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F o r e y e a p p e a l p l u s 
s a l e s a p p e a l . . . 

I N L A I D L I N O L E U M 

m new 
decorator 
colors 

T730 
B E I G E . 

accenled wiili 
coral, urccii 

ami brown 

Popularity of the famous 
"Sequin" design grows by leaps 
and bounds. It can help you sell 
your homes faster. Home buyers arc 
drawn to its full range of 16 beautiful 
colors—appreciate such "Sequin" advantages 
as...design inlaid clear through to the exclusive 
Gold Seal SuperFlex* backing...colors remain 
fresh and clear through years of wear...it stays 
smooth and resists indentations, unusually easy 
to clean! 

With 18,000,000 magazine readers currently seeing 
the newest "Sequin" colors shown here, it will pay 
you to call your Gold Seal dealer today for the 
complete facts on "Sequin" Inlaid Linoleum. 

T718 
Y E L L O W , 

acventvd with 
white and 

vellow 

S P E C I F I C A T I O N S : Standartl (.auyc and '/s"'-Sequin"— 
Install over suspended concrete or suspended wood sublloors— 
standard gauge—16 colors. 
Vi' "Sequin"—burlap backed —7 colors. 

F O R T H E L O O K T H A T ' S Y E A R S A H E A D 

FLOORS AND WALLS 

^ 1720 
P I N K , 

am'nled with 
rase and 

while 

ABRASIVE WHEEL TEST PROVES SEQUIN* 
"LOOKS LIKE NEW" THROUGH LONG SERVICE LIFE! 

The circular "Ader Test 
oraa Is the result o 

applying the abrosive whee 
to the "Senuin" sample 
See how It has worn w* 

f.Hrough the /Ino/eum—and 
v - l the pattern Is still there, 
as riear and shorp as evni 

Compare It with the 
"Before Test" orea. Vou 

con'f (p// the difference/ 
Wr i te to Customers' 
Service Deportment, 

Congoleum-Nolm Inc., 
Krornv, N . I . (nr further 

Information. 

FOR HOME OR BUSINESS: INl-AID BY THE YARD—linoleum • Na i ron* Star>dord • No i ron lop* 
RESILIENT TILES—Rubber • Cork • Noiron Custom • Na i ron S tandard • Vinylbest • Linoleum • Ranchtile ' Linoleum • Asphalt 
PRINTED FLOOR A N D WALL COVERINGS—Congoleum" and ConHOwoll® 

n-r,uUmark RUGS A N D B R O A D L O O M - L o o m W e v e * © 1956 C O N G O L E U M - N A I R N INC. KEARNY, N. J. 
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NUTONE'S 
Extro eHiciency | 

traps ALL 
vapors which 
skimpy hoods" T 

often miss. 

ixtraOepHi Reaches to front Burners of Range 
•X- Over 80% of oil frying and cooking is done on the front burners of the range . . . 

and NUTONE'S F U L L - S I Z E RANGE HOODS reach out to trap A L L greasy vapors. 

Other "Skimpy Hoods" permit almost half of these vapors to escape into the kitchen 
then to other parts of the house. And NuTonc's curved-front allows a smooth 

flow of air currents without square corners to cause "grease-pockets". 

3 different styles . . . with choice of 6 different NuTonc Exhoust Fans 

4 colors . . 24"- 30"- 36"- 42" sizes to fit any cobinet . . . any budget. 

FREE CATALOGS . . . Write NUTONE, INC., DEPT. HH-^, CINCINNATI 27, OHIO 

^ P I 



S E L L H O M E S ^ ^ £ ^ / 
W I T H R O P E R Q U A L I T Y , 

B U I L T - I N C O N V E N I E N C E 

R O J E R 
"amNGEable 

BUILT-INRanges 
featuring Roper TemTrol automatic top burner 

In your homes, Roper "arRANGEable" 
units will boost sales, insure profits, please 
your customers. Prospects appreciate 
famous Roper quality. They know ad
vanced Roper features mean truly modern 
cooking. Housewives love the smart 
styling, the wide new choice of decorator 
colors. Install Roper and you'll sell your 
homes, faster. Get complete details now. 

Makes any ordinary utensil automatic 
Controls the heat, ends pot-watching 
Banishes boil-over, prevents scorching 
Most accurate and dependable automatic top 
burner in the built-in field 

Dept. HH656 
Geo. D . Roper Corporation 
Rockford, Illinois 

Rush me full information on Roper "arRANGEable" 
built-in gas ranges. 

SEND IN THE COUPON 

or see your 
B U I L D I N G M A T E R I A L D E A L E R 

G E O . D . R O P E R C O R P O R A T I O N 
Rockford, Illinois 

• 

Firm Name 
Individual. 
Address 
City 
I am a 

State 

(type of business) 

My supplier is 
(Name) (Address) 

, _ J 

IKlfSE i : HOME, .Iiinp irtr.r,. Vnliimn '1. NiimhiT fi. I'lilillslu'd nmiitlilv liy TIME IXC. !) Rorkofi'lliT Pliaa, New York 20. N. Y. Eiilornl :is si'ciiri(I-rl.n« m.illi'r at New York. N. Y. 
55iil)scrliillon prii-c SI!.00 a year. 



''We made our houses e Irent for less than HOO/' 
*Occan Lea Builders, Gene Ballin, 

Murray Glicksman and Ross Langsfur 
inspect the "years-ahead" electrical 
luxury built into their new viodcl home 
at Oceansidc. Lomj Island. 

Competition is fierce in Lonji' island's Nassau County. 
So when an electrical contractor offered these promotion-
minded builders R E M C O N nmole control lUjhlhui for their 
new 400 home development at practically no increase in cost, 
they gave him the go-ahead. 

RemCOn master control being installed in bedroom. It 
will enable the home-owner to put lights on or off throughout 
the house from bedside. If baby cries at night, this Master 
Control lights up nursery and hall instantly. 

This 3-pOSition switch at stair will control light in liv
ing room, in entrance foyer and at top of stairs. You can put 
as much or as little R E M C O N switching into your houses 
because each R E M C O N circuit is completely independent. 

Ins ta l l ing entrance light which is controlled fi'om 
R E M C O N switches in kitchen and upstairs bedroom. Electrical 
contractors like the unique R E M C O N relay because of its 
built-in transformer. This means trouble-free installations 
at low cost. 

R E R A C O N simplified I'einote-eotUi'ol .^\vitehing adds so much sales a])peal to your houses and so 
little to the cost. Send us the floor plan of any home you now have under construction or plan to build soon. 
We'll send you a complete remote-control switching plan. Naturally there's no obligation. Write today to: 
REMCON division, Pyramid Instrument Corporation, Lynbrook, New York. 

J U N E 1 9 5 6 



So you think you've seen 

BATHROOM VANITIES ? 
You've never seen anything like 

M Wk N A T I O N A L V A N I T Y ' S stunning new 
^PP^TT R E G E N C Y line. So elegantly designed 

and fashioned, they look like expen
sive custom-built pieces. Actually 
they're mass-produced to save you 

money and to make money for you. They've taken 
builders by storm. For the first time, here are brand new 
decorator-styled vanities surfaced with genuine Formica 
...with matching, sliding mirror-front, Formica medi
cine cabinets. 

leg room. The sliding doors are crafted of sparkling 
LusTERiTE®* that slide easily with the touch of a 
finger. One or two sink cut-outs. Even wonderfully con
venient cosmetic boxes. 

Could you ask for anything more? Of course! 
NATIONAL VANITY'S colorful new brochure. Write for 
it Now! 

See the complete R E C E N C Y line, the popular MODERN 
line, the enticing CLASSIC. Never before has one pro
ducer offered so much to builders—so economically. 

The vanities are cleverly sloped to allow plenty of Send for your color brochure today. 

1 6 7 A v e n u e A , B a y o n n e , N e w J e r s e y • HEmlock 6 - 8 2 0 0 

For Kitchen Cabineta, write NATIONAL KITCHENS • For Built-in Ovens, write NATIONAL STOVE • Bayonne, N . J . 

MANUFACTURERS REPRESENTATIVES; SOME SELECT TERRITORIES STILL OPEN. WRITL •Corrugated fiber glass panels with textured crinkle finish. 

H O U S E & H O M E 



When you can get a premium glass 
at no premium in price... 

V 

V 

^^Sure^ why not use it— 
and that means AM^/CAA// 

AMERICAN PRODUCT LINE 
American manufactures sheer glass 
with the least distortion and the 
jireatest clarity, whiteness and luster. 

LUSTRAGLASS—single and double 
strength for ordinary glazing. 

LUSTRACRYSTAL—economical heavy 
sheet glass for larger openings and 
special applications. 

LUSTRAWHITE—a picture glass of ex
ceptional clarity and flatness. 

LUSTRAGRAY—for better television 
viewing. 

BULB EDGI GLASS—for use as counter 
d i v i d e r s , w i n d d e f l e c t o r s and 
shelves. 

THIN GLASS—for microscope slides 
and covers. Extremely flat and true 
to tolerance. 

SUPRATEST—a laminated safety glass. 

PANAL—a fiberglass-reinforced plas
tic structural panel. 

WATCH OUR PRODUCT FAMLY CROW 

The man-with-the-pipe is right! The more glassed-in areas there are 
on your projects, the more important it becomes to use the whitest, 
clearest, most lustrous glass you can find. And that does mean 
American LUSTRAGLASS or L U S T R A C R Y S T A L — f o r top quality 
at no extra cost. 

• Prove it for yourself on your next job. Ask your American dis
tributor how LUSTRAGLASS can give your client the benefit of 
more light transmission, and afiford the least amount of distortion 
over large areas . . . how L U S T R A C R Y S T A L can save you as 
much as 55% in many applications. Look in your Phone Directory for 
the name oj the American distributor in your territory. 

WSW 6049 

Fb^ - f j M d : (^uaJ2ct^ mc. m o d e r n g l a s s 

/feamerican 
Made by t l i * A M E R I C A N W I N D O W G L A S S C O . . P I T T S B U R G H . P A . 

P/onfs of: Arnold, Pa. • Ellwood Cily, Pa. • Jeanneffe, Pa. • Okmulgee, Okla. 



A G A I N . . . 
Something New 
Has Been Added! 
Continental Combination Storm and Screen Doors Now feature: 

N E W N A R R O W - L I N E S T Y L I N G 

F i n e s t I n s e r t - F a s t e n e r A v a i l a b l e ! 

The new nanoiv-l/ne look, so important in contemporary design, 
has now been added to all Continental combination door patterns. 
Wood parts are narrower; glass inserts give more vision and 
light; screen panels provide more ventilation in warm weather. 
And, yet, this added beauty of line and functional efficiency have 
been achieved with no sacrifice of overall strength. 

And, Continental's new Speed Nut Insert-Fastener has these 
advantages to offer: simple to operate . . . improved appearance 
—no metal showing on outside face of door . . . lifetime service 
. . . completely in open—no hidden parts to engage, no loosening 
of inserts through vibration . . . foolproof trouble-free operation. 

Hoiv Fastener Operates 

^ Arched prongs — providing spring 
tension — lock themselves to screw 
threads. 

2 Speed Nut as it appears in door stile. 

2 Large head screw clamps insert se
curely to door frame. 

Here is the Full Cont inental Line 

OF QUALITY PRODUCTS 

1 Combination Screen and Storm 
Doors 

2 Screen Doors . . . Decorator Screen 
Doors and Louver Inserts 

3 Full Size Window Screens 
4 Storm Sash 
<J Combination Screen and Storm Sash 

Units 
6 E.xtcnsion Window Screens 

Made of ^^mC^&M€U 

For Warmth, Beauty and Durability 

A n d . . . 
DON'T OVERLOOK T H E S E 
NEW DECORATOR 
S C R E E N DOORS . . . 

For entrances, porches or breeze-
ways, these new Continental Screen 
Doors give a home added beauty, 
privacy and protection. They are 
sure to be tremendously popular 
with architects, builders and home
owners. 

CONTINENTAL SCREEN COMPANY, 310 South Michigan Avenue, Chicago 4, Illinois 
The Wabash Screen Door Co 

Memphis 2, Tennessee 

FACTORIES: 
The Philadelphia Screen Mfg. Co 

Philadelphia 43, Pennsylvania 
The Wabash Screen Door Co. 

Minneapolis 14, Minnesota 

SUGGESTION FOR BUILDERS! Be sure fo /nc/ude Conf/nento/ producfs in your original home plans and 
spocificalions. When these essentials io Ihe well-built, complete home are included in original financing, 
it eases the financial burden of ihe home buyer. Feature these Continental quality products and make 
your homes more saleable. 

H O U S E & H O M E 



ADD THE APPEAL OF 

... America's Favorite Car 
For Town And Country, 

TO YOUR HOMES! 

Do as other alert builders are doing . . . capitalize 
on the popularity of Rambler to help you sell 
new homes. No other car so completely captures 
the spirit and feeling of contemporary American 
life. No other car provides so perfect a solution to 
the "2-Car'' need ])o.sed by suburban living. 
Consider the sales advantages that Rambler can 
bring to you as a builder . . . 

• The perfect answer to Madam Prospei t"s 
need and desire for a car of her own when slie 
moves to your house in the suburbs. 

• .\ complete sales package that includes the two 
major purchases in a person's life—home and car. 

• A definite adverdsing asset that can set your 
homes apart from all competition. 

Ash about our sjxrial huildcrs' siiirs luickagc on llw sinail nnr Rdiuhln—Wiilc or HV/v 1 LEET SALES DIVISION 
AMERICAN MOTORS CORPORATION • 14250 Plymouth Road, Detroit 32, Mlclii<;aM 

AM ERICA JV MOTORS MEANS MORE FOR AMERICANS 

J U N E 1 9 5 6 



" L i t t l e b r o w n c h u r c h 
i n the v a l e " 

modern version 

Heated radiantly with Steel Pipe 
For this widely publicized community 

church, built for a total of only 567,000, steel 
pipe radiant panel healing fitted the budget 
and the heating requirements perfectly. 

The simple beauty and dignity of an in
terior unmarred by exposed heating elements, 
and the all-purpose flexibility made possible 
by sliding walls, governed the selection of 
"invisible" radiant heating. The known econ
omy and durability of steel pipe for heating 
made it first choice. 

Yes, steel pipe has been proved in more 
than 60 years of hot water and steam heating 
applications. It still is the most widely used 
pipe in the world for radiant heating, snow 
melting, plumbing, fire sprinkler systems, 
structural applications, air, gas and water 
lines! 

Write for the free 48-page color booklet, 
^'Radiant Panel Heating with Steel Pipe" 

Committee on 
STEEL PIPE RESEARCH 

AMERICAN IROM A N D STEEL INSTITUTE 

350 FIFTH AVENUE, NEW YORK l.N.Y. 

H O U S E & H O M E 



. . . the only 32" asbestos siding 

. . . in eye-filling two-tone colors . . . with 
Wrap-Around Dura-Shield'^ Silicone Protection ! 

You've got to ace it to believe it! For Flintkote's new Flint-
wood "32" oflers you a brand new concept of color-tone, surface 
protection and proportion in siding! 

Let's take the last-named advantage, first! A 32" length! You 
apply Flintwood siding across two studs which are normally 
16" apart. You can apply it over insulation sheathing in new 
construction. And have all joints nailed into the studs . . . doing 
away with special fasteners. 

And that's not all! If you use Fhntwood "32" in 16" width (as 
available in the East), much fewer units of siding are required 
per square. Only 3U, in fact! 

If you use Flintwood "32" in 9-ys" widths, (as available now 
in the West and South), you still need only 52 units per square. 
What colors... and two-tone effects! What range! Dark brown * 
. . . light brown . . . dark green . . . light green . . . white . . . ivory 
. . . and gray. Sidings to please everyone! 

And . . . every individual panel of Flintkote Flintwood 
Asbestos-Cement Siding is completely protected with Flint
kote's new "W>ap-Around" Dura-Shield Coating! Front. . . 
back . . . edges . . . corners . . . yes, even the nail holes. And the 
facing shield of silicone gives added protection against moisture 
and staining. 

So take Flintwood "32" from here ... and use it to make homes 
more beautiful... customers more satisfied . . . and profits more 
gratifying. Ask your Flintkote Representative to show you 
Flintwood "32" siding today. 

T H E F L I N T K O T E COMPANY, Building Materials Division 
30 Rockefeller Plaza, New York 20, N. Y . 
* nqt available in tho East a l prescnl liuarantoed by 

Ĝood Hoofekasplnf; 

F L I N T K O T E 



C. Hofler & Sons Hinge Mfg. Co. • 139 Victor Street • St. Louit 4, Mo. 
Founded 1849—Every Hoger Hinge Swings on 100 Years of Experience 

* ® 

10 H O U S E & H O M E 



A C O M P L E T E / ^ ' ^ ' ^ / / ^ < ^ BUILDER'S PACKAGE TO 
BEAUTIFY AND SPEED WINDOW AND DOOR 
INSTALLATIONS . . . GIVES YOUR HOMES A MORE 
EXPENSIVE L O O K , YET COSTS FAR LESS THAN WOOD 

9 l t L M I O O * . 

IT'S 

eujanees 
NEW 
HORIZONTAL SLIDING V\^IN-
DOWS WITH STEEL WINDOW 
C A S I N G S TO MATCH OUR 
STEEL DOOR FRAMES! 

ALUMINUM HORIZONTAL SLIDING W I N D O W S 
. . . WITH EXCLUSIVE FEATURES 

POPULAR 
TYPE "A' 

STEEL D O O R 
FRAME 

• Low initial co»t 
• Quicit, easy instal-

lolion 
• Both plaster and dry 

wall frames 

• Rigid attachment 
prevents vibration 

• Handy packaging. 

PIASTIR W A l l CONSTRUCTION 

INSULATED 
STEEL 

W I N D O W 
C A S I N G S 

• Keeps plaster away 
from window 

• Install window with 
easing—complete in 
1 0 minutes. 

• Speeds job . . . odds 
beauty. 

• Eliminates plaster returns, plaster grounds and wood 
stools and trim 

* Galvanized and Bonderlzed for rust prevention and 
good point adhesion. 

\l \ A OOOt n i l -IJI < 

7\ P 1 r :Z...z ! 

* Generous use of high pile Schlegel 
cloth insures weather tight fit 

" Rigid tubular sill has high rebate-
prevents moisture from reaching win
dow stool 

* Vents operate smoothly and quietly on 
Nylasint blocks—no noisy metol-lo-
metol contact 

* Removable vents equipped with self> 
locking hardware 

Send for 
Complete 

Information . . . 
WRITE TODAY 

656 CLARKE STREET • KEWANEE, ILLINOIS 

J U N E 1 9 5 6 
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No wonder the Overhead Door Corporation 
recommends Masonite Dorlux panelsl 
When you install an " O V E R H E A D DOOR" with panels of 
Masonite Exterior Grade Dorlux, you give the owner a Lifetime 
Guarantee that these panels won't split, splinter, delaminate 
or erack. 

They're easier to paint, too! The smooth, flat surface of these 
dense, hardboard panels is a perfect base for surface finishes. 
And, because they have no grain to rise and disturb your finish, 
the door stays new-looking longer. 

With assurance like this, plus the long-recognized quality of 
the " O V E R H E A D DOOR." your selection of garage doors is 
made much easier—whether for residential, commercial or 
industrial applications. 

More and more manufacturers use Dorlux^"^—in panel doors, 
flush type doors and as door ornaments. Look for the Lifetime 
Guarantee on the doors you select. Masonite'^ Corporation, 
Dept. HH-6, Box 777, Chicago 90, lU. 

'A' E X T E R I O R G R A D E D O R L U X ® P A N E L 

ILifetime (Guarantee 
The poneU o( Ihl j door ore Enterior Crode Dorlux, a product of Moionilo 
Corporoiion. Dorlux i i o wood product telected by the monulocturer 
o( thi i door to give you the beit in quolily, beauty, and service. The»e 
pencil ore guoronteed no» fo jp / / l , iplinler, delominale or croclr duo 
to ony noturol conditionj o( weathering. II a Dorlux panel (olU in ony 
o( these woys, notify Masonite Corporoiion, giving conditions of failure 
ond name of door monufoclurcr. After verification of the failure, 
Masonite Corporation will furnish o new door section or on entire new 
door, depending on the circumttonces, at its expent*. 

O V E R H E A D D O O R C O R P O R A T I O N 
H A R T F O R D C I T Y , I N D I A N A 

Ci>ip«rallon, OiHoeo. I l l , 

Look for this guarantee label 
on the doors you buy! 

IT'LL HELP YOU SELL! 

H O U S E cS. H O M E 



A LAKE HILLS HOME, BELLEVUE, WASHINGTON 

der: Bell & V a l d e i — Bellevue, Washington 

itect E n g i n e e r : Mr. John Anderson, 1044 - 116 N.E., Bellevue, Wash. 

E l e c t r i c a l Contractor: McCreary Electric Company, 4400 - 32 West, Seante, Wash. 

H A R T uiette 
L I G H T S W I T C H E S 

H e l p S e l l 4 , 0 0 0 H o m e s ! 

"A good investment... the 
Arrow-Hart Quiette Switch is a 
quality feature that helps sell 
our homes," says George E. Bell, 
Bell & Valdez, Bellevue, Washington. 

Each of the 4,000 homes - $11,750 to $15,700 - in the Lake 
Hills development, Bellevue, Washington, will have "silent 
salesmen" in every room - ARROW-HART Junior Q U I E T T E 
S W I T C H E S . 

These smart builders realize that Arrow-Hart Quiette Switches 
offer prospects tangible evidence that these are quality homes. 

\ \ ^ ^ I Q S - 1 T Y P E 

J u n / o r Quiette S W I T C H E S 

T Y P E 

Write for free folder 
(Form No. A-198) describing 
the complete Arrow-Hart 
Quiette Switch line 

QIUMJ 
I. 

Wiring Device Division 
THE ARROW-HART & HEGEMAN ELECTRIC CO. 
103 Hawthorn Street, Hartford 6, Connecticut 
Offices. Sales Engineers and Warehouses in Principal Cities 

WIRING D E V I C E S • MOTOR CONTROLS • ENCLOSED S W I T C H E S • APPL IANCE S W I T C H E S 

J U N E 1 9 5 6 13 



the newest 

outstanding 

G r a n t 

product 

deve lopment 

Tcxtu r«d , 
scuff-proof, 

tough, 
vinyl fabric 

surface 

r a n t 

A R E A L D O O R THAT F O L D S ! 
s t y l e d by P a u l M c C o b b Vinyl is permonenf/y 

/ctrrtlnafscf to hard, solid 
panels. 

f e a t u r e s 
Solid P a n e l s : The solid panel construction 
of this Grant door is a revolutionary 
development in a folding door at moderate 
price. The Gram Fohling Door has crisp, 
clean lines, blocks sound, hangs rigid 
without billows or rustle. Knock on it. 
It sounds and feels like a door. 

Space Sav ing: Frees an average of 
14 square feet of floor space (19 square feet 
of wall space) for living space, better 
arrangement of furnishings. 

D u r a b l e — E a s y to Mainta in: Vinyl 
surface can be wiped with a damp cloth — 
scrubbed if necessary. Tough and long-
wearing, resists scuffing, color is permanent. 

Easy Instal lat ion: Only a screwdriver is 
needed to install the Granf Folding Door 
in standard door openings in minutes. 
Readily adaptable to non-standard openings. 

Decorat ive Flexibi l i ty: Color styled to 
harmonize with modern or traditional 
furnishings. Attractive design of handles, 
track and other details, also specially 
styled by famous Paul McCobb. 

• Ask for your copy of fully descriptive specificalionj 
booklet, the iwatch book showing the ollrocfive colors 
available and texture of the non-scuffing vinyl finish. 

G r a n t 
'A R E A L D O O R T H A T F O L D S " 

Grant Pulley and Hardware Corporation 
31-85 Whitestone Pkwy., Flushing 54, N. Y . 
944 Long Beach Avenue, Los Angeles 31, Calif. 
Other Grant Products: 
Sliding Door Hardware * Drawer Slides 
Drapery Hardware • Sliding Door Pocket Frames 
Sheaves and Tracks • Pulls • Industrial Slides 

H O U S E & H O M E 



P O R T R A I T O F A H A P P Y B U I L D E R 

"Prospects are 
amazed at luxurious 

'Pioneer' kitchens 
of birch, copper and steel 

in our *9,000 homes" 
—Mr. J . M. Mandlebaum, 

PretidenI, P .A.T. Homes, 
Tucson, Arizona 

Tucson builder features "Pioneer" kitchens in 298 homes-with spectacular results! 

DIVISION (/P^^) CONNERSVILLE, INDIANA 

S E L L Y O U R H O M E S F A S T E R ! 

"When a woman walks into the kitchen of our 
model home, another house is sold," says Mr. 
Mandlebaum, speaking of the 298 homes his com
pany is building in Craycroft Village, near Tucson. 
"They've seen kitchens like these in $15,000 to 
$50,000 homes, and are delighted to find them in 
our homes, which are under S9,000." 

The "Pioneer" by American Kitchens is stun
ning and modern—a dramatic combination of 
natural birch and antique copper on a steel frame. 
It's easy to install and truly versatile—perfect for 
everything from a simple kitchen center to a com
plete kitchen with matching appliances. 

Most important, the "Pioneer" is a sale-clinch
ing feature that adds comparatively little to your 
costs. No matter what the price bracket, home 
buyers immediately recognize the "Pioneer" as the 
finest in quality and styling. If you haven't already 
discovered the selling advantages of the "Pioneer" 
and other American Kitchens products, mail the 
coupon below—today! 

w m^m ^mm M <mtm MM mmm mmam i 

A m e r i c a n K i tchens , Dept . H H - 5 6 - 6 
Connersv i l l e , I nd iana 

n I'd like to have "no obl igat ion" quotation on my 
next kitchens. 

Please send your new Architects' and Builders' File. 

1 -

Name 

Di ihwathar t DI tpoiers Ranges Ovoti i Accettorios 

Address 

City Zone. _Sfafe 

J U N E 1956 



The Most Appealing Comfort Feature 

Bafhroom—Even temperature 
wi th minimum f l o o r space. 

Nafional-U.S. Art Baseboard 
(non-ferrous] 

Nafional-U.S. Radiant Baseboord 
(cast iron) 

Bedrooms—Comfort control with the temperature of your choice. 

Home buyers today are becoming increasingly aware of the comfort 
advantages afforded by modem hot water heating systems. It is a most 
important consideration in their acceptance of a new home. National-
U.S. Baseboard Heating Systems bring real comfort to the entire home 
. . . make each room delightfully livable . . . provide a uniform, even 
blanket of warmth from floor to ceiling. 

National-U.S. Baseboard Heating Systems are easy to install and, 
for this better system, add only a small percentage to the total cost 
of the home. 

You can also offer your prospects year 'round domestic hot water, 
snow-melting, temperature zoning and cooling. Use these convincing 
comfort features to promote quick acceptance and more profitable 
business for you. 



in the homes you are planning 

and your most impressive sales feature. 

National - U. S. Baseboard 
Hot Water Heating Systems 

Dining Room —Uniform tem
p e r a t u r e at s i t t ing l eve l . 

I 

1 
D 

\ y u 

National-U.S. 
Gas Boilers 

NaHonal-U.S. 
Cast Iron Boilers 

for Automatic Firing 

National-U.S. Packet 
All-in-one, Automatic 
Home Heating Unit 
For gas or oil firing 

Living Room—Solves the difficult picture window 
problem. Place your furniture where you please. 

Nationol-U.S. 
Residential Steel Boilers 
Sizes to meet all needs 

Nalional-U.S. Hot Water and Steam Home Heating Boilers 
perform with full efficiency when used with National-U.S. 
Baseboard. There is a style and size for every residential re
quirement—large, medium or small. 

Write for bulletins on National-U.S. 
Boilers and Heat Distributing Units 

National - U. S. Radiator 
5( C O R P O R A T I O N 

H E A T I N G A N D A I R C O N D I T I O N I N G D I V I S I O N 
Johnstown, Pennsylvania 



S t e r i i 1141 

® 

QUICKER, EASIER 
a n d a l l w a y s b e t t e r 

FOR ALL SLIDING DOORS 

6 0 0 S E R I E S 
FIRST and only packaged sets with all these better features 

• Aluminum track with 
built-in fascia . . . etched 
and anodized. Fits standard 
head jamb. 1%" headroom. 
Doors can be hung after 
hangers are attached. 

• Twin nylon wheels with oiled 
for-lifc bronze bearings. 

• Steel hangers with angle-
slotted screw holes for 
easier plumbing of doors. 

• Door stop limits sliding 
action of doors to prevent 
pinching fingers. 

Nylon and steel door guide 
installed easily with just 
two screws. 

7 0 0 S E R I E S 
Similar to 600 Series except track 

does not have built-in fascia or anodized finish 
• Aluminum track . . . fits 

standard head jamb. 1%"head-
room. Doors can be hung 
after hangers are attached. 

• Twin or single 1" nylon wheels 
with oiled-for-llfe bronze 
bearings. 

• Steel hangers with angle-
slotted screw holes for 
easier plumbing of doors. 

• Door stop limits sliding 
action of doors to prevent 
pinching fingers. 

• Nylon and steel door guide 
installed easily with just 
two screws. 

N E W ! "THRIFTEE FAK"5ET 
FIRST and only set for BOTH 3, 4'or 1-3/8'doors with all these features 

• Aluminum track, 1%" headroom. Doors can be hung 
with hangers attached. 

• Big 1" nylon wheels. One piece, husky steel hangers 
with slotted screw hole for easier plumbing of doors. 

• Nylon and steel door guide 
uses two screws. 

l o w a s $ 5 . 5 0 l i s t 

C O N S T A N T I M P R O V E M E N T S K E E P S T E R L I N G 
A H E A D O F C O M P E T I T I O N - H E R E A R E O T H E R 

FIRSTS FROM STERIING-

1058 
Sliding Door 

J.och 

1200 
Pocket Door 

T-frame 

S83 
Pocket Door 

Pull 

863 - 865 - 867 
Surface Mounted 

Door Pulls 

885 
Door Cushion 

878 
Guide Strip 

W R I T E F O R OUR 24 PAGE C A T A L O G 
See our Catalog In Sweets' Architectural or Light Construction Files 

Formerly Sterling Hardware Mfg. Co. 

2345 W e s t N e l s o n S t r e e t , C h i c a g o 18, 
© 1958 JOHN STERLING CORPORATION, CHICAGO 

l i n o i s 
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units 

Built-in SALESMEN for YOU! 
I t takes a touch of sales glamour to move even the nicest-

looking, best-built house. And Hardwick built-ins are the 

sale-closing frosting on the cake. High-style Hardwick gas 

oven and surface units offer the homemaker more in 

styling, performance and durability, yet cost you less. 

Install Hardwick Built-in Gas Cooking Units — let them 

sell for you. 

HARDWICK GAS RANGES 

lifairff"""̂ *" 

1*1 5]k 

High-Style Beauty . . . 
Laid out by America's top de
signers. Finished in Stainless, Cop-
pertone or White Porcelain. 

Quick, Easy Installation.. 
All connections made in front 

Popular P r i c e . . . 
America's greatest built-in value 

Luxury Features . . . 
Many are standard. Optional: 
Oven Window and Light, Clock-
cont ro l led O v e n , Thermal Eye 
Burners. 

eveland, Tennessee 

Please send me full information on Hardwick Built-in Gas Ranges. 

Name 

Address 

J U N E 1956 

H a r d w i c k A d v e r t i s e m e n t s 

a p p e a r in f u l l c o l o r in 

Ladies' Home Journal 
McCall's 

Better Homes & Gardens 
House Beautiful 
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Strongest way to 

bring on the buyers... 

Sell with a brand name they know and want! 
T N today's competitive building market, you want 

all the sales sock you can muster. The kind of 
pull-power you get with Mueller Climatrol all year 
air conditioning! 

Think about it. You offer the appeal of luxury 
along with the down-to-earth pleasure promise of 
full-time comfort conditioning. And you do it with 
Mueller Climatrol — a reputation for quality that 
doubles the impact. 

Want a more complete look at the rosy sales 
possibilities? Write direct, or. . . 

S e e f h e m a n f r o m 

Dept. 66, 2020 W. Oklahoma Ave., Milwaukee 15, Wisconsin 

S A L E S - W I N N E R S — 
Combination Unit (Type 
128-928 at left) can be 
installed complete for all-
year air conditioning, or 
with heating and provi
sion for low-cost addition 
of cooling. Lets you oflTer 
the cooling feature, even 

though your budget prevents complete 
installation. Same benefit applies to 
coil units (above), designed for use with 
remote air- or waterless-condensing 
units and highboy or lowboy furnaces. 
They're part of America's most complete 
line of heating and cooling equipment. 

20 H O U S E & H O M E 



R o o f ! 

. . . a n d a T e r n e R o o f 

W i l l S e l l Y o u r H o m e s ! 

Your buyers normally may not ask about 
the roof . . . but with Terne, the roof be
comes a feature you can sell! For after all, 
a house is a shelter and the roof provides 
the shelter. And a Terne roof offers the 
selling qualities that mean so much to pro
spective buyers—it will last as long as the 
house stands, it is fireproof, weathertight, 
windproof and can be painted any color, 
anytime, to harmonize with the house ex
terior and the surroundings. Above all, Terne 
makes the best roof for air-conditioned 
homes. So try the roof that will help you 
sell your homes... a Follansbee Terne Roof! 

R E F L E C T I V I T Y 

Painted white or a light color, Terne 
will reflect more of the sun's heat than 
any other roof. 

L O N G L I F E 

Many installations of Terne have been 
in service for more than 100 years. 

E X T R A B E A U T Y 

Terne can be installed in either stand
ing, batten or horizontal seams each a 
distinctive design of beauty. 

S A F E T Y 

Terne is fireproof, windproof and, when 
properly grounded, will protect your 
houses against lightning. 

Roofing and sheet metal contractors everywhere will 

install Follansbee Terne R o o f s . See them or write. 

F O L L A N S B E E 
S T E E L C O R P O R A T I O N 

F O L L A N S B E E , W E S T V I R G I N I A 

C o l d R o l l e d S t r ip • T e r n e Rol l R o o f i n g • P o l i s t i e d B l u e S h e e t s a n d C o i l s 

Sales Off ices in Principal Cities 

J U N E 1956 21 



d o n ' t l e a v e h o l e s 

i n y o u r i n s u l a t i o n 

You insulate your walls for more comfort and for dollars-and-
cents reasons. So why leave holes in them—uninsulated windows? 
With Thermopane* insulating glass in every window, your weather 
conditioning is complete. Thermopane gives you: 

Warmer rooms in winter . . Just like your other insulation does 
Cooler rooms in summer " " 
Savings in heat bills " " 
Quieter rooms " " 
And no seasonal work — it's 
permanent window insulation 
stays in all year " " 

Delivery of Thermopane has been accelerated by expanded glass-
making facilities. Standard sizes are stocked by L - O ' F Distributors 
and Dealers (listed under "Glass" in phone book yellow pages), 
and consequently are more readily available than special sizes made 
to order. For our booklet,"Self-Insulating Windows of Thermopane."' 
write Dept. 966, Libbey-Owens-Ford Glass Company, 608 Madison 
Avenue, Toledo 3, Ohio. 'O 

I N S U L A T I N G G L A S S 

— — — — — — — I»o Pones o( Clais. 

Ilonkel ol dry oir 
Insulorei windoo 

, ^ ^ Bondetm.lK ^ 4^ 

@^^^^^^M Seorkeepioir | ' 

-

L I B B E Y - O W E N S • F O R D ci GnmC A W utt GioM 

dot/ ( n ^ l * ^ € / i y > M « ) i ^ 

o ^jLcx/yyl x l i t a ^ ax*'t4^ ^^t-^'^t^ 
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The "plus'' 
home buyers want... 

Hore built-in 
storage p(]e 
Here's an important new way of putting more 
sales appeal into your houses . . . to satisfy the de
mand for more storage space . . . at a cost lower tha 
you ever thought possible! 

Ready-made, one-piece drawers molded of B A K E L I T E 

Brand Phenolic Plastic offer new storage unit possibilitie s 
for every room in your houses. Prospective home ownei s 
are quick to see the advantages. They'll delight in the 
ease of cleaning (they're glossy smooth... have rounded 
corners) and the smart black finish that fits into any 
decorative plan. 

Costs are comparable to conventional drawers of qual
ity construction. The drawers come completely finished 
with guides molded in . . . just drill a hole for the pull, 
slide into place! No fitting, no sanding, no painting. 

See your building supply dealer today, or write Dept. 
PZ-78, for full information and list of suppliers. 

Every housewife 
needs more space for 
out-of-scason clothes... 
to store accessories. Here, 
ten drawers provide her witli 
extra storage space. House dc-
i:igned by Sargent, Webster, Cren
shaw dS: FoIIey, AIA.VVatertown, N.Y. 

P L A S T I C S 

Rugged molded phenolic drawers provide ideal storage space for 
the children's toys in his bedroom. Located where they're easy to 
use, too! Drawers manufactured by Boonton Molding Company, 
Buonton, N. J . 

B A K E L I T E C O M P A N Y 
A Divisiun of Union Carbide and Carbon Corporation 

QI33 
30 East 42nd Street, New York 17. N. Y 

The term B A K E L I T E and the Trefoil Symbol 
are registered trade-marks of UCC 

B A K E L I T E COMPANY '^^'^ '̂'̂ -''̂ ^ 
A Division of Union Carbide iintl Carlton Conwration 

30 East 42nd Street, New York 17, N. Y. 
Please send me information on variety of sizes of drawers 
molded of B A K E L I T E Brand Phenolic Plastics and names of 
manufacturers who can supply them. 

.NA.VIE. _ T I T L E ^ 

C O M P A N Y -

A U D R E S S . 

C I T Y . Z O N E S T A T E -

J U N E 1956 
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Put the permanent strength of steel into your 

homes.,,with Gold Bond's NEW Corner Bead 

Guard against costly damage to wallboard construction 
by protecting exterior corners with steel. This new corner 
bead, styled after the already popular Gold Bond plaster 
corner bead, gives wallboard corners a firm, lasting 
reinforcement. The exclusive triangular design affords 
maximum bonding of joint cement. Deep knurled 
flanges prevent joint cement slippage during application 
and provide better adhesion after application. 

P r o f e c f D o o r a n d Window Edges 
with Gold Bond Wallboard Casing Bead 
These st-eel casings make terminating wallboard 
construction around windows and doors easier and more 
economical. Low-cost Gold Bond Casings are self-
finishing and eliminate the need for wood trim. Each 
casing unit fits snugly and has a ridge design that 
locks in the wallboard. 
Strong exterior corners and door and window edges 
are important sales features that homeowner prospects 
are looking for in home construction. Give your homes 
the added strength of Gold Bond Corner and Casing Bead. 
Ask for complete facts today. Write National Gypsum 
Company, Buffalo 2, New York. 

Use Gold Bond Wallboard Corner Bead for 
straight corners or simply snip fianj^es to form 
a versatile arch bead. 

Use Gold Bond Wallboard Casing Bead with its 
self-locking ridge design and mitered edges for 
a snug fit. 

G o l d B o n d 
B U I L D I N G P R O D U C T S 

NATIONAL GYPSUM COMPANY 
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new y designed, lower cost 
yearound airconditioning systems 

• -

Hi-Boy Heating 
with Plenum Type Cooling 

Lo-Boy Heoting 
with Duct Evaporator Coolinc 

Counlerflow Heating and Cooling 

Sujpeaded Hau^zaaXal Cooling 

Builders can now choose from four compact W I L L I A M S O N Wethermatic 
Yearound Airconditioning systems . . . the cooling equipment requires no 
floor space. Williamson Wethermatics are low cost, quickly installed and 
premerchandised with an all-round national consumer promotion in major 
shelter magazines. 

I L L I A M S O N 
"WETHERMATIC" SYSTEMS CONSIST OF: 

The "SPECIAL" l i n e — A Builders Type Warm Air Furnace 

New lower prices reflecting mass production savings 

9 20 gas-fired, 12 oil-fired models 

9 60,000 to 145,000 B.T.U. Range 

0 Hi-Boy, Lo-Boy, Counterflow, Gravity and Horizontal Units 

0 Pre-Wired, pre-Assembied, factory test-fired. 

New color choice . . . Gray Me/o/escenf or Gleaming White 

AIRefrigeration Waterless Cool ing— 

^ No floor space installations 

^ No costly sewer or water connections 

^ internally factory wired, easi ly installed. 

H 2, 3, 4, 5 or Z ' /a ton size models 

% Console and suspended models where desirecf. 

Prefabricated Duct Pipe & Fittings—For Heating and Cooling 

0 Die Cut, prefabricated, each fitting interchangeable with others 

% Fittings shipped pacited per house plan 

% Tailor-made look, designed to fit within the joists 

% Designed for minimum air resistance—maximum air flow efficiency. 

See our 12-page 
catalog insert 
in S W E E T ' S 

1956 Light 
Construction Files. 

Visit Booth No. 839 
NAHB 

Convention 

THE WILLIAMSON COMPANY 
3334-A-6 Madison Rd., Cincinnati 9, Ohio 

Pleaie send me information on: 

Q Yearound Airconditioning 

n Heating Equipment 

Name-

Firm 

Q Cooling Equipment 

• Duct, Pipe and FiMings 

Addrcss-

City -Zone. .Stole. 
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I N E V E R Y A R C H I T E C T ' S O F F I C E . . . 

kenRoyal V I N Y L T I L E S A M P L E S 

You'll want to be sure you have this sample box on 
hand for quick, easy reference to the ftill range of high 
taste colors available in the finest of vinyl tiles. 
KenRoyal, a luxurious homogeneous vinyl by Kentile, 
Inc., offers qualities demanded by your most discrimi
nating clients . . . it is greaseproof, easy to maintain. 
Colors include the much wanted plain black and plain 

white as well as 6 matching colors in 1-inch wide Fea
ture Strip for unlimited design scope. Available in 
Standard tile size: 9"x9". Thickness: Standard (.080") 
and Vs". If you have not yet received a set of these 3"x3" 
Architect's Specification samples, please write on your 
letterhead to Kentile, Inc., 58 2nd Ave., Brooklyn 15, 
N. Y . We will be glad to rush them to you. 

K E N T I L E , I N C . Amer ica 's largest manufacturer of resilient tile flooring 

K E N T I L E Asphalt Tile, Carnival Kentile. Corktone Kentile • K E N C O R K , Cork tile for Floors and Walls • K E N R U B B E R , Rubber Tile 
Vinyl Asbestos Tile. Carnival Kenflex, Corktone Kenflex • K E N F L O R Vinyl T i le ,a lso available by-the-yard • K E N R O Y A L Vinyl Tile 
K E N T I L E . Gceaseproof Asphalt Tile • T H E M E T I L E , K E N S E R T S , Decorative Inserts • K E N C O V E , vinyl wall b a s e - K E N B A S E . wall base . 

K E N F L E X . 
S P E C I A L 
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i l M l ) P r e C a s t S H O W E R F L O O R 

L O W E R S C O S T O F S H O W E R C O N S T R U C T I O N 

The new F I A T Monterey shower floor has a PreCast integral 
threshold and curb that completely eliminates the most expensive steps 

in shower construction: the built-on-the-job floor, threshold and 
pilasters. Glass filler panels at the jambs replace the pilasters, rest 

directly upon the curb of the Monterey. The F I A T PreCast Shower Floor 
simply slides into place—there's no need for sub-pan, mortar, tiling 

and hours of costly labor. Try this new shower technique 
that saves you money and produces added sales appeal. 

The Monterey shower floor, PreCast of sparkling terrazzo, is 
p)ermanently leakproof and furnished as a complete unit with solid brass 

drain and stainless steel strainer plate. There is nothing else to buy 
—nothing else to install! The photograph shows an excellent and 

economical shower combining the Monterey floor with a glass filler panel 
and door forming the front. Either hinged or sliding doors, 

by others, may be used as the solid threshold provides 
a convenient foundation for the track. 

Monterey model avai lable in six s i t e s -
rectangular, square and corner designs. 

It's so much easier to see 
the advantages of PreCast 
Floors than to read about 
them. That's why we would 
like just five minutes of your 
time to show you this cross 
section sample. Clip coupon 
to your letterhead and get 
full information. No obliga
tion of course. 

FIAT METAL MANUFACTURING C O . 
9317 Belmont Avenue, Franklin Park, III 

Please send complete informofion 
on your complete 
line ot shower equipment. 

F I A T M E T A L M A N U F A C T U R I N G C O . 
I Packaged Showers • Do 
Toilet Room Partitions 

FOUR COMPLETE PLANTS: Loat Island City 1. N. T.: Franklin Park. I l l ; Los A n f i l i s 63, Calil . ; Orillia, Ontario, Canada 

Nome^ 

Company 

Address 

City -State-

Type of Business 



aCC ROOM I KITCHEN .̂ >̂ 

» O/MNO ROO 

3ED HOOM 

1144 
sq. ft. of 

living 
space 

LIVING ROOM I* 

/ ' This one 
floor plan 

is available in 
6 exciting 
exteriors 
featuring 

optional fireplace 
and front 

porch 

. . . o p e n s new profit 
p o s s i b i l i t i e s for bui lders of 

Inland honied 
Inland Homes ore of conventional type construc
tion and appearance. There ore 12 basic floor 
plans and 72 exterior designs. 

• The Inland package offers more than you'll 
find in any other pre-fob package. 

• An Inland Home con be erected in less time 
and at lower cost. You can offer a higher 
quality home than your competition. 

• Floor plans which give a new dimension to 
living—beautiful exteriors and unusual roof 
designs — make Inland Homes easier to fi
nance. Their quality is readily apparent to 
both buyer and mortgage men. 

We hove a story that tells you how easy it is to 
get started — it's one you can't afford to over
look. We suggest you visit us and see for your
self why on Inland Home dealership is the most 
valuable one you could have. Write us on your 
letterhead for appointment — or better still, 
•phone 3880, Piqua, Ohio. 

C-825-G 

SOI so. C O t l E G f ST. P/OUA, O H / 0 PHONE 3880 P.O. BOX 9?5 
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NEW! Internat ional ' 3 0 0 Utility Tractor 

now with POWER STEERING 

Up to 1,000 p o u n d s g r e a t e r bui l t - in w e i g h t 
gives the new International 300 Utihty 
stamina to cut downtime, traction to step 
up output. 

S t e e r s i n g l e - h a n d e d , m a n e u v e r in c r a m p e d quar te rs . . . 
keep the other hand free to control equipment! The new 
International 300 Utility with power steering gives the 
operator finger-ease control of the wheel—even with heaped 
half-yard bucket on a heavy-duty loader. One-hand steering 
lets him load, doze, backfill, grade and level on the go. With 
the 300 Utility built-in strength and stamina, users report 
they move up to 25 per cent more dirt in a day than with 
lighter-weight, harder-to-handle outfits. 

IH p o w e r s t e e r i n g bloclcs kickbaclcs from the front wheels to 
lessen operator fatigue—yet retains the "feel of the wheel" 
and normal self-return. It is powered from the tractor's 
regular Hydra-Touch hydrauUc system, eliminating the cost 
of a separate pump. 

Your IH D e a l e r wil l d e m o n s t r a t e ! Look in 
the classified directory . . . phone today 
for an on-the-job test. More than 50 items 
of special duty equipment let you match 

I H utility tractor power to your job. 
For free specification folders, write 
International Harvester Company. Dept. 
HH-4, P. 0. Box 7333, Chicago 80, 111. 

S e e y o u r 

I N T E R N A T I O N A L H A R V E S T E R DEALER 
International Harvester products pay for themselves in use—McCormick Farm Equipment and Formoll Tractors 
• . .Motor T r u c k s . . . Crawler and Utility Tractors and Power Units—General Office, Chicogo 1, Illinois 
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4^^kljmi COST ANSWER 
TO AIR CONDITIONING! 

4 

NEW LEWYT B U I L T - I N WALL 

AIR CONDITIONERS SOLVE COST 

PROBLEMS FOR ALL BUILDERS! 
Now, for the first time, you can install air conditioning 
in houses priced as low as $8,000 without substantially 
increasing the cost of the house. 
Only 15" deep, the compact Lewyt Built-in Wall Air Con
ditioner fits fiush-'mside and out-in any outside wall. 
And, with Lewyt's new scientific perimeter cooling method 
you can air condition any part of a house or all of it. 
The Lewyt has individual controls and thermostat built 
right in. There are no ducts to in.stall—no obstructions of 
any kind in your windows. 
Imagine-all of this, plus, Lewyt quality at a price every 
builder can afford. Get all the facts-today! 

NO DUCTS OR PLUMBING! 

f 
f 

I 

f 

# 
i 

f 
I 
% 
% 

L E W Y T 
B U I L T - I N WALL 

AIR CONDIT IONER <̂ 

Dy the maker of the famous Lewyt Vacuim Cleaner 

i 
i 

REALLY FITS FLUSH INSIDE AND OUT! 

LEWYT AIR CONDITIONER C O R P O R A T I O N , Dept. HH-6 
57th St . a n d 1st Ave . , B r o o k l y n 20, N. Y . 

Please send me figures and complete details on the new 
L E W Y T B U I L T - I N W A L L A I R C O N D I T I O N E R 

Name 
Company. 
Address— 
City -County. .Zone State. 



Anuouncuig the Revolutionary New 

W A S T E K I N 
D I S H W A S H E R 

FS-IC 

P L U S T H E S E Q U A L I T Y F E A T U R E S 

Bui l t - i n Drain Pump-Out • Lifetime Porcelain Interior • 

Push-Pull Cycle Control Knob f o r f u l l y automatic or 

manual operation • Interchangeable Door Panels in White 

Enamel, Stainless Steel, Copper. Also acla|)table for wood 

panels to match any kitchen decor. Two Custom Models: 

FS-IC (free standing) and UC- IC (under counter). 

GARBAGE 
DISPOSERS 

AUTOMATIC 
OlSHWASHCRS 

B U I L T - I N 
ELECTRIC RANGES 

B U I L T - I N 
GAS RANGES 

INCINERATORS 
GAS, E L E C . L . P . 

.a V I S I B L E F E A T U R E that 
adds selling- power 

to your homes 
Developed by Waste King engineers 
in the tradition of Waste King quality 
. . .w i th every feature housewives 
need to do a better, more complete 
dishwashing job. 

Washing action more efficient — revo
lutionary rinsing and drying — easier 
loading — service-free design — years 
ahead styling. Waste King obsoletes 
all other methods of dishwashing. 

BETTER WASHING 
70 swirling jets drench all 
dislies. glasses, pots with 
a powerful needle spray. 

HUMIDITY-FREE DRYING 
No steam expelled into the 
kitchen. No dust-laden air 
enters the sealed tub. 

SUDS FLUSH-OUT 
A powerful spray cleans 
out all wash water before 
first rinse water enters. 

QUIETER OPERATION 
Super "Hush-Cushions" plus 
Fiberglas insulation guard 
all noise producing points. 

LARGEST CAPACITY 
Versatile, easy-to-load 
Contour Racks plus large 
silverware basket. 

EASY INSTALLATION 
Water, drain, electrical 
connections made from front 
after dishwasher is placed. 

• O R L I T E R A T U R E AND S P E C I F I C A T I O N S . C O N T A C T W A S T E K I N G C O R P O R A T I O N 
FACTORr: 3 3 01 F R U I TLA N D AV E . . L O S A N G E L E S 5 B, C A LI F REGIONAL SALES O F F I C E S : 3 1 3 W. LA N C A S T E R A v £,. A R D M 0 R C. M 0 N T G O M E RV C O U N I T . PA. 
4950 MAIN ST. . S K O K I E , I L L . 13020 PURITAN AVE.. DETROIT 21. MICH. • 214 TRAMWAY 8Lt )G. . U O O • 14TH ST. , D E N V E R , COUO. • 31 ; 9 MAPLE D R I V E . N E . AT LANTA, GA. 



I N S T A L L O N L Y N O T P I E C E S 

C L A D - R E X MARVIBOND 
H E L P S Y O U S E L L H Q M E S 

C O M P L E T E B A T H T U B R E C E S S 

w i t h o n l y o n e 4 ' x 1 0 ' w a l l p a n e l 

•
Only CLAD-REX Marvibond offers you 

all these advantages . . . 

• faster, easier , one-piece installation • easi ly bent, c r imped, dri l led 
(not 230 tmall piecei) gf punched 

• no s e a m s . . . no j o i n t s . . . waterproof 'he job witli minimum tools) 
• highly resistant to impact, a b r a s i o n , • ^8 beautiful life-long colors 

discolorat ion • costs less 

FOR ALL THE FACTS . . . on omozlng, new CLAD-REX Marvibond . . . the 
vinyl-on-metol wall paneling that perfectly combines the strength of metal (steel 
or aluminum) with the bright colors, texture and toughness of v i n y l . . . mail the 
attached coupon. 

I X C I i D S VA A N D F H A S P E C I F I C A T I O N S 

Now! A built-in" 
Kleenex dispenser for 
the home-only *L25! 

New Recessed Kleenex Cabinet 

s t e e l c o m p a n y 

E N V E R 7, C O L O R A D O 

vision of United Slates Rubbar 

Mail this coupon NOW for FREE samples, full information and 
full color brochure. 

C L A D - R E X s t e e l c o m p a n y 

40TH & ULSTER • D E N V E R 7, C O L O R A D O 

Gentlemen: Please rush me FREE samples and complete information on your new 
Clad-Rex Marvibond. 

HAME 
NAME 

FIRM 

ADDRESS 

CITY 

ADDRi;: 

CITY 

Fits into recess 

in the wall 

Here's the newest thing in kitchen and 

bathroom fixtures—a beautiful, low-

cost Kleenex* tissue dispenser you can 

install r ight in the w a l l ! 

Holds fu l l box o f Kleenex 200's. Dispenses one tissue at a time. 

Mirror-clirome finish. Holes in back make it easy to fasten cabinet to 

studding. Price to builders only $1.25. (Slightly higher in Canada.) 

M A I L THIS C O U P O N N O W ! 

KIMBERLY-CLARK CORPORATION 

CELLUCOTTON DIVISION. DEPT. HH-66 

919 N . MICHIGAN AVE., CHICAGO 11, ILLINOIS 

Please serid me complete information about the new recessed Kleenex cabinet. 

-ZO.N'E- _STATE_ 

3 2 

"T. M, RCG. U. S. P*T,OFFi 
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•he ceiling that whispers... of quiet beauty 

Home Sales 
made easier with 

You get a big P L U S for your homes when you install 
Simpson Forestone. Forestone enables you to offer 

beautiful harmonizing texture and efficient sound 
control...rich and satisfying as deep carpeting. 

And Forestone's low price makes 
it a practical competitive tool 

for Y O U . 
v r r o (<• 

F O R A D D I T I O N A L I N F O R M A T I O N A N D N E A R E S T S O U R C E W R I T E TO S I M P S O N L O G G I N G C O . , 1 0 0 8 W H I T E B U I L D I N G , S E A T T L E 1. W A S H I N G T O N 



Harmony in Living-Dining A r e a s 

Begins with an AZPH LEX^ Floor 

FLOORING 
PRODUCTS 

An Azphlex floor in the living-dining area of the 
modern home pnlls the overall decorative scheme into 

smootli liarmony Azphlex colors are as new and modern as 
tothiN S furnishings and fabrics. 

This is an extra tough floor, too. because Azphlex is vinylizcd . 

giving it special qualities to combat the abuses of food 
serving areas. Highly grease resistant, its extra smooth surface 

minimizes cleaning chores. Its cost is just slightly more 
than asphalt tile but considerably less than man\' floorings 

of similar appearance and quality. Write today for 
color chart and information on .Azphlex. 

Pattern shown: Nougat 

A Z R O C K P R O D U C T S D I V I S I O N • U V A L D E R O C K A S P H A L T C O . 

5 9 3 Frost Bank Bui lding • S a n Antonio , T e x a s • Makers of V ino -Lux • A z r o c k • D u r o c o • A z p h l e x 



i 

use 

RECESSED T O W ' L E S C O P E -
concealed ulillly bar lor drying 
nylons, llnosrie—lor guest towels. 

bathroom accessories 
in sparkl ing Jy^mll 

Here's a beauty treatment that wi l l make you proud of 
the bathroom you design and build . . . year after year. 
Whether you are remodeling a "middle-aged" room —or 
planning a "new" bath, you'll find a fresh, bold beauty 
in every brilliantly polished Hall-Mack accessory that adds 
character and convenience to any bath. Hall-Mack gives 
you the best known name in bathroom accessories — over 30 
years of quality leadership - complete lines to fit every 
budget — and a wide selection of new and unusual specialties 
that add "sparkle" to any bath. For quality, convenience 
and economy — you can always recommend whh confidence 
Hall-Mack bathroom accessories. 

HALL-MACK RELAXATION U N I T -
|s styled (or comlorl and convenience 

HH-i 

CONCEALED TOILET PAPER HOLDER 
revolving hood protects, covers paper 

S O L D A T L E A D I N G PLUMBING, 

T I L E A N D H A R D W A R E 

D E A L E R S E V E R Y W H E R E 

H A L L - I M A C K C O M P A N Y 
1380 West Washington Blvd. • Los Angeles 7, California 

Please send your FREE color booklet 
of new bathroom ideas. 

nn;ni-.' 

address. 

city .state. 
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New Beauty! New Features! More Flexibility! More Colors! 

BRAND NEW CABINET LINE FROM 
KELVINATOR HELPS SELL NEW HOMES 
Top Quality Steel Construction — Easy Installation — Priced Right! 

The all-new, all-steel Kelvinator cabinet line has been 
particularly designed for builders. Here at last is a truly 
flexible line that will answer every kitchen installation 
problem. Now it is possible to easily achieve that luxurious 
custom look in kitchens that offer the most xmusual size 
or shape problems. The completeness of the new Kelvinator 
line is of course the answer. There are sink cabinets, 

M O R E C O L O R S T O SELL WITH! 

8 DECORATOR COLORS 
T O MATCH KELVINATOR 

APPLIANCES . . . PLUS 

4 ADDITIONAL COLORS 
FOR MIX AND MATCH 

INTERIORS 

Q U I C K L Y AVAILABLE F R O M 

14 STRATEGICALLY 
LOCATED FACTORY 

WAREHOUSES 
PLUS ALL KELVINATOR 

ZONE AND DISTRIBUTOR 
WAREHOUSES 

matching wall and base cabinets in a wide range of styles 
and sizes. Everything you need is provided . . . comer 
cabinets, combinations, revolving wall and base "Lazy-
Suzans," peninsular cabinets and a variety of cabinets 
for built-in ranges. Get complete information on this 
all-new Kelvinator line, write to Kelvinator, Division of 
American Motors, Detroit 32, Michigan. Today! 

Division of American Motors Detroit 32, Michigan 

N o w , Luxury Bathrooms 

for Middle-Income Homes! 

K E L V I N A T O R 

B A T H R O O M 

B U I L T - I N S 
POWDER BAR, VANITY and 

LAVATORY CABWET 
COMBINATIONS 

Beauty and practicality at a 
low price. All-steel cabinet 
with contrasting Formica tops. 

Deepest, single piece, 
r o u n d e d d e s i g n 
drawer made. No 
corners to catch dir t . 

Handsome recessed 
c h r o m e h a n d l e s 
pleasing to the eye— 
can't snag clothing. 

Neoprene tires on 
nylon rollers assure 
permanent quiet and 
easy operation. 

Adjus tab le shelves, 
a real cabinet feature, 
add more conveni
ence for extra storage. 

R o n d e r i z e d s t e e l , 
exclusive f i n i s h i n g 
methods for a smooth 
surface that endures. 

Sturdy spring hinges 
hold doors fu l ly open 
or closed, prevents 
accidental bumping. 
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News 

ROUNDUP 

T H I S M O N T H ' S N E W S 

(index to the top stories) 

Mortgage market: wnr^r pinch in 
years grips housing hut August 
may bring casing p. 40 

Housing market: 1956 output of 
more than 1.2 million looks un
likely as starts fall p. 44. 

New York home show ovfrsluuloweil 
by ruckus about make-work 
gouges by labor unions..../». 45 

Tax estimating troubles in VA proj
ects bring grand jury probe in 
southern California p. 49 

Housing bill before the Senate would 
inflate federal intervention in 
housing market p. 55 

VA housing: S'AHB. in a major shift 
of policy, decides to press for 
merger with FHA p. 55 

State legislatures: a roundup of 
what they did to housing at 
spring se.\sions p. 66 

Materials & prices: central air-condi
tioning poised for a boom .rea
son p. 73 

Does housing need another shot of easier terms? 

Slumping housing starts revive talk of softening F H A and VA down payments. 
Last Christmas, the government restored 30-year V A mortgages to its books, but 
new no-down commitments have been banned since last July. The administration 
could lower the 2% down payment now required for new VA home loans and drop 
FHA's minimum down payment from 7% to 5% again. 

Variable standards urged to ease community facilities woes 

Builders .should .set up three voluntary .standards for community facilities, thinks 
ex-NAHB President Tom Coogan—one standard for hig/i-priced developments, one 
for middle-priced developments and one for low-priced developments. He feels one 
trouble builders run into when they fight unreasonable improvement requirements is 
that .someone in the local government has been sold a bill of goods on a high .standard 
and the builders cannot show any good alternative which has official sanction. 

Can FHA permit buyers to pay discounts—voluntarily? 

Topic A in Washington is how to offset the squeeze on F H A and V A loans be
cause of the increasing price of money. Legally, F H A could hike its interest rate 
from 4V2% to 6%. But VA is already at the 4 ' /2% ceiling imposed by a Congress 
which has always been peculiarly sensitive to pressure from veterans lobbies. So 
housing officials feel F H A is stuck with the VA limit. 

Mortgage bankers asked FHA officials in New York for their eastern mortgage 
conference last month if they could permit home buyers—particularly individuals 
building their own homes—to pay discounts voluntarily. So far, F H A hasn't 
come up with an answer, though Deputy Commissioner Charles Sigety huddled with 
top MBA men on this and other problems. 

One possible solution: since the law permits F H A to allow a fee to reflect the 
cost of putting a mortgage on a lender's books, discounts might be permitted by an 
administrative ruling that this was part of the cost of creating the mortgage. 

Has labor's drive to organize home building fizzled? 

Labor's big drive to unionize the building industry (Mar. News) apparently 
won't get off the ground this year. A top building trades official claims that labor 
never really planned a drive. He blames it all on "exaggerated reports" from the 
A F L - C I O building trades mid-winter meeting in Miami Beach in February. "Some 
people believed all the noise they heard from the floor," he says. "The truth is we 
just don't have the money to undertake a big organizational drive this year." NAHB. 
worried at first, now seems to agree there is no immediate threat of an organizing 
drive. The building trades real 1956 goal: to iron out A F L - C I O unification problems. 

Prefabrication: brick men. architects 
attack prefab schools as more 
costly than conventionals. .p. fi4 

Conventions: AlA .•itudies how to 
bring better design to the suburbs 
of the nation p. 90 

Labor: spring wage bargaining nets 
building labor boosts of 7 to 35^ 
an hour p. 94 

Regular Departments 
Mortgage quotations .p. 41 
People p. 98 
Opinions p. 102 
Builders at Work. ...p. 103 

Kind words for H&H from across the sea 

The Architects' Journal, weekly British trade magazine and sister publication of 
the highbrow Architectural Review, has delivered itself of comment-from-afar on the 
life and times of four-and-a-half-year-old H o u s e & H o m e . Said the Journal, in its 
page one "Astragal" editorial column: 

"Astragal had his doubts when the American magazine. A R C H I T E C T U R A L F O R U M , 

split itself into t w o — F O R U M , the Magazine of Building, and H O U S E & H O M E . The 
reason for the split was an understandably commercial one—the publishers wanted to 
appeal to the enormous speculative housing industry. In spite of his original doubts. 
Astragal finds himself more and more impressed by the consistently high standard of 
H O U S E & H O M E . It occasionally has top-grade architect designed individual houses, but 
for the most part it is concerned with the American speculative housing marlcet in all 
its aspects, and one has to remember that most housing in America is built by private 
enterprise. 

"What is so impressive is that H O U S E & H O M E has not been satisfied to follow the 
trends; it has led them. It has consistently put forward enlightened policies and examples. 
And it has consistently stressed the architect's contribution to building." 

NEWS continued on p. 40 

J U N E 1956 37 



All over America 
Builders use 

Ceramic lile 
Sales Power 

Adhesive Installations — key to Ceramic Tile "Showplace" areas 
With home prices edging up, the discrim
inating cash buyer is demanding more. 
Ceramic lile, traditional mark o f a quality 
home, offers the builder a perfect oppor
tunity to give more convenience, more 
luxury. And adhesive installations are the 

Utili ty room, with practical 
ceramic tile floors and walls. 
Ceramic tile drainboards, a real 
eye-catcher for Mrs. Home-buyer. 
Ceramic tile window sills, a bonus 
appreciated by every home-buyer. 

way to offer more tile at less cost. Here are Don't forget to ask your ceramic tile con-
some of the ceramic tile "showplace" traaor about the savings made possible by 
areas builders are using to help sell their adhesive installations. This type of instal-
homes faster: lation is ideal for many dry-wall surfaces. 

How Adhesive Installations cut your tiling costs 

Ma.slic bed on dry-
wall cuts down prepa
ration time and costs. 

Tiles are set quickly 
and easily on mastic 
bed. 

Job clean-up time is 
held to minimum. 



Here's what leading builders like 

Robert P. Gerholz are doing with Tile 

Gerholz Community Homes of Flint, Michigan built 
this best-seller home. "Open-planned" for indoor-out
door living, this $22,950 house has the luxury feel that 
appeals to today's home-buyers. 

Builder Gerholz used the modern adhesive method 
to install ceramic tile in this attractive bath. Eye-catch
ing tile installations like these help the home-buying 
prospect make up his mind in a hurry—in favor of 
your home! 

Holmes & Jensen's "Storage Wall" 

house has the Ceramic Touch! 

Holmes & Jensen of Salt Lake City, Utah have had 
great success with a $16,000 "open room" house fea
turing storage walls throughout. Holmes & Jensen used 
adhesive installations of ceramic tile in both bath and 
kitchen. Note the tiled lavatory counter tops and walls 
in the bath. The kitchen features an inviting cooking 
corner surrounded by gleaming tile. Holmes and Jensen 
feel that successful, lime-saving adhesive installations 
are profitable because "in the construction of homes, 
time saved is money earned." 

tie TILE COUNCIL OF AMERICA, INC. 
Room 3401,10 East 40th St.,N.Y. 16, N.Y. or Room 933,727 W. 7th St.,Los Angeles, Calif. 
PARTICIPATING COMPANIES: American Encaustic Tiling Co . • Architectural Tiling C o . , Inc. • Atlantic Tile 
Mfg. Co. • Cambr idge Tile Mfg. Co . • Car ly le Tile Co. • Dover Ceramic Co . • G e n e r a l Tile Co . • G l a d d i n g , 
McBean & Co. • Jordan Tile Mfg. Co . • Mosaic Tile Co . • Murray Tile C o . , Inc. • National Tile & Mfg. Co. 
G l e a n Tile Co . • Pomona Tile Mfg. Co . • R idgeway Tile C o . • Robertson Mfg. C o . • Royal Tile Mfg. C o . 
Spar ta -Ceramic Co . • Stylon Corp. • Stylon Southern Corp, • Summitville Tiles, Inc. • United States Ceramic 
Tile Co . • Winburn Tile Mfg. Co . 



continued from p. 37 

MORTGAGE MARKET: 

Tightest pinch in years grips housing 
but experts see hope of easing in Aug. 

A t the banquet of the Pacific Northwest Home Builders convention last month 
in Spokane, the orchestra played "I Can't Give You Anything hut Love. Baby," 
and the crack went around the speakers' table that this should be the theme 
song of mortgage lenders. 

Mortgage money, which tightened abruptly in April after showing signs 
of easing, is now tighter than it has been in years. 

With savings off and general business demand for loans at astronomical 
heights, interest rates have climbed to their highest level since the depression. 
F H A and VA mortgage loans, with their interest frozen politically at 4'/i%, re
quire sharply increasing discounts to compete in the traditionally money-shy 
regions. When discounts rise rapidly, it gets difficult to hide them in tlie price 
of the house. Profits shrivel. Builders cut back production. 

Talk by both builders and lenders is more bearish than H O U S E & H O M E ' S 

editors have heard in a long time. Former MBA President William A. Clarke 
of Philadelphia, whose forecasting average is better than most, was predicting a 
"substantial reduction" in 1956 housing volume. "The mortgage market is in 
chaotic condition," commented Executive Vice Pres. Maurice A. PoUak of 
Chicago's Draper & Kramer. President Tom Coogan of Housing Securities Inc. 
was predicting "crisis in the housing industry." 

Construction loans are tougher and tougher to get in many cities. So are 
warehousing loans. 

Interest on both is up !4% to V2%. The Federal Reserve's deliberate tight
ness of money is pinching commercial banks hardest. "Our bank is flat broke," 
said an officer of a leading New York bank. To raise money to meet lending 
commitments, the "busted" banks were selling government bonds (usually at a 
loss) or borrowing from the Fed (at discouragingly high prices). 

Despite its severity, the mortgage drought may be short-lived. Reasons: 

1. Starts are dropping as sales weaken in many cities. Lenders generally blame 
several years of "overproduction" and give-away credit terms for temporary 
gluts of unsold homes. Most builders point at .something else—building "too 
expensive" models, "unrccilistic" F H A and V A requirements which "force" 
them out of low-price brackets, for example. 

2 . Many of the forces in the US economy that combined to convince the Fed
eral Reserve that inflation threatened this spring are already reading a crest. If 
the peak squeeze on money passes this month, as some expect, the money market 
may begin to ease by August, Items: 
• Corporations have been borrowing heavily to meet June tax payments. 
• Spring's whopping bulge in capital expenditures for new plant construction has 
reached a point where most borrowings are arranged. 
• Businessmen have been piling up inventories in anticipation of price increases 
(especially in steel, where a strike threatens). But this trend is beginning to 
reverse itself—reverse so sharply, in fact, that some economists now talk of a 
possible "inventory recession," 

With the Federal Reserve's latest boost in rediscount rates under criticism 
even inside the administration, some prophets look for moves to ease money 
after the June squeeze. Some experts think the Fed's credit control mechanism, 
developed in the '20s and '30s. is now obsolete for steering an economy that 
has undergone revolutionary changes. 

If mortgage money and construction loans ease by September or so, it will be 
too late to alTect 1956 total housing output much. But builders who time their 
operations accordingly should be better off than those who don't. 

MORTGAGE BRIEFS 

Conventional lending gains 
Conventional lending accounted for 

5 7 % of housing starts in the first quar
ter of this year, compared to 5 0 % in the 
first quarter of 1955. 

Union fund to buy VAs, FHAs 
Evidence grows that pension funds are be

ginning to come into the mortgage market 
more heavily. The International Ladies Gar
ment Workers Union will put $15 million 
of its $167 million in health and retirement 
reserves into FHA and VA mortgages on 
small homes. President David Dubinsky says 
the union expects to buy 1,500 mortgages in 
the $10,000 to $12,500 bracket. 

Nudge for pension funds 
Chairman Albert Rains (D, Ala.) of the 

House housing subcommittee will hold a 
round-table hearing on channeling pension 
funds into mortgages. 

He hopes to hold the di-scussions soon 
after the banking committee completes 
hearings on the 1956 housing bill. Cus
todians of labor-management funds have 
expressed interest in the idea, he says. 

"Some action to tap new soinxes of 
financing funds is certainly neces.sary," 
Rains contends, "because as it is now, 
building money tends to dry up as soon 
as we hit a pace of more than 1.2 million 
liousing units a year." 

Move to scrap VHMCP blocked 
Added concessions by HHFA have per

suaded the House veterans affairs committee 
to pigeonhole its bill to kill the Voluntary 
Home Mortgage Credit Program by prohib
iting VA from referring direct loan applica
tions to it. HHFA agreed: I ) to stop re
ferring applicants to VHMCP in areas where 
VHMCP has been slow finding private mort
gage money, 2 ) to stop referring cases to 
VHMCP where a builder refuses to absorb 
the cost of a discount. 

Will cost of borrowing 
by S&Ls increase? 

Cost of borrowing from the Home Loan 
Bank by the nation's federal savings and loan 
associations seems bound to rise. 

The Home Loan Bank Board sold $126 
million of six-month consolidated notes at 
mid-month with an all time high interest 
rate: VA%. Ten of its I I member banks 
were charging from 3 to V/2% for loans to 
member institutions (the San Francisco HLB 
has just upped its rate from VA to 3 % % . ) 

S&L industry spokesmen are resigned to 
paying 4 % for loans from regional HLBs 
before long—even though only $51 million 
from the note sale will be used to make new 
loans to members. Interest on HLBB con
solidated notes has zoomed steadily since 
March 1955, when it was only 1.8%. 

The US Savings & Loan League has just 
issued a forecast that conventional loan in-
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tcrest rates arc unlikely to rise in the next six 
months. But the rising cost of money paid 
by S&Ls themselves may knock it awry. 

Moves by the Home Loan Bank Board lo 
increase what S&Ls may borrow from the 
system will amount to no more than a drop 
in the empty mortgage bucket. Experts doubt 
it will result in more than $10 million of ad
ditional advances. The move was widely mis
interpreted as indicating the HLB was pull
ing in the other direction from the Federal 
Reserve. 

The new order lets member S&Ls borrow 
up to 10% of their total share accounts. Since 
last December, the HLB has had a more 
restrictive—and complex rule. It would let 
S&Ls who had borrowed some money already 
get new advances only up to 5% of their 
share accounts and S&Ls who had not tapped 
the mother-system for loans could only get 
a 5 % total. 

Discounts up ^̂  point, 
FHA survey finds 

Discounts on FHA mortgages rose about 
Va point between April 1 and May 1, the 
agency says. 

Average secondary market price for Sec. 
203 loans for immediate delivery fell from 
98.6 in Apri l to 98.3 in May. Nationwide 
range was from 96 in the West to par in 
parts of the East. 

FHA has been reporting discounts month
ly since Feb. The data is based on opinions 
of FHA district directors, not actual deals. 
The latest figures: 

O F F E R I N G P R I C E S . FHA 203s 
Iinincdiate delivery 

May 1. 1956 April 1. 1956 
Zone Average Range Average 

HAZEN 

Northeast 99.8 99.0-100.0 99.8 
Middle Atlantic 99.1 98.0-100.0 99.2 
Southeast 98.2 97.0- 99.0 98.4 
North Central 97.9 96.0- 99.0 98.5 
Southwest 98.0 97.0- 98.5 98.3 
West 98.4 96.0- 99.0 98.6 
United States 98.3 96.0-100.00 98.6 

S&L leader pushing plan 
to tap new money sources 

A plan to draw new sources of money into 
home finance has been proposed by former 
(1952) President Ben Hazen of the US Sav
ings & Loan League. 

Hazen, who considers V A and FHA financ
ing "socialistic and bureaucratic," wants 600 

cooperating S&Ls to set 
up a Home Loan Fund 
to .sell certificates to in
vestors in multiples of 
$5,000 and put the 
money into S&L's across 
the nation. 

Investors would get 
the same dividend as 
any shareholder of a 
savings and loan a.sso-
ciation—(average: 3%) 
—less 0.1% servicing 
c h a r g e . Certificates 

would be redeemable at par at any time. 
Hazen. president of Benj. Franklin S&L of 

Portland. Ore., hopes many segments of the 
shelter industry including manufacturers of 
building materials and appliances—will invest 
in the fund. He especially hopes to sec pen
sion funds invested. 

M o n e y to t/ ie m o r t g a g e 

Three trustees would direct investment of 
the fund, routing money to where it is needed 
most. In Hazen's words: "The money would 
be taken from the market to the mortgage 
instead of bringing the mortgage to the 
market." 

At work on his plan since eariy 1955. 
Hazen has already started lining up members 
for Home Loan Associates, the promotional 
arm of the operation. He plans to start 
Associates when he has 600 SL's willing to 
join. Last month he had 477 pledges. 

To participate, each member S&L would pay 
an annual fee of no less $25 nor more than 
$300, based on assets. Each would also pay 
to A.ssociates 0.5% of all investments received 

through the Home Loan Fund. This money 
would go to promote the plan more. 

S E C approval a h u r d f e 

Hazen expects to have his 600 members for 
Home Loan A.ssociates this summer. Home 
Loan Fund will go slower since it will have 
to be examined thoroughly by the Securities 
and Exchange Commission before it can be
gin operation. 

"The whole idea," Hazen explained, "is to 
make more money available for the home 
mortgage market via private enterprise. Static 
areas and big investors with money to spare 
can thus put their money to work in money-
short areas." 

I f his plan clicks, Hazen thinks it will 
mean more conventional loans by local S&L's 
and fewer FHAs, VAs sold to far off in
vestors. 

S&Ls map fight against 
HLBB separation plan 

The US Savings & Loan League has began 
mustering support to fight an administration 
move to separate the Federal Savings & Loan 
Insurance Corp. from the Home Loan Bank 
Board. 

President Eisenhower wants to divorce the 
insurance agency from HLB through use of 
his reorganization powers. His action was 
a variant of recommendations by the Hoover 
Commission. It also had support from a 
report by the General Accounting Oflice that 
it was undesirable for the two agencies to 
have identical membership since their duties 
were "inherently conflicting." 

US S&L spokesmen charged that the move 
would only result in more red tape for S&Ls 
plus lack of uniformity. 

The president's action can be prevented 
only if a constitutional majority of cither 
House or Senate vote against it. I f neither 
House even considers it, it becomes effective 
automatically in 60 days. 

NEWS continued on p. 44 

MORTGAGE MARKET QUOTATIONS 

F H A 4V2S ( S e c . 2 0 3 ) ( b ) 

(Sale hy originalivif mortgagee, wiw retains servicing.) 
As reported to HOUSE &, HOME the week ending May IS. 

C i t y 

Min imum d o w n * -
30 year 

Imme
diate F u t u r e 

IVIinlmum d o w n ' -
25 year 

Imme
diate F u t u r e 

25 yea r , 
10% down 

Imme
diate F u t u r e 

Boston local 
Out-of-state 

Chicago 
Denver 
Detroit 
Houston 
Jacksonville 
New York 
Philadelphia 
San Francisco 
Wash., D.C. 

96-97b 96-97b 

a 

96( '2-97i/2b a 
97 
97'/2.98'/2 
971 2-981/2 
97' 2-98 

a 
97 97-98 
971'2-981/2 98/2-99 
97'/2 98- 99 

98' 2-991 : 
98 
99- par 
98c 
99 
99 

97-98 
98/2-99 
98 
981 2-99/2 
98 
99-par 
9Sc 
98 

98/2 

96- 97/2 97 
97!, 2-98 a 
97- 971 i 97 a 97 
99-par 99-par 99-par 99-par 
98c 98c 98c 98c 
a a a a 
98/2 98 99 98/2 

• 7% doipn on fimt $0,000 
SOURCES: Boston. Robert M. Morgrnn, vice pres., Boston Five Cents Siivin^s 
Bank: Chlcairo, Maurice A. Pollak. exec, vice pres. Draper & Kriimer, Inc.: 
Denver. C. A. Bacon, vice pres., Mortgntre Investments Co.: Detroit. Stnnlev 
M. Earp, pres.. Citizens MortKajre Corp.: Houston, Everett Mattson, vice pres.. 
T. J . Bettea Co.: Jcckaonville, John D, Yates, vice pres., Stockton, WhaUey. 
Davin & Co.: New York, Gabriel .Sohwartx, vice pres.. J . Halperin & Co.. 
Philadelphia. W. A. Cl.'»rl«e, pres.. W. A. Clarice MortsraRe Co.: San Francisco. 
Raymond H. Lapin. pres.. Bankers MortttaKe Co. of California: Washinjrlon. 
D. C . Hector Holli.sti-r. vice pres.. Frederick W. Bi ien.s. Inc. 

City 

VA 4V2S 
30 year , 25 yr. 

no to 2% down 25 year, 2% down 5% down or more 
Imme- Imme- Imme
diate Future d iate F u t u r e diate F u t u r e 

Boston local 
Out-of-state 

Chicago 
Denver 
Detroit 
Houston 
Jacksonville 
New York 
Philadelphia 
San Francisco 
vy/ash., D.C. 

par-IOI 
95-97b 
a 
97/2-98/2 

94/2-95/2 
96/2-97b 
95/2-961/2 
99-par 
97/2bc 
95-95/2 
96/2 

par-101 par-101 
96-97b 
96- 97 
97/2-98/2 
95/2-96/2 
97- 97/2 
95!'2-96/2 
99-pnr 
97/2bc 

97-98 
95 
951 2-96b 
95!'2-96b 
99-par 
97!/2bc 
94'/'2-95/2 95!2-96/2 
96 96/2 

par-101 
96-97b 
96- 97 
97- 98 
96 
97-97/2 
95-96b 
99-par 
97/2bc 
a 
96 

par-101 a 

97-98 
97/2-99 
97-98 
97/2-98 97/2-98 

97-98 
97-99 

97/2 

97 
99-par 
97/2bc 
97-98 
97-98 

96-96!'2 
99-par 
971/2bc 
96/2-97/2 
97/2 

^ Immediate covers loans for delivery up to 3 months; future covers loans for 
delivery in 8 to 12 months. 

y Quotations refer to prices in metropolitan areas; discounts may run slightly 
hiirher in surroundinR small towns or rural zones. 

^ Quotations refer to houses of typical average local quality with respect to 
desifm, location and construction. 

NOTES: a—no activity, b—very limited market at this price, c—price to builder. 
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the newest addition 
to a famous insulation l ine -

Balsam-Wool w i t h 
REFLECTIVE LINERS 

Balsam-Wool—with its proved advantages of high efficiency 
... wind and moistiire resistance... extra ruggedness... clean, 
easy handling—introduces the newest "member of the 
family"—Balsam-Wool with Reflective Liners. This new 
addition of Balsam-Wool insulations is an effective answer to 
summer cooling, air conditioning economy plus winter comfort! 



Especially developed for air conditioning economy-
summer comfort—with the exclusive Spacer Flange! 
This newest Balsam-Wool blanket insulation combines reflective liners 
with an "old" Balsam-Wool exclusive advantage—the Spacer Flange 
that positions the blanket to provide important air spaces on either side 
of the insulation. These flanges make correct appUcation easy, assuring 
air spaces which are essential for proper performance of reflective 
surfaces. 

Again—a SEALED blanket insulation! 
Balsam-Wool's insulating blanket is enclosed (as are all Balsam-Wool 
insulations) for extra protection. The flanged liner of aluminimi foil 
provides a vapor barrier as an integral part of the new blanket. The 
other reflective liner offers the extra benefit of a rugged wind and heat 
barrier. Here is 3-way protection... reduces heat transmission by con
duction, convection and radiation. For full details, write Wood Conver
sion Co., Dept. 236-66, Firs t National Bank Bldg., St. Paul 1, Minn. 

S O L D B Y L U M B E R D E A L E R S O N L Y 

B A L S A M - W O O L 
Sealed Blanket Insulation 
W I T H R E F L E C T I V E L I N E R S 



coiuiniu'd from p. 41 

HOUSING MARKET: 

Sales slump in many cities; starts fall 
so low 1.2 million year looks unlikely 

Housing starts have fallen far enough below last year's levels to make more 
than 1.2 million starts this year unlikely. 

In the first four months of 1956, the nation's home builders began only 
349,900 units (graph, below). That is 16% less than during the same period 
last year (but 11,200 units higher than the first third of 1954). 

To reach 1.2 million starts, housing would have to average more than 
106,000 starts a month the rest of the year. 

Not only tight mortgage money, but also slumping sales of new homes cast 
doubt on chances for any such achievement. But it is noteworthy that dollar 
volume of new housing should slump only a little, if at all, because builders are 
putting up bigger, more expensive houses (see col. 3) . That means the housing 
industry's shakeout—if it is that—may hurt more statistically than financially. 

Overhangs of unsold homes are a worry in some cities. 

Dallas and Houston are working their way out of overhangs of unsold houses, 
but many another Texas city is having sales trouble. In San Antonio, one big 
builder has left some 30 slabs in the ground for two months—long enough to 
rust pipes—rather than risk pouring $7,000 or $8,000 of good money after 
$3,000 of bad. That is an extreme case. But sales are fiat in Corpus Chri.sti 
and elsewhere—though brisk in El Paso because of missile development. 

On the West Coast, parts of the Los Angeles area (notably Orange County), 
are having trouble. Sales are better in northern Ciilifornia, but the spring pickup 
still is not encouraging. Houses are still selling well in Detroit. Chicago and 
Cleveland—among other places—but the market looks weak to some experts 
in Washington, D. C , Memphis, Oklahoma City and much of Florida. 

The general picture: cities which have had a housing boom for the last two 
or three years are undergoing a sales slump. Where housing has stayed on 
an even keel—and in many a little town—new homes are still selling. 

Some sophisticated builders and mortgage men say it was just as well money 
is as tight as it is. Said a Florida mortgage banker: "We've got some sufTering to 
do and we better get started." 

MARKET BRIEFS 

Home ownership hits 60% 
us home ownership has reached a 

record 60%, the Census Bureau re
ported. This compares with 5 5 % in 
April 1950, the last previous census of 
housing. Among nonfarm households, 
ownership is only 59%, compared to 
5 3 % in 1950. 

The South showed the biggest gain, 
going from 53.7% to 60.7%. The North 
Central states still have the highest rate 
of home ownership, 66.4%. The North
east is lowest with 52.1%. 

Houses grow bigger 
Said FHA in an official announcement: 

"American families want and are getting lar
ger homes." 

Last year, for the first time since FHA 
has kept records on it, the typical FHA-in-
sured new house had more than 1.000 sq. f t . 
Average size FHA new house, by years: 

923 sq. f t . 
879 sq. f t . 
8.18 sq. f t . 

1955 
1954 
1953 

1,022 sq.ft. 1 9 5 2 . . . 
961 sq. f t . 1951 . . . 
924 sq.ft. 1950 . . . 

The typical 1955 FHA new house had 5Vi 
rooms, including three bedrooms. It was 
valued at $11,750, had a mortgage just over 
$10,000, with monthly payments of $74. 

VA sketches average buyer 
V A surveyed 20,000 of the more than I 

million Gl home loans guaranteed in 1954 
and 1955. came up with this picture of the 
average buyer and his house: 

Income $5,925 Age 32 
Sale price . . $11,800 Down pay . . $950 
Monthly payments $96.75 

Two of every five buyers made no down 
payments, and 44% applied for mortgages 
with 26 to 30-year maturities, VA reported. 

I>welli-ng -unxts 

1 0 0 , 0 0 0 

e o . o o o 

D w e l l m g u n i t s 

Housing star ts climbed to 106,000 in April (105,000 private, 1,000 
public). BLS' new computation of the sea.sonally adjusted annual rate 
translates this into a year's output of only 1,110,000 houses. More 
significant is the fact that starts for the first four months of the year 
total 349,000—well below 1955's 418,500 for the same period, but 
ahead of both 1953 and 1954. 

5 o , o o o 

B0.00C 

10 ,000 p 

F t L A . 

7\ / 
— 
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VA. 

1 1 
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FHA and VA applications showed a mixed trend in April . V A ap
praisal requests rose sharply to 45.769 (from only 37,511 in March). 
FH.'\ applications slumped unseasonally to 23,755 (22,276 homes, 
1,479 projects). The figures suggest more and more builders are push
ing to get in on the V A market before it expires, while FH.-V terms 
grow more and more unattractive. 
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VA valuations protested 
Builders in the Pacific Northwest have had 

so much trouble with low valuations from 
both VA and FHA that more and more of 
them seem to be turning to conventional fi
nancing. 

At the second annual Pacific Northwest 
Home Builders convention in Spokane, 350 
conferees talked of making an organized ob
jection to appraisal formulas and methods, 
but finally decided to take no concerted ac
tion. 

In Spokane, home builders and VA have 
been arguing since January since one builder, 
up to his shingles in frustration at low VA 
appraisals, appealed directly to Sen. Warren 
G. Magnuson (D . Wash.) for help in getting 
higher apprasials out of the regional VA of
fice. 

Spokane builders complain they can barely 
make 3% profit on a VA house. Said one 
builder: "Anyone still building under VA 
just doesn't realize he is going broke." Build
ers say FHA appraisals generally run 10% 
higher than VA on the same house. 

Hansel & Gretel fad 
The "Hansel and Gretel" house (Ba

varian-type cottage with low-flying shake 
roof, gingerbread and imitation leaded 
glass windows, which is still selling well 
in Los Angeles, was tried out in Spokane. 
One builder put up a number of them, 
had pretty good sales. But the fad ended 
quickly. Now, Spokane builders say the 
style is a drug on the market. Los An
geles builders wonder if this foreshad
ows public taste in their area. 

A newer fad, just emerging in such 
spots as Connecticut, Kansas City and 
the San Francisco region: new houses 
built like remodeled barns. 

Unsold homes up in Portland 
Cost of building new homes in Portland. 

Ore. has increa.sed approximately 3.2% in six 
months, mainly because of increased labor 
costs. But the selling price of existing homes 
has remained unchanged at close to the level 
of two years ago. 

These figures are from the latest semi-an
nual market study, Portland Real Estate 
Trends, published by the nonprofit metropoli
tan Portland real estate research committee. 

Vacancies in the four-county metropolitan 
area during the six months since the previ
ous report Sept. 30 have dropped from 1.40 
to 1.31%. But the study shows the vacancy 
rate in medium-priced homes ($7,500 to 
$9,999) rose from 0.76% six months ago to 
1.34%. In both lower and higher-priced 
homes, vacancies declined. 

The inventory of unsold homes past plaster
ing stage rose, too. March 31 a year ago 
there were 374, Last September there were 
500; March 31 this year 582. But a sharp 
pickup since the March 31 closing date for 
survey statistics has greatly reduced the in
ventory, say builders. In another report, bring
ing figures into April , VA indicated the in
ventory has dropped to "near normal." 

The typical house that cost $12,355 to 
build last Sept 30 cost $12,751 at the end 
of March. It would have been a $5,000 house 
in 1941. 

S C H O L Z P R E F A B S W E R E AMONG F O U R C O M P L E T E H O M E S IN N E W Y O R K S H O W 

Union display of malce-woric tactics 
overshadows first New \ork home show 

Even before the nation's biggest spring 
home show opened in New York's mammoth 
Coliseum, the building industry and the pub
lic were given a muscular display of union 
make-work tactics. 
Items: 
y Teamsters paraded around the building, 
stopping deliveries and insisting that they 
haul and deliver every item to be part of an 
exhibit, however small. 
• Carpenters and stagehands had a jurisdic
tional dispute over who was to set up exhibits. 
It grew so involved that the stagehands were 
following the carpenters around, taking down 
things which had just been put up. 

• Glaziers threatened to picket (but didn't) 
because prefab house exhibits came with 
windows already in place. 

Show sponsors blamed the labor trouble 
on newness of the $35 million structure, 
which had opened just two weeks earlier. 
It was built—along with an adjacent 20-
story ofiice building—with controversial Title 
1 slum clearance aid. 

Cost of exhibiting in the show spiralled 
overnight. Prefabber Don Scholz. who called 
the unionists "goons and gangsters." expected 
to pay $10,000 to set up his exhibit of two 
prefab homes. Final cost: $30,000. Halfway 
through the show's nine-day mid-May run, 
Scholz tried to pull out, complaining that the 
homes had been erected poorly by Coliseum 

• ll/iUtc/f 0 / Saeruf Te.i/ Proven in <//ospi/.i/.f aiiti L'ii 

UICK REU£F/n^ PAINS • ACHES • ST/FFNE 
Nalion.-^l Exhibit *-•"!!>'• I'-

workmcn. He couldn't get out. Show officials 
would not let workmen take down the 
models. 

Many another exhibitor was digusted. 
Complained one. pointing to his exhibit sign 
fastened with Scotch tape: "A ratty looking 
exhibit, but if I try to put hooks on it, some 
union will come screaming at me." Another 
exhibitor complained that the union had 
scouts who did nothing but make sure no one 
did anything on an exhibit but Coliseum 
union employes. Several exhibitors tried to 
use their own union men, but this wasn't 
allowed. Predicted one: " I f this keeps up 
this place will be a warehouse in six months." 

Wages charged by the Coliseum workmen 
stunned exhibitors. Electricians were paid 
$10 an hour to do no more than plug in and 
unplug power tools. Carpenters got $11 an 
hour. Cost for a cleaner to sweep out a 
prefab, a one-hour a day job, was $30. 

New York newspapers frowned editorially 
on the unions. Commented Scripps-Howard's 
World-Telegram & Sun: The unions respon
sible for this mess don't seem to realize that 
labor has an enormous stake in the success 
of the Coliseum. I f labor wants to kill the 
goose capable of springing the golden eggs, 
it's going about it just right with its sense
less shenanigans." 

At one point 42 exhibitors announced they 
NEWS continued on p. 49 

Wm. R. Frutchey 

Trv ii FRE£ 

A S A L E S P I T C H F O R V I B R A T O R C H A I R T H E C O L I S E U M : SOON A W A R E H O U S E ? 
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Better Insulation Protection 
Extra Sales-Features 

C E L O T E X F U L L - T H r C K R E G U L A R B L A N K E T S 

A superior sidewall insulation. The blankets practi
cally fill the stud space, providing the maximum of 
year-'round comfort and fuel economy. 

CELOTEX F U L L - T H I C K R E F L E C T I V E B L A N K E T S 
C E L O T E X M E D I U M - T H I C K R E G U L A R B L A N K E T S 

Two insulating materials in one product: Reflective-
surfaced sheet plus a blanket of spun rock wool. Spe
cially developed for insulation of top-floor ceilings in 
air-conditioned homes. An outstanding insulation prod
uct, retarding the flow of both radiant heat and con 
ducted heat for year-'round comfort. 

Cost little more than ordinary thin blankets of less in 
sulation value . . . require no more labor cost to install. 
Offer an excellent balance between cost and insulation 
value for most homes. 

C E L O T E X UT IL ITY B L A N K E T S 

A n economical insulation that has 50% more insulation 
value than ordinary 1" blankets, yet is comparable in 
cost. Greatest possible insulation value for the money. 

C E L O T E X M E D I U M - T H I C K R E F L E C T I V E B L A N K E T S 

2-in-l blankets, insulating against both radiant and con
ducted heat, designed particularly for sidewalls in air-
conditioned homes. A necessary inner wall air space is 
provided for added insulating efficiency. 
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f o r t h e H o m e 

i n t h e H o m e s 

s Y o u B u i l d 

Y o u S e l l 

E L O T E X 
R E G . U . S . P A T . O F F . 

W O O L B L A N K E T S 
(REFLECTIVE OR REGULAR TYPES 

A Type to Meet Every Insulating Need, 
Every Cost Requirement! 

Complete insulation has clinched thousands of 
home sales. And with the increasing demand for 
air conditioning in today's homes, prospective 
homeowners are more insulation-conscious and 
sales-responsive than ever! 

The Celotex line of Spun Rock Wool Blankets 
includes insulation types to perform perfectly in 
every application. New advantages now make 
them more efficient, more desired than ever. 
" S p u n " p r o c e s s manufacturing produces longer, 
livelier fibers, providing even greater lightness, 
resiliency and effectiveness! 

New Celotex Spun Rock Wool Blankets offer 
the uniform high quality, top insulating value, 
and permanent efficiency that prospects demand. 
Clean, rugged . . . with minimum cutting and fit

ting required. Two types . . . reflective and regu
lar. Three thicknesses . . . full-thick, semi-thick, 
utility. All with vapor barrier and reinforced 
flanges for nailing or stapling. Be sure to specify 
Celotex Spun Rock Wool Blankets . . . for quality 
that convinces prospects their dollars have been 
wisely spent! Contact your Celotex Dealer, today. 

B u i l d B e t t e r , . . B u i l d w i t h G e n u i n e 

C e l o t e x 
"CC u.s PAT orr 

R O C K W O O L BLANKETS 

T H E C E L O T E X C O R P O R A T I O N 

J U N E 1956 
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Parkview Island Homes in M i a m i Beach, Florida 
Builder: Jack Mintzer of Bruce Construction Co. 
Architects: Robert & Leonard Glasser. Yearound Air 
Conditioning installed by M i a m i A i r Conditioner, Inc. 
Distributed by A i r Condi t ioning Dis t r ibu to rs , Inc . 

^ = 1 

Opening Today - Sunday S A M ! 

CENTRALLY AIR CONDITIONED 
WATERFRONT HOMES 
IN MIAMI BEACH • 

3BEDR00MS-2iBATHS 
AS LOW AS $96 MONTHLY 

### 

when homes have 
KfyiffO(/iV/7 AIR CONDITIONING! 

500 Hew Miami Beach Homes—equipped with Airtemp 
yearound air conditioning (80,000 B.T.U. gas furnace 
and 3 H.P. waterless conditioner). Prices on homes start 
at $19,990. Low installation cost of Airtemp yearound 
air conditioning helps builder keep prices down. 

AIRTEMP GIVES BUILDERS THESE BIG EXTRAS 

• Chrysler Engineering for superior performance 
• Complete Builder's Line of heating and cooling 
• Hard-selling New Home Merchandising Program 
• Factory-trained dealer service—nationwide 

Phone your nearby Airtemp dealer for full details. 
He's in the Yellow Pages. Or write: Airtemp Division, 
Chrysler Corp., Dept HH-6-56, Dayton 1, Ohio. 

AjLnlftAvu} 
• D I V I S I O N • 

CH R Y S L E R C O R P 

22 homes sold opening day. Newspaper advertis
ing (shown at top), plus strong Airtemp builder 
promotion aids, drew large crowds. Home buyers 
were enthusiastic about the air conditioning. No 
wonder! I t was 20° cooler inside on opening day. 

^Jr^ IN AIR CONDITIONING 

HEATING FOR HOMES, BUSINESS, INDUSTRY 
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would quit the show if the unions didn't stop 
their make-work tactics. Eventually several 
did walk out. (The sponsors said there were 
only two. Other exhibitors said there were 
a dozen.) 

Near the show's end. carpenters and stage
hands, brought together by top union leaders 
who deplored the "black eye for labor." 
reached agreement on their dispute. 

The home show itself was no great shakes 
as a show. With 300.000 sq. ft . of space on 
four floors, the sponsors took many a non-
housing exhibitor, including pitchmen for 
everything from vibrator chairs to summer 
coats and carnival china. 

Though the automobile industry is hous
ing's toughest competitor for the consumer 
dollar, four cars were exhibited. As usual 
appliance makers had some of the best dis
plays but there was little in the show that 
hadn't been shown elsewhere before. 

The show was sponsored by a group of 
Long Island and upstate home builders and 
architects, headed by builder Walter G. 
Stackler of Roslyn, L. I . They formed a 
private corporation to fun the show with 
Robert A. Durk as director. 

Show attendance topped by a small margin 
the predicted 500.000. Sponsors called it a 
success from both an industry and financial 
viewpoint. 

McAllister predicts starts 
between 1.1 and 1.2 million 

Chairman Walter W. McAllister of the 
Federal Home Loan Bank Board thinks hous
ing starts "may range between l . I and L2 
million units this year." He told the annual 
conference of the Natl. Assn. of Mutual 
Savings Banks: " I f we tried to sustain in 
excess of 1.2 million units per year, with the 
balance of the economy continuing at its 
present level of production, we simply 
wouldn't be able to do it. We wouldn't have 
available the labor or materials, and we cer
tainly wouldn't have the funds." 

VA, BUILDERS ON THE GRIDDLE 

Underestimating tax on VA homes brings grand jury probe 
Southern California builders move fast to stamp out 

careless arithmetic giving them black eye 

A grand jury in Orange County. CaliL has 
just flung another brickbat at the Veterans 
Administration's home loan program. 

The jury rapped VA for failing to protect 
the interest of veteran home buyers by "allow
ing deception in tax and impound schedules." 

Although it is a local report covering a 
locjil southern California situation, the jurors' 
findings and the story behind them are com
ing in for close scrutiny elsewhere—especial
ly by Congressional opponents of the VA 
home program who argue it has operated for 
the benefit of builders, not buyers. 

And Los Angeles home builder groups, 
outraged at the black eye home building is 
getting from the disclosures, have taken strong 
.steps to slam the door on under statements 
of taxes by both members and non-members. 

Only one price group 

The squabble revolves around 6.000 new 
homes in the $11,000 to $13,000 price 
bracket, sold in the last two years in the 
hotly competitive Orange County market. 
Some underestimated taxes as much as 75% 
but buyers didn't know it. This had the ef
fect of making families with lower incomes 
qualify as buyers. In one tract, for instance, 
builders estimated taxes at $60 per year. 
They turned out to be about $250. 

Home owners found out early this year 
when mortgage holders notified them that 
their monthly payments were being increased 
$10 to $15. 

Their cries of outrage were heard first by 
the editors of the semiweekly West Orange 
County News and Garden Grove News. "The 
main rea.son we got into it." says News Editor 
Jim Cooper, "was the moral issue of whether 
any builders were using phony impound 
statements to qualify marginal buyers." 

Some affected builders protested that in
creased tax rates, unforeseen when taxes were 
estimated, caused payments to jump. Buena 
Park, for instance, boosted taxes 40% to 
$1.25 per $100 assessed valuation. This 
meant an increase of about $4 a month on a 
$12,000 house, since California a.ssessments 
riui about 25 to 30% of market value. 

That did not explain away increased pay
ments of $18 a month. However, as the 
Garden Grove paper noted: "Most "estimates' 
of probable tax payments are made by lend
ing institutions rather than by builders or 
sales representatives in the tracts. However, 
as they admit, some builders may have been 
a little lax in double checking the 'estimates.' 
Regardless of who was initially at fault, the 
builders are getting the blame and they know 
it." 

M a s s meetings 

Home buyers began holding mass meetings, 
and. talking over their problems, brought up 
examples of what they said was shoddy con
struction. 

Builders replied that many gripes were just 
lack of maintenance by owners, and that they 
were actually taking care of many complaints 
which were unwarranted—though not, per
haps, as promptly as possible. 

When News Editor Cooper and City Editor 
Gale Ellis made a page one crusade out of 
the complaints, the NAHB-affiliate Building 
Contractors' Assn. and Home Builders' In
stitute moved into the picture. 

Warned BCA President Ernani Bernardi: 

"Although these organized protests are 
localized in Orange County, studies by a 
committee comprised of mortgage lenders, 
the VA and representatives of the BCA and 
HBI indicate that this practice of under
estimating taxes and of laxity in taking 
care of call backs exists in most areas 
where Gl houses are sold, the difference in 
degree depending on the amount of com
petition for sales in the particular areas. 

"Unless drastic measures are taken to 
correct this situation these mass meetings 
could spread to all areas with damaging 
results to the Gl housing program." 

BCA and the Home Builders Institute 
urged all builders to obtain statements from 
the tax asfiessor in the county where they 
are building giving the closest possible esti
mate of taxes. BCA printed forms on which 
taxes can be li.sled and given to buyers. Said 

BCA's Bernardi: "We do not intend to sit 
idly by while a few u'nscrupulous operators 
give the industry a bad name. These men are 
only in the G l program to make a fast buck." 

These measures didn't stop the Orange 
County grand jury—now pressured by vet
erans' groups—from going ahead with its 
probe. Although the jury's report issued 
April 26 blistered V A for "allowing decep
tion in tax and impound schedules," it noted 
that VA officials testified that new procedures 
—those proposed by BCA—would prevent 
such trouble in the future. 

Arnold Wilken, VA loan guaranty oflicer 
for southern California, said later however, 
that it is not VA's job to check the conditions 
of payment on the Gl loans it insures. 

"The VA never actually sees the loan pap
ers, only the applications for a loan. It is 
the veteran's place to make certain of his 
own obligations." Wilken added. 

VA has moved in to force builders to make 
necessary corrections on homes still covered 
by a warranty and—in view of the publicity— 
nearly all builders are cooperating without 
complaint. 

Summing up 

Builders who tried to maintain an objective 
attitude toward the entire matter feel that the 
construction was never shoddy as charged. 
They contend that it was more a matter of 
corner cutting by builders anxious to keep 
prices down so people could afford to buy. 

The County News checked 80 complaints 
about poor construction, concluded that 60 
were justified, 18 were just normal household 
wear and six were unjustified. 

City Editor Ellis is quite plea.sed with the 
results of his crusade—a fight never reported 
by Los Angeles metropolitan dailes. "We 
feel we made our greatest strides in getting 
the industry to clean up its own house," he 
explains. "Everyone learned a good lesson 
from this. The subdividers will keep in bet
ter contact with their buyers after they've 
finished a tract and moved out." 

Financially, the County News and Garden 
Grove News may have had a lesson, too. The 
two papers had only recently started real 
estate pages with the hope of getting some 
lucrative home advertising. I t vanished with 
the crusade. 

NEWS continued on p. 55 
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This brand name 

also means. 

Seasoned lumber delivers sound building values— 
and gives builders an important sales point 

• I f your business is building and 
selling homes, here is a fact worth 
considering: a home is easier to sell if 
it is framed and sheathed with Weyer
haeuser 4-Square Kiln-dried Lumber. 

There are several reasons for this 
increased salabiHty. 

For example, Kiln-dried Framing 
is an important sales feature because 
the public has learned that seasoned 
lumber is strong... that it has dimen
sional stability . . . that it contributes 
to sound, reliable construction. 

Kiln-dried Lumber Sheathing on a 
new home is a feature that helps close 
many sales. Lumber is strong . . . it 
holds nails firmly. Also, lumber 
sheathing permits the use of shingles, 
vertical siding, and other special 
coverings without furring strips. 

These are a few of the reasons why 
lumber sheathing has been the ac
cepted standard for generations . . . 
and is still a mark of high quality 
construction in homes, farm buildings 
and commercial structures. 

The Weyerhaeuser 4-Square brand 
name, nationally advertised, is well-
known to the public . . . a mark of 
quality that helps builders close sales. 

All lumber bearing the brand name 
Weyerhaeuser 4-Square is scientifically 
kiln-dried, precision-manufactured, 
properly graded and carefully loaded 
for shipment. It is available in a wide 
range of species and grades, in com
mons and clears. There are Weyer
haeuser 4-Square Lumber products, 
from dimension to moldings, to meet 
every need in hght construction. 

Weyerhaeuser Sales Company 
S L P A U L ] , M I N N E S O T A 
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Crawford Corporation, Balon Rouge, La., 
provides builders with distinctive, modern 
homes—with selling pricei ranging from 
$7,000 to $50,000. 

'THOUSANDS OF V I U ¥ ¥ I V I U HOMES 
WILL BE I t o t j i a i n i : EQUIPPED IN 1956! 
The builtling industry recognizes W. Hamilton Crawford as one o f 
America's leading manufacturers o f high quality prefabricated homes. 
Mr. Crawford says— 

"We selected Hotpoint for one good reason. The superior 
value and performance of Hotpoint Appliances are appreciated by 
everyone—prospective home buyers, appraisers, and lending 
agencies. People know you're giving them the best when 
rhey see the Hotpoint name.'" 

H o t p o i n t A p p l i a n c e s 

o f f e r y o u . • • 

1. An unequalled reputation for 
superior quality that helps you 
sell your homes. 

2. A complete variety of 
prices, models, and finishes 
for homes in every price 
category. 

3. Maximum evaluation and 
higher mortgages from fi
nancing agencies. 

4. Powerful advertising and 
merchandising support. 

The Hotpoint name wil l help you 
sell and finance your homes — so 
contact your Hotpoint Distributor's 
BUILDER SPECIALIST for information 
about these famous appliances and the 
Hotpoint Kitchen-Laundry Design Service 
for guilders! 

Hotpoint Home Laundries 
ore completely auto

matic— they'll wash ond 
dry ALL types of 

fabrics! 

Hotpoint Built-
in Appliances ore 
available in Color-
tones, Coppertone, 
and Stainless 
Finish! 

Hotpoint 
Refrigerator-
Freezers feature 
"Big Bin" storage, 
Frost-Away 
defrosting, many 
other work-saving 
conveniences. 

Only Hotpoint Dish
washers offer Spot'Less 

Washing, Spot Less Rinsing, 
Spot Less Drying! 

Hotpoint Table Top Water 
Heater—Famous Colrod' 

^mA.t units assure Magic 
Circle* Heat! 

Fast-heating 
Hotpoint Ranges i & v 
cook everything in the book 
automatically! 

yMTMIMT 

Fomous Hotpoint Dispose 
Food Waste Disposer—quiet 

and efficient! 

lAMCtS • lEFIIGEIATOIS • AUTOMATIC WASHEIS • CLOTHES DITEIS • OlSHWASHEIS 
DISrOSALLS* • WATEI HEATEtS • FOOD FIEEZEIS • All CONDITIONEIS • CUSTOMIINE 

NOTPOINT CO. (A DiWiion of G«n«rol CIKUIC ComoonrI SiOO Waif Imvlor Sfraaf. Chita 



Now you con put the Built-in sell of 

Living-Room" Kitchens 
in homes in Al Price Ranges! 

I tutpaint 
" L i v i n g - R o o m " K i t c h e n s 

a r e w h a t t h e 1 9 5 6 

h o m e b u y e r w a n t s ! 

It's a fact that this year's prospects are 
looking for kitchens that are as warm 
and friendly and beautiful as the other 
"living" areas in the home—kitchens for 
living in and entertaining in, as well as 
kitchens that offer the very latest in 
work-saving convenience. 

Cash in on this demand by including 
"Living-Room" Kitchens with Hotpoint 
built-ins in your home. In the tighter 
1 956 home market, your Hotpoint "Liv
ing-Room" Kitchen will be your biggest 
soles feature—the one that makes pros
pects choose your homes over those of a 
competitor. 

These glamour rooms will sell your 
homes faster—bring you speedier re
turns on your investment—and higher 
profits per home! When you build in 
Hotpoint—you build in sell! 

• Widest variety of Models, Prices and Finishes— 
Wliether you build luxury homes or modest homes, you'll find 
the right combination of Built-Ins among Hotpoint's com
plete selection of models —in 5 beautiful colors and gleaming 
stainless finish. 

P L U S 
• Maximum ease of installation — Hotpoint Built-Ins 
are specially engineered to save you time, labor, and money. 

• Enthusiastic public demand for a famous brand 
name known as the "Finest." Hotpoint's superior 
features and quality are sold to your prospects by powerful 
advertising—and proved by the outstanding performance of 
Hotpoint Appliances in millions of American homes. When 
prospects see Hotpoint Appliances in your houses, they know 
they're getting a well-built, well-equipped home. 



D I T I O N 

iORMlci " ""takes i t " standing up 
Note the use of Formica's new Milano pattern on "iiall areas'" 

of this kitchen as well as on the cabinet tops. 
Did you know that Formica can be applied to "Vertical Sur
faces" with our new adhesive at a lower cost than many other 
wall surfaces? 
New cements, new moldings, and new techniques have all 
combined to cut costs of Formica wall areas. 
Now you can carry the famous Formica color patterns as used 
on cabinet tops onto your "Vertical Surfaces" for complete 
color harmony. 
To fJiet helpful informalicm on how lo ap|)ly Formica to 
"'\ f'riicai Siirlaci's."* w r'liv Formica \iyi\() Spriii^r (irovc Ave., 
Ci iK - i i ina l i '.\2. Ohio for F o r m No. 670 or <'all \oi ir Formica 
Fabriralor as listed In I he > < II<»\v pa^'cs in Your phone 
Directory. 

Customers buy Formica because it is 
a brond nome fhey Icnow ond trust. 

DEMAND THIS CERTIFICATION 

We protect this faith in our product 
by certifying every sheet with a 

wash-off Formica marking. It is for 
your protection and guarantee that you 

are getting genuine Beauty Bonded Formica. 

I lors OF g A I SOUP / / OH A / / D A M P CLOTH /S^Guaranieedby 
^Good Housekeeping ̂  

Seeing is beiieving. If this wash-off identification is not on the surface, it's not FORMICA. 
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Degltrtied hij Gvoryc Cao/ier liudolph, A.I.A. 

' ' C O L O R F U L A S B E S T O S S I D I N G 

A D D S I N T E R E S T T O T H I S S P L I T - L E V E L " 

Yes, those siding shingles are asbestos, smartly 

textured, smartly styled, and applied with 

accentuated shadow lines to add interest to the 

entire exterior. This house has real sales 

appeal. Notice how well the asbestos shingles 

harmonize with the brick wall. Gray siding, 

yellow trim for accent, and a white asbestos 

roof blend in perfect color styling. A minimum 

of upkeep expense for this homeowner! His 

asbestos exterior is fireproof, rotproof and 

never needs paint to preserve it. For more 

information on the new beauty and design 

possibilities with asbestos cement products, 

write for your copy of ^'Advanced 

Designing — 1956". 

A S B E S T O S C E M E N T P R O D U C T S A S S O C I A T I O N • 5 0 9 M A D I S O N A V E N U E , N E W Y O R K 2 2 , N. Y . 



WATER T U B E 

It 

N O C E I L I N G O N C O M F O R T H E R E I 
But, plenty of ceiling on cost! 

That's because lightweight, easy-
handling Chase copper tube for 
radiant heating installs faster! Per
fectly tempered, it easily unrolls 
into position on ceiling or floor. 
Comes in long 60 and 100-foot 
lengths that result in fewer joints. 
Connections are quickly made 

Proof that Chose copper water 
tube cuts installation time is the 
fact that it is being used in many 
of the largest housing develop
ments where over-all costs must 
be low! 

If it's radiant heating, be sure the 
system is made with Cha.se copper 
tLibe and solder-joint fittings. 

with simple soldering techniques. 

E v e n the rugged carton for 
Chase copper water tube is de
signed to speed handling...save 
time! It's color-coded for easy 
identification of type and size. Has 
a center hole big enough for a firm 
grip. C a n be stacked, rolled or 
carried with ease! 

Chase ̂  
B R A S S & C O P P E R C O . 

WATERBURY 20. CONNECTICUT • SUBSIDIARY OF KENNECOTT COPPER CORPORATION 

Ttie Notion's Ut>o<hiuortprs for Bronx, Copper and Stainless Steel 
Atlanta Baltimore Boston Charlotte Chicago Cincinnati Cleveland Dallas Denver Detroit Grand Rapids Houston Indianapolis Kansas City, Mo. Los Angeles 
MllwauKee Minneapolis Newark New Orleans New York Philadelphia Pittsburgh Providence Rochester St. Louis San Francisco Seattle Waterbury 
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continued from p. 49 
N e w s 

L E G I S L A T I V E O U T L O O K : 

Senate gets a housing bill that would 
balloon federal control of the industry 

A 1956 housing law, looking only vaguely like the one proposed by the 
Eisenhower administration, is taking on more definite form. 

As usual, the Senate banking committee was first with its proposal. It is one 
which makes industry leaders shudder, but one which they realize will be con
siderably toned down by the time Senate and House finally agree. 

The administration took its worst—but not its most significant—drubbing 
on public housing. 

The Senators voted for 135,000 units a year until the balance of the old 
1949 Housing Act's authorization of 810,000 units is built. The President, on 
advice of his economic council, could fluctuate the program from 50,000 to 
200,000 units a year. There are 494,000 units left in the '49 Act kitty, but 
PHA Commissioner Charles Slusser disclosed last month that appropriations 
limits on annual subsidies would let PHA build only 275,000 because prices have 
shot up. More important than the whopping boost from the administration's 
proposal of 35.000 units a year for two years was that the committee also ignored 
its plea to restore the requirement that a city must have a workable urban renewal 
program before it can get more public housing. 

Most controversial point in the bill—and one which many industry leaders 
consider the worst—would have Fanny May expand its special support pro
gram by, in effect, buying some of the least desirable mortgages at the 
highest prices. 

FNMA would be ordered to pay par for FHAs and VAs in territories, disaster 
areas, for military housing, housing for the elderly and—if possible—minority 
housing. It would create a new .$50 million revolving fund for housing for the 
aged. But the limitation would be on commitments, not mortgage purchases, so 
it is really no limitation at all. Lenders predict if the FNMA section becomes law 
it will force Fanny May to run at a loss or make excessive demands on the 
Treasury. Other changes proposed for Fanny May were substantially those asked 
by HHFAdministrator Cole. There would be a floor of 1 % and a ceiling of 3% 
on the stock participation requirement. Cole would control the figure. 

An attack on package mortgages spearheaded by the-National Retail Furni
ture Assn. may damage this important sales tool. 

The committee considered (but did not adopt), an amendment to forbid 
inclusion of "rapidly wasting assets'* (i.e. appliances) on mortgages. Instead, 
the senators asked F H A to study the probable efi'ect of the ban and report back 
by next Jan. 31. Other key points in the Senate measure: 

^ More liberal terms for garden apartments, to match those of elevator apartments, are 
included in reworked FHA Sees. 220 and 221. FHA could allow $1,000 extra per room 
or per unit. 

^The military housing program would he increased from 100.000 to 200,000 units with 
limit for average unit cost up from .SI3,500 to $14,250. The Pentagon hopes the higher 
limit would enable prefabbers to compete for Capchart military housing projects. The 
bill would also require FHA to consult Congress if FHA and the military disagree over 
how many housing units are needed at any base. 

y Housing for the aged would be expanded by a new FHA section, providing for 40 year. 
100% loans and down payments of $200. The bill would allow a third party to sign the 
note and post the $200. On top of regular public hou.sing, the bill authorizes 15,000 units 
a year of public housing for the aged for five years. Eligibility requirements would be 
cut. too. 

• / i National Housing Policy Committee is called for to study housing needs and the 
capacity of the building industry and mortgage market—an idea hatched by public hou.sers. 

• Title I home improvement program would he extended for three years with the loan 
limit raised from $2,500 to $3,500 and the term from three to five years. 

Flood insurance bill 
approved by Senate 

A flood insurance bill, the result of severe 
floods in the northeast and far west last year, 
has been approved by the Senate. 

Though the measure is much like the one 
proposed by the President, it has only nom
inal support of lop HHFA men who admit 
privately they aren't plea.sed to see their 
agency get into the insurance business. They 
proposed and drafted the bill because, among 
other reasons, they feared Democrats might 
otherwise write a wilder one. 

Key points in the Senate measure: 

• A new federal Flood Insurance Administra
tion would be set up under HHFA, directed 
by a federal insurance commissioner. 

• The commissioner would set rates high 
enough to pay all claims over the long run. 
Policyholders would pay 60% of the pre
mium with the government paying 40%. 
(After 1959, federal and state government's 
would share the 40% cost.) 

• The bill limits to $3 billion the total face 
value of insurance which can be outstanding 
at one time, though the President can increa.se 
this to $5 billion. 

• Losses would be limited to $250,000 for 
industrial policies and $10,000 per dwelling 
unit. 

The Senate banking committee noted in its 
report favoring the bill that it hoped the gov
ernment could show private insurance com
panies that flood insurance is financially feas
ible. Private companies now will not write 
flood insurance, contending the risk is too 
great. 

Reni 

TEAGUE AND BRADLEY 
/.V VA housing still a benefit? 

NAHB asks merger of VA, 
FHA housing programs 

Chances are increasing that the VA home 
loan program will get no more than a brief 
extension from Congress. 

NAHB, in a major policy shift, has de
cided not to press for a three-year extension 
of Gl home loans for World War 2 veterans. 

Instead, the builders agreed at their direc
tors' meeting last month in Washington. 
D. C. to back most ideas in a bill just intro
duced by Rep. Olin E. Teague (D, Tex.), 
powerful chairman of the House veterans' 
committee. Teague would start merging the 
V A home program into FHA by ending spe-

continued on p. 59 
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Finished h( le Archer Company's Arbar Acres. There are 250 Archer buiU homes in Troy, Ohio. 

4 4 Flexivents cut 
® 

speed building 
sclieduie*' 

reports Ohio dealer-builder team 
'Ease and speed of assembly and installation speeds our building schedule." says F. A. Archer 

(left), president of F . A. Archer Co., Troy, Ohio. "On the installation of over 1000 Flexivents 
we've had just one adjustment call. Flexivents have eliminated our complaint problem." 

"Andersen's packaging of Flexivents makes it possible to store many units in a 
small area, and that's important to us," says J. W. Goodall, manager of Troy Lumber 

Company. "This same packaging also virtually eliminates damage by handling." 



Assembly of Flexivents for an Archer project. 
"The pre-installation assembly of units is a big 
factor in expediting our building schedules," 
reports Mr . Archer. 

Workmen slip 6-sash Flexivent group into place. 
"Housewives like ease and safety of being able 
to clean both sides of window from inside the 
home," says Mr. Archer. 

Storage problems. 
In a l l parts of the country men who build homes for sale . . . 
and men who furnish those homes . . . are turning to Andersen 
Flexivent Windows. Like Mr. Archer and Mr. Goodall they 
want Fle.xivent's extreme versatility, high quality, low cost and 
proven customer appeal. As Mr. Goodall says, "Whether they're 
project builders or prospective homeowners, people like the 
style, flexibility and economy of Flexivent Windows." Look 

into the advantages oflered by Flexivents for the next project 
you plan or build. 

It's easy to get complete information on double glazings, 
screens, insulating glass, and other features of Andersen Flexi
vents. Just see your lumber and millwork dealer. Sweet's Files 
or write Andersen Corporation. W I N D O W A L L S are sold through
out the country, including the Pacific Coast. 

And ersen ̂ Windowalls 
y y TRADEMARK OF ANDERSEN CORPORATION 

A N D E R S E N C O R P O R A T I O N • B A Y P O R T • M I N N E S O T A 



T H E R E ' S A N E W T R E N D I N B A T H R O O M S ! 

Holiday Motor Hotel 
Minneapolis' Newest and Finest 

Here the guest enjoys the convenience 
and comfort of spacious, carpeted 
rooms, 24 hour room service, tele
vision, telephone and "dream bath
rooms" with fixtures by U/R. 

iUesigned & constructed by Sebco, Inc. 
Manager: R. K. Souther 
Plumbing & Heating Contractor: 

Harry S. Horwitz & Co., Inc. 

Shangri-La Hotel Courts 
Mobile, Alabama 

This beautifully appointed traveler's 
haven emphasizes old fashioned South
ern hospital i ty wi th every modern 
comfort, including swimming pool and 
bathrooms with U/R fixtures. 

Consulting Architect: 
W. I. Rosamond, Columbus, Miss. 

Manager: L. N. Sawyer 
Building Contractor: G. E. Bass 

& Company, Jackson, Miss. 
Plumbing Wholesaler: Southern Pipe 

& Supply Co., Meridian, Miss. 

In l u x u r i o u s m o t o r ho te l s , you ' l l f ind 
the W o r l d ' s F i n e s t B a t h r o o m F i x t u r e s ! 

A happy experience awaits the weary 
trave er in these wonderful, new motels 
which offer the utmost in service, 
comfort and convenience . . . including 
bathrooms with fixtures of the latest 
design, by Universal-Rundle. 

Yes, in motor hotels and apartments, 
in housing projects and individuallv 
built homes, the trend is to Univcrsal-
Rundle . . .pioneer in batliroom fixture 
design for o5 years. 

U / R developed techniques to pro
duce fixtures or the whitest white—by 

actual scientific tests. U/'R made the 
first colored bathroom fixtures which 
are color-matched clo.ser than the eye 
can see. U / R perfected a one-fire 
"Hi-Fired" method of firing vitreous 
china, resulting in harder than steel 
surfaces for lastinij loveliness. 

Write for complete catalog showing 
models, rough-ins, and specifications. 
.\l.so. see the U / R section in Sweet's 
.Architectural and Light Con.struction 
Files. Universal - Rundle Cloiporatioii, 
409 River Rd., New Castle, Pa. 

N E W - S T Y L E D F I X T U R E S 
f o r home, Ins t i tu t iona l , 

commercial and industr ial use. 

Chateau Lovatory Como Water Closet 

T H E W O R L D ' S F I N E S T B A T H R O O M F I X T U R E S B Y 

R u n d l e 
Plants in Camden, New Jersey; Milwaukee, Wisconsin; New Castle, Pa.; Redlands, Cali fornia; Hondo, Texas 
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cial VA privileges for World War 2 veterans, 
but simultaneously reducing down payments 
under FHA's Sec. 203. Tcague proposes down 
payments ranging from on homes priced 
under $10,000 to 15Cr on houses priced over 
$24,000. The league formula: 

V A L U E O F P R O P E R T Y 
Equal to, or 

more than 
but Less than Loan 

$10,000 98% 
$10,000 $12,000 97% 
$12,000 $14,000 96% 
$14,000 $16,000 95% 
$16,000 $18,000 93% 
$18,000 $20,000 91% 
$20,000 $22,000 89% 
$22,000 $24,000 87% 
$24,000 $30,000 85% 

Looming deadline 

As the law stands. VA cannot guarantee a 
home loan for a World War 2 veteran after 
July 25 next year—and VA officials have 
warned they will have to shut off processing 
of applications this fall or winter to get the 
expected last minute flood through the mill 
before the deadline. 

The House has passed a bill to let V A 
take applications through July 25, 1957 and 
have another year to process them. But at 
mid-month, the Senate had not yet acted. 

NAHB now thinks Congress should extend 
the old VA program just one more year to 
permit a smooth transition to the new setup. 
I t wants the whole program handled on 
FHA's valuation basis, with VA's price-ceil
ing CRVs junked. 

Critical report from Gen. Bradley 

NAHB's new stand is even more moderate 
than the recommendations of a Presidential 
commission headed by Gen. Omar N . Brad
ley, onetime VAdministrator. The Bradley 
study urged that veterans be granted two 
more years—until mid-1959—to apply for 

Y I E L D S ON L O N G - T E R M G O V E R N M E N T B O N D S 

07oYie ld 
3 3 

1943 "46 • 4 7 ' 4 8 "49 " S O ' 5 1 ' 5 2 ' 5 3 " 5 4 ' 5 5 

AND VA H O M E L O A N A P P L I C A T I O N S 

of Applicat ions 

1 9 4 5 ' 4 6 '4-7 ' 4 8 ' 4 9 ' 5 0 ' S I ' 5 2 ' 3 3 ' 5 4 - ' 5 3 
Source: Bradley CointniKHion report 

Comparison of trends between yields on 
government long-term bonds and applications 
for VA home loans (both by quarters) shows 
the program has flourished only in spells of 
cheap money and low interest rates—two 
items that generally go with rising prices and 
even inflation. 

GI loans. It also urged transfer of the G I 
housing program to FHA after that. 

The Bradley report. like Rep. Teague, is 
sharply critical of how the VA home loan 
plan has worked out. Chief complaints: 
1. It has been inflationary because "many of 
the loans were [made] among marginal 
groups due to the easy terms." Said the re
port: "These terms encouraged building even 
in the face of rising costs and thus contrib
uted to . . . inflation. In addition, they tended 
to lead competitive means of financing to 
use still easier terms, causing still more pres
sure on limited supplies of labor and 
materials." 
2. Because interest rates are fixed by Con
gress, it has hit peaks when the cost of 
money is low (see charts). This "tends to 
create fluctuations in the over-all business 
cycle. . . .'• 
3 . High discounts, paid indirectly by the 
veteran, rob him of the supposed "veteran's 
benefit" and the house "may be costing him 
as much or more than if he financed the 
loan by conventional means." (The Bradley 
commission urged, however, that discounts 
"be openly recognized as a cost of making 
the loan" because " i f a buyer knows all the 
components of cost, it should help discour
age unsound loans.") 

What Congress may do was still unclear 
at mid-month. NAHB's new stand should be 
a powerful boost for letting the VA program 
die quietly and gradually—without a sudden 
drop in housing output that probably would 
result if the rigid deadline stands. But at 
least two other schemes are before the na
tion's lawmakers. 

Sen. John Spark man (D . Ala.) has pro
posed a flat three-year extension of the VA 
program. Rep. Dante B. Fascell (D. Fla.) 
is urging a three-year extension on a sliding 
scale, as proposed by the US Savings & Loan 
League (May, News). Each World War 2 
veteran would get a one-month extension be
yond July 25, 1957 for each two months in 
service. 

Producers Council finances 
new B L S study of housing 

The most thorough study yet of the char
acteristics of new housing will be made this 
year by the Bureau of Labor Statistics. 

BLS" field staff will interview builders 
throughout the country to find out what 
kmiis of homes arc being built, what they're 
made of, how big they are, how they're 
heated, what types of equipment they contain 
and how much they cost. It is estimated the 
survey will cover 40,000 to 45,000 homes 
started in the first quarter of 1956. 

The Producers' Council is paying $43,500 
of the survey's $48,500 cost. The money was 
contributed by 33 manufacturers and groups. 

New census of housing 
wins House approval 

A nationwide housing inventory, the first 
since 1950, has been virtually assured with 
House approval of a $1 million Commerce 
Dept. appropriation for that purpose. The 
.Senate, which has yet to act. has approved 
such projects repeatedly. The Census Bureau 
would gather the data either in November 

or next spring. Results would not be known 
until late 1957 or 1958. One statistical gap 
the industry hopes to close: the number of 
houses lost each year through fire, storm 
and demolition and the state of repair of the 
nation's housing. 

The House has also approved a $350,000 
budget increase for Commerce to study the 
housing fix-up market. Commerce's construc
tion department chief, Walter Schneider, also 
expects to study what the material require
ments are per $1 million in construction. 

Both appropriations, though welcomed by 
housing leaders, were substantial reductions 
from the original requests: $1,800,000 for the 
housing census and $600,000 for the fix-up 
market study. The House inconsistently—but 
because the matter came before different com
mittees—killed a BLS request for $75,000 
to parallel Commerce by studying labor re
quirements in $1 million of building as well 
as an HHFA request for $175,000 to finance 
a study of housing demand. 

FHA plans $300,000 
technical test program 

F H A has earmarked $300,000 of its new 
budget for a new technical testing program 
to "keep up with advancing technology in the 
adjustment of our construction standards." 
There would be an additional $40,000-50,000 
for supervision, to be centered under Chief 
Architect Neil Connor. 

FHA plans to farm out all the testing 
work to recognized experts like the Bureau 
of Standards, Dept. of Agriculture's Forest 
Products Laboratory or to private research
ers. I t thinks the program will help settle 
arguments over whether new minimum 
property requirements are too strict, too. 

MILITARY HOUSING: 

Can localities tax Wherry 
houses? High court to rule 

Can local communities collect real estate 
taxes on Wherry Act military family housing? 

The US Supreme Court was pondenng the 
question last month, its decision will affect 
some 100,000 units at military bases across 
the nation. 

i f the court rules localities can levy taxes, 
rents will jump so much on many a project 
that Pentagon officials fear wholesale vacan
cies, perhaps foreclosures. 

At issue is the effort of Sarpy County, 
Neb. to collect some $100,000 in taxes 
covering a four-year span from Offutt Hous
ing Co., which operates 611 units of Wherry 
Act FHA Title VUI housing at Offutt Air 
Force Base, headquarters of the Strategic Air 
Command, on a 75-year land lease. 

The Sarpy County district court held the 
local tax authority had no jurisdiction over 
the units, which lie on government land. But 
the Nebraska Supreme Court reversed the 
decision. The appeal was argued before the 
US Supreme Court April 30, so a decision is 
expected this spring. 

Sarpy County argues it can tax the units 
as personal property. If the Supreme Court 
agrees, say Air Force officials, the rent in
crease will be minor at Offutt Field—only 
about $6 a month. Biii 

continued on p. 62 
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Here's the feature 
that will 

close the sale-fast 
One look at this Frigidaire Dishwasher and any woman born wil l 
say, "This is my dream house." A home, free of the 3-times-a-day 
dishwashing routine, a housewife's most detested chore. 

Particularly, she will be enthused about a Frigidaire Dishwasher 
—because tliis one's a pan-washer, too. With king-size capacity, it 
takes care of all the dishes and kitchenware for a diimer for eight. 
For the average family it means just pushing a button once a day— 
"and walking away.'* 

And you wi l l like this—this new Frigidaire Dishwasher is quickly 
and easily installed in place of any 24" standard cabinet, requires 
no extra-cost pmnp as gravity drainage dishwashers do. The same 
pump that recirculates the water also pumps the water out of 
the tub. 

Of course, behind the buying appeal of Frigidaii-e equipment is 
the largest, best-organized seî vice force in the field. I t assumes fu l l 
responsibihty for the continued satisfaction of yom* customers. 

Remember, Frigidaire is a name you can count on—for sales appeal, 
and lasting customer satisfaction. 

FRIBIDAIRE 
AUTOMATIC 

DISHWASHERS 

CM 
GENERAL 
MOTORS 

Built and Backed by General Motors 

B U I L T - I N C O O K l w a T O P S 

rOUO-BACK S U R F A C E UNITS 

FMCCSTANOINC RANGES 

|[.llll,uii'..T.m.miM°̂  

R C F R I Q E R A T O R S 

AUTOMATIC 

W A S H E R S — E X E C T R I C D R Y E R S 

HEATING P L A N T S 

AIR C O N D I T I O N E R S 

F r i g i d a i r e 

o f f e r s A L L 

" H e a r t o f t h e f i o m e 

A p p l i a n c e s " 



M O D E L 

H O M E 

M r . B u i l d e r : 

Will Electric Heat 
Sell Homes? 

Electric Home Heating is the dramatic, new application of electric 
power that captm"es the imagination of home buyers all over 
America. Paced by the fabulous growth of the electrical industry, 
Electric Home Heating has all the Sales Magic of a radically new 
and different way of heating. Never before has so much interest 
and attention been foctised on the benefits of electric living. Now 
you can add Electric Heating to the latest electrical developments 
that help build sales for you. 

IT'S ALL SET 
After careful design and development the stage is set. As the 
world's largest manufacturer of electric heating equipment, Edwin 
L . Wiegand Company offers you an. unmatched line of electric 
home heating products developed out of thirty-nine years of pio
neering in the design, development and appUcation of electric heat 
exclusively. 

PROMOTION HELP, TOO! 
A complete packaged promotion program is ready to help you 
exploit Electric Home Heating in your market. Backed by strong 
national advertising, it will put the dramatic new sales appeal of 
Electric Home Heating to work for you. 

Write, wire, or phone your nearest Chromalox Representative 
. . . he'll help you with information, ideas, and apphcations of 
Electric Home Heating. 

Edwin L Wiegand Company 
7770 Thomas Boulevard, Pittsbiu-gh 8, Pennsylvania 

continued from p. 59 

the ru l ing would l ike ly have a devastating 
ciTect elsewhere. 

Many a tax-hungry local government has 
tried to tax Wherry A c t leaseholds and a 
rash of l i t igat ion is pending in lower courts. 
Says an A i r Force legal off icer : " I n one 
Massachusetts case, we are faced w i t h a rent 
hike o f $28 a month i f the local government 
wins out in its attempt to tax a Wherry 
leasehold. This could close up the project. 
The lower court ruled the tax cannot be ap
plied, but the case is being appealed." 

Under the new version o f F H A Ti t l e V I I I 
mi l i t a ry housing, the Capehart A c t program, 
localities w i l l be completely unable to levy 
taxes. A i r Force legal men th ink. Reason: 
the new setup is too nearly like government-
owned quarters. 

FHA stiffens its attitude 
on refiguring appraisals 

I H A hius stiffened its attitude toward rc-
jiggering appraisals on mi l i t a ry housing. 

Senatorial eyebrows shot up when the 
agency upped its valuation $I80,UUU afwr 
bids were taken on the first Capehart Ac t 
project at Abilene, Tex. A i r Force base. The 
increase was vi ta l to make the low bid less 
than F H A ' s estimate o f replacement cost 
and permit the project to go ahead without 
rebidding. 

When the same situation arose again. 
Pentagon officials revealed last month , F H A 
declined to boost its valuation enough to 
cover the low bid . So the A r m y had to post
pone awarding a contract on 221 units of 
C apehart housing f o r Ft . Carson, Colo. 

Why do bids on the new breed o f mi l i t a ry 
f ami ly housing seem to be running above 
F H A estimates? 

John H . Ar r ing ton , chief o f f a m i l y housing 
f o r Asst. Defense Secretary Floyd S. Bryant" 
offered an astonishing explanation last 
month to the House banking committee. Ti t le 
VI11 contracts, he said, "are essentially m i l i 
tary construction documents, and bidders w i l l 
normal ly figure higher allowance f o r over
head and contingencies than F H A field offices 
are accustomed to a l lowing ." 

T o builders protesting against mi l i ta ry 
housing programming, this looked like made-
to-order ammuni t ion . A r r i n g t o n seemed to 
be saying that mi l i t a ry red tape was making 
houses more costly than under other F H A 
programs. 

* liryanl is a former Cnlifornia oil man who form
erly served as assistant to the secretjiry of defens.-
to coordinate recommendations of the Hoover Com
mission. He has just succeeded l-'ranltlin l-"loete. who 
was named GSAdministrator. 

Builders, realtors protest 
swamping of local markets 

Protests that big Capehart A c t mi l i t a ry 
housing programs w i l l swiunp local house 
markets are coming f r o m more and more 
local builder and realtor groups. Items: 

• I n Albuquerque, N . Mex. , builders com
plained that construction of 716 units o f f a m 
ily housing at Sandia A r m y and Mamzamo 
A i r Force bases would be a "devastating blow 
to the city's economy." Surprisingly, the 
N a t l . Assn. f o r the Advancement o f Colored 
People fired off this answer: " A n excep-

continued on p. 66 
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AdverlisemeiU 

1. BUILDING . . . to help you build 

Construction has progressed rapidly since tiiis picture 
was taken at tiie new Armstrong plant in Macon, Georgia. 
Not only is the building under roof but ma
chinery is being installed to produce increased supplies 
of Armstrong Temlok Roof Deck, Temlok Sheathing, and 
Cushiontone . . . building materials that add value while 
cutting costs of your '56 homes. Turn the page for a 
report on one of these modern materials. 



2 . P R O D U C T I O N OF T E M L O K S H E A T H I N G 
T O BE I N C R E A S E D 

It won't be long until you can be supplied with more Temlok Sheathing. 
The new production facilities in Macon will soon be turning out a greater 
quantity of this popular building material that helps you build faster, easier, 
and more profitably. More and more builders arc using Temlok Sheathing 
to add extra strength and insulation value to their houses. 

3 . M U C H EASIER T O H A N D L E T H A N W O O D 

Temlok Sheathing comes neatly wrapped in kraft paper—six 2' x 8' x 
boards to the package. This means each time a carpenter handles a bundle of 
Temlok, he's moving 96 square feet of sheathing. Compare this to grappling 96 
square feet of lumber. Removed from the package, individual Temlok boards 
are easy to handle, fast to install, and strong and durable on the job. 

One easy-to-handle package covers 
96 square feet of wall area. 

To cover same area with wood, carpenters have 
to carry 16 boards 1" x 6" x 12' long. 



4 . C U T S L A B O R T I M E 3 5 % 

Each time carpenters nail a piece of Temlok 
to studs, they sheathe 16 square feet of wall 
area. They also do much less sawing and 
fitting . . . pound fewer nails . . . and elimi
nate building paper. Two men can sheathe 
an average house in one day, compared to a 
day and a half with wood. And Temlok 
waste is only 14 that of wood. 

-4 

5 . C O M P L E T E L Y W E A T H E R P R O O F 
I N S I D E A N D O U T 

Rainstorms won't hold up construction schedules be
cause Temlok's exclusive Rain-Shield® finish sheds 
water. Your crew can resume work almost immediately 
after the storm. The board is asphalt impregnated to 
protect it even after cutting. There's no stickiness to 
gum up saws and hands. 

6 . GIVES C U S T O M E R S TIGHTER C O N S T R U C T I O N 

Explain Temlok's insulating value when you tell prospects about heating or 
air conditioning. Emphasize how Temlok cuts down heat loss through 
walls, saves on heating bills . . . and how Temlok reduces cooling costs by 
keeping heat outside in summer. 

For your free booklet on how to bui ld with Armstrong Temlok Sheathing, 

wri te Armst rong Cork Company, 3506 Sixth Street, Lancaster, Pcnna. 

Plan your 1956 homes with 

( A r m s t r o n g b u i l d i n g m a t e r i a l s 
Temlok® Roof Deck Temlok Sheathinq Temlok Tile C u s h i o n t o n e ® Ceilings 



N e w s 

/ 
NOTHING^UNDER^THE SUN 

compares with ) ) / 7 /^y / I fB 

ceramic-on-steel \ A ^ L L T / L E 

Revolutionary new ceramic-fused-to-steel wall tile 

Costs less 

Tops in beauty and consumer acceptance 

Immediately available 

I N T R O D U C I N G S T A R F I R E . . . the highest quality ceramic wall tile 

guaranteed for the life of the building against crack
ing, crazing or color fading! 

economical — at prices loiver than those of old-
fashioned tile! 

engineered to be applied directly to existing walls 
with a water-proof, mildew-proof white adhesive — 
by your personnel 

simple dry-wall application cuts installation time in 
half — compared with old-fashioned tile 

lightweight — weighs only one-sixth as much as old-
fashioned tile — ivith the strength and durability of 
steel! 

lasting beauty — permanent, easy-to-clean ceramic 
surface 

N E W C R E A T I O N . . . 

by Bellinger in the most advanced development lab
oratories in the ceramic industry, S T A R F I R E meets 
the growing need for an economical, high quality 
ceramic-on-steel wall tile — the first major ceramic 
tile improvement in centuries! 

WRITE 
NOW! 

P E P C O D I V I S I O N , Bel l inger C o r p . , Rehobolh, Mass . 
I am planning number of units in 1956 
At present I am using (type) of tile 

Please send me descriptive l i terature• 

Please check: • Builder • Architect 
• Distributor • Dealer 

Name. 

Company. 

Address 

State 

continued from p. 62 

t ionally large percentage o f servicemen here 
are Negroes and have been forced to live on 
the bases because no adequate housing was 
available to them in Albuquerque. I f the 
association o f builders had maintained a 
racially non-discriminatory selling policy, the 
pressure would not have bui l t up and the 
additional 716 housing units would not be 
necessary." 

• The Columbus (Ga . ) Real Estate Board 
protested allocation o f 1,000 Capehart units 
to nearby Ft . Benning, charging it w i l l upset 
the city's economy. M a j . Gen. Joseph H . 
Harper, commander of Ft. Benning's Infan t ry 
Center, replied that he had asked f o r 3,000. 
O f the 1.000 approved, 750 are f o r noncoms. 
he said, and "the protest has stirred up re
sentment" at the base. 

• Florida and Oklahoma Builders Assns. 
adopted protests. ( M a n y areas in both stales 
are beginning to experience rising inventories 
of unsold new homes.) Oklahoma builders 
urged Congress to create a new F H A section, 
wi th F N M A financing, for off-base rental 
housing for mi l i ta ry families. 

S T A T E L E G I S L A T U R E S : 

Big middle-income housing 
plan voted in New York 

New York 's state legislature took on the 
mantle o f the social reformer this spring, 
moving to set up a middle-income public 
housing program and end racial segregation 
in F H A and V A housing. 

The middle-income housing plan calls f o r 
a $100 mi l l i on bond issue, subject to approv
al by the state's voters in a referendum. 
Money would be loaned by the state to regu
lated builders who would put up housing to 
rent f o r $18 to $22 a room. 

The $100 mi l l i on is only half what Gov. 
Avere l l Har r iman asked. The cut was pushed 
through by the Republican major i ty in the 
legislature. 

The anti-segregation law strengthens one 
passed in 1955 by shif t ing enforcement to the 
State Commission Against Discr iminat ion. Its 
chairman. Charles Abrams. has bitterly crit
icized Negro and Puerto Rican ghettos in 
New York . 

The legislature also approved a constitu
tional amendment to set up a " l i t t le F H A " 
to underwrite housing loans by private lend
ers. I t must be repassed by the 1957 legishi-
turc and then ratified by the voters before it 
is law. The proposed agency would extend 
state credit to banks and other lending insti
tutions f o r additional housing loans in the 
middle income brackets. 

Another new law lets savings banks make 
jo in t mortgage loans. The act permits 
smaller savings banks to take part in long-
term financing o f large buildings up to 5% 
of their assets. 

The legislature also provides f o r creation 
of a Mortgage Facilities Corp . financed by 
savings banks, insurance companies and other 
institutions to make about $25 m i l l i o n in 
loans f o r new construction and rehabili tation. 

A m o n g measures vetoed by Gov. Har
r iman: 

• A b i l l appropriating $10 mi l l i on f o r loans 
to cities and housing authorities f o r re-lend-

66 H O U S E & H O M E 



ing lo private owners f o r rehabil i tat ion and 
repair o f mi i l t i f ami ly buildings. 

y A bi l l to let cities engage in s lum clear
ance and urban renewal projects, getting state 
funds to cover half o f the amount needed to 
qua l i fy f o r federal grants. 

A m o n g bills introduced but not enacted 
was one which would have allowed savings 
hanks to set up a branch office wi th in a 15-
mile radius of the main office. 

California boosts limits on 
State vets housing program 

California 's veterans home loan program, 
now in its 33rd year, has been brought up 
to date by the state legislature. The changes, 
which go into effect next month , are ex
pected lo produce something o f a buying 
spree. The law makers voted these changes: 

• M a x i m u m loan l i m i t on a home was in 
creased f r o m $8,500 to $15,000 and on a 
f a r m f r o m $15,000 to $40,000. 

• The l i m i t on the f u l l price o f the property, 
former ly $12,500 on homes and $18,500 on 
farms, was h f i ed entirely. 

T o finance the bigger program, the legis
lature approved a $500 mi l l i on bond issue. 
The bonds must be approved by voters in 
November before they can be issued. Mean
while, the state has $80 mi l l i on bond issuing 
authority lef t f r o m $175 m i l l i o n approved 
by voters in 1954. 

J. M a r v i n Russell, Ca l i fo rn ia director of 
veterans' affairs, led the drive f o r the changes 

in the law ( w i t h strong support f r o m bui ld
ers) . 

Russell pointed out to the legislators that 
most veterans need and want three- or four-
bedroom homes. Of homes this size studied 
in a recent survey, he noted, only 13% were 
priced under $12,000. 

Ru.ssell estimated that there are 1,400,000 
CaUfornia veterans eligible to buy homes 
through the Cal-vet program. So he w i l l not 
approve loans f o r more than $10,000 unt i l 
voters pass the new bond issue. 

The Cal-vet program is quite unlike the 
federal V A plan. I f a veteran wants a home 
under the state program, the state buys it f o r 
him and takes title. The veteran then buys 
it f r o m the state on a long term lease-pur
chase deal—at only 3% interest. I n 33 years 
there have been 33,000 Cal-vet loans to
tall ing $500 m i l l i o n . 

Kentucky empowers cities 
to drain land for builders 

A drainage law which is expected to open 
up much flat land to residential develop
ment has been approved by Kentucky's legis
lature. 

The b i l l , supported by the Associated 
Home Builders o f Louisvi l le , lets local gov
ernments install drainage systems on flat 
lands where surface drainage is now poor. 
Cost w i l l be assessed against benefiting prop
erty owners. 

Kentucky lawmakers ki l led a b i l l which 
would have set time l imits f o r el iminating 
nonconforming buildings and land uses in 
zoned areas. The bi l l was proposed by the 
Louisville-Jefferson County Planning and 
Zoning Board but fought by Louisvil le real
tors. NEWS coniinued on p. 73. 

Genevfl 
. . . i n s t a l l e d in O N E DAY! 

Wide f lex ib i l i ty of GENEVA l ines s a v e s 
man h o u r s . . . permits tailoring a GENEVA 

kitchen to any room dimensions. 

To hong a wall cabinet, hole is drilled 
through the cabinet and into the stud or 
furring strip, then fastened with screws. 
Adioining cabinets are bolted together. 

There are many reasons for the rapid rise 
in popularity of GENEVA steel kitchens 
with the builder . . . excellent quality . . . 
greatest range of standard size cabinets 
. . . cabinets for most built-ins . . . color at 
no extra cost, to mention but a few. How
ever, one of the most important is the fact 
that GENEVA steel cabinets can be in
stalled easily and quickly, with important 
savings in man hours. 

Learn how you can offer GENEVA . . . 
the finest quality steel kitchen —at a price 
to fit your budget. 

C a b / n e f s of S f e e / — f o r Lasting Appeal 

The photo above illustrates how easily a 
G E N E V A cabinet con be fitted to even a 
brick wall. Filler can be accurately scribed 
to give tailored appearance. 

mm 
Irregular surfaces or out of plumb walls are 
no problem at all. Fillers are furnished 
which can be quickly and easily scribed. 
Fillers can be cut on the job with tin snips. 

GENEVA MODERN K I T C H E N S 
GENEVA, I L L I N O I S 

O i V i i i o n of A c m e Steel Company 

GENEVA MODERN KITCHENS 
Geneva, Illinois (Dept. HH-6-56 
(Divition of Acme Slael Co.I 

Please send details on G E N E V A steel 
Kitchens. 

Name 

Addrest_ 

I City _Stale_ 
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• • • we can cure your 

with one ^'""^ 
simple remedy 

HEADACHE No. 1-Purchasing . . . 
this can really snow you under just 
when you need your time the most. 

HEADACHE No. 2-Inventory and 
Warehousing . . . here's one that can 
cost you real money! 

HEADACHE No. 3 - Planning and 
Design . . . this one can swamp you 
with a multitude of problems. 

HEADACHE No. 4-Supervision . . . 
this can really consume a lot of 
valuable time. 

HEADACHE No. 5-Selling . . . this 
isn't easy either. There's a few head
aches buried here too! 

H E A D A C H E N o . 6-Paper Work 
and Financing . . . The bane of every 
builder's existence. It's exasperating. 

. . . with PRECISION HOMES these headaches are "Gone with the Wind." Your 
time can be spent where it does the most good, and returns the most in profit. Precision 
Homes builder-dealers build more . . . fret less . . . make more money! Send in the 
coupon today, and learn how you can rid yourself of these headaches. 

P R E C I S I O N H O M E S . I N C . 
5235 WIn lhrop Av«nue 
Ind ianapol is 5, Ind iana 

P l e a t * l e n d me complete deta i ls on the Precision Home, 
bu i lder -dea ler p l a n . 

N A M E 

A D D R E S S -

D I V I S I O N O F A C M E B U I L D I N G M A T E R I A L S , I N C . 
5 2 3 5 W I N T H R O P A V E . , I N D I A N A P O L I S , I N D . 
J O H N E . B A U E R , P R E S I D E N T 
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Our continued use of Amweld Steel Doors, 
Frames and Closet Units is evidence of our 
satisfaction with the low cost, easy 
installation and durability of these products 
. . . labor savings of 60% on original 
installation plus the elimination of 
maintenance call-backs are two reasons for 
this preference. The third reason is extremely 
favorable public acceptance. 

Joseph Goldman. Vice Pres. 
Charge of Qjnstruction 

I 

A m e r i c a n C o m m u n i t y Bui lders 

A M W E L D D O O R S 
One of America's top builders, developers of beautiful Park 

Forest, Illinois, specify Amweld Steel Doors and Frames in 

their development of medium priced, contemporary homes. 

Producers of quality homes that are priced to sell, A.C .B. 

find that low installation cost and elimination of mainte

nance call-backs, added to extremely favorable publ ic 

acceptance, make A m w e l d Steel Doors and Frames and 

Closet Units a natural in their homes. Amweld is truly T h e 

L i n e D e s i g n e d W i t h t h e B u i l d e r i n M i n d . 

For further information, and a complete new catalog, write to 

T H E A M E R I C A N W E L D I N G & M A N U F A C T U R I N G C O . , 3 3 0 D ie t z Road , W a r r e n , O h i o 
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Excel Cobincli by Acc Ulililios 

A m e r i c a ' s F i n e s t B u i l t - i n R a n g e 

100 C O O K - T O P C O M B I N A T I O N S ! Suburban <)ri( r 
you more than 100 different combinations of cookinj,' 
tops—widest choice in the industr\ ! 
N E W I N T E R I O R ! Suburban's exclusive new Caribbean 
Blue oven interior adds even more eye-appeal to sl op 
your style-conscious prospects. 
S A V E S O N I N S T A L L A T I O N ! One-piece .slide-inoven. 
Easy-to-use marking templets furnished with flush 
mounted cook tops. 
S A V E S T IME, L A B O R ! Same .size cabinet opening fits 
both Gas and Electric ovens, cook tops. 

C O M P L E T E C O L O R C H O I C E ! Stainless Steel plus 
seven smart decorator colors in lifetime porcelain 
enamel-^ including the exclu.sive Suburban Cop|)er-
Tan . . . with all the luxury of copper and none of the 
upkeep. Interchangeable color panel.s. 
C O M P E T I T I V E L Y P R I C E D ! . . . ^ .1 (^.i.ilily H.uilt-
America's Finest. 
C O N S U M E R A C C E P T E D ! Mm. W il, S , , \ . m K. h ; i 

than any other built-in—and nalionally advertised 
every month of the year! 

wri te for d e t a i l s t o d a y 1 

S a m u e l S t a m p i n g & E n a m e l i n g C o . , D e p l . HH-46, C h o l l a n o o g a , Tenn. 

A l no cost or o b l i g a t i o n to m e , p l e a s e rush c o m p l e t e informof ion 
c h e c k e d b e l o w : 

S u b u r b a n G a s Built-lns S u b u r b a n Electr ic Built- in: 

N o m e . 

A d d r e s s 

C i ty . S l a t e 



BATHROOM FIXTURE COLORS FROM NATURE'S STUDIO 

O F XI S H A \ L L O y \ f S E A 

Choose bathroom fixtures in cool, refreshing Sea Green. Surround 
them with nature tones of yellow and chartreuse with accents of warm 
red, and you have a personal invitation to luxurious bathing! 

Briggs Beoutyware fixtures blend nicely with your own accessories 
and color changes, too. And the practical features of Beoutyware in
clude deep contour lavatories — and a stainproof finish on all fixtures 
that stays bright and easy to clean. 

In every way, your choice of Briggs Beoutyware will reflect your good 
taste in bath fixtures and bathroom color decorating. 

In Beauiyware Sea G r e e n — fAarquette Tub, Carlton Close!, Twin Lowell Lavaiories 

Color sfyling by Howard Kefcham, nafionally famous color engineer 

A-Sea Green B-Charf reuse C-Flame Red D-Yellow 

Other decorator colors compatible with Sea Green are: Beige, 
Cray-Blue, Rose, Violet-Blue, Pale Green, Off-White 

B E A U T Y W A H E 
BRIGGS MANUFACTURING COMPANY, 300 BUHL BUILDING, DETROIT 26, MICH. 



1. D E S E R T S A G E 2 . D R I F T W O O D w o 

III'"-*-*' 

Now. . , you can specify Rez 
in 13 fashion colors 
R E Z - M O S T C O L O R F U L L Y C O M P L E T E L I N E 
OF N A T U R A L W O O D F I N I S H E S ! 

F L A M I N G O 

10. C E D A R I I . M A H O G A N Y 12. S A N D A L W O O D 

We finished a contemporary home 13 different ways to .show how 
easily you can create custom effects lor clients u.sing the 13 Rez 
lasJiion C>olor Tones. 

W'cjod Ijecomes a new matnial— 

usable as never before! For Rez 
îves any wood any color effect de

sired, plus lasting protection 
against warping, swelling, crack-
inu;—all without masking the 
natural grain beauty. 

In fact, the Rez family of fine 
finishes answers e\"erv wood finish

ing problem, interior or exterior. 
We suggest you investigate the 
unusual benefits of Rez—more and 
more being specified to accent the 
beauty in wood. ^ — ^ 

For details on the Rez Pre-

scrifition Wood Finishing 

Service write Monsanto. St. 

Louis. Mo., Rez, Defit. .118. 

J3 
Inside, too, Rez brinies new beauty in defith to wa l l panelinp. rabinc-try. 
Brushes on easily, dries lo a custom finish. 

I S made by MONSANTO w h e r e c r e a t i v e c h e m i s t r y w o r k s w o n d e r s f o r 
toox Rez: Reg. U. S. 

you 
Pat. Off. 



Build more sell into your 

new homes with new 

Emerson-Electric attic fans 
Prospects for your new homes more readily become buyers when they see 
that you are featuring Emerson-Electric attic fans as "standard equip
ment." It gives them added assurance that you are offering quality 
tliroughout. 

Here is the very best, yet a rock-bottom priced installation that pays large 
dividends in luxury living. It will help to close many sales. And, the long-
life features of Emerson-Electric attic fans assure years and years of 
trouble-free summer comfort. They are designed for qtaick, inexpensive 
installation. 

Write for complete data—ask for Fan Bulletin No. 1025 
T H E E M E R S O N E L E C T R I C M F G . CO., ST. L O U I S 21, MISSOURI 

Bellcroft Estates, Bellmawr, N. J . 
Developed by Cardinal Homes, Inc. 
Attic fans by Emerson-Electric 
Builder: Altschuler and O'Dell 
Designer: Morris Altschuler 
Electrical Contractor: S. Peskin and Sons 

Typical narrow-hall installation of Emerson-Electric 
ACTIVE-AIR attic fan. Provides summer comfort 
throughout the home—restful sleep oven on hottest 
nights. 

New 24" and 30" ACTIVE-AIR attic fans. The 24" 
fan, 5200 C.F.M., list price is only $76.55, ceiling 
shutter list $27.85; list price of 30" fan, 7000 
C.F.M., is $85.30, ceiling shutter list $31.00. 

You put added "sales appeal" in your homes with 
the new 8" ACTIVE-AIR ventilator in kitchens, bath
rooms and utility rooms. For wall or ceiling instal
lation, mirror-finish grille—list price $23.75. 

All backed by the 
famous 5-YEAR 
factory-to-user 
guai'antee 
at no extra cost! 

Emerson-Electric 
of St. Louis • Since 1890 

A C T I V E 
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When interior styles change 

w i l l y o u r K o m e s b e s e l l i n g y o u 
Installing Milcor Casing Bead is one way to make sure they do 

MilcoR 
1/2 or 3/4 

Interiors with Milcor Casing Bead will be good 
design for years to come. Owners will always 
appreciate the simple beauty that harmonizes with 
modem interior decoration. They like the feeling of 
spaciousness that Milcor Casing Bead gives to a 
room. Women are particularly attracted to it 
because it is easy to dust and keep clean. 

Remember that Milcor Casing Bead is an 
integral part of the plaster construction — tied into 
the plaster by expanded-metal flanges. 

The house you sell today builds your reputation 
tomorrow — and brings new prospects your way, 
as the happy home-owner tells his friends about 
"oiu" builder." 

Milcor Catalog No. 254 is available upon request. 

C a s i n g B e a d 

Cross section of Milcor No. 4 
expansion casing bead. 

Milcor Casing Dead 
IS available in a va
riety of styles — m 
solid- and expansion-
wins types. Shown is 
Milcor No. 4 Expan
sion Casing Bead. 

< i i | m > 

I N L A N D S T E E L P R O D U C T S C O M P A N Y 
DEPT. r. 4057 WEST BURNHAM STREET • M I L W A U K E E 1, W I S C O N S I N 

O F F I C E S I N : B A L T I M O R E . B U F F A L O ' C H I C A C O • C I N C I N N A T I • C L E V E L A N D 

D A L L A S • D E T R O I T • K A N S A S C I T Y • L O S A N G E L E S • M I L W A U K E E 

M I N N E A P O L I S • N E W Y O R K A N D S T . L O U I S . 

•-162 
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N e w s 

MATERIALS & PRICES: 

Big swing to central air conditioning 
expected by manufacturers this year 

This should be the year for the big swing to central air conditioning in 
new subdivision homes, say most of the nation's largest air conditioning 
manufacturers. 

This year the industry expects to produce between 160,000 and 200,000 
central units, compared to last year's 125,000. And by 1966 they confidently 
predict the industry will be producing 1,500,000 annually with most of the new 
homes in the nation getting one as standard equipment. 

There is a growing tendency to put a central air conditioning unit into a 
home as standard equipment, rather than as an option to the buyer. 

Two years ago a central unit was a rarity in any but the most expensive 
builder homes. Today many builders are offering a central cooling unit in large 
projects of $15,000 to $20,000 homes. 

Until quite recently most builders claimed that middle class home buyers 
did not want air conditioning because of the potential operating costs. But one 
large manufacturer, Don V. Petrone of Typhoon Air Conditioning, blames past 
sales failure of central units on builder, rather than buyer, resistance. He says 
builders would talk prospects out of buying air conditioning, claiming closet 
space for the unit was not sufficient and water for cooling was a problem. 

Petrone, who recently signed a contract to equip 1,152 new homes near 
Austin, Tex. with central units, said that his firm now provides a detailed 
blueprint for builders to simplify planning and installation. According to the 
Air-conditioning and Refrigeration institute, more and more architects and 
builders are designing homes to take full advantage of air-conditioning. 

Cost of central units has been coming down—another factor which is 
expected to help sales. 

Average price for a central unit for a seven-room home is now $1,000. 
The manufacturers expect their total sales volume to hit $3.2 billion this year 

compared with $2.9 billion last year. Still the mainstay of the industry : the win
dow unit with sales this year expected to hit 1.5 million. But this year manu
facturers hope to avoid overproduction and panic-selling which characterized 
the window unit market in '55. 

Westinghouse exec, raps 
air conditioning labels 

Westinghouse Electric Corp. is demaniliny 
that the air condit ioning industry stop put
ting misleading labels on central air-condi
t ioning units. 

The rule-of- thumb that 1 hp equals ! ton 
of cooling capacity, long used by makers o f 
window units, does not measure the cooling 
capacity o f air-cooled central conditioners, 
the company argues. 

As a result, cries Vice President Bruce D . 
Henderson o f the Westinghouse air condi
t ioning division, customers are getting an en
tirely false idea o f the cost of central cooling. 
He says; "Comprehensive tests in our labora
tories of many brands o f residential air 
conditioners revealed that some units carry-
published performance figures almost 50% 
higher than they are capable o f producing. 
This is a direct result o f the common indus
try habit of using 'compressor horsepower' 
and "ton o f cooling capacity' interchange
ably. I n air-cooled units nothing could be 
fu r the r f r o m the t ruth. A homeowner at
tempting t o select one o f the five major air-
cooled home air conditioners, each claimed 
far and wide to be a 3-hp model, wou ld find 
the actual cooling capacities ranged f r o m 
25,000 B t u / h r to 37,000 B t u / h r — a variat ion 
of a f u l l ton in cooling capacity." 

Henderson called f o r industry-wide adop
t ion and enforcement of "proper rating of 
products." 

Battle of the boards ends; 
ALS votes for new standard 

The Battle o f the Boards, a complex cross
country disagreement over how thin a nom
inal 1" board should be, has apparently 
ended i n a pact o f peace. 

The American Lumber Standards commit
tee, whose standards are accepted by F H A , 
voted t o revise its rules to read that a I " 
board must be no less than thick. 

For reasons still not clear, the committee 
imposed a news ban on its Chicago session. 

continued on p. 76 
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B o e c k h ' s b u i l d i n g c o s t i n d e x zoomed nearly two points in A p r i l , 
f r o m March's 269.2 to 271.1. C o l . E. H . Boeckh blamed the jump 
chiefly on the 6% rise in freight rates in March and similar increases 
in trucking and labor costs. 

M a t e r i a l s p r i c e s climbed to st i l l another all-time high in A p r i l : 
131.2. Plywood dropped but plumbing equipment rose 0.8%, due 
mostly to price hikes of non-ferrous metals. Asphalt roofing shot up 
f r o m 106.5 in March to 111.9 in A p r i l . 



WHAT'S NEW 
Grade for grade, Tree Life Hemlock is the best buy on the market today! 
F R O M California, where it's preferred for exposed plank and beam 
ceilings, to the Midwest where rough board and batten siding is 
rapidly taking hold, there is a marked swing to Tree Life Hemlock. 
Cost and quality-conscious prefabricators like National Homes 
specify it for framing. Several Northwest builders use it exclu
sively on luxury homes, schools and commercial jobs. 

Actually, Tree Life Hemlock offers a combination of strength, 
appearance and low cost found in no other wood. It has greater 
strength-weight ratio than Douglas fir. Rivals redwood for appear
ance, easy finishing. Works as easily as choice white pine. Straight 

grain and proper drying give it freedom from warping and twisting. 

Certainly no other wood product is more carefully made. At St. 
Paul mills, select old growth logs are manufactured with the accu
mulated knowledge, skill and experience of 66 years. Tree Life 
Hemlock is milled full size, very carefully kiln dried, conservatively 
graded, fairly priced. See your supplier for details, or use coupon. 

:|cTREE L I F E WEST COAST UPLAND HEMLOCK is a different and 

distinctly superior species (Tsuga heterophylla) grown high on the 

western slope of the Cascade mountains. Straight grained, not brushy, 

it has fewer and smaller knots, NO pitch pockets. 
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A I R C O N D I T I O N I N G 9ELIS J0DAV9 M O M E S 

"We're building 368 homes-
all air conditioned, 

because buyers demand it" 
say builders D. E. hunt and C. C. Thomason of Del Rancho Homes, Irving, Texas. 

"Home buyers today are demanding the com
fort and convenience fomid in air conditioned 
homes," says Mr. Liint. "That's why my 
partner and I are building air conditioning 
into every one of the 368 homes in our de
velopments." 

Lunt and Thomason are building homes 
priced from $13,000 to $18,000 in Irving and 
CarroUton, Texas. 

"We've often heard a buyer comment that 
air conditioning was the difference that gave 
us the sale," says Mr. Thomason. 

THESE ADVANTAGES SELL TODAY'S 
AiR CONDITIONED HOMES: 

Year-round comfort • Less cleaning and redecoratins 
Street noises eliminated • Basement humidity reduced 
Odors removed • Better sleep • Higher resale value 

Sales resistance falls flat when you point out 
the advantages of living in an air conditioned 
home. Home buyers today know that resi
dential air conditioning is here to stay. That's 
why successful builders all over the country 
are keeping aliead of competition and selling 
homes faster by including year-round air con
ditioning in the homes they build. It's the 
modem way to sell the prospect. 

Why you should insist on units charged with ^^Freon 

Mr. Thomason and Mr. Lunt beside the installation 
of a 3-ton Gibson urut. Even on hottest Texas summer 
days this unit, charged with "Freon", maintains a cool 
68" indoor temperature. 

Be stare to specify Du Pont "Freon" refrig
erants for the equipment you select to air 
condition the homes you bviild. 

Building codes everywhere endorse 
"Freon" refrigerants. They are sa/e—non
flammable, nonexplosive, virtually nontoxic. 
For nearly 25 years Du Pont has manufac
tured "Freon" to strict laboratory standards. 
The result is a product of uniform piwity which 
contributes to long, efficient, trouble-free serv
ice for all types of air conditioning equipment. 
"Freon" refrigerants are the most widely used 
of aU refrigerants; there is one for every type 
and size of air conditioning equipment. 

Learn how air conditioning has hel|>ed 
others sell homes. Send for your copy of the 
DuPont brochure," What Successful Builders 
Think of Home Air Conditioning." For yoiu: 

free copy write to E . I . du Pont de Nemoxars 
& Co. (Inc.), "Kinetic" Chemicals Division 
1212, Wilmington 98, Delaware. 

1931 1 9 5 6 

F R E O 
REG. U. S. PAT. OFF. 

S A F E R E F R I G E R A N T S 
Freon" ia Du Font's registered trade mark 

for its fluorinated hydrocarbon refrigerants. 

BETTER THINGS FOR BETTER LIVING 
. . . THROUGH CHEMISTRY 
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Steel makes the ideal window. It can't warp, swell, 
shrink or rot. Steel is quick to install and to adjust. 
And, you simply paint steel windows to match both 
interior and exterior colors. Paint them right along with 
walls and trim. All types of Truscon Steel Windows 
come to you in prime condition for painting. Truscon 
Steel Double-Hung Windows are elearogalvanized, 
Bonderized and prime coat painted. Stainless steel 
weatherstripping and motor type spring balances are 
built in. Now available in window sizes up to 6'5'/2 " 
high and 4' wide. Truscon Steel Casements and Ranch 
Windows offer the same "paint to match " features. Al l 
immediately available from Truscon warehouses all over 
the country. See your dealer or Sweet's File for more facts. 

Now! Republic is introducing "Harmony Hues." Three 
lovely colors at no extra cost. Color style your kitchens 
in Tempo Turquoise, Largo Yellow, Prelude Pink — 
colors carefully seleaed to harmonize with all major 
appliances . . . whether you select them or your cus
tomers buy them later. In contemporary or traditional 
homes, "Harmony Hues' were created to go well with 
today's most fashionable decorating materials. Republic 
Steel Kitchens, more than ever, give you and your 
buyers most for your tnoney. More than ever you can 
create customized kitchens using standard Republic 
cabinets. Put this dramatic, wanted feature in your 
homes at not one penny more! See your distributor 
for quick-to-the-site delivery. 

Now! Truscon can offer interior steel doors finish-painted in your choice 
of any one of 26 contemporary colors! If you're building as few as ten houses, 
you can take advantage of this color feature available in lots of 200 or more 
swing or slide doors. Truscon Steel Doors save you dollars on framing, 
fining, hanging and finishing. They're quick and easy to install. No aitting, 
planing, sanding needed. Now, finish-painted in color means more savings. 
They refuse to stick or bind because steel can't swell or warp. Truscon 
Interior Swing Doors are sound-deadened. Sliding Doors glide noiselessly 
on nylon rollers. Both types are flush, trim, modern. Get the Truscon color 
story from your nearest Truscon District Sales Office or send coupon below. 

L 
REPUBLIC STEEL CORPORATION 
3122 East 45th Street, Cleveland 27, Ohio 
Yes, T m interested in color s ty l ing . Send me more i n f o r m a t i o n describing: • 

• Truscon" Steel W i n d o w s • Truscon In te r io r Steel Doors | 
• Republic Steel Kitchens • A l l three | 

Name 

Firm 

Title 

Address. 

City 7. one State. 



N e w s 

Just a squeeze sets the fastening 
stud in steel or concrete! 

THArs HOW SIMPLE IT IS—a flex of the finger—to anchor fixtures securely 
with the Remington Stud Driver. Off goes the power load, the stud 
is anchored into steel or concrete—straight as an arrow. No predrilling 
or outside power source required! 

You can set both H" and ^ ^ j " diameter studs with the Remington 
Stud Driver—up to 6 studs per minute either size. There are 40 
different styles and lengths of Remington Studs to choose from. 
With this one tool, you can take on every stud-fastening job—light, 
medium and heavy-duty—and save time and 
money on every one of them! Get full details 
by mailing coupon below. 

S T U D 
D R I V E R 

I ndustrial Sales Division HH-6 
Remington ArmsCompany, I nc. 
Bridgeport 2, Conn. 

Please send me your free booklet which shows 
how I can speed my job and save with the 
Remington Stud Driver. 

Name. 

Firrn_ 

J^onition. 

Address. 

City .Slate. 

continued from p. 76 
The original seven plaint i f fs have been 

joined in the case by 60 western, midwestern 
and eastern m i l l operators. Intervening in 
behalf of I C C . however, are the West Coast 
Lumbermen's Assn.. Western Pine Assn., 
Ca l i fo rn ia Redwood Assn., and ihe Nat ional 
Industrial Tra f f i c League. 

The m i l l operators oppose the I C C ban 
since transit shipment of lumber gives whole
salers 20 to 25 days to f ind a buyer in the 
Midwes t or East. I f shipped by direct route 
f r o m the West, the lumber reaches Chicago 
in 7 to 12 days. 

I C C banned the practice because i t w i l l tie 
up hundreds o f freight cars this summer amid 
a car shortage that may be one o f the worst 
on record. I C C has sent its general counsel. 
Robert Jinnane, to Portland to fight the case, 
in the background is the fear that rul ing 
against ICC would upset all car service orders 
across the country. 

Iowa's Commerce Commission granted a 
6% freight rate increa.se to railroads handling 
intrastate shipments, parallel ing increases re
cently granted by I C C f o r interstate ship
ments. The Iowa increase does not apply to 
brick, tile and other clay products, gravel, 
limestone and gypsum rock. 

LUMBER MARKET: 

Plywood, lumber fail to get 
normal spring buying rush 

Spring's normal buying rush for lumber 
and p lywood may have slipped by with noth
ing more than a sHght rustle. 

Orders f o r both lumber and plywood have 
been t ra i l ing production f o r several weeks 
w i t h the exception o f the large, mixed-car 
fir lumber mil ls . A n d at mid-month the lat-
ter's favorable position was slipping. 

Plywood had es tabl ished a t r ad i t ion , un t i l 
last year, o f s l u m p i n g in the f a l l , but cer
ta in ly not in the sp r ing when th ings should 
be p i ck ing up . 

F i r p lywood has suffered f r o m a weak 
shcaihing market because o f delayed building 
and large product ion since late winter. Last 
month , the price o f % " p ly f e l l still further . 
Only a l i t t le was selling at $116 without an 
extra 5% discount. A t mid-month a second 
5% was appearing here and there. 

This has spread even to sanded plywood, 
which now has ended one o f its longest stable 
market periods in history, more than a year 
wi th a v i r tual ly uninterrupted S88 ( V i " A D 
index grade) market level. In late A p r i l , a 
few sales at the $85 appeared. By mid-May . 
$85 was a general pattern. There is every 
indication the price could go lower unless 
housing starts pick up. 

A check of plywood warehouses a round 
the US shows they have plywood runn ing 
out the i r ears. A t best it w i l l be a few weeks 
before that part o f the building materials 
market can show any appreciable sign o f a 
turn f o r the better. 

Sof tness has appeared in r andom green 
d imens ion . I t sagged to about $74 per M 
in A p r i l on the heels o f renewed bad weather 
in eastern and midwestern marketing areas. 
By mid-May, it recovered to $75 to $78. not 
quite up to the $80 and $82 of early A p r i l 
when there was a brief buying rush in the 
face o f sharply curtailed western production. 

NEWS continued on p. 84 
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For new homes or o l d — 

this VIrden fixture works selling magic 

Smart, handsome Virden lighting will help you sell 

your homes. Buyers today are style-conscious, 

and the more you put in your homes, at a reasonable 

cost, the easier they will be to sell. 

This reel-concealed, pull-down fixture is 

one of the best selling tonics you can 

give your homes. The smartly styled 

20" top reflector and the spotlights are finished 

in gleaming brass . . . a finish that fits any 

decor. A thin, strong cable that disappears into 

the canopy is hidden by a coiled black 

cord. Fixture holds in any position from 24" to 57". 

T h i s is just one o f the 
m a n y styles o f V i r d e n 

fixtures t h a t w i l l 

give your home 
that .selling pluB. 
F i l l out the coupon 
below to learn abou t 

a l l the other decora t ive 
l i gh t inR fi.xtures b y 

V i r d e n . 

W r i t e today f o r M i n i a t u r e B o o k l e t 

N o . 56 showing a l l o f the popula r 

V i r d e n styles, i n c l u d i n g the V i r d e n 

l ine o f p u l l - d o w n fixtures and where 

t o b u y t h e m . 

Membor al AioBfican Homo lighting liulitute 

Upilorwtilsi ol OpBfation Home Impioycraenl 

John C. Virden Co. , Dept. HH-6,6103 Longfellow Ave., Cleveland 3. Ohio 

Pleofs lend me Miniature Booklet No. 56. 

Name-

Addrati-

City ^State-

Occupotlon. 
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t h e n e w l i n e o f 

New 6" Thick 
Spinfex Batts 
provide the maximum insulation for 

ceilings. A "must" for air-conditioned 

and electrically heated houses. 

»f*As a result of the recently completed Austin 
Village air-condllioning fests, the importance of 
Ihickness was demonstrated by the fact that the 
houses producing the best economy records had 
6" of mineral wool insulation in the ceilings, 
4" in the walls and 2" in the exposed floors 
This 6-4-2 formula is also recommended by out
standing electric heating manufocturers. 

T^/C/S' Aluminum-wrapped 
Spinfex Blankets 
provide "plus" summer 

benefits. Avai lable in 

3" and 2 " thickness. 

The factors which dec ide the eff iciency of on insulation are the qual i ty 
o f the woo l a n d its thickness. Because the new Spintex is mode of finer 
mineral fibers, it has more heat -s topp ing d e a d air spaces per cubic 
inch. It is these d e a d air spaces and the thickness of the insulation that 
count . . . not how If is wrapped! 

Learn how you con cash in on this important , new deve lopment in 
home insulation! V/ r i te Johns-Monvi l le, Box 158 , New York 16, N. Y. 

I 'KOOUCTS 



i n s u l a t i o n 

wrapped 
Spintex Blankets 

a v a i l a b l e in thick blankets, 3" ; medium 

blankets, 2" ; and service b lankets V/i". 

4 Ful-Thik Spintex Batts — 
the only batts which complete ly fill the 

ful l dep th of the spaces be tween the 

2 ' X 4" studs (actual ly 3%") . Also 

ava i l ab l e in 2" Semi-Thik Batts. 

J o l i n s - I V I a n v l l l e 

O u t s t a n d i n g a d v a n t a g e s of 
N e w S p i n t e x Bat t s a n d B l a n k e t s 

25% 0^6ter We/ght 
The new finer fibers make Spintex 25% lighter 
in weight—packages are easy to handle! 

Spintex batts and blankets have greater rigidity 
for easier handling, better application. They ore 
firm and strong—hold their shape. Overhead 
work is easier. 

Qu6£ C/ean anc/5/)a^p 
The new Spintex cuts sharp and clean with knife 
or saw — assures a neat fit for irregular spaces. 

Finer "live" fibers of Spintex permit batts or 
blankets to be compressed for packaging and 
spring back to full thickness when opened. This 
resiliency assures more effective insulation. 
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N a i l . News & l l lus . 

Inland Homes, Scholz 
expand their operations 

Inland Homes has announced plans for a 
major addition to its prefab plant in Piqua, 
O. plus a completely new plant at Hanover, 
Pa. 

Work on both projects w i l l begin this sum
mer. When completed in early 1957 they 
w i l l enable Inland to up production f r o m 20 
to 32 homes per day. The new Hanover 
plant w i l l be headquarters f o r a new eastern 
sales division. 

Scholz Homes o f Toledo is expanding its 
operations to include schools and commercial 
buildings. The firm has retained Architect 
Richard B. Poilman, 42. o f Detroi t to design 
these buildings plus a line o f Colonia l homes. 
Poilman is also chairman of P H M I ' s design, 
research and engineering committee. 

John McDonald takes helm 
of American Houses inc. 

John R. H . ( f o r Robert Harri.son) M c 
Donald , 48, a careful ly tai lored Scotland-
b o m engineer, took over as president o f 
American Houses Inc. and announced plans 
to move the prefab company's main ofiice 
f r o m New Y o r k City 
to its A l l en town , Pa. 
plant. 

McDona ld succeeds 
Horace N . Durston. i n 
ter im president o f the 
nation's third biggest 
prefabber f o r the last 
year. Durston, resum
ing duties as vice presi
dent in charge o f pro
duction, w i l l head up 
the company's plant at 
Lumber ton , N . C. wi th 
its o w n sales-service staff f o r closer tieup be
tween sales and service in the South. 

McDonald 's plans, he told HOUSE & HOME. 
are to intensify American's efforts in its pres
ent market east o f the Mississippi (the com
pany has a th i rd plant in Tennessee). He 
hopes to hold the price line while improving 
the specifications o f American's 81 models. 
Last year, he noted, the company grossed 
over $7 m i l l i o n on sales o f "between 3,()()() 
and 4.000 units, priced f r o m $7,500 to $47,500 
(most of them between $12,000 and $15,000). 

American's t r im (5 ' 10", 160 lbs.) new chief 
executive has been in home building and 
manufacturing on both sides o f the At lant ic 
f o r some 25 years. 

He grew up in his native Glasgow, studied 
c iv i l engineering at Glasgow and Cambridge 
Universities and married an American g i r l he 
met while she was visit ing Glasgow. His ca
reer led him into making houses to sell to 
contractors and speculative builders. Later, he 
started his own company to make wooden 
parts f o r homes. Before W o r l d War 2 one firm 
bearing his name reached an output peak of 
a house per hour. 

McDona ld says he got into US prefabbing 
by accident. Dur ing a 1947 t r ip to the US, 
Prefabber Peter Knox Jr. asked h im to be
come general manager o f the Knox Corp . 
plant at Thomson, Ga. I n 1950, McDona ld 
became president o f A . H . Construction Co., 
American Houses subsidiary in At lanta . 

MCDONALD 

NATIONAL HOMES P R E F A B SCHOOL: A F T E R A Y E A R , F I V E S A L E S 

PREFABRICATION: 

Architects, brick men attack prefab 
schools in Washington, D. C. area 

Architects and spokesmen for brick interests are warring against pre
fabricated schools around Washington, D. C. 

Both stand to lose their lucrative share of the high cost of school buildinc 
if prefabs gain a foothold. So they are attacking prefabs as "more costly" 
than conventional construction. 

The row came to light when the Wall St. Journal carried a tiny item report
ing (erroneously, according to the company) that National Homes, the nation's 
No. 1 prefabricator, was getting out of the prefab school business because of 
opposition from "politically powerful local contractors, township trustees and 
building material dealers." 

A few days later, President Fred H. Daues of the Mason Contractors Assn., 
rushed into print with a press release denouncing National Homes for saying 
what even the Wall St. Journal had not specifically attributed to the company. 
Cried Daues: "Responsible school boards, architects and civic groups have re
jected prefabricated schools as excessively expensive, impractical, unsafe and 
conducive to substandard education. . . . The problem of fitting a school plant 
to an individual site—with its own soil condition, grade and orientation—is 
alone enough to make prefabrication of entire buildings a foolish pipe dream." 
The release was put out by Henry J . Kaufman & Associates of Washington— 
the same agency which led last August's attack on Skidmore. Owings & Merrill's 
original designs for the Air Force Academy at Colorado Springs because they 
contained too little brick. 

Behind this mud-throwing lies a quietly bitter fight against prefab schools 
in suburban Bethesda, Md. It is led by Architect Ronald S. Senseman. presi
dent of AIA's Potomac chapter and designer of many a school in the Wash
ington suburbs. 

The Montgomery County school board, under fire recently for spending 
$2 million in five years on architects' fees, decided (by a 
one-vote margin) to advertise for bids on a 10-classroom 
prefab addition to the Viers Mill school. The school, de
signed by Senseman, is a conventional masonry structure. 

The board said it was turning to prefabs to make sure 
the structure was ready by the start of next fall's semester. 
Retorts Senseman: if the county would give him the same 
break implicit in a prefab contract (no time-consuming 
delays for plan approval and competitive bid solicitation) 
he could have a masonry addition ready by fall, too. He 
branded prefab schools "an unwise experiment" that will 
cost more to start with than a conventional masonry structure, cost far more 
to maintain. 

Reni 
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National's list price for its school is $18,000 per classroom. Tliat is ap
proximately $17.50 sq ft., based on a 32x32' size. Architect Senseman recently 
designed a lO-room addition for another Montgomery County school which 
cost $121,780. and included a health room, storage room and teacher's room. 
Cost was $11.89 per sq. ft. On the other hand. National Homes cites a con
ventional masonry school in Lafayette, Ind. that cost $27,000 per classroom or 
$26.30 per sq. ft. 

The Montgomery County school board concedes the prefab may cost more 
but still insists that speedy construction is all important. It cites delays on 
other school projects resulting from site acquisition problems and the steel 
shortage. The board has a National school in mind, although the biddinjj 
will be open to anyone. 

National Homes is taking no direct part in the squabble. Public Relations 
Chief Allan Dibble admitted recently that National's prefab schools, intro
duced a year ago, have not been a spectacular success. So far only five have 
been spoken for—three in Lafayette, Ind., National's home town, one in Craw-
fordsville, Ind. and the fifth—if the deal goes through—in Bethesda. 

Dibble says National is not interested in selling schools to anyone who wants 
changes in the basic plan. "We can't mass produce unless we have a mass 
market." National produces prefab school units only on order. 

Viewing the situation from afar, the Milwaukee Journal offered this advice: 

" W i t h prefabricated units, it is possible to save much time and money. . . . School 
authorities have been ready enough to look at them, to praise them, but usually not to 
buy. Why? . . . Power fu l bui lding trades unions, sometimes w i t h the weapon o f bui ld ing 
codes designed to keep local jobs f o r them instead of pr imar i ly protecting the public, 
are frequently in position to stop prefab school projects. . . . In many cases. local school 
authorities insi.st they have to have a l i t t le change here and there. That rules out the sav
ings o f prefab units. I t would be like changing the basic design o f a .standard automobile 
to suit every customer. 

"This seems to indicate there is not much serious wor ry ing yet about this school bui ld
ing situation. . . . N o t enough so that we're wi l l i ng to buy classrooms as we buy auto
mobiles—or school buses. Is this just exerting our democratic right to be different i f we 
choose, regardless of what it costs us or our children? Or is i t just because we're generally 
indifferent to one o f the larger public responsibilities of the times?" 

Two more firms enter prefab 
school field, third ready to 

Despite controversy in Mary land , two 
more prefab firms have entered the prefab 
school arena and a third is about ready to. 

Calcor Corp . o f Los Angeles is marketing 
a classroom unit designed by Earl Heit-
schmidt, F A I A , long an influential figure in 
West Coast architectural circles and ret ir ing 
first vice president o f A I A . 

The modular unit, wi th gla.ss fiber insula
t ion and incombustible doors, sash, roof, 
walls, flooring, canopy and cabinets, has an 
interlocking mechanism which Calcor says 
makes it easy to dismantle and move. 

Vaughn M i l l work Co. o f Reno has a wood 
panel school wi th laminated wood arch roof. 
I t says it erected a grammar school f o r St. 
Albert 's Parish f o r less than $11,000 per 
cla.ssroom, or under $10 per sq. f t . 

US Steel Homes is about ready to announce 
plans to sell prefab schools, as part o f a 
program of prefab commercial buildings. The 
US Steel Corp . subsidiary already sells pre
fab churches. I n two years, it has found 
customers f o r some two dozen, nearly all in 
the Southwest. 

Hicksvi l le , Long Island, schools are buying 
prefab classrooms f r o m American Houses 
Inc. The units, designed by Architects 
Knappe & Johnson, sell f o r $9 to $10 per 
sq. f t . , the company says. 

Prefabricated — or semi-prefabricated — 
schools have been around f o r a good many 
years without threatening tradit ional piece-
by-piece construction methods. But now that 
building enough classrooms to keep pace wi th 
mul t ip ly ing subdivisions and enrollment 
hinges more on costs, their chances may be 
better. Nat ional average per classroom has 
cl imbed to $37,000, A n d it is s t i l l rising. 

Western prefabbers eye small town markets, see big growth 
The western prefab industry, which tried 

unsuccessfully to compete w i t h big on-site 
builders in the late 40's, is showing signs of 
new l i fe . 

F rom Wa-shington to Ca l i fo rn ia , prefabbers 
who survived the lean years—joined now by 
a few newcomers—see good times ahead f o r 
their indu.stry. 

Whi le they hope to cut into the business o f 
their on-site competitors in metropoli tan areas, 
they think their best market lies in towns and 
small cities where large scale builders do not 
operate but builders o f 10 to 20 homes a 
year prosper. 

Gold in the sticks 

Says Hugh Curran. head of Mobilehomes 
Corp . o f Bakersfield. Cal i f . : "Big on-site 
builders aren't interested in smaller places be
cause demand for housing isn't enough to 
just i fy volume production. But I've found 
we can do our best business there." 

Curran estimates his firm w i l l sell 2,000 
prefabs this year. Some wi l l be sold direct to 
home buyers in a project Curran is starting in 
Bakersfield on his own. Others w i l l be sold 
through a.ssociated merchant-builders, all wi th
in 200 m i . o f Bakersfield. Mobilehomes as
sembles its hou.ses at the plant, hauls them to 
sites on huge rubber-tired dollies that re
quire wide highways—or one-way traff ic . 

Most We.st Coast prefabbers operate, like 
Curran. in a l imited area around their fac
tories. T w o exceptions are West Coast M i l l s 
o f Chehalis. Wash, and Westway Homes, Inc. 
of Los Al tos , Ca l i f . 

Market in the Midwest 

West Coast M i l l s , in fact, sells most o f its 
houses in the Midwest, ships by rail as far east 
as Ohio. Says Ben Jones, one o f the owners: 
"We can compete in the Midwest because east-
west freight rates are very advantageous. Rates 
going south into Ca l i fo rn ia , though, are so 
high and the market is so highly competitive 
there that we have never made any attempt to 
sell i t . " 

Jones' company has 72 models in produc
t ion , priced f r o m $8,000 to $28,000 retail . 

Eight-year-old Westways Homes, Inc. 
claims to cover 11 western states. Donald M . 
Grant, director o f design and engineering, 
believes the point is nearing when prefabbers 
in the west w i l l be able to compete wi th 
volume builders. "Most o f our business is 
done w i t h small builders but I believe that 
some big tract builders w i l l gradually turn to 
prefabs out here as they have in the Midwest ." 

A l l the West Coast prefabbers credit better 
design for their recent sales success. Presi
dent E. L . Schutt o f Modula r Homes o f De l 
Paso Heights, Cal i f , (near Sacramento) be

lieves prefab designs on the west coast today 
are on a par or perhaps even better than 
those being produced by tract builders. 
"When prefabbers started out here in the 
40's, their homes were just boxes, so prefabs 
got a bad name. N o w I think we've over
come that." 

Both Schutt and Curran use a modular 
system of construction which they believe 
can lead to a better and less expensive home 
—cheaper by 10% than the best efforts o f 
on-site builders. 

Schutt, who has six basic plans retai l ing 
f o r $8,000 to $35,000, says he has perfected 
a modular scheme which lets h im use less 
materials than in a conventional home. 

Growth in components 
Curran thinks western prefabbers w i l l 

eventually become the biggest in the indus
t ry , marketing not only houses but also 
modular panels—component parts f o r walls, 
roofs and floors—which can be shipped and 
sold everywhere in the country. 

"We're in the heart o f the country's big
gest lumber producing area," he added. 
"When construction o f prefab component 
parts becomes big business, as I 'm sure i t 
w i l l , i t seems obvious that the center o f that 
business w i l l be out here." 
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SOLD Sell 'em faster 
Moduflow, with indoor and outdoor thermostats, 

glamorizes your heating-cooling systems, gives 

you a wonderful new selling story. 

MODUFLOW brings the seilifig promise and 
glamour of electronics to your homes in a 

way your customers clearly see and understand. 

First they notice the Weathercaster outside. Then, 
inside the house, they see the handsome Honeywell 
Electronic Golden Circle Thermostat. Both these 
features plus rhe unusual clock control, help you 

dramatically convinceyour prospects thatModuflow 
gives the ultimate in advanced home comfort. 

You high light your heating - cooling system 
and give your salesmen new comfort to sell. 

Let Moduflow start helping sell more homes. 
See your Honeywell salesman or dealer, or write 
Honeywell, Dept. HH-6-.'i.'), Minneapolis 8, Minn. 

86 H O U S E & H O M E 



Honeywell Electronic Moduflow varies the temperature inside as the weather changes. 

^ -

1 . E lec t ron ics 

N e w ou tdoor Weathercaster is eight 
times more sensitive than ordinary 
rhermosrats; con t inua l ly adjusts i n 
door tlierinoscac to compensate f o r 
changes i n o u t d o o r temperature. 

2. Tempera tu re 

W i t h this beau t i fu l Go lden Circle 
Thermosta t , day and n i g h t i n d o o r 
temperatiu'es are set once. Thereafter, 
t he o u t s i d e t h e r m o s t a t raises o r 
lowers settings automat ical ly . 

3 . T l ine 

Thi s hand,some electronic wal l -c lock 
automat ical ly lowers n i g h t tempera
ture for comfo r t ab l e sleeping, fue l 
savings. Avai lable i n chrome, copper 
or ebony black. 

with Electronic Moduflow 
Add these other Honeywell features to your homes 

4 

1̂ Tap-Lite Wall Switch 

Comple te ly new. Tap—it ' s o n ! Tap—it ' s o f f ! Transparent 
w a l l p l a t e makes i t easy t o decora te w i t h wa l lpape r , 
drapery material , or the colored inserts suppl ied w i t h 
eacli swi tch . Adds a l o w cost feature t o every r o o m . 

Fire-Belle Alarm 

Att rac t ive f i re alarm panel is wi red t o fire-detector ele
ments i n at t ic, basement, clo.sets, etc. Should lire start, 
bel l r ings and a l i g h t goes on , loca t ing the fire ins tant ly . 
A n impressive h o m e safety feature. 

Electronic Moduflow by "W- M I N N E A P O L I S 

H o n e y w e l l 



Weldytrood paneling helps sell homes. V-P lar ik . shown here, irives this whole rfnitn an air of eharm anri spaeiousness . 

Watch sales resistance come down 
—when Weldwood V-Plank goes up! 

I K Y O U R MAJaMSM SATiSCACTiON 
WE WH 

W E L D W O O D " 
PLYWOOD 

I N T f R I O H V R A M W I W W O O O PVTUOOO IS 
O U A K A N T i r P r O R 7 H I I I H OV T H I H O U I t 

Free walnut display plaque for MMM' iiuidel 
home lea l i ire- the lainoiis Weldwooi l fiuar-
anlee for interior |)aiielin}:. A powerl i i l 
seliinfi aid — for W eldwooil is a name the 
public knows and re -pt jn f . 

6fine V-Plank woods: w.diiiit, K n r i n a * i 
S79; m a h o p n v , S7' i : S a m a r a * , 852: cherry . 
•ST'): oak. $19; prices are approximate 
retail lor a wal 

W lial wtiman coulil help falling in love 
with your mf)del home—when she sees 
I I K ' warmth and snug simplicity of this 
lircplacr wall? And what practical mali-
could keep from admiring those modi-ru-
as-toraorrow buill-ins? Yet all the sales-
quickening cherry V-Plank* shown costs 
only .S10.5. 

How about labor costs? Don't let that 
look of random plankingfool you'.V-Plank 
is actually 4' x 8' x H" thick panels thai 
have been v-grooved for that plank effect. 
Nail through the grooves (they fall on 
16" centers) and you won't have any nail 

W e l d w o o d 
MfoMwood P A N E L I N G 

(I pnniiirl of 

United States Plywood Corporation 
If FI.Dir OOn-Thr lirsi Knoicn .\,iwin l'lywno<l 

hole problem either. 
And \'-Plank is expertly prefmished. 

No staining, waxing, priming or painting. 
Jtisl nail it up—and (ill vour lounlain pen; 
because the dotted line on that sales 
coiUracI won't he blank very long. 

Scr \ -j'laiik and otlicr Weldwood panel
ing at your lumber dealer's, or at any of 
our 87 offices in principal cities. In 
(-anada: Weldwood Plywood, Ltd. 

W I N A T R I P T O E U R O P E ! In t h e b i g W e l d 
w o o d B u i l d e r C o n t e s t . A 1 0 - d a y E u r o p e a n 
h o l i d a y fo r t w o — v i a T W A ! O v e r 100 o ther 
p r i z e s ! S e n d c o u p o n for d e t a i l s — N O W ! 

United States Plywood Corporation 
55 West 44lh Street, New York 36, N. Y. 
Please send FREE copy of the folder about 
V/eldwood V-Plank ( ) 
Send details on the big V/eldwood Builder 
Contest ( ) HH6.56 

NAME. . . 
FIRM 
ADDRESS. 
CITY .ZONE STATE. 





Six reasons why G-E built-in 

— ' 

O A N » B T 
Y E L L O W 

T U R O U O I S E 
G R E E N 

C a l i f o r n i a bu i lder sold 132 homes in 22 days . 
H e writes " G - E bui l t - ins and c o l o r d i d i t . " The respon.se t o 
these SI3,500 to SI7,500 homes at West Cov ina is one o f 
dozens o f examples o f how c o l o r f u l General Electric ranges 
help close the sale f o r builders . 

5 Mix-or-Match colors 

•ai c i e c T r i c o p p n o n c e s are s e l l i n g our 
h o m e s " comes the enthusiastic repor t f r o m 7 builders in 
the Chicago area. Here is a canary ye l low General Electric 
b u i l t - i n range in a Brynhavcn Happiness H o m e . I t styles up 
the k i tchen, makes sell ing the rest o f the house easy. 

" O u t of 36 homes, 30 ordered b u i l t - i n ranges" wired 
salesmanager o f Cur rey—a successful Denver, C o l o r a d o de
velopment . " A n d , " he adds, " o n l y one specilied w h i t e . " 
H o m e builders coast t o coast agree G - E b u i l t - i n ranges are 
selling homes a lmost o n the strength o f the k i tchen alone. 



ranges belong in your kitchens 
Mix-or-Match colors give the range and its surround
ings an expensive "decorator" look that helps attract 
prospects. Ovens and surface units are also made in satin 
chrome and stainless steel. 

Easily installed. Surface unit assembly fastens with 
a few thumb screws. 

Spacesaving G - E built-ins don't take space for sep
arate broiler. So they allow more storage room. 

Twin oven -ven t ing system keeps cabinets and 
walls from streaking. 

Popular with women. 55 out of 100 questioned said 
they believe General Electric makes the best appliances. 

More features. Pushbuttons, big wide-opening ovens. 
"Focused Heat" broilers. Four widely spaced top units. 
For details write to General Electric Company, Appli
ance Park, Louisville I, Kentucky. 

N O OTHER BUILT-IN R A N G E H A S ALL THESE FEATURES 

Easiest built-in ranges to install! 

Oven installs easily w i t h only one rough- in opening in a 27-
inch cabinet o r is made to fit (and made to match) General 
Electric Cabinets. Put oven at any height, pract ical ly anywhere 
in the ki tchen. A n d y o u can bu i ld l uxury sales appeal i n t o 
y o u r homes by ins ta l l ing a pa i r o f General Electric b u i l t - i n 
ovens, above each other o r side by side. 

FLEX. CONDUIT 

® 

Insta l l cook top in m i n u t e s . Sealed-tighi. s ink-r ims i n 
s ta l la t ion in a 36-inch base cabinet lets y o u m o u n t c o o k i n g 
surface flush w i t h coun te r top . The whole surface uni t assembly 
drops neatly and q u i c k l y i n t o place. 

S i m p l y r e a c h t h r o u g h to f a s t e n . 
Counte r g r ipper t h u m b screws 
give easy, "stand up" installation 
—cut installing time in half. 

I n s t a l l p u s h b u t t o n s a n y w h e r e o n w o 

S a m e w i d e 2 1 - i nch o v e n as General Electric uses f o r 
a l l its ranges. H o l d s a huge meal. L ined w i t h eye-catching 
" s t a r l i g h t " grey enamel. C a l r o d b a k e units and "Focused 
H e a t " broi ler are enclosed. N o old-fashioned open coils . 

Mul t ip le -pos i t ion p u s h b u t t o n s can be moun ted in 
f r o n t o f c o o k t o p cabinet, or in any back w a l l pos i t ion . Swi tch 
box fits between studs on 16-inch centers. Special p lug permits 
ins ta l la t ion i n the w a l l w i t h o u t d isconnect ing surface units. 

GENERAL ELECTRIC 



A i r - C o n d i t i o n i n g 
u n d e r l i n e s t h e 
a d v a n t a g e s o f 

aluminum! 

Aluminum contributes to the economy and efficiency of air-conditioning 
in two important ways: by improving insulation, and 
by eliminating possible damage from moisture condensation. 

As a facing for bulk insulation, aluminum adds the T R I P L E JPLUS*. . . 
Plus #1, up to 95^ ; Radiant Heat Reflectivity; Plus ^1, Best Moisture 
Vapor Barrier; Plus #3, Added Flame Resistance. Leading manufacturers 
of batts and blankets are now featuring this T R I P L E P L U S 
...which Reynolds promotes in national consumer advertising. 

For ductwork, the moisture condensation inevitable with 
air-conditioning makes rustproof aluminum essential. Its importance is 
emphasized in Reynolds consumer advertising. Builders 
can make a sales feature of it. 

For these and all building materials made with Reynolds Aluminum — 
hardware, storm-screen windows and doors, threshold, and other 
shapes —call your regular supply sources. For other product 
requirements, call the nearest Reynolds office listed 
under "Aluminum" in cla.ssified telephone directories. Or write to 
Reynolds Metals Company, General Sales Office, Louisville 1, Ky . 

'Trademark 

R E Y N O L D S 

The Finest Products 
Made with Aluminum 

are made with 

R E Y N O L D S O A L 
• • 'NOlOS MlI»vS C O " ' * ' 

For quick reference see Catalog 5 a / R e 
in Sweet's Architectural File. 

A L U M I N U M 
See "FRONTIER", Reynolds great dramatic series, Sundays, NBC-TV Network. 



To simplify 
specification of 

Architectural Qu 
Redwood 

SEE THIS 
HELPFUL 
NEW BULLETIN 

IN THE 1956 

'"•'"(rciiir;,! 

y 
POB,,. , 

Monuc 

SWEET'S ARCHITECTURAL FILE 
—or send coupon below for your free personal copy 

Because redwood grows differently — behaves 
differently—and should be manufactured differently from 
any other wood, it possesses certain highly desirable 
qualities. But these advantages can be realized fully only 
when specifications call for the grade and type best suited 
to the intended service. In brief, simple fonn. The Pacific 
Lumber Company has outlined some basic considerations 
not generally known—and fully recognized only recently 
even by the Redwood industry itself. This information is 
now available to the builder or architect who specifies 
redwood in Section 5a-Pa of the 1956 Sweet's Architectural 
File—or as a direct reference bulletin available on re
quest. Send the coupon at right for your personal copy. 

Along with highest uniformity of grade, Paico 
Architecfural Quality Redwood offers on exclusive 
combination of advantages which assure full bene
fit from redwood's inherent premium qualities. But 
because The Pacific Lumber Company has devel
oped the most modern manufacturing facilities and 
procedures, you can specify this premium quality 
in premium wood —at no extra premium in price! 

LB-505 

THE PACIFIC LUMBER COMPANY 
Since 1869 • Mills at Scotia, California 

100 Bush St. 35 E.Wacker Drive 2 1 8 5 Huntington Drive 
San Francisco 4 Chicago 1 San Marino 9, Calif. 

•Trade Mark ® 

M E M B E R O F C A L I F O R N I A R E D W O O D A S S O C I A T I O N 

SEND FOR THIS FREE BULLETIN 
or r e f e r to It In y o u r 1956 
SWEET 'S ARCHITECTURAL FILE 

THE PACIFIC LUMBER COMPANY 
100 Bush St., San Francisco 4, Calif . HH 

Please send me, wllhoul obllgoJion, the new bullelin 
outlining basic redwood specification data, with cherts showing 
standard Po/co* redwood patterns, sizes, grades and groins. 

Name . 

T i » l e _ 

Company. 

Address _ 

C i ty . - Z o n e . . S t a l e . 
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CONVENTIONS: 

Architects ponder how to bring better design to suburbia 
"American architecture is now mature; it 

needs only to become great." said John Ely 
Burchard. MIT's dean of humanities and so
cial studies, in keynoting 99-year-old AIA's 
88th convention last month. 

To see what they could do about making 
U.S architecture great as well as mature, a 
record 2,000 architects and their wives gath
ered at Los Angeles' Biltmorc Hotel, spent a 
good part of the week listening to experts' 
advice, participating in panel discussions, 
checking up on what had been done in south
ern CaUfornia to create an "Architecture for 
the Good Life"—this year's convention 
theme. Reason for much of the soul-search
ing: next year will be the AIA's centennial 
with a big exhibition and an even bigger 
stock-taking yet of the architect's contribu
tion to the American scene. 

How to make good taste popular 
To evaluate that contribution, according 

to Burchard, was not a matter of adding up 
the good gimmicks, of pointing to our physi
cal ease and to our high averages. " I t is 
a matter of things that uplift the spirit." 
I t was a matter, too, of taking a stand on 
America's architectural heritage (as one 
Round Table pointed out), a matter of trying 
to integrate painting and sculpture with 
architecture (as another Round Table sug
gested), and, finally, a matter of getting 
architecture more deeply involved in the 
major forces that are shaping the American 
scene—the rapid expansion of cities and the 
growth of large suburban communities. 

This problem—what to do about bring
ing architecture to suburbia—was the un
derlying theme throughout the convention. 

I t was faced squarely by a Round Table on 
"The Architect's Big New Challenge—better 
design for a million homes each year;" and 
it was given added importance by the award 
of this year's AIA Gold Medal to Architect-
planner Clarence Stein, America's leading 

prophet of a better town for a better life 
m & H . May). 

Round Table participants P. I . Prentice, 
editor and publisher of House & Home: 
Proctor Mellquist. editor of Sunset; Archi
tects Morgan Yost. Quincy Jones. Neil Con
nor; Builders Fritz Burns and Tom Coogan 
and Savings and Loaner Howard Edgerton 
all agreed that the Good Life in suburbia 
would come about only through I ) better 
architect-design of individual houses, and 2) 
better planning of entire communities. Chief 
problem: too few architects seem interested 
in—or qualified for—this new exacting sci
ence of production housing. 

Yet as the Round Table pointed out, here 
is a brand new field for a profitable practice 
and a great new opportunity to bring the 
Good Life into many new communities. 
Prospects for more architect-participation in 
home building were better among the younger 
men, some of whom are being trained spe
cifically to design for production. 

To dramatize the new challenge of home 
building, the A I A (in collaboration with 
House & Home. Sunset and 13 national or
ganizations) this year initiated a "Homes for 
Better Living Program" (see p. 141). Out
going AIA President George Bain Cummings 
presented the awards to the winning West 
Coast architects. 

Chatelain named president 
Elections brought no more competition for 

top officers than is expected at the Republican 
convention this year. Unopposed were Leon 
Chatelain Jr., of Washington. D C . for presi
dent; Toledo's John N . Richards for first 
vice president (he beat Hugh A. Stubbins Jr. 
for second vice president last year; and famed 
school designer Philip Will Jr.. of Chicago, 
for second vice president. In other no-con
tests, Edward L. Wilson, Ft. Worth, was 
named secretary and Raymond S. Kastendick 
of Gary, Ind., a former president of the In-

Grelchen Van Tassel 
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diana Society of Architects, replaced new 
President Chatelain as treasurer. 

Good citizen Chatelain has a lifetime re
cord of participation in Washington com
munity and charity organizations. His wide 
range of outside-the-profession contacts are 
relations impact of AIA's centennial year in 
1957. Not bound to an ivory drawing board. 
Chatelain is director or trustee of banks, 
counted on to bolster the publicity and public 
S&L associations, insurance companies, was 
president (in 1948-49) of the Washington 
Board of Trade. 

Good friend of both moilcrnists and tradi
tionalists in AIA. he has served on almost 
every committee, jusi finished two years as 
treasurer. 

Planners agree suburbia needs new planning, zoning tools 
The collision of housing with industry in cau.se of blaring radios, traffic congestion or into unified larger objectives .so that all i The collision of housing with indu.stry in 

the suburbs has created an entirely new prob
lem in planning which demands an entirely 
new approach, says the American Institute 
of Planners. 

During a conference on zoning standards 
at AIP's convention in Providence. R. 1. lasi 
month planners agreed strange new nuisances 
are besetting suburbs as both housing and 
industry leave their old limits. 

Said one planner: "Perhaps we need a 
new approach, based on performance stand
ards instead of the old classifications of in
dustry by name." 

Thus a modern factory, now labeled 
simply as heavy industry, could conceivably 
be ranked quite high from a performance 
standpoint, thanks to modern techniques. It 
would be an unobjectionable neighbor for 
residential areas. 

On the other hand uses now rated as 
harmless might rate low on performance be-

cau.se of blaring radios, traffic congestion or 
sign glare. 

^ Planners agreed that California was setting 
the pace for the nation in adapting its zon
ing scheme to modern conditions. One Cal-
ifornian noted that in one section of the state 
45 communities and the unincorporated areas 
around them are all .served by one regional 
zoning pattern. No nonconforming zoning 
uses are permitted and those which preceded 
the zoning are being eliminated. 

• The AlP urban renewal committee called 
neighborhood playgrounds a must in resi
dential areas if blight is to be forestalled. 
"We believe that any residential area lacking 
a playground within a quarter mile of every 
dwelling is obsolete." the report said. 

The same committee recommended thai 
AlP members use their influence to consoli
date diverse programs such as highways, 
schools, bridges, parking lots, playgrounds 

into unified larger objectives .so that all might 
have a better chance for accomplishment. 

• Martin Meyerson, professor of planning at 
the University of Pennsylvania, urged plan
ners to broaden their functions in at least 
five ways. 

He suggested a central intelligence func
tion, consisting of yearly market analyses; a 
pulse taking function, watching for signs of 
blight; a policy advisement function, giving 
city leaders detailed appraisals of various 
proposed courses; a feed-back review, an as
sessment of plans already in elTect; and a 
watchdog function, helping to prevent costly 
errors before they happen. 

• Ladislas Segoe. a private consultant for the 
City of Cincinnati, told his fellow planners 
that the best way to overcome urban traffic 
problems is to bring people and their jobs 
closer together by reversing the movement 
of families from urban area to suburbs. 
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CANADA: 

Government says it may 
boost mortgage interest 

Canada's government will see that there 
is enough mortgage money to keep house
building rolling at its present healthy cUp 
even if this means upping the interest rate 
on National Housing Act mortgages from 
5'/^ to SVA or 6%. 

So says President Stewart Bates of Central 
Mortgage and Housing 
Corp., Canada's hous
ing agency which func
tions as a kind of 
combined HHFA and 
FN MA. 

Last year, Canadians 
started 138,000 houses 
—a per capita rate 
which would mean 
1,458,500 million starts 
in the US. And experts 
have predicted a 20% 
increase in over-all 

Canadian construction spending this year 
(the total may reach $6.24 biUion, one fifth 

of gross national product). So over-all con
struction financing may be the No. 1 reason 
for tight mortgage money. 

Keep housing rates in line 
Says Bates: "There will be a big—some 

think impossible—demand on capital this year. 
I f this forces up the general rates on invest
ment money, interest on housing mortgages 
will go up, too. The relationship between 
going rates for housing and other types of 
investment must remain constant i f we are 
to get our share." 

Actually, Bates" comments do not have the 
same weight as official pronouncements by an 
HHFAdministrator. Bates is the nation's top 
permanent civil servant in housing, but not 
a political appointee. The government spokes
man on housing is Public Works Minister 
Robert Winters. But Bates, who was deputy 
minister of fisheries, got the $22,500-a-year 
CMHC job 18 months ago partly because he 
is one of Canada's brightest economists. And 
he is not afraid to speak his mind. 

Interest: 5 to 5^/2% 
Interest on N H A mortgages has varied 

between 5 and 5'/2% since the act was revised 
in 1954 (March '54, News). 

Under the old system, CMHC look 25% 
of a mortgage and a private lender took 75%. 
There was no guarantee or insurance, but 
the private lender got 5%% interest on his 
share while the government loaned its share 
at 3%%. The cost to the borrower: 514%. 

But the government was using up big 
chunks of taxpayer money to support the 
plan, so i l switched to mortgage insurance 
—with notable improvements over the FHA 
setup in the US. Biggest item: the insurance 
premium of 2% is paid in one piece and thus 
capitalized into the loan at the outset. A 20-
year $10,000 loan costs a borrower $10,200. 
It is thereby insured for its duration. Under 
FHA's V i % premium paid on declining bal
ances, insurance on a $10,000 loan would 
cost about $655—more than three times as 
much. In two years, CHMC has had no 
claims on its insurance reserve fund. 

NEWS continued on p. 94 

Above: group of Alfol-insulated Durrett homes—builder's own in foreground. 
Inset: Aifol Type 2, dished into the ceiling of one of the homes in progress. 

"When you live in your own project, 
it pays to use products lilte Aifol!" 

If they had complaints, home owners in one 
of Louisville's most attractive subdivisions 
would not have to travel far to lodge them. 
The builder, Jack T. Durrett, lives in his own 
project. 

The entire development, soon to reach 150 
homes, is insulated exclusively with Aifol 
Reflective Insulation. 

"Low heating bills." 
"When you live in your own project," writes 
Mr. Durrett, "it pays to stick with the best. 
. . . In the case of Aifol, my own low heat
ing bills reflect the satisfaction of others . . . 
and in the summer time, I have the happiest 
neighbors in Louisville!" 

Naturally, Mr. Durrett also welcomes the 
initial savings provided by Aifol. And the 
way its remarkable application speed helps 
keep him on schedule. But his choice of 
Aifol was based primarily on it3 proved, 
thorough-going efficiency. 

Foil sheets self-spacing. 
'Tirsf in Reflective Insulation," the Alfol 
blanket consists of multiple aluminum foil 
sheets that space themselves automatically, 
reflect 95% of all radiant heat. A tough 
duplex-and-kraft backing is built in to offer 

full application support, provide America's 
finest vapor barrier. 

Clean, non-irritating, Alfol takes the "itch" 
out of insulation. And its amazing compact
ness (500 sq. ft. to the roll) minimizes han
dling and storage expense. That's why Alfol 
usually costs less. Your dollar buys less 
labor, less "overhead" . . . more and better 
insulation. 

(\^ kraft-duplex 
backing 

0 foil layers 
(T) reflective 

air spaces 

AlFOl 
TYK 2 

W r i t e f o r d e t a i l s . 
W h e t h e r y o u b u i l d o n e 
h o m e o r a t h o u s a n d , 
whether you insfoll your 
o w n insulat ion or buy it 
contractor-appl ied . . . it 
wi l l pay you to investigate 
A l f o l . Write today. A de
ta i led a n d i l lustrated p a m 
p h l e t w i l l be f o r w a r d e d 
without cost or obl igat ion . 

REFLECTAL CORPORATION 
A subsidiary of Borg-Warner Corp. 

310 South Michigan Ave., Dept. A - S 

Chicago 4, III. 

'I '. f M M * ' " ' * ! l7 - -«"' l^^-

lNGBnsOI.L 
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Li^ht for Living sells homes 

Home buyers from coast - to-coast are asking for Light Conditioning 

Licjht for Livint; pives homes a visible, low-cost sales 
plus. It's a proven iraffic-builder in model homes. 
Makes houses in any price ran{?c more desirable. 

Lipht for Livino: has given litjhting new impor
tance in the mind of the consumer. It's a vital part of 
the Live Belter Electrically program — advertised 
and promoted nationally. From coast to coast televi
sion and national magazines are selling the consumer 
on the importance of planned lighting. Showing him 
that Light for Living makes homes more comfort
able, more attractive, more useful. 

More and more prospective home buyers are 
shopping with Li<;ht for Living in mind—asking/or 
it, asking about it. Here's a kit that will give you all 

the information you need to put the extra sales 
value of light conditioning in the homes you build. 
Seven idea-packed booklets covering every phase of 
liG:hiing indoors and out. How to make rooms seem 
larger wi th valance or wa l l l ighting. H o w to 
dramatize decorative accents with downlights or 
spots. How to make porches or patios more useful, 
how to glamorize gardens with outdoor lighting. 
Give your homes the sales plus of light-condition
ing. Send for the builders' package. Put Light for 
Living to work for you. 
It wi l l help you sell ^""T^ w i t h LIGHT 
more houses faster— ^ . J j m . ^ FOR LIVING 
for greater profit. ''crmo'--



faster - in any price range 

C o m p l e t e bui lder 's p a c k a g e s h o w s you 
how to put the v is ib le s a l e s f e a t u r e s of 

Light for L iv ing to work for you 

BUILDERS BOOK OF 
LiGMTiNQ —Facts and 
ideas to help builders use 
belter lighting to add more 
sales value to both mer
chant and custom-built 
houses. Shows 10 ba.sic plans 
for structural lighting in 
complete detail. Compares 
Light for Living costs with 

cost of 39 other home sales features and shows 
effect of each on mortgage payments. 

I I 1 
111 

I . O T E H S B U O K 1 
I . l - . M I T I N O 

e • • 
-ltU3i<lflJr» 

HOW to 
DECORATE^ 
AND 
IIGHT « 
•vSlt. i n 

HOW TO DECORATE 
AND LIGHT YOUR HOME 
— Light for Living ex
plained by lighting expert 
E.W. Commcry and interior 

^^^^^gM designer C. Eugene .Stcphen-
"I son-.^nindi-spcnsiibleguidc 

in plaiuiing home lighting 
—decorating model homes. 
Highly praised by experts 

and crirics all over the country, this book sold 
for S6.75 in the hard-covered edition. 

SEE YOUR HOME IN A 
NEW LIGHT —I'he "how 
to" of Light for Living. .\ 
basic handbook on light-
conditioning with tested 
recipes for every rcxim. 31 
information-packed pages 
with illustrations and dia
grams show you how to 
select and place lamp for 
comfort and beauty. 

vour home 

WALL LIGHTING GUIDE 
—The a b c's of wall light
ing. Shows a variety of 
ways to give your homes a 
sales extra that is especially 
appealing to women. Spe
cific detailed instru( tions 

for installation of wall liehtinc. Beautifully 
illustrated with full-color photographs. 

L I G H T I N G F I X T U R E 
GUIDE—Choose the right 
fixtures for best illumina
tion— maximum customer 
appeal. Complete guide to 
fixture selection and place

ment, with lighting recipes and lighlinc fixture 
and wiring sf)ecification list. 

D I M M I N G SYSTEMS — 
A dimming system will put 
your home in the "House 
of Tomorrow" class — but 
it need not be expensivi-. 
Complete instructions 

show you how to install and u.s<' dimming sys
tems for lighting flexibility, dramatic effects. 

SELLING SENTENCES— 
A12 page pocket size book
let of tested sentences to help 
real estate salesmen dem
onstrate the advantages of 
light conditioning most 
effectively. A useful cherk 
Hst of the plus features of 
the light-conditioned home. 

l̂lUllG 
StNUMCtS 

SUIIDHm /.nil 

SAIESMIN 
UOHI-

HOMfS 

Tigress Is OurMosf Imporfanf Proe/ucf 

G E N E R A L ^ E L E C T R I C 

CLIP T H I S C O U P O N A N D M A I L IT W I T H $ 1 . 0 0 T O D A Y 
Genera l E lec t r ic C o m p a n y , Large L a m p DepL H H - 6 

Nela Park , C leve land 12 , Oh io 

Please send me Builders' Kits at SLOO each. 

Name 

Street 

City /.(UK- .State. 
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URBAN RENEWAL: 

Mortgage Banker Ferd Kramer, pioneer 
in renewal, winds up a 17-year civic job 
by Roy Fisher 

Mortgage Banker Ferd Kramer became 
president of Chicagos Metropolitan Housing 
& Planning Council in 1939. when urban 
blight was a favorite topic for women's after
noon teas. The council consisted largely of 
the women who attended such teas, a few 
social service workers and a smattering of 
businessmen with a joiner instinct. It was a 
do-good group with more "good" than "do." 

Last month. Kramer retired from the coun
cil's presidency. In the intervening 17 years 
he has helped give birth to a new era for the 

American city. Across 
the nation, cities are 
earnestly at work plan
ning, conserving, re
building. 

" I f I have contributed 
to this," says the quiet. 
54-year-old president of 
the real estate and 
mortgage firm of Drap
er & Kramer. " I think 
it is simply that I have 
helped to awaken the 
business and industrial 

leaders of our city to its importance." 

What he meant—but characteristically 
didn't say—was that the arena of urban 
blight has moved from the tea circle to the 
action council, the city hall, slate legislature 
and congress. 

The membership of the Metropolitan Hous
ing & Planning Council reads today more 
like a roster of the Chamber of Commerce 

K R A M E R 

than of a woman's club. Among its most 
active workers have been the presidents of 
such firms as Marshall Field & Co., Swift & 
Co., and Sears Roebuck & Co. 

Most of them were there because Kramer 
had helped them to see what he saw 20 years 
ago: that the future of business depends much 
on the future of its city and that this depends 
upon its housing. 

Even before he became president of the 
council. Kramer was jabbing then-Mayor 
Ed Kelly of Chicago to reorganize his plan 
commission, which hadn't met in nearly a 
year. He decided then that the city's (and 
with it Draper & Kramer's) future depended 
upon putting this jabbing on a more business
like basis. So he joined the council. 

Under his administration, the council in 
1947 developed the nation's first urban re
development law, prototype for parts of the 
Housing Act of 1949. 

In 1954, the council turned its attention to 
con.serving those neighborhoods too good to 
tear down but not good enough to compete. 
The result was Illinois' pioneering Community 
Conservation Act, which provides new and 
stronger tools for fighting encroaching blight. 

Recently the council has turned to the need 
for coordinated planning among the IDO-odd 
communities that make up greater Chicago. 

"This," Kramer says, "is the next great 
challenge to the American city." He thinks 
the problem in Chicago may require a bi-state 
action with Indiana joining Illinois in the 
over-all metropolitan plan. 

Kramer was born in Chicago Aug. 10. 
1915 and educated at the University of Chi

cago. He married a Chicago girl and they 
have three children. The eldest, a girl, plans 
to enter Harvard school of city planning and 
landscape architecture in the fall as a graduate 
student. 

Kramer will remain on the council's board 
of directors and keep his active post as vice 
chairman of ACTION. 

As head of Draper & Kramer, the slender, 
soft-spoken Kramer docs business also in St. 
I ouis, Minneapolis. St. Paul and Milwaukee. 
He managed the development of Chicago's 
biggest slum clearance project (New York 
Life's Lake Meadows), built the city's largest 
private apartment development, is agent for 
Field's Old Orchard Shopping Center (1.000.-
000 sq. f t . ) , with Dovenmuehle & Co. fi
nanced the $70 million city of Park Forest, 
and has a new 1,500-unit slum clearance 
project almost ready for announcement. 

To devote more time to these—and to give 
the council the "benefit of new leadership"— 
Kramer turned over the gavel to Joseph 
Pois. Pois is symbolic of Kramer's success 
at interesting Chicago's business leaders in 
urban problems. At 51, he is a successful 
industrialist, vice president and treasurer of 
the Signode Steel Strapping Co. 

FHA Sec, 220—heart of 
renewal—picks up speed 

FHA's Sec. 220 program—considered by 
many experts—the heart of urban renewal— 
is picking up momentum. 

By last month, FHA was considering ap
plications for 12 projects representing 3,357 
units. The agency had made eight commit
ments—seven on multifamily projects and one 
covering 88 single-family units. 

HHFA was beginning a "full-scale reap
praisal" of renewal procedures aimed at cut
ting red tape that Congressional and other 
critics charge is thwarting renewal efforts. 

LABOR: 

Building labor winning pay boosts from 7 to 35c an hour 
Labor costs are taking another upward 

surge across the nation this spring as the 
building trades demand, and in most instances 
get, wage boosts. 

Most increases are from the 7'/i to \5<{ 
per hour. A few go as high iis 25 to 35c. 
Union demands are nearly all for basic hour
ly wage increases without fringe benefits. 

Several areas were crippled by strikes. In 
Cleveland, 16 building trades won a whopping 
34^ an hour pay increa.se now and 
16t/if next May 1) after a two week strike 
that idled 32,000 strikers, brought layoffs for 
26,000 nonstrikers in allied industries and 
halted work on some $215 million of con
struction. Home builders estimated the pay 
boosts will add 1% to selling price of homes 
in what is already the nation's highest cost 
area. 

Roofers, ironworkers and carpenters struck 
in central Illinois when builders would not 
meet demands of ISf., 47V2<} and 22'/i<t re
spectively. The Sabine area of South Texas 
was hit by a strike of six trades, all a.sking 
17'/it? an hour on a one-year contract. Build
ers offered 15 and 10c on a two-year pact. 

Omaha home builders signed one of the 
few contracts which called for no wage boost. 
Carpenters agreed to hold the wage line at 
$2.82'/2 an hour. But the contract runs only 
to Jan. 1. Other results of spring labor talks: 

^ Cement masons and laborers in northern 
California won 25c pcr hour boosts. 
^ Builders in western New York signed a three 
year contract with carpenters, painters and 
laborers with increases ranging from 15 to 
500. 
^ Laborers, operating engineers and cement 
finishers were given I2'/ic increases in New 
Mexico. They will get 7'/2C more next year 
as provided in the two year contract. 
y Laborers in Colorado won boosts of from 
7'/2<* to 15 ,̂ the lower figure applying to 
workers in Denver whose scale is already 7 to 
15c over that of laborers outside Denver. 
^ Plumbers and steamfitters in Portland were 
given a 20<;' boost, including lOr,' for vacation 
pay. 

• Carpenters in southern Oregon accepted a 
20(' increase (to $3 an hour) as proposed by 
federal mediators after a three-week strike. 

Building trades wage scale 
up 2< in 1st quarter of '56 

Hourly wage scales of union building trades 
workers continued upward during the first 
ihree months of 1956. 

They rose 0.7%, approximately 2^ an 
hour, bringing the average wage for all union 
construction workers to $2.96 an hour. 

Scales were up for one-sixth of the con
struction workers included in the Bureau of 
Labor Statistics quarterly survey. Among the 
individual trades hourly wage scales rose 10c 
to 13c an hour from April . 1955. to April , 
1956. 
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.AviCltAGE C H A VGE It ATE LEVKI.S 
April '55 April 1. '65 

% CenlH Averagfc RanKe 
Brirklayers 2.!) 9.8 S3.52 S2.25-8.85 

•l.fl 11.f. $3.0C $1.88-3.65 
lOloPtrielnnH 4.2 13.1 $3.2<! $2.35-4.00 
Painters 4.4 12.:l S2.!t7 $1.75-3.35 

10.5 .$3.40 S2.26-3.85 
12.4 $3.2!) S2.35-8.75 

Laborers 5.5 11.0 §2.12 $1.00-2.80 

H O U S E & H O M E 



M A T E R I A L S ' P R O D U C E R S : 

Appliance, plumbing firms 
cut back production 

Mounting inventories have forced cut backs 
in production by several home appliance 
manufacturers. Norge division of Borge-
Warner Corp. and GE's Hotpoint division 
were among those curtailing operations..Com
mented one midwestern appliance manufac
turer: "People just aren't buying." 

A reduction in production of bra.ss fittings 
and plumbing fixtures at American Radiator's 
Louisville plant has resulted in the layoff of 
380 of the plant's 2.850 workers. Company 
officials blamed the cut back on poor building 
weather this spring. 

But other manufacturers 
expand, build new plants 

While some materials and appliance makers 
were worrying about poor sales, production 
cut backs and layoffs, others were expanding 
plants to increase production. Items: 

^ Kaiser Gypsum opened an addition to its 
Long Beach, Calif, plant, increasing gypsum-
board production there 60%. 
^ Whirlpool-Seeger. now RCA's appliance di
vision, started work on a 90.000 sq. f t . addi
tion to its Evansville, Ind. plant, first .step in 
a SI9 million improvement program. 
^ General Electric, with demand for washers 
and dryers up, is adding to that division of its 
Louisville appliance plant for the second time. 

^ Murray Corp. of America will expand its 
Salem. O. plant to increase production of cast 
iron plumbing fixtures for its Eljer division. 
Cost of the addition: $2,500,000. The plant 
expects to add 350 employes when expansion 
is completed. 

^ Armstrong Cork Co. found the market for 
acoustical tile so good that it has enlarged 
its new Macon, Ga. plant twice. 

The plant was enlarged first while still in 
the blue print state, expanded again when 
only nine months old. 

Two western lumber firms 
merge to form new giant 

Merger of two of the northwest's oldest 
lumber firms this month will make a new 
giant in the forest products industry—but not 
the biggest. 

M and M Woodworking Corp. of Port
land, one of the three top plywood companies 
in the country, is being acquired by the Simp
son Timber Co. of Seattle for $50 million. 

The deal will not be completed until June 
21 when M and M stockholders meet in Port
land but approval is regarded as a certainty. 

The merger is generally considered a wise 
one for both firms. Simpson is a pioneer in 
timber management with huge timber hold
ings. M and M lacks timber reserves but was 
one of the first plywood firms to go into a 
nationwide sales and advertising program. 

Simpson is expected to keep the M and M 
name, operating it as a wholly-owned sub
sidiary. Simpson is controlled by William R. 
Reed, board chairman, of Seattle. M and M 
is headed by Clay Brown. 

NEWS continued on p. 98 

Van-Packer Chimney (above) safely and 
efficiently vents furnace, water heater and 
incinerator. Suspended installation saves 
space, allows heating equipment to be located 
anywhere. Van-Packer brick-panel housing 
(right) provides handsome roof appearance. 

Masonry Van-Packer Chimney 
vents furnace/ water heater 

and incinerator safely 
Safe ty a n d p e r m a n e n c e are built into the Van-Packer 
Packaged Masonry Chimney. Its tile liner withstands 
2100°?.. completely safe even for the extremely high stack 
temperatures and frequent heat shocks of incinerators. 

U L l isted for all fuels, for all home heating plants and 
incinerators: approved by all major building codes. Flue 
sections have fire clay tile liner, 3" vermiculite concrete 
insulating wall, cement-asbestos jacket 

Y o u enjoy savingsof a pre-huill pi'•duct with Van-Pa. krr. 
Completely packaged including flashing, the Van-Packer 
Chimney goes up in 3 hours, saves you 20-40% over brick. 
In chimneys, only Van-Packer gives you permanence of 
ma.sonry plus economy of pre-engineering. 

At trac t ive b r i c k - p a n e l housing, in red, huff or white, 
blends with any home, assures buyer acceptance. 

Y o u get greatest draf t for best furnace operation willi 
Van-Packer—proven in independent tests. 

Immediate d e l i v e r y to job from your local heating jobber 
or building material jobber. See "Chimneys—Prefabricated" 
in yellow pages of classified phone book, or write Van-Packer 
Corp. for Bulletin RS-1-19. 

0 E 2 n i D ^an-Ricker Chimney 
Van-Packer Corporation • Bettendori, Iowa • Phone: DAvenport 5-2621 

World's Largest Manufacturer of Chimneys 

J U N E 1956 95 



Bildrite c u t s lO hours 

£ 5 ^ 

Easy to cut, carry, place and nail. Bildrite cuts 
quick and clean with jDower saw or handsaw. One man 
handles large panels with ease. On Crowell homes, 
sheathing time is cut 60% as compared with wood. 

Good under any exterior finish. With brick, wood 
or shingles you save because felt or building paper is 
not needed. Bildrite is protected throughout against 
moisture with asphalt, yet is permeable to vapor. 

; INSULITE, Made of hardy Northern wood 

Insulite Division of Minnesota and Ontario Paper Company, Minneapolis 2, Minnesota 

INSIILIIC »MD aiLO>l lTt»«C K t O H T t B r D THAllCMARKr. 



w o r k 
^115 

4 . • . aavee 
home 

Savings of $38 per M in labor costs 
alone—E. H . Crowell reports this differ
ence between Bildrite Sheathing and wood. 
"Add to this all the other economies of 
4' X 8' Bildrite." says Mr. Crowell, "and 
the total saving on sheathing cost can 
easily amount to $115 per home. 

"Since the day we started in business." 
he says, "we've used Bildrite under both 
brick and wood siding. The 4' widths elim

inate need for corner bracing. I have thor
oughly checked the strength, weathertight-
ness. and reduction of waste offered by 
Bildrite Sheathing; and am proud to say 
we are consistent users." Mr. Crowell builds 
20-25 homes, like the one below, each year. 

Look at the detail pictures at left. Then 
send for complete information, actual on-
the-job pictures and construction details. 
Write Insulite, Minneapolis 2, Mirmesota. 

E.H.Crowell of Toledo, allernale director of NAHB; former president of Toledo Builders Association. 
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PEOPLES Walter McAllister offers resignation as head 
of federal Home Loan Bank Board; successor sought 

Walter W. McAllister has sent to ihc While 
House his resignation from the Home Loan 
Bank Board, say unimpeachable sources. 

McAllister, 67, has been chairman of the 
board during his three years as a member. 

Reni Now, he wants to re
turn to San Antonio. 
Tex. He was president 
of the San Antonio Fed
eral Savings & Loan 
Assn. before appoint
ment to HHLB July 1, 
1953. His term has one 
year to run. 

One problem hold
ing up White House 
acceptance of McAllis
ter's resignation is the 
difficulty in finding a 

successor. There was strong pressure to get 
another S&L man in the job since neither 
Ira Dixon nor William Hallahan, the oilier 
two members, have S&L background. 

Washington insiders said there was confiict 
over whether the successor, i f an S&L man, 
should come from US Savings & Loan 
League or its rival. National S&L League. 
McAllister is a member and former president 
of the US S&L. 

M C A L L I S T E R 

Don Stofle, .v<//r.v nianiii;<T fur Baildcr 
Andy Oddstad //; the San r'miuisco H,iy 
area, has invented a new game: "Highway 
Scrabble." He dreamed it up when California 
came out this year with auto license plates 
with three letters before the numbers. The 
game is to make a word out of the three 
letters on the car in front of you, using the 
first letter for the first tetter of the word, the 
last letter for the last, and the middle letter 
for anywhere in between. Samples: CUC— 
caustic: ERW—t'.vcToif. 

Nine building trade groups 
name new head men 

Nine building and mortgage lending in
dustry trade groups named new leaders. 

Natl. Savings & Loan League, cruising to 
Bermuda for its spring meeting, installed 
George W. Greenwood as head man. lie is 
president of Topeka (Kan.) Savings Assn. 
He succeeds Allen H. Generes of New Or
leans. New vice president: W. Franklin Mor-

STOCKER G R E E N W O O D 

rison, executive vice president of First Fed
eral S&L of Washington, D. C. 

Natl. Assn. of Mutual Savings Banks 
elected as president Crawford H. Stocker Jr., 
president of the Lynn (Mass.) Savings 

Bank. He has been at the same bank since 
the early Twenties, president since 1950. 

Operation Home Improvement picked 
Paul B. Shoemaker of Chicago as president 
and board chairman to succeed the late F. 
Stuart Fitzpatrick of the US Chamber of 
Commerce (Apr. News). Shoemaker is sales 
vice president of Masonite Corp. 

S H O E M A K E R B L U C H E R 

Walter H. Blucher, one of the nation s top 
planning consultants and former (1934-53) 
executive director of the American Society 
of Planning Ofl'icials, was elected president 

of the American Institute of Planners at its 
Providence, R. L convention (see p. 90). 

Blucher, for 15 years a Detroit city plan
ner, helped organize ASPO in 1934. He 
stepped up to consultant at his own sug
gestion two and a half years ago to give 
him more lime to delve into knotty planning 
problems and edit Zoning Digest, monthly 
report of legal decisions alTecting zoning. 

Natl. Mineral Wool Assn. appointed Wil
liam A. O'Hara, until recently district sales 
manager for Johns-Manville Sales Corp. in 
New York, as secretary. He succeeds F. S. 
Sides, who resigned. 

President H. C. Armstrong of Williams & 
Co., Pittsburgh, was elected president of the 
Copper & Brass Warehouse Assn. succeed
ing Herbert Barcholf of New York. 

Lyie F. Verges of Chicago, manager of 
industrial product development for US Gyp
sum, was elected president of the Acoustical 
Materials Assn. He succeeds E. S. Graybill 
of Armstrong Cork. 

George E. Schweitzer, sales vice president 
of Rilco Laminated Products Inc. of St. Paul, 
became president of the American Institute 
of Timber Construction. He succeeds Frank 
B. Benzen of Richmond, Calif. 

Leon Chatelaine, Washington, D. C. de
signer of schools, moved up from trea.surer 
to president of the American Institute of 
Architects (see p. 90). 

CLOSE-UP: ^'^^^ ^- Manske, production expert and research 

engineer, becomes president of National Gypsum 

M A N S K E 

Fred A. Manske, 55, a research engineer 
who worked his way up through the ranks 
from new products trouble shooter, became 
president of National Gypsum Co., nation's 
.second largest manufacturer of building ma

terials. He succeeds 
Lewis R. Sanderson, 
retiring at 65 in accord
ance with company 
policy. 

Chicago-born Man
ske (pronounced Man-
ski), paid for his early 
education by delivering 
newspapers, developing 
a handbill business and 
working at 16 as a bill 
collector. At Armour 
Institute of Technol

ogy, where he graduated in 1923 as a me
chanical engineer, he earned tuition grading 
physics papers, became student assistant to 
President Frank Gunsaulus. Sandwiched be
tween these jobs, he found time to develop 
a 12-section engineer's slide-rule course which 
he sold through correspondence schools. 

Manske's building industry career began 
as a sales correspondent for US Gypsum. 
Promoted to market supervisor for new and 
special products he traveled around the coun
try giving technical advice to architects, sales
men and contractors and servicing complaints 
"too hot" for the regular sales forces to 
handle. He calls it "the best way in the 
world to learn the gypsum business." To 
widen his scope he studied accounting and 
marketing nights at Northwestern University. 
He holds some 20 patents on new inventions. 

In 1933 Manske met President (now board 
chairman) Melvin H. Baker of National 
Gypsum at the World's Fair in Chicago. A 
year later, he was hired as assistant to the 
vice president for operations. His climb up 
the executive ladder was as methodical as 
befits a man of whom one admirer recently 
remarked: "He's a smart guy who worked 
damn hard." He became production manager 
in 1935, general production manager in 1949, 
vice president in charge of manufacturing 
in 1950, and a director and vice president 
for operations in 1951, executive vice presi
dent in 1954. 

Manske is an early riser, gets to his desk 
at 8:15 a.m., works until 6 p.m.—1 hr., 15 
min. after the office closes. Frequently he's 
in the oflice on Saturdays. Neither a golfer 
nor a clubman, Manske relaxes by swim
ming or working in the garden of his sub
urban Bufialo home. 

Manske helps lead a company undergoing 
big growth. National Gypsum has doubled in 
size in the last five years and is amidst a 
$95 million expansion program. Board Chair
man Baker (who remains chief executive 
officer) bases the growth plans on an ex
pectation that f u l l employment and "con
tinually increasing wages" will continue the 
nation's enormous upsurge in consumer buy
ing power, creating more demand for new 
and modernized homes. 

National Gypsum's sales and earnings for 
the first quarter of 1956 were highest in its 
history. Sales of $39,509,051 were 18% 
above the same period last year. Earnings 
jumped to $4,577,694 or 28% above the 
corresponding 1955 period. 
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NAMED: William H. Hackman. 45. for nine 
years a staffer in Cleveland's FHA oflfice. as 
Cleveland district director, succeeding Ernest 
G. Davis; James V. Cunningham, executive 
director of the Independent Voters of Illinois, 
as executive director of Chicago's Hyde Park-
Kenwood Community Conference, pioneering 
neighborhood conservation group, succeeding 
Mrs. Julia Abrahamson, who resigned (Apri l . 
News); Irving Crown, executive vice presi
dent since 1919, as president of Chicago's 
Materials Service Corp., the city's biggest 
building materials' merchant. 

Reni 

One reason the daily press covers housing 
so clumsily is that many publishers regard 
real estate sections as a pasture for hacks. 
.\nother is that the industry it.self grabs off 
able newsmen almost as fast as they learn 
their way around its 
labyrinths. 

Last month provided 
a good example. Young 
(28) William Kerwin, 
Washington correspond
ent for Hearst's Inter
national News Service 
and one of the capital's 
handful of press men 
with housing back
ground, quit INS to be
come public relations 
boss for the Nat'l Sav
ings & Loan League. 

Kerwin began writing a weekly column of 
Washington housing news for INS in 1949. 
The column, first of its kind for any major 
wire service, succeeded well enough so United 
Press later followed suit (and UP's Bob 
Loftus soon moved over lo NAHB's public 
relations staff). 

Virginia-born Kerwin, who joined INS as 
a copy boy in 1943, has turned out his hous
ing stint as a part-time assignment while 
helping cover everything from The Treasury 
lo the Senate. 

K E R W I N 

DIED: Mark Levy, 76. former president of 
the Chicago and Cook County Real Estate 
Boards, April 13 of a heart attack in Chicago: 
William A. Eckel, 47. Santa Clara (CaliL) 
builder. April 14 at Santa Clara in what 
police said was suicide after slaying his wife, 
Ellen Ann, 38: Leon Fleischmann, 77. ci \ i l 
engineer and former president of the Ninlh 
Federal S&L Assn., April 16 in New York 
r i i y ; Architect Albert F. Weber, former 
mayor of Linden. N.J.. April 22 at Lin-
ileii; Eldin H. Lougee, 87. retired realioi 
and president of Council Bluffs (Iowa) Sav
ings Bank. April 21 in Council Bluffs; Realtor 
Joseph P. Grass, 60. developer of several big 
Milwaukee subdivision. May 5 in Milwaukee: 
Woodson D. Upshaw, 63. Phoenix real eslale 
developer and former co-owner of the Tucson 
(Ariz.) Daily Independent. May 11 in Phoe
nix; six top executives of the Crane Co.. May 
15 in the crash of a company plane near 
Louisville, Ky. The dead: George L. Erwin 
Jr., 60, vice president: James A. Dwyer, 59. 
vice president: J. A. McMurry, 59, director of 
brunches; Charles E. Towner. 42. asst. to the 
viee piesident: George G. Lindholm, 54, dept. 
manayer. Fred J. Wilkey, 47, special repre
sentative. A l l lived in the Chicago area. 

NEWS continued on p. 102 

V EVERY home 1 you build 
t 

— n i b 
— 

- J 

can have 

All Aluminum, 
Sliding Glass Doors 

AS LOW AS 
$gQoo* 

LIST PRICE 

^IfT^^^ "jr." Sliding Doors designed, built, priced 
especially for low budget and multiple housing installations 

Whether you are building 1 or 100 homes... price 
no longer restricts you from including aluminum 
sliding glass doors. Here is the ultimate in sliding 
doors... LOW COST combined with MAJOR FEATURES 
usually found only in higher priced doors. 
You can specify Sun Valley jr. without budget fears. 
It's priced especially for the economy budget minded. 
This is the door both builders and architects have 
been looking for. It's SLIM and TRIM . . . rugged con
struction with built-to-last quality. Check these list 
prices... see how easily Sun Valley jr. can be in
cluded in your building plans. 

Prices on Sun Valley jr. Door 
DOOR WIDTH OPENING LIST PRICE 

6'-0" (2 panel) $ 90.00 
8'-0" (2 panel) 102.00 

lO' O" (2 panel) 114.00 
12'-0" (2 panel) 126.00 
All doors 6'-8y4" high 
*for 6 f t wide, 2-panel door without glazing. 

Features of Design and Construction. 
• locking stiles may be reversed permitting sliding 

unit to be right or left. 
• units will accommodate glass of 3/16", 7/32" 

or 1/4" thickness. 
• comes complete with full jamb. 

pins features 
BALANCED DESIGN . . . ALUMINUM EXTRUSIONS... 
FULLY WEATHERSTRIPPED . . . EASY INSTALLATION... 

. . . NO MAINTENANCE 
For added value for your homes, see your Sun Valley 
dealer now or write direct to: 

SUN VALLEY INDUSTRIES, Inc., Dept. 104-A 
8354 San Fernando Road, Sun Valley, Calif. 

Q U A N T I T Y 
D I S C O U N T S 
A V A I L A B L E 
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FIRE SAFETY 
to l a t h a n d p l a s t e r c e i l i 

The simple addition of Keymesh 
galvanized reinforcing lath over 
gypsum lath increases the fire 
rating reference of a ceiling from 
one hour to one and one half hours, 
when finished with M inch of light
weight aggregate plaster. 

This increased fire safety is 

further evidence of the excep
tional value Keymesh reinforced 
lath and plaster adds to every 
building, from the low cost home 
to large commercial and industrial 
buildings. It's another reminder 
that Keymesh costs so little, but 
adds so much. 

PLUS positive protection from cracking 
When Keymesh lath is used, your 
entire ceiling and wall surface is 
reinforced with a vast network 
of multi-directional reinforcing 

wires, adding far more protection 
from cracking. This protection 
that stops cracks before they start, 
costs so little, but adds so much. 

PLUS greater over-all strength 
Keymesh lath helps the plasterer 
get a full, uniform thickness of 
plaster. With its open mesh, each 
wire is fully embedded, while 
serving as a gauge to assure the 

full V2" thickness of plaster speci
fied. Full, uniform thickness 
assures greater over-all strength. 
Yes. Keymesh costs so little. Key
mesh adds so much. 

Recommended and used by America's leading lathing and plastering contractors. 

KEYSTONE STEEL & WIRE COMPANY 
P E O R I A 7, I L L I N O I S 

KEYMESH • KEYBEAD • KEYCORNER • KEYSTONE WELDED WIRE 
FABRIC • KEYSTONE NAILS • TIE WIRE • KEYSTONE NON-

CLIMBABLE AND ORNAMENTAL FENCE 



K E Y M E S H 
G A L V A N I Z E D R E I N F O R C I N G L A T H 

Here's all you do! After gypsum 

loth is applied, cover it with Keymesh. The 

exclusive reverse-twist weave makes 

it unroll flat; go up flat. It's so easy to 

apply. Then it's plastered, following 

customary practice. Proved through 

the years as a superior reinforcement 

for stuccO/ it now brings new value 

to lath and plaster construction. 

it adds so much, it costs so little. 

For highest quality at lowest cost, 
use the 3 KEYS TO STRONGER PLASTER 

3 KEYS TO 
STRONGER PLASTER K E Y M E S H lath for over-all reinforcement. 

Made of galvanized woven wire. Especially 
recommended for ceiling construction. 

K E Y C O R N E R strip lath, preformed to f i t 
snugly in corners. Lies flat when applied to 
joints. Galvanized to prevent rust streaks. 

K E Y B E A D corner lath wi th precision 
formed bead for outside corners. Open mesh 
assures strong, 5o/ /d plaster corners. 



News 

This House Has 
Sewer Lines of 
Genuine 

ORANGEBURG 
m m o o f m i 

Builders Know Famous Brands 
Make Quicker Sales! 

• New-home prospects have confidence in trusted brand-
names like Orangeburg Root-Proof Pipe. Its reputation 
for high quality has helped many a builder "close the sale." 

How Orangeburg Pipe saves trouble, cuts costs and 
builds profits for builders is a story of modern construc
tion practice. It takes modern materials and time-cutting 
methods to reduce costs today. That's why home builders 
and general builders everywhere are turning to Orange
burg Root-Proof Pipe. 

Orangeburg's long 8-foot lengths are easy to install— 
so strong and resilient that lines in service 50 years operate 
like new. Famous Taperweld Joints seal root-proof with 
a few hammer taps—no cement, no compounds. Orange
burg is readily cut with a coarse tooth saw and, where 
necessary, quickly tapered on the job with a lightweight 
tapering tool. 

Orangeburg Root-Proof Pipe is made in 2", 3", 4", 5" and 6" 
sizes. Use it for house-to-sewer and septic tank connections, 
downspout run-offs, storm drains and other outside non-pressure 
underground tines. Orangeburg also comes Perforated in 4" size 
for foundation drains, septic tank filter fields, draining wet spots 
everywhere. Look for the Orangeburg trademark. Be sure you 
get the genuine. For more facts write Dept. HH-66. 

E A S Y T O H A N D L E 

E A S Y T O I N S T A L L 

O r a n g e b u r g , N . Y . 
ORANGEBURG M A N U F A C T U R I N G C O . I N C . 

W e s I Coasf Planf , N e w a r k , C a l i f . 

ORANGEBURG ? 
ROOT-PROOF P IPE AND FITTINGS 

ORANGEBURG 

E X C L U S I V E F I T T I N G S 

ORANGEBURG 

continued from p. 99 

OPINIONS: 
These intellects shed the following light on 
matters of moment to iiousing: 

Joseph P. McMurray, 
New York State Com
missioner of Housing, 
in talk to the Natl. 
Savings & Loan League: 

" I t is disheartening to see subdivision after 
subdivision being built along the same old 
hnes as they were 30 years ago. We should 
not repeat the mistakes of the past, but we 
are. For example, we have cut up miles of 
open land in Queens and Nassau Counties, 
into gridiron subdivision of 50' lots. We are 
failing to provide space for schools, play
grounds, parks and other community facilities. 
Often adequate streets and sewers are not be
ing provided. Industrial and commercial en
croachment is not properly prevented. Con
struction standards are low. 

"Yet enormous amounts of mortgage in
vestment are going into these areas, into the 
slums of the future. The money which you 
put into these developments can only be safe
guarded if you insist on better planning 
standards. This is certainly one area in which 
all of us—builders, bankers, and govern
ment—have a common stake." 

Corwin Mocine, Oak
land. Calif., planning 
engineer, in SRA's The 
Review: 

"The problem [of planning good subdivi
sions] is creating a complete and adequate 
environment for Twentieth Century life. I t 
only begins with the building of houses. Plan
ning, government and private enterprise are 
failing to meet the challenge. I t will only be 
met when the scope of government and plan
ning are made more nearly equal to the task, 
when citizens wake up to the disastrous con
sequences of inaction, when private enter
prise is willing to accept a larger responsibility 
for its action, instead of building a house 
and moving on." 

E 
> 

E. A. Leonard, presi- •= 
dent of The Lehon = 
Company, Chicago: ^ 

"Builders wil l receive no thanks from the 
public for putting up the slums of the future. 
Instead of building flimsy, minimum houses 
in pursuit of a low price tag. builders would 
be better off to recondition older houses for 
the mass market. Many cities are helping by 
making slum landlordism unprofitable. To net 
a profit on a cheap house a builder has to 
leave out too much basic value. Best business 
opportunities lie in the direction of well-
planned remodeling and better-type new hous
ing. This also is what the nation needs." 
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Builders at Work 

IN S E A T T L E : M O D E L S H O W S H O W D I A G O N A L S I T I N G Y I E L D S M O R E P A T I O SPACE 

Spring liome sliows drawing record crowds lured 
by give-away iiouses, design contests 

Home builders, who learned some time 
ago that nothing perks up a slow market 
more than a home show, are going all out 
this spring. 

From Atlanta to Seattle, from Albany ii> 
Houston, builder associations have put on 
shows which they uniformly describe as "the 
biggest ever." Crowds seem to back up the 
claim. 

Biggest show of them all—probably the 
biggest home show in history—was in Man
hattan's new Coliseum. Exhibits covered 
300.000 sq. f t . of floor space (see p. 00). 
Newsworthy items from other shows. 

^Chicago 's show, which covered 180.1)0(1 
sq. ft . , featured 20 model rooms, furnished 
and decorated. There were 350 exhibitors. 
In addition, 114 builders held special show
ings of model homes in the area. 

• Seattle's 12th ;uimial Home Show was 
marked by a 2,000 sq. ft . model home on 
the floor of the Washington State Armory. 
Builder Tom Paulsen put it diagonally on an 
"inside lot" to show how such sitting can 
create more space for patios and gardens by 
Landscapers Miller & Hansen. 

• New Orleans' show included scale models 
of homes which won a special architectural 
design contest. First place winner was Walter 
G. Schleh, Tulane University junior. 

• Spokane's second home show drew 27,000 
visitors, double last year's attendance. Most 
spectacular exhibit was a $40,000, three-bed
room home with interior walls and ceilings 
finished in plastic tile. Viewers, though sur
prised, liked the effect. TTieir only critical 
question: "What if I want to change colors?" 
Answered Tile Distributor Ben J . Thompson, 
who sponsored the house: "You don't." 

• Louisville's show was billed as a home im
provement exhibition and was sponsored by 
the Associated Home Improvement Contrac
tors. Key exhibit was "The House Divided." 
consisting of two homes—one a typical old 
home, the other the same house after re
modeling. 

• Milwaukee realtors gave away a three-bed
room home valued at $17,600. donated by 
builder Don T. Allen. The winner and win
ners of other prizes valued at $8,500 were 
picked on the basis of 15-word written state
ments on better living. 

• Kansas City builders created an "Avenue 
of Homes" exhibit—featuring photos and 
models of builder-produced houses. 

• Atlanta's annual show, with 200 displays, 
included a $12,000 luxury kitchen. 

• Dayton, Ohio builders featured scale model 
homes designed and built by high school 
students. Prizes totalling $3,000 in cash 
were awarded to the winners. 

• Houston builders gave away a $20,000 
home, complete with a swimming pool. 

• Albany, N. Y. builders had a scale model 
village containing various types of northern 
home styles. But the real sensation of the 
show was a woman's hat (see photo) sport
ing a scale model home atop it. 

• Greater Eastbay builders in California had 
four model homes, a swimming pool and a 
50-year-old remodeled home on the grounds 
of the California International Home and 

IN A L B A N Y : A H A T - H O U S E 

Garden Show in Oakland. Landscape Archi
tect Howard Gilkcy. who designed the show, 
predicted gardens will become part of every 
trade exposition from homes to industrial 
machinery within 10 years. The show was 
timed to coincide with the Western Home 
Builders Forum, which drew 500 building 
men from 11 western states. 

• Omaha's show drew 30.000, up 2 V i % 
from 1955 and largest in its 25-year history 
except when lotteries were allowed and autos 
given away. Most popular items: electronic 
ranges and screen-enclosed patios. Patios are 
popular in Omaha because summer insects 
pester outdoor eaters. 

FHA raps Milwaukee builders 
for not using architects 

FHA chided Milwaukee builders for not 
using architects more often. 

Chief Underwriter Elmer Rathke, speak-
ng to the Milwaukee Builders Assn . , con
ceded "architects have been a little uppity in 
iheir attitude toward designing lower-priced 
homes." But he added his oflice was giving 
ful l credit for architects' fees in valuations. 
"We want to encourage a closer relation be
tween the home builder and the architect." 

Replied Roy Healy, executive vice presi
dent of the association: "Wisconsin architects 
have yet to show any willingness to cooper
ate with builders." 

Realtor, only 3 years in field, 
se l ls 33 subdivisions 

Many real estate firms have learned there 
is gold in project homes but it's doubtful 
whether any of them have found as much as 
Fred W. Maisel of Walnut Creek, Calif. 

The 31-year-old Maisel is head of the 
fabulously successful firm of K / R MaiseL 
His company currently 
has exclusive sales 
agreements for sub
divisions encompassing 
11,000 proposed new 
homes which are to 
sell for $165 million. 

But the amazing 
aspect of Maisel's story 
is the fact that his firm 
got into the project 
home market only 
three years ago. Maisel. 
himself, has been in 
the real estate business only five years. 

The key to Maisel's success is simple: he 
is a merchandiser, not simply a sales agent 
although his staff of 70 salesmen and wom
en, operating out of 14 offices in the San 
Francisco bay area do a lot of selling, too. 

Maisel's business starts literally from the 
ground up. He and his aides study markets 
and population trends, find available land 
which seems ripe for development. Some
times a home builder will take part in this 
pre-development study. Other times Maisel 
invites a builder to come into the plan after 
he has spotted the land. But the builder 
buys the land, not Maisel. 

Maisel plans the subdivision and even 
helps plan the home designs, if the builder 

continued on f . 110 
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M a r i i o d u l a r 
i n d c e i l i n g s 
for 
g rea te r e c o n o m y , 
w ide f lexibi l i ty 
of d e s i g n 

Dimcn.sioiK'd for .stand.ird modular 
sizes, Marlite pla.stic-linish pam-iing 
fits right, looks right, goes up last 
with miuiinum cost "iu place." 
This menus wider flexibility iu 
the desigu of iuiagiuative iuteriors 
. . . greater economics all along the 
line. And Marlite uicaus lower 
maintenance, too. The haked 
melamiue plastic fiui.sh u ipes clean 
with a damp cloth; stays like new 
for years. For modern couimercial, 
as well ;is residential interiors, plan 
on modular Marlite . . . available 
in Planks, Blocks, large Panels, 
and hollow-core Korelock in a wide 
range of distinctive Loewy colors, 
wood and marlite patterns. Consult 
your building materials dealer, 
refer to Sw eet's File, or write Marlite 
Division of Masonite Corporation, 
Dept. 622. Dover, Ohio. 

that 's ilie beauty of Marlite 
plastic-finished wall and ceiling paneling 

M A R V I S I O N O F M A " C O R P . 
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1 

PRACTICAL FLOOR of Atlas-White-Cemenf t( distinction to home in Scorsdole, New York. 

For durable floor beauty—ferrazzo 
T h i s door w i l l give a l i l c i i n i e o f good looks, w i t h less care 
and cost, because it 's terrazzo. 

More architects are d i s t o x r r i i i i ; thai terrazzo is as comfor t 
able and easy to l ive w i t h as i t is a t t ract ive. Smoolli terrazzo 
saxes ( leani i i i ; l ime and i l i o r i lor busy housewives. /O/i^i^rr/ 
i c i i : i / / o lakes . i l l k inds o l l u m l use I rom ch i ld ren , or adidts, 
and yet stays new-looking . T e r i a z / o Moots need l i t t l e or no 
maintenance . . . cut the owner's cost in the long r u n . 

.Xrdi i iects l ike terra//o's l l e x i b i l i i y of design. So i m l u d e 
terrazzo i n your house p l a n n i n g . W'heti you use .Atlas W h i t e 
C i n i c n i in ter)azzo, you have a wider range of (o lo r possi

bi l i t ies . Get bet ter- looking lerra/zo by specifying . \ i las W h i t e 
Po r t l and Cement, for its qualily-controlled u n i f o r m i t y of 
color, performance, and permanence. 

U N I V E R S A L A T L A S C E I M K N T ( < > \ 1 F \ N Y 

U N I T E D S T A T E S S T E E L ( ^ ) C O 111'O II A T lO N S U B S I D I A H Y 

]00 P A U K A V E N C E , N E W Y I I H K 17. N . Y . 

Albany • liirmingham • Ihston • Cliicago • Dayton • Kansas City • Milwaukte 

Mtnneapolis • New Tork • Philadelphia • PiUslmrgh • St. Louts • Waco 

i m 
F O R B E A U T Y A N D U T I L I T Y . F O R T E R R A Z Z O . P A I N T . F A C I N G . S T U C C O 

U n i t e d S ta te s S t e e l H o u r - Te 1 e v i s e d on a l t e r n a t e W e d n es d a y a - S e « your l o c a l newspaper ior time a n a s t a t i c a . 



NEW from WESTINGHOUSE 

L 
These beautiful new Westinghouse Refrigerators use color 
to put more sales appeal in your houses. Pick a cabinet in 
one o f 5 new Confect ion Colors. Select the door panel 
f r o m 10 Choose-N-Change Colors. Model DBJ-132 ( i l 
lustrated) features Automatic "Cycle" Defrosting i n its 

" U p - T o p " food compartment . This 13.2 cu. f t . "Stoop-
Saver" model has Freezer at bo t tom. Also available in 
Choose-N-Change Colors is model DFJ-122 which 
features Frost-Free Completely Automatic Defrosting in 
its across-the-top Freezer. 12.2 cu. f t . capacity. 

NEW! BUILT-IN REFRIGERATOR FREEZERS-Westinghouse an
nounces a Deluxe Horizontal Model. BHJ-I3 (illustrated), and a 
Deluxe Vertical Model, BVJ-13, to add new built-in convenience 
to your kitchens. Both refrigerator-freezer models have approxi
mately 13 cu. f t . total capacity. Advanced features include remov
able tilt-down "Showcase" Crisper in door, and Automatic"Cycle" 
Defrosting in Refrigerator. Both models are complete, self-con
tained units . . . are easy to install. 



...Choose-N-Change Colors 
10 C H A N G E A B L E C O L O R DOOR P A N E L S H H—5 C A B I N E T C O L O R S — • ! 

C i n n a m o n 
B r o w n 

Lemon 
Y e l l o w 

A p p l e 
Red 

M i n i 
A q u a 

Sugar 
Whi te 

Berry 
Blue 

Bon Bon 
Blue 

N o u g a t 
G r a y 

F r o t l i n g Wintergreen 
Pink Green 

F r o t t i n g 
Pink 

M i n t 
A q u a 

Sugar 
Wl i i l e 

Lemon 
Y e l l o w 

N o u g a l 
O f o y 

50 color combinations to choose f r o m ! Y o u know how 
prospective home buyers Hke to add their personal touch 
to kitchens. These Westinghouse Choose-N-Change Color 

Panels o f Monsanto V i n y l let them do just that . Here are 
refrigerator color panels that can be changed quickly , easily 
and inexpensively. 

...All types of Automatic Defrosting 
N o w you can let your customers choose the type o f auto
matic defrosting they want in their refrigerator. Only West
inghouse offers a complete selection that includes these three 

types: Automat ic "Cyc le" Defrost ing, Frost-Free* C o m 
pletely Automat ic Defros t ing and Pi ish-Button** Automat ic 
Defros t ing . 

— — 

PUSH-BUTTON AUTOMATIC DEFROST
ING. This 11.4 cu. f l . Westinghouse 
Refrigerator is one of 3 models 
with the new. patented Push-But-
ton System. Just push the defrost 
button and frost is removed auto
matically. Defrost water drains 
into tray for easy disposal. Model 
PJ-114.' 

SPACE SAVING MODEL—This space 
saver has 8.0 cu. ft. capacity, is 
only 24" wide. Full-width Freezer 
and Cold Storage Tray hold 40 lbs. 
of frozen foods. Model HJ-80 (il
lustrated) is only one of a line of 
manual defrosting refrigerators in 
deluxe and standard models. 

Westinghouse puts quality "sel l" in your house with products years-ahead in design. Phone your Westinghouse Distributor 
today — or write our Contract Sales Department, Westinghouse Electric Corp., Major Appliance Division, Mansfield, Ohio. 

• Trade Mark, U. S. Patents Issued: Nos. 2,459.173 and 2,324,309 U. S. Patent Issued: No. 2,324,309 

WATCH WESTINGHOUSE f 
WHERE BIG THINGS ARE HAPPENING FOR YOU 



J c i l C S l s e t s t h e f a s h i o n i n w i n d o w b e a u t y . . . 

A W A R D - W I N N I N G 

P I T T S B U R G H COMIV I U N I T Y F E A T U R E S 

F E N E S T R A C O L O R - S T Y L E D W I N D O W S ! 

Garden C i t y is a 1500-home development located in 
Monroevi l le , Pennsylvania, a suburb 15 miles east of 
P i t t sburgh. The builders, Sampson-Miller Associated 
Cos., Pi t tsburgh, received an N A H B Award of M e r i t 
for their planning and merchandising of this outstand

ing new communi ty . I t is a pr ime example of how 
progressive builders give their buyers more than just 
a house on a street. 

Under the direction of Jennings F . Str ight , President, 
Communi ty Planning Service Inc . , Garden C i t y is care-

1 1 
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i u l l y laid out on rol l ing, beaut i fu l ly wooded land where 
every tree was saved. I t is a self-contained community 
w i t h i ts own water and drainage system, sewage treat
ment plant, 17 miles of paved street and f u l l provision 
for parks, schools, churches, swimming and wading 
pools, firehotises, a civic center and shops. 

The houses, selling f r o m $12,500 to $22,500, were 
designed by Archi tec t Richard B . Benn to nestle into 
the hilLs. They are well zoned; p lumbing facilities and 
storage are generous; most rooms are cross ventilated 
and all are well l ighted. All the homes feature Fenestra 
Steel Windows, color-styled to harmonize with the 
interior and exterior. A l l windows are installed w i t h 
Fenestra inside-outside metal t r i m . Screens and storm 
panels are included. 

Fenestra Windows give Garden C i t y families s l im-
t r i m modern design, big glass areas for more daylight 
and easy finger-tip operation for a l i fe t ime. The expert 
use of color-styling accents the careful planning which 
has made Garden C i t y so successful. Buyers are 
enthusiastic and sales are running far ahead of con
struct ion. 

Set olT your homes 
with Fenestra Color-Styled Windows! 

Whether you're bui ld ing 10 homes or 1500 homes, y o u 
can prof i t by the experience of Sampson-Miller and 
other progressive builders f r om coast to coast. You 

can "build-in" an extra selling feature at no extra cost 
with Fenestra Color-Styled Steel Windows. 

National Advertising—To help sell your homes. 
Fenestra is showing your best prospects the new w i n 
dow beauty of Color-Styled Windows w i t h six f u l l -
page color advertisements i n Better Homes & Gardens. 
Your Fenestra Representative can show you how to 
cash i n on this powerfu l promotion program i n your 
model home. Call him today, or mail the coupon below. 

enestra 
I N C O R P O R A T E D 

S T E E L - S T R O N G W I N D O W S 

® 
Incorporated 

HH-3401 Griffin Street 
Detroit 11, Michigan 

Please send me complete information on Fenestra Color-Styled 
Windows for my new homes! 

N A M E 

F I R M _ 

ADDRESS 

C I T Y .STATE_ 



Builders at Work 
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Photos: Raymond S. Jacobs 

doesn't have his own architect 
He arranges the financing, both construc

tion loans for the builder and mortgages for 
the buyers. He handles the paper work and 
FHA and VA applications. 

He and his staff set up the advertising 
campaign and prepare the brochures. And 
finally he closes the deal, bringing the builder, 
purchaser and title company together for 
the closing. 

His operations are a proven success. K / R 
Maisel had a sales volume of $32 million 
in 1955, handling 27 different projects. In 
1956 Maisel expects to sell 4,000 homes for 
a volume of $50 million. He now has 33 
subdivisions under his wing and more in the 
planning stages. 

Maisel's rapid rise in the world of real 
estate has been phenomenal, even by Cali
fornia standards. He arrived in the state five 
years ago with a brand new degree in 
economics from the University of Texas. His 
main reason for settling in the bay area was 
to attend the University of California so he 
could get a PhD in economics. 

While going to school part time, he took a 
job with the real estate firm that sold him his 
home in Walnut Creek. In two years, he was 
president; six months later, he was sole 
owner. That was less than three years ago. 

Maisel recognizes his business as some
thing unique—neither a building firm but 
neither simply a real estate office. His de
scription: "It's a clearing house, taking in all 
the factors in planning and building a home 
and selling it to the buyer." 

OMCE A T W O - S T O R Y L E V I T T H O M E N O W A T H R E E - L E V E L S P L I T - L E V E T 

Conversion of two-story Levittown homes 
into split-levels becomes big business 

Popularity of the split level home is being 
made retroactive in Levittown, L. I . 

A new firm known as Spllt-LeveT, Inc. 
has been organized there to convert groups 
of the development's original two-story homes 
into larger split levels. 

The company says 40 Levittown home 
owners have signed up for the addition at 
prices varying from $4,890 to $5,990 de
pending on the size. 

Split-LevcT, Inc. was started more by ac
cident than plan. It began when Mr. and Mrs. 
Herman Fried decided they wanted more liv
ing space in their Levitt home, a two bedroom 
model for which they paid $9,800 five years 
ago. 

They retained Architect Herman H. York, 
who planned a two level addition across the 
rear of the existing home. The addition 

measures 32' x 20' and includes a basement 
recreation and utility room, an upper-level 
living room and new master bedroom. The 
home's original living room became a large 
dining room. 

Enthusiasm of other Levittown residents 
who looked at the result prompted the Frieds 
to organize Split-LeveT, Inc. in cooperation 
with a group of Long Island builders who 
will do all the actual building work. By do-
i;:g the conversions in volume, the Frieds 
figure they are offering an addition which 
would cost up to $8,000 if made to any one 
home individually. 

Only apparent drawback to the Fried's 
plan is that owners have to give up a 640 
sq. f t . hunk of their back yard for the ad
dition. Levittown lots range upward from a 
minimum of 60 x 100. 

Air conditioning readies 
the New York snow belt 

Air conditioning has reached the snow 
belt in a big way. 

Two new housing developments in Syra
cuse, N . Y. are offering air conditioning to 
their buyers. 

Air conditioning is optional in three of 
the four models in Byberry, a 1,200 home 
subdivision of Scholz prefabs priced from 
$13,000 to $20,000. In the tourth model it 
is standard equipment. 

Even where cooling is optional, the Buck-
ly Construction Co. is building so air con
ditioning can be added easily later—by add
ing a cooling unit to the gas fired conversion 
heater. The installation will involve no change 
in duct work or wiring. 

Buyers who take the air conditioning 
equipment as original equipment will pay 
approximately $900 for it. But buyers who 
chose to add it later will pay the same price. 

Orchard Village, a 400 home project of 
Builders Ted Chapman and George Gloves, 
has optional air conditioning in all models 
with no provision for later installation. 

Levitt starts grading 
for his third Levittown 

Big Builder William J. Levitt began pre
liminary grading for his third big project, 
Levittown, N.J. 

Actual construction of houses is still per
haps two years off, but bulldozers are moving 
earth in one part of the 4,000-acre tract that 
Levitt acquired in Willingboro Township, 
Burlington County (Mar. '55, News). 

S t u d e n t bu i lde r s put up 
this 1,008 sq. f t . house in 
California. Model is built on 
blocks so it can be moved 
away easily after public in
spects it for two months. 

Future builders at work: California college 
students build own house as class project 

You won't find "home building" as such 
on the curriculum of Pasadena City College 
in California. But in truth it is as much a 
part of the school's course of study as 
rhetoric or history. 

Every year for the past six, students of 
the building construction class at the two-
year college have actually designed, built and 
sold a home. 

The annual project was originated by Dean 
T, Reinhold, instructor of the building con
struction class. He decided in 1949 that the 
best way to let his students put their book-
learning to practical use was to have them 
build a house—right on the campus. 

The idea was endorsed by the Pasadena 
Board of Education, which pledged funds to 
buy materials. Reinhold found, however, that 
many local dealers were more than willing 
to donate some materials for the project, 
cost free, in return for the publicity they 

could get when the completed home was put 
on display. 

Each year since then Reinhold's class V.?.s 
built a completely new home. It's a student 
project from start to finish. 

This year, for example, 20 young men 
took part. A l l 20 submitted a basic plan for 
the house—one of which was selected by 
Reinhold. 

Thirty-one firms supplied materials and 
accessories. There is no plumbing course at 
Pasadena College, so this work was let out 
on contract. Except for minor details, this 
was the only part of the project done by 
nonstudents. 

The home, finished last month, contains 
1.008 sq. f t . and has two bedrooms and a 
den, convertible to a third bedroom, a living 
room-dinette, kitchen and one bath. It has 
a counter-top stove, intercommunications sys-

continued on p. 114 
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Laboratory tests prove— 

3IVI ceramic tile adhesive holds 
more than VA tons per tile 

C T A U 
O f f e r s s h e a r s t r e n g t h 
of 1 5 0 p .s . i . ; g u a r d s tile 
a g a i n s t se t t l ing c r a c k s , 

v i b r a t i o n a n d w a t e r ! 

n i E A D H E S I V E fOV 

For your protection, testing experts 
put C T A 11 through its paces. 

Resi.sts Shearing 
They measured the shear strength of 
C T A 11 bonds at normal room tem
perature, found C T A 11 holds more 
than a ton and a half per t i le. 
Here is strength rugged enough to keep 
tile from cracking with foundation set
tling or shaking loose under conditions 
of extreme vihraiion. 
W^dii's more, they found that C T A 11 

protects ins ta l la t ions th rough the 
whole temperature range f r o m 20° 
below zero to 125° F . 

Resists Water 
Then they proved that rubber-based 
C T A 11 doesn't dissolve in water, 
doesn't support mold growth, stores 
wi thout deteriorating. 

I n addition, C T A 11 is easy to handle, 
spreads like "but ter" right out of the 
can, doesn't ball up under the trowel. 
I t ' s vermin-proof, dries odorless. 

Gain Durability Plus 
Wha t other ceramic tile adhesive ofTers 
you such dependable performance, 
along wi th all the cost-cutting ease 
and speed of " t h m bed" setting? 

Next t ime, use C T A 11. T r y C T A 12, 
the 3 M companion adhesive for ce
ramic fioor t i le ! Bo th are available 
at your local ti le distributor's. And get 
free literatiu-e fast on C T A 
11 and C T A 12! F i l l out and 
send the coupon below today! 

PRODUCl 0( 

3M 
RESEARCH 

ADHESIVES AND COATINGS DIVISION • M I N N E S O T A M I N I N G A N D M A N U F A C T U R I N G C O M P A N Y 
4.7 P.QUCTTE AVE.. DETROIT Z. M>CH. GENERAL SALES OFFICCS: ST. PAUL 6. M I N N . MAKERS OF ••SCOTCH" - BRAND TAPES. "SCOTCHLITE" * AND -SU- BRAND PRODUCTS 

M A I L T H I S C O U P O N N O W if 
MINNESOTA MINING AND MANUFACTURING COMPANY 
Adhesives and Coatlngt Olvifion, Dept. 126 
417 Piqualt* Avenue, Detroit 2, Michigan 

Slrn Ma i l mo o l once complete Informolion on ex t ra -durab le CTA 11 and CTA 12 Ceramic Tile A d h e i l v e i . 

Name 

Company . 

A d d r e H _ 

City Zone. . S t a t e . 



w h y a r e s o m a n y b u i d e r s 

i Typical homes in Hillcress and Country Gardens 
housing development, Prospect Heights, Illinois. 
Approximately 300 homes will be builr, equipped 
wtih B&G Hydro-Flo Systems. 

Builders; Ehler a n d W o n b o r g , P r o i p e c t He igh t s , l l l l n o i t 

Architect ond Engine 

Jack Wenborg . P r o » p o c l Heights , I l l ino is 

Heating Contractors 

Re l i ab le H o o t i n g C o m p a n y , Pork Ridge , l l l l n o i t 
Plumbing Contractors 

Corra P l u m b i n g C o m p a n y , Des P lo lnes , I l l i n o i s 

The "sold" sign on your homes is the result 
o f many factors... good architecture... con
venience features... known brand appliances 
. . . functional excellence. 

You can add to these another sales appeal 
which hfts your homes out of the common
place class—gives them a quality touch impres
sive to every prospect. The B&G Hydro-Flo 
System enables you to make a key selling fea
ture of equipment you may have previously 
dismissed with the brief statement, "This is 
the heating plant." It adds another convinc
ing reason why your homes offer more value 
for the buyer's money. 

Greater comfort and convenience can't be 
bought at any price, yet the advantages of 
the BiScG Hydro-Flo System are within the 
cost range of the modest home. This system 
permits you to offer not only the best in 
heating, but an option o f additional bene
fits, such as summer cooling and snow melt
ing. These features can be built-in originally 
or added as the owner's budget permits. 

The B&G Hydro-Flo System is virtually a 
l ifet ime installation—no frequent repairs 
and replacements. That's why Hydro-Flo 
equipped homes command better mortgage 
terms -greater resale value. 

For further information, call your local 
B&G Representative or write to the factory. 

The heating plant in Ehler and Wenborg homes takes a minimum of space. 



s w i t c h i n g t o 

B & G J i ^ « l r e ^ S Y S T E M S ? 

. . . b e c a u s e o n l y w a t e r o f f e r s the s a l e s a p p e a l of 

A L L F I V E 

HEATING 
Radiant, draffless warmth, controlled 
to match the weather, produced at 
low cost. 

B & G BOOSTER 
. . . key unit of thm 

B A G Hydro-Flo Sysfem 
This electric pump circulates water 
for heating the house in winter, 
cooling it in summer and for snow 
melting panels. The B&G Booster 
has a solid reputation for quiet, 
d e p e n d a b l e a n d l o n g - l i v e d 
o p e r a t i o n . . . t h o t ' i why over 
2 ,000,000 units hove been so/d 
to dote/ 

•Reg. U.S. Pat. Off. 

COOLING 
Separately engineered to more accu
rately answer the differing problems 
of heating and cooling. 

SNOW MELTING 
Water in pipes is the only practical 
method to convey the heat needed to 
keep sidewalks and drives clear of 
snow and ice. 

YEAR 'ROUND HOT WATER 
The same boiler that heats the house 
con be used to heat an ample supply 
of summer-winter hot water for kitch
en, laundry and bath. 

ZONING 
Easy to divide the piping system info 
zones for better temperature control 
and fuel economy. 

B E L L & G O S S E T T 
M N 

Dept. EJ-10, Morton Grove, llllnoif 
Canadian UcemM:S. A. Armslnng.Ud., 1400 O'Connor Drive, Toronto, Canada 



Builders at Work 
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tem, garbage disposal unit, air-conditioninf: 
and folding closet doors. 

The home will be kept open for public 
inspection for two months and then, like the 
six that preceded it. will be sold to the high
est bidder. Though prolit is not a motive in 
the school project, the homes of the past 
have always sold at a profit. The buyer must 
move the house to his own lot. 

Last year's home, comparable in size to 
this year's, cost approximately $6,000 for 
plumbing labor and materials not donated. It 
sold for $7,350. 

A bargain? "Sure is," said Reinhold. "You 
couldn't have duplicated that home for 
$12,000." 

mm 

A r i s t o c r a t has 1.695 sq. ft . with three bed
rooms, two baths, fireplace, family room. 

TV show to promote 
three model houses 

NBC-TV's "Home" program will offer three 
models (see cuts) for its "House That Home 
Built" promotion this year. 

NBC expects to authorize 50 builders to 
put them up—one to a city—has so far ap
proved 36 applications. The models wil l be 
opened Sept. 22, coinciding with National 
Home Week. 

Architect Eldridge Snyder's plans, prepared 
with the advice of NAHB, call for glass-walled 
living rooms facing to the rear toward garden 
and terraces; luminous plastic ceilings to give 
extra daylight in the kitchen, baths and entry 
hall; sound-absorbent partitions isolating 
sleeping rooms. Equipment includes indoor 
and outdoor barbecues adjacent to the fire
place, recessed and revolving TV installations, 
built-in Hi-Fi chambers with loudspeakers 
throughout the house. Plans cost each builder 
$100, NBC this year will not mention price 
on the air, thus will not commit builders in 
advance. 

C e l e b r i t y model has 1,385 sq. f t . with three 
bedrooms, two baths, fits on 60' lot. 

Land for one-family houses 
brings $30,000 an acre in N. Y. 

Builder Jack Parker of New York City is 
putting single-family houses on $30,000-an-
acre land. 

I t is precisely because land costs so much 
that the single-family, detached home is al
most a thing of the past in teeming New 
York City (where population densities run as 
high as 436 persons per acre). 

Parker paid the stiff price for the lOO-acre 
Bayside Golf Course at the eastern edge of 
the city. He plans to build a $20 million tract 
of 600 homes selling from $21,000 to $28,000. 

It will be the largest private residential com
munity in the Borough of Queens in nearly 
20 years. To keep the price under $30,000 
("glamor for the middle income group," Park-

^ i t ) , Bayside Country Club Homes will 
have to be squeezed in six to the acre, which 
means 40' to 60' lots. To offset postage-stamp 
lots, Parker is retaining the golf course club 
house, adding a swimming pool, keeping these 
recreational facilities running as a private 
club for subdivision residents only. 

Parker, former president of Empire Park 
Square Lumber Co., hired Land Planner 
Leo Novick to get rid of the gridiron street 
pattern originally plotted for the tract during 

the twenties so the subdivision can "hold to 
every roll we have in the land." He admits 
that one big reason he decided on single-family 
development for such expensive land is be
cause of the "very bad situation with FHA 
multi-family building"—the reaction to 1954's 
Sec. 608 windfall scandals. 

Architect: Oscar Silverstone. Realtors: 
Kern Realty Co . 

Public shunning traditional 
design, realty editors find 

Traditional house design is losing public 
favor, says the Natl. Assn . of Real Estate 
Editors. 

Home buyers have switched heavily to 
ranch and contemporary models with low, 
wide lines, the a.ssociation reports after a 
survey of its members. 

Some cities are bucking the trend, among 
them Tulsa. Okla.. where only 11% of all 
homes were ranch or conventional. Chicago, 
55%; Grand Rapids, 55%; San Diego, 50% 
and Fort Worth, 60%. 

In every other major city on NAREE's list, 
ranch and contemporary homes account for 
75 to 96% of all new homes being built. 

Split-levels are holding their own, but are 
only a fraction of output in most cities. 

Supersale: Chicago Builder Norman Winston 
sells 423 homes ($23,000 up) on rainy week end 

Spaceset ter split-level has 2,085 sq. f t . , 
five bedrooms, three baths and laundry. 

A unique psychological buildup helped a 
Chicago builder, Winston Park Corp., sell 
423 homes priced from $23,600 to $29,900 
over a notably cold and rainy April week end. 

The six month buildup was so successful 
that 500 persons gathered in the cold pre
dawn hours, waited in line to put a deposit 
on one of the homes that will require down 
payments from $3,800 to $7,400. 

Winston Park started its campaign last 
September after it sold out its first 300 home 
section of Winston Park, northwest of Chi
cago, in one day. The firm (Norman K. 
Winston, president; David Muss, vice presi
dent) was left with a waiting fist of 1,874 
families who wanted to buy in the second 
section of 600 homes. 

To hold these potential buyers six months 
until the next section opened, General Man
ager Robert Richards: 

• Sent each family a monthly newsletter giv
ing a progress report. 

• Gained extra attention by announcing ( in 
ful l page newspaper ads) that he would sell 
all 600 homes in one week end. 
• Put a packet of home buying materials and 
information in the final newsletter. 
• Telegraphed a reminder to each family on 
the list the day before sales were to begin. 

First to plunk down his $100 deposit was 
Lawrence Sommers. 30, a high school 
teacher. He had arrived at Winston Park's 
sales tent at 4:30 p.m. the previous day, 
waited all night with his wife, keeping warm 
by a kerosene stove. Said he: "I've looked 
at all the houses in the Chicago area. To get 
any house similar to those in Winston Park 
you'd have to pay $10,000 more." Another 

buyer commented: "It's not hard to see why 
we'd wait so long for these houses. These 
are the best" 

The Winston Park homes, designed by Archi
tects Edwin Gerber and A. Pancani, are t r i -
level brick and wood models with three bed
rooms, two baths and a recreation room, built-
in kitchen equipment and built-in radio with 
speakers in every room. Financing: VA or 
conventional, with Oak Park Federal S&L. 

Crowd lines up to see Winston Park's 
$29,900 model. Reversed first floor plan below. 
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Make the wiring plan a sales plan 
I n every woman's mind, a new home 
means new appliances. Your a.s.surance 
that she can use these appliances, that 
you've supplied sufficient power for 
them, makes her more receptive. You 
can drive your sales point home with 
wire insulated with B A K E L I T E Brand 
Vinyl Plastic. 

With this modem insulation, years of 
added service life result from inherent 
resistance to aging—resistance to crack
ing, stiffening and o.\idizing. It retains 
electrical and mechanical properties 
longer. BAKELrra: Vinyl Plastic is listed 
by U L for 60 deg. C . (140 deg. E ) build

ing wire and for non-metallic-sheathed 
cable — including the new all plastic 
types UP & NMC. 

Your electrical contractor can install 
wire with insulation of B A K E U T E Vinyl 
Plastic faster because it is smooth-
surfaced, easier to pull through con
duit. This thinner-walled insulation 
strips and sphces fast, has no fabric 
covering. There's less weight than with 
other types. 

Let this wiring plan help pull your 
sales through. Tell your electrical con
tractor to install wire insulated with 
B A K E U T E Vinyl Plastic. 

PLASTICS 

Remember -everyone benefits from ADEQUATE W I R I N G insulated with BAKELITE Brand Vinyl Plastic 

B A K E L I T E C O M P A N Y , A Divmon of Union Carbide and Carbon Corporation 0H3 30 East 42nd Street, New York 17, N. Y 
In Canada: Bakelite Company, Division of Union Carbide Canada Limited, Belleville, Ontario 

The term Bake l i te and the Trefoil Symbol are registered trade-marks of UCC 
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"Worthingfon air conditioning 
biggest s a l e s feature!" 

Illinois builder of 350-home 
project sold on Worthington units 

Any home that cost.s $12,000 or more to builtJ should be air condi
tioned ! 

That's how builder L . B. Pooley of Aurora. Illinois sees it. A i r con
ditioning not only protects the buyer's investment, but also makes a 
home easier to sell. 

Most convincing proof of this is ofiered by the quality 350-home 
development now under construction by builder Pooley and his son 
Bob. Worthington's Year-Round unit has been speeding up .sales ever 
since the project first got underway. 

Pooley explains his choice of Worthington equipment like this: 
"Worthington's Year-Round unit makes it easy for me to offer air 

conditioning as an optional feature. Heating and cooling sections come 
in one trim-looking cabinet that's a cinch to install. I f a prospect wants 
to hold off on air conditioning. I install the heating unit first. The cooling 
section can be added at any time!" 

Like Mr. Pooley, you can make Worthington air conditioning the 
feature that sells your homes this year. Call your Worthington dealer. 
He'll be glad to go over installation and co.st details . . . and show you 
how Worthington's Year-Round unit wil l pay off in quick sales for you. 
You can also get fu l l details by returning the attached reply card. 
Worthington Corporation. A i r Conditioning and Refrigeration Division, 
Section A.5.45-PB. Harrison, N . J. A.5.45 

B u i l d e r Poo ley likes the optional feature of 
Worthington's Year-Round A i r Conditioner. 
Cooling .section can be added at any time—it rolls 
into cabinet like a drawer. 

1 16 

W O R T H I N G T O N 

CLIMATE ENGINEERS TO 

INDUSTRY, BUSINESS AND THE HOME 

WORTHINGTON CORPORATION 
Air Conditioning & Refrigeration Division 
Section A . 5 . 4 5 - H 
Harrison, N. J . 

Gentlemen: Please send me information on 
Worthington home air conditioning. 

Nome-

Add ress-

H O U S E & H O M E 



Heating Split-Levels with a combined floor panel and baseboard system 

F. I 

\ . AUTOMATIC AIR VALV 
BALANCING COCKS 

C. CIRCULATOR 
D. PROPORTIONING 
E. BYPASS VALVE 
F. BASE RADIATION 

The wafer temperature and flow in the floor 

coils is regulated by adjusting valves D, E and F. 

Anaconda Pre-Formed Panel Grids of Copper Tube to heat 
lower level give build-er big sales advantage. One big 
problem in split-level homes has been the cold floors of 
below-grade rooms. In Builder Joseph Fleming's homes, 

babies play in comfort on all floors. Drawing shows how 
Mr. Fleming and his plumbing contractor, Joseph Forrest, 
designed the floor radiant panel installation and upstairs 
baseboard system to operate wi th one circulator. 

T\p ica l home in Builder Fleming's "Shiple)- Heights' 
development, Wilmington, Delaware. 

1-1 ir •••coilllll tort 

Anaconda Panel Gr ids (PC's) are machine- formed 
radiant-heating coils containing 50 linear feet of Tvpe L 
Copper Tube. Available in two nominal sizes, % " for 
ceiling installations and y^' for floor panels, they come 
to the job ready to install. 

Plumbing Contractor Forrest (above) says, "The saving 
in installation time using Anaconda Panel Grids enabled 
us to give Mr. Fleming a better heating job at lower cost. 
I knew what PG's could do in the way of cutting costs, for 
I had used them in my own home." 6bi6 

See how PC's'"' can reduce your costs. Write for Anaconda Publication C-6. Address: The American 
Brass Company, Waterbury 20, Conn. In Catuida: Anaconda American Brass Ltd., New Toronto, Out. 

A N A C O N D A ' C O P P E R T U B E P R E - F O R M E D P A N E L G R I D S 

F O R R A D I A N T P A N E L H E A T I N G 
Available through distributors of Anaconda Pipe and Tube 
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D E S I G N E D FOR BUILDER 

t h e g r e a t n e bruant 
the new stars in bryant s complete line o 

Here's good news! T w o brand-new Bryan t Gas Furnaces 
— d o w n f l o w and u p f l o w , each i n three popular sizes — 
have just been introduced i n t ime f o r homes be ing b u i l t 
r i g h t now. Loaded w i t h Bryan t features and ca r ry ing the 
famous Bryan t brand name, they are l o w , l o w priced to 
he lp sell you r homes faster . . . w i t h a m i n i m u m invest
ment. Y o u ' l l be de l igh ted at the rock-bot tom cost of these 
handsome, dependable units . A s k your Bryan t D i s t r i bu to r 
r i g h t now f o r a quota t ion! 

. • • more stars in BRYANT'S 
complete line for builders of 
one to 1000 homes. 

BRYANT DOWNFIOW SUBURBAN MODEL 384 
Three sizes - 75,000, 100,000 and 125,000 B t u / h r . 
Bu i l t - i n D r a f t Diverter, Bryant Diaphragm Valve and 
Pilot , Cast I r o n D r i lied Port Burners, "Straight-Through" 
Heat Exchanger, Bu i l t - in Side or Bottom Return. 

The famous Bryant 
" C o m m o n d - A / r e " 
M O D E L 319 G a j 
Furnace. 

The MODEL 315 Oil 
Furnace for areas 
without gas. 

Ai'r-Coo/ed Summer 
A i r C o n d i t i o n e r 
MODEL 560. 

The Water - Cooled 
Summer Air Condi
tioner MODEL 590. 

The compact , e f f i 
cient Bryant G a s 
Boiler MODEL 26. 

Bryant Water Heat
ers in prices and 
sizes for every home. 

bruant 



P R I C E D FOR BUILDERS 

SUBURBAN FURNACES 
heating and cooling equipment for builder 

Low First Cost: We assure you the price Is right. 
Easy To Install: Completely factory assembled and wired, includ
ing burners and controls. The built-in draft diverter cuts installa
tion time. No more on-the-job assembly problems. 
Flexible In Application: Compact design and close-clearance ap
proval permit installation in any closet, alcove, utility room, 
attached garage or basement. 

Service-Free Operation: Dependable Bryant diaphragm valve 
and 2H pilot, cast iron drilled port burners are standard equip
ment. Front-of-the-unit accessibility to all controls. 

. . .AND TO HELP YOU SELL YOUR 
HOMES —a broad range of hard-hitting promotion mate
rials. These enable you to give star billing to the Bryant name 
and the finest in heating and cooling equipment. They talk prod
uct advantages while they tell the story of your homes. They 
are tailored exactly to your needs whether for use in a model 
home or in advertising to draw prospects. 

JOB-SITE 
SIGNS 

PERSONALIZED 
BROCHURES 

DIRECT 
M A I L 

PUBLICITY 
PROGRAMS 

LOCAL 
ADS 

— as well as room cards, handout literature and furnace display cards. 
All these items are available to you through your Bryant Distributor. 
If you wish, he will assist in preparing your complete program. 

BRYANT UPFLOW SUBURBAN MODEL 385 ^ 
Designed for overhead ducts in one-floor, basementless 
homes. Same sizes and features as the Bryant Downflow 
Furnace Suburban MODEL 384. 



Letters 

LONG LENGTHS are asstMnhled on the ground, lowered into trench, and 
tapped into position to make a root-proof, watertight joint. Easy to handle, 
quickly installed. Only Perina-Line is available in 5, 8, and 10-foot lengths. 

L - O - n - g l e n g t h s m a k e 

PERMA-LINE 
the quickest s e w e r p ipe to install 

Perma-Line i.s the only fibre pipe 

available in 5, 8, and lO-foot lengths. 

I t goes in fast, resists ground heav

ing; tapered joints are root-proof and 

leakproof, and the pipe lasts for a 

l ifetime. I t can't rust, shatter, crack, 

or leak. I t 's strong, light, tough. In 

solid pipe for sewers and drains; per

forated for field t i l ing , footings, and 

septic tank beds. Full line of coup

lings, fittings, bends, and adapters to 

connect to soil or sewer pipe. Many 

uses, in homes, farms, industry. 

Write L-M, or mail the coupon. ^ 

P E R M A - L I N E Pipe 

MM 

I LINE MATERIAL C O . iin 
I Mi lwaukee 1, Wisconsin 

I Send full iiiformalion about Pi-rma-
I Line Pipe unil name of tiearesl dis-

triliutor. 

Name. 

Coni|)uiiy-

LINE MATERIAL COMPANY 
(a McGraw Electric Company Division) 

I Addr 

I City. .State-

S E W A G E T R E A T M E N T P L A N T S 

.Sirs: 
1 am much interested in the sewage 

plant article (March issue) . . . We are 
currently engaged in a study of methods 
to provide additional sewers for rapidly 
developing areas in Erie County, and in 
this connection we have many local sub-
dividers who are planning new sewage 
disposal plants. 

We would like some reprints of the 
article for the engineers in the Erie 
County Health Department and others 
who are interested. 

CuARLiis C. S P E N C E R , P.E. 

Lnginccring Consultant 
County of Erie Health Dept. 
Buffalo, N.Y. 

QUESTIONS 

Sirs: 
In listing some of the steps to be taken 

to determine costs of installing commu
nity sewerage systems (March issue), 
the statement is made that for a fee of 
S20U a local sanitary engineer could 
determine the size of treatment plant 
needed and get tentative plans approved 
by the state board of health. 

We seriously question thai many engi
neers will perform this work for only 
$200 and call your attention, so far as 
this Slate is concerned, to the fact that we 
do not approve tentative plans for con
struction but require complete contract 
plans and specifications for sewerage fa
cilities before construction permits are 
issued. Approval of these detailed plans 
is required for any type of treatment. 

We question the statement that the 
cllluenl from the unil described on page 
173 "will be pure and no more of a 
nuisance than rain water." 

Aside from these questions, we are in 
complete agreement with the basic tone 
of the article. 

G E O R G E L. H A L L , Chief 

Div. of Sanitary Engineerint; 
State of Maryland 
Department of Health 
Baltimore 

*$200 is an initial exploratory fee. For 
that umoinit, some engineers will give a 
builder a general idea of the size of plant 
needed and its cost. In some stales, the 
state Board of Health will give its advice 
on such a plan. 

Manufacturer of imit described on page 
173 says tests show thai the effluent rim 
ihroiij'h a small saiul filler has a bio
chemical oxygen demand of only 1.8 
parts per million. Average ground water 
has a B.O.D. of 5 to 7 ppm.—ED. 

WATER PLANT FINANCING? 

Sirs: 
Your article on sewage treatment plants 

(March issue) wsis very useful. 
Why not do one for water for small 

projects similar to the sewage ideas? 
E L M E R L U E H R 

West Palm Beach, Fla. 
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T H E B I G N E W S in c i r c u i t b r e a k e r s is th is B u l l D o g T w o -

P o l e , C o m m o n T r i p D u o - G u a r d P u s h m a t i c . S i m p l i f i e s 

h o m e w i r i n g . M a k e s i n s t a l l a t i o n e a s i e r a n d f a s t e r . T h e 

n e w t e r m i n a l s c r e w r e t a i n e r ( c i r c l e d ) e n d s f u m b l i n g a n d 

w a s t e d t i m e . ; . y o u g e t a bolted c o n n e c t i o n f a s t -

Y o u r b u y e r s p r o f i t f r o m p u s h - b u t t o n c o n v e n i e n c e a n d 

d u a l c i r c u i t p r o t e c t i o n . 

New Two-Pole 
"Common Trip" 
Duo-Guard Pushmatics 

The heavy-duty, safe, positive switching and protective device 

There's real convenience, real safety in two-pole breakers 
now. BullDog's new Duo-Guard Pushmatic® Common Trip 
breakers for Electri-Cenlers® arc now available for two-pole, 
220V circuits (15 to 50 amperes)—for residential, commercial, 
institutional and industrial applications. 

Operation of this new two-pole Common Trip Pushmatic is 
simple and safe. (1) A push of the button gives simultaneous 
"ON" or "OFF" operation. (2) In the event of an overload or 

short circuit, both poles are automatically de-energized; 

Of course, Duo-Guard protection is built into each Common 
Trif). too, just as it is into single-pole Pushmatics—your 
assurance of automatic, two-way protection in any circuit. 

Ask for a demonstration of the new Common Trip now. See 
your quahfied electrical contractor, BullDog field engineer or 
write BullDog Electric Products Company, Detroit 32, Mich. 

©BEPCO 

IF IT'S N I W . . . I F IT'S D I F F E R I N T . . . IF IT'S B i n E l . . . i r S B U L L D O G 
ELECTRIC PRODUCTS COMPANY 

A Division of l-T-E Circuit Breaker Company 

Export Division: 1 3 E a s t 4 0 t h S t r e e t , N e w Y o r k 1 6 , N . Y . • fn C o n a d o : Bu l lDog Electr ic Products C o . ( C a n a d a ) Ltd. , 8 0 C l a y s o n R o a d , Toronto 1 5 , O n t . 
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F O R G R E A T E R 
E C O N O M Y 
F E A T U R E T H E N E W 

SKakertown f 

WMAC 
U . • P A T I N T a , 2 3 2 , 7 0 0 . 
O T H C n U . S . A N D P O R C I C N 
P A T E N T S r « H O I N G . UNITS 

BOARD 

H O M E I M P R O V E M E N T 

I S E A S I E R W I T H — 

UNITS 

• Quick to Apply 

• Adds Color 
plus Insulation 

• Only a Hammer 
and Saw Required 

• Increases Value 
of Home 

SKakertown 
F I R S T N A M E IN C E D A R S H A K E S 

P A N E L S A R E 4 6 ^ A " L O N G 

S A V E S 7 0 % I N A P P L I C A T I O N T I M E 
GLUM AC Units are a full 463/4" long for fast application, 
yet are light and easy to handle... go on in a hurry for 
maximum economy. Factory-stained . . . no additional stain-
coat needed. Nothing sells a home like sidewalls of real 
wood shakes. Build homes faster... sell homes faster... 
with Shakertown GLUM AC Units! 

S E L E C T E D C E D A R - F A C T O R Y S T A I N E D 
I N A C H O I C E O F 1 2 A R C H I T E C T C O L O R S 

Use Shakertown's wide range of rich, beautiful colors for 
complete sidewalls or in combination with other materials. 
GLUMAC Units are packaged with matching color 
annular threaded nails. Matching color "jiffy comers" 
are available, too. 

N A T I O N A L L Y A D V E R T I S E D 
T O H O M E O W N E R S 

W R I T E T O D A Y 

T H E P E R M A P R O D U C T S C O M P A N Y 
2 0 3 1 0 K i n s m a n R o a d • C l e v e l a n d 2 2 , Oh io 

Please send full information about GLUMAC Units. 

N A M E O F F I R M 

A D D R E S S 

C I T Y Z O N E . 

S I G N A T U R E 

S T A T E 
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COORDINATED COMPONENTS 
Are they the on-site builder's answer to prefabrication? 

Y e s , says the NAHB Small Builders Committee The less pieces we have to handle at the site the 
better. 1 hope the day will come when we won't 
have to use a saw on the job. The best way to save 
on-site labor is to have the size of all our components 
coordinated to fit together right. 

I wish more prefabricators would sell us separate 
components in coordinated sizes. They could tap a 
whole new market among builders who arc not ready 
to buy the whole house prefabricated. 

Ernest Zcrble. CluiiniKin 

Yes, says ihc Lumber Dealers' Research Council Coordination is the whole idea behind our Lu-Re-Co 
panels and the reason for their success. They are all 
presized to fit together with a minimum of on-siie 
labor and a thousand Lu-Re-Co dealers can tell you 
they are cutting costs for thousands of builders. 

Clarence Thompson. Chairman 

Y e s , they say at FHA A prefab house is essenlially an assembly of co
ordinated components made in the same factory. 
Once the local builders accept coordinated dimensions 
they can get coordinated components from many 
different sources. 

Neil Connor, aia, Chief Anhitecl 

Yes, say the builders' architects Coordinated components give the builder the ad
vantage of prefabricated parts that fit together quickly 
and still leave him free to I ) select his components 
from many manufacturers and 2) work with his own 
local architect to develop an imaginative design solu
tion suited to local needs and markets. 

Morgan Yost, aia Cliairman. 
AIA Home hiiililin;' Committee 

Yes, says the Small Homes Coimcil Builders can no longer afford to put thousands of 
pieces together on the site. Coordinated components 
are a system that has proven its economy. 

James T . Lendrum, Director 

Yes, says the NAHB Research Institute Components let the small volume builder take ad
vantage of quantity production in factories where 
quality can be controlled better. They allow him 
more flexibility of design if he buys them all as a 
package from a prefabricator. 

Components can be assembled a lot cheaper at 
the site if their sizes are coordinated. 

Theodore Pratt. Chairman 

No, say the prefabricators Coordinated components would help the on-site 
builders match one economy of the prefab house. 
But the prefab builder would still have the advantage 
of national advertising, packaged merchandi.sing. 
packaged financing, packaged design by the very best 
architects. lower overhead, and lower capital needs. 
The on-site builders' best answer is to join the pre
fabricators instead of trying to compete with them. 

George Price. President 
Prefahricutetl Home Maniifuctiirers Institute 
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Here are a few of the components that could cut your costs 
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COMPONENTS 

Let's get our two heads together when we think about components 

With one head 

Almost every builder says he wants components, 
so he can build with parts 
instead of pieces. 
That's another way of saying he knows 
components can save him money 
by eliminating costly on-site labor. 

But what about the other head? 

How many builders realize 
components could eliminate twice as much on site labor 
and save twice as much money 
if they came in coordinated sizes, 
so they would all fit together like a prefab house, 
without a lot of cutting and piecing on the job? 

When we put our two heads together 

Anyone can see that cutting costs with components 
calls for coordinated sizes and dimensions. 
And we can't do much about coordinated dimensions 
until we all agree on a few standard dimensions 
to coordinate: a few standard dimensions for components 
and, even more important. 
a few standard dimensions for the builder's house 
in which they will be used. 

For example: 
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Sometimes it's cheaper to size the room to fit your components, as: 

0̂  ttiu^uaUL-. i-^^^ 

• • f i ° i n f f J 
- 13'-^-

WASTE ON DRYWALL 

// your ceiling is more than S' liigli you musi 
eitfier stretch 8' drywall with an extra slice or 
cut a sizable piece off 10' drywall. 

If your room is 13'4" wide (commonest 
width with 14' joists) your 12' drywall will 
need an extra 16" insert at one end. 

Example No. 1 

Commonest component of all is a 
sheet of drywall. With drywall two 
carpenters need only a day (after 
framing) to gel all walls and ceil
ings of a seven room house ready 
for taping and painting, and now 
you can buy your drywall with a 
good vapor barrier of aluminum 
foil built-in at the factory. 

Standard drywall comes dimen
sioned to even feet—2' or 4' wide, 
mostly 8', 10' or 12' long. You get 
the maximum drywall savings if 
you dimension your room to lit the 
drywall. (With wet plaster it made 
no difference if your room was an 
odd size.) 

rvo>wo»*e I I 

SAVING ON DRYWALL 

// your ceiling is 8' high, you can cover the 
wall with a single 4x8 vertical piece or two 4' 
wide pieces laid horizontally. 

If your room is 12' wide. 4x12 drywall will 
span it. If window .lill is 4' above the floor, 
drywall can run right past it without cutting. 

I 

Example No. 2 

Storage walls are a component 
more and more builders want to 
use. Most of them are 8' ceiling 
high: 90% are 4' wide but you 
can also buy 2' and .V units. 

In a room 12' wide, you can 
often cut your costs by leaving out 
the partition behind three 4' stor
age wall units. 

But what happens if your 
room is 13'4" wide? Would you 
have to build a stud-and-plaster 
wall the whole width of the room 
just to cover the odd dimension? 

rvo panJn¥ior\. ruiexl&ci 

Example No. 3 

Most carpet is woven 12' wide. 
Most linoleum and vinyl flooring 
is made in rolls 6' wide. Few 
rooms are dimensioned to get an 
economical cut out of any of these 
better floor coverings. Most rooms 
waste labor and material cutting 
oflf or adding a narrow strip to 
make them fit. 

WASTE OF FLOORING 

Too often builders .s-ize their rooms to use 
the full length of 12' or 14' joists. That gives 
them an odd dimen.sion of 11'4" or 13'4" that 
will not fit carpets or any other component. 

SAVING ON FLOORING 

Maximum economy with better floor cover
ings comes when one dimension of the room 
is 12' so standard width carpet just fits. Second 
most economical dimension is 9'. 
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COMPONENTS 

Somef f'mes it's cheaper to resize the components to fit the room, as: 

WASTE AROUND T H E WINDOW 
For example, a 36" x 54" window won't fit. It 
requires an extra stud and extra cripples; it 
requires cutting one 8" x 92" strip off a 15" 
wide insulation hat and two shorter strips 4" 
wide. It requires notching both drywall and 
sheathing under the window. It wastes more 
sheathing and drywall by a had cut above. 

Example No. 4 
Windows prehung and prcglazed 

cost a lot less than the same win
dow put together at the site. 

But builders could save $100 
per house if they could buy these 
windows sized to fit the wall in
stead of cutting and patching the 
wall to fit windows whose sizes 
are not coordinated with the other 
wall components. 

SAVING AROUND T H E WINDOW 
Look how neatly the window would fit the wall 
if it were 3' high and 32" wide over-all. includ
ing trim (to fit between studs 32" on centers). 
This window could he made to fit a 32" wide 
masonry opening, too. 

STUD L U M B E R WASTE 

Example No. 5 
Standard length for precut studs 

is 8'—but you can't use an 8' stud 
with 8' drywall under an 8' ceiling, 
because the stud, sole and most of 
the plate must fit the 8' height of 
the framing. So carpenters must 
recut millions of studs. For con
ventional framing under a double 
2" X 4" plate you need studs precut 
to I'-S". For framing under double 
2" X 6" header developed for Lu-
Re-Co you need studs precut to 
7'-6" or less and you can use the 
same length studs and trimmers all 
around the house. STUD LUMBER ECONOMY 

WRONG SIZE 
Framing of this too-small cabinet into the wet 
walls (usually nonhearing) costs almost enough 
fxtrq fo buy q hig enough one, 

Example No. 6 

A good built-in medicine cab
inet is a component that can com
bine sales appeal with money sav
ing, especially if il includes a 
double electric socket, a good mir
ror, and a projected low-intensity 
light source. It should be a lot 
bigger than yesterday's cabinet, for 
we use more medicines and toil
etries. It is one of many bathroom 
components whose size is not yet 
coordinated with the others. Some 
manufacturers make 22 sizes. 

RIGHT S IZE 
Easiest (and therefore most economical) size 
would ju.st fit between studs 32" on center, with 
a 32"-wide mirror. Height should be 24". 
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Doors are almost the hardest component to coordinate 

Example N o . 7 
The prehiinf! door is another fine component. It saves a lot of time 
and labor assembling the door itself BUT . . . 

Its usual 6'8" height is 16" too low to reach the ceiling, and its usual 
36" width (for outside doors) or 30" or 32" width (for inside doors) 
is too wide to fit between studs 32" on centers, but too narrow to fill 
a 48" wide panel. They won't fit the width module of any other 
component. So all doors—prehung or not—have to he framed into 
the wall the expensive way with a cripple above an off-modide .stud 
(besides the trimmers) alongside. 
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Builders could .save the on-site 
labor co.st of this framing if on 
prehung doors the door framing 
were coordinated with a stand
ard ceiling height and doors 
preframed to fit into the wall 
from floor to plate. 

Exterior door panels 4' wide 
arc one of the big money savers 
in Lu-Re-Co. 

Because the many doors along the bedroom hall (there are often six 
or more) usually come in pairs, builders might .save still more if they 
coidd buy ceiling high panels with two doors preframed into an 8' 
panel. One smart prefabricator is now developing two-door panels. 

The built-in wall-to-wall kitchen calls for new thinking about sizes 

KITCHEN MISFITS 
It costs good money to fur the ceiling down to 
the cabinets instead of carrying the cabinets up 
to the ceiling for extra occasional storage. 

Example No. 8 
In a free standing kitchen it makes 
little difference if cabinets and 
appliances come in odd sizes. But 
with built-ins the builder must 
know, often before he buys his 
appliances, how big a wall space 
they will need and where to 
rough in the plumbing. He can 
often save the cost of a plaster 
wall behind if the wall cabinets 
come ceiling high. And the home 
buyer also needs standard sizes, 
for before long he may want to 
replace a cabinet with an appliance 
or an out-of-date appliance with 
a new model. KITCHEN COORDINATION 

The 24" width of all these units lets the builder 
plan a room where they fit exactly wall-to-
wall. 44" high wall cabinets reach ceiling. 
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For years everybody had been talking about 

the need of sizing components 

so they would fit together easily 

Trouble was 1) no component manufacturer knew what size to make to fit the 
house and to fit the other components, and 2) everybody measured a different way. 
for the industry had no common language of measurement. 3) Site builders al
lowed such easy tolerances (whereas component users like the prcfabricators allow 
only '/a" tolerance in 40 ' ) . 

So last spring H & H joined up with the American Standards Association and the 
Research Institute of N A H B to clear up this confusion. Under the joint sponsorship 
of ASA, N A H B , and H & H five Round Table conferences* were called to work out the 
basis for industrywide agreement of room modules and component sizes. Each of 
these meetings brought together: 

1. official representatives of the 2. representative manufacturers to 
architects, the builders, the lumber tell these customers what sizes it 
dealers, the prcfabricators, mort- would be economical for them to 
gage lenders, realtors to tell manu- coordinate on and what sizes 
facturers what they wanted, and would be too costly. 

At each Round Table the first consideration was to translate existing practices 
into usable working standards wherever possible. A l l the dimensions recommended 
conform to the 4" module. 

The unanimous recommendations of these five indu.stry Round Tables have since 
filled 35 pages of H & H with 23,000 words. 

Here, briefly, are the modules the Round Tables recommended to the American 
Standards Association as a starting point for setting industry standards. 

1. For flat ceilings—a standard height of S ' plus a tolerance (an 8' wall height 
under sloping ceilings), ( H & H , Apr. '55) 

2. For windows—six standard widths to fit the stud spacing and three standard 
heights—3' for privacy, 4 ' for living rooms, 6' for glass walls. A l l these sizes fit the 
4" module, ( H & H , June '55) 

3. For outside doors—two standard heights—6'8" and 7'; one standard width 
—36". ( H & H , June '55) 

4. For bathrooms—A 32" module, with a 16" half module. This would lit 
both the stud spacing and the common dimensions of present bathroom fixtures. I t 
would permit standard templates to simplify the rough plumbing and standard 
prefabricated hard surface panels for walls and ceiling, ( H & H , Aug. '55) 

5. For kitchens—two new standards: a standard 24" cabinet width with a 12" 
half module; an alternative wall cabinet height of 44" to reach the standard 8' 
ceiling. Only other change proposed in present industry standards was a 24" base 
cabinet depth instead of 24'/a", to make corners easier where two 24" cabinets 
meet. ( H & H . Sept. '55) 

6. For the other rooms, a 4' module, with even-foot fractional modules, ( H & H . 
Mar. '56). 

Said Frank Cortright, founder of N A H B : "These Round Tables were among the 
most important home building developments of the year." 

* For itif part in thin proijrum Hiii received an EOltnrinl 
.Irlm'i'emt'ut Awnnl from llii' .lusin-inlcd liunincs.i I'lihliratinnn. 
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Here, for the first time ever, is a 

Directory of coordinated components 

Here, and on the next two pages you will find the sizes recommended by the 
American Standards Associat ion—NAHB—H&H Round Tables for all the major 
components of the house. After each item you will find noted whether or not a 
questionnaire sent to 1,765 manufacturers showed it to be available now. 

Because most of these dimensions are still tentative, this year's directory does 
not list by name the manufacturers whose products do or do not conform. Next 
year, however, we hope to include in our directory of coordinated components 
complete information as to where each can be bought. 

Arrows indicate avaihihility data 

height I width height |width height |width 

Special 
bathroom windows 

Window lu-i.uhts and widths arc rough opcnini; duncnxions 
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Directory of coordinated components (cominued) 

24" 
8-

30" «• 

32" 8-

24" 8' 

30" 8' 

32" 8' 

24" 8- yes 

30" 8' yes 

32" 8' 

24" 8-

^ " 8-

32" 8' 

24" 8' vn 
30" §' vn 
32" ?• vii 

8' -t̂  f i i 

width heii;hl 

36" 

36" T 

36" 68" 

36" T 

36" 8" 

36" 

36" 

7' 

8" 

36" T 

36" 6'8" 

36" T 

(itting into the 16" modular grid 
starting with a rough opening 
width of 96" (minus) and increas
ing in increments of 48". 

9' T 

16' or wider T 

incorporating structural posts and 
hntels fitted to the 8' plus-a-
tolerance ceiling height. 

Height 

8'0" max. 

B'O" max. 

24" at floor 

28" at floor 

conformmg to 8'0" ceiling 

conforming to 8'0" ceiling 

24' span 

26' span 

28' span 

32' span 

24' span 

26' span 

28' span 

32' span 
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Availability of each item indicated in last column 

Kitchen components 

Wood wall cabinets 

Sloping wood wall cabinets 

Metal wall cabinets 

Sloping metal wall cabinets 

Base cabinets 

Sinks 

Dishwasher-sink combinations 

Electric ranges 

Gas ranges 

Built-in refrigerators, floor models 

Built-in refrigerators, wall-hung models 

Automatic dishwashers 

Built-in electric ovens 

Built-in gas ovens 

width 

12" 
24" 

12" 
24" 

12" 

24" 

12" 

24" 

12 or 24" 

12 or 24" t 

48" 

24 or 36" 

24 or 36" 

12 or 24" t 

12 or 24" t 

24" 

24" 

24" 

24 or 24V2" yes 

24 or 24V2" yes 

24 or 24"/2" 

25" 

25" max. I yes 

25"max. I yes 

-* drain 18" high 

•}- module 

Bathroom panels and fixtures 
I width 

Bathtubs 

Wall-hung toilets 

Lavatories 32" max. 

Counter-top lavatories 32" max. 

Medicine cabinets 32" 

Prefabricated plumbing walls 16 or 32" t 

Wall panels 
16" 

Wall panels 
32" 

5' 

Special under-the-window wall panel 
5" 

5' 

5' 

60" 

60" 

Shower stalls 
32" 

Shower stalls 
36" 

Bathtub enclosures 
5-

5' 

Miscellaneous 

Acoustical tile 

Wood flooring 

Ceramic tile flooring 

Cork flooring 

Rubber flooring 

Plastic flooring 

Asphalt flooring 

1th height dep' 

14" 

15" 

3" pipe connection on 8" wet wall 

34" 

34" 

24" 

•j" module « to fit between studs 32" o.c. 

* must fit 8" wet wall 

12"X 12" 

24"X 24" 

12"X 12" 

24" X 24" 

12• X 12" 

24" X 24" 

12"X 12" 

24" X 24" 

12" X 12" 

24" X 24" 

12" X 12" 

24" X 24" 

12"X 12" 

24" X 24" 
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COMPONENTS 

With these coordinated components and coordinated room sizes 

t9--4-"x I 9-a" 

A 

8 - O'x / 6 - 0 ' 

dooo. o^ixld s+undarid 7 x 9 ' 

For easy understanding all 
rooms on this floor plan are 
dimensioned from wall to 
wall, instead of following 
the recommended ASA prac
tice of including one or 
mere wiill thicknesses. Parti
tions are assumed to be 4" 
in.stead of 4-^'H" thick, except 
the 8' wet wall between 
baths. 

Partition t hick nesses always 
put one room off the even 
foot module if the house it
self is planned on an even 
foot module of interior 
measurement. So in this 
hou.se, whose inside dimen
sions are 28 x 44'. the bed
room hall is 40" wide in
stead of 48". the living room 
is 19'4" X 19'8". instead of 
20 X 20'. the closets off the 
entry are 34" deep. 
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this house could go together almost as neatly as a meccano set 

olX wiruiow4i /^5 iSriE. up at" 7' 
njy (Ahin pxan-tiiiovt. i5 needed 

•{rdhjruX shyuac^ walls 

W n o c r m . ll-0"x 12-0" MinoorY\ 9 - 0 ^ 1 2 - 0 
T 'II' i|' 1 

r 
Xjo3or\ 

I 

Here are the width modules used: 

FOR THE WINDOWS—\6" with three heights—3', 4' and 6'. 

-64- — 8 0 H 
T. 
4 I ' l l 
1 

F O R T H E BATH—32". This would fit both fixtures and stud spacing. 

F O R THE BUILT-IN KITCHEN—24 ". This would fit almost every appliance 
except some electric ovens 

•80-

I TTTTTl 
1 L _ . \--\ 1 

—'— 
•1 h 

. 4'_^ 4'-H»- 4"-^ 4"-^ 4'-^ 4 V 4'-

F O R T H E OTHER ROOMS—4'. This would require changing few standard 
dimension except the 9" of acoustical tile and some floor tile, I I I I 
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Q . How fast are manufacturers adopting 
these modules for components? 

A. Faster than you might expect 

Says G. F. Hussey Jr., managing director of the American Standards 
Association: "The past year has seen a great new interest in standard
ization among suppliers of the home building industry." 

Progress towards standardization has been fastest on window sizes and 
built-in kitchen components, for exactly opposite reasons: 

Windows were in such a cosUy chaos 
of odd sizes that anyone could see 
the need and economy of concen
trating on the few sizes architects 
and builders really need. Without 
this concentration no window maker 
can hope to cash in on the big 
savings offered by automation. 

So as soon as the window Round 
Table recommendations were pub
lished the three window associations 
—wood, steel, and aluminum—be
gan working with the ASA-A62 com
mittee and the NAHB Research In
stitute. Says Ralph Johnson, NAHB 

research director: *'lt looks as if 
we'll soon have an agreement on 
even fewer standard sizes than the 
Round Table proposed." 

Meanwhile two manufacturers 
have stolen a march on their com
petitors by adopting the Round Table 
standards independently. These are 
the F. C. Russell Co., in aluminum 
(see page 204) and the A. T. Rydell 
Co., of Minneapolis in wood. Build
ers who use these sizes should be 
able to save about $100 a house on 
the cost of fitting their windows into 
the wall. 

Kitchen built-ins, unlike windows, 
were already so precisely standard
ized that the Round Table found only 
two new standards and a small 

change in one present industry 
standard were needed to coordinate 
wall-to-wall and floor-to-ceiling cab
inets; so it will be relatively easy for 
manufacturers to adopt the Round 
Table recommendations as they tool 
up for new models. 

Appliance makers have referred 
the Round Table suggestions to the 
major appliance division of N E M A in 
the hope of getting a more official in
dustry standard for all manufacturers 
to work towards as they bring out 
new designs. 

Meanwhile several appliance and 
cabinet makers have moved fast in
dependently to put their own new 
lines on the 24" width module. Frigi-
daire gave the lead with its new 
Holiday kitchen. Now Westinghouse 
has adopted the 24" module for its 
new kitchen units (but its washer 
will stay 25" wide). Kelvinator. 
.Servel. Youngstown. and Curtis all 
say they are moving the same way. 
Bathroom standardization has made 
no visible progress since the bath
room Round Table found that stand
ardization in this most standardized 
room needed only a few refinements 
to give builders great savings in the 
rough plumbing, walls, and ceilings. 
This is still an outstanding case of 
so near and yet so far. 

Tfie o t h e r rooms are up to the architects and builders 

As long as they dimension their rooms to save money on joists (one 
of the cheapest components) almost nothing else will fit. And as long 
as they allow careless tolerances nothing at all will fit. But if they learn 
to put components together even half as accurately as the prefabricators 
and if they dimension their rooms to the 4' module (recommended by 
the Round Table) and its even-foot fractions— 

They will find that under an 8' ceiling the present sizes of almost 
everything except joists, asphalt tiles and doors (see pages 127-129) 
are coordinated for them. 
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Is your house one of the best 
57 houses for '57? 

Are you proud of your houses'? Do you feel they are mak
ing a significant contribution to housing progress? If so, now 
is the time to enter them in H O U S E & H O M E ' S annual compe
tition in which the editors will select the 57 houses that make 
the biggest contribution to housing progress for '57. 

• I'hese 57 houses will all he published in a special Hall of Fame Issue 
of HOUSE & H O M E in October. 

• They will all be exhibited in the National Housing Center. Washington. 

• From these award winners the National Broadcasting Co. will select 
the very best houses to feature on national television hook up. 

• All award winners wilt be publicized not only in HOUSE & H O M E but 
also in your local newspapers. 

• Architects can enter the houses they design: builders can enter the 
houses they build; lenders can enter the hou.ses they finance; realtors 
can enter new houses they sell; lumber dealers can enter the houses 
they supply materials for. 

Both merchant builder and custom-built houses are eligible. 
There is no limit to the number of houses you may enter. 
Entries for each house should include: 1) interior and exterior 
photographs; 2) floor plans; 3) descriptive data. 

While we will accept snap
shots (but not renderings), we 
urge builders to employ the 
most experienced architectural 
photographers they can find. 
Poor or homemade snapshots 
never do a good house ju.stice. 
Photographs should not be 
mounted, but should have your 
name on the back. You may 

number photographs on the 
back and write captions in an 
accompanying letter or attach 
a brief explanation to the back 
of the photo itself. You may in
clude sales data, prices, news
paper clippings and anything 
helpful that tells more about 
your houses. Send a land plan 
too. if you are proud of it. 

Deadline is July 15—plenty of time for you to get new 
houses finished and photographed. Address all entries: Hall of 
Fame Editor, H O U S E & H O M E , 9 Rockefeller Plaza. New York 
20, N. Y . 

—The Editors 
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These women are 
talking about you 

The 103 delegates to the first Women's Congress on Housing 
had a lot to say about US home building. 

• Some of what they said was wishful. 

• Some was pure i^ripe. 

• Some was misinformation. 

• But most of what they said made good sense and all of it 
was earnest and worth listening to—// only to learn how con
sumers are thinking. 

The congress met in Washington last month at the invitation 
of HHFA Administrator Albert M. Cole who wanted "to 
obtain the ideas of American housewives on home planning 
and design." 

For the asking. Cole got plenty of advice (more than HHFA 
has yet had time to sort out and put into a formal report). He 
heard a lot about what the women don't like (much of it aimed 
at the typical builders' house of 1946-50). He learned still 
more about what they want today. But when the delegates 
were asked to translate their ideas into a specific $10,000 
house, the ladies found themselves in trouble. 

This is what housewives dream about 

Forgetting all about price, space is the magic word. With 
more children and more possessions than her mother had. to
day's housewife must put up with more crowding and more 
noise. The first thing she wants in her new house is "more 

space—space for things, space for people, space for escape." 
So the delegates asked for plenty of storage—at least 5' of 

hanging closet space per person, with extra facilities wherever 
they can get them. 

They want a family area and a quiet area, each well separat
ed from the other. 

They want the kitchen at the rear of the house with a 
window facing the yard. They want a separate utility room so 
the kids won't track mud through the kitchen. 

They want a place for casual meals (but no snack bars), 
plus olher room for formal dining. 

They want three bedrooms and at least one and a half baths. 
They want to avoid extreme styles. They prefer their house 

all on one floor, but they'll go to a second story to get the 
space they need. 
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Irate delegates to Women's 
Housing Congress 

urged builders of today's house 
to avoid postwar mistakes like: 

stingy storage space 
row-on-row, look-alike houses 

postage-stamp lots 
inadequate wiring 

streets without sidewalks 
lack of privacy, peace and quiet 

tree-stripped lots 
traffic-corridor living rooms 

gridiron streets 
too few bedrooms 
cell-like bathrooms 

picture windows without pictures 

And they want this house not too close to its neighbors, on 
a lot where the trees have been spared and the sod put in. but 
without other landscaping. 

They can find what they want—at a price 

In most parts of the US the delegates could find plenty of 
houses like the one they described: architect-designed, builder-
buill—well-planned and handsome—but because of today's 
soaring land and building costs, rarely priced anywhere near 
$10,000. 

The house the women wanted added up to 1.200 to 1.500 
square feet. By the end of the second day of the three-day 
congress, the $10,000 house was being called "the $10,000 to 
$15,000 house" and the serious, intent delegates you see here 
were caught in what several of them called "the straight jacket 

of designing a specific house for a specific price." 
The women themselves felt they had neither the time nor 

the training to design a house. On top of that, the standard of 
living of many, if not most, of the hand-picked congrcsswomen 
was well above the $10,000 house market. This made it extra 
hard for them to decide what to put in and what to take out to 
meet the $10,000 price tag. 

Trying to cut costs, one delegate suggested leaving out win
dow screens. (The idea was turned down because "screens 
are a health essential.") Some delegates thought they might 
make do for a while without a garage. 

Another woman said she could save money by buying the 
range and refrigerator from a "discount house" instead of 
having the builder put them in. .Still another asked for just the 
bare essentials at the start: "My husband and I can give each 
other garbage-grinders and automatic dishwashers for Christ-
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mas and anniversary presents." 
Talk about "space vs. gadgets" not 

only made headlines and revealed mis
information, but sometimes reflected 
hostility against the builder. Few of the 
women seemed aware that builders put 
in much equipment at cost.! 

"The trouble is when the builder fur
nishes the range and refrigerator he is 
apt to put in some kind we never heard 
of just because he makes a bigger profit 
on them," one woman said. 

Even though the congresswomen who 
talked like this are not a fair sample of 
average home buyers, their remarks 
show that builders and realtors need 
to do a better job of merchandising. 

They need to feature the top-quality 

From militant emphasis . . . 

brands they use. They need to show how 
much home buyers save in installation 
costs when equipment is built-in at the 
start. They need to dramatize the ad
vantages of the "package mortgage" 
($500 extra equipment costs $3.17 a 
month on a 20-year, 4'/i% VA basis). 

Market does not agree! 

All the talk about equipment was flat
ly contradicted by the testimony of the 
market. 

Builders were quick to comment on 
the delegates' cost-saving ideas by point
ing out that few buyers ever turn down 
optional equipment. Stripped down 
houses are bad sellers and a slow-moving 
model is often snapped up when built-in 
khchen equipment is added (see pages 
160-161 for a Midwest builder's experi
ence). 

One thing the delegates would not 
compromise on: adequate wiring. They 
all agreed the electric service originally 
installed should be sufficient to accom

modate any extra equipment they 
might get in the future. 

The congresswomen had surprising 
things to say about the bath: they called 
it "the most neglected room in the 
modern house." 

They asked for bigger, brighter baths 
with more colored tile, a high sink with 
shelves on ehher side and a cabinet be
low, a wall-hung toilet, a floor with 
rounded corners for easy cleaning, and a 
glassed-in shower-tub with a shelf at one 
end for children's toys. 

Here's more that 
the women had to say . . . 

"We all want a family room. Some 
think it should be part of the kitchen; 
others want a separate room." 

" . . . I want to be able to feed the 
whole family in it—a family living room 
in the fullest sense . . . space for playing 
games and watching TV." 

"We want a separate dining room, too 
. . . a formal area with a nice tablccloih 
to teach the children manners, to bring 
the family together pleasantly and com
fortably." 

"If we must have the living and din
ing room combined, then the dining ell 
should be planned so you don't always 
look straight into it." 

. . . about the new-fashioned parlor: 

"The living room should be the quiet 
room — a place for 'gracious living': 
This would be the room for books, 
music and 'special belongings': It must 
not be in the traffic ways of daily living 
and house care." 

"I want the living room smaller, for
mal, for when the minister visits." 

"It should be the place where ma 
and pa can sit and relax or entertain 
their guests while teen-agers are occu
pied in the family room." 

"Parents are valuable, important peo
ple. Fewer would go to our mental wards 
and divorce courts if they had one room, 
even a small one. just for themselves . . . 
peace and quiet without the television 
and radio." 

. . . about bedrooms: 

"Large ones are nice, but not nec
essary." 

"Even if you don't need three bed
rooms, you must have them for resale." 

"Every child should have a bedroom 
. . . minimal in size but large enough for 
a bed and storage." 

"Children require some privacy. I 
want movable walls between their bed
rooms so that each little room would be 

almost cell-like, but could be opened 
up for more play space." 

. . . about design: 

"With today's big families, you have 
to build up instead of out. to get the 
space you need." 

"1 know this will cost the builder 
more, but I want a community where 
every house is difl'erent and you have a 
choice." 

"I want my house to express my per
sonality and my neighbor's to express 
hers." 

"Individuality is very desirable if the 
styles are compatible." 

"A two-story house is good when you 

. . . to tempered debate 

have a growing family. 1 want a bed
room and bath downstairs for a sick 
child or an adult with heart trouble." 

"I like the split level's division be
tween living and sleeping . . . the split 
is a good idea since it saves steps." 

"I know some people who live in a 
one-story house and they would welcome 
the feeling of change you get in a two-
story structure. I like going downstairs 
from bedroom to kitchen. And. by golly, 
if we're not careful, we'll lose the use of 
our legs!" 

"Instead of calling it contemporary or 
traditional, why not just say we want 
good honest design?" 

. . . about basements: 

"Don't give us those 3 ' X 5 ' F H A 
closets! . . . We want a basement." 

"A basement is a place where kids can 
let ofl̂  steam and relax. I'll sacrifice the 
formal living room for it." 

"We want it for storage, for bad 
weather play, workshops, roughhousing." 
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AIA judges choose best 23 houses in the West 

Design contest co-sponsored by House & Home and Sunset magazines 

brings in 325 entries, produces newsworthy winners 

The Jury: (seated. I to r) 
Clarence Stein, FAIA; Mor
gan Yost, FAIA; Joe Haver-
stick, president NAHH: Neil 
Connor, chief architect FHA; 
Earl Smith, past president 
NAHB; Mary Hamman. Mpd-
ern Living Editor. L I F E mag
azine: (standing) Peter Blake. 
architectural editor. HOUSE 
& H O M E ; Charles Goodman. 
AIA; Pietro Belluschi. FAIA. 
Dean School of Architec
ture, MIT; Worley Wong, 
AIA; Perry Prentice, editor 
and publisher. HOUSE & 
H O M E ; Paul Groesse; archi
tect and art director. Metro-
Goldwyn - Mayer: Proctor 
Mellquist, editor Sunset mag
azine: Prof. H. L . Vaughan. 
chairman. Dept. of Land
scape Design, Univ. of Cali
fornia, Berkeley. 

On the next 12 pages are the 23 houses a distinguished AIA jury picked 
as the best in the West. 

Under the auspices of the American Institute of Architects, the jury 
pictured here made awards to "Homes for Better Living" in a regional 
design contest limited to architect-designed houses built since Jan., 1953, 
in Arizona, California, Idaho, Montana, Nevada, New Mexico, Oregon. 
Utah, Washington and Hawaii. Eight awards were made for custom-built 
houses; 13 for merchant-built houses; two for land planning. 

H O U S E & H O M E and Sun.set magazines were co-sponsors of the com
petition which was held in cooperation with these 13 national associations: 

American Bankers Association 
American Society of Landscape Architects 
Institute of Life Insurance 
Mortgage Bankers Association of America 
National Association of Home Builders 
National Association of Mutual Savings Banks 
National Association of Real Estate Boards 
National Retail Lumber Dealers Association 
National Savings & Loan League 
Prefabricated Home Manufacturers' Institute 
Producers' Council, Inc. 
US Savings & Loan League 
US Chamber of Commerce 

With this strong backing, AIA received more than 325 entries—the 
largest number ever entered in an AIA regional design contest. Builder 
houses were divided into three price classes and custom houses into three 
sizes, as indicated on the following pages. 

The winning houses and the jury's comments on each deserve careful 
study. They show what constitutes the best western regional designs of 
recent months and they point out good design trends for the future. 
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First Honor Award. Custom House, under 1.600 sq. ft. Architect: Roger Lee; 
Contractor: Basic Homes Industries, Inc.; Orinda, Calif. 

Nestling on hillside, this 1,100 sq. ft. house is protected from possible 
earth slide by 6' concrete wall covered by redwood fence. 

Patio house set on a hillside ledge 

Citation: "This two-zone house was picked unanimously for 
the clarity of its plan, for its elegant and sensitive detailing, 
for its handling of a difficult hillside site, and for the successful 
way the architect made his landscape patterns an integral part 
of the over-all design." 

l i v i n g 

• k. 

sorb 

Two-zone pl :n is entered through a glass link which, in turn, opens 
onto a charming little patio placed between the two wings of the house. 

First Honor Award, Custom House, 1,600 to 2,800 sq. ft. 
Architects A. Quincy Jones & Fred Emmons; Contractor Morris Pynoos; West Los Angeles. Calif. 

Glass-walled hou.<;e has vertical eave which shades gla.\s from west sun Steel frame (painted red) and metal roof decking are exposed inside 
until 5 p.m. Hou.se on 4-acre .site has fine view of mountains. house. This is Architect Quincy Jones' own house built last year. 

Steel house advances home building 

Citation: "This steel and glass house was chosen unanimously 
because, among all the entries, it seemed to represent the most 
dramatic technological experiment in residential architecture. 
There was some question as to whether the strength of the steel 
framework and decking had been exploited to the full. Some 
jurors thought that fewer supports and larger spans might have 
been feasible without any increase in the sizes of the steel 
sections." 

rartoor-b 

Lj 

Very open plan is articulated with islands for cooking, eating, relaxation. 
Landscaping is brought literally into the house. 
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Award of Merit, Custom House, 1.600 to 2.800 sq. ft. 
Architects Jones & Emmons; Landscaping Eckbo. Royston & Williams; Contractor Pat Hamilton; Pacific Palisades. Calif. 

Fred Emmon.s' own house is on an heavily wooded 85 .x 150' corner 
lot. Minimum windows to street, fences, patio walh give privacy. 

House of many patios on corner lot 

Citation: "This patio house was chosen primarily for its 
thoughtful plan which shows how much can be done on a rela
tively small lot to create a series of 'outdoor rooms' for different 
and specific needs. Some jurors felt that certain details in the 
execution of the house fell short of the high standard set by 
the plan and that the photography did not. perhaps, do complete 
justice to the important qualities of the house." Half a dozen big and small patios divide this lot into formal and in

formal outdoor areas, relate heautifully to interior spaces. 

Award of Merit. Custom House, 1,600 to 2.800 sq. ft. 
Architects Dorman & Morganelli; Landscaping Robert Carter; Contractor & Owner Neal C. Lakenan; Los Angeles 

Handsome glass-walled house has a T beam module utilizing 4 x 16" 
beams tapered to 8" at eaves: wood posts are 4 x 6". 

Pebbly fireplace wall with sheet steel hood is focus of living area, 
lerior colors are black, white and beige. 

Japanese pavilion'' in two zones 

Citation: "A house in the Japanese tradition, with a fine vocab
ulary of details. The jury was particularly impressed by the 
detailing of the textured fireplace wall (above, right), and by 
the simplicity and clarity of the plan. Some jurors felt that a 
few of the Japanese devices, particularly in the landscaping, 
were a little overdone." 

r 1 

Two-zone plan has entry in connecting link, small patios (one for dining) 
on either side. Each bedroom has pair of sliding gla.ss doors. 
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Award of Merit, Custom House, 1,600 to 2,800 sq. ft. 

Architects Wurster, Bernard! & Emmons; Landscaping Lawrence Halprin; Contractor Peter O. Mattel; Marin Co., Calif. 

Big porch with wide overhangs cuts sky glare, makes outdoor living 
pleasant even on cool, windy days. Swimming pool is at left. 

Week-end house planned around a pool 

Citation: "This L-shaped house was chosen for its sculptural 
qualities—the excellence of its scale and the elegance of its 
rather stately proportions. Since the house was designed for a 
mild chmate, some of its planning features (e.g. the open cor
ridors) may not prove applicable to other regions." 

k i b , 

G 
l i v i n g 

The plan shows two houses: a guest cottage with two hedrooms, main 
house for owners. Continuous open pa.ssages link the two. 

Award of Merit, Custom House, over 2,800 sq. ft. 

Architects Smith & Williams. Landscaping Eckbo, Royston & Williams; Contractor & Owner Robert Crowell; Pasadena 

f 

d i n 1 

'f • 

1 
i H I • • • II 

1 1 1 • 

Hilltop house set on edge of ravine 

Citation: "This Japanese-influenced house was chosen primarily 
for the consistency and high quality of its simple detailing, and 
for the manner in which it adapted an Oriental idea to the 
requirements of California living. The jury felt thaf certain 
elements, particularly the heavy masonry pier supporting the 
principal roof, were out of keeping with the otherwise success- Approach to the L-.\haped plan is from 
ful details." porch projects out over a .iteep slope and 

a level hilltop, 
toward the view 

Living room 
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Award of Merit, Custom House, under 1,600 sq. ft. 
Architect George T. Rockrise; Structural Engineer William B. Gilbert; Contractor L. A. Van Wetter; Tahoe City. Calif. 

High Sierra hou.se has steep roof designed to direct .wow away from 
major windows, decks and entrances. Interior has 1.425 sq. ft. 

Ski lodge for a mountain setting 

Citation: "This teepee ski lodge was picked by a majority of 
the jury (over the opposition of the rest) for the convincing 
way in which it carried out a single, simple and strong idea, for 
the pleasant atmosphere created here, and for its deliberately 
rough detailing—which seemed justifiable in view of the nature 
of the house and the use to which it was to be put." View down from sleeping balcony shows tall living room and sun-deck 

which looks across the valley to the south. 

Award of Merit, Custom House, over 2,800 sq. ft. 
Architect Robert B. Price; Landscaping Lawrence Haiprin; Contractor Swen Johnson; Tacoma, Wash. 

House is 35' above lake, was pushed as close to water as possible to 
give view from big windows above and for supervision of .swimmers. 

2'level house fitted on a narrow lot 

g a r « . g e 

Citation: "This house was chosen because of the success with 
which different levels in the garden were turned into useful and 
interesting outdoor spaces closely related to corresponding areas 
inside the house. In view of the restrictions placed upon the 
architect by the narrowness of the lot, by the single view and 
the difficult grades, the jury felt that the landscaping showed Two-level plan has .several courts at uphill level (where you enter 
much ingenuity." the house), another patio at the lower level overlooking the lake. 
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First Honor Award, Merchant Builder, under $15,000 
Architects: Anshen & Allen, for builder John C. Mackay & Associates, Palo Alto, Calif. 

Enclo.sed patio is between living room and street. Brick fireplace wall Living room (looking toward kitchen and dining room) has unusual 
has a .second, highly useful fireplace/Imrbecue facing patio. sense of spaciou.sness, helped further by gla.ss gable, high ceiling. 

Privacy between two patios 

Citation: for its unusual use of two patios to create privacy and 
its skillful use of glass walls and overhangs to integrate indoor 
and outdoor living areas. The open planning, high ceilings, 
glass gable-end, and big windows give a feeling of spaciousness 
to the relatively small living-dining-cooking space. 

Plan shows double patios, front and rear. Fences at lot lines give 
privacy, despite full length windows. Laundry is in hall. 

Award of Merit, Merchant Builder, under $15,000 
Architects: Anshen & Allen, for builder Elmer Gavello, Sunnyvale, Calif. 

Trees in this old cherry and apricot orchard were .saved whenever Living-dining room is 36' long, can be divided into two areas by movable 
possible. Wide overhang (on all four sides) makes hoii.se seem larger, case or .screen. Big windows usually face south or east. 

Small house with big house look 

Citation: for a tight plan that gives good circulation with almost 
no bedroom hall and so permits a living area large for so small 
a house; for good indoor-outdoor integration; for handsome 
design under a wide overhang; for saving the trees. ao£h 

8 
I d r y 

d m 

l i v i n g 

Location of kitchen flanking living room is handy to garage, front door. 
Tralfic crosses living room only at one corner. 
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First Honor Award, Merchant Builder, under $15,000 
Architect: Edward H. Fickett for Builders Volk-McLain, Los Angeles. 

Garage entrance like this u.mally sells well in California. Houses have Sliding Japanese screen shown above is one of several variations offered 
1,175 to 1,200 sq. ft., sell for $11,750 to $12,000. buyers in different plans. Large rear windows are standard. 

Flexible plan for 2 to 4 bedrooms 

Citation: for clean and simple design in front; for pleasant 
indoor-outdoor relationships in the rear; for a plan that lends 
itself easily to several difl'erent uses of space and permits two, 
three, or four bedrooms. 

Some plans, like this, have three bedrooms, family room, others four 
bedrooms (sometimes two at each end). All have two baths. 

Award of Merit, Merchant Builder, under $15,000 
Architects Charles and Arthur Schreiber for Payne Construction Co., Phoenix. 

Carport has fenced side to street which helps hide un.ughth objects. Living and formal dining areas are combined but most meals are in 
Sun-bouncing white roofs are Phoenix standard. kitchen or in patio adjacent to kitchen. Price: $12,300-14.300. 

Phoenix house has front TV room 

Citation: for integrating both covered and open outdoor areas 
with an indoor living area which can be developed as one space 
or three; for good location of the big kitchen, handy to front 
door, carport door, or covered terrace; for good use of over
hangs. 

Second living room, marked here as "den." is not in usual family 
room Icc'-.t'.c:: ':::t /,v at jr.'::: of l:"use, opposite living room. 
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Award of Merit, Merchant Builder, under $15,000 
Architects Charles and Arthur Schreiber for Del Monte Construction Co., Phoenix. 

Handsome rear gla.ss wall added to air conditioning problems but helped In wide open plan, kitchen can be seen from both living and dining 
architects to get away from "typical tract look." room. House has mechanical air conditioning, is on 80' to 90' lot. 

Big, air conditioned, for $14,250 

Citation: for an open plan that permits full use of space; for 
good circulation with minimum halls; for good indoor and out
door integration. 

Plan shows third bedroom separated from living room by folding door, 
salable in 1954 when this hou.se was built but less .so now. 

Award of Merit, Merchant Builder, under $15,000 
Architect: Edward H. Pickett for McDonald Brothers, Los Angeles. 

This 1953 design won praise from AIA judges for good plan, good Houses were designed for simple construction so they could be pre-
appearance. Big windows are protected by unusually large overhang, fabricated in a .shop. Gla.ss end faces rear of lot. 

House designed to be trucked to site 

Citation: for smart and simple design; for an open plan that 
lets small spaces seem bigger; for good relationship between the 
big window, the covered porch, and the grounds outside. 

carport/ 

Architect's a.ssignment was to design a 1,150 sq. ft. house not deeper 
than 26'6". with three bedrooms and two baths. 
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Award of Merit, Merchant Builder, $15,000 to $20,000 
Architects Anshen & Allen for Joseph L. Eichler & Sons, Palo Alto, Calif. 

1953 design for famed Joe Eichler has considerable charm. Fenced Eichler trademark is huge window wall with sliding doors to rear patio, 
patio plus paving at rear helps give full of lot. Newest Anshen & Allen designs for him are hilhide houses. 

Spaciousness indoors and out 

Citation: for dramatic integration of indoor and outdoor living; 
for maximum privacy from the street; for a plan that needs no 
hallways, for good circulation; for a family room especially well 
suited to children, where they can be watched from the kitchen. 

l i v u ^ HI 

IDr"'!! t u r n E 
o lo ao PO 1 

garage garage 

Plan .shows all-purpose room separated from kitchen. Anshen did one 
of first family rooms for Eichler as early as 1950. 

Award of Merit, Merchant Builder, $15,000 to $20,000 
Architects Smith & Williams for George D. Buccola, Los Angeles. 

This is a "Sherwood Forest" model, reported in H&H, February, 1956. Well designed and equipped kitchen is between 
Becau.ie of double garage and long, low roof, house looks enormous. background) and family room. Living room can 

Luxuries for less than $20,000 

living room 
be shut o f f . 

seen in 

Citation: for clean and handsome design; for an unusual plan 
centered on the two-way kitchen; for privacy in front and good 
indoor-outdoor living provision in the rear. 

Excellent plan has entrance court with overhead trellis, two-terrace 
living room, lu.xury baths, family room away from living area. 
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First Honor Award, Merchant Builder, over $20,000 
Architect George T. Rockrise for Sharp & Robinson, San Francisco 

IP' 

One of a group of waterfront hou .ses on Belvedere Island. Excellent Massive brick wall divides family room-kitchen and living room, has 
design, fine siting, drew buyers who wanted individuality. barbecue, built-in .stove, decorative copper flues. 

Waterfront houses have a fine plan 

Citation: for excellent integration of indoor-outdoor living, 
taking good advantage of the view; for a centrally located 
kitchen that looks just right in the living area; for a convenient 
plan that wastes no space. 

Master bedroom .suite is in wing .separated from rest of hou.se. Informal 
open plan is well adapted to boat-owning families. 

Award of Merit. Merchant Builder, over $20,000 
Architects A. Quincy Jones and Frederick E. Emmons for Pardee-Phillips Construction Co., Los Angeles 

/ 

Big roof stretching over lowered carport gives an impressive, spacious High-ceilinged living room (.seen from kitchen) has masonry wall and 
entrance. Front block wall creates privacy. fireplace at right, is unusually large: 32' 6" x 16'. 

Slab houses to fit hillside lots 

Citation: for a visually exciting solution for a series of shallow 
sloping sites; for achieving both privacy and openness in front 
by a narrow patio; for taking full advantage of old planting for 
pleasant indoor-outdoor living across the rear. 

Key to plan is lowered carport, with main entry to hou.se from this 
location. Hou.se has 1,346 .sq. ft., .sold for $20,000 to $27,000. 
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First Honor Award, Merchant Builder, over $20,000 
Architects Anshen & Allen for Herbert A. Crocker Co.. San Francisco. 

Design feature is a broad roof extending well over paved terrace. Big Hand.iome terrace (left) and long loggia, with living room at far right, 
house has 3,016 sq. ft., sells for $39,900 on $10,000 lot. «.v .•leen from the all-purpose room. Ceiling is 2" t&g. 

Smart design for a narrow lot 

Citation: for skillful use of structure iis decoration and for 
unusual integration of indoor and outdoor areas both visually 
and functionally. 

l o g g i a . 

feim. 

t'errace-

30 Pb 

CiLStom house builders could well consider this plan for a long, narrow 
lot. Family room off kitchen is separated from living room. 

Award of Merit, Merchant Builder, over $20,000 
Architects Arthur Janssen, Wm. Daseking, Walter Keller for A. Janssen, Jr., Atherton, Calif. Garden: Thomas Church. 

Design problem of how to create an integrated porch is neatly solved Family room, with barbecue and a fireplace, is as large as formal living 
here by extending roof, supported by three posts. room. Kitchen and breakfa.it room are seen at right rear. 

Decorative structure indoors and out 

Citation: for good integration with a big, well-wooded site; for 
attractive landscaping; for handsome and functional use of 
overhangs; for good space planning with halls small for such 
a big house. 

garnge I 

Plan is well suited to big houses which are on one-acre lots, with 48' 
setback from street, 60' sideline restriction. 
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Award of Merit, Merchant Builder, over $20,000 
Architects A. Quincy Jones and Prederick E. Emmons for Joseph Eichler, Palo Alto, Calif. 

This house has 1.770 .sq. ft. plus 419 .sq. ft. in garage. Rear patio has sun-trap 
formed by L of projecting bedroom wing. 

Four bedrooms and a family room 

Citation: for a front patio plan giving immediate access to 
living room, kitchen, and bedroom hall; for decorative use of 
structure; for good indoor-outdoor living. 

Kitchen cabinets have sliding Masonite doors sprayed 
with various .shades of two-tone washable paint. 

dimng kit/ 

fans 

Family room adjoining living room is more popular 
than family room .separated from living area. 

Special Award of Merit for land planning 

Architects Bassetti & Morse for Builder Theo Caldwell. Seattle. Wash. 

As both photograph and plan .show, houses are staggered on lots for 
privacy, to save trees and to give better views on all sides. 

Big lots, big trees, small houses 

Citation: for spacious arrangement of houses in relation to 
each other and to the fine old existing trees. In this subdivision 
the planners placed comparatively small houses on unusually 
large plots. 

Street plan shows benefits of cul-de-sac. Careful placing 
of each house gives greater individuality. 
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Special Award of Merit for Land Planning 

Architect Vernon DeMars. Landscape Architect Lawrence Halprin, for the Barrett Construction Co., Richmond, Calif. 

Sip m 

Street pattern eliminates high-speed streets, includes cul-de-sacs where 
thev make sense. Detail of .street plan below is wliite area in large plan. 

3 
Photo below shows how .sloping land was e.xpertly handled with ter
racing, privacy fences and hou.ses at different levels. 

Small lots laid out for big views 

Citation: For development of hilly subdivision site. Houses are 
located so as to open on unbroken, interesting views, (including 
a park) and at the same time are located to maintain privacy. 
However, lots are small in relation to size of houses. 
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For panel meinhers 
see p. 188 

UND T A B L E 

Here is a follow-up Round Table that has already started important 
action. 

Last Fall a Round Table jointly sponsored by the Lumber Dealers 
Research Council, the Prefabricated Home Manufacturers Institute, 
and HOUSE & H O M E found that "mechanized materials handling could 
cut home building costs at least $1 billion a year." 

This spring this Round Table reconvened with representatives from 
the railroads and the manufacturers of building products, especially 
lumber. Purpose of the second meeting: to plan immediate action to 
change that billion dollar saving from a hope to a reality. 

To that end, the Round Table's first recommendations fixed re
sponsibility for the first steps as follows: 

Recommendation 

1. The National Retail Lumber Dealers 
Association should questionnaire all its 
members right away to find out how 
many are already equipped to handle unit 
loads and how many more expect to 
meclianize this year. 
2. The National Retail Lumber Dealers 
Association should assume immediate 
responsibility for educating and per
suading its members to order lumber in 
standard units. 

Good places to sell and explain unit 
ordering would be its next national con
vention and all the area meetings. 
3 . Before dealers can order their lumber 
in units we need an industry-wide agree
ment on the right size for these units. 
This is a job for the National Retail 
Lumber Dealers Association and the Na
tional Lumber Manufacturers Associa
tion, in consultation with the Forest 
Products Committee of the American As
sociation of Railroads. The Lumber Deal
ers Research Council and the Timber 
Engineering Co. should make available 
the necessary research. 

Action t a k e n 

1 . The questionnaire is being prepared 
with expert guidance and will be sent 
out this month. 

2. The NRLDA Convention will feature 
unit ordering in a big way. 

3 . NRLDA promptly set up a top rank
ing committee to work out answers with 
a group from NLMA. Chairman is Jay 
O'Malley, first vice president. Members 
include three members of the Round 
Table. John Moeling. Clarence Thompson 
and V. J. Wardein, plus W. F. Mullin, 
president of the Southern California 
RLDA. long chairman of its car loading 
and materials handling committee, E. R. 
Titcomb of Cleveland and S. S. Caves of 
Honeoye Falls. N. Y. 
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Here is the unanimous report of the Round Table panel: 

Materials handling is mechanizing so fast that 

lumber mills, yards, and railroads have no time to lose 

1. Mechanization has suddenly begun to catch on in 
a big way in the lumber yards 

When this Round Table first met in September we were told 
that only about 2.500 (10%) of the yards were equipped to 
handle unit loads. Since then mechanization has so accelerated 
that before the end of next year twice as many yards may be 
able to handle unit loads. This would still be only 20''? of the 
yards but that 20'̂ ? might well account for 80'; of the volume. 

In the past 12 months, we hear, many yards have begun buying 
mechanical muscles secondhand. This demand for used lifts sug
gests that mechanization is reaching down into the smaller yards, 
which might hesitate to pay $6,500 and often much more for new 
equipment. 

2. More and more building materials are being shipped 
to the yards in unit loads 

Already almost all gypsum products are unitized. About 80% 
of all asbestos siding and asphalt roofing, most plywood, most 
sheathing, most insulation board, and most flooring, could be 
shipped in units if the dealers would order in units and the rail
roads would provide the right cars to carry them. About 35% 
of the brick yards are now ready to ship palletized brick and 
now even pipe is beginning to come in big unit loads. 

The manufacturers" fa.ster trend to unit load shipments is one 
big reason lumber dealers are stepping up their purchase of fork 
lifts to handle them. (The other big resison is the education 
campaign launched by the National Retail Lumber Dealers As
sociation at their expositions in New York and Cleveland to help 
its members see how mechanical muscles could cut their costs and 
improve their service.) 

3. Rising labor costs will further speed the substitu
tion of fast mechanical muscles 

4 . Manufacturers report that unit loads save them 
real money after their first investment 

They save real money not only on materials handling and ship
ping but also on clerical work. In fact, some manufacturers say 
their principal reason for adopting unit loads was to encourage 
customers to systematize their purchasing and order in standard 
units. 

5. Unit loads are helping dealers handle materials 
much cheaper and make up shipments much faster 

As more and more products become available in unit loads, 
we believe lumber yards which do not mechanize will find it 
harder and harder to compete in either cost or service. In other 
words, we believe practically all lumber yards will soon have to 
mechanize if they expect to stay in business and prosper. 

6. Mechanized handling should help the local lumber
yards increase their sales 

A lumber dealer delivering to the builder's foundation just the 
right quantities loaded in just the right order for erection should 
be able to earn a reasonable mark-up and still save the builder 
more money than the builder could save by short-circuiting the 
local yard. 

Incidentally, if the lumber dealer's truck is not the kind of 
truck he can drive right up to the foundation to make deliveries 
through mud and over the kind of ground he is apt to find on 
the builder's lot during construction, the lumber dealer had better 
buy the kind of truck he needs, even though such a truck may 
cost him SI.000 more; and a truck equipped with $2,000 scissor-
lift to deliver roofing on the roof instead of on the ground will 
be another major help in getting and holding the builder's business. 

Lumber yards must learn to order standard units 

before they can expect mills to spend to unitize 

7. Lumber is almost the only building material that Is 
not unitizing fast 

(Today plywood is about the only lumber mill product regu
larly shipped in units.) 

8. The lumber mills' delay in switching to unit loads 
is most unfortunate 

Lumber accounts for 60% by volume of all the materials used 
in a house and more than 60% by volume of all the materials 
handled by most lumber dealers. 

So until lumber is unitized lumber dealers can u.se their mecha
nical muscles on less than 40'~J of the materials they distribute 
and get less than 40% of the potential benefit of their investment 
in mechanical handling equipment. 

9. Lumber mills will soon face an urgent demand for 
unit load shipments 

More and more lumber yards, prefabricators and industrial users 

are mechanizing. The lumber mills would be wise to get ready 
for this demand without delay. Eventually, why not now? 

10. Best way to encourage unit shipments is to place 
unit orders 

We cannot expect the lumber mills to unitize their shipments 
until the lumber dealers change their buying habits, and unitize 
their orders. 

11. Eventually most of us believe unit loading should 
be cheaper for the lumber mills 

It has proven itself cheaper for everyone else, but during the 
transition period lumber dealers would be smart to encourage the 
lumber mills to convert faster by sharing with the lumber mills 
their own saving on unit loads. To that end, we repeat the unani
mous recommendation of our previous meeting—that lumber 
dealers should temporarily agree to pay not more than S2 m.b.f. 
extra for unit loads. Already some mills are offering unit loads 
in boxcars at $1.50 m.b.L extra and encouraging their customers 
to expect that this surcharge may soon be reduced to $1. 
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ROUND TABLE 

12. Even now, unit loads of construction lumber in
volving relatively few items should cost the mills less 
than $2 m.b.f. extra 

On bulkhead flatcars strapping and secureraent costs about 
52i^ m.b.f. extra for material plus say 25c for strapping labor: in 
boxcars securement costs substantially less. Dunnage in boxcars 
can run as little as l5C-25(* m.b.f. On bulk flatcars it has been 
held as low as lO^' m.b.f. Hand labor to make up the unit loads 
a board at a lime right in the planing mill should cost less than 
the same hand labor to loose-load boxcars a board at a time. The 
only other major cost involved in unit loading is putting the unit 
load aboard the car with a fork l i f t . For this the average time is 
about 40 minutes for the 18 units that go into an average car 

or about two minutes of fork l i f t time per unit. 
A few mills are already making up unit loads without hand 

labor by putting a mechanical sorter and unit loader right back of 
the trimmer. 

13. In fixing unit s izes some consideration should be 
given to the use of dividers 

These could make it easier for lumber dealers to break out 
smaller quantities mechanically. For example, the average small 
house uses something over 130 studs 7'8" long. In a unit load 4' 
wide and 4' high, these 130 studs would stack ten deep (16Vi") , 
so lumber yards might prefer units with two dividers, to make it 
easy to break out smaller units of 130 studs each. 

Flatcar conversion to meet freight car shortage 

would be a big spur to unit lumber shipment 

14. The shortage of freight cars that can handle unit 
loads is the other big problem. 

That means either bulkhead flatcars or boxcars with 15' double 
doors, preferably staggered. There are only 5,000 bulkhead flatcars 
ail told today. One company alone (US Gypsum) expects in time 
to need 10.000 of them! There are only 97,000 wide-door boxcars 
(out of 740,000). Our industry could use twice as many. 

There is no use arguing now whether we would rather have 
bulkhead flatcars (which are easier to load and unload but cost 
money to protect the load against rain and dir t ) , or wide-door 
boxcars (which offer better protection but are a little harder to 
load and unload). We can and must use as many of each type as 
we can get as fast as we can get them. 

A new wide-door boxcar costs about $9,100 compared with 
about $8,500 for a boxcar with 8' doors and $7,900 with 6' doors. 
A new bulkhead flatcar costs about $8,500. 

15. Quickest solution would be to convert present flat-
cars to the bulkhead type 

This costs anywhere from $400 to $1,800, depending on how 
good the condition of the old flatcar is and how much it has to 
be strengthened. The average cost for reconditioning and bulk-
heading combined would run around $1,100 (compared with about 
$2,500 for converting a boxcar with 8' doors into a boxcar with 
15' double doors). 

We believe the railroads would find both types of conversion 
profitable. As more and more industries adopt unit loads the 
demand for wide-door cars will increase rapidly. Their faster 
loading and unloading will reduce their dead time and make them 
more profitable. 

16. Bulkheads eliminate the only serious objection to 
flatcar shipment 

More than 180 test shipments have arrived without transit 
damage and without transit delays due to the load shifting. 
Average time from Alabama to Chicago of these test shipments 
has been three days. 

17. Unit loads should be the same for both boxcars 
and flatcars 

The railroads present regulations for the packaging and secure
ment of lumber on flatcars call for units narrower than those 
commonly u.sed in boxcars. For flatcars they call for a loading 9' 
wide consisting of two units roughly 3' wide with one slightly 
narrower unit in between. Unit loaded boxcars usually carry two 

units 4' wide with a 1' pa.ssage between. The railroad representa
tives at our Round Table say there is no reason a satisfactory 
loading specification cannot be worked out for 4' units on the 
bulkhead cars, and the strapping manufacturers at our Round 
Table say an economical strapping could be worked out for 4' 
wide units on flatcars. 

We believe it would be much easier to sell the 27,000 lumber 
yards the idea of ordering units if they can order the same sized 
unit for delivery on either type of car. Unit loads 4' wide would 
fit on the lumber dealers' 8' wide trucks better than unit loads 3' 
wide, and the home builders at our Round Table point out that 
houses are standardizing so fast on a 4' module that they would 
prefer to have the widths of the lumber units conform. 

18. There is no reason why 9 0 % of all lumber ship
ments should not be unitized 

This 90% could include all boards and all dimensioned lumber, 
even in random lengths. Some items like molding will probably 
have to be loose-loaded but this 10% should not be allowed to 
delay the development of unit load shipments for the other 90%. 

19. Bulkhead flatcars could carry 7 5 % of all lumber 
if weather protection against rain and dirt can be 
worked out economically 

This 75% compares with less than 10% on all flatcars today. 
Today, gypsum products are shipped under a paper shroud that 

covers the entire carload and costs something over $5 a car. Ply
wood is shipped under a car-size shroud that costs about $10. 
Lumber units, however, are shipped with a separate Sisalkraft 
wrapping for each unit which costs from $20 to $50 a car, depend
ing on whether the unit is completely wrapped or is protected 
only on the top and partway down the side. 

Once standard unit sizes are adopted for lumber, we believe 
the wrapping manufacturers should be able to develop standard 
wrapping at a considerable saving. The present $20-$50 cost (only 
1% to 2% of the product value) may not be excessive for dealers 
who can take advantage of it to store the lumber in the open, 
but dealers with covered yards will hesitate to pay this premium 
just to give flatcar shipments the same protection boxcar shipments 
get without extra cost. 

20. For the guidance of the railroads and car manu
facturers we suggest that: 

Bulkheads should be 8 i / i ' high and bulkhead cars should 
be long enough to provide 48'8" clearance between bulkheads. A 
clearance of 52'8" would be equally .satisfactory to us if that extra 
space is needed to make them all-purpose cars./END 
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B U I L D E R ' S S T O R Y : 

n 1953 a young Ohio businessman built his first house —and lost $19 

Today, Phil English is No. 50 among Cleveland's 300 builders 

C K A G R I W T W U L S 

TO h o u s e s 

CA2VIBR.ID(3rB E B C C A T E S . 
curren-b- developancM't' 

G9S 1 L O \ X 3 & B ) 

with one tract sold out, one selling, and land enough for a third 

Phil English says he grew from building two 
houses in 1953 to 60 last year by trying not to 
make the same mistake twice. 

He made plenty—but his mistakes taught him 
these two rules: 
1. "The cheapest way is not always the best." 
2. "A smart builder uses every means he can 

to save his own time and energy and to hold down 
his overhead expense." 

English's first house was a prefab and today 
he is still a prefab dealer. But he's a prefabber 
with a difference—and the dilTerence is one of 
the most newsworthy items in this get-big-quick 
story. For details, see next four pages. 
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By 1954 English was finishing this first deve lopment . . . 

Westchester Estates is mostly prefab hut has some conventional houses built to compare costs. Prices range from $15,300 
to $21,000. English stressed location (33 minutes from downtown Cleveland) and terms (30 year mortgage). 

and learning the wide range of a builder's interests 

English's earlier business experience was invaluable 
in getting money for his first development. 

As an ex-president of Cleveland's Junior Chamber 
of Commerce, he was well known. So. even though he 
had built only two houses before, he was able to 
borrow $40,000 f rom four or five people to start 
Westchester. 

The money was spent on land and improvements. 
He chose a tract which had city water and gas. but he 
installed septic tanks and storm sewers himself. 

First mistakes involved costs 

When English started building, his costs were often 
figured wrong, and he had trouble evaluating bids. 
With little previous experience it was hard for him 
to tell whether bids were high or unrealistically low. 

Now he is careful to pin down costs as much 
as he can but, more important, he allows for un
foreseeable items. 

About his first house. English says: "When I 
started out. I wanted to build a house that sold fast, 
so I priced it down below a sensible level. I wasn't 
realistic. As a result I cheated myself." Even today, 

with his corrected pricing policy. English says, actual 
profits per house are far less than many people seem 
to think a builder makes. 

Prefabs make planning easier 

Buying prefab packages helps English keep track 
of what he spends on materials and. by standardizing 
building methods, prefabs help him estimate con
struction costs more closely. Careful comparison has 
convinced English that conventional construction is 
slightly cheaper than prefab. But the extra time 
involved in buying materials and in supervising con
ventional construction, in his opinion, eats up the 
slight cost advantage. 

English knows the value of keeping credit high. 
(He says: "without a way to get money a builder is 
dead"). He processes his subs' and suppliers' bills for 
payment promptly, keeps controls on each house. 

English is considering selling some of the raw 
land he now holds and using the profit for improve
ments on the balance . . . a compromise aimed at 
balancing his two big needs: land to build on and 
cash to improve it for building. 
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English: 'To grow fast:" 

1. "Allow for 'unforeseeable' costs" 
English had to learn to include overhead, 

as well as materials and labor cost in esti
mates. He once underestimated the gravel 
fill he needed for a slab, now knows he can't 
always judge the exact cost of leveling. 

2. "Cut down errors by preplanning work" 
English buys f rom prefabbers partly to 

cut down costly estimating, sizing errors. I f 
he built conventionally, he would pay extra 
for precut lumber for the same reason. 

3. "Never underestimate the power of your 
buyers' pocketbooks" 

A t Cambridge Village every buyer order
ed optional extras which raise the price. 
These extras help sell houses. 

4. "Use your model house as an office" 
For English this has two advantages. It 

cuts expenses and keeps him right on the 
job. A telephone answering service records 
messages and a part-time clerk handles typ
ing and invoicing. 

5. "Follow-up every prospect" 
Because English uses part-time salesmen 

who merely show prospects through the 
houses, he is extra careful to follow up 
every lead with a telephone call or visit. 

6. "Seize every opportunity for promotion" 
English's first development had a Living 

for Young Homemakers model. He is 
building a Hou.^e & Garden promotion 
house in his current tract. Because he 
hunted up buyers for both before houses 
were built, he risked no money, got good 
publicity in both cases. 

7. "Don't waste time on poor land" 
To English poor land means poorly lo

cated land. He feels builders today have too 
little cash on hand to sit around and wait 
until land they hold becomes valuable. 

8. "Location of house on site Is vital" 
English still stakes out each house per

sonally, sells buyers on their lot and house 
as an integrated package. 

9. "You need day-to-day records to keep a 
close schedule" 

When pressure is heavy, English uses 
work progress chart—doesn't save it for 
slack times when he has more time, less 
need for records. 

10. "Build a neighborhood while you are 
building your houses" 

Buyers are shopping for a good place to 
live, not just a shelter. English is planning 
a swimming pool for Cambridge Village. 

11. "Be ready to change plans quickly" 
English built a "shell" house, which buy

ers were to finish themselves. He found that 
this idea didn't sell so the house was quickly 
finished and sold without difficulty. 

English's trouble-shooting partner 
supervises construction 

English's brother-in-law, Hal Farver, joined ihc firm a 
year ago, had previous building experience in Dayton. 
He is the chief "trouble-shooter," likes prefabs because 
they require less supervision and work .scheduling is 
easier. He gets "adequate-to-good" delivery on prefabs 
and finds that prompt delivery is often the most critical 
item in his schedule. 

Head carpenter bosses ten-man crew 

Head carpenter Ray Motsch carries out carpentry work 
standards .set by English, who adapted time and motion 
study ideas to incentive program. Incentives speed up 
output, but work requires more checking for quality. 
Men u.se power saw, automatic floor nailers, jigs. Young 
and old found it easy to adjust to prefab construction. 
Two laborers supplement carpenters and one service 
man handles any fix-ups new hou.ses require. 

Subs are chosen for service, quality, price 

Work with subs was school wliere English learned that 
the cheapest is not always the best. He switched subs 
frequently luitil he settled on firms he could count on 
for quality. Service is the other deciding factor in his 
choice of subs. He looks for firms that deliver on time, 
do the job quickly. He returns this .service by processing 
bills for prompt payment. 
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Today, English mixes three brands of prefabs in a single tract 

Houses are turned on site to get maximum privacy, and each Iwusr is 
placed on the lot that suits it best, as the site plan at the top of the 
page and the photo above indicate. Trees are saved whenever possible. 

English mixes prefab brands becau.se he finds it 
increases his sales and solves his design problems. 

Because he cheeses from among a wider range of 
models. English can pick houses with quality features 
which he knows have buyer appeal. And by careful 
planning he gets attractive design variation. This 
variety is especially important in a quality subdivision 
like Cambridge Village, where his buyers expect to 
get houses that "look a little different f rom the 
neighbor's." 

Buying f rom several different manufacturers makes 
English a smaller customer with each one. but he gels 
uniformly good service, has never had a serious delay. 
English feels that by selecting f r o m several prefab 
brands he emphasizes his own identity as a builder— 
and can select and promote his houses and community 
with complete flexibility. 

Choosing f rom several prefab sources adds little 
to ordering time, nothing to costs. English says. 

Most of the models he selects are contemporary 
homes with features that appeal to Cleveland buyers: 
big houses, lots of bedrooms and a generous share 
of appliances. 
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Brand 1: Scholz hiilsi(de house emphasizes rolling land 

Hillside model by Scholz helps emphasize a feature 
that buyers like. They also like large lots and the 
fact that the development is near the city. This house 
sells for about $30,000. depending on optional ex
tras. Some selling points: Tappan built-in range and 

oven. General Electric dishwasher, built-in Revco 
refrigerator. Briggs fixtures. Thermopane window 
wall, plastic ceiling in bath, wall-to-wall carpeting. 
In Cleveland, buyers expect enclosed garages, like 
big bedrooms, separate dining space. 

. . i L 

Brand 2: Thyer house features activity room next to kitchen 

Planned for family living, this model appeals to 
mothers who like the family room near the kitchen 
so they can supervise play. In selling these houses. 
English makes sure the model is not crowded with 
furniture because, he says: "I'm not in the furniture 

business.'" He uses wallpaper and paint to help dec
orate, puts in just enough furniture to indicate uses. 
He posts room sizes, has a display showing alternate 
options. He neither stresses nor plays down prefab 
construction. Price, $27,000 up. 

Brand 3: Midwest house has lots of salable space 

Now under construction, this Midwest model has 
four bedrooms, two baths, to meet English's buyers' 
desire for lots of usable space. The garage has a gen
erous workshop area. Washer and dryer are tucked 
into the bedroom hall, where soiled linen is apt lo 

accumulate. Kitchen is centrally located to provide 
easy access to family room and dining area, has sky
light for daytime lighting. Without a basement, the 
house sells for about $25,900. The model now being 
built was sold before framing was started. 
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How the Boester system works: When rimer swinh (a) is 
turned, waste from toilet flushes through grinder (b) down 
into treatment tank. Waste from other hath fixtures, kitchen 
and laundry flow through pipe (c) into treatment tank also. 
Air compressor ( d ) constanily forces air into tank compart
ment throiifjh porous stone (e). The bubbling air dissolves 
oxygen in the liquid to feed bacteria which convert sewage 
solids into harmless, odorle.ss ga.ies. 

Treated liquid flows under tank divider ( f ) into .settling 
compartment. Undigested solids settle to sloping bottom ( g ) 
and hack into treatment chamber. Excess liquid flows out 
drain pipe (h) to underground tile field. Gases escape out
doors through vent ( i ) . 

Secret of the water saving is that the proces.sed, odorless 
liquid in the settling chamber is used over and over for 
fiu.shing the toilet. The liquid is pumped to the toilet through 
pipe ( j ) . Timer switch (a) starts both flushing pump ( k ) 
and grinder (b). 

Originally designed just for toilets, the Boester system now 
handles all waste from the rest of the house (except for 
garbage grinder). See next three pages for more details. 

Now you can buy 
a sewerless toilet 

New device opens up "unusable" land 

"A self-contained toilet system needing no sewer con
nection and only a small disposal field or none at all 
is essential to the development of large areas on the 
outskirts of our cities. 

"It sfundd he inexpensive, efficient and durable. Al
most equally important, it .sliould offer suh.stantial sav
ings in water, a resource we can no longer afford to 
waste in the primitive function of moving .sewage 
through pipes." 

Biirnham Kelly, associate professor of city planning, Massa
chusetts Institute of Technology. Cambridge 

The sewerless toilet is a reality. 
Five years of research have developed Carl Boester's 

sewerless toilet into a revolutionary system for the whole 
house. 

This one-house sewage treatment plant should go a long 
way to solve two of the biggest problems home builders 
face today—how to meet the growing water shortage, and 
how to get r id of the water after it becomes waste. 

High cost of getting and distributing water perplexes 
many builders. High cost of sewage collection plagues 
many others. And fail ing septic tanks are causing trouble 
in all parts of the US. 

This remarkable new sewage disposal system may solve 
these related problems because: 

1. It cuts water use in the average home by about 50%. 

2. It probably wi l l work on land where septic tanks won't. 

3. In soils where septic tanks cause troubles, the sewer
less toilet's effluent reportedly wi l l never have an odor if 
it rises to surface (chief cause of septic tank troubles). 

4. It works wherever electricity is available, i.e., prac
tically everywhere. 

5. I t is easy to install in any house, old or new. but you 
need a competently trained dealer to do the job. 

6. I t costs no more than a septic tank system at the out
set and its operating cost can be paid for f rom savings 
gained from lower water bills. 

7. Where existing codes permit, it can cut plumbing costs 
in a new house. 

8. I t has been tested for five years at Purdue University 
by Prof. Don E. Bloodgood. one of the nation's outstand
ing sanitation engineers. Thus it has considerable scien
tific backing and .some state and county health boards 
approve it. 

9. It doesn't use chemicals, doesn't have to be cleaned or 
overhauled. 

Four years ago in Mar.. 1952, H O U S E & H O M E first 
broke the startling news of Boester's research. That report 
was widely reprinted, and Engineer Boester got hundreds 
of thousands of inquiries at Purdue. Now his perfected 
product has been thoroughly tested not only at Purdue 
but in many homes around the country for over a year. 

162 H O U S E & H O M E 



When failing septic tank systems caused trouble like thi 

n 

Dr. W. R. Taylor (foreground), county health officer 
in Wayne County. Ind.. last year banned septic tanks in 
much of suburban Richmond after seeing evidence like 
this of tile field failures. This raw sewage drained f rom 
systems installed for houses built in 1955. Failures oc
curred even after percolation tests indicated the systems 
would work. 

the sewerless toilet made 200 houses like this possible in Richmond, Ind, 

Susan C a s t a t o r 

This Scholz prefab was the first house in a 2()0-lot tract 
purcha.sed a year ago. shortly before the ban on septic 
tanks made it unusable fo r home building. The house 
went in only last month. N . P. Dodge Co.. the developer, 
learned about the Boester system, later interested Dr. Tay
lor in it. Taylor's reaction: "It's the best thing I've seen." 
Builder Ed Nicholson, who put up the Scholz house and 

installed the sewerless toilet himself, is already sold on its 
merits. First, he found it easy to install and it cost no 
more than local septic tanks. Second, the master plumber 
who installed his other plumbing charged him about S3()() 
less than Nicholson expected to pay for this house. Chief 
reason for the lower charge: no need for 4" pipes for any 
part of the drainage system. 
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Here's what you need to know about the Boester system 

vent 

Q. How does the system dispose of 
waste? 

A. This one-house sewage treatment sys
tem handles all waste f rom bathrooms, 
kitchen and laundry (except garbage dis
posal). I t is an adaptation of the method 
used in city sewage plants. 

A large supply of air is pumped into 
the waste liquid to feed bacteria which in 
turn convert solids to odorless gases. 
These bacteria are aerobic ( l iving only 
in the presence of oxygen), in contrast 
lo the anaerobic bacteria which treat 
solids less effectively in septic tanks. In 
the improved Boester system, all waste is 
discharged into the treatment tank, the 
toilet waste first passing through a grind
er. The constant flow of air enters the 
tank through a porous stone, producing 
a vigorous turbulence. Digested solids 
change into nontoxic odorless gases, are 
vented outside through a breather pipe. 

The tank has two compartments. One 
returns undigested solids back to the 
aeration chamber. Liquid in this set
tling compartment is pumped up to flush 
the toilet. Excess liquids, including bath, 
kitchen and laundry water flows out to 
a drainage field. This tile field is con
structed exactly like a septic tank tile 
field but can be much smaller, because 
less effluent flows to it and the effluent 
contains much less solids. The sewage 
processing is claimed to remove about 
92% of solids. A septic tank removes 
only about 50% on the average. 

Q. Are motors used? 

A. Three electric motors, all standard 
makes on the market, are used. One 
75-w. air compressor operates constantly. 
One motor operates the water pump, and 
one operates the grinder. 

Q. How much does the electricity cost? 

A. The system uses about lOO-w. per 
hr. Depending on local rates, the elec
tricity wil l cost f r om less than $1 up 
to $1.50 per month. 

Q. What about repairs? 

A. Most dealers wi l l include follow-up 
service calls in the installation price. 
I f the system is not abused, repairs should 
not be costly or time consuming, manu
facturer says. 

Q. What does the complete system cost? 

A. Dealers wi l l install it at prices com
petitive with septic tank systems. Average 
price nationally may be $600. 

Q, How large a house can it take care 
of? 

A. It wil l serve any size family. 

Q. Can two toilets be connected to the 
treatment tank? 

A . Yes, and f rom any floor. 

S T A N D A R D TSRAXTTAGi; B a E S T E B - S S y a T E M 
PIPXTTG f r i o - b r a j a n e e d e d . ) 

Q. Does the system cut plumbing cost.",? 

A. Yes. i f city codes recognize that 
standard plumbing procedures do not 
apply to this entirely different system 
( in which explosive gases and odors are 
not involved). As the diagram shows, the 
system eliminates the need for a large-
size vent pipe to the roof, lines and traps 
for various sinks. 4 " line f rom toilet to 
treatment tank, water connections to the 
toilet. And . of course, a regular toilet is 
not needed. These savings can amount to 
$300. as they did in the Richmond. Ind. 
house shown on page 163. 

Q. Do you save on water? 

A. Yes. all the water you use to Hush 
the toilets. Residential water consump
tion varies f rom city to city and f rom 
family to family. Possibly the national 
average ranges f rom 50-80 gal. per per
son per day in the home. No one knows 
what percentage of this is in toilet 
flushings. One flush of the toilet uses 
f rom four to six gallons of water. Boester 
estimates that about half of all water 
consumed in most homes is for toilet 
flushing. 

Q. What does the US Public Health 
Service say about it? 

A. The I 'HS has made the following state
ment about this system: 
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The PHS is interested in any design 
for sewage treatment which promises 
a more economical solution to problems 
of disposal of individual household 
waste while at the same time providing 
protection of the public health. A sat
isfactory system should have a long life, 
operate economically and be relatively 
trouble-free. While recognizing that the 
present design holds promise, the service 
does not have knowledge of test results. 
;md therefore is unable to comment. 
The PHS is pleased to see a continuation 
of efforts along these lines by various 
investigators. The ultimate application 
of these devices wil l depend on their 
acceptance by state and local authorities. 

0 . Does sludge or scum accumulate in 
the tank as they do in a septic tank? 

A. Tests at Purdue show no signs of this. 

Q. Do VA and FHA accept it? 

A . No, although a few VA loans have 
gone through in several districts. The 
FHA has taken no position on it because 
no applications have come through on 
homes having this sewage system. 

Q. Do any state or local health officers 
endorse or approve it? 

A. Yes. 

Q, Can you install the system in any 
house? 

A. Yes, an old one or a new one. In 
the photo above, you see it installed in a 
slab house. Here, the waste flows f rom 
toilet through grinder below the slab, then 
to tank installed in the ground outside. 

Q. What do homeowners who have used 
the system say? 

A. H & H questioned several who have used 
the sewerlcss toilet system for a year. 
None had ever noticed any odors; none 

had had trouble with tile fields (although 
in two cases their next-door neighbors 
had trouble with septic tank tile fields). 
One family said its flushing pump motor 
failed to stop pumping once and needed a 
quick service call. Another needed a new 
baflPle in the toilet bowl after it had been 
broken. Said one owner: " I wouldn't take 
$1,000 for i t . " 

Q. Can you get the .system now? 

A. Yes. through trained, authorized deal
ers. But only a few dealers have been 
appointed. Boester is now naming others 
in various territories. Dealers at present 
include plumbers, home builders, and 
realtors. The mobile display shown above 
is available to them for selling purposes. 

Q. How large a tile field do you need? 

A. It depends on soil percolation tests, 
and a dealer wil l use the same basic 
data as used to determine septic tank 
tile beds. However, field sizes wil l be less 
because less liquid flows through the sys
tem. 

Q. /.V the toilet noisy? 

A. No more than usual toilets, but you 
might notice the different sound at first. 

Q. /.V the flushing liquid colorless? 

A. Not usually. At the installations ob
served by H & H the liquid had an amber 
color. 

Q. How is the toilet flushed? 

A. A hand operated timer switch beside 
the toilet starts the flush pump and 
grinder motor at the same time. The 
switch may be set to flush the toilet and 
grind the waste for any period up to a 
minute (45 seconds is recommended). 

Q. Can children use it easily? 

A. Yes. Parents questioned by H & H say 
their children have had no trouble with 
the timer switch. 

Q. IVhat if the .system breaks down or 
electricity fails? 

A. Then it won't work, temporarily. 

Q. Do odors ever occur? 

A. They shouldn't unless the system is 
faultily installed or if the air compressor 
fails—or if users do not treat it properly 
(i.e. throwing unusual loads of grease in 
i t ) . If the air supply fails and the system 
is not used while the air is shut off. no 
odors develop. 

Q. How were the tests made, and what is 
the technical report to date? 

A. Tests have been made at Purdue Uni
versity for five years under supervision 
of Prof. Don E. Blood good, a member of 
the Indiana State Board o f Health. The 
photo above shows some of the test de
vices used over the past five years. Re
ports show the biochemical oxygen de
mand in the treated waste is about 20 
parts per mill ion; solids in the aeration 
compartment range f rom 1.000 to 6,000 
ppm. and dissolved oxygen is maintained 
at 2.5 to 8.0 ppm. Efl^ciency in solids 
removal compares well with that of large 
municipal sewage treatment plants. /END 

for inort infurmalion, nee / i . ' 
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Today's house uses more metal than you think 



On the way: 

New uses for metals in tomorrow's house 

Would it surprise you to know that the average 
1,200 sq. ft. "wood house" built in 1956 has 
around four tons of metal in it'.' 

And do you realize this is twice as much as was 
used just 15 years ago? 

These facts may seem startling at first glance; 
but when you look over the lists of metal house 
products on the opposite page, you can see that 
iron, steel, aluminum, copper and brass have in
vaded almost every single facet of house construc
tion. They have done so for several reasons: 

• because metals are precise, and production 
houses call for precision building; 

• because metals are easily fabricated into build
ing parts, and production houses are best built 
with fabricated parts instead of pieces; 

• because metals are strong, stable, easy to finish 
—and they are getting cheaper to use. 

To date, metds have been used helter-skelter 
in home building: most often metal products are 
used as substitutes for wood products—which 
may mean that they are not being used as effi
ciently as they could be. In other cases, metal 
products are borrowed from other construction 
fields—which may mean that they are not dimen-
sionally coordinated with home building modules. 
And in still other instances, metal products are 
being used to replace worn out siding or roofing— 
which means that they are being given a bad name 
(because people have started to associate them 
with shoddy construction). 

But here and there, metal is beginning to come 
into home building in a systematic, logical and 

often handsome fashion. On the way are alumi
num and steel curtain walls that will revolutionize 
home building in a matter of months, not years. 
On the way, too, are metal roof sections, exterior 
and interior metiil wall finishes, metal ceilings 
with integral lighting for houses, metal compo
nents of every type, size and color. 

Few men in metal industries believe that houses 
will be—or should be—all metal: most pioneers 
in this field now agree that the emotional func
tions of the home will continue to call for warm, 
traditional materials and finishes in many places. 

Precision is metals' unique advantage 

But to anyone who has seen the kind of pre
cision work that goes into our planes, trains and 
trucks—to anyone, in short, who recognizes how 
far and how fast home building must go to catch 
up with the precision of the rest of American 
industry—there can be no question that metals 
are an integral part of home building's future. 

The next 14 pages are a crystal ball gaze at 
that future. They are an attempt to answer five 
questions about metals in home building: 
1. Will metals take over house framing? 
2. What kind of skin for tomorrow's house? 
3. What about more metals for interior surfaces? 
4. What's changing in home utiHties? 
5. And, finally and most importantly, how will 

the public feel about a metal house? 
Much of this discussion is, of necessity, an 

educated guess. But the guessing is based upon 
the best information available today from US 
metals industries. To the leaders of those indus
tries the question is not whether metals will enter 
home building in force, but whether it will happen 
this year or next. 
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Metal framing faces two problems: first, how to get away from the habits 

acq laired through centuries of wood framing and, second, how to get inferior and exterior 

sheet materials big enough and strong enough to profit from the wider .stud and joist spacing. 
One possible answer: forget about metal framing (in the traditional sense), 

sheet materials big enough and .strong enough to profit from the wider stud and joi.st spacing 

Detai l of spec ia l , aluminum open web joist. A l b e r t Frey. A r c h i t e c t . Photo: Jul ius Shulman 

metals take over house framing? 

Too many designers of metal framing systems 
have jointitis. 

"Jointitis" is a disease caused by trying to make 
a metal stud or a metal joist as flexible as a wood 
stud or a wood joist. 

Its victims are obsessed with the idea they must 
equal the dimensional flexibility of wood by making 
their metal framing system out of many small pieces 
assembled together by means of little connectors and 
joints. Result: prohibitively high cost. 

Three truths about metal framing 

Metal framing systems for houses wil l never be
come competitive with wood until their designers 
and manufacturers observe three basic rules: 

1. Metal framing cannot equal the on-site flexi
bility of wood framing, because you cannot cut I " 
ofl" a steel stud as easily as you can saw I " ofl' a 
2 X 4". 

2. Instead, try to concentrate on those qualities of 
metal that make it superior to wood framing—i.e. 
dimensional stability, rigidity, strength, ease of paint
ing, elimination of much site labor. 

3. And when you do that, you wi l l come up not 
with little pieces of metal that need to be bolted 
together on the job. but with large metal components. 
And the only way you can get large preassembled 
metal components into houses is to accept, in f u l l , 
the discipline of modular coordination. 

Tomorrow's metal house wil l be framed not with 
little bits and pieces of metal, but with large, factory-
welded or factory-riveted metal assemblies of great 
strength and stability, all coordinated to fit into a 
modular system that recognizes that metal is basically 
different f r om wood. 

.Some makers have come out with factory-as

sembled wall frames (see cu t ) , but even tho.se frames 
are still made of litle steel studs spaced 16" or 24" 
on centers—hardly complete exploitation of steel's 
great strength and rigidity. What is keeping the fab
ricators f rom making f u l l use of steel's unequaled 
potentialities? 

i 
Details showing typical prewar steel stud and steel 
joist system. Framing members were shop-welded into 
W illi panels. 

.Significantly, most of today's available finishing ma
terials—sheathing, siding, wallboards. etc.—were de
signed for a wood framed house. According to 
Vlilton Male (of the market development section of 
US Steel), who has studied steel framing fo r small 
residences over the past 25 years, tlie chief problem 
iiu'ial framing must face is not liow to hold up the 
roof, hut how to back up the wall finishes. 

So long as wall finishes need to be backed up every 
I 6" or 24". so long as they must be joined every 4' or 
S'. metal wall frames must provide bracing, nailing or 
gluing surfaces at close intervals. I t is significant that 
the three experimental metal houses shown on pages 
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steel frame house in Houston Parade of Homes, 1955. 
Burden Keelurid. architect. Buck Kiiifi. builder. Brick 
walls are treated as large panel inserts set between ex
posed steel columns. 

174-180 do not use traditional, small-scale finishing 
materials at all: instead they use a series of panel 
inserts or industrial curtain walls with enough lateral 
strength to stand up without backing. And they use 
them in large sizes. 

So when you talk about the metal-framed house, 
you should also talk about the skin for the metal-
framed house. Every fabricator knows what he 
could be doing with steel or aluminum—if only 
somebody would make a new house-skin that would 
fit into the much larger modular grid called for by 
metals. The skin that needs the least backing would 
be metal—perhaps a skin braced throughout by rigid 
insulation. 

Metal load-bearing panels may be answer 

US Steel's Male thinks that the answer may be a 
different type of metal structure altogether. Says 
he: "The future of metals in housing lies in a load-
bearing panel containing, integrally, its own struc
tural members . . .' it is quite feasible to build a 
house out of panels that have their own exterior 
skin, insulation, interior finish and structural mem
bers all in one package." The kind of panel Male 
is thinking of would be self supporting and strong 
enough to support the roof as well. Like structural 
engineers in other fields, US Steel's experts think 
the skin is too valuable, structurally, to throw away, 
are sure it can do half the job of holding up the 
average one-story house. 

Abe Charles, director of architectural design 
and research at Reynolds Metals, is thinking along 
roughly similar lines. According to him, "[he use ot 
the "electronic brain' will help us explore new struc
tural forms and techniques by relieving designers of 
the complex mathematics of analysis. Core panels, 
aluminum-clad steel, stainless steel and aluminum 

Steel frame house in Los Angeles, Calif., /'m A'.-, /nc, 
designer. Basic structure c<msists of lally columns and 
light steel girders, topped with steel decking. E.xterior 
walls are "curtains" of glass, steel and stucco. 

framing members, plastics and adhesives will permit 
construction of lightweight, high strength, low main
tenance structures." These structures, according to 
Charles, may be far removed from the present day 
post-and-lintel forms used even in metal framing. 

Right now. Architect Eduardo Catalano is work
ing with an aluminum company to develop warped 
thin-shell forms that will use an aluminum skin 
structurally—the next logical step beyond Catalano's 
famous hvperbolic paraboloid house (H&H. Aug. 
1955). 

Curtain wall panel with I" thick honeycomb core, shown 
during a.Ksembly. Skins are porcelain enamel on steel, 
and 24 ga. zinc coated steel. Adhesives hold the sand
wich together. 

Developments like this are more important to 
home building than to heavier construction: for the 
house, unlike the tall apartment or oflice building, 
does not really need a structural framework inde
pendent of the curtain wall. The two can be com
bined without trouble, and that—according to US 
Steel and Reynolds experts alike—is exactly the way 
house construction in metals is going. 

Prefabricated aluminum cabana, designed to be added to typical trailer. All wall panels are thick, with 
honeycomb core and aluminum skins. Edges of panels interlock. Walls are load-bearing, carry aluminum roof. 
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With present metal or wood framing methods, the skin can be made of 

any suitable material—including metal. But the metal curtain wall needs 

new dignity and greater decorative qualities to find public acceptance. 

This need is all the more urgent since experts believe the metal skin will be 

an integral structural part of tomorrow's metal house and hence very much in evidence 

Josof von Sternberg House, 1935. Richard Neutra, Architect, One of the earliest experiments in the use of a sheet steel skin. Photo: Luckhaus Studio 

What kind of skin for tomorrow's house? 

Metal skins for houses got off to a bad start. 
Aluminum siding (made to look like clapboards), 

aluminum roof shingles (made to look like wood 
shingles) and other metal products (made to look 
like anything except metal) have given the metal 
skin a bad name. People associate it with cheap re
modeling of old houses because most of these prod
ucts were designed for the replacement market. 

Advantages should be exploited 
Even more important, these imitative aluminum 

products do not make the fullest use of the material. 
According to engineer Paul Weidlinger, who has 

made an intensive study of the architectural uses of 
aluminum, the ideal type of aluminum roofing 
would be a series of sheets with batten bar joints. 
This could be used for as low a pitch as 1'/̂  in 12. 
The batten joint would work well in siding, too. since 
it serves to stiffen the metal sheet at regular intervals. 

So the widespread imitative use of metals for 
house skins is not only questionable esthetics; it is 
also questionable engineering. 

Do metal skins really make sense for houses? If 
they do, what kind makes the most sense? 

Steel studs and joists don't need metal skins 
If you accept present steel stud and joist framing 

systems, there is no good reason why those systems 
should be covered with mcial skins. In fact, a wood 
skin, brick skin, stucco skin or plastic skin will make 
just as much sense—and, in some cases, more sense 
since some of them do not require a backup every 
16", and other skins (like stucco) will benefit from 
the dimensional stability of the framework and work 
even better than they would on a wood frame. 

But if you beheve, as do many advanced thinkers 
in the metals industries, that the next step in metal 

houses will be a complete structural wall panel, with 
the skin doing much of the structural work, metal 
skins of some type are inevitable. 

Right now the biggest advances are being made 
with honeycomb core panels using new "miracle"' 
adhesives to hold the actual metal surfaces. These 
panels have paper or aluminum cores, are very light, 
rigid and have good insulating values. Other new 
panels have foam plastic cores, still others are ribbed 
and filled with glass fiber insulation. 

Metal core panels are available today 

Anybody can build an aluminum-faced, paper 
honeycomb core house. The materials are still ex
pensive but, since nobody really knows how much 
a traditional exterior wall costs to build, nobody can 
tell exactly how much more expensive an equivalent 
aluminum wall would be. 

There are great hidden savings in the new curtain 
walls. Designer William Corns (p. 174) saved enough 
space for a 70 sq. ft. guest bedroom by using a thin 
metal skin in his experimental house in place of a 
wood frame wall. What an aluminum house could 
save in foundation costs (because the wall is lighter), 
in initial finishing costs, in site labor and in long-
term maintenance is anybody's guess. 

Finishes now available make the metal skin im
pervious to almost anything under the sun, and to 
the sun as well. 

Porcelain enamel on steel or aluminum, epoxy 
plastic paints, aluminum finishes and colors (and spe
cial paints, designed for aluminum surfaces)—these 
are just a few of the new treatments available. Add 
to them the more familiar metal skins (e.g. copper 
roofing) and you have a design vocabulary as com
plete as any in wood and masonry. 
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Decorative metal surfaces inside the house are not yet fully accepted 

by a public that often finds them too cold to the touch and too cold to the eye. 

To date only prehung metal doors, special metal ceilings and metal surfaces in 

kitchen and bathroom areas have been widely accepted. 

But more interior metals are on the way 

E m b o s i e d alumlni n" to st ipples and r ibs. Cour tesy: Reynolds Metals C o . •ets showing paH 

3 What about more metals for interior surfaces? 

Many people think metals are "too cold" to use 
on wall surfaces inside the house. 

If "too cold" means "too cold to the touch." the 
answer is that metals are indistinguishable to the 
hand from plaster surfaces, glass surfaces, stone sur
faces, brick surfaces or tile surfaces. (They are 
colder to the touch than wood surfaces.) 

If "too cold" means "too cold to the eye." the 
answer is that the metal makers are trying to correct 
thai with new decorative patterns and colors. 

Many new finishes are being developed 
In the A L C O A building in Pittsburgh, dozens of 

difl'erent aluminum wall finishes and ceiling finishes 
were used experimentally and they have shown how 
versatile and attractive metal interiors can be. 

In addition to the more obvious uses of metals 
inside the house, there are two—relatively new— 
that have proved successful: prehung metal doors, 
and metal ceilings. 

Michigan builder Bob Gerholz believes that metal 
doors, despite their higher initial cost, save money 
in the end because once in place they need no further 
attention. (Warping or swelling of some wooden 
doors is a major complaint among home buyers; and 
fixing such doors after buyers have moved into the 
house can become a big cost item for a builder.) 

Acceptance is often slow 
Other builders, on the other hand, think more 

highly of wooden doors because they can be planed 
down to clear whatever floor finish is used—from 
an unfinished slab to carpeting on a finished wood 
floor. Still, with lower costs and some built-in flex
ibility in the door size, prehung metal doors should 
become more and more popular. 

Metal ceilings for houses are stifl in early stages 

of development—not because the metal fabricators 
don't know how to make them (they have been 
making handsome metal ceilings for commercial 
structures for years), but because the costs are still 
high. Yet, as of today, sound absorbent metal ceil
ings (for use over open kitchens and family rooms) 
and luminous ceilings (made, for example, out of 
aluminum honeycomb sheets, which also have a 
good acoustical rating) are getting close to the cost 
range of the average house. 

Whether houses should be illuminated according to 
lighting principles first developed for ortices and 
stores is another question. In kitchens, bathrooms 
and laundry areas such illumination may make good 
sense; elsewhere a more intimate form of lighting 
may be preferable. 

Coordination of sizes is vital 
As metal doors and metal ceilings become more 

common in houses, some popular prejudices may 
disappear. 

There are already successful insulated metal sand
wich panels with nonmetallic surfaces (generally of a 
plastic) glued to the metal skin. Here, as in other 
uses of metal in houses, the key to success lies in 
dimensional coordination as much as it does in gain
ing popular acceptance. 

Few experts in the metal industries believe that 
metals are the answer to all problems of interior 
or exterior finishes. Most of them recognize that 
wood and other finishes will be preferred by many 
people and for many places. And they point out 
that the metal framed house of tomorrow can easily 
use such interior finishes: for the development of 
fasteners and new adhesives now makes it possible 
to attach veneer plywoods to a metal structure without 
the slightest trouble. 
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The biggest news about metals in plumbing, wiring, heating, air conditioning 
and insulation is that the old standhys may soon encounter 

serious competition from aluminum and plastics. One reason is the currently high cost of copper: 

another is that both aluminum and plastics can do a better job 

in some places than the metals presently in use 

L I F E : E d C l a r k 

4 What's changing in house utilities? 

There is no appreciable increase in the use of 
mcials for plumbing, wiring, insulation and duct
work. In fact, plastics are beginning to invade some 
of these fields to replace metals. 

What /,y happening within the metals family is that 
aluminum and its many alloys are becoming competi
tive in areas where copper, brass and steel once 
reigned supreme. 

Aluminum piping may cut costs 

Copper pipe costs about four times as much as 
aluminum pipe and the latter can do as good a job 
in water supply and sewage as copper or steel. Judg
ing by what happened in the ALCOA building in Pitts
burgh where much of the piping is aluminum. build-

Terminal for aluminum wire? New connector clamps 
end of wire: insulation is not stripped, wire is not bent. 

ers estimate that plumbing costs in similar office 
buildings can be cut 25% through the use of alumi
num pipe. Savings in houses should be even greater 
because of proportionately fewer connections. 

Sole problem: galvanic action between aluminum 
and other metals to which it may be joined. This 
does not occur with zinc, lead or stainless steel con
nections—but all other direct metal connections spell 
trouble unless a nonmetallic gasket is used. Pipe an
chors and supports should be of aluminum or gal
vanized steel. 

Tomorrow's house may well be entirely wired with 
aluminum. Reason: copper wiring, right now, costs 
at least 50% more than aluminum, and copper costs 
—especially at the source—seem to be going up. 
Aluminum's resistance to current flow requires thicker 
wiring than copper. This cau.ses some difficuhies at 
terminal connections where the wire has to be bent 
and twisted. 

However, with the advent of new terminal connec
tions, which eliminate all bending of wires (see cut, 
left) this is no longer a serious problem. 

Foil works with air conditioning 

Aluminum foil insulation can do a very good job 
—but only if it is properly used. The foil is very 
elTeciive in rcfleciing the sun's rays in the summer, 
but in the winter it may conduct inside heat to the 
outside—uriless the foil has been backed up with 
another form of insulation that will prevent direct 
loss of heat in this fashion. In addition, aluminum 
foil is a superior vapor barrier. 

Because aluminum gains heat more slowly than 
steel, aluminum ducts are much more efficient than 
steel ducts. For this reason aluminum ducts can be 
small, and less cool or warm air needs to be supplied 
to the ductwork to do an efficient job. 
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Let's not fool ourselves: people will not accept exposed metals in houses unless 

metal makers set their sights on the highest possible design standards. Unfortunately, most 

Americans associate metal shelter with diners and gas stations, insist on being shown that 

the metal house will he a lot different. Meanwhile, traditional materials 

will find many uses even in metal houses, both to lend warmth and to add contrast 

5 How will the public feel about a metal house? 

Each year 200.000 shiny metal trailers are bought 
in the US, many for full-time occupancy. By com
parison, less than half as many prefabricated houses 
were sold last year. 

This does not. of course, prove that all (or even 
very many) Americans are ready to move into shiny 
metal houses. Neither does the fact that 90% of the 
buyers of Lustron houses said they would buy a 
porcelain enamel and steel house again. 

Design is big factor 

Trailers are among the best planned dwelling units 
on land, sea or in the air. The Lustron house was, 
for its lime, a remarkably well-designed product. And 
so are many of the exposed sieel-frame houses ad
mired at recent Home Shows (see above) and some 
of the steel houses now being promoted by West 
Coast Builder Joe Eichler (see below). 

The metal house needs good design not only to 
overcome a public preference for warmer, cozier 

materials; it also needs good design because most 
people associate metal shelter with diners and gas 
stations—examples of some of the worst design in 
the US. Metal advocates must prove to a skeptical 
public that they can do better than that. 

They can, as architect Hero Saarinen showed with 
his beautiful porcelain enamel curtain wall for the 
General Motors Technical Center. 

But, the process of acceptance will necessarily be 
slow. Steel framing with a traditional skin of brick, 
wood or stucco is the first step (and it makes sense, 
loo—see below). Even in houses using exposed metal 
for framing or for the skin, traditional materials can 
be used for warmth and effective contrast. 

How handsome such combinations can be is 
shown in two of the three houses on the next few 
pages. And on pp. 174-175 is a house that demon
strates a further advance, still far beyond public ac
ceptance, but not beyond our present-day capabili
ties: a completely industrialized house of steel and 
aluminum. 

Conventional house by /<?B Builders. Houston, is actu
ally built around a nc-v stud-like steel framing system. 

Metal and glass house by builder Joe Eichler openly 
capitalizes on its exposed steel roof deck and framing. 
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Five steel " Y s " , planted in concrete piers, carry the floor and roof. Pairs of tie rods help to support the floor girders 

This house experiments with steel frame 

Butterfly roof lets in plenty of daylight on uphill side (east). South end of house (below) is open, serves as carport 
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Curtain wall details (alcove and below) show 
how lifihtwright skin of aluminum was used to 
sheath the house on all four sides. Uphill side 
(left and above) has fixed, aluminum wall piuiels 
with insulating air space, downhill side (right 
and below) consists of sliding wall units—both 
opaque and transparent—that can open or close 
the interior to sun and view. Inside, the curtain 
wall was finished with 'A" walnut veneer ply
wood, glued to the aluminimi «•<;// panel. 

^aluminum exbruoion 
plaabio 

olum 

Photos: Kaiser Se 

and an aluminum curtain wall 
D E S I G N E R . B U I L D E R & O W N E R : William M. Corns 
L O C A T I O N : ROSS. Marin Co.. Calif. 

The aluminum curtain wall that sheaths this house 
was borrowed outright from today's most advanced in
dustrial construction. 

Its light weight enabled Designer William Corns to 
hang his hillside house from a cantilevered steel frame. 
With the curtain wall he used aluminum roofing on steel 
purlins. Result: a 2,500 sq. ft. house that weighs only 
32.000 lbs., with furnishings—about one fourth of the 
weight of an equivalent house of traditional materials. 

Here is how the house stands up. A single row of five 
piers, resting on bedrock, is the only foundation Corns 
needed on a site with a 45° slope. Into these piers he 
planted five symmetrical. Y-shaped steel frames, and 
the house is hung from those frames. The steel struc
ture cut down foundation costs. 

The curtain wall saves space as well as weight. Here 
is a house with an exterior wall only 1 Vi" thick (in most 
areas), stiffened by aluminum extrusions that hold sand
wich panels of aluminum, glass fiber insulation and ply
wood (the latter glued to the back of the panel). Result: 
a space-saving of about 70 sq. ft. over a traditional 
frame wall—enough for an additional guest bedroom! 

Corns' house looks like something out of a science 
fiction. It isn't. All he did was to translate into home 
building engineering principles that every aircraft, 
train, truck or trailer maker has practiced for years. 

In-line plan has four bedrooms, two 
baths, deck on three sides. Most par
titions are prefabricated storage walls 
that do double dutv as .sound barriers. 
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Exposed steel structure, liere at corner of house, frames glass walls. 
Beam made of timber and two steel channels supports 4" roof planking. 

Aluminum frames for glass walls are screwed and calked 
to painted steel structure. 

Here are four good ways to join wood and glass 

176 

wood, decking 



Glass walls on open living-room side of house look out on garden court. 
Steel framing extends out to serve as trellis. Sun shade (left), is flue tile. 

to an exposed steel structure 
ARCi i iTKCTS: Curtis & Davis 
O W N E R S : Dr. & Mrs. l.yman K. Richardson 
L O C A T I O N : New Orleans, La. 

The architects wanted to combine the warmth 
of tile, brick and wood with the grace of glass and 
steel. 

This posed the problem of joining the walls 
and roof to an exposed, welded steel frame. The 
solution is seen in four basic details. 

Two steel channels, bolted back-to-back with 
wood blocking between them, make up each roof 
beam. The 4" roof plank is fastened directly to 
the timber. 

Metal lines are clean. In joining the aluminum 
sash and steel structure of this glass-walled house 
intermediate connecting members, even when 
used, are not noticeable. 

Most of the sash is screwed directly to the ex
posed steel with nothing other than the calking 
joint as a biu-rier between. Where glass walls 
frame into the web of a steel column, the aluin-
inum sash may fasten to wood blocking or a small 
angle welded to the flange. 

The whole house is laid out on a pattern of 
squares. On the living side, a garden court lies 
partly under the overhanging roof, almost like 
part of the interior. 

A 

Floor plan shows three courts, two of them inside. Column spacing determines 
wall lines. Brick hallway sets off terrace floor used in the rest of house. 
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> -
steel frame takes inserts of block, wood or glass just like panels 

n materials and methods this house sums up . . . 

Photos: Jason Ha l ley 

In living room, black steel columns are handsome feature of the window wall. 
Fireplace hood is black sheet steel, wall is clay block. 

This house is aptly named a "Case Study." 

It shows how a steel grid system helps achieve 
the freedom of design demanded by today's open, 
flexible plan. 

It shows how less than 2 sq. ft. of steel can 
support over 5,000 sq. ft. of roof. 

And it shows how steel and traditional ma
terials like wood, block and glass each can con
tribute to the structure without encroaching upon 
one another. 

The walls are as flexible as the plan. Any kind 
of wall can be used any place. Storage walls, 
partitions of clay block and wood paneling—none 
of them load-bearing—are set up wherever de
sired on lines established by the steel grid. 

Fixed and sliding window walls, framed in trim 
aluminum extrusions, fit neatly between steel col
umns, open up the open plan still more. The 
regular pattern of black H-columns gives unity to 
a facade of many dilTerent materials. 

The only fixed elements are the pinpoint col
umn supports for roof and plumbing stacks. 

Designer Craig Ellwood planned the house for 
the magazine Arts & Architecture as the 17th in 
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window walls, framed in aluminum and set between 4" steel columns, line the open sides of living area, right, and bedrooms, left 

the position of metals today 

D E S I G N E R : Craig Ellwood 
E N G I N E E R S : Mackintosh & Mackintosh 
C O N T R A C T O R S : Robert E. Henson. David E. Harper 
O W N E R S : Dr. & Mrs. Stanley H. Hoffman 
L O C A T I O N : Beverly Hills, Calif. 

its series of "Case Study Houses." Its teaching 
ideas do not end with the structure and the plan. 

Inside the house a white cement terrazzo Hoor 
ties together a series of open areas, flows on into 
the patio. The floor's polished texture is set off 
by the ceiling of Douglas fir which extends out
doors to create broad roof overhangs. Interior 
partitions successfully mix a variety of materials. 

4" steel columns support the roof. The roof is 
framed by light steel girders supported on 4" H-
columns. The girders support the secondary fram
ing of 2 X 6 joists. Bolts welded to the steel beams 
support joist anchor plates. 

All roof edges are finished with a 5" steel 
channel fascia painted black. Lighting is recessed 
into the underside of the overhangs. 

Plastic skylights in aluminum frames are set 
into the flat roof over baths, hallways and pantry. 

By fitting wood, block and glass into the light 
steel grid, Ellwood gave his house a warmth un
common in a steel structure. 

For data on techniques, turn the page. 

coui-t/ 

Plan shows roofed over area totaling about 5.300 sq. ft., most of it supported 
by an open grid of 4" steel columns. House has five courts, aside from terrace. 
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Glass wall of children's bedroom is made up of sliding panel and jalousie, 
both framed into H-column. Double-deck beds are cantilevered from wall. 

Walls frame easily into steel grid 

H-column is key to system 

holh v/eld to col 

block. 

alum, sliding-
window frame/ 
liollovir clay Uock-

cont/. 

f u l l , 
wBldto 

• col 

rnorbar 

H-column has anchor plate welded to 
flange for mortar joint with block 
wall. Bolt is welded to other flange 
for window blocking. 

va X 4 corib plate 1/4 
bo col. V [77 

Jriollow- clay 
Hlock — 

aJum mm 

For corner, a 4" continuous plate is 
welded to web of H-column for clay 
block wall anchor. Bolt for windov 
blocking is welded to flange. 

Designer EUwood anchors tradition^ materials to steel columns 
through bolts and plates welded to their flanges and webs. 

His masonry block is hollow so a simple mortar joint forms an 
anchor to hold a plate which is welded to the H-column. Ma.sons 
make the mortar anchor as they lay up the wall. 

Aluminum frames for all the glass in the house are fastened to 
the steel H-columns by wood blocking. The wood keeps the 
aluminum from direct contact with the steel so there is no danger 
of electrolytic corrosion. The wood blocking, in turn, is fastened 
to steel by bolts welded to the columns. Stud and lath partitions 
are also anchored through similar wood blocking held by bolts 
to the column. 

Jalousie in master bedroom is inserted between steel column, at end of block 
wall, and wood paneled partition. Partition extends out into private court. 

mebal 

s tr ip 

1 Vi' berr^z-.-o 
over met-ai 
labh. 
VB- isolba ®a'-o-o.c 
weld, bo COL 

counber su nk 
into ax 4 block 

Partition wall of terrazzo (for bath
room) is anchored by blocking to bolt 
welded to column web. Bolts on flange 
hold window blocks. 

UB-hoLii3 (S 
s'-o'oc vvelo. 
t-o col 

alurn. g-lass 
11 1.̂  

count'ersunls 
into cleeLT 
e X 4 block 
formica over 

_ry-4' wabenpr'f 
plywood. 

Stud-framed wall at corner is an
chored to bolts welded to column 
flange. Fixed .sash is fastened to col
umn web by block and bolt. 



What of the future of metals? 

No metal maker thinks of metals as a panacea for 
everything in the hou.se. 

But most metal makers arc sure they could do a 
lot of house building jobs better than they arc being 
done today. Their chief argument: dimensional sta
bility is just about the No. 1 construction requirement 
for production houses, and metals readily can meet it. 

Most metal makers think their future in house 
construction will be a two-phase process: a gradual 
improvement of existing methods, and—almost si
multaneously—a radical change involving all struc
tures. 

The gradual improvement will, undoubtedly, con
tinue for many years to come. Post-and-beam sys
tems, stud-and-joist systems, skin-and-bone systems 
of construction will all be improved—and all will 
improve in direct ratio to the improvement of other 
home building techniques. Example: stud-and-joist 
framing in steel will become more economical with 
much wider spacing of both studs and joists which, 
in turn, will become feasible when stronger, bigger 
sheet materials are developed to fill in the steel bays. 
The Ell wood house on the preceding pages is a dem
onstration of the gradualist approach. 

New technology coming? 

Meanwhile a more radical change in all structures 
is well under way, according to most steel, alu
minum, plastics and shell-concrete experts. This 
change, as Abe Charles of Reynolds Metals points 
out, is the result of a new understanding of the enor
mous strength inherent in skin structures alone. 

Designers in advanced metals research are fast 
learning to compute skin structures that were barely 
understood a mere dozen years ago. And their com
putations, it is claimed, may soon render obsolete all 
the steel post-and-beam structures that have created 
such a stir m the past few years. 

New forms are on the way 

What these metals, plastics and concrete engineers 
are saying is that with the cot7ting of continuous skin 
structures, the rectangular cage of wood or steel—so 
radical today—will become as quaintly old-fashioned 
as the gingerbread house of 60 years ago. 

At least one architect understood this fact quite 
some time ago. "Of course, this primitive post-and-
beam construction will always be valid," said Frank 
Lloyd Wright in the early Thirties, "but both support 
and supported may now . . . be plaited and united 
as one physical body: ceilings and walls made one 
with floors and reinforcing each other by making 
them continue into one another . . . A new world of 
form opens inevitably."/END 

New forms of the future, like this eleva
tion of 18 complete hyperbolic para
boloids, may give wonderful new pos
sibilities to designers of metal skins. 

'iiii'.i 

w'iiifiiijSf'n;;!; 

mm 
' / / / / / / / / / M l . ' A\VA 

i . 
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New Products 

H&H's Round Table on Mechanization reported (Jan. '56 issue): 

"The new portable tool that builders 

and prefabricators are most eager to 

use is not yet available—a self-feed

ing pneumatic (or perhaps electric) 

nailer as light as a portable saw, that 

will drive 60 or more regular nails 

a minute. Not just down, but also u[), 

or at any angle . . 

Now three makers offer you. •. 

L I F E : Raioh C r a n e 

Common nails can he unconinufniy expensive, 
not in themselves, hut in the labor required to 
drive 50.000-100.000 of them in the average 
house (an all-nailed e.xperimenial house used 
67.000). Even in assembly line production, 
builders must count on 80-90 hours of nailing 
lime alone in their carpentry bills. And every 
one of those nailing hours costs an average of 
$3.04 (BLS Jan. '56). 

Two other basic carpenter skills, fitting and 
cutting, have already benefited from Tweniicili 
Century technology. Off-site fabrication and 
niddnlar components have cut layout lime: the 
electric hand saw is now almost an extension 
of the carpenter's hand and has reduced on-site 
ciiiiin'.^ lime lo a iiiiniinuiii. 

Nailing has lagged behind. Each nail has 
had to he driven home by hand, an operation 
praciicalty unchanged for centuries. 

Nailing manhours for average house cost up to $250 
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Morgan's Nail Driver Matrix's Nail-A-Matic United Shoe Machinery's Power Nailer 

this most wanted tool 

THREE portable, air-driven nailing ma
chines are now coming on the market. 

They may save as much as $175 per 
house. 

Made by three different companies, the 
new machines are light and fast. They meet 
all the other basic requirements set down just 
five months ago by members of H O U S E & 

H O M E ' S first Round Table on Mechanization 
(see quote on opposite page). 

The lightness and portability demanded 
in the tool could only be achieved by divorc
ing the nailing head from the weight of both 
the nails and the power source. All three of 
the new devices use the same general 
means: a central hopper for nails, equipped 
with an automatic sorting device that sepa
rates the tangled nails and feeds them—point 
first—to the hammer through lengths of 
flexible hose. 

At normal production, a hopperful of 
nails (8-10 lbs.) will last several hours. 

The machines shown above and on the 
next page are light (from 5 to 8V2 lbs.). 

They drive nails up. down, or at any re
quired angle and have safety devices that 
make it impossible to fire the nailer unless 
it is in contact with the work. The same 
impulse that drives the nail home pulls the 
next one into place from the hopper. Hoses 
range in length from 12' to 25', but longer 
lines can be used as long as the required 
pressure can be maintained. 

How the nailers work 
Power for the nailers is provided by a 

conventional compressor (3 h.p.) that can 
furnish the 90 psi. pressure required. In 
constant operation, the machines will use 
10-15 cfm. of air. 

The 60 per minute capacity asked by 
H&H's Round Table can be met easily by 
any of the nailers on bench jobs, but few 
on-site operations permit the machines to be 
operated at top capacity. Usually, the capac
ity is limited by the time spent moving the 
head to each nail location. But 30 per min
ute is quoted as "average," and that means 
a reduction of V^ in nailing time. 
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O n e blow and iVs nailed! 

The Morgan Nail Driver is a single-blow 
machine that punches the nail home in one 
motion. Using 4d to 8d nails, the machine 
will drive up to 60 per min.. with an average 
of 40. The driving head weighs 8'/2 lbs., 
and the feeding unit 65 lbs. Nose adapters 
permit nail driving at almost any angle. Hose 
lengths range up to 50'. Price: $1,200. 
Minynn Machine Co.. RoclirMer, N. F . 

Nailingr woodpecker style 

An oscillating hammer in the Nail-A-
Matic hits the nail head 70 times per second 
and three driver sizes handle all nails from 
2d to the 16d nails used for framing. Nails 
can be driven flush, countersunk (as for 
drywall), or left extended. A detachable 
hopper can be dumped whenever nail sizes 
are changed. Price: $980-$1,080. 
Matrix Engineering Corp., Minneaiwlia, Minn. 

For ollwr iXeii: Piodticlx, nee p. 20;' 

O n e hand for the job 

Power tackers. long used in the furniture 
industry are lineal ancestors of the Power 
Nailer, just being put into pilot production. 
First models, which weigh 5 lbs., will ac
commodate nails only up to 1%", but will 
drive over 100 per minute. The feeder-
separator holds 10 lbs. of nails and feeds 
them through a plastic tube to the nailing 
head. Price: $950. 
United Slioc Machineru Corp., Boston, Mttss. 
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hen they look for clues to quality 

here's a convincer! 

M i l l i o n s o f prospects fo r new homes or for remodel ing—including your 
prospects—are learning about this seal. 

T h e y are learning t h a t the A W W I Seal o f A p p r o v a l on wood w i n d o w 
un i t s is a convinc ing mark of qua l i t y i n a house—windows w h i c h comply 
w i t h the qua l i t y specifications o f U.S. Commerc ia l Standard 190-53. 
T h e y are ge t t ing the A W W I seal s tory i n the big nat ional magazines 
they r e a d - L I V I N G F O R Y O U N G H O M E M A K E R S . . . H O U S E 
B E A U T I F U L . . . H O U S E & G A R D E N . . . S M A L L H O M E S G U I D E . 

I t ' s a l l pa r t o f a na t ionwide promot iona l program. T h i s program can 
w o r k f o r you b y f u r n i s h i n g ins tan t iden t i f i ca t ion o f q u a l i t y i n windows 
—and by i d e n t i f y i n g Y O U as a qua l i t y builder. Inc luded i n the program 
is a special cer t i f icate o f window qua l i ty , p rov ing t ha t the windows y o u 
ins ta l l , bearing the Seal o f Approva l , comply i n every respect to U.S. 
Commerc ia l S tandard 190-53. A m i g h t y valuable sales tool—as builders 
are finding out . 

H o w can y o u t i e i n to th is promotion? B y asking your supplier fo r 
wood windows bearing the A W W I qua l i t y seal. Cert i f icates o f qua l i t y 
f o r home owners w i l l gladly be furn ished y o u th rough the same source. 
Amer ican Wood W i n d o w I n s t i t u t e Seal o f A p p r o v a l D i v i s i o n , Ponderosa 
Pine W o o d w o r k , 105 West Monroe Street, Chicago 3, I l l i n o i s . 

L I V I N G 

j J ' ^ ^ ' B» II I>1\.. 

' QUALITY y^. • . APPROVED FABRICATOR /V ^tj, NO, 0 00 

V/haf the AWWI seal of approval 
means for wood window units 

1. Correct in design and construction 

2. Made of carefully selected lumber 

3. Preservative treated for lasting durability 

4. Equipped with properly balanced sash for easy operation 

5. Efficiently vi/eather-stripped for weather-tightness 

This full-page ad is typical of AWWI Seal of Approval advertising 
in big national magazines reacliing home owners. 
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Beaut i fu l A d o r Custom Handle adds dis
tinctive note of luxury. Ador doors are found 
in all types of construction — from project 
homes to luxurious custom residences. 

$ 1 0 , 0 0 0 P r o j e c t H o m e offers owners indoor-outdoor 

living with compefitively-priced Ador sliding glass door. 
$ 2 0 , 0 0 0 C u s t o m R e s i d e n c e on the coast has 

beautiful alumilited all-aluminum sliding units by Ador. 



Luxury Look of Sliding Gloss Doors 
Sells Buyers in '56 market 

More luxury is the home buyer's greatest demand. I t is the home builder's key sales 

secret. Foremost among "demand extras" are sl iding glass doors. 

Every day more and more Americans are buying homes that offer the luxury 

of indoor-outdoor l iv ing provided by sliding glass doors. These buyers judge the 

sl iding glass door by the quality and appearance of its handle. 

Outstanding in the field is the distinctive custom hardware on Ador sl iding 

glass doors. The beautiful Incite gr ip handle, wi th its luxurious satin-silver finish, 

is an appealing sales argument f o r the home buyer. 

Good design is a characteristic of the Ador door. Custom details include 

snap-on glazing bead fo r finished glass lines; r ig id , tubular aluminum design; 

and a lustrous alumilite finish which resists corrosion indefinitely. 

Custom hardware is another example o f Ador 's design leadership. Yet, wi th a l l these 

custom features, Ador units are priced to meet competitive conditions. 

For information and specifications, write to Ador Sales, Inc., 

2345 West Commonwealth Avenue, FuUerton, California. 

Smart Safin 
Finish 

Positive 
Locking Action 

Beautiful 
Lucite Grip 

Ador Hardware Design 

f 

$ 5 0 , 0 0 0 L u x u r y H o u s e features ninefy-seven feet of Ador 

sliding glass doors opening on a patio-pool area. 

S t r i k i n g C u c l o m D e s i g n H a r d w a r e is this Ador 

handle here being examined by builder John 

Pagliuso. This beautiful precision hardware is 

distinctive detail of the Ador door. 

dor 
America's Foremost 

All-Aluminum Sliding Glass Door 



OVERHEAD 
SECTIONAL 
GARAGE 
DOORS 

C O M M E R C I A L 

• ! • • • • 

S T U R D Y 

r - f 
• i • • • 1 ^ 1 

, — - • I . . " ~ . .u 

1 
j : l 1 1 

ro blend 

with any architecture 

. . a to f i t any 

opening, both residential 

and commercial 

T R I L I N E 

A L L D O O R S F E A T U R E T H E 

F A M O U S 

Wed(jel<jkt 
T R A C K 

F L U S H 

f o r f a s t i n s t a l l a t i o n , easy 
o p e r a t i o n . Even a c h i l d 
can o p e n a n d c lose a 
C o l d e r d o o r , y e t i t f i t s 
l i k e p a r t o f t h e w a l l . 

So ld d i r e c t t o d e a l e r s ; 
b a c k e d b y e x t e n s i v e n a 
t i o n a l a d v e r t i s i n g . 

W a r e h o u s e s i n : Lancas
t e r , Pa. a n d Ch icago , I I I . 

free/ 
L E V E L I N E 

R A I S E D P A N E L 

co lde r 

Catalog giv«( complete 
•peciflcatlons on Caider't 
full line. Colorlo^ ihows 
ths Colder way to 
achieve custom effects 
without custom costs 
when home owners want 
dpcorctod garage doors. 
Send for your copies 
lodoy. 

E v e r y C o l d e r d o o r c o n b e e q u i p p e d 

w i t h e x t e n s i o n o r t o r s i o n s p r i n g s a n d 

c o n b e e l e c t r i c a l l y o p e r a t e d a n d r a d i o 

c o n t r o l l e d . 

M A N U F A C T U R I N G C O . , L a n c a s t e r 1 5 , P a . 

Panel members of the 

Materials Handling Round Table 

American Institute of Architects 

JOHN HIGHLAND, pasf chairman 
Home Building Industry Committee 

Story nnd piclureH on pnffe 16/, 

CLARENCE MERTZ 
Internationol Harvester Co, 

R. G . HURLBURT, asst. mgr. Ind. Div.. 
The Oliver Corp, 

R. W. HUMES, asst. sales mgr. 
Sherman Products, Inc. 

National Association of 
Home Builders 

RALPH JOHNSON, technical director 

EDWARD PRATT, chairman, Research Institute 

ANDREW PLACE, trustee. Research Institute 

Prefabricated Home Manufacturers 
Institute 

G E O R G E PRICE, president 

ALLEN WARNE, vice president Precision Homes 
FRED SAMERDYKE, president 
Harnischfeger Homes 

National Retail Lumber Dealers Assn. 

HIL CREDEN 
Edward Hines Lumber Co. 
JOHN GROSSMAN, vice president 
L. Grossman & Sons. Inc. 
R. A. SCHAUB, president 
RAYMOND HARRELL, research director 
CLARENCE THOMPSON, chairman 
JOHN MOELING, president 
Sterling Lumber Co. 

V. JOSEPH WARDEIN 
GInler-WardeIn Lumber Co. 

Consultants 

JAMES T. LENDRUM, director 
University of Illinois Small Homes Council 

DAVID SLIPHER 

Materials handling equipment 

DAVID A. MILLIGAN, vice president 
American Tractor Corp. 
R. G . KLEIN 
Baker-Raulang Co. 

FRED L. BAUMANN 
Caterpillar Tractor Co. 
R. H. DAVIES. vice president 
Clark Eaulpment Co. 

FRANK W. CONOVER, manager 
Industrial Sales Department. 
Tractor and Implement Div., 

Ford Motor Co. 
H. G . CLARK, sales manager 
Gar Wood Industries, Inc. 
ROBERT MOODY, sales manager 
Hyster Co. 

Manufacturers 

WAYMON H. BROWN, vice president 
Lumber Operation. Frost Forest Products Div., 

Olln-Mathleson Chemical Corp. 
PAUL R. VICKERY. sales mgr. 
Lumber Products 
Frost Forest Products Div., 

Olln-Mathleson Chemical Corp. 
E. C . CERNY, commodity manager 
Colorbestos 

Johns-Manvllle Corp. 
ROY F. SEEBER, planning and scheduling 

Johns-Manville Corp. 
ALDEN SMITH, sales manager, TECO 
National Lumber Manufactures Assoc. 
RON DOOLEY, head of materials handling. 

National Gypsum Co. 
ARTHUR LAHEY. mgr. product lines 
Weyerhaeuser Sales Co. 

Transportation 

FRED BLAIR, midstates transportation 
American Trucking Assoc. 

V. L. GREEN, asst. supt. cars 
Chicago. Milwaukee. St. Paul and Pacific 
J . F. LIKARISH. master car builder 
Great Northern Railway Co. 

G . J . LEHNERER, asst. mechanical and 
research eng., 

Illinois Central Railroad Co. 

FRANK E. CHESHIRE, manager 
Railway Div.. International Steel Co. 

STEPHEN NAGY. supt. car equipment 
Pennsylvania Railroad Co. 

J . F. ROBERTS 
Pennsylvania Railroad Co. 

STANFORD NELSON 
Pullman Standard Car Mfg. Co. 

N. A. WILLIAMS, engineer, Car Dept. 
Union Pacific Railroad Co. 

Wrappings and plastics 

C . R. LAMMERS 
Acme Steel Co. 

W. E. PATTY 
Acme Steel Co. 
FRED STEVENS 
Americas SIsalkraft Corp. 

JAMES R. WILLIAMS 
SIgnode Steel Strapping Co. 

Moderator 

p. I. PRENTICE, editor and publisher 
House & Home 
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T a k e a minute before 
you fill out this c o u p o n 

Take a minute to consider what vow expect f r o m a prefabricated 
home manufacturer. 

I f i t 's merely the delivery to your site of a well-desisjned house 
package at the r ight price, we certainly welcome your inqu i ry . 

We at Heritage Homes believe, however, that our role is far more 
than that. W e stand ready to serve you as a close business partner, 
on the sound basis that "business is service". As a result, we offer 
a rather unusual combination of services i n company w i t h our 
basic house package. 

O u r parent organization is the Peter K u n t z Company, w h i i h 
operates more than fifty lumberyards throughout the Midwest . A n 
aff i l iate is the N o r t h Central Mortgage Acceptance Corporat ion. 

Y o u w i l l find that your problems receive ind iv idua l attention . . . 
your requirements quick, personal service. I t is our firm purpose to 
work closely w i t h our builder-dealers, counseling on cost-cutting 
construction methods, creating promotions for each project. O u r 
success mu.it be based on your success. 

Th is partnership concept can mean a progressive step-up in starts 
and sales. Dealerships for Heritage Homes builders are available, 
par t icular ly w i t h i n our five-state delivery area. F i l l out the coupon 
now to learn more about this t ruly rare business opportuni ty . 

HERITAGE PRE-CRAFT HOMES 
19622 Nottingham Rd., Cleveland 10, 0. 

Tel l me more about Heri tage Homes. 

Name . 

Street . 

City State 

1 am a bui lder • real estate man i J other • 

A n e x c i t i n g n e w c o n c e p t 
in m a r k e t i n g n e w h o m e s 

• Prospect-pleasing architect designs 
• Practical color planning 
• Mortgage financing service, FHA-VA 
• Field engineering service 

• Acceptable to mortgage loan officials 
• Optional appointment items 
• Effective advertising and promotions 

Plus a basically improved method of home 
construct ion, f e a t u r i n g m o d u l a r units wi th 
mortised framing, tongue-and-groove panels, 
windows installed in their panels, complete in
terior door assemblies,factory-engineered roof 
trusses..and proved economies in erector's costs. 

P R E - C R A F T 

A product of 
THE INDEPENDENT LUMBER COMPANY 

19622 Nottingham Rd,, Cleveland 10, 0. 
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T R I M A DOORWAY I N JUST 4 MINUTES w i t h U S G ® 
Snap-on Me ta l T r i m . Saves up to 50% in labor t ime, 
up to $1.70 per opening in materials cost. N o special 
tools required, no nail holes to fill. Side t r i m comes 
ready-mitered; head t r i m requires only rough miter ing. 
Snaps i n place easi ly-and it 's bonderized, easily painted. 

REINFORCE CORNERS FASTER wi th D U R - A - B E A D * 
M e t a l Corner R e i n f o r c e m e n t . I t na i l s on ou t s ide 
corners, combines ma.ximum protection w i t h ease and 
speed of application. Provides true, impact-resistant 
corners: requires only a m i n i m u m amount of cement. 

MACHINE-FINISH JOINTS AT THE RATE OF 3 MPH! Joints 
can now be taped at a workman's walk ing pace, thanks t o 
new j o i n t reinforcement and finishing tools. Taping machine 
automatical ly applies P E R F - A - T A P E * reinforcement and P E R F -
A - T A P E Cement to the j o i n t (cement is fed by battery powered 



How to speed turnover of homes 

NEW ONE-COAT TEXTURE PAINT. Just one coat of T E X O L I T E * Texture 
sand finish latex paint beau t i fu l ly conceals minor surface imperfections 
and taped wallboard joints . N o pr iming required. Flows on freely, leaves 
no " p a i n t y " odor, and it 's washable. I n 17 ready-mixed colors and white. 

S A L E S BUILDERS 
FOR HOME B U I L D E R S 

Gypsum wal lboard f in ishing s y s t e m — a v a i l a b l e 
from your U.S.G. building mater ia ls d e a l e r — s p e e d s 

construct ion of quality wa l ls and cei l ings 

Your work is faster and easier 
when you deal with the builder's 
most dependable manufacturer-
United States Gypsum. Your 
sales are made more quickly when 
your interiors have the smooth
ness, the uniformity, the beauty 
that say "superior quality". . . 
United States Gypsum quality! 

UNITED 
S T A T E S 
GYPSUM 

BUILDING PRODUCT 

the greatest name in building 

pump) . Finishing tool (above) flushes the 
j o i n t w i t h cement after tap ing . Finishing 
tools carry their own supply of P E R F - A - T A P E 
Cement; are available in different widths 
tha t feather edges automatical ly . 

For complete information on products shown here, fill i n this coupon and 
mail to Uni ted States Gypsum, Dept . H H - 6 1 , 300 West Adams Street, 
Chicago 6, I l l inois . 

• USG Snap-on Tr im • New drywall joint finishing tools 
• T E X O L I T E Texture Paint • D U R - A - B E A D Metal Corner Reinforcement 

• P E R F - A - T A P E Joint Finishing System 

N A M E . 
(Please print) 

F I R M . 

ADDRESS. 

C I T Y .STATE. 



What's the secret behind 
the home that ''sells like crazy"? 

Better living—today's most important buying motive. 

^ UVE BETTl.. 

W h y is i t some new homes move slowly whi le 
others w i t h f a i r l y high cash requirements 
* ' s f l l l ike crazy"? The difference is o f t en 
"be t t e r - l i v ing" extras. People today want to 
l ive better, and to most people this means 
live better e lec t r ica l ly . 

Housewives and mothers are convinced 
t h a t a w o r k - s a v i n g , t i m e - s a v i n g e l e c t r i c 
ki tchen is wor th every penny i t costs. Where 
weather is a p rob lem, electric a i r condi t ion
ing becomes a "must , " not a l u x u r y , i n a bet
ter - l iv ing home. 

They've been reading mouth-water ing ad
vertisements for years, se l l ing themselves on 
electric dishwashers, clothes washers, dryers, 

VE BETTER Electrically 

National Magazine Campaign. Beginning 
In April, millions of prospects have been read
ing colorful "spectaculars" in Life, Saturday 
Evening Post, Look and leading women's serv
ice and shelter magazines. Big ads like these 
sell Live Better Electrically in a dramatic, 
convincing and memorable manner. 

indirect l i g h t i n g , remote-control w i r i n g , a l l 
the w o n d e r f u l , con i fo r l ab le features that only 
e lect r ic i ty makes possible. They want I hem 
now in the hou.se they are w i l l i n g to buy. 

L i v i n g better e lec t r ica l ly — that's the key 
to buy ing appeal . I t ' s a feature that smart 
bui lders include and promote in the homes 
they offer . I t ' s a feature that prospects look 
f o r and when they find it — they buy! 

Offer better living . . . electrically 
and you'll sell more houses! 

A nat ional advert is ing and pub l i c i t y cam
paign w i l l be w o r k i n g f o r you year in and 
year out to promote the theme " L i v e l>etter 

your homes, and t h e y ' l l "se l l l i ke crazy." 
That ' s the secret. 

Send now f o r the 72-page fu l l - co lo r book 
" N e w .Step-by-Step Ideas to He lp Y o u Live 
Better E l e c t r i c a l l y " — the same book your 
prospects w i l l be reading. For your copy ca l l 
or wr i t e your local electric u t i l i t y , or wr i t e 
L ive Better Electr icaUy, P. 0 . Box 50^. Great 
Neck, L . I . , New Y o r k , enclosing 10 cents to 
cover t l ie cost of hand l ing . 

Nat ional TV Campaign. Every month over 
30 million people will see and hear the Live 
Better Electrically story on the fu l l CBS net
work. Electric utilities throughout the country 
will broadcast the same message on local 
television and radio. 

. . . e l ec t r i ca l ly . " W h e n you iden t i fy your 
homes w i t h this campaign, you're on the 
way to closing a sale. B u i l d better e lectr ical 
l i v i n g into your homes. T e l l about the modern 
electr ical features, the up-to-date w i r i n g in 

LIVE BETTER 
Electrically 

POW 

Billboards. All over the country electric ut i l i 
ties will be displaying this "Live Better Elec
trically" message where your prospects will 
see It. They'll see it when they're on the road, 
looking for that "better-living" home! 

Display the LIVE BETTER.. . f / ec t r icaf /y symbol at all your homes. You'll appeal to your 
prospects' desire for better living. 
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How to ''Comfort-Condition' 

the OPEN PLAN HOME 
for greatest heating efficiency in winter. coolest living in summer! 

W i t h its outstanding physical advantages, the open plan home 
represents one o f the most impoaan t trends in modern resi
dential design. I t adds a new, sweeping spaciousness . . . makes 
even l imited areas seem roomier and more extensive. By bor
rowing space f r o m outside, it adds extra liveability inside! 

But there are objections to the open plan home—especially 
when it comes to heating and cooling. T o assure winter warmth 
and summer coolness, special design principles must be closely 

observed. I f these precautions are fo l lowed, the open plan 

home can be heated and cooled efficiently and economically. 

In fact, in Minnesota—where the outside winter temperatiire 
skids to 20° below—one builder is heating his 1,250-sq. f t . 
open plan homes fo r as l i t t le as $84 a winter! A n d in 100 cities 
across the country, Owens-Corning Fiberglas* is now conduct
ing tests to prove that the average home, i f adequately insu
lated, can be heated and cooled all year round for $120! 
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SUMMER DESIGN also solves the winter problem 

if the Open Plan Home is insulated with... 
Winter or summer, the job of insulation is the same . . . 
to prevent excessive heat flow ihrouf^h walls and ceilinf^s! 
Actually, the load caused by air temperature differ
ences is approximately the same, winter or summer. 
But since sun heat load of roofs is an added considera
tion in summer—and since the cost of cooling exceeds 
the cost o f heatin}^—i\\t summer problem ranks most 
critical. Therefore, proper design for summer comfort 
wil l assure maximum winter protection anywhere! 

The winter heat problem varies geographically. But 
strangely enough, the summer heat problem is about 
the same everywhere. Based on U . S. Weather Bureau 
records for July, the average daily sun load falling on 
a flat surface is about the same in southern states like 
Alabama and Louisiana, as it is in northern states like 
Maine, Minnesota and Washington! Regardless o f 
location, a i,000-sq. f t . roof is exposed to almost 2 
million B.T.U.'s daily. To offset this problem in the 
design o f open plan homes, consider these factors: 

START WITH THE ROOF: 
In summer, sun load is worse on roofs 
than on any other part of the home. In winter, 
roofs account for up to 25% of the heat loss. 
The solution: Good design; good ventila
tion; and maximum insulation! Heat-flow 
tests show the best year-round performance 
is with adequate thicknesses of insulation 
combining aluminum foil , to reflect radiated 
heat, with a mass material like Fiberglas, to 
reduce heat flow. Specially recommended: new 
Fiberglas Foil-Enclosed Insulation to reduce 
heat gain in summer and heat loss in winter 
to a minimum. Ventilation of attic spaces 
removes heat, improves performance. 

THE WALLS: 
In open plan homes, where large proportions 
of wall areas are glass, the solid walls must be 
insulated with great care. While walls receive 
less sun heat than the roof, there is still a 15° 
to 20" temperature difference between ///side 
and fwrsidc air. In winter, good insulation 
keeps walls warm, removes the "discomfort 
/one" present along poorly-insulated walls. 
The solution: Use insulation to cut down 
the flow of transmitted heat. Here, standard 
Fiberglas Insulation with a kraft paper vapor 
harrier serves well to cut heat loss or gain. 
Foil-Enclosed Insulations add extra value. 
Maximum thicknesses provide best results. 



O W E N S - C O R N I N G 

F i B E R G L A S 

THE FLOOR PROBLEM: 
In summer, heat gain poses a problem where 
ducts run in slabs. In winter, uninsulated slabs 
lose heat from the edge. Such slabs are cold 
and uncomfortable and may cause moisture 
to condense and stain floors, start rotting or 
loosen floor-covering adhesives. 
The solution: In slab homes, an efl'ective 
perimeter insulation such as Fiberglas Perim
eter Insulation is vital (National Warm Air 
Heating and Air Conditioning Association 
lists such insulation as essenrial i f air condi
tioning ducts are part of the slab.) Crawl 
space walls call for Fiberglas Perimeter Insu
lation, plus a ground cover of roofing fell. 

WINDOWS ARE TROUBLE SPOTS: 
Glass admits sun and air heat—and winter 
cold—many limes faster than even uninsu
lated walls. Thus the problem becomes criti
cal in open plan homes with extended glass 
areas. 
The solution: Double-glass, insulating 
glass, or storm windows cut heat transfer as 
much as 50%. Whenever picture windows are 
used, specify beautiful, translucent Fiberglas 
draperies lo reflect radiated sun heat'. Orien
tation of large windows away from the south 
and west helps keep off sun heat. Artificial 
exterior overhangs or awnings of Fibcrglas-
reinforced plastic are very helpful. 

Perimeter Insulation 
Roofing felt 

How Insulation 
Serves in 
Comfort Conditioning 

SAVES MONEY ON EQUIPMENT! Insulation saves 
money immediately by reducing the cost of the heating and 
cooling plant. With B.T.U. heat loss or gain reduced, unit 
sized pipes, ducts and other equipment can be cut down. 
Reduction in unit size can save up to three times the cost 
of insulation. Maximum insulation helps bring insulation 
first cost within the range of more buyers. 

S i 

SAVE UP TO 58% OPERATING COSTS! By insu
lating with maximum thicknesses of Fiberglas Insulation, 
up to 58% can be saved on air conditioning operating costs! 
Smaller units cost less to operate and run for shorter lengths 
of lime. And the savings in winter heating costs further help 
return the insulation cost to the owner. 

IT'S LIKE GETTING A s^-TON AIR CONDI
TIONER FREE! Insulating the open plan home with 
maximum thicknesses of Fiberglas insulation instead of 
minimum thicknesses will keep out as much sweltering sum
mer heat as a J4-ton air conditioner can remove! Even with
out air conditioning, this brings comfort. And with maxi
mum insulation, air conditioning can be added later at 
lowest cost. 



EMEMBER THESE MATERIALS... 
for extra comfort, beauty and economy in OPEN PLAN HOMES 

las Draperies more to meet the demands 
srn living in open plan homes than any other 
They are the most care-free decorative fabrics 
market . . completely washable, never need 
can't shrink, stretch. Absolutely lire-safe, too! 

Fiberglas Screening—the fabulous new screening 
that's rust-proof, bulge-proof, lire-safe, won't stain, 
never needs painimg. Specify it for patios, porches, 
Bermuda houses, and in screens for the prime or com
bination windows for the homes you design. 

Fiberglas-Reinforced Paneling . . . colorful and 
translucent . . . lets you select the light transmission you 
require! Extra-strong, but extra easy to use. Recom
mended for room dividers, partitions, wall panels, roofs, 
patio coverings, wind breaks and awnings. 

las Duct Insulation <•) prevents excessive 
n in ducts; (2) silences the sound of air move-
) prevents condensation on cool ducts. Fiberglas 
complete line of duct insulations—rigid or flex-
jd, sprayed, or uncoated. 

Fiberglas Dust-Stop* Air Filters are key factors 
in assuring comfort and cleanliness in forced air condi
tioners. Dust-Stops are extra efficient because they trap 
dust, d in and pollen all thniugh the filter . . . not just on 
the surface. 

Fiberglas Acoustical Tiie keeps the home quiet, 
peaceful, restful. Absorbs up lo 80",; of unwanted noise. 
Comes in a variety of patterns and colors thai match any 
decorative treatment. Economical, easy-io-insiall Fiber
glas Acoustical Tile is lire-safe, dimensionally stable 

as Insulations —in a variety of forms—meet 
;ulation need: 
losed ball.'! and blankets—for maximum year-
crformancc in ceilings. (2" and 3" thickness). 
' balls and blankeis—for walls and areas where 
jsed insulation is not required. (1 Vi" . 2" and 3" 
0. 
r insulation—cuts heat loss, keeps slab floors 
ry, comfortable. 

F R E E B O O K L E T : 

^'Insulation design 
for the 
air-conditioned home'' 

This outstandingly helpful booklet covers the design 
problems of air-conditioned homes. Specially written 
with charts, diagrams and other valuable information. 
To quote House & Home: Building professionals should 
obtain a copy of this booklet "the quicker the belter if 
you have an air-condilioned house on your drawing 
board." 
For your free copy, send your name and address lo 
Owens-Corning Fiberglas Corporation, Dept. 67-F, 
Toledo 1, Ohio. 

O W E N S - C O R N I N G 

F i b e r g l a s 
•T-M. iR.it. I) . H. H " . Off.i O-C.K. Corp. 



build faster... 

sell faster with the 

BEST-VENT 
P R I M A R Y A L U M I N U M W I N D O W 

like this successful builder! 
Spencer Quails, operative builder in Forest Hills 
Add i t ion , Springfield, Ohio, says: 

" I build quality homes on a speculative basis. To insure 
fast sales, I put only top-quality products into my 
houses—products like the Best-Vent A luminum Window. 

"Best-Vent's ease of operation and appearance really 
make a hit with home buyers! Best-Vent is an easy, 
time-saving window to install—I know, because I've 
installed this window myself. And its ruggedness 
prevents call-backs which would delay my new 
cons t ruc t ion . " 

build faster 25% to 50% savings in window 

installation time! 

Finished window can be installed and trimmed in minutes—here's how: Best-Vent arrives individually 
cartoned, ready to install. Simply snap on pre-cut fin tr im and lift into place. Drive one nail through 
sill fin and sheathing into framing; with nail as pivot point, level frame, square and plumb; then 
finish nailing around extra-wide fin tr im. Aluminum interior f inish tr im or plaster trim is available 
and fits quickly into place; no cutting needed. No hardware to install, no final adjustments to make. 
Snap-on mullion covers unify multiple installations. 

sell faster Double-Ventilating Action 

gets fast sales action! 

Prospective home buyers love Double-Ventilating Action—exclusive with Best-Vent by Per-Fit. 
Freshens the air in any room automatically, when a fingertip touch opens top and bottom sash at 
the same instant. Hot, stale air "pi led u p " at ceiling level is quickly released, instantly replaced 
by fresh, cool air flowing in at the bottom. This is just one of Best-Vent's exclusive features . . . and 
Best-Vent is just one of the fine primary aluminum windows in the Per-Fit Line. If your dealer 
isn' t acquainted with them, let us know—or have him write to : 

PER-FIT PRODUCTS CORPORATION 1129 E. 52ND STREET • I N D I A N A P O L I S 5, I N D I A N A 
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Technical News 

New machine cuts costs, speeds output of rafters 

Automatic wood cutter precuts timber 

2^2 times faster, 50% cheaper than handwork 

This new lumber cutter automatically 
precuts and notches 250 rafters an hour. 

The cost of cutting rafters can be re
duced by more than 50% per house and 
the machine is "two-and-a-half times 
faster than previous methods." 

Designed especially for builder needs, 
the machine can also speedily turn out 
quantities of other precut timber like posts 
and headers, according to Stanley W. 
Sampson, President of Pittsburgh's Glenn 
Lumber & Supply Co.. who showed it to 
local builders last month. 

Developed in 18 months. .Sampson bc;-;;iii 
looking for a machine to cut and notch 
lumber fast and automatically several years 
ago, found none on the market. About 18 
months ago he met with the Delta Power 
Tool Co. and Grand Rapids wood ma
chine maker C. O. Porter, who jointly 
agreed to tackle the job of making a spe

cial design for Sampson. How well they 
did can be seen by the machine shown 
on this page. 

It is about 40' long, fu l ly conveyorized 
and costs $12,000. I t is built around two 
standard 16-20-in. radial saws which can 
be moved back and forth to handle lum
ber f r om 3' to 20' long. The machine can 
be automatically set to make "an unlim
ited variety of straight cuts, angle cuts and 
notches." 

How it works. One man at a centrally lo
cated control board operates the machine. 
A second man feeds in raw timber at one 
end, a third man removes and stacks fin
ished pieces at the other end. Wood fed 
to the machine is drawn into position by 
belt-driven rollers, see below. A t a prede
termined point in the wood's travel, it is 
stopped and held firmly in position by au
tomatic clamps f r o m the control board. 

New automatic lum
ber cutter is operated 
hy man at push-but
ton panel hoard, a 
second loads convey
or (in background), 
and a third removes 
finished rafters (low
er left). Rafters are 
edge-cut at each end, 
notch-cut in middle. 

Photos; Rockwell Mfg. Co., Newrr dl- Studio 

Two standard radial saws are luoiinted on 
lead screws which enable them to be moved 
back and forth along the line of travel to 
handle lumber from 3' to 20" long. Beam 
is clamped into position, see above, when 
operator pushes button. Another button con
trols saws and notcher. Scraps and sawdust 
are removed automatically by moving belt. 

Other controls start the saws and ac
tuate the notcher. When all cuts are made, 
the operator pushes a button releasing the 
clamps and a finished rafter rolls to the 
end for unloading every 14 seconds. 

Saves $40 per house. Sampson is already 
using the machine to precut wood for his 
builder customers. He previously precut 
lumber for builders at a cost of about $75 
per house. Using the new machine, he 
can precut the same amount o f wood for 
about $35. Exact cost varies with the 
quantity of wood per house. 

Sampson estimates he wi l l get back the 
machine's cost on the first 300 jobs for 
builders (which should be sometime be
fore a year is up ) . Similarly, the machine 
wi l l clearly pay its way not only for other 
lumber dealers but f o r many big builders, 
too. Glenn Lumber is part of Samp
son-Miller Associated Go's., Pittsburgh's 
largest house builders. (See H&H Jan. '56.) 

Tough, vinyl screening helps add 
outdoor living to builder houses 

A vinyl-coated Fiberglas screening makes 
it possible to add large outdoor living areas 
to low cost builder houses. 

Trend to screened patios, like this one, is 
growing. Note wide wall panels, right; screen
ing can span up to 6' wide in walls with no 
cross members, no sagging. 

The new material is cheaper and easier 
to fabricate in panels than other screen
ings. I t is lighter, and is claimed to give 
a lighter, more taut span which does not 
scar easily. 

Builders are using the coated screening 
in new houses priced as low as $10,000. 
Elmer Findley, Florida screening contrac
tor who pioneered in the development, 
says screened patios and porches are 
being added to houses for as little as $250 
cost to the builder. His own business to 
builders in the Miami area has skyrock
eted "30 times over" in the last two years. 

The boom is not confined to Florida, 
Findley adds. He is even shipping quanti
ties of the screening, which he buys in 
large lots at rock-bottom cost, as far north 
as New York. 

Enclosed swimming pool illustrates use of 
vinyl-covered screening which costs builders 
60 to 65( per sq. ft. installed. For roof, 
screening can span 20' without support, 30' 
with queen post trusses. 
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Now... over 8,000,000 REZO door insfaf/ations 

backed by 103 years of 
woodworking croffsfflonslifp/ 

T H E P A I N E 

' I I * W I ' 
'mm' 

122222 
oir-venfed, off-wood grid core 

F L U S H D O O R 

I S by any standard of comparison 

Thousands of architects, builders and dealers 
k n o w — f r o m long experience — flush doors 
may look al ike but none can equal a Paine 
R E Z O Door f o r beauty; s trength, al l-cl imate 
s tabi l i ty , t rouble-free service. Made to standards 
w h i c h far exceed CS 200-55, a Paine R E Z O Door 
is backed by 103 years of m i l l w o r k experience 
and over 8,000,000 successful installations the 
w o r l d over. A R E Z O Door is, by any standard 
of comparison, America's Finest f lush door! 

Available in all staudard sizes or 
custom-made to fit your needs. 

Write for descriptive 
literature today. 

AINE 
LUMBER COMPANY, LTD. 

A standard 2-6 x 6 8 door weighs only 30 lbs. 
It's eosy for one man to install a REZO door. 

Fully ventilated, oil-wood, grid core ollows 
raptd stabiliiotion of moisture content through
out the door in any climate. 

ESTABLISHED 1 1 5 3 OSHKOSM. W I S . 

All-wood grid core is mortised into stiles and 
rails for added strength and durability un
obtainable with on implanted or floating core. 
Stiles are instead of the IVs" minimum 
required by the new standard CS 200-55. 
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A REPUBLIC STEEL KITCHEN I N COLOR! 

A T N O E X T R A C O S T T O B U I L D E R S 
Kitchens sell homes—and i t costs not one penny more fo r you to 

dramatically create a Republic Steel Ki tchen in Prelude P ink , Tempo 
Turquoise, or Largo Ye l low . . . the lovely new Harmony Hues. Soft, 

subtle shades that folks buy wi thout question—without request fo r 
change—because they're styled to answer modern ki tchen decor. 

Harmony Hues blend w i t h new-trend appliances i n color , and go so 
we l l w i t h today's fashionable decorating materials. 

R E P U B L I C S T E E L M E A N S S E R V I C E , E C O N O M Y 
Republic Steel, the only company in the industry o f fe r ing 

the economy of "mine to market" product ion, 
provides distinct advantages to builders. Dependable 

service. P lanning guidance. Economical instal lat ion. 
Quality that eliminates expensive call-backs. Get 

the complete story f r o m your Republic 
Steel Kitchens dis t r ibutor , or use the coupon. 

R E P U B L I C S T E E L 
K I T C H E N S 

IN C L A S S I C WHITE 

TEMPO T U R Q U O I S E 

L A R G O YELLOW 

PRELUDE PINK 

REPUBLIC STEEL KITCHENS • Builder Sales 

1038 Belden Avenue • Canton 5, Ohio 

Send me complete information on Republic Steel Kitchens 
and the name of my nearest distributor. 

Individual . 

Address 

City -Zone. 

County. 
HH-366 

.State. 
G1326 
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w h y y o u ' l l b e f o r a h e a d w i t h 

mmmi mim mi 
o n a l l j o b s c a l l i n g f o r r e d c e d a r s h i n g l e s a n d s h a k e s 

THE PLAN IN A NUTSHELL 
Under the Optional Kolor Plan, red 
cedar Pryme-Shakes or Shingles, fac
tory-pr imed ( g r a y ) , are sold as a unit 
w i t h Fynal-Kote . a heavy-bodied l i n 
seed oil base finish coating. Formulated 
for un i fo rm, one-coat coverage, Fynal-
Kote is available in 22 modern colors. 

0 

m 
PLEASES "STYLE-CONSCIOUS" 

HOME BUYERS 
W i t h the Optional Kolor Plan expanded 
to include the entire Creo-Dipt line, 
you can offer your customers an un
equalled selection of 8 styles of red 
cedar shingles and shakes in 22 attrac
t ive pastel and deep tone colors. Every 
architectural need can be met wi th ease. 

NO DELAYS ALONG THE WAY 
Although Pryme-Shakes (or Pryme-
Shingles) and Fynal-Kote are sold to
gether, Fynal -Kote colors can be req
uisitioned after shakes are delivered. 
Construction can proceed wi thout wait
ing for sidewall color selection. W i t h 
top qua l i ty materials assured, work 
moves smoothly f rom start to finish. 

NEATNESS INSURED WITHOUT 
"EXTRA EFFORT" 

Since Fynal-Kote conceals construction 
blemishes, shake applicat ion and t r i m 
paint ing can be speeded. Color match
ing problems and touch-up t ime are 
both el iminated. I n most cases, these 
savings in labor and materials more 
than cover the costs of applying Fynal-
Kote. 

^ ^ ' ^^^} J. 

WINS QUICK APPROVAL 
The Optional Kolor Plan provides the 
sure way to harmonious sidewall beauty. 
When your customer sees the results, 
he w i l l be quick to give you an un
qualif ied " O K " . So, too, w i l l the F H A , 
for the Optional Kolor Plan fu l f i l l s 
2-coat m i n i m u m requirements. 

NO "LEFT-OVERS" TO WHITTLE 
DOWN PROFITS 

W i t h Pryme-Shakes and Shingles fu r 
nished factory-pr imed in gray, on-the-
job inventories are cut 7 5 % to QOTo. 
B y the same token, you won' t be loaded 
w i t h an odd assortment of shakes pre-
stained in a variety of colors after each 
job is completed. Balance can be used 
on the next job . 

P R Y M E - S H A K E S T A R T E R S T R I P S 

N e w , e a s y way of applying the first c o u r s e 

(Sold under the Optional Kolor Plan) All-in-one units consisting of 18" 
processed red cedar Pryme-Shakes, 
backer boa rd and wood s t r i p , 
Pryme-Shake Starter Strips are the 
perfect choice for the first course 
wherever scored red cedar shakes 
are used. They're big . easy to 
handle and easy to l ine up. They're 
permanently assembled, too! Heavy 
duty stainless steel staples go a l l 
the way through shakes, backer 
section and wood str ip to f o r m a 
permanent lock. 

mail this coupon for FREE literature 
CREO-DIPT COMPANY, INC. 
North T o n a w a n d a , N. Y. 

Moil complete informotion to oi , wittiouf obligation: 

n Optional Kolor Plon Q Pryme-Shake Starter Strips 

Name. 

T i l l . . 

Firm . 

City _ 

S la t e . 

. 2on« 
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New Products 

, V I D E S 
E t M A l i F N T 

V t E C T I O N H E R f ! 
The time to permanently "eliminate" destructive moisture is in the original construction 
with the use of Seoltight Premoulded Membrane . . . the industries only TRUE vapor 
seol. All other methods are merely temporary stop-gaps. Ideal for all types of con
struction . . . commercial, industrial and residential. The installation of Premoulded 
Membrane not only gives you a warm, dry, more liveable home but one that is also 
more saleable in the future. 

When specifying a vapor seal material be sure it meets these Seoltight standards 
of quality . . . permeance rating of only .0066 groins per square foot . . . resistant 
to rot, mold and termites . . . expandable . . . quick and easy to install . . . only 
Premoulded Membrane meets them all. 

S F A i t i f i H T ]PremouidedJ^embranB 
TRADE MARK 

wherever good design requires a TRUE VAPOR SEAL! 
I D E A L F O R A L L T Y P E S O F C O N S T R U C T I O N 

S L A B - O N - G R A D E 

This Illustration stiowshowthe 
installation of Premoulded 
M e m b r a n e a n d C o r k t i t e 
completely isolates the s lab 
and sopersfrocture from toil 
moisture. 

CRAWL SPACE 

3«.nri ni«iM*T«« 

The proper installation of 
Premoulded Membrane and 
Corktite removes all danger 
of condensation and oxida
tion of metal installations in 
the c r a w l s p a c e a r e a . . . 
eliminates the need for ven
tilation. 

B A S E M E N T 

The proper installation of 
Premoulded Membrane to 
the exterior of the basement 
wal ls as well as beneath 
the floor s lab insures a per
manently w a r m and dry 
basement. 

ARCHITECTS, BUILDERS, DEALERS . . . 

WRITE TODAY for complete information that 
tells you where, why and how to use Seoltight 
Premoulded Membrane, the only true vapor 

"seal and Corktite, the resilient, impermeable 
perimeter insulation. 

1 0 K I M B A L l S T . E L G I N , I L L I N O I S 

/or further details check numbered coupon p. S3S 

A. Shure-Set fastening tool has a base 
plate designed to level the too l at right angles 
to the work and protects the surface f r o m 
mis-aimed hammer blows. Neoprcnc hand 
grip is comfortable, keeps hand f r o m sliding. 
Top guard protects fingers. I l lustrat ion above 
shows how to use. W i t h i t , you can scat a 
specially-constructed fastener into a variety 
of materials—concrete, block, cinder block, 
brick, steel. $27.95 price includes hand hold, 
finger guard and attachments f o r several 
standard size fasteners. Ram.set Fastening 
System. O l i n Mathieson Chemical Corp. , New 
Y o r k 22, N . Y . 

B. Lightweight Titeflex 500 tubing is manu
factured wi th external ridges that make tube 
resistant to crushing and enable i t to be self-
supporting f o r long lengths so it can be 
mounted in concrete forms w i t h few supports. 
Y o u can f o r m tube by hand to complex lay
outs and i t stays put in bent shape, is easily 
cut w i t h a kn i fe . Sizes shown are Vs", I " , 
\Vs", V/i" and 2" I D . Tube's corrosion-re
sistance makes it a good weather-protective 
duct f o r exposed wi r ing or piping lines. Price 
not given. Titeflex, Inc., Springfield, Mass. 

C . Grand Screen houses add outdoor 
rooms, open up a house's space. A l l - a l u m i 
num prefabricated screen house is 9' x 12', 
can be a porch, a p layroom, a bedroom. I n 
sects can't come through the fine mesh, heavy 
canvas waterproof roof keeps out sun and 
rain, eaves on roof give extra protection. En
trance door slides to open, locks f r o m either 
side o f the screen house. Accessories are avail
able. Grand Sheet Metal Products Co. . M e l 
rose Park. 111. 

contiwaed on p. £02 
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F r o m c r a t e t o o p e r a t i o n 
. . . i n j u s t O N E H O U R ! * 

' B y a c t u a l i n s t a l l a t i o n ca se h i s t o r y . 

New Servel ''Sun Valley'' 3-ton All-Year® air conditioner 
both heats and cools with a single system! 

One . . . is the magical number that makes this new Servel 
unit your best air conditioning bet. Just look at these 
advantages! 

The whole unit comes in one crate . . . eliminates losing 
parts in shipment. Speeds uncrating, too. Just put the 
packaged unit in place. 

One hour . . . that's all it takes to uncrate this air condi
tioner, hook up ducts, vent and utilities . . . and turn it on. 

One system . . . the same coil cools the air in summer that 
heats the air in winter with no moving parts—nothing to 
wear out. All other air conditioning uses two systems, even 
when packed in the same "skin". And the new Servel model 
heats and cools with one fuel. No expensive 3-phase current 
is needed. 

Add these advantages together . . . plus compact, space-
saving design (only 10.4 square feet) . . . and you can save 
hundreds of dollars on each installation. MaU coupon for 
complete information. 

fhe name fo wo/ch for greaf advances in 

AIR conditioning/refrigeration 

O N E sure way to more profits 
with Servel All-Year Air Conditioner 

^ 3 1̂ I^E Ifinf Because this new model is a 
g%wkmxr I single system, it is shipped in 
U K A I t *. just one crate. 

^ 3 I N A Amazing new unit heats and 
r u n ((A)) with gas . . . there are no 
1 U t L ^ moving parts to wear out. 

^3 INI -J^ Revolutionary single-system 
A y A Y r 11 ^ design greatly simplifies instal-
^ 1 O I t III ^1 lation... cuts service problems. 

SERVEL, INC., Dept. H H 6 6 
Evansville 20, Indiana 
Please send me complete information on the revolu
tionary new 3-ton "Sun Valley" air conditioner. 

Nanie_ 

Addre88_ 
City _Zone_ 

County. _State_ 



Do y o u r r o o m s look 
a s large 

a s they cou ld ? 
Costs you no more to offer much more usable space—with 

M O D E R N F O L D D O O R S 
F i r s t impressions inf luence home-buyers . 
T h e y l ike the spaciousness o f rooms w i t h 
MoDERNFOLD Doors . N o d o u b t about i t , y o u 
can make you r homes more desirable w i t h 
these space-saving doors. T h e i r l i f e t i m e qual
i t y is pre-sold b y o u t s t a n d i n g na t iona l ad
ver t i s ing . W h a t about the cost? A c t u a l l y i t ' s 
no more i n the long r u n . W i t h MODERNFOLDS 
y o u save subs t an t i a l l y on i n s t a l l a t i o n labor 
. . . a n d t h e r e ' s no f i n i s h i n g o r h a r d w a r e 
expense. I n b e a u t i f u l decorator colors and 
wood-gra in finishes, MODERNFOLD Doors are 
completely equipped; ready for qu ick , s imple 
in s t a l l a t ion . Y o u real ly should have a l l the 
de ta i l s . C a l l a MODERNFOLD D i s t r i b u t o r , 
or m a i l the coupon today . 

AND WITH MODERNFOLD-YOUR HOUSES CAN 
FEATURE NATIONALLY ADVERTISED BASEMENTS! 

Plenty of room for appliances, for moving around comfortably, for extra 
cupboard space with MODERNFOLDS. 

MODERNFOLD national ads in American Home, Better Homes and Gardens, 
Living for Young Homemakers, House Beautiful and Sunset illustrate 
tfiis basement. 

N e w Cas t le P r o d u c t s , I n c . Dept. F20, New Castle. Indiana 

Please send complete information on M O D E R N F O L D Doors. 

"1 

MODERNFOLD dividing wall closes 
o f f w o r k s f i o p f r o m r e c r e a t i o n 
r o o m . . . extra storage space is 
provided by a MODERNFOLD floor-
to-ceiling closet opening. 

e l ' ' ^ 6 . NEW CASTLE PRODUCTS, INC. 

In Canada, address New Castle P r o d u c t s , L t d . . 
Mon t rea l 6. In Germany. New Castle Products , 
G M B H . Stuttgart. 



EXTRA SALES...FASTER SALES 
m m DELCO HEAT MODEL HOME 

MERCHANDISING! 

O U T D O O R T R A C T S I G N 
placed in yard or on house as 
aftention-gefter at front door. 

I N T E R I O R D I S P L A Y 
C A R D easel-mounted to 
use on kitchen counters. 

Your model homes displaying the General Motors 
Delco-Heat Model Home Merchandising material help 
.sell your homes faster, easier, at more profit! In today's 
competitive buyers' market, take advantage of the 
extra sales impact of the Delco-Heat Home Selling 
Program. Your home prospects are multiplied many 
times over by hard-selling Delco-Heat newspaper 
advertising in your local papers . . . featuring your 
model homes! Plus, extra selling by quality merchan
dising displays at the model homes . . . by the prestige 
and assurance of General Motors Delco-Heat engi
neered heating systems . . . and by tie-in with nation
al consumer advertising in L I F E . B E T T E R H O M E S & 
G A R D E N S , and S A T U R D A Y E V E N I N G P O S T . Get this ex

clusive .sales help on your home projects now! 

F U R N A C E T A G to acquaint 
prospects with outstanding features 
of your heating installation. 

T H E R M O S T A T C A R D 
emphasizes automatic heat features 
ond quality heating equipment. 

G M D E L C O E N G I N E E R E D 
H E A T I N G L A Y O U T dispioyed 
to impress prospects with thoroughness 
of heating design. 

Now Selling More Homes all over America! 
J U N E 1956 

r — » 
Home Builder Depar tment HH 

I DeIco Appl iance Division 

General Motors Corpora t ion 

Rochester 1, N e w York 

Please have your local Delco-Heat factory sales representa
tive give me complete information on the General Motors 
D e l c o H c . i t Home Selling Program. 

Name of Builder 

Address ,̂1 

C i t y S t a t e | 

Approximate number of homes built per year 

i l J 
201 



New Products 

snock 

C^JCJ^vv' Hofcor Laminatad Accordion Door Fashionfold Bai iwood Folding Door 

H o w to S a v e 
O v e r $ 2 0 0 p e r H o u s e 

New Hough Door Construct ion S y s t e m S a v e s and S e l l s 

Actual on-the-job cost comparisons including 
paint, t r i m , labor, etc. prove that you can save 
hundreds o f dollars wi th the Hough Door Con
struction System. The secret; using both Hufcor 
and Ra-Tox Fashionfold doors instead o f space-
consuming swinging and sliding doors. The 
floor plan above is an actual illustration o f the 
system. Seven Hufcor doors, one Hufcor room 

divider and seven Fashionfold doors were used 
f o r a net saving o f S323.79. F ind out now how 
this system works. Ask the Hough distributor 
in your area to help you make a cost analysis 
o f your own floor plans, or— 

Write today on your letterhead for details of the 
Hough folding door Construction System 

Hufcor accordion doors with 5-piy semi-rigid laminated 
covers ore built on the vertical pantograph principle. 
Designed to assure more sound reduction, these doors 
also hove a trim-line architectural beauty and an inborn 
toughness that mokes them the ideal folding v/all or clo-
jure for kitchen, bedroom, bathroom and other openings. 

Ra-Tex Fashionfold bosswood slot doors are dis
tinctively designed to odd "plusses" to the decor of your 
homes. They save wall and floor space, provide full ac
cessibility, provide needed closet ventilation, ore easy to 
operate and withstand a tremendous amount of abuse. 
Ideal for closets, utility areas, room dividers. 

pronounced HUFF 

M A N U F A C T U R I N G C O R P O R A T I O N 
1021 S o u t h J a c k s o n S t r e e t , J a n e s v l l l e , W i s c o n s i n 

for further deinih check numbered coupon p. !0! 

a. Square socket can be used wi th all watt-
hour meters wi th a capacity o f 100 amperes 
or less. Symmetrical location o f terminals 
in the S-1 makes wi r ing easy. Conversion 
is simple, since each individual terminal 
block assembly is held by two screws. 
To convert f r o m vertical to horizontal , 
unscrew blocks, remount 90° f r o m init ial 
position. Four- terminal wi thout sealing 
r ing. $2.96; wi th slip-lock sealing ring. 
$3.11; wi th snap-action sealing ring. $3.31. 
General Electric Co., Somersworth, N . H . 

b. Vertical discharge attic fan combines 
ease o f installation wi th low cost. Fan 
rests on f ramed ceiling opening, el iminai 
ing need o f plenum chamber. Balanced, 
deep-pitch blades deliver large volume 
of air at low operating speed. Bal l bear
ings in fan shaft and motor end shields 
are sealed in . have l i fet ime lubricat ion. 
Fan rests on rubber cushion which ab
sorbs sound, vibrat ion. 24" model about 
$76.55: 30" model. $85.30. Both have 
V4 hp motors. Emerson Electric M f g . 
Co., St. Louis, M o . 

202 

c. Compressor-condenser unit of Janitrol 
cooling system is factory a.ssembled and 
wired. Louvered construction protects 
against elements. A i r flow pattern gives 
max imum cooling capacity w i t h min imum 
power consumption. Uni t gives uninter
rupted performance with outside temper
atures up to 125". Weather-resistant con
struction is designed f o r outdoor mount
ing. Evaporator coil mounts easily in 
outlet air duct, above or below furnace, 
is in a compact, all-steel cabinet. Surface 
Combust ion Corp. , Janitrol Heating & 
A i r Condi t ioning D i v . . Columbus, Ohio. 

continued on p. 200 
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CARLTON Stainless Steel S inks a d d 

W i t h o u t a p e n n y ' s e x t r a c o s t ! 

The selection of the right sink for a new or remodelled Kitchen is often the 

difference between making and losing the sale. That's why Carlton Stainless 

Steel Sinks are in such demand. Costing not a penny more than most ordinary 

cast iron sinks, they offer housewives extra exclusive advantages. Such features 

as Carlton's exclusive sparkle finish that actually improves with use; no surface 

enamel or plating that can chip or crack; no chance of rust or stain. Keeping a 

Carlton Stainless Steel Sink spotlessly clean is as easy as washing a glass! . . . And 

there are savings for you, too, in Carlton's lesser weight (the double sink bowl shown 

above weighs only 17 pounds!) which makes quick installation easy. 

Write today for Catalog OO and the name of our nearest distributor. 

Carrollton Manufacturing Company (Sink Division), Carrollton, Ohio. 

C A R L T O N S I N K S 

H A V E S T I L L O T H E R 

A D V A N T A G E S 

D o n ' t f o r g e t to t e l l y o u r 
p r o s p e c t s about C a r l t o n ' s 
s t r a i g h t s i d e w a l l s t h a t 
h o l d up t o a g a l l o n m o r e 
w a t e r ; h o w t h e n a r r o w 
c e n t e r wa l l r e d u c e s s p l a s h 
f r o m a s w i n g i n g f a u c e t ; 
how the C a r l t o n ' s s p e c i a l 
r u b b e r i z e d u n d e r c o a t i n g 
h u s h e s d i s h c la t te r a n d r e 
d u c e s g a r b a g e d i s p o s e r 
n o i s e t o a g e n t l e p u r r . 



N O W . . . R U S C O ALUMINUM P R I M E WINDOWS 
M E E T STANDARDIZATION for window openings 
recommended by HOUSE & HOME ROUND TABLE 

Drawings indicated at right illustrate the complete 
schedule of sizes available. Fixed-lite, horizontal 
and vertical slide units may be combined in a wide 
variety of window designs. 

New ledi-Fin''construction 
S3V6S tinie-Rusco Redi Fin aluminum 
prime windows are complete units, with exterior-
casing and nailing fins an integral part of the 
wmdow frame. Can be installed in minutes. Windows 
are completely glazed, screened, and have all hard-
ware attached. Movable panels slide on felt, never 
stick or rattle, and can be removed from the inside 
for easy cleaning. Built-in felt weatherstripping 
gives complete weathertightness. 

Rusco Redi-Trim Interior Casings are optional, 
and are designed for installation after the appli-
cation of the finished plaster or dry-wall is applied. 

24" 3 2 - 4 8 - 6 4 -

Redi-Fin" Horizontal Slide Prime Windows 

Already proved in use! 
These new Rusco Windows are now in use in 

many housing developments. Rusco "Redi-Fin" 

Windows reduce costs and make new homes 

easier to sell! Write for free catalog. 

24." 3 2 - 4 8 " 

^ X HI f 

M M • 

*'Redi-Fin" Vertical Slide Prime Windows 

R U S C O 
W I N D O W S a n d D O O R S 

Bui lder -Zane Construction Co., Cleveland, Ohio 

T h e F . C , R U S S E L L C O M P A N Y 
D e p . . 7 . H H - 6 6 , C l e v e l a n d , , O h i o . - n C a n a d a : T o r o n . o , 3 , c V n a d a 



P a t e n t A p p l i e d For 

m 
. . . q u i c k l y 

i n s t a l l e d 

A M E R I C A ' S O U T S T A N D I N G L O C K S E T V A L U E 

Only 7 simple steps are required to install N A T I O N A L LOCKset . Such special features 

as easy slot-engagement of lock and latch . . . clamp plate assembly with key-slot 

design . . . snap-on rose . . . positive spring-retaining pin to hold knob . . . save in

stallation time at every step. And, too, National Lock's complete line of installation 

aids, including special boring jig, bit and mortise marker, cut on-the-job overhead that 

every builder appreciates. • Remember, N A T I O N A L LOCKset's c/is/incthe styling, 

precision engineering, trouhlejree perjormance and jast, easy installation are vital sales 

points that are striking home with builders, architects and owners from coast to coast. 

Order It With 
Confidence 

Specify It 
With Pride 

N A T I O N A L L O C K C O M P A N Y 

R o c k f o r d , I l l i n o i s • M e r c h a n t S a l e s D i v i s i o n 
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New Products 

RUSTPROOF 

ALUMINUM 
N a i l s 

RUSTPROOF — w i l l no t s tain or 
streak siding and t r i m 

STRONG—made of higl i- temper 
aluminum a l loy 

PACKAGED FOR THE JOB — i n 
s m a r t c o l o r * c o d e d d u s t - p r o o f 
p u l l - s t r i n g c o n t a i n e r s h a v i n g 
complete coverage tables . 

M E C O N O M I C A L — e l i m i n a t e coun
ters inking and p u t t y i n g 

M FHA APPROVED 

WOOD CASIN 
(Sinker H««d) 

6d. 7d. 8d. lOd 

WOOD SIDING 
Cdsinq Head) 
d. 7d, 8d. lOd 

CEDAR SHAKE 
I'A", !%• 

CEDAR SHINGLE I'/V 

"FILE-GRIP 
[Atbettos Sidlnq] 

I -7 /U- , 1% 

••SCREW-THREAD" 
(Asbestos Siding) I ' / . ' 

STANDARD SHINGLE 

GYPSUM LATH 

ROOFING (Plain 
JA- to 2'/j 

Also avalldbia In 
50 lb. cartons 

ROOFING OR 
TRANSLUCENT 

PLASTIC PANEL 
(Scraw Grip with 
naoprana washar 

Attached) 
114". 2". 2>/j-

Wrifm lor f r « « somp/et and 
d t s c r l p f l v * liHrafan 

n i c h o l s 
W I R E & A L U M I N U M C O . 

D A V E N P O R T , I O W A 
i^vild'i Largeil Manufadurer of Aluminum Naili 

for further detaiia check numbered coupon p. tO! 

d. Casement air conditioner w i l l lit any 
casement window. Un i t does not protrude 
outside and you can open and close w i n 
dow w i t h a ir conditioner in position. 
A m o n g the features, directional cooling, 
thermostatic control , two fan speeds, 
ventilation, exhaust and high power fac
tor. Cont ro l panel is easy to operate, 
easy to read. Case is hand.someiy styled, 
does not conflict wi th room interiors. 
¥A hp uni t about $349.95. U n i t is man
ufactured by Emerson Electric M f g . Co. . 
St. Louis. M o . 

e. Gas-operated year-round air condi
tioner both heats and cools, can be in
stalled ready f o r use in one hour. 3-ton 
model takes up only 10.4 sq. f t . , has 
96,000 Btu per hr. output heating capac
ity, deUvers a max imum of 1,600 cu.f t . 
per m i n . on cooling cycle w i t h the buil t-
in by-pass open. Single coil provides 
summer cooling, winter heating, utilizes 
the same or single modern absorption 
refrigerant unit . Price not given f o r Sun 
Valley unit . Manufactured by Scrvel, Inc., 
Evansville, Ind. 

f. Gas Hi-Boy furnace saves space by 
installing flu.sh to the wa l l in closets or 
ut i l i ty rooms. Standard model G H 125 
has on-off fire wi th a belt-drive motor, an 
input o f 125,000 B tu per hour. Furnace 
is shipped assembled, w i t h bui l t - in d ra f t 
diverter and a l l controls wired and i n 
stalled. Mode l has thermostat, comhina-
t ion blower and l i m i t control w i t h sum
mer circulat ion switch bui l t - in . $229.50 
f o r natural gas, $242.50 f o r manufactured 
gas. Perfect ion Ind . , Cleveland 4, Ohio . 

continued an p. 210 

Parque' wood flooring on 

Elaslizeil-type concrete slab 

Concrete made 
with this material is . . . 

• H I G H L Y M O I S T U R E - R E S I S T A N T 
Elaslizeil-type slab is dry. On it can be used any kind 
of floor covering—cork or rubber tile, linoleum, 
parquet-type wood flooring, wall-to-wall carpeting! 

• S E L F - I N S U L A T I N G 
Elastizell-type slab, with its "warm-to-the-touch" feel, 
permits maximum performance of whatever the heating 
system. Hence, floor-to-ceiling living comfort! 

AMONG OTHER U S E S 
OF E L A S T I Z E L L - T Y P E C O N C R E T E . . 

as light weight, easy-to-handle floor fills in 
multi-storied construction. 

as light weight, insulating roof fills, 

as light weight structural members, 

as insulation for underground pipe lines. 

• as precast slabs and panels. 

(yiy 'mytdb... 

ELASTIZELL C O R P O R A T I O N OF AMERICA 
158 F L E T C H E R S T R E E T • A L P E N A , MICHIGAN 

'PHONE 1080 
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Ruberoid's Color Grained Asbestos Sid
ing is washable I The secret is the exclu
sive DUROC* resin finish which armors 
every shingle. Seals color beauty in. Seals 
dirt out. It needs no paint to preserve it. 
(Apply with wood undercoursing for a 
rhree-dimensional shadowiine effect, for 
extra beauty. 

AUTOCLAVED 
SIDING 

A S P H A L T A N D A S B E S T O S B U I L D I N G M A T E R I A L S 

For f"ore information, write The RUBEROID Co., 500 Fifth Avenue, New York 36, N. Y. 



N O W . . . 
a Fall-Winter edition 

of House & Garden's 
Book of Building 
Due to its tremendous popularity H&G's Book of Building is now published twice a year 

— (Spring-Summer and Fall-Winter) two complete editions both timed for the seasons 

when interest in building is at its peak. 

The Fall-Winter edition of H&G's Book of Building offers you another opportunity to 

reach and sell the tens of thousands of families who are vitally interested in new home 

building or remodeling. 

Many of the nation's leading building materials and equipment manufacturers have 

already scheduled the Fall-Winter edition. 

Plan to capitalize on it too—the first big ideaful Fall-Winter edition of H&G's Book of 

Building. 

Reserve your space in the 1956 Fall-Winter Edition now! 

CLOSING DATES: 4-color: June 15, 1956 

2-color: July 6, 1956 

black & white: July 6, 1956 

ON SALE: September 1, 1956 

H o u s e & G a r d e n 
a Conde Nast Publication, 

420 Lexington Avenue 

New York 17, N. Y. 

I f BOOK OF 
B U L I ) I N ( i 

31 HOUSES (i PLA 
NEW n)E.\S FOR 
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N O T E T O B U I L D E R S -

The Spring-Summer issue is still 
ovailable. It's full of ideas 
for you and your clients. 
S u g g e s t y o u g e t a c o p y t o d a y . 

H O U S E & H O M E 



designed for builders 

N E W . . . A L L N E W 

F U L L Y - A U T O M A T I C 

W A S H E R a n d D R Y E R 

Now . . . the most famou.s name in home laundering gives 
you a new sales plus for your new homes. RCA WHIRLPOOL 
Custom "24" washer and dryer (gas or electric) are de
signed, styled and engineered exclusively for builders. 

They are big. family-size units that fit every .size home. 
Both washer and dryer require a space less than 49" wide. 
For really limited space, they can even be made portable. 
And, you have the outstanding quality laundering features 
women want . . . Suds-Miser®, Seven Rinses, 2-Temp 
water selection, safe all-fabric washing and drying. 

These new RCA WHIRLPOOL Custom "24" washers and 
dryers provide the extra margin of value that makes 
"For Sale" become "Sold" ea.sier and quicker. 

N E W B U I L D E R P U R C H A S I N G P L A N 
Whirlpool-Seeger makes it economical and easy to 
add the sales power of RCA WHIRLPOOL home ap
pliances to all your new homes. Contact your 
RCA WHIRLPOOL distributor now for complete details. 

N E W . . . A L L N E W 

G A S A N D E L E C T R I C 

B U I L T - I N R A N G E S 

New RCA WHIRLPOOL built-in gas and electric ranges give 
your homes the "distinctive difference" that clinches sales 
much faster. Here is the more convenient cooking . . . 
the eye-catching beauty . . . women demand in their new 
homes. For everything is placed at easy "stand-up" work 
level. Even the cooking areas, using either 2-burner or 
4-burner units, can be located exactly where used most to 
save steps. And the smart styling — in copper-tone, 
stainless steel or white porcelain finishes — blends with 
every decorating style. 

New RCA WHIRLPOOL built-in ranges were designed to 
your requirements . . . to provide the automatic cooking 
performance, and modern look that help sell your homes. 

RCA WHIRLPOOL HOME APPLIANCES are products of 

WHIRLPOOL-SEEGER CORPORATION, St. Joseph, M i c h i g a n 

WASHERS, DRYERS, IRONERS, FREEZERS, RANGES, _ 

AIR CONDITIONERS, DEHUMIDIFIERS ^ ^ ^ k 

I J!',. I 
Ui* o' Irorinno'li *v<. <•»(! »CA aulhoiied by liod»n<o>V own»i Radio Cotpofollon ol Amtiico " " " A ^ 

'frme^'' 

/f's easier fo seff homes e q u i p p e d w i t h R C A W H I R L P O O L A p p l i a n c e s 
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New Products 

care 
and provides lifetim comfort underfoot! 

(yfnilic€ 
PfRMAUff 

V I N Y L F L O O R I N G 

All-vinyl . .. with beautiful 
colors going through-and-through, 
Amtico Vinyl Flooring is the 
most complete line and offers 
unlimited design p o s s i b i l i t i e s . . . 
takes hardest wear for years. 

America's most luxurious flooring, 
Amtico Rubber Flooring is the 
quality leader that gives your 
customers lifetime economy, 

rich beauty, cushioned comfort 
and f ire-resistance. 

Cinilm 
R U B B E R F L O O R I N G 

Also makers of Amtico Plastex Rubber Flooring 

World's Largest Producer of Rubber and Vinyl Floorings 

A M E R I C A ] ^ B I L T R I T E 
R U B B E R C O M P A N Y 

TRENTON 2, N.J. 
New York Office: 461 Fourth Avenue 

In Canada—American Bilfrite Rubber Co. (Canada) Ltd., Sherbrooke, Quebec 

See SWEET'S F ILE , Architectural, for specifications and installation data, or mail coupon below: 

AMTICO, Dept. HH-3, Trenton 2, N. J. 
Gentlemen: 
Pleose send me Free complete set of Samples and detailed Information about Amtico Floorings. 

Name :: 

Firm.,.; -

Addren -

Oty Zona Stole. 
(Please allacti coupon to your business card or letterhead) 

/or further deiaih C/RTA; nuviliered coupon p. SOS 

g. Recold air conditioner gives you indi-
vidi iai room control wi th the advantages 
o f a central system. Un i t is available f o r 
direct expansion systems or chilled and 
hot water systems. I t cools, heats, de-
humidifies and filters. I t can fit into an 
area above a closet shelf, requires no 
ducts or sheet metal work. Outlet fits be
tween studs. Photo above shows how RE 
is installed. Note you don't have to cut 
studs, do any f raming . Prices f r o m 
$171.80 to $233.10. Rcfr igcrat iu , j En 
gineering. Inc.. Los Angeles 22, Calif . 

h. Frigidaire room air conditioner—De
luxe—comes in six models: two % hp, 
two 1 hp (one w i t h reverse cycle opera-
l i o n ) and two IVi hp. A l l have automatic 
thermostat temperature control and ex
haust systems, all contain new single re
ciprocating type refrigeration compressor. 
The hp units are designed for casement 
windows, come equipped wi th sealed rotary 
compressors. Fiberglas throwaway type 
filters are used on all units. Prices f r o m 
$334.95 to $429.95. Frigidaire D i v . , Gen
eral Motors Corp. , Day ton 1, Ohio. 

i. Winkler condensing unit is heart o f a 
remote air condit ioning system. Install i t 
outdoors beside an exterior wal l , in car
port or garage, on sun deck. I t is used 
wi th Winkle r Evaporator Cooling Coi l in 
all types of installations. Condensing unit 
compresses refrigerant gas, converts it to 
l iquid before it enters evaporator where i t 
is vaporized, picking up heat f r o m space to 
be cooled and reducing humidi ty . Size 
range makes the equipment practical f o r 
almost any type installation. Stewart-
Warner Corp. , Lebanon, Ind . 

continued on p. 214 
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WEATHERTRON 
THE GENERAL ELECTRIC ALL-ELECTRIC HEAT PUMP 

A fully automatic, 
a l-electric 
heating and 
cooling unit 
a s i n g l e unit -not a 
combination of units 

uses no water. . . 
no combustible fue 

filtered, forced-air circulation 

GIVES NEW DESIGN FREEDOM 
Complete flexibility of placement. Weathertron can 
be placed anywhere—in closet, crawl space, basement, 
attic, garage, service area, even outdoors! Weathertron 
thus allows more square footage of useable living space 
in homes of every design. 

Elimination of installation complexities. Weathertron 
needs no water towers, pumps, wells or ground coils... 
no fuel tanks, fuel lines, gas connections, exposed piping 
or flues. All Weathertron needs is connection to outdoor 
air, to power supply and to indoor duct system, plus a 
simple drain for condensed moisture. 

Thousands now in use prove dependability. 
Weathertron installations in thousands of homes, stores, 
offices and factories have not only proved the design ben
efits of Weathertron in a decisive way...they have estab
lished an excellent record for dependable, trouble-free 
performance. 

See Sweet's File 30—SI. Complete Weathertron specifi
cations are listed in Sweet's File. For additional informa
tion, call your local G-E Weathertron representative, 
listed in the Yellow Pages under Air Conditioning, or 
write L . Kress Carlbon, General Electric Company, 
Weathertron Department. 5 Lawrence Street, Bloomfield, 
New Jersey. ^ ^ ^ ^ ^ 

i t t » 
'hogress Is Our Most ImpoHanf PtodiKt 

G E N E R A L ^ E L E C T R I C 



GRADE-MARKED 

S O U T H E R N P I N E 
o f f e r s y o u t h e s e b i g 

A D V A N T A G E S 

M O R E V E R S A T I L E 

SOUTHERN PINE 

The varied demands of modern 
construction makes Southern Pine 
the natural choice for its strength, 
beauty and adaptability. 

M O R E S A L E A B L E 

SOUTHERN PINE 

Consistent national advertisinR 
is selling new home buyers on the 
lasting quality of homes built of 
Southern Pine. 

M O R E A V A I L A B L E 

SOUTHERN PINE 

Demand Grade-Marked 
Southern Pine . . . more 
and more the choice 
of thoughtful 
new-home 
buyers 

Modem forest management plus 
modem manufacture assure you 
of a continuing supply of scason-
ed, uniformly sized Grade-
Marked Southern Pine. 

SOUTHERN PINE ASSOCIATION NEW ORLEANS 

specialty 
patterns 
in genuine cork 

d o d g e 
cork tile 
flooring offers 
more features 
for greater 
customer 
satisfaction 
Do i x i h floors in specially patterns are luxurious in 

appearance, resilient as only genuine cork can be, 
and have exceptional wearing properties. Addit ional 
features arc offered in three different surface finishes 
to meet individual preferences. 

Dodge Vinyl-cork tile has a tough surface that 
requires no scrubbing or waxing. I t is impervious to 
spots, stains and scratches. Dodge Standard cork tile is 
mellow in appearance and gives life-time service. A n d 
Dodge Standard cork tile wi th the new SG finish sur-
pas.ses anything in its field. It isspot-and stain-resistant, 

water-repellent, and holds its 
luster wi th a minimum of care. 

Nor rows t r i pe Parque t ry , one of 
Dodge's four exclusive speciolty 
patterns, ava i lab le in Vinyl-Cork* 
or Standard Cork Tile. 

Write today for Catalog No. 5 6 , 
ond ask for a sample of the new 
SG finish. See also Sweet's Archi-

D O D G E C O R K C O M P A N Y , I N C . 
L A N C A S T E R , P A . 

•/e — -
Do. 
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I I ^ o R ^ « Of u e « w « f w ™ " ^ ^ 
\ H ^ ^ ^ ^ \ |0WE • • • The BUILDERS 

m 
. . . A N D T H E Y ' R E S E L L I N G M O R E H O M E S 
J U S T L I K E IT, C O M P L E T E W I T H A L L 43 
M O E L I G H T F I X T U R E S 

M a j o r s e l l i n g f e a t u r e i n t h i s m o d e l h o m e was t h e use o f n a t i o n a l l y 

a d v e r t i s e d M o e L i g h t fixtures f o r p r a c t i c a l u t i l i t y a n d d e c o r a t i v e b e a u t y 

t h r o u g h o u t t h e house . D u r i n g t h e f i r s t t w o w e e k s a t l eas t a d o z e n d u p l i 

ca te h o m e s w e r e s o l d . B a s e d u p o n response of d e l i g h t e d p rospec t s a n d 

p o s i t i v e sales r e su l t s , t h e b u i l d i n g p a r t n e r s , M r . F l o i ' y a n d M r . T i p t o n , 

w i l l c o n t i n u e t o f e a t u r e M o e L i g h t s i n t h e i r v e r y s u c c e s s f u l p r o j e c t i n 

S t . P e t e r s b u r g , F l o r i d a . 

M O E L IGHT c a n d o the s a m e for y o u 

. . . S e n d for y o u r f r e e copy of the 

b ig M O E L I G H T / n s p / r a f / o n - l i g h f i n g 

Catalog t o d a y . 

T H O M A S I N D U S T R I E S I N C . 
Originators of 
Inspiration-Lighting 

Executive Offices—410 S. 3rd St., looisville 2, Ky. 

In Canada: 1401 The Queensway, Toronto 14, Ontario, Canada 

THOMAS INDUSTRIES INC. 
MOE LIGHT DIVISION, Dept. HH-6 
410 S. 3rd Street, Louisville 2, Ky. 

Please send me the Moe Light /nspirafion-
Lighting Catalog so that I can see the fix
tures Flory-Tipton used. 

NAME-

COMPANY NAME-

ADDRESS 

CITY ZONE- -STATE-
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N e w P r o d u c t s 

The Monterey — NAHB and Parents Magazine Award winner. 3-bedroom 1003 SQ. ft 

Allen Homes 

le Oaliland — House and Home, NAHB Awaro 

offer you 

a full line 

of distinctively 

designed homeSj 

profitably priced'. 

DESIGNED FOR A L L E N H O M E S 

The Van A/uys — 1328 sq. ft. 3-bedroom 

Y o u n e e d n ' t hes i ta te to s w i t c h to A L L E N H o m e s . . . f o r w i t h A l l e n y o u 
have a f u l l l i n e o f the m o s t o u t s t a n d i n g d e s i g n s a v a i l a h l e ! W i t h an e m p h a s i s o n 

quality.. . y o u ' l l find f ea tu re a f t e r f ea tu re b u i l t i n t o every m o d e l t o 
m a k e t h e m m o r e sa les -appea l ing . W e u r g e y o u t o e x a m i n e o u r l i n e f o r y o u r s e l f 

— p r i c e t h e m o u t — so t ha t y o u w i l l l e a r n first h a n d h o w A L L E N 
H o m e s can fit i n t o y o u r p l a n s f o r a m o r e p r o f i t a b l e f u t u r e ! 

J^LLKEIM Aomes 
CUSTOM FliXIBIllTY • PRODUCTIOM lIHE [COMOMY 

Allen Industries, Inc. • Phone K E n m o r e 4917 
O. Box 2497, Station C, Fort Wayne, Indiana 

for further detitils rh^ck niimliered r.oxiprm p. SOS 

j . Six-foot f o l d i n g wood rule h . i s s p L \ i ; i l 

markings on the reverse side to make i l 
easy to lay out rafters (common, hip, 
valley and jack) with speed, accuracy. 
Master Framing Rule works by manipulat
ing angular folds to f o r m triangles, bases 
of which are held along the side or edge 
of lumber. Adjustment f o r each triangle is 
made by notching in metal end o f rule 
over correct bull's-eye on reverse side and 
holding adjustment under the thumb while 
ihe angular cut is being marked. $2.95. 
Har ry W . Smith, Inc., New Y o r k 17. N . Y . 

k. Dish-Quik is an efficient extra f o r a 
new house display. Spray-brush head 
scours dishes, pots and pans. Water is 
triggered on and of f by means o f a lever 
bi i i l i into handle. By pressing red button 
on hamlle. you can feed detergent f r o m 
plastic cup to spray as you need i t ; button 
relea.se clears water f o r rinse purposes. 
As replacement package, unit costs $9.95. 
Installed on new sinks as part of original 
equipment, price determined by package. 
The Dish-Quik Co., D i v . o f Modern 
Faucet M f g . Co., Los Angeles I. Cal i f . 
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I. Push-button Spotnailer has a pneimiai ' . 
attachment on a standard mallel-drivc 
unit that speedily fastens hardboard or 
plywood paneling, sidewall sheathing, lath, 
etc. since you can hold material wi th one 
hand, operate machine with other. Spot-
nailer magazine holds as many as 200 fas
teners, reloading is simple, fast. H igh 
velocity principle means you can drive a 
variety o f fasteners including heavy gauge 
staples and sash pins up to 1'4" I. M H L 
model about $135. Spotnails. Evanston. 
III. 

cmU 'nmed on p. 2iiO 

H O U S E & H O M E 



L O C A T I O N ? F I N A N C I N G ? D E S I G N ? P L A N ? 

Y E S . . . plus the l i j ^ % UViMl^ extras that make a house a home 
These extras are the brand name accessories your cus
tomers know and want. Such things as Frigidaire full-
home air conditioning . . . summer and winter for year 
'round comfort. 

Air Conditioning? We'll agree air conditioning alone 
may not sell a house. But it can help you sell more homes 
in 1956 more quickly, more easily! What's more, this valu
able experience will guarantee you the ability and local 
reputation to keep pace with residential air conditioning. 

FRIGIDAIRE CONDITIONERS 
a d a p t a b l e t o v a r i e t y o f f i n s t a l l a t i o n s 

which conservative estimates indicate will be included in 
most new homes in five years. 

And that's why Frigidaire is adding to its 1956 line 
many newly-designed and field-tested air conditioning units. 
With these, Frigidaire offers you a complete, nationally ad
vertised line with a name consumers know and trust. 
Your Frigidaire air conditioning dealer will be glad 
to work with you in planning heating and air conditioning 
for your new homes . . . in promoting and selling them . . . 
and in providing a factory-trained service organization that 
will assure homeowners the unequaled satisfaction these 
Frigidaire products provide. See the Frigidaire dealer or 
distributor nearest you or write F R I G I D A I R E DIVISION. 
General Motors Corporation, Dayton 1, Ohio. 

REIVIOTE Y E A R 'ROUND 
Frigidaire has a complete line of air-cooled and 
water-cooled residential units for add-on. combina
tion, self-contained and remote-type installations. 

F O R A N E W ^ X 

f r i g i d a i r T e 
G E N U I N E HI V A L U E S 



Craig EUwood specifies 

Harborite's extreme versatility . greater strength... 

super-durability.. .are fully utilized by Craig Ellwood, noted 

architect, in the new prefabricated wall panels he has designed for 

Case Study House 18. Throughout the house, all walls will have 

both interior and exterior facings of Harborite. The diagram at 

right shows the structural details of Ellwood s patented design. 

HARBORITE PROVIDES NEW ADVANTAGES IN CONVENTIONAL APPLICATIONS,TOO; 

H A R B O R 
P L Y W O O D C O R P O R A T I O N 

Aberdeen, 
Wash. 

Lapped Siding Soffits & Gables interior Paneling 

Sales Offices and Warehouse Stocks in: A B E R D E E N • ATLANTA • CHICAGO • C INCINNATI • HOUSTON 



HARBORITE . . . T h e m i r a c l e i 

o v e r l a i d f i r p l y w o o d ! | 

Cose Study House 18 uses Horborite 

for both facings of pre-fob panels 

in amazing new dry-wall construction. 

9/32 ' HARBORITE 

BATT INSULATION 

PANEL FRAMEWORK 

ST. ANGLE TRIM 

2 " x 2 " -
• ST. TUBE COL. 

2"x5ii'--
ST.TUBE BEAM 

(g» 1956 C E 

The Case Study House Program is sponsored by the magazine ARTS & ARCHITECTURE 

m a i l t h i s 

c o u p o n 

t o d a y 

• 

This is 

HARBORITE 
S U P E R - R E S I S T A N T T O W E A R , 

W E A T H E R A N D W A T E R ! 
A super-strong, lightweight structural panel... 
finest exterior grade plywood p lus a tough, 
abrasion-resistant overlaid facing.. .wi th 
weather-proof, split-proof, check-proof quali
ties... ideal for a multitude of uses in both 
pre-fab and conventional construction. 
BUILD IT BETTER! Harborite is stronger than steel 
...impervious to moisture and weather...defies 
even severe extremes of tropioil heat and arctic 
cold! Users report swelling, shrinking, buck-
ling,warping and grain-raise are virtually elimi
nated! Harborite's hard, smooth, grainless face 
takes paint better...holds it years longer! 
SAVE MONEY! These large,lightweight panels are 
easy to handle... easy to work.. .with standard 
tools and techniques...Harborite cuts labor 
and paint costs to the bone! 
Available in standard and special sizes and 
thicknesses... also special sizes in lapped and 
grooved siding. 

NOW C O M P E T I T I V E IN P R I C E WITH 
F I N E S T MARINE PLYWOOD 

See your lumber dealer. 

Cabinet Work Exterior Walls 

HARBOR PLYWOOD CORPORATION 
Aberdeen, Washington 

Please send more information about Harborite. 

Box 6 , H H 

L . . . . . . . . . . . . . . . . . . . . . . J 

I N D I A N A P O L I S • J A C K S O N V I L L E • LOS A N G E L E S - SAN F R A N C I S C O • S E A T T L E • TAMPA, other major ci t ies 



Here's how the floor can help 

make one room 
The easiest, and often the most dramatic, way to pive a room a 2-in-l feel ing is to change the color of the 
Hoor in each of tlie areas. Here, Armstrong Excclon Ti le was used, hut this effect may he achieved w i t h 
any t>'pe of Armstrong resilient flooring. Thus, expensive partitions or room dividers can he el iminaled. 



A merchandisiuj:; idea 
f r o m the Amistrong 
Arclutcx' t i i ial-Builder Scrvite 
to l ic lp you sell houses faster 
and more profi tably 

seem like two 
Few tl ill Ills impress prospective buyers so rmich as a bouse 
that oHers more dumour than otiu i houses they've seen— 
especialK wlien tliey re [)riced the same. Que way to build 
this ixtr.i lilamour into \our houst-s without increasing 
costs is to iM.ikf use of the great color and ilesigu flc\il)ilil\-
ot resilient floors. 
There's almost no limit to the exciting cllects that can be 
created with resilient floors to add extra appeal to \()ur 
houses. A most favorable impression can be made by using 
the floor to outline the areas of an open pl.ni house—to 
make one room seem like two. 
The photographs on these pages show some of the ways 
in which resilient floors ha\e been used to create two or 
more tlistinct areas. The eflect is achieved m c K I \ l)\ the 
u.se of difterent colors or designs of the .same flooring ma
terial. There is none of the lo.ss of spaciousm-ss that a 
partition would involve—and, of course, there is no added 
construction co.st. 

Your flooring contractor can help you 

\\ ith his know ledge of the floor colors and designs that are 
most popular with homemakers in \()ur area, your flooring 
contractor can Iielii \ou select effective color combinations. 
He can show you many ways in which Armstrong Floors 
can be used to give hou.se areas a two-rooms-in-one feeling. 

Resil ient floors meet modern living requirements 

When \ou feature Armstrong l-'loors in \our houses, you 
add far more than e\e .ijjpeal. These floors provide the 
durability and easy cleaning that home buyers want for 

toilay's casual living and entertaining. You give your 
houses extra prestige, too, when you feahn-e .\rmstr(mg 
Floors. Thirty-nine \ears ol consistent adverti.sing in the 
magazines that influence \our |irospccts ha\e made Arm
strong the best know n naiur in Hoors. Home buyers asso
ciate the Armstrong name w ith extra quality. 

Free design a n d decorat ing service a v a i l a b l e 

The Armstrong Bureau of Interior Decoration will be glad 
to help you or your color consultant create exclusive floor 
designs and color schemes for your next model home. For 
this service or special merchandising assistance to help 
sell your houses faster and more, profitably, get in touch 
with the Architcctnral-Buililer (ionsnllant in the Armstrong 
Office nearest \ ou or write direct to .Armstrong Cork Com
pany, Floor Division. 1606 Sixth Street, Lancaster, Penna. 

A r m s t r o n g 

LINOLEUM 

T H E M O D E R N F A S H I O N I N 

F L O O R S 
• PLASTIC CORLON® • EXCELONiH! VINYL-ASBESTOS THE 
CUSTOM CORLON PLASTIC TILE • RUBBER TILE 

CORK TILE • ASPHALT TILE • IINOTILE® 

\n effective way to create one " room" wi th in another is to outline one 
lu-ea w i t h a contrasting border. In this home, it \\ as accomplished by in
stalling a row of straight-grain pink tiles in Arinstrong Excelon Ti le in a 
field of chareoal-and-pink Spatter tile in the same \ iii\l-ashcstos flooring. 

To convey a h eliny of spaciousness, this ROOT was divided diagonally, 
using two colorings in . \nnstrong Ruhher T i l e . F'or all its distiTietive 
appeal, a floor dc-sign like this costs l i t t le more than a floor w i t h a single 
over-all pattern. Such ideas add glamour that can lielp sell homes faster. 



Ihis AUMIKAl won't 
i i i i u n u i T i i i i n L f f u i i I 1 ^ mm%m 

.with quick drying ARCO Alkyd House Paint 
Most leading prefab manufacturers like 
Admiral Homes Inc. choose Arco. Never 
before has there been a paint for home 
exteriors like i t . 

• No danger of rain spotting should showers 
interrupt painting. Dirt, dusl, leaves and 
bugs have litde chance to adhere. 

• Dries rapidly. May be recoaied in only four 
hours. 

• Resists moisture, mildew and other destruc
tive elements. 

• Flows on easily with no brush drag. Gives 
rapid and thorough coverage. 

Homes Inc. 

FREE 
COLOR STYLING KIT 

• Fade-resistant colors defy wind, rain and 
snow—keep that fresh new look for years. 

• Available in many dramatic accent trims 
. . . also subdued background shades. 

Send today for Arco's free color styling 
kit complete with 111 professionally styled 
color schemes and 30 swatches to guide 
you in your own color styling and plot 
development. Also don't forget to ask for 
information on amazing new Arco In 
terior Alkyd Ripple Texture Wall Finish 
— the ultimate in one coat protection 
over dry wall or plaster. 

A R C O 
% Points, lacqueri, 

[^Ai\ITQ I V'ornifh*!, fnoiii»/«, 
L^uau^... since I Be I 

T E S T E D F I R S T T O 

THE A R C O COMPANY 
7301 Baitemer Avenue • Cleveland TT, Ohio 

Gentlemen! 

n Pleaje lend Arco'i new O Please tend technical Information on Arco 
Color Styling Kit. Alkyd Ripple Texture Wall Finiih. 

COMPANY. 

NAME 

ADDRESS. 

CITY 

• i t i i m i 

fm furllier details check niiml)ered coupon p. 202 

m . Flexible ca lk ing c o m p o u n d seals 
cracks, joints and apertures even between 
di.ssimilar building materials like wood and 
br ick or brick and steel. Manufacturer 
says " K i n g Ca lk" provides a seal giving 
protection f r o m leakage, drafts or heat loss 
indefinitely. Protl i icl is available in na
tura l a luminum and pure white, comes 
packaged in standard l / I O gal. cartridges 
w i t h cither plain end or flexible nozzle. 
Spouted cartridges are 45(f, non-spouted 
40(1. 5-gal. can. $2.35. From E. & F. K i n g 
& Co., inc.. Norwood , Mass. 

n. D-P rope calk comes in 18' and 90' 
rolls f o r calking and sealing jobs wherever 
they are needed. I t takes only a f ew 
seconds to calk or weatherstrip a window, 
and sealer can be removed for window 
cleaning, replaced f o r re-use as o f t en as 
you l ike. Material remains soft and pl i 
able, can be painted any color to match 
woodwork or t r i m , cuts easily and has 
high adhesion qualities, manufacturer says. 
18' rolls, 294 ea.; 90' rolls, $1.20. "I he 
Dicks-Pontius Co.. Dayton 3, Ohio. 

o. Air Dri is an electric thermal convec
tion unit that keeps relative humidi ty so 
low that mildew and mold cannot exist. 
Guaranteed f o r five years, it needs no 
attention after you hang it on the wal l 
and plug cord into a standard outlet. De
pressed holes at top and bottom of metal 
housing draw damp air into bottom, heat 
air and emit it out the top. creating con
tinuous circulat ion. 3" x 3" x 9" sizes 
operate in rooms up to 160 cu. f t . $7.50 
ea. A i r D r i Assoc., St. Petersburg. Fla. 

rout ill uf (I oil /,. 
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o n y o u r h o m e b u i l d i n g p r o g r a m 

team up with 21 years of know how . . . build P&H Homes! 

Home building doesn't have to be risky as a crap game. You can 
cut risk to the bone, know costs before you begin, make your capital 
build two to three times more homes—at greater profits. 

How? Team up with a pioneer in prefabrication. Build 
Harnischfeger P&H Homes—and take advantage of our 21 years' 
experience. 

You'll follow a carefully-planned, proven success formula that has 
brought greater profits at less risk to Harnischfeger Dealer-Builders 
over the years: To begin with, your capital turns faster; there's less 
money tied up in inventory', development and payroll. Overhead 
and on-site costs are lower. And architect-styled PAH Homes offer 
a quality of craftsmanship and materials that builders recognize and 
buyers prefer. You offer a home value that outsells competition at 
every price from $10,000 to $20,000. 

Finally, Harnischfeger offers you personalized field counsel in 
planning, financing, merchandising and construction to make your 
whole program more efficient. Join the swing to safer, more profit
able P&H Home building. Phone, wire or write for details now: 
Harnisehfeger Homes, I n c . , Department HH-366 , Port \^'a^ii-
iiitrton, Wiseon.siu. Phone 611. 

HARNISCHFEGER HOMES, Inc 

For 21 years, better value for the owner, better business for the builder 

O U A L I X Y 

P . H 
J U N E 1956 22 



it's enough to make your 
t • o n e n e w 

a p p l i a n c e 

c a n d o i t ! 

Sad, isn't it —when a modem home becomes 
electrically out-of-date through the addition of 
just one major appliance. Yet it happens every 
day all over the country! 

Homeowners-more than 34,000,000 of them 
— have discovered how important it is to have a 
home wiring system that will stand up under the 
load of present-day electrical living. An adequate 

227 H O U S E & H O M E 



homes grow old overnight! 
service entrance, plenty of circuits and outlets 
and strong, copper wires all add up to a conven
ient, comfortable home. 

Plan your own homes for power — and plenty 

of it. Specify at least a 3-wire, lOO-ampere 
service. Remember to include an abundance of 
outlets. Insist on an adequate number of circuits 
— plus extra circuits for the house "to grow on!" 

Such planning not only makes your houses 
easier to sell — it also adds to your reputation as 
a builder of quality homes! 

Free Home Wiring Wall Chart! Send today 
for handy wall chart showing typical home cir
cuit loads. Use it as a check list when planning 
home systems. Write Kennecott Copper Corp., 
Dept.HH6,161 E . 42nd St., New York 17,N.Y. 

JSeanecott Ckjpper Coiparatioa 
Fabricating Subsidiaries: CHASE BRASS & COPPER CO. • KENNECOTT WIRE & CABLE CO. 

J U N E 1956 
223 



... the 

ves 
2 jobs-1 material 

Solid subfloor-Smooth imderlay-Spans 4 

"Best construction we've ever 
used," reports Ken Larsen, 
president. Continental 
Construction Co. 

conducted by Continental Construction 
Seattle^ show new ^^panel and girder'^ system (2*4*1 

panels over supports 48" o.c.) cuts costs 7 ways over 
conventional ^^shiplap and joisV^ construction. 

Girders set flush with footings lower 
house about 12". Result: important 
savings in materials and labor plus 
attractive " low-lying" feeling. 

1. Savings in material and labor costs in subfloor and framing . . . $ 78.00 

2. Eliminate underlayment in kitchen, bathroom. Labor and material . 30.00 

3. Eliminate need for underIa>Tnent beneath 5/16" strip flooring. (Note; 
system permits premium strijj flooring to be used at price competi
tive with ordinary 25/32" flooring). Labor and material @ 20c per 
square foot 1/0.00 

4. Savings afforded by ease of access to work by heating and plumbing 
subcontractors. (Panels can be taken up as needed during job) . . 60.00 

5. Savings in framing, sheathing, siding due to 12" less exterior wall 
height. Labor and material 40.00 

6. Elimination of concrete steps and landings in three places due to 
lower floor. Labor and material ' . . . . 90.00 

7. Savings on painting contract, staging, etc., due to 12" less exterior 
wall height. Elimination of framing around heat openings in floor. 
Labor and material 32.00 

•TOTAL SAVINGS REPORTED BY CONTINENTAL CONSTRUCTION CO. . . $500.00 

Other builders report varying savings depending upon local labor 
and material costs, type of finish flooring, and type of construcflon 
formerly used (i.e., slob, plank and beam construction). 



revolutionary new plywood sub floor - underlay 

up to $50000 per house 
2 • 4 • 1 is c o m b i n e d subf loor a n d u n d e r l a y -
m e n t in one m a t e r i a l . Panels ore 4' x 8' x IVs" 
thick. Finish floor may be hardwood, tile, linoleum 
or wall-to-wall carpet. Apply direct. No addi
tional underlayment or building paper needed. 

v e n t 

space 

2 • 4 • 1 plywood subfloor 

2 x 4 plate - > 

2 x 6 sill Support 2 x 4 blocking 
with framing anchors 
or toe nail 

- - ^ Bevel ends of girders 
V2" air space all around Notched 

around 
girders 

18"min 

Metal termite shield if 
required; or mop pocket 
with asphalt 

asphalt roofing See local 

3"-*-3"^ 
V2" anchor bolt set 6" 
in foundation wall 

FHA for / ^ 
minimum 
grade 

F O R M O R E I N F O R M A T I O N , w r i t e D o u g l a s Fir P l y w o o d A s s o c i a t i o n , T a c o m a 2 , W a s h i n g t o n 



N e w P r o d u c t s 

Harry F, Manning, noted Chicago architect, says: 

I I I 

"I BUILT THIS 
LOW-COST COOLING 
INTO MY OWN HOME" 

Mr. Manning writes: 
" I would like to take Ihi.s opportunity to let you know 
how pleased I am witli tlie operation of my R & M 
Attic Fan. You'll recall. I wa.s prepared at one time 
to invest in a room unit cooler. However, during 
the extreme heat of last summer, your equipment 
was subjected to a rather rigid test, and I now find 
the fan operation alone produces a very satisfactory 
cooling offccl. In view of the low initial cost and low 
cost of operation. I'd call this a 'gilt-edged' invest
ment !" 

I M P R E S S Y O U R P R O S P E C T S with cool 
sleeping, cool living, for as little as .$145.00 list—includ
ing automatic ceiling shutter! Your prospects may 
not have Mr. Marming's technical background, but 
they certainly share his desire for cooling every room 
in the house for so little money! Fan requires only 
18" attic clearance; fits narrow hallways. 5.000 to 
16.000 C F M . Available with or without automatic 
ceiling shutter. Fan guaranteed 5 years: motor and 
shutter, 1 year. Write for full details about this built-
in sales talk! 

E A S Y T O I N S T A L L - 1 - 2 - 3 ! 

Fan and shutter arrive set up. 
Simply place fan over framed 
ceiling opening. Rubber cushion 
makes It self-sealing! 

Complete automatic shutter unit 
screws to ceiling opening frame; 
flange forms trim. No finishing 
needed. 

Ready-made attic louvers con be 
installed quickly by one man. 
Sizes for each of various fan sizes. 

R O B B I N S & M Y E R S 

IT'S FREE': R O B B I N S & M Y E R S , INC. 
ran Division HH-66, Box 3 7 3 7 , Memphis 14, Tenn. 
Please send your booklet, "R & M Comfort Cooling 
and Ventilating," A.I.A. File No. 30-D-l. 

Name 

Addrens 

Cit\' _ Zone Stiitr 

for ftirlher delailH chvck numbered coupon p. VJ! 

> 

p. "Dandie" concrete mixer is easily 
nianeuverable on the job. M i x i n g blades 
added to customary mix ing buckets inside 
I he drum give a sideways action that mixes 
concrete thoroughly. Discharge chute is 
tilted to reach deep into d r u m , empties 
fast. Controls, levers are designed f o r easy 
operation and readability. M i x e r needs 
only one man to operate, has one bag 
capacity, and is powered either by 10- or 
16 hp gas engine. K w i k - M i x Co., Port 
Washington. Wis. 

q. Trimming kit and guide for laminated 
plastics simplifies flush and bevel t r im
ming by el iminating adjustment. Designed 
f o r use wi th Models 511 and 100 portable 
electric routers, k i t makes plastics t r i m 
ming accurate, easy. Single bit handles 
both level and flush t r imming . Once bit 
is centered over roller, a locking screw 
sees to it that adjustment does not change 
Micrometer-type threads on centering 
screw permit fine adjustment. Complete 
in format ion , prices, catalogue f r o m Porter-
Cable Machine Co., Syracuse, N . Y . 

r. White T-3 troweler incorporates a safety 
throttle control in its design, el iminatini : 
danger o f machine getting away f r o m you. 
When you let go o f handle, troweler slows 
to idle, stops rotating. Y o u can also ad
just blade pitch during operation by pu l l 
ing up on handle lever f o r f u l l pitch, re
leasing f o r flat blade. Machine covers 28" 
circle wi th enough weight to hard trowel , 
is small enough to carry through a door, 
take up and down steps. 2.2 hp engine. 
Price not given. Whi te M f g . Co.. Elkhart , 
'nd . 

continued on p. ~^-L' 
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Bloominqdale'i, S'am'o'd. Conn.. Raymond Loe-y Corp Iha G r e e n b r i e r . Whi te Sulphur S p r i n g v W e v i V , ' o 

nco Tucson. Arliona, William Wilde. Avrch.la 

t h e e c o n o m i c a . 1 e o l u t i o n 

t o a . n y p r o b l e m o - f 

S U N C O N T R O L 

You'll enjoy greater freedom in building orientation, greater freedom in the use of glass 
areas when you specify canvas sunshades, whether for commercial, institutional, or 
residential structures. Since unshaded windows are the greatest single source of heat 
gain, you need protection for every square foot of glass exposed to hot sun rays. And 
canvas provides the economical solution. 

With canvas awnings screening out 65 to 75 per cent of the sun's heat, capacity re
quirements for cooling systems are lowered and expensive accessory equipment often 
eliminated. Thus, a canvas installation more than pays for itself with money saved on 
the initial purchase of air conditioning equipment, plus affording a continued savings 
over the years on operating expense. 

Your local canvas goods manufacturer is equipped to fabricate canvas installations 
designed in any shape or size, as an integral part of the original plan or added to 
meet problems of sun protection that arise after construction. Look for him listed un
der "Awnings" in the yellow pages of your phone book. 

J U N E 1956 

See our calalog 19f/Ca 

in Sweet's Archifectural File 

or write for a free copy. It 

contains original and practical 

ideas, plus helpful insfruclions 

for specifying canvas. 

C a n v a s A w n i n g I n a t l t u t a I n c 

a n d N a t i o n a l C o t t o n C o u n c i l 

P 0. BOX 9907 MEMPHIS, TENNESSEE 
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Mfe put a lifetime 
of good looks and 

fire-safety into our roof 
say Sherman Huffman, Melvin Huffman 
and Z. G. Huffman, Jr.. o f Huffman Bros.. 

Charleston, West V i r g i n i a , builders o f 
this hillside ranch house. 

J 

Gold Bond "[conomy 250"forms 
an attractive, maintenance-free roof 

"We used Gold Bond Corrugured Asbesrone 
to give this fast-selling Charleston house a 

roof that will stay bright and fresh looking 
permanently and stand up in all kinds of 

weather. 'Economy 250" has a heat reflective 
value that keeps homes considerably cooler. 

These features mean a great deal to prospec
tive home buyers. 

"We used a staggered joint method of roof 
construction, putting on 24" by 42" panels of 

Gold Bond Corrugated Asbestone with an 18" 

exposure and 6" lap. Roof sheathing was elim
inated and the factory pre-cut sheets went up 

fast and easily. As a result, we not only put 
up a beautiful roof, but saved on materials and 

labor at the same time. There's a ver)̂  definite 
place in today's home construction for Gold 

Bond 'Economy 250'." 

See how this economical roof can help you 
build your home sales. WRITE Dept. HH-66 

for fu l l roof construction details on the 
Charleston House. 

NATIONAL GYPSUM COMPANY • BUFFALO 2, NEW YORK 

Build better with 

Gold3mi 

r 
LATH, P l A J t M 

A N O L I M t 

OYCSUM BOARD 

PBODUCTi 

INSULATION BOARDS ROCK WOOL 

P I A N K S A N O TIIES I N S U I A I I O N 

PAINTS A N D 

TEXTURES 

A C O U S T I C A l 

TILES 

ASBESTOS ROOFING 

A N D SIOINS 

CORRUGATED AS BBS TO N£ 
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more sales-appeal for your homes 

built-in gas ranges with 
T H E R M O - S E T 

Make the convenience of TH E R M O -SE T and 
the Caloric built-in gas range the most power
ful selling feature of your homes! Housewives 
everywhere are demanding this years-ahead 
concept of cooking ease. 

The housewife simply turns the automatic 
dial to the desired temperature. The T H E R M O -
SET Sensing Element presses against the bot
tom of her cooking vessel and keeps food 
temperature constant. No burning, no scorch
ing no boilovers, no smoke, no spatter! 

And the new Caloric top burner unit is 
color-keyed to match or mix with the separate 
oven broilers. Beside the popular satin metal 
finish, both the oven broiler and the top 

burner unit are available in porcelain enamel, 
in pastel shades of pink, green, yellow, and 
blue as well as coppertone, black and white. 

Caloric has given the top burners a whole 
new look! Top burners are incorporated into 
a single 4-burner unit; grates are slimmed 
down; porcelain enamel drip pans are added. 
It all means easier installation, easier clean
ing . . . and more sales! 

The separate oven broilers, installed at any 
height, eliminate stooping, thanks to Caloric's 
eye-level controls. 

One look at this marvelous new built-in gas 
range and you'll discover why now, more than 
ever, in the homes of today, the call's for Caloric! 

C A L O R I C A P P L I A N C E C O R P O R A T I O N 
R A N G E S D R Y E R S DISPOSERS 

Caloric Appliance Corporation 
Dept. HH 
Topton, Pennsylvania 

Plea.se send me more information on the new 
Caloric built-in gas range with T H E R M O - S E T 

Name. 

Address-

City .Zone State. 
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THREE DOW 

PROFIT MAKERS 

# • • f o r m e n 

w h o k n o w 

b u i l d i n g 

inside 

and out 

1 
exterior Latex masonry paint 

provides maximum beauty and 

durability in minimum time 

When your plans call for exterior masonry 
surfaces, it will pay you to call for Latex 
paint! Thousands of jobs have proved that 
[)airUs made with Dow l^alex not only look 
beautiful, but stay beautiful year after year. 
They're weatherproof, alkah resistant, self 
cleaning. They let masonry breathe . . . no 
ground stains, no blistering or peeling over 
pro|)erly [)n'|)arc(l surfaces. And work sclu-dulcs 
ri<-v«-r w a i l lor l.alcv pai iUs— they (lr\ (juicklN 
and a second coat can be applied before the 
scaffolding is removed. 

S». Brigidi Church, winner of Award of Merit. A. I .A. 1955 Not'l 
Convention. Architect, Chaix and Johnson, A . I .A . , Los Angelei, 
Calif. Pointing Contractor-J. P. Carroll, Los Angeles, Calif. 
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2 
guaranteed Sivroii [)l<isiic 

ndll tile makes 

luxurious walls pnicticul 

Itisiallation is quick and easy, goes right on 
n'gular wal l s vsithout wire lath or special 

s t r u c l u r a l detail, is cspcciallN practical for dry 
wal ls . St\n>n leads the field in color styling . . . 
tile made f r o m it is durable, satin s m o o t h , 
moisture-proof. Now )our Certified Dealer can 
iliiarantrc that Styron plastic wall tile meets 
Deparltnent ol ( ioriitnerr.- Nta i idards and the 
minimum properly requirements of the F . H . A . 
It will pay you to s|>eciry plastic wall tih' made 
of Styron. 

3 
lifetime Styrofoam insulation 

'joes in quiekly for important sarings 

in labor costs 

You'll ^hare the henefits with your clienls W IK T I \ O U 
specify permanent insulation nnule of Styrofoam for 
[ lerimeler. caNits u a l l - and l?a>rnirnl<. Slw-ol'oam® (a 
Dow plastic foam) resists rot. mold, deterioration... and 
\erniin. Il"s an rxccilrnl water \ apor harrier. I t gives 
\onr cl ients a l i fet ime of comfort and pMhiced ftiel bills. 

\nd it's easy and economical to insta l l because this 
feather-light foamed plastic is so clean and easy to han
dle, so structurally strong. Ask Dow for details. T H E DOW 
< ni MicM. c o M i ' A W , Midlatid. Micli., Dept. PL583Q. 

you can depend on DOU PL iSI ICS 

JUNE 1956 
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N e w P r o d u c t s 

..stack 'em!\ 

...line 'em up: 

...group 'em! 

... stand 'em on end! 

stacking dwning units 
Now you can give your homes new window variety, value and 

beauty! CR E S T L I N K Awning units form stacks, ribbons and groups in 
many combinations of fixed and ventilating sash. Use them in 

any type home and room! Units install easily, adapt to any wall, and are glazed 
with Crestopane insulating glass. Full weatherstripping, aluminum screens, 

and roto-operators are applied to every opening unit. Durable, smooth operating 
hardware is exclusively designed by CR E S T L I N K ! Build with CR E S T L I N E— f o r 

greater loan values and at prices that mean more profits for you! 

A Cretl l lne flrsll 
Operating sash open to 
9 0 ° for fun view and 
ventilation. 

Crestopane Insulating 
glass is f a c t o r y - a p 
plied in all units. (Single 
glazing optional.) 

Extro narrow mullioni 
Only I f ^ " wide. Beau
t i f i e s g l o s s w a l l s , 
broadens view. 

Roto-operator is noise
less, smooth. A stand
ard, permanent port of 
ventilating units. 

In Sweet's 
Architectural and 

Light Construction 
Catalogs 

/> 

See your dealer, or write THE SILCREST COMPANY, Dept. H, Wousau, Wisconsin 

Removable Double-Hung and Slldeby Windows• Cosements• louver, Panel end Sasli, G a r a g e and Flush Doors • / . ' . m i l 
Combi.ialic.i l^ocrsi ."cckcged Trim, c . , J oil.oti 

/oc fiirfher df.Uiih check numbered coupon p. H'.ii 

s. Fireplace form cuts down on masonry 
construction costs four ways. Masonry can 
be laid straightaway with no diagonal courses, 
unit gives extra heat when it is needed, stops 
cold drafts along floor. Form has a complete 
smoke funneling chamber which gives a 
smooth smoke flow all the way up. Sealiti}: 
flange around front and bottom seals against 
heat and smoke leaks. Six sizes, square shape 
make bigger air chambers, larger heating ca
pacity. From $49.50 to $132. Bennett-Ireland. 
Inc., Norwich, N.Y. 

t. Lightweight structural panel is a sandwich 
of paper honeycomb between Conolite plastic 
laminate. Panels are in continuous lengths for 
seam-free application. Conolite surfaces come 
in a galaxy of colors, resist liquids, chipping, 
acids. For greater strength, depending on use. 
panels are sometimes faced with Masonite 
next to honeycomb, then covered with Cono
lite. Prices depend upon application, thick
ness, lengths. You can use panels all over 
the house—in kitchens, baths, as wall parti
tions. Continental Can Co., New York 17. 
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u. Wall peninsula cabinet stows away 
kitchen staples, makes it easy to get at them 
from either side of unit. Cabinet shown above 
is 24" wide, 13" deep, 30" high, equipped 
with two shelves that can be adjusted to vary
ing depths. Unit is suspended from ceiling 
or soffit, double doors swing fully open for 
easy access above a snack bar. over a room 
divider or a food preparation island. Model 
here costs about $64.50; 24" high cabinet is 
$56.50. Republic Steel Kitchens, Republic 
Steel Corp., Canton 5. Ohio. 

roil tinned on p. 2oS 
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flDVERTISEO IN 

p a v e s t h e w a y 

f o r s m o o t h e r s a l e s 

The pre-selling power of LIFE is a sure path to faster sales 

. . . and more of them. 

Why? Because L I F E reaches 3 out of 5 households in the 
average community in the course of 13 issues* . . . 38.2% of 
the people living in households with $7,000-a-year-and-over 
income.f 

Many of these people are your prospects. And every week 
more of them are pre-soid on LIFE-advertised building ma
terials and equipment. 

B y featuring these same LIFE-advertised products in the 
homes you build—your chances of making sales are greatly 
increased. The strong consumer demand for LIFE-featured 
products invariably helps sell the total house. 

Source: *A Study of the Household Accumulative Audience of LIFE. 
tA Study of Four Media. 

L I F E 9 Rockefeller Plaza, 
New York 17,N.Y. 
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nother new product by K a 
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a unit wall with 
all the features you need 

for contemporary 
construction 

Kawneer announces another new creative tool for the architect 
. . . the K A W N E E R U N I T W A L L . This versatUe exterior wall 
system is composed of standard components that provide com
plete flexibility of design. There is a wide selection of modular 
components, window units, both operable and fixed, solid 
panels with colored porcelain and insulation, and a complete 
variety of flush or glazed doors available in many types and 
sizes. There is a choice of proportions within the units them-
-selves. All parts are readily available because of the stand
ardized program. 

Standard units are factory assembled and shipped complete 
with insulated panel, sash and doors. Now you have complete 
design flexibility with attractive window, wall and door panels. 

M O D U L A R C O M P O N E N T S . Standard units are provided in modular s izes . 
Special filler widths are available where required. 

S P L I T M U L L I O N D E S I G N . Interlocking mulllons provide for horizontal expansion 
and contraction. 

C L E A N S I G H T L I N E S . Glazing beads for fixed sash are recessed to be flush with 
the mullion, providing clean sight lines and unobstructed vision. 
P U T T Y L E S S G L A Z I N G . Vinyl weatherstripping throughout, reduces glazing 
time and provides a clean permanent and easily replaceable glazing system. 

NO E X P O S E D F A S T E N E R S . Units are assembled with concealed fasteners and 
glazing beads are installed by a positive toe-heel Interlock. 

F L U S H I N T E R I O R D E S I G N , interior face of mullion and muntin bars lie In the 
same plane, facilitating the installation of Interior furnishings. 

S T A N D A R D D O O R U N I T S . Factory assembled door units are offered as an 
integral part of the program and are Interchangeable with wall units. 

Q U A L I T Y S A S H . Specially designed operable sash is provided with double vinyl 
weather seal and rugged lifetime hardware. 
C O M P E T E N T W O R K M A N S H I P . Closely controlled fabrication and assembly in 
the factory result in tight, accurately fitted )oints and a high quality uniform finish. 

R A P I D I N S T A L L A T I O N . A minimum number of parts handled on the job site 
and adequate provision for building tolerance insure simple accurate installation. 

Write for 12-page illustrated Unit Wall book 

G e n e r a l Offices 
N I L E S . M I C H I G A N 

' 9 O 6 - I 9 5 6 



M I D W E S T 

will s t r e n g t h e n 
your competi t ive picture 

X) 

M I D W E S T ' S combination of basically better design plus the best of 
materials and construction methods add up to a better product—a 
home you can build and sell—competitively. 

Leading builders everywhere are turning to prefabrication for the 
important extra benefits needed to meet the requirements of today's 
building market—benefits that provide a better service in planning, 
cost control, and variety of design. 

You can put yourself in a better competitive picture by changing 
to MmwEST. 

We will be glad to send you the details—write today for full information. 

There are still opportimities for inde
pendent sales representatives in Ohio, 
Ulinois, Indiana, Michigan, West Vir
ginia, Kentucky, Pennsylvania and 
New York. Write for full information. 

L A / U 
MIDWEST H O U S E S , INC. 
B O X 3 3 4 • M A N S F I E L D , O H I O 
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Biggest Name in Lighting Fixtures... progress 
a d d s 2 m o r e p r o d u c t l i n e s 
for Building Extras that build e x t r a prof i t s 

Complete Selection of 

Ventilating 
Range Hoods 
In introducing this new line of ventilating 
range hoods, Progress once more demon
strates unusual foresight in meeting growing 
demands for homemaking convenience. In 
removing kitchen fumes, regulating tempera
tures, these ventilating range hoods save on 
cleaning . . . bring added comfort to modern 
kitchens. Smartly designed by Progress to fit 
into any kitchen decor, they come in a choice 
of heat-resistant, fade-proof finishes; 4 sizes. 
Quality built, they're a sales-closing extra 
that means extra volume [oryou! 

Full Line of Beautiffui Door Ciii 
Now Progress brings you a complete line-up of 
true toned door chimes tuned to wonderful home-
maker acceptance! Handsomely styled assortment 
includes everything from the traditional to today's 
modern . . . from recessed electric clock chimes to 
repeating recessed door chimes. 20 styles, every 
wanted finish in this value-packed line. Typical 
Progress quality at rock-bottom prices assures 
PLUS-VALUE with these beautiful door chimes! 

the Top Line 
highlighting more style, better engineering, more value In Indoor and Outdoor F i x t u r e s ! 

3 ^ 

Progress Manufacturing Company f , Pliiiadelphia 34, Pa. 
lexriMO r ^ iNStituTt, m 



Part icular Bui lders 
Specify and Instal l 

L A U " N I T 
P A N E L F A N S 

Economically installed 
at the building stage 

A LAU "Niteair" Fan adds selling appeal plus value . . . and 
at low cost . . . in every home you build. They are available in 
a wide size range, from 24" to 48" . . . air deliveries from 4750 
to 17,564 c.f.m. Built for long, quiet, trouble-free service . . . 
statically balanced. Used in many homes with air-conditioning, 
to remove stagnant air from attics and relieve the cooling load. 
See your Lau fan representative for the facts. 

STEVE ALLEN WILL SELL LAU FANS IN 1956 

OVER THE NBC NETWORK, COAST-TO-COAST 

LAU\ LAU FANS T h e L a u B l o w e r C o . 

k 2007 Home Avenue, Ooylon 7, Ohio • Kitchener, Onl . , Canada • Azuso, Calif. 

New Products 

for further details check nwwiftered coupon p. 292 

f 
u 

V. Maytag washer and dryer ;ire automatic, 
handsomely styled matchmates. All-fabric 
washer will take good care of natural, as well 
as newer man-made fibers, has push-button 
control panel to regulate water for any kind 
of fabric washed. Dryer is also operated by 
push-button. No-venting arrangement permits 
flush-to-wall installation since unit operates 
on a water condensation drying principle that 
does not need vent. Washers from $349.95; 
dryers from $274.95. The Maytag Co.. New
ton. Iowa. 

w. Built-in refrigerator with ice maker has an 
8.2 cu. ft . capacity that divides to give a 26 
lb. freezer compartment and 13.3 sq. f t . of 
shelf area. Among the features: push-button 
defrosting, meat and cheese keepers, capaci
ous door shelves. Model fits into exterior 
cabinet space 2' x 3'. You can get left or right 
hand doors in stainless steel, copper and 25 
colors. Price of the RI series is about S382.50 
painted and installed to match other kitchen 
appliances. Storage cabinets can be built 
below unit, as .seen in photograph. Revco. 
Inc., Deerfield, Mich. 
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X. Built-in bi-level two-door oven has an 
automatic rotisserie in its top compartment 
that can be removed for regular baking opera
tions. Other features include a carving rack, 
turnover grill for small cuts of meat, raisable 
broiler rack. An eye-level control panel with 
automatic timer turns oven on or oflf by re
mote control. Unit can mix or match with any 
kitchen accessories since it's available in 
brushed chrome, porcelain coppertone and 
five colors. With chrome door. $349.95; in 
color. $339.95. Hotpoint Co., Chicago. 

continued on p. 

HOUSE &. HOME 



quality ii^isi^^ shower cabinets 

IMPERIAL — aluminum cab
inet withstands ony climatic 
condition — choice of 9 door 
styles. 

S E N A T O R - cabinet avail
able with four different floor 
receptor styles — choice of 
9 doors. 

Introducin 

Brooklyn 
shower cabinet 
lor the home 

The n e w B r o o k l y n a l l - g l a s s f ront , c o r 
n e r c a b i n e t is d e s i g n e d to a d d b e a u t y to 
b a t h r o o m s a n d s a v e s p a c e w i t h o u t s a c r i 
f ic ing comfor t . 

Now you can feature this lovely corner shower cabinet in bathrooms or 
master bedrooms. The Brooklyn, corner entrance cabinet needs only a 36" x 36" area — 

can even be used in extra bath where space is at a premium. 

The custom-built Brooklyn features modern plate glass panels mounted in extruded 
aluminum. Rear panels consist of colorful marbleized consoweld to harmonize 

with bath and bedroom color schemes. 

The floor receptor is available in the finest precast twinkling terrazzo or porcelain 
steel for leakproof service. All fixtures are chrome plated for lasting beauty. 

Easy to erect, the Brooklyn looks like it is custom-built right into the walls. 
Remember a Brooklyn corner cabinet can be installed in a 36" x 36" area. 

When you sell or specify BATHE-RITE shower cabinets your jobs stay on 
schedule . . . because we ship over 95% of all orders within 24 hours. 

REVERSIBLE DOORS made for finished opening 
of 22, 24 and 26 inches. Extruded aluminum satin 
finish or chrome poHsh frames and 3 types of glass 
doors — hammered, louvered and clear. 

FLOOR RECEPTORS come in porcelain enamel 
steel, grey cement, buff and black granitex, and rich 
looking black and white terrazzo. 

For COMPLETE 
DETAILS Write: 

BATHE-RITE 
LITERATURE 
DEPT. HH-1 

Shower 
Cabinet 
Division 

M I L W A U K E E S T A M P I N G C O M P A N Y , M I L W A U K E E 14, WIS, 
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interested in quicic 
roiling door installations 
at low cost? 

the n e w W a s h i n g t o n ® line 

SI:: ' .?: i ? ; : 3 
rolling door h a r d w a r e of fers 
u n i v e r s a l t rack in s t ee l 
or a l u m i n u m 

ONE S E T OF H A N G E R S F I T S B O T H ALUMINUM AND S T E E L T R A C K FOR y," TO P / , " DOOR I N S T A L L A T I O N S 

NO. 61 1 TRACK NO. 645 TRACK 

FEATURES OF BOTH THE STEEL 
AND A L U M I N U M UNIVERSAL TRACK 

H A N G E R S 

• A N T I - J U M P TRACK • W I L L NOLO 60 LB. DOORS 

S E L F - C L E A N I N G " V " G R O V E • L O W COST 

• INTERCHANGEABLE H A N G E R S AND TRACK 

• A X L E OR BALL B E A R I N G HANGERS 

• BOTH STEEL A N D A L U M I N U M TRACK 
A C C O M M O D A T E D O O R S F R O M Va" TO I V s " THICK 

• DOORS C A N BE T A K E N OFF TRACK WITHOUT 
R E M O V I N G H A N G E R S 

U S E O N 
R E A R D O O R 

F O R 3/4 •• 
F R O N T D O O R 

F O R 1%-

U S E O N 
F R O N T D O O R 

F O R V4 • 

R E A R D O O R 
F O R P/a 

f ¥ r W A S H I N G T O N ® L I N E 
/ ^ ^ ^ M A N U F A C T U R E D B Y W A S H I N G T O N S T E E L P R O D U C T S , I N C . , D E P T . H H - 6 , T A C O M A 2 , W A S H I N G T O N 

Fo' J free catalog on Washinoton^ 
Line Rolling Door Hardware, and 
descriptive literature on tlie new 
U r i v e r i o / track, fill out coupon at 
righl and mail to manufacturer. 

I To: W A S H I N G T O N S T E E L P R O D U C T S , I N C . 
DEPT. HH-6, 1940 Eoit 11 Ih Street, Tocomo 2, Wojhinglon 

Gentlemen • Please send me Catalog on Washington® Line Rolling Dooi- Hardware, and 
complete information on the new Univertol Track: 

NAME. 

TYPE O F BUSINESS. 

I ADDRESS 

CITY Z O N E . .STATE. 
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E F . G o o d r i c l i 

4 OF THE 16 B E A U T I F U L AGATINE C O L O R S 

qatine 

•Ifjdlinr" n-fliTls thr rlriiri fiood lool. s of today's smartpsl srllings. 

a revolutionary floor tile 
with all the features 
that today's home 
buyers demand! 

''.•\i:aline" ha.*̂  rv<'rylhiiii: lhal prospec
tive liume l i i iytM> look for in a llcior lilr: 
tru- quiet and comfort of rubber; a n m i -
fi(iriiu> >url;icc llial resists dirt, uieks and 
s c L i l l s : a crisj). modern desjfni lliat ac-
Inally hides footmarks! Made by an ex-
ehi.sive B. F . Goodrieh process, "Agatine" 
is a siiiK'r-fh-nsr cni i i iMi- i l iun of Ijrijilil 
gems o f color that go the whole tile 
llii(iu;:li, for wear'thai wi l l outlast tlic 
hiiuse. Put in your model homr^ it will 
take the heaviest traffic and come up 
shining! 

"Agat ine" can be laid on or above grade, 
over wood or concrete. Choice of 16 
colors—.80 gage and } ^" thiekness (for 
hea\ier traffic areas). 

E n t r a n c e in the grand manner ( Imu, , 
left) features "Agatine". Millions of po-
li'iitial custdmers will see it in l-culi ir 
ails a[i|iearing in Saturday F.vetn'ng l'">i. 
Small Ihimes Guide and Better Homes 
and (hardens. 

FOR S P E C I F I C A T I O N S : 
Write B. F. GQ.odricli Co., Flooring Division. Dept. HH6 
Watertown 72, Mass. 

KOROSEAL TILE • RUBBER TILE • ASPHALT TILE • RUBBER COVE BASE STAIR TREADS • ACCESSORIES 
© lOSU, Tlic B. F. Goixirlcli Company 



^tW/immediately available I 
General 

Unitwall design saves you cost of finishini; inlcrior of 
kitchen walls. Eliminates need for kitchen partitions. The 
General I:-.lcciric Unitwall serves as a room divider. The 

back can be finished in any motif desired. Down to the 
last nut and bolt this Modular Kitchen is all G.E. And you 
get everything from one man—your G-E distributor. 

ffl 

^FRefr igerofor Center—Includes 11-cubic-
foot G-E Wall Refrigerator-Freezer, two 
sliding glass door G-E Cabinetles, five-cubic-
foot G-'̂ E Pull-Oui Freezer, G-E Ba.se Cabi
net, G-E Texiolite* counter. 

^ P S i n k Center—Includes d-F Cahincitcs. 
G-E Porcelain Sink with base cabinet, G-E 
Textoliie counter, G-E Disposall.* G-E 
Under-counter Dishwasher. G-E Accessory 
Cabinets available in Mix-or-Match colors. 

^ ^ R o n g e Center—Includes G-E Wall 
Cabinet, G-E Cabinette, G-E Calrod " sur
face units with Textolite counter, base cabi
net, G-E Oven-top Cupboard Cabinet, G-E 
Built-in Oven, G-E Oven-base Cabinet. 



Dramatically new 
Electric Modular Kitchens 

NEW "STACK-ON" INSTALLATION requires no special f loor or wall work. 
FLEXIBILITY, color and appliance integration that is almost endless. 
NEW, ELEGANT STYLING that attracts prospects (especially wives). 
Makes selling the whole house easier. 

This dramatic new General Electric kitchen is only one 

of dozens that can be assembled in your houses. 

All the components are of standard measurement to 
suit your kitchen layouts—and your customers' budg
ets. " U , " " L " or Island kitchens take these flexible 
Genera! Electric appliances with ease. 

A G - E Distributor Builder Specialist will work 
with you on your kitchen design, help you with color 
styling, your appliance installation—work hand in 
hand with you all along the line. 

A n d best of a l l . . . 

They're available today! 
These flexible kitchen centers are on stock at your 
General Electric distributor's—in all colors. They are 
ready to be shipped to your building site now—yes now! 

Furthermore, General Electrie is the only manufac

turer who offers you this today! 

So call or write your nearest General Electric dis
tributor right away and get these new Modular Units 
for your houses. Or write to: General Electric Com
pany, Home Bureau, Appliance Park, Louisville 1, K y . 

Regardless of what price 
houses you are building .. 

$9,600 or $96.000 
. . . the magnificent General Electric 

Modular Kitchen-Laundry adds strong 

selling power. And your house buyers 

pay only a few dollars extra a month 

when the kitchen price is included in 

their "Packaged Mortgage" plan. 

New, Big advertising campaign! 
Prospects for houses will see the new, exciting General 
Electric Kitchen-Laundry in colorful spreads in fonhcoming 
issues of Life, Bciicr Homes and Gardens and other maga
zines. Tie in with this powerful promotion in your home 
town and sell your houses faster! 

T^-ogress Is Our Most Important Producf 

GENERAi ra ELECTRIC 

S E N D FOR 
THIS NOW! 

G e n e r a l E lec t r ic C o m p a n y , H o m e B u r e a u 

A p p l i a n c e P a r k , L o u i s v i l l e 1, K e n t u c k y 

Yes! Send me bv return mail General Electric's free bulkier handbook 
thai will answer my queslions about Mi\-or-Malch Modular Kitchens. 

N A M E ^ 
PLEASE PRINT' 

S T R E E T A D D R E S S 

C I T Y . _ S T A T E . 



New Products 

1 

or the irresistible Oelling appeal 
of Beauty where it Counts . . . 

R O m Q A I F L O O R I N G 
T 
J L h a f s because the beauty and dignity inherent 

in oak arc brought into full play by refinements conforming 

to Crossett standards, developed through intensive 

research. And it is the sum of these refinements, reflected in the 

finished floor, which sparks the spontaneous 

admiration for Royal Oak Flooring C R O S S E T T H E S E A B C M 

^ 1 ' ' 

Constant betterment 

and converts your prospect into a buyer. 

G [J\ (D f 3 
through research. 

I IT 
L U M B E R C O M P A N Y 

A Division of The Cros-ietf Company 
C R O S S E T T , A R K A N S A S 
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y. Cabinets for built-ins arc tailored to fit 
all popular brands of kitchen appliances. 
Built-in and drop-in units are made in a 
variety of factory finishes and also come un
finished so that ihey may be matched with 
other kitchen components. More than 100 
sizes of wall and base cabinets can be com
bined to fit any kitchen plan. Models are 
available for built-in ovens, refrigerators, etc.. 
drop-in ranges and sinks. Cabinets above with 
countertop and sink bowl cost about $900. 
Brammer Mfi ; . Co.. Davenport. Iowa. 

z. Ventilating range hood carries three-speed 
push-bultt)n controls that operate fan and 
light. Two hood models allow choice between 
a square cutout for use with Berns Air Kiny 
Twin Blower and a round cutout used with 
"CF" or "TC" series fans. Hoods come in 
24". 31)". 36" and 42" lengths, fit cabinet 
depths from l l ' / 6 " to W/i". They are fin
ished in stainless steel, white enamel and 
coppcrtone with matching splash plates avail
able. Hoods range from $22.60 to $.'59.50 de
pending on finish, length. Berns Mfg. Corp.. 
Chicago 18. III. 

aa. Hideaway four-unit cooking top in 
Admiral kitchen slides out from beneath the 
built-in oven. When not in use. cooking top 
moves out of sight. leaving space for work. 
.Safely bar automatically cuts ofl" power on 
contact if unit is returned to hideaway posi
tion with a pan forgotten on a cooking top. 
More space savers include recessed refrigera
tor and upright freezer with brushed chrome 
doors, the handsome oven with see-into door. 
Al l these units are manufactured by the 
Adiniral Corp.. Chicago 47. III. 

rniiUlllnil nil p. J'lli 
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w h a t t h e y ' r e s a y i n g a b o u t 

R E V E R E COPPER 
W A T E R T U B E 

"It's just the ticket for 
radiant heating... copper is per
manent, installation cost is low. 

J 

says, Douglas McFarland 
McFARLAND-BONSALL, Architects—Los Angeles, C 

Continued Mr. McFarland, "The use of radiant heat 
panels gives the architect practically unlimited flexi
bility in design. And the selection of copper tube for 
those panels virtually assures an installation that is 
completely satisfactory in every respect." 

In this home designed for the M. C. Purcell's of 
Flagstaff, Arizona more than 1800' of Revere Copper 
Water Tube were used for the radiant panel heating 
system and the water supply lines. 

The satisfaaory performance turned in by copper 
water tube for hot and cold water lines and under
ground service lines over the years led to its ready 
adoption by architeas, contractors and builders when 

heating by radiant panels came into vogue. Now 
copper is being used in increasing quantities for drain
age, waste and vent stacks . . . uses which you should 
investigate immediately. Send today for folder giving 
details on Revere DWV Copper Tube. 

REVERE COPPER AND BRASS INCORPORATED 
Founded by Paul Revere in ISOl 

230 P a r k Avenue, N e w Y o r k 17, N . Y . 

Af/7/i- Baltimore. Md.: Brooklyn. N. Y.: Chicago 
ClintoH and Joliet, III.; Detroit, Mich.; Los 
Angeles and Riverside. Cali/.; New Bedford. 
Mass.; tiewport. Ark.: Rome. N. Y. Sales Offices 
in Principal Cities, Distributors Everyuwre. 

WHY REVERE COPPER WATER TUBE IS PREFERRED BY ARCHITECTS, 
ENGINEERS, BUILDING AND PLUMBING C O N T R A C T O R S 

SOLDER OR COMPRESSION 
F I T T I N G S -

Need Less Work Room . . . Save 
MetoL No worry obout wrench room 
when you use Revere Copper Water 
Tube with solder fittings. Compression 

fittings con also be 
used. No threading 
it n e c e s s a r y with 
e i ther t y p e . W a l l 
thickness of tube used 
can thus be less than 
for threaded pipe. 

HANDY LENGTHS— 

Save Fittings... Labor. Revere Copper 
W a t e r Tube comes in s t r a i g h t 
lengths of 20' in h a r d a n d soft 
tempers. 60' coils of soft temper re
duce the number of fittings needed. 

E A S Y TO BEND— 

Saves Time. Revere Copper W a t e r 
Tube is eosy to bend. Soft temper 
con be bent by hand to meet in
stallation conditions. 

N O N - R U S T I N G -

Rustable pipe eventually clogs as shown 
in drawing at top. Non-rustable 
Revere Copper Water Tube suffers 
no loss of flow or 
pressure as shown 
at bot tom. No 
allowance in pipe 
s i z e n e e d b e 
made for rust ac
cumulation with 
Revere C o p p e r 
Water Tube. O 
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"This is the best," say 2 , 0 0 0 contractors. 
This Los Angeles fairgrounds model house was 
built to soy one thing . . . "This is the finest." 
It shows. It shows in the imaginative planning, 
craftsmen construction . . . and the selection of 
quality materials . . . like Crone fixtures. 

The new look m bathrooms. No longer 
is the bath the unmentionable room. It's the 
room guests see and judge. No wonder 
2,000 contractors put their best foot for
ward with this Crone-equipped both. 
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2,000 California contractors present 
world's finest model home 

A dream house to end all dream houses . . . 
That's how you could describe the model home 

of the Building Contractors Association of Cali
fornia. I t was built in the Los Angeles fair
grounds to say but one thing. . . ''This is the 
very best." 

Look, for example, at the big double bathroom 
. . . each with two Crane Criterion lavatories in 
a sweeping counter-top that sets a tone of quiet 
elegance. Both rooms are equipped with a Crane 
Criterion water closet. A tub in one and a shower 

in the other prevent a "bottleneck" at break
fast time. 

These Crane fixtures are styled by Henry Drey-
fuss to look modern years longer. They are engi
neered by Crane to last longer, too. 

You can give your customers Crane fixtures 
without adding to yom- construction costs. Crane 
fixtures are priced to meet every budget. And 
throughout the line . . . Crane quality costs no 
more. Why not get details from your Crane 
Branch or Crane Wholesaler today? 

C R A N E C O . General Offices: 836 S. Michigan Ave., Chicago 5 • VALVES • FITTINGS • PIPE • KITCHENS • PLUMBING • HEATING 

C R I T E R I O N 1 - 8 0 , o n m e t a l l e g s . A striking 
vitreous china lavatory. Exclusive Dial-ese con
trols and lever-action Securo waste. Satin 
finish chromium plated Criterion trim has clear 
Lucite handles. Spacious rectangular basin, 
splash lip and front overflow. Sizes:21 Vi "x l7% " 
and 30'/4"x22". 

C R I T E R I O N 3 - 1 0 2 . A distinctive 
modern closet with correct-posture 
seat. Bowl has elongated rim. Match
ing tank of gleaming vitreous china. 
Efficient siphon jet with quiet whirl
pool action. Flat-topped cover tele
scopes over saddle-shaped seat. 

C R I T E R I O N 2 - 8 0 - L C . Finest of all Crane 
baths. Gleaming porcelain enamel over 
heavy cast iron. Available in right- or left-
hand corner styles, 5' long. Recess styles 
5' and 5 Vi'. Has brood rim seat, flat safety 
bottom. Deviator overrim supply and shower. 
Easy-action Dial-ese controls. 
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Best way to put up ceiling tile: Use a Bostitch T5-8 Ta( ker 
with Bostitch 9/16" or 1/2" staples. Press nose of tacker 
firmly into cove formed by tile flange. Squeeze the lever. 
\ou can drive three staples 4" apart in about three seconds 
and go on to next tile. You never mar the face of the tiles, 
and you can wear gloves to keep them clean. 

Fastest way to apply insulation: Use either the Boslit- li 
T5-8 Tacker or H2B Hammer, with Bostitch 3/8" staples. 
The hammer is faster with a little practice. You can drive 
staples with a flick of your wrist—muc/i faster than hammer 
and nails. One hand is free to position the insulation. Avail
able at your building supply dealer or local Bostitch office. 

Install ceiling tile and insulation 
the way leading manufacturers approve 

In co-operation with leading makers of ceiling tile materials. The following firms have contributed im-
and insulation. Bostitch has prepared a booklet portaut information for this booklet and approve this 
which gives detailed instructions for installing these method of installation. 

A r m s t r o n g C o r k C o m p a n y makers of Tt-inlok® Tile. Tt-mlok® I'lank and Cusliiiuildnc " . 
The C e l o t e x C o r p o r a t i o n makers of Celoiex Tilt; Board and Finish Plank and Cclotex 

Regular and Reflective Rock Wool Blankets. 
I n f r a I n s u l a t i o n , Inc makers of Infra Multiple Aluminum Thermal Insulatinii. 
M i n n e s o t a & O n t a r i o P a p e r C o m p a n y . . . . makers of Insulitc Tile Board. Plank, and Intcrinr Board. 
N a t i o n a l G y p s u m C o m p a n y i iu ik i ' i s <il ( id l i l \'>in\i\ I i i s n l a l i n i i l l n a n l I ' I I K I I H I- ami 

I-vock Wool Insulation. 
R e y n o l d s M e t a l s C o m p a n y makers of Reynolds Reflective Aluminum Insulation. 
S i m p s o n L o g g i n g C o m p a n y makers of Decorative Tile Board. Ac<»uslical Tile, and 

In>ulating Board. 
U n i t e d S t a t e s G y p s u m C o m p a n y makers of Twin-Tile. Panel-Tile. Quieltme. Audilone. 

l]S(i In.-iilaliiin Plank, and Red Tn|i Insulating Wuol. 
A m e r i c a n S i s a l k r a f t C o r p o r a t i o n makers of Sisalkraft and Sisalation. 
W o o d C o n v e r s i o n C o m p a n y makers of Balsain-Wnol and Nu-Wood Ceiling Tile. 

FREE BOOKLET - SEND COUPON FOR YOUR COPY 

BOSTITCH, 526 Mechanic Street, Westerly, R. I. Fasli'n it ln'tlvr anil fnHlvr irilh M _, , , • n . i . L • » ii i-
Please send me your free booklet describing the best way to install ceiling 
tile and insulation. 

Name — 

Address — 

City Zone _ State 

BOSTITCH 
S T A P L E R S A N D S T A P L E S 
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Oak flooring 
nailed to screeds 

-no subfloor needed 

2 " x ^ " screeds 
laid in mastic 

12" centers 

Moisture barrier 
on top or 

below slab Concrete slab 

N e w l o w - c o s t w a y t o l a y 
S t r i p O a k 

Random-length screeds arc laic! in a s[A'j,zr\r< \ 
pattern. The asphalt mastic anchors them perma
nently to the slab. Flooring is nailed to screeds 
and sanding and finishing I'ollow in nsnal manner. 
Prefinished flooring may be used. 

Proven successful in thousands of homes 
Wherever homes are built on concrete slab foundations 
this economical "screeds-in-mastic" method of instalHng 
Strip Oak Flooring is being u.sed. 

By eliminating the subfloor, it cuts construction costs 
and saves time. Builders can aflbrd to give even lowest-
budget homes the proven sales appeal of Oak Floors. 

If you haven't bied this money-saving, fnlly-ajDproved 
construction method, be sure to mail the coupon below 
for free installation manual. Simple step-by-step instruc
tions and photographs enable any carpenter or floor layer 
to use the "screeds-in-mastic" method successfully . . . with
out previous experience. 

Oak floors add to the salability of slab foundation homes 
because of their beauty, durability, high insulating value, 
and natural resilience which counteracts the uncomfort
able hardness of concrete. They're preferred by S out of 10 
home buyers, builders and architects. 

NOFMA 
O A K 

1 1 O O II ', 

\AT10NAL OAK FLOORING 
MANUFACTURERS' ASSOCIATION 
Sicrick Biiildinfi • Memphis 3, Trim. 

r-
MAIL COUPON 

f o r f r e e installation manual 
N A T I O . M A L 0 . \ K F L O O R I N C 

M A N U F . \ C T I ' H E H S ' A S S O C I . - V T I O N 

865 S T E R I C K B L D C M E M P H I S .3, T E W . 

Please send free copy of your mdinial. 
"How To Install Hardwood S/;//) 
Flcors Over Concrete Slabs." 

Name 

Acldres.s 

Cit^' -State 
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s e l l s f i n e r l o o k i n g 

h o m e s f a s t e r ! 

WHITESTONE ROOFING MARBLE 

because it's lasting 

All the wearabiiity of genuine 

marble. No seams to bulge, 

nothing can rot, and there ore 

no overlapping edges to loosen or l i f t . 

because it's practical 

Whitestone is self-insulating. 

It lowers heating 

bills in winter and keeps interiors 

cooler in summer, cutting air 

conditioning costs. 

because it's beautiful 

Whitestone's gleaming 

whiteness complements any 

design, any colors. And it will stay 

beautiful. The Pine crystalline grains of 

marble will remain fresh and unstained through the years. 

S E N D U S 
T H I S C O U P O N 

Costs no more than most roofing materials 

but what a difference it makes! 

F O R 
F U L L 
I N F O R M A T I O N 
A N D 
S A M P L E S 

W I L L I N G H A M - L I T T L E S T O N E CO. 
55 Marietta St., N.W. — Room 1323 
Atlanta, Georgia 
Please send me samples and information on Whitestone Roofing Marble. 

1 
Nome-

Firm 

City__ 

.Address^ 

State 

N e w P r o d u c t s 

for furlliPi- (lelails rh<-(k iiiniib'-ri tl raujum on p. 202 

bb. Snap-on gutter guard keeps leaves, 
debris from clogging up gutters. Guard snaps 
on hp of gutter, outer edge is turned up to 
prevent water running down and staining 
house. Guard also keeps gutters free of water 
so they cannot freeze in winter. Made of VA" 
mesh wire screen with aluminum molding, 
guard fits 4" or 5" gutters, can be used on 
cither box or round type. Prices vary from 
47<' to 69p ea. for 2' section by 5" wide, 
l ockhart Mfg. Corp., Detroit 12, Mich. 

CO. Dryer-vent kit works equally well for gas 
and electric clothes dryers. E.\terior hood 
style blends with house: concealed lloating 
valve retards back draft, gives better per
formance, according to manufacturer. Kit 
contains all-aluminum I.eigh Dryer-Vent with 
flanged plate in 3" or 4" diameter com
ponents. 8' length of flexible duct and two 
clamps. Connector kits are available for 
longer runs. 3" kit costs about $7.25; 4" 
model sells for S8.7.S. I.eigh BIdg. Prod. Div.. 
Air Control Prod.. Coopersville, Mich. 

dd. Verti-Line package pump is pre-engi-
neered for ordering by unit number and de
livery as a complete package, can be used 
for wells as small as 4" in diameter. Pumps 
are available from 2-7'/2 hp sizes with heads 
to 340', capacities from 200 to 7.500 g.p.h. 
GE VHS weatherproof motor gives 60 cycle. 
3.600 rpm operation. Column and shaft as
sembly, equal to selling specified, are equipped 
with 5' bearing centers. % " stainless steel 
shaft and rubber bearings. Two sizes, 4" and 
6". Prices depend upon requirements. Layne 
& Bowler Pump Co., Los Angeles 22. Calif 

voiiliiiHed OH / I . 
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N O T T H I S ! Many heating systems make you uncomforta
ble. It's too cold at the floor, just right in the middle of the room, 
too hot near the ceiling. 

B U T T H I S ! Waterbury C O M F O R T R O L By-Pass Heating 
gives C O N S T A N T comfort. Tests have shown less than one degree 
temperature variation from floor to ceiling. 

New kind of heating gives home buyers 
the constant comfort they want 

The family at left complains. 
The family at right recommends 
the builder of its home to friends. 
Reason? The family at right has 
the constant comfort every home 
buyer expects. 

To help you deliver constant 
comfort, Waterbury has developed 
COMFORTROL By-Pass Heating. 

COMFORTROL works on a very 
efficient principle. I t mixes cool 
air with warm air in a ratio that 
provides the exact temperature 
called for by indoor-outdoor ther
mostats. I t supplies this warmth 

continuously at the same rate it 
escapes through walls and win
dows. Waterbury COMFORTROL 
By-Pass Heating takes maximum 
advantage of perimeter heat dis
tribution and zone controls. 

Your buyers get absolutely 
constant comfort in every room. 
They have a continuous supply 
of fresh, clean, humidified air. 
There are no hot and cold cycles 
or drafts. In tests, temperature 
has varied less than one degree 
between floor and ceiling. 

I f you've ever needed an extra 

feature to close a sale, you'll ap
preciate the talking points alone 
of Waterbury COMFORTROL. 
COMFORTROL combines perfectly 
with a Waterbury cooling unit. 
SEND FOR FREE 3 2 - P A G E BOOKLET! 

" I t Takes More Than Heat To Be 
Comfortable". I t ' s 
p a c k e d w i t h in
teresting informa
t ion that w i l l help 
you sell more units 
W r i t e Waterman 
Waterbury Com 
pany. 1150 N . E 
J a c k s o n S t r e e t 
M i n n e a p o l i s 13 
Minnesota. 

UJaterbur^ 

h e l p s y o u 

s e l l h o m e s ! 

U l a t e r b u i i j 
By the makers of world-famous Waterbury furnaces and air conditioners 
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Here's window beauty that 
says,"this is a quality home 



A n d ersen ̂ yJindowalls 
Andersen W]SDOW\LL fealiiring Flc.xivcni and Flexlvirw Units. 
Stanley C. Reese, Architect: Raymond J. Smith, Jr.. designer. 

Here's a d in ing room with a magnificent view, framed by Andersen Flexi-
view and Flexivent Units. The Flexivents open wide to admit a flood of fresh 
air. Yet they close right to form a weatherproof barrier. They're both walls 
and windows . . . Andersen w i N r x j w A L L S , made of toxic-treated, insulating, 
beautiful wood. Yes. the charm and beauty of Andersen W I N D O W A L L S quickly 
convince customers that homes are quality-built throughout! 

For information on how you can create quality with Andersen W I N D O W A L L S 
in the homes you plan or build, see your lumber and millwork dealer. Sweet's 
Light Construction File or write Andersen. W I N D O W A L L S are sold throughout 
the country, including the Pacific Coast. 

A N D E R S E N C O R P O R A T I O N • B A Y P O R T , M I N N E S O T A 



the fastest 
growing name in 

plumbing fixtures 

.THE COLORS- choice of seven 
sparkling pastels or famous 
Richmond "Whiter-White." 

.THE STYLING- designs to fit 
every plumbing need—residential, 
commercial, industrial. 

.THE ENGINEERING-
quality-controlled manufacturing that 
gives lasting consumer satisfaction. 

,THE BRAND ACCEPTANCE 
—building steadily through exten.sivc 
national advertising. 

TO BUILD YOUR 
REPUTATION FOR QUALITY 
AND BRING SALES YOUR WAY 

RICHMOND 
PLUMBING FIXTURES 

DIVISION OF RHEEM 
MANUFACTURING COMPANY 

16 Peorl Street, Metuchen, New Jersey 

WRITE FOR NEW ILLUSTRATED C A T A L O G 

Richmond Creates tlie Finest Bathroom and Kitchen Plumbing Fixtures, Heating • Cooling Equipment 

m Products: WATER HEATERS • WATER SOFTENERS • WEDGEWOOD GAS RANGES AND CLOTHES DRYERS • STEEL AND FIBRE CONTAINERS 

H O U S E & H O M E 



T l i e y c a l i C a r l y l e Q u a r r y T i l e , 

No other surfacing material has so many good 
uses in so many areas throughout today's 
homes. Extremely durable . . . low in cost. 
Here, floor and fireplace of Carlyle Quarry Tile 
set the entire interior scheme and are ready for 
every activity. Quarry tile's equally colorful and 
permanently carefree in entries, kitchens, family 
rooms, utility areas, patios and walks. 
Carlyle... the Most Complete Line of Quarry Tile 

a product of 

T I L I COMPANY 

•

America's largest manufacturer 

Member: Tile Council of America and 

Over 5000 Tile Contractors to serve you. 

Showrooms, Warehouses and Factories from Coast to Coast . 
WAREHOUSES AND SHOWROOMS; Atlanta. Baltimore. Boston. 
Chicago. Corona. Calif., Dallas, Denver, Detroit, El Segundo. Calif., 
Fresno, Greensboro, Hartford, Hempstead, L.I., N.Y., Hollywood. 
Ironton, Little Rock. Matawan. Miami, Minneapolis, New Orleans. 
North Hollywood, Philadelphia, Portland, Rosemead. Calif,, Salt Lake 
City San Diego, San Francisco, Seattle, Tampa, Washington, O.C., 
Zanesville. SHOWROOMS Milwaukee, New York. REPRESENTATIVES: 
Birmingham. Buffalo, Cincinnati, Kansas City, Oklahoma City, Pittsburgh. 
FACTORIES: Zanesville & Ironton, Ohio, Matawan, N.J., Little Rock. 
Ark.. Jackson. Miss.. Corona & El Segundo, Calif. 

r 
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N e w P r o d u c t s 

Q U I E T S W I T C H E S 

When a prospective buyer goes tlirough your house, 
first impressions count. Built-in wall ovens and ranges . . . 
lighting fi.\tures . . . modem ROTO-GLO Quiet Switches 
— all create the feeling you've taken extra pride in the 
house bearing your name, that you've insisted on the finest 
electrical equipment available. That's why you're many 
steps ahead when you specify ROTO-GLO Quiet Switches 
to your electrical contractors. 

Consumers are being told 
and sold on ROTO-GLO by 
the biggest national adver
tising and merchandising 
promotion in the wiring de
vice industry. Millions of 
pre-sold consumers are 
reading about ROTO-GLO 
Quiet Switches in leading 
shelter magazines. The response for 
Pass & Seymour's booklet, "Modern 
Electrical Living," has been over
whelming. Certainly this proves they're 
interested in the whisper-quiet roto-
type switch that glows in the dark . . . 
that costs only a few pennies more. 

4 

Detpard Type 15 Amp. 
120 Volt» A C 
277 Volt* A C 

S»nd today for complete information on the ROTO-GLO Quiet Switch 
and for a folder on modern Oetpard wiring devices, to Dept. H H - I S . Strop Type 15 Amp. 

120 Volts A C 

. < ^ ^ P A S S & S E Y M O U R p I N C 
^ ^ 1 ^ ^ S Y R A C U S E 9 , N E W Y O R K 

71 M u r r a y S t . . N e w Y o r k 7, N. Y . 1 2 2 9 W . W a s h i n g t o n B l v d . . C t ^ i c a g o 7 . III. 
In C a n a d a ; R e n f r e w E l e c . & R e f r i g . C o . , L t d . . R e n f r e w , O n t a r i o 

lor J tilt her details check numbered coupon on p. SOS 

ee. Aciylite plastic panels form room divid
ers, screens and decorative accents all over 
the house. With them, you can screen-in 
privacy, .still let in softly diffused light. First 
panel has butterflies. Japanese Ginko leaves 
and maple leaves in an airy, gossamer de
sign. Second panel plays up the natural tex
ture of woven straw. Biitterfiies comes in 
sheets 23" x 35" x .100 and 23" x I T V i " x 
.100. Straw sheets are 35" x 60" x .100 and 
35" X 72" X .100. From $1.25-$ 1.50 per sq. f t . 
Wasco Prod., Inc., Cambridge, Mass. 

4-

f f . Parquet floor can be laid quickly over 
concrete, plywood or wood subfloors. The 
hardwood slats come in units VA sq. ft . , 
held intact by paper glued to face. Once you 
install in position, paper is easily removed 
and you move squares into place, seated and 
finished according to color desired. Bond-
Wood comes in oak, walnut, maple or beech. 
Estimated installation varies from 55^ to 9l)c 
per sq. f t . depending on species, grade and 
job type and location. Harris Mfg. Co., John
son City, Tenn. 

256 

gg. New KenCork floor tile now comes in a 
range of natural cork colors from light to 
dark. Tile is now made in Vn" thickness as 
well as 3/16", 5/16" and V i " gauges. A phs-
tic-fortified factory finish makes new Ken-
Cork easier to maintain. W thickness is 
available in 6" x 12" tiles, plus 9" and 12" 
sq. sizes. 3/16" gauge comes in 6" x 12". 9". 
12", and 12" x 24" tiles. Price of Vs" tile is 
approximately 50c per sq. f t . uninsiallcd. 
Color range makes it possible to vary floor 
patterns from room to room. KenTile, Inc.. 
Brooklyn 15, N.Y. 

continued on p. SG i 
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BUILDERS GUARANTEE 
THEMSELVES A l l EXIRA 

PROFIT ON EVERY HOUSE! 
Here's howl 

S T O P t r y i n g t o save a coup le of bucks on 

b u y i n g f u r n a c e s . S tar t m a k i n g a h e a l t h y 

p r o f i t on t hem ins tead . The sure w a y to d o 

it is this Per fec t ion w a y . . . 

F E A T U R I N G a be t te r f u r n a c e con help you T H E R E ' S N O M Y S T E R Y A B O U T IT! Houses 

sell your house. A n d , when tha t f u r n a c e is a e q u i p p e d w i th Per fec t ion Regu lo i re fu rnaces 

Per fec t ion w i t h Regu lo i re M o d u l a t e d Hea t , b r i n g a h i g h e r l o o n a p p r a i s a l . Y o u c o n 

you rea l i ze an e x t r a p r o f i t in y o u r pocke t , t oo , figure ou t the p r o f i t f o r you rse l f . 

The extra profit you make with every Perfection installation is only one reason 

why it pays to use Perfection in your new homes and modernization jobs. 

You automatically qualify for a brand-new, workahle. home selling idea, 

the Perfection "GUARANTEED COMFORT" home. This "hot" new promotion 

helps attract more prospective buyers, assures tliem that their comfort is your 

prime consideration. So go with the furnace that's going all out to help you. 

See your Perfection guaranteed dealer or write Perfection Industries, 

Division of Hupp Corporation, 7706-C Piatt Avenue, Cleveland, Ohio. 

TALK TO 

r f e c t i o n 
AUTOMATIC HEATING • SUMMER COOLING • HEAT PUMPS 
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I h e Pcirce-Nicliols House, Salcm, Mass.. built in 1782. Samuel Mclnti 
lu his carl.v twenties and without any formal training in architecture, <1 
this house for a weal I liy East Indian merchant of Salcm, named Jcrathmie! 

hile 
csigncd 
Peirce. 

Double Hung Wood Windows Add Beauty 
to 174-Year-OId Peirce-Nichols Home 

Relative incxpensivcncis permits generous use 
of double hung wood windows with metal 
weatherstripping, even in the most modern 
homes. 

An endless variety of design can be achieved 
with double hung wood windows. They arc 
easily shaped and their surface receives and 
holds any type of finish. 

Pclrcc was a man who could afTord the best—and in this case got 
it, because this was considered about the finest wooilcn house in 
America. Not only was it Mclntlre's design, but every important 
piece of carving was done by his own hanils, from the original urns 
that capped the fence posts to the doorways, cornices and mantels 
within. You can be sure it pleased Mr. Peirce. 

Adding to the beauty and design of the Peirce-NIchols house are 
the double hung wootl windows . . . permitting ample light and ven
tilation for every room. The natural Insulating property of the wood 
helped keep the Interior cool because the heat of the sun could not 
readily penetrate. 

Today, double hung wood windows are still the most popular type 
of window for the modern home; and their efficiency has been In
creased by the addition of modern spring sash balance and metal 
weatherstripping to bring weather-tightness, seasonal adaptability, 
and economical maintenance. 

Architects, builders and home owners know that double hung wood 
windows with metal weatherstripping are best for durability, struc
tural correctness and operational efficiency. 

WEATHERSTRIP ^e^eo^ INSTITUTE 
OFFICE O F THE SECRETARY, BOX 1 28 —RIVERSIDE, ILLINOIS 

MEMBERS: 
ALLMETAL WtATHERSTRIP CO. 
BARI AND WEATHERSTRIP MATERIAL CO. 
CENTRAL METAl STRIP CO. 
CHAMBERLIN CO. OF AMERICA 
DENNIS S CO, W. J. 

OORBIN METAL STRIP MFG. CO 
GARDNER WIRE CO, 
MACKLANBURG-DUNCAN CO. 
MASTER METAL STRIP SERVICE 
MONARCH METAL WEATHERSTRIP CORP, 
NATIONAL GUARD PRODUCTS.INC, 
NATIONAL METAL PRODUCTS CO. INC, 

NICHOLS METAL STRIP SERVICE 
PEMKO MFG. CO. 
PRECISION WEATHERSTRIP CO, 
REESE METAL WEATHERSTRIP CO, 
SOUTHERN METAL PRODUCTS CORP 
WARNICA PRODUCTS 
ZEGERS. INC, 
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WRIGHT MANUFACTURING COMPANY 
Div. of Mastic Tile Corporation of America 
Dept. W14-6 P. 0. Box 986, Newburgh, N. Y. 
Please send me full details on WRIGHT Rubber 
Tile and Vinyl Tile 

N U R S E R I E S 

where beauty 
should be seen 
.but not "heard" 
I B B E R T I L E 

flooring 
by 

Here Is truly outstanding flooring. In any surroundings, it imparts 
a hushed, quiet air of unmistakable distinction. Manufactured to meet 
the highest standards of beauty and serviceability, WRIGHT Rubber Tile 
is unexcelled for its deep, rich colors, its restful resiliency and 
exceptional durability. Unusually tough, it wears like new for years, 
resisting the severest use and proving ideal for ease and economy 
of maintenance. 

Here, indeed, is the ultimate in tile flooring... reflecting incomparable 
quality in every characteristic. When you seek the supreme achievement 
in flooring that combines beauty, quiet comfort and serviceability, 
WRIGHT Rubber Tile will be your inevitable choice! 

WRIGHT MANUFACTURING COMPANY Division of MasticTlle Corporation of America 

Houston. Texas • Joliet. III. • Long Beach. Calif. • Newburgh. N. Y. 

Asptialt Tile • Confetti • Arlstoflex • Maticork • Parquetry • Rubber Tile • vinyl Tile • Cork Tile • PlaSliC Wall Tile 



Invite Inspection . . . Help Sell the Home 

Two favorable impressions are better than one. And that's how Ro-Way 
garage doors can help you sell homes. 

First, Ro-Way doors invite inspection of your entire property. Their 
clean, persuasive styling complements any architecture. Creates eye
catching interest. Attracts more than a fair share of home-buying pros
pects. 

And when you're closing the sale, Ro-Way's smooth, quiet perform
ance helps out again. Here's easy action up or down—from a perfectly 
balanced overhead type door you open or close with little effort. Favor
able impression No. 2. 

We could go on. There's Taper-Tite track and Seal-A-Matic hinges 
for weather-tight protection. Mortise and tenon joints both glued and 
steel doweled for extra strength and long life. And exclusive Ro-Way 
hardware, both Parkerized and painted to prevent rust and stain. 

These quality features please home buyers, let them know you 
haven't skimped . . . anywhere. See your Ro-Way distributor now. Or 
write direct for free literature. You'll like our line. 

OvdijrdGioijumO 
• C O M P L E T E P R O T E C T I O N 

• E X T R A S T O R A G E S P A C E 

• F I N I S H E D A P P E A R A N C E 

• A N E X T R A R O O M 

SEI OUR 
CATALOG IN 
S W E E T ' S 

Nationwide sales and insial-

/of/on service. See your clas
sified telephone directory for 

nearest Ro-Woy Distributor. 

RoWay 
OVERHEAD TYPE 

DOORS 

R E S I D E N T I A L • I N D U S T R I A L • C O M M E R C I A L 

R O W E M A N U F A C T U R I N G C O . 
1 1 6 6 H O L T O N S T . , G A L E S B U R G , I L L I N O I S 



Colorful Tile-Tex floors add to the sales-appeal 
of your 
homes... 

You can turn home shoppers into 
buyers with attractive, work-saving 
floors. 

While you may want to use the 
conventional marbleized asphalt or 
vinyl-asbestos floor tiles for most 
of the house, here are some sug
gestions that are bound to create 
added interest: 

Terrazzo-type vinyl-asbestos 
tile in kitchen and bathroom 
. . . cork-like asphalt or vinyl-
asbestos tile in den . . . Tile-
Tex's exclusive plank-shaped 
asphalt tile in wood-tone colors 
for basement and living-room. 

Tile-Tex floor tiles come in a 
variety of gauges and in a selection 
of over 100 customer-pleasing colors. 

Call in your Tile-Tex Flooring 
Contractor. He will show you how 
Tile-Tex products can also help 
your building budget. 

Y o u r Ti le -Tex F loor ing Contrac tor 
is an expert on co lo r fu l designs. 

T i l e -Tex Aspha l t T i l e has long been a f avor i t e w i t h bui lders . 
Furnishings by M i l t o n Okren t Company , C inc inna t i , Ohio . 

THE TILE-TEX DIVISION, THE FLINTKOTE C O M P A N Y 
1234 McKin l ey Avenue , Chicago Heights, Il l inois 

In the 11 Western states: Pioneer Division, The Blintkote Company, 
P. 0. Box 2218, Terminal Annex, Los Angeles, Calif. 

In Canada: The Flintkote Company of Canada, Ltd., 30th Street, 
Long Branch, Toronto. 

TILE-TEX...F/oors of Lasting Beauty 
Manufacturers of Flexachrome*.. . Tile-Tex*. . . Vitachrome*. . . H o l i d a y * . . . Mura-Tex* . . . Korkoiort 
. . . Holiday Flexachrome. . . and Modnar*, the plank-shaped asphalt tile. 

. Hag . U . a. P » t . Off . t T r a d r m « r k of T l i . K l l n l k o t . Company 



F o r b e t t e r l i v i n g . . . 

Here are just four of our products, made of famous Wascolite Acrylic. 

All of them are designed to give you greater freedom of design . . . 

and to give your clients the most beautiful homes under the sun. 

The w a s c o l i t e S k y d o m * — famous prefabricated plastic unit 

for overhead daylighting. The w a s c o i i t e A i r d o m e — overhead daylighting plus 

natural ventilation. The W a s c o l i t e S h o w e r w a i i — safe, glamorous, 

inexpensive, tub enclosure of shatter-resistant acrylic, w a s c o A c r y i i t e —exciting 

embedments captured forever in shatter-resistant acrylic plastic. A new structural 

materia! for space dividers, screens, panels, sliding doors. Write for literature. 

W A S C O 
P R O D U C T S , I N C 

Cambridge 38. Mass. 

New Products 

t'lr fiirllmr delaila check numbered coupon on p. J!'7 

hh. Counter lavatory h;is front anii-splash 
rim, concealed front overflow, two integral 
soap dishes. Unit can be installed for Hush 
back mounting with bar-type frames or built-
in on three sides with U-typc frame. Vitreous 
china comes in white or six colors to blend 
with almost any bathroom decor. Dual top 
mounting makes "Cynthia" lavatory easily 
adaptable to almost any specification, almost 
any bathroom arrangement. Price not given. 
Eljer Co.. Pittsburgh 22, Pa. 

i i . Cole Ven-ett combines a C.F.M. ventilator 
and capacious vanity in one unit. Rotary 
blower is powered with standard brand motor. 
60 cycle. 110 v., to give window ventilation 
even when bathrooms are not on an outside 
wall. Mirror-doors (18" x 21' /^" ea.) are 
suspended on nylon rollers in enclosed tracks 
at top, slide easily. Colors are white and 
pastel with chrome and stainless steel trim. 
Unit fits rough opening 25-5/16" x 34". Price 
about $44.97 for one Ven-ett. 25 or more 
about S36 ea. Cole Mfg. Co.. Austin, Texas. 

j j . Ceramic-on-steel wall tile, "Starfirc", is 
guaranteed against crazing, cracking or color 
fading for a lifetime. Tile is washable, re
sistant to stains. It comes in a wide range of 
colors, installs directly on dry wall construc
tion without additional sheeting or backing. 
Company has further simplified installation 
by packing all materials needed for tile bath 
in one box. including enough Starfire and ad
hesive for complete installation, so builder 
can order bathrooms by the box. Pepco Div.. 
Bettinger Corp., Rehoboth. Mass. 

continued on p. 2G8 

Wasco Chemical (Canada), Ltd., Toronto. Ont. 
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Made for each other.., 

MODULAR CONSTRUCTION 
and MASONITE PRESDWOOD panels 

T h e 4-inch module and the 4-foot Presdwood panel 
are in perfect agreement—they both help you build 
good houses at less cost. 

I n pre-assembling components, P r e s d w o o d ® 
offers a true-dimension panel that fabricates cleanly 
and quickly. E v e r y square inch is as strong and 
sturdy, as usable as the next. Presdwood is readily 
and securely fastened; it won't split, spUnter or 
crack. 

A t the job site, Presdwood demonstrates other 
advantages: dense and hard, it contributes to 
structural strength, resists dimensional change 

and does not deteriorate. I t offers a superior base 
for surface finishes. Many varieties are available 
with Primecote'^, a smooth, factory-sealed first coat 
that speeds up the painting job, saves important 
dollars. 

T h e r e ' s a t y p e , t e x t u r e a n d t h i c k n e s s of 
Presdwood for every panel job, inside or out. 
Smooth on one or both sides. Leather-textured, 
comb-textured , perforated, t i l e -pat terned or 
grooved. Exterior lap siding, shingles or panels. 

T h e Presdwood family can fit into your modular 
plans. Send the coupon for a free, illustrated booklet. 

M A S O N I T E 

MASONITE® CORPORATION 
Dept. HH-6. Box 777. ChicaKo 90. lU. 
Ploaae send me your free booklet "All Throufih the House.' 

Name. 

Firm 

Address 

City 
Zone County. 

.State. 

JUNE 1956 
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i m Of A WELL iUILT HOttSi 

AUCMAIOCKS 

INSTALLED THROUOHOUT! 

Sargent AlignaLocks 
help you 

BUILD... 
No other lock can be installed faster! 

Installation time can cost you plenty! But not with 
Sargent AlignaLocks! Even your newest carpenters 
install these high quality LOW COST locks fast and 
economically. And that's monej' in your pocket! 

No other lock gives you these sales aids! 

Sargent offers you a big kit of free sales aids that help 
to sell your homes. Guarantee certificates for door 
knobs. Literature for prospects. Signs for display. 

If you are using AlignaLocks now... get the full 
benefit by using these proven sales aids. 

...then help you 
SEU! 

If you are not now buying AlignaLocks, 
send for a free kit of AlignaLock Sales Aids, 
an>-way. You'll soon see why you should be 
using them. Write to 
Sargent & Company, 
New Haven 9, Conn. 
Dept. l i e . 

SARGENT LOCKS 
^ ' S i g n o f a w e l l b u i l t h o u s e 

264 
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VITRIFIED CLAY PIPE 
f i r s t c h o i c e f o r Another B I G H o u s i n g P r o j e c t ! 

T O R R A N C E , CAL IFORNIA is a t t rac t ing new fami l ies by the 
thousands w i t h an unusual c o m b i n a t i o n o f j o b oppor tun i t i e s , 
ideal c l imate , and beaut i fu l beaches. T o meet the t remendous 
demand f o r m o d e r n hous ing , the vast S o u t h w o o d Homes p ro j ec t 
is w e l l underway, w i t h a to ta l o f 2 2 0 0 new homes planned and 
816 , c o m p r i s i n g the first un i t , already under cons t ruc t ion . M o r e 
than 67 ,000 feet o f 4 t h r o u g h 18- inch V i t r i f i e d Clay Pipe have 
been instal led as house connect ions , feeders, and mains. 

L i k e many other mass-construct ion bui lders , those i n charge o f 
Sou thwood Homes k n o w that i t pays to use the best i n sewerage 
materials . I t pays i n faster, more economica l cons t ruc t ion , as w e l l 
as i n dependable, t rouble- f ree service—since Clay P ipe is the on ly 
sewerage mater ia l that is guaranteed . . . and uet er wears out. 

Owner, subdivtcler, and contractor: Mil ton KaulFman— 
Don Wilson Co. 

Sewer system designer: The Engineering Service Corp. 

Sewer contractor: N . A. Artukovich Construction Co. 

NATIONAL CLAY PIPE MANUFACTURERS, INC. 
1820 N . Street, N . W . , W a s h i n g t o n 6, D. C. 

206 Connally Bldg., Atlanta 3,Ga. 
100 N . LaSalle St., Rm. 2100, Chicago 2, 111. 

703 Ninth & H i l l Bldg., Los Angeles 1 5, Calif. 
311 High Long Bldg., 5 E. Long St., Columbus 15, Ohio 

G 
P I P E 

Progress in Public Health - Through Clay Pipe Research 
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Here's why G-E Remote'Control Wiring 
SELLS HOUSES A s determined from interviews with 555 owners 

of new homes equipped with G-E Remote Control 

L i k e other reliable electrical control systems — for example, your 

dial telephone — G - E Remote- Control W i r i n g uses low-voltage 

operated relays to do the control switching of line voltage circuits. 

Luxury —at Low Cost 

W i t h this modern wir ing system, the home-owner can turn one 

light O F F , or O N , from many locations. He can also turn a number of 

lights O N and O F F (as many as 25 with the Deluxe Master Control) 

from one switching point. 

G - E Remote-Control W i r i n g is economically practical for homes of 

This command of house lights sells the women. From her bedside 
she can control important lights in and around the home . . . l igh t uf 
outdoors and indoors at the slightest sound. Gives a feeling of reai 
security whenever the housewife is alone. Or the home-owner car 
l ight the way to a child's room, bath, or kitchen before getting ou: 
of bed, turn lights OFF after returning. 

n — —r\ ^ L-1 
1 

This step-saving convenience sells the men. No need to be concerned 
about lights that might be left O N . By using the bedside Selector 
Switch, the home-owner can make sure all the lights it controls are 
O F F . No steps and time spent in checking. There's also the conveni
ence and security of being able to walk into a fully-lighted house. A 
second master selector switch located in the garage or entry hall turns 
O N selected lights, turns O F F these lights when the family goes out. 

any size — or price. Y o u can add this dramatic sales feature to 

your homes at a cost only slightly more than regular wiring. 

A Real Selling Feature 

So install G - E Remote Control of lights in the homes you build. 

Let this convenient system of wir ing prove to you that it speeds 

home sales. T h e " G - E Remote-Control W i r i n g Manual" shows 

how to layout, estimate, and install this modern wir ing system, 

with easy-to-follow, step-by-step instructions. Wri te W i r i n g Device 

Department, General Electric Company, Providence 7, R . I . 

Tigress Is Our Most Impo/ianf T^oducf 

G E N E R A L ^ ELECTRIC 
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helps make possible these unusua 
homes at budget prices 

T Y P I C A L H O M E S I N 

P L Y M O U T H M E E T I N G 

P A R K D E V E L O P M E N T 

l / ( / i i f « ' t ; 
l l o w i i r t l <». Kr i iHi io f f 

HuUdvrs: 
Kci\-Hili Moiiios. 
I'liimhinii OirHruilor: 
N a l i o n u ! P l i i n i h i n » « <)C 
l l c a t i i i K < 'o. 
riiimliinfi H liolrMilfr: 
11. B . F a n o o a s i Co. 

• T I H 1,1X1 ' ' ' 

A l l Fox-Bilt Homes Include these All ianceWare 
f ixtures —»n co/or—Champion Bathtub, Two Linda 

Lavatories and T w o Closet Combinations 

llianc 

Two ]Miila«ici|iliia LuiiMrr.-- —Hob and Di<'k. 

Fox —have a lways dreamed of homes — 

priced wiiliin the reach of most families— 

that would contain many of the luxurious 

• Iriails generally found only in more ex-

p<'nsiv«' dwellings. 

Toflav—in I'l\month Mcclinfi Park—suhur-

l)an Philadelphia —Fox-Bilt Moines. Inc. is 

erecting the first group of .'{| .) unusual split-

level homes eofiiaining many of the Fox 

Hrollii-r-" iilras. 

Designed to w l l at a low S 14.850. these 

hom<'s incorporate many luxury features . . . 

aruoti^' tlieiu \Iliam-eW'are (lliampion hath-

luli> —lu<) \llian(<A\'are l.inda lavatories 

and lun ' I d x ' l comhinaliori> iu each home. 

All MlianceWare lixlures are in color. 

I (i\ Brothers c I i o m - Vlliam eWare. they lell 

Ii<-cause of MliaiK'cVkare's (piality con

struction, deeoralor st\ling and wide color 

selertion — souiul reasons wli\ tliev cxjM'ct 

MliaiK rWarc liallirooin> hi he an important 

sales feature of their umisual homes. 

A I . I . I A X . E W V R E , I N C . • Al l iance . O h i o 
Uiilhtnhs • lAivfitories • Cloin'ts • Sinks 

Fluiita in Alii aiirc, Oliiii; Ciillim, Culiriiriiia: Kilgorr, Trxas 
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New Products 

HURRY! HURRY! HURRY 
Step r ight up and order your 

Featuring these star at tract ions fo r : 

HOME MODERNIZATION 
NEW HOUSE "construction 

• Sales-Tested Shana-Air 
Selling PlanI 

• Futura Designing — 
ideal for any home in 
any stale. 

• Precision Engineering 
(in compliance with 
U. L. standards). 

• Ultra Performance 
(guaranteed at A.S.R.E. 
and A.R.I, stondords). 

• Simplified "A-B-C" in
stallation and servicing. 

AIR-COOLED 
SAR and 

SAAC SERIES 
Avai lable in 2 , 

and 5 ton 
capacities 

WATER-COOLED 
SW SERIES 

Avai lable in 
2-3-4-6 Ion 
capacities 

PLUS these addilionol attractions: 
• Shana "Duo" Units! • Combination Units! 
• Commercial Units! • Winter Air Conditioners! 

Pleats tend me additional inlormalion about SHANA-
AIR air conditioning. 
• C o i l of units 
• Detcriplion of oi l oir conditioning and heating 

equipment manufactured by Shana Manufactur
ing, Inc. 

Nome •—-
Name of 

Nature of Butinett 

Addreti — 

City — -Zone_ -Stole-
Phono Number 

S H A N A M A N U F A C T U R I N G , I N C . 
188 W, R a n d o l p h Sr., C h g o . 1, I I I . . D E o r b o r n 2-7030 

for further deluils check numbered coupon on p. SOI 

kk. Woodco sectional windows c;in be 
m;itched, stacked, used like blocks for any 
kiml of arrangement you want. Sections are 
single light units that join for straight-line or 
bow-bay windows or a combination of both. 
Rotor operated awning unit, stationary unit 
and hopper unit can be mixed, matched in 
hundreds of combinations. Prices vary ac
cording to the type of unit, glazed, with 
Thermopane. and with storm panels. Manu
factured by Rockwell of Randolph. Inc., 
Randolph. Wis. 

I l l 

II. Thriftee Pak sliding door hardware ac
commodates both VA" and 1%" door thick
nesses. Al l you do is interchange hangers for 

or 1%" doors. Package includes alumi
num track, steel h;ingers and two steel door 
guide plates (for each door size) with three 
nylon guides to be inserted through bottom 
of steel plate. With Pak. doors can be hung 
or removed after hangers are attached, and 
cannot jump the track. Five different sets for 
doors of various widths range from S5.50 to 
SI 1. .Sterling Hardware Mfg. Co.. Chicago. III. 

mm. Sliding glass door-wall is w i m i I u i -
sealed for year-round protection from weather. 
Constructed with heavy gauge, anodized ex
truded aluminum, unit needs no paint or up
keep. Its other features include easy sliding 
screens for summer months, built-in locks. 
Schlegel wool pile weatherstripping. sloping 
sill drains. Available in Thermopane. Twin-
dow or plate glass. 4-panel unit 12' x 6'-10" 
costs about $372 in plate glass. W-Vi" x 
6 ' .91/^" Thermopane unit is about $422. 
Other sizes available. Modern Shower Door 
Co., Cleveland. 

Tevhniral I'uhliciiliunti on p. 274 

rain check... 
is one way to describe the 

exclusive Twin-Seal 

Weatherstripping on Arcadia 

sliding glass doors. Deep, 

double wool pile strips grip 

the sliding panel on all 

four sides to lock out wind, 

rain, cold and dirt. 

Arcadia's moisture and 

abrasion resistant 

weatherstripping seals out 

unpleasant weather —yet 

allows smooth, effortless 

operation always. It's 

attention to precise details like 

this that makes the difference 

between Arcadia and other 

sliding glass doors. The name 

of your Arcadia distributor 

is in the Yellow Pages. 

a r c 

sliding glass doors 

ARCADIA METAL PRODUCTS • FULLERTON. C A L I F . 

Distributors In Canada, Puerto Rico & throughout 

the U.S. • Natl, member Producers' Council , Inc. . 

& Natl. Assoc. of Home Builders. 

Help build a better Ainerica . . . See an architect 
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11 

This brand name 
brings you 
a report on•• • 

The public finds many uses for 
wide Glued-Up Lumber 

• People are doing interesting things 
with glued-up lumber. Here are just a 
few of the uses that have been reported 
to us recently—uses which reflect the 
confidence of the public in Weyer
haeuser 4-Square Glued-Up Lumber. 

"/'m buying 1" x 30"—5' B & Btr 
VG stock for use as surfboards." This is 
a good demonstration of the strength 
of the glue joint on exposure to water. 

"A considerable amount of 1" x 12" 
and r X 14" VG is going into the con
struction of flower boxes and housing for 
window cooling units" Most builders 
who have had experience with glued-up 
lumber order "glued-up and or regu
lar" when they need wide lumber for 

interior or exterior use. 
''Around here, people are using glued-

up for such things as bleacher seats, 
feeding racks, and trailer side boards." 
One of the most common uses reported 
was for grain wagon boxes and similar 
farm construction. 

"A lot of glued-up lumber goes to small 
cabinet shops for use in cabinet doors, 
counter tops and shelves." Glued-up is 
equally popular for exterior use, with 
many builders reporting they use it for 
siding, fascia, trim and soffits. 

It will pay you to discuss the ad
vantages of using Glued-Up Lumber, 
with your Weyerhaeuser 4-Square 
Lumber Dealer. 

Weyerhaeuser Sales Company 
ST. P A U L 1, M I N N E S O T A 
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M O R E F O R T H E D O L L A R 

Much more in glamor, design, features loo! Welbilt-In brings you the 'new look' that helps close 
sales quickly. It's the stand-out luxury built-in range designed to fit quickly and economically into 
all standard kitchen cabinets. Nobody knows builders' requirements better than Welbill. From 
Maine to California, with big and small builders, Welbill outsells all other ranges. 

WELBILT-IN—YOUR CHOICE OF GAS OR ELECTRIC WITH IDENTICAL DIMENSIONS 

Wall, ovcn-hroilcr—Ea.sily placed at the hciphl nii>sl 
convenient for no-stoop, râ y reach broiling and 
baking. • l.nxiirioii.B exterior finish in satin chrome 
or new "coppertone" porcelain enamel to match 
even' custom kitchen decor. • Kleer-Vue ()\rii 
Window and Light, electric clock. 4-hour minute 
minder. 
Dimensions: Gas and Electric Oven-BmiK-r 
Ib-iglii 37'/2" • Width 20%" • Depth 2:̂ "," 

Counter cooking unit—Ghoice of two burner units 
or siiacc saving cluster of 4. • Luxurious .satin 
chrome finish to romplr nieni ever)' counter top 
and cabinet. • Eiisy to dean. Removable drip pans 
. . . ilesigneil to catch spill-overs. 
Dimensions: Gas and Electric Top Cooking Unit 
2 burner unit cutout IS'.-lj" x 12Vt" 

Approved by American Cas Associarlnr) for use with Natural, Manulaclured, LP Gas 

Write For Full Details: Welbili-In Division HH Builder's Models start at $132.50 complete 
Welbill Gorporation, Maspeth 78, N. Y. 

A M E R I C A ' S L A R G E S T R A N G E S U P P L I E R T O T H E B U I L D I N G I N D U S T R Y 

Manufacturers of If elbili Gas Ranges, Electric Ranges, Air Conditioners 
Detroit-]eivel Gas Ranges, Electric Ranges, Gas Incinerators 
A-B Gas Ranges, Electric Ranges. Gas Incinerators 
Garland Commercial Cooking Equipment 

Executive Offices and Eastern Mfg. Div., Maspeth, L. I., N. Y ; Midwest Mfg. Div., Detroit, Michigan 

l l l b a l ^ C O R P O R A T I O N 
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rilcingly Beautiful, V-Grooved Red 
Gum . . . available for the flnt 
time In a prefinistied paneling 

• t retail about 4 8 r a jq . ft. 

Lovely, Blond, Random Width 
Savannah Oak . , . o complete woll 

a package. Blond at retail 
• bout 6 5 r o sq. ft. Honeytone 

loll about 6 0 r a tq. ft. 

G-P 
PREFINISHED 

PANELING 
a b i g n e w 

SALES SUCCESS 
FOR BUILDERS! 

These magnificent Prefmished 
V-Grooved wall panelings by Georgia-
Pacific give you new beauty . . . new 
styling that puts extra cvc and biiv 
appeal into your homes at low cost. 
Now you can transform ordinary 
walls into backgrounds of beauty 
quickly and easily . . . now you can 
build in extra value without increased 
cost. Look at cost and sales 
advantages and see for yourself what 
a selling sen.sation G-P Hardwood 
Paneling can be for you. 

• Completely prefinished and ready 
to install—no further finishing or 
waxing required. 

• V-Grooved on the veneer joints 
to simulate random planking. 

• Edges of panels eased for 
continuous plank effect. 

• Back sealed for stabilitv. 

• Packaged for panel and surface 
protection. 

4 f t . by 8 f t . and 4 f t . by 7 f t . sizes 
available in V^-inch thickness. 

Budget-priced all-hardwood panels. 

Big panels go up fast, cost less 
to install. 

AAellow, Satiny V-Grooved Birch 
ot about 9 4 c a sq. ft. 

Gj^ORfilA —PAfJIFIC 
P L Y W O O D C O M P A N Y 
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W h a t m a k e s o n e h o m e s e l l f a s t e r t h a n a n o t h e r ? 

Even though the rest of the house is the same 
. . . a modern convenience like a KitcheuAitI 
Automatic Dishwasher buih into the kitchen 
will make the difiference...bring immediate 
and enthusiastic approval from house buy
ing prospects. But it wil l pay you to make 
sure h's z. KitchetiAid—QOt just a dishwasher! 
O n l y the Kitchen Aid has the exc lus ive 
Hobart revolving power washing action 
that positively removes even the toughest 
dried-on foods...greases. 

Only the Kitchen Aid has the separate mo
tor and blower fan that circulates elearically 

heated air for clean, quick, sparkling dryness. 
The Kitchen Aid front-loading feature and 

the two independently sliding cushion coated 
racks give convenience, greatest capacity, 
quietness and assurance that even the most 
delicate glassware will be perfealy safe. 

T h e KitchenAid is simple to install in any 
model—undercounter, free standing, sink-
dishwasher combination, built-in counter 
height (illustrated)—whether gravity drain 
o r a u t o m a t i c p u m p - d r a i n s t y l e . T h e 
KitchenAid undercounter model comes in a 
variety of beautiful front finishes—Copper, 

K x t d x e M L A i d 
® 

T h e Finest M a d e . . . b y | 

Satin Chrome, White or a color can be 
arranged to match any kitchen decor. 

T r y adding a built-in KitchenAid Dish
washer to your sales talk; you'll find it a 
mighty good sales clincher. 

KitchenAid Home Dishwasher Div., The 
Hobart Manufacturing Co., Troy , Ohio. In 
Canada: 175 George Street, Toronto 2. 

KitchenAid Home Dishwasher Div. 
The Hobar: Manufacturing Co., Dept. KHH 

Troy, Ohio 

• Please send me literature. 

c Please send name of nearest distriliutor. 

Name 

Address 

Gty Zone Stale 

The World's Largest Manufacturer of Food, Kitchen and Dishwashing Machines L . 
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d o "—saddled 
b y ' u n d e r - p a r ' 
a i r c o n d i t i o n i n g • • • 

protect your pres t ige 
a n d your pro f i t s i 

wit l i J a n i t r o l q u a l i t y ! 

Identify yourself with Janitrol quality... cash in on 
a product that builds your reputation as a quality 
builder; conditions prospects for buying. And 
trouble-free, powerful Janitrol performance keeps 
buyers soW—protects your profits and your prestige. 
You do away with service calls for adjustment, 
repair and replacement of "under par" equipment 
that can so quickly ruin good will! 

Janitrol builds a variety of year 'round heating-
cooling conditioners, cooling units and furnaces with 
space-saving design, installation flexibility and 
capacities to assure top results in your homes. 
Don't gamble on under-par equipment. Talk over 
your air conditioning problems with your Janitrol 
representative. He'll help you plan air conditioning 
systems that meet all standards of National Warm 
Air Heating and Air Conditioning Association— 
yet are priced competitively I 

Y E A R ' R O U N D C O N D I T I O N E R 

Does o full-sized heating and cooling job in little as AVi $q. ft. 
of floor space. Adaptable, saves spoce, installs easily in closet, 
alcove, utility room, basement. Up-flow and down-flow models. 
Clean, efficient gas heating. Air-cooled (waterless) cooling. 
Designed for easy addition of air-conditioning later, if desired, 
at modest cost. A powerful sales feature for your homes! 

f / i e best years of your business 

!£~3nd remember, Janitrol 
backs you to the hilt with powerful 
national and local promotion. Right 
now, ads like these are influencing 
your best prospects - creating de
mand for quality Janitrol air condi
tioning in homes they'll buy! Ask 

your Janitrol representative for re
prints, and other Janitrol merchan
dising aids. Or, write to us. 

b e g i n with... 

Janitrol 
H E A T I N G . . . C O O L I N G 

JANITROL HEATING & AIR C O N D I T I O N I N G DIVISION 
SURFACE C O M B U S T I O N C O R P O R A T I O N • COLUMBUS 16, O H I O 

IN CANADA: MOFFATS, LTD., T O R O N T O 1 5 
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Technical Publications 

America's Pioneer... 
Tub enclosures 
ir Custom or stock 

• 7 3 2 " - 1 / 4 " glass 

if Drop-in header bar 
locks panel in place 

-k W a l l j a m b s s e l f -
adjust to out-of-
piumb wall condi
tions up to 9 /16" 

Here is America's finest quality . . . com

petitively priced. Whether it's a stock 

model to fit recessed tubs or a custom job 

for neo-angle tubs GLASHCO makes it 

. . . better. 

. . . 15 Sff7/ . . . 

Medicine cabinets 
^ Mr. & Mrs. king 

size 

if Sl id ing mirror 
doors of 1/4" 
e l e c t r o l y t i c 
plated mirrors 

ir Chromyte finish 
frames 

A GLASHCO origination . . . often copied 

. . . but never duplicated. Three stock sizes 

or custom built ANY size. 

. . . your best buy... 

Sliding glass walls 

> Sold K.D. or fully glazed with 1 /4" plate 

if Panels move easily, silently on heavy duty 
roller bearings 

if Neoprene rubber positive weather protection 

For latest catalog & price lists write TODAY to 

S H O W E R D O O R CO. , inc. 
105 W . W a c U c r D r i v e • C h i c a g o 1 

/or jMrihcr detailn check numbered coupon p. SPJ 

B U I L D I N G M A T E R I A L S 

444. Reinforced with Welded Wire Fabric. 
Wire Reinforcement Tn-stitiite. Inc.. Dept. 
H H . Wa,shington. D. C. 16 pp. 
Steel wire as reinforcement for concrete 
in every phase of home building—from 
driveways to swimming pools and play 
areas. 

445. Tectum. A I A File No. 37-B-l. Tec
tum Div.. Peoples Research and Mfg . Co.. 
Dept. HH, 152 S. 6th St., Newark, Ohio. 
16 pp. 

1956 general design manual for Tectum 
wood fiber roof decks. Application meth
ods for various framing systems, design 
details, specifications, material properties. 

How to Modernize Your Home. The 
Riiberoid Co.. Dept. HH, 500 Fifth Ave., 
New York 36. N . Y. 20 pp. 25^. 
A worthy addition to Operation Home hn-
provement files with how-to information 
on up-dating exterior and floor plans. 

447. Reference Manual. Ohio Lime Co., 
Dept. H H . Woodville. Ohio. 24 pp. 
The story of lime from manufacture to 
use with specifications, application data. 

448. Data file. North Electric Co., Dept. 
H H . Gallon, Ohio. 
Automatic private communication systems 
with descriptions of special features of 
"Privatel" exchanges. Data sheets. 

449. Catalogue. Minnesota Mining & Mfg. 
Co., Adhesives and Coatings Div., Dept. 
HH. 411 Piquette Ave., Detroit, Mich. 
12 pp. 
Applications for adhesives, coatings and 
sealers in metal working, transportation, 
general manufacturing, electrical manufac
turing and building products. 

O R A K G C B U R G 

450. Catalogue 52. Orangeburg Mfg. Co., 
Inc., Dept. H H . Orangeburg, N . Y. or 
Newark, California. 12 pp. 
Fiber conduit, its uses and advantages as 
an underground protective raceway for 
electric cables. 

451. Ceramic Tile. Catalogue 206. Ameri-
can-Olean Tile Co.. Dept. HH, 1000 

rontiiiumi on p. 280 

More 
Usable Space 
in the Very 
Same Place! 

with 
I C e n n c c t r c i c T i r ^ 

S l I D I N O D O O « H A R D W A I I ^ ™ ^ ™ 

S L I D I N G D O O R 

H A R D W A R E 

Plan more room in every 
room the Kennatrack way. 
K i t c h e n , bedroom, bath 
— all throufrh the house 
K e n n a track's complete line 
answers every need. 

Take the guesswork out 
of Sliding Door installations 

Select the right hardware 
for every interior use 
from Kcnnatrack's 
easy-to-use Buyers Guitle. 
"Vi rile for your free copy. 
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T H E O D O R E O E M U N D S O N . J R . J O H N H . S T A L E Y . J R . 

An enviable reputation in the field of lan(ls<:ape arrhitertiire has 

grown around the San Francisco firm of" Theodore Ostriundson, 

Jr . , and John H . Staley, Jr. , partners since 1946. 

GARDEN REDWOOD, I . C C M I I S . - O I ii- I H - ; U I 1 V and L'reat (iiii-ability, 

has been used by tliem in an imposin*!; list of residential <j;ard<!ns— 

and equally well in the field of indii.slrial, recreational, and edu

cational landscaping. 

Osmundson and Staley are also known for their design of the 

1955 California Spring Garden Show . . . from which a detail is 

shown below. 

Stimulating design ideas for garden structures may be found in the 

new C R A Garden Ideas booklet. Write now for your free copy. 

G R A D E M A R K E D • T R A D E M A R K E D 

C A L I F O R N I A R E D W O O D 
C A L I F O R N I A H E D W O O D A S S O C I A T I O N 

5 7 6 S A C R A M I : M I > M l i K E T • S A ^ K K A N C I 8 C O 1 1 

J U N E 1956 275 



Builder Roas W . Corteso uaoa F O I . D O O R as movable partition 
in typical Frematic Home, Anaheim, Calif, 

Frematic Homes Choose Foldoor! 

For making homes sell faster, you can't beat F O L D O O R 

by Holcomb & Hoke. These are the folding doors that 
operate easiest—with 61% less hinge friction. That look 
better—with exclusive cornice for a "finished" look. And 
that are sturdy—as proved in thousands of installations. 
That's why Frematic Homes, Inc. of Anaheim, Calif, 
chose F O L D O O R by Holcomb & Hoke. That's why, whether 
you're building one home or 1,000 in 1956, it will pay you 
to investigate Holcomb & Hoke's line of folding doors. 
Remember, only Holcomb & Hoke makes a complete 
fabric-covered line. Three price ranges for every home . . . 
a deal for everybody—a deal for you! 

I N S T A L L I N G D I S T R I B U T O R S IN A L L P R I N C I P A L C I T I E S 

In Canada: F O L D O O R O F C A N A D A , Montreal 26, Quebec 

HOLCOMB & HOKE 

f S i D o o R 
T H E S M A R T E S T T H I N G I N O O O R S 

HOLCOMB & H O K E MFG. CO., INC. 
1545 Van Buren St. 
Indianapolis, Indiana 
Please send f u l l deta i ls on F o l d o o r 

N A M E 

A D D R E S S 

C I T Y S T A T E 

M 
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s o H A L S T E A D & M I T C H E L L m ( A m . i i i m £ r s S a i d . . . 

I Ll J 

H a l s t e a d & M i t c h e l l R e s i d e n t i a l C o o l i n g T o w e r s a r e e n g i n e e r e d 

t o c u t 9 5 % f r o m t h e c o s t o f a i r c o n d i t i o n i n g c o o l i n g w a t e r . 

T h i s t h e y d o b y r e - u s i n g t l i e p r e c i o u s — a n d e x p e n s i v e — w a t e r 

w h i c h w i t h o u t c o o l i n g t o w e r s w o u l d b e w a s t e d t o t h e s e w e r . 

S o e f f i c i e n t a r e t h e y t h a t i n a r e c e n t r e s e a r c h p r o j e c t i n Texas 

w a t e r c o s t s w i t h c o o l i n g t o w e r s f o r t h e f i v e - m o n t h s u m m e r 

. s e a s o n w e r e a s l o w a s $ 2 . 0 0 for the entire summer. T h a t l o w c o s t 

o p e n s t h e d o o r s w i d e t o w a t e r - c o o l e d a i r c o n d i t i o n i n g , s t i l l t h e 

l o w e s t c o s t s y s t e m d e v i s e d . I t a l s o m e a n s c o m p l i a n c e w i t h 

m u n i c i p a l o r d i n a n c e s a i m e d a t a v o i d i n g w a s t e o f w a t e r . 

T h e r e ' s n o t h i n g e x p e r i m e n t a l a b o u t t h e s e u n i t s . Y o u a r e 

p r o t e c t e d b y H a l s t e a d & M i t c h e l l ' s e x c l u s i v e 2 0 - Y e a r G u a r 

a n t e e o n t h e w e t t e d d e c k s u r f a c e a g a i n s t r o t t i n g o r f u n g u s 

a t t a c k . . . a n d y o u g a i n b y t h e m a n y o t h e r f e a t u r e s w h i c h 

h a v e m a d e H a l s t e a d & M i t c h e l l i n d u s t r i a l a n d c o m m e r c i a l 

c o o l i n g t o w e r s n a t i o n a l l y k n o w n a n d r e s p e c t e d . 

S m a l l i n s i z e , a n d t h u s e a s y t o h i d e b y p r o p e r l a n d s c a p i n g , 

H tfe M R e s i d e n t i a l C o o l i n g T o w e r s a r e b u i l t i n a c o m p l e t e 

s i z e r a n g e f r o m 2 t h r o u g h 7 M t o n s . E x t r a - q u i e t c e n t r i f u g a l 

f a n u n i t s a r e a v a i l a b l e f o r i n s i d e i n s t a l l a t i o n . Y o u w i l l f i n d 

t h e m a t y o u r n e a r e s t l e a d i n g r e f r i g e r a t i o n o r h e a t i n g w h o l e s a l e r . 

W r i t e for Bulletin R E - 1 

BESSEMER BUILDING, PITTSBURGH 22, PA. 
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Y A L E is first again with the only 

NEW LOW COST FIRE-

e/e/fos/t Sox 

Ya le W a l l S a f e ^ 
f i t s b e t w e e n s t u d s 
12%" WIDE, 16' HIGH, 9" DEEP 

The mounting flanges simplify 
installation between standard wall 
studs. Yale Combination Lock has 
10,000 possible settings. 

floor safe fits ^ 
between floor joists 
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INSULATED HOME SAFE 
the most exciting builder's item 
to iiit the marltet in a long, long time 
a modern necessity that gives any home new appeal and security 

I 

FOR NEW OR EXISTING * Wall and Floor models fit between standard studs and joists. 

H O M E S , A P A R T M E N T S , * Low price. Economical and easy to install. 
• 741 cubic inch capacity. Convenient safety for insurance 

HOTEL ROOMS. CABINS, policies, wills, deeds, etc. 
COTTAGES O F F I C E S * Guaranteed by Yale—famous for combination bonk locks, 

safety deposit boxes. 

Y A L E & T O W N E 
Y A L E R E O U S . PAT. O F F 

Let the Yale home safe help sell your homes. 
Tell your prospects this: 
" I t ' s a b r a n d n e w i t e m . M a d e b y Y a l e , f o r e m o s t n a m e i n s e c u r i t y . " 

" T l i e Y a l e W a l l S a f e c a n b e c o n c e a l e d b e h i n d a p i c t u r e o n t h e w a l l . " 

" N o t h i n g l i k e i t t o k e e p y o u r i m p o r t a n t p a p e r s s a f e a n d s e c u r e . " 

For fvll details write to: t h e y a l e t t o w n e m f g . c o . 
L O C K & H A R D W A R E N V I S I O H , W H I T E P U U H S , N . Y . 
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what sizes o f 

OMAN Portable 
Electric Plants 
o r e b e s f f o r your j o b s ? 

1 0 K W O N A N 

provides power for 

5 H. P . saw or 

several crews ' 

Powered by two-cylinder, air-cooled gasoline en
gine. Available housed and with frailer as shown. 
Similar model in / ' / j K W capacity. 

homes 

Two-cylinder, air-cooled, gasoline engine. 4 plog-in 
receptacles. With carrying frame, on dolly, or 
with plain base. Also in 3,500 watts A .C. 

electric 

One-cylinder, gasoline engine. 4 plug-in recepta
cles. With carrying frame, dolly-mounted or plain 
base. 2,500-watt unit weighs only 1 39 pounds. 

p o w e r 

Compact, lightweight. One-cylinder, gasoline en
gine. With carrying frame, rubber-tired dolly or 
plain base. Also 500 and 750-watt models. 

Onan portable electric plants combine 4-cycIe 
quick-starting and long life with compactness and 
lightweight. Completely Onan-builf, with Onan 
short-stroke engines and Onan generators. Other 
models to 50 ,000 wafts, 

Wrif* for portabia plant foldar or see your Onan distributor. 

Technical Publications 

for further details check numbered coupon p. ;93 

Cannon Ave.. Lansdale. Pa. 24 pp. 
Tile colors, patterns, panels, designs for 
use ail over a house. 

452. Atlas Compo Forms. Trvington Form 
& Tank Corp.. Dept. H H . 20 Vesey St., 
New York 7. N . Y. 16 pp. 
How to save time and labor with light 
weight, interchangeable, high strength 
Compo forms for u.se in concrete con
struction. 

ACCESSORIES 

^ 2 0 2 Univ. Ave. S . E . , Minneapolis 14, Minn. 

453. Deltox rugs and carpels. Armstrong 
Cork Co.. Floor Div., Dept. H H . Lan
caster. Pa. 16 pp. 
If youVe shopping for a model house, take 
a look at the carpet styles shown here. 
.Sizes, colors, descriptions, 

454. Truscon Easy One-Coat. Truscon 
Laboratories. Dept. H H . Detroit I I . Mich. 
Color card. 
A ready-mixed masonry waterproofing for 
masonry coating in 8 handsome colors. 
Coating requires no pre-wetting of surface, 
no mixing of dry powders and water. For 
use indoors and out on concrete, cinder 
and slag blocks and bricks, etc. 

Guide to Hi-Fi Loudspeakers. Jensen 
Mfg. Co., Dept. H H . 6601 South Laramie 
Ave.. Chicago. III. 36 pp. 50<*. 
Manual A-1060 contains selection charts 
basic components, installations, cabinet-s to 
aid you in putting in the correct repro
ducing system. 

456. California Coordinates. A joint book
let from Gladding. McBean & Co., Dept. 
H H . 2901 Los Feliz Blvd.. Los Angeles, 
and W. P. Fuller & Co., Dept. H H . 222 
N. Ave. 23, Los Angeles. 8 pp. folder. 
Matched designs in glazed ceramic tile 
and wallpaper, issued by the manufacturers 
named above, in five basic designs and 1 I 
color combinations. Use them in kitchens, 
baths, entranceways—wherever you want 
to carry out coordinated pattern and color. 

457, Bulletin 222, Electro-Voice. Inc.. 
Dept. HH, Buchanan, Mich. 4 pp. folder, 
Hi-Fi amplifiers with data, specifications, 
and prices. 

Color Magic with Con.soweld. Conso-
wcld Corp., Dept, HH, Wisconsin Rapids, 
Wis. 30 pp. plus inserts. $1.75. 
An important book ba.sed on the Cheskin 
system of related and contrasting colors. 
Six pair of complimentary color charts 
with pure color, tint, tone, shade. Illustra
tions of rooms and how to change them 
with color. Notes on Consoweld, its many 

roiitinuiil on /i. JS'i 

Upgrade 

the value of your kitchen 
with a JB/uyajL^ 

J\4&t»^^u^9t^^ Tan, 

Cash in on the sales 
excitement of the Broan automatic door 

W h e r e v e r o b v i o u s q u a l i t y i s e s s e n t i a l 
a n d b a s i c d o l l a r c o u n t i n g a n e c e s s i t y — a 
B r o a n M o t o r d o r F a n i s y o u r f i r s t c h o i c e f o r 
a k i t c h e n , e s p e c i a l l y a b u i l t - i n k i t c h e n . 
H e r e o n e B r o a n f a n w i t h e c o n o m i c a l s t o v e 
p i p e d u c t s a n d a d a p t e r s c a n d o t h e w o r k 
t h a t t w o f a n s s h o u l d o t h e r w i s e b e c a l l e d o n 
t o d o . T h i s i n n o v a t i o n — a n d o n e a p p l i c a 
t i o n I S i l l u s t r a t e d h e r e — p r o v i d e s e f f e c t i v e 
v e n t i l a t i o n f o r t h e k i t c h e n . I t u p g r a d e s t h e 
v a l u e o f y o u r w o r k , j u s t a s t h e B r o a n 
M o t o r d o r u p g r a d e s t h e s e r v i c e o f t h e f a n . 
W h e n t h e m o t o r i s t u r n e d o n , t h e d o o r 
o p e n s a u t o m a t i c a l l y . . , a n d i t c l o s e s 
a u t o m a t i c a l l y w h e n t h e m o t o r s h u t s o f f 
. . . a p a t e n t e d f e a t u r e t h a t f a s c i n a t e s a l l 
h o m e m a k e r s . 

W r i t e f o r t h e n a m e o f t h e B r o a n d i s 
t r i b u t o r i n y o u r a r e a a n d f o r a f a c t u a l 
b u l l e t i n t h a t d e t a i l s a n d i l l u s t r a t e s a l l o f 
t h e e n g i n e e r i n g f i r s t s t h a t m a k e B r o a n 
f a n s s u p e r i o r . 

Broan makes a complete line of fans for residential 
and commercial applications. See Sweet's file for 1956 
— or write for a free catalag. 

M F G . C O . , I N C 
1679 N . Water Street, Milwaukee 2, Wisconsin 
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e x c l u s i v e f a b r o w 

ONE piece Neoprene insulated 
ventilating sash brings 

^ ^ / p l E weather protection! 

T R I P I E I N S U L A T E D ! Imdi^-^ ^mtuial wood 

plus Neoprene plus insulating glass give you 
the tightest weather seal ever. Exclusive with 
Fabrow Window Wall Frames. 

Only Fabrow Frames with the Roto Ventilator have this new one 
piece Neoprene weather stripping with molded corners to prevent 
air infiltration, drafts . . . cut fuel costs. 

A money saver in wintertime, summertime, or air conditioned homes. 

All Fabrow Frames are designed for standard sizes of both Libbey-
Owens-Ford and Pittsburgh Plate insulating gloss. 

69 modular designs to fit every architectural plan. 

I , 

a b r o w W I N D O W W A L L F R A M E S 

Fabrow Manufacturing, Inc. • 7208 Douglas Road, Toledo, Ohio 
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U P S T A I R S 

• BASE-RAY** Cast-
Iron Radiant Baseboard gives the 
ultimate in beauty, comfort and 
health. It is hot water heating at 
its b e s t . . . the evenest heating 
known. No expansion noises. Tlie 
original baseboard heating. 

Choose ALL-BURNHAM heating for 
beauty, eom fort and health! 

D O W N S T A I R S 

HOLIDAY 

PACEMAKER 

PACE-PAK 

BURNNAM PRODUCTS WEAR LIKE IRON 
BECAUSE THEY'RE MADE OF IRON 

F o r e v e r y r e q u i r e m e n t t h e r e ' s 
a B u m h a m h e a t i n g s y s t e m t o 
g i v e t h e c o m f o r t a n d s e r v i c e 
t l i a t m a k e s s a t i s f i e d h o m e 
o w n e r s ! T e a m B A S E - R A Y w i t h 
a n y o f t h e s e B u m h a m b o i l e r s 
f o r a u t o m a t i c h o t w a t e r 
h e a t i n g . B e h i n d t h e m a r e 8 0 
y e a r s o f k n o w - h o w . A l l f e a t u r e 
v e r t i c a l flue t r a v e l a n d 
l o w d r a f t l o s s . A l l a r e l i f e t i m e 
c a s t i r o n . T h e y c a n e a s i l y b e 
e q u i p p e d f o r y e a r ' r o u n d 
a u t o m a t i c d o m e s t i c h o t w a t e r . " 
G e t r a t i n g s a n d f u l l d a t a . . . 
m a i l t h e c o u p o n t o d a y ! 

• HOLIDAY® Cas Boiler gets the 
best from gas . . . it's tne newest, 
most efBcient gas boiler on 
the market. 

• PACEMAKER® d-sigrud 
exclusively for oil-firing and a 
real fuel miser. 

•PACE-PAK® — Pre-assembled and 
packaged oil heating unit. Al l 
equipment factory installed and 
tested. Gives optimum perform
ance with minimum service. 

BOILER DIVISION • IRVIN6T0N, N.V. 
FIRST in the Manufacture 

vj Baseboard Heating 

T T Z~ ~ i r ~ H H - 6 n Bumham Corporation 
Irvington, New York 
Please give me full data and ratings on 

• BASE-RAY • HOLIDAY 
• PACEMAKER • PACE-PAK 

Name 
Address 
City State 

The BIG NEW IDEA 
in house wiring 

3 - i n - l 

P L U G M O L D 
BASEBOARD 

It's a BASEBOARD 

It's a MULTI-OUTLET SYSTEM 

It's a METAL RACEWAY SYSTEM 

• 

Simplifies 
home wiring 

Gives homes a 
big selling 

feature 

Keeps homes 
electrically 

modern 
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Scholz adopts Plugmold Baseboard 

for prefabricated homes. 
DON SCHOLZ, Scholz Homes, Inc., Toledo, says: 

"2200 P l u g m o l d B a s e b o a r d d o e s 
the j o b . . . a n d s tays w i t h i n m y 
c o n s t r u c t i o n b u d g e t . I l i k e t h e 
w a y it l o o k s a n d the c o n v e n i e n c e 
it a d d s to o u r h o m e s . " 

2 2 0 0 Plugmold Baseboard i s t h e m o d e r n , e c o 
n o m i c a l , practical w a y to w i r e all h o m e s . I t i s 
a c o m b i n a t i o n m u l t i - o u t l e t s y s t e m , w i r i n g 
r a c e w a y a n d s t e e l b a s e b o a r d , all three in one. 

I t simplifies h o u s e w i r i n g , reduces y o u r w i r i n g 
c o s t s a n d gives y o u r h o m e s a b i g extra s e l l i n g 
f e a t u r e . 

2 2 0 0 Plugmold Baseboard e l i m i n a t e s m i d d l e -
o f - t h e - w a l l o u t l e t s . . . s u p p l i e s d u p l e x o u t l e t s 
neatly w i t h i n t h e b a s e b o a r d e v e r y 30" o r 6 0 " 
a p a r t . R a c e w a y h a s m a x i m u m c a p a c i t y o f 10 

N o . 10 o r 3 N o . 6 c o n d u c t o r s . 

2 2 0 0 Plugmold Baseboard m e e t s all N E C R e 
q u i r e m e n t s a n d i s l i s t e d b y U n d e r w r i t e r s ' 
L a b o r a t o r i e s , I n c . 

THEWlMM'#yi)COMPANy 
H A R T F O R D 1 0 , C O N N E C T I C U T 
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dy 
S I M P L Y S L I P T H E H A L V E S T O G E T H E R 
IN T H E O P E N I N G A N D N A I L IT T O T H E W A L L 

I T ' S D O N E I , 2 0 MINUTES! 
PAT. N O . 2'I8?02? 

REDUCES FINISH CARPENTRY COST 6 5 % ! 
C O M P A R E C O S T S 

O N k House WITH 10 D O O R S 

IHSTAUATION 

3 ORI»«ft 
DAYS 

COM or 

COMVINTIONAL 
DOOM 

pCOSl O M 
10 DOORS 1 

j» 10 LOCKS-; 

>•'!> JtMSSFTi 
>I70FT,STI)'' • 
J.JlOfr.lW,i 

On a house with 10 doors . . . Ready Hung Doors* will 
ELIMINATE — Sawing one or both ends of 120 pieces of lumber 
ELIMINATE _ _ _ _ Planing one or both edges of 10 doors 
ELIMINATE - Boring 30 holes 
ELIMINATE — — — — _ Cutting 40 hinge mortises 
ELIMINATE _ _ _ _ _ _ _ Cutting 20 lock mortises 
ELIMINATE _ _ _ _ _ _ _ _ Cutting 80 trim mitres 
ELIMINATE — — _ _ — _ _ _ Cutting 40 stop mitres 
ELIMINATE _ _ _ _ _ _ _ Driving 350 to 500 noils 
ELIMINATE - Driving 160 screws 

S i m p l y B l i p t h e h a l v e s t o g e t h e r i n t h e 

o p e n i n g a n d d r i v e n a i l s a t 1. 2 a n d 3 ! 

T h e r e i s n o t h i n g to s a w , p l a n e , b o r e 

o r m o r l i s e l \ ANY 
FROM WALL 

4 - 3 / 8 " t o 5 - 1 / 2 

READY H U N G DOORS C A N SAVE THOUSANDS OF DOLLARS A YEAR! 
• T r a d e Mark Registered 

C A L L Y O U R L U M B E R D E A L E R • READY HUNG DOORS MADE BY THESE LEADING WHOLESALERS 
ALBANY. N. Y. 
Iroquois Millwork Corp. 
BALTIMORE, MD. 
Central Building Supply, Inc. 
BIRMINGHAM, ALA. 
National Woodworks, Inc. 
BOSTON, MASS. 
A. W. Hastings & Co., Inc. 
Sommerville 44, Mass. 
BUFFALO, N. Y. 
TheWhitmcr-JacksonCo., Inc 

CINCINNATI, OHIO 
Acme Sash & Door Co. 

C L E V E U N D , OHIO 
The Whitmer-Jackson Co. 
Massillion, Ohio 

DAYTON, OHIO 
Dayton Sash ft Door Co. 

DENVER, COLO. 
Lumber Dealers, Inc. 

GRAND RAPIDS. MICH. 
Haskellte Mfg. Corp. 

HOUSTON, TEXAS 
Southwest Sash S Door Co. 

INDIANAPOLIS, IND. 
Midland Building Industries, Inc. 

LOS ANGELES, CALIF . 
Ready Hung Door Mfg. Co. 
Burbank 

MARION, IND. 
General Millwork Corp. 

NEW YORK. N. Y. 
Bailey-Whalen Co. 
West Orange. N. I. 

OAKUNO, CALIF. 
Ready Hung Door Mfg. Co. 

PITTSBURGH, PENN. 
Iron City Sash ft Door Co. 

ROCHESTER, N. Y. 
TheWhitmer-lacksonCo., Inc. 

SAN ANTONIO. TEXAS 
Ready Hung Door Mfg. Co. 

SEATTLE, WASH. 
Acme Millwork, Inc. 
Kirkland, Wash. 

SIOUX FALLS, S . DAK. 
Jordan Millwork Co. 

ST. LOUIS. MISSOURI 
Imse-Schill ing Sash ft Door Co. 
ST. PAUL, MINNESOTA 
Minnesota Wood Specialt ies, Inc. 
SYRACUSE, N. Y. 
Iroquois Door Co. 
TORONTO, CANADA 
C. Lloyd ft Son Limited 
WACO. TEXAS 

Frank Stevens Sash ft Door Co. 
REAOV HUNG DOOR CORP.. FORT WORTH Z.TEXAS 
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W E I S W A Y . . . 

t h e e a s y w a y t o 

a s e c o n d b a t h ! 

l i f e 
2 BATHS! 

1 ĥIIÎ  I ^ II1 ĥIIÎ  I ^ II1 

There 's no doubt that the words "two baths" add consid

erable selling oomph to any builder's home. 

Spaceand cost are probably the first objections that come to mind. 

But, consider a Weisway cabinet shower for the second bath. 

Even the most luxurious of the Weisway line is not "expen

sive." And all models, even the lowest priced, are made to 

uphold the integrity of this fine old name. There are 24 

glamorous colors from which to choose. 

Then, too, a Weisway cabinet shower can be fitted into almost 

unbelievably small floor space . . . as litde as 32" x 32". 

Why not call in your Weisway representative and talk it over.' 

Or send coupon for illustrated catalog. 

Built-in and cahintt showers 
in 24 Klamorous colors. Also, 
vitreous enamel and terrazso 
receptors for tiled showers. 

S E N D F O R F R E E C A T A L O G l 
Henry Wei$ Manufacturing Co., Inc. 
696 Weisway Building, Elkhart, Indiona 

Please send free descriptive catalog of Weis cabinet 
showers. W e are interested in new building ; 
remodeling . 

NAME 

ADDRESS.. 

CITY, STATE, 

r~l Please send name of representative. 

BILT-I I 
e f r i g e r a 
& f r e e z i 

Revco Bilt-In Refrigerators and Freezers open a new world 
of design and color possibilities for both new and remodeled 
kitchens. Reveo Bilt-Ins—the first truly built in refrigera
tion products—have been tested and proved in tens of thou
sands of fine homes throughout the country during the past 
two years. 

Leading architects have found that only Revco Bilt-Ins 
satisfy the basic requirements of built-in apphances. 
• True built-in concept 
• Proved, trouble-free performance 
• Five-year warranty on complete refrigeration system 
• More than adequate food storage capacity 
• Stainless Steel or Antique Copper finish 
• 25 custom colors 
• Easy to install 
• Choice of location and arrangement 
• Built to fit standard cabinet dimensions 

Get the full Revco story today and have the information 
readily available for your clients—right in your file. Revco 
has prepared a special architects file with all of the information 
you will need on built-in refrigeration. Send the coupon below 
for your free copy of this complete information kit. 

SPECIALISTS IN REFRIGERATION • DEERFIELD, MICHIGAN 

REVCO, INC., Dept. HH66 
Deerfleld, Michigan 

Please send me my free arctiitects Information file 
on Revco Bllt-lns. 

Name. 
Office address. 
City Zone. 
State. 
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H o m e s look r i c h e r when in ter iors a re d e c o r a t e d with s t y r e n e wall t i le in Gran i te T o n e c o l o r s ! 

Entirely new concepts in buildingand construction are fore
cast for plastics in the near future as the result of current 
research in many areas. Out of this exploratory work may 
well evolve a broadened functional use of plastics for ex
terior and interior walls, and even entire housing units. 

Meanwhile, exciting new decorating effects are now pos
sible through recent coloring developments in plastic wall 
tile. Dramatic depth of color and texture, for example, is 
added to all the well-known advantages of plastic wall tile 
through these new color tones which are being featured by 
leading manufacturers of plastic tile in their new lines. 

Granite Tone Colors. Plastic wall tile in new coloring ef
fects developed by Monsanto color research has a depth of 
tone and richness desired by homeowners. Tiles molded in 
these new "Granite Tone" colors have the textured beauty of 

polished granite to create handsome, luxurious bathrooms 
and kitchens. The development of these "Granite Tone" 
colors was pioneered by Monsanto, a major supplier of sty
rene plastic from which guaranteed-quality tile is molded. 

Coming soon! Another new Monsanto styling project prom
ises to further extend the decorating uses of plastic wall 
tile. The design possibilities of tiles molded in unusual 
shapes—triangles, trapezoids and curved forms-are being 
explored, and forecast a wider use of plastic tile. 

Plastics in construction-Because of the increasing inter
est in plastics as basic materials in construction, Monsanto 
has formed a Structural Plastics Engineering Group to 
study the functional uses of plastic materials. Architects 
and builders are invited to write for counsel on technical 
aspects of plastics for building and construction. 

A N E W REPORT, "Plastics in Housing," has recently been published by 
the Department of Architecture of The Massachusetts Institute of 

Technology. The M. I. T, study was made possible by a Monsanto 
gronf-in-aid. Copies are available at $2.00 eoch. Address Monsanto 

Chemical Company, Plastics Division, Room 505, Springfield 2, Mass, 

MONSANTO 
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Proud of your houses? 
Then use them to ivin fame 

and fortune. 

Enter your best designs for 
House & Home's "Hall of Fdiuc 
Arvards." The best 57 houses the 
Editors can find will be pub
lished in October. 

5 7 H O U S E S F O R ^57 

The winning houses will al.'^o 
be exhibited at the National 
Housiuii Center in Washington, 
at the Chicago Homehnildcrs' 
Shoir and. some will be shown 
on coast-to-coast TV prog rams. 

Deadlines for photographs is 
Jidy 15. No strings attached, 
(•(ISI/ to enter. 

fur further ilelnih rhiik iiiniihi'rril rtmpun p. ^.'',* 

ilcsi}4iis and patterns—all keyed to the 
color ideas. 

4.S9. 1956 Color Chart. Asphalt Tile In
stitute. Dept. H H . 101 Park Ave., New 
York 17. N . Y. 4 pp. folder. 
The principal manufacturers of asphalt 
tile and the colors and patterns available 
in each manufacturer's line. New terrazzo 
and cork patterns have been added this 
year, plus some 26 regular plain and mar-
blci/cd colors. 

EQUIPMENT 

460. 25 Feet per Minute . . . Parsons Co.. 
Dept. H H . Newton. Iowa. 16 pp. 
Catalogue of the performance, design and 
features of Parsons' new wheel-type 
Trcnchlincr—Model 150. 

461. Catalogue 560. Stow Mfg. Co.. Dept. 
HH. 277 Shear St., Binghamton, N . Y. 
16 pp. 
Concrete equipment — vibrators, portable 
concrete grinders, vibrating screeds and 
rotary trowels. Acces.sories and atttach-
menls; information and specifications. 

462. Van-Packer Chimney. AIA File No. 
5-H. Bulletin RS I , Van-Packer Corp.. 
Dept. HH. Bettendorf. Iowa. 8 pp. 
The packaged masonry chimney with all its 
latest improvements. Application, installa
tion procedures, specifications. 

463. Universal (Jltra-Malic. Universal In
sulating Machine Co., Dept. H H . Van 
Wert, Ohio. 4 pp. 
Ultra-Malic insulation blowing machine, 
its features, operadng data, model specifi
cations and illustrations. 

464. Ba.scboard Radiation. The Rittling 
Corp., Dept. H H . Buffalo 5. N . Y. 12 pp. 
Custom and prefab ba,seboard radiation 
with pictures, ratings, specifications, typical 
piping layouts. 

465. Catalogue AP 237-F. Pacific Steel 
Boiler Div.. Dept. H H . National-US Radi
ator Corp., John.stown, Pa. 44 pp. 
Pacific steel boilers, their ratings, capaci
ties, dimensions and engineering data— 
in a thorough book that covers the com
plete line. 

466. Naturalite dome skylights and ceil
ing domes. Plastic Products of Texas, 
Dept. H H . 5115 E. Grand Ave., Dallas. 
12 pp. 
Plexiglas domes—tough, shatterproof, re
sistant to weather. Specifications, sizes. 

roiiliniiid OH j,. 

Homes constructed bv 
Palmer & Krueger, Kenos)>a, Wisconsin 

M a g n e s i u m F o r m s 
S p e e d W o r k o n 

K e n o s h a J o b s 
Jim Krueger of Palmer & Krueger, Kenoaha, 
Wiaconsin says that after several days rain which 
left the ground muddy and subdtdntial water in 
the excavation, his men were still able to strip 
Symons Magnesium Frame Plywood Forms from 
one Job, load them on a truck, and take them to 
another job at the other end of town, unload thom 
«nd set them up ready for pouring by 1:30 P . M . 

ACTUAL SET-UP T I M E - 2 HOURS 
T h e foundation was 30' x 42' with window bucks 
and brick ledge. Walls were 7 feet high and 10 
inches thick. J i m Krueger credits the fast set-up 
to Symons Lightweight Magnesium Frame Ply
wood Forms and his crew of 4 experienced men. 

90 USES PER SET PER YEAR 
Palmer & Kruogor has two sets of Symons Mag
nesium Frame Plywood Forms. They jxjur an 
average of 6 foundations per week. Before each 
use. the forms are oiled with a horse hair window 
brush that has a six foot handle. Forms set up one 
day are always stripped the following morning. 
Time required for stripping is approximately one 
hour. 

FREE ENGINEERING SERVICE 
Upon receipt of your plans our engineering slafT. 
which is experienced with all types of forming, 
will furnish complete form layouts and job cost 
sheets on your form work—at no charge or obli
gation. Our salesmen are always available for 
consultation and to give advice on form erection, 
pouring and stripping methods. Builders through
out the country use this service to their benefit 
and profit. 

Rentals—Symons Forms, Shores and C o l u m n 
Clamps may l>e rented with purchase option, all 
rentiils to apply on purchase price. 

i/mons 
I SYMONS CLAMP 8, M F C , C O . 

I 4277 Diversey Avenue, ChicoBO 39, Illinois, Dept. P-6 

I Pleose send complete information on Symons Plywood 
I Forms in Magnesium Frames. 

Name-

F l r m _ 

I Address. 

I City : -Zone State . 
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Y o u get m u c h m o r e with 
FOLDING DOORS & ROOM DIVIDERS 

V I N Y L M A T E R I A L 

MATCHING DECORATIVE CORNICE 
Smartly conceaU track and linkage. 
G i v e s Accordofo l t l n B t r e a m l i n c d . 
Irainod. "•finished" ap|)earance, with 
no mechanical parts showing. 

E X C L U S I V E " C L O S E - L O O K " LATCH 
Accordofold closes at the touch of a 
linger . . . then lo<;ks firmly for privacy 
,ii the touch of a lever! 

F a s h o n i s p r o d u c e d i n a w i d e s e l e c t i o n o f c o l o r f u l p a t t e r n s a n d l e a t h e r 

e f f e c t s t o h a r m o n i z e w i t h a n y i n t e r i o r . . . i t w i l l f o l d a n d flex f o r y e a r s 

w i t h o u t c r a c k i n g . . . d i r t , g r e a s e a n d g r i m e w a s h o f f w i t h j u s t a s o a p y 

c l o t h . . . a n d i t w o n ' t s u p p o r t c o m b u s t i o n ! A l l t h e a d v a n t a g e s o f F a s h o n a r e 

y o u r s i n v e r s a t i l e A c c o r d o f o l d f o l d i n g d o o r s . A c c o r d o f o l d ' s 2 1 s t o c k s i z e s 

f i t v i r t u a l l y a l l o p e n i n g s . T h e y s a v e s p a c e , c r e a t e s p a c e . O n e v e r y s c o r e , 

F a s h o n - c o v e r e d A c c o r d o f o l d i s " T h e F o l d i n g D o o r T h a t G i v e s Y o u M o r e ! " 

Tfras (gcirass/^Q.Trainii a [EODSBiKii (^©ra^^/MYr ( G E N E R A L 
J E A N N E T T E D I V I S I O N • J E A N N E T T E , P E N N A . 

S E N D COUPON TODAY! 
G e t c o m p l e t e A c c o r d o H j l d p r i c e l i s t s a n d s p e c i f i c a t i o n s . . . 
a d d e y e - c a t c h i n g s a l e s a p p e a l to t h e h o m e s y o u b u i l d a t l o w 
c o s t . . . m a i l t h i s c o u p o n NOW! 

D E S I R A B L E T E R R I T O R I E S A V A I L A B L E T O 

F R A N C H I S E D D E A L E R S A N D D I S T R I B U T O R S 

A M E R I C A N B A M B O O C O R P O R A T I O N , D .p l . X X - 1 

1 7 1 - 0 4 J a m a i c a A v « . , J a m a i c a 32 , N. Y . 

Ploose send me complete information on A C C O R D O F O L D folding 

doors and room dividers: 

Nome & Title 

Firm 

Address 

City. .Zone. .State 
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N E W 

H A R - V E Y 
H A R D W A R E 

c u t s y o u r c o s t s a n d y o u r inven tory 
. . . yet it's GUARANTEED to be the 
smootliest. quietest you ever used! 

N o w o n e p a c k a g e d s e t fits both 

3 / * " d o o r s a n d 1 ̂ /a" d o o r s 

The simple reversing of Hangers between outer and inner doors 
shown below permits one set to accommodate either size doors. 

Har-\'cy's new C H A L L E N G E R 707 Scries enables 
you to give home-buyers the same famous Har-Vey 
quality at a new low cost—and you reduce handling 
by using just one packaged set for both ?4"and Ws" 
sliding doors! 

G U A R A N T E E D S M O O T H O P E R A T I O N 

—proved hy your ou n comparison test! You can't lose. 
Just install Har-Vey in your next home, and see for 
yourself how smoothly and quietly it works. If the 
Har-\'ey Hardware in your test home is not the 
smoothest, quietest sliding door hard ware you've used 
in that price range—you get double your money back! 

• Self-lubricating oilite bear
ings keep doors sl iding 
smoothly for years — without 
maintenance 

• Nylon rollers last a lifetime 

Aluminum V-grooved track 

New Challenger 707 Series 

LIST PRICES 

can t rust: 

C-707-4 for two 2'-0" doors 4.87 Set 
C-707-5 for two 2'-6" doom 5.56 Set 
C-707-6 for two 3'-0" doors 6.25 Set 
C-707-8 for two 4'-0" doors 8.32 Set 

— includes 4 hanRera, aluminum track, 
nylon door ̂ ide and 2 flush pulls 

Ask your dealer, or write us for complete details. 
Department H 6 

AMERICAN SCREEN PRODUCTS COMPANY 

GENERAL OFFICES: 807 N.W. 20th St.. Miami, Fla. 
Factories: California, Texas, Illinois, Indiana. Florida 

From picturesque Ear ly A m e r i c a n . . . 

C A P E C O D 

to bold Contemporary . 

B A S K E T W E A V E 

C ^ V i \ \ \ f \ m " - ^ ' • ^ ^ ' ' " / ' " • «^4 ' Correct 
v r r a i i a i i i ^^^^j^^^l 0 a r a G E DOORS 

Add the "Finishing Touch" of Beauty . . . 
Individuality and Custom Design . . . 

Plus perpetually trouble-tree 
mechanisnn — at no extra 
cost. 

W A V E R L Y 

W I N D S O R 

Qualified 
distributors 

being selected 
in certain 

areas 

C H A I F O N T E 

For Your File * 
The "New ideas" brochure 
illustrates the importance 
of garage doors in today's 
architecture. 

M O N T E C A R L O 

H A M industr ies , inc. 
263 N. Washington Dr., St. Armands Key, Saraso+a, Florida 
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BRUCE B R U C E B L O C K F L O O R 
For complete information, see our catalog in Sweet's 

or write E . L , Bruce Co., Memphis 1. Tcnn. 

F o r t h e 
w o m e n i n 

y o u r yAy l i f e ! 

Women like style in the kitchen—and they get it, full 
measure, in these beautiful Curtis natural birch kitchen 
cabinets. Even more, they like woman-designed utility— 
and these units are right for a woman's reach, for a 
woman's way of working. Shelves revolve... shde forward 
...swing in and out.. .are adjustable to put everythinp 
right into their fair hands. Curtis birch cabinets fit any 
size or shape of kitchen and are sold by leading lumber 
and building materials dealers everywhere. For complete 
information, write Curtis Companies Service Bureau, 
Clinton, Iowa. 

C U R T I S W O O D W O R K 

h e a r t o f t h e h o m e 

C u R T i S 
W O O D W O R K 

T H E 

mw 
WAY 

m W I T H Shure-Set 
PATENTS PENDING 

T H E H A M M E R - I N F A S T E N I N G M E T H O D 

W O O D TO M A S O N R Y 

shelves 
paneling 
partitions 

W O O D TO STEEL 

furring strips 
signboards 
panel boards 

STEEL TO STEEL 

wire mesh 
window guards 
pipe strops 

STEEL TO CONCRETE 

conduit 
dips 
downspouts 

Wiiere nails fail and Ramset® is not required, 
SHURE-SET fills the bill. It's the in-between 
tool that handles coundess jobs better than 
concrete nails or drilling. 

Here's a new fastening tool essential to every
one who works with concrete or steel! Just pick 
u|» a hammer and your SHURE-SET KIT and 
you can fasten into cement block, masonry, ]/^" 
steel, mortar joints and other hard materials. 

SHURE-SET supports and guides the fastener 
straiglil and true with pin-point accuracy. No 
bcntling, l)ut-kling, bouncing—fasteners sink 
into hartl materials as if by magic! 

Uses no outside power; just makes your 
hammer [»ower more effective. It's a "must" 
tool for every carpenter, electrician, plumber 
or buihler of any kind. Especially valuable 
where Ramset may be too powerful. 

Ask your supplier. SHURE-SET gives you a 
real advantage over old-style methods. 
Get the jump on your competition. Write 
now for full details. 

COMPLETE KIT 

contains every
thing you need 

Ramjet it the original powdor-oeluoled 
metliod for heavy-duty fastenino. 

Shure-Set ...^^ THE MAKERS OF Ramset® 
R A M S E T F A S T E N I N G S Y S T E M • W I N C H E S T E R - W E S T E R N D I V I S I O N 

O L I N M A T H I E S O N C H E M I C A L C O R P O R A T I O N 

1 2 1 6 1 - F BEREA ROAD - CLEVELAND 1 1 , OHIO 
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A W L S 
D O O R 2 

• FASTER TO INSTALL 
• REMOVABLE FOR MAINTENANCE 
• POSITIVE, SECURE CLOSURE 
• EASIER ACCESS TO UNDER-FLOOR SPACE 

Designed for builder and user satisfaction . . . 
Donley Crawl Space Doors are low in cost, 
easy to install and attractive in appearance. 
These units lock in place with screw-operated 
catches but can be completely removed for easy 
access to under-floor space. Frame is anchored 
in brick or concrete-block wall by 
projecting flanges. 

These features . . . as on all Donley Products 
for the builder \ . . are the result of design and 
fabrication experience extending over forty years. 
Donley's reputation for quality . . . backed by 
consistent national advertising . . . eases the job 
of selling for the dealer. The results . . 
when you stock the Donley Line . . . are 
more sales and greater profits. 

Door Door Masonry Ship, 
No. Width Height Opening Wt. 

1 301/8 12'/2 32x143/4 16 lbs. 

2 30VB I6V2 32x183/4 19 lbs. 

Write today for information on 
the complete line of Donley 
Metal B/tilaing Products. 

THE 
13981 MILES AVENUE • CLEVELAND 5, OHIO 

a big plus factor that sel ls 

houses . . . HABITANT 

factory fabricated wood fence 

The attractive "extra touch" theairof privacy and luxury that adds so 
much to thesalability of any house, can beachieved easily with hand
some Habitant Fence. You can use Habitant Fence in any manner 
you wish . . . for surrounding; whole yards, or in h'mited segments 
as outdoor room-dividers. It's an ideal means of settin.c off patios, 
breezeways, house fronts. Habitant Fence is factory-fabricated to the 
exact ground plan and comes complete with gates and ail hardware. 

Habitant Fence around industrial 
buildin.cs looks friendly and at
tractive . . . improves public rela
tions. Surely too, the fence serves 
an important protective purpo.se 
...a firm barrier against intruders. 

Shown here with extension arms 
and barbed wire. Habitant Fence 
is both a great landscaping and 
utilitarian asset. 

Shown here is a highly successful Habitant 
installation around an outdoor exhibition. 
Drive-in theatres, shopping centers, schools, 
airports, municipal properties, and many 
other sites can also make excellent use of cut-
to-fit Habitant Fence. 

In some selected areas. Habitant Fence dealer representation 
is still available . . . if you are interested, write for details. 

nc. 

B A Y C I T Y 1 7 , M I C H I G A N 189 
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take a 
look at 

one of 10 woods from the 

region 

Great resistance to decay, dimensional stability, high 

insulating qualities, workability, nailability, light weight 

make W e s t e r n Red Cedar an e x c e l l e n t and economica l 

wood f o r a l l r es iden t i a l c o n s t r u c t i o n — a n d p r e f e r r e d 

f o r wea the r -exposed usage such as po les , g reenhouses , 

b o a t s and f l o a t s . 

W e s t e r n Red Cedar comes in 3 select and 5 common 

grades. You can order i t in m ixed c a r s — t o g e t h e r w i t h 

o the r woods f r o m t h e W e s t e r n P ine r e g i o n — f r o m m o s t 

W e s t e r n Pine Assoc ia t i on m e m b e r m i l l s ! 

the Western Pines 
{ 

the Associated Woods 

I D A H O WHITE PINE 

PONOEROSA PINE 

SUGAR PINE 

RED CEDAR 

LARCH 

DOUGLAS FIR 

WHITE FIR 

ENGELMANN SPRUCE 

INCENSE CEDAR 

LODGEPOLE PINE 

get the fac ts 
to help you sel l i i C: 
write for the FREE illustrated booklet to 
WESTERN PINE ASSOCIATION, Dept. 319-V 
Yeon BIdg., Portland 4, Oregon 

TODAY'S WESTERN PINE TREE FARMING GUARANTEES LUMBER TOMORROW 

Ladies love the 
luxury 

builders love 
the cost! 
T h e luxury look of a Mutschler Kitchen is not the 
result of dollars . . . but ideas. 

After all, how much douph can you put into a 
cabinet, even a sujxjrior product like Mutschler? 
I t makes one whale of a difference, though, how 
you put your kitchens together. And, of coiu^;e, a 
great deal depends on what functions the cabinets 
perform. 

Mutschler makes cabinets for any built-in ap
pliance of any manufacture . . . cookery, refrigera
tion, laundry and the rest. Wal l and floor cabinets 
also provide dozens of latest work-saving featiu^s 
the ladies love. 

W h y Mutschler? One word sums it up . . . ex-
jKJrience. Since 1893, in fact. 

High budget, low budget (building or remodeling") 
if you'd like to give your kitchens that luxury 
look, send along the coupon. Let's see if we can't 
get together. 

M U T S C H L E R B R O T H E R S C O . 

Dept. 6656 Nappanee, Indiana 

We'd like to talk about getting a luxury look in our kitchens. 

NAME — 

FIRM 

ADDRESS 

CITY & STATE. 

PHONE^ 
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for the contemporary home 

Specf'fy 
these ULTRA-MODERN 

H o r i z o n t a l S l i d i n g 
ALUMINUM WINDOWS 

• Non-corrosive 
H e l i a r c W e l d s 
add strength. 

• Positive lock
ing device pro
v i d e s h o m e 
owner with full
e s t s a f e t y and 
protection. 

• W i d e p r e c i 
s i o n g r o o v e d 
c h a n n e l s a l l o w 
windows to sl ide 
w i t h f i n g e r t i p 
operation assur
ing minimum air 
infiltration. 

• Built-in drain 
boxes with s i l ls 
s l o p e d 8° p l u s 
properly s p a c e d 
w e e p h o l e s a s 
s u r e d r a i n a g e 
a w a y f r o m 
buildi 

\ie>r. most a d v a i K c i i 

R E A D Y . T O - I N S T A L L 
horizontal aluminum slid
ing, picture or double 
hung windows are de
signed and fabricated for 
Quality, Beauty and Ease 
of Operation. Available 
with integral fin-trim or 
for wood buck installa
tion 

Horizontal sliders in 29 sizes-
picture windows in 12 sizes 

omit: 
S l i d i n g 

ALUMINUM DOORS 
• Precision engi
neered ond fabri-
cofed by croftsmen. 

• Add Dromof ic 
unsurpassed beau
ty to your homes. 

Contact Alpride today for 
complete product cata
logue and cost informa
tion . . . ahd name of your 
nearest distributor. 

Division of 
WEATHER WIZARD ALUMINUM MFG. CORP. 

FULTON & STEWART AVENUES 

Garden City Park, N. Y. 

Technical Publications 

467. ATA file 30-B-I. Pioneer Mfg . Co., 
Dept. H H . 3131 San Fernando Road. Los 
Angeles 65. 1 p. 
Gas-fired, forced air furnaces plus the fea
tures, dimensions and specifications of 
highboy and counter-flow models. Four 
new models have been added to the line, 
are now restyled in new colors. 

468. Marcolile skylights. The Marco Co.. 
Dept. H H . 45 Greenwood Ave.. Fast 
Orange. N . J. 8 pp. 
Marcolite aluminum and fiber glass panel 
skylight—a prefabbed. preassembled unit. 

469. Hinges for Light Construction. Mc-
Kinney Mfg . Co., Dept. H H . 1715 Liver
pool St.. Pittsburgh. 33, Pa. 4 pp. 
A representative selection of hinges avail
able for residences, stores, etc. Also forged 
iron builders" hardware. 

470. Sanitoi. the sewerless toilet. Sanitoi 
Inc.. Sewerless Sewage Systems. Dept. HH. 
404 North St.. Lafayette. Ind. 4 pp. Dia
grams and descriptions of the Sanitoi 
sewerless toilet with notes on its compo
nents, descriptions of how the system 
works, general information, maintenance, 
etc. 

PRODUCTS A N D PUBLICATIONS COUPON 

For more injormulion on new products and publications in iliis June issue 
check key numbers below and mail to: 

House &Home 
9 Rockefeller Plaza, New York 20, N.Y. 

\. 
B. 
C. 
B. 
b. 
c. 
d. 

w. 
X. 

y. 
z. 
an. 
I)b. 
cc. 
ltd. 
ee. 
ft. 
eg-

NEW PRODUCTS 

.muir-Set ru-xteiiiiiK tool • 
Titetlex 300 tubliiK U 
C m n d Screen hoases U 
G E W|uare socket L J 
I'",merson attic fan L J 
Junltrol ooollnp system . U 
Emerson casement air con<litioiu-i U 
St-rvel year-rouml air conditioner • 
I'erfcc-tion Hi-B^iy furnace O 
Keoold a ir conditioner • 
Frijridaire a i r conditioner • 
Winlcier condensing unit U 
Master Framinir Rule • 
Dish-Quik L J 
Pnsb-button Sp«»tnailer U 
Kinir calkinK ccmiponnd O 
D-P rope calk • 
A i r Dri U 
nandie wmerete mixer U 
Porter-Cjd)le trimming kit U 
White T-S troweler • 
Bennett-Ireland flreplnt-e form U 
Conollte piuielfi • 
Republic Steel cabinet • 
Ma>'taK washer anil dryer • 
Revco built-in refrigerator • 
Hotpoint two-door oven • 
Brammer cablneta • 
Berns range hood Q 
. \dmiral hideaway cooking top • 
L^ckhart snap-on gutter guard • 
Leigh dryer-vent O 
L a y n e & Bowler package pump O 
Wa-sco acrylite panels • 
Harr i s parquet floor • 
KenQirk floor tile • 

lih. Kljor I'ountcr lavatory • 
ii. Cole Ven-ett • 
j j . Starflre wall tile • 
kk. Woodco sectional window • 
II. Thriftee Pak hardware O 
mm. Modern Shower Door door-wali • 

TECHNICAL PUBLICATIONS 

444. Wire Reinforcement booklet • 
445. Tectum A I A Fi le j J 
447. Ohio Lime manual U 
448. North Electr ic data Hie U 
449. Minnesota Mining catalogue U 
430. Orangeburg catalogue t j 
431. Amerlcun-Olean tile l>ook U 
432. IrA'ington Atlas Compo Forn>« U 
433. Arm.strong Deltox rugs O 
454. Truscon Eas>- One-Coat U 
43n. California Dxirdinates • 
437. Electro-Voice bulletin LJ 
459. Asi)halt Tile color chart • 
4«o. Parsons Trenchliner Q 
4B1. .Stow catalogue • 
462. Van-Packer chimney U 
463. I'niversnl tlltra-Matic Q 
464. Rittl ing basclHiard ra<liation U 
465. Paciflc Steel Boiler catalogue O 
466. Katural i te dome skylights • 
467. Pioneer Mfg. A I A flle Q 
46«. Marcolite skylights • 
469. McKinnev hinges Q 
470. Sanitoi Sewerless toilet U 

* For iiifnrm.-ilion about unlisted Technical 
Publications see below. 

N A M E 

O C C U P A T I O N 

F I R M 

T I T L E . 

S T R E E T 

C I T Y _ S T A T E 

IMPORTANT: 

House & Home's servicing of this coupon expires August 31, 1956 

Any inquiries with money or check enclosures must be addressed directly to the manufacturer. 

In addressing direct inquiries, please mention 

House 8( H o m e 
and the issue in which you saw the product or publication. 

I wish to enter a subscription to House & Home fo 1 year, $6 O 2 years , $8 • 
I'S :inil pnssi'.ssidii-: CMiiada .nily 

n A'eit-
• Reneival 

S i ^ a t u r e 
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Gaoronteed by ^ 
Good Housekeeping 

The Westway Homes Builder-Dealer program offers you more ttian 
just a packaged house — It is an entirely new and proven concept of 
building and selling. You get firm building costs, well-planned pro
motional backing, speedy construction, FHA and VA loan assistance, 
color styling, plot planning, and many other features as a Westway 
Builder-Dealer. 

Our Westway line of factory-built homes feature the latest In California 
contemporary styling, harmonious and eye-catching color combinations, 
a variety of roof textures, choice of exterior sidings, floor-to-ceiling 
glass panels. All t h i s - p l u s easy financing for these modern homes 
- m e a n s sure sales and profits for Westway distributors in 1956! 

Why not lake advantage of building with Westway in your area? 

westway horns, 
inc. 

Write, wire or phone-Westway Homes. Inc., Dept. 2,4300 El Camino 
Real, Los Altos, California 

STANDARD SHOWERITE ENCLOSURE 

J 7 9 . 9 5 

For 4Va' or 5' Tub, 
Suggested Retail Price 
For 51/2' Tub, 
Suggested Retail Price 

Sand blast designs available for Tub 
Knclosures in handsome Swan. Fish 
or Sea Horse Designs. 

NEW FEATURES AT NO EXTRA COST 
•it 1 Extruded Aluminum Towel Bars, One 

Inside . . . One Out 
•* NEW Noise-Proof Door Slide CHANNEL 

NYLON Rollers—Operate Easily & Quietly en 
Top Track 

it NEW Deeper Bottom Guide Trock 

SHOWER DOORS . . . 
C o m p l e t e l y a s s e m b l e d , h a m 
mered frosted glass for easy in
s t a l l a t i o n . C o n t i n u o u s p i a n o 
hinge, d r i p moulding, wi th every 
unit. E a s y - t o - K r i p handle. l'"or 
24" lo 26" openings. Suggested 

K o l a i l I 'r ice *39'* 
Model Illustrated witb grill top $ ^ 0 9 5 
Suggested Retail Price 

Your Profits Are Greater With ShoweRite. 
Send for Complete Facts TODAY. 

T H E O D O R E E F R O N M F G . C O . 
6434 S. Wentworth Ave. 
Chicago 21, lllinoit Dept. HH-S56 

Gentlemen: Please rush me information 
about ShoweRite i)roducts. 

Name 

Address 

, Z<)ne__Stutc. 

J U N E 1956 

J 
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THE FIRST - T H E 

V I T R O L I N E R C H I M N E Y S - T H E LOGICAL CHOICE 
The Architect h a s f l ex ib i l i ty a n d choice. He can 
spec i fy 2 types " E " a n d " L " for cei l ing a n d b a s e 
m e n t i n s t a l l a t i o n s — 3 Des igns , as i l lus trated a b o v e 
— 5 Diameters ( 6 " , 7", Z", 1 0 " a n d 1 2 " ) for 
correct size UL l i s ted for 4 Fuels oi l , g a s , coal 
a n d w o o d . 
The Bui lder p r e f e r s l ightweight V i t ro l iner ( 1 0 to 
15 lbs. per f t . ) which is e a s y to h a n d l e a n d quick 
to a s s e m b l e . 
The Home O w n e r en joys a nea t m o d e r n design. 
His V i tro l iner a d d s distinction to the a p p e a r a n c e 
of his home . He a lso en joys the s a f e t y a n d long 
l ife V I T R O L I N E R prov ides . 

Invest igate this low cost, qual i ty 
c h i m n e y — w r i t e for l i t erature t o d a y . 

Vi tro l iner is not only the f irs t a n d P ioneer C h i m n ^ 
but still the f inest qua l i ty -bui l t c lass " A " C h i m n e y 
on the m a r k e t for one a n d two story homes a n d 
bui ldings using a l l fue l s . 
O f course , V i tro l iner prov ides complete ch imney 
functions, vent ing combust ion g a s e s f rom Heat ing 
P lant , W a t e r H e a t e r a n d Inc inerator . 

N A T I O N A L L Y ACCEPTED 
Listed b y U n d e r w r i t e r s L a b o r a t o r i e s — a c c e p t e d b y 
Local a n d Sta te Bui lding Author i t ies — Insurance 
Rat ing B u r e a u s — a n d the Building Off ic ia ls Con
f e r e n c e of A m e r i c a . 

•>*'I0» 
For f a s t quotat ion, s e n d us " X ' 
a n d flue d i a m e t e r . 

' Y " d imens ions 

C O N D E N S A T I O N E N G I N E E R I N G C O R P O R A T I O N 
3511 W . P O T O M A C A V E . , C H I C A G O 5 1 . I L L . 

THE ONLY COMPUTE 

VISAPPEARING STAIRWAY 

UHE! 

F R E E ! 
N e w C a t a l o g 

a n d W a l l C h a r t 

B E S S L E R 
D I S A P P E A R I N G 

S T A I R W A Y S 

G e n e r o u s T r a d e D i s c o u n t s ! 

Write for Free 
Catalog 

and Wall Chart 

BESSLER DISAPPEARING 
STAIRWAY CO. 

1900-E East Market St. 
Akron 5, Ohio 

Bessler Disappearing Stairway Co., 1900-E East Market St.. Akron 5, Ohio 
Please send free Catalog. Wall Chart, Prices and Discounts. 

Name Address 

City Zone State 

Mosley 
e i e v i s i o n L e a d - i n 

W a l l P l a t e S o c k e t s 

["omorrow's Homes are here to
day, when v/ired with M O S L E Y 
A C / T V Wall Plate Sockets . 
Color te levis ion demands a 
good roof-top or att ic antenna 
and M O S L E Y Outlets permit 
plug-in connection of T V set to 
antenna in any room . . . 

. . . in any home I 

• L o w Cost ! • E a s y to in
s ta l l to meet e lec tr ica l 
codes! • Harmonizes with 
exist ing wall plates! 

You owe it to your c l ients to 
show them the M O S L E Y Wall 
P late S o c k e t s . . . 

T y p e A C - I P K . 
L i s t P r i c e $ 1 . 8 7 

S i n g l e T V s o c k e t for one 
o n t e n n a l e a d - i n & m a t c h 
ing p l a t e for d o u b l e c o n 
v e n i e n c e o u t l e t . C o m p l e t e 
w i t h T V p l u g . In b r o w n or 
i v o r y . O t h e r t y p e s a l s o . 

Available from coast-to-coast. Write for n o m e o f n e a r e s t supplier. 

lit IDf Cl l i lOt II 

I I wiliTTof con 

32c/8i_ 

Mo 
1 / ( S ^ c Z l h m c d . CPA 
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Q U A L I T Y + B E A U T Y = B U Y E R A P P E A L 

BUYERS KNOW 

IS QUALITY 

Modern builders in tune with contemporary design advantages and 
buyer desires know that successful building is possible only with up-to-
date materials and techniques. Today's builders know today's buyers 
want the advantages and quality made possible by recent techno
logical advances. Successful builders know that In a more competi
tive market with more selective buyers, profits lie in using the quality 
and economy of the technological advance. 

Sta-Drl paints, masonry finishes and surface treatments were 
developed, are produced and marketed as a result of knowledge of 
the best material performances of the past plus creative formulation 
for even greater performance. Sta-Drl building products are quality 
first. They produce more lasting results, make It possible to drop old 
wasteful methods, and offer faster, more economical techniques. 

• M A S O N R Y P A I N T • C L E A R - C O A T 

• A C R Y L I C O T E a l l p u r p o s e p a i n t 

• L I N K • SPECIAL PRIMER • W A T E R - S T O P 

Sta-Drl Masonry Paint is the standard for beauty and protection 
against water by which others are judged. Sta-Drl Link makes plaster
ing fast and economical because It permanently bonds finish plaster 
to any surface. Sta-Drl Clear-Coat saves the natural beauty of 
masonry, but keeps water out and prevents efflorescence. The latest 
Sta-Drl development, Acryllcote, gives the building industry the most 
perfect paint yet, a non-fading, non-toxic, odorless, fast drying, wash
able, durable paint for both Interior and exterior. Ask your local 
supplier for specifications and details or write to: 

A m e r i c a n Sta -Dr i C o m p a n y 

B r e n t w o o d , M a r y l a n d 

decorator P t,,y fire r 
terlor o s e t h o t ^ ^ ^ 

fl-RE-SISfl 
Fi-Re-Sist meets and exceeds all the requirements con
tained in Federal Specs SS-A-118a (toughest fire test). 
T T - P - 2 6 a (toughest painting test for painting and fire re-
tardant qualities) and Air Force Regulation 89-8 (the 
latest Government Criteria for painting and fire retard-
ance). It is a fine oil and alkyd base paint that is fire 
rctardant and smoke preventive on any surface where 
conventional paint is used. 
Fi-Re-Sist has these additional features: 

of 

• LOW ODOR • NON-TOXIC • WASHABLE 
• APPLIES WITH BRUSH, ROLLER OR SPRAT 
• PROTECTS UNDER SURFACE FROM FLAMES 

Available in flat, semi-gloss and gloss in white, tints and 
deep tones. Also in non-yellowing gloss enamel. 

Write today for complete information and test results 
conducted by an independent testing laboratory. 

. r K . r r y to"**' 

Dur-O-waL preserves beauty, 
adds structural soundness and 
prevents cracking. 

T r u s s e d D e s i g n 

B u t t W e l d • D e f o r m e d R o d s 

DUR-DWAL 
Phone, wire or write Dept. 2D today for com
plete dealer information . . . . you have a market 
for Dur-O-waL in your town. Act now. 

D u r - O - w o L Div., Cedar Rapids Block C o . , CEDAR RAPIDS, lA. Dur-O w a L Prod.. 

Inc., Box 628. S Y R A C U S E , N.Y. D o r - G - w o L of III., 119 N . R i v e r S l . , AURORA, ILL 

D u r - O - w a L Prod, of A l a . , Inc., Box 5446, B IRMINGHAM, ALA. Dur -O-woL 

Prod.. Inc., 4500 E. Lombard St., BALTIMORE, MD. D u r - O - w a L Div., Frontier Mfg. 

C o . . Box 49, P H O E N I X , ARIZ . Dur -O-woL , Inc., 165 Utah St., T O L E D O , OHIO 
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GENUINE LEATHER TILES equally suitable 

for FLOORS and WALLS, in Durable, Natural PIGSKIN 

G A L L E R I E S Of THE GRAND RAPIDS fURNITURE MAKERS GUILD 

^ ^> ^ Send for colo Send for colorful brochure and free sample 

KIEFER TANNERIES 
2 5 2 Front Avenue, S.W. 
Grand Rapids, Michigan 

The 
Everett̂  
Trencher 
e q u a l s the work 

of 2 5 p ick a n d s h o v e l m e n ! 
Engineered and designed for the great 
new FORD and FERGUSON (as well as 
MASSEY-HARRIS MH-50) TRACTORS. 
The Everett Trencher cuts clean straight 
trenches up to 42" deep, 12" to 18" 
in width. It operates from the power 
take-off of the tractor —raised and 
lowered by built-in hydraulic system. 
Quiclcly installed. A " V " belt safety 
slip feature is built into the drive of 
the trencher which automatically stops 
the bucket line and prevents damage 
when obsiruaions arc encountered. 

Nofe these a d v a n t a g e s : 
• NEW built-in Rock Guard 
• NEW single wheel design gives 

faster penetration 
• NEW "V" Power Drive with V Belt 

Safety drive 
• NEW easily accessible controls 

r— 
EARTH EQUIPMENT CORP., 
2036 Sacramento St., Los Angeles 21, Calif. 
Please send full information on: 

• Model S Series Everett Trencher 
• Model 60 Everett Trencher Illl-ii 

Modern nlyle . . . lanting beauty . . . de
pendable Hervice characterize Gerber bath-
roonm. All lixlurea—lanalory. closet, tub. 

broHs—above are Gerber. Gerber offers /> 
colors: laaoon ureen. walerfall blue, sunset 
Ian. stainless while and new petal pink. 

How to build more bathroom appeal 
into your homes at no extra cost! 

High quality, mdderate price of 
GerbtT Plumbing Fixturt'.s lets you 
add extra bathroom appeal without 
increasing costs — IV ŝ baths in
stead of 1. colored fixtures instead 
of white. 2 lavatories instead «)f 1, 
full size tub instead of a "minia
ture" — are a few examples. 

F r e e B o o k l e t 
Send today for 
special builder booklet, 
"How to bolld more 
bathroom appeal into 
your homes." 

Gerber's complete line gives you 
a complete "packaged" bathroom 
from one source — a bathroom in 
which all fixtures harmonize iJer-
fectly. install economically. A l l 
fixtures delivered direct to your 
job site in one truck from a con-
\ ' iMi icnt ly located Gerber plant. 

Good Huukrkftfpinr 

G e r b e r 
Plumbing Fixtures 

Gerber Plumbing Fixtures Corp. 
232 N. Clark St., Chicago 1, III. 

NAMi;.. 
COMPANY. 
ADDRESS 
CITY 

THE E V E R E T T T R E N C H E R 
MODEL 60 DIGS TRENCHES 
UP T O 5 ' DEEP AT LESS 
THAN HALF THE COST OF 
COMPARABLE MACHINERY. 
The Model 60 will do a big digging 
job at a sensible price. Hydraulically 
operated it will dig close to build
ings, pipes, etc 

Another 
Great 

. - I 
Product 

THIMBLE MAGIC 

A New K i n d off Louver 
. . . the Midget Thimble lets air into 
places no other louver can reach, pro
tects paint, wood and metal from excess 
heat and moisture. 

Thimble Louvers are always used with 
regular Midget Louvers, feature same 
easy push-in installation, hold securely 
without nails or screws. Perforated de
sign is insectproof, won't clog when 
painted. 

Midget Louver's standard line now offers 
chrome, anodized, copper, and alumi
num in 1, IV2. 2, 2'/^, 3, 4, and 6 inch 
sizes. 
Write for full information on humidity 
control— 

MIDGET LOUVER COMPANY 
6 WALL STREET NORWALK, CONNECTICUT, 

296 H O U S E & H O M E 



m e m o to ^VAlfijSl 

G E N E R A L P R O D U C T S C O M P A N Y , I N C . 
FREDERICKSBURG, VA. 

Mnnufnrturi-rs of = ' / ^ I R ^ J E T "The l.a'^l Wind in ParkuiTod Chimneys' 

The ultimate in 
for kitchens 

M O E N 

High Fashion 
and baths... 

F A U C E T S 

WARM."—. COlO 

the window architects 
use for their own homes!.. 

FIRST - w i l h one handle controlling both tempcmlure 
and (low. 

FIRST —with one piston operation, closing with iastcad 
of against the water pres.Hure. 

FIRST—w-ith water seal of specially designed neoprene 
* 0 " ring, double sealed against leak or drip. 

FIRST — i n sales appeal —the one P L U S feature that 
women can touch, operate, actually demon
strate to themselves that your homes are 
planned for the future! 

F o r color brochure write or wire: 

M O E N V A L V E C O M P A N Y 
Divitlon of Standard Screw Company 

377 WOODLAND, ElYRIA. OHIO 
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9 F 

Defro/f-oreo home of o well-known 
midwesfern residential architect* 

For their own homes, architects specify Whizzer Windows 
because of their esthetic qualifies and every-day-living features. 

Their ultra-modern geometric design, narrow deep sections and 
maximum visibility, naturally delight the architectural eye. 

Double-glazed insulation, exclusive no-draft V-Shape Interlock at 
meeting roil, lifetime feather-glide action from stainless-steel 
bearings, exclusive automatic bolt-lock, and screens 
removable from the inside . . . ore a few practical 
modern features which are very appealing. 

Now, odd the fact that Whizzer prices prove their value . . . 
and you know why architects specify Whizzers for 
their own homes, as well as their clients'! . . . You will be 
surprised at how little more it costs to obtain the very best! 

Let us quote on your next residential, 
commercial, multiple-housing or industrial project. 

'Name furnished on requeit 

-UUHI 
A L U M I N U M H O R I Z O N T A L G L I D I N G W I N D O W 
Whizzer Industries Inc. 

354 S. Sanford St., Pontiac, Michigan 
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Put Extra Sales Appeal 
in Your New Home! 

(or A d d e d 

Fire 

Protect io i 

(hu- out of vvory five ileslrmlivp 
f'trt's rvsiihs front foully i-himney 
fine null fiirtiorr iii.-ilollotiim.s ! 
That's \*liy (;iay F I I H - l.iniii<: is tin* 
mark of a quality lioiiic > îlli im
portant rxtra salt s ap|M al lor any 
buyer. It's 1 0 0 % firrprool—ran't 
<'ra<'k or mrll under heat. Ami lis 
Hmoolh innrr surl'arr can"! areu-
mulate tlanjzt'rjuis ipianlilit-- of 
soot. B«' sure [o siu'cily Tiay Flue 
Lining in « \«-ry home you huihi., 
ami us«- this imporlant safely Ira-
ture lo help y<»u sell. 

You Can Trust This Mark of Quality 

MODULAR FLUES 
Write for "Kofommeiidationn 
for Chimney and Flue l.,in-
iniir Construclion." runlainine 
Hizes. dimensions and details 
on modular Hues. This Kulle-
lin also in a manual fur safer 
chimney con.-ilruction and a 
p r a r l i r a l truide for those 
concerned with dcMiicn and 
construction. 

C L A Y F L U E L I N I N G I N S T I T U T E 
1 6 1 A s h St ree t , A k r o n 8, O h i o 

C O N T A C T A N I N S T I T U T E M E M B E R W H E N Y O U W A N T THE BEST 

A m e r i c a n Vitr i f ied Products C o . , C l e v e l a n d 14, O h i o * Dee 
C l a y Products Co . , inc. , B loomingdale , ind. • The Evans 
Brick C o . , Uhrichsv i l l e , O h i o • The K a u l C l a y M a n u f a c 
turing C o . , Toronto, O h i o * The K o p p C l a y C o . , M a l v e r n , 
Ohio ' Larson C l a y Pipe Co . , Detroit 34 , Mich. • M a l 
v e r n Flue Lining, Inc. , M a l v e r n , Ohio • Mill Hal l C l a y 
Products , Inc. , Mill H a l l , P a . • Natco C o r p . , Pit tsburgh 22 , 
P a . • Peer less C loy C o r p . , Toronto, O h i o . i ? * * 
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PUT SELL ' IN YOUR 
STREETS W I T H CEDAR 

T h e s e beaut i fu l homes—featur ing tex tu red roo fs o f 
ceda r sh ing les and co lor fu l wal ls of cedar 
shakes—were buil t by Rando lph Parks , 
Sac ramen to . Cal i forn ia. 

Home buyers everywhere are asking for more quality, more variety, 
more that is genuine in their new houses. That makes cedar a 
natural for your basic roof and wall material. Because cedar is the 
genuine article —the real McCoy! Cedar shingles for roofs give 
you obvious quality... a wide variety of apphcation techniques... 
and the personable warmth of genuineness that no other material 
even approaches. And, in the phrasing of the architect, cedar side-
wall shakes complete the "wedding of wood with wood" effect that 
is gaining so much favor among both contemporary designers and 
traditionahsts. Let cedar shingle roofs and cedar shake walls put 
new "sell" in your streets. For that's where the sale begins! 

R E D C E D A R 
S H I N G L E B U R E A U 

5510 White BIdg., Seattle 1, Wash. 
550 Burrard S L , Vancouver 1 , B . C . 

Gentlemen: I'm inter
ested in ideas for in
creasing the visual 
impact of my roofs. 
Please send my free 
copy of "Distinctive 
Roof Applications." 

S e n d f o r t h i s n e w 

f u l l c o l o r b o o k , 

showing how you can 
achieve a variety of 
roof textures and a 
wealth of roof char
acter using standard 
red cedar shingles. 

p p l l c a i t o r t 

N a m e . 

F l r m _ 

A d d r e s s . 

C i t y 

Y O U R B E S T " O U T S I D E S A L E S M A N " I S C E D A R 

I 

300 H O U S E & H O M E 
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Clear "sailing" with this children's 
bathroom idea by ELJER! 

Now! Eljer launches an all-out advertising and promotion drive to 

tell your prospects that this children's bath is more than a second 

bath. It's a practical, hard-selling idea from Eljer that's certain to 

move your houses faster . . . certain to brand you as a man who 

builds more value into his homes. 

Look to Eljer fixtures and brass goods for more quality in the 

homes you build . . . for the extra sales-appeal of smart styling, 

skilled workmanship, and lasting durability. Eljer Division of The 

Murray Corporation of America, Three Gateway Center. Pittsburgh 

22, Pennsylvania. 

Choose f r o m six lovely fashion-keyed colors and snowy white 

ELJER—the only name you need to know in plumbing fixtures 

C O R P O R A T I O N O F A M E R I C A 

*• Guaranteed by ' 
Good Housekeepinc 

D I V I S I O N O F T H E 



You can 
B U I L D T O 

Y O U R 
M A R K E T 

with 
National Homes 

E w r y National Homes builder-dealer, regardles-s of his loca
tion, enjoys tremendous competitive advantages. He can build 
to his market in a wide range of designs, and prices . . . offering 
far more in exterior styling, interior features, and all-around 
living convenience. By actual comparison, the National Homes 
builder-dealer can offer more house for the money—anyivherc! 
This is one of the big advantactes hclpinjr National Homes 
builder-dealers win an ever increasing share of the market. 

S O M E O F T H E M A N Y O T H E R A D V A N T A G E S A R E : 

• T r a i n e d Organizat ion to assist w i t h l and acquis i t ion, site planning:, 
and I he dealer's en l i re b u i l d i n g p rogram. 

• House Package ihat represents two-thirds o f the b u i l d i n g j o b . T l i i s is 
d r i ive rcd to the site on schedule for the most economical use o f local 
labt j r . The re is no need for warchousini j or inventory . 

• Fas t er Comple t ion T i m e that means a more r a p i d turnover o f 
capi tal and higher dol la r vo lume of p ro f i t . 

• Favorable F i n a n c i n g o f V A or F H / \ - . A p p r o v e d Mortgages by the 
Nat iona l Homes .\cceptance Corpora t ion and more than 600 leading 
financial insti tutions. 

• Advert is ing a n d Sales Promot ion , on na i ion . i l and iora l k-\'els, of 
our brand-name Na t iona l homes. 

• Homes Professionally Designed bv Ch n i i s M . Goodman , . M A , 
and color-styled by Beatrice \Vesl,foremost authorit ies in the home fu-ld. 

• Dozens of Floor P l a n s and hundreds o f e.xterior variations to suit 
every need and desire. 

• Homes Produced Bet ter and more economical ly . . . by modern 
assembly-line methods . . . w h i c h means a lower selling price. 

• Mass P u r c h a s i n g of brand-name materials results in higher qua l i ty 
and in impor tan t savings that are passed on to the home-buyer. 

• A i l the Advantages of a 25,000-house-a-year bui lder regardless of 
the size or location o f his c o m m u n i t y . 

F o r m o r e de ta i l s o n h o w y o u m a y j o i n the m o s t successful ho tne 

b i u l d i n g t e a m i n t h e c o u n t r y w i t h a N a t i o n a l H o m e s b u i l d e r -

(I-'.ilcr f r a n c h i s e c o n t a c t m e p e r s o n a l l y . J.^.MES R. P R I C E , President 

N a t i o n a l H o m e s C o r p o r a t i o n , L a f a y e t t e , I n d i a n a . 
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