Initiative #256
at its September lunch meeting. Both
pro and con viewpoints will be repre-
sented. Photographer John Fielder will
present the pro position; the opposition
speaker is being finalized.

Tuesday, September 19, 2000
12:00 - 1:30p.m.

Denver Athletic Club

$16.00 advance, $21.00 at door
Reservations — 303.433.4446

When making reservations, indicate you
are a guest of Alan Ford, AIA.
Questions? Call Alan Ford of Hutton
Ford Architects at 303.773.2845.

FALL BREAKFAST SERIES — WE'RE NOT ALONE!
DESIGNING WITH ALLIED PROFESSIONS

New location, new weekday
AIA Denver’s Fall Breakfast Seminar Series will be a whole new ball game this fall
with a new location and a new day of the week.

Due to substantially increased attendance, the chapter researched larger spaces to
meet demand. This fall, the series moves to the Education Center of the AGC
(686 Mariposa), on Friday mornings at 7:15. The details will be sent to you on the
official brochure early this month, but mark the Friday dates now!

October 6, 20,29 e November 3, 10, 17
Note: The AIA Colorado Design Conference hled the weekend of October 13 in Aspen.

The fall series is co-chaired by Jim Leggitt, AIA, of RNL Design and Rick Petersen,
AlIA, of OZ Architecture. Questions? Call Susan Buchanan at 303.446.2266.

Architectural Services Department

For Color Samples: (888) 562-6567
For Product Information: (888) 677-2468
For Colorado Locations: (970) 484-5791

www.kellymoore.com
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COLLATERAL INTERN TASK FORCE AND THE 1999

INTERNSHIP SUMMIT

e have noticed an increasing

dialogue over the past sever-

al years in trade journals,
newsletters, and within our national
organizations and colleges regarding the
current procedures for education, test-
ing, licensure, and alternatives to the job
title “intern.” The loudest voices, of
course, have been current students,
recent graduates, and seasoned interns.

To develop a unified, published opinion
of what should result from these issues,
the associate directors and former stu-
dent director of Colorado, AIAS repre-
sentative, and the IDP state coordinator
met after the Philadelphia convention to
discuss an action plan. Recognizing that
the Collateral Intern Task Force has been
moving forward without consulting the
Associate AIA leadership at large, we rec-
ommend the Colorado associate direc-
tors draft a position paper that would be
presented to the AIA Colorado Board for
approval and, upon approval, be sent to
the Collateral Intern Task Force, NCARB,
NAAB, and AIA National. Send comments
to Carol Sundstrom, South Chapter associ-
ate director, at csund@cyberarchitects.com
by September 14, 2000.

This response is intended to address the
findings of both the Internship Summit
and the Collateral Internship Task
Force, which, in some cases, contradict
each other.

CONSIDERATION |—Examination

“The registration exam could be taken
upon graduation from an accredited
degree program.” We do not agree with
the recommendation that the entire
exam could be taken after graduating
from an accredited degree program.
This approach would take longer to
develop and require restructuring
degreed programs. Although this may
be the outcome of integrating practice
and education, further consideration of
this concept should not prevent more
immediate restructuring of the current
examination process.

We agree with the Collateral Intern Task
Force in saying that “the examination
process should permit a portion of the
examination to be taken upon gradua-
tion.” We want to see some components
of the current exam offered after gradua-
tion from an accredited degree program
(e.g., Structures, Materials and Methods)
and others held until an intern’s practical
experience requirement has been met
(e.g., Design, Construction Documents).

CONSIDERATION 2—Integrating Practice
“Practice could/should be integrated into
education.” Students should have *
practical knowledge” as part of their
education. Currently, accredited degree
programs are not required to introduce
students to the “real-world” process of
design and construction. Education
covers Schematic Design and Design

Development, but is not required to
teach Construction Documents or
Construction Administration on even
the most basic level.

Because it is not a requirement of
NAAB Conditions and Procedures, stu-
dents who want to learn about these
phases of design and construction must
often work working in an office while
they are in school (which only counts
toward their internship after their third
year of education is completed) or take
classes in related departments if offered
(such as Construction Science). If the
school does not go beyond the NAAB
Conditions and Procedures, the student
must be self-motivated to get a com-
plete education.

CONSIDERATION 3—Integrating Education
“Education could/should be integrated
into practice.” We support this concept,
although integrating practice and educa-
tion is really one consideration, rather
than two. As it specifically affects
interns, the consideration should focus
on the years of education in a profes-
sional degree program and the years
immediately following it as internship,
not the larger issue of continuing educa-
tion after licensure. That should be
addressed in another venue.

ConsIDERATION 4—Titling

“The term ‘intern’ should be reconsid-
ered/changed.” We are concerned that
the suggested change to “Graduate
Architect” would violate our licensing
laws in Colorado. The Collateral Intern
Task Force proposes that this title would
stay with a graduate—whether he/she
ever pursues licensure and the practice
of architecture. In cases where the gradu-
ate does not pursue architecture as a
career, use of the title “Graduate

Guy’s Floor Service has
made excellence our
standard for more
than 50 years. For the
best in commercial
carpet, tile, wood and
resilient floors.

(303) 371-8900

GUY’S FLADR SERVICE INC.
STAPLETON BUSINESS CENTER
10275 East 47th Avenue
Denver, Colorado 80239
Phone (303) 371-8900

Fax (303) 375-8790

—Jesse Adkins I11, Associate Director; AIA Colorado; Chis Murdy, Associate Director, AIA Denver; Katie
Barnes, Associate Director, AIA Colorado North Chapter; Carol Sundstrom, Associate Director, AIA

Colorado South Chapter; Andrea Nicholl, IDP State Coordinator; Jered Minter, Assoc. AIA

Architect” would diminish the exclusive
rights of the title “architect” and could
be confusing to the public.

CONSIDERATION 5—Alternatives

“There should be alternative paths to
practical experience.” The IDP
Guidelines already allow for a limited
number of training units to be gained in
an alternative environment (e.g., work-
ing in an engineer’s office or experience
in design and construction of the built
environment outside an architectural
practice, where the supervisor is a per-
son experienced in that activity).

Experience in an office is an important,
vital component of an intern’s practical
experience and should remain the major
component of the IDP’s requirements.
We want to see the pre-third year experi-
ence restriction revised to allow all oth-
erwise-qualifying experience after begin-
ning a professional degree program to be
accepted. We also want to see the
“Category E” training setting expanded
to recognize related volunteer work,
such as serving in the Peace Corps.

CONSIDERATION 6—Mentoring
“The profession should foster a culture
of life-long learning and mentorship.”

We support this concept and feel that it
is already facilitated through the role of
“sponsor” in the IDP process. Although
currently optional, we want to see the
role of “sponsor” more strongly encour-
aged and tied into a national mentorship
program sponsored by the AIA.

CONSIDERATION 7—Reciprocity
“National and international reciprocity
progress should be preserved and
enhanced.” We support this statement.
This should be pursued first on a state-
to-state level, then among the United
States, Canada, and Mexico, and ulti-
mately with other countries.

CONSIDERATION 8—Accessibility
“Accessibility to the profession should be
strengthened.” We agree that “the mini-
mum requirement for registration should
be graduation from an accredited degree
program” and that “methods should be
developed to judge equivalency to
accommodate international architects
and exceptional cases.” We also agree
that “the base rule would be coupled
with aggressive pursuit of equal opportu-
nity and affirmative actions to find ways
to increase motivation and access oppor-
tunities that are currently available.”

Structural
Engineers
Serving All
Of Colorado

—

Engineers, Inc.

Monroe & Newell

Denver

1701 Wynkoop Street, Suite 200
Denver, CO 80202

(303) 623-4927

Fax: (303) 623-6602

Email: denver@monroe-newell.com

Vail

70 Benchmark Road, Suite 204
PO Box 1597

Avon, CO 81620

(970) 949-7768

Fax: (970) 949-4054

Email: avon@monroe-newell.com

Dillon

765 West Anemone Trail, Suite 202
PO Box 261

Dillon, CO 80435

(970) 513-1600

Fax: (970) 513-7272

Email: dillon@monroe-newell.com
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HARMON KiLABREW, UROLOGISTS, AND THE
AIA NATIONAL CONVENTION

rchitects are a strange lot. No

offense intended. After all, I am

one. Its just that I can't figure
out why the editors of this fine publica-
tion thought you'd would be interested
in my memories of past conventions.
When I questioned their lapse of jour-
nalistic enlightenment, 1 was assured
that “Oh, they all want to hear what you
have to say...”

I'll admit, I was starting to feel a bit more
comfortable with the idea, then they fin-
ished with “...besides, we can't find any-
one else to write the article.” Oh yes,
feeling much better now. Made me

think of something my
mom said to me when I
informed her that I had been voted out
of my Cub Scout den at age nine. She
said, “ Why would you want to belong
to any group that would want you as a
member?” Mom meant well, she just
never really got the hang of it.

CoarADO
HARDSCAPES

Denver, Colorado

In case you are interested, the Cub
Scouts, led by my ex-best friend Stan
Palmquist, who claimed to be related to
the Twins first baseman Harmon
Kilabrew, voted me out because I killed
the den mascot. No really, he was a ferret
named Harmon. Go figure. Anyway we
would let Harmon out of his cage during
den meetings and then spend half the
night trying to find him. Made us feel
like those guys on American Sportsman.
“And tonight we join Den Six in search
of the great American ferret.” Well to
make a long, and very disturbing, story
short, Harmon was hiding in the sofa
sleeper. Exhausted from the hunt I sat
down on the sofa. We all heard the
squeal, and the snap. I tried to
convince everyone it was the
arthritis in my nine-year-old
knees. I felt really bad, but they
still voted me out of the den. 1
wonder if my ex-
best friend Stan
is one of the
producers of
Survivor. I wouldn't doubt it.

I guess my most memorable national
convention was the 1999 American
Urologist Association (AUA) Convention
in Dallas. 1 was actually in Dallas for the
AIA National Convention. Both organi-
zations had their conventions the same

COLORS

YOU'LL

From the
obvious

to the
outragcous,
we have a
concrete
solution for
your next
project

303-750-8200 » 1-800-447-1888 o www.coloradohardscapes.com
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week and chose the same hotel as their
headquarters. 1 am sure it made sense to
some organizer somewhere. After all,
architects design buildings, and urolo-
gists do what ever it is urologists do.

Anyway, I registered and received my
nifty little name badge. It was one of
those badges with your name written on
it in really large letters. Convention
organizers do this so that people who
don't really know you can read your
name from across the room, wave at you
like you are an old friend, and then by
the time they get to you they have con-
vinced themselves that you are the one
they had the blast with at last years con-
vention. The name badge also announces

Call for entries

GET READY FOR ACE

he Call for Entries has gone out for the 2000 Award for
Construction Excellence by AGC/C. The entry deadline
is 5 p.m., September 25 and projects completed (or sub-
stantially completed) between September 28, 1999 and September

— Marvin J. Maples,AIA, AIA South Chapter

if you are a member, vendor, sponsor,
guest, or the like. Under all that there is
a little space left for the organization you
belong to. in my case it said “AIA.”

Well, after I clipped my nifty name
badge on I was directed to follow the
hallway to the buses. “Buses,”
exclaimed. “Can’t I walk to the exhibit
hall?” The registration assistant looked
at me kind of oddly and said “Walk, well
I guess you could walk, but it is an
awfully long way.” Oh yes, 1 forgot this is
Dallas, Texas. Everything in Texas is
bigger then we are used to in Colorado.
So I headed to the buses. Later I found
out the convention hall was only two

| See CONVENTIONS on page 13 ]

ACE

Award for
Construction
Excellence

25, 2000 are eligible. The winners will be announced at the ACE Awards banquet
on Friday, November 10 at the Adam’s Mark Hotel.

For more information on the ACE competition, please call Dennis Jakubowski at

the AGC/C office 303.388.2422.
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2000 AIA Denver
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Directors
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President Elect:.......ccconv.es Jim Leggitt, AIA
Vice President:.............. Rick Petersen, AIA
G aial 2 b B R Ben Wilking, AIA
TELEASITOE: /. -..nstanseresos Michael Murphy, AIA
Treasurer-Elect: .............. Cheri Gerou, ATA
Past President; ....................Jim Paull, AIA
DATEGIOD v on denviimiia FEric Bartczak, AIA
19Ty ={5L1 G o R o Sylvia Deye, AIA
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110 1] 70 e L Carla McConnell, AIA
17t ) R e Bill Moon, AIA
Director: .. David Pfeiffer, ATA
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Director:...............Chris Murdy, Assoc. AIA
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Executive Director
Local Chapters:......Susan Buchanan, CMP

Members in
the news

orthGroup Master Builders

Architects Interiors

Developers was recently rec-
ognized as one of the Leading Design
Firms in the gaming industry by Casino
Executive™ magazine. WorthGroup was
founded in 1990 and has since become a
nationally recognized firm specializing in
commercial and Native American gaming,
hospitality, and entertainment.

Grace Locke, Daniel Muldoon, and Jason
Pettigrew have recently joined the team
at Slater Paull & Associates.

NEW MEMBERS

David Alfred Carr, Assoc. AIA
Durrant Architects

Gargi Duttgupta, Assoc, AIA
Durrant Architects

Steve Forgy, PA
MCSI Audio-Visual Consultants

Christian Fussy, Assoc. AIA
Roybal Corporation

Dean K. Hight, Assoc. ATA
Dean Hight Design

Gary Jones, Assoc. AIA
Reese Lower Patrick & Scott

Andrew T. Lemmer, Assoc. AIA

pogee

AIA Denver Chapter

Promoting the architectural
design firm

hile some equate the mar-

keting of architects and

designers to “herding cats,”
the expression actually relates best to the
promotion of service providers in gener-
al. Getting your arms around a design
concept—and then packaging that con-

cept to a target audience in a manner
that will encourage them to think differ-
ently about your firm—is the goal of
promoting and marketing the architec-
tural design firm.

Promoting a service is very different
from marketing a product. When mar-
keting a tangible product, such as a
toothbrush or a car, it is reasonable to
expect that the consumer will test the
product (either on site or at home) to
determine its quality and usefulness.
Once chosen, the product either lives up
to its expectation and is consumed, or it
is returned because of inadequacy.
Perhaps, at that time, another similar
product is chosen for testing,

By contrast, when marketing something
intangible—such as accounting, legal or
architectural services—the client is not
able to take the product for a “test drive”
before consumption. Clients gather infor-
mation, such as reputation, credibility,
qualifications, and experience. In this case,
what sells the service is the relationship.

When marketing architectural design
services, we are selling the expectation of
the experience. This means the client is
asked to determine how much rapport is
developed in the relationship and how
comfortable the client will be going for-
ward in a relationship with the service
provider. Competency must be there
from the architect, but competency just
gets you to the table. What sells the deal,
is the rapport and comfort level the
client feels toward the team.

David Knapp, Assoc. AIA
Durrant Architects

Marcia Lester, AIA
Buchanan Yonushewski Group

Lawrence A. Martin, Assoc. AlA
The Roybal Corporation

Mitchell, ATA
[ntergroup, Inc

Andrew [

Kathryn Pendergrast, PA
Wells Fargo Bank West, N.A

Jason Pettigrew, Assoc. AIA
Slater-Paull & Associates

Jeffrey B. Purvis, ALA
Gensler

It is proven over and over again that
“people do business with people they
like.” By building rapport, showing simi-
lar thought processes, goals, and
approaches, the team can develop a high
comfort level with the potential client so
that the client believes, “I will enjoy
working with these people.”

Getting face time

How do you even get close enough to the
client to begin to develop rapport? Often,
with “cold” leads (no introductions before
contact,) we rely on a variety of impres-
sions before we can expect contact to lead
to a relationship. Studies show that in
today’s busy media world, it takes seven
to nine impressions before a client will
“buy.” These impressions can include
advertisements, quotes in articles, some-
one mentioning your firm name at a
cocktail party, etc. All of these impressions
add up before the client is motivated to
pick up the phone and take your call.

Determining which of the various means
you use to reach your target prospect
takes much more effort. In the case of
the legal profession, for instance, strict
laws and guidelines govern how, when,
and where you may approach a contact
who has not initiated a conversation
with the lawyer or law firm. In the case
of architects; however, the field’s wide
open! Since it is an inherently creative
and visual world, architectural design
firms tend to have cutting-edge methods
of reaching their audience.

Tools to convey the message
Creativity, style, and visual impact are
always important tools in the architec-
tural design firm’s collateral materials.
After all, design is visual and you are
selling design, not widgets! While the
temptation may be to splash every inch
of the page with visuals and words, some
of the most effective collateral pieces

Carol C. Schick, PA
MD2Vnet.com

Bryan Schmadt, ATA
Semple Brown Design, P.C

Don Shepherd, PA
Summit Brick-Tile-Stone

Jack H. Swanzy, AIA
Jefferson County Public Schools
Dept. of Facilities Planning & Design

Douglas Switzer, Assoc. AIA
Durrant Architects

Shu-yi Tua, Assoc. ATA
Durrant Architects

Janet Wiley, ATA

Janet Wiley - Architects, P.C

[PAGE7 } Colorado‘kfmncﬂ

—Lida D. Citroen, RNL Design
Special to AIA Denver

(advertisements, direct mail, proposals)
produced by premier design firms are
elegant, simple, classic, and understated.
The message should be clearly and effec-
tively communicated and the design
should complement, not distract from,
the message. The purpose of the collater-
al piece is not to sell a product, but to
give an overall impression and “feel” for
the firm and the quality of services. This
is all used to open the door, so a rela-
tionship-building process can begin.

Design firms are also creatively using the
Internet, their own Web sites, advertising,
and public relations to convey the message
of high-impact design, on-time delivery,
and responsive service. What never fails in
the relationship-building process with
potential clients is the face-to-face contact
between the client and the designer.

Personal contact

By getting involved in trade organiza-
tions, professional affiliations, and civic
organizations, architects and designers
can expand their circle of influence and
contacts and create more personal
impressions with the targeted audience.
Often, these impressions can be more
powerful and strategic than a well-placed
advertisement. Unfortunately, because an
advertisement can reach many more peo-
ple at one time, personal contacts and
visibility are often overlooked.

If we believe that we are selling the rela-
tionship of the designer and the client,
then that relationship takes nurturing
and development. It must be treated
with high regard. The client expects to
be treated like he is the most special one
the design firm has, not a number on a
billing ledger. This is the responsibility
of everyone in the design firm —{rom
the receptionist, to the project manager,
to the firm principals.

A happy client will tell five to seven peo-
ple about the design firm.... A loyal
client will tell three times as many peo-
ple. When we strive to develop long-
term, loyal clients, we are promoting the
architectural design firm for sustained
growth over the long haul. When we
keep in mind that promoting the firm is
about developing relationships based on
rapport and trust, we are in a better posi-
tion to groom clients for a process that
will keep them happy, satisfied, and loyal.

Lida D. Citroen is director of business
development for RNL Design. You can
contact her through RNLs Web site or her
e-mail address: www.rnldesign.com
lida.citroen@rnldesign.com
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2000 AIA Colorado
South Chapter
Board of Directors

President: ........ou. i Duane Boyle, AIA
President Elect: ............ John Goodloe, AIA
Secrefany. ol Pat Ziuchkovski, AIA
THCASUTET: ....cicitene it Michael Cook, ATA
Past President:............. Marvin Maples, AIA
IDiector i Richard Cherry, AIA
Darector:.. oot George L. Cruz, AIA
DIrector: ..x.is e Richard Gordon, AIA
Director: ..............Dempsey V. Currie, AIA
Director:........... Rhonda Boger-Linder, ATA
Director: . Doug Canright, ATA
Associate

Director: ......Carol Sundstrom, Assoc. ATA
Public Director:....Lynn Ellen Braley, ASID
Public Director: ............ Quinn Peitz, AICP

Executive Director
Local Chapters:......Susan Buchanan, CMP

Antoine Predoch

Myron Wood House, Colorado Springs. Architect: Ingraham & Ingraham

Architects, 1950.

NEw MEMBER

Stan A. Robertson, Assoc. ATA

Durrant Architects

A crown jewel on Cascade

uilt into the
foundation of
a structure, a

“cornerstone” pro-
vides the base for
what’s to come. At
Colorado College,
the planned
Cornerstone Arts
Center will, indeed,
anchor an astonish-
ingly fresh approach
to teaching and
learning. It will also
become a crown
jewel on a city block that already draws
theater, music, film, and dance lovers to
Colorado Springs.

Once constructed, the multi-story,
multi-use center on the southeast cor-
ner of Cache La Poudre and Cascade
will complete the north end of a down-
town arts corridor, now home to
Packard auditorium, Armstrong theater,
the Worner Center’s Coburn Gallery,
and the Colorado Springs Fine Arts
Center. “In the same way people come
to this city and go to the Air Force
Academy chapel, they will come to CC
to see this building,” observed Jonathan
Lee, a philosophy professor on the cam-
pus building committee.

Colorado’s Modernist Legacy

ost books on modern architec-
ture look to Western Europe,
New York, Chicago, or

California—
a focus that,
while well
deserved,
fails to tell
the whole
story.
Colorado
and other
plains and
mountain
states get lit-
tle attention
for their
modernist
legacies. A
few writers have delved into this rich
topic, including Don Etter in Denver
Going Modern (Denver: Graphic
Impressions, 1977) and, more recently,
Diane Wray in Arapahoe Acres: An
Architectural History, 1949-1957. Last

Renderings of Cornerstone Arts Center

Designed by world-renowned architect
Antoine Predock, the structure will be
striking, a most-welcome architectural
addition to the Colorado Springs arts
community. And as the center melds
dance, theater, film, art, and music in

year, Rodd Wheaton, Michael Paglia, and
Diane Wray, in a new series produced by
Historic Denver, compiled a short guide
of Denver’s modern architecture.

[ hope to add to this growing library on
regional modernism with two new
books: a monograph on the work of
Elizabeth Wright Ingraham and Gordon
Ingraham, and a selective survey of
1950s architect-designed modernist
houses in Colorado, Oklahoma, Texas,
New Mexico, and Arizona.

The Ingrahams have a large body of resi-
dential work from the 1950s in Colorado
Springs, much of it influenced by Frank
Lloyd Wright's Usonian houses. They
ended their partnership in 1970. Gordon
died last year; Elizabeth maintains a vig-
orous design practice, and also lectures
and writes. Happily, a few original clients
still live in their early 1950s homes and
offer a trove of anecdotal information
about the experience of building and

PAGE
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—Colorado College Staff

dazzling new ways, it will become a
model for arts education across the
country, noted drama and dance
Professor Donna Arnink, chair of the
campus building committee.

The Cornerstone Arts Center will have
classrooms, performance and gallery
space. No construction date has been
announced, but Don Wilson, vice presi-
dent for alumni, devel-
opment and college
relations, said the $24
million project will

| probably begin in

v 2003.

The CAC, as well as
the new Russell T. Tutt
Science Center for psy-
chology, geology and
environmental science,
are being financed
through the Campaign
for Colorado College.
Launched in 1998,
this $83 million campaign is the largest
in the college’s 125-year history.

Wilson said $70 million has been
raised to date. The campaign concludes
in June 2001.

—Elaine Freed,
Historic Preservation Writer and Fund Raiser

owning a mid-century modern house.
The Ingraham work comprises more
than 140 buildings and additions, most
of them in Colorado.

The second proposed book, on regional
modern houses of the 1950s, will
include selected early works by the
Ingrahams and also residential designs
by Jan Ruhtenberg, who practiced in
Colorado Springs. He designed homes in
the International Style for clients in the
city’s Old North End as well as the
Broadmoor area. My field work will take
me to Denver and Boulder, and else-
where in the state as promising material
emerges. | will include the idiosyncratic
work of Bruce Goff and Herb Greene in
Oklahoma. Possibilities in Texas include
the early work of the San Antonio-based
architect, O'Neil Ford. I have yet to
investigate the possibilities of 1950s
structures in New Mexico and Arizona,

[See LEGACY on page 11 ]
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Genesee

NEW MEMBERS

Theodore W. Jerke, Assoc. ATA
I'he Morganti Group Inc

Garold D. Smith, Jr., ATA
RNL Design

limothy Trapp, Assoc. AIA

Irapp Associates

AIA Colorado North Chapter

Colorado style? Think green...

n the July 2000 issue of Colorado

Architect, Stephen Loos, President,

AIA Colorado, raised a thought-pro-
voking question: Is there a Colorado
style or kind of architecture? While our
state cannot claim ownership to a “Cape
Cod” or “Santa Fe” style, there is one

area where Colorado is emerging as a
leader: building green.

The 2000 Parade of Homes, sponsored
by the Homes Builders Association of
Metro Denver, has for the past four years
highlighted green building practices and
products in its annual show. This year,
Carma Colorado (developers of Tallyn’s
Ranch and host of the Parade of Homes
in Aurora) required that in addition to
the seven showcase homes, all 3,000
remaining houses in the planned devel-
opment meet Built Green standards.

The Built Green Colorado program,
established in 1995, has become the
most successful program of its kind in
the United States. It is a
public-private partnership
created by the Home
Builders Association of
Metro Denver, the Boulder
Chapter of the Homes
Builders Association, The
Governor’s Office of
Energy Management and
Conservation, The E-Star
Home Energy Rating
Program and Public
Service Company of

Austin

Colorado. Several corpo-
rations and developers
have also joined a multi-
year, million-dollar ini-
tiative to support public
education about the ben-
efits of Built Green.

Building green homes
has gone beyond the vol-
untary “check list” of
green products builders
can select for the homes
they build. The Green
Builder Program of
Colorado is currently
developing green land
use guidelines and stan-
dards, which will become
the dominant form of
new community develop-
ment in Colorado.

“The commercial sector
has been ahead of the
residential sector in
focusing on energy effi-
ciency, indoor air quality
and sustainable design,” notes Doug
Seiter, state coordinator for Built Green
Colorado. “That’s because these types of
projects are architect-driven.” Consumer
awareness of green building is fueling
demand for this new eco-friendly kind
of home. One in three home buyers is
aware of Built Green homes and 5,000
of the homes will be sold in the state by
the end of this year.

Cuttermill

Members in the news

Z Architecture, Boulder

Associates and Civitas were

collaboratively hired to provide
architectural, interior design, site plan-
ning, and landscape architecture services
on the new Boulder Community

Hospital East Campus Facility. Under the
direction of Boulder Community staff,
the team will develop programming,
functional planning, and interior design
concepts that support family-centered
care concepts.

PAGE
[ 9 ‘ Colorado| ARcHITECT

—Mark S. Quéripel, AIA

Tlustrations by Ken Pieper, On Site Marketing Services, Inc.

For more information about the Parade
of Homes and the Built Green Colorado
program. Call 303.778.1400 or go to
www.hbadenver.com

Mark S. Quéripel, AIA, is principal
architect and managing member of

Terra Verde International, LLC. He can be
reached at (303) 530-3232 or at

mark @terraverdeusa.com
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No chance of huffing and puffing
and blowing these homes down

traw bale buildings have been

around since the late 1800s, just

after the first straw baler was
invented. After an initial straw bale
building boom in Nebraska’s farm coun-
try, the construction method faded in
popularity until the green building
movement of the early 1980s.

Straw bale building in the ‘80s was ini-
tially popular with people wanting to
build alternative structures that often
didn’t require sewer or electric hook-ups.
The construction system was also seen
as an alternative, unconventional system
that had little real application to main-
stream home building. In addition, con-
cerns about fires, structural integrity, ani-
mals and pests, and the rough adobe
appearance all contributed to keeping
straw bale construction at the outer
fringes of the building industry.

Today, however, with new building tech-
niques, improved construction methods,
and refined appearances, the straw bale

“STRA BALES (VEREY

3-LAYER
sTcco lew\

Al

| W P (ER)
i
6X6 POBTS

| 4'+0, 5/8' DOUELS (BAMBOO

STAKE UMERE ALLCUED)
P +(3 PER BALE)

%' T, !
2x4 KNEE WALL
SPACE FOR I
ELECTRICAL CHASE

|

1M @ 48’ OC. FROM FOUNDATION
THROUGH BTRAW BALE

&' GRAVEL ovn/

COMPACTED FILL

Drawing B

CONC.
s ———— *PQ._EUQA!@‘_ML_
EL-Se’-e
| 4' DIA DRAN IN GRAVEL BED
® LOUEST LEVELS IN EXCAVATION

(2) % BARS CONT.
TOP 1 BOTTOM

—Darci Lohn, Al
Terrasun Design, Ind

Drawing A

L]

=1

—
]
—

|
!

homes. The biggest initial difference we
encountered between a straw bale home
and a conventionally framed one was the
thickness of the walls. One of our proj-
ects has 18-inch thick walls, while the
other has 24-inch walls. The great bene-
fit of this thickness is insulation values
in excess of R-40.

To us, the floor plans looked odd in the
beginning, but we grew to like the heavi-
ly poched walls. (See Drawing A). The
straw bales are 14 inches high, so we
based our plate heights and head and sill
heights on 14-inch increments, on top of
a 16-inch base.

The 16-inch base was a detail the builder
of one of the homes suggested. He
thought a 16-inch concrete wall, extend-

(2)-1 3/4'X14" LV

Drawing C
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ed up from the foundation
wall, might provide the
necessary space for
mechanical and electrical
systems. In addition, the
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of the ground and away
from potential moisture
problems. We think its a
great idea that will help
solve many of the wiring
and mechanical problems
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building has matured and become a
popular construction type for a variety of
home builders and homeowners.

At Terrasun Design, Inc., in
Breckenridge, we've recently had the
opportunity to design two straw bale
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inherent in straw bale
buildings. (See Drawing B).

We used traditional insulation and 2x’s
to fill the 16-inch gap to approach the R-
value of the bales. Because of the high
insulation values of the straw bales, we
were more concerned with thermal

ﬂ

breaks than in a conventionally framed
house. With careful detailing and atten-
tion during construction, we hope to
maintain the homes’ tremendous insula-
tion values.

Both straw bale homes we designed
were also passive solar houses, relying
on a combination of building orienta-
tion, proper glazing and shading, and
the right use of materials to maximize
benefits of the sun. One house has
three stories, while the other is a sin-
gle-story structure. Both were designed
as post-and-beam structures with straw
bale infill.

The multi-story home presented some
interesting design challenges. The height
of our tallest wall was 20 feet, which
stretches the maximum height for a bale
wall. As a result, we opted to use plat-
form frame construction with straw bale
infill. We specified a heavily insulated
straw bale break at the floor and that the
insulation be brought toward the interior
of the house to help bridge the thermal
break (See Drawing C). Platform framing
also helped us to keep the straw bale
walls true and square.

These two homes have been a fun and
interesting design experience for us,
using an old building technology with
new and innovative construction tech-
niques. Barring too many “Big Bad Wolf”
jokes, straw bale construction has great
potential in an industry calling for more
environmentally friendly building mate-
rials and methods.
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AIA Denver firm profile:
RNL DESIGN

NL Design has finalized an acquisition
which brings Klages Carter Vail &
Partners (KCV) of Orange County,
California under the RNL umbrella. This move
makes RNL Design one of the largest full-service
architectural design, engineering and planning
' firms in the Western United State. KCV is well
recognized in the Pacific Rim and throughout
the world for its design and master planning of
large-scale communities and lifestyle resort facili-
ties, including golf resorts, hotels, entertainment
and commercial venues, and lifestyle communities.

Dion Office Building, Kuala
Lumpur, Malaysia
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Cota de Caza Country Club, Trabucco Canyon, California
This acquisition is a marriage of two firms with complimentary goals, objectives
and needs. Through RNL Design, KCV gains significant exposure to the US
market and RNL Design will tap into KCV’s relationships in the Pacific Rim,
Europe and the Middle East. Additionally, RNL Design offers KVC the tremen-
dous operations resources of a large A/E firm, which KCV will utilize to expand
various services abroad, including interior design and landscape architecture and
RNIs experience in institutional and corporate projects.

This merger is a strategic move by RNL design in the firm’s positioning effort

as a premiere design firm. The firm has consciously moved from a local

market to focusing on complex architectural design projects that have
national significance. Contact: Richard von Luhrte, FAIA 303.295.1717
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[LEGACY, from page 8]

except of course for houses designed
there by Frank Lloyd Wright.

Why this particular

Southwestern project area. I also appreci-
ate recommendations of relevant books
and articles that help our understanding
of what modernism has been in this
region. For exam-
ple, is it different

period? 1 have always
been drawn to mid-
century modernism—
both architectural and
decorative design—
and believe the post-
war era in America
created a “cultural
revolution” that had a
great impact on build-
ing. A booming and

I'have always
been drawn to
mid-century
modernism

from other regions?
1f so, how? If not,
should it be?

[ am particularly
interested in the
client experience.
Many of these new
OWMNers were surpris-
ingly young. What
—Elaine Freed wfrz l);u-:ir fc;xpecla-
tions? How were

mobile population,
federal housing subsi-
dies, a new highway
system, expanding architectural schools,
the availability of materials, a shared
sense (misguided to be sure) of a safe
and orderly future—these and other fac-
tors led to a frenzy of new construction.
Much of the new work was uninspired,
especially in the new subdivisions.
Nonetheless, a number of talented
designers left their mark on the region.
Their work deserves to be documented
and celebrated.

These two writing projects are only
recently under way. I have still to find
funding and publishers. Much remains
to be done on that front in addition to
reading, looking, interviewing, and writ-
ing. Readers of this newsletter can help
by giving me architects’ names and sites
in Colorado and throughout the

they going to live in

homes that were
markedly different from anything they
had known before? Did it make a differ-
ence? Would they do it again? Are these
houses hard to maintain? To restore?

Finally, I intend to reflect on mod-
ernism today. Who inherits the mantle?
What continues and what gets left
behind as both architects and clients
learn more about siting and materials
for a sun-drenched but severe climate?
I look forward to your reactions and
recommendations.

If you can supply information related

to modernist homes, Elaines phone
number is 719.635.2780, e-mail:
efreed@ColoradoCollege.edu or send
information to 709 East Fontanero Street;
Colorado Springs, CO 80907

The new TimberForm Site Catalog from
Columbia Cascade Company for

2000 IS HERE !

For your personal copy please call:
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Michael O. Woods

PO Box 6 ~ Elizabeth, CO 80107 ~ P: 303-688-2132 ~ F: 303-646-4288

MODERN ARTICULATION

Developer: Legacy Partners Commercial
General Contractor: Saunders Construction, Inc.
Architect: Oz Architecture
Design Architect: Hylton Design
Engineer: S.A. Miro, Inc.

» Bold features on columns and spandrels provide modern
articulation that tie all four buildings of the campus together.

m By varying the two colors used for the precasl, Sfrom building
to building, a sense of contrast and interest is developed.

m The rapid lease rate is
testament to the quality of
the buildings.

Mounltain View

Rocky Mountain Prestress
PCI Certified

5801 Pecos Denver, Colorado 80221
303/480-1111 FAX 303/433-0451
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TECHNOLOGY AND IMPLICATIONS FOR PRACTICE
MANAGEMENT

se of advanced computer-aided

drawing and design tools tech-

nology has become the standard
in architectural practice. Technology’s
contribution is beginning to more signif-
icantly affect architectural practice man-
agement. More firms are leveraging the
use of the Internet and other emerging
tools for project and data management,
continuing education, marketing, and
branding,

The Internet

The emergence of the Internet as a sig-
nificant medium for business communi-
cation is changing how architecture and
design firms market and brand their
services. The Web site is the first contact
that many prospective clients have with
an architecture firm. The site should be
structured to concisely communicate
firm services, and can also inform the
reader (both explicitly and implicitly)
about the firm’s philosophy and mission.
Web sites are becoming more graphically
sophisticated with advanced animation
and audio capabilities. In addition, many
firms use CD-ROM virtual portfolios that
can be directly linked to the firm’s Web
site for heightened interactivity. (See Bart
Mowrey article in this issue).

Professional involvement and support for
architects is facilitated by the Internet.
For example, continuing education pro-
grams for architects through AIA e-class-
room online, support multi-media con-
tinuing education classes and confer-
ences through the Internet. Many of the
conferences presented are in real time,

" and use technology known as virtual
hand-raising, which allows participants
to ask questions by phone or keyboard.
The ability of the Web to contribute to
continued learning is especially impor-
tant as it relates to employee retention.
In the latest Fortune 100 Best Places to
Work list, 53 of the top companies
offered continued learning and training
opportunities, many of which are facili-
tated by Web-based technologies.

Project Extranets

The desire to share information and
improve communication between design
team members has led firms to begin
using Web-based storage and retrieval
systems for centralized, comprehensive,
electronic construction documents. The
use of these systems, by both large and
small firms, was identified by a recent
national AIA survey as an emerging prac-
tice trend.

Project extranets are beginning to be
used by firms as a way to unify team
members (many of whom often work in
remote, multi-national locations), allow
easy access to design and construction
documentation, and improve the speed
and quality of communication and deci-
sion making. The extranet is an exten-
sion of a firm’s Web site that has secure
access for clients and project personnel.
Information located on the extranet can

include photographs, reports, drawings,
schedules, and other design and docu-
mentation (depending on
permission/access).

Fentress Bradburn Architects Ltd., a
Denver architectural firm, implemented a
project extranet system three years ago,
and now uses extranets for 90 percent of
its projects. Ned Kirschbaum, an associ-
ate principal with Fentress, says that the
benefits of using project extranets include
facilitated communication and the speed
associated with a centralized document
storage location. He has found that more
and more clients are requesting the tech-
nology, especially with projects that are
on a fast track. “The system helps infor-
mation move out into the field and
makes the process of change more fluid
and cost effective,” Kirschbaum says. “In
the very near future, 1 believe that Web
collaboration tools will be the primary
conduit for client/architect/contractor
communication.”

Knowledge Management
Architects are beginning to compete and
differentiate themselves based on their
ability to provide information that is tai-
lored to their clients. Knowledge
Management (KM) plays a key role in
the process of obtaining information and
putting it into context. The American
Productivity and Quality Center (APQC)
defines KM as “the strategies and
processes of identifying, capturing, and
leveraging knowledge” to enhance com-
petitiveness. The practice starts first by
creating, finding and collecting both
external (client-related) and internal
knowledge and best practices. The next
step is sharing and understanding those
practices so they can be used. Finally, the
process includes adapting and applying
those practices to new situations.

An Architect’s
Timber Framing Partner.

!

The Cascade Joinery team is ready to
be your Heavy Timber Experts.

We provide architects with a collaborative support
system for their design as well as structural analysis.
For your next Timber Framing project phone us

a1 360.527.0119 or Email info@cascadejoinery.com.

THE
CASCADE
JOINERY

1401 Sixch Street * Bellingham, WA 98225

Visit our website at www.cascadejoinery.com
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Related to architecture and design
firms, this process can be focused
several different ways: developing
client/contact related databases,
documenting and sharing best
practices information (benchmark-
ing) that are related to particular
projects and/or project manage-
ment, developing product and
research databases, and others.

Information technologies have
speeded the process of transferring
best practices and knowledge, caus-
ing, in many cases, an information
overload. However, many of the
tools now available to facilitate
knowledge management have made
it easier to access, absorb, and use
information in decision making.
For example, document control
software enables viewers to search
and browse existing documents
(similar to an advanced search
engine) and assists with the assembly of
database and benchmarking information.

Other widely used knowledge manage-
ment tools include distributed technolo-
gies such as Lotus Notes and
corporate/project intranets that let users
search, expand, catalogue, and share
information with unlimited access.

Colorado[ArcHITECT |

—Eileen March, Associate AIA, Denver Chapt

Information access and usage has
become a critical function of all busi-
nesses and clients increasingly rely on
architects to perform as knowledge
providers. The communication and
knowledge technologies described facili
tate the process of extracting meaning
from information and sharing it with o
colleagues and clients.
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'CONVENTIONS, from page 6]

locks away from the hotel. 1 guess no
ne walks in Dallas. 1 felt safe enough on
he streets, so it must be the weather.

s I walked through the lobby of the
otel, I was amazed at all the people.
"here were architects and urologists
rom all over the country. They all had
n their little name badges, with their
ames written really large and their asso-
iation written really small. I could see
at many of the conventioneers were
newing old friendships, made at past
onventions.

found my way through the lobby and
as heading toward the buses when a
an from across the room waved at me
nd made a bee line right towards me. 1
ould see that his name was George and
at he was a vendor at the convention.
seorge approached me, vigorously
ook my hand and made some com-
ent about being glad to see me again
is year. Now, I am usually sharper in
ese situations, but with all the confu-
ion, the three martinis 1 had on the
lane, and the fact that this was my first
onvention, I did not want to insult any-
ne. So I said “Well George, nice to see
ou again.” I like those name tags.

accompanied my new friend George to
he buses and we headed off to the con-
ention center. | have to admit that the
xcitement was building. I never really
gured out who George worked for; all 1
ew was that he was a vendor and that

he thought we had one heck of a fun
time at last year’s convention. Made me
kind of wish I had been there.

After the long two-block bus ride to the
convention hall we finally arrived. I had
not recognized anyone on the bus, but it
did not concern me ‘cause I was going to
meet the Colorado contingent at the hall.
As 1 stepped of the bus I was greeted by
one of the largest banners I had ever
seen. Yep, they sure do things big in
Texas. It said in big red and black letters
“Welcome Urologists™. Oops! 1 grabbed
George’s name badge and studied it
closely. “What the *!#$@ is AUA,” 1
think 1 asked. Note to Convention
Organizers: Smaller font on the names.
Larger font on the “AIA” designation.

I finally made it over to the AIA conven-
tion. I was amazed at the excitement, the
number of vendors and exhibits. It was
truly a first-class event. Having never
been to a convention, 1 was over-
whelmed by all that was available to do
and see. My favorite part was the semi-
nars that were offered. 1 think 1 fulfilled
all of my continuing education credits
just by participating in the seminars—
not to mention the opportunity to meet,
and discuss, the important issues affect-
ing our practices and the industry, with
architects from all over the country.

One of the highlights of the Dallas con-
vention was getting involved in helping
to get John Anderson, FAIA, elected as
President for 2001. It was a thrill to be
able to see the inner working of the elec-

tion process and rewarding to know that
at our convention in Denver, John will
be in the forefront.

I met up with many friends from
Colorado—people 1 only get to see at
special events. We enjoyed the Dallas
architectural and cultural offerings and
took many tours together, between hap-
penings at the exhibit hall. All in all, it
was a very rewarding experience.

You are probably wondering why it took
so long for me to get to the point of this
article. It is because the convention
experience is different for each individ-
ual and no one can really tell you what
is going to be like. There is something
for everyone, regardless of your affilia-
tion, practice, specialty, interests, or
needs. If you have never been to the AIA
National Convention you owe it to your-
self to attend. Hey, if you get yourself
elected as an officer of your local chapter
board, your way is paid! In my mind,
that in itself is enough to warrant a stint
on the Board.

We are all very lucky that the 2001 con-
vention will be in Denver. It is an oppor-
tunity for everyone to experience the
convention, without having the long-dis-
tance travel and expenses associate with
attending in another city. I think it
would be great that every firm require
that every employee attend some part of
the convention. 1 believe it will enlighten
them and make them more valuable as
employees. Consider highlighting special
events that your clients may find inter-

esting and get them involved also. What
a wonderful opportunity to show off the
best that our profession has to offer.

I look forward to seeing you there. And
if you run into George, assure him 1 am
on my way. Tell him you think 1 may
have grabbed the wrong bus.

Committed to
sustainability?

The Committee on the
Environment meets the first
Wednesday of every month at
noon in the AlA office. If you
are committed to the principles
of sustainability and wish to
promote those ideals, we
encourage you to attend.

We have several exciting proj-
ects in preparation for the AlA
National Convention in 2001.
Call Peggy Kinsey at
AndersonMasonDale Architects
for additional information.

The Sustainable Design Resource
Guide is back in print and avail-
able at the AlA office ($30 each
+ shipping and handling).

FRANSEN PITTMAN

GENERAL CONTRACTORS

is committed to building client
success by blending the talents
of experienced professionals

from design through pgefect
c pletw

NG SUCCESS

€ 1ore we KHOw.s

The more you can do
u engingefS, and contract8rs
We're Certified Consulting Engineers and we'd like to introduce ourselves. promotdg cost effectiveness
. I . | 4 . whil§ maintaining
You see, we're the consultants who are constantly upgrading our skills on 1 gﬂ-.t}’
and knowledge. We continue our education every year. For ourselves. And for Bl UEREY,
our clients. Because the more we know, the more you can do. :
Our demonstrated superior
There are a lot of consultants out there. So as individuals, we focus on things quality, on time. and under
that will make a difference, in our client service and responsiveness. budget c:)mplemo;ls )
We have been in “responsible charge” of projects for a minimum of eight building markets, assures clients
years. And we pride ourselves on our abilities and accomplishments. of our commitment to excellence
We're certified consulting engineers, and we're proud of our certification. by Building Success.
It's a lot of hard work. But then, most things worth having, are.
EIOANSE = JOFFEN AN/
FRANSEN I PITIVAN
—l‘j MR A S HE(OMR S

o BN E R ALICO

4091 South Eliot Street
Englewood, Colorado 80110

(303) 783-3900

A Step Beyond.

Certified Consulting Engineers of Colorado
899 Logan Street, Suite 109 Denver, Colorado 80203
303.832.2200
e-mail: www.acec-co.org/ccec
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STREAMLINE FOR EFFICIENCY

IA Contract Documents speed
up your contracting process
and help reduce the possibility

New Documents:
G605 Notification of Amendment to the
Professional Services Agreement (New

| TECHNOLOGY, from page 1]

be several megs, but the presentation
version may be a mere 50k. Another
advantage is that its plug-in is ubiqui-
tous, shipped with most browsers, and
self updating. Current install base now

initiate e-commerce—all in your own
site. Here, too, Flash can be added to
interact with that data and provide a us
experience rather than just a page view.
The cost can be high, but the returns ca
be staggering.

of lawsuits. Get the contracts that Document) $15.00 exceeds 262 million users, so nearly Direct mail is still going full forc

make business sense, available for just every hit will be a page view. Many companies are opting to use CD

about every type of building and proj- G606 Ainendment to. e ROM technologies to present their

ect delivery method. Professional Services Agreement For more authoring power and versatili- goods or services either as an introdud
@ew Docuanent) $15.00 ty, this can be teamed with Macromedia tion for their products or services, or 4

Now available at AIA Colorado are
newly released documents along with

a tool in their sales presentation. The
most recent is the business card CDs.
They have the wow factor, are small,
and are nothing more than a CDROM
that’s trimmed down to 40, 80, and
100-megabyte sizes. This can hold an

Director if object-oriented coding is

needed or if you want to add other
G607 Amendment to the Consultant
$15.00

resources like QuickTime video or
QuickTime VR (http://www.apple.com ).
Most 3-D software packages render to

some updated 2000 editions. The new

list includes: Agreement (New Document)

Updated: QuickTime VR formats. This can often

B352 Duties, Responsibilities, and Document orders may be placed by fax be the best way to illustrate look and feel
(303 446-0066), mail, or by stopping

in our office at 1515 Arapahoe Street,

altered version of your Web page, a

Limitations of Authority of the in a space if your client lacks visualiza- flashy presentation, or even just a vide

Architect’s Project Representative with tion abilities. that will bring more customers your

Instructions (2000) $1.50  Suite 1-110, Denver, CO 80202. way. The cost of CDs can also be very
Another technology that can make life high, but are extremely effective tools
G701 Change Order (2000) $15.00 We generally hz.we all d()cumen.[s ip‘ !)ctter' is Active Server Pages (ASP). This in your sales arsenal.
stock. Please give advance notice if is basically a set of Web-based instruc-
you will be placing a large order. tions that can present customized html Bart Mowrey is Director of ImMedia
G704 Certificate of Substantial to every user based on information saved Solutions, http://www.immediasol.com a
Completion (2000) $15.00 in your database. For example, you can Denver-based digital media production

customize client pages, maintain a secure

company. Past and current clients include
JPL/NASA, American History Museum,
Smithsonian, and IBM Corporation.

environment, gather market data in sec-
onds, receive and disseminate data, and

For every project large or smaii.

Use Original AIA Documents.

THE COLLEGE OF ARCHITECTURE AND PLANNING at the University of Colorado at Denver
invites applications and nominations for the position of full professor with tenure and Chair of its
Department of Architecture. The appointment as Chair is for an initial period of four years
beginning July 1,2001.

Order today. AlA Colorado

800/628-5598

For application information, visit http://wwwi.cudenver.edu/home/ucd/jobs.html. The University of
Colorado is an equal opportunity employer.

THE STATE OF THE ART
IN CERAMIC TILE AND STONE

PRIVATE OFFICE FOR LEASE. Share conference room, Xerox, fax, extensive commercial / resi-
dential / kitchen resource library with three, fun designers. Team on projects. Bonnie Brae
area. Contact Juli Goodhue, 303-698-1 133.

ARCHITECT’S OFFICE SPACE FOR LEASE—Broomfield at Boulder Turnpike. 770 SF.
Call Renee Spicer 303.455.0600.

RTKL Is A MULTI-DISCIPLINE FACILITY development firm specializing in health care and
commercial projects.We are seeking highly motivated professionals for the following posi-
tions in our Denver office:

Lead Project Architect/Manager:

« Bachelor in Architecture

Tiln

FOR DOVER TWENTY YEARS,

* Registered Architect with 10 or more years’ experience with focus on CDs

* Health Care experience preferred
CAPCE MAS IMPORTED BUPERIOR CERAMIC TILE * Strong communication and leadership skills required
FROM THE FINEST MANUFACTURERS OF ITALY -

* AutoCAD release |4 required

AND AROUND THE WORLD INCLUDING

TAGINA, REX, GRANITIFIANDRE, IMOLAGRES, IMOLA, LAUFEN, Lead PmiectArchitectIManager:

SDCHENIA. CiTy, LATCD. SUMMITVILLE, AND MORE. 3 #
* Bachelor in Architecture

; ; : ) :
Now CAPCO 1s COLORADD'S SOURCE FOR NATURAL STONE. * Registered architect with 7 to 10 years SepciiEite

CAPCO STOCKS AND DISTRIBUTES A WIDE ARRAY OF * Health Care experience preferred

GRANITE, MARSLE, LMESTENE, AND SLATE * Strong communication and leadership skills required

IN BOTH TILES AND SLABS. MAKE CAPCO !
* AutoCAD release 14 required

THE ONE-STOP SOLUTION TO YOUR TILE AND STONE NEEDS.

Project Designer:
CAPCDO PROVIDES ARCHITECTS AND DESIGNERS 5 <
* Bachelor in Architecture
WITH A SINGLE SOURCE FOR PRODUCT INFORMATION AND
INDUSTRY SPECIFICATIONS IN EACH OF OUR LOCATIONS. » '-3 years experlence

* AutoCAD release 14 required

We offer a professional work environment with a competitive compensation and benefits
package. If you qualify and are interested in employment with an industry leader, please
forward resume along with salary requirements to: RTKL Associates, Inc.; 9000 East
Nichols Ave.; Suite 150; Englewood, CO 801 12 or fax to 303-790-4165. No calls please.
Visit our Web site at http://www.rtkl.com

1-800-727-2272

www.capcotile.com

DENVER
BAasaLT -  AvonN

BOULDER COLORADO SPRINGS
GRAND JUNCTION SILVERTHORNE

FORT COLLINS
LAS VEGAS, NEVADA

RTKL is an Equal Opportunity Employer
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t has been two years since I agreed
to chair the AIA Colorado
Government Affairs Committee
AC) and now it is time to hand the
rch (or gavel?) over to the new Chair,
ary Follenweider, AIA. Over the past
o0 years, many issues have been

cussed, programs have been created,
d legislators have been contacted.

e GAC was created in the AIA

lorado bylaws to, among other

ings, maintain liaison with the legisla-
n that will promote the profession,

e construction industry, and the

blic health and welfare.

e committee has created and been
veloping the “Champions Program,”
nnecting architects with legislators

d hosting that legislator to lunch and
rief educational process of what an

ACCOMPLISHMENTS SET
FOUNDATION FOR NEW
COMMITTEE YEAR

architect does. This program will again
gear up this fall to connect with more
legislators and develop relationships
with key leaders in the legislature. We
are looking for hosting firms again,
and, of course, architects to attend
these. Also, the joint legislative recep-
tions—hosted by AIA, the AGC and the
ACEC—have given our members an
avenue to host a reception for legisla-
tors and their staffs in an architectural-
ly significant project.

The GAC has restarted the Design
Conference Government Affairs
Luncheon program, to reach more of
the general membership with a knowl-
edge base of the committee’s activities
and the issues we are addressing.

Every winter and spring, our legislative
affairs subcommittee reviews proposed
legislation (yes, we read all of the bills!)
and discusses those that will affect the
architecture profession, whether small
business or large. This committee
directly works with our lobbyist, Jerry
Johnson, Hon. AIA/C to give him

—Eileen Koenigsberg, AIA
Government Affairs Committee Chair

direction and hear his insights on how
architects would be affected by certain
legislation—and whether we support or
are concerned with a bill. Responsible
growth bills and the many guises they
have taken over the past year have been
of particular interest to us, although
none have made it out of the legislature.

We have been studying the interior
designer registration issue and its impli-
cations on the architecture profession
through our task force subcommittee, as
well. As you are probably aware, it’s of
extreme importance that all architects of
the state are informed of this issue and
the position we have developed.

Many other items are discussed around
the Government Affairs table—{rom
QBS, to the State Capitol building reno-
vation, to backing historic railroad
reconstruction, or a single code for the
state of Colorado to how to get the
membership to call their legislators. If
you have specific issues of interest to
you, or legislation you think would be
of interest for the architectural

DESIGNING Low-
ENERGY BUILDINGS?

Our Colorado workshops can
help you!

Before the end of this year, two
Designing Low-Energy Buildings
with ENERGY-10 workshops will
be held in Colorado. The first will
be held in Ft. Collins, the second in
Montrose. Participants will hear
presentations on energy efficient
building strategies and work
through ENERGY-10 computer
exercises. The workshops have
been made possible with support
from the State of Colorado, Office
of Energy Management and
Conservation, and the Western
Area Power Administration.
Various local utilities, municipali-
ties, and American Institute of
Architects chapters will provide
additional sponsorship.

Watch your mail for the workshop
information, or a full description of
ENERGY-10 as well as confirma-
tion of workshop dates can be
found at the SBIC web site,
www.SBICouncil.org.

profession that you would like to see
us sponsor, please get involved with
the committee. We meet every second
Friday from noon to 2 p.m. New com-
ers are always welcomed (and only
harassed a bit at first!)!

Ken’s

v'Color CAD Plotting
v'Spec Set Copying
v'Diazo up to 42” Wide
v'Free Pick-up & Delivery
vOwersized Color Scans

v'Owersized Color Copies

297-92191

EN’S

Featuring the Océ 9800 with
Repro Desk
Delivering High Volume Plotting
Copying & Scanning Service

Repro Desk Software: Installed at your office, you do all the
job preparation & with a click of the mouse - send the job to

Total File Compatibility: With most .PLT Files

Scan to file: Allows you to build hybrid plot jobs

comprised of CAD plot files and scanned originals
Fastest Scanning Speed: 12 D size per minute

Many More Money Saving Features

v'Comprehensive Reprographic Services

EPRODUCTIONS LTD.

2220 CURTIS STREET « DENVER, COLORADO 80205
E-MAIL: SALES@KENSREPRO.COM NET: HTTP://WWW.KENSREPRO.COM

dating back to 1960.

+ Commercial and Industrial Buildings
Educational Facilities

» Public and Private Laboratories

« Governmental Agencies

* The Department Of Energy

* Healthcare Facilities

+ State and Municipal Complexes

« Semiconductor Plants

* Clean Room Facilities

projects and satisfied clients.

19 North Tejon St

P3RS Group, Inc. (P2RS), a professional Mechanical and Electrical
Engineering firm, founded in 1978, is dedicated to providing its custom-
ers with world class “Responsive Engineering”. P,RS provides engi-
neering and planning services throughout the United States. PoRS Group
has offices in Albuquerque and Los Alamos, New Mexico; as well as
Arizona, Colorado and Oregon. Our company’'s success is largely con-
tributed to our loyal employees with a large core of individuals that have
10 to 20+ years of service with us. We employ a team of the finest
professionals in the business with the common goal of providing services
to our customers at the most competitive cost and the highest quality
available on the market today, with long-term operating efficency and
life-cycle costs in mind. The principals of PRS have project experience

The PoRS staff supports the traditional Architecture/Engineering Indus-
try in the design of Facility Systems as well as the High Tech industry in
such applications as Semiconductor and Clean Room design, including
base buildings, equipmentand tool installations to support the manufac-
turer. and sustaining and capacity evaluations. We support a broad mix
of public and commercially based projects which include:

The Hibbard Building,
Colorade Springs, Colorado

Sun Microsystems,
Broomfield, Colorado

PoRS Group employs state-of-the-art technology in the planning and
design of all projects. Software for engineering analysis, computer aided
design and drafting, and close-range photogrammetry is developed and
enhanced by Industrial Engineering Services, a P2RS Group, Inc. sub-
sidiary. Also, the firm’s computer network allows rapid transmission of
project documentation to and from the satellite offices and collaborating
firms via the Internet. PoRS Group, Inc. is committed to providing world
class “Responsive Engineering”™ services which result in high-quality

Business of Art Center Garage,
Manttou Springs, Colorado

Calorado Springs 3
Phone (719) 47
Fax 719) 4 22
P
(]m[/p inc 4 Responsive Engineering Corporation
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