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Y o u r h o m e s s e l l b e s t w h e n 

t h e y ' r e d r e s s e d i n 

Gold Seal Sequin Inlaid Liimleiim is fast be
coming America's favorite design thanks to 
its distincdve beauty and to mass promotions in 
Life. Better Homes & ( Jaidens. and Siinscl. 

The trend to basic, smooth-surface, virtually 
seamless flooring throughout the house is un
mistakable. Here are just a few reasons why you 
are .so safe in specifying Gold Seal "Sec|uin ' 
Inlaid Linoleum. 

Ease of maintenance . . . resists dirt, grime and 
dulling film. Cuts cleaning time and costs to a 
minimum. 

Resilient . . . deadens floor noise. Resists per
manent indentation from furniture. 

Quiet and comfortable . . . cliniiiial'-s n(iis\ riallcr 
common with liard floors. 

Beautiful . . . suctjcsl liundrcds (il 'sin.ii t. special 

99 

designs . . . wide range of colors to harmonize 
with any d<-corative scheme. 
Stays beautiful . . . colors are inlaid for long-
lasting b«'auty. 
Economical . . . initial costs can be amortized nvcr 
a long period of time. Lasts longer than lower-
cost floors. 
Guaranteed . . . Gold Seal Inlaid Linoleum cives 
you the famous Gold Seal guarantee . . . siitis-
faction or your money back. 
So for all the benefits of Gold .Seal 
Inlaid Linoleum, plus the versatile 
beauty of ".Sequin." simply specify 
Gold .Seal "Sequin" Inlaid Lino
leum in houses you want to sell 
faster. You have I f i patterns to 
choose from, 6 f t . wide, by-the-
vard. 

F O R H O M E O R B U S I N E S S Y O U G E T T H E F I N E S T C H O I C E O F A L L I N . . . 

•Trndu-Miirk ronir.ili.uni-ViUni Ino., Kearny. N. J . 
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ONLY NUTONE GIVES YOU 

1 0 Y e a r G u a r a n t c 
on Ventilating F^n Grilles 

Vhy take chances 
^ith Ventilating Fans 
til l using old-fashioned 
hrome grilles that rust? 

Mow you can hove NuTone's 
\NODIZED A L U M I N U M Grille 

. GUARANTEED ABSOLUTELY 
ftUST-PROOF. 

4uTone's mirror-bright grille is 
sosier to clean . . . will not stain 
>r streak . . . and it is guaranteed 
or 10 years! 

You can sell the idea 
if QUALITY in your 
bomes — by displaying 
^his 10-year Guarantee tog. 

Write for FREE Catalog 
NuTone Ventilating F( 
Chimes, Electric Ceiling 
NuTone, Inc. Dept. HY 

Prevents Service Troubles 

1 0 B A S I C C E I L I N G A N D W A L L M O D E L S . $ 2 4 . 2 5 t o S 3 9 . 7 0 



B e t t e r e n g i n e e r e d 
w i n d o w s h e l p e d 

c u t l a b o r c o s t s 
sayR Maurice C. Melberg, President, Reliance Building Corporation 

Labor is one of the major costs in bui ld ing . . . 
t ing labor t ime means cu t t ing costs. So reasoned 
urice C. Melberg, president of Reliance B u i l d -
Corporation, when he chose Ceco-Sterling A l u -
lum Double-Hung Windows for his 450-resi-
ce project i n Westchester, I l l inois . B y using 
:o-Sterling A l u m i n u m Windows instead of wood, 
work of f i t t i n g and t r i m m i n g by carpenters was 

ninated . . . 30% was saved on payrolls. T ime 
ed here helped meet the completion deadline on 
project. A n d M r . Melberg saves fu r the r t ime 

I money because he has no call-backs. Ceco-
rl ing Windows are qua l i ty controlled—the finest 

residential a luminum double-hung windows in 
America . . . they open and close easily and add to 
the beauty of the homes. Here are their 3 major 
advantages: (1)—The corner construction of frame 
and .sash are welded and the f rame .sill corners are 
sealed water-t ight . (2 )—Munt ins are interlocked 
at the cross jo in ts and at the abut t ing sash sections. 
( 3 ) — A l l .sash are completely weatherstripped w i t h 
stainless steel, assuring the tightest weatherseal. 
Consult Ceco Engineers i n your pre-planning 
stage. Chances are they can show you how to save 
. . . provide better engineered windows tha t w i l l 
help you sell homes faster. 

of the attractive homes in the 450-
lence project of Reliance Building 
oration at Westchester, Illinois. Archi-

Robert Johnstone. Ceco-Sterling 
is 50-B Windows were used through-
Engineering features of windows, 

;ns and storm windows meant sav-
Deiiveries were made to meet the 

ler's schedule. 

Series 50-B Ceco-Ster
ling Aluminum Double-
Hung Window,Type H. 
Full line of sizes and 
additional types are 
available. 

CECO STEEL PRODUCTS CORPORATION 
Offices, warehouses and fabricating plants in principal cities 
General Offices: 5601 West 26th Street. Chicago 50. Illinois 

Melal Windows and Doors • R / C Duct Floors • Steel Joists 

fvlelal Roofing • Lathing Products 

I N C O N S T R U C T I O N P R O D U C T S C E C O E N G I N E E R I N G M A K E S T H E B I G D I F F E R E N C E 

her in ' . ' . Vdliimr 8. Niimhcr fi, Piil)Ilslii'(l mimtlily by T U T E I N T . . 9 Roolicri'lli'r Pliiza, Ni'W Yurk 20. N. Y . EntiTPil ns sccontl-rliiss mntfi-r at New York, N. Y . 
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DININC BOOM ' ' 

IIVING BOOM 

hundreds of exteriors with one MODULAR FLOOR PLAN 
THE MOST FLEXIBLE PRE-FAB PACKAGE! 

Post and beam — with over 

50 interchangeable panels-

Shift position of carport and fireplace, too! 

Slob, crawl-space or basement. 

3 or 4 bedrooms—1, 1 '/z or 2 baths. 

t o c h a n g e t h e e x t e r i o r . . . 

. . . j u s t "SWITCH-A-PANEL" 
ITS REDWOOD —INSIDE AND OUT 

I® 

Many exclusive dealer franchises open m the Mid-West. 
Barrett Station & Dougherty terry Has. 
Route 13 - Kirkwood 22, Mo. Write for complete dealer info kit No. 2 today! 

D E C E M B E R 1 9 5 5 



W o r t h i n g t o n a i r c o n d i t i o n i n g 

b i g g e s t s a l e s f e a t u r e ! 

Illinois builder of 350-home 
proiect sold on Worthington units 

Any home that costs $12,000 or more to build should be air condi
tioned ! 

That's how builder L . B. Pooley of Aurora. Illinois sees it. A i r con
ditioning not only protects the buyer's investment, but also makes a 
home easier to sell. 

Most convincing proof of this is olTered by the quality 350-home 
development now under construction by builder Pooley and his son 
Bob. Worthington's Year-Round unit has been speeding up .sales ever 
since the project first got underway. 

Pooley explains his choice of Worthington equipment like this: 
"Worlhington's Year-Ri>und unit makes it easy for me to offer air 

conditioning as an optional feature. Heating and cooling sections come 
in one trim-looking cabinet that's a cinch lo install. I f a prospect wants 
to hold off on air conditioning. 1 install the heating unit first. The cooling 
section can be added at uny lime!" 

Like Mr . Pooley. you can make Worthington air conditioning the 
feature that sells your homes this year. Call your Worthington dealer. 
He'll be glad to go over installation and cost details . . . and show you 
how Worthington"s Year-Round unit wil l pay off in quick sales for you. 
You can also get f u l l details by returning the attached reply card. 
Worthington Corporation, A i r Conditioning and Refrigeration Division. 
.Section A.5.45-PB. Harrison, N . J. A.i.4S 

Builder Pooley likes Ihe optional feature of 
Worlhington's Year-Round Air Conditioner. 
Cooling section can be added at any lime—it roils 
into cabinet like a drawer. 

W O R T H I N G T O N 

CLIMATE ENGINEERS TO 

INDUSTRY, BUSINESS AND THE HOME 

W O R T H I N G T O N C O R P O R A T I O N 

A i r C o n d i t i o n i n g & R e f r i g e r a t i o n D i v i s i o n 

S e c t i o n A . 5 . 4 5 - H 

H a r r i s o n , N . J . 

Gent lemen: Please send me informat ion on 
Wor th ing ton home oir condi t ion ing. 

Nome 

1̂  Address-

H O U S E i H O M E 
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E v e n t h e b e s t 

c a n b e i m p r o v e d 

Today, there are more than 27 million k w i k s e t 

"400" line locksets in unconditionally guaranteed 

service—and still they are being improved. Technical 

advancement and scientific discovery enable k w i k s e t design 

engineers and production specialists to constantly improve even the best products. 

Latest improvement in k w i k s e t "400" line locksets is the addition of a precision engineered 

retaining ring which insures greater knob rigidity and enhances the beauty 

of the lockset design. This is but one example of k w i k s e t ' s unending 

effort to offer highest quality in every lockset—regardless of price. 

K W I K S E T SALES A N D SERVICE COMPANY, Anaheim, Cal i forn ia 

T h e q u a l i t y l o c k f o r b u d g e t b u i l d i n g 

D E C E I V I B E R 1 9 5 5 



Overl 0 0 0 Inland Ho|ies 
e r e c t e d i n D a y t o n p r o j e c t b y G r a n t - H o l l a d a y C o m f a n y 

NORMAN 
GRANT 

WALLACE F. 
HOLUDAY 

GRANT-HOLLAOAY say-

"We were the first in the Dayton area to offer 
a home in the $10,000.00 price range with 4 
bedrooms and many other added features-
thanks to Inland. The basic model D-230 with 
1008 square feet of floor space and 6 different 
elevations helped us achieve a pleasing varia
tion in the appearance of our first sub-division. 
The quality homes, with pleasing exteriors, 
made our selling task an easy one. In fact, our 
advertising cost was approximately $3.00 per 
home. Prompt deliveries and an easy-to-
assemble package gave us every construction 
advantage." 

'must" for every builder! 
Just as Grant-Holladay was able to do in D a y t o n - a n d is now doing 
in other p r o j e c t s - s o can you. 

Every project builder should know about Inland Homes. Inland 
Homes offers one of the most profitable programs for project build
ing. The Inland Homes program gives you: 
• A wide variety of exteriors 
• A complete package that is e rec ted in less than a day 
• A completed and readily sa leable home that has won consumer 

a c c e p t a n c e wherever erected 
It 's a " m u s t " for you to have our story. Write, wire or 'phone today. 
Let us tell you how you can build better, sell eas ie r , with Inland 
Homes. 

5 0 / S O . C O L L E G E S r . , P / O U A , OHIO. PHONE 3 8 8 0 P . O . B O X 9 1 5 

H O U S E & H O M E 



Top and center: Meadow Lawn, 
a residential section by Florida 
Builders. Int.. St. Petersburg. 
Florida. Lupton Windows used 
throughout the projea. 

Left: Mobile Homes Corp.. Baken-
field. Cat. Lupton Windows used 
consistently, f Photo shows Mobile 
Home at Kern County Fair) 

A d d t h e p l u s o f L u p t o n W i n d o w s 
Lupton Aluminum Windows. Wi th these time 
and labor savers there's no painting when new 
. . . or ever. 

Whether you're interested in prefabrication, or 
ereaion in the field, you owe it to your profits 
to know and use the Lupton line . . . windows 
in steel or aluminum for any project. Your 
value-conscious buyers appreciate, and look for 
Lupton Windows. They've read about them 
through national advertising in Better Homes 
& Gardens. 

You and the ultimate owner both benefit when 
you install Lupton Metal Windows. Precision-
engineered, designed and made wi th skills 
gained by fifty years' experience, they are easily 
installed for years of trouble-free service. You 
save on installation time, owners save on main
tenance costs . . . especially if you've used 

Work with the Lupton organization, you'll get 
ful l cooperation from thoroughly experienced 
window designers, manufaaurers and installers. 
Their advice and suggestions can help you save 
time and money. Get details today! 

M I C H A E L F L Y N N M A N U F A C T U R I N G C O . 
M a i n O f R c e a n d P l a n t : 7 0 0 E. G o d f r e y A v e n u e , P h i l a . 2 4 , P a . 

N e w York O f f i c e : 51 E. 4 2 n d Street , N e w Y o r k 17, N . Y . 
Wes t Coas t O f f i c e : 672 S. L o f o y e t f e Pork Place, Los A n g e l e s 57 , C a l i f . 
S t o c k t o n Office a n d W a r e h o u s e : 1441 F r e m o n t S t ree t , S t o c k t o n , C a l i f . 

Sales Representa t ives a n d D i s t r i b u t o r s i n o t h e r principal c i t ies 

LUPTON 
R E G . U . S . P A T . O F F . 

M E T A L W I N D O W S 

D E C E M B E R 1 9 5 5 



Money can't buy finer., .yet everyone can afford 
The homes above contrast sliarply in si/e and cost . . . yet each is equipped with a B&G Hydro-Flo System! 

This most versatile provider o f year 'round comfort and convenience is the choice o f the luxury 
home builder . . . because he can't buy better at any price! Its benefits are not denied the small home 
builder . . . he can start with better heating and add other Hydro-Flo features as his budget permits. 

The basic Hydro-Flo Forced Hot Water System endows a home with radiant sunny warmth . . . warm 
floors . . . draftless rooms. Automatic modulation o f the heat supply keeps indoor temperature con
stantly at the comfort level—prevents wasteful overheating. A limitless supply o f domestic hot water 
is furnished, heated by the .same boiler that heats the house. 

Next, snow melting equipment can be added, to keep driveways and sidewalks free o f snow and ice. 
And at any time, summer cooling—u-ith water as the coolinf^ medium—can be provided in a choice o f 
several ways. 

The B&G Hydro-Flo System is virtually a l ifetime installation — no frequent repairs and replace
ments. That's why Hydro-Flo equipped homes command better mortgage terms—better resale values. 

ONLY WATER PROVIDES ALL THESE C O M F O R T AND C O N V E N I E N C E FEATURES 

*Sunny warmth—drafdess floors Summer cooling Year round hoi water Snow melting 

H O U S E & H O M E 



This luxurious home at Fox Point, Wisconsin, is tquipptd with 
a three-zone raJiant floor panel HyJru-Flo System. One of its 
features is a unique sunken bathtub with warming coils 
installed under it. 

This modest home is also healed with a B&G Hydro-Flo 
System, using baseboard panels as the heat distributors. Note 
ihe sign-the builder is capitalizing on the strong sales appeal 
of hot water radiant heat. 

the comforts of the B&G 
B&G BOOSTER 

. . . key unit of the B&G Hydro-Flo System 
Engineered for compactness, silent operation 
and years of service, this electric pump circu
lates water for heating the house in winter, 
cooling it in summer and for snow melting 
panels. It is built with precision manufacturing 
methods which translate good design into 
superior product . . . permit mass production 
with custom-built quality. 

The h&G Booster has a solid reputation for 
auiet. dependable and long-livecl operation. 
That's why over two million units have been sold 
to date! 

System 

•RcB. U. S. Pat. Off. 

B e l l & G o s s e t t 
C O M P A N Y 

Dept. ED-1 O.Morton Grove, Illinois 
CnaJian Uctnstt: S. A. Armirtmg. Ud.. 1400 O'Conntr Drht. IT. Toronto, Ctnada 

DECEMBER 1955 



CHAIN SAW 

ItsMEW... 
Itis alive unth pmer 

5 H P - 2 0 P O U N D S 

i 
Never before has there been a chain saw with so much 
power per pound as the new Homelite Model 5-20. 
I t has 5 big horsepower for faster cutting . . . a light, 
l ight 20 pounds for easy operation. What's more, i t 
is the only chain saw that gives you a choice of attach-
ments to do many different cutting chores easier. 

The new Homelite Model 5-20 is precision buih for 
quick staning, dependable performance, and low, low 
maintenance. Cuts in any position . . . i t saves both 
time and money . . . brings bigger profits to woodcut-
l ing or clearing operations. Write for complete de-
tails or see your Homelite dealer. 

See your deater/or delati. on tht HomeliU TIME PAYMENT PL AS 

M E N T S ^ ^ - D O M O R E W I T H T H E S E g - ^ Q 

Packed with power, the new Homelite Model 5-20 Chain Sow 
brinflJ down big trees tix feet In diameter, cuts through 20 
frees in 20 seconds without forcing or jamming. Anyone con 
operate if . . . no experience necessary. 

O M E L I T E 
5 B 1 2 RIVERDALE AVENUE • PORT CHESTER, NEW YORK 

A d ; v / s ; o n o f r e x t R O N a m e r / c a n ; n c . 

M a n u f a c t u r e r s 

o f C o r r y o b / e I C h a i n S a w s 
G e n e r a t o r s 

P u m p s 
B l o w e r s 

Interchangeable Blades odd 
versotility to the new Homelite 5-20 
Chain Sow. For felling, bucking, 
limbing or plunge cutting, there's o 
hard frock blade for every require
ment. Straight blodes ovoilable 
from 14" to 6 0 ' , bow sows 14" and 
18". 

Bruih Cotter cleans out brambles, 
brush, undergrowth and small sap
lings six times foster than conven-
lionol methods. The adjustable har
ness, hanger and handle bars assure 
perfect bolonce . . . moke it ex
tremely simple to operate . . . sofe 
for anyone. 

Oear ing Attachment makes 
quick work of clearing land of small 
trees. Plunge cuts or plunge bucks 
. . . no bending or stooping . . . less 
foligue. One man keeps three men 
busy carrying owoy limbs and piling 
brush! 

ID 
H O U S E &. H O M E 



Raw Land to 5 0 0 Homes 
in 9 Months 

January 

P & H Homes Builder, Plans, Develops, Builds and Sells Full Project All in 9 Months 

This is E . A. Herzog, of Herzog Construction Co., 
Des Plaines, 111. If he wears the look of a man who 
knows he has done a big job well, he's entitled to. 
Herzog took raw. undeveloped farm land and turned it 
into a community of 500 homes in less than a year. 
And he did it with a minimum of risk and investment. 

How? By a lot of sweat, careful planning, and by 
building Harnischfeger P & H Homes. With these quahty 
prefabricated homes, Herzog cut his capital outlay and 
risk as low as they could be cut. With P & H, every phase 
of his development moved faster, more efficiently. 

Speedy prefabricated construction methods enabled 
him to put up five homes a day. He saved three to four 
weeks in mortgage processing with P & H help. And he 
cut his overhead and other costs all across the board. 
F i n a l l y , Herzog's sales were faster because his 
Harnischfeger P & H Homes offered more space, better 
design, better construction than any homes at the 
price in his area. 

I f you're a home builder, developer or investor, and 
whether you build 15 homes in a year or 500, look into 
Harnischfeger P & H Homes building. You'll cut your 
costs, your risk, your capital investment—and offer a 
better home than any other you could build for the 
money. Write or phone for the "Herzog Story" today. 

BUILDERS . . . INVESTORS . . . DEVELOPERS 

Get details on Harnischfeger Home building—and the profits 

in it—first hand. Learn how you can cut your risk, get expert 

guidance in every part of your building job. See the 1956 

Harnischfeger P & H Homes, visit our plant in Port Washington. 

. . . Or Visit Booth 13, Hilton Hotel, NAHB Show, Chicago 

WRITE OR CALL FOR AN APPOINTMENT OR DETAILS N O W 

HARNISCHFEGER HOMES, Inc . 
5 0 1 S p r i n g S t . , P o r f W o s h i n g t o n , W i » . , P h o n e 6 1 1 

District offices in: Chicago, Cincinnati, Cleveland, Oelroit, Indianapolis, Kansas City, Minneopolis, Pittsburgh 

TRUCK CKANES O l E S t l ( N C l N f S P O w f R SHOVELS P R i r A B B i C A T E D HOMES MOiSTS SOIL STABILIZERS WELDING EQUlCMfNT OVERHEAD CRANES 

D E C E M B E R 1 9 5 5 I I 



ADEQUATE 

WIRING 

HERE! 

don't forget outlets 
to put the power where it's needed, when it's needed. 
Plenty of outlets, strategically located, mean more to 
homeowners than any amount of wire in the walls! 

e • 

| » » | — [ • 

Calling as it does for a 3-wire, 100-ampere serv
ice entrance, the new NAHB voluntary standard 
is a definite step toward better homes through 
better wiring. 

Follow the NAHB standard when planning 
your own homes. Specify at least a 100-ampere 
service entrance, plus wiring that is adequate all 
through the rest of the house! 

This means circuits with wires large enough 
to carry full loads of electricity, plus extra cir

cuits for the house to "grow on." 
Include enough outlets to handle the appli

ances of tomorrow as well as today. Nothing 
grows so fast as the electrical needs of a new 
home! 

Arrange switches so Mr. and Mrs. Home
owner can "light their way" from room to room 
without risk of injury in the dark. 

Features like these are not "extras." Today, 
they are essentials of sound home design. More 

H O U S E <£. H O M E 



be sure of circuits 
to carry the electrical load throughout the house and fu l ly power 
every appliance even when others are on the line. Make circuit 
wires large enough to handle present loads — specify extra cir
cuits for the house to "grow on." 

I 

remember light switches 
Lights to protect eyesight, prevent accidents, beautify rooms . . . specify 
them in abundance. Locate switches so the homeowner can light his 

way f rom room to room throughout the entire house! 

than ever before, homeowners recognize the 
value of a home that's well-planned electrically! 

Emphasize adequate wiring throughout every 
room of the houses you build. You'll make your 
homes sell faster - and add to your reputation 
as a quality builder as well! 

Free Home Wiring Wall Chart! Send today for 
Kennecott's handy wall chart showing typical 
home circuit loads. Use it as a check list when 
planning home electrical systems. For your copy, 
write Kennecott Copper Corp., Dept. H125, 
161 E . 42nd St., New York 17, N. Y . 

Eennecott Copper Coxparation 
Fabricating Subsidiaries: CHASE BRASS & COPPER CO. • KENNECOTT WIRE & CABLE CO. 

D E C E M B E R 1 9 F . 5 13 



S T R I K I N G S U R F W O O D ® pat
tern lends plaviTiom area 
the interest ami charm of 
kniiity (Iriltwood. comes in 
1' X 8' panels ami \'i's" 
squares, both .'J/16" thiek. 
Cn-i l(.r a Ivjiical 12' x 8' 
wall i» al.niil $24. 

S U R F P L A N K ' O F F E R S ihe tcxiiiretl look of Surfwood in solid 
lumher plank hoards with shiplapped vertical edges. The 
planks come Vs" thick and in 6", 8" and 10" widliis in all 
popular lenfilhs. Do a wall lor about S26. 

S E A S W I R L ^ A L S O S U G G E S T S 

weathered dril l wood, but in a 
clear pattern without knots. You 
l an l()"and L ' I " S(piare> and 
4' X 8' panels, all 5/16" thick, 
that cover a 12' x 8' wall for 
about S33. 

14 H O U S E & H O M E 



jwELDTEX® FEATURES i r r r - u L i r u i - o v . - In r u i i U M i a l II-IH-
J-shadow effects. Panels 5/16" thick range from 4 'x 7' 

to 4 ' X 10', also in squares. Qioose Philippine Mahogany, 
Douglas Fir or Southern Gum—do a 12' x 8' wall lor as 
hiilc as$27. 

P L A N K T E X * alleniatc- l ,a t i . l - n| - i n a l K u i s lhal contrast with the smooth 
pal lorn of the wood gi'ain. Made of pre-finished Philippine Mahogan v. 
Planklcx comes in 4 ' x 8' panels, 5 /16" thick. Fine for a dining area 
wall, over the fneplace, or in an entrance hall. Panel a 12' x 8' wall lor 
about $47—less if you choose unHnished Planklcx. 

these textured w o o d s s a y luxury 
-yet they cost only * 2 4 - * 4 7 * 

Here's eye-catchinii. touch-inviting texture for one wall 
or a room in a model home. And yet see how little this 
wonderful feature costs compared with the selling help 
it gives you! 

Easy instal lat ion keeps your costs low D O matter which 
of these beautiful Weldwooil textured woods you choose. 
Large Weldwood panels cover wall areas quickly and the 
textured finish conceals nails and joints. 

Weldwood ' s brand name Wni ks I 'T yOU when yoU install 
this textured panehng. Consistent ad\prtir,ing in popular 

consumer magazines together with heavy promotion 
have made Weldwood the best known name in plywood. 

Uncondi t iona l l i fe t ime guarantee protects VOUr reputation 
—gives you another important Weldwood sales feature. 

A strong compet i t ive feature. Weldwood tCXturcd woods 
help give your homes impressive interiors. Send the 
t:oupon below for details. See these woods with the com-
j)lcte Weldwood line, including superior Douglas Fir 
Plywood, at any of the 87 United States Plywood branrhes 
in principal cilicis. In Canada: Weldwood Plywood, Ltd. 

•Approximofe price fo cover o 12' x 8' wall. 

W e l d w o o d 
T E X T U R E D W O O D P A N E L S 

Products of 

UNITED STATES PLYWOOD CORPORATION 

If ELDff OOD—Tlie Best Knou n .\anic in Plyuood 

United Statoi Plywood Corporation 
Weldwood Bidg., 55 Wosi 44th Street, 
New York 36, N. Y . V WMdwood 

Please send me samples and literature about these beautiful 
W e l d w o o d textured woods I can Install in my homes: 
Sur fwood • Surfplank • Seo Swirl • Planktex • Weldtcx • 
or have the W e l d w o o d representative call on me Q. HH12-5 

N A M I 

C O M P A N Y 

ADDRESS 

CITY STATE , 

D E C E M B E R 1 9 5 5 
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Louisville builder break 
SAUS COST Bf lOW 1% „ i u i - t , . 

' "« . . .ay. , "U.S S,.., h I . ' *• of T .w„ I C o u „ , „ H 

I r j . n 

\ \ \ • - — ^ ' 

could a f fo rd I „^aieV^ 
A M o m e s c u t y o u r 

e n a b l e y o ^ ^ ° , t o t a l ^ ^ 

B a t y o u s a v i n g s ^ ^ 

S ^ ^ ' ^ T v o a a n d y o u r ^ ° ^ " ^ , , i s i o n , a n d 

p u t ^ t y o u o n ^ o r y o u r 

m a g a x i r ^ ^ ^ - ' ^ L ' ^ e b e a t t h e d n u n s . . . o ^ h . 

i n n e > ^ ' s p a p c r ^ y o u r o ^ ^ m c o 

h " - " ^ " ^ I V l ^ < vour market . U 
X p t ^ *° r^>an a n y t h i " ^ y o « 

, r Y e t i t c o s t s 

r u u H i P ^ ^ ^ ' v o u r b u s i n e s s - ^ o u 

e x a x n p l e o l v ^ a o p e n e d e v e r V 

p a g « - p s o r t o f t h i n g b a P ^ ^ e o m -
^ T h e s a m e ^ r m 

- ^ - ^ ^ ^ l o ^ ^ o " t t b e 

n ^ u n i t i e s ^ w : o u » y ^ l ^ a l e t . 
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II his previous records! 
ISe//$ 52 U.S. Steel Homes 

in two weeks! 
Town & Country Homes, Inc., United States Steel 
Homes' Dealer in Louisville, Kentucky, trimmed sales 
cost to less than 1 % last fall, by the simple expedient 
of promoting a promotion. They had the biggest sales 
ever for an opening, and boosted total 1955 sales, to 
date, 60% above the previous year. 

United States Steel Homes' national promotion 
created the excitement about Personalized Coronados* 
. . . set the stage for local success. Town & Country 
Homes, Inc., tied-in with this nationwide campaign. 
They ran newspaper ads of their own, in addition to 
those paid for by United States Steel Homes, Inc. Local 
suppliers tied-in and set up exhibits at the demonstra
tion homes. It all paid off on opening day. 

Ten thousand people came streaming out to the 
demonstration homes seen in L I F E magazine, or in the 
local newspaper. Some heard about it on television, or 
radio, by word of mouth, or saw a store display. 

The homes were liked. Fifty-two were sold the first 
two weekends, at a total selling cost—including adver
tising, signs, publicity, promotion—of less than 1% of 
selling price. 

To do it, Town & Country Homes, Inc., needed sales 
help . . . needed an exciting product and an exciting 
promotion. They got both from United States Steel 
Homes, Inc. They will get more in 1956. And you will 
too, if you sign up as a dealer now. Send the coupon. 
'"Coronado"—trademark oj United States Steel Homes, Inc. 

MilllliJ'tirlKli tl III/ 

U N I T E D S T A T E S S T E E L 

© a o m e s , , , . 
NEW A L B W K I N D I A N A • S I B M D I A R V OF I N I T E D STATES S T E E I . 

SIGN-UP HERE 
FOR 

USS HOMES More names 
on the clotted 
line with USS 

on your site sign 

WHAT AN OPPORTUNITY! Builders have doubled, some have tripled 
starts and sales their first year wi th United States Steel Homes, 
Inc. And at a time when we were just beginning to roll . We're 
in high gear now. and headed for our biggest year. I t ' l l be your 
biggest year i f you get aboard. Y O U w i l l be building revolution
ary new homes wi th the rest of us. Y O U w i l l be selling. Y O U 
wil l be saving money and making money with land planning, 
financing, and .selling assistance from United States Steel 
Homes, Inc. BUT THERE'S NO TIME TO WASTE! Look at the calendar! 
Spring is almost here. Get this coupon in the mail today! Or 
wire right now! Or telephone! T O D A Y ! 

United States Steel Homes, Inc. 
Morke t Development Division 
Dept. H-125, N e w A l b a n y , Indiana 

1 b u i l d at least 10 homes a year . I w o u l d l ike to b u i l d 20 or more . 
You say you can help me double or t r ip le my vo lume. O.K.—if 
you can prove i t , get in touch w i t h me today . 

N A M E . 

ADDRESS. 

CITY. 

COUNTY STATE. 

D E C E M B E R 1955 17 



NOW, Y O U C A N S P E C I F Y A 

L O W E R - C O S T V I N Y L W A L L B A S E 

N E W ZVz" K E N C O V E Vinyl Wall Base a^sls less to instaU. 
Looks smarter, too—especially in modern, low-ceiling rooms. 

N E W 2!/2" K E N C O V E has all the advamaiic of 4 " and 6 ' K e n -
cove Base. It's greaseproof-alkali-proof—with a smooth, easy-to-mainlain 
surface that never needs painting. And it molds easily around corners—will 
not break, chip, crack or bloom. 

Tapered top and coved base assure perfect, dust-tight seal. Corrugated back 
grips tight over any smooth, dry clean wall not in contact with the earth. 
Choice of live smart colors:—black, brown, green, gray and sumac red. 

America's largest Manufacturer of 
Resilient Floor Tiles KENTILE, INC. 

K E N T I L E . I N C . . 9 8 S E C O N D A V E N U E , B R O O K L Y N 1 9 . N E W Y O R K • 3 5 0 F I F T H A V E N U E N E W Y O R K t. N E W Y O R K • 7 0 9 A R C H I T E C T S B U I L D I N G . 

17TM A N D B A N S O M S T R E E T S . P H I L A D E L P H I A 3 . P E N N S Y L V A N I A • 1 2 1 1 N B C B U I L D I N G . C L E V E L A N D I I . O H I O ' B O O P E A C H T R E E S T R E E T N . E . . A T L A N T A 9 . G E O R G I A 

1 0 1 6 C E N T R A L S T R E E T , K A N S A S C I T Y B . M I S S O U R I • A 5 3 2 S O K O L I N A V E N U E . C H I C A G O 3 2 . I L L I N O I S • 4 B 0 1 S A N T A F E A V E N U E . L O S A N G E L E S 9 6 . C A L I F O R N I A 
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• 

F o r C o m p l e t e I n f o r m a t i o n , 

C o l l , W r i t e o r W i r e 

N e w C e n t u r y H o m e s , I n c . 

CENTURY 
•nd. H i w o y 26, Eos, o f U. S. 52 By-Pass 

l o f o y e t t e , Ind iono 

P l e o s e , w i , h o u , o b l i g o , i c n , s e n d c o . p l e , a i n f o ™ o „ - o „ 

Homes, Ine 
S e r v i n g B u i l d e r s S ince J 9 4 6 

I D . 

Name 

D E C E M B E R 1955 
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AllianceWare 
L-2018 

Lavatory 

AllianceWare 
CR-2 

Closet 
AllianceWare 

S-2421 
Flat Rim Sink 

Pi 

429 Api ir l i i i rnlH. Ui iv i -r funl . IVi i i i i i .— thr twrs: J . M . A r o v i i c l i , K . K . KuiHrri i ia i i : 
Pliimhing Cimlriiclm-: W ilim-r W . Walmi i i , Drcxi-l H i l l , I 'ci i i i i i . : Plumbing Whale-

aalrr: M . S r l i i i y i l r r & C o . . I n c . . I ' l i i lai lclpli i i i . I V n n u . 

Styled as the "420 .Vpartiiu-nts" in Ilaverford. one of the 
fiiic-t rcsi.li-iiti;il â (•;l•̂  ni' l ' liilarli-l |iliia. I'a.. tlirsc atti aclis <• 
Luiklings eomprise 60 apartnu-iit siiitcH. each with two 
bathrooms. A shnilar a[)artm«'nt of 80 units is now under 
construction and follows the same specifications as the 
"429 Apartments." 
AllianceWare—liallilid)s. lavatories and clusets—//( crtlor— 
are installe<l in every bathroom. Each kitchen is equipped 
^\ \ [ \ \ an MlianceWaie Hat rim sink with faucet ledge. 

More and more discriminatin<: buihlers and oAvncrs recog
nize the uinisual \ alues of \liianreWarc—|H)rci'lain-on-steel. 
" Î'hat s why you will find AllianceWare in the largest homes, 
apartm<-nts and hotels—and modest, one-family homes, too. 

There is only one quality to AllianceWare—the very beat 
we know how ti> produce. Every AlhanceW'are tub has a 
patented "grah-rail" construction for safetv in entering and 
leaving the bath. The exclusive Alliaiu-eWare wall hung 
in<-lhiKl of installation keeps tubs from ,sliirtiii;z or settling. 
The AllianceWare wall-guard flange prevents seepage where 
the tub joins the wall. 

Lighter weight makes handling and installation easier. And 
there's a choice of five beautiful colors as well as white. 
Write for complete specification sheets. 

A L L I A N C E W A R E , I N C . • A l l i a n c e , O h i o 
PlaulH in Alliuiice, Ohio. Collun. California and KilKorc, TexoH 

Bathtubs • Lavatories • Closets • Sinks 
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55 

This is "Belleville" where every design in the Colpaert 
Line is built and tested before being offered to our 
growing builder-dealer organization. Here in South 
Bend alone over 5000 families own Colpaert Homes, 
proving that practical design, quality construction and 
terms appealing to more than 85% of all potential home 
owners do pay off in sales! 

To Build for Profit • • 
Permanency •• 
B U I L D C O L P A E R T 

Choose from over 60 outstanding 
designs with two to four bed-
rooms, basement or slab, from 
$7,000 to $18,000. We offer com
plete financing and builder service 
plus liberal cooperative advertis
ing. With Colpaert you build more, 
faster, at greater profit. Make us 
prove to you our homes are the 
finest available . . . show you a 
smoother building operation 
than you ever thought possible! 

The BEIAIR. 3 b s d r a o m i , f u l l b a t e m a n l . 3 0 x 76 f a a t . 
About S16,000 Including S 2 , 0 0 0 lot . Al l number one m o l e r i a U 
wl l l i Rutco w i n d o w t . quol i ly product of f . C. Rui ie l l Company . 

C o l p 
F o r c o m p l e t e i n f o r m 

a e r 
w r i / e , w i r e , phone of once 

I N C . 

4 4 5 N . S h e r i d a n S t r e e t , S o u t h B e n d , I n d i a n a 
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MARllTf FIANK AND tlOCK PATENT APPllfO FOR 

M A R L I T E W A L L S . . . beautiful way to build 
sales appeal into any priced home 

Beaut i fu l interiors of Mar l i t e Plank and Block add 
so much i n value and appeal, yet cost so l i t t le . 
This economical tongue-and-groove paneling holds 
down costs, speeds completion. It 's easily installed. 
I t eliminates on-the-job paint ing or fmishing. A n d 
Marli te 's melamine plastic f inish wipes clean w i t h a 
damp cloth; stays like new f o r years. That means 
less maintenance now—higher resale value later. 

Make your next home project more attractive, more 
\aluable w i t h versatile Mar l i t e plastic-finished 
paneling. Suitable fo r any room i n the home, i t is 
prefinished in 10 "Companion Colors" styled by 
Ra\ niond Loewy Associates, plus distinctive wood 
and marble patterns. See your bu i ld ing materials 
dealer, refer to Sweet's File, or wri te Marsh Wall 
Products, Inc., Dept. 1222, Dover, Ohio. 

thafs the beauty of Marlite 
P L A S T I C - F I N I S H E D W A L L A N D C E I L I N G P A N E L I N G 

A n o t h e r quality product of Masonite research 
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The AFFLECK R e » i d « ' " » 

The ARNOLD R e » i d . n « 

Columbui, 

The AUSTIN Re. idence 

REVERE COPPER WATER TUBE 
SPECIFIED BY 

Frank Lloyd Wright 
FOR THE H O T A N D C O L D WATER LINES I N M A N Y OF HIS RE
CENT HOMES. A M O N G THEM ARE THE HOMES LISTED A T LEFT. 

Ymi will liiiil copper pi'yiiig an iinporiani role in mucli ol Mr. Wrif;lu's 
work, borli [esnlcndal and commercial. What archiiecrs and 

builders like aboiir conBcr. tr<mi-*aa(imy|in •.t.ui.lpoinr, arc us 

iiiiM iiisiiiii; .mil (imci ' " ^ 

Standpoint cor 

there is 

has •///1 

THESE REVERE PRODUCTS WILL 

H E L P M A K E Y O U R H O M E A 

BETTER P L A C E T O L I V E I N ; 

Revere Ware Copper-Clod Sloin-

l « i Steel Coohinq Untensilt • 

Revere Foil • Revere Copper 

Water Tube for radiant panel 

heating, air conditioning, hot and 

cold woler, ond service lines, 

woite lines ond vent stoclis, lown 

sprinkler ond snow melting sys-

imming pools • Revere 

iper Pipe <or 

Sheet 

The LINDHOLM R e s i d " " ' . 

Cloaue'. 

TheSCHABERG Rosidenc. 

Lonsinfl- Wi*"-

J i i . i .. ^^^''^ 'S^ue o f H o . . . . 
. • r M i f l b l ^ l appeared i n the 

rank L l o y d W r i i j l i r issue o f H o u s e B e a u t i f u l t o h e l p 

Uild u p a preference a n d acceptance b y the h o m e -

l y i n g p u b l i c f o r Revere Sheet Copper a n d Revere 

Copper Wate r ' I ube i n the homes y o u p l a n a n d b u i l d . 

Retneniher: l/'s aisicr. more profit a hh' (Hid 
safer to sell the homes with the mater nth that 

people know, like cinci cau trust! 

D E C E M B E R 1955 
23 



I What a Difference a Coat Ma^kes! 

Fbrch Ceilings Soffff 1%rf«fions and Bui ft-ins 

W h e n you're go ing to paint i t - , . 
Use Pr imecote Presdwood! 

I t eliminates one-third to one-half the work of fin
ishing the surface . . . cuts down the time and cost 
of painting. Also permits getting a better finished 
job than otherwise would ordinarily be possible. 

A n y P r e s d w o o d ® p r o d u c t w i t h a s m o o t h 
surface, including both interior and exterior types, 
is available in Primecote. 

Whether your finish coat be oil or emulsion 
paint, you'll find it goes on easier, lasts longer on 
Primecote Presdwood. T h e smooth, uniform prim-

L o o k f o r t h i s m a n 

er coat, sealed on at the factory, resists chipping 
or flaking when sawed. . . has a neutral gray color 
to take light tones or dark colors equally well. 

Remember, Primecote is a plus advantage. Y o u 
still get all the time-tried benefits of sturdy, grain-
less Presdwood panels that solve so many building 
problems. . . better! 

Get Primecote Presdwood at your lumber dealer. 
Or write for more information to M a s o n i t e ® Cor
poration, Dept. HH-12. Box 777, Chicago 90, 111. 

H e m a k e s t h e d i f f e r e n c e 

M A S O N I T E P R I M E C O T E P R E S D W O O D 
P A N E L P R O D U C T O F M A S O N I T E 

Not immediately available west of the Rockies 
C O R P O R A T I O N 
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H O M E § 
B O O S T S P R O F I T S CUTS T I M E 

on YOUR own designed plans 
or OUR own engineered 1956 plans 

the J E F F E R S O N : 5 6 ' 8 " x 3 0 ' 3 " - 4 b e d r o o m s - 2 bat t t s • b i n c a r p o r t • p l e n t y o l s t o r a R e s p a c e . 
S e l l s t o r $ 1 5 , 5 0 0 . on $ 2 , 4 0 0 . i m p r o v e d l o t . 

delivers America's finest 
customized factory-buil t 
homes, to your exact 
schedule, in a radius 
of 300 miles f rom 
Pemberton, New Jersey. 

t h e L I N C O L N : 8 r o o m s - b a t h - 2 5 I t . K ' r a R e . 4 r 4 " x 2 6 ' 0 " 
S e l l s l o r $ 1 2 , 9 0 0 . on $ 1 , 9 0 0 . I m p r o v e d l o t . 

Wr i te for Builders Brochure a n d Our Representat ive lo Figure Your Plans. 

Choose from 
over 50 styles 

Build on only 
2 weeks notice 

Build on 
scattered lots 

^ Build any 
number - from 

^ 25 to 500 homes 

Exact building 
schedules kept 

No material 
or time losses 

Special low 
finance plan 

Extended credit 
no extra charge 

Our plant and 
personnel ore 
your building 
team 

HOMES I N C 
P E M B E R T O N . N E W J E R S E Y 

D E C E M B E R 1 9 5 ? 25 



DESIGNED BY THE MEN WHO USE THEM! 
• In our f i f ty years in the business we've learned the value of bui lding our f ireplace products to suit 
you — the men who actually install them. In just the past 3 years, your suggestions and specifications 
hove resulted in the introduction of three outstanding Bennett f ireplace products. Here's the record: 

1955 The Improved B e n e f i r e " C o m 
p/ete Fireplace Form . . . It now costs less 
build a perfect, smoke-free f ireplace with 
Benefire than by any other method . . . And 
so easy . . . All the "hard to build" details or 
"built-in" port of the Benefire.'^' It's the CompI 
form from hearth to f lue! 

• 1954 T h e B e n e f o r m ® U n i v e r s a l 
Damper . . . The only answer for corner fire
places, three sided openings, openings in two 
rooms, etc. At last, an opportunity for a smoke-
free, workable fireplace of unusual design at 
lower construction cost. 

• 1 9 5 6 BENNETT STEEP SLOPE CAST-IRON DAMPER. The qual i ty you expect from Bennetts 
modern foundry —in an all-new design. Here are the new features you asked for: 

1. New deeper throat (10" ) 
2. Full rated sizes 
3. Height increased 
4. New V-Seat Valve Closure 
5. New easy Rotary Control 
6. Sure Size identification from Stock 
7. New Level-Stacking 

• It's ava i lab le with cast-iron valve or with 
unconditionally guaranteed steel valve. A n d 
of course we continue to offer the famous 
Expans/ /p ' ' all-steel damper with the steepest 
slope on the market. 

W r i t e to 1255 C a l l St . for complete 
details and specifications. 

Makers of Bennett ash dumps, cleonout doors, lintel bars, 
F/exscreen'"^ safety fireplace curtains and accessories. 

BENNETT-IRELAND INC. 
NORWICH. NEW YORK MELROSE PARK. ILL. 
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. start with a panel of 
Blue Ridge Patterned Glass 

Panels of Blue Ridge G l a s s in Flutex pattern a d d light and beauty 

to this entrance. Architect: Richard M. Dodge, North Chicago, III. 

Capitalize on the quick "sizinc; u p " that every house 
gets as prospects come up the walk. 

Attractive? U p to date? Smart? Di f fe ren t , w i thou t 
beint; cute? W i t h a panel of Blue Ridije CJlass in the 
entrance hall , the answer is "yes" lo all questions. 
I ts practicali ty is easily recoijnized, too . . . for i t 
floods the entrance hall w i t h l i t jh t . 

This gla.ss fits into decor . i i i i i^ plans . . . for i^Iass 
is neutral in color. Used as a par t i t ion material , this 
plass decorates two rooms at once, borrows l ight f r o m 
one room to bric^hten another. 

There arc many paiicrn.s linear, checkered and 
over-all patterns. You can u.se pla in , textured or 
Satinol* finishes. Thus, each of your hou.ses can use 
this distinctive decoratine^ idea in a way all its own. 

Your U*0"F Gla.ss Dis t r ibutor or Dealer can show 
you samples, [..ook h i m up in your phone book . . . 
listed under "Gla.s.s". F ind out how l i t t le it costs to 
put this s t r iking decorative feature i n homes of any 
price class. *® 

Ideas fo r Design. O u r 16-page book illustrates many 
ways leadinc: architects and desifjners have u.sed this 
versatile glass for s t r ik ing effects i n homes. M a i l the 
coupon. 

P a t t e r n e d G l a s s 
M a d e b y B L U E R I D G E G L A S S C O R P 

Sold by L I B B E Y - O W E N S - F O R D Glats D i s t r i b u t o r s 

GLASS 

r 
Libbey Owens Ford Glass Co., Dept. B-735 
608 Madison Avenue, Toledo 3, Ohio 

Please send me your book showing ideas on decorating homes with Patterned Gloss. 

Name (please print)̂  

Street 

Citŷ  ^_Zone State 

~ 1 
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w h a t does it take 
to make more money 

in the bui ding industry? 
The answer is as simple as this: to make more money you need to build more houses, better houses — 

and sell them at a profit. But profitable building and selling doesn't just happen. Even in this housing 

boom year, biggest ever, successful building depends upon smart buying and rapid turnover of capital. 

L F I helps you build profitably. At L F I you have a dependable source of quality materials — 

materials which have been engineered, pre-cut, assembled then promptly delivered to your building 

site. With L F I your costs can be accurately predetermined and there is little or no waste. 

The uncertainties of conventional building, with which you are all too familiar, can be con

trolled. Labor, is no longer a headache. Much of the work is completed in the L F I factory under ideal 

conditions with precision machinery. Erection takes only one to three days - thus eliminating an

other bug-a-boo . . . weather. Rain or shine the L F I home is ready for occupancy on schedule. 

A rapid turn-over of capital is the happy consequence of buying the L F I house package. L F I 

provides superior homes faster than any other building method. 

When the ink is dry on the 1,300,000 contracts for new homes to be built this year, will you 

have completed your fair share of the contracts? Will the country's peak building year be your peak 

profit year? It can be — when you build the L F I way. 

I 

LFI*s H o m e of T o m o r r o w . . . Today! as designed by Henry D. Norr is , A . i . A . 

A complete line of standard models, fresh from the architect's 
drawing board . . . outstanding contemporary designs ranging 
from low-cost economy models to luxurious homes. A home to 
suit every family's individual requirements. 

The architect's styling has been deftly executed. The 

clean, crisp lines are characteristic of the best in contemporary 
architecture, assuring you of long-lasting design. 

Heating requirements and floor construction vary to con
form with local building practices. Good news for the volume 
V-nilder — some basic plans available in np to 240 variations! 



does your program have these advantages? 
A c c u r a t e l y p rede te rm ined cost con t ro l 
Fast comp le t i on t ime regard less of wea the r 
H igh re tu rn on inves tment because of rap id t u rnove r of cap i ta l 
P r e d e t e r m i n e d qua l i ty cont ro l of mate r ia l s and w o r k m a n s h i p 
Eas ier f i nanc ing because of r ecogn i zed s tanda rds of qua l i ty 
M a s s pu rchas ing and assemb ly l ine p roduc t ion 
V i r t ua l l y no was te mater ia ls / M i n i m u m ove rhead f o r pe rsonne l 
A d e q u a t e adver t i s ing supp lemen ted by supp l i e rs 

L u m b e r F a b r i c a t o r s , I n c . F o r t P a y n e , A l a b a m a 



MESH FILTERS 

r h y m e s with FINE 

F a n s ! 
another Easy-fo-See 
Easy-to-Sell Feature 

of w^wmgne BLO-FANS 
and AEROFANS! 

remember, too, only 

has this blade! 
A Pryne exclusive 

design I T h e unique ^ 
combination blower-

and-propcllc-r blade that scoops up 
smoke and odors . . . whisks them away like 

magic, without any hacku asb dvay^l 

Multiple-mesh filters now make Pryne Bio-Fans and 
Aerofans even easier to clean —more popular than ever 
before! Simply snapping in behind the gr i l l , the washable 
filter keeps blade and motor cleaner... guards against 
hazardous accumulations of grease in the flue! 

Available as a separate imit, plters arc available for all 
models except Bio-Fan No. 206. 

p r u n e s 
^^^^r r h y m e s w i t h F I N E 

r " 

I B . I . W 

P R Y N E & C O . , I N C . 
B O X 6 9 8 , P O M O N A , C A L I F . 

P l e a s e s e n d ful l i n f o r m a t i o n a b o u t P r y n e B l o - F o n a n d A e r o f a n . 
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W I T H PERMANENTLY W A R M A N D 
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Premoulded Membrane 
CQf|(fit0* *Corktife, the perfect companion material to 

Premoulded Membrane, is a resilient, imperme
able perimeter insulotion that will permanently 
stop heat loss through the edge of the slab. 
Corktife, completely water and vapor proof, 
maintains a constant insulation (K) value . . . 
impossible for condensation to form within 
Corlctite. Bacteria or fungus cannot attack if. 
Acidic or alkali soils hove no effect on it. May 
be applied as illustrated or vertically along 
the inside of footing. 
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• Excessive Window 
Condensation 

e blistering of Exterior Point 
• Deterioration of Adhesives 

Bonding Floor Finish Materials 
• Deterioration by Mildew of 

Rugs, Furnishings and Clothing 

the o r i g i n a l fMB VAPOR SEAL 
The popularity and economy of slab-on-grade construction is a proven tact. Its 
feasibility, however, rests on the proper application of a true vapor seal to keep 
the slab dry plus a resilient, impermeable perimeter insulation to prevent heat loss. 

Unfortunately the building industry has been guilty of the promiscuous use of 
permeable materials under the guise of vapor barriers. When purchasing any 
vapor seal material be sure it meets these Seoltight standards of quality: perme
ance rating of only .0066 grains per square foot . . . resistant to rot, mold and 
termites . . . strong enough to resist tearing and puncturing . . . expandable . . . 
quickly and easily installed—Premoulded Membrane has them all. 

Don't risk your reputation by using an inferior "so-called" vapor seal material. 
We sincerely advise and invite your comparison of Premoulded Membrane against 
all other vapor barrier products... we're sure that once you do you'll also agree 
that there's only one frue vapor seal on the market . . . Premoulded Membrane. 

Equally effective for crawl-space or basement installation 

M A N U F A C T U R E D B Y . . . 

7 I W . R . MEADOWS, Inc. 
0 KIMBALL STREET* ELGIN, ILLINOIS 

ARCHITECTS, BUILDERS, 
HOME OWNERS . . . 
Remember, the time to "eliminate" 
destructive moisture is in the origi
nal construction, with the use of 
Seoltight Premoulded Membrane 
and Corktite . . . all other methods 
ore merely temporary "stop
gaps". A complete set of structural 
recommendations (tech-tips) on the 
applications of Sealtight Products 

or your copy. 

D E C E M B E R 1 9 5 5 



R E S I D E N T I A L 
H A R D W A R E 

New sliding door 
hardware 

accommodates more doors with less inventory 

De Luxe Series 
for 2, 3 or 4 by-passing doors. Double nylon wheels 
with permanently-lubricated bronze bearings glide 
on solid aluminum track. Mount on top or side of 
door with single or double track. Escutcheon or 
finger pulls, door stops and satin-finish alumi
num guide strips included. 

Costsaver Series 
gives extra, space-saving convenience at 
budget prices. Use with single or bi-
parting doors with or without wall 
pocket. Quiet single nylon wheel with 
permanently lubricated bronze bear
ings glides on extruded aluminum 
track. Escutcheon and finger 
pulls, door stops and alu
minum guide strips 
also available. 

Now-make the whole house a Yale lob 
Designed to Complement 

Each Other 
5300 SERIES 
CYLINDRICAL LOCKSETS 
FOR EXTERIOR DOORS 

Offers .single-key convenience in 
•1 distinctive basic desigas, 8 es
cutcheon patterns and 3 metals; 
gleaming brass, brushed bronze 
and satin-finished aluminum. 
Famou-s Yale security. 

5200 SERIES 
TUBULAR LOCKSETS 
FOR INTERIOR DOORS 

Single-key convenience in bra.ss 
or aluminum with 5 decorative 
escutcheons. Pash-button lock
ing, famous Yale quality, pin-
tumbler security—all priced to 
fit your budget. 

Write today for free, handy booklets on 
Sliding Door Hardware. 5300 and 5200 Series 
Locksets. Yale Screen Door Closers. Address: 

T H E YALE & TOWNE MFG. CO. 
LOCK & HARDWARE DI\'., WHITE PLAINS, N. Y. 

Complete line of 
Screen Door Closers 

506 AIRLINER CLOSER 

lu ; 

Fits between doors only 2" 
apart. Accessible adjustment 
screw. Spring mechanism 
sealed from dust and moisture. 

507 PNEUMATIC CLOSER 

-r ''-trr u 

Slim, rugged design at low price. 
No exposed parts. Installation 
is done in a matter of minutes 
with only a screwdriver. 

570 LIQUID DOOR CLOSER 

Smooth, steady 
action with sim
ple thumb turn 
regulation. 

toi l PUSH-PULL CATCH 

Easily in.stall-
ed on screen or 
storm doors by 
dri l l ing only 
one hole. Ea.sy action, secure 
closing. A home-owner's delight. 

YALE & TOWNE 
YALE REG. U.S. PAT. OFF. 

32 HOUSE &. HOME 



N A T I O N A L HOMES SECTION 

T H E M O S T S U C C E S S F U L 
H O M E - B U I L D I N G T E A 

I N A M E R I C A T O D A Y ! 

This is a message directed 
primarily to convenrional 
home-builders. 

National Homes is the 
country's largest producer 
of homes. It has created a 
brand-name product that 
is today purchased by one 
out of every 48 home-
buyers. This demand is 
growing every day. There 
not only is a greater vol
ume but also a wider vari
ety of National homes 

being bought by .American families. National 
Homes now has a complete line that includes 
bud get-priced Pacemakers, medium-priced 
Custom-Line houses, and higher-priced 
Luxury homes. 

To satisfy this increasing demand for a 
greater volume and wider variety of National 
homes, we have expanded our production 
facilities and can now produce 290 homes a 
day—37,500 houses a year more than pre
viously. For this same reason, we want to 
expand our builder-organization. We want 

project builders who will concentrate on 
budget-priced Pacemakers. We want other 
builders specializing either on Custom-Line 
or Luxury homes. There is an opportunity 
for still another type of builder whose opera
tions are suitable to scattered lot construction. 

National Homes builder-dealer franchises 
are non-exclusive, so there is always an op
portunity for other builders, even in areas 
where we now have builder-dealers. It has 
been our experience that any city with a 
p>opulation of 50,000 or more can easily jus
tify the profitable operation of more than one 
National Homes builder-dealer. As a matter 
of fact, the increased public attention, inter
est and demand created by the added opera
tions immediately causes an appreciable 
growth in the volume of National homes 
built in the area. 

This increased public demand for National 
homes and the greater opportunity it offers 
builders is significant of the important change 
now taking place in the home-building 
industry. 

The modern manufacturing methods used 
by National Homes to produce houses have 

lowered the cost and at the same time im
proved the quality. Just as these methods 
have enabled the automobile industry to 
bring cars within the reach of every Ameri
can family they have enabled National 
Homes to make home ownership possible for 
every American family. 

The future demand for houses will be 
determined to a great extent by the piice, 
quality and terms by which those hou.ses can 
be bought. If those factors are favorable then 
there is no ceiling on the number of homes 
required in this country. 

On the foHowing pages we are presenting 
several exterior and interior designs typical 
of the new 1956 Nauonal homes, together 
with many of the advantages that you as a 
builder would have with a National Homes 
builder-dealer ft-anchise. 

You are invited to study these . . . and then 
contact me personally for details about how 
you may qualify as a National Homes builder-
dealer. , „ „ « ., 

J A M E S R . P R I C E , Prestdent 

National Homes Corporation 
Lafayette, Indiana 

Shown it fh« Ridgawood, recently featured as house-of-the-month m HOUSE BEAUTIFUL magazine. 



N A T I O N A L HOMES SECTION 

• 

Cutfem»rt can choos* their National 
home from a variety of more than 
100 different floor plans, more than 
200 different exteriors—by far the 
widest selection offered by any pro
ducer of homes. Attractive masonry 
variations enhance the beauty of 
many new Nationals. 

N a t i o n a l H o m e s G i v e Y o u 
C O M P E T I T I V E 
in Every P r i c e R a n g e 

Simplicity of design with every inch 
of space utilized are features of 
National homes that have won the 
acclaim of nearly 100.000 discrim
inating home buyers. National 
Homes offers a greater selection of 
customer-approved features than 
any other producer of homes. 

• 

Attractive picture windows are fea
tured in many National homes. Car
por ts and garages, pat ios and 
breezeways. terraces and complete 
outdoor living areas are included 
m many basic designs and are op
tional on all others. Only National 
Homes enables builder-dealers to 
offer such a wide selection. 

National homes are designed by Charles M. 
Goodman, A I A, one of the country's leading 
architects in the home field. They are color-
styled by Beatrice West, nationally known 
authority. Brilliantly styk^i for beauty, comfort 
and livability. they are available in more than 
100 different floor plans, more than 200 diff"er-
ent exterior designs within a wide price range\ 
Completely new, these are the homes that will 
be the best sellers of 1956! 



• 

* 

Spacioucnecs and depth are achieved in a plan such as this. Meal 
serving becomes more pleasant, adding to the enjoyment of informal 
family living and entertaining. 

Thai good planning makes a convenient, easy-to-keep, practical home 
is proved in the typical National home's kitchen—another reason for 
their universal popularity. 

Al l bedrooms in National homes are designed for efficient furniture 
placement and greatest utilization of room. 

A description of "compact yet spacious" can be given to virtually 
every National home . . . another reason why National homes are 
becoming increasingly popular among selective home buyers. 

Notionol Homes builder dealers can offer a complete range of sizes 
and designs to fit the budgets and tastes of virtually all home buyers. 



P r o f i t a b l e C o s t A c c o u n t i n g 
National Homes dealers know their costs. Our experts will set up your books 
for you—give you a simple, easy-to-follow cost accounting system. You'll 
never wake up and find that you have the gross, but no net. 

I n c o m p a r a b l e E x p e r i e n c e 
No other company has so wide an experience as National Homes. We have 
had valuable experience with code, legal, buying, selling, financing, advertis
ing, publicity, community relations, building, equipment, and materials. 

P r o m o t i o n 
Twice each year National Homes puts on a promotion campaign in the great 
advertising media of the country to attract customers to the open house promo
tions of its builder-dealers. Over the years National Homes has spent millions 
to give its product "brand-name" acceptance. As a result, National Homes 
builder-dealers are customarily sold out ahead of construction and can work 
on a year-round continuing basis. This means less risk, smaller capital require
ments, lower costs, better margins. 

H i g h R e s a l e V a l u e 
National homes have demonstrated a high resale value. This means satisfied 
customers for the National Homes builder-dealers—and satisfied customers 
mean prospects and new customers. 

T e s t e d P r o d u c t s 
National homes are a result of the incomparable testing experience of the 
greatest producer of homes in history. But they have also been tested to prove 
their structural strength by such laboratories as Purdue University's School 
of Civil Engineering and the Robert W. Hunt Laboratories of Chicago. Their 
walls, for example, are built three times stronger than required by performance 
standards of the U. S. Bureau of Standards. They have the approval of the 
Building Officials Conference of America, the Pacific Coast Building Officials 
Conference, the Southern Building Code Congress, and the New York State 
Building Code Commission. 

C o m m u n i t y P l a n n i n g 
Every National Homes builder-dealer has available to him the very great ex
perience of National Homes in subdivision planning. Company experts on 
streets, sewage, water, landscaping, grading, etc., are available to advise you. 

S h a r e d E x p e r i e n c e 
Each year the company invites all of its builder-dealers to a national conference 
to share in a discussion of mutual plans. 

L o o k i n g A h e a d 
National Homes builder-dealers can be sure that they will always have the 
help they need in the years to come. Recently, for example. National Homes 
introduced what the Wall Street Journal called the "Little Red Prefab" school-
house—a modern answer to the school crowding problems which arise in 
areas where subdivisions are going up and population is growing. The first 
school, erected in Lafayette, was built in 21 working days, cost $18,450 per 
classroom (compared with $27,000 for a nearby conventional school started 
much sooner and finished long after, and $32,000 for the national average 
schoolroom cost). National Homes takes a broad view of its responsibility to 
help its builder-dealers on all fronts. 



ere's What You Can Count On 
as a National Homes Builder-Dealer 

C a p i t a l R e q u i r e m e n t s 
Any builder, selling National Homes, can greatly increase the volume of his 
business without any increase in capital requirements. You can boost the 
earning power of your capital 200%, 300%, 400%, or more. 

iVior tgage iVIoney 
National Homes Acceptance Corporation has available mortgage money for 
National homes on the most favorable terms. More than 600 national lending 
institutions—including some of the country's largest savings banks and in
surance companies—commit themselves in advance to take tens of millions of 
dollars of National homes mortgages. N H A C is now servicing mortgages 
valued in excess of $162,000,000. 

2S.00D 
U0MB9 
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H o m e s D e s i g n e d to M e e t 
F H A a n d V A R e q u i r e m e n t s 
National homes are designed to meet the rigid requirements of the Federal 
Housing Administration and Veterans Administration. Either one or the other 
of these federal agencies has insured mortgages of more than 90 per cent of the 
National homes that have been produced and sold in 41 states and the District 
of Columbia. 

M a r k e t A d v i c e 
Company exfjerts are always watching mortgage trends in order to give 
National Homes builder-dealers advance information of any change that might 
affect their business. For example, the 1955 change in FHA and VA require
ments had little effect on fully prepared National homes builder-dealers. 

T r o u b l e - F r e e H o m e s 
National Homes is the largest and most successful producer of homes in Amer
ica today. Its assembly lines give you a closely inspected, quality-controlled 
product. There is greater customer satisfaction. 

C o m p e t i t i v e A d v a n t a g e s 
No one can offer a better home at a lower cost in your market. FurthtTmore, 
you can build and sell homes to buyers at every economic level. 

A i l t he A d v a n t a g e s of a 
2 5 , 0 0 0 - H o u s e - a - Y e a r B u i l d e r 
The big builder has buying and selling advantages. He can usually offer 
higher quality at lower costs. He can afford the best materials and equipment 
especially designed for his needs. National Homes is the biggest producer of 
them all and can give you all of the advantages of a 25,000-house-a-year builder. 
Every builder-dealer, regardless of his size or location, shares in the advantages 
of this mass production and selling. 
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N A T I O N A L HOMES SECTION 

Conventional Builders 
are Switching to 
NATIONAL HOMES 

Attractive outdoor living areas can be part of the basic plan of any National home. 

O n e of the most significant trends in home-buiidini? 
today is the fact that an ever-increasing number of 
the nation's largest and most important builders are 
switching to National Homes. There is a growing 
awareness on the part of the local builder that a 
supplier like National Homes can give him very 
substantial competitive advantages in his local mar
ket and gready increase his earnings. 

Among many conventional builders who have 
switched to National Homes is Carnoy-American in 
Westchester County, New York—one of the best 
recognized builders in that area. Wallace John.son. 
the largest builder in Memphis, Tennessee, has re
cently become a National Homes builder-dealer. 
Percy Andrews and E . O . Doggett of Tyler, Texas, 

N . D . Woods in Oklahoma City, J . A. Peterson 
in Kansas City, Newlin-Johnson in Terre Haute, 
Indiana, and Bercaren Construction Company of 
Staten Island, New York—all among the biggest 
builders in their respective communities—have be
come National Homes builder-dealers. 

It will pay you to investigate the advantages of a 
National Homes builder-dealer franchise in your 
community—to discover that the widespread adop
tion of prefabricated methods is inevitable. Let us 
prove to you that prefabrication is a better method 
— that it means better and more economical housing 
for the customer and larger earnings for the builder. 

Write to James R . Price, President, National 
Homes Corporation. Lafayette, Indiana. 

N A T I O N A L H O M E S C O R P O R A T I O N 

Lafayette, Indiana . . . Horseheads, N.Y. . . . Tyler, Texas 

M O R E THAN ONE OUT OF E V E R Y 48 H O M E S B E I N G BUILT IN A M E R I C A T O D A Y IS P R O D U C E D BY 

Luxurious indoor and outdoor living are harmoniously blended in a National home such as this. 

H O M E 
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The trend is to Higgins Hardwood 
Block Flooring because: 

^ The ONLY hordwood flooring completely 
procticol on concrete. Not subject to ex
treme expansion and contraction. 

^ Super-Surfoce is thicker, (wears longer, con 
be sonded ond refinished as often as 
necessary) 

^ Prefinish saves upward of a week job lime 

• Con be used over radiant heat 

9 Treated ogoinst vermin and rot 

• Lifetime beauty, minimum upkeep 

• Eosy to install over any subfloor 

Archilecfural 
Hi 

SEE SWEETS: 

Industrial Construction 

Light Construction 

Hi 

7(f 
Hi 

People are using Higgins Oak Block on walls 
and in many other decorative applications—when 
you see the unusual warm beauty of its graining 
and color you just can't help thinking of other 
ways to use it than as flooring. 

It's still the most durable wood flooring you can 
buy, bonded under great pressure and intense 
heat, with a thicker, tougher, wax-treated wear
ing surface that can withstand many times the 

impact and abrasion it will ever receive in a 
home. 

On the floor, on the ceiling, on the wall, anywhere 
—it's easy to install over any structural base, and 
the factory prefinish means it's ready for use as 
soon as it's in place. (Also available unfinished 
for custom finishing after installation.) Easy to 
care for and sensibly priced, it will wear a 
lifctinif. 

SEE THE HIGGINS EXHIBIT AT THE NATIONAL HOUSING CENTER, WASHINGTON, D. C. 

B O N D O C K 

The wood made world famous in Higgins hardwood-hulled fighting craft 

HIGGINS INDUSTRIES I N C . - B O l S I S g - N E W ORLEANS 22-PIONEERS AND WORLD'S LARGEST MANUFACTURERS OF LAMINATED HARDWOOD BLOCK FLOORING 



One of the distinctive new homes built by the Arcose 
Company In Cincinnati's Chantlliy Woods Subdivision. 

John H. Hendy, Will iam F. Hendy and Carl S. 
Dotterman, top brass of the Arcose Company, 
Cincinnati, Ohio. In the past six years, they have 
used MODERNFOLD doors in over 600 homes. 

The Hendy Brothers Show 

H O W M O D E R N F O L D M A K E S H O U S E S 

M O R E C O N V E N I E N T - M O R E S A L E A B L E 

"It's convenience that sells houses," says John H. Hendy, 
''and this closet is just one place MODERNFOLD gives our 
houses so much more usable, convenient and efficient 
space. MODERNFOLD'S neat appearance blends with almost 
any kind of decor. And we've found that MODERNFOLDS 
adapt to a scientific, assembly-line method of installation." 

Take another look at the picture above as a prospective 
home buyer would. What would happen if they had 
installed a conventional hinged door? Certainly old 
fashioned door-swing would make this a congested area. 
But a MODERNFOLD eliminates wasteful door-swing and 
gives this home a real "plus" in sales appeal. 

MODERNFOLD doors come in any size you specify and 
in a wide range of tasteful colors. Their double-strength 
all steel framework is covered in sturdy, washable vinyl, 
and they fold completely within the door frame. You can 
use MODERNFOLD either in doorways or as a room divider. 
Overhead track moimtings guide the door quickly and 

quietly into place, for easy opening and closing. 
When you want a sales feature that combines conven

ience, easy installation, good looks and lifetime service, 
call your MODERNFOLD distributor. He'll help you from 
the initial planning stage to final installation, if you wish. 

The MODERNFOLD Custom line—for closures of any size—is available through 
installing distributors. Look under "Doors" In city classified directories. The 
Spacemaster line—for standard small closures—is available at your building 
supply dealer. Or write New Castle Products. Inc., Dept. M-20, New Castle, 
Indiana. In Canada: New Castle Products, Ltd., f>/1ontreal 6. 

\tiS. Htm CASTLE PROBUCTS. INC. 
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Richmond Homes 
New Contemporary 

Whenever possible, Richmond Homes, Inc., dealers 
show a home without interior covering along with their 
show house. Why? Because Richmond Homes will stand 
comparison quality-wise with any home built, pre
fabricated or on the site. In spite of this, Richmond 
Homes are competitively priced! No wonder our 
dealers enjoy large volume soles! 

Richmond Homes new contemporary models, shown 
above, ore well designed and planned. The Nassau 
has three bedrooms and is 40 or 44 feet long by 28 
feet wide. The Executive has four bedrooms and is 
64 feet long by 28 feet wide. An excellent selection 
of elevations, covering, carports, patio fences and 
garages gives full flexibility to lot placement and in
dividualization. It mokes little difference which side 
faces the street—all elevations ore attractive! 

A C o m p l e t e L i n e of T r a d i t i o n a l and 
Contemporary Homes Competitively Priced 

All structural lumber is No.1 and better, kiln-dried fir and hemlock. Structural strength 
is so great that all weight is supported on the outer walls, allowing freedom for interior 
changes without ofFecting building code requirements. Only proven, nationally famous 
products are used, including redwood prime-dipped siding on traditionol models. 

The QUALITY Home Factory Built 
For Particular and Capable Builders 

Write Box H 

R I C H M O N D L I O M E S • I N C . 

R I C H M O N D , I N D I A N A 



Presenting...ThQ New 1956 Kelvinator Electric Ranges 
with More Exclusives to Help Sell New Homes Faster! 

8 new decorator 

colors and classic whi te 

Here is a feature that really shows you have built extra value Kelvinator exclusive that speeds the buying decision. 

D I S P O S A B L E A L U M I N U M O V E N LININGS 
Women are sold on sight when they see how they can save 
hours of drudgery. Soiled oven linings slip out—can be 
replaced by shiny new ones in a j i ffy! And this tremendous 

M O R E K E I . V I N A T O R E X C L U S I V E S 
F O R Y O U R R A N G E D O L L A R 

selling feature is available on five models in both 30" and 40" 
ranges. Let us give you complete information about the 
new 1956 Kelvinator Electric Ranges. Write today! 

Bermuda Pink 

Spring Green 

Surf Turquoise 

Dam Gray 

Sand Beige 

Buttercup Yellow 

Harvest Yellov/ 

Lagoon Blue 
and Classic W h i t e - o f course 

M O R E AND M O R E AND M O R E K E L V I N A T O R R A N G E E X C L U S I V E S 

Twin Rocket Surface Units. All lour Rocket surface 
units have .separately controlled inner element for 
economical small pan cooking. 

Thermostatic Deep Fat Fryer. Down, it's a deep well 
cooker, up, it's a fast, economical surface unit. 

Illuminated Thermostatic Action Switches tailor 
bo[h temperature and cotiking area to exact surface 
cooking requirements. 

Fvery Heating Unit Self-Cleaning. Bake and Broil 
units are self-cleaning rod elements. All surface 
units self-cleaning. 

Bonus broiler. Broiler ele
ment slips out of oven, plugs 
into left-hand compartment 
to allow broiling and baking 
at same time. 

"Roast Ready". Automati
cally turns oven off when 
roa.sl is cooked to perfection. 
Light on control panel indi
cates " R O A S T R E A D Y . " 

Division of Americon Motors, 

American Mofori Means 

Dalroit 32. Michigan 

More for Ameri'cani 

NEW 1956 KELVINATOR BUILT-INS 
4 models styled to harmonize with and glamourize any kitchen interior 

• A model with Lifetime Porcelain Door in 8 Decorator 
Colors or White, with Glass Oven Window. 

• Two Stainless Brushed Chrome Door Models, one 
w/ith Glass Oven Window, one without window. 

• A Budget Model in Lifetime Black Porcelain. 

Oven Features: Convenient Eye-level Control 
Panel ends stooping—Automatic Oven Timer 
—Minute M i n d e r - O v e n Light. 
Surface Unit Features: High Speed Rocket 
Surface Units. 7 Heat S w i t c h e s - S i g n a l Light 
- S t a i n l e s s Brushed Chrome Top. Brushed 
Chrome Griddle, optional. 



House sales—not what they were 
Reports f rom scattered cities suggest the day of 'hard
sell' is approaching. But the US economy looks so healthy 
the dip should be short-lived 

MM THIS MONTH'S NEWS 
(an Index to the top s tor iesj 

MORTGAGE SQUEEZE: experts think tht 
shortage of money w i l l ease sometime 
between January and March p. 38 

FANNY MAY steps up her buying, but some 
lenders wonder If policy of buying mar
ketable loans wi l l split market p. 38 

'36 FORECASTS: Commerce and Labor Depts. 
predict 1,218 000 starts next year and 
near-record dollar volume of homes p. 39 

MORTGAGE BANKERS CONVENTION finds del
egates unworriedly coasting througti the 
money squeeze af ter a record year. . p. 41 

RUSSIAN HOUSERSsail f o r home a f t e r month-
long tour of 14 cities, leaving orders for 
many tools and one complete house, .p. 43 

NAREB CONVENTION decides to make graas-
roots support for rehabil i tat ion No. 1 
program, elects Turley president p. 44 

ESTHETIC ZONING controls get another boost 
f rom the Supreme Court in Fox Point, 
Wis. case p. 46 

SAVINGS A LOAN CONVENTION studies what 
kind of Home Loan Bank Board industry 
wants, postpones stand on conver
sions of mutuals to stock f i rms p. 48 

PREFAB CONVENTION: how to fo rm accept
ance corporation to ease financing of 
their product is No. 1 problem p. 52 

REGULAR DEPARTMENTS: 
Statistics p. 47 
Sidelights p. 49 
People p- 51 
Opinions P- 56 
Builders at Work p. 61 

"Of course, the situation here isn't typical. 
But some of our boys are beginning to find 
it a lot harder to sell their houses." 

Builders and lenders in more than a few 
cities were beginning to talk like that last 
month. 

Nobody was even suggesting that the total 
US housing market was in anything but sound 
shape. I t was always "local conditions" or 
bad design or poor location or something 
else (but special) that had made the going 
tougher for home builders. 

W h a t is a t rend? Yet reports kept trick
ling in from enough widely scattered places 
to suggest that something more than coin
cidence was afoot. For one thing, the impact 
of tightened FHA and VA terms had harely 
been fell yet: no-down deals were still being 
offered in realty ads. If some houses were 
hard to sell now, what would the picture be 
like in a few months? Some items: 

• In Portland, Ore., the semi-annual real 
estate research committee report revealed that 
the overhang of unsold houses (past plaster
ing stage) had zoomed 50% in a year. It now 
stood at 500 homes, some 10% of a typical 
year's output. Biggest unsold inventory was 
in the 112.500-$14,999 bracket. Vacancies-
highest since the war—stood at 2.1% for 
single-family homes and 8.1% for multi-
family units. The Portland report gains sig
nificance from the fact that it is one of the 
nation's best surveys of a local realty market. 

• Wichita, Kan. builders reported a one-
month overhang of unsold homes. 

• Memphis realty experts called the market 
"not really soggy." but "very choosy." Said 
one: "There are a few too many houses 
from $15,000 up." Hardest to sell: the two-
l>edroom. one-bath home. 

• A sampling of realtors in New York for 
N.\REB's annual convention (see p. 44) 
turned up more evidence. Realtor W. Max 
Moore of Denver admitted the $15.000-$25.000 
market was "getting a little sticky." J. W. 
Kalna of Cleveland called the $18,000 hracket 
"strong," but noted projects were harder to 
sell since the FHA-VA credit cutbacks. 

• On the west coast, the fabulous home build
ing spree in Orange County (just south of 
Los Angeles) was beginning to catch up with 
demand, said local builders. In the San Fran
cisco Bay area, several builders said sales 
in the low and medium price brackets had 
been in the doldrums most of the summer, 
though homes above $18,000 on choice lots 
were going briskly. 

• In Philadelphia, mortgage men reported 
sales had fallen "back to normal." Said one: 
"You can't call things slow except by this 
spring's standards. But the direction is all 
toward slowing down. It's the same in Pitts
burgh and Erie." 

• Sales in Jacksonville, Ft. Lauderdale and 
Miami. Fla. were characterized as "a little 
slow" by one big broker. But starts had 
slumped, too, and he was confident things 
would be in step again by January. 

'Hard-sel l ' ahead? In many another city, 
however, the boom still wore its bloom. 
Summed up NAHB President Earl Smith: 
"I t has been a good market. Not spectacular, 
but one in which the seller has to hustle." 

li the day of "hard-sell" was at last arriv
ing—and such evidence as was at hand was 
too flimsy for any sure judgment—it should 
come as no surprise to thoughtful building 
men. N.\HB Executive Director John Dick-
erman. for instance, thought the time was 
approaching a year ago when he urged build
ers to step up their merchandising and sales 
promotion aids in a major way. 

But close examination of the evidence— 
even in spots currently rated as soft—indi
cates two comforting items: 

1 . Just the least little bit of retrenchment 
would bring supply and demand back into 
step in most cities with an unsold overhang 
of new homes. 

2. The mortgage pinch, say fiscal experts, 
is almost certain to bring about that cut
back. Indeed, the production pace of hous
ing tends to be self regulating (with all the 
help it gets from the federally managed 
economy) and this is a demonstration of it. 

Ever normal boom. Moreover, the con
sensus of economists sampling the nation's 
business health seemed to be that the economy 
was still pointed for the clouds. The big 
source of strength—a newly dominant one— 
is the astoni.>«hing rise in plans for plant and 
equipment expansion, plus public facilities 
construction. Moreover, the high level of con
sumer expenditures will probably continue, 
bolstered by wage increases, a cut in taxes 
and a relatively stable cost of living. And 
government statisticians think the nation has 
probably now passed the celebrated mid-fifties 
low in family formation (a basic influence 
on the demand for housing) and can now 
look forward to a gradual increase until the 
inevitable spurt in the 1960s. 

All these forces will tend to prop up home 
sales. The state of business—and the psy
chology it generates among buyers—plays a 
vital role in selling houses, particularly in 
the upper price brackets. 

If home sales are about to undergo any 
kind of a slump, chances are overwhelming 
that it will be no more than a brief shakeout 
—a passing hangover from last summer's no-
down binge. It will probably hit hardest at 
places that have been building fastest and 
at places that get mortgage money from afar. 

The problem, as one highly placed govern
ment official suggested to NAHB directors 
recently, was still "how to get from here . . . 
to there." 

NEWS continued on p. 38 
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MORTGAGE MARKET: 

When will the pinch end? 
Experts think money wil l loosen up between January and 
March. So the question is: can builders step up their build
ing plans fast enough then to overt a slump in starts? 

The tight mortgage market will ease in the 
spring—and perhaps much sooner. 

The degree of unanimity on that outlook 
was reaching proportions last month that 
would have been surprising except for one 
thing: the mortgage market was in the kind of 
trouble that comes from too much prosperity. 

As Economist Miles Colean told NAREB's 
Mortgage Council: "I t is a kind of monetary 
heartburn that results from forced feeding of 
long term loans temporarily beyond absorp
tive capacity of long term savings. We are 
going through a period of digestion, and there 
isn't anything to do but go through with it. 
. . . The mortgage market has never had such 
a lush year as this one." 

Statistics show just how lush it is. Mort
gage recordings (which cover both old and 
new housing units) are running 32% above 
1954. The year's total will probably reach 
nearly $30 billion. And here is how much 
more than a year ago lenders were pouring 
into nonfarm residential mortgages: 

1ST 9 MONTHS 

1955 INCREASE 
INVESTMENT BY (m BILLIONS) FROM ' 54 

Life insurance cos. $3.3 27% 
.Savings & loans 9.0 39% 
Mutual savings banks 3.2* 23% 
* House & HOME esiimaie 

How quick a turnaround? The big ques
tion was whether the loosening of credit would 
come in time to prevent a drop in house starts 
in the first half of 1956. As cries of anguish 
sounded louder and louder from worried 
builders, federal housing officials were re
sponding with soothing words. "Our restric

tions," said HHFAdministrator Albert M. 
Cole, "were temporary and can be removed," 
Added FHA Commissioner Norman Mason: 
"You can be sure that if there is a decline in 
the volume of business, the restrictions will 
be lifted." 

Unfortunately for builders, the restrictions 
Cole and Mason could most easily amend— 
the July tightening of FHA and VA down pay
ment and amortization terms—were not the 
major worry. The crucial decisions will be 
made this month by the government's fiscal 
managers—the Federal Reserve, the Treasury, 
the White House. They will act to adjust the 
sui)ply of money and credit to the whole econ
omy, not primarily building. Says Colean: 
" I f it is concluded that the general health of 
the economy demands further astringent treat
ment, the shrinkage is more likely to occur in 
house building than in other kinds of con
struction, or in other areas of the economy, 
which either are not so dependent on credit 
or are more readily able to pay a high price 
for money. If, on the other hand, the conclu
sion is that restraint has gone far enough, 
then whether the monetary policy becomes 
neutral or indulges in even slight ease, it 
should be possible for the mortgage and build
ing interests to adapt themselves fast enough 
to a changing atmosphere to get the next 
building season of? to a fairly good start. The 
tipoff may come from what the Federal Re
serve Banks do or do not do about their dis
count rates within the next few weeks." 

There were some signs last month that 
Washington was shifting its attitude on credit 
policy. Fanny May stopped selling the back

log of mortgages in its liquidation portfolio. 
In one of his rare talks. Henry C. Alexander, 
new board chairman of J. P. Morgan & Co. 
and a member of the Federal Advisory Coun
cil which advi-ses the Fed, said: "Maybe we 
should be thinking in terms of somewhat less 
restraint. If I were writing the rule or coining 
the slogan for monetary policy, I would say: 
'Easy does i t . ' " Undersecretary of the Treas
ury Randolph Burgess, in a talk noting that 
credit restraints this year were designed to 
keep the boom from turning into a bust, 
added: "We are all being very alert at this 
time for any change in the opposite direction." 

Builders' d i lemma. The dilemma builders 
face while waiting to see how the money 
managers are going to tilt things is not a 
pleasant one. It was summed up this way last 
month by President Ray Lapin of Bankers 
Mortgage Co. in San Francisco: "Builders 
starting tracts have the dilemma of obtaining 
a lousy firm takeout commitment now, or ob
taining a standby price for a year which would 
give them much more flexibility in starting 
their tract as to terms of sale, and also enable 
them to wait for a more favorable market. 
But a standby involves obtaining a commit
ment at a very low price, which would be a 
risk to the builder if the market remains as 
tight as it is." 

Even standby commitments were available 
only on a limited basis last month. Bargain 
hunters continued to pick up distress paper 
at bottom prices. Said one unhappy builder: 
"A return to some form of uncommitted ware
housing by commercial banks is now the only 
hope for builders in planning their new oper
ations." 

Seattle builder shuts down. Seattle's Al 
Balch, who puts up (with partners) about 
500 homes a year, said: "We could step up 
our plans pretty fast if money loosens up this 
winter, because we already own the land." 
But Seattle's Al LaPierre. who has built be
tween 3,000 and 4.000 homes, announced he 
was shutting down entirely for the rest of the 
year at his big Mountlake Terrace project 
(see People, p. 51). As LaPierre saw it, the 
brakes were frozen tight to shut off mortgage 
money for homes priced under $12,000. 

Rise of discounts brings wave of business for Fanny May 
Home building's perennial "Miss Financing," 
Fanny May, is enjoying a new wave of popu
larity. 

Under the de-glamorizing treatment of the 
1954 Housing Act, Fanny May (Federal Natl. 
.Mortgage Assn. by her full but little used 
name) became little more than a wall 
flower. The law decreed that Fanny May 
could provide only supplementary aid to the 
mortgage market—and tliat at market prices. 
No more rigid support activities that had 
made her a dumping ground for mortgages 
nobody else would buy at Fanny May's price. 

When the law became effective in Novem
ber 1954, Fanny May primly set its "market" 
prices from 99̂ /2 (for FHA and VA 25 year 
or less paper with 10% or more down from 
states like New York and New Jersey) to a 
low of 95 (for 25-30 year, 95-100% paper 
from Hawaii and Puerto Rico). Additionally, 
it imposed (and still does) a purchase and 
marketing fee of ^4 to 1% (depending on 

Fanny May's estimate of a mortgage's mar
ketability). Sellers also must buy at par 
three shares of $100-par Fanny May common 
stock per $10,000 of unpaid principal bal
ance of mortgages sold. At first, the stock 
had no market; later one developed at about 
50<* on the $1. Thus thu penalty for selling 
mortgages to the government's secondary 
market facility ranged from 2V2 to 7^4 points. 

Upshot: no takers . At those prices, it was 
no wonder Fanny May did almost no busi
ness—for a while. She bought one mortgage 
in November '54 and another one the next 
month. Since then, the market has gradually 
caught up with Fanny May's prices. By the 
end of October, offerings were flowing in at 
a 1,000 a week clip and Fanny May had 
bought 4.872 mortgages worth more than 
$42 billion. 

Says phlegmatic President J. Stanley 
Baughman: "There's not much doubt we'll 

be getting more mortgages offered us if pres
ent conditions continue." (One indication of 
it: Baughman [see photo] appeared twice 
last month as a convention speaker—at 
N.\REB and PHMI.) Some mortgage men 
think Fanny May could become a potent 
force in the secondary market "before we 
know it." 

With purchases nearing a $5 million-a-
week pace, Fanny May is getting set to do 
some financing her.self soon. Under the 1954 
law, the agency can sell debentures up to ten 
times the value of her preferred stock sold 
the Treasury ($93 million) plus tlie common 
stock sold to secondary market participants 
(now $1 million). So Fanny May has a 
legal borrowing capacity of $940 million. 

The $52 million left in her ti l l might last 
until February. So the prospect is that Fanny 
May will go to the money market with deben
tures some time after Jan. 1 (to let the 
Treasury get a hunk of refinancing out of 
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the way first). How big an issue? Officials 
are positive it "won't be anywhere near as 
much as $500 million" for secondary market 
operations. 

Off ic ia l discounts. Fanny May*s scale of 
discounts—still the same a.s a year ago— 
furnishes a lively rebuttal to the notion held 
by some Congressmen* that there is some
thing sinister about mortgage money costing 
more in California and Texas than in the 
Atlantic seaboard money centers. In Texas, 
Fanny May will pay % point less than for 
the same loan in New York. Additionally, 

WaUnr Daran 

Government forecasts 1,218,000 house starts 
in '56 with only 1% drop in dollar volume 

FNMA PRESIDENT BAUGHMAN 

The sleeping beauty was waking 

for each 5% that down payments sink below 
10%, Fanny May adds a ^4 discount. The 
same principle applies to amortization. 

Unsurprisingly, the bulk of Fanny May 
business has been from places like Houston, 
Phoenix, San Francisco and New Orleans. 

• Rep. Wripht Patman (D, Tex.) last month made 
headlines across the country with a charge that 
5- to 9-point discounts on FHA and VA loans 
were "a shocking scandal" and a "shameful abii.se" 
which tend to add $600 to $1,000 to the price of 
a $12,000 home. He conceded "moderate dis
counts" are inevitable because of tight money. 

IS THE MARKET BREAKING IN TWO? 
ITill FN MA* 5 new policy of trying to buy 
only mortgages it considers marketable 
tend to break the mortgage market in 
half—making blue chip mortgages bluer 
(like blue chip stocks so coveted by in
stitutional investors) and red mortgages 
redder? 

Mortgage bankers began wondering if 
such a new trend was in the making last 
month. Good evidence, said one East Coast 
lender, was offering at 90 and 91 of 30-35 
year old homes being financed VA in the 
Northwest, offerings at 91 and 92 of old 
homes being sold to Negroes in Detroit. 
Such properties, the lender inferred, prob
ably would not be eligible for sale to 
FNMA. 

The season for predicting what next year will 
bring to housing was in full blossom again. 

Major eflFort of the month was the annual 
forecast by the Depts. of Commerce and 
Labor. They estimated that private, nonfarm 
housing starts would reach "about 1.2 million" 
in 1956—down about 100,000 from this year. 
Public housing will be up about 10%, the 
government experts prophesied. That would 
mean some 18,000 starts for a nonfarm total 
of 1.218 million* 

1 % drop in dollars . In dollar volume. 
Commerce and Labor predicted a 1% drop+ 
for private housing next year, breaking down 
this way: 

1955 1956 % chang*-
(in millions) 

Private residential ...$16,345 $16,200 —1 
New dwelling units.. 14,765 14,300 —3 
.Additions, alterations 1,250 1.150 20 
Nonhousekeeping . . 3 3 0 400 21 

The federal forecasters blamed next year's 
expected drop in starts on the current mort
gage pinch; if tightened FHA and VA credit 
terms were any part of their reckoning, the 
official announcement did not mention it. 
Added the government: "This [predicted] rel
atively high level of homebuilding in 1956 
results from the widespread demand for better 
housing in prosperous times, a large volume 
" f retirements (demolished, abandoned, or 
converted units) from the housing supply as 
well as from population increase and mo
bility." 

For all new construction, the government 
predicted a 5% gain next year to a record 
$44 billion. Private nonresidential building 
(stores, factories, churches) and local public 
works will account for most of the increase. 

Other voices. Only a few prophets veered 
much from the concensus 1.2 million forecast 
for the year ahead. Items: 

HHFAdministrator Alber t M . Cole — the ad
ministration wants 1.2 million starts next year, 
but Cole personally believes they will reach 
1.25 million. There will be enough mortgage 
money to finance at least 1.2 million homes. 
The mortgage market "hasn't gone to hell and 
it isn't going to hell." 
Thomas J. Sweeney, assistant deputy VAdmin-
istrator for loan guaranty—"It is reasonable 
to assume 1.1 million new homes can be built 
and financed, and perhaps more. We antici
pate veterans will buy at least 400,000 new 
homes in '56 and 200,000 existing homes with 
VA loans." The financial prospect: $7 billion 
of mortgage money will pour into the GI home 
program. $5^2 billion of it new money. 

* l̂ oth .Associated and United Press got it wrong, 
reported a prediction of 1.2 million total housing 
starts (omitting public housing). 

t HOUSE & HOME, which makes its 19.56 forecast 
earlier than rival experts (Sept issue, p. 136). 
predicted 1.250 million private starts, plus 15.000 
public starts next year. In dollar volume, H&H 
foresaw outlays of $14.6 billion for new private 
homes this year, with a slight gain in '56 as higher 
prices offset a slight drop in total units. 

FHA Commissioner Norman P. Mason told 
a conference of business editors in Washing
ton he thought the country needed between 
1.25 and 1.3 million homes a year to meet the 
demand. 
Miitlgage Banker James W. Rouse of Balti
more—"2%, 25 year limits aren't going to 
severely curtail '56 output. The big thing 
is the state of the economy (»f the country, 
not the money market." 

Study of flood insurance 
produces a flood of talk 
What price flood insurance? 

The experts were still arguing, seemed 
agreed on only one tiling; the price would 
be too high if private companies wrote the 
policies. 

And what tlie government could best do 
to help ease the impact of disasters w a i 
still hazy. 

Sea. Herbert H. Lehman (D, W.Y.) pro
posed a $12 billion federal program l«i in 
sure people against smog, floods and vol
canoes, among other things and criticized 
the administration for not having some spe
cific proposals ready by last October, Sen. 
Prescoit Bush (K, Conn.j, also a nieiid»ei 
of the Senate banking committee, reloried 
that the group should quit (ocusing on 
"flood politics" and ''get back to flood in
surance." Asst. Budget Director Roger Jones, 
talking about only the possibility of "aome 
kind of insurance system," offered a gen
eral outline for an experimental, three-year 
program backed by the government with 
limitations on the amount of insurance lo 
be written and the private insurance cuiu-
panies doing the work of selling the pidiciei* 
and collecting tlie claims. 

It was stiU possible that the housing 
agencies would play some part in au ex
panded government insurance program. 
HHFA held its third conference with in
surance company executives, argued aboui 
how to give private business a chance lo 
participate. "Any program that might lie 
evolved," said Deputy Administrator Frank 
J. Meistrell, "would be with the ilioiighl 
in mind that the government should partici
pate only to the extent that private indus
try is imable to provide such insurance al 
the outset." 

Industry opposition to stuSing flood insur
ance into HHFA or FH.\ has been inuled. 
Last month. General Counsel Sam Neel of 
the Mortgage Bankers Assn. broke the 
silence by observing: "HHFA ought to be 
a housing agency, not a catchall. Loss of 
houses in a flood area is only a minor pari 
of the total pictiu-e. I f this program has 
to be met as a social need it ought to be 
met as such and not imposed on a [mortgage] 
insurance program." 

An alternative is flood control and preven
tion. Two speakers at a recent meeting of the 
American Society of Gvil Engineers urged 
that potential flood areas be rezoned to ex
clude homes and businesses and be used for 
floodways. parks and farmland. 
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r EVERYTHING you need in air condit ioning 
f rom one comple te source off supply . . . 

Y O U R A I R T E M P D E A L E R ! 

Airtemp is the original and the most complete 
BUILDER'S LINE of yearound air condi
tioning for homes with "New Dimension Living." 
In this one big line compact, 
flexible "Spacesaver" rS' n-^^ZI units, you 
can always find the ^ ' f ' ^ ^ ̂  exactly right 
equipment for every T requirement 
of any site, any plan, any budget. 

And the entire Airtemp line of quality, Chrysler 
engineered air j ^ " ^ conditioning 
is always quickly ™ available to you 
at mass production v f " ^ ^ i prices from a 
single, dependable ' i j ^ source of sup
ply—your nearby Airtemp Dealer. When you 

build in Airtemp, you can depend on your 
nearby Airtemp Dealer, an air conditioning spe
cialist through training and experience, to take 
over the complete responsibility 
for any job. Phone your Airtemp 
Dealer (he's listed f^Wyp^^ ^'^ Yellow 
Pages) to get the / ^ ^ i c - / ' * ^ facts on air 
conditioning that will give your future homes 
a greater sales appeal. 

' D I V I S I O N ' 
C H R Y S L E R C O R P 

D A Y T O N 1 , O H I O 

T H E FORWARD L O O K I N 

AIR C O N D I T I O N I N G • H E A T I N G F O R H O M E S , B U S I N E S S , I N D U S T R Y 
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J O H N A U S T I N , N E W MBA V I C E - P R E S I D E N T , PRESIDES O V E R PANEL O N F H A , V A L O A N S 

Mortgage bankers rap warehouse curbs, 
see money.pinch as a good fhing for nation 
As with the N A H B directors' meeting the 
month before, the annual Mortgage Bankers 
Assn. convention in Los Angeles produced 
surprisingly little crying about mortgage 
money shortages. 

One H H F A official, struck by the fact, 
commented: "There's an undercurrent of un
easiness, but business has been so darn good 
hardly anybody cares." 

A more sophisticated explanation from an 
M B A staflter: "The boys have finally learned. 
This time they're covered—nearly 100%— 
with commitments." 

Warehouse gripes. T h i s is not to say 
the 2,389 registrants had no gripes about 
the pinch on mortgage credit. They had— 
but mostly over the way commercial banks 
had "misinterpreted" the New York Federal 

Reserve's caution against abuse of ware
housing into a blanket prohibition. Robert 
M. Morgan, vice president of Boston's 5r 
Savings Bank, spoke up in the sharpest 
terms during a panel on F H A and V.A loans 
(photo, above). Said he: "It's unfortunate 
—but this industry has had selective controlh 
applied to it—even if the controls are sup
plied by innuendo and conferences in New 
York." 

But most convention-goers seemed Ui 
agree with HHFAdminis trator Albert M. 
Cole, who told them "I he housing picture 
. . . will be a better and more enduring 
picture for the reasonable restraini that has 
been temporarily applied." Other news: 
• Senior Vice President Wil l iam A. Marcus 
of San Francisco's American Trust Co. drew 
the convention's biggest touch of spontane-

MBA'S N E W PRESIDENT, bespectacled Lindell 
Peterson (pictured in a convention liuddle 
w i t l i MBA General Counsel Sam Neel), could 
almost be called a prototype of a mid-century 
mortgage banl<er. 

He is a mild mannered and unspectacular 
man of 59 w i t h a wife who was his college 
sweetheart, two grown sons, suburban Chi

cago home, (Dutch colonial stucco wi th a big 
lawn, soaks hedges and shrubbery), a seldom 
exercised penchant for barber shop singing. 

hobby of billiards and a conscientious dedi
cation to work that has carried him steadily 
up in the world of business. 

World War I temporarily interrupted Chic
ago-born Peterson's education at the Univer
sity of Illinois (he spent two years in France 
wi th Base Hospital 12). His realty career 
began w i t h Chicago's Baird & Warner. In the 
mid-twenties, he Joined John Cummings L i n -
dop to build suburban homes ($7,500 to $9,500) 
in such suburbs at Maywood, River Forest 
and Bellwood. In 1930, he switched to mort
gage banking wi th Nelson Hunt & Co. Six
teen years later, he became president—the 
f i rm meanwhile having changed Its nam* to 
the present Chicago Mortgage Investment Co. 

Peterson, who won MBA's annual dis
tinguished service award in 1953 for his work 
developing its educational program expects 
to stress similar matters as president. 

ous applause when he urged that V A and 
F H A be merged to do away with duplica
tion. Other panelists noted that the Presi
dent's housing policy committee urged a 
"much deeper" consolidation of appraisal 
and inspection than V A and F H A have yet 
accomplished. 
• When Mortgage Banker James W. Rouse, 
who helped father the urban renewal concept 
in the 1954 Housing Act, asked how many 
of the 1,000-odd listeners at one panel ses
sion had plans to make F H A Sec. 220 loans, 
only half a dozen hands went up. Pleaded 
Rouse: " I n the next five years, 220 is the 
greatest opportunity to the mortgage banker, 
[t doesn't have to be a public gleam in his 
eye. It can be profitable, reaching into mar
kets totally unreachable today." 

• General Counsel Sam Neel warned that pub
lic housing advocates "will be far more of a 
problem this year" in Congress. Braintrusters 
in the C I O , the Natl. Housing Conference and 
other groups have put together a program 
calling, among other things, for: 1) 200,000 
units a year of public housing, 2) keeping 
over-income families in public housing units, 

3) creation of a new Federal Mortgage Bank 
to make 3%, 40-year loans to $3 billion a year 
to co-ops on a 95% of construction cost basis. 
4) more housing for the aged. "Don't under
estimate that kind of a movement," warned 
Neel. 

DISTINGUISHED S E R V I C E A W A R D was presented 

to Wi l l i s Bryant ( r ) . vice president of American 
Trust Co. of San Francisco, by ret ir ing MBA 
Chief Wallace Moir. in his major speech. Moir 
again called on FHA and VA to impose a mini 
mum halt-acre lot size In tracts (July, News). 

E Y E - S T I N G I N G S M O G cloaked downtown Los 
Angeles while Studebaker Chairman Paul G. 
Hoffman (r) and then Commerce Undersecretary 
Walter Wil lams (I) gave final convention talks. 
The attack was so bad that smog seeped into 
the Statler Hotel's air conditioning system and 
many a dignified listener wept, dabbed his eyes 
wi th a pocket handkerchief. 

NEWS continued on p. 43 
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In mis doorway. Milcor No. 4 Expansion 
Cising Bead acts as trim and {rounds for 
Blaster. Note the perfect corners. 

Milcor No. 4 Expansion Casing Bead 

MILCOR C A S I N G B E A D ADDS T O 
A P P E A R A N C E , P E R M A N E N C E , S A L A B I L I T Y 

PROSPECTIVE owners l ike the effect 
of spaciousness achieved by u s i n g 

M i l c o r C a s i n g B e a d around doors a n d 
windows. T h e y apprec iate the s imple 
beauty that harmonizes w i t h m o d e m 
inter ior decoration. 

T h e y also l ike the fact that M i l c o r 
C a s i n g B e a d doesn't w a r p or shr ink . 
I t ' s easy to keep c l ean—there a r e no 

cracks to become dirt-clogged. T h a t ' s 
b e c a u s e t h e e x p a n d e d m e t a l w i n g 
w h i c h is part of the M i l c o r C a s i n g 
B e a d provides a secure p las ter bond. 

T h e r e ' s a M i l c o r C a s i n g B e a d that 
fits the homes you're p l a i m i n g — in 
both so l id a n d expansion-wing types. 
M i l c o r C a t a l o g No . 254 shows the 
complete l ine. A v a i l a b l e upon request. 

M i L C O i t C A S I N G B E A D 
I N L A N D S T E E L P R O D U C T S C O M P A N Y 

4 0 5 7 W E S T B U R N H A M S T R E E T • M I L W A U K E E 1. W I S C O N S I N 
BALTIMORE 5, MD., 5300 Pulaski Highway • BUFFALO 11, N. Y., 64 Rapin St. • CHICAGO 9. ILL. 4301 S. Western Blvd 
CINCINNATI 25, OHIO, 3240 Spring Grove Ave. • CLEVELAND 14, OHIO, 1541 E. 38th St. • DETROIT 2, MICH. 
690 Amsterdam Ave. • KANSAS CITY 41, MO., P. 0. Box 918 • LOS ANGELES 58, CALIF , 4807 E. 49th St. • NEW YORK 
17, N. Y., 230 Park Ave. • ST. LOUIS 10, MO., 4215 Clayton Ave. 
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Soviet housers buy nailers, stud guns, one house 
The ten Russian housing experts sailed home 
from New York last month after a month's 
inspection of U S home building that covered 
7,000 mi.. 14 cities, 38 tracts, 17 factories, 
four exhibits and 12 miscellaneous industry-
connected projects. 

The delegation touring the nation as guests 
of N A H B did not catch the public fancy to 
the same degree as the Russian farm delega
tion in August. One reason: several months 
had elapsed since the Geneva summit con
ference which bathed the farm tour in warm 
bonhomie. Another: Minister of G t y and 
Urban Construction I . K . Kozui l ia , head of 
the delegation, was a blunt personality who 
seemed determined to pay no extravagant 
compliments to U S housing. The leader of 
the Soviet farmers. Minister Mtskevitch, was 
an outgoing type who did not hide his open 
admiration for some aspects of U S farm 
life and methods. 

Whatever the public thought, most of the 
builders who saw the visitors seemed to agree 
the stunt had been worth the trouble. N A H B 
Director August Rhalves told newsmen in San 
Francisco: "When N A H B first started talking 
about this trip, I was inclined to think the 
industry had a lot of better ways to spend 
$20,000. But now I'm convinced. It would 
have been worth a lot more." 

Eye f o r techniques. I f the Russians were 
quick to carp at imperfections in the Ameri
can building scene (shown an old-fashioned 
water treatment plant in New Orleans, one 
delegate said: "We have antiques in Russia , 
too; we thought we were here to see your lat
est methods") they were even quicker to 
photograph, jot notes on or even order samples 
of what impressed them. A lot of things obvi
ously did. Items: 

• "You have made lots of progress in kitchen 
design in the last nine or ten years," said 
Kozuilia in his warmest compliment (he was 
here in 1945-7 as an U N R R A official). He 
was especially struck by new complete built-
in kitchens. 

• Lift-slab construction, Kozui l ia added, im
pressed the delegation. It "deserves atten
tion" for multi-story construction, he said. 

• T h e delegation not only bought a complete 
speculative house (see photos) from Builder 
.\ndy Oddstad of Redwood City, Calif . , but 
also ordered about $7,000 worth of electrical ^ V 
appliances in New York , and many labor- 7=>*==^^r—^.ial^^— 
saving devices like a plastering machine, 
a pneumatic nailing machine that pounded 
98 eightpenny nails home in one minute, and 
a building gun which uses .22 caliber car
tridges to fasten 2 x 4s to concrete slabs or 
foundations with steel pins. In Houston, they 
also picked up some Davy Crockett outfits. 

The mysterious West . One point the 
Soviets appeared not to understand at al l 
was the competitive system that makes U S 
housing tick. I n a San Francisco bar, one 
N A H B official tried to explain the setup of 
the trade group, whose members represent 
perhaps 80% of U S home building. Said 
the Russian (probably thinking of the state 
trusts that control al l Soviet bu i ld ing) : **If 
you already control 80%, why don't you make 
al l the other builders join and then you could 
raise the price of houses. Y o u could charge 

anything you like." The American could only 
spultter into his scotch (the Russians liked 
scotch, but found bourbon too strong). 

T h e trip ended on a uniquely Soviet note. 
The day before the visitors sailed, reports 
from Moscow said one of them. Architect 
Alexander V . Vlasov, had been fired for a 

"western" trend in Soviet building which 
involved wasting money on skyscrapers and 
ornate decoration. Another version: Vlasov 
incurred the wrath of the M V D because he 
made an unescorted visit to F r a n k Lloyd 
Wright. Vlasov sailed with a smile, hinting 
that reports of his ouster must be in error. 

THE HOUSE the Russians wi l l get—If the flov-
ernment licenses the export — looks like this. 
Oddstad offered i t at cost (minus cement, bricks 
and the lot) for about $8,000. But the Russians 
bought $4,000 wor th of model furnishings, too. 
Oddstad offers it locally as a no-down V A . 

S O V I E T H O U S I N G MINISTER | . K. Kozuilia (I) 
liked the 700-home Rollingwood subdivision in 
the San Francisco suburbs so much he asked 
Builder Andy Oddstad (r) to create and ship 
him a $13,750 model for display near the Krem
l in . "Send the bil l to the embassy," he said. 

M A S S P R O D U C T I O N methods were put on display for Russians by Oddstad, including a power- l i f t 
hoisting trusses to the top of stud walls. In Indiana, Prefabber Wi l l i am B. F. Hall refused to accept 
a Soviet order. Reason: no law could stop the Russians f r o m imi ta t ing his prefab and marketing I t . 

0 
jj BEDQOOM i 

L I v i K i 

T H R E E - B E D R O O M , two-bath model wi th a two-car garage was picked by Russians. Kozuilia asked 
many technical questions aimed at learning how Oddstad kept the price down. 

NEWS continued on p. 44 
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NAREB CONVENTION: 

Clarence M. T u r l e y , new president of N A R E B 
(above, r ight , wi th Outgoing President Henry 
G. Waltemade), has iived in the same three-
bedroom home in the suburb of Clayton, Mo.— 
30 min . f r o m downtown St. Louis—for 28 years. 
" I t used to be sort of Old Engl ish," said his 
wife at the convention, "bu t we remodeled it 
three years ago and now it 's Jus t T u r l e y . " 

The new president is a big, strong-voiced man 
of 62 who started In real estate in St. Louis in 
1913 af ter taking a degree at Benton College of 
Law. He opened his own office in 1928—now 
called Clarence M. Turley, Inc.—and has concen
trated s ince then on office buildings and com-
r»ercial properties. Asked whether his preoc-
cupatlon w i t h these properties would lessen his 
interest In NAREB's program to promote 80% 
home ownership, he shook his head, commented: 
" I don't th ink so. I t 's a question of people in 
both cases. And you can't get away f r o m 
people ." 

Turley is and has been a busy man dike 
Eugene Conser, he has not played golf in years) 
and expects to stay that way. But he said in 
his acceptance speech that 1956 would be a 
••year of transit ion for NAREB—streamlining 
our machinery for the y e a r s ahead" and implied 
that he would be sticking close to organizat ional 
business and not traveling as much as he 
used to. 

He has served NAREB previously (he has 
been a member for 25 years and "could have 
been president any of those years," according 
to Chairman Ronald J. Chinnock of the nom
inating committee) as a director and member of 
the executive committee f rom 1948 to 1952 and 
in various capacities wi th the American Inst i
tute of Real Estate Appraisers. He was presi
dent of the St. Louis Real Estate Board in 1942 
and in 1936 and 1937 was president of the Nat l . 
Assn. of Building Owners & Managers—a dis
t inction In that he is the f i rs t man to have 
headed both NABOM and N A R E B . 

The Turleys have two married children and 
five grandsons, spend what time they have w i t h 
them and squeeze in two-day vacations at the 
end of ou t -o f - town b u s i n e s s meetings. 

Realtors plan to make grassroots 
help for rehabilitation top aim 

Directors vote dues increase from $10 to $15 per member 
to finance new program. Executive Vice President Conser 
announces stepped up public relations plans 

The nation's 56,000 realtors have decided to 
make the promotion of urban rehabilitation 
their major program next year. 

The National Assn. of Rea l Estate Boards 
adopted the new policy at its 48th convention 
last month in New York. To carry it out, 
N A R E B directors upped dues from $10 to $15 
a year (a move voted down twice before). T h i s 
will add an estimated $280,000 annually to 
the income of the country's biggest building 
industry trade group. Perhaps $150,000 will 
go to N A R E B ' s rehabilitation-promoting Build 
America Better Council when the higher 
dues take effect next year. (Th i s year the 
council got by on $25,000—up $10,000 from 
1954.) 

Eugene P. Conser, new N A R E B executive 
vice president, puts it this way: '*We earlier 
came to the conclusion that the administra
tion's urban renewal program was its basic 
program and needed all the help we could 
give it at a grassroots level. My pet subject 
now is to get this program rolling throughout 
the country." 

Says Charles Stewart, N A R E B public rela
tions chief and secretary of Bui ld America 
Better: "The council will step up from being 
a sideshow of the main organization to a posi
tion of basic policy." 

Such a move, urban renewal experts were 
generally agreed, was some of the best news 
they had heard in months. T h e realtors have 
a big enough nationwide organization—per
haps the only one in the housing industry that 
is big enough—to make fight blight programs 
effective on a broad scale. 

No bulldozer approach. N A R E B ' s big 
plans for neighborhood face-lifting got an 
added boost from F H A Commissioner Nor
man P . Mason. He told the 5,014 convention 
delegates that the realistic need now is for 
house-by-house and block-by-block rehabilita
tion. Mason bluntly conceded that this kind 
of clean-up operation is opposed by many pub
lic housing authorities not geared to what he 
called private enterprise thinking. These au
thorities, he said, favor "the bulldozer ap
proach." He added: "Even with appreciable 
aid from the federal government—slum clear
ance, public grants, public housing—we have 
been losing ground in many sectors." 

N A R E B ' s Conser believes in enforcement 
of municipal housing codes as a primary way 
to fight slums. He had experience in this 
field in California. When he was secretary-
manager of the Apartment Assn. of Los An
geles County in the late 1930s he did a study 
nf housing unfit for human habitation, in 1941 
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•iaw his definition of such housing written into 
state law. It gives cities the right to demol
ish unfit units and charge the owner—a slum-
fighting tool so far adopted by only a dozen or 
so municipalities and, as far as N A R E B 
knows, no other states. N A R E B ' s new pro
gram will aim at the same target: compliance 
with housing codes or demolition. And it will 

fHA eases terms on loans 

under Sees. 2 2 0 , 2 2 1 , 2 2 2 

FHA Commissioner Norman H. Mason 
gave urban renewal programs a shot in 
the arm last month. He disclosed that the 
additional. 2% down payment imposed on 
FHA-insured loans last July was being 
removed for Sees. 220 (urban renewal) 
and 221 (displacees). In addition, maxi
mum amortization for the two sections was 
restored to 30 years. 

His announcement, made during his talk 
to NAREB, was immediately hailed by 
rehabilitation-conscious realtors as a "step 
in the right direction." Mason did not 
tell his New York audience of another 
credit-easing step. The maximum loan to 
value ratio for Sec. 222 (servicemen's 
loans) was upped from 93 to 95%. Top 
amortization remains at. 25 years, however. 

be backed by a specially-trained field staff. 
•'I know from my own experience that it's 
practical," said Conser. "Instead of having 
the government come in and buy the land at 
an exorbitant price— thereby encouraging 
the owner to let the property deteriorate— 
the owner either has to fix it up or have the 
cost of demolition charged against his land. 
That's the way we can take the profit out of 
•<lums." 

Money f o r expansion. Even if Build 
.America Better gets a budget of $150,000 for 
the coming year, N A R E B will have $130,000 
more to spend elsewhere. Conser said the 

public relations department would probably 
be expanded by 50%. Headquarters wiU send 
out more press releases for use by the local 
boards. I s there any chance that the press 
might now go directly to Conser for informa
tion without clearing through Stewart? "I 'm 
an old newspaperman and I'd never say no 
to the press," smiled Conser, "but I 'd prefer 
that you go through Charl ie ." 

The dues increase will also allow an ex
panded staff in both N A R E B ' s Chicago and 
Washington offices. Conser was asked whether 
his being in the Chicago office would not 
make it inconvenient for him to participate 
in N A R E B ' s legislative activities in Washing
ton. Conser—who said last summer when he 
was named to the post that he felt a trade 
association should not be headquartered in 
Washington—noted that even when he was 
living in Los Angeles he was able to keep in 
close touch with what went on in the legisla
ture in Sacramento. N A R E B will set up three 
zone offices next year, but Conser said "no 
substantial" change will be made in the Wash
ington office. 

Pressure f o r cooperatives. One of 
N A R E B ' s oldest legislative aims—getting rid 
of public housing—may take a new tack, 
Conser indicated. Said he: "I 'm not sure but 
that a large part of what's been built will be 
turned into cooperatives." He seemed espe
cially hopeful that cooperatives could be run 
on an enlarged scale under a system of in
dividual mortgages for each apartment. (There 
are now only a few such projects, one or two 
of them financed under V A , but mo.st of them 
conventionally financed. 

Did he think F H . \ would accept such proj
ects for in.surance in the foreseeable future? 
"It's quite possible," said Conser, adding that 
such cooperatives could become "a very im
portant force" in keeping families in the cities. 

Meantime, C . Frankl in Daniels, adviser on 
cooperative housing from F H A ' s Washington 
office, told a panel of the "keen and renewed 
interest" in F H A ' s 213 program that had de-

continued on p. 46 

E X E C U T I V E V ICE PRESIDENT Eugene Conser re 

affirmed NAREB's goal of 80% home ownership. 
Conser's idea of the "breaking point" on vacan
cies: 7% for apartments and 2% f o r homes. 

H O N O R E D for 33 years service as executive vice 
president of NAREB, Herbert U. Nelson (I) re
ceives a check for $15,000 f r o m Leon E. Todd, 
chairman of the voluntary g i f t f u n d committee. 

REHABIL ITATION W I N N E R S : Mrs. Paul Pisculli of 
Dania, Fla. ( lef t , below) won NAREB's prize 
for the best rehabili tation of a single-family, 
detached house. She purchased house and lot 
f o r $8,000, spent $21,000 f ix ing up the main 
building and doing over an old shed in the rear. 
Earl R. James of Philadelphia (r) won the 
award in the mu l t i f ami ly division w i t h the ren
ovation Job shown at right. 

; Ul t i o i u I k i ' o X i l l riiV.'Ol.KiMk'-'^klli'.lHXJIXV' 
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PRIZE W I N N E R in the small, mu l t i f ami ly d i v i 
sion of NAREB's rehabilitation contest was a 
mid-ci ty face- l i f t ing Job by Realtor Earl R. 
James of Philadelphia. James, who is associated 
wi th Robert J. Nash, Inc., says he is "dedicated 
to center-city l i v i n g " and took pride in purchas
ing, refurbishing and selling nine substandard 
buildings 15 blocks f rom ci ty hall . He cleared 
$8,000 on the Job. He bought the nine buildings 

—plus another, which he demolished—for $19,200 
and spent $70,000 improving them. Sale price of 
the three-story houses was $14,500 apiece; for 
the six l i t t le ones (living room, one bedroom, 
one bath), $8,950. " I ' m af te r repeat business, of 
course," said James, "and I have 18 new houses 
across the street selling for $16,900." James 
says mid-ci ty buyers are wi l l ing to make higher 
down payments than suburbanites. 
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veloped since the shift from estimated value 
to estimated cost. There are now 33.000 coop
erative units in 24 states, he said, with one-
third of them in individual home projects 
under a blanket mortgage (not to be confused 
with the proposed individually-mortgaged, 
multifamily projects). Daniels thought that 
lower tenant turnover and lower maintenance 
and operating costs should make it possible 
for cooperatives to charge rents "20% to 25% 
lower than comparable commercial accommo
dations." 

More t ax deductions? T h e convention 
passed 27 resolutions, five of them concern
ing urban renewal and neighborhood conser
vation. I n three, N A R E B advocated these 
tax benefits: 

• T h e residual value of a structure demolished 
for new construction or neighborhood im
provement should be deductible on income 
tax—along with demolition cost—in from one 
to five years. 

• T h e cost of new construction or improve
ment of existing structures in conservation or 
urban renewal areas should be depreciated 
for federal tax purposes at a rate up to 20% 
per year. (The fastest write-oflF for such prop
erties now is generally 20 years.) 

• A n income tax deduction of up to $500 a 
year should be allowed for maintenance and 
repair of homes in conservation or urban re
newal areas. 

N . A R E B also urged support of "a center for 
research in the economics of real estate and 
related subjects," as a division of its Urban 
Land Institute; commended F H A for its 
"notable contribution to the principle of home 
ownership in the United States"; deplored the 
"continuing evil of government ownership and 
subsidy of family shelter" and urged that the 
"taxing, spending, and borrowing practices of 
our federal government, now without limita
tions, should be restricted by Constitutional 
amendment." 

Question of ethics. Delegates unani
mously approved a new code of ethics, 
changed in only minor degree except for one 
item: Article 9 was dropped entirely. Its 
wording: "The realtor should charge for his 
services only such fees as are fair and reason
able, and in accordance with local practice 
in similar actions." T h i s wording was itself 
a watered-down version of the old Article 9, 
which in the late 19409 included the premise 
that "the schedules of fees established by the 
various real estate boards . . . should be ob
served by every realtor." 

Cutting the three-line paragraph from the 
code entirely meant to most observers that 
N A R E B had decided to reduce chances of 
anti-trust action against them to an absolute 
minimum. In 1947, N A R E B faced anti-trust 
charges of fixing brokerage fees based on the 
paragraph of the ethics code then in force plus 
a section of the organization's bylaws requir
ing that all members abide by the code. But 
N A R E B won a favorable decision in U S Dis
trict Court in Washington and the Supreme 
Court upheld that ruling on appeal. 

N A R E B ' s official reason for the code 
change: "Since the remainder of the code 
deals with practices and since there is a dis
position to regard any stipulation regulating 
fees as a movement toward the fixing of fees, 
it was decided to omit such a disposition." 

Laws controlling esthetics of house design 
get another boost from US Supreme Court 
A big new problem is looming larger on 
home-building's horizon: municipal control 
over the esthetics of design. 

The trend was reinforced not long ago 
when the U S Supreme Court refused to re
view a decision by the Wisconsin Supreme 
Court upholding the constitutionality of an 
esthetic zoning ordinance in Fox Point (pop. 
2,585), a Milwaukee suburb. 

T h e ordinance gave Fox Point's planning 
board the right to refuse a building permit 
for a house that would be "so at variance" 
with the architecture and functional plan
ning of other houses in the neighborhood 
"as to cause a substantial depreciation in 
property values. . . ." 

Commented N A H B ' s Washington Letter: 
"Coupled with a similar recent District of 
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Columbia decision this could pave the way 
for local governments to exercise wide veto 
power over housing design and architectural 
development." (The Washington case in
volved a unanimous decision by the U S 
Supreme Court upholding the District of 
Columbia Redevelopment Act of 1945. Wrote 
Justice Wil l iam 0 . Douglas: "It is within the 
power of the legislature to determine that 
the community should be beautiful as well 
as healthy, spacious as well as clean, well 
balanced as well as carefully patrolled.") 

A d i f fe ren t sameness. There are two 
basic formulas used by municipalities to in
fluence architecture. One is the no-look-
alike rul ing; the other is the look-alike. 
Scarsdale, N . Y . , for example, uses an ordi
nance that says next-door houses must not 
be of too similar appearance. West Palm 
Beach, on the other hand, says that new 
houses must substantially equal adjacent 
structures in appearance, square footage and 
height. 

T h e no-look-alike ordinance has come in 
for some hard words recently, notably from 
Architect Jul ian Whittlesey, speaking at a 
Regional P lan Conference in New York . 
Said Whittlesey: "Communities have fallen 
for this no-look-alike legislation as if it 
were a magic formula assuring that neigh
borhoods would become as good as the good 
old days or as wonderful as the new day 
promised by architects and planners. T h i s 
kind of legislation fails to achieve these 
results and its creators should realize how 

superficial it is and how much more is 
needed than just diddling with facades." 
What a town gets by trying to lift monotony 
with this kind of ordinance, said Whittlesey, 
is "a feeling of general confusion and dis
order." T h e towns have brought this on 
"not for lack of worthy objectives, but more 
in ignorance of what it takes to design and 
build a residential neighborhood." 

More garage windows. Whittlesey de
scribed the esthetic ordinance of New Ro-
chelle, N . Y . as "short, simple and ver>' 
nasty." The rules are that no house shall 
resemble its neighbor in more than three 
of the following respects: height above first 
floor, roof pitch, length of main gable, front 
elevation, end elevations and the relative 
position of porch and garage. T h i s make.'-
for all kinds of useless modifying, according 
to Whittlesey. A n end elevation may have 
a garage. To make it different from its 
neighbors, the builder puts in a side win
dow, changes the position of the window 
in different garages. 

I n the tony suburb of Rye , N . Y . , esthetic 
zoning seems to be working better. Rye has 
an ordinance that says its Board of Architer-
tural Review must disapprove hou.se plan? 
if they show "excessive uniformity" or ex
cessive dissimilarity to any other structure 
within 250' on the same street front. The 
five unpaid members of the board (one must 
be a registered architect) also rule against 
"inappropriateness or poor quality of de
sign." According to Architect Esmond Shaw, 
who serves on the board, the group has 
approved about 450 sets of plans for single-
family homes since 1951 and has disapproved 
only six sets. ( In many ca.ses the board 
invited applicants to submit revised plans 
rather than have their first set turned down.) 

Beyond the facade. Henry Fagin, director 
of the Regional P lan Assn. in New Y o r k , 
recently outlined some of the thinking on 
the frontier of esthetic control that is being 
done by a joint committee of the American 
Institute of Planners and the American I n 
stitute of Architects on the subject of esthetic 
zoning. Said Fag in: "The regulations [in 
the municipality] should not be so much 
focused on facades and the front view, on 
the approval of an elevation or an architec
tural submission, but .should be a sort of 
3-D. The emphasis should be on the rela
tion of the building in the three dimensions 
of space. . . . I f you have to consider build
ings one at a time, maybe Scarsdale's type 
is the only kind, maybe Rye's is the only 
kind. But we believe that communities must 
begin to think of the growing evolution of 
their various streets and that the important 
thing is the grouping of the buildings 
rather than the excellence of the indivi-lual 
facades." 

T h e A I P - A I A report is three-quarters fin
ished. I t will include a listing of regulations 
now in force, according to Committee Chair
man Robert C . Weinberg, and "a critical re
view of these regulations as put in action, 
since we think that some of them are worse 
and some better than others." 
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MORTGAGE QUOTATIONS: BUILDING MATERIALS PRICES 

New, bigger version of exclusive report 
offers twice as much price data 

So widespread has interest grown in HOUSE & HOME'S monthly mort
gage quotations report (an exclusive feature of the magazine since 
Aug. '53) , that this month H&H begins an improved and expanded 
version of this statistical service. 

The changes were adopted after conferring with the leading mort
gage bankers who contribute to the report. They constitute a con
sensus of industry thinking on a set of figures that reflects the bulk 
of financing for speculative home building across the nation. 

Major change is the introduction of differing quotations for futures 
and immediate-delivery loans, in place of the former method of 
reporting separate prices for originations (i.e. price between mort
gagee and builder) and secondary sales (to permanent investors). 
Builders should note that the mortgage prices quoted in the new table 
cover sales by an originating mortgagee who retains servicing. Under 
most circumstances (see footnotes) a builder would have to pay an 
originating fee or other charges for his money on top of the sale-to-
investor price shown. 

(Salt by originating mnrtgagne, isho retains tervicing.) 

Ai reported to H o u s i A HOMI tlie meek ending Nirv. 18. 

City 

FHA A V s S ( S e c . 2 0 3 ) ( b ) 
Maximum 

old 
terms* Maximum new termst 

Immediate Immediate Future 
25 year, 

Immediate 
10% down 

Future 

Boston local a 101 101 a a 
Out-of-state 961/2-98 97-98 97-98 981/2" a 

Ch icago" 97'/2-98' par 99 par 99 
Denver a 99 98'/2 99 981/2 
Houston 98-par 98-par 98-par 99-par 99-par 
Jacksonville 97-98 97-98 97 98-99 98-99 
New York 99-par 99-par B9-par 99-par 99-par 
Philadelphia'' 99 99!/2 99'/2 par par 
San Francisco 99 — 99 par 99 
Washington, D.C. 98-99 98-99 »7'/2-98«/2 98-99'/2 97'/2-98"/2 

• 30 jeur. 5% down on Brat S9.000 

• IS year, 7 % down on firel IQ.OOO 

VA 41/,. 
25 yr . . 

30 year, no-down 25 year, 2% down 5% down or more 
Imme Imme Imme

City diate Future diate Future diate Future 

Boston local par-IOI par-101 par-101 par-101 par-101 par-101 
Out-of-state 94-96 a 96-97 96-97 96-97/2 96-97/2 

Chicago a, e a, e a a 99 98/2 
Denver a a 98/2 98 98/2 98 
Houston 96-7 96 96-7 97 98-99 97/2 
Jacksonville' 96-7'/2 96-96/2 97-98 97 98-99 98-98/2 
New Yerk 99-par y 99-par 99-par 99-par 99-par 
Philadelphia 98' 98- 99 99 99/2-par 99/2-par 
San Francisco 96-98 95-97 — 95-97 98-99 98-99 
Washington, DC 96/2 96 97-8 96/2-97/2 98 97-97/2 

^ Immci l l s l e cover* l o a m f o r del ivery up to 3 m o o t l i t ; f u t u r o coveri loans f o r del ivery 

3 to 12 m o n t h i . 

^ Q u o t a t i o n * refer 10 price* i n roelropolilan area*; discounta may run a l i gh i ly higher i n 

surrouading »m«ll towns or ru ra l zones. 

^ Quota t ion* refer to bouacs o f typ ica l average local qua l i ty w i t h respect to deaign, locat ion 

and cona t ru r l i on . 

** Price* to bui lder* average l ' / i - 2 pt*. lower to cover o t i g ioa t i on fee and c o i u t r u c t i o n 

payout charge*, a—no marlcct. b—very l i m i t e d marltet at thia p r i ce , c—covers typ ica l pack-

ago deal, w i t h bui lder pe rmi t t i ng on ly 10-33% of a b lock of mortgage* an no-down*, d—price 

to b n i l d e r add* p o i n t ; p l u i 1 poin t by veteran, o — 5 % down , 30 yeara at 97%-98. f — 2 5 

y r . loan*, y — a l l placed. 

S O U R C E S : BoRton. Robert M . Morgan, vice 
pres., Boston Five Cent* Saving* Bank ; Chi -
rago, M a u r i c e A . Pol lack, vice pros. & aecy.. 
Draper S Kramer , I n c . ; Denver, Akael N l e l -
*eD, pres.. The T i t l e Guaranty C o . ; 
HnuRtoD, John F. A o s t i n Jr . , pres., T . J . 
Bel le* C o . ; Jackaonvil le , John D. Yate*. 
vice pres., S tock toa , Wha t l ey , Davin & C o . ; 

New Y o r k , J o h n Ha lpe r in , pres., J . H a l -
p o r i n C o . ; Ph i lade lph ia , Robert S. I rv ing , 
exec, vice pres. , W . A . Clarke Mortgage 
C o . ; San F randsco , W i l l i a m A . Marcun, 
senior vice prea., Amer ican Trus t Co . ; Wash
ing ton , D . C , George W . DeFranceaux, 
pres., F rede r i ck W . Berens, Inc . 
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BLS' index of building materials prices rose 0.2 points f r o m Sept. 
to Oct. (to 128.7), wi th increases in plumbing equipment (up 1.3 
point) and window glass (up 6.7 points) barely counteracting a 
slight drop in lumber and wood products. 

NONFARM HOUSING STARTS 

1 
Housing starts dropped in October to 107,000, but the seasonally-
adjusted annual rate was up to 1,242,000—some 12 000 higher than 
the pace in September. A boost was provided by revision of the 
July total , up 7,600 f rom the original estimates. Private starts for 
the f i rs t 10 months of the year were 1,161,300, compared to 1,026.-
200 f o r the same period in 1954. 

FHA AND VA APPLICATIONS 

8 0 . 0 0 0 

70 ,000 

6 0 , 0 0 0 

5 0 . 0 0 0 

4 0 , 0 0 0 

3 0 , 0 0 0 

2 0 , 0 0 0 

Dwelling Unllj 

F H A VA 

•1955 

J F M A M J J A S O N D J F M A M J J A S O N C 

VA applications continued to f a l l in October, ended up nearly 
2,000 under the September figure for a total 43,143. The drop has 
been severe since August's high of 55,974. F H A continued down
wards f r o m 23,840 in September to 20,280 in October. 
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US S&L League cheered on outlook for money 
Delegates to the 63rd U S Savings & Loan 
League convention left Miami Beach feeling 
considerably better about the credit situation, 
the future role of the Federal Home Loan 
Bank System and what the futiu-e holds for 
the savings and loan industry. 

Said retiring President J . Howard Edgerton 
of Los Angeles: "Our people came here con
siderably concerned over the credit picture, 
the role of the Home Loan Bank System, and 
what the overall economic picture will be next 
year and in the immediate years to follow. We 
believe they left with the feeling that the 
credit situation will ease before damage can 
be done the industry, that the role of the 
home loan banks will be worked out, and that 
the economic outlook is bright." 

Controlled credit. Edgerton and other 
ilelegates were cheered by the convention-
opening announcement of Walter W. McAll is 
ter, Home Loan Bank Board chairman, that 
tile home loan banks would supply "a reason
able, controlled amount of credit to savings 
and loan associations in 1956." 

McAllister laid a broad hint before dele
gates convening in Miami Municipal Audi
torium (estimated attendance 3,100). Said he: 

"The recent board policy on credit re
strictions was not to make you fearful. It was 
to suggest that you control future loan com
mitments so that you would operate more 
normally and your lending would be more 
largely confined to your net savings and loan 
repayments." 

H L B B , said McAll is ter , certainly wanted no 
big reductions in lending. "From some re
ports received," he said, " I wonder if some 
associations are 'over correcting' and unwar-
rantedly reducing their lending. It never was 

T W O S P E A K E R S were US senators who aspire 
to higher things. Sen. Wi l l i am F. Knowland (R. 
Cal i f . ) , who would gladly carry the GOP stan
dard in next year's presidential race if Ike does 
not run. flattered savings and loaners by choos
ing their convention f o r a major foreign policy 
address. Crux of his message: "Make no pact 
on reunification of Germany unless the Russians 
are also wi l l ing to l i f t the iron cur ta in" f r o m 
enslaved satellites. Sen. George A. Smathers 
(D, Fla.) ( r ) , is expected to make a bid for the 
Democratic vice presidential nomination. 

HOME L O A N B A N K Chairman Walter W . McAllister held an impromptu huddle w i t h six regional 
Home Loan Bank presidents. Behind their chief (I to r ) : J. Curran Conway, L i t t l e Rock, A r k . ; 
Walter D. Schultz, Cincinnat i ; J. M. Sink Jr., Greensboro, N.C.; Herbert N . Faulkner, Boston; 
Robert J. Richardson, Des Moines and Fred T . Greene. Indianapolis. 

our desire or purpose to force too rapid a 
correction with those associations which were 
extended. We want you to continue your 
normal lending and we do not want construc
tion loans to be eliminated." 

Salute to independence. H L B B ' s newly-
created independence was applauded by both 
sides. "This may well be the most important 
single accomplishment of the year, or even 
the decade," said McAll ister, "so far as the 
long well being of the board and the savings 
and loan business are concerned. The board 
is now clothed with a prestige that simply 
didn't exist before. . . . Certainly we are in a 
better po.sition to express the wishes and de
sires of this great business than ever before." 

Pa.st President Henry Bubb, introducing 
HHFAdminis trator Albert M . Cole (see p. 
4 9 ) . said warmly that although Coli- had 
spoken loyally for the administration's stand 
against the board's independence, he could 
a.ssure the group that the action would not 
have gotten through Congress without Cole's 
help. 

New committee. In his keynote address. 
Edgerton said: "The problems posed . . . by 
the credit policies of our Home Loan Bank 
System now constitute one of the greatest 
challenges facing our business today. A s a 
business, we now have the opportunity of co
operating with our newly independent Home 
Loan Bank Board and our regional bank 
presidents to decide, first of al l . just what 
kind of Federal Home Loan Bank System we 
need and want, and then to determine the 
changes that must be made to accomplish 
our objectives. It is our intention to assemble 
the best heads of our bu.siness and . . . the 
finest technical experts. . . ." 

Following through on Edgerton's promise, 
the executive committee named this committee 
to study the problem: Ralph Crosby. Provi
dence. R . I . , chairman; Charles L . Oements, 
Miami Beach; Edgerton; A. D. Theobald, 
Peoria; Roy Larson, Minneapolis; Matt Dye. 
Salt L a k e C i t y ; A . J . Bromfield, Denver; 
Robert Mitchell . Kansas ( j t y ; Wallace Du-
vall , Atlanta. Also appointed to the commit
tee were three home loan bank presidents: 
F r e d Greene, Indianapolis; John Stipp, Chi
cago; Orval Adams, San Francisco. 

OLD A N D N E W LEADERS: re t i r ing President J. 
Howard Edgerton of Los Angeles (c) congratu
lates his successor. Walter H. Dreier (I) , presi
dent of Union Federal S&L, Evansville, Ind. and 
Roy M. Marr (r) of Memphis, Tenn., new league 
vice-president. 

Dreier. 54. started in the savings and loan busi
ness 30 years ago as treasurer of the $22 mill ion-
asset association he now heads. He is a former 
president of the Indiana S&L League and served 
two terms as a director of the Federal Home 
Loan Bank of Indianapolis. Marr, 60, is presi
dent of the $60 mill ion Leader Federal S&L. Be
fore entering the savings field in 1941 as Leader 
director, he was president of Memphis Union 
Station Co. and terminal manager of the Louis
ville & Nashville Railroad. 

Hot potato juggled. The executive com
mittee ducked the question of what to do 
about conversion of savings and loan associa
tions from federal mutuals to state chartered 
corporations. The committee had been asked 
by McAll ister to come up with a recommenda
tion which the Home Loan Bank Board could 
relay to Congress. Instead, the League ap
pointed a new committee to explore the sub
ject: Roy Marr , Mempliis, new League vice 
president. Cha irman; James Jerome, Saginaw, 
.Mich.; Jonathan Fletcher, Des Moines; W i l 
liam P . Sawyer, Watertown, Mass . ; W m . 
Mosely Jones, Los Angeles. A l l are members 
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of the League executive committee. 
Explained one committeeman: "We've got 

more pressing problems to solve before tack
ling that one. Let's get the Home Loan Bank 
System matter worked out first." 

Leaders for a strong stand against con
versions said privately, however, that they 
were sure they could win the battle in the 
months to come. Managers of some converted 
federals (there have been 26 so far—many in 
Cal i fornia) have pocketed millions of dollars 
in profit by the switch. Chief stumbling block 
to a League stand has been devising an 
"equitable" formula for requiring distribution 
of reserves to mutual owners. The new League 
committee hopes to come up with one, so the 
delay probably does not mean a recommen
dation will be pigeonholed. 

Rosy forecasts. More psychological uplift 
came from speakers Leo Cherne, executive di
rector of the Research Institute of America 

SIDELIGHTS 

and .\lbert M. Cole, administrator of H H F A . 
Cherne saw 85 million workers employed by 

1965 spending 50% more than today, and 
relatively few down-swings in the economy be
cause of government action. 

Cole predicted that home building would 
continue at about 1.2 million starts per year 
or a little higher. He said it could be main
tained at that rate during the months ahead 
without inflating the economy. 

T h e trends and economic policifs commit
tee's report saw a "very good chance of the 
gross national product moving beyond $400 
million in early 1956." 

Resolutions. T h e League adopted resolu
tions which: 
• .Agreed with the principle of controlling the 
extremes of the business cycle and praised the 
Eisenhower administration for its courage in 
assuming the highly unpopular role of mod
erator for the business boom. However, it 

VA spurns fHA MPR changes 
V A has refused to go along with three re
laxations of minimum property requirements 
adopted by F H A in August (Sept., News ) . 

-Affected are revisions that eliminated re
quirements for 1) finished flooring where the 
builder installs wall-to-wall carpeting, 2) gut
ters and downspouts and 3) floor anchoring. 

One result of the impasse is that some V A 
field ofiices, among them Memphis, have an
nounced they will require special final V A 
inspections where homes are built under F H A . 
President Max Ostner of the Memphis Mort
gage Bankers .Assn. said last month that VA's 
action wil l at least double the work of V . \ 
fee inspectors, may raise house prices. 

Meanwhile. N .AHB Executive Director John 
Dickerman wrote FH.A that builders were 
"greatly concerned" over what the cost may 
be of M P R upgrading imposed at the same 
time. Dickerman said builders were com
plaining that increased insulation require
ments might add $200 to the cost of a home. 

Trade-in appliances 
One of the biggest obstacles to the built-
in kitchen is that a lot of people already 
own one or more appliances. 

Frigidaire thinks one big way it can 
help builders sell more houses by selling 
more equipped kitchens is to take a pros
pect's old appliances off his hands in 
trade. 

Last month, the General Motors' divi
sion took a long step toward making ap
pliance trade-ins as easy as auto trade-
ins. It issued an appliance trade-in value 
book—first of its kind—and began dis
tributing it to dealers. The four-page, ma-
nila covered booklet covers trade-in deals 
for all makes and types of appliances. 

Supermarket S&Ls 
One of the reasons for the phenomenal growth 
of savings and loan associations has been the 
aggressive way they have gone after business. 
S&Ls have led many other savings institutions 
in building handsomer offices, using advertis
ing, adopting gimmicks to make it easier and 
easier to make shareholding deposits. 

Delegates to the U S Savings & Loan 
League's convention at Miami Beach chuckled 
last month at a spoof of such inventiveness 
(see cut ) . In Texas, the real news was only 
slightly less extraordinary: a Houston S & L 
began life doing business in 40 supermarkets. 

The Benjamin Frank l in S & L Assn. was es
tablished there recently by a group of leading 
business men, including Mortgage Banker 
T . A . Robinson J r . , Developer Wil l iam G . 

DIVE IN T E L L E R 
W A T E R Y TELLER'S C A G E AT S A L C O N V E N T I O N 

Farrington and President John F . .Austin Jr . 
of the big T . J . Bettes mortgage banking firm 
(see p. 5 1 ) . Results were immediate. In the 
first 30 days of operation, deposits represented 
by more than 1,000 accounts amounted to 
more than $1 million. 

In addition to their downtown office, the 
group set up facilities for deposit and dis
bursement of savings at the cashier's booth 
in 40 grocery markets. The association has a 
working agreement with Kroger Stores to pay 
each store 10< an item for their trouble. At 
the close of business each day the store mails 
items to the association and 48 hours later 
the cu.stomer can pick up his pass book or 
receive a check for withdrawal of funds from 
the cashier at his local supermarket. 

Branch banking and branch savings and 
loan offices are not permitted under Texas law 
and the supermarket scheme is one of the first 
chances a depositor has had to save himself 

a trip downtown. 

added: the "overzealous application of the 
policy to institutions mainly engaged in con
ventional type of home financing can hardly 
be justified alongside the relatively mild re
straint imposed on the l iberal home loan 
terms where the government shares the risk." 
• Urged that public housing again be directly 
linked to slum clearance so that cities may 
not draw federal housing subsidies unless 
they can show that "the new public housing 
units are needed by families which are dis
placed by the city's drive to wipe out dwell
ings unfit for habitation." 

Four new men were elected to the League's 
policy-making executive committee. They are: 
Wilton T . Barney, president, Oritani S&L, 
Hackensack, N . J . ; Don L . Tobin, president. 
Central Ohio Federal, Columbus; Jonathan 
M . Fletcher, executive vice president. Home 
Federal . Des Moines; and M . L . Dye, presi
dent. First Federal , Salt L a k e City . 

Wisconsin OfCs housing safe 
Less than half an hour before an adjourn
ment, the Wisconsin legislature pushed 
through a bi l l providing that a public housing 
authori ty must sell its projects to the highest 
bidder when so directed by the governing 
body of the municipali ty or by referendum 
of the voters. The bill 's passage was stormy. 
Gov. Walter Kohler vetoed an earlier version, 
which included a provision that public hous
ing authorities could be abolished by vote of 
the common council. Kohler's objection was 
that this bi l l did not protect the holders of 
housing authori ty bonds. The new bil l pro
vides that no project can be sold unless the 
bid equals or exceeds " f a i r market value" 
and that the sale must include the payment 
of outstanding bond obligations. 

Apartment vacancies: 4 % 

Another statistical tipoff on cities where the 
house sales market may be softening has come 
from the Census Bureau's first-time study of 
vacancies in rental projects with 100 or more 
apartments. 

Last May, such units averaged 4% vacancy, 
the Bureau reported last month. But the rate 
varied from 1% in New York and northeast
ern New Jersey to a whopping 12.5% in Dal
las. The figures: 

Eslimaled Ealimated Perctnl 
AMEA larga rrntal numbrr of vacaM 

proptriies' apartmenu for rent 

REGION : 
U n i t e d S l a l M 2.900 702.000 4.0 

Nor thea i t 1..500 344.000 1.5 

N o r t h Central 440 95.000 3.1 

South 840 223.000 7.3 

Wa»t 120 40.000 8.7 

STANDARD M K T I I O P O L I T A N A R E A ; 

N n w Y o r k - m . r l h t a i . l e r i i N . J . 1.240 279.000 1.0 

Wanhing ion 270 83,700 .3.5 

Chicago 180 34.000 3.1 

Phi ladelphia 85 29.500 3.1 

L o i Angeles .SO 17.500 7.1 

Bal t imore 70 17.100 2.5 

A l l n n l a 45 12.000 4.1 

N o r f o l k - P o r w m o u t h , V a . . 30 11.000 11.6 

Dalla* 35 8.500 12.S 

D o l r o i i 45 8.200 1.9 

Clmraland 35 7,200 1.9 

Kanaaa C i t r .30 6.500 1.9 

S t . L o u i i 25 6.300 3.3 

I ' i t lnhi i rgh 25 5,300 4.3 

^ Kenlal propertiea w i t h 100 or mure uni la . Publ ic h o m i n g 

p r n j e r t i are excluded. 
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Modern Home Comfort Means..* 

F R E S H A I R " E V E R Y R O O M 
with Exhaust Ventilation 

IN THE KITCHEN 

IN THE LAUNDRY 

IN THE BATHROOM 

IN THE RECREATION ROOM 

The t r e n d i s t o w a r d t w o a n d t h r e e - f a n h o m e s 

A L L Y E A R A R O U N D 

Electric exhaust ventilating fans assure 
fresh, clean odor-free air throughout 
any home, winter or summer. Stale, 
humid, odorous air should be dis
charged from each individual room — 
quickly. 

Look for this insignia. 
It's your 

assurance of quality. 

A I R C O N D I T I O N E D H O M E S 

With all openings tightly sealed, air 
conditioned homes must have udccjuaie 
exhaust ventilation to provide real 
comfort and to avoid overloading the 
conditioning unit. 

19 WEST 44th STREET, NEW Y O R K 36, NEW YORK 

SPONSORED BY: BERNS • FASCO • NU-TONE • PRYNE • TRADE-WIND 
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p e o p l e : FHA names expert to push co-op housing; 

money squeeze leads Builder LaPierre to shut down 

F H A appointed an expert to head up its co
operative housing program—a job the agency had 
vainly tried to persuade Congress not to create. 

He is Dw igh t D. T o w n s e n d , 51, director of field 
education of one of the nation's largest coopera
tives. Consumers Cooperative Assn. of Kansas City. 
Townsend has also been on the executive board 
of the Committee of Kansas Farm Organizations, 
one of the oldest organized farm groups in the 
country. He was president of the Kansas Co
operative Council for more tlian four years. 

H a r o l d Loclcheimer , Jersey City, N.J. public re
lations and business management counsel, was 
named F H A director for Puerto Rico, succeeding 
O g d e n C . W i l k e r s o n who steps down to assistaiii 
director. 

Seattle Builder Al LaPierr«, president of the Seat
tle Ma.stcr Builders Assn. and developer of the big 
Mountlake Terrace project, announced he was 
pulling up stakes because of the "tight mortgage 
money situation for low-cost housing" and will 
move operations to Vista, Calif. "There is nothing 
that could happen now to induce me to make new 
starts again he-fore the first of the year," he said. 
•'Builders, realtors, architects, bankers, institutional 
mortgage buyers—all of us—are blindly bringing 
on social housing for all who can't afford to pay 
$11,500." 

LaPierre, who has built more than 3,000 homes 
in Seattle since the end of World War H , pre
dicted that housing for under $n,500 "soon will 
become extinct." He added: "It is pitiful to see 
the money market dry up when demand is there." 

He said that in Vista—a town of 895 population 
iS mi. northeast of San Diego—he will build be
tween 15 and 20 homes a year in the $18,000-30,000 
price range. "Controls," he said, make it impos
sible for him to make money on higher-bracket 
houses in Seattle. 

Nathaniel I . Kosiack, 43, New York-born lawyer 
and onetime (1946-50) F B I agent, was picked to 
head a newly formed fraud section in the crimi
nal division of the Justice Dept. The new unit, 
said Justice, is a direct outgrowth of last year's 
establishment of a National Housing Act unit to 
investigate 608 windfalls and F H A repair loan 
scandals. Kossack, who headed the National Hous
ing Act unit from its inception, told HOUSE & 
HOME that the new setup was an "administrative 
consolidation" which did not necessarily fore
shadow a step-up in F H A fraud prosecution. He 
added: "It doesn't mean there is going to be a 
let-down, either." 

The federal housing agencies lost another round 
to the Civil Service Commission in their efforts to 
jettison holdover Democratic appointees. 

The commi.ssion ordered H H F A to reinstate 
Mrs. C o r i e n n e R. M o r r o w , who was fired July 25 
along with Or. F r a n k S . H o r n e , assistant to the 
administrator and longtime H H F A expert on race 
relations. Dr. Horne and Mrs. Morrow, his assis
tant, were two of the higher ranking Negroes in 
federal service. Both appealed their ousters, but 
at mid-month a decision had not yet been handed 
down in Dr. Home's case. 

Mrs. Morrow complained that her civil service 
right to displace another lower-ranking H H F A 
employe had been ignored by HHFAdministrator 
Alber t M. Cole when he dismissed her. The ci \ i l 

service appeals examining olfice upheld this view, 
ordered H H F A to restore her to its payroll, either 
in a vacant $10,065-a-year job as information spe
cialist or in another spot at the same pay. 

Former General Counsel Burton C . B o v a r d , also 
ordered reinstated by the Civil Service Commis
sion because charges against him contained "sub
stantial defects" (Nov., News), had not been taken 
back by F H A 

"My responsibility is to exhau.st all possibili
ties," said F H A Commissioner Norman Mason. "I 
wrote the chairman of the Civil Service Clommis-
sion within the 10-day period allowed and asked 
him to reopen the case." The commissioner's ac
tion is the last "appeal" possible in the Bovard 
ca,se. 

So big and expanding has T. J . Bet tes C o . of 
Hou.ston grown—it is probably the nation's big
gest mortgage banking firm—that one master of 
ceremonies at the Mortgage Bankers Assn. con
vention drew a laugh with the factetious announce
ment that Bettes had just bought the giant Bonk 
of A m e r i c a . 

Bettes' latest expansion is more modest: pur
chase of the Pacific Mortgage Corp. in Los Angeles 
from W a l t e r R o l a p p , K e n G r e g g and S t a n l e y 

Murphy. The deal adds some $60 million to Bettes' 
servicing portfolio, now around $800 million. 
Bettes' operations touch four states (Texas, Okla
homa, California and Arkansas) and Honolulu. 
President Jo l in Aust in J r . not only shuttles about 
that big domain, but last month took on the extra 
job of being MBA's vice president (p. 39)—a post 
that is traditionally the steppingstone to MBA 
president the next year. 

For the second consecutive year, the Seattle 
Chamber of Ciommerce gave rotund Builder 
Alber t Balch one of its Paul Bunyan awards. The 
awards are presented annually for the most con
structive jobs of creating favorable impressions 
of the city. 

Balch, who (with partners) will build about 
500 homes this year, comes by his talent for get
ting publicity from experience. Before he went 
into building and subdividing in 1935, he was 
promotion and news manager for Radio Stations 
KOMO and K J R in Seattle. 

Balch, who loves a hearty laugh, gets attention 
for Seattle not only by building or staging gag-
laden beauty contests (see cut) but also through 

Martin Moyer 

his hobby of passing out membership cards in 
mythical, zany organizations at the rate of about 
four to everybody he meets every day. Samples: 
"If Vou Can't Bear them. Bore Them Association," 
"League of Hysterical Thinkers—No Thinker; 
Ju.sl Hy.sterical," "Society for the Prevention of 
Elevators Slopping Suddenly." Most of the gags 
are dreamed up by Seattle Newsman J a c k J a r v i s 
but Balch rates—even the cards say so—as No. 1 
"enthusiastic organizer." In a year and a half. 
Balch figures he has passed out some 279,000 of 
the funny memberships. 

Long Island home builders have voted to back 
Builder L e o n a r d Frank for first vice president of 
NAHB at its Chicago convention Jan. 22-26. 
Ant i iony S . Z u m m o , chairman of N.AHB's labor 
committee, was elected president of the L . I . Home 
Builders Institute, succeeding Emil M. K e e n . 

Personnel shifts in the prefab field were at a brisk 
pace. Among them: Lumber Fabricators Inc., Fort 
Payne, Ala., appointed Don Got t , formerly assist
ant general manager of Reynolds Metals Co.'s 
building materials division, as marketing vice 
president. . . . W . L. ( L a r r y ) M a i n l a n d , former 
sales vice president of Modern Homes, now heads 
Style-Rite Homes and its affiliate. Home Fabrica
tors, Inc. . . . W . G a r l a n d Hiat t , former L F I gen
eral maimger and an ex-associate of Mainland's, 
heads engineering and production. . . . J o y D. 
B a k e r , former prefab executive, and E d g a r W . 
A r c h e r , architect, builder and land developer, 
teamed up to start Fairlane Homes, Inc., Louis
ville. . . . Scliolz Homes got H a r o l d L Funk , for
merly vice president of Harnischfeger's Builders 
Acceptance Corp.. to head Scholz Homes Accept
ance Corp.. . . K e n t O a w s o n , former sales manager 
of Harnischfeger, is now in Scholz Home Special 
Projects division. . . . Modern Homes named 
Ralpl i D a b e , former sales manager of Murniy 
Corp.'s appliance division, as sales manager. . . . 
Kairhill, Inc., Memphis, has a former Small Homes 
Council researcher. W a l t e r L e w i s , on its staff. . . . 
Thyer .Mfg. Corp., Toledo, appointed Don G r a n t 
director of enginn-nn}; and N o r m a n W i e b u s c h , 
ex-ad agency executive, to be sales director. 

CUMJKATULATIUNS: to Engineer C h a r l e s S . 

Leopo ld , uf Philadelphia, for winning the Frank P. 
Brown medal from the Franklin Institute in rec
ognition of "outstanding contribution to air con
ditioning, particularly in research and develop
ment;" to F. S tuar t F i tzpatr ick , manager of the 
US Chamber of Commerce's construction and civic 
development department, for winning the Pro
ducers' Council's award of recognition for out-
standini-' service to construction; to Dona ld A . 
Lum of Rochester. N.V., who was named "realt<ir-
of-the-year" by the NY Assn. of Real Estate 
Boards in recognition ol his success, as chairnum 
of the Build Roclii-.sier Better committee, in spear
heading a drive that "prevented the expansion of 
public housing and influenced local legislation 
that provided the foundation for a practical pro
gram of rehabilitation and conservation." 

BUILDER BALCH A FRIEND 

ELECTED: J o h n H. S t e w a r t , president of Stark 
Ceramics Inc. of Canton, Ohio, as president of 
the Structural Clay Products Institute; new S C P I 
vice president: K e n n e t h W. D u n w o d y , head of 
Cherokee Brick & Tile Co.. Macon, Ga.; E ld red 
C a y c e , building products manager of Tennessee 
Products & Chemical Corp. al Nashville, as presi
dent of the Natl. Mineral Wool Assn.; C . A lber t 
C a r l s o n of Minneapolis' Aaron Carlson Inc. as 

continued on p. 52 
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president of the Architectural Woodwork Institute 
succeeding Charles A. Rinehimer, who stepped up 
to chairman. 

The presidency of the Natl. Assn. of Manufactur
ers will go this month to a long-time building 
product executive. He is Cola G. Parker, 65, 
retired president and board chairman of Kimberly-
Clark Gjrp. of Neenah. Wis., paper and paper 
building material manufacturers. 

Since 1954, Parker has l)een chairman of the 
Federal Home Loan Bank of Chicago. In 19.S,3, 
he was a member of the Randall Commission on 
Foreign Economic Policy. He is a former chair
man of the Natl. Industrial Conference Board. 

FHA readies plan for 40-year , 4%% loans 
to house the aged before public housers do 

Oliver F. Burnett Jr . , president of Kr-l-i.-Biinidt 
Electric Co. in Chicago, was elected president of 
the Natl. Electrical Contractors .Assn. at its con
vention in New York. Burnett was chairman of 
NECA's business development committee from 
1951 through 1954. last year won the contractor's 
medal under the James H. .McGraw Award. Out
going President Don B. Clayton won the award 
this year. Clayton warned the copper industry at 
the convention that it was pricing itself out of the 
market, said unless it could provide more depend
able .supply and lower prices the electrical in
dustry would turn more and more to aluminum 
conductors. 

NECA—its membership is now up to 4,487—also 
decried the percentage of electrical contract prices 
retained by general contractors and clients to as
sure proper execution of contracts. The practice, 
said officers, is freezing some 82 billion in credit 
annually. NECA's solution: architects should in
stitute a procedure under which holdbacks would 
not exceed 5% on work more than 75% complete, 
10% on work less than 75% finished. 

DIED: Zlegler Sargent, 73, retired vice president 
and treasurer of the hardware firm of Sargent & 
Co.. in New Haven, Conn., Oct. 12 in New Haven; 
Marcus D. F i t zs immons , 6.3, president in 1951 of 
the Los Angeles Realty board, a director of the 
Calif. Real Estate Assn. and a former director of 
the Society of Residential Appraisers, Oct. 17 in 
Los A r i f j i lfs; Glen Walker Cole, 60. vice chair
man of the board and former president of the 
Corning Glass Works. Oct. 18 in Corning. N.Y.: 
Herbert M. Baruch, 61. chairman of the board of 
the Los Angeles building firm of Baruch Corp., 
of a self-inflicted bullet wound. Oct. 20 in Los 
.Angeles; Charles Partridge, 79, founder and 
president of the Charles Partridge Real Estate 
Co.. Inc. in Brooklyn. .N.Y., one of real estate's 
pioneer champions of rehabilitation and a former 
[irfsidi'nt of the Brooklyn Real Estate Board, Oct. 
-'() ill Brooklyn: Bernard W. (Buck) Horner, 73. 
former FHA director in Memphis who was sched
uled to become chairman of the Mortgage Bankers 
Assn.'s FHA committee. Oct. 18 in Memphis: 
Theodore C. Esser, 84, founder and president of 
the T. C. Esser Co.. .Milwaukee firm manufactur
ing paints, stained glass and decorators' supplies, 

:.'!. in Miluaiik.'.-: Nicholas J . Morrisey, 49, 
(lin i ior of professional standards for the stale of 
California. Oct. 26 in Sacramento; Blaine S. 
Smith, 71. retired president of Universal Atlas 
Cement Co., a subsidiary of US Steel Corp., Oct. 
27 in New Rochelle. N.Y.: Harvey H. Richman, 
47, well known Cincinnati home builder for the 
past 30 years, Nov. 5 in Cincinnati; Arthur T. 
Mcintosh, 78, one of Chicago's biggest real estate 
developers and home builders who had expanded 
his operations into Florida and Iowa, Nov. 7 in 
Chicago. 

HHF.A and F H A are cooking up plans to 
push private industry into housing for the 
aged before the public hou.sers get there. 

The two agencies plan to recommend a new 
F H A insurance program to persuade unions, 
church and fraternal groups to build apart
ments for the elderly. Probable terms: 90% 
of replacement cost, 40 years, 41/4%! FH.A 
would look to the sponsoring organization for 
loan payments, not to tenants of the building. 
Thus sponsors could rem apartments at less 
than cost, make up the difference from their 
general funds. 

F H A also wants Congress to approve in
suring mortgages on single-family housing for 
elderly people who are not acceptable credit 
risks—provided a relative or friend who is a 
good risk co-signs the mortgage. 

No-cash deal . Housing officials hope the 
90% loan-to-value ratio for apartments will 
encourage builders and architects to include 
costly features like non-skid floor.*, ramps in
stead of stairs, extra elevator.s. hand rails, cen
tral dining rooms, nurses and first aid quar
ters. With 90% loans, sponsors might well 
get buildings without putting up any cash— 
by contributing the land or (if the sponsor is 
a municipality) contributing tax abatement 
on the property. 

FH.A also wants Congress to change its 
rules to encourage builders of Sec. 207 rental 
units to set aside apartments for aged per-
.sons. Under present rules, to get a 90% mort
gage a builder must average two bedrooms 
per apartment to accommodate families with 
children. F H A thinks builders should be al
lowed to set aside 25% of apartments in a 
project for older people—presumably one 
bedroom or efficiency units—without having 
that charged against the average for the 
project. 

Plug f r o m Mason. Broaching the subject 
last month to the Mortgage Bankers Assn. . 
FH.A Commissioner Norman Mason conceded: 
"At the mention of a new F H A activity, some 
of your members will shake their heads and 
talk of more government interference." But 
he stressed: "We do believe that some sort 
of a program should be provided to make 
housing for the aged a project for private in
dustry—not just a bigger public housing pro
gram . . . it seems to me that there is a sound 
field for investment here. People are living 
longer. Average life expectancy has gone up 
to 65 years. And with pension funds, social 
security, and other forms of assured income, 
older people are more independent than they 
used to be." 

Housing agency plans indicate that housing 
for the aged may become a major program 
of the Republican administration in the vote-
getting field of social legislation. T h e New 
York .State Democratic administration of Gov. 
Averell Harriman has come up with some ideas 
for such legislation, too. A housing subcom
mittee at a three-day conference on problems 
of the aging held at Albany October 18-20 
recommended: 

• Communities should consider tax exemption 
for single-family homes, row houses or apart
ments built and reserved for elderly occupants 

to permit lower rentals. 

• F H A should recognize in its valuations the 
extra cost of safety and design standards for 
occupancy by aged persons. 

• Private housing for "middle income groups" 
should be encouraged by tax concessions, low 
interest state loans to limited profit corpora
tions or limited dividend cooperatives. 

• Both federal and municipal public housing 
should be boosted to provide more housing 
for elderly persons. (A N A R E B representa
tive on the 31-man subcommittee dissented; 
home builders were invited but not present.) 

Prefabbers study forming 
acceptance corporations 
At their biggest convention yet, the na
tion's prefabricated house manufacturers 
talked money, mortgages, merchandising. 

C h i e f topic of conversation in corridors or 
in hotel rooms among the 200-plus persons 
who attended the fall meeting of the Pre
fabricated Home Manufacturers' Institute 
was acceptance corporations. T h e prefabbers 
were finding as much need to assure their 
builders a market for mortgage money as 
for the houses they manufactured. Several 
plan to set up acceptance corporations in 
the near future. Obstacles: the $100,000 
minimum needed to become an approved 
F H A mortgagee and a good man to run an 
acceptance corporation. 

So far. National, U S Steel, Page & Hi l l . 
General Industries, Admiral Homes and Har-
nischfeger have acceptance corporations. 
Most of them have been set up in the last 
two years. Companies about to set up accept
ance corporations—some from floating stock 
i.ssues—include Richmond Homes, Lesco, 
Scholz Homes. 

Other evidence of prefabbers' financial 
preoccupation: 

• The Institute published a booklet, " F i 
nancing Prefabricated Homes," authored by 
Neal MacGiehan who once prepared a guide 
to construction financing for H H F A . 

• The accounting and statistical committee 
of P H M I , at work for a year on its task, 
released a suggested builder-dealer cost 
recording system. 

• B . Graves, J r . , executive secretary of 
the Nashville office of Voluntary Home Mort
gage Credit Program, told prefabbers V H M C 
was now making 1,500 loans a month but 
placing only a third of the mortgages it 
is asked to place. Reasons: owners are a 
bad credit risk, houses are below under
writing standards, housing is substandard 
or mortgagees ask too high a discount 

Sen. John Sparkman (D, .Ala.) expres.sed 
belief that "the prediction that in another 
decade 40 to 50% of al l new homes wi l l 
be prefabricated does not seem impossible 
of attainment." President Peter S. Knox , J r . 
predicted prefabbers would eventually pro
duce 90% of al l single-family dwellings. 
Greatest need of the industry, said K n o x , was 
manpower and financial resources. 

NEWS continued on p. 56 
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Vinyl-osbestos floor is Armstrong Excel No. 787. 

Sel l the women , w i th a s tep-sav ing k i tchen . . . and 

t h e m o d e r n f a s h i o n i n f l o o r s 

Nothing makes your homes more appealing to women—wins their approval faster— 
than a beautiful work-saving kitchen. That's what you offer when you include all the 
latest type appliances arranged to save steps and a bright, colorful floor of easy-to-
clean plastic. You can odd the luxury appeal of such a floor to any home easily with 
low-cost vinyl-asbestos Armstrong Excelon Tile. The variety of colors and stylings in 
Excelon Tile—including Spatter® and a new tone-on-tone Designers Series—makes 
countless decorating schemes possible. Excelon is greaseproof and stain-resistant. 
It can be installed on any type of subfloor—suspended, on grade, or below grade. 
Put extra appeal in the next homes you build by specifying inexpensive plastic floors 
of handsome, long-wearing Armstrong Excelon Tile, "the modern fashion in floors." 

S e n d fo r f r e e d e t a i l e d ske tch p l a n showing orronge-
ment of cabinets and appliances in this work-saving kitchen. 
A list of furnishings and color scheme included. Write 
Armstrong Cork Company, 512 Sixth Street, Lancaster, Pa. 

( > \ ) - m s t r o n g 
^ - ^ F L O O R S 

L I N O L E U M • P L A S T I C C O R L O N ® • E X C E L O N ® V I N Y L - A S B E S T O S T I L E 

C U S T O M C O R L O N P L A S T I C T I L E • R U B B E R T I L E 

C O R K T I L E • A S P H A L T T I L E • L I N O T I L E ® 



CAP/WI a / m s v o i ii / m s r C/W/CE OF c o i o m / 

/ 2 Kvri/mg Co/ors J / / g / i / / g / t / a New Zoo// m Ki/chen Des/gn 

COLOR . . . U) please w u r every mood, adding warnilh. charm, 
beauty to the most important room in your home. 
Only Capitol offers 12 wonderful colors or glittering 
white. Even the handles are available in a choice o f 
chrome, burnished gold, burnished copper or special 
black to fur ther enhance the beauty o f Capitol 
Kitchens. 

DESIGN . . . ihal answers yoLir e\ery desire! N'ersalile cabinels 
with roto-shelves, pop-up mixer cabinets, corner and 
island cabinets, insulated drawers and door-fronts, 
nylon-rol ler drawers, self-aligning door-catches, 
never-binding drawers. Each unit is meticulously 
crafted to the highest point o f perfection. 

BUILT-INS . . . spec) Ileal I \ made to hciuse the gas or electric 
ranges and ovens o f America's best-known appliance 
makers. 

ECONOMICAL . . . vou'll he amazed at how little a luxurious 
Capi to l Color-Planned Ki tchen costs. Capitol 
Kitchens are designed wi th your budget in mind. 

C a p i t o l C h o s e n 

.. .for the Eastern Hotpoint-Living-
ConcliiioneJ Homes. More and more 
architects and builders throughout 
A merica specify Capitol Kitchen.s. 
winner of the coveted "Trail Blazer" 
award, for their homes. 

Send fodoy for the brand new kitchen color planning 
guidebook by Lee Childress, well-known inferior de
signer. Model kitchens with every fype of floor plan 
and color scheme ore included. Whether you prefer 
bright colors, subtle neutrals or conventional white, " U " , 
"T" , " L " , Strip or Pullman plan . . . there's a Capitol 
Kitchen for your requirements. 

C A B I N E T S O F S T E E L F O R L A S T I N G A P P E A L 

KITCHENS 

614 EAST FIRST AVENUE, ROSELLE. NEW JERSEY 

CAPITOL KITCHENS, 614 Eosf First Avenue, Roselle, N, J . 

Please send complete information about new CAPITOL 
Color-Planned Kitchens including a FREE copy of your 
kitchen design manual. 

I am • Architect • Distributor • Dealer • Builder 

My n a m e . . . . 

Street and No. 

City . Z o n e . . . . State. 



greatest conven fea hood range 

3 BUILDER SH 
Booth 365 

[AD HILTON I 

• B F " SERIES • r C - SERIES 
Vriii. jlUi«hafgePans 
• ncludint! Rool j ack 
I M O d t ' l 

Specially designed tor 
use in balluooins. 

" R F " SERIES 
Pull chain or lull aula 
malic sidewall models 

" I B " SERIES 
Iwin Blower models 
lui Ceiling or Cabinet 
Installation 

"WF" SERIES 
Wall switch or pull 
chain models lor side-
wait use. 

write for fully illustrated catalog folder 

" O F " SERIES 
For ceiling or sitewall 
mounting. 

THESE MODELS ALSO 
FOR V E N T I L A T I N G 
RANGE MOOD U S E . 

B E R N S M A N U F A C T U R I N G C O R P O R A T I O N 
3 0 5 0 N O R T H R O C K W E L L S T R E E T C H I C A G O 1 8 . I L L I N O I S 
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This advertisement appearing 
in December B E T T E R HOMES 
AND G A R D E N S is one of a 
continuing campaign which also 
uses SMALL HOMES GUIDE 
and L I V I N G FOR YOUNG 
HOMEMAKERS. . . a s well as 
Reynolds national T V program. 
It takes the story of aluminum 
ducts right to the homebuycr. 
It builds consumer insistence 
on this feature that modern air 
conditioning makes more im
portant than ever—because with 
it, moisture condensation and 
the danger of rust are inevita
ble. You can tie in directly with 
Reynolds promotion by putting 
this seal on duct installations: 

This Seal is extensively promoted in 
notional magazines and on network 
TV. It comes in many sizes, color-
p r in ted on a luminum f o i l , to be 
affixed to products, parts and instal
lations as identification of the qual
ity mater ia l : Reynolds Aluminum. 
Write for complete information. 

S e e " F R O N T I E R , " Reynolds new dramat ic series, Sundays , NBC-TV Network. 
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Buy^hs look for these 
Mahks of Quality In 

a u m i n u m 
Modern homes feature many more aluminum "marks of quality" 
than are shown on this house. Aluminum nails would be all over 
the picture-so would aluminum parts of electrical and heating 
systems. But this is a start. Besides the items illustrated, the list 
includes Garage Door, Louvers, Reflective Insulation, Flashing, 
Shingles, Gutters & Downspouts, Windows. In all those uses, alu
minum offers long life and low cost...rust-free, maintenance-free. 
And wherever the use is visible-as in windows, gutters-aluminum 
adds the advantage of great beauty. For standard building prod
ucts designed in Reynolds Aluminum, call your regular supply 
source. For other product requirements, call the nearest Reynolds 
office listed under "Aluminum" in classified telephone directo
ries. For complete information, including use of the "Designed in 
Reynolds Aluminum" seal, write to Reynolds Metals Company, 
General Sales Office, Louisville 1, Kentucky. 

F o r quick reference seadalaltt^ //* Sicn-t'.s irchUectural File. 

A L U M I N 
D E C E M B E R 1 9 5 5 

A lum inum 
h a r d w a r e is 
p re fe r red fo r its 
soft lustre, its 
modern 
wh i te -meta l 
look. 

A lum inum mokes 
neater , c leaner 
thresholds—easy 
t o insta l l , l ong 
las t ing, m o d e r n 
l ook ing . 

A luminum 
siding never 
needs p o i n t i n g , 
can ' t rot or 
crock. Fire 
resistant, t o o ! 

A lum inum 
storm-screen 
doors a n d 
w indows never 
w a r p or bend 
a lways look 
g o o d . 

W e a t h e r p r o o f , 
heat - re f lec t ive 
a luminum 
awn ings o d d 
comfor t a n d 
color to a n y 
home. 
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continued from p. 56 
B U I L D E R S A T W O R K 

Seven Son Diego firms g e t t o g e t h e r 
t o p u t variety info a subdivision 

Two San Diego builders have worked up plans 
In avert monotony in a 670-acre projc-ct Iiy getting 
hail a il'izen other htiilders to come in and put i:p 
dilFerrnt varieties of house. 

" i t ' - i i ' i i [KKsilile for one man or ime firm to be 
original on I.SOO homes," says R. Marvin Jackson, 
secretary cf Vinley Corp., (Stanley C. Scott, lii> 
jiartner in the buildi i i}; firm of Jackson & Scott, 
I - | ii '•-uleiit of Vinley. et peuple want variety 
and a freedom of choice." 

Their Del Cerro development—8 mi. from down
town San Diego by freeway—is also tn.'ing "low-
pressure" newspaper advertising. One ad closed 
« i th "Don't bother rushing out today." but about 
ll.OnO per-ons did just that, anyway. A l l 84 lots in 
L n i l 1 of the project were sold by mid-.SepIr-ndjer 
and 'W hon\e> hy five different builders were iiinli r 
construction there. 

SCOTT JACKSON 

The rorporation is developing its mesa >iic in 
small unit> to keep closely tuned to sales and to 
cut doun " I I I apilal investment. Tlie average sales 
prii e of a lot is b"tween 83.500 and 87.000. Houses 
range from $17,000 t.. $25,000. The .leveloptrrs 
fi;:iire the homes \>ill move u|i to the S.30.000-35,-
000 bracket as the wmk prngiesses. All kinds of 
finaniing are used. Other builders in the deal: 
Builders Enterprises, Inc., Engelstad Construction 
Co., Fuller & Coulter, Lloyd N. Sanford, Jack H. 
Seedorf Jr. .iml Henry L. Wheeler. 

C h i c o g o a s s o c i a t i o n saves 
Gl p r o / e c t t h a t w e n t b r o k e 

Chicago Metropolitan Home Builders Assn. has 
conte to the rescue of a V A project that went 
lirnkc. In .lime. Cosmic Construction Co., an 
association member, went into bankruptcy without 
completing some 120 homes priced at $13,900 on 
which veterans had paifl an average of $1,000 
down. 

.•siepping in. the association arranged for a new 
firm. Orland-Palos Co., to complete the job. 
I t oflered to refund deposits or complete the 
homes. About half the buyers st i l l wanted their 
houses. >iiid (;MIIH\ \ i i n i i i cy John F. McCarthy. 
Buililer Tony Ross \v i l l ilci the roiisiruction. .'Sup
pliers and siibs holding $J.50.00() of claims aj^ainst 
Cosmic < Hans Schaller, [(resident) w i l l be paid 
f rom proceeds of the completed buiblings. 

EXPANDABLE STEEL-GIROERED HOUSE sponsored 
by the Bu i ld ing C o n t r a c t o r s A s s n . of Ca l i fo rn ia 
a t t rac ted 25.000 persons the first week it w a s 
on v iew at the L o s Ange les C o u n t y F a i r . A r c h i -
tects H e n r y L . E g g e r s and W a l t e r W . W i l k m a n 
borrowed the g i rder technique f rom big bu i ld ing , 
used 6", wide- f lange upr ights and 12" l -be . .ms 
to form a skeleta l steel box from w h i c h to hang 

Farmland b y t h e h u n d r e d - a c r e s 
g i v e s w a y t o b i g s u b d i v i s i o n s 

Buihiers and developers were pavin;: bi;;;:ei' and 
bigger money for suburban farmlaml ilcsiined 
for conversion to ever bigger sulxlixisioiis. Some 
major transactions: 

^ Hiiililers Chris D. am! George McKeon nl >,iii 
Francisco bought a 375-acri" stretch of unincor
porated iiillv s|(i|ies just south of the city line 
for more than SI mil l ion. They announccil |)laiis 
f o r a $70 mil l ion project of 4.0()fl homes phis the 
inevitable shopping center. Price bracket: about 
$15,000. Site preparation wi l l involve moving 
more than 111 mill ion cu. yds. of earth. K-al iy 
broker was Ralph F. Clark. 

• Two Beverly Hi l l s attorneys. M. Philip Davis 
and W. Thomas Davis, boii-hi l!.25() acres of 
irrigated trui k crop farndand near Brentuood in 
eastern Contra Costa (!oinity, Calif. Sales p i i i c; 
just under S'5 mill ion. The area is one of the 
fastest growing subdivision sectors of northern 
California. 

• Stegge Development Co. ol \ allcjo. (ialif. 
acquired 2.440 acres of wooded hills and meadows 
of San Pablo Bay north of San Francisco, for 
an undisclosed sum. They annoimced plans h>r 
a ft.OOO-home tract, wi th the first 250 due for com
pletion this year. Prices w i l l range from §16.950 
to $25,000. 

• Sierra View Builders Inc. ai ipdreil 375 ai ic-
of rolling hills next to a golf course at .Sacra
mento for a 1.500-house plaimed connnunily. 
President Robert Netherby -aid pri<-es wi l l range 
f rom $12,000 to $14,500. 

• A Queens County, N.Y. sxndicate bmiglit 

the wa l l s . T h e house at the fa i r used four of 
these b a s i c u n i t s , for a total l iv ing area of 2.900 
sq . ft., but a n y number c a n be h i tched together . 
Bui lder W a l l a c e F . McDona ld , who put up the 
house, f igures the t imetable as one to two d a y s 
to prepare the footings one to two d a y s for the 
f r a m e and three to four d a y s to f in ish the roof. 
C o s t is about $15 a sq . f t . 

15,000 acres 60 mi . south of New York astride 
N«-w JiMscys new Garden .State F'arkway, an
nounced plans for two new commiinitic's tnlalin;; 
L'llO.OiN) inhabitants. Presid' iii Louis W. Licht of 
Lane Realty Co., svndicalc s|ii)ki-sman. said de-
vidopmeni siiiMild lake 10 years. 

• Outside Kansas Ciiv, Praver & Sons l ioii ; : l iI 
220 acre-, of flai I.n inland i inin Shelby Construc
tion Co., New Orleans-heailqiiartered firm whii h 
is having trouble with F I I A over .Sec. 60K. and 
idanned an 840-liouse suhdivisioii, Architect 
Louis Geis has designed three- and fom-bedroom 
homes to sell lor $10,7(X) to $15,500 on lots of at 
least 7..500 sq. f t . 

• In Mempii i - . William D. Galbreath, pie-idcrit 

continued mi p. 64 

Hybr id i za t ion of both houses and n a m e s to de
scr ibe them has produced th is " e x p a n s o -
r a n c h o " in Rocheste r , N .Y . I ts shape suggests 
a te lescoping nest of cot tages. I ts bu i lders , P e p -
peridge H o m e s Inc . . cal l it an a m a l g a m of ex 
pansion a t t ic and r a n c h . T h e th i rd bedroom is 
u p s t a i r s , wi th f inish optional . Pepper idge has 
sold 53 in a y e a r at pr ices from $13,100 to 
$18,000, inc luding full basement . 
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S T O R Y B O O K H O U S E " 

1 3 7 S S Q . F T . L I V I N G S P A C E 

West Wood Homes are made in the 
heart of the nat ion's f inest tim
ber lands of top quality mater iais 
so precisely cut that they are very 
s imple and easy to erect. 

G A R . 

W E S T WOOD H O M E S 
1956 INTRODUCTIONS 

B . R . 

IIIH 

" K A I U L . A N I " 

1 1 V 6 T O 1 9 0 0 S Q . F T . L I V I N G S P A C E 

I N Q U I R E T O D A Y . . .Learn How You Can Turn 

Your Working Capital Every 60 Days Building These Outstanding 

Factory Built Homes Anywhere in the U.S.A., Hawaii and Alaska. 

WEST WOOD HOMES, inc. 
B E A V E R T O N . O R E G O N 

P . O . B O X 126. P H O N E : P0RT1_AND M I 4 - 3 1 2 6 
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When a man. or a magazine, stands head and shoulders above the crowd 
the reason is creative genius. In a word, "Leadership". Frank Lloyd Wright 
posse.sses the.se qualities to an astonishing degree. He has deeply influenced 
American architecture and living in the 60 yeai-s of his career. 

In November, the entire issue of House Beautiful is devoted to showing how 
Frank Lloyd Wright's genius has contributed to the beauty of modem American life. 
And it has created the.se milestones in publishing history! 

• FIRST MILLION DOLLAR ISSUE 

• BIGGEST CIRCULATION DISTRIBUTION-835,000 COPIES 

• 247 AD PAGES-LARGEST IN HISTORY OF SHELTER MAGAZINES 

• 950 ADVERTISERS 

• 1,117 ADVERTISEMENTS 

• 388 PAGES THICK 

LEADERSHIP 
RECOGNIZED 

It is the recognition of editorial leadership, issue after issue, year after year, 
which attracts growing numbers of adverti.sers and readers alike to House Beautiful. 
House Beautiful's editorial leadership includes such additional 
publishing milestones as: 

HouM Bmutiful's Annual Poc» Setter Hou«ei-Each year the Pace Setter House 
sets the standards against which all new houses may be judged in 
America's goal for better living. 

Houte Beautiful's Revolutionary Climate Control Program—Showing how 
your house and your garden can tame the extremes of local climate. 

House Beautiful's Food and Appliance Program-The most influential and 
up-to-date foo<l program in present-day publishing, which pioneered the 
streamlining of complicated classic dishes by using modern appliances 
and technit|ues, also created the Chain Cooking concept, 
discovered and crusaded for quantity buying and quantity cooking 
as the liberator of women's time. 

House Beautiful Finis-Originated firsts such as the ait-down sink, 
the rolling work-counter, the built-in refrigerator, and the retirement house. 

House Beautiful's Style Foreeasis-Startlingly accurate style forecasts 
pertaining to color and pattern in home furnishings, based on 
best-seller market research. 

House Beautiful's dynamic editorial environment commands reader loyalty 
and reader response unsurpassed by any other magazine in aiiy field. 
Your advertising in House Beautiful will 
harness that reader loyalty and response for your products. 

Line up with the leaderehip of House Beautiful-the one magazine 
that sells both sides of the counter. 

Annual a>aro«« oi»t 6S0.OOO upp«r.ln<omi> lumlllai 
3'-< million m«n ond woman foodor* 
Ovoi SO.OOO wburlbot. In lolall Kodoi 
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Bllt-lns.. 
g a s o r e l e c t r i c 

make your dollar 

more producti\/e 

Choose PRE WAY gas 
ond electric Wallchef 
ovens In sotin stainless 
steel, white. Sunshine 
Ye l low or V i n t a g e 
Green enamel. PRE-
WAY electric Wallchef 
also available in an
tique copper. 

Approvals: 

Acceptable to: F.H.A. - V.A. 

Illustrated it PREWAY'S 
f o u r - e l e m e n t electric 
Counterchef in s a t i n 
stainless steel. Availa
ble, too, in two-clement 
uni ts . PREWAY gas 
Counterchef also de
signed in two or four-
burner units, in s a t i n 
stainless steel or white 
enamel. 

is every home bu i lde r knows, the one best w a y to 

bea t t oday ' s p ro f i t squeeze — and t omor row ' s — is to 

make each uni t o f a r e a , each man -hou r of l a b o r , each 

d o l l a r of investment more productive. W h i p - c r a c k i n g 

won ' t do it, bu t ca re fu l p l a n n i n g w i l l . . . p l a n n i n g based 

on accu ra te up- to - the-minu te k n o w l e d g e . 

For e x a m p l e , if y o u have the facts on PREWAY, you 

know you can r ead i l y t r im a h u n d r e d do l l a r s or more 

f r o m the cost of a modern k i tchen by using W a l l c h e f a n d 

Counterchef Bil t- lns. These fu l l y a p p r o v e d units, w i t h 

p a t e n t e d features a n d a l l au tomat i c cont ro ls , a re the 

easiest to ins ta l l . You g a i n t ime, save o n l abo r ! A n d 

because they o re j udged the wor ld ' s most beau t i f u l bu i l t -

ins, a v a i l a b l e in a w ide r a n g e of f inishes, they o d d a 

specia l note of luster to the a p p e a r a n c e of your k i tchen. 

Invest igate the po ten t i a l W a l l c h e f a n d Counte rche f 

units o f f e r y o u . Plan to see them at the C h i c a g o Show 

or a t the d is t r ibutor 's d i sp l ay room in your a r e a . . . 

a n d wr i t e t o d a y f o r p roduc t bul le t ins on the t y p e t ha t 

interests you — gas or e lect r ic . 

I • - ^ T m ^ . 
The M o s t C o m p l e t e L i n e of B u i l t - i n 
C o o k i n g E q u i p m e n t f o r t h e H o m e . 

Inc. 

B U I L D E R S A T W O R K 
continued from p. 61 

of both Wilson-Galbreath Realty Co. and Percy 
Galbreath & Son Inc. I inni t;ia^'f hanki'i s l . ac-
quired .370 acres of mostly wooded country (by 
buyinp James Road Realty Co. for $.'!2.^.0flOi and 
revealed plans for a 400 to .500-homp dpv<-lo|v 
mcnt. William Wilson of W'ilson-(ialljreatli, non
stock owning president of the developing f i rm. 
Scenic Hills inc., said plans call for l\->n lots per 
acre, a lake and recreation park, and houses 
priced from S12.000 to S25.000. Said Wilson: 
"We are not going to pcrmii Iniilders to push 
over trees wi l lwn i l ly as they have in so many de
velopments in the Memphis area." 

Mobile Builder Dick Hughes offers 
extra bedrooms in $9,000 home 
I A NMIR Prcsid.'iit Richard Hughes, whn has 
pushed his building operations into Amari l lo, 
Borger and Wichita Kails. Texas and Bartlesviile, 
Okla., has come up with a S9.000 two-bedroom 
house (see photo I wi t l i optional year-arouiid air 
conditioninp and facilities to double the sleeping 

2 1 1 5 S e c o n d S t . , N . 
W i s c o n s i n R a p i d s , W i s c o n s i n 

HUGHES' $9,000 TWO-BEDROOMER 

acconwnoilalions. if the buyer so chooses. Hughes 
says 60% of his ciis|omers to date have taken the 
air conditioning and 60% have specified slojiing-
cciling homes in preference to llal-ceiling or a half-
and-half combination that he also offers. The house 
is open-plan and includes an old-fashioned porch 
next to the carport. .An extra bedroom is available, 
says Hughes, behind a ficxiide wa^l at one end of 
the l iving room and there is space in the family 
room closet for a rollaway bed. 

Hems of value: a trained helper, 
mobility and the two-story house 
1't. Vlayiic Builder Kcallm Ralph Shirmeyer, now 
at work in Columbus. Ohio, solved skilled person
nel problems in an unusual way. He schooled an 
aspiring 25-year-old for a year in the tine points 
of the profession, feels he taught him "more and 
better than the chap could have learned in 15 
years of blumlering aorund in the building indus
try."' . . . Buililer Charles Searles of Colorado 
Springs wi l l bui ld in Grand Island. Neb.. (Jortez 
and Boulder. Colo, ami mayln' Ames, Iowa. One 
reason he wanted to expand from Colorado Springs: 
so many builders moved into town when the .Air 
Force Academy was announced that "the sujiply 
was getting greater than the demand." . . . Sharp 
(rllangeo^er from the usual one-story ranch-types 
covering suburbs in Portland. Ore. wi l l go up 
in Sunbow \ alley, w here Builders Richard J . 
Orth anil John R. MahafFy i \p . ( i to make three-
fifths of their 200 houses modern two-story homes. 

U shaped house in Tulsa built for 

presidents of US Junior C of C 
Headquarters staff of the U.S. Junior Chamber 
of Commerce in Tulsa got t ired of their annual 
search for a house for the new president (who is 
required to live in Tulsa during his one-year 
term of oflice I and put up a U-shaped home of 
glued laminated [line beams and stone. Archi
tect: Leonard Lungren •>l \ iwtin, Texas. Builder: 
Nuckolls Construction Co. 

NElf'S continued on p. 69 

64 H O U S E & H O M E 



Y O U C A N 
P A Y 

M O R E -

Y O U C A N T 
B U Y 

B E T T E R 

Prefabricators! 
Merchant Builders! 

Custom Builders! 

Removable R-O-W window.s cost no more (usually much 
less) than other good-quality wood windows. Because 
we manufacture far more double-hung windows than 
any competitor, you can buy the highest quality plus 

the removable feature—p/ẑ s the exclusive LIF-T-LOX 
balance at no extra cost. If you pay more than the price 
of an R O-W window, you're bound to get less. 

K'O-W l« iliv ri-Kl)i>«r«l tmiiemHrk nf ili> R.i l .W. Sulos Co. 

Ssa your lumber dealtr or write: 

R . O . W . S A L E S C O M P A N Y , 1 3 3 1 A C A D E M Y A V E . • F E R N D A L E 2 0 , M I C H I G A N 
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Installation time cut 35% l>> "i'<iiil((kJ^ Slicatlmi'.:, 
Tc i i i lok Ixi.ircls a n big, .stioag, light in wcig l i t . . . arc 
e asy to luintlle up tlic laddi.-r aiul on t l i f scaffold. E a d i 
2 ' .\ 8' board Lovcns 16 sq. f t . and can be quickly nailed 
iu place. Since Teni lok is wea t ln jq j roofed inside and 
out, bu i ld ing pi-.per i.s e l iminated. T w o men ciin 
slicatlic an average bouse w i t l i Temlok i n eight hours. 

G R E A T E R SAVINGS 

Unloading direct from truck to roof s;i\(-s \ahiable liaiidli i i ' . ! 

t ime. Cumbersome old-style materials have to be dumped on tJie 

groimd, then hoi.stcd to t l ie roof as needed. Securely wrapped 

.\rmstrong Tcmlok Roof Deck—32 sq. f t . to t l ic packiige—is 

easily slacked on a small port ion of tlic roof mi t i l i t is used. 

Labor time Is cut 50% w i t h Temlok Roof Deck. This new buildin:^ ma

terial does the w o r k of several old-st>'le materials. I t saves constructi(m 

t ime and cost by prov id ing a strong roof deck, complete insulation, ex-

i r l l c i i l vapor barrier, and an attractive finished ceiling—in one malcr i . i l . 

A f t e r your men nail . \ rmstrong Temlok Roof Deck to c<Mling beams, only 

t l ie application of bui l t -up roofing is required to complete the entire roof. 

you never sfop saving with 
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Unloading time slashed, jobs get .startc-tl fa.stcr. Temlok comes neatly 

v\ nipped in easy-to-handle packages, containing 96 sq. f t . of sheathing. 

Teni lok Sheathing for an entire home can be quickly unloaded at t l ie 

job site and stacked i n neat piles w i t l i i n easy reach of your men. 

Less waste because Temlok Sheathing fits accurately over f ramework of 

studding 16" on centers. Temlok waste is only 5%, compared to an 

average of 20% w i t h wood. There's no dimensional loss w i d i Temlok— 

2' .\ S' Temlok is f u l l 24" wide, whi le 6" wood sheathing is only 5%" wide . 

W i t h T E M L O K 

Big savings in roofing waste because Temlok Roof Deck w i t h its stimd-

ard 2 ' .\ 8' si/.e can l)e instidlcd on beams, 24 " , 32" , or 48 " on centers. 

This means less cut t ing and scrap material—a saving in labor t ime and 

material cost for you on each house. Armstrong Temlok Roof Deck cuts 

cleanly and, as w i d i Temlok Sheadiing, there's no dimensional loss. 

• . i i 

Beautiful ceiling costs nothing, requires no labor. Temlok Roof 

Deck is factory finished w i t h two coats of l ight ivory paint. As 

your men apply roof deck, a beaut i ful e.xpo.sed beam ceil ing is com

pleted automatically. Cei l ing pki.stering and painting are e l imi 

nated. The str iking exposed beam ceiling also helps sell pro.spects. 

For full details on how to take advantage of the greater .savings w i t l i 

Armstrong Temlok, sec your Armstrong builcHng supply dealer or wr i te 

Armstrong Cork Comi)any, 3712 Sixth Street, Lancaster, Pennsylvania. 

A r m s t r o n g t e m l o k . . . house... offer house 
S H E A T H I N G R O O F D E C K I N T E R I O R F I N I S H 
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continued from p. 64 NEWS 

NAHRO CONFERENCE 

Officials put new life in their old fight 
against red tape and federal ^domination' 
Pub l i c housing and redevelopment officials 
meet ing in Cleveland voted unanimously lo 
castigate the federal government f o r i ts i n 
creasing • ' i I 'D i i ina l idu" ever local d i i l l io r i l i e s 
and n iun ic ipa l renewal groups. 

The nian-bi les-Uncle Sam resolut ion was 
passed du r ing the business meeting of the 
\ a l l . Assii . nf Mousing and KedmejupMient 
Off ic ia l s at their 22nd annual conference. 
Consi i lera l i le -ii.s|M-nse hud surrounded the 
closed-door meetings of the committee work
ing out the p l i ras ing of the five-part resolu
t ion . A - k e d a f t e rwards why he thought the 
document migh t have met resi .«tance at the 
business meeting. Ou tgo ing President Wal te r 
B. M i l l s Jr . to ld the press: * " I was jus t a f r a i d 
one or two ni :iie i)nys who have fr iends in the 
government agencies migh t not want to go on 
record agaiiist them. I saw a couple of them 
r igh t in the f r o n t row. as a matter of fact, but 
they d idn ' t -ay a n y t h i n g . " 

Was the l e - . d i i i i o n a new leaf in NAFIRO' s 
hook':* Obser\ers shook their heads, asserted 
that it fo l lowed last year's recommendations 
( the first year the organizat ion in t roduced a 
so-called summary reso lu t ion) but used more 
pointed language this year. A summat ion : 

• "W r l i e j i e v that the difference of v iewpoint , 
approach and in te rpre ta t ion which we have 
i i i isuccej-sfi i l ly a t tempted to negotiate w i t h 
P H A and I R A have gone far beyond the 
no rma l differences to be expected in any pro
gram jo in t l y adminis tered by a central ized 
federa l agem y ami a large number of sep
arate local agencies." ( A couple of points of 
f r i c t i o n : federal ru l i ngs on design of publ ic 
hous ing projects and on proper methods of 
accf i i in t ing for economical operat ion.) 

• " V i e recommend a | ) rogram based on annual 
product ion o f low-rent pub l i c housing approx
ima t ing 10 ' ; of to ta l nat ional housing pro
duc t ion , anrl of sufficient dura t ion to alli>w 
in le l l igen t and economywi.se advance plan
n i n g on the part of the federal and local agen
cies involved. '" 

• " W e commend the changes made in housing 
legislat ion this year f o r the purpose of mak
ing .Sec. 220 of the Hous ing Act of 19.54 opera
tive. W e urge, however, thai the F H . \ show 
equal real ism in its adminis t ra t ive ru l ings and 
procedures, p a r t i c u l a r l y i n regard to the so-
cal led "buihler 's p r o f i t ' . " 

Krrhman I'luitn Svcr. 

NEW NAHRO PRESIDENT Rober t D. Sipprel l (r) 
ta lks wi th P a s t P r e s i d e n t W a l t e r B. Mil ls J r . 

(c) and Second V i c e P r e s i d e n t W a l t e r M. S i m 

mons. A b s e n t from photo: F i r s t V ice Pres ident 

P a u l S . F r e e d m a n . 

President M i l l s had .softened up the mem
bership f o r a vote on the resolut ion w i t h a 
speech inco rpo ra t i ng i ts provisions and add
ing some others. M i l l s also wanted a rede
te rmina t ion of the rent paid by pub l i c hous
ing tenants (why , he asked, had i t been set 
a r b i t r a r i l y at one- f i f th of a f ami ly ' s income?) 
and legis la t ion that would authorize the re-
lincpiishment of f a r m labor centers to local 
housing authori t ies . The only par t of M i l l s ' 
speech that backf i red was a section devoted to 
recapi tu la t ion of an ar t ic le by Lee F. Johnson, 
executive vice president of the Nat iona l Hous
ing Conference, in The Housing. Yearbook. 
Johnson had wr i t t en that one of the reasons 
proponents of pub l i c housing had " f a i l e d lo 
exp lo i t the 1949 Hous ing A c t " was becau.se 
" W e are weary o f the long fight." M i l l s elab
orated on this, said that as he looked abo;it 
h i m he saw " o l d , t i r ed faces." Surpri-singly, 
the audience broke in to laughter and ap
plause, apparent ly under the mis taken sup-
po.sition that M i l l s was zeroing in solely and 
specif ical ly on the Washing ton agency bureau
crats. M i l l s forgei l ahe:ad. had to force a ha l f 
smile h imself when the laughter cont inued 
and N A H R O officers flanking h im on the 
p l a t f o r m broke in to gr ins themselves. 

H i d d e n b a l l p l a y . Lee Jolmson. nicanl i ine. 
had made daily-press headlines the second day 
of the N A H R O convention w i t h a fiery speech 
on the legislat ive aims of N H C * Johnson ex
plained to an audience of about 100 persons 
that N H C ' s housing p rogram, as spelled out 
by Dr . W i l l i a m Wheaton of the Univers i ty of 
Pennsylvania (1st vice president of N H C ) 
would be in t roduced at the coming session of 
Congress. " W e recommend a m i n i m u m pub l i c 
housing p rogram of 200.000 units a year f o r 
three years," said Johnson. " I n connection 
i l i e rewi th we urge that over-income fami l ies 
who cannot find decent private shelter be al
lowed to r emain i n pub l i c housing. .Single 
aged persons w o u l d be admit ted . We recom
mend that when good private housing can be 
obtained f o r a favorable price, local housing 
ai i t ln t r i t ies would have a r igh t to buy i t . W e 
would make redeveloped land under urban 
renewal available to local housing author i t ies 
for publ ic housing use al the same cost that i t 
now goes to pr ivate developers." 

Cut t h e r e d t a p e . \ \ o i k - ^ l u i | i . ind discus
sion sessions gave the rank and file of 
N A H R O a chance to ask questions. One of 
the main ones: is anybody going to s i m p l i f y 
the opera t ing procedures of the urban re
newal program? U R A Commissioner James 
W . F o l l i n reminded delegates of a recent 
order to his regional offices t e l l i ng them to 
make every effor t to get O l d A c t pro jec ts in to 

* OvcrlnppliiK meiiili<ishiiiH in NAMItO niid N H C Ion.I m n 
i-rrtnin UII IDUMI nf ronfii.Hinn amiin); ll ir uninfiirmeil when 
eiUirr nrcaiiiznlion hold* a I'linvrnlion. NHC's finam-p com-
iiiillee, fnr i'xiiiii|>le. mrl iliiring recent N A H R O con-

f i T r n r p - in a rnnin at the C(invenlion hnlel catefully paiil 
for liy N H C . A» one doiilile-ineniher phrngeil i t : " t jiiat 
rhan((P my l>a<l|te anil go down and «ee L o o . " But Waller 
\ l i l U . told that one dcleenle had referred lo the .N.AHKO-

N H C relaiionsbip »• "the porfect iH ie r lock lng directorate," 
•napped: "He ' s wrong." 

the development or loan and gran t stage by 
next June 30. "Some of these projects have 
been around for three or three-and-a-half 
years." said F o l l i n . " I hate to admi t t l i i s . be
cause i t makes us look bad. But i t is possible 
to do this t h ing q u i c k l y . N o w I k n o w some 
one is going to j u m p up and ask why we don't 
s i m p l i f y that government manua l [ T h e Local 
Publ ic Agency M a n u a l ! . W e l l . I can t e l l you 
we are going to s i m p l i l v i t . " 

Some one jumped up and asked: " D o you 
understand the m a n u a l ? " 

F o l l i n : "One of the things Fve t r i ed to do 
is not get confused by the manua l . " 

Some one else asked: " I f you're at w o r k 
cleaning up the o l d T i t l e I projects , how are 
you go ing to take care of the new ones?" 

F o l l i n : " W e haven't been flooded yet. 1 
th ink i f you flood us w e ' l l w o r k out some way 
to take care of i t . " 

H H F A d n i i n i s t r a t o r A l b e r t Cole, w i thou t 
benefit of a question-and-answer per iod, to ld 
the conference: "Unless 1 comple te ly mis
read them I the fac t s ] we do not have to fear 
civic iner t ia . I t exists—make no mis take 
about tha t—but i t can be overcome. I t has 
been overcome d u r i n g the past 12 tnonths 
in a substantial number of communi t i es . " 
. \ l together , said Cole. U R A has some 320 
pro jec t s—old law and new—on its books, 
located in 200 cities and towns. He added: " I 
shal l cont inue . . . to recommend, first, a real
istic amount of pub l i c bousing d i s t r ibu ted 
over a period o f two or more years; second, 
restoration of the workab le p rogram require
ment ." 

O f f i c e r s a n d g o v e r n o r s : N'-w [ i r i j i d e n t 
of N . ^ H R O is Robert D . S i p p r e l l , executive 
director of the Buf fa lo M u n i c i p a l Hous ing 
A u t h o r i t y . P a u l S. Freedman. deputy execu
tive director of the Chicago Hous ing A u t l i o r -
i t y , moved up to first vice president: W a l t e r 
M . Simmons, executive d i rec tor of the Mem
phis Hous ing A u t h o r i t y was named second 
vice president. 

Elected to the board of governors: E d m u n d 
H f ) r w i n s k i (»f Oakland . Ca l i f . , M r s . Edna Gar
ret t o f Corpus Chr i s t i . M a r k K . Her ley of De
t ro i t . O l ive r C. Wins ton of Ba l t imore and 
Charles L . Fa r r i s of St. Louis . 

John R. Searles Jr . was elected to his t h i r d 
t e r m as cha i rman of N A H R O ' s redevelopment 
section. 

Producers Council hears 
research, cost forecasts 
W h a t lies ahead in b u i l d i n g technology? 

P r i n c i p a l speakers at the Producers ' Coun
ci l ' s annual meeting in Det ro i t offered these 
nuggets of p red ic t in i i : 

• H a r o l d D. H a u f . head of Rensselaer Poly
technic Ins t i tu te ' s department of archi tec ture 
foresaw, a f te r 1960, concrete floors that w i l l 
not c rack, flat roofs that w i l l not bl is ter , 
plaster that w i l l not crack. Plaster , warned 
H a u f . is in danger of becoming obsolete. T h e 
b u i l d i n g indus t ry badly needs a product w i t h 
plaster's advantages wi thout i ts defects, he 
said, but the indus t ry has not even scratched 
the surface of the problem. Because mech
anical and electr ical equipment account f o r 
an increas ing percentage o f b u i l d i n g cost, 
H a u f predicted m a j o r savings may wel l come 
i n these fields. Indus t ry has a "social respon
s i b i l i t y " to reduce the cost of housing, he 

continued on p. 72 

D E C E M B E R 19'=5 6 9 



FOLDOOR 

a t 

By the m a k e r s of f a m o u s FOLDOOR —the o n e c o m p l e t e l ine of 

F A B R I C - C O V E R E D F O L D I N G D O O R S 

HOLCOMB & HOKE 

THI S M d H S I THINC IN DOOIS 

Specified by architects for finest homes, 
schools, churches, institutions 

First door in the middle-price range to 
offer all 4 "plus features" 

Choice of smart builders and home-
makers in the lower-price field 

HOLCOMB & HOKE MFG. CO., INC., 1545 VAN BUREN ST., INDIANAPOLIS, IND. • In Canada: Foldoor of Canada, Montreal 26 
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I 
small homes or large homes 

YOfJ qvt m o r # * 0/ualittf at less east with 

Majestic 

THULMAN 
Fireplace 

Chimney 
The modern fireplace and chimney—or chim
ney alone—that cuts installation time and 
construction costs by elin/inating masonry. 
The fireplace, UL-labeled for safety, can be 
installed on a wood floor with combustible 
building materials butting directly against 
the outer casing—all clearances are built in! 
The chimney is an integral part of the fire
place or, as a separate chimney in the 7-inch 
flue size, is ideal for the venting of furnaces 
and other appliances—even incinerators! 
Listed by Underwriters' Laboratories for all 
fuels . . . for 1 to 2-story homes with or 
without basements! No footings-no special 

) the FULL LINE OF HEATING AND 
AIR CONDIT IONING EQUIPMENT 

Majestic offers a single source for quality 
heating equipment of many types—forced 
warm-air furnaces, matching summer 
cooling units, and factory-fabricated metal 
fireplaces and chimneys—all at thrifty 
prices and all designed for quick, simpli
fied installation to save on-the-job costs. 

construction: 

FURNACE FOR 

SENSATIONAL NEW 
AUTOMATIC CONTROL! 
Majestic research has developed a new, in-
tei locking control for year-around air con
ditioning systems that completely solves the 
re-humidification problem—a problem found 
in many home conditioning systems. 

See us of Booth #436 and it437 
Hotel Sherman at NAHB Exposition. 

EVERY HOME NEED 
Whatever your need or preference, you can now 
have the extra advantages of Majestic's quality win
ter air conditioners. Majestic's 
full line includes a choice of 
models for homes of every size. 
There are automatic gas or oil 
units suited to every type of 
modern, forced-air heating sys
tem— horizontal flow, down-
flow, or upflow designs. They 
range from 76,000 B T U output 
units (only 22" square at the 
base) to large furnaces deliver
ing nearly 400,000 B T U . Ma
jestic's counterflow furnaces, a 
design so often in demand in 
modern heating systems, de
l iver rated capacities up to 
200,000 B T U ! 

I A complete line of 
I MATCHING AIR 

CONDITIONERS 
Complete, packaged home air condi
tioning in matching units—twins in 
size and appearance—is Majestic's 
answer to the latest trend in build
ing year-around comfort into Ameri
can homes. Majestic's line of upflow, 
downflow, and horizontal flow cool
ing units—2- and 3-ton capacities in 
both water-cooled and air-cooled 
condensers—makes system-matching 
a cinch! Larger water-cooled units 
are also available. 

See your Mo/esf ic dealer today 

T h e M a j e s t i c C o . , I n c . Majestic 416 ERIE STREET 
HUNTINGTON, INDIANA 
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v4 FACTORY-BUILT 

SPLIT-LEVEL HOMES 

• Ford plans take u p 
LESS f o u n d a t i o n 
area 

• o f f e r g r e a t e r 
space - variety not 
o f t e n f o u n d i n 
smaller homes 

• g ive more privacy 
—bedrooms locat
ed apart f r o m l i v i n g 
areas 

• plans can be re
versed to f i t the lot 

Why let rising land prices 
slow your business? Builci 
Ford's exciting, new split-
level homes! Homes that 
give 5'ou the opportunity 
of providing a 6-room home 
PLUS garage in the foun
dation area of the home 
alone. Bedrooms are located 
away from active living 
areas, giving added pri
vacy. The basement area 
can be used as extra living 
and recreation space, com
bined laundry and work
shop, or added bedrooms. 
Ford homes are easily fi
nanced, and are approved 
by leading Building Code 
Authorities. 

W r / 7 e f o r 

F R E E C o f o / o g 

F H - 5 , i o d a y l 

FACTORY-
BUILT HOMES 

MANUFACTURED BY 

I V O N R. F O R D , I N C . 

M c D o n o u g h , N . Y . 
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NEWS 
continued from p. 69 

said, a d d i n g : " T h e increasing e f for t of some 
manufac tu re r s to get the mandatory use of 
the i r products and thei r constant pressure to 
get government agencies to increase m i n i m i u u 
standards f o r a pa r t i cu la r product is short-
r-igliled."' 

• Ed i io r -p t ib l i she r P. I . Prent ice of IIousF. & 
I I o v i K forecast that homr b u i l d i n g costs could 
be cut by nearly SI I d l l i o n yearly i f n i a n i i f a o 
turers wmdi l adopt basic s tandard dimensions. 
On windows alone, bui lders could save SlOO 
a house—tota l ing $100 m i l l i o n a yea r—i f 
manufac tu re r s adopt d imensim)- that dovetai l 
w i t h other w a l l components l ike f r a m i n g , in 
sula t ion, b r i c k and wa l lboa rd . said Prentice. 
H i s estimates were based on findings of a 
<crics of indu<tr \ Rdund Tables sponsored 
ii>ii i l ly by i l o u s E & F l o M K . the Amer ican Stan
dards Assn. and N A H B ' s Research Ins t i tu te 
( A p r i l issue, et. secj. I . 

• Wals i in Ma ldue I I I . ex-president of the N a t l . 
Re ta i l L u m b e r Dealers" Assn.. predicted re
ta i l dealers w i l l cont inue the t rend toward 
expanded service to customers and more d i 
versif ied inventories. " L u m b e r dealers . . . 
not so many years ago dealt almost solely in 
lumber . " he said. " T h e y have been add ing 
new lines each year w i t h the result that, ac
c o r d i n g to a recent na t ionwide survey, H'-V t 
now handle bui lders ' hardware . 8 2 % handle 
paint . handle ya rd materials , more than 
one- th in l sell glass, hand and power tools and 
p lnmlnn- : and heat ing equipment and more 
than 20 '^ - e l l e lectr ical supplies, ganlen sup
plies, cha in , rope and ladders."' 

• Wal te r A . T a y l o r . dire< tnr <d \ l \ 's educa
t ion and research depar ln ien l . |)redicted that 
"one b ig schonl"* w i l l provide common t ra in 
ing " i n the not too distant f u t u r e " for a l l types 
of bui l i l in ; : . professionals — architects, engi
neers, contractors . Out o f th is should come a 
"better integrated i ndus t ry , " he prophesied. 

PCBOC t o c h a n g e i t s n a m e ; 
a g r e e s t o c e r t i f y p r e f a b s 

T h e Pacific Coast B u i l d i n g Off ic ia l s Confer-
• •nce. long k n o w n as one of the nation's f o u r 
m a j o r reg iona l b u i l d i n g code groups, has 
voted to adopt a broader name. 

A t i t s annual convention in Por t l and , Ore. 
last month . P C B O C decided to become the 
In t e rna t iona l A- sn . of B u i l d i n g Of f i c i a l s— 
provi i'ed two- th i rds o f i t s members r a t i f y the 
move in a mai l ba l lo t . A l t h o u g h its member
ship is concentrated in the West. P C B O C 

i l a ims members in some 800 cities i nc lud ing 
the MidAvest. East and South plus Canada, 
. lapan, .Alaska. Mex ico , Tasmania and A n 
tra I i a. 

The . ' i l l convent i im registrants also adopted 
in p r inc ip l e a proposal to add cer t i f ica t ion ol 
prefabricatiu-s to I 'CBOC's exis t ing practice 
of app rov ing qna i i f i ed b u i l d i n g mater ia ls f o r 
the guidance of local b u i l d i n g inspectors. A 
i-oimnitlee was named to recommend a pro
cedure to the code group 's executive board. 
The inspectors have i n m i n d testing o f pre
fabs at the fac tory thus benef i t ing cities that 
cannot or do not want to do their own testing. 
Glue- lam t imbers and trusses, floor, wa l l and 
roof panels and prestressed concrete panels 
are to be inc luded eventual ly , but P C B O C ex
pects to begin s lowly by l i m i t i n g cer t i f ica t ion 
to glue-lam products . 

continued on p. 76 
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q s e r i r i c e y o u c q n uses 

uaico a l u m i n u m w i n d o w s 

engineering 
planning 
service 
Architects, builders and contractors are in
vited to use Ualco's Engineering Depart
ment as their own. 

We provide a staff of architects and drafts
men for your convenience. This department 
will do "take-offs" from plans, quote win
dow jobs, give special consideration and 
advice on any special window jobs you may 
have. 

Ualco's Engineering Planning Department 

Strip-proof com-lock oparator un
locks, opens and locks vents in any 
position up to 90 degrees . . . or 
. . . for night ventilation, lower 
vent opens slighdy while upper 
vents remain closed and locked. 

aluminum 

meet al l 

Heavier extruded aluminum; meets 
all requirements for tensile strength; 
will never rot, rust or need paint
ing . . . integral fin completely 
surrounds window, takes brick fin 
or fin trim. 

S E E U A L C O ' S C A T A L O G IN S W E E T ' S A R C H I T E C T U R A L F I L E ISA 
OR L I G H T C O N S T R U C T I O N F I L E _ 5 A U 

UN 

UALCO ALUMINUM WINDOWS ARE UNCONDITIONALLY GUARAN
TEED AGAINST DEFECTIVE MATERIAL AND WORKMANSHIP 
W A R E H O U S E S & SALES O F F I C E S : C A N T O N , O H I O : E L I Z A B E T H . N. J . : 
F L O R E N C E , A L A . : H I A L E A H , F L A . : M O N T G O M E R Y . A L A . : V A N N U Y S . 
C A L I F . : G R E E N S B O R O . N. C : R U S T O N , L A , ; K A N S A S C I T Y , MO.: W A S H 
I N G T O N , D. C 

SOUTHERN SASH SALES & SUPPLY C O . , INC* 
S H E F F I E L D . A L A B A M A 

S o u t h e r n Sash ' s 

UALCO 
W o r l d ' s La rges t 

I n M o r e Buildings 
Than Any Other 
Aluminum Window 

OOUII. 
MUMS l A l C M t N T 

S t t t C T . 

Horftt fioiicTto 

MVOI« 

HomzoN 
C A S t M I H T SLIDIH 
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How this brand name 
on lumber helps build business 

for contractors 

B U I L D E R S who use Weyerhaeuser 
4-Square Lumber products in their 
construction find that this brand 
name helps them strengthen their 
position in several ways. 

First, every piece of lumber bear
ing the Weyerhaeuser 4-Square brand 
name is kiln-dried—one of the features 
which contributes to the contractor's 
reputation as a reliable builder. 

Second, consistent advertising over 
the years has made Weyerhaeuser 
4-Square well-known and widely ac
cepted by owners. It is easier to sell 
homes, for example, when they are 
constructed of quality products which 
the buyers know and trust. 

Third, the uniformly high quality 

of Weyerhaeuser 4-Square Lumber 
helps reduce waste and promote 
sound, efficient construction. This 
lumber is carefully milled, accurately 
graded, and loaded properly to pre
vent damage in shipment. 

Fourth, builders offering their pros
pects designs from the 4-Square Home 
and Farm Building Services gain the 
benefits of our continuous advertising 
in major national magazines. 

Your local Weyerhaeuser 4-Square 
Lumber Dealer is prepared to give 
you full information concerning the 
extra values of Weyerhaeuser 4-Square 
Lumber and the 4-Square Home and 
Farm Building Services which he 
offers for your use. 

Weyerhaeuser Sales Company 
S L PAUL 1, MINNESOTA 
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W H A T ' S A " B U I L T - I N " 

W I T H O U T R E A L S A L E S F E A T U R E S ? 

America's Finest Built-in Range 

BEST DEAL YET T O HELP SELL H O M E S FASTER! 
Builders everywhere report complete sellouts from model homes equipped 
with Suburban gas and electric ranges. A n d no wonder! One look at your 
Suburban kitchen and home buyers see more wife-saver features they want— 
than in any other built-in range on the m a r k e t ! Here are jus t a few of 
Suburban's real selling features you 11 be interested in, too. 

ONLY built-in that takes same .size cabinet opening for gas or electric 
oven. ONLY built-in with exclusive "Coppertan" Qnish plus other dist inctive 
porcelain enamel colors and stainless steel. F IRST built-in with " L o o k - I n " 
oven window (electric). FIR.ST huilt-in with eye-level controls (electric). W a n t 
to know more? Send for the complete story today. 

See fhe N e w 7956 Models 

H O M E B U I L D E R S S H O W 
Space 782-783 Coliseum Jan. 22-26 

S A M U E L S T A M P I N G & E N A M E L I N G C O . , Dep t . D-12, C h a t t a n o o g a . Tenn. 

A t no o b l i g a t i o n t o mo, please send c o m p l e t e i n f o r m a t i o n checked be low: 

Suburban Electr ic Gas 

Name Address 

City State 

Efforts to stiffen flame spread requirements 
of P C B O C ' s Uniform Building Code (a re
vised 1955 edition has just been published) 
were sidetracked. The code's article 42, cov
ering fire resistance of interior finishes. Iiad 
been scheduled for a compromise anu-ndnient. 
Underwriters and fire marshals were urging a 
stiff restriction to replace the present liberal 
rule apparently favored by a majority of city 
building officials. 

The conference elected C . S. McCormick, 
Tacoma building inspector, as president suc
ceeding Gilbert E . Morris, Los .Angeles super
intendent of building. 

Vacancies highest in West; 
incomes level off at peak 
(llianges in vacancy rates by geugrapliiciil 
region have been substantial in the jiast five 
years. 

T h e West, with 3.9%, has the highest, as it 
had in 1950. but it did not have the greatest 
proportionate increase for the five-year period. 

The .South has 2 .9 ' , . c M i n i i a r c d i n ihe na-
tiiinal average of 2.3'^('. 

The North Central area shows (Ilie 
highest proportionate increase) and the 
Northeast 1.2%. 

A revised report from the Census Bureau 
for the second quarter of 1955 also supplies 
I he fidlowing information: 
• The average increase from the 1.6% rate in 
1950 was relatively much greater outside 
metropolitan areas than inside them. 
• ^ear-round dilapidated units (not includeil 
in the available category) account for 1.2'-
of total housing, almost the same figure 
foinul in 1950. 

• \ | iproximately 80% of vacancies in 1955 are 
l(M- rent. The for-reni inventory increased 
from 1.1% in 1950 to 1.8% in 1955. The for-
sale vacancy rate—comprising both new and 
used housing, with used housing in much 
greater proportion—stayed at the same level 
ol about 0.5%. 

• K(ir nonfarm vacancies available for sale, 
the median sale price is S10.200. compared !<• 
an $8,500 median in 1950. 

• • • 
Incomes had reached a peak. They were 

about the same last year as in 19.53—an aver
age $3,200 for men—but had risen 75' . 
fr.-m the 1945 figure of $1,800. 

For some 28 million women last year—bet
ter than half the male working force—the 
average figure was $1,200. 

The percentage of nonfarm families with 
incomes of $4,000 or more has climbed from 
35'^, in 1949 to 55% in early 1955. 

One-third more nonfarm families own their 
homes now than in early 1948. Three out of 
four families with incomes of $7,500 and over 
own their homes. 

• • • 
Another Federal Resen-e Board study 

shows that 20% of families are dissatisfied 
wilh their jjresent housing. Renters are twice 
as (li-'aii-fied as home owners, with nearly 
line third of them expressing dissatisfaction. 

About S^'f of the nation's families have 
•'definite'' or "probable" plans to build or buy 
this year or next. .Another 10% said it was 
a possibility. The typical renter surveyed bad 
an income of $3,700 against $5,050 for the typ
ical familv now owning a house. 
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P A T E N T E D m 

E W B U L L D O G 

PROVIDES MOVABLE ELECTRICAL O U T L E T S . . . 

A t last ! H e r e ' s a n e l e c t r i c a l p r o d u c t that k e e p s p a c e w i t h c h a n g i n g n e e d s . . . o n e that p r o v i d e s out l e t s t h a t 

c a n b e m o v e d in s e c o n d s — p l a c e d a n d s p a c e d e x a c t l y w h e r e t h e y a r e n e e d e d , a s t h e y a r e n e e d e d . It's 

B u l l D o g Electrostr ip' '^ a n d it's a s p e r f e c t f o r m o d e r n i z a t i o n a s it is i d e a l f o r n e w c o n s t r u c t i o n . T h e strip is 

n e a t , a t t r a c t i v e . . . completely safe. Listed b y U n d e r w r i t e r s ' L a b o r a t o r i e s . R a t e d a t 2 0 a m p s . , 125 v o l t s , A . C . 

IN HOMES, HOTELS, OFFICES, STORES, INSTITUTIONS! 

Receptacle plug 
any spot along 
inch an outlet. 
blends perfectly 
dividually fused 

s twist into Electrostrip at 
its length — make it every 
The strip's ivory color 
with any color scheme. In-
plugs are also available. 

Sold only Jo electrical contractors through BullDog distributors. See 
yours, or write BullDog Electric Products Company, Detroit 32 , Michigan. 

IF ITS NEW . . . IF ITS DIFFERENT 

. . . IF ITS BETTER . . . ITS 
I BEPCO 

Electrostrip mounts on walls, partitions, Electrostrip is a natural for showrooms 
baseboards, anywhere . . . bends around and shops. Displays can be changed and 
obstructions and corners. Outlets can be arranged to best advantage for outlets 
easily moved as furniture or office layouts are always handy...always where needed, 
demand. No dangerous extension cords. To add another outlet, odd another plug. 

B U L L D O G 
ELECTRIC PRODUCTS COMPANY 
A Division of l-T-E Circuit Breaker Company 

Export O/vition: 1 3 East 40th Street, New York 1 6, New 
York. In Canada: BullDog Electric Products Company 
(Canada), Ltd., 8 0 Clayson Rood, Toronto 15, Ontario. 
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Which of these wood windows 
has its quality I D E N T I F I E D ? 

Here are two double-hung wood window units. Both may be of the same 
quality. The one bearing the A. W.W.I. Seal of Approval has such quality 
identified at a glance. 

This seal is the fabricator's certification that the window unit meets 
the quality specifications of U. S. Commercial Standard 190-53. It is the 
fabricator's assurance that the unit is made of carefully selected wood — 
properly dried—preservative treated for long life. It is assurance, too, of 
effective weatherstripping and of easy, correctly balanced sash operation. 

Today—when quality is the watchword in construction, the A.W.W.I. 
Seal of Approval is positive certification—to you and the home owner— 
of quality in windows. Get full information from your supplier or write 
Ponderosa Pine Woodwork, 105 West Monroe Street, Chicago 3, Illinois. 

T h e use of this seal is not limited to mem
bers of Ponderosa Pine Woodwork. A n y 
m a n u f a c t u r e r or f a b r i c a t o r whose u n i t 
meets specifications can offer the quality 
seal under a licensing agreement. 

^&Z^^^ rCHe W O O D W O R K 
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O v e r 5 0 0 N e w C e n t u r y H o m e s , each with a V a n - P a c k e r 
Chimney , have been built in Kokomo, Indiana, by R . D . 

Robbins Co . . L a n d Developer & Bui lder . T h e New Century 
above features V a n - P a c k e r D e L u x e B r i c k - P a n e l Housing. 

Only one packaged chimney gives pre-fabricated homes 
masonry chimney permanence—Van-Packer 

Longer chimney life for New Century custom-
fabricated homes is assured by permanent, masonry 
Van-Packer Chimneys. John King, president of New 
Century Homes, says, "We use Van-Packer Chimneys 
because they are permanent, safe, good-looking, 
and economical." 

The Van-Packer is a factory-engineered, all-fuel 
masonry chimney with a fire clay tUe liner. It is the 
only packaged chimney that can give the pre-fabri-

cated homes you build the permanence and lifetime 
safety of genuine masonry construction. All major 
pre-fabricated home manufacturers and all major 
building codes approve the Van-Packer Packaged 
Masonry Chimney. It is U L listed for coal, oil, or gas 
for all home heating plants and incinerators. 

Completely packaged including flashing, the Van-
Packer Chimney installs easily on the average pre
fabricated home in l^^ hours. 

B r i c k - P a n e l H o u s i n g of rusl-i)rn(,|' 
cement-asbestos has beauty of brick, will 
not dent or rattle. Available in standard 
brick red. Also available in buff or white, 
on quantity orders, at no extra cost. 

S a f e , p e r m a n e n t masonry materials 
go into V a n - P a c k e r Chimneys . F l u e 
sections have insulating value of 24" 
solid brick. %" fire clay tile l iner with
stands 2100° F . Bu i l t to last. 

1 4 " O D f l u e s e c t i o n installs between 
joists without joist cutting. V a n - P a c k e r 
Chimneys are stocked nationwide for 
i m m e d i a t e d e l i v e r y to j o b . W r i t e 
V a n - P a c k e r Corp. for quotations. 

Van-Packer s i ? Chimneg Send for special Pre- fobr icoted 
Home Manufac turers i n f o r m a 
tion today . 

Van-Packer Corporation • Bettendorf. Iowa • Phone DAvenport 5-2621 
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O n e o f the m a n y P a g e a n d Hil l Homes l o c a t e d in the L a k e M i n n e t o n k a a r e a in M i n n e s o t a . 

i n t h e 

p r e f a b r i c c i t i o n 

a n d H i l l 

H o m e s ! 

Every Page & Hill Home incorporates the design, livability and 
comfort features that have proved their appeal to Midwest people. 
It's basic policy with Page & Hil l to give Midwesterners 
what they want, and it has paid off. For more than 50 years, 
Page & Hil l has shown steady and substantial growth 
in the manufacture of wood products. For the last 24 years, it has been 
producing quality prefabricated homes exclusively for the 
Midwest. The advanced styhng, ruggedness and honest value of 
these homes have earned Page & Hill its enviable 
reputation in the 15-state territory it serves. 

I f you are a Midwestern builder who believes in giving your 
home hunting prospects what they want, it will pay you to write for 
full information on the availability in your community 
of a Page & Hill dealer-builder franchise. 

SERVING 
A 15.STATE 

A R E A 

This 64-page brochure in color, "Homes for Today 
. . . and for a Lifetime" will show you the exciting 
line of Page & Hill Homes—more than 50 varia
tions in style, design and size, that give Page & 
Hill dealer-builders a market with the broadest 
possible base. Ask for a free copy. 

P A G E & H I L L H O M E S , I N C . i 
211 PEIRCE STREET, SHAKOPEE, MINN. 

i; 
m e m b e r 
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Here is Proof 
MAKE THE*LIT M A T C H ' W 

— I f n-nA v n u r o r Here i.s how you can prove to yourself and your prospective 
customers beyond all doubt that Dura-seal equipped window 
units stop drafts and save fuel. Light an ordinary match and 
hold it near a window sash. If there is a draft, the match will 
flicker, perhaps blow out. If there is no draft, it will not flicker 
and chances are, the window is Dura-seal equipped! Simple 
but conclusive proof that Dura-seal stops drafts, seals out 
weather, and means a warmer, cleaner house all year 'roundI 
And, Dura-seal serves a double purpose! Dura-seal's Sash 
Balance gives fingertip, feather-touch control of windows re
gardless of atmospheric conditions. Dura-seal windows always 
open easy, close easy. 
Write for complete information about Dura-seal—how it pro
vides 41/2 times better weather protection, saves 30% to 40% 
on fuel, adds comfort, ease and beauty to every house. Ask 
for Facts on Dura-seal! 

- Combinat ion 
^ Metal weatherstrip 

and s a s h Balance 

Look For 

^ E G E F 

On The Metal 

See Duro-Seol in operot ion at Not iono l 

dealers. 
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Seven low-cost ways to built-in "buyer appeal' 

Preferred I 
Whether you build project or custom houses 

your money never bought so much extra glamor 
One of the best ways to add "buyer appeal" to new homes 
is the counter-top lavatory—the most popular and prac
tical of all new bathroom ideas. 

It's a deluxe dressing table with running water . . . com
bining the glamor of colorful materials with the efficiency 
of modern design . . . gives lavish space for toilet articles 
on top. With a cabinet underneath it provides ample extra 
storage space. 

Naturally, Crane—the foremost name in plumbing— 
offers the most complete and colorful line of quality 
counter-top lavatories on the market. Seven modern 
models are available in white and seven beautiful Crane 
colors. Best of all, there are glamorous Crane lavatories 
in all price ranges . . . so you can include them in plans 
for all your housing—from competitive to custom jobs. 

Look them over at your Crane Branch or Crane Whole
saler and you'll know why every prospect for a home has 
them on his wanted list. 

Criterion. This fashion leader of Crane counter-top lavatories is 
a prize-winning design by famous designer Henry Dreyfuss. See 
how the smooth, wide, vitreous china top curves over in front to 
form its own counter edge. Also see the clear Lucite handles and 
brush-finish chromium trim. Diol-ese controls. Overall size 3 0 % " 
X 22". Basin, 1 6 % " x 12 ' /2". Also available with legs of chro
mium plated metal and tucite. 

Morcia. Functional as an airplane's instrument board is the 
Marcia's beveled control panel. Has a large semi-oval basin. 
Made of finest vitreous china, including the integral spout. Metal 
trim is plated in sparkling chromium. Features Crane's exclusive 
easy-action Dial-ese controls and fast-draining Secure waste. 
Overall size 2 4 " x 21" . Basin, 17" x IOI /2" . 

Criterion. The small Criterion has the same distinguished styling 
as the larger model; a dramatic rectangular basin with a rolled 
front that blends beautifully with counter-top tiling techniques. 
And it features the some fluted Lucite handles and brush-fmish 
chromium plated spout, the same Dial-ese controls and Securo 
waste. Overall size: 21 V2" x 17%". Basin, 14" x W . 
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counter-top lavatories 

Elayne. Simplicity of design is the keynote for the Eloyne's large 
semi-oval vitreous china basin—the largest basin of all Crane 
counter-top lavatories. Made of finest vitreous china in white or 
any of seven pastel shades, with Temple chromium plated trim, 
Dial-ese controls, lever action Securo waste for quick draining. 
Overall size: 2 7 " x 20" . Basin, 2 1 " x 11". 

Countess. Newest low-cost counter-top lavatory, the vitreous-
china Countess combines small overall size with big-basin con
venience. Basin is wider at front (15 Vb ") than at bock (14"). Over
all size is only 2 0 " x 17", and lavatory can be installed (if de
sired) in a counter measuring only 16" front to back. Bright 
chromium plated fittings, Dial-ese controls, indirect-lift waste. 
Basin has integral soap depressions. 

Westlond. Another Crone beauty for small space and small 
budgets. Features generous-size rectangular basin. Made of 
vitreous china, in your choice of Crone decorator colors. Has 
gleaming chromium plated fittings, Dial-ese controls and (illus
trated) Securo waste for fast draining. Also available with other 
Crane quality trim. Overall size 2 0 " x 19". Basin, 16" x 11". 

1-980. For a revival of on elegant old fashion; the marble 
counter-top. Crane's oval basin, with hooded overflow, fits under 
on oval cut in the marble. Lavatory comes complete with gleam
ing chromium Temple Dial-ese controls and Securo waste (your 
order should indicate thickness of the marble you plan to use). 
Two models, with overall dimensions of 18" x 15" and 2 1 " x 16". 

C R A N E 

icago 
ING • HEAT VALVES FITTINGS KITCHENS 

C R A N E S T A R T S 

I T S S E C O N D C E N T U R Y 

O F Q U A L I T Y 

F o u n d e d U u l y a, 1 8 5 5 
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SMALL HOMES 

- « 

A L L E N H O M E S C A N 
B O O S T Y O U R P R O F I T ' 

Increased sales in a more competitive market.-' The ansv̂ êr 
comes through better designed homes, added features . . . 
at sensible prices! Allen Homes, designed by Donald H. 
Honn, American Institute of Architects, offer you a wida 

selection of attractive homes certain to give you a big 
competitive edge. Big home or small . . . you build the 
fastest selling home in your area when you build A L L E N 

H O M E S . . . and at a comfortable increase in profits! 

Gcr the facts! Let ii.<; show you the kind of results other 
buililers arc gcttiiin with the ALLE.N' H O M I i S packaRC 
. . . yiju slumlcl take advantage ol the same oppurtuiiirics! 

Jt^M^JEAf Aomes 
CUSTOM FllXIBIllTY * PRODUCTiON IIHI iCONOMY 

Allen Industries, Inc. • Phone KE n mo re 4917 
p. O. Box 2497, Station C, Fort Wayno, Indiana 

PEOPLE ARE TALKING . . . 

S i r s : 
l u . ii l i f j ine the August i.ssue reached me, 

I had heard about the feature article "Why 

l'<-iip|f arc 'i'alkinfi aboul thi.s House." 

I aniicipaled the excellent pholographs. 

But 1 was afraid the article would be as lack

ing in pertinent architectural information as 

luo-i oj \our recent ones have been. 1 was 

mistaken. T h i s time you obviously had your 

ducks in a row right from the start. That in-

-|iired observation aboul the "giant potato 

l iiip" cleared up everything for me. 

Small wonder people are talking, 

RICHARD B. .MCKENNA 

Killeen, Tex. 

. . . ABOUT MR. CATALANO'S HOUSE 

S i r s : 
. . . \ \ liy didn't you mention the cable ty

ing liu- iwo high points of the roof form to
gether ? 1 noticed it only after close inspec
tion of s^mie of the pictures. W a s it an after-
thouglii fr»llowing deflection, or was it de-
-igned in the basic scheme as a structural 
element? 

Ksihelically it is beautiful, but without the 
>iructiiral knowledge of how the thing is 
-lamling. the form is of no use to the person 
who admires it. 

.lOHN R A M I S H 
Spokiinr. If ash. 

• Tei hniqiies for building this kind of shell are 
still pririiiti\r. II llic shell were a monolithic 
structure (eg. reinforced concrete or glued and 
laniinaterl wood), the tension cable between tlic 
two high points of the roof would have been 
uimeit-.sary. In tliis instance, the shell bail to be 
nailed to;;ctber rather than glued. This resulted 
in certain stresses within the shell and some 
s<'ttlciu'nl in the curvature which bad nothing 
to do with the siiuclural |irinciple—El). 

MODULAR MOMENTUM 

Sir s : 

1 am co-chairman of the Producers' Coun

c i l—. \1A Joint Committee to promote Modu

lar (ioordinalion. Your stimulation of this 

lia-ic idi-a in its most practical form is gen

erating momentum for the whole program. 

T Y I . K K S. ROCEUS 
Tcihnical ronsiili/iril 

(Jut'ns-Coniing Fihcrfilas (In. 
Tiilcdo. Ohiii 

MEN OF GOOD WILL (continued) 

Sir s : 
\ it\\\ timely editorial call ing on the build

ers and savings and loan association leaders 
1(1 gel inpcilicr (Sepi. issue) struck home. 

For il i< mv hrm belief thai this editorial 
was instrunu'utal in getting these men to
gether, as reported in your October News, to 
iron out their dif^erence^. Congratulations. 

R A Y K . C H E R R Y 
Hadley-Cherry I nr. 
Builders and Devvlupeis 
Los Angeles 
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REALTOR'S STAND 

S ir s : 

A s a realtor, I wish to congratulate your 

magazine on its coverage ami ai c inacy: Real

tor attack on public housing backfires (July 

News) . Thousands of realtors ap|)laM>le(| 

your position, and hope it will contribute 

toward the improvement of our organi/,ati<»n"> 

attitude. which has been dictated for years by 

a few top hands. 

L. W A L I I.I! HKNSI.KI-: 
Vcrl.in. Ilrnslrv & Co. 
Galvcstiin, Tex. 

56 HOUSE BOON 

Sir s : 

Y o u r magazine is a boon to small house 
builders! 

RAM<:K S O N S 
Los Aiigcl.cs 

LO, THE POOR INDIAN 

S i r s : 

. . . .Some floor plans lack an entrance ball 

clo.set for clothes. L i k e the Indian- , are we 

expected to drop hat and coat on the floor':" 

D. J . S W K K . N K Y 

Idnlio l-'iills, Id. 

WALL HEATERS 

Sir s : 

I am interested in your report "How to do 

a Better Healing Job with Wall Heaters" 

(Sept. i ssue) . 

From experience we've found that few 

bouses with five or more rooms can be ade-

(pjately heated by a single wall healer unit. 

Excellent results can be obtained however, 

with two properly located, smaller units. 

Sometimes a dual wall model opening into 

two separate rooms can lake the place of two 

units. 

Teaming up two or more wall heaters, each 

serving separate zones, makes it |M.s>ilile to 

use wall heaters in larger houses and colder 

climates than reconmiended in the Bureau 

of Standards report. By following the prin

ciple of multijile units, i l is easy to comply 

with F H A ' s rule on the proper distance from 

heater to center of rooms. Smal ler units save 

floor space since they can practically bi; sub

merged between the stud spaces of the walls. 

Our only disagreement wilh the recom

mendations you reported lies in the state

ment that wal l heaters should not be used in 

cities where winter design temperatures are 

less than zero. I n your examples you show 

a good wall heater application in a house in 

Minneapolis. T h i s emphasizes the feasibility 

of excejttions to the rule, provided proper 

attention is given to construction of the house 

and the application of the equipment. 

J A C K K I C K 
The Coleman Co. 
Wichita, Kan. 

LARGE HOMES 

A L L E N H O M E S C A N 
L O W E R Y O U R O V E R H E A D 

Build more homes with your present capital investment 
. . . fewer manhours . . . material stockpiles eliminated. 
The Allen Homes system does all this for you atic/ more! 

Whether you build small homes—large homes—or both: 
it will pay you to investigate ALLEN HOMES. You can face 
the future with confidence that your homes will meet 
any competition . . . for ALLEN HOMES have built-in sales 
appeal that will attract home buyers in any market! 

Gcr tlic facrsi Lcr us show ynu the kind of results other 
huililcrs arc >:cttiiig svitli the ALLIZN H O M E S pack.ij;c 
. . . you should take advantage ot tlic same opportunities! 

omes 
• CUSTOM FIEXIBIIITY * PRODUCTION IIH[ iCOMOMY 

Allen Industries, Inc. • Phone KEnmore 4917 
P. O. Box 2497, Station C, Fort Wayno, Indiana 
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-WAY DOOR 

Eye-appeal is fif/y-appeai! And these handsome new Ro-Way 
garage door designs are loaded with eye-catching beauty that's 
bound to help sell your new homes faster. 

With over 40 Individualized Designs to choose from there's 
almost no limit to the distinctive effects you can get, especially 
by the use of contrasting colors. What's more, there's a wide 
range of types available: Carved Raised Panels; Applied Ro
settes; Accent Molding; Full Flush Sections. 

Best of all, these exclusive panel designs are available on 
all models of the famous Ro-Way Overhead Type Door. 
Ro-Way — the garage door that's quality built through and 
through for smooth, easy, quiet operation and lasting owner 
satisfaction. The door with Taper-Tite track and Seal-A-Matic 
hinges; ball bearing track rollers with Double-Thick tread; 
Power-Metered springs; and all hardware Parkerized and 
painted after fabrication for maximum rust prevention. 

To help sell your new homes faster, include a garage with 
an Individualized Design Ro-Way door 

R O W E M A N U F A C T U R I N G C O . 
1155 H e l t o n S t . , G a l e s b u r g , I l l i n o i s 

F R E E ! Full-color l i terature showing the com
plete range of Ro-Way ind iv idua l i zed designs 
ava i l ab le . Wr i te f o r a copy. 

O V E R H E A D T Y P E 

D O O R S 

Nationwide sales and Instal-
lafion service. See your c/os- J\ CATALOG m 
sified telephone directory for H ^ ^ ^ ^ X ^ J 
neoresf Ro-Way distributor. 

1 

<=!) 

TYPICAL 

PANEL 

DESIGNS 

Ml© 0 D ® 
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MATI C O CONFETTI^ TILE FLOORING 
Decorators hail MATICO Confetti as the smartest, 
most exciting nev/ tile style in years. Adaptable to 
almost any decorative scheme, Confetti's bright 
dots-of-color styling is equally at home with modern 
or traditional furnishings. But beauty is only half 
the story! Reinforced with plastic for extra strength 

M A S T I C 

, . . g reater resi l iency and easier c lean ing . . . 
MATICO Confetti is a practical f looring, too, that 
performs equally well on above or below grade. 
In ten striking multi-color combinations. Confetti is 
now ava i l ab le at regu lar asphal t t i le pr ices. 
Consider Confetti for your next project. 

T I L E C O R P O R A T I O N O F A M E R I C A 

Jol ie t , III. • Long Beach , Ca l i f . • New/burgh, N. Y. 

Manufacturers of: Aristoflex • Confetti • Parquetry • Asphalt Tile • Cork Tile • Plastic Wal l Tile 

\ Q U A L I T Y C O N T R O L L E D ] 

mm 
Ouaiamtti by 

Pending 



Florida home features step-saver kitchen 
5th in the series of Frigidaire Kitchen Plans 

yy LIVIN 

Architect Rufus Nims brings the outdoors in — 
for pleasant, streamlined, modern living 

Graduate of the University of North Carolina, and 
architect for many motels, restaurants and housing 
developments, Rufus Nims has long championed 
the cause of regional architecture with inherent livabil
ity. Famous for his design for Jupiter, Florida's 
"Retirement Village," and other housing projects, 
Mr. Nims maintains his headquarters in Miami. 

His concept and purpose in designing Frigidaire's 
f i f th Kitchen Plan starts with this cryptic sentence: 
"A woman at home belongs near her family, her 

guests and her work." He points out that she wants to take fewer steps in the 
kitchen while working and serving —wants to be heard and seen while pre
paring meals —wants storage spaces to be compact and easy to reach —wants 
a work area not visible to guests after a meal. And architect Nims' plan 
gives her what she wants. His unique plan, the mo.st "open" in the Frigidaire 
series to date, is nevertheless readily adaptable to less tropical climes than 
his native Florida. Aluminum wall partitions may be dropped to enclose 
certain areas, the roof may be made solid, and several other measures can be 
taken in its construction to make this home suitable for building in almost 
any section of the country. 

With this concept, the Frigidaire kitchen becomes an integrated part of 
regional living in a 1,400 square fool house designed to sell well under §20,000. 

KfTCMCN 

C O V E R E D 
W A L K 

S C R E E N E D 
A R E A 11 I 

BEDROOM n BEDROOM 



In this view of llie kiU;hen, the Frigidairo Table-Top 
Water Heater atui Aulornatie Washer and Dryer are 
seen beytind the Frigidaire F(dd-Bai k Kanj^e Units. To 
the left is an ingeniuus "Pot tree" to hold most-used 
utensils. Linen storage is on horizontal shelving 
beneath the range units and is aceessible from dining 
area. A roll-down screen hides the laundry ei.|uipment 
when nol in use. 

Because architect Nims believes people enjoy watching 
the preparation of a meal, he has designed an "open island" 
which houses a sit-down sink at one end, a work counter 
with a culling board edge, Frigidaire Fold-Back Surface 
Units. Frigidaire's uniipie Wall Oven, and accessible storage 
itenealh the counter. An open charcoal grille is at llie far 
end ol' ill.- (•(iiiiiler. 

Frigidaire 
Built and backed by General Motors 

/ 

The Frigidaire Refrigerator at one end, and the Frigidaire Automatic Dishwasher at 
the other, enclose the baking work area and dish storage which can be reached by 
merely turning around from the oven, counter or sink. The dish storage area is also 
ei|ui|jpeil with a deep clean-up sink containing a Frigidaire Disposer. This entire area 
can be concealed from the dining area by a roll-down screen. 

Frigidaire Division.General Motors Corp., 

Dept. i(M>.). Dayton 1, Ohio 

F R E E P L A N S ! Atladi this coupon to your 
lellerhead for free Frigidaire Kitchen Plan 
Kit HSD-105, which includes detailed draw
ings, specifications of materials, equipment 
and colors of the kitchen and related areas. 

Name 

Ti t le 

F i rm 

Addri's.s. 

City .ZiiriK Statu _ 

The air-cnniiitiiiiiing plan for this residence 
may be affected by geographic location, orienta
tion in regard to solar heat, local codes and 
ordinances, and product availability. Products 
specified are subject to change by Frigidaire 
without notice. Consult the nearest Frigidaire 
District oflTice for further inf(irniati<m. 



floors give a warm welcome 

i 

To give guests in 
the home a favor
able first impres
sion, no th ing is 

more important in the entrance foyer than 
the floor which keynotes the entire decorative 
scheme. Vina-Lux. with its broad range of 
beautiful colors, can be used effectively to 
dramatize this important room. 

Vina-Lux colors blend perfectly with today's 
new fabrics and furnishings — and. Ix^sides 
being beautiful, are practical. Here's a floor 
that is harder to get dirty and easier to get 
clean. Its built-in surface sheen simply does 
not permit dirt or grime to wear in. Food 

greases and oils wil l not soften it, and it keeps 
its lustrous texture without waxing. 

You can specify Vina-Lux, America's leading 
vinyl-asbestos tile, with the assurance that it 
will give complete satisfaction to your clients. 
Send today for the Vina-Lux catalog with color 
chart, product data and f u l l set of samples. 

REINFORCED V I N Y t TILE 

A Z R O C K PRODUCTS D I V I S I O N • U V A L D E ROCK A S P H A L T CO 

FROST BANK BUILDING • SAN A N T O N I O , TEXAS 

AlAKfPS OF VINA-LUX • AZROCK • DURACO • AZPHLEX 
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GIHIIIAI. COMTIWUt 

shown above: Tempotherm Clock Thermostat 

E E P I N G H O M E S S O L D . . . 

We all agree that initial appeal sells the homes you design and 
build.. . but comfort must keep them sold. That's why it's a good 
feeling around this time of year to know that by using and 
recommending the best in materials, products, and appHances 
—you are keeping a family happy, and a home sold. 

We hope in the process you've come to rely on General 
Controls, too. Because any product in the General Controls 
line—from the handsome sUm silhouette thermostats to any of 
the precise "hidden" controls in a heating installation — are 

/ 
superior products in every respect. And we intend to maintain 
that standard, by forward-looking research and development. 

So. if you haven't already, please accept this invitation to get 
acquainted with General Controls in the coming year. You'll 
find our factory trained field service organization helpful, our 
product Hue complete—the most complete in the nation as a 
matter of record. 

In the meanwhile, jot down a reminder for 1956: General 
Controls, at your sexvicQ —automatically I 

G E N E R A L C O N T R O L S 
America's finest automatic controls for the home, industry and the military 

F I V E PL-ANTS • F O R T Y B R A N C H O F F I C E S S E R V I N G T H E U N I T E D STATES A N D C A N A D A 



"A de f i n i t e SALES ASSET 
in s e l l i n g 260 houses w i t h i n 1 monfh 

of BfRCHIVOOD PARK' 

says MORRIS SOSNOW 
successful Long Island 
deve lopment bui lder 

LU-Zv-VLLClilt'L 
# Builder of more than 8,000 houses on Long Island during 
the past 10 years. ($15,000 to $30,000 price range) Morris 
Sosnow decided to feature A l u m i n u m W i n d o w s in his 
lovely new Birchwood Park development this summer. . . 
And here's what happened: 260 houses sold during the first 
m o n t h . . . More than $10,000,000 in sales in 11 weeks time 
(including "slow" July and August) . 

When we asked Mr . Sosnow whether the aluminum windows 
played a part in this phenomenal success, here's what he 
said: " I am thoroughly convinced that aluminum windows 
are a definite sales asset. Prospective home buyers want good 
design, good construction and good materials. Both men and 
women recognize and appreciate the many money-saving 
features of these fine quality aluminum windows that never 
require painting or other costly upkeep." 

I f you, too, want to make your houses more readily saleable 
in today's market, give them the magic "touch of quality.' ' 
Include "Quality-Approved" aluminum windows complete 
with screens and storm sash. They are nationally advertised 
in leading home magazines and are readily accepted by home 
buyers and mortgage bankers as a mark of quality con
struction. 

" Q u a l i t y - A p p r o v e d " a l u m m u m windows are available 
through many manufacturers (see list on next page) in all 
sizes and styles (awning, casement, double-hung, projected 
and sliding). A l l are tested against rigid performance stand
ards. A l l are Approved for quality of materials, for strength 
of sections, for sound construction and for low air infiltration. 

For additional information, consult any of the manufacturers 
listed on opposite page, or write to Dept. HH-512. 

75 West Street, New York 6, N. Y. 

( t y p e ; 

A.W.M.A. Quality Specifications-Materials. Construc
tion, Strength of sections and Air Infiltration require
ments-confirmed by PITTSBURGH TESTING LABORATORY. 
M E M B E R - A L U M I N U M W I N O O W MANUFACTURERS A S S U C I A T I U N 

Protects 
S L I D I N G 

OOUBLE-HUNC 
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One of eight different model houses selling from $19,950 to $29,750 
at Birchwood Pork, Jericho, N. Y., featuring aluminum windows. 

AWNING CASEMENT P R O J E C T E D 

These /Manufacfurers are ready fo supply yoo 
with Qua/ify-/\pproved Aluminum Windows. 

ALCASCO PRODUCTS, Int. * * * 
13640 Burt Road, Dslroil 23, MIchigon 

THE WM. B A Y U Y COMPANY * * 
1300 Warder St., Springfield 99, Ohio 

BOURNE PRODUCTS, INC. * • 
900 Bourne Place. El Ca|on, Cal. 

CECO STEEL PRODUCTS CO. It * 
Sterling Aluminum Window Div. 
5601 West 26th St., Chicago 50, III . 

CUPPLES PRODUCTS CORPORATION • * * * * 
2650 So. Hanley Rd., St. l o u i t 17, Mo. 

D U R A L I T E WINDOW C O R P . • 
Carr St., Knoxville, Tenn. 

FENTRON INDUSTRIES, INC. * * * 
2801 Market St., Seattle 7. Wash. 

MICHAEL FLYNN MFG. CO. * * • * • 
700 E. Godfrey Ave., Philadelphia 2<t, Pa. 

GENERAL BRONZE CORP. * * * * * 
Stewort Ave.. Garden City, N. Y 

METAL ARTS MANUFACTURING CO., INC. • * 
Harwell Rd., Atlanta, Ga. 

REYNOLDS METALS CO. (Window Div.) • * * * • 
2000 S. 9th St., Louitville, Ky. 

THE F. C. RUSSELL CO. (Aluminum Division) * 
Bo> 27. Brii tol , Pa. 

J . S. THORN CO. * * * * 
8501 Hegerman St., Philadelphia 36. Pa. 

UNIVERSAL WINDOW CO. * 
950 Parker St., Berkeley 10. Cal. 

WARE LABORATORIES, INC. * * 
3700 N.W. 25lh St., Miami, Flo. 

WINDALUME CORPORATION * 
Kenvil, N, J. 



Use These Armstrong Furnace 
S i l e n t S a l e s m e n 

to promote new-home soles 

Nobody has seemed to care whether or not 
the home-buyer gets everything he should out 
of his new heating (and cooling) plant. Arm-
urong does. Hang this neat little booklet on 
the thermostat in your new homes. Gives tips 
on furnace and air conditioner operation. 
Makes friends . . . for you. 

Kitchens help sell houses. Furnaces might too, 
but prospects barely see them. This unobtru
sive easel display on the kitchen sink will put 
the furnace m the prospect's eye. Shows the 
American Medical Association Seal of Ac
ceptance and the Parents' Magazine Seal of 
Commendation. 

National advertising has given the Armstrong 
name sales power. But. in addition, a sticker 
on the Armstrong furnace and air conditioner 
exhibits the seals of approval of the American 
Medical Association and Parents' Magazine, 
and displays the written Armstrong guarantee. 

Prospects for house sales put all 
heating (and cooling) plants on the 
same plane. But you can pull yours 
above that dead level. Armstrong is 
the only line of warm-air heating 
and summer air conditioning equip
ment which has been awarded the 
Parents' Magazine Seal of Commen
dation and is also accepted for ad
vertising in Today's Health, pub
lished by the American Medical 
Association. 

Around them, and the written 

Prospects see the written guarantees which 
they get with every Armstrong furnace and 
summer air conditioner. They don't hope for 
the best, they get it . . . warranted . . . in 
writing. Sells, and takes the guarantee obliga
tion off your shoulders. 

Armstrong warranties, Armstrong 
has built a simple, effective New-
Home Promotion Kit for you. 

It's easy to use. It doesn't spoil the 
trim appearance of the home. 

It puts the heating (and cooling) 
plant into the mind of the prospect, 
and sells it. It lets you put yottr time 
on other features and still does the 
only complete job of selling in the 
furnace industry. 

Write for a sample kit, or mail 
the coupon below. You'll like it. 

ARMSTRONG FURNACE 
C O L U M B U S . O H I O C O M P A N Y D E S M O I N E S . I O W A 

Send f o r y o u r f r e e s a m p l e c o p y 
o f t he N e w - H o m e P r o m o t i o n K i t 

Mail to A r m s t r o n g Furnace Company^ Dept. HH 
Columbus 8, Ohio or Des Moines 9, Iowa 

Send me a sample of your New-Home Pro
motion Kit and a copy of your latest Con
solidated Cata log . 

CONiUWl 0 
nntt 

PARENTS 

N o m e . 

Company Name . 

Address 

City- .Zone. .State. 

N a t i o n a l W a r m A i r H e a t i n g & A i r C o n d i t i o n i n g 

A s s n . , 4 2 i n l a n n u a l c o n v e n t i o n , N o v . 3 0 - D e c . 1 , 

H o t e l S t a t l e r , N e w Y o r k . 

N a t i o n a l A s s n . o f M u t u a l S a v i n g s B a n k s , f a l l 

b a n k m e e t i n g . D e e . 4 - 5 , N e w Y o r k . 

A l b e r t a A s s n . o f A r c h i t e c t s a n d U n i v e r s i t y o f 

A l b e r t a , c o - s p o n s o r s o f c o n f e r e n c e , " ' A n E x p l o r a 

t i o n o f A r c h i l e c t u r a l I d e a l s a n d N e w C o n t e m 

p o r a r y A p p r o a c h e s , " d i r e c t e d b y R i c h a r d J . 

N e i i t r a . J a n . 1 2 - 1 9 , B a n f f S c h o o l o f F i n e A r t s . 

S m a l l H o m e s C o u n c i l o f U n i v e r s i t y o f I l l i n o i s , 

l l t h a n n u a l S h o r t C o u r s e i n R e s i d e n t i a l C o n s t r u c -

t i u n . J a n . 1 8 - 1 9 , I J r b a i i a . 111. 

N a t i o n a l A s s n . o f H o m e B u i l d e r s , a n n u a l c o n v e n 

t i o n a n d f x p o s j l i i i n . J a n . 2 2 - 2 6 , ( ! l i i e a t : o C o l i s e u m 

a n d ( C o n r a d H i l t o n a n d S h e r m a n H o t e l s , C h i c a g o . 

A m e r i c a n S o c i e t y o f H e a t i n g & A i r - C o n d i t i o n i n g 

E n g i n e e r s , I n c . , a n n u a l m e e t i n g , J a n . 2 3 - 2 5 , C i n 

c i n n a t i . 

A m e r i c a n B a n k e r s A s s n . , R e g i o n a l S a v i n g s & 

M o r t g a g e C o n f e r e n c e , J a n . 3 0 - 3 1 , M u e h l e b a c h 

H o t e l , K a n s a s C i t y , M o . 

A m e r i c a n I n s t i t u t e o f E l e c t r i c a l E n g i n e e r s , v \ i i i i < r 

f ^ n i c r a ! i m i i i u f j : . J a n . 3 0 - F e b . 3 , H o t e l S t a t l e r , 

N e w Y o r k . 

M a s o n C o n t r a c t o r s A s s o c i a t i o n o f A m e r i c a , c o n 

v e n t i o n a n d s h o w , F e b . 5 - 8 , K e n t u c k y H o t e l , 

L o u i s v i l l e , K y . 

N E R S I C A , 1 4 t h a n n u a l c o n v e n t i o n a n d e x p o s i t i o n , 

F e b . 1 1 - 1 3 , A i i i h a — a d o r I f i l / . - C a r l t o n H u t i l s . 

A t l a n t i c C i t y , N . J . 

A s s o c i a t e d G e n e r a l C o n t r a c t o r s , n a t i o n a l c o n 

v e n t i o n . F e b . 1 3 - 1 6 , N . - w \ ( i r k . 

N o t i o n a l A d e q u a t e W i r i n g C o n f e r e n c e , F e b . 2 3 -

2 4 , L a S a l l e H o t e l , C h i c a g o . 

N a t i o n a l E l e c t r i c a l M a n u f a c t u r e r s A s s n . , m i d 

w i n t e r m e e t i n g . M a r . 1 2 - 1 6 , E d g e w a t e r B e a c h 

H o t e l , C h i c a g o . 

N a t i o n a l H o u s i n g C o n f e r e n c e , a n n u a l m e e t i n g , 

A p r . 9 - 1 0 , S t a t l e r H o l d . a . ^ h i n g l l t n , D . C . 

G a s A p p l i a n c e M a n u f a c t u r e r s A s s n . , a n n u a ] m e e t 

i n g , A p r . 1 9 - 2 1 , T h e G r e e n b r i e r , W h i t e S u l p h u r 

S p r i n g s , W . V a . 

I n t e r n a t i o n a l H o m e B u i l d i n g E x p o s i t i o n , M a y 1 2 -

2 0 , N e w Y o r k C o l i s e u m . N e w Y o r k . 

N a t i o n a l S a v i n g s & L o a n L e a g u e , 1 3 t h a n n u a l 

c o n v e n t i o n c r u i s e f r o m N e w Y o r k t o B e r m u d a , 

M a y 1 2 - 1 7 . 

N a t i o n a l R e t a i l L u m b e r D e a l e r s A s s n . , s i n i n ^ : 

i n . c i i i i ; : o l b o a r d i d ' d i r e c t o r s . M a y 1 3 - 1 8 , S h o i c -

l i a n i l l d l c l . W a s h i n g t o n . D . C . 

N a t i o n a l A s s o c i a t i o n o f H o m e B u i l d e r s , 3 d a n 

n u a l m o d e l h o m e c o n t e s t , o p e n t o s t u d e n t s i n 

g r a d e s 7 t h r o u g h 1 2 . E n t r i e s m u s t b e s u b m i t t e d 

t h r o u g h l o c a l . N . M I B c h a p t e r s ( w h i c h h a v e d e 

t a i l s o n r u l e s ) b y A u g . 3 1 , 1 9 5 6 . F i r s t p r i z e : 

S l . O O O s c h o l a r s h i p a n d a l l - e x p e n s e t r i p t o C h i c a g o . 

B u i l d i n g M a t e r i a l s E x h i b i t o r s A s s n . , 1 9 5 6 B u i l d 

i n g M a t e r i a l s C a r a v a n , s c h e d u l e d s t o p s a l l u -

t a U L u m b e r D e a l e r C o n v e n t i o n s : J a n . 9 - 1 1 , K e n 

t u c k y R e t a i l L u m b e r D e a l e r s , L o u i . s v i I l e ; J a n . 

1 7 - 1 9 , N o r t h w e s t e r n L u m b e r m e n ' s A s s n . , M i n -

n e a | ) o l i s ; J a n . 2 5 - 2 7 , S u u i l i w o t c r n L u n d i e r m e n ' s 

\ " n . . K a n . s a s C i t y , M o . ; J a n . 3 1 - F e b . 2 , M i c h 

i g a n R e t a i l L u m b e r D e a l e r s A s s n . . G r a n d R a p i d s ; 

F e b . 7 - 9 , I l l i n o i s L u m i i e r & M a t e r i a l D e a l e r s 

A . s s n . , C h i c a g o ; F e b . 2 1 - 2 3 , W i s c o n s i n R e t a i l 

L u m b e r m e n ' s A s s n . , M U w a u k e e . 
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HHaryland builder find 
ideal for ne 

Selects it for ultra-modern new 500-house project 
"We were looking for a new concept of siding 
for our modern homes. Insulating siding filled 
that need. We like Flintkote especially because 
of the attractive coloring and its exclusive hack 
coating.'^ 

Those are the words of Jerome S. Card in, 
Vice President and Secretary of the Admii-al 
Construction Corporation, builders of Countiy 
Club Estates, Glen Burnie, Maryland. 

And they aptly reflect the enthusiasm of 
this entire organization. Including the Presi
dent, J. L . Cardin, and Morton J. Macks, 
Vice President and Treasurer. 

Flintkote Shake Design Insulating Siding 
appealed to these value-conscious buildei's 
for many reasons. They like its textured 
beauty, simulated to look like natui*al graining. 

They like its pleasing variety of colors. Its 
insulating qualities. 

They like its dimensional stability in all 
kinds of weather. Because of the exclusive 
Flintkote back coating process. Plus the fact 
that this siding never needs paint to maintain 
its life. 

These builders also found what they were 
looking for in other Flintkote materials. 
Colorful Flintkote Mist Grey and White 
Shell Thikbut Shingles for the roofs and 
Flintkote Stalwart* Insulation Sheathing. 

Whether you are interested in home im
provement or new construction, you'll find 
what you want in the Flintkote hne of build
ing materials. Your Flintkote dealer is always 
ready to help you. 

Country Club Estates homes are purchasable 
through V A financing. 

The Flintkote Company, Building Materials 
Division, 30 Rockefeller Plaza, New York 
20, N . Y . 

• T . M . Reg. V , 8. Pa l . Ott. 

4 ^ f, " 
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iintkote Insulating Siding 
onstruction 

Fl in tko t e Shake Desijrn Insulatinpr S id ing is specified 
f o r all homes in Country Club E s t a t e s . . . in f o u r 
beau t i fu l shades. Heather Grey, Emerald Green, Can
yon Red and Leaf Green. B y us ing F l i n tko t e Shake 
Insu la t ing Sidings in d i f fe ren t colors you, too, w i l l 
have the decorative and sales advantages o f a var ie ty 
of color effects. Of course, there are other sales advan

tages: F l i n tko t e Insu la t ing S id ing is f ire-resistant, 
rust-proof , weather-resistant. Gives a home year-
round comfor t . I t insulates . . . keeps a house cooler in 
summer, warmer in win te r . Reduces outside noises. 
Saves f u e l bil ls . Never needs p a i n t i n g to preserve i t . 
Builders are delighted w i t h the dlmermonnl utahililii 
assured by Fl i r i tkote ' s exclusive new back coating. 

A l l 500 houses i n the Coun
t r y C l u b E s t a t e s w i l l g i v e 
buyers the advantages and 
e x t r a va lue o f F l i n t k o t e ' s 
S ta lwar t Insulat ion Sheath
i n g B o a r d . Y o u , too , can 
bu i ld greater s t rength and 
e c o n o m y i n t o your n e w 
homes w i t h th is economical, 
efficient F l in tko te product. 
S ta lwar t Sheathing is both 
asphalt coated and impreg
na ted . I t adds s t r u c t u r a l 
s t rength to the hous;- i tself 
. . . i s r i g i d . . . has h i g h 
r a c k i n g s t r e n g t h . . . a n d 
gives superior insulat ion. 

HihfkofeThikLuf Chihgkc 
F l i n t k o t e M i s t G r e y a n d 
Shell Whi t e T h i k b u t Shin
gles are regarded as tops i n 
value and looks by the bu i ld 
ers of Country Club Estates 
homes. Th ikbu t s provide the 
equivalent o f " t w o shingles 
in one." They are bu i l t w i t h 
an extra layer o f protect ive 
a s p h a l t and f i r e - r e s i s t a n t 
minera l granules on the ex
posed por t ion of the shingle. 
T h e h e a v i e r b u t t s assure 
dependable roof protection 
at a practical cost. They cre
ate beau t i fu l shadows tha t 
w i l l make your roofs stand
outs i n appearance, too. 
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for originality in building... 
a n o t h e r 

SCHUG 

Tu//p 
Adds Disfincfion 

io Residenfial and 

Commercial Doors 

In recognition of today's emphasis on building quality and distinctive design, 
Schlage offers the new Tulip lock. Its unusually handsome lines feature a concave 
face and generous hand-pleasing grip. The Tulip is so designed to give doors 
greater originality, buildings greater sales appeal. Now available for 
both residentiol and commercial installations in wrought brass, bronze or aluminum 
with all standard finishes and lock functions. 

The Tulip lock is one of 5 new designs recently introduced by Schlage as 
further evidence of their modern lock leadership. These new additions now make 
possible an even wider selection of fine Schlage lock designs in many beautiful 
finishes to suit every building requirement. 

The Tulip design lends a luxurious touch to 
all buildings... reflecting quality wherever 
it is installed. Combined with Schlage es
cutcheons or as a design by itself, it is an 
appealing asset for door decor. 

As a lock mechanism, the Tulip offers a 
supreme standard of operating ease and 
locking efficiency. For with Schlage's name 
on the latchplate,you assure your customers 
quality and security for the life of the door. 

SCHLAGE LOCK COMPANY • SAN FRANCISCO • NEW YORK • VANCOUVER. B.C. 

Addre s s all c o r r e s p o n d e n c e f o Schlage Lock C o m p a n y , Son F ranc i s co 
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Prefabricat ion at work 

Truck delivers house package to site Floor Joists (here steel) are laid Wall panels go up over floor panels 

What's new in prefabrication? 

///.V \par one house out of every 12 huUl in the 
US um prefahricnied. In some areas of the Mid
west the ratio may he nearer six out of 12. 

When that many new houses are faetory-buill. it 
is news. The prefahhers are also making news by 
experimenting with advanced ideas. 

In their factories and on their building sites 
they are trying out new designs, new materials, 
new techniques. Everyone is free to see which 
ideas succeed and which fail. And everyone can 
keep alert to changing market trends by watching 
the prejiihlnTs who sell over a wide area and are 
quick to pick up shifts in buyers' preferences. 

These are some of the reasons why prefabrication 
is important in 1955. far more important than its 
8% share of the market might indicate. To report 
])rrfaltricati()ns news, show some of its ideas at 
work, interpret its trends and look briefly into its 
future is the major assignment of this issue of 
H o i ' . S K & F f o M E . 

1 9 5 5 \\a~ a 'joo.l \ . a r for pn-f;!Iihci-. Thcv 
produced more h ( t i i><- . - lhan ever before: over 
90.000 eonipared w i lh 70.000 last year. Con.«umers 
showed their fa i th in the product by payinp out 
an impressive 81.080.000.000 f o r j)refah homes— 
some $r>() m i l l i on more lhan in 19.S1. 

But with the industry's growing markets there 
al.so came growing problems. While many pre-
f a M i c r s believed l)ui ldiug codes and jjublic aecepl-
ance w e r e iheir greatest hurdles, others found more 
serious trouble in shortages of manpower and 
money. In 1955 few firms had the finaneial re
sources to exploit the mil l ions of dollars worth of 
favorable publici ty which the industry was receiv
ing. Several prefabbers went to the market fo r 
money; even more are contemplating slock issues 

in 1956. As fo r the manpower shortage: almo.st no 
firm had enough good men. Raiding a competitor's 
shop became common praetice. 

Trucking costs plagued many prefabbers. A t a 
lime when conventional builders were increasing 
the size of their houses to meet buyers' larger 
families. j)refabbers were confronted by limitations 
imposed on them by truck sizes. A big house, re
quir ing two trucks, costs twice as much lo deliver 
as a house thai fits on one truck. 

S l i l l another obstacle was how lo design a single 
house that would appeal equally well lo buyers in 
a score of different towns and cities in several 
states. I f . as it sometimes seemed, every area 
wauled its own model to meet local prejudices and 
preferences, the prefabber could easily end wi th 
more models than are good fo r plant elliciency. 

.Along with avoiding the danger of overemphasis 
on local market peculiarities, prefabbers had to 
exert themselves by making changes of a different 
sort. Basic models were redesigned to meet the 
new requirements of larger families and higher 
incomes. S l i l l other adjustments were necessary. 
Kitchens, f o r example, had to be rearranged lo ac
commodate a])pliances which were uiulergoing 
fundamental design revisions l ike the separation 
of the oven f r o m the range lop. 

As i f all this were not enough, the prefabbers 
everywhere f e l l increasing competition f r o m big 
ami efficient builders who borrowed and used such 
well-tested jorefab methods as precutling. |)anelized 
techniques, roof trusses and storage walls. 

Faced with problems, prefabbers on the eve of 
1956 could nonetheless look back on a year of im
pressive accom|)lishment: 
• Tliey enrolled 1.000 more builder-dealers this year 
than last. 

100 H O U S E & HOME 



Roof trusses are erected Soffits quickly slip Into place Finished house does not look prefabbed 

• ThfV j-aplurcd ihr l i i i : i . ' t<i pari of the low-cost 
iiiaiket in cities like liifliaiiapuli,-. ;iri(l Si. Loui.-^. 
• They saw i h r i r hiirher-priced models (some even 
marked over S50.()00) making a debut in prestige 
markets l ike Birmingham's Veslavia Hi l l s . .Nfu 
York's Westchester, Cleveland's Forest H i l l s . 

• T l i r \ were shi | ipii ig l l ic i r lirst houses into hold
out areas like Long Island. 

• They could point to at least two insurance com
panies which had set up special mi l l ion-dol la r 
mortgage allocations for prefab houses. 

• They were receiving aid and comfort f r om product 
manufacturers who started to pay more attention to 
the |n efabbers' special needs. 

But nowhere was there ground for complacency. 
I f you could count more dealer-builders this year 
than last, st i l l most resistance to prefabrication 
seemed to be coming f rom within home building 
itself, rather than f r o m the public. I f the low-cost 
market was the prefabber's |)rivate preserve in some 
areas, i t belonged to almost anybody else in such 
important and growing cities as Houston and Los 
Angeles. As f o r the upper-bracket market, at best 
the prefablicrs had |)enetratcd only here and there; 
the great major i ty of higher-priced homes continued 
to be the work of custom builders using conven
tional methods. 

The mortgage pinch was at lea.st as pa in fu l to 
prefabbers as to otlier builders. And their spon
sorship of acceptance corporations was as much an 
admi-ssion of need for special financing to help sell 
their hou.ses as i t was a measure of their new ma
tur i ty as merchandisers. 

One thing could be said without risk of contra
d ic t ion : the prefab industry was not static. Dur ing 
1955 the biggest prefabbers grew bigger; some of 
the smaller ones grew smaller; a dozen companies 
qu i t ; another dozen were just starling. 

These are the broad outlines of prefabrication's 
immediate past. For a look at what it has to oiler 
in the year ahead, see the fo l l owing pages. 

172-hoUSe project of Modern Homes (foreground) in Garden City, Mich. 

Place Homes McKinley Terrace project in South Bend, Ind. 

D E C E M B E R 1955 
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Measured against single.family, nonfarm housing starts (light line) the prefabricated h ouse industry (black Irne) shows steady but modest growth 

New survey gives statistical picture of prefabrication 

The big three of prefal)rication—National, US Steel 
and Amer ican - -wi l l have manufactured over 30% 
of all the prefab houses bui l l this year. In an in-
duslr)' where official statistics are not published. 
H o u s e & Home's annual survey of prefabrication 

(«S8 respondents) discloses that the top five com
panies manufacture over a th i rd of all prefab houses 
built , the top ten over half and tlje top 20 over 7 . t . 
K.xperts might not agree on the ranking of the com
panies, but no reasonable reshuffling would change 
l l i f basic fact of the industry's concenlralion. 

At the same time the industry is far f rom strati
f ied: not all the companies who rated lop ten last 
year do so again this year. In approximate order of 
si/i-. here are 13 companies who claim 195.5 produc
tion of 1,500 or more houses: .National. US Steel, 
.American, Swif t . Thyer. irdand. L F l . Harnischfeger, 
Pease. J ' l o idc i i l i a l . Page ii, H i l l . Place. Huber. 
Swif t and Place are precutters. Several companies 
who produce fewer houses may have greater dollar 
volume because of a more expensive house package. 
Production shown on the chart above does not in
clude firms who sell directly to consumers, or com
panies who did not respond to H o u s e & Home's 
questionnaire. 

1955 
Companies reporting . . 88 
1955 house production. 90.000 
Dollar volume of output 

(est.) $360,000,000 
Consumer expenditures 

(w/o land) $1,080,000,000 
Pl.mts controlled by 88 

firms 113 
Firms owning one plant 54 
Firms leasing plants . . 33 
Capital investment in 

plant $33,-412.000 
Capital investment in 

equipment $19,620,000 
"Not available 

Ownership of companies 1955 
Privately owned . . . 23 
Management owned. . 44 
Publicly owned 10 

Builder.dealers or build. 
er customers 6,009 

Employees of 88 firms. 
Production 7 226 
Clerical 1.018 
Sales 738 

1954 
86 

76.000 

$300 000,000 

$1 000,000,000 

l i b 

• 

« 

$50,000,000 

1954 

5,000 

Total 8,892 
*Not available 
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City 
. dcnvcr 

Joa angeJea 
Each dot locates one 
or more plants 

Prefabrication is breaking out of tlie fVlidwest triangle 

Prefabricators are making a concerted attempt to 
break out of their traditional Midwest stronghold. 
Their sale in states other than Ohio, Indiana, and 
llinois is on the increase (see table below). Of 14 
new plants built , a!)uildingor leased in 1955 (mostly 
by new companies), six were outside the prefab t r i 
angle (see m a p ) . 

Dur ing the year so'veral new firms started business 
in the Midwest, but more started business outside the 
area. National made a mult imil l ion dollar bet on 
the Southwest and built a new plant deep in the heart 
(tf Texas. Modern Homes, wi th a plant in the East 
(Port Jervis, N . Y . ) and its main plant in Dearborn, 
built its most fu l ly mechanized plant in Ottumwa, 
Iowa. Inland Homes, expanding rapidly, built its own 
plant in Piqua. Ohio, at the same time continuing 
production in a leased plant. 

Characteristically confident. 35 companies are pro-
|>usiiig to bui ld an adilional 10 plants next year. A l 
though their plans may not jel l , the areas they choose 
are an indication of their bets on future markets. 
Favorite locations chosen: Midwest f l 3 firms). East 
(11 firms). South (4 firms). Southwest (4 firms I , 
and Southeast f l firm). Some propose plants in 
South America. Puerto Rico, Cuba. 

The big prefabricators admit they intend to build 
plants all over the country. Their reason is based 
partly on plant economics: a prefab house factory 
can be just so big and remain efficient. Says National 
Homes' Tyler plant manager, "We lose control of the 
product i f flow lines become too complicated." 

But prefabbers are not attacking their distribution 
problems only wi th new plants. Several have inves
tigated the piggy-backing of truck trailers on flat
bed rail cars. National exjects to ship its first piggy
back load out of Lafayette, early in '56. 

Although over 4 4 0 ^ of prefab houses are still 
buil t in Ohio, Indiana, and ll inois. shipments are 
growing heavier into Pennsylvania. New York. Ken-
lucky, anil Missouri. 

Where the prefabs are built' 
% of national total 

Ohio 20.2 
Indiana 15.1 
Illinois 13.7 
New York 9.5 
Michigan 4.8 
Pennsylvania 4.2 
Kentucky 2.2 
Missouri 2.0 

%of national total 
Maryland 1.4 
Virginia 1.2 
Georgia 8 
North Carolina 
Kansas 
Alabama 
Florida 
Minnesota 

Based on a distribution of prefab houses built in 1954 
and first nine months of 1955. 
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Old: L F l models show influence 
of builder's design specifications. 

New: Luinber Fabricators' new Southeast house by Architect Henry Norris shows Influence 
of trend toward brand name inerchandising. Line will include other models for specific regions. 

Brand-name merchandising is growing trend 

The prc fah lxTs are friviiiir much more atlenlion lo 
thi* ni(M"cliaii(lisiiii.' ciul of l l ic ir l'iisinc>s. 

They are emulalinii the two big-business |)attenis 
set for them by the auto comfiaiiics and ahvacly 
tested and proved by the bigfier prefab makers. 

The first pattern is product merchandising. This 
is c |)ilomiz('d by a brand name and an individual 
and recognizal)le style. Although today many pre-
faliber.s si i l l sell the builder a hou.-̂ e as he wants. 
I he important trend in '.56 wi l l be to sell a standard 
prodiicl vsilh color and .style variations eomparalilc 
lo those auto makers offer. 

Inland. Style-Rite. Midwesl. I .F l feel strongly 
that only through brand-name merchandising can 
prefabrication grow. L F I . f o r example, w i l l offer 
slamlard models fo r various gcomaphical regions 
and only do special designs, which accoimted fo r a 
large share of iL^ business in the past, f o r big-
volume projects. Listen to prefabbers on the sub
ject of brand-name merchandising: 

"We charge plenty for modifications because we 

can't truck down their costs." 
''We're been sellinii prefabrieution so long we 

H ere slow to learn we must sell the product." 
"Merchandising under a brand-name will clearly 

force more mergers and consolidations." 
The second big-business pattern is smoolher 

financing which goes hand and glove with the 
incrrhandising of l i ig inireha.-ie items like aulos 
and houses. Il is e|)itomi/,ed by the General .Molors 
Acceptance Corp. Today le.ss than ten prefabbers 
have acce|>lance corporations. Next year there may 
easily be a score. Prefabbers are realizing ihev can 
sell more houses i f they can a.ssurc builders of a 
mortgage market. 

To .set up an acceptance cor|)oration. prefabbers 
need SI 00.000 (FHA's floor f o r an approved mort
gagee) and connections with mortgage investors. 
Today many prefalibers are looking fo r a man to 
start a new acceptance corporation. Undercapital
ized prefabl)ers may soon be lloating stock i.ssues to 
meet this newest f o r m of comjjel i t ion. 
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• ^ 

National's school , erected in 11 weeks, cost $18,4-14 per class, less than half national average School looks conventional 

Prefabricators are producing 

schools, churches 

motels, shopping centers 

Kach year [jrefabricators are enlarging their market. 
I'irst they added schools ami churches and this year 
.several new commercial types. National Homes has 
contracted to do motels for the Holiday Inn chain, 
w i l l bui ld the first of its shopping centers i n 
Lafayette. Ind . National's J im Price foresees lime 
when nonh(msit»g structures may account fo r large 
part of National's business. 

US Steel and others believe that motels, medical 
and dental clinics, churches and small commercial 
buildings oHer an attractive future. Today Armco 
Steel. J&B M f g . Co. and Slructo are all doing 
schools. 

U S Steel Homes church was popular because it arrived in package, could be put up by the church members 

Lin:: Joe Scherschel 
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C./irl Milnirk. Merchant-
rille. A'. J., serretarv 
of NAflB. nrm- hiillils 
Presidential Homes 
Pemherton. /V. J. 

Nicholas Molnar. Cleve
land. 1953 vice presi
dent of NAllB. now 
liuilds Expan Homes, 
Clereland. 

Richard Hughes. Pam-
pa. Tex., immediate past 
president of S MIB. 
now hiiilds houses from 
VS Steel components. 

• ' I save S7.> per house o n eo i i s l r iK l i o i i 
m o n e y a l o n e " 

" f find my hou.se package costs me f rom 
S250 to S300 more than I could duplicate 
on site, but I actually save $150 on llie 
I'liiislied product. I save $75 alone on 

I I 111-^1 ruction money since the house goes 
up so much faster. W i t h a prefab there 
is no wasted lumber and no pilferage be
cause we don't have to maintain an inven
tory. We didn't find prefabs hard to take 
because we had been prefabbing on site. 
M y prefabber provides me with cabinet
maker quality on site. 

"People love prefabs. We're now .selling 
faster than e\er liefore." 

wai ihMl to ava i l m y s e l f oi' iitunl 
e o n l e m p o r a r y d e s i g n " 

"Faster compleiion lime of the hou.se 
means faster turnover of money and a sav
ing in financing charges. I f we only cut 
a month off completion time, we save 
money fo r ourselves and the buyer. 

• ' I regularly bu i l l f r om $1,000,000 to 
$1.25O.()00 worth of houses in the $80,000 
price range, and I wanted to reach a mar
ket in the $23,000 to $25,000 range, so 1 
went to Expan which had a fine design 
selling f o r about $18,000. I got the 
company to increase the size, and I am 
pul l ing in an extra balh and a brand-
luinie kitchen."' 

" • f l)r<»ken d o w n l l u - b a r r i e r 
against sale o f a w h o l e h o n s e " 

"1 am not a regular prefab dealer. I am 
a com|)onenl manufacturer and assembler. 
I put together the hou.se I think is best 
and w i l l sell best in my areas: Barllesville. 
Okla . : Borger and Pampa. Tex. 

"I 've broken down the barrier against 
sale of the complete house |iackage. I 
ihink \\hole.hou.se prefabrication is going 
to be tough in areas where buihlers and 
customers have their own ideas. 

"There is l i t t le doubt lhal panelization 
of the hou.se is streamlining the entire 
IniiUling operation. Panelized houses are 
naturals because they are economical." 

Big name builders are bringing prestige to the prefab industry 

Leonard Besingcr. Car-
penlersville. 111., notv 
builds VS Steel Homes, 
New Albany. Ind. 

ITallace Johnson. Mem-
jdiis. a volume builder 
for years, is now build 
ing National Homes 
with Kemmons Wihon 
in Jackson, Tenn. 

Nathan Manilow. Chi
cago. NAUR ex-vice 
president, note builds 
Schol: Homes. Toledo. 

' • " I r o n h l site f a b r i c a t e Ini t I w( )n ' l ' ' ' 

"1 l iu i ld l.OtMj hou.M's a year and I could 
site fabricate but I don t want the over
head. I can't get the skilled labor force 
that a prefabber substitutes f o r by ship
ping me a more completed product. 

" A prefabricated house is a better house 
than a conventionally built one. I just can't 
put the quality in a lower-priced house 
that I put in the $18,000 to $35,000 
hou.ses I used to bui ld at he rate of 200 
a year. 

" I figure US Steel Homes makes about 
$300j~ prof i t per unit on houses they .«ell 
me. Iiiil I can turn over my own monev two 
or three times faster using prefabs." 

• • r i n j o i n i n i : ins tead o f f i g h t i n g |>re-
fahhers"" 

" I prefabbed houses my.self on site and 
studied the operation thoroughly. I didn't 
carry prefabrication as far as many of die 
prefabbers. For instance, I did not pan
el ize my interior partitions. But when I 
saw what prefabbers were doing I decided 
they were ten years ahead of me; so I 
joined them instead of fighting them. 

"The prefabricators today have a f a r 
more acceptable product than tliey ever 
had in the past. Their merchandising tech
niques are improving. I can bui ld and sell 
more houses wi th less capital through pre
fabrication than I could anv other wav." 

" I ' r e f a h s are overe<nning l i iggesi har-
r i e r—sa n i e n ess" 

" I know there's not a prefab hou.se on 
the market that I can't produce cheaper 
conventionally on s i te—if you leave out of 
consideration time and what time costs. 

"The prefabbers can beat my time—the 
time it takes to plan a good hou.se. the time 
it takes to determine its cost, the time it 
lakes to buy. and the time it takes to build. 

"Up until now I believed prefabs had 
nothing to offer a development builder be
cause of their sameness. But today's })refab 
design eliminates the biggest barrier— 
sameness. I ' m getting excellent design, 
variety for a $30,000 hou.se development." 
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Portrait of 

a typical prefab firm in 1955 

Mhc prrfah indiislry is offrn compared uifli ihc nufomofiir. 
Edi li makes a product in a jaclory. ships it out to dealers, sells 
it to the public, perhaps with the help of acceptance corporations. 
But here the resemblance ceases. 

For unlike the auto industry, the prefab industry is not homo-
^encous. Even back in the early 1920s when new auto companies 
were springing up the way prefabbers are now, there ivas a cer
tain similarity about auto makers. Each firm produced a car 
wlili-li looked like a car and was more or less like other cars. 
But the package that comes out of a prefab plant does not look 
like a house and it may look very little like wliat comes out of 
other prefab plants. When a builder says he is buying a prefab 
house you cannot tell from his words whether he is getting a load 
of precut lumber, or a package containing practically all the mak
ings for an entire house, including panels finished both outside 
and inside. TJiere are vast differences in what prefabbers .'tell. 

So, with the knowledge that the prefab industry is made up of 
individualists and there is no such thing as an "average firm.'' 
here is an actual case .study of the ABC. Company, a prefabber who 
typifies some of today's leading firms and their pattern of growth: 

Started by men experienced in prefaliricatioii and Iniilding. A R C 
Company is more highly capitalized than any of its builder cns-
tomers. Over a 10-year period it has shown consistent and some
times surprisingly good profit margins. 

A B C puts its major emphasis on the physical package. Its 
panels are sheathed, sided and painted, windows installed and 
glazed. solTits prime painted and cut to size, interior partitions 
built up. The package includes all interior finish and trim, plus 
precut flooring. 

I s e s 2 \ I f r a m i r i : ; 

Like the majority of prefabicators. A R C uses 2 x 4 stud framing 
instead of stress-skin plywood construction. Princi|)al rea.son for 
staying with the traditional 2 x 4 framework is its widespread 
acceptance by both codes and consumers. 

A B C likes to add extras to its package without increasing the 
price. Most recent addition: kitchen cabinet backs up. In the 
near future the Company hopes to include combination screen and 
storm doors, again with no increase in the sales tag. 

Additions to ABC's package are all in what the Company calls 
"the lumber-carpentry area of construction." Says an A B C execu
tive, "We're not ready yet to get into plumbing or other items 
that require local ser\'icing. For example, we do not include water 
heaters becau.se we know the home buyer will look to us. rather 
than to the builder, for satisfaction and we are not ready to give 
this service." 

Although A B C is continually adding to its package, it does not 
do .so on a piecemeal basis. Each new item is complete in itself. 
"When we start applying interior dry wall, we'll insulate the 
panel, make provisions for wiring and even prime paint the in
terior surface." 

ABC's mass market house consists of 864 sq. ft. but it will soon 
l)e increased to 960 sq. ft. The Company also has three- and 
four-bedroom houses in its line and offers them with dozens of 
elevation changes. AP>(̂  will soon add roof alternatives. Says a 
Coniputiv <|>okcsiiian: "VCe've got to get away from the deadly 
monotony of seeing a single roof-line all the way down a street." 

Not assemldy l i n e production 

Although it is growing, A B C is not yet big enough to take full 
advantage of straight-line auto assembly methods where materials 
move continuously in front of the worker. ABC's workers have 
to move around to the materials. And the Company has yet to 
adopt overhead cranes to handle bulky items. But in spite of 
these limitations. A B C has designed some special machinery for 
processing materials and is steadily spending for plant and equip
ment in order to lower in-plant costs. 

AB(; prefers to call its house faelory-built rather than pre
fabricated. The Company thinks of itself as primarily in the 
business of manufacturing houses at lower costs than builders 
can site-fabricate them. It does not feature extra services in its 
basic package. But A B C does ofi'er interim finaiu-ing to help 
the builder pay for the package. 

Ke« r u i t . s M u a l l builders 

ABC regards its dealer organization as a major asset, believes 
its ""own growth and profit de})eiuls on the growth and profit of 
the dealers." The Company likes to recruit new builders who 
are doing from 5 to 20 housse a year and build them into the 
lOO-house a year class. AB(; keeps hunting these builders and 
never lets the ratio between small and big builders get below 

This year it turned down one big builder that another 
management might have been eager to welcome. Reason: "If we 
tooled up to produce for a 500-1.000-house a year builder and 
he left u.s, we would have to scramble around to get a lot of 
customers to replace him." A B C uses the term "builder fran
chise" loosely. It will franchise several builders in a county, 
but will not let its builder-dealers operate next door to each other. 

In 19S.S the A B C Company produced approximately 1,000 
more houses than rt did in 1 9 5 4 . / E N D . 
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Modular Homes' b e a u t i f u l C r a i g W o o d s t r a c t i n S t . L o u i s C o u n t y . M o . T h e s e h o u s e s s o l d f o r $ 2 5 , 0 0 0 t o $ 3 5 , 0 0 0 ( i n c l u d i n g l a r g e l o t s ) 

The new look in prefabs 

Inland Homes' a p p e a l i n g N e w c o m K n o l l s i n P i q u a . O h i o . H e r e h o u s e s s o l d f o r a m a x i m u m o f $ 1 0 , 0 0 0 ( i n c l u d i n g l a n d ) 
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n Pholiigraphi 

you can't tell them from the other houses 

1 i f 

I he "prefab look" has all but disappeared. 
Inside and out, you can hardly tell a new prefab from a convention

ally built house. If anything, today's factory product is most apt to be 
conspicuous for good design. 

Inside the prefab, technical advances account for much of the new look. 
Case in point: interior joints are now hidden, eliminating the ''panel look" 
of earlier years. On the exterior, many influences have worked together 
to erase the diflferences between factory-built and site-built houses. This 
results from the same market factors and technological ideas working on 
both kinds of house. 

Every year an increasing number of prefabricators have turned to 
architects to improve their models. The trend is to contemporary—in fact, 
encouraged by lenders' growing approval of modern design, more prefab
ricators than ever are bringing out the newer elevations and floor plans. 

D E C E M B E R 1 9 5 5 1 0 9 . 



Lent An Studios 
Modern Homes' $14,200 W i n d s o r a p p e a r s to u s e m u c h b r i c k , 

a c t u a l l y l i m i t s i t t o f r o n t w a l l . 

The new look in prefabs: 

More are built of brick and stone 

Sheldon Ilines 

A.-̂  the pictures on ihesc pajie:- show, pre-
fal)l)ers are using brick and slone with much 
care. Most try to avoid undue interference 
willi the basic house construction. Thus a 
trend which could easily create technical 
|)roblems has not usually had an adverse af
fect on design or economy. 

lirick \eneer on the house at the left adds 
$800 to the price. Entirely aside from its 
easier maintenance factor, brick is often 
worth that much more to the home buyer. In 
fact, many buyers demand brick or stone even 
when it is not handled as expertly as in this 
sensible vertical panel design by Architect 
Donald Honn. 

Allen Industries' 513,400 V a n N u y s m o d e l 
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California modular c o n t e m p o r a r y h o u s e a t $16 ,750 u s e s a lo t o f 

s t o n e , b u t a l l g o e s i n t o w i d e f r o n t f e n c e . 

Pu/ic Studius 

to symbolize quality and meet a market preference 

Sutor, HeJrich-Bkssins 
Wcuf.i I'liiiltifrniihy 

Harnischfeger 's 1956 C o d y p r i c e d a t $ 1 2 , 3 0 0 Fabricon's $14,000 F o r e c a s t e r h o u s e 
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!\'alii}nal lluines Corp. 

I 
Noncontemporary t w o - b e d r o o m N n t i o n a l m o d e l 

Knox $16 ,000 G u l f C o a s t a n d o t h e r n e w c o n t e m p o r a r i e s w i l l b e f e a t u r e d i n 1956 

Posl-and-Uiam 

framing 

Paiui-and-bcam system 

The nev/ look in prefabs: 

They are growing more contemporary 

Warly all prcfahricalors ajirec thai sin-
cos ilrpcnds more on good design than on 
aiiylliing else. 

To bcllcr llian half ihe intlnstry. good 
(Icsiirn now seems to mean contemporary. 
\> llicse examf)les show, the trend in the 
new moflcis is lo sloped ceilings, window 
walls, indoor-onldoor living arrangement^ 
and top-nolch lloor plans. Most of these 
houses are constructed on a panel-and-
beam frame (rather than post-and-bcam). 
with (he load-bearing outer wall posts in

corporated in panels I sec diagram. left). 
The majorily of prefahs sold lorlay still 

lean toward eonvenlional house designs like 
the small Nalional model (shown above, 
top). These so-called "liread-and-liuller" 
i i t i i i j c U usually outsell ihc more advanced 
archileclure. Yet today most factories turn 
ing out these modi-ls now also produce con 
temporaries (for National's, see pages 116 
117). And Style-Rite's contemporary (op 
posite page) already outsells the company's 
eonvenlional line. 
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Richmond's N a s s a u s e l l s f o r u n d e r $ 1 5 , 0 0 0 . h a s 1,330 s q . f t . 

Western Pictures Service 

1 J 

[•In '̂ ^ ' 

==t i i - = 

• 

Westway Homes' M o d e l 32 s e l l s f o r $ 9 , 7 5 0 , h a s 1,044 s q . f t . 

Burt & Charlton, Inc. 

s ty le -R i te 's F i e s t a s e l l s f o r $ 1 2 , 0 0 0 , h a s 1,162 s q . f t . 
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Rodney McCay Morgan 

Splil levels 

Contemporary )))))—>• 

American Houses' i n d e p e n d e n c e s e l l s f o r a b o u t $ 2 5 , 0 0 0 

Large houses 
An SifRfl 

Place Homes' 1.650 s q . f t . ' - P l a n 5 0 " s e l l s f o r $ 2 0 , 5 0 0 

Pease Woodwork's L o n g w o o d w i t h t w o b a t h s s e l l s f o r $21 ,500 

The new look in prefabs: 

There's no limit to 

Yes, all these houses an- iirdahs—^which 
may even surprise .some prefahricators. 

Hodgson Houses, perhaps the oldest pre-
fabber, has been building homes like the 
one .shown opposite for many years, but it 
is only recently that the industry as a 
whole has offered much beside the stand
ard one-story rectangular ranch model. 

Now prefabricators (.some singly) cover 
all price ranges and many styles. Almost 
all i)roducers are increasing the size of 
their models. Many, like Scholz Homes, 
are well into the quality market. In only 
three years. Scholz has demonstrated that 
widespread demand exists for such large, 
open-planned contemporaries as its color
ful house shown at top. opposite page. 
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Scholz h a s i n t r o d u c e d t h i s 1,040 s q . f t . g l a s s g a b l e m o d e l a t a b o u t $ 1 4 , 0 0 0 

the range of today's prefab models 

4 -

Cape Cod Hodgson House w a s c o m p l e t e d f o r a b o u t $ 2 1 , 0 0 0 

Jiimas T. Strong 

Small l l ( i l l - P S 

Engineer ing 's N i a g a r a : u n d e r $ 1 0 , 0 0 0 

r n r 

U S Stee l h o u s e s c o s t $ 9 , 2 5 0 to $ 1 1 , 7 0 0 
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b r inr 

ft n, 

Brick patio wall g i v e s C a n t e r b u r y m o d e l a d d i t i o n a l p r i v a c y 

The new look In prefabs: 

They use lots of color 

This National Homes model shows how a prefabrirator can meet 
a demand for brick or stone without having to compromisi- his 
ti'chniqnes. 

The new Canterbury model, above and below, is nnl a briek 
house. It just looks like one. Arrhileet (Charles Goodman handled 
ihe problem skillfully lo en-ale ibe illu.-ion. Aelually. his exlerinr 
u.se of briek is confined to the patio, terrace and garden walls 
where it adds variety and helps lo fit the hou.se to its grounds. 

Nalional's Canterbury has about 1.150 sq. ft. of living area, 
sells for 817.750 fully equipped (including air conditioning). 

Canterbury 's l a r g e l i v i n g r o o m f e a t u r e s w i n d o w s a b o v e s t o n e f i r e p l a c e 



Individual site p l a n n i n g is o f f e r e d o n e a c h R i d g e w o o d h o u s e t o a n y b u i l d e r s e n d i n g in a c o n t o u r - m a p 

The new look in prefabs: 

More are big and handsome 

This house may do more than any other ever prefabricated I n 
raise the public's esiimalioii of prefab quality and design. 

The Ridgewood is National's first really high-priced hou.se. sell
ing for 830.000 to 840.000 including: lot and landscaping. Its 
1.70(̂  sq. tl. of living area wastes little sj)ace. provides an excel
lent circular traffic flow, uilh ihe kitchen al the center of the 
family life. 

A house could hardly look less prefabricated. / END 

Family room, o p e n to k i t c h e n , i s l a r g e r t h a n l i v i n g r o o m Sl id ing doors c a n c o t n p l e t e l y s h u t off k i t c h e n f r o m l i v i n g r o o m 



A few years a^o ihe typical prcjah pack-
iiLii' c n i i s i s f r d of not much more than some 
roufch panels and a sheet of instructions. 
As shoirn. ri-^ht. the typical, pachaiie today 
ciiiilains almost every structural element 
except the foundation. Exterior wall panels, 
for example, are not only sheathed and in
terior finished, hut the windows and doors 
are installed and i^lazed. Loo/c closely and 
you can even see wall cutouts for the 
rlectriral outlets. .Some firms are addini^ 
many other important components. You 
will not finil erer\thini:; in any one pack
age, but everywhere . . . 

C. Allen 

The prefab package is getting bigger 

1. Plumbing is being added 

Today ten of the .55 niciiibci> >>( ihe Pre
fabricated House Manufaelurcrs" In.-liliitr 
inehide some prefabricated plumbing I pipe 
asseinblii's and lixturesi in tlieir hou.se 
paekage. Two years ago not more than 
I w n ilid. Most of today's t«'n treat it as 
an optional item. 

Signilieantly. an inereasiiig number of 
liiiil(l( r-(lfal('r> are Iti-ginning to order the 
jiliimbiiiir par kap'. \ational Homes says 

of their hou.'ie sales now include the 
complete jilumbing package. Half of the 
other 40% are shipped with the three 
main fixture-^. 

Pipe assemblies are designed to meet all 

re(piiremenLs of the National I'lunibiiig 
Code. Tliis satisfies inspectors in most rural 
areas and geni-rally iiecc>>itates only minor 
changes to meet strict codes. Because most 
prefabbers have their plumbing as>einb|ed 
in the |ilant by union labor, labor at the 
site does not comphiiii. Rut resistance is 
sometimes encountered from local pliunb-
ers. One prefabber told H i i H : "'Local 
plumbers hate to lose the marknp they 
normally make on parts." Mass |iurchasiiig 
permits llie pri'fab manufacturer to sell 
his plumbing at rockbollom. Saxings to 
builders are reported at from S75 per house 
up to S'^Ofl. according to the house size. 

\ \ bat's in the plumltiiig package is illus
trated by the photos on these two pages. 

Hot and cold water s u p p l y m a n i f o l d s a r e o n l y 

p a r t i a l l y a s s e m b l e d b e f o r e s h i p m e n t b y N a t i o n a l 

H o m e s . F i n a l a s s e m b l y i s m a d e a t t h e h o u s e s o 

b u i l d e r s c a n e a s i l y v a r y t h e h o o k - u p to m e e t 

l o c a l c o d e s a n d t h e d i f f e r e n t n e e d s o f N a t i o n a l ' s 

l i n e o f h o u s e s . C a s t i r o n d r a i n p i p e s a r e a l s o 

p r o v i d e d . P i p e m a n i f o l d s i n p l a n ( b e l o w ) a r e 

s h o w n s t a c k e d in f a c t o r y . 

fnSM. 
pro-ciib p i p a 

eccess panel 

hot/ rot /uri 
rcl id s\Jppi 

heater 1 clcbhes wcxaher 
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Complete plumbing tree i s i n s t a l l e d in 6 " 

t h i c k w a l l a n d s h i p p e d b y P r e c i s i o n B u i l t H o m e s . 

A l l k i t c h e n a n d b a t h f i x t u r e s , c a n b e i n c l u d e d 

a t b u i l d e r ' s o p t i o n . C o s t to b u i l d e r f o r t h i s c o m 

p l e t e p r e f a b r i c a t e d p l u m b i n g p a c k a g e , i n c l u d i n g 

f i x t u r e s , f o r a o n e - b a t h $10 000 h o u s e is a b o u t 

$400 . B u i l d e r s a v e s u p to $200 a h o u s e , c o m p a r e d 

w i t h c o s t of b u y i n g h i s p l u m b i n g l o c a l l y . 

Two plumbing walls p e r h o u s e a r e s h i p p e d 

b y S c h o l z H o m e s , o n e f o r b a t h p i p e s , o n e f o r 

k i t c h e n . E a c h w a l l h o l d s c o m p l e t e p r e a s s e m b l e d 

c o p p e r w a t e r s u p p l y s y s t e m . F o r i n s t a l l a t i o n , 

p a n e l s a r e p u s h e d i n t o p l a c e o n e a c h s i d e of s o i l 

s t a c k a s s e m b l y . A s s h o w n ( r i g h t ) s o i l s t a c k is 

l o c k e d in p l a c e b y p r e c u t f l o o r s l o t . O n e p l u m b e r 

c a n m a k e f i n a l i n s t a l l a t i o n in a b o u t s i x h o u r s . 

One 6 " plumbing wall u s e d b y A l i e n i n d u s 

t r i e s c o n t a i n s n o t o n l y a l l h o t , c o l d w a t e r p i p e s 

b u t a l s o h a s 4 " s o i l s t a c k . L i k e m o s t p r e f a b b e r s , 

A l l e n l e t s h i s d e a l e r s o r d e r p l u m b i n g a t t h e i r 

o p t i o n . B u t u n l i k e o t h e r p r e f a b b e r s s h o w n o n 

t h i s p a g e . A l l e n d o e s n o t m a k e u p h i s o w n p l u m b 

i n g p a c k a g e ; h e o r d e r s t h e a s s e m b l y ( r i g h t ) f r o m 

l a r g e I n d i a n a p l u m b i n g s u p p l i e r w h o m a s s p r o 

d u c e s s i m i l a r u n i t s f o r m a n y b u y e r s . 1:1 r 
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II timer Studio 

Ever since early experimental iniils failed 
in the late 1940"s many building ex
perts have turned down the idea of us
ing a utility core. One who has not is 
Architect Neal 0 . Reyburn, president of 
Home Building Corp. He has successfully 
used units like ihose shown here in more 
than 2.000 houses. Reyburn's houses range 
in price from SIO.OOO to $17,500. He sells 
in Missouri and nearby stales. He c -̂timates 
his packaged core saves builders at least 
8350 on plumbing and wiring. Even bigger 
savinjzs result becau.-̂ e construction delays 
are sharply reduced: six men can put 
louelher an entire house in one dav. 

I.rhman Sriidio 

120 

2. A utility core 
is being added 

utility core w e i g h s l e s s t h a n 2 .000 l b s . w i t h o u t 

f i x t u r e s , i s l o w e r e d i n p l a c e w i t h c r a n e s o " p r e -

f i n i s h e d p a n e l s w i l l n o t b e s c a r r e d . " F i n a l 

p l u m b i n g , w i r i n g c o n n e c t i o n s c o s t a b o u t $100 . 

C o r e c a n b e d e l i v e r e d w i t h f i x t u r e s w h e n t h e 

l o c a l c o d e d o e s n o t r e q u i r e a p i p e t e s t . U n i t a t 

l e f t i s f o r o n e - b a t h h o u s e . 

Complete units c o n t a i n p l u m b i n g , w i r i n g , 

d o m e s t i c h o t - w a t e r h e a t e r , c h i m n e y f l u e ( f u r 

n a c e g o e s in c r a w l - s p a c e b e l o w f l o o r ) . S h o w n l e f t 

i s t w o - b a t h u n i t of t h e t y p e u s e d in K a n s a s C i t y 

s u b u r b w h e r e t h e N a t i o n a l P l u m b i n g C o d e i s 

a c c e p t a b l e . D e t a i l s , a b o v e . 

H O U S E & H O M E 



A . E l e c t r i c i a n s e l e c t s p r e c u t w i r e a s s e m b l y B . W i r i n g i s t h r e a d e d i n t o w a l l p a n e l s C . E l e c t r i c a l o u t l e t I s i n s t a l l e d 

Giiill Phoio 

3. Electrical wiring 

is being added 

Main reason for wiring the wall panels 
is to permit manufacturers to ship them 
complete with interior wallboard applied. 
Finished panels could, of course, be 
shipped with only "fish cords" installed 
(the wiring to be pulled through on the 
job) . But as one prefabber puts it, " I f 
you close in your panels you might as 
well go all the way and put in the final 
wiring, too." Code problems are solved 
by designing the wiring to meet the stifTest 
requirements encountered. 

A good example of how wiring is being 
prefabricated is illustrated by the Preci
sion Built Homes' photos above: 
a. Plant electrician selects a precut wiring 
assembly from slock where a variety of as
semblies are available. 
b. Wiring is put in exterior wall panels 
after the insulation has been applied. 
c . The wiring is completed by attaching 
the electrical outlet. Coil at the other 
end of the panel is connected to main 
electrical conduits on the job. 

T i l e s a r e a p p l i e d to t h i n b a c k i n g b o a r d P r e s i z e d p a n e l s a r e q u i c k l y s e t i n p i s 

4. Prefabricated tile panels 

are being added 

Prefabber Don Scholz says he saves 8150 
per bathroom by means of the prefabri
cated tile package shown here. Plastic tiles, 
9" square, are factory applied to % " 
backing panels. The panels are precut to 
fit into place around the tub and shower 
and on the interior drywalls of the bath
room. Similarly, a prefabricated ceramic 
tile floor panel (not shown) is dropped 
into place. On-site labor costs are reduced 
sharply—total labor and materials are esti
mated at 890 per bathroom, vs. 8250 for 
conventional tiling. 
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P l a n k f l o o r i n g i s p u l l e d t a u t b y p i p e v i s e s 
I n s t a l l e d p l a n k s e l i m i n a t e s u b f l o o r i n g 

5. Complete flooring 
is being added 

Scholz Homes offers its dealers a new flooring system 
that eiial)les a four-man crew to install a complete 
floor "in a matter of three hours." This includes 
pre|)aring the foundation, setting floor beams and, 
in effect. sup[)lying rough and finish flooring for an 
average 40' house. Secret of the system is the use of 
1^4" laminated oak floor planks w'hich serve as both 
rough and finish flooring. The planks run full width 
of the house and arc nailed to three 4" x 16" beams 
which span the length of the foundation. Scholz uses 
the system togellier with crawl-space construction to 
achieve a fast building ])ace the year-round. (See 
p. 152 for details on the laminated planks.) 

6 >U'I. 

Oscar & A.tsoc. 

Cooling-coil section i s c o m b i n e d w i t h d o w n f l o w w a l l 

h e a t e r , i s p i p e - c o n n e c t e d to a i r - c o o l e d r e f r i g e r a t i n g u n i t 

o u t s i d e . A s s h o w n a b o v e t h e h e a t e r (GT/z" h i g h ) f i t s a t o p 

t h e c o i l s e c t i o n ( 1 5 " h i g h ) , w h i c h in t u r n f i t s o v e r a s h e e t -

m e t a l p l e n u m ( 9 ' i " h i g h ) . O v e r - a l l : 913,4" h i g h , 2 5 " x 3 0 " 

a t t h e b a s e f o r 2 - t o n c o o l e r , 90 ,000 B t u o i l - f i r e d w a l l h e a t e r . 

6. Ductless air conditioning 
is being added 

Air conditioning is now being offered as an o|)tiorud 
extra by 30 prefabbers out of 88 surveyed by Hivll. 
Some firms just supply a cooling unit on order; 
others pro\ide a complete air-conditioning system.. 

Latest idea in the field is a cooling system without 
duels just introduced by National Homes. The sys
tem was designed l)y Frigidaire engineers specifical
ly for .National's low-price house line. The 2-ton size, 
shown at left, will sell to home buyers for "S500 to 
SOOO" (over eosi of the regular heating plant i . 

Air circulation depends upon central location of 
the etpiipnienl. Conditioned air is supplied at floor 
level directly into two rooms and a central hall. (One 
of three diffusers used is shown.^ Return air is [)ulled 
ill from the hou.se through a 20" square grille at the 
heater top. An extra large fan circulates air the 
year-round, with the furnace on in winter, the re-
fiiiieratioii in summer. For cooling, a normal vol
ume of air is supplied at the usual 60° temperature. 

Frigidaire em|)hasi7.es that this ductless system is 
not "complete air conditioning." Without duds, cir
culation to all rooms caimot be assured, nor can 
drafts be completely eliminated. Complete air con
ditioning will be guaranteed only if ductwork 
is added at an extra cost of ""aboiU SI SO." The same 
equipment is desigtu-d for installation with pre-
|)lamu^d ductwork in \al ionars higher |)riced houses. 
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bcLsic roof panels 
sz t russes remeLin"^ 

vaJ ley panels 

L̂ ^̂ ^̂ ^̂ '̂ prei'rimmecl overhang 

w i n g 

Exploded diagram shows how the breakout principle w o r k s . In th is 
example a 24' wide wing Is added to a rec tangu la r house. K e y to s y s t e m 
is "dropped b e a m " , usual ly 4" x 12". w h i c h br idges open space in exter ior 
wal l of main house where wing is to be added. B e a m l ines -up flush with 
top of a d j a c e n t wal l panels , rests on two posts and provides support for 
t r u s s e s w h i c h normal ly rest on panels . T w o precut t r i a n g u l a r " v a l l e y 
p a n e l s " connect roof of wing wi th roof of main house. 

Breakout permits "Emancipation of Rectangle" 

A n important new technique developed fo r National Homes by 
Architect (iharles Goodman permits mas.< production of non-
rectangular liou.-i'.- with caM' and efficiency never hefore possible. 
Apt ly named the "breakout", the new development promises: 

1. Greater design flexihilily for prefab maiu i fae lurer . 
For the first time the prefabber can add wings or ells to his stand
ard rectangular houses without stopping hi.> production line. I n 
fact, the prefabber can mass produce a variety of irregular shaped 
houses practically to order. 

2. More nearly enstoni plans f o r the builder-dealer. To 
the extent the prefabber makes breakout units available as 
optional component.s. the iuj i lder w i l l be able to achieve custom 
effects by adding bays. ells, or large wings to basic prefab model. 
This would give his customers an almost unlimited choice of 
optional plans to meet special requirements. 

3. In<-reased flexibility for conventional buililer^. lo<». The 
breakout system can readily be adopted by the conventional 
builder who wishes to make irregular additions to a standard 
rectangular plan vvithont eho|)ping up the roof of the basic house. 

Big feature of the breakout is that it makes possible the addi
t ion of large or small wings on a rectangular house without inter

ference with the normal flow of roof trusses (see drawing above). 
Without ihis new technique, ihe only simj)le way lo break out of the 
rectangle is to use flat roofs. Otherwise, the roof structure must be 
cut into and new f r aming buil t out in two directions f rom a valley 
in the main roof. 

National Homes has already incorporated the breakout p r in 
ciple in the basic design of many of its standard models. For ex
ample, a big. family-room wing is one of the features of the Ridge-
wood model, shown on page 117. This new T-shaped Hidgewood is, 
in effect. National's Ridgeley. a basic .52' long rectangular house, 
with an added 24' wide breakout wi t jg . Buyers of the Ridgeley 
can have the lireakout wing as a later addition. When the details 
are worked oul, National hopes lo offer its dealers a wide choice of 
similar additions to other basic houses in its line. 

Because National uses 4 ' panels, breakouts could be developed 
in lengths of any multiple of 4' . Widths could be 12', W or 24', 
dimensions which conform to National's standard truss system. 
W i t h a system like that, even U- or H-shaped houses could become 
optional alternates to the basic prefab rectangle. 

The new breakout principle offers such wide f lexibi l i ty for both 
manufacturer and builder that Goodman calls i t the "Emancipation 
of the Rectangle." 
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s p a c e fcB" ^ " 
eJec- ouUet- > 
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_cernenl' aabesUis 
S i d i n g 

Plywood, s t r e s s - s k i n panel (New 
C e n t u r y ) is s t r o n g , t h i n , l ightweight 

s t r u c t u r e ut i l iz ing 2x2s for skeleta l 

f r a m e w o r k . P a n e l s are Joined by 

na i ls tongue and groove fashion and 

panel Joints are hidden when de

cora to r ' s felt is glued to inter ior , 

covered w i th texture pa in ts . W i n 

dows a re Instal led and glazed. 

ThiimiiMiit'.'. 

Closest to convent ional c o n s t r u c 

tion is 2x4 panel (Scholz , L u - R e -

Co) w h i c h doubles up s tuds at panel 

Joints. Most panels are shipped 

with exter ior sheath ing appl ied, 

somet imes wi th s id ing mate r ia ls a l 

ready on. T e n d e n c y now is to ship 

panels w i th inter ior g y p s u m ready 

for taping on s i te , insulat ion in and 

provision made for w i r i n g . 

Stress -sk in propert ies are a -

chieved in th is panel (Nat iona l ) 

wh ich h a s plywood glued and nailed 

on exter ior , g y p s u m glued and nailed 

to interior. F r a m e w o r k is 2x3s laid 

long d imension to wal l depth to 

make it t h i c k e r than ac tua l ly need

ed for s t r u c t u r a l s t rength . W i n 

dows are insta l led, g lazed; taping 

is done on si te. 

Look what's happening 

T w o important trends a r c l a k i i i i ^ [ i l a c c i n p n - f a l i r i i a l r . l |iane]s. 

1. The parirlcd look lhal markrcl iho prefab is fast disa|)poaring. 
2. More prcfabbers are making their panels more eomplete. 

Panels that gave prefabrication its in i t ia l impetus were a 
marvel of l ight construction technology but a merchandising 
hazard. They showed their seams. Aiul people did not put great 
stock (or money) in 4' or 8' panels whose joints were every
where apparent. 

The prefabricators are correcting this. Whether they hide 
panel joints completely or obscure them by even more joints 
(see photo, r ight ) they are erasing the paneled look. 

Panels are also becoming a more nearly complete wa l l . Fol
lowing the lead of the bigger prefabbers who always strived to 
supply the complete housr package, other firms are now installing 
insulation in panels and making provisions f o r w i r ing . The 
more complete panel makes sense to builders who would like 
to buy al l of their materials, i f possible, on a single purchase 
order and complete their houses faster. 
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Interior face of this p.-,nei ( U S 
Steel H o m e s ) , unl ike others , is f a c 
tory - f in ished. A s t r e s s - s k i n panel , 
it ut i l izes a 2x3 f r a m e w o r k to wh ich 
plywood is glued and nai led. Panel 
is insula ted , w i n d o w s instal led and 
glazed and provision is made for 
pull ing through electr ical w i r ing . 
Random scor ing of inter ior face 
obl i terates ac tua l panel Joint. 

Steel panel { J & B Mfg.) is sh ip 
ped wi th w i n d o w s instal led and 
glazed and inter ior and exter ior 
gypsum sheath ing applied only u n 
der w indows. S ince panel is longer 
than room s ize , bulk of gypsum 
faces are applied on site to avoid 
unwieldy panel weight . G y p s u m Is 
clipped by spl ines to steel f r a m e . 
Pane ls are bolted together. 

to the prefab panel 

Bright future is nnticip. i ted for 
paper honeycomb cores (Union Bag 
& P a p e r ) because of high s t ruc tura l 
s t rength , l ight we ight . S a y s Fores t 
P r o d u c t s L a b o r a t o r y : " R e s e a r c h on 
s a n d w i c h const ruct ion is a l ready 
well ahead of appl icat ion. Honey
comb paper wi th sui table resin for
tif ication appears to have great pos
s ib i l i t ies for pre fabr icated p a n e l s . " 

1/iiricrn Hiimi-\ 

Sitiional Hnmi-s 

Random scoring of plywood panel hides actual panel jo int F lat , smooth wal l sur face is resul t of tape over g y p s u m 
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How a prefab builder 
makes a living 

1. Aultrcy Love of Wheeling. W . Va., has 
been a builder since the twenties. Today he 
builds nothing but prefabs. Big factor in 
his successful operation is close working re
lationship wi th Kanawha bank in whose 
offices, above, he discusses plans wi th 
Banker T. N . Smilh Jr. The bank has mort

gaged mil l ion of Love-lmill houses. 

Ph.,i„.i: C,-n.- Conk 

2. Another reason for Love's success is his 
foresight i n keeping a jump ahead of the 
land shortage. First West Vi rg in ia builder 
to develop fa rm acreage, he never buys a 
new tract without first studying site's possi-
[)ililics and surveying potential market. 

3. Prefabrication does not mean pushbutton 
bui lding to Love. He keeps an especially 
close eye on water and concrete work. Here 
he directs bu l ldozer opera tor c l ea r i ng 
ground for project's new street. 
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4. Love makes systematic checks wi th his superintendent who 
is responsible fo r carrying out a l l construction details. 

NOME MODE 
5. Model house is Love's stork-in- 6. Love spends many hours in model houses watching prospects' 
trade and heart of his sales effort. He reactions and listening to their comments. They like built-in appli-
never builds a house before it is sold. ances. seem less interested than formerly in basement. 

7. Love chalks up LlOOth sale. He builds at two-a-week rate, always gets down payment before starting 



Is there 

a prefab 

in your future? 

I 

Here's what prefab makers say 
you need for success 

Here, in order of imiiortance. are the five quulifica-
tions manufaclurers say you should Iiavc to succeed 
as a prefab dealer: 

1. ( ]a |Mtal . The hi i i ldcr S I I D I I M iio.-;-r>s siilllciciil 

(•a|iilal (mi i i inu im 810.000). have a good credit 

record and some financial know-how. 

2. Mfrehandisin;!::. The Iniildcr should he alert 
to the value of promotion, advcrli.sing and aggres
sive salesmanship. Most manufacturers admil that 
builders respond more to merchandising helps than 
construction advice. 

3. K x p e r i e n c e . Al l lu i i igh I I H ' n n l l i prcvail> llial 
no j)refab builder knows how to bu i ld , and was 
cvcrvlhing f r o m a haberdasher to a lawyer before 
I x i o m i i i g a builder, most manufacturers prefer 
sur( ( ssful liusincssmen who have some bui lding or 
really experience. 

4. Organizat ion . The builder should be capable 
of creating a good construction and sales team, 
be able to plan ahead and systematize his o p e r a ! i d i i . 

.5. Keputa l ion . He should have a good stand

ing and reputation in the community. 
Other qualities listed include: a knowledge of 

land acquisition aiul development, cost con.scious-
ness. a|)preciation of quality ("every builder should 
ha\e a l i t t le of the artist in his sou l " ) , an under
standing of F H A and V A , "enthusiasm and dr ive." 

/ you are slightly under 40 and have had ten years 

successful business experience—preferably in build

ing, real estate or related fields, like appliance sell

ing—you have the typical background of a successful 

prefab dealer. 

Of course you need something besides background. 

Statistically, you need to have capital of $22,239— 

or, at least, access to it. Given all this, together with 

the desire to become a builder of prefabricated houses, 

you will (if you continue right on average) put up 

13 houses your first year. Within two or three years 

you will be doing 38. 

This composite picture of today's successful prefab 

builder takes no account of those who tried anti failed. 

And some do fail , for in the highly competitive world 

of prefabrication nobody can guarantee anybody a 

successful career. 

Yet the number of builder-dealers is steadily in

creasing. This year the count is up by 1.000—net after 

all drops. This makes the national total 6,000. 

One reason many builders are attracted to prefabs 

is suggested by G. W. Mefferd of Modular Homes: 

"The builder must look after the 'hiy, three' of build

ing—land, capital and customers. That's a big 

enough job in itself. Why should he spend his time 

and effort on purchasing, manufacturing and schedu

ling when most of it can be done for him?" 

On the average ( H O U S E & H O M E ' S survey of 90-odd 

prefab- and package-house manufacturers shows) the 

dealer pays a little less than $4,000 for the manufac

turer's "package." To prepare the foundations costs 

him $900. Plumbing, heating and electrical work is 

subcontracted. His own crew of five men erects the 

house. Total completion time is 150 man-hours. 

This average dealer's average house sells for a little 

over $10,000 without land, but including profit and 

all fees. The profit: 10%. 

To run his business the average prefab builder 

drives a car or station wagon, rather than a Vi^l^^" 

pickup truck, and he spends at least as much time in 

his office as he does on job sites. 

.Some prefab huilders are big ojierators 

Any picture of the average prefab dealer is inevitably 

influenced by the fact that the big dealers, though few 

in number, tend to be very big indeed. 

Big builders like Hubert Layne of Springfield. 

Leonard Besinger of Chicago and Ralph Shirmeyer of 

Fort Wayne have built 1,000 prefabs in one year. 
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As in home building generally, the bigger prefab 

builders account for the greatest part of the market. 

Slightly under 5% of all prefab dealers build 50 or 

more houses each. The.se big operators are respon

sible for about half of all the prefab houses built. 

Many reasons are offered to explain a big builder's 

conversion to prefabrication. One heard frequently is 

vaguely inclusive: "He became convinced that pre

fabrication offered him something he couldn't provide 

as well for himself." The '"something""? Sometirnes 

it's lower overhead resulting from the convenience of 

the package. Sometimes, especially for fast-growing 

dealers, it's financial help. Often, it's merchandising 

aids, better design, or a way around the shortage of 

skilled lal)or. 

The big builder .sometimes switches from one brand 

of house lo another. But he seldom does it out of 

dissali-faction with the quality of the product. Says 

one builder: "I've built three different brands and 

tliink one is as good as another: naturally I have to 

convince myself that my present brand is superior." 

Chief reasons big builders switch brands: better finan

cing (through acceptance corporations .-̂ et up by the 

manufacturers), dissatisfaction with a particular 

design for a particular area, better price. 

There are small prefab builders 

The small-volume operator turns to prefabrication 
when he is sold on the merit and quality of the product 

and when he wants either to build more houses or to 

work less hard. 

Small builders are also known to switch around 

from one brand to another, frequently building several 

different kinds of prefabs simultaneou.«ly. One critic 

described the.-̂ e builders as seeking a panacea: "They 

are looking for better ways to build and think the way 

the product is put together is the total answer. It's not." 

Many prefab firms view the small builder as the 

heart of their business and maintain a small-to-big 

builder customer ratio of 60-40, 75-25, 70-30. Pre-

fabbers make every effort to convert the .-̂ mall builder 

into a big one since, ideally, they want all their builders 

to be 100-houses-a-year customers. The manufacturer 

who sells his customer two hou.ses a week steadily 

over the year can provide him with the best service 

and the greatest economies. 

How does tlie builder pay for the package? 

Almost a third of the prefab manufacturers reporting 

in H O U S E & H O M E ' S sur\('y. generally require payment 

for their house packages before shipping, although 

several in this group will extend credit for from 15 

to 30 days to established builders with good credit 

records. About 40 companies regularly ship on a line 

of credit of from 15 to 30 days, sometimes with a 

partial payment. An increasing number (26 of those 

surveyed) will wait 90 days for payment. This gives 

bona fide builders enough lime to erect the package 

and make the fir.st construction draw from their banks. 

This advance frequently covers the package cost. 

Treud is to serve tlie dealer more 

The prefab builder's "best friend"' is his manufac

turer's salesman (who should rightly be called a 

repre.'^entative). 

This man visits the builder regularly and often takes 

cn the builder's problems as his own. He stimulates 

the builder to do a better merchandising job, fre

quently lells him what other builders are doing success

fully. He .supplies the builder-dealer with sales aifis, 

checks to see that he is getting good financing and 

prods him to keep looking ahead for land. 

Robert Lytic of Modern Homes .says: "It takes 

effort to keep a builder looking aliead to future prob

lems when he is in the midst of building eight or ten 

houses. But if he doesn't, he may lose a year's build

ing. Our representatives try to prevent that." 

The best way to describe the function of the manu

facturer's representative, says one prefabber, is to sny 

that he checks to find out how many houses a builder 

has compleled—not how many new ones he's si artful. 

"It's just as much the salesman's duty to keep a builder 

from building more houses than he can handle as it is 

to help him grow." 

Whether the prefabber's service includes color 

coordination, advertising aids, or advice and furnish

ings for a model house, the salesman is the man who 

sees the job is done riglil. 

Prefab dealers have gripes, too 

Most of the prefab builders' complaints play into the 

hands of the manufacturer. Biggest is for a single 

source for all purchases, right down to the last nail. 

Next most-heard of complaint is against the lack of 

variety in floor plan, elevation, and roof lines. Several 

manufacturers are adding new models and flexible 

floor plan arrangements to meet this problem. 

Other complaints: need for better storage during 

con.'itruction, slowness by manufacturers to adopt new 

products even when present choices are not working 

well and lack of mortgage facilities. 
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These builders tried prefabs—and like them 

McDonald 

Someone has to break the ice 
"Everyone is a f ra id to t ry prefabrication. \^ hen we started 
in 1950 there was one dealer hen- s e l l i t i j ; about three prefab 
homes a year. We ran into every obstacle in the book. Sub-
conlractors were particularly uncooperative. The first year we 
sold only two houses, but we continued to bang our head 
against the wall . Finally the wall gave a li t t le and we wedged 
our way through. The next year we sold 1.5 homes and we 
were on our way." ROIIPF/ A. MrDanald. Maniloivoc. Wis. 

You can sell a good prefab anywhere 
"Prefabrication is definitely superior to con\cnlioruil con
struction in the lower and medium-price field." Crau jord 
Hamillon. Kamloops, R. C, Canada 

Nationally advertised product is a plus 
'"We sell 1,()()() |)refabs a year because we have the advantage 
of selling a nationally advertised product. The mortgages on 
our houses are acceptable to the largest investors. We get a 
financing seluj) with adequale eoiislruction funds, regardless 
of si/e." / / . B. I.axnc. Springfield. Ohio 

Prefabber's staff becomes my staff 
•'Tlie I 'vira serxire T gel outweighs the additional money I 
f)ay for the package. The service is an outright bonus. 

' " I f a builder is a 10-house builder, when he starts using 
the factory system, he wi l l very soon be a 5()-house-a-year-
man. Prefalirication gives me more time to spend on sales 
and proniotii i i i ." ' Raymond S. Barry. Columbus. Ohio 

I've sold 700 prefabs since 1948 
•"We bui ld prefab because we feel it is the fastest, simplest, 
a-nd most economical way to bui ld . I t simplifies estimaling 
the oosl of a house and prevents us f rom getting caught by 
rising prices in the middle of a project." Ralph Rocks, 
If 'ashingfou. D. C. 

We can schedule work more efficiently 
" I built 10 to 15 houses a year as a conventional builder, now 
do 50 to 75 as a prefab builder. We have a salesman's visit 
once a week, visits approximately every two weeks f rom field 
engineer and periodic visits f rom other officers and repre
sentatives." Lindsay Wiggins, CluirloUe, N. C. 

Brnsius 

ZenofJ 

I build 10 times more with prefabs 
""1 find mason, electri("al and healing conlractors bid 
lower than if wt- were bui lding the same house conventionally. 
Their experienre u i t l i builders of prefabricated homes taught 
them they could give lower bids for a prefabricated project 
because they know that the hou.se is completed speedily, the 
money for iheir work does not drag out into months and their 
men can repor! lo the project and proceed right down ihe 
l ine." Ben Zenofj. Milwaukee, Wis. 

More house for the money 
•"The design .service we get is alone worth $200 to S300 per 
house. We are furnished with expert assistance in site plan
ning, color styling, furn i ture for open houses, advertising 
assistance, technical assistance on call-backs and construction 
problems. A l l of these items mean a better package for the 
home owner, put us in a better competitive posit ion." / . Wil
liam Brosius. Jr., Frederick, Md. 

Prefabrication is the way to profit 
'"1 tried all kinds of building—conventional, precut. stressed 
skin, [)anel .systems, so 1 think 1 know prefabrication's merits. 
We buil t 37 houses i n 60 days—30 days from start lo move-
in , and sold them a l l . I always thought that you could sell 
prefabrication in over-SlO.OOO houses. We tried putt ing on a 
top hat (brick veneer) and selling prefabs for f rom S15.000 
to $1(3.000. I t worked." Stanley Valinet. lndianup<dis. Ind. 
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But these builders still say '̂not for me" 

Frrland 

Lack of variety is biggest drawback 
" P i ' O p l e f,'eiierally resist regimentation; they want something 
(iilTcrenl. I don't use pri fal 'i i( aled houses because there is 
not enough freedom of design. M y houses are better, and can 
be adapted and oriented to different sites and deed restric
tions are easier. Prefabs he]|) a builder w ilh no design ab i l i ty 
or buying power."* Truelf A. Hisliop. Dallas, Tex. 

Building's greatest controversy today 
•Ct i tain parts of the country are definitely more favorable to 

prefabs. In tins t \ | ) i i a l New I'Jigland area, prople may 
aic i pt slab construction but want plastered walls. The com
bination of both slab and dry wall eonslruetiori seems loo 
nmeli for tliem to acccjil ." Roland 0. Frrland. I'awtuckcl, R.I. 

Tried paneiized construction once 
"Once we used paneiized construction and ran into some 
serious problems: houses were shipped missing a few parts. 
When things were running smoothly, we found that the other 
trades could not kee]i up v\itli the Iwo-house-a-dav ^clirdnle." 
Richard C. Coodu in. Iladdim field, N. / . 

I don't want to go broke 
"Prefabs in Knoxville just don't give the value that we can. 
Four builders that 1 know of have tried them in six years 
and all ha\e gone broke." Alec Ilarknrss. Knoxville, Tenn. 

OK only for small builders 
"Prefabs can save time for a builder up to and including the 
roof . From there on it takes longer to build a prefab. But 
most small builders haven't the know-how to get houses 
through FHA and V A . Prefab manufacturers have men 
doing this f u l l lime. They find mortgage money for the 
small builder. Prefabs offer most to the builder who puts up 
f rom 1 to 25 houses, because a bigger builder can do 
these things himself." L. D. Ashbacher, Defiance, Ohio 

De Meo 

No market in Miami 
•"Prefabs seem more favorable in certain parts of the country, 
bul not in South Florida. The preference of the |niblic is for 
concrete block-stucco and that is out of the question. 
Prefabs have been used in this area with indifferetU success. 
Experience proves there is no difference in cost." V. J. 
De Meo. Miami .Shores. Fla. 

Sampson De Blase 

Prefabs are not always economical 
"Prefabrication is not always as economical as it might ap
pear. In 1910 we set up an assembly line prefabricating the 
walls, floors, partitions and roof sections: we found costs 
higher fo r the completed house. Assembly-line labor savings 
ui i c offset by the higher cost of transporting bulky sections, 
bracing, packaging to prevent twisting, yard handling and 
site handling." Glenn Sampson, Hittshiirgh, Pa. 

Prefabs are not for high priced homes 
" I n the S2().0()0 to SSO.OOO price bracket. I offer my cus
tomers greater variety in design and floor plans than I would 
be able to wi th prefabrication. Prefabricated homes in my 
area were bui l t in a volume situation to satisfy a 'shelter 
market'. Prefabricated houses have a bright future where 
there is need for increased housing becau.se of commercial 
or industrial expansion." Fred P. De Blase, Rochester, N. Y. 

/ E N D 
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Raw farm land last A p r i l , project win have 474 fami l ies in res idence by New Y e a r ' s D a y 
Photo: Loree's Photo Service 

Prefabs can step up the pace 

B y switching f rom conventional bui lding to pre
fabs, this year E. A . Ilerzog. at 36, has become one 
of the Chicago area's top builders. By Dec. 81 . Her-
zog wil l have done all this in nine months: 

1 . Bought 370 acres of f a r m land which he had 
optioned earlier. 

2. Planned and then developed the land with his 
own men and his own equipment. 

3. Built nearly SOO Harnischfegcr prefalis on i t . 

4. Constructed a $542,000 sewage disposal plant 
which he arranged and then financed. 

5. Sold S2 mil l ion worth of land for industrial 
buildings in his industrial park. These factories go 
far toward solving future school tax problems. 

6. Optioned land and made [jlans for 500 to 1.000 
houses annually for the next five years. 

7 . Completed the final th i rd of a 250-house conven
tional project which he had started two years ago 
in another Chicago area. 

Herzog's new project, shown in the large photo 
above, is in Wheeling. 111. about 25 miles northwest 
of Chicago's loop. His whi r lwind performance is sig

nificant to all builders because it is a demonstration 
of how prefabrication's speed can pay off. 

Building 500 houses a year is no longer news but 
how Herzog built them is a real accomplishment. 
His whole operation rested on an exceedingly tight 
schedule and on the assurance that he could build 
prefab houses faster than he had ever buil t before. 

Af ter he had run out of land in nearby Des Plains 
he found attractive farm land next to the village of 
Wheeling, population 900. But while Wheeling had 
land, it had none of the other amenities that look 
good lo a builder: water, sewers, and industry to 
help pay local taxes. Furthermore, the state board 
of health had ruled against septic tanks in the area. 

Under these conditions, lenders were cool to re
quests for money for land or utilities. From expe
rience they knew that to turn raw land into fu l ly 
developed lots, wi th streets, sewers, water and com
pleted houses ready for occupancy takes a long, 
long time. But Herzog's answer was a bold program 
of action. Prefabrication gave him a basis for a fast 
construction schedule. He look on the sewer, water 
and land development work himself. He got money 
by showing how he could complete 474 houses by 
end of the year. 
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I'hutos: Kraiuien Studios, Inc. 

WHEELING 
9 0 0 

S P E E D 
LIMIT 

Herzog's problem: how to develop raw f a r m land near sma l l v i l lage wh ich had no funds to pay for s e w e r s , schools, wel ls 

This $ 5 million Ecko-Alcoa plant w a s a t t racted to Whee l ing by Herzog. He has signed three more for his industr ia l p a r k 

The seuage I r ra ln i r i i l plant was absolutely essen
tial to Herzog's operation. He assured the village 
that, i f it would vote a bond issue for both SCNM T 

plant ami deep water wells, he would buy the 5/i' • 
40-year bonds for a total of $.512,000. The village 
approved the issue and work on the sewa:ie plant 
was started May 1. The plant bciiaii ii|ieration under 
a temporary permit on September 18. in time fo r 
the first families to move in on schedule. 

The agitator lank, shown in lower photo at left, is 
being used temporarily as a .settling tank in this bio-
filtration system until the whole plant is completed. 
Then sewage wi l l go f rom the agitator to the two 
larger settling tanks shown at the rear. Part of the 
plant, in oj)eralion. is shown in the upper photo I left i . 
Plant can now handle a po|)ulalion of 5.000. w i l l 
later be expanded to take care of 54.000. Bonds 
w i l l be retired through a $100 tap-on charge f o r 
both old and new houses. 

Builder Herzog's installation of his own sewage 
treatment plant not only made his farm land usable 
but gave his buyers permanent sewers, which health 
authorities regard as better than septic tanks. 
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Kriinizrn Sludin 

H E R Z O G R E A L T Y C 
E.A.HER20G 
ONSTRUCTION CO. 

This small staff handles whole Herzog operat ion. P e r m a n e n t office staff of 2 1 b r e a k s into three groups—f inanc ia l ( left) c o n s t r u c 

tion (center ) and s a l e s . A l l report to E . A . Herzog, center foreground wi th a s s i s t a n t s . S a l e s team does genera l brokerage bus iness . 

Prefabs and small staff did big job 

W i t h his staff shown in the photo above plus tfie 
help of a team of six experts. E. A . Herzog was 
able to squeeze the most out of prefabrication's 
gre-at g i f t to the harassed builder: speed of con
struction. 

By switching f r o m conventional houses to pre
fabricat ion. Herzog gained the.se five advantages: 

1. He could cut his construction time in half . 
2. He could hold his overhead to a min imum. 
3. l ie could speed up favorable action on interim 

financing and final VA-ai)proved mortgages. 
4. He could be assured of stable material costs 

through a six-month price commitment f idni 
Harnisehfeger and of stable labor costs f rom 
subcontractors who were w i l l i n g to guarantee 
their bids under bond. 

5. W i t h these advantages and the firm, fast sched
ule, he could make his entire program attractive 
to a private investment group, to construction 
lenders and to mortgage buyers. 

Every aspect of the land development, construc
tion and financing was careful ly worked out early 
this year to fit an exact schedule. 

Arrangements were made to subcontract a l l work 
except excavation, backfil l and car|)entry. Harniseh
feger. picked to su])ply the houses, .secured no-
money-down financing fo r about a f o u r t h of theni. 
Financing f o r the others was based on 5% and 
10'( dou n payments. Prices of houses were set at 
SI0.8SO to 815.350. Attorneys worked out a l l zon
ing, bond and other legal problems. Land options 
were picked up ; sewer construction plans com
pleted. 

But a l l his plans might have come to nothing 
i f he had not had these men on his planning team: 

(Clifford Carlson, architect and engineer. 
Edward Gie.se/ce, Jr., president of the Wheeling v i l 

lage board. 

Earl Weber, president. Hoyne Savings & Loan 
Assn.. long-time lender to Herzog. 

A. W. Pipenliageii, vice president of Harnisehfeger 
Homes Acceptance Corp. 

John B. Simmons, Wi l loughby & Co., Chicago, 
handling "industr ial park" sales. 

DeSolo B. McCuble, head of engineering f i r m that 
|)lanned sewage system. 
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Herzog's entire effort and f inancial program depended on fulfi l l ing th is tough schedule . Sewage plant , w a t e r wel ls , sa les foundat ions, 

houses and occupancy were all carefu l ly t imed. A s of m i d - N o v e m b e r he w a s on schedule . 

How Herzog planned for a fast pay-off 

('hart shows how l l n / , ( m scheduled 471.-lioiisc 
p i o i i c i oil iimelai)le of nine months from raw land 
to last occupancy. Fast pace, plus need to provide 
both water and sewajre facilities, required close 
coordination of each step in over-all operalion and 
permilled advantageous financial plamiing. 

P r o g r a m Ix'fran in Apr i l widi [)rfparalion of 
site for two model homes f rom which all sales 
were lo be made. Three weeks were allowed for 
completion of models and sales were lo start in 
May with jioal of 474 houses to be .sold by early 
July. Foundation work and actual construction was 
>lalcd lo begin one month after opening of sales 
drive. Lasl house completion was set for late 
November. Buyers could not .start moving into 
houses unt i l sewage plant was ready and well 
system had been completed three steps planned 
for late September. Last of 174 hou.-ics was sched
uled for occupancy by end of December. 

F i n a n c i n g before mid-Apr i l was limited lo risk 
investment in options, staff l ime, overhead and 
engineering studies. At this point the plan called 
f o r substantial investment in land and in develop
ment work. Maximum risk exposure (.i.e. total 

in\( 'slmenl. |)lus credit eoiiimiiiiii-ntsI was jihased 
f o r late June. From then on. as buyers signed 
mortgages and made down payments, the |)lan 
called for Her/o,i!"> risk e\po.-ure to be progres
sively reduced, reaching zero al year's end. Con
struction loans were based on each indivi<lual lot, 
wi th first pay-ofT when house was inider roof. i,\i» 

Kriin:l<-n Sluilios, Inc. 

^ 

This backhoe is one of three Herzog owns. C o m p a n y also owns 

graders , t rencher , ear th movers and t r u c k s , but rents FIVI s y s t e m 

for communicat ion w i th field s u p e r v i s o r s . Herzog learned about 

ear th moving in the Seabees , owns m a c h i n e s to avoid de lays . 
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You can 

sum up prefabrication 

like tliis: 

progress is steady 

growth is slower than anticipated 

prefabbers and conventional builders are heading in the same direction 

^ ^ f V / r r 1945 prefabrication has had ils ups 
and downs, as the chart on page 102 indi
cates. The curve has been generally upward 
and in the last two years prefabbers have 
had their best sales and have made steady 
progress. 

On paper prefabrication seems the most logical 
part of home bui ld ing . Builders who use it and 
like it are so enthusiastic you wonder why everyone 
doesn't bui ld that way. 

But after many years of talk about prefabrication 
taking over home bui ld ing, it s t i l l accounts fo r 
only 8% of the business. 

Why has the growth been slow? 
Tru th is that to many builders prefabrication is 

not as logical as it sounds. Most big builders say 
they don't need i t . Most l i t t le builders .say that 
prefabrication leaves them with too many of the 
hard parts of the job. They s t i l l have to find their 
land, develop i t . do their grading, put in ba.sements. 
slabs or other foundations, install a subfloor. do the 
plunibing. wir ing , heating, painting, finishing, sell
ing and financing. They may get prefab parts for 
plumbing, healing and wi r ing but mu.sl install them 
locally. Some lucky builders get financing help, but 
the vast major i ty do not. 

For every action, an equal reaction. Our o f 

the most important reasons why prefabrication 
has not captured more than 8 ' ' of the market is 
that the bui ld ing industry has become far more 
cnieient than it used to be. I f home bui ld ing had 
remained as backward as it was in the 1930s, pre
fabrication could have taken over US home build
ing as easily as the Germans look Paris in lOlO. 

That this has not happened can be explained by 
referr ing to Newton's th i rd law. which high school 
physics students learn: f o r every action there is an 
equal and opposite reaction. Translated to hou.se 
bui ld ing terms this means that for every improve-
menl the prcfaliliers make there is an equal im-
pro\enienl in the conventional home l)uil( l i i ig 
industry. Prefabbers are not ninvinix in one direc
tion and conventional home builders in another. 
They are all going down the same road toward 
greater elliciency. 

Site fabricators u l i o b i i i l . l Uoiu 5(1 to 1.000 i.r 
more hou.ses a year use practically the san)e 
methods the [)rcfabbers do and many are more 
efficient. They buv in carload lots, engineer their 
houses and can do more fo r themselves than most 
prefabbers can do fo r their customers. They don't 
need help v i l l i land, streets and sewers, hou.se 
construction, sales or financing. They have their 
own experts to do these things. 
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Mobile builders are a new phenomenon who were 
elTicierU site fabricators in their home towns, and 
who now move f r o m town to town wherever the 
market looks good. They have learned how to bui ld 
fast and efficiently. They have the money f o r land 
and land development, know how to get financing 
at good terms. When they move into a new town 
they set up their yards, do their precutting or panel 
making and can build as fast and as cheaply as a 
prefabber can. 

Small-volume builders ar-- becoming' more el1i-
cient and can offer competition to the prefab 
builder. They are learning "how to bui ld better f o r 
less", buy precut lumber, use ti l t-up construction, 
fast methods. They are at their best in cities like 
Knoxvi l l e where house buyers want individual i ty 
and where it is common practice fo r conventional 
builders never to put up more than a few houses 
that look alike. In Knoxvi l le the conventional 
builders give a lot of house for the money and 
prefabrication has never offered them much com
petit ion. 

Local conditions in nlher area- proxiih' -p.-cial 
advantages to conventional builders. In Arizona 
and Florida, f o r example, the typical construction 
is of concrete block. Builders and their crews are 
f ami l i a r with it and the public likes i t . Wood-
frame prefabs have l i t t le chance to get into this 
market. In highly competitive markets like Long 
Island and Los Angeles there is very l i t t le pre-
fabbing. In Los Angeles most builders are large-
volume operators who can bui ld as cheaply and as 
fast as prefabbers. On Long Island there is a sys
tem of subcontracting which has developed special
ists who work fast and competitively. In Pittsburgh 
the rough, hil lside lots and public desire fo r brick 
have kept almost a l l bui ld ing conventional. Other 
areas, like Texas, have been too far f r om a prefab 
factory to make shipping costs acceptable unt i l 
last month when National opened its new plant 
in Tyler . 

Lumber dealers are one of the best examples of 
the action-reaction theory. When a prefabber moves 
in on a town he cuts the lumber dealer out of con
siderable business. To get back lost business many 
lumber dealers are now giving local builders a 
number of services not available before. They are 
precutting lumber to sizes the builder can best use. 
Lumber dealers are sell ing a package deal which 
may include finished lots, financing and sales help. 
I f the lumber dealer offers real help on land and 
financing he develops a tie with his local builders 
that an outside prefab firm finds dilTieult to break. 

The Lu-Re-Co panel system, developed by ttie 
Lumber Dealers Research Council, is helping local 
builders lo meet competition f r o m prefabs. The 
lumber dealer fabricates panels, trusses and other 
parts, sells them to local builders in the same way 
a prefabber might do. This movement is st i l l new 
but it is growing each year. 

The component system of b u i l i l i i i L ' i n a v oiler 
builders the greatest competition to prefabrication. 
By using components a builder can use a few large 
parts for his houses rather than hundreds or even 
thousands of smaller pieces. I t is a logical method 
and builders have been moving in that direction 
ever since they found they could buy completely 
glazed and assembled windows f r o m a factory 
rather than making and glazing their windows on 
the site. Most builders would rather buy their 
gable ends complete with louvers and bird stops 
than to make them on the job. They would rather 
buy their trusses than make them, prefer ready-
hung doors i f they cost no more, window walls in 
big sections, storage walls and many other big parts 
which a factory has put together in a subassembly. 
As builders are beginning to ask f o r "parts, not 
pieces" the national manufacturers of such items 
as kitchen equipment are beginning to sell their 
equipment assembled in units. The u t i l i ty core, 
which had a poor start in 1946, is on its way back. 
I t is significant that some of the country's most 
influential builders who do not want to build a 
prefabricated house agree that the use of compo
nents makes a lot of sense and is sure to come. 

As standardization of (linicii<i(.n< becomes more 
commonly accepted by manufacturers, the u.se of 
components w i l l offer even greater advantages to 
conventional builders. Parts for such im[)orlant 
rooms as kitchens and baths w i l l be buil t lo an 
accepted standard which any builder can use. But 
standardization goes much farther than ihis—-it 
offers economies and faster construction a l l through 
the house. (See H & H Hound Table reports in A p r i l , 
June, July. Aug. , Sept. issues this year.) I t can 
save builders mi l l ions of dollars in reduced prices 
due to inventory savings and in more elTicienl 
bui ld ing . Standardized components permit a con
ventional builder to achieve basic economies and 
still bui ld a house of individual design to suit his 
particular customers. 

Who knows but what the prefabbers themselves 
w i l l begin selling components? I f this should hap
pen the question would be whether the prefab 
idea took over home bui ld ing or whether the com
ponent idea look over prefabrication. In either 
ca.se, it is clear that prefabbers and conventional 
builders are moving down the same road. 

D E C E M B E R 1 9 5 5 
137 



WITH STEEL COMPONENTS LIKE THESE 



YOU CAN BUILD A HOUSE 

Opposite: 
F a m i l i a r s teel c o m p o n e n t s -

1. r o o f t r u s s ; 

2. l i g h t j o i s t ; 

3. n a i l a b l e s t u d : 

4. w a l l p a n e l ; 

5. p r e h u n g d o o r ; 

6. s l i d i n g g lass d o o r s ; 

7. w i n d o w a s semb l i e s ; 

8. open w e b j o i s t ; 

9. d e c k i n g . 

I I I F . K K ' S roally nnlhing n. w a lx . i i l i i - i n ' : 
•~\rc\ 111 11IIII-.1-. or i s tln're? 

O i l a i i i l y iheies i iolhing new about an 
occasional I-beam in the bapcment. or a 
steel window, or a steel door frame. T!icr'-'s 
ni ' thing irry new about a sleel roof truss, 
or .sleel-lranicd sliding glass doors, or 
light steel joists and studs. People have 
been u^ing some steel in some places for a 
good, long time. 

Hilt t h e y haven't been using it as a ma-
t i M i a l in its own right. They've been turn-
i!ig to s l e e l where wood wasn't quite st.'ong 
enoufih. Thev've been using i t as a second-
r ln i icf material, a stand-by to call upon 
i f and wlien wood gave troulde. 

And because they've always looked at 
bits and pieces of steel, a lot of people 
have mi.ssed one of the biggest stories in 
home building, the story of steel. 

What are the advantages of steel? 

First, there are the obvious ones—.strength, 
juecision. r ig id i ty . Plus greater cost-stabil
i t y than .some traditional materials. But 
now there are other advantages. Steel to
day is not a raw material to be fashioned 
on the site, but a vast catalogue of reason
ably well-coordinated components. .And t h e 
truly astonishing fact is that you can now 
find a eompletely shop-fabrieated steel part 
for almost any wood part that goes into to
day's house. 

Obviously, not even steel's most fanati
cal advocates wi l l claim that today's steel 
eom|jonents are the answer to every house 
problem. There are still problems and some 
of the problems arc b i g (see p. 144 ) . 

For instance: if you are planning to 
build a traditional house, by all means 
build it in a traditional way—it wi l l prob
ably be much cheaper.* I f you are build

ing in areas where condensation an.I >>v 
rust are serious iiroblems, use steel onlv 
if you can be sure of avoiding lK)th . And 
i f you want a lot of structural f lexibi l i ty 
ami no dimensional standardization, by all 
means use materials you can easily cut 
on the job to fit your special conditions. 

But i f you have none of lhe.se problems, 
you might find, as others have, that a 
sleel house may cost no more (and can 
cost less I than a conventional house. Be
cause a number of builders in Houston. 
Los Angeles and elsewhere had a hunch 
that this was (or might soon be) true, 
ihev included .steel houses in their Pa
rades of Homes this year. 

.And because produclion-buildr-r Joseph 
F.ichler had a similar hunch, he com
missioned Architect (and steel pioneer) 
Haphael Soriano to design the first all-steel 
builder house in the US. Last month the 
experimental Soriano-Eichler hou.se (be
low) was open to thousands of visitors 
f rom all over the San Francisco Bay. 

Ernest Braun 

* But Steel won't commit you to only one type 
of modern design: the .1 & B Mfg. Co. of Houston 
ha.s been IniiMinf; steel-framed raneh-type houses 
(see .lune '56 is.sue and p. 144) and claims 
they're cheaper to Iniild than wood houses. 
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living room storage unix 

st-eel roof deck ing 

tiedroom. stxjrage unit/ 

r i g i d st/eel f r a m e s 

s l a b 87 f i r e p l a c e (s i t /e-bui l t ' ) 

ki'bchen-dining: coimberumt' 

BUILDER EICHLER'S NEW EXPERIMENTAL HOUSE IS AN ERECTOR SET ASSEMBLY 

On a 1.560 sq. f t . concrete slab in Palo 
Al to . Calif . . Architect Soriano and Builder 
Eichler have just erected an assembly of 
prefabricated steel, glass, plastic and ply
wood parts that makes most 1955 houses 
look like Model Ts. And the advanced 
look of the Soriano-Eichler experiment is 
not skin-deep: the importance of this house 
lies in its bone-structure, a new approach 
to bui ld ing technology. 

T h e l»one-i*triieliire e<^nsi^l^. b:ir.ie-
aliy. of seven identieal. %v«'Me<I. l ipli! 
steel frames spared 10' apart. F.aeli 
f rame weighs about 700 lbs. T h i s 

steel caf^e is topped off with a fluted 
steel deck (plus iu su la t ion ) , and 
closed in with three types of wall 
panels: a floor-lo-<eiliriir (i\«'d or slid
ing glass uni t ; a plywood unit i n a 
steel f r a m e ; or a glass fiber-plastic 
panel . 

T h e interior partitions were s imi
larly prefabr icated: ail consist of fac
tory-made storage walls that were 
trucked to the site, then rol led into 
position on dollies. T h e only site-
fabrieation involved some masonry , 
p lumbing and wiring. 

Says Ned Eichler: " I n a sense a steel 
house is the most highly prefabricated 
house there is, since its jiarts are processed 
at the m i l l and then site assembled." 

A l l first experiments are costly, but lliis 
custom-built experiment compares quite 
favorably wi th the production houses Eich
ler builds by the hundreds on neighboring 
tracts. Architect Soriano look bids on his 
steel house, found that he could build it 
f o r S7 per sq. f t . in lot« of 100. including 
all the handsome cabinetwork. Said Sori
ano: "Two men could erect this house i n 
2^2 days, aided only by a crane." 
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ply V T O C K I pa.ne.ls 

OF STEEL PARTS AND PREFABRICATED WALL UNITS 

bedrcxam. 

bedroom 

den. 

o 5 l o fb 

• n 

k i b c i i e n 

EE 

living 

carpor t / 

3-bedroom, 2-bath plan is e x t r e m e l y c o m 

p a c t , saves space t h r o u g h e l i m i n a t i o n o f f i x e d 

i n t e r i o r p a r t i t i o n s . A l l w e r e rep laced b y s to rage 

w a l l s of venee red p l y w o o d . 

I4i 



Wall units a re 8' h i g h , reach up to u n d e r s i d e of d r o p p e d s tee l g i r d e r s . 8" deep space b e t w e e n g i r d e r s is f i l l e d w i t h glass 
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Because t h e r e are no i n t e r i o r s t r u c t u r a l s u p p o r t s , p l a n c a n be a d j u s t e d a l m o s t a t w i l l 

ELEGANCE MARKS STEEL HOUSE INTERIORS 

Must stet'l houses look cold? The Sori-
ann-FjfhIer house — being an pxhihi l io i i 
niodfl—appears unlivcd-in. Yet even in 
its present fo rm, this house suggests ways 
ant! means of softening an indu.^itrialized 
house through the introduction of warm 
textures, colors and smaii-.scale patterns. 

To keep the hou.se f r o m looking cold. 
Architect Soriano introduced the grain of 
wood and the texture and color of fabrics 
in his prefabricated storage partitions. 
Elsewhere. Soriano u.sed .spots of l ir iaht 
color, as in the lemon-yellow finish of the 
steel frames around sli<ling glass units. 

Are acoustics a problem in a steel 
house? Soriano says that this house i.>. "a 
joy to any h i - f i enthusiast" like himself. 
One reason: the fluted steel ceiling cuts 
down reverberation I,in addition to sup-
pi) ing another handsome pattern). 

Wi l l steel br ing a new approach to 
home building? "Yes," says Soriano. " A 
complete departure f r o m convj'tilional de
sign th inking is involved. Most previous 
attempts at steel hou.se construction have 
imitated conventional wood structures, ig
noring the fact that steel is an entirely dif
ferent medium w ilh a language of its own." 

Prefabricated counter-unit separa tes k i t c h e n f r o m l i v i n g a rea , serves also as d i n i n g t ab l e 

Erni'sf Briiun 
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THE NEW LANGUAGE OF STEEL 

J & B 's s t e e l - f r a m e d b u i l d e r - h o u s e (above a n d 

b e l o w ) has a " s k i n " of w o o d a n d b r i c k to m a k e 

i t m o r e p a l a t a b l e to home b u y e r s . 

You can Imild almost any house in a modern 
material iiki- steel, but steel works particu
larly we'll in a mo<l«Tn house. Here is why : 

• Steel makes hii: spans easy, and \>\ix. 
spans are the sine qua non of open plans 
and large glass walls. 

• Steel has great rigidity, and r i i r id i ly 
is important in houses w'lih lots of glass 
because such houses are difficult to brace. 

• .Steel allows preeision-<letalling. and 
| i r n ision-delailinp is highly desirable both 
in |>refal)ricated houses and in modern sitc-
bullt houses—for precision-detailing gives 
much modern architecture its elegant look. 

These arguments tend to suggest thai the 
most reasonable solution in steel is a sim
ple rectangular flat-top wi th walls o f glass 
or other sheet-inserts—i.e., exactly what 
Soriano and F.ichler did in their experi
mental house (see previous page). 

Rut steel is more flexible than you might 
think. I t is quite true that steel f raming 
tends to produce rectangular cages, but 
steel roof trusses ( l ike Architect Ned 
Cole's prefab truss) can be made in any 
shape or fo rm—and can thus radically 
change the house silhouette. I t is quite 
true. also, that exposed steel f raming wil l 
tend to give a house a very modular. "Jap
anese" look, but the truth is that steel 
should not he exposed at all in houses in 
more than half the US (at least not unt i l 
problems like permanent rustproofing and 
condensation have been more convincingly 
solved)—so that the " sk in" of the house 
can take on whatever color, texture or pat
tern might seem desirable ( l e f t ) . And it 
is f ina l ly quite true that steel tends to 
commit you to some sort of modular plan 
—but. then. Isn't that what a l l home build
ers are working up to. and haven't they 
found that modular planning does not 
mean frozen planning? 

Actual ly , steel in home buihi ing 
hasn't quite made the grade—yet. 
One problem: a lot of steel is s t i l l scaled 
to bigger and heavier construction. For 
example, steel warehouses in cities like 
New York and Chicago stock l ight struc
tural steel sections in 60' lengtlw—so that 
if you need it in 28' lengths, say. you pay 
fo r some pretty expensive waste. Else
where, jobbers stock shorter lengths (20's. 
.30's. 40's. 60's and 65's)—and in crazy-
qui l t Detroit they stock steel in 3 1 ' . 33'. 42 ' 
and 47' lengths. 

These stock lengths a l l have one thing 
in common: they disregard the dimensional 
standards rapidly being developed by the 
home bui ld ing industry—see A p r i l . '55 
H&H. I t is true, of course, that manu
facturers of open-web joists and steel studs 
have long scaled their products to the 
dimensions of the house—and this has paid 
off handsomely. But the manufacturers 
of l ight , hot-rolled structural steel sections 
sti l l have to fo l low suit. 

The same thing holds true fo r some 
manufacturers of s l iding glass doors, pre-
hung door assemblies and sl iding closet 
doors. Many of these components are 
beaut i fu l ly made and reasonably priced: 
yet few bear any relation to the dimension
al standards being developed in home-
bui lding. 

These are not minor problems: anybody 
can saw off a 2 " x 10" on the job. but a 
saw wouldn't make much of a dent on a 6" 
Junior I-Beam. By its very nature, the 
steel house of tomorrow w i l l have to be 
largely shop-fabricated. 

As for today, steel houses are still 
in the experimental stage- but ihe 
experiments are mul t ip ly ing fast and f u r i 
ously al l over the US. Here, on the next 
four pages, are some of the most exciting 
recent experiments in steel: custom houses 
now. perhaps production houses tomorrow. 
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I 

Ph'>lo.\: JuLui Shulman 

Steel- framed p a t i o house is set on a c o n c r e t e 

s lab base, has l o w e r - l e v e l c a r p o r t f a c i n g s t r e e t . 

I n this glamorous l i t t l e 2-bedroom house. 
Designer Pierre Koci i ig ha.s .shown a way 
to domesticate steel. 

Structurally, this house is very similar 
to the Soriano-Eichler experiment: a l ight 
steel frame, roof decks and some walls of 
fluted steel panels, other walls of sl iding 
or fixed glass, and a few touches of plas
tic, mahogany plywood and masonry. Re
sult : a very attractive and livable struc
ture, planned around a small central 
patio. Profuse plant ing contrasts j-lcas-
antly wi th the precise lines of the house. 

Like the Soriano-Eichler house, the 
Koenig house (though a custom job) con
sists of prefabricated components as.'̂ em-
blcd on a slab. Cost: less than $12,000. 

STEEL HOUSES NEED NOT LOOK COLD 

.111:!!,; 
c a r p o r b k i b c h e n 

0 

PIKHRK K O K N I G . dcsifrnrr 

W I L L I A M P O R U S H . consultinp engineer 

LOCATIO.N: Los Angeles, Calif. 

Detail-photos s h o w s i m p l e , r e p e t i t i v e r h y t h m 

of s teel f r a m e . B a y s a re 10' x 20' , spanned o n l y 

b y steel d e c k i n g . 

I S 



Plwtos: Vlric MeUel 

B i g covered porch ( l e - w i d e a n d 32' l o n g ) is 

an o u t d o o r e x t e n s i o n o f t h e l i v i n g r o o m . 

HEAVY STEEL IN RIGID FRAMES CAN SPAN GREAT SPACES 

i»«arcon\ 

.I.VCQl'ES C. BROWNSON. architect 

LOCATION: Geneva, 111. 

The f i ) u r monumental r igid frames of steel 
thai span this extraordinary ,L:la>s liou.se 
were too large to be shijiped in one piece 
f r o m the fabricator. 

Even so. all connections were made 
ready in the shop for easy assertddy on 
the site and four men i t wo of them 
amateurs), aided only by a crane, were 
able to erect and weld a l l the frames in 
11^ days. The frames weighed some .3.000 
lbs. each. 

Architect Jacques Drowii.son. who de
signed and buil t this house fo r his own 
use. suspended the roof plane f rom the 
r ig id frames, thus lef t the whole interior 
space free of columns and the wlnde ceil
ing free of dropped beains. Result: a com
pletely o[)en and flexible plan, utterly 
divorced from the structural cage. 

However "special." this house is a dra
matic demonstration o f the great strength 
(both in lcn.<ion and in compression) of 
this precise material. 
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COCKE. BOWM.AN & YORK, archil-, is 

W. B. UHLHOR.N, general contractor 

LOCATION: Harlingen. Tex. 

6'-3" wide bays c rea te s m a l l , d o m e s t i c scale 

Screened porch 8' w i d e , r u n s d o w n e n t i r e 
east side of house. R i g h t : l i v i n g - d i n i n g a r ea . 

Where the Brouiison House I opposite I 
uses heavy sleel in monumental frames, 
this house bui l t by Architect John York 
for hirn.self. shows steel scaled down to 
domestic dimensions. Both approaches are 
val id , but York 's is l ike ly to be less ex
pensive and more readily acceptable to 
those who like more intimate hoti.ses. The 
comparison .suggests some of the changes 
sleel w i l l have to undergo to compete suc
cessfully in home bu i ld ing : not only recog
ni t ion of the dimensional standards de-
\eloped by the home bui lding industry, but 
al>o a - ( i | M . i i H i ' of a more ilonii'slic scale. 

This steel house is supported entirely on 
I ' l " diam. pipe columns which carry bar 
joists specially made out of 1 " pipe and 
Yo" re inforcing rods. The supporting struc
ture in turn is topped off wi th steel deck
ing and closed in wi th gla.ss, screening 
and sheets of asbestos. Result: a graceful 
hou.se. remini.scenl of the glass-and-iron 
tracery of the Victor ian era. 
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L i i - d r 

s t u d y 

_ 1 _ 

l i v i i j g 

r r u I . . 1 

carport' 

I -

lo f b. 

LIGHT STEEL FRAMING 

INTRODUCES NEW DECORATIVE PATTERNS 



Open plan measures 40' x 72', is s u b d i v i d e d on ly w i t h screens , c u r t a i n s , s l i d i n g w a l l s . Steel c o l u m n s are h a r d l y v i s i b l e 

STEEL FRAMING OPENS UP THE HOUSE PLAN 

c a r p o r t 

porch porch 

pool pool pool 

1 

A. Q U I N C Y J O N E S & F R E D E R I C K E . EMMONS, ar. hitecty 

L O C \ T I O N : West Los Angeles, Calif. 

Architect Quincy Jones' own new house is 
sheltered under a 3.000 sq. f t . roof, and 
that roof is supported on less than 3 sq. f t . 
of column area. To put it another way: his 
house plan is l i teral ly 99.9% open, free 
and unobstructed. 

This amazing ratio of floor area to load-
bearing structure is today economically 
feasible in steel f r aming . It is true that 
Jones could have spanned his 40 ' house-
i l i ' p l h with a triangular wooden roof truss. 
But with such a roof it would have been 
diHicull to bring light into the center of his 
big house through two big skylights. He 
had no trouble doing this wi th a llat roof. 

I t is also true that Jones might have 
used a wooden post-beam-plank system to 
achieve a very similar effect, but such a 
system would have required considerable 
cross-bracing. This, in turn, might have 
meant el imination of glass walls and 
"f reez ing" of some partitions to coincide 
wi th column lines. 

Jones used the right material—steel— 
to achieve the kind of house he wanted—• 
open, glassy, and flexible. In doing so. he 
demonstrated the advantages of both struc
ture and p l a n . / E N D 
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houses home detail sheet 

i/f blocking 

ao ga sb decking-
end cf beam 

Steel framing combined with fluted steel decking 
makes l-woy cantilevers simple, thus permits roof overhangs on all 

four sides of house. Neatly integrated roof gutter makes usual fascia 

ond gravel stop unnecessary. Architect: Raphael Soriano. 
perf gravel sbop on 
metal edge flashmg-

4-c S4 ' 'gut/ber 

I 

I 

hobbom flange 
removed-K-x 

1-fibre glass 
msula-bion 



N E W P R O D U C T S 

NEW PRODUCTS FOR PREFABBERS 
Industry seeks innovations that mean 

low shipping costs and easy on-site 

assembly, plus customer appeal 
for further driails check numlifred crtupnn, p. 332 

LAMINATED P L A N K F L O O R I N G wives as stniclure, roiipli and lini-h floorinp 
I Sciiol/ Homes). Planks are 1' wide and I V j " thick, built up from .strips of kiln-
dried oak. Spiral steel dowels bind the strips. Only 43 planks need be handled in an 
averape 1.000 sq. ft. house. Manufacturer: Edge Grain Tindier ProducLs. Inc. 

STEEL D O O R S , niounteii in steel frames < US Steel Homes), are mortised 
for hardware at the factory. Swinging and sliding doors used are pre-
primed. and sound deadening and reinforcing eliminates any "tinny" 
resonance. Manufai turers: United Steel Fabricators & Steelcraft, Inc. 

STEEL C A S I N G f.)r window .nul 

(Scholz) snaps into a saw kerf in the jainli, need> 
no naibng. Builnose shape [)re^ent^ damage to pre-
applied trim. iNfannfacturer: US Gypsum Co. 

G L A S S FIBER DUCTS are integrally insidated. and have good .«ound deadening (>roperties, especialU 
important in forced air systems (Scholz). Perimeter ducts are strapped to the foundation wall iu-i 
lielow the plate line. FihergliLs sheets are shippefl flat, ftilded into rectanf-'iilar diicts on the j o b . 
and joinl* are sealed with pressure-sensitive tape. Manufacturer: Owens-Gorning Fiberf-las Corp. 
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C O N T I N U O U S ELECTRICAL S T R I P has oiulets every 30", and can be in

stalled last, so as not to delay other trades (Scholz). Wood baseboard.s 
can be routed out at the factory so that steel raceway is partly recessed. 
Couplings for interior or exterior corners permit the use of this raceway 
even in irregular rooms. Manufacturer: The Wiremold Co. 

STEEL F R A M I N G system by Webcore (Cessna 
Homes) is a series of grid sections formed 
from four 16 ga, steel joists locked to
gether by traverse support angles. Wood 

nailer strips are atop the joists, locked into 
(langes by means of turned up tabs, and 
finish strip flooring is nailed into place with
out need for subflooring. Only four hours 

continued on p. 184 
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D I R E C T O R Y 
prefabricated and packaged house manufacturers 

Alabama 
L U a u n FABRICATORS, 

LFI Homea 
Fort Payne, Ala. 

INC. 

T . E . Stokes 

manager: Donald H . Gott 

Pkim: Fort Payne 

•3 room-size exterior panels sheath
ed and Bided: windows in place: doon 
framed; partition panels; trasses: preout 
floor, roof framing: and sheathinsr; sablea: 
sarage or carport. 

Optional: air conditioninflr. 

California 
CAUPORNIA MODULAR HOMES I N C 

Sacramento County, Calif. 

PrwIdMit: E . L . Scbutt 

S O I M manager: J . W . Schatt 

Mont: E a s t Del Paso Helshts. Calif. 

Package; smaller-than-room-size panels 
•heathed and sided; windows in place and 
glazed; prehung doors with hardware; 
tniBBes; storage walls: cabinets; carport 
or garage. 

Oprional: insolation, kitchen range, fences. 

CUPT MAT HOMES 

Lot Angeles, Calif. 

PrMMent: Cliff May 

SoiM manager: Arthur Bohnen 

Monti: Tacoma, Los Angeles, Dallas, Den
ver, Minneapolis, Louisville. Logan, Utah; 
Stamps, Arkansas; Lancaster, Pennsyl
vania. 

Package: exterior wall panels sheathed and 
Bided; storage walls: partition panels; 
garages or carports. 

MOIILE HOME CORP. 
Mobile Homes 
Bakersfield, Calif. 

President: Hugh Curran 

Sales manager: L . D. Ford 

Plant: Bakersfleld 

Package: completely assonbled house 
•hipped; includes air conditioning, forced 
air heating, ceramic tile batlu, composi
tion or shingle roof, attached or detached 
garages, aluminum sash, hardwood floors. 

WESTWAT HOMES, I N C 

Lot Altos, Calif. 

President: L . B . Nelson 

Sales manager: Donald Tanner 

Plant: Goleta, Calif. 
Package: room-size and smaller exterior 
panels with sheathing and window saah 
installed; partition panels: prehung 
doors: storage walls; roof panels with pre-
cat joists and rafters: cabinets; garage 
or carport. 

Connecticut 
FABRICATORS I N C 

South Norvmlk, Conn. 

President: P . William Nathan 

Sales manager; Paul D. Levine 

Plont: South Norwalk 
Package: smaller-than-room-Bize exterior 
panels sheathed and sided; separate win
dow and door units: bare partition panels; 
trusses and gables; unassembled storage 
walls; cabinets; vanity-lavatories; oar-
port. 

Optional: heating plant. 

Florida 
FLORIDA BUILDERS, INC. 

St. Petersburg, Flo. 

President: John T . Haynsworth 

Sales manager: Joe E . Lively, J r . 

Plant: St. Petersburg 
Package: room-size or larger exterior 
panels sheathed and sided: windows in 
place and glazed, unless casement or 
Jalousie type: prehung doors with iuird-
ware; partition frames: trusses; storage 
walls; cabinets; ceiling and roof panels 
for some models: vanity-lavatories; garage 
or carport. 

Georgia 
KNOX CORP. 

r/umson. Ga. 

President: P . S. Knox, J r . 

Sales director: R. H . Denton 

Plant: Thomson 
Package: room-size exterior panels sheath
ed and sided; windows in place and 
glazed; insulation in; interior gypsum ap
plied; prehung doors with hardware; pai^ 
titlon panels: trusses; precut floor system, 
joists and rafters and roof decking; car
port. 

Optional: heating, wiring, complete kitch
en, air conditioning. 

YETTER HOMES, I N C 

Savannah, Go, 

President: George K . Yetter 

Sales manager: Willard C . Silva 

Plant; Savannah 

Package: room-size exterior panels with 
sheathing; windows and doors in placet 
partition panels: storage walls; roof and 
floor panels: trusses; precut roof sheath
ing; carport. 

Optional: air conditioning for some 
models. 

Illinois 
W. G . BEST HOMES CO. 

Effingliam, IlL 

President: W. G. Best 

Sales manager: Lawrence J . Nordine 

Plant: Effingham 
Package: room-size panels sheathed and 
sided; roof panels; windows in place and 
glazed: insulation In ; interior g>-p8um 
applied; prehung doors with hardware; 
all trim applied except on doors: exterior 
and interior wood surfaces prime painted; 
storage walls; vanity-lavatories; heating 
plant: thin wall conduit to plat. 

Optional: air conditioning. 

GBH-WAY HOMES, INC 

Walnut, lU. 

President: Clifford M. Hil l 

Plant: Walnut 

Indiana 
ACME BUILDING MATERIALS, INC. 

Precision Homes 
Indianapolis, !nd. 

President: John E . Bauer 

Sales manager: Robert O'Keefe 

Plant: IndinnnpoIi.s 

Package: room-size and smaller, exterior 
panels framed and sheathed only; windows 
in place and glazed; doors prefit; as
sembled trusses; partition panels; carport. 

Optional: heating plant. 

ALLEN INDUSTRIES, I N C 
Allen Homes 
Fort Wayne, Ind. 

President: Robert J . Allen 

Soles manager: Ralph W. Eaton 

Plant: Fort Wayne 

Package: 4' modular panels with sheath
ing; room-size partitions; gables; trusses; 
windows glazed; prehung doors; cabinets: 
furnace and packaged flue; garage or ear-
port. 

Optional: bath fixtures, acoustical tile, 
plumbing. 

COLPAERT HOMES, I N C 

South Bend, Ind. 

President: A. C . Colpaert 

Sales manager: J . Colpaert 

Plant: South Bend 
Package: smaller-than-room-size panels 
with sheathing; windows assembled with 
glazing and storm sash but not in panels; 
partition panels; gables; carport or 
garage. 

Optional: bath fixtures, vanity-lavatories, 
heating plant 
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This directory includes only those manufacturers who , 

sell through builders or dealers. 

At least two dozen other house manufacturers or packagers 

who sell directly to the home buyer are not included. 

GENERAL INDUSTRIES, INC. 

Fort Wayne, Ind. 

PratidMtt: William B . G. Hall 

Vice pretidant (*aUf ) i Geonre S. Brown 

Plant: Fort Wayne 

Packaga: larser-than-room-size exterior 
panels with sheathins and building paper; 
windows, storm sash, screens, in place; 
trasaes; ceilins and roof panels; inaula-
tion in place; storage walla; predecorated 
interior; cabinets, plumbing assembly; 
wiring in place; all tr im installed and 
painted; bath fixtures. 

Optional: nir conditioning. 

NATIONAL HOMES CORP. 

Lafayette, Ind. 

Preiident: James R. Price 

Sales manager: William A. Shearer 

Plants: Lafayette, Ind. ; HorBeheads, N . Y . ; 
Tyler. Tex. 

Package: complete panels for exterior and 
interior walls, partitions and roof; insu
lation in pliice; all windows and doora 
factory-installed; precut interior and ex
terior tr im; heating; water heater; cabi
nets; plumbing package; electric fixtures 
and wiring: all assembly parts precut. 

Optional: wood floor package, garage or 
carport, a ir conditioning, kitchen appli
ances, washer, drier, storm sash or double-
glass, outside storage units, porches, 
fences, attic fan. 

NEW CENTURY HOMES, INC. 

Lafayette, Ind. 

President: John T . King 

Plant: Lafayette 
Package: room-size exterior panels with 
framing and plywood; windows and doors 
installed and trimmed; insulation and 
vapor barrier in; ceiling panels: roof 
panels; gable panels prime painted and 
trimmed: floor beams: fish wire for pan
els, cutouts for electrical receptacles; 
garage. 

Optional: hip roof panels instead of gable 
panels. 

PLACE HOMES, INC. 

Sottt^i Bend, Ind. 

President: Robert B. Place 

Sales manager: William Yeoman 

Plont: South Bend 

Package: all framing and blocking pre
cut; trusses; gables; interior doors pre-
hung with hardware; furnace and ducts; 
vanity-lavatories; room divider screens; 
garage or carport. Planning interior pan
els for some models in near future. 

Optional: air conditioning. 

RICHMOND HOMES, INC. 
Richmond, Ind. 

President: Charles F . Travers 

Sales manager: H . Quentin Ramsey 

Plant: Richmond 

Package: room-size exterior panels 
sheathed and sided; windows in place 
and glazed: prehung doors with hard
ware: trusses; partition panels: storage 
walls; precut joists and rafters: garage 
or carport. 

Optional: nir conditioning. 

U. S. STEEL HOMES, INC. 

New Albany, Ind. 

President: H . D. Moulton 

Sales manager: E . E . Miller 

Plants: New Albany, Ind. and Harrisburg. 
P a . 

Package: Bmaller-than-room-sizc exterior 
wall panels, with sheathing siding, insu
lation and finished interior; windows In 
place and glazed: prehung doors with 
hardware: insulation and fish wire in; 
partition panels; trusses and roof panels; 
storage walls: gables: heating plant; all 
kitchen eiiuipment; garage or carport. 

Iowa 
KOZY MANUFACTURING CO. 

Exira, Iowa 

President: T . J . Godwin 

Vice president (sales): T . H . Godwin 

Plant: E x i r a 
Package: panels up to 20' long sheathed 
and partially sided; windows in place 
and glazed; partition panels: prehung 
doors with hardware; trusses: gables: 
precut rafters: garage or carport. 

Optional: olectrical wiring. 

Kentucky 
FAIRLANE HOMES INC. 

LouiaviUe, Ky. 

President: Jny D. Baker 

Plant: Louisville 
Package: room-size exterior panels 
sheathed and sided; windows in place, 
glazed and screened; prehung doors with 
hardware: partition panels; trusses; stor
age walls; precut trim, roof sheathing; 
carport. 

Optional: viinity-lavaotries, heating plant, 
air conditioning. 

Louisiana 
CRAWFORD CORP. 

Baton Rouge, La. 

President: W. H . Crawford 

Sales manager: Paul Walker 

Plant: Baton Rouge 
Package: wall-size panels sheathed and 
sided: windows in place and glazed; ex
terior doors prehung, sheathed roof pan

els; precut joists, rafter; partition 
panels: beating plant and ducts; vanity-
lavatories; carport. 

Optional: air conditioning. 

UNITED MORTGAGE CORP. 
Popular Hornet 
New Orleans, La. 

President: Malcolm A . Coco 

Sales manager: Frank J . Frey 

Plant: New Orleans 

Package: room-size exterior panels 
sheathed and sided: windows in place and 
glazed: prehung doors; assembled trusses; 
framed interior partitions; storage walls: 
overhangs assembled in sections; vanity-
lavatories; carport. 

Maine 
WARD CABIN CO. , INC. OF MAINE 

Houlton, Me. 

President: Wendell L . PhiUipi 

Plant: Houlton 

Package: precut logs for exterior walls 
and gables; precut materials for floor, 
partitions and roof; exterior doors and 
windows factory-framed with hardware: 
garage or carport. 

Maryland 
MARYLAND HOUSING CORP. 

Baltimore, Md, 

President: Joe C . Browne 

Sales manager: R. E . Kanode 

Plant: Baltimore 
Package: smaller-than-room-slze exterior 
panelH with sheathing and insulation: 
windows in place and glazed; all doors 
prehung with hardware; roof and parti
tion panels; trusses; electrical wiring; 
garage. 

PRECISION BUILT HOMES, INC 

Baltimore, Md. 

President: William F . Chew 

Sales manager: Roy H . Robertson 

Plant: Baltimore 
Package: full length exterior paneb 
sheathed, sided and insulated; windows 
in place and glazed: prehung doors with 
hardware; storage walls: panels for par
titions and floor: trusses; finished ceiling 
applied: wiring in; plumbing assembly: 
garage or carport. 

Optional: heating, bath fixtures, vanity-
lavatories, air conditioning. 

continued on p. 154 
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Directory prefabricated and packaged house manufacturers 
continued from p. 153 

Massachusetts 
FRANKLIN HOMES, INC. 

FranJeltn, Mats, 

Presidant: James T . Cochrane 

Sales manager: David Schwartz 

Plant: Frankl in 
Package: room-size exterior panels 
sht-athed and sided: windows in place and 
glazed: prehuni; doors with hardware: 
partition panels: trusses; storage walls: 
precnt roof sheathing: garage or carport. 

Optional: bath fixtures, vanity-lavatories, 
heating plant, wiring. 

HODGSON HOUSES, INC. 

Dover, Mas$. 

President: Kenneth W. Spalding 

Salei manager: Richard L . Spalding 

Plant: Dover 

Pockage: Inrger-than-room-size exterior 
panels, sheathed and sided; windows In 
place and glazed: prehung doors with 
hardware: precut partitions, roof sheath
ing: subfloor panels. 

Optional: garage or carport. 

PRE-BILT CONSTRUCTION, INC. 

North Dartmouth, A f o M . 

President: Joseph Blum 

Soles manager: Damon Mosher 

Plant: North Dartmouth 

Package: room-size exterior panels 
sheathed and sided: windows in place and 
glaaed; prehung doors with hardware: 
partition panels; roof and floor pancl-s: 
precut joists and flooring; carport, 

TECHBUILT, INC. 

Cambridge, Mate, 

President: C a r l Koch 

Sales manager: Paul Herrick 

Plants: Concord, Mass.: Huntington, L . I . ; 
Urbana, I I I . ; St. Paul , Minn. 

Package: modular wall panels 4' and 8' 
wide with sheathing; glazed window 
units: all doors prehung with hardware: 
floor and rafters, stairs: heating plant: 
wiring; garage or carport. 

Optional: air conditioning. 

Michigan 
MICHIGAN LUMBER FABRICATORS, INC. 

Elkton, Mich. 

President: N. J . Smith 

Sales manager: Peter Zahariadis 

Plant: Elkton 

Package: room-size and smaller exterior 
panels, sheathed and sided with choice of 
materials; aluminimi or wood windows in
stalled and glazed: interior doors pre
hung; interior and exterior trim. 

Optional: dry wall, prefab chimney, 
shingles, complete kitchen. 

MODERN HOMES CORP. 

Dearborn, Mich. 

President: Robert J . Lytle 

Sales manager: Ralph L . Dabe 

Plants: Dearborn, Mich.; Port Jervis, 
N . y . ; Ottumwa, l a . 

Package: room-size and smaller exterior 
linnets, sheathed, sided and prime painted: 
windows in place and glazed: insulation 
In; pre-hung doors with hardware: floor 
panels: prefabricated steel bar joists for 
floors; trusses: precut partitions: cabi
nets: vanity-lavatories; garage or carport. 

Optional : power operated windows, acous
tical ceiling, heating, a ir conditioning. 

NEW MOON HOMES, INC. 

Alma, Mioh. 

President: W. H . Redman 

Sales manager: Norris Winslow 

Plant: Alma 

Package: room-size exterior panels with 
sheathing: partitions framed only; as
sembled floor, roof sections: trusses; stor
age walls; heating plant: kitchen equip
ment and appliances; carport. 

Optional: air conditioning. 

SECURITY HOMES MFG. CO. 

Kalamazoo, Mich. 

President: Fred J . Sopjes 

Sales manager: James E . Harper 

Plant: Kalamazoo 
Package: smaller-than-room-size exterior 
panels with sheathing: windows in place 
and glazed: prehung doors with hard
ware: partition panels; storage walls; 
trusses or precut joists and rafters; pre
cut framing materials, roof sheathing: 
furnace and ducts: garage or carport. 

SEMICO INCORPORATED 

Seney, Mich. 

President: Duncan T . MacKenzie 

Sales manager: Milo F . Gonser 

Plant: Seney 

Package: smaller-than-room-size panels 
with sheathing; glazed window units ready 
for installation: partition panels; trusses; 
floor and roof panels; storage walls; cabi
nets; vanity-lavatories; garage or carport. 

SERVICE HOME MANUFACTURING CO. 

Grand Rapida, Mich. 

President: Lyle Hoogeboom 

Sales manager: Philip LeBlond 

Plant: Grand Rapids 
Package: smaller-than-room-size panels 
with sheathing: glazed window units ready 
for inHtaliation; partition panels: gables; 
trusses: prehung doors: floor and roof 
panels: storage walls: cabinets: garage or 
carport. 

UNIVERSAL HOMES, INC. 
Universal Production Engineered Homes 
Detroit, Mich. 

President: W. G. Brownlee 

Sales manager; Robert Byers 

Plant: Milan, Mich. 

Pockoge: exterior wall sections sheathed 
and sided: doors and windows in place: 
piirtition panels: trusses and precut roof 
sheathing; precut floor joists and sheath
ing: garage or carport. 

Minnesota 
PAGE & HILL HOMES, INC. 

Shakopee, Minn. 

President: Roger R . Page 

Vice president (sales): M. D. Clements 

Plants: Shakopee, Albert L e a , Waterville, 
Minn. 

Package: room-size exterior panels com
pletely finished: complete partitions: win
dows; prehung doors with hardware; stor
age wails: gable or hip roof panels: ceil
ing panels: most trim installed, some pre
cut; bath accessories. 

Missouri 
HOME BUILDING CORP. 

HBC Homes 
Sedalia, Mo. 

President: Neal O. Reyburn 

Sales manager: .Arthur Dahlman 

Plant: Sedalia 

Package: larger-than-room-size exterior 
panels, sheathed and sided: windows in 
place and glazed: insulation; interior wall 
lioard on; prehung doors with hardware; 
partition panels; storage walls; roof and 
floor panels; kitchen-bath mechanical core 
with plumbing and wiring; all surfaces 
fully painted; bath fixtures; water; ga
rage. 

Optional: heating plant. 

MODULAR HOMES, I N C 

Kirk wood. Mo. 

President: Burton W. Duenke 

Plant: Kirkwood 

Package: smaller-than-room-size exterior 
panels sheathed and sided; windows in 
place and glazed; interior partitions: stor
age walls; precut posts, beams, rafters; 
vanity-lavatories; cabinets; closets; ga
rage or carport. 

WILSON HOMES, INC. 

St. Louia County, Mo. 

President: Clarence T . Wilson 

Plant: St. Louis County 

Package: room-size exterior panels with 
shejithing and insulation; windows in 
place and glazed: all doors prehung with 
hardware: a.s8embled tru.sses; partition 
panels: .storage walls; precut roof sheath
ing; cabinets: bath accessories; some 
kitchen appliances; garage or carport. 

Optional: floor panels, joists and rafters: 
air conditioning. 

Montana 
NATIONAL LOG CONSTRUCTION CO. 

2Viom7)*on Falls, Mont. 

President: Stephen D. Babcock 

Plant: Thompson Falls 

Package: all material for wails, partitions 
and roof of precut logs, ready for as
sembly on job; door, window jambs and 
sills also precut; electrical wiring. 

Optional : carport. 

Nebraska 
PERMCO MFG. CO. 

Perma-BUt Homes 
Peru, Neb. 

President: Peter G. Holdorf 

Plant: Peru 

Package: room-size exterior panels with 
sheathing: window and door openings 
framed: partition panels; trusses; precut 
roof sheathing, floor joLsts and subfloor
ing: storage walls; precut soflits; eaves 
and cornices made up in sections; garage 
or carport. 

continued on p. 160 
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W H Y Y O U R HOMES S E L L 
F A S T E R WITH W H I R L P O O L 

4 

1. Complete Freedom From Washday . . . t h a t ' s what 
the woman of the house wants and that's what you can 
give her only with Whirlpool. New, exclusive two separate 
washmg actions . . . one for regular clothes, the other for 
sheerest fabrics . . . eliminate â ^ hand washing. Now, 
everj-thing can be washed automatically. 

i . 
2. Savings In Soap and Hot Water . . . a woman wants 

economy of operation and Whirlpool has it! Exclusive, 
built-in, fully-automatic Suds-Miser stores hot sudsy 
water after first load, then returns it for re-use on next 
load. Suds-Miser saves over half the cost of soap and 
hot water each washday. 

3. Distinctive Beauty and Quality . . . a woman wants 
pride of ownership and beautiful Whirlpool gives it to 
her. The new, 1956 Imperial with matching dryer has 
distinctive Guide Lite control with dual illumination to 
add enduring charm and convenience to any kitchen, 
utility or laundry room. 

4. Enthusiastic Acceptance . . . the woman of the house 
knows and wants Whirlpool. The Milton Berle-Martha 
Raye shows, Tuesday nights on N B C - T V plus a flood of 
advertising in L I F E magazine sell the advantages of 
Whirlpool to millions. This helps you close the deal 
faster at more profit! 

SEE Y O U R W H I R L P O O L D I S T R I B U T O R . . . L E A R N H O W E A S Y IT IS T O A D D 
W H I R L P O O L T O Y O U R H O M E S W I T H T H E N E W , E C O N O M I C A L B U I L D E R P L A N 

Builder Division. WHIRLPOOL-SEEGER CORPORATION, St. Joseph, Michigan 
I N C A N A D A : J o h n Ing l is C o . , L i m i t e d , T o r o n t o , O n t a r i o 

See the Milton Berk and Martha Raye shows on Tuesday nights, NEC-TV. 

M O R E T H A N E V E R . . . I T ' S E A S I E R T O S E L L W H I R L P O O L - E Q U I P P E D H O M E S 

D E C E M B E R 1 9 5 5 155 



JUST WHA T THE NAME IMPLIES.. 
Ready Hung Doors 

THE DOOR AND F R A M E 

P A C K A G E D D N I T 

Just what the name implies, the 
Ready Hung Door is a door and 
frame packaged unit having the door 
hinged, the lock installed, and the 
frame trimmed both sides, ready to 
install in any rough opening. The unit 
is job engineered for easy installation 
in 3 simple steps. 

Slip the halves together 
in the opening and nail 
it to the house. As simple 
as . . . 

SOLD T H R O U G H LUMBER DEALERS 
R E A D Y H U N G D O O R S M A D E B Y : 
A L B A N Y , N. Y . 
Iroquois AAillwork Corp. 
B A L T I M O R E , MD. 
Central Building Supply, Inc. 
210 E. Monument St. 

B I R M I N G H A M , A L A . 
National Woodworks, Inc. 
P. O. Box 5416 

B O S T O N , M A S S . 
A. W. Hastings & C o . , Inc. 
Somerville 44, Mass. 

B U F F A L O , N. Y . 

C L E V E L A N D , O H I O 
The Whitmer-Jackson Co. 
Box 556, Massil lon, Ohio 
D A Y T O N , O H I O 
Dayton Sash & Door Co . 
8 Norwood A v e . 
D E N V E R , C O L O . 
Lumber Dealers, inc. 
Box 6886 Sfkyds. Sta. 
G R A N D R A P I D S , M I C H . 
Haskelite Mfg. Corp. 
701 Ann St. , NW 

H O U S T O N , T E X A S 
The Whitmer-Jackson C o . , Inc.Southwest Sash & Door Co . 
367 Hamburg St. 
C I N C I N N A T I , O H I O 
Acme Sash & Door Co . 
1250 Tennessee A v e . 

P. O. Box 124 
L O S A N G E L E S , C A L I F . 
Ready Hung Door Mfg. Co . 
200 S. Victory Blvd. , Burbank 

READY HUNG DOOR CORP., Fort Worth 2, Texas 

M A R I O N , I N D . 
General Mil lwork Corp. 
325 E. 2nd St. 
N E W Y O R K , N. Y . 
Bailey-Whalen C o . 
Box 183, Orange N. J . 
P I T T S B U R G H , P E N N . 
Iron City Sash & Door Co . 
36th St. and B&O R.R. 
R O C H E S T E R , N . Y . 
The Whitmer-Jackson C o . , Inc. 
P. O. Box 686 
S A N A N T O N I O , T E X A S 
Ready Hung Door Mfg. Co . 
Box 398, Grayson St. Sta. 
O A K L A N D C A L I F . 
Ready Hung Door Mfg. Co . 
2690 Petroleum St. 

I H " to $V4 

20 TfUKutcA 

look for 
Trade Moric 

aav 
S E A T T L E , W A S H . 
Acme Mil lwork, Inc. 
Box 668, Kirkland, Wash. 
S I O U X F A L L S , S. D A K . 
Jordan Millwork Co . 
ST . L O U I S , M I S S O U R I 
Imse-Schill ing Sash & Door C o . 
4217 Beck Ave . 
ST. P A U L , M I N N E S O T A 
Minnesota Wood Specialties, Inc 
Box 216, St. Paul Park, Minn. 
S Y R A C U S E , N. Y . 
Iroquois Door C o . 
T O R O N T O , C A N A D A 
C . Lloyd & Son Limited 
N. Park P. O . , Ontario 
W A C O , T E X A S 
Frank Stevens Sash & Door C o . 
P. O . Box 1490 

PAT. NO. 248902? 
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tell the home buyer about what he can't see 

Here's How It Can Help You. . . 
Plmiibing and clrainai^t' systems can be hidden assets — 
when you use what you know is best... Cast Iron Soil 
Pipe. For cast iron is the only material proved perma
nent ... high-sti ength . . . reall>- root-proof.. . and non-
absorbent. It's the only pipt- that meets all State, City 
and Local codes, for use from street to roof. 

So, when you use Cost Iron Soil Pipe thn)ugln)ut your 

FREE SALES AMMUNITION. 
Offer your owner prospects a 16-page 

booklet "What You Should Know 
About Plumbing Drainage." It will 
help your agents put across their 

talking points. And to identify cost iron 
installations there are colorful tags 

to attach to cellar pipe. Moil the 
coupon for free samples. 

house —tell your buyers so. You'll find i t ' s . . . 
A talking point for your agents 
A cast iron installation can be a powerful selling tool 
for you. When your agents explain its ad\'antages, they 
prove that in your houses, there's iiotln'iig but the best 
— even where it can't be seen. And your houses wil l be 
that much easier to sell. 

CAST IRON SOIL P I P E I N S T I T U T E 
Dept. HH-12, 1627 K Street, N. W., Washington 6, D. C. 

Wont proof for yourself? Ask for "Best 
in the Long Run" which contains photo
graphic evidence of cast iron's superi
ority. We'll also send samples of our 
soles aids. No obligation, of course. 

THE MARK OF 

QUALITY AND 

PERMANENCE 
Name. 

-Zone. 
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take a 

look a t 

one of 10 woods from the 

mm PINE region 
Great resistance to decay, fine dimensional stability, 
high insulation quality make Incense Cedar a superior 
wood for all weather-exposed jobs. Lightweight, work
able, it is an economical wood to handle . . . keeps con
struction costs down. Its reddish-brown color, silky 
surface and delicate grain lend distinction to interior 
paneling and woodwork — i t s spicy fragrance suits it 
for closet linings. 

Incense Cedar comes in 3 select and 5 common grades. 
Your local lumber yard carries Incense Cedar from the 
Western Pine region—or can get it for you quickly! 

the Western Pines 

the Associated Woods 

I D A H O W H I T E P I N E 

P O N D E R O S A P I N E 

S U G A R P I N E 

I N C E N S E C E D A R 

L A R C H 

D O U G L A S F I R 

W H I T E F I R 

E N G E L M A N N S P R U C E 

R E D C E D A R 

L O D G E P O L E P I N E 

get the facts on 
Write for the FREE il lustrated booklet to 
WESTERN PINE ASSOCIATION, Dept. 314-V, 
Yeon BIdg., Portland 4, Oregon 

D i r e c t o r y 
conlimied from p. 754 

prefabricated and packaged house 
manufacturers 

PRESIDENTIAL HOMES INC. 
Pcvilierton, N. ./. 

New Jersey 

Presldont: Ki(rhiii'(l L. DufHi-ld 

Plant: Pembt'rton 

Package: room-size and smiilliT fxti-rior Diinels with sheiithintr 
iind in:iulation; windows in place and KIHZWI, e.vcept for fixed 
liRhtH; partilions framed and asseniiiled; prwut floor and roof 
components; garaKe oi' carport. 

New York 
ALLEGHANY HOMES CORP. 

Homer. N. Y. 

Presldont: SlJinley T. Nadnlski 

Sales manager: Siim Hendrickson 

Plant: Homer 

Package: up to IG' insulated panels w i t h sheathing: precut floor; 
insulated cei l ing |>anels: sheathed roof panels; prefabricated 
gal.les; i)rehung doois w i t h all h.irdware exc!e|»t knobs; windows 
ill pl j i re anil glazed; fish w i i e in panels; entrance, kitchen and 
hall l ights; cabinets; garage or carpor t . 

Optional: healing and j i lumbing . 

AMERICAN HOUSES, INC. 

Nitiu York at. II 

President: Chris D . GeiBlur 

Vice president (sales): T . G. Bar lwr 

Plants: Al len town. Pa; I .umberton, N . C ; Cookoville, Tenn. 

Package: smaller-than-room-size exterior panels w i t h insulations 
and sheathing; window walls; floor and pa r t i t i on panels; w i n 
dows in place and glazed; prehung doors w i t h hardware; storage 
walls; precut closet shelves: carpor t or garage. 

Optionol: a i r condi t ioning, lavatories, kitchen sink. 

FEDERAL HOMES CORP. 

New York Citii 

President: H . N . Durs lon 

Plant: Canjinn, Conn. 
Pockago: smaller-than-room-size exterior panels sheathed and 
sided: prehung windows, doors w i t h hardware; pa r t i t ion p.-mels; 
roof and floor panels, trusses; storage walls: carport . 

IVON R. FORD, INC. 
Ford Homes 
McDonouah. N. Y. 

President: Ivon R. Ford 

Sales manager: H , C, Belmore 

Plant: McDonough 

Package: wall-size and smaller panels w i t h sheathing; pa r t i t ion 
panels: roof trusses and iianels; finished floor panels; insulation 
and w i r i n g installed: windows i n place; prehung doors; storage 
walls; cei l ing panels; precut t r i m . 

Optional: bc i i l ing plant . 

NORTHERN HOMES, INC. 

Glen» Falls. N. Y. 

President: Thomas I . Eastwood 

Plant: Hudson Falls, N . Y . 

Package: room-size and smaller exterior panels w i t h sheathing; 
exterior windows and doors in place: pa r t i t ion panels; floor 
panels w i t h subflooring; pa r t i a l trusses; precut joists and ra f t e r s ; 
garage or carpor t . 
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Ohio 
ACACIA LUMBER CO. 

Acacia Modular tlomea 
Daiiton, Ohio 

Plant: Dayton 

Package: room-hize oxti-rior wnl l panels shenthed and .sided; win
dows in place and KIIIZO'I : all doors pnhunR with hardwan-; 
roof trusses; partition panels: precul bridginK: KaraKe or car
port. 

Optional: kitchen cahinets and f loor covering. 

EXPAN HOMES, INC. 

CIci'vland, Ohio 

President: Alex Bruscino 

Sales manager: Minor F. Monroe 

Plant: Cleveland 
Package: room-sis» exterior wall panelH completely sheathed and 
sided, hangars; window.s in plai'c and t r l i i w i l : all doors prchung 
•with hardware; roof trusses and uahle ends complelely assem
bled; parti t ion.^: fac tory assembled plywood .subfloor and roolinK. 

H. C. HU8ER CONSTRUCTION CO., INC. 
Uulier Homes 
Dayton, Ohio 

President: Mrs . Edna B. Huber 

Sales manager: W i l l i a m G. Brennan 

Plant: Dayton 

Pockagc: room-size exterior ii;inels op» 'n - f ramed: prehung floors; 
pa r t i t i on r>anels; roof panels; all finishing lumber t)recut; ga
rage. 

Optional: heating, air condi t ioning. 

INDEPENDENT LUMBER CO. 
llco 

Cleveland. Ohio 

General manager: George H . Bal l ingcr 

Sales manager: . lohn G. Von Vleck 

Plant: Cleveland 

Package: modular exterior panels w i t h sheathing; window 
WEIIB to 12'; windows in place and glazed: I'i'ehung doors w i t h 
hardware; p a r t i t i o n panels: trusses; precut joists, raf ters , roof 
sheathing, floor and deck: gables: cabinets; garage or carport . 

INLAND HOMES CORP. 

Piiiua, Ohio 

President: K. \l. Ku r t z 

Vice president (sales): Roy E. Hunsaker 

Plant: Pi t iua 

Pockage: room-size exterior panels ?he:ithed and sided: windows 
in place and gliized: prehung doors: i>artition panels: sloragi ' 
wnlls: trus.ses; roof and floor panels: joists, raf ters , and all floor 
materials precut; al l in ter ior f in ish and t r i m : soffits: heal ing 
p lant : garage. 

Optional: a i r condi t ioning. 

INTERNATIONAL HOMES, INC. 

Younontoivn, Ohio 

President: M y r o n Agrenovi tz 

Sales manager: E. B. Osterhout 

Plant: Minera l Ridge, Ohio 

Package: larger-thnn-room-sizc exterior panels sheathed and 
sided: windows in place and glazed: prehung doors; pa r t i t ion 
panels: trusses: roof panels w i t h sheathing; storage walls: ga
rage or carpor t . 

easier to S E L L 
more PROFITS 

bigger VOLUME 

T H R I F T H O M E S 

2 1 8 D i f f e r e n t M o d e l 

Optional: heat ing plant . 

continued on p. 163 

P R I C E S S T A R 

'1200^ 

Limited No. of 
PROTECTED 
TERRITORIES 

f o r Q U A L I F I E D D E A L E R S 
New. protected territories are liein̂  made available liy Franklin 
Tlirifl Homes to meet the prowinp demand for more and belter 
housing. Governnienl figures estimate the need for 40% to 50% 
more homes by 1%5 and an increasing share of this demand will 
be for homes of [iie-assembled cnn«tnii tion. Here is a proiind-
lloor opporlunity you cannot alTord to overlook—a cliance to 
become a bona-lide deul -r for Kranklin Thrifl Homes. 
Attractive, new ((mleniporary homes designed for gracious living. 
Homes with the sales apjieal that insures p-nerous profu-s at 
prices to fit every bndgi-t. Homes you can sell a.s a complete 
pa(kai:e with no inventory or estimating problems. Investigate 
this opportunity to sell the kind of high quality that builds a 
profil;d»le. assured future. 

Send For FREE Profit Plan 

Gentleiiu-n. I'b-ase send details on dealerhhip- available for 
Franklin Thrift Homes in this area. If accepted, i am to receive 
special assistance on local promotion. 
1 al.so enclose 'l^t for an advance copy of your catalogue of 
A?, homes with fl(K)r plans. 
NAME 

ADDRESS 

C I T Y S T A T E 

FRANKLIN THRIFT HOMES, Inc. 
Dept. HO Box 631 

State College, Penna. 
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Phofo, courtesy Ador Sales, Inc. 

How Woven Pile Weatherseal 
keeps wind and rain o u t 
lets light and scenery i n 
You can keep rain, dust and drafts out of the 
homes you design or build (and keep condi
tioned air inside) by specifying doors and win
dows weathersealed with Schlegel Woven Pile. 

Only Schlegel Weatherseal gives you these 
advantages: 

1, Positive sealing action. You can drench a door 
or window sealed with woven pile with a 
torrent of hurricane velocity. Not a drop will 
seep through. The most subtle draft can't get 
past. 

2 , l-riction-jree action. Listen as you lift a window 
or glide a door on Schlegel Woven Pile 
Weatherseal. The flexible fibres are thousands 
of lively bearings which the door or window 
rides easily, quietly. 

3 . The best of both. Only Schlegel Woven Pile, 
developed over half a century, offers those 
operating advantages balanced so well. For 
every type of window and door—wood, steel, 
aluminum . . . riding, sliding, swinging—there's 
a Schlegel flush design that provides friction-
free action while sealing out the weather. 

For samples and catalog of Schlegel Certi
fied Woven Pile Weatherseal, in its many de
signs, write us a letter. 

Industrial Textiles Since 1835 

r M a n u f a c t u r i n g ^ ^ ^ C o m p a n y 
R O C H E S T E R 7 , N . Y . • O A K V I L L E , O N T . , C A N A D A 

"Complete engineering service against weather" 

D i r e c t o r y 
continued from p. 161 

prefabricated and packaged house 
manufacturers 

Ohio continued 

METROPOLITAN HOMES INC. 

Siiiitiiifirtd, Ohio 

President: Charles E . F r y 

Sales manager: Gordon Roole 

Plant: SprinKfiold 

Package: rooin-si-/.c cxU'rior piinclH rnmpli'to except for final 
paint coat: partition panelh framed only; trunsen: storage walls: 
carport. 

MIDWEST HOUSES, INC. 

Manxficld. Ohio 

President: John L . Morlcy 

Vice president & sales manager: CharleK A. Swain 

Plant: Mansfield 

Package: smaller-than-room-size exterior panels with sheathinB:: 
windows in place and dazed: r'rehunK: doors: exterior and in
terior finish applied: partition panels: trusses: floor panels; 
vanity-lavatories; garage or carport. 

Optional: heating, air conditioning. 

PEASE WOODWORK CO., INC. 

PcOM HolHCK 

I limit I ton, Ohio 

President: .Inhn W. Pease 

Plant: Hamilton 
Package: r-maller-thnn-room-size exterior panels sheathed and 
framed; window and door openings framed: partition panels; 
trusses; precut lietuns. bridging, trim, roofing, siding, cabinetji 
and millwork. 
Optional: garage or carport, vanity-lavatoriea. 

RAY-MEL HOMES, INC. 

Coluniliiiii, Oliio 

President: Mel K . Armbrust 

Plant: Columbus 

Package: iimm-size and larger exterior panels sheathed, sided and 
insulated; interior gypsum applii'il; windows in place and glazed; 
prehung doors with hiirdware; trusses assembled; precut parti
tions; storage walls: basement stair as.-embly; garage or carport. 

SCHOLZ HOMES, INC. 

Toledo, Ohio 

President: Tionald J . Scholz 

Sales manager: Marry C . Smith 

Plant: Toledo 

Package: sinaller-than-room-size exterior panels sheathed and 
sided; windows in placi' and t;la:;cd: insulation in; interior 
gypsum a|)plicd: piehung iloors with hardware; iiartition panel.s; 
storage widls; floor and roof |i:inels: kitchen cabinets: double 
glazing; garage or carport. 

Optional: bath fixtures, vanity-lavatories, plumbing, heating, 
electrical wiring, air conditioning. 

STYLE-RITE HOMES CORP. 

Columhus, Oliio 

President: W. L. M;iinlanil 

Vice president & sales manager: W. J . KuehncI 

Plant: ("uluniliu.s 

Package: 8' wide wall panels, sheathed, sided and insulated; win
dows in place and glazed: prehung duois with hardware; parti
tion iianels; insulated ceiling panels wiih litiished ceiling; precut 
roof rafters and bciuns; precut window and door casings; car
port. 

Optional: garage, extra half-bath. 
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THYER MANUFACTURING CORP. 

Toledo, Ohio 

Prcsidonr: I.«onurri Thyer 

Sales manager: Norman WiebuHrh 

Plants: Toli-do. Columbu.s. Ohio: Collins, Miss. 

Package: room-Kize una Hmallor t-xlerioi- pani'ln sheathi-tl anil 
Bldud: windows in place and Klazed: all di>or.s prchunK w i t h 
hardware: aBsemlilfd trusses: roof pnnt-ls. assembled par t i t ions; 
precut joists and r a f t e r s : cabinets; vanily-lavatories; garage or 
carpor t . 

WEAKLEY MANUFACTURING CO. 

Ncivarl:, Ohio 

President: U1.I..1I K . W. nkley 

Sales manager: E. ,1. EllingBOn 

Plant: Newark 

Package: roora-sizo exterior panels shi i i t h i f l and siiUd: wintlow.-^ 
in place and glazed; in ter ior ffyi)sum applied; par t i t ion panels; 
trusses and precut roof sheathing: precut floor f r a m i n g and 
exterior i r i m ; electric outlets w i t h pull wire.s installed; garage. 

Oklahoma 
SOUTHERN MILL & MANUFACTURING CO. 

Sturdiihilt Homes 
Tulm. Okla. 

President: W, H. . \ h r e n « 

Sales manager: J . \V. Fellers 

Plant: Tuls;, 

Package: 1' wide csti 'rioi- wall panels w i t h sh('alhing; windows 
i n place and glazed: insulation i n : in ter ior gypsum applied; 
prehung doors w i t h hardware: panels f o r floor, roof and pa r t i 
t ions: trusses; bath fixtures: furnace and duct.s: w i r i n g : garage. 

Optional: vanily-lavatories, a i r condi t ioning. 

Oregon 
WESTWOOO HOMES, INC. 

Wcftwood Paci]ic Trend 
Bruvcrton, Ore. 

President: Ralph Holmes 

Sales manager: ( ' . A . K i n nolds 

Plant: Beaverton 

Package: imini-^i/.i' and smaller exterior panels wi th sheathing, 
s iding and insulat ion: windows in place: all doors luchung w i t h 
hai'<lware: semias:.embled trusses: vanily-lavalorie: . ; garage or 
carpor t . 

Pennsylvania 
ADMIRAL HOMES, INC. 

Went Ncinton, Pa. 

President: Frank A . Baldu.s 

Sales manager: James J . GallaRher 

Plant: West Newton 

Package: up to 30' exter ior pnni'ls sheathed anfi sided: window.-
in place and glazed: prehung doors w i t h hardware: prefabricated 
gables; in ter ior f r a m i n g ; precut floor materials; part ial ly precut 
cei l ing and roof materials : garaci^ or carpor t . 

Optional: bath fixtures. 

continued on p. 166 

The Westway Homes Builder-Dealer program offers you more than 
just a packaged h o u s e - I t is an entirely new and proven concept of 
building and selling. You get firm building costs, well-planned pro
motional backing, speedy construction, FHA and VA loan assistance, 
color styling, plot planning, and many other features as a Westway 
Builder-Dealer. 

Our Westway line of factory-built homes feature the latest in California 
contemporary styling, harmonious and eye-catching color combinations, 
a variety of roof textures, choice of exterior sidings, floor-to-ceiling 
glass panels. All t h i s - p l u s easy financing for these modern homes 
- m e a n s sure sales and profits for Westway distributors in 1956! 

Why not take advantage of building with Westway in your area? 

Write, wire or phone-Westway Homes, Inc., Dept. 2,4300 El Camino 
Real, Los Altos, C a l i f o r n i a . . . telephone DAvenport 2 - 1 8 9 7 . . . today! 
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America's Foremost Builders Know the Sales Value of G-E Light Conditioning 

LaGasse Brothers Construction Co,, 
Sarasota, Fla., reports: 

"G-E Light Conditioning 
doubled our traffic, 

increased sales 50%" 
Before their Sarasota homes were G - E Light Conditioned, 

LaGasse Brotiiers had between 1200 and 1500 people at an 
"open house." 

After using G - E Lighting recipes, traffic jumped to 3,000. 
And, most important, sales went up 50%. 

The LaGasse homes include three different applications of 
valance lighting; accent lighting over a painting in the living 
room; and floodlights on the outside to light the house at 
night. All floor and table lamps were positioned according to 
G - E Lighting recipes. Florida Power & Light Co., which 
cooperated with LaGasse Bros., is one of many utilities work
ing with builders all over the country helping them use 
General Electric's light conditioning as a powerful sales tool. 
For more information on how G - E Light Conditioning can 
help you sell more homes, write to General Electric Large 
Lamp Department HH-12, Nela Park, Cleveland 12, Ohio. 

LaGasse Brothers have built more than 300 homes in Sarasota. Fla. 
As a result o f this experience with G-E Li^ln Condit ioning, they're 
using several G-E Light ing recipes in each new home. 

This modern, G-E Light Conditioned house was buik in South Gate 
subdivision, Sarasota, Fla., by LaGasse Brothers Construction Co. 
Prices range f rom $15,000 to $18,500. 

This lighted valance is one of three in the model G-E Light Condi
tioned home in South Gate subdivision. It 's a visible sales feature 
chat has a strong appeal for women. 
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Before and since CS200-55 
• • or by any other standard of comparison 

P A I N E 
All lumber kiln-dried to specific, 
and uniform moisture content. 

Sfiloj and roils securely fitted. 
Stile* ore )'Ai," instead of IVe". 

Hand-motched face veneers; the 
panels Vo" thick—instead of Xo". 

A complete coating of resin glue 
is applied by machine. 

Accurate assembly is assured by 
controlled heat and pressure. 

Doors pass through a complete 
conditioning cycle in special kilns. 

Doors are carefully belt-sanded 
to a cabinetmaker's finish. 

Special doors are custom-made 
by experienced craftsmen. Each door must be painstakingly 

inspected in oblique light. 

F L U S H D O O R S 

u'i/h air-vented, all-wood grid core is 

The Paine R E Z O Door is the only flush 
door manufactured since 1935 backed 
by 103 years of millwork experience — 
and 8,000,000 successful installations. 

Paine's manufacturing standards not 
only comply with — but they exceed by 
far — every requirement of the new 
Commercial Standard 200-55. Step by 
step manufacturing process photos at 
left show why, by any standard of com
parison, the Paine R E Z O Door is 
America's finest! 

Write today f o r 

descriptive literature 

AINE 
LUMBER COMPANY, LTD. 
E S T A B L I S H E D 1 t S 3 • O S N K O S M > W I S . 

D E C E M B E R 1955 165 



T H E O N L Y C O M P L E T E 
D I S A P P E A R I N G S T A I R W A Y 

L I N E ! 
BESSLER 
DISAPPEARING 
STAIRWAYS 

AS LOW AS 

53 0 0 
LIST 

F R E E ! 
NEW CATALOG AND 
WALL CHART! 

GENEROUS TRADE 
DISCOUNTS! 

Write for Free 
Catalog and 
Wall Chart 

BESSLER DISAPPEARING 

STAIRWAY CO. 

1900-E East Market St., 

Akron, Ohio Illustrates and doscrlbot com
plete line of seven Bessler 
Oitappaaring Stairway Models 
to meet alt your needs. This 

new catalog and wall chart should bo In youi files for ready reference—write nowf 

Bessler Disappearing Stairway Co., 1900-E East Market St., Akron 5, Ohio 

Please sencJ free Catalog, Wall Chart, Prices and Discounts. 

Name Address 

City Zone . . . . Stote 

For school beauty and stamina 
Curtis New Londoner Doors 

Ahead in beauty! Curtis New Londoner hollow-core 
flush doors display beautifully grained, native wood 
face panels that fit modern school designs. Ahead 
in stamina! Patented all-wood, locked-in, sealed 
core for extra durability, stability. Also in solid 
core construaion—in all sizes—several woods. Sold 
by lumber and building material dealers every
where. Write for full information. 

NpONER 
H O L L O W - C O R E 

F L I S H D O O R S 

CURTIS COMPANIES SERVICE BUREAU 

Cl inton, I o w a 

D i r e c t o r y 

continued from p. 163 

prefabricated and packaged house 
manufacturers 

Pennsylvania continued 

CRESTWOOD HOMES CO. 

GrrenoiUe, Pa, 

President: Siln.s F. Moss 

Vice president & sales manager: rharles T>. Risnell 

Plant: Grcenvilk' 

Package: sniiilliM-th;in-\vnll-si7;e pnni-ls w i t h .•^hi-iithinc: windows 
in pliioe: pri-hung iloor.s w i t h h . i rdwi . r i - : lond-boiir inii pa r t i t ion 
pani'l.s: prei-ut joiHls; s t i i i rx : storatre walls; heatinit plant and 
durts ; l iKht l ix tu r i ' s ; Kar:ixi' or onrport . 

Optional: bath l i .xluivs, vanit .v-lavntoriL'S, a i r condi t ioning. 

FRANKLIN THRIFT HOMES.INC. 

State College, Pa. 

President: Alber t l l o u r k 

Sales manager: Carl E. Temple 

P'ont: .State Collepe 

Package: room-Kizi- cxu-.-or pant'N-: pa r t i t i on panels; p re ru t 
joislH and ra f t e r s ; storntr- walls: bnih fixtun-s; p lumbinc nssim-
I i l y : vanity-lavntorii. ' .«; hi'aiin).r plant : w i r i n g ; garajre or carpor t . 

Optional: a i r condi t ioning. 

HOG ISLAND LUMBER CO. 

II11 CO Homes 
I'hilndfllphia, Pa. 

President: M a r t i n Cohen 

Sales manager: Daniel M . Gurst 

Plant: Philadelphia 

Package: smji l l i -r- lhan-room-! i / . i cx t i ' r ior panels w i t h sheathing; 
insulation i n ; precut joists, raf 'e rs . in ter ior stmls; windows; 
doors. 

Optional: garage or carport , bath f ixtures, vanity-lavatories, heat
ing . w i r i nK . cabinets. 

SWIFT HOMES, INC. 

Elizabeth, Pa, 
• I 

President: I ra H . Cohen 

Sales manager: Jack Levin 

Plant: Elizabeth 

Package: all rn;ilerials precut. including f r a m i n g , windows, doors, 
siding, in ter ior tini.sh, wzillboaiil . t r i m ; narage or carport . 

Optional: b i i lh fixtuies, vanil.v-l;ivalories; electrical w i r i n g . 

South Carolina 
BERKELEY HOMES INC. 

Noith CharleHton, S. C. 

President: Thomas C. Stevenson. .Jr. 

Plant: Nor th Charleston 

Package: room-size and smaller panels w i t h sheathing: panel 
par t i t ions ; trusses; windows iwnl prehunK doors planned. 

Optional: a i r condit ioning. 

Tennessee 
FAIRHILl, INC. 

•t/f III/i/i (•«, Tevn. 

President: Charles H . Freeburg 

Sales manager: Phi l ip A. McCarthy 

Plant: Memphis 

Package: room-size panels w i t h sheathing and t r i m ; windows In 
pliu-e, glazed and .screened; prehung doors; room-size inter ior 
panels: storage walls: roof panels, trusses; gables; carpor t . 

Optional: bath f ix tures ; heating j i lant , a i r condit ioning. 
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ATTENTION ! 
BUILDERS I 

CONTRACTORS WT 

REAL ESTATE 
AGENTS 

ARCHITECTS 

THE NEWTON 
Splil-teval (of Modern Living. Ideal conslruclion for sloping 
letroin. Todoy'i answer lo Ihs frequent coll for functional ctiorm. 

M a k i n g H o m e s a n d M a k i n g N e w s f o r o v e r 6 0 Y e a r s ! 

m w B U I L D E R S can take advantage of the prestige of the 
Hocigson name, on a speculative basis. 

J V O P F HODGSON'S N E W Structural Design meets all builder 
needs as well as all V.A., F.H.A. and local code require
ments. 

NOW Prefabrication takes on N E W meaning; because Hodgt 
Houses are built to builders' plans if desired. 

json 

Inquiries Invited j'rom Builders in the \t>rt lirasi. 

Hod^so/i H ouses, inc. 
DOVER^ MASS. , TEL. DOVER 8-0057 

'I N. Y. Soles Office • 730 Fifth Ave. • Circle 7-1691 

HOW 10 MAKE A Wl POINI OUT OF WASTE SPACE 
If a prospective home 
buyer sees that he has to 
pull himself through a 
scuttle hole to reach the 
attic, you've turned much 
of that attic space into 
wciste space as far as he is 
concerned. 

But if you pull an E Z -
Way Disappearing Stair
way throug 1 that scuttle 
hole, you seem to be add
ing a whole extra story to 
the house. Many builders 
use the EZ-Way unit to 
climax their sales story. 

E Z - W a y units turn 
"waste space" into a sell
ing point, add value to 

your homes at very low 
cost. Five handsome mod
els—one even works in 
a closet! All disappear 
completely, smoothly, 
easily—without counter
weights! Obviously safe 
and sturdy. Packaged 
complete and ready to in
stall. For more informa
tion, write today to 

E Z - W A Y 
S A L E S , I N C . 

B O X 3 0 0 - 4 

ST . PAUL PARK, M INN. 

Texas 
COOPER HOMES, INC. 

.Imarillo, Tex. 

President: E. E . Cooper 

Sales manager: Donald V . L ivon i 

Plant: A m i i r i l l o 

Package: c j r tcr ior walls shcathorl. insulation npplit-d: windows 
in place and trlazcd; doors prehunK w i t h hardware: roof IrU'-ses 
w i t h \!>" sheathing cut and ready to apply: rooflntr mati-i iais 
fu rn ished: mater ia l for in ter ior walls :ind i-eilings cut lo size 
and marked: fl«>or joists eut to si/e: sheathinK for sulifloor cut 
to size: flooring furnihhed; pa r t i t i on walls; all closets and cabi
nets shipped assembled. 

FABRICON 

Aiutin, Tex. 

President: Ned A . Cole 

Sales monager: Henry Fcnderbosch 

Plant: Aust in 

Package: r x i e r i o r s t ructura l parts : window wails: pa r t i t ion pan
els; prehunK dooi-s; windows, sash Rlazed; trusses and Kables; 
roof panels for flat deck only; storage walls and cabiniis for 
complete in te r io r : lavatories, vanity-lavatories; heat ing plant and 
ducts; l i gh t ine fixtures; KaraKe or carpor t . 

Optional: a i r condit ioning. 

HOUSTON READY-CUT HOUSE CO. 

iliniHton Homea 

HouHton, Tex. 

President: .1. C. Suttles 

Plant: Houston 

Package: smaller-lhan-room-size exterior panels with >heHthinK; 
window uni ts ; prehung doors; pa r t i t i on |)ani ' lB: trusses: garage 
or carport . 

Optional: heating, a i r condi t ioning. 

J & B MANUFACTURING CO. 

Ilounton, Tex. 

President: H . D . ( Jack) Thompson 

Vice president: Robert (Bol i ) W . Clemens 

Plant: Houston 

Package: l.irger-than-room-size exterior wall frames o f steel; 
pa r t i t i on panels; storage panels, windows and doors | ) re fahr i -
cated; steel trusses and i)recut roof deck; storage wall.*-, garage 
or carpor t . 

SOUTHWEST AMERICAN HOUSES, INC. 

Southwest Homes 

Houston, Tex, 

President: M, Lawrence Wesll)rook 

Soles manager: George E. F inch 

Plant: Houston 

Package: rormi-size exterior panels with sheathincr; windows in 
place: room-size pa r t i t ion panels; trusses jintl pre- ui roof she^ih-
i n g ; prehung doors w i t h hardware; precut floorii'g; cal)inets: 
garage or carpor t . 

TEXAS HOUSING CO. 

DaUae, Tex. 

President: Winf ie ld Mor ten 

Sales manager: Sargent H i l l 

Plant: Dallas 

Package: smallei-than-room-size panels sheathed, siiit-d ;ind i n 
sulated; windows in place and glazed; prefl t ted doors w i th hard
ware; panels foi- par t i t ions, floor and roof; trusses; storage walls; 
carport . 

Optional: garage, hei i l ing, a i r condi t ioning. 

continued on p. 170 
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W O R K S F O R Y O U 

W I T H W O O D 

F O L D I N G D O O R S 

The rich-grained beauty of pella wood folding doors will give your homes the appealing, 
"luxury-look" that reflects extra value. Home buyers like the warm, friendly veneers of birch, oak, 
pine or Philippine mahogany that blend with or match woodwork and furniture. 

Use PELLA doors as room dividers to make small rooms serve as large ones... use them for closets, 

storage walls, regular doorways, kitchen pass-throughs. Achieve the open planning with 

maximum privacy that today's home buyers appreciate. 

Doors fold to 2" or less per foot of opening width. This "tight stack" is due to pella'S exclusive 

concealed spring hinging, which also enables doors to open and close quietly. 

PELLA DOORS are sturdily constructed with solid wood laminated cores... aren't subject to 
deterioration or warpage, even in below-grade rooms where humid conditions may exist. 

Available in stock or custom sizes, finished or unfinished, factory assembled, complete 
with all hardware and concealing track mould. There is no costly fitting on the job. Send for sample of 
laminated pella Door Panel today. Mail coupon below. Or see our catalog in Sweet's Light 
Construction File. Representatives in principal cities of U. S. and Canada. 

W O O D F O L D I N G D O O R S 

C L I P A N D M A I L T O D A Y ! 

R O L S C R E E N C O M P A N Y . D e p t . G - 9 5 , 

P E L L A , I O W A 

Gentlemen: Please send F R E E sample of laminated P E L L A 
Door Panel and literature on P E L L A W/ood Folding Doors. 

ZONE STATE 
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D i r e c t o r y 

prefabricated and packaged house 
manufacturers 

Utah 
INTERMOUNTAIN PRECISION-BILT HOMES 

Ogden, Utah 

Partners: Alton E . Wade and Wallace H. Wade 

Sates manager: R I I I H T I Wade 

Plant: Offden 

Pachage: room-size extirior panels sheathed and sided: windows 
in idape and ghized; partition panels; storage walls; floor panelH; 
truuseii: Ksliles: precut trim and cornices; cabinets. 

Canada 
COLONIAL HOMES LTD. 

Scarboro, Ontario, Cinuida 

President: S. Walter Lindnl 

Sales manager: Thomas Fercusson 

Plants: ScnrlKiro and Hawke.sbury. Ontario 

Package: room-size i)nnels with sheathing; partition panels; pre
cut joists, rafters; storage walls; prefabricated stairs; cabinets; 
garage. 

Virginia 
LESTER BROTHERS, INC. 

Leaeo Homes 

Martinsville, Va. 

President: L. L . Lester. J r . 

Sales manager: Hon A . Harris 

Plant: Martinsville 

Package: rfxim-size exterior and interior wall panels sheathed and 
braced; all doors ajid windows prehung jind rased hotti sides; 
complete clo.set wall; complete gable ends primed; basement 
stairway complete; linen and kitchen cabinets complete: roof 
trusses or roof panels; precut material iiicludes joists, girders, 
headers. 

Washington 
VIRGINIA LEE HOMES INC. 

Kirkland, Wash. 

President: C. F . Dally 

Sales manager: G. N. Ilnin 

Plant: Kirkland 

Package: smaller-than-room-size exterior panels sheathed and 
sided; windows and doors in place: precut joists, rafters and roof 
sheathing; built-up trusses: storage walls; garage or carport. 

WEST COAST MILLS 

Farwest Homes 

Chchalis. Wash. 

Partners: Robert Thompson and Ben L . Jones 

Sales manager: Kldon Keiley 

Plant: Chehalis 

Package: exterior walls completely finished; all doors prehung 
with hardware; pri-cut interior partitions; storage wall: ; ward
robes, closets also precut with hardw;ue inslnlled; trusses par
tially ii.ssemlilifd: g;ir:ige or carport. 

Optional: air ciiiKiiiinning. 

Wisconsin 
HARNISCHFEGER HOMES, INC. 

P & H Homes 

Port yVashinaton, Wis. 

President: Fred J . Samerdyke 

Sales manager: Kent Dawson 

Plont; Port Washington 

Package: room-size exterior panels sheathed and insulated: win
dows in place and glazed; room-size partition panels; prehung 
doors with hardware; trusses and roof panels; exterior and in
terior trim; pri.'cut stairways; gables; floor furnace (with .some 
models). 

Optional: kitchen cabinets and sink, fences. 

ENGINEERED BUILDING LTD. 

Engineered Homes 

Calgani, Alberta, Canada 

President: Harry Thompson 

Vice president & sales manager: A. L . Knight 

Plants: Calgary. Alberta: Regina, Saskatchewan 

Package: room-size panels with sht-athing; windows in place; 
interior partitions framed only; trusses: heating plant: bath 
fixtures: plumbing assembly: carport or garage. 

GLENWAL LIMITED 

Calaarii, Alberta, Canada 

President: G. H . Allan 

Sales manager: N. J . Oliver 

Plant: Calgary 

Package: 4' exterior panels with sheathing; partition pnni-ls; 
prefitted windows, doors; trusses; roof and floor panels; storage 
walls; electrical conduit only; carport. 

PRECISION PREFAB PRODUCTS, LTD. 

Toronto, Ontario, Canada 

President: Percy M. Shearer 

Plant: Toronto 

/END 

This directory includes 

only those manu jacturers who 

sell through builders or dealers. 

At least two dozen other house manu jacturers 

or packagers who sell directly 

to the home buyer 

are not included. 
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''We have protected ourselves 
and our buyers with 

J a n i t r a i 
quality heating equipment" 

P E A R C E & P E A R C E C O . . I N C . 

Buffa lo 14, New Y o r k 

Homes in Pearce & Pearce Co.,Inc. Green Acres Village 

range in price from $14,900 to $18,990. 46 designs 

are offered, all featuring perimeter heating. 

Left to rigliti Wllliom H. Peorco, Vica-Pratidtnt; Howard W. 
Paarce, Pr«iid«nti P«ter W. Broun, V!c«-Praiidant. 

"Better living within your budget" is 
the protection offered buyers of ranch 
homes in suburban Green Acres Village, 
newest planned development by Pearce 
& Pearce Co.. Inc. 

To put teeth into this offer, Pearce & 
Pearce install Janitrol quality heating 
systems. The extra quality and satisfac
tion delivered by Janitrol cost so little in 
proportion to the total price of a home, 
that Pearce & Pearce figure Janitrol is 
good insurance for their reputation. 

Fact is, many leading builders are 
saying—"I can't afford not to install 
Janitrol equipment". They've discovered 
the puny savings they get by buying on 
price alone are quickly washed out by 
service call-backs and complaints. 

Get the facts on Janitrol advanced 
design, performance and dependability. 
See for yourself why Janitrol is your best 
buy, bar none! 

F R E E ! T H I S V A L U A B L E B O O K 
I t show.s you the differ-
t-ncc hclwtH'n .J;inilrol and 
orditi.iry tMiuipirifnt . , . 
proves thai Janitrol offtirs 
nu)rc' built-in quality. A-sk 
for No. .l.S-21ii "You Can 
M c i s u r r 1 ! r ; i l (^ l ia l i l v " . 
Write Dept. HH-.'312. 

J O I N 
Janitroi's 

CRUSADE 

The compact, attractivo dsiign of Janitrol equipment mokst 
posiible neot, ipoce-ioving initallotiont like tliit in Poorco & 
Poarce homes—a feature that helps prospects soy "yes". 

BETTER 
HEATING 

Janitrol 
9 w HEATING AND AIR-CONDITIONING 

— — D I V I S I O N — 
Sur face Combustion Corporation, Columbus 16, Ohio 

In Canada: Alvar S impson, Ltd., Toronto 15 
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There ' s pride in se l l ing 
pre fabr ica fed h o m e s 

. . . a n d m o r e profit, too! 

M O R E H O M E S UP 

M O R E O W N E R S IN 

IN R E C O R D T IME 

Prefabricated homes are designed 
by the nation's leading architects. 

They're years ahead in styling. 
They're precision-engineered and 

produced to uniformly high standards 
of quaHty and workmanship. 

You'll find prefabrication's mass 
production methods have many 

advantages for you. As one builder 
puts it, "You can build and sell 

three times more homes with 
one-third the overhead and 

one-third the grief." His statement 
helps explain why sales of 

prefabricated homes increased 
well over 200% between 1948 

and 1955, compared to a 50% 
increase in total housing starts. 

PREFABRICATED HOME 
MANUFACTURERS' INSTITUTE 
9 2 9 20 fh Street N.W., Washington 6, D .C. 

G R O W WITH 
PREFABRICATION 

For sample copy of if the M a g a z i n e 
of Prefabricot ion, send request on 
your iet terheod. 

G E T A L L T H E FACTS 
on what PREFABRICATION 
can do for you I 

You'll find one or more of the following 
members of the Prefabricated Home Manu
facturers' Institute equipped to serve the 
area in which you are located . . . and glad 
to give you full information on how you can 
"grow with prefabrication." 

Admiral Homes, Inc. 
3 0 0 Mt . Lebanon Blvd., 
Pittsburgh 3 4 . Pa. 

American Houses, Inc. 
165 W . 46 lh St., 
New York 3 6 . N. Y. 
R. H. Best, Inc. 
1545 Rockville Pike. 
Rockville, M d . 
W. G. Best Factory-Built 
Homes, Incorporated 
U.S. 4 5 South. EfFingham, III. 
Bush Prefabricated Struct., Inc. 
2nd St. and Lenox Rd. 
Huntington Sto., L. I., N. Y. 

Colonial Homes Ltd. 
Box 4 0 , Stol ion " H " , 
Toronto 1 3, On l . , Con. 
Colpaert Homes, Inc. 
4 4 5 N. Sheridan St., 
South Bend 19, Ind. 
Crestwood Homes Company 
P.O. Box 3 1 1 , Greenvi l le , Pa. 
Dixie Homes 
Ri . I , Box 3 3 9 A . 
Upper Ma r l bo ro , M d . 
Engineered BIdgs. (Canada) Ltd. 
504 4th St., S. E., Co lgary , 
A lber to , Con, 
Expandoble Homos, Inc. 
P.O. Box D, 
Sheboygan Falls, W i t . 
Foirhill, Inc. 
2 1 6 5 Lothom St., 
Memphis 6, Tenn. 

Florida Builders, Inc. 
7 0 0 43 rd St., South, 
St. Petersburg, Flo. 
Ivon R. Ford, Inc. 
McDonough, New York 

GBH-Way Homes, Inc. 
Wolnut , Illinois 
General Industries, Inc. 
3 0 3 3 W a y n e Troce, 
Fort W a y n e 5, Ind. 
Glenwal Limited 
3601 Bonnybrook Rood, 
Ca lga ry , A lbe r ta , Conoda 
Hollidoy Company Lid. 
Burlington, Ontar io , Canada 

Hornitchfoger Homes, Inc. 
Pott Washington, Wisconsin 
N. O. Hipel, Lid. 
307 Hespeler St., 
Preston, Ont., Can. 

Hodgson Houses, Inc. 
Dover, Mass. 

Houston Ready-Cut House Co. 
P.O. Box 124 , Houston 1, Texas 

Inland Homes Corporation 
P.O. Box 9 1 5 , Piquo, Ohio 
Knox Corporation 
Thomson, Georg ia 
Lesco Homes, Division of 
Lester Brothers, Inc. 
P.O. Box 7 5 1 , Martinsvi l le, Vc . 
Lumber Fabricators, Inc. 
Fort Payne, A labama 
Maryland Housing Corp. 
P.O. Box 7 3 4 5 , Holethorpe, 
Balt imore 2 7 , Md. 

Metropolitan Homes, Inc. 
72 1 W . Columbia St., 
Springfield, Ohio 
Midwest Houses, Inc. 
P.O. Box 3 3 4 . Monsf le ld, Ohio 
Modern Homes Corporation 
1 4 5 0 7 W . W o r r e n Ave. , 
Dearborn , Mich. 
Modular Homos, Inc. 
Barrett Station & Dougherty 
Ferrv Rds., Route 13, 
Ki rkwood 2 2 , Mo. 
National Homes Corporation 
Lafayet te, Indiana 
Page & Hill Homes, Inc. 
Shokopee, Minn. 
Pease Woodwork Company 
9 0 0 Forest Ave., Homilton, Ohio 
Precision Built Homes, Inc. 
Ml l fo rd Mill Rd. & WMdRR., 
Pikesville. Baltimore 8, M d . 
Precision Homes Division, 
Acme Building Materials, Inc. 
5 2 3 5 Winthrop Ave., 
Indianapolis 2 0 , Ind. 
Precision Prefab Products, Ltd. 
1330 Bloor St. W. , Toronto 4 , 
Ont., Co r . 

Richmond Homes, Inc. 
Sheridon & N, W. " L " St j . , 
Richmond, Ind. 
Scholz Homes, Inc. 
2001 N. Westwood Ave. , 
Toledo 7, Ohio 
Semico Incorporated 
Seney, Mich. 
Service Home Mfg. Co. 
3 9 5 54th St., S.W., 
G rand Rapids 8, Mich, 
Sherwood Redi-Bilt Homes 
180 Ferguson Ave. , Nor th , 
Homil ton, Ont., Con. 
Southern Mill S Mfg. Company 
Box 1087, Tulia 1, Oklahoma 

Southwest Americon Houses, 
Inc. 
P.O. Box 1 6, Houston 1, Texas 
Sunnibilt Prefab Products, Ltd. 
1345 Duffor in.Sl. , Toronto 4 , 
Ont . , Can. 
Sweet Lumber Fobricators, Inc. 
4 5 0 0 Roe Blvd.. 
Kansas City 3, Kansas 
Texas Housing Company 
9 0 0 3 Denton Drive, 
Dallas 9, Texas 

Thyer Manufacturing Corp. 
2 8 5 7 W a y n e St., Toledo 9, Ohio 
Unit Structures, Inc. 
Peshtigo, Wisconsin 
United States Steel Homes, Inc. 
New A lbany , Indiana 
Universal Homes, Inc. 
3 5 0 0 Guord ion .B ldg . , 
Detroit 26, Mich. 
Weakley Manufacturing Co. 
P.O. Box 28, Newark , Ohio 
Westway Homes, Inc. 
4 5 8 Forest Ave., Polo Alto, Cal i f . 
Wilson Homes, Inc. 
10401 Ttongate Ploce, 
St. Louis 1 5, Mo. 
Yefter Homes, Inc. 
P.O. Box 5 0 5 , Savannoh, G a . 
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Pollmsm selects Insulite 
for fabulous ''House of 

HOUSE & GARDEN'S 1955 ''House of Ideas," 
Birmingham, Mich. Designer-builder: Richard 
B. Pollman, Richard B. Pollman Building Co., 
Detroit, Mich. Architects: Irving Palmquist & 
Clifford Wright, Detroit, Mich. B u i l d better a n d s a v e w i t h 



Roof Deck 
99 

Money-saving Insulite Roof Deck is 
just as at home in the 1955 "House of Ideas" 
as it is in an economy 3-bedroom rambler. 

Designed to meet the highest structural 
and decorating standards, Insulite Roof 
Deck still returns an $80 to $300 saving 
per thousand square feet of surface. It re
duces building costs, yet adds a touch of 
quaUty to any home as these photographs 
of Richard Pollman's "House of Ideas" 
clearly demonstrate. 

Here^s how 
Insulite Roof Deck can 

help you build better and save: 
Cnts application time as much as 45%. Only 
one material to handle. New Insulite Roof Deck elim
inates need for separate roof boards, insulation, lath 
and plaster and ceiling finishing. Roof Deck can save 
12 man-hours per 1,000 sg. ft. of surface compared 
with 2 'x6' D&M roof sheathing. 

It's insulation with vapor barrier. No need for 
other insulation. Two-inch Roof Deck is comparable 
to 2 ' wood deck plus 1" hberboard insulation. Avail
able in 3 thicknesses to meet insulation reguirements 
in any climate. Built-in vapor barrier membrane pro
tects against condensation within the unit. 

Builds finished ceiling. The underside of Roof Deck 
is factory-fmished in white. Loy Roof Deck over pre-
finished beams and ceiling is done. No need to plas
ter, paint, stain or wax. Available in 2'x8' units, l ^ / ^ ' , 
2 ' or 3' thick with or without vapor barrier membrane 
—depending on climate. 

Send for complete information now. Actual on-
the-job pictures and construction details show how 
to use new Insulite Roof Deck to build better for less. 
Write Insulite, Mirmeapolis 2, Minn. 

BELOW: Richard PoUman, designer-builder o/ 
HOUSE & GARDEN'S 1955 "House of Ideas." 

l l tO rn»DE MABK. 

mSUUTE 
M a d e o f h a r d y N o r t h e r n w o o d i 

INSULITE DIVISION-Minnesota and Ontario Paper Company, Minneapolis 2, Minnesota 



TECHNICAL NEWS 

Coming: super -s t rength plastics 
New chemical process creates heavy-duty materials, 
offers lightweight structural components 

A new polyethylene plastic being developed 
by the chemical industry may be the lonp-
-oii^ihi answer for plastic materials strong 
enough to be used structurally in houses. 

Anticipated end products for builders in
clude lightweight, high-impact wall and roof 
panels, load-bearing window units, doors that 
will not stick, rigid heating ducts and a heat-
resistant plastic pipe which wi l l wilh-tand 
water up to 250° ([)resent plastic polyethylene 
begins to soften at abruit 1 2 0 ° ) . 

Sf)me scientists also predict new plastic 
windows which w i l l not break or shatter (al
though others point out that such windows de
color in the sun and until a cure is found the 
windows will be impractical). Significantly, 
engineers have told H&H that most of the 
products noted above have already been lab
oratory tested. 

H o w it c a m e a b o u t . r i i i : l i - - i r f 'n i : !h poly-
I'thylene is the result of a new chemical process 
discovered by a German scientist, Professor 
Karl Zeigler. The process gives manufacturers 
a way to make all-important changes in the 
molecular structure of polyethylene. 

This means that "specific physical projier-
ties can be made into new plastics to meet a 
wide range of structural needs." said a US 
scientist interviewed by H&H. In effect, high 
- l i rn i i th could be ailded to jilastics to con
form to an architect's specifications, and the 
plasties could be made to order under rela
tively low-cost factory conditions 

The process will also allow high strength 
to be built into many common plastics already 
on the market. This wi l l mean stronger sty-

renes, vinyls and phenolics. which so far are 
limited to low-impact uses, for example, in 
door knobs or sun blinds. 

W h e r e i t s t a n d s . Toj. \mcrii an chemical 
firms think so much of the process they are 
speeding plans to make it under license ar
rangements with Zeigler. These firms include 
P.aki lite, Dow Chemical. Du Pont. Koppers. 
and Monsanto. A sixth firm. Hercules Powiler, 
just announced the start of a $10 million plant 
in Parlin. N . J. to make the new polyethylene. 
Several makers have also started big research 
programs to find out how the plastics can be 
best used structurally by the building industry. 

I t should be noted that top-strength plastics 
are also possible by means of two other meth-
o(!«. One was developed by Phillips Petroleum 
Co. scientists. The second method, reported 
by ARCHITECTURAL F O R U M (Sept. '54 issue), 
uses atomic irradiation. F O R U M said experi
mental tests with irradiation made "an ordin
arily soft sheet of plastic stronger than the 
same thickness of today's structural steel and 
so resistant to heat it could be used in the 
after burners of jet engines." 

W h a t i t a l l m e a n s . Whichever method 
proves best, experts say that the whole tech
nology of building may well change since 
lightweight, structural plastics wil l replace 
many of today's heavy conventional materials. 

First indication of what this can mean to 
builders and architects is the unique plastic 
house, shown below, to be built by Monsanto 
construction experts. Eventual goal is a house 
"where practically everything but the occu
pants wil l be a form of plastics." 

-

First p last ic house w i l l be b u i l t in 1956 by IVIonsanto C h e m i c a l Co. P r e l i m i n a r y d e s i g n , a b o v e , by tVIIT 

A r c h i t e c t s IVlarv in Goody a n d R i c h a r d W . H a m i l t o n , uses 8' w i d e m o l d e d s t r u c t u r a l m o d u l e s , b e n t t o 

f o r m roo f , w a l l a n d f loor . Modu les are c a n t i l e v e r e d in pa i r s 16' o u t f r o m c e n t r a l u t i l i t y co re t o m a k e 

f o u r w i n g s , each 16' squa re . Modu les can also be a r r a n g e d in v a r i e t y of w a y s f o r d i f f e r e n t house s izes, 

shapes . Core c o n t a i n s k i t c h e n , b a t h , l a u n d r y a n d h e a t i n g . C o n d u i t s , p ipes and d u c t s w i l l be b u i l t 

i n t o s k i n , w h i c h w i l l a lso i n c o r p o r a t e f o a m p l a s t i c f o r i n s u l a t i o n . 

New building board is mode 
immune to atomic radiation 
A cheap radiation-proof building board has 
been developed for the Army Chemical Corps 
by the US Forest Products Laboratory. 

The new material, called "diilusion board," 
is a wood-fiber product that looks much like 
conventional fiber board "with secret chem
icals added to filter out i)oison gas, germ par
ticles and radioactive fallout."' 

Production tests show the new board can 
be manufactured on equipment similar to that 
used to make regular fiber board. Any wo-jd 
suitable for |)ulping can be used in the manu
facturing process. 

Init ial production is earmarked for ruch 
military shelters as troop barracks and air
plane hangars. The board has equal value, 
however, for homes and other civilian build
ings. " I t wi l l put proteclion within everyone's 
reach when it becomes | commerciallyj avail
able," says Major General \V m. A. Creasy, 
Chief of the .\rmy Chemical Corps. 

Stud/ shows how orientation 
alters cooling requirements 
A new study pinpoints one of the biggest 
problems encountered by builders of air-con
ditioned houses: why some houses need twice 
as big a cooling unit as similar houses in the 
same development. 

The study was made by Engineer Herb 
Gilkey of the National Warm Ai r Heating & 
Ai r Conditioning Assn. Gilkey chose a 1,040 
sq. f t . Urbana, 111. house for test j)urposes. 
The house faces south and its computed sum
mer heat load is 22,300 Blu's per hr., based 
>>n maintaining the usual 75^ indoors when it 
is 95^ outdoors. 

Gilkey computed what the heat load would 
be if the house were oriented differently. He 
found the load varies from as little as 22,000 
Blu's per hr. up to 41.800 Btu's. The orienta
tion figures: north: 22.000 Btu's per hr.; east: 
33.000 Btu's per hr.; south: 22,300 Blu's per 
hr.; west: 41.800 Btu's per hr. 

Minimum cooling is needed when the house 
faces north or south. The heat load goes up 
about 5 0 % when the house is turned to the 
east, about 100% when turned to the west. 
The increase is due chiefly to the greater sun 
load on the exposed glass and wall area. 
Orientation does not affect the load on the 
roof. 

The test house is a typical one-story frame 
structure with insulated walls and ceiling. 
Several windows are shaded by awnings. A 
big picture window is shaded by a 46" over
hang when i t faces south, partially shaded 
when it faces east or west. 

Poorly oriented houses, the study shows, re
quire larger and more expensive air condilion-

TECHNICAL NEWS continued on p. 178 
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n i / n n . B X J I I - j I D E P I : Look A h e a d to '56! Predetermine your 
prof i ts—wi th FARWEST H O M E S ! Beaut i fu l con temporar ies — 
hke the "^TAHOE" shown above —or your choice of numerous 
t r ad i t i ona l designs . . . s t y l e d f o r youir m . a - r l s L e t ! 

HERE IS S P A C I O U S WESTERN 

L I V I N G . . . they' re A i l -Amer i can in 

styling and construct ion.. . and they 

are real profit-makers for you. 

L I V I N G RM 

17 0 . 15-0 

BED RM I fc f 
I J O . 10 3 

CAR PORT 
13 8 . J2 0 

You can build a hundred or more FARWEST 

HOMES without a single duplication. If yours 

is a small crew constructing 6 homes per year 

you can multiply your profits by erecting 18 

or more Farwest Homes (same payroll — same 

overhead — same time). 

Builders in the Midwest, Southwest, Rocky Mountain and Pacific Coast States are 

invited to write or call for information and services offered by FARWEST HOMES. 

M A N U F A C T U R E D BY 

Department D 

CHEHALIS, W A S H I N G T O N 

P L A N - Z - 1 1 5 - F B 

F a r - w e s t F e a , t " u . r e s 

1. Plan variations with one or two baths. 

2 . Prehung Mahogany Doors and Trim throughout. 

3 . Kiln-dried lumber. 

• 4 . Houses meet or exceed FHA or VA requirements. 

S . 2-3-4 Bedroom. Also Duplexes. 

^ B . Deluxe or Economy Models. 

^ . Size and plan variation from 700 to 1500 sq. ft. 

^ 3 . Our freight rate advantage is your gain. 

£xc/us/ve state sales representatives are now needed in a few 
newly-opened Mid-Western states. Write for details. 

YOU ARE INVITED TO VISIT OUR DISPLAY AT THE 

C H I C A - G O H O M E S H O W 

JANUARY 22-26 

CONRAD HILTON HOTEL, 3RD FLOOR. BOOTH 371 
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continued from p. 176 

ing systems unless shading devices are put 
over all big windows facing east or west. Also 
l ie lpful : extra insulation for long walls ex
posed to hot S U D . 

Expert tells how to remedy 
kitchen heat, odor problem 
"Good kitchen ventilation requires removal 
ol specific air. not just any air,'" says ventila
tion expert Miles Wuodall, General Manager 
of the \enl-A-H(»od Co. 

This principle is being overlooked in many 
houses today. Woodall claims. As a result 
kitchen exhaust fans anil range hoods often 
fail to get ril l of cooking heat and odors. 

W h y e x h a u s t f a n s f a i l . Wuodall 
two widespread reasons why kitchen fans fail 
li) do their jobs, even when the fan itself is 
| i i i i | H ' r l y installed: 

I'lKirK in>iihitrd ovens radiate heat in all di
rections, far beyond the 
range of any fan's effec
tiveness. Woodall says, 
"walls, ceiling and 
everything else in the 
kitchen heat i i j ) and radi
ate heat back for hours.'' 
You must use a well-in-
sidated, vented oven and 
then most of the heat 
will go up into the wait
ing fan. 

Carelessly located heating or air-condition
ing outlets blow air straight at the range. 
•'Then you can be sure any fan above the 
range is removing only conditioned air," says 
WOodall. The incoming air is inunediately 
blown outside, while cooking heat and odor 
remains in the kitchen. Proper removal re
quires spotting air outlets so they blow con
ditioned air away from the range. 

H o w h o o d s s h o u l d w o r k . Even adding a 
hood over the range does not assure removal 
of heat and odors unless the hood is properly 
(|c-ii:ni'd. Wn.nhiir.- idral Imud: "a drrp iiumd 
funnel with an exhaust fan at the small end." 
The hood should sj)read over the whole cook
ing area and reach down within 2' of the lop 
of the rany;e. I f placed higher the hood must 
be proportionately bigger to trap all of the 
rising hot air. 

The heat of cooking rises in a pattern much 
like the mushroonung effect of an atom bomb. 
Woodall says, "only a small volume of air 
is heated by the range but in a very short 
interval it mushrooms out, absorbs room air 
and reaches the ceiling at many times its 
original volume." The more air heated, the 
faster the rise. 

Rising heat is not caught in many kitchens 
because of two common mistakes: 
1. Many hoods are too small. Instead of 
drawing in the mushrooming hot air from 
around the range, the fan sucks in the closer 
room air from around the hood. Most of the 
risin-i heal sim|ily diffuses into the kitchen. 
2. Many hoods are too shallow. Sufficient ver
tical depth is needed to hold the mushrooming 
air until the fan can exhaust it. Obviously 
best is a deep, funnel-type hood. Worst of 
all is a flat hood with no vertical depth. When 
a flat hood is used. Woodall says, the rising 
air simply piles up against the flat surface 
and escapes around the sides before the fan 
can draw it outside. 



Every Home 
Cottage or Mansion 

Deserves the 
Permanent Protection of 

CAST IRON 
SOIL PIPE 

a n d Fitt ings 

''Can't you figure out some way to cut 
down the cost?" 

Architects or contractors are often asked that 

question, after final plans are drawn. Usually 

the home builder wants plans trimmed "where 

it won't .show. " 

But recognizing their responsibility to cli

ents, reliable architects and contractors refuse 

to cut down on essentials that are vital to the 

permanent protection of a home and its enjoy

ment by the owner. 

They know, for instance, that it never pays 

to compromise on quality in plumbing drainage, 

which once buried in the ground or house is 

there to stay. That's why they specify perma

nent Cast Iron Pipe even where investment in 

the home is a very modest one. 

Permanent Cast Iron Pipe costs a little more, 

but its first cost is final. It will last forever, 

never need root reaming or break down under 

heavy truck loads or ground s e t t l e m e n t . 

Through the years it will perform its function 

—smoothly and without care or trouble. 

When Cast Iron Pipe is specified — inside 
and out — there will never be any come-backs 
or complaints. 

• • • • • • • 
Our Company does not manufacture Cast Iron Pipe, 
but supplies many of the nation's leading foundries 
with quality pig iron from v \ ich pipe is made. 

W O O D W A R D I R O N C O M P A N Y 
W O O D W A R D , A L A B A M A 
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now...lath and plaster 
w h e n y o u bui ld with the 

T h r e e K e y s to S t r o n g e r P l a s t e r 
K E Y M E S H • K E Y C O R N E R • K E Y B E A D 
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are better than ever! 
Every day, biiilders and contractors are discovering 
the big advantages of building with plaster reinforced 
with Key mesh, Key corner and Key bead. 

For example, Keymesh adds 50% greater fire safety 
to plaster ceilings in frame construction. It triples the 
fire endurance limit of open web, steel joist construc
tion. And when you fireproof steel beams and columns 
with Keymesh reinforced plaster, the reduction in the 
insurance rate soon pays for the fireproofing. 

Keycomer economically provides the extra strength 

that takes the worry out of trouble spots like corners, 
wall-ceiling junctures and joints. 

Keybead allows exacting work on outside corners 
where ordinary beads fail. You save time and money. 

In addition to these hidden values, the Three Keys 
help make plaster even more beautiful, more easily 
adapted to any design requirement. 

For far better construction that costs very little, 
ask your plastering contractor to figure your jobs with 
the Tlu-ee Keys to Stronger Plaster. 

Tests prove that Keymesh-type Galvanized reinfurcin^; lath 
increase.s fire safety of plaster reilinirs a minimum of fifty per
cent . . . in some cases many, many times more. Since this is 
true by actual fire tests*, imagine the extra strength that a 
Keymesh ceiling or wall has against ordinary, day-to-day stress 
and strain. The hex mesh is a network of reinforcement. 
Piaster completely embeds the steel wires to make a solid, 
reinforced ceiling or wall. Keymesh stops plaster cracks before 
they start. It makes lath and plaster better than ever. 
*Bulldlng Materials and Structures Roporl 141 National Bureau ol Standards, 

Blaine Drake, architect 

1 

3 KIVS TO 
STRONCtR PIASTIR 

Keycorner is the only Galvanized strip lath preformed to fit 
comers, joints and waJI-ceiling junctures. Just Rex it—it bends 
to corner shape. It goes up quickly, easily. And what reinforce
ment I ('orners and joints are no longer trouble spots when you 
build with Keycorner. It knits the plaster into u single, solid 
unit, reinforced at points of most strain. And it costs .so little for 
this protection, this extra life for your plaster job. Keycorner 
pays big dividends in client .satisfaction. See that it is used when 
you build with plaster. It makes lath and plaster bettor than ever. 

New Keybead (lalvanized lath makes possible exacting pla.stcr 
work where ordinary comer bead fails. Keybead is .straight, end 
to end. No waste. It's easy to true up. And Keybead makes a 
solid plaster corner! Plaster is easily troweled through open 
mesh flanges It) fill corner and completely embed every rein
forcing wire. Twenty-three gauge (Galvanized steel nose—no 
other regular corner bead provides such protection against 
shock. Keybead is also available with .solid zinc nose for use 
in highly corrosive atmospheres. Ask for Key Z Bead. 

KEYSTONE STEEL & WIRE COMPANY 
P e o r i a 7 , I l l ino is 

KEYMESH • KEYCORNER • KEYBEAD • KEYSTONE NAILS 
KEYSTONE TIE WIRE • KEYSTONE WELDED WIRE FABRIC 
KEYSTONE NON-CLIMBABLE A N D ORNAMENTAL FENCE 
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HoMs fa^ ei/en m Hurneane Windsi 

O N V E N T I O N A L S H \ N G L E S S E A L - 0 - M A T \ C S H I N G L E S 

In a test cit Idlr /wi ld Airport . N e w York, the four 
powerfu l eng ino i of o Pon A m e r i c a n C l i p p e r 
blostecl this tRst r o c f panel wi th hur r icon« 'w inds . 
The pho lo s h o w s (Exactly w h a t h a p p e n e d — 
prov ider convincing proof that S e a l - O Malic 
roofs resinf storm d o m a g c . 

It's the new patented Johns-Manvil le 

SEAL-O-MATie 
The asphal t shingle that seals itself down 

Here's the Secret 
A stripe of special petroleum resin, developed 
by J-M Research, is factory-applied to the 
underside of each shingle. The sun's heat seals 
it down automatically. 

This is the most important roofing de
velopment in 20 years! it's brought to 
you exclusively by Johns-Manville. 

Seal-O-Matic* Shingles have been proved in use 
on thousands of homes. They have weathered full-
force hun'icanes intact, while nearby roofs were 
severely damaged. Seal-O-Matics grip tight—stay 
flat. Wind and rain can't get under the edges, even 
on roofs of low slope (2" minimiun). 

Cash in on this remarkable advance in roofing 
today! For full particulars about Seal-O-Matics 
call your nearest J-M Office or write Johns-
ManviUe, Dept. HH, Box 111, New York, N. Y . 

See " M E E T T H E PRESS" on NBC-TV, sponsored on alternate Sundays by Johns-Manville 

J O H N S M A N V I I . I . K 

Johns-Manville 
R 0 1) U C T S 

82 H O U S E & H O M E 



When the fir.st thing prospects see in a new house is this and then when they notice this .sign on a window sill or 
guarantee . . . mantelpiece... 

and later pick up and look through this colorful they are getting very sold on the house that has this lock 
literature . . . —the handsome Sargent AlignaLock! 

ALIGNALOCK Sales Aids 
Sell Houses! 

Above, you see a couple making up their minds to 
buy a house. 
AlignaLocks and AlignaLock Sales Aids have con
vinced them that quality products have been used 
throughout their "new home." 
Experiences like this are taking place today all 
over the country. Many hundreds of builders have 
told us that AlignaLock and AlignaLock Sales Aids 
help sell the house. 
Put these sales aids to work for you. As shown 
above, hang the guarantee certificate on door 
knobs. It unconditionally guarantees AlignaLocks 
for the life of the house . . . and makes a tremen
dous impression on prospects. 

Take full advantage of the house signs . . . the home 

owner brochures... the colorful literature. Sargent 
gives them to you free. Use them to put sell in 
every room! 

Get in touch with your supplier today 
and ask him all the facts about Aligna
Lock. Or write di
rect to Sargent & 
Co., New Haven 9, 
Conn. Dept. 11-M. 

SARGENT LOCKS 
"A sign of a well built house" 



N E W P R O D U C T S 

continued from p. 153 
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F o u r j o i s t s m a k e up one sec t i on in 
o n - s i t e a s s e m b l y . T w o m a n c r e w is 
al l t h a t is needed t o m a k e up and i n 

s t a l l f l oo r f r a m i n g . 

^ K O C H T O n 
—Comes this combination of dependable service on quality 

materials—carload lots from the finest mills or by company owned 
trucks from 11- conveniently located K O C H T O N warehouses. 

M I X E D C A R L O A D S O F L U M B E R A N D P L Y W O O D A R E A V A I L A B L E . 

C H O O S E FROM THIS PARTIAL LISTING IN STANDARD OR CUT TO SIZE S P E C I F I C A T I O N S . 

Rotary Cut Ash (Sen) 
Natural Beautiwall 
Pegged Oak Beautiwall 
Prefinished Beautiwall 
Fir Beautiweave 
Birch Plywood 
Aromatic Cedor 
Western Red Cedar 
Douglas Fir 
Mengelbord Gum 
Utility G r a d e Gum 
Hordboords 
Perforated Hordboords 
Homosote Products 

Rotary Cut Lauon 
Ribbon Striped Louon 
Sliced Limba 
African Mahogany 
Nevomor Plastic Laminates 
Plain Sliced O a k 
Rift White Oak 
Rotary Cut Oak 
Knotty White Pine 
White Pine 
Ply-Veneer 
Plyweave 
Regiuing Stock 

Sea Swirl 
Shodowood 
Sketchwood 
Spruce Plywood 
Plain Sliced Walnut 
Woodtope Plywood Edging 
Hardwood Doors 
Fir Doors 
Combination Doors 
Everside Beveled Siding 
" C r e z o n " Faced Panels 
Suite " 1 6 " 
Tenex 

C O N T A C T US FOR YOUR OTHER REQUIREMENTS 

Bronch Warehouses 
Decatur, Illinois 
Detroit, Michigan 
Los Ange les , Cal i f . 
Sag inaw, Michigan 
G r a n d Rapids, Mich. 
South Bend, Indiana 

Indianapol is , Ind. 
Minneapol is , Minn. 
Cincinnati , Ohio 
Columbus, Ohio 
Mi lwaukee, Wis . 
Green Boy, Wis . 
Fort Worth, Texas 

KOCHTOn 
PLYWOOD-NDVENEER CO.. INC. 

General Offices & Warehouse 509 W. Rooseveh Rd. Chicago 7, 111. TAylor 9-0800 

are required to asscniMf and l.ny in place 
the entire floor framing for a 1.000 sq. f t . 
house, and les« than an hour to fasten nail
ing strips. No niit-i. Iinlts or loo«e connertors 
are reqiiirefl . an<l the only tool needfd i« a 
tall iii ndi-r, used to interlock abutting sec-
lions. 

In residential eon«trHrtion. access holes 
are provided for hot and cold water lines 
and electrical conduit. These openincs in 
the well of the joist permit fast installation 
of mechanical lines, without need for boring 
holes. Ceilinp materials are easily fastened 
to the bottom of \*i'ebcore joists, through a 
series of slots, 4" o.c. that receive the usual 
spline clips. 

Tlie Webcore system can be installed by 
only two men, as assembled sections weigh 
only 160 lbs. Where basements are built , spc 
cial framing members are used to form the 

stairwell. Load tests indicate that live load 
lapiicities w i l l not make the floor dellect 
more than the 1/360 of the span recommended 
for optimum comfort. Joist s[ians available 
range f rom 8' to 16', wi th 1' increments. 

('osts on the Webcore system are quoted at 
a|iproximately SlVaf psf. installed {^]V>( for 
steel framing, 'K for nailing •;trip>i. .V for as
sembly), comiiared to an estimated .>t«?-60(5 
psf. for convenlioiial wood framing with 
2" X 10" joists. 

M a n u f a c t u r e r : Webcore Steel Framing 
Systems, Inc. 
215 Lincoln Ave. 
Youngstown, Ohio 

continued on p. 188 
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t h e M e r e s 

e e d f o r 

( / f a s t e n i n g s 

y o u 

s f u 

N e w D o u b l e - D u t y 

Only 90 seconds 
to change barrels 
Easy c h a n g e f r o m one 
s tud size to the o ther 
r i gh t on t h e job ! 

REMINGTON 
STUD DRIVER 

Sets both and Vs studs in 
steel or concrete-in seconds! 
Light-, medium- or lieavy-duty fastening, the new Model 
455 Remington Stud Driver speeds the job. I t sets two 
different size s t u d s . . . up to 6 studs per minute, either 
size . . . and offers new possibilities in anchoring conduit 
clips, steel frames, wood forms and many other fixtures. 

Powerful 22 and 32 caliber cartridges drive K " and 
y%' studs solidly into steel or concrete. For special 
medium-duty work, the smaller cartridge is used with 
the langer stud. Result: the greatest flexibihty ever in a 
cartridge-powered tool! Just clip coupon for details. 

"If It's Remington—It's Right!" 

/MA/l THIS COUPON TODAY 

Industrial Sale's Division 
Reniin|,'lon A r m s Co., Inc., Bridgeport 2 , Conn. 

P l e a s e sond mo your free booklet which shows where and how 
to use the cost-saving Remington Stud Driver fiistening method. 

Name. 

F f rm_ 

. Position. 

Address. 

City .SI air. 
H . H . I J 



Plan windows for beauty 
and weatherproof comfort 

i 

Residence in Minneapolis. Tliorsliov & Ccrnv, Inc., architects 

There's del ight in win te r beauty, plus protection from 
winter blasts, in homes you plan or build with Andersen 
w i N D O W A L L S . As windows they let in sunshine, fresh air. the view. 
As walls they provide year 'round protection against cold, dust 
and moisture. 

For complete information see your lumber and millwork 
dealer. Sweet's Files or write Andersen. W I N D O W A L L S sold 
throughout the country including the Pacific Coast. 

A N D E R S E N C O R P O R A T I O N • BAYPORT, M I N N E S O T A 



ndeisen 



N E W P R O D U C T S 

lor furtho 

continueil from p. 184 
details check numberrd coupon, p. 232 

LONG LENGTHS are assembled on the ground, lowered into trench, and 
tapped into position to make a root-pronf, walertiuhl joint. Easy to handle, 
quickly installed. Only Perma-Line is available in 5, 8, anri 10-foot lengths. 

L - O - n - g lengths make 

PERMA-LINE 
the quickest sewer pipe to install 

Perma-Line is the only fibre pipe 
available in 5, 8. and 10-foot lengths. 
It goes in fast, resists ground heav
ing; tapered joints are root-proof and 
Icakproof, and the pipe lasts for a 
lifetime. It can't rust, shatter, crack, 
or leak. It's strong, light, tough. In 
solid pipe for sewers and drains; per
forated for field tiling, footings, and 
septic tank beds. Full line of coup
lings, fittings, bends, and adapters to 
connect to soil or sewer pipe. Many 
uses, in homes, farms, industry. 

Write L - M , or m a i l the coupon. ^ 

PERMA-LINE Pipe 

I LINE MATERIAL C O . HH-45 
I Mi lwaukee ] , Wisconsin 

I Send f u l l infor ina l ion about Perma-
I I . ini- Pipe; and name of nearest dis-

I r i l iu tor . 

Name. 

Company. 

217A 

LINE MATERIAL C O M P A N Y 
(a McGraw Electric Company Division) 

Address. 

City .State. 

STEEL B R I D G I N G s n a p s e a s i l y into p lace 

w i thout n a i l i n g 

Lateral support for joists is provided by 
Stcel-X bridpinp, which snaps into place with 
just a hand motion, and requires no cutting, 
sawing or nailing, as does wood bridging. 

Built of 20 ga. galvanized steel, Steel-X 
is adjustable to 16" centers of various joist 
thicknesses. When snapi)e(l into place, 16 
anchor prongs hold joists rigid, and reducr 
the chance of squeaky floors. Bridging can 
bt; installed after all trades have lini>hcd 
their jobs, and can be removed easily if jdtera-
tions are made later. The manufacturer esti
mates the installation time saving over con
ventional wood bridfiing at 80%. 
Pr ice : approximately 35<J per set 

(50 sets per case) 
M a n u f a c t u r e r : Taber, Bushnell & Co., Inc. 

Metropolitan Bldg. 
Minneapolis 1. Minn. 

OFF 

h . REMOTE C O N T R O L l ight ing s y s t e m uses low 
v o l t a g e current to control circuits 

-Ml the electrical circuits in the average 
house can be controlled from one central lo
cation with BT)-!\nCs^ Multi Control low voltage 
wiring system. Relays mounted in each switch 
box are connected by lipht bell wire to the 
master control, and any circuit ean be turned 
on or off from this central location. 

With this .system, lights can be controlled 
remotely from as many master locations as 
are installed. Low voltage wire can be fished 
through partitions without protection, and 
may even be stapled to walls where required. 
Switches are of the instantarieous touch type. 
Pr ice : $3.')-$50 over cost of conventional wir

ing installation 
Manufac ture r : Bryant Electric Co. 

Box D. Barnum Station 
Bridgeport 2, Conn. 

continued on p. 194 
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Name 

Address 
» 5 5 W C B»1I Mompi Co . I 

N O W . • • W - B E S T H O M E S C O . 

o f f e r s d e a l e r s a s t a r t l i n g 

n e w w a y t o s e l l h o m e s ! 

Best is handing dealers a head-start in the 
competitive 1956 home sales race! The 

new Best "Freestyle" Homes give buyers 
the irresistible advantage of" "designing" 

theii* own homes—using the ingenious new Best "Silent 
Architect". Yet the more than 5600 possible home designs 

are a series of brilliant variations of amazingly few 
basic plans of accepted utility and step-saving traffic patterns. 

As a builder you effect economies and speed by using 
a minimum of plans—yet your customer can have his own 

/ ^ ^ ^ "individual home" from more than 5600 possible designs. 
Best is first in the industry with this revolutionary 

concept. You be first in your area to sweep in new sales 
and added profits with it! Act fast—send 

the coupon below today! 

W. G . Best Homes Co. 
Effingham, III. 

I've got to know more about this "Silent Architect" and the 
Best "Freestyle" Homes for 1956! Rush complete dealership infor
mation right away, at no cost or obligation to me. 

-State. 

THE BEST COMMUNITIES OF TOMORROW ARE BUILT WITH BEST TODAY! 
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CHfiSB'C(U>Kk sm ofQUAUTYin dmmsge lims/ 
Remarkable how inexpensive it is to give drainage lines two-way extra 
quality, with Chase copper drainage tube ( D W V ) . Far longer service 
life and greatly improved efficiency are assured. 

Drainage lines of Chase copper tube resist corrosion—ran'/ clog with 
rust—.v/ay efficient over the years! Their interior is smoother; flow is 
unobstructed at joint connections—/ar^er volumes of waste water can 
pass through them because friction is reduced! 

Chase copper drainage tube is 4 times lighter than ordinary drainage 
pipe. Can be pre-assembled and installed with great savings in time! 
It can be cut to length right on the job. Requires fewer joints because 
it comes in 20 foot lengths. A n d rugged, leakproof solder joints fit 
within standard partitions, eliminating expensive furring out! 

Insist on Chase copper drainage tube ( D W V ) . Add extra-value to 
everv home—with little or no extra cost! 

Chasei 
Longer-lasting radiant healing installations are 
economical, quick and clean when made from 
Chase copper water tube. No worry about leaks 
or repairs—can't clog with rust! 

B R A S S & C O P P E R C O . 
WATERBORY 20. CONNECTICUT • SUBSIDIARY OF KENNECOTT COPPER CORPORATION 

The Nation's Headquarters for Brass & Copper 
AllanlJ Cblcato Denvtr iBdlaiuRolls Mloaeipiils Phlladelplila 
Balllmore Cincinnati Oetroll Kansas CIly.Mn. Newark Pllisburch 
Boston Clevelanil Granil Rapids Los AoEolts New Orleans Providence 
Charlotte Dallas Houston Mllwankee New York Rochesur 

St. luls Sao Fraoclsco Suttle Walarbury 

90 HOUSE & HOME 



w h e n y o u m i x i n t h e 

m a g i c o f M A L T A ! 

Know-how in blending produces fine cigars and 
smooth whiskey. When remodeling a home , . . 
M A L T A wood windows blend with every type and 
style of architecture as a dramatic example of how the 
new goes with the old to produce greater charm. 

These three distinctive 
designs provide beauty 

and adaptability for 
every type of 
architecture. 

M o l t - a - M o t i c 
popular double-

hung unit with 
removable sash 

M a l t - a - V e n t 
swing-out awning 
or casement type 

windows 

M a l t - a - G l i d e 
horizontal sliding 

unit with 
removable sash 

R E M O V A B L E S A S H . . . convcnicnl 
to builder and buyer. Instulla-
tion is easier, faster . . . means 
greater saving. Home buyers 
love the ease of MALTA "lake-
out" windows . . . lets them 
clean the outside, inside. 
J A M B LINERS make it possible to 
adapt Malta frames to walls of 
varying thicknesses from 5!4" 
to 4 ' / i " . 

For modeniization thai blends in 
new charm . . . it's MALTA. See 
your nearest dealer or write for 
complete informatiwi. 

Member Pondorosa Pine Woodwork Assn., .-ind N.W.M.A. 

Now for as lillle as $13.00 more per house... 

New [loneywell decorator 
TAP-LITE switdi 

adds sales EXCITEMENT 
to your houses 

TAP. 
light's on! 

TAP.. 
lights o f f : 

Approved by Underwriters' Laboratories, Inc. 

L 
I 

Color styling —matches any decor 

An exciting new development in light 
switches for your homes—that's the new 
Honeywell Tap-Lite! It's a smart looking 
switch that will attract prospect's eyes 
in eiery room. 

Pastel inserts—four colors come with 
each switch—or any wallpaper or fabric 
may he inserted behind the cover. 

Installation is easy —simple snap-in 
wiring does the trick! It uses regular 
line voltage, and you don't have to fuss 
witii unsightly wall plate screws. 

For complete information and prices, 
call your local Honeywell oflice. or wwte 
Honeywell, Dept. H H - I 2 - 8 I . Minne
apolis 8, Minn. 

N N E A P O L I S 

T A P - L 1 T € -̂'-̂ '̂̂  
Switches 

112 offices across tin nation 
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The professional gift tiiat spells PRESTIGE 
Clirislnias is closer lhan you think—and so is the answer to one 
of its biggest shopping problems. Right on the opposite page is the 
'illI order form that sends house & home lo your clicnis. cus
tomers or employees: builders and contractors, architects, realtors, 
finance executives, and material supply dealers—everyone active 
in the home building field. 

Each will receive the handsome gift card pictured. Each will 
rccfivc 12 bij: issues ol house & home, bringing your good wishes 
every month. 

So avoid the holiday rush. Give your associates a gift that 
iipens the door to better relations. Take advantage of our Christmas 
Gift Rates shown with your order form on the opposite page. ^ ^ > -

house & home 
T H E G R E A T E S T I N F L U E N C E I N H O M E B U I L D I N G : D E S I G N • C O N S T R U C T I O N • F I N A N C E • S A L E S • M O D E R N I Z A T I O N 



S P E C I A L house & home 
C H R I S T M A S G I F T O R D E R F O R M 

Do your Christmas shopping rifiht on this page 
M a i ! this cut-out order f o r m 

a n d give y o u r c l ients , 

cus tomers a n d f r i e n d s 

a gift that sends your good wishes 
every month of the year. 

S a v e with these Chr is tmas Gift Rates: 

1 0 o r m o r e s u b s c r i p t i o n s ^ S ' " ^ 

(your own subscription may be included) 

3-9subscriptions '"̂ ^̂  

2 subscr ip t ions H ' ' ' ^ ''"^'^ 

1 s u b s c r i p t i o n ^ 6 ' ^ ^ 

Thi'sc arr one-year siilis<ri|)ii<ms to liiiildin}! professionals in U S . \ , 
Possessions or Canada. To Uikr full advantap- of lliesc low proiip rates, 
you may include your own subscripiion, new or renewed, in your order. 

h o u s e 8< h o m e 
9 Rockefel ler P laza 
New York 2 0 , N. Y . 

bill iiic 

bi l l my firm 

renew my [n-isoii.il ^lll)sc^i|)tion 

1 iii('lii<lo piiymcnl of 

I ( I I l ac'li of these snhscriplioiis. plea.se semi a special gifl 
;miii)iiiiccinent card signed 

my name 

address 

Please send one year of h o U S e & h o m e to: 

Mume • • • • • • • • • • • • • 

lille 

firm 

Ijjie iif buainoi ur prormion 

iiume 

lille 

firm • 

lype 1)1' liUKMiCKii or | i r a r e » i o n 

addrut 

name 

title 

firm 

type (i( bullinn^8 oi prnrMtion 

addreit 

name 

lille 

firm 

type of biihine>K or prufesfiiDn 

oddreu 

name 

lille 

firm 

lype of butlnets nr prnfetiioo 

•ddreti • 

uumc 

title 

firm 

lype o f buiineM or profeiiioD 

addrcnn • . • « . . • • • • » . . . . 

12 

S e n d add i t iona l names a n d addresses on a separate 

sheet of p a p e r . 



N E W P R O D U C T S 

PROFITABLE APARTMENTS 
continued from- p. 188 

joT juriher dclail.i check numlirred coupon, p. 232 

R E S C U E D F R O M O B L I V I O N 

BY SMART R E M O D E L I N G 

Overun by weeds and seemingly destined for 
wrecking to save taxes, tliis 1 1 0-year old Toledo, 
Ohio mansion was remodeled fo income status by 
the Blair Realty & Investment Co. 
Addition of grocefui lacy iron grillwork, repaint
ing in fresh green and white, and landscaping 
combined to restore charm to the exterior. 

COMPLETE KITCHEN CONVENIENCE IN COMPACT SPACE 

4 S I Z E S . . . 3 9 to 6 9 inches w i d e 
Genuine vitreous porcelain on all 
exposed surf a c e s . . . easy to clean 

Gas or electric ranges (AGA and 
Underwriters approved), refriger
ator with freezer compartment and 
push-button door, one-pieee sink and 
work top, storage cupboards . . . 
streamlined into compact units 39 
to 69 inches wide. 

One-piece range top, sink and 
counter area has no cracks or crevice 
to harbor dirt. 

Dwyer Kitchens are made com
plete in our own plant . . . by an 
organization specializing in compact 
kitchens for over27 years. Thousands 
of installations . . . nation-wide . . . 
have proven their durability in the 
hard usage of rental properties. 

D W Y E R P R O D U C T S C O R P O R A T I O N 

Dept. D1 2 5 , Michigan Ci ty , Ind iana 

The interior was remodeled to make apartments with kitchen-
dining areas like this . . . apartments quickly rented. Each has a 
Dwyer Kitchen . . . concealed by louvred doors when not in use. 

SEND FOR FREE BULLETINS O N DWYER KITCHENS 

Name_ 

Address. 

Town. 

State, 

DWYER PRODUCTS CORPORATION 
Dept. D85, Michigan City, Ind. 

r 
Lay 

W A L L TILE n e e d s c e r a m i c sur face to a l u 
minum body in a c h i p - r e s i s t a n t finish 

Newest product nn the lenptliy list of Vikoii 
wall tiles is thfir porcelain-im aluininimi 
tile, in which a Du Pont ceraniie coaling is 
fused to an aluminuni hase. To avoid eon-
fusion with clay liles, conimoniy calleil ee-
raniic. Vikon calls tlieir finish "pnnclaiii". 

This lighlwei<:ht tile (with mastic, only 18 
oz. psf.) can be used where wei;;hl liniilalions 
rc-lrict heavier mali-rials. I l can he cut and 
!)ent lo fit. and will nol ehi[i (ir craze, it i-
resisiant to most chemicals and cleaning; 
a;:enls. Heat will noi mar the finish or warp 
the aluminum, so the tile can be used safely 
around heatinp panels, ovens or radiators. 

All necessary trim tile and sha|)es are made 
In the 12 colors (plus black and white) in 
vvhieh the tile is ofT(rred. 
Pr ice : 98c psf. (tile, trim and mastic) 
M a n u f a c t u r e r : Vikon Tib; Corp. 

Washinplon, N.J. 

FOLDING D O O R is Phi l ipp ine m a h o g a n y 
s a n d w i c h e d b e t w e e n v iny l coat ings 

One of the thinnest and li;:hlesl room divid
ers yet is the Forest Fold, a veneer of Philip
pine mahogany fii.sed lo two sheets of fl<-xibli-
vinyl. Veneer panels are either 2Vi" or 4" 
wide, with th<- plastic film acting as a hinge 
between sections. No dama;.'e is caused by 
opening and closing this hinge, and the vinyl 
will not separale or peel. 

ForcstFolil dividers are hung from ceiling 
tracks by bra.ss rollers, and are available in 
a range of widths and two heights, 6'-8" 
and 8'. 

Pr ices : 6'-8" x 4', $44.25; 8' x 4', $47.50 

Manufac ture r : Pacific Door & Mfg. Co. 
3800 Seventh .\ve. South 
Sealde 8, Wash. 

continued on p. 198 
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AIR CONDITIONING SELLS TODAYS HOMES 

"We're building 368 homes-
all air conditioned, 

because buyers demand it" 
say builders D. E. hunt and C. C. Tkomason of Del Rancho Homes, Irving, Texas. 

"Home buyers today are demanding the com
fort and convenience found in air conditioned 
homes," says M r . L u n t . "That's why my 
partner and I are building air conditioning 
into every one of the 368 homes in our de
velopments." 

L u n t and Thomason are building homes 
priced from $13,000 to $18,000 in Irving and 
Carrollton, Texas. 

"We've often heard a buyer comment that 
air conditioning was the difference that gave 
us the sale," says M r . Thomason. 

THESE ADVANTAGES SELL TODAY'S 
AIR CONDITIONED HOMES: 

Year-round comfort • Less cleanine and redecorating 
Street noises eliminated • Basement humidity reduced 
Odors removed • Better sleep • Higher resale value 

Sales resistance falls flat when you point out 
the advantages of living in an air conditioned 
home. Home buyers today know that resi
dential air conditioning is here to stay. That 's 
why successful builders all over the country 
are keeping ahead of comfjetition and selling 
homes faster by including year-round air con
ditioning in the homes they bxjild. It 's the 
modern way to sell the prospect. 

Why you should insist on units charged with ^^Freon 

M r . Thomason and M r . L u n t beside the installation 
of a 3-ton Gibson uni t . Even on hottest Texas summer 
days this uni t , charged wi th "Freon", maintains a cool 
68° indoor temperature. 

Be sure to specify D u Pont "Freon" refrig
erants for the equipment you select to air 
condition the homes you build. 

B u i l d i n g codes everywhere endorse 
"Freon" refrigerants. T h e y are sa/e—non
flammable, nonexplosive, virtually nontoxic. 
For nearly 25 years D u Pont has manufac
tured "Freon" to strict laboratory standards. 
The result is a product of uniform purity which 
contributes to long, efficient, trouble-free serv
ice for all types of air conditioning equipment. 
"Freon" refrigerants are the most widely used 
of all refrigerants; there is one for ev^^y type 
and size of air conditioning equipment. 

Learn how air conditioning has helped 
others sell homes. Send for yoiu* copy of the 
D u P o n t brochure,"WhatSuccessful Builders 
Tli ink of Home Air Conditioning." For your 

free copy write to E . I . du Pont de Nemours 
& Co. (Inc.) , "Kinetic" Chemicals Division 
1212, Wilmington 98, Delaware. 

F R E O N 
REG. U . S. PAT. OFr . 

S A F E R E F R I G E R A N T S 

*"Freon" is Du Font's registered trade-mark 
for its fluorinuted hydrocarbon refrigerants. 

mm 
B E T T E R T H I N G S F O R B E T T E R L I V I N G 

. . . T H R O U G H CHEMISTRY 
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SHOWN ABOVE—(left to right). Rough sawn hemlorh board and batten: Tree Life Texture One-Eleven (4" groove spacing): PlyAloy Overlaid Siding, 

WHAT'S NEW 
New ideas and improved manufacturing techniques 
result in materials that offer striking good looks... 
give builders really fresh sales features...are easy to 
install and finish, afford major application economies. 

96 HOUSE & HOME 



PLYALOY OVERLAID PLYWOOD pinvi.lrs the 
finest and most durable paint base of any siding 
on the market today. It takes paint ea.sily, evenly. 
Eliminates grain raise and checking, The smooth, 
durable overlay is a medium density resin-
impregnated fiber permanently fused to 
Exterior fir plywood in modern hot plate presses. 
Pre cut to standard 12", 16" and 24" widths; 
8' long: lower edge bevele<l for drip. Comes 
packaged by the square, complete 
with wedges and shadow-line furring .strips. 

TREE LIFE TEXTURE ONE-ELEVEN is the exciting 
new grooved Exterior plywood that combines 
rugged strength with striking pattern and texture. 
Merchandising-minded builders like National 
Homes, world s largest prefabricators. report 
that it helps attract buyers and clinch sales. 
Designed for inexpensive stain finishes. For 
greater economy, panels can be applied directly 
to studs on unsheathed walls. Comes packaged in 
16". 32" or 48" widths; 8' or 10' lengths. 
Grooves either 2" or 4" o. c. 

WEST COAST UPLAND HEMLOCK - an old 
favorite newly improved by factory treatment 
(at buyer's option) with a truly effective water 
repellent that virtually eliminates paint failures 
caused by water coming though paint film. Tree 
Life Hemlock comes in all standard patterns, 
both vertical and flat grain, Rough board and 
batten siding is increasingly popular for inex
pensive yet good looking installations.Tree Life 
Hemlock takes paints and stains very well, works 
easily, makes wonderful economy siding. 

i n s i d i n g ? 
. • - C O M . 

T R E E L I F E 
F O R E S T P R O D U C T S 

H e m l o c k L u m b e r • Douglas F i r L u m b e r • F i r P l y w o o d 
• P l y a l o y ' O v e r l a i d P lywood S i d i n g • P l y G l a z e H i g h -
Dens i ty O v e r l a i d P lywood • Moire ' " B r u s h e d " P l y w o o d 
• Tex ture O n e - E l e v e n • K n o t t y P i n e and C e d a r P l y w o o d 

® S T . P A U L & T A C O M A L U M B E R C O . | 
Department HH, Tacoma 2, Washington 
Please send literature and other data on: • 

• PlyAloy • Texture 1-11 • Hemlock | 

Name. 

Firnu 

Address-

City .Zone. .State. 

I 
I 
I 
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H E R E S A N O T H E R 

H o m e 
TODAYS BIGGEST BUILDING VALUE 

'ncmn-idnna v. wisi aiwiii.. M 

o f a n 

INFORMED 
BUILDER 

This builder knows that this sign on every house he builds 
attracts buyers already sold on the beauty, livability and 
spaciousness found in every Admiral Home. With Admiral 
his starts are faster . . . completions are made on time . . . profits 
are assured. And he has a choice of more than a score of dif
ferent models, including ranch. Cape Cod, split-level and two-
story designs—all with several variations. 

If you are located within 500 miles of Pittsburgh, join the 
growing list of builders who know the Admiral sign means 
business—who know they wi l l make more money this year 
and every year selling Admiral Homes. For full information on 
specifications, prices, shipping data, sales aids, etc., get in 
touch with Admiral Homes today. 

3 0 0 Mt. Lebanoti 
Boulevard 
Pittsburgh 3 4 , Pa . 

L O c u s t 3 - 0 0 9 0 

continued from p. 194 
fur furthfr delailt clu-rk numliftfit i-»u/i<>n, p. IM? 

k. WATER SOFTENER e lec t r i ca l l y t imes s o f t e n 
ing and r e g e n e r a t i o n cyc les 

An appliance-styled automatic water .sof
tener, the Dii-U' (d. provides a lO-^al. per min. 
flow, with up to 24.000 jirains of hardness re
moved between repneralioiis. The unit's 
cycle is controlled \>\ a solenoid valve, which 
puts the .softener inio its r lar ifyinp stage ac
cording to the volume of water drawn and 
its specific hardness. 

Tanks are lined inside and out with two 
coats of porcelain. Plastic insulation between 
dissimilar metals prevents any electrolytic 
corrosion. fJowex softening resins used retain 
ilieir filtering properties for 20 years or mure 
without replacement. 
P r i c e : $4.50. installed 
M a n u f a c t u r e r : I)u \ \ ul, Inc. 

2813 N . Thatcher Ave. 
River Grove, 111. 

PLASTIC C O A T I N G m a k e s w a t e r so f tener 

tank c o r r o s i o n - r e s i s t a n t 

Fifteen years of research and over 500 ex
periments went into the plastic l ining fea
tured in the new Culligan water softener 
line. Because of extreme corrosion in some 
areas, galvanized tank linings sometimes 
were eaten out in less than three years. Now 
the corrosion resistance of the baked-on 
epoxy resin l in ing makes a 10-year guarantee 
possible. 

Tanks are first sandblasted lo as.sure good 
adhesion of the resin l ining, then go through 
a triple l ining spraying, then are baked and 
cured for ,30 minutes. Finally, the zeolite ab
sorbing agent and electric controls are 
added to the unit. 

P r i c e s : $249-$395. depending on capacity 

M a n u f a c t u r e r : Culligan. Inc. 
Northbrook, 111. 

continued on p. 202 
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HARDWARE OF 

ALCOA' ALUMINUM 

the luxury touch 

that adds value to your homes, 

yet costs no more! 

Manufacturers of builders* hardware are now 
featuring more beautiful. more trouble-free, more 
rugged hardware of Alcoa Aluminum. Made in de-
sigfns to harmonize with traditional or modern 
architecture, these luxury lines of lock seta, escutch
eons, hinges, window and cabinet hardware add 
value and sales appeal to any home, yet sell at 
regular hardware prices. 

Alcoa helped apply aluminum's advantages to 
builders' hardware by developing alloys that are 
corrosion resistant all the way through and beautiful 
finishes that resist wear and won't chip. Ask your 
hardware consultant about the quality lines of 
builders' hardware made of Alcoa Aluminum that 
are now available. They're easily identified by this 
label. Aluminum Company of America, 1970-M 
Alcoa Building, Pittsburgh 19, Pennsylvania. 

Your Guide to 
Aluminum Value 

WE CHOSE 

A L C O A t 7 
A L U i M I N U i M 
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The 980 sq. ft. "Volunteer": 3 bedrooms and family room; low price ronge. The "Cumberland", on outstanding home value in the medium price range. 

Move Ahead Fast 
as a franchised American Houses builder-dealer 
You can zip past your hor.sc-and-buggy style 
competitors! American Houses dealers are rid
ing the crest of a brand-new wave—and you 
can ride with them! 

You'll get more use out of your capital, a 
longer building sea.son, and the kind of adver
tising, promotional, and decorating help that 
assures fast sales. 39 basic designs plus all their 
variations, ranging from low price to luxury 
class, give you all the variety you could want. 

The "President": 1747 $q. ft., 3 baths, 5 bedrooms 

and a family-room den; in the quality bracket. 

it 

Each of the 39 American Houses designs gives 
you ail these features: 
• Exterior Flexibility, letting you give the customer any 
outside treatment he desires. 
• Many Variations, for the custom-built look without 
custom-building headaches. 
• Pre-Testing at the factory, by engineers, assures you of 
precision construction resulting in faster erection. 
• Quality in design, engineering, material and workman
ship assures the home buyer of ma.\imum housing value. 
PROJECT BUILDERS—Anici it an Houses, Inc.. is Ameri
ca's leading prefabricator of large housing developments. 

ilmemcrn Houses Int. 
AMERICA'S GREATEST HOME VALUE 

1 65 West 46th Street, New York 36, N.Y. 

Fill in tiie coupon right now for more details 
American Houses, Inc. 

Dept. H-12, 165 Wejt 46tti Street, New York 36, N.Y. 

Gentlemen: 

Q Please send me more information about your Builder-Dealer franchise 
program. 

Please send me more information about your Project Builder program. 

NAME-

FIRM NAME-

ADDRESS 

crrY - Z O N L -STATE. 
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EXTERIOR G R A D E DORLUX PANEL 

lifetime (Guarantee 
The panels of thit door ore Exterior Grade Dorlux, o product 
of Mosonite Corporation, Dorlux it a wood product selected by 
the manufacturer of this door to give you the best in quality, 
beauty, and service. These panels ore guaranteed not to split, 
spllnier, delaminole or crack du« to any natural conditions of 
weathering. If o Dorlux panel fails in ony of these ways, notify 
Mosonite Corporation, giving conditions of failure and name of 
door manufacturer. After verification of the foilure, Mosonite 
Corporation will furnish a new door section or an entire new 
door, depending on the circumstances, of its expense. 

MASONITE CORPORATION 
CHICAGO 2, ILUNOIS 

T h e b e s t - k n o w n g a r a g e d o o r s f e a t u r e 
a s o n i t e D o r l u x g u a r a n t e e d p a n e l s ! 

*'Overhead Door"...Raynor...Ro-Way. These and 
many other famous doors offer you a visible sales 
feature by including Masonite exterior grade Dorlux 
panels. 

A prospect will have added confidence in your selec
tion of products when he sees the Masonite Lifetime 
Guarantee sticker. I t tells him the panels won't split, 
splinter, delaminate or crack in normal use. 

What's more, these strong, rigid panels resist 

shrinking and swelling. They won't rot or corrode. 
And they withstand plenty of rough treatment. Their 
smooth surface takes paint beautifully; there's no 
grain to rise and check the finish. 

Look for the Lifetime Guarantee on the panels the 
next time you buy a garage door. Dorlux" is one of the 
many famous Presdwood'* products helping the indus
try put more livability in today's homes. Masonite'' 
Corporation, Dept. HH-12, Box 777, Chicago 90, 111. 

L o o k f o r t h i s m a n f 1 H e m a k e s t h e d i f f e r e n c e 

MASONITE CORPORATION 
M A N U F A C T U R E R O F P R E S D W O O D P A N E L P R O D U C T S 
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CONTOUR MOLDINGS 

Specifying STELZER CONTOURED ALUMINUM MOLD
INGS solves the Builder's problem with engineered 
details ond setting methods, eliminates improvised 
moldings and inadequate materials. 

PARTITION MOLDINGS 

continued from p. 198 
fur further details cheele numbered coupon, p. 232 

Decorative Plastic materials serve many new and 
interesting uses with STELZER MOLDINGS in Office 
Partitions, Fixed Screens, in Baths and Exterior Instal
lations. 

ALUMINUM STRUCTURES 

Colorful translucent MARKAY Canopies are designed 
for modern architectural Storefronts, Entrances, Ter
race Roofs and Shelters — Engineered to meet Build
ing Code requirements — Prefabricated for quick 
assembly and erection. 

Corrugofcd Mo»erio/$ require engrneercd /n-
sfa//af/'on Methods and accessories. En/ist 
the Did of STELZER MOLDINGS by writing 
for /(terofwre /isfed be/ow. 

• CORRUGATED GLASS MOLDINGS 

• MOLDINGS FOR PLASTIC PANELS 

MARKAY CANOPIES 

STELZER MOLDINGS 
4 9 1 8 Kel le r 9 f . . 8 o u » h B e n d 2 8 , I n d . 

R E r R I G E R A T O R S and FREEZERS can be buil t 
in , w i th c o m p r e s s o r in a r e m o t e locat ion 

F> finit«'Iy shinti-tl for the built-in market, the 
Sub-Zero line of refrigerators and freezer.s 
comes in a wide variety of sizes and styles, 
;dl intendrd In he slid into place with a 
minimum of instaihition work. 

A l l eahinels liavr- a % " flange around the 
perimeter which acts as t r im for the frame
work. Standard color is white, but blue, yel
low, pink or black are available at no extra 

cost, and coppertone or stainless steel may 
be had for a premium. 

Whi;n desired, the compressor condenser 
unit may be located at a distance from the 
cabinet (up to 15') . This may be in a crawl 
space below the kitchen, or in a u t i l i ty room 
bal king on it (below). A dry storage bin can 
be iusiiilled below the cabinet. 

For nonfloor-slanding models, frai i i in; ; 
must be provided to support 500 lbs., and 
mounting brackets are provided. 

! © I 
I I 

SIDC 
Wf IV 

® 

P r i c e s : Refrigerator (10.4 cu. f t . ) $326; 
freezer (9.5 cu. f t ) $318; side-by. 
side combination (24.2 cu. f t . ) , $908 

M a n u f a c t u r e r : Sub-Z<iro Freezer Co., Inc. 
Rl. 3, P.O. Box 2017 
Madison, Wis. 

continued on p. 206 

e l e n a e n t a r y . . . 

. . . the way pre-fab houses and Arcadia 
go together. Distinguished pre-fab builders 
like the Knox Corp. of Thomson, Georgia, 
know that well planned homes meet buyer's 
needs better—and sel! faster—when top-
quality, nationally known products are used 
throughout. That's one of the reasons why 
Knox Homes feature Arcadia sliding 
glass doors. 

Two important reasons why builders like 
Knox specify Arcadia are: Twin-Seal Wool 
Pile Weatherslripping, the positive four-side 
weather seal that locks out wind, rain, 
cold, dirt and bugs for keeps; and Arcadia's 
new Interchangeable Moulding Strips that 
make it easy lo glaze with either V4" plate 
or 1" insu'ating glass. The sections below 
illustrate both of these exclusive 
Arcadia features. " 

l i H 
K n o x H o m e s 1035 

" C O N F E D E R A T E " 
featured at Jekyll Island, Ceorgia 

Belter weatherslripping and simplified 
glazing are just two important po nls of 
difference between Arcadia and other sliding 
glass doors. For complete details on Arcadia 
steel and aluminum slid ng glass doors, 
see youTlocal Arcad'.a distributor. Check, the 
Yellow Pages un;lcr "DOORS, Sliding." 

ARCADIA METAL PRODUCTS • FULLERTON, C A L I F . 

Distributors in Canada, Puerto Rico and 
throughout the U. S . National member 
Producers' Council, Inc., and National 

Association ol Home Builders. 

a r I d I a 
sliding glass doors 

Help huild a heller America... 
See an architect 
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a r c h i t e c t 

Just look at the "Family Room" in this 
MIDWEST PROTOTYPE home! It is a room 
designed to bring "Bud" into the family life 
— a room where he can become a more 
integral part of the family, yet still be " a 
boy", carefree and happy 

FAMILY 
ROOM BR 2 

B R 4 " T o i n 

ME 

This typical "All-American" boy is one of Midwest's 

architects, even though he may not know it. 

It is for him that every Midwest House has been 

designed — designed to give him the kind of house a 

boy proudly colls "home" — designed to give him the 

feeling of space and comfort that contributes so much to his 

normal development. 

It is this kind of designing that makes MIDWEST 

HOUSES easier to sell! 

YOU'LL SELL MORE HOUSES IF YOU BUILD MIDWEST!! 

There are still opportunities for independent distribution representatives 

in Ohio, Illinois, Indiana, Michigan, West Virginia, Kentucky, Pennsylvania and New York. 

Write for full information. 

MIDWEST HOUSES 
LlJlJ 
M I D W E S T H O U S E S , I N C . • B O X 3 3 4 . M A N S F I E L D , O H I O 
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9 C I A I . H O M E S 

P r e f a b r i c a f o r s c o a s t 
. . . for top quality building products , 

nationally adver t ised to build unqualif ied 
a c c e p t a n c e among home b u y e r s ! 

A m o n g p r e f f a b r i c a t o r s 

u s i n g C a r e y p r o d u c t s a r e 

F a s t , o n e s o u r c e s e r v i c e o n . 

R o o f i n g 

Add new sales appeal to your budget-
priced homes with coiotiul, low-cost 
Carey Thick-Butt Shingles. C h o o s e 
from a variety of beautiful Sno-Crest 
pastel blends in green, blue, buff and 
gray . . . harmonize perfectly with the 
natural surroundings of every home. Low 
first cost, low maintenance . . . and Carey 
Thick-Butts are completely fire-safe, too! 
Each shingle self-aligning, self-spacing 
for easy installation. 

Also Carey Super Strip Shingles to fit 
your building needs. 

ADMIRAL HOMES, West Newion, Pa. 
ALLEGHANY HOMES CORP.. Homer, N. Y. 
ABC CONSTRUCTION CORP., Indianapol is , I nd . 
W. G. BEST HOMES, Eff ingham, I IL 
COLPEART HOMES, INC., South Bend, I n d . 
CONTINENTAL HOMES, Toledo, Ohio 
ENTERPRISES OF MAINE, INC., Rockland, Me. 

S i d i n g 

EX-PAN HOMES, INC.. Cleveland, Ohio 
EXPANDABLE HOMES, INC.. Sheboygan Falls, Wise.I 
FAIRHILL, INC., Memphis , Tenn. 
FIVE STAR HOMES, INC., Rome. II I . 
IVON R. FORD, INC.. McDonough, N. Y. 
GENERAL INDUSTRIES HOMES, Ft. Wayne, I n d . 
HODGSON HOUSES, INC., Dover, Mass. 

I n s u l a t i o n 

Ceramo Glazed Asbestos Siding. Fea
tures glazed ceramic surface that seals 
out dirt, stains, grime —seals in rich, 
deep-tone and pastel colors. Finish won't 
fade, bloom or wear off. 100% washable! 
Available in these deep-tone and pastel 
colors: Sherwood Green. Salem Red, 
Colonial Yellow, Congo Brown, Sage 
Green, Granite Gray . . . and brilliant 
Ceramo White. 

Also new Double-Sealed Careystone 
Siding in pastel shades of green, brown, 
coral and gray. 

Depend on Carey Rock Wool Insula
tion for a safe, economical insulation 
job. Tough, permanent. . . will not mat, 
settle, disintegrate or change form. Com
pletely fire-safe! "Locks" heat inside, 
cuts fuel waste as much as 40%. There's 
a type of Carey Rock Wool insulation to 
suit your exact requirements. 

Better Products for Better Building Since 1873 

Plants mU Lockland, Ohio, Middlelown, Ohio, Chicago, III., Memphis, Tenn., Perlh Amboy, N. J., 
Houston. Texas, Plymouth Meeting, Pa.. Lennoxville, P. Q., Asbestos Mines at East Broughton, P. Q. 

The Philip Carey Mfg. Company 

Lockland, Cincinnati 15, Ohio 

In Canada: The Philip Carey Co., Ltd., Montreal 3, P. Q. 
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t o c o a s t c o u n t o n 

Y o u can o rde r t r u c k l o a d s h i p m e n t s a l m o s t overnight 

f r o m b i g C a r e y p l a n t s a n d warehouses l oca t ed i n 

m a j o r areas. Save t i m e a n d m o n e y . . . t a k e a d v a n t a g e 

o f Carey ' s f a s t "one-source" service . Use t h e c o u p o n 

b e l o w to reques t f ree l i t e r a t u r e , s p e c i f i c a t i o n i n f o r m a 

t i o n , o r t o have a C a r e y r e p r e s e n t a t i v e c a l l . 

HOME BUILDING CORP., Sedalia, Mo. 
HOUSING ENGINEERS CO., Dallas, Tex. 
INTERNATIONAL HOMES. Youngstown, Ohio 
LESTER BROTHERS, Martinsville. Va. 
MIDWEST HOUSES. INC.. Mansfield, Ohio 

and Port Jervis, N. Y. 
MODERN HOMES CORP., Dearborn, Mich. 
MODULAR HOMES, Kirkwood, Mo. 
NATIONAL HOMES, Lafayette, Ind. 

and Horseheads, N. Y. 

NATIONAL LOG CONSTRUCTION CO., 
Thompson Falls, Mont. 

PLACE HOMES. INC.. South Bend, Ind. 
PRECISION BUILT HOMES, INC., Baltimore, Md. 
RAY-MEL HOMES, Columbus, Ohio 
READY-MADE BUILDINGS, INC., Pittsburg, Kansas 
RELIANCE HOMES. INC., Marion, Ohio 
RICHMOND HOMES, INC., Richmond, Ind. 
SCHOLZ HOMES. INC., Toledo, Ohio 

SERVICE HOME MFG. CO., Grand Rapids, Mich. 
SOUTHERN HOMES, INC., Marion, III. 
SWIFT HOMES, INC., Elizabeth, Pa. 
THE THYER MFG. CO., Toledo, Ohio and Collins. Miss. 
THURO-BUILT PRODUCTS. INC., Belleville. Ohio 
U. S. STEEL HOMES, New Albany, Ind. 
WADSWORTH HOMES, INC., Kansas City, Kan. 
WEAKLEY LUMBER CO., Newark, Ohio 

Vent i la t ing F a n s B a t h r o o m C a b i n e t s A c c e s s D o o r s 

T h e C o m p l e t e M i a m i - C a r e y l i n e for 
b a t h r o o m s , k i t c h e n s , h o m e l a u n d r i e s 
a n d utility r o o m s . B a c k e d by $ 2 7 , 0 0 0 , 0 0 0 
w a r r a n t y t h a t p r o t e c t s you a n d y o u r 
b u i l d e r - c u s t o m e r s . M o d e l s fo r e v e r y 
n e e d . Q u i c k a n d e a s y to i n s t a l l . A l s o a 
c o m p l e t e l ine of f a n a c c e s s o r i e s to m e e t 
a l l i n s t a l l a t i o n r e q u i r e m e n t s . 

C o m p a c t , n e w M i a m i - C a r e y E l e c t r i c 
B a t h r o o m H e a t e r l e n d s a d d e d s a l e s ap
p e a l to e v e r y h o m e . 

M a i l c o u p o n t o d a y ! 

S t y l e - s e t t i n g d u e t t e c a b i n e t s b y 
M I A M I - C A R E Y . A s k a b o u t t h e " P r i n 
c e s s " — n e w e s t in t h i s f a m o u s l i n e — w i t h 
twin s l i d i n g m i r r o r d o o r s , b ig s t o r a g e 
c o m p a r t m e n t . P e r f e c t for y o u r budge t -
p r i c e d h o m e s ! 

A c o m p l e t e l ine of beau t i fu l M i a m i - C a r e y 
c a b i n e t s , e n s e m b l e s , m i r r o r s a n d m a t c h 
ing b a t h r o o m a c c e s s o r i e s for e v e r y t y p e 
ins ta l la t ion , e v e r y b u d g e t ! 

F e a t u r e e a s y a c c e s s t o a l l s e r v i c e 
p o i n t s — p l u m b i n g v a l v e s , e l e c t r i c a l , r e 
f r i g e r a t i o n , c r a w l s p a c e to a t t i c s . All 
s t e e l ; fit f l u s h wi th wal l s u r f a c e — e a s i l y 
w a l l p a p e r e d or p a i n t e d . S h i p p e d r e a d y 
to i n s t a l l . . . n o s p e c i a l f r a m i n g n e e d e d . 

T h e P h i l i p C a r e y M f g . C o m p a n y 

Dept. HH-12, Lockland. Cincinnati 15. Ohio 

Please send us complete information on (please check) 
Roofing Siding Insulation _Bathroom Cabinets 

NAME. 

FIRM. 

.Venti lat ing Fans Access Doors. Other. 
ADDRESS. 

• Please have your representative calL CITY. J O N E . .STATE. 
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N E W P R O D U C T S 

I 

K I T C H E N F A N S 
Complete line . . . f o r wall or ceiling . . . 
and packed with sales and installation fea
tures! 8" and 10" fans, for pull chain or 
wall switch operation. Baked white enamel 
or "super-chrome" grille. 

A ^ £ M ^ . . . I N S T A L L A T I O N F E A T U R E S ! 
C u t i n s t a l l a t i o n t i m e a n d e x p e n s e b y 5 0 % ! 

" A l l - s i z e " s l e e v e fits a l l w a l l s f r o m 4 " to 1 4 " . 

N e w m o u n t i n g t a b s . . . a d j u s t a b l e m o u n t i n g 

s t r a p s s i m p l i f y i n s t a l l a t i o n — e l i m i n a t e c a r 

p e n t r y w o r k . 

A ^ £ M ^ . . . O P E R A T I N G F E A T U R E S ! 

C o u n t e r b a l a n c e d shut te r s t o p s b a c k d r a f t s a n d 

flutter. O n e - p i e c e m o t o r s u p p o r t for qu ie t o p 

e r a t i o n . A l l - w e a t h e r h o o d k e e p s o u t s i d e w a l l s 

c l e a n — o p e r a t e s w i t h c h a i n or w a l l s w i t c h . 

HEW.,,V(i^ P R I C E S ! 

P r i c e d l o w — w i t h i n the r e a c h of a n y p ro jec t ! 

P r e c i s i o n bui l t a n d g u a r a n t e e d for 5 y e a r s . 

WRITE... for i n f o r m a t i o n , or see 

S " ^ ^ your n e a r e s t C h e l s e a d istr ibutor . 

C H E L S E A FAN & B L O W E R C O . , I N C . 
PLAINFIELD^ NEW JERSEY 

continued front p. 202 
for furlhirr detaih check numhi-n-d rou/inn, / i . 23i' 

S H O W E R DIVERTER c h a n g e s w a t e r f low 

wi thout a l te r ing t e m p e r a t u r e 

F u l l control of shower volume without ad-
jiistincril of hot and cold faucets is pos-
silile with Barnes ' 580 Seriex shower diverter 
for combination tub-shower installations. A 
three-valve unit , the diverter permits any 
shiiwer volume from full on to a bare tr ickle, 
wi ih no change in water temperature. T h e 
water may even be turned completely off. 
then turned on apain. yet sti l l retain th«' 
rii ixnirc oi ipinal ly set. 

A l l three stem imits are replaceable from 
outside the wal l , and spin-on escutcheons 

al low a full IVs " roughing-in variat ion. A 

one-piece bronze body el iminates threaded 

assemblies and leaky joints. 

Pr ice: Diverter, S12.96, with shower head 

and cast spout. 819.56 

M a n u f a c t u r e r : Barnes Mfg. C o . 
Mansfield. Ohio 

3 

THERMOSTATIC C O N T R O L a s s u r e s constant 

uni form t e m p e r a t u r e of s h o w e r w a t e r 

Burns from too-hot water—or shock from 
too-cold—are prevented by the Powers Type 

continued on p. 210 

A T T I C F A N S 
Every home — new or remodelled — needs 
the added luxury of complete summer com
for t and healthful year-round ventilation — 
with a Chelsea deluxe attic fan. Low cost 
Chelsea attic fans are easy to i n s t a l l . . . 26 
different models for wall and ceiling installa
tion meet every home ventilating require
ment. Plan today to "comfort condition" 
your homes, cut cooling costs—with Chelsea! 

CUT T H E HIGH C O S T 
OF C O M P L E T E HOME COOLING! 
R e d u c e c o m p l e t e h o m e a i r c o n d i t i o n i n g c o s t s ! 

W h e n hot , s t a g n a n t a i r is flushed f r o m at t ic 

s p a c e s , the s i ze of the r e q u i r e d a i r c o n d i t i o n -

s y s t e m is r e d u c e d b y u p to 4 0 % ! It 's the 

e c o n o m i c a l c o m b i n a t i o n for eff icient h o m e a i r 

c o n d i t i o n i n g — u s e a C h e l s e a d e l u x e at t ic f a n . 

A n at t ic f a n w i l l v e n t i l a t e the ent i re h o u s e 

t o o ! It d r a w s f r e s h a i r into e v e r y r o o m . . . 

e x p e l s ho t , s t a l e a i r t h r o u g h att ic v e n t s — 

c h a n g e s of / the a i r in the h o u s e e v e r y m i n u t e ! 

. for in fo rmat ion , or see 

? t | ^ # * ! ^ ^ y o u r n e a r e s t C h e l s e a d istr ibutor . 

C H E L S E A F A N & B L O W E R C O . , I N C . 
PLAINFIELD, NEW JERSEY 
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Also available with I'/z baths, 
basement or garage . . . 

Or all or any of the three In combination. 

build and sell 
the G R E A T E S T home v a l u e 

in A M E R I C A today! 

I 

H E R E ' S W H Y ; 

THE FIESTA is America's newest pace-setting contemporary 
home with a proven record of profits. It's big news with builders 
and prospective homeowners. Here is a conventionally-built 3 
bedroom home . . . value-priced for America's moderate income 
families. 

STYLE-RITE designers have created: a large 44' 8" x 26' floor 
plan (1162 sq. ft. plus full storage wall carport). Huge, open 
style living room, step-saver kitchen, sturdy post and beam 
construction, fully insulated and with advanced awning-type 
windows. 

STYLE-RITE puts profits at the doorstep with the Fiesta . . . 
certoin/y one of the easiest homes to fau//d and se/ / . Profit from 
Style-rite experience and know-how. Learn the money-making 
facts about this great home value. Co/ / , wr/fe or w/re today for 
fu// detoj/s. 

Transportation will be furnished during the NAHB Convention to 
Style-rite models located In Chicago northside suburbs. Tours start 
from our Exhibit, No. 335, 3rd. floor Conrad Hilton Hotel. 

Stylc-rite Homes Corp., 659 Marion Rd., Columbus 7, Ohio 

Please send me complete information about your pace-
setting Fiesta contemporary homes. I plan to build 
homes in 1956. 

Name 

Address_ 

City Stale 

Telephone No._ 

H O M E S C O R P . 

6 5 9 MARION RD. COLUMBUS 7 , OHIO 



S I X I M P O R T A N T F A C T S 

T O K E E P I N M I N D A B O U T 

(Made in the U. S. solely by LIBBEY • O W E N S • FORD) 

0 

e 

o 

0 

o 

T/irrmopane is a reg:istcrcd trade-mark of 
ihc L i b b c y Owens 'Ford Glass Company. 

O n l y L ibbcy Owcns Ford makes 
Tliermopane insulating glass. 

O n l y L i b bey "Owens "Ford can use 
Tliermopane in connection w i t h transparent 
insulating units. 

O n l y Tliermopane has the Bondermetic 
Seal * wh ich bonds the panes of glass into 
one uni t to prevent d i r t and moisture 
f r o m entering the dry air space. 

The name "'Thermnpane'' can and should 
be used when referr ing to the 
L i b b c y O w e n s Ford product only. 

The word ''Tliermopane''' can never legally 
be used when referring to any other 
brand of mult iple-glazing construction. 

W e m a k e these s t a t e m e n t s b e c a u s e the f u n c t i o n of 

a t r a d e - m a r k is to ident i fy u n e q u i v o c a l l y the m a n u 

f a c t u r e r of a p r o d u c t . . . to e l i m i n a t e the possib i l i ty 

of c o n f u s i o n i n the m i n d of i h e p u b l i c c o n c e r n i n g 

the p r o d u c e r o f a spec i f i ed p i o d u c t . . . to a s s u r e 

that the c u s t o m e r gets w h a t he o r d e r s . 

W e a re sure that a r c h i t e c t s , c o n t r a c t o r s a n d o thers 

w h o a re f a m i l i a r w i t h the s u p e r i o r i t y a n d a d v a n t a g e s 

of Thermopaue w i l l w e l c o m e these s t a t e m e n t s . . . w i l l 

r e f r a i n f r o m u s i n g o u r t r a d e - m a r k in re fe r r ing to a n y 

c o n s t r u c t i o n or p r o d u c t not m a d e by the L i b b e y 

O w e n s - F o r d G l a s s C o m p a n y . 

W e be l ieve that o u r r e a d e r s w i l l u n d e r s t a n d 

L ' O F"s p r i d e in Tliermopane a n d o u r s i n c e r e d e s i r e 

to h a v e Tliermopane c o n t i n u e to e n j o y its i n d i v i d u a l i t y . 

Libbey Owens-Ford Glass Company, 60S Madison Avenue, 
Toledo 3, Ohio. *® 

L I B B E Y - O W E N S - F O R D 

Blanket of dry air 
nsulatos window 

Bondormclic 
(ol-to-glasi) 

Seol" keeps air 
dry and clean 

^ c m e 
I N S U L A T I N G ^ 6 L A S S 

I S A L S O A V A I L A B L E I N 

3 - P A N E A N D 4 - P A N E U N I T S 

3 and 4-pane units are available for refrigerated 
cases and for unusually severe conditions requiring 
low coefficient of heat transfer. 
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B U Y E R S W I L L L I K E T H E S E P L E X T O N E 

B E N E F I T S I N Y O U R H O M E S . . . 

THEY C A N SCRUB ITI Yes, Plexfone is 
RUGGED. If stands herd scrubbing and 
scouring without surface damage. 

THEY CAN TOUCH IT UPl Nicks and 
scratches don't mean a whole new paint 
job. Touch-up defies detection. 

THEY CAN ABUSE ITI Plexfone stands 
abuse—resists wear, obrasion, chipping, 
crocking, even light sanding doesn"! mar it. 

WIttlAMS GREEN Color-flecked PtEXTONE 

Enlarged view of one of mony decorotor color 

combinations for modern or traditional inte

riors. Also available in monotones and custom 

multicolors for large projects. 

THEY LIKE ITS HIDING POWERI One coal 
over primer covers minor imperfections in 
loped dry wall joinis ond other trim. 

THEY LOVE ITS MODERN TEXTUREI Plex-
lone texture has the warmth ond beauty 
of fine wallpaper. 

|.::-:-::;-:-^>v-:-<1 

Y O U WILL L I K E THESE P L E X T O N E F E A T U R E S . . . 

Color- f lecked Plextone is a r r v o l u t i o n a i y j )a int consisting of two 
or three d i f f e r e n t colors (sprayed at O N E t i m e f r o m O N E pun 
W I T H O U T S P R A Y D U S T ) f o r m a m u l t i c o l o r e d , tex-
l u r e d pa t te rn of unusual beauty and sales appeal . 

Color- f lecked Plextone is easy to a p p l y w i t h o r d i n a r y spray 
equ ipmen t and spray techniques. B u t , there is no spray dust as 
w i t h o r d i n a r y pa in t s ! 

^^^^ 
M.AW. C O 

Color-f lecked Plextone can he a p p l i e d before p l u n i h i n p , hea l inp , 
and l i g h t i n g f ix tures are ins ta l led . So i l marks l e f t by w o r k m e n 
arc easily washed o f f . M i n o r damage can be covered w i t h a qu i ck 
touch-up that cannot be detected. 

Color- f lecked Plextone i.s the most amazing paint development i n 
100 years—easy to use, b e a u t i f u l , durable—and i t helps sell 
houses. Get a l l the facts. M a i l coupon now. 

P L E X T O N E C 0 L 0 R - F L £ C K £ D 

T E X T U R E D E N A M E L 
S I N C i l | 7 6 

M A A S & W A L D S T E I N C O . 
M A N U F A C T U R E R S O F P A I N T P R O D U C T S 

2123 McCARTER HIGHWAY 
NEWARK 4. NEW JERSEY I Midwest Division: 1658 Corroll Avenue, Chicogo 12, Illinois 

Pacific Coost DIv.: Smilh-Dovis Co. , 10751 Venice Blvd. 

Los Angeles 34, Calif . 

Moas & Woldstein Co. , Architectural Division 
2123 McCorter Highway, Newark 4, New Jersey 

Please send me FREE Plextone color chips, opplicolion data, 
name of nearest distributor. 

NAME 

TITLE . 

COMPANY 

ADDRESS . 

C ITY Z O N E . S T A T E . 
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NEW 
MODULAR 
PACKAGED 
HOMES 
C O N T E M P O R A R Y , RANCH 

A N D SPLIT-LEVEL MODELS 

INDEPENDENT 
LUMBER COMPANY 
Offers Unique Extra 
Services for 
Builder-Dealers 

B u i l d e r s are bus inessmen a t t h e 

same t i m e t h a t t h e y are c r a f t s m e n . 

W e o f f e r n o t o n l y a w i d e range o f 

mode l s w i t h p r o v e n b u i l d e r a n d 

h o m e b u y e r appea l , b u t also a 

c o m p l e t e p r o g r a m o f f i n a n c i a l , 

sales a n d p r o m o t i o n a l assistance. 

A t h o r o u g h s t u d y o f o u r u n 

usua l p r o d u c t a n d u n i q u e services 

w i l l c o n v i n c e y o u t h a t here i s a 

so l i d business o p p o r t u n i t y . 

Franchise 

Inquiries Invited 

R i g h t now, w i t h i n our five-state de
l i v e r y radius, we are opening new-
area franchises. A n i n q u i r y , today , 
on your business letterhead w i l l place 
y o u i n a preferred category whi le 
y o u investigate. 

I N D E P E N D E N T 
L U M B E R C O M P A N Y 

19620 Nottingham Rd., Cleveland 10, Ohio 

N E W P R O D U C T S 
continued from p. 206 

for further details ehrck rtumberrd coupon, p. 23! 

H Hydroguard, a thrrmostal ica l ly operated 
m i x i n g control that protects against either 
pressure or temperature variat ions. Range of 
the control is 65° -110° , with a concealed ad
justment that permits seit inp the maximum 
at a higher temperature i f des i red ( factory 
testing is at 140° and 45 lbs. p r e s s u r e ) . 

Changes in water temperature are sensed 
and corrected by the l iquid-fi l led thermo
static motor. In case of fa i lure of either hnt 
or cold water .supply, the flow of water is 
immediati ' ly stopped. 

S t ra iners concealed beneath the chromed 
housing prevent foreign part ic les from in
terfering with the flydroguard. and a shut-
off permits inspection and c lean ing . U s e d 
with a showeE head with built- in volume con
trol, the l l iennostat ic mixer is regulated with 
one hand. 

P r i c e : S30-SfiO. depending on volume 

M a n u f a c t u r e r : T h e Powers Regulator Co . 
3400 Oakton S t 
S k o k i e , n i . 

T W O O V E N CABINETS a c c o m m o d a t e a n y of 

2 4 d i f ferent bui l t - in o v e n s i z e s 

Because built- in ovens are not made in one 
standard size, A m e r i c a n K i t c h e n s has intro
duced " u n i v e r s a l " oven cabinets, intended to 
house any of the leading units. T w o models 
are made, one for 14 electr ic ovens, another 
for ten gas models. 

T h e steel cabinet front panel is cut out 
on the job to oven specifications as l isted by 

the indiv idual manufacturers . Or ig ina l ly , it 
w a s planned to use templates, but these were 
dropped because of the possibil ity of size 
changes mak ing them obsolete. 

Cabinets are 24" wide to fit exactly on 
base cabinets, and wall cabinets can be 
stacked above the oven to match the rest 
of the k i tchen at either a 81" or 84" height. 
T w o ov#n cabinet heights are made, 33 1 1 / 3 2 " 
and 4 2 1 9 / 3 2 " . 

P r i c e s : Oven cabinets. $50 and $53 (gas or 
e lectr ic models ) ; base cab inets . 
$44.95 (whi te ) and $48.95 (copper-
lone, with birch d o o r s ) . 

M a n u f a c t u r e r : A n i c r i i a n K i t c h e n s Div. 

Avco Mfg. C o r p . 

Connersv i l l e . I n d . 

continued on p. 214 
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Today's Demand 

f o r 

ELECTRIC HEAT 
SOiyiD BY 

WORLD'S MOST COMPLETE LINE 

A L L - E L E G R I C HEATERS 

ELECTRIC HEATING SYSTEMS 

CEILING f?a(/ /onf CABLE HEAT 
Electromode Hearing Cable inscalled in 
ceiling radiates clean, sunlikc heat down
ward. Has Magic Seal coating which pre
vents streaks on ceiling when cable is 
embedded in plaster. Automatic tempera
ture control by separate thermostat for 
each room. 

BASEBOARD HEATER 

For BATHROOMS 
I White or Chrome 

Finish 

For BIG ROO'AS 
DOWN-FLO 

HEATER 
Grey Hammer.one 

Finish 

W A L L - T Y P E HEATERS 
• Capacities for A l l Size 

Rooms 
• Fan-Circulated Heat 
• Modern Designs 
• Fast, Easy T o Install 
• Automatic Control 
• Satisfied Users 

COMPLETELY S A F E ! 
Only Electro-

mode has the patented, cast-aluminum heat
ing element. A l l electric wires are insu
lated, embedded, and completely sealed in
side this aluminum casting. No danger of 
Fire. Shock or B u m . More efficient, more 
economical. Guaranteed for 5 years. Ap-

I proved by Vtiderwrilers' Laboraioriet, 

E L E C T R O M O D E C O R P O R A T I O N 
Dept. HH-125, 45 Crouch Street, Roeheslor 3, N.Y. 

Please send free literature with specifications, 
illustrations, and how to figure and install 
Elearomode Heaters. 

I name -

Address 

City—-—• 
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W i n d o w V S f i t h 

OPERATOR.. . . SMART' N̂ OD 't^ ^ ^^^^^ ^^^^^^ 
^»^Pn«WUh-.nTheR.ochofEV 

j D M A H t n m S M W f 

e s t o b l U h e d n e « ^ ° „ •,„g W i n d o w . . • • ^ r t , 

N O R T H » 1 A « 1 , t l O K l O A 

„ . „ c . , o n . . . - „,-,„g WOMAN'S 

^ o - ^ ^ • • • -^^ t o ' t h e " n g h t e x t r a c o s t , a l l p r o p o r t . o n t o t h e s . g 

« „ - N o r t h Miami. H o . - » « P 

cr.rflna Glass Doors. 

- Auto-LoV Windows. U A l 

•The new Hoosing Window. 

tUDFAAN products ore corned 

Nome 

2 n 
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F a c a d e s a n d M a r q u e e s m a d e w i th s t rong K a i s e r A l u m i n u m h a v e 
a n idea l va r ie ty of tex ture f in ishes . . . m a y be pa in ted , anod ized , 
e m b o s s e d , e n a m e l e d , l a c q u e r e d , and p o r c e l a i n i z e d by s tandard 
m e t h o d s . T h e y w e a t h e r u n i f o r m l y , n e v e r rust , n e v e r s t a i n — r e 

q u i r e m i n i m u m , m a i n t e n a n c e . L i g h t n e s s l o w e r s e r e c t i o n c o s t s . 
A v a i l a b l e in flat, cor rugated or s p e c i a l l y des igned p a n e l s . T h e i r 
a p p l i c a t i o n p r o v i d e s a d i s t i n c t i v e q u a l i t y to any b u i l d i n g . . . a n d 
l ie lps a s s u r e c l i en t sa t is fac t ion . 

To improve your construction. 
P R O F I T F R O M A L U M I N U M ' S ^ 'BUILT- IN" V A L U E S 

• L ightness wi th strength • Heat and l ight ref lect ivi ty 

• Heat and e lect r ica l conduct iv i ty • Cor ros ion res is tance 

• Beauty • Workab i l i ty 
• Economy 
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S h a d e S c r e e n i n g m a d e w i th K a i s e r A l u m i n u m k e e p s rooms up 
to 15° cooler . T i n y louvers set at an angle b lock hot s u n r a y s . 
P r o t e c t s fu rn ish ings f rom s u n fad ing . C l e a n , m o d e m des ign g ives 
w i n d o w exter iors new. f resh b e a u t y . 

B u s Duct S y s t e m s m a d e w i th h igh c o n d u c t i v i t y K a i s e r A l u m i n u m 
cost less t h a n copper . L i g h t we ight resul ts in eas ier , fas ter i n s t a l 
l a t i o n — a n o t h e r s a v i n g . H i g h s t rength y e t w o r k a b l e . A v a i l a b l e in 
rec tangu la r , so l id round bar and t u b u l a r c o n d u c t o r . 

I 
C o r r u g a t e d R o o f i n g m a d e w i th K a i s e r A l u m i n u m ref lects hea t 
. . . h e l p s p r o v i d e w i n t e r w a r m t h , s u m m e r coolness . L i g h t re 
flectivity b r igh tens in ter iors . N e e d s no p a i n t — r e q u i r e s m i n i m u m 
m a i n t e n a n c e . I d e a l for i n d u s t r i a l or c o m m e r c i a l b u i l d i n g s . 

W i n d o w J a l o u s i e s m a d e w i th K a i s e r A l u m i n u m res is t cor ros ion 
— d e f y t i m e a n d w e a t h e r . H a n d s o m e , n a t u r a l f i n i s h e n h a n c e s 
bu i ld ing 's a p p e a r a n c e , c o m p l e m e n t s a n y des ign . E a s y to i n s t a l l . 
S i m p l e to operate . 

i n k o f / i i i f M m m m : 

S i n c e W o r l d W a r 11, a l u m i n u m has been used more 
extensively i n the b u i l d i n g indus t ry than in any other 
c i v i l i a n app l ica t ion . 

T h i s spectacular conversion is the result of a l u m i 
num' s combination of " b u i l t - i n " advantages—advan
tages t ha t make possible new patterns of design, usua l ly 
w i t h substant ial overa l l savings. 

As a basic producer of a l u m i n u m our ef for ts are dedi 
cated to the j o b of serving manufac turers—help ing t o 

i m p r o v e thei r products and to reduce thei r costs. 

Engineer ing assistance is avai lable f r o m our qua l i f i ed 
a l u m i n u m engineers. Or fo r names of b u i l d i n g products 
manufac turers w h o w i l l be glad to w o r k w i t h you . con
tact the Kaiser A l u m i n u m sales office l is ted in y o u r tele
phone d i rec to ry . Kaiser A l u m i n u m & Chemica l Sales, 
Inc. General Sales Office, P a l m o l i v e Bldg . , Chicago 11, 
I l l i n o i s ; Executive Office, K a i s e r B l d g . , O a k l a n d 12, 
Ca l i fo rn i a . 
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Beat the 
FREE2E 

WINTER JOBS GO FASTER 

WITH P E R U T E 

IN THE P L A S T E R . . . 

D E C E M B E R 
INSIDE DELIVERY 

Conven i en t l y bagged pe r l i t e aggre
gate can be de l ive red 
inside; s tored o u t o f 
bad weather. Surplus 
bags of pe r l i t e can be 
m o v e d easily to next 
j o b site. 

• I A N U A R Y 
NO FROZEN AGGREGATE PILES 

Bone-dry pe r l i t e can't 
f r e e z e ; ends c o s t l y 
t i m e lost i n t h a w i n g 
o u t o l d - f a s h i o n e d 
aggregate piles. 

F E B R U A R Y 

QUICK-DRYING 
Per l i t e p las ter dries 
faster t h a n o ther l i g h t 
w e i g h t plasters; gets 
decorators on the j o b 
sooner. 

YEAR-ROUND VALUE 
P e r l i t e p l a s t e r g ives y o u r h o m e s 
these p l u s v a l u e s f o r e x t r a sales 
a p p e a l : 

PROVEN FIRE SAFETY 
V IMPROVED INSULATION 

GREATER CRACK RESISTANCE 
W i n t e r a p p l i c a t i o n o f p e r l i t e p l a s 
t e r s h o u l d c o n f o r m t o s p e c i f i c a t i o n s 
o f t h e P e r l i t e I n s t i t u t e . 

I N S T I T U T E 
45 West 45th Street. New York 36. N 1 

^ ^ ^ ^ ^ ^ ^ ^ 

Gentlemen: 
Please send booklet, "How to Specify and 
Use Perlite Plaster." 

N A M E . 

A D D R E S S . 

C I T Y S T A T E . 

N E W P R O D U C T S 
continued from p. 210 

l<ir further detaih check numbered mupiin, p. 232 

FUSED PLASTIC S U R F A C E is s m o o t h , w e a t h 

e r p r o o f f inish for p l y w o o d sidling 

Phenol ic resins and ceIIulo.se fibers are 
permanent ly fused into a thin (.014 in.) 
sheet, then bonded to exterior grade ply
wood to form panels or s id ing tbat resists 
check ing , spl inter ing or splitt ing. 

T h e C r o w n Ze l lerbach overlay is wound 
into rol ls , then shipped to plywood mi l ls 

for lamination with the indiv idual wood 
pl ies. T h e result ing sur face takes paint bet
ter than wood and holds it longer, yet can 
be worked , glued or fastened l ike any or
dinary plywood. In interior use, the plywood 
can be used in k i tchens, bathrooms or 
laundr ies , because the plast ic surface cannot 
be delaminated by moisture or heat. 

Because the wood grain cannot raise, only 
one coat of paint is required over primes. 
Marke t ing is by the different plywood makers 
under their own trade names. 

P r i c e : one side 300-340 psf . ; two sides 
530-600 psf. ( U S P lywood's 

D u r a p l y ) 

M a n u f a c t u r e r : Crown Ze l le rbach Corp. 

343 San.some S t . 
S a n F r a n c i s c o , Ca l i f . 

PLASTIC C L O S U R E S s e a l ends o r s i d e s of 

c o r r u g a t e d r e i n f o r c e d p last ic p a n e l s 

U s e of the wide variety of corrugated re in
forced polyester panels as space dividers, 
walls or roofs brings the problem of sea l -

continued on p. 220 

NO B A T H R O O M ? 

NO HOME IS 
REALLY MODERN 

WITHOUT 

q a s - f i r e d 
i n c i n e r a t o r 

MODEL B l - :-BU. C«p«city 

To sell a house—you must please the 
housewife. She's quick to see the ad
vantage of Incinor. I t ends the problem 
of trash and garbajje disposal—gives 
her undreamed of convenience. Incinor 
is f u l l y automatic, too—"just set i t and 
forget i t . " 

You can claim this powerful selling 
advantage by fea tur ing Incinor in the 
homes you build. It 's a must in homes 
with automatic heat. 

Put this low-cost sales tool to work 
now. Choose f r o m a complete line of 
dependable, trouble-free Incinor mod
els. Incinor is A.G.A. approved for use 
w i t h natural, manufactured, mixed or 
LP gases. 

»m9 

APPROVED 
BY A .S .A . 

WRITE TODAY 
FOR DETAILS 

INCINERATION DIVISION 
B O W S E R . I N C . . C A I R O . I L L I N O I S 

• P I O N E E R S IN GAS F IRED INCINERATION' 
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announcing the N E W . . . 

H O R I Z O N T A L S L I D I N G W I N D O 

the positive 
weather-tight 
horizontal 
slider 
builders 
hove been 
looking for! 

Vents including meeting 
roils ore fully weather-

stripped. 

Vents have independent 
self-locking hardware. 

Tubular sill assures maxi
mum strength. Kewanee 
design keeps out rain 

and moisture. 

Y O U R 

NEW 
C A T A L O G 
I S H E R E ! 

Vents glide on friction-
less Nylasint glides. 

After months of tireless research and engineering by 
Kewanee engineers — specialists in building product 
design for 35 years—the new Kewanee Aluminum Hori
zontal Sliding Window is here! its rapid, simple installa
tion is geared to the pace of modern home building. Its 
weather-tightness, effortless operation and attractive 
appearance will delight the home owner. The result is 
the finest Aluminum Sliding Window available. Like all 
Kewanee quality products it's economically priced, too! 

Available in a wide range of sizes. 
Non-sfandard sizes available at 

slight extra cost. 

W R I T E 
F O R IT k e u i a n e e 

Vents lift out easily 
for cleaning. 

1 2 5 5 C L A R K STREET • "KEWANEE, ILLINOIS 
B A S E M E N T W I N D O W S • D O O R F R A M E S • M O R T A R B O X E S • F O R M E D S T E E L L I N T E L S 
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Mew Sliding Door Hardware 
S T A N L E Y 

O n e Set P a c k a g e d F o r Both 
y4" and iVn" B y - P a s s i n g D o o r s Easy to Install 

Stanley Quality at a Competitive Price 

HERE'S W H Y : 
L o w h e a d r o o m needed — on ly Wa". 

J u m p - p r o o f t rack — doors lift o n or of f 
wi thout r e m o v i n g hangers — cannot be de
ra i led in ver t ica l posi t ion. 
Steel t rack press f o r m e d for perfect straight-
ness , b o n d c r i z e d and a l u m i n u m finished for 
c o r r o s i o n res is tance . 

V - s h a p e track fo r smooth opera t ion and 
dirt c l e a r a n c e . 
N y l o n ro l le rs p e r m a n e n t l y lubr icated fo r 
si lent opera t ion . 
H e a v y gauge s t e e l h a n g e r s , e lect ro z i n c 
p lated. 
Vs" ver t ica l a d j u s t m e n t * wi th posit ive lock-
in -p lace feature. 

A d j u s t a b l e n y l o n f loor guide. O n l y 3 s c r e w s 
r e q u i r e d . 

•VERTICAL ADJUSTMENT 
S p e c i a l l y des igned h a n g e r s permi t Va" ver t ica l ad justment wi thout 
loosen ing the three insta l la t ion s c r e w s . Ser ra t ions , m a c h i n e s c r e w 
and l o c k w a s h e r insure p o s i t i v e l o c k i n g and minute ad justment . 
U n i q u e design permi ts the use of the S A M E h a n g e r for both the 

and 1 % " d o o r s by r e v e r s i n g both the bracket a n d ro l le r o n 
the R E A R VA" door . 

STANLEY 
2 8 0 4 a n d 2 8 0 8 

2 8 0 4 fo r % " D o o r s 
2808 fo r IVH" D o o r s 
See these new 2 8 0 0 S e r i e s Se ts at 
y o u r h a r d w a r e or bu i ld ing suppl ies 
dea le r . C h e c k the c a s e o f ins ta l la 
t ion . . . l ow h e a d r o o m — on ly 
IVH" . . . d o o r s lift o n and off 
t r ack wi thout r e m o v i n g hangers . . . 
h a n g e r s adjust w i t h o u t loosen ing 
s c r e w s in d o o r s . T h i s is S l i d i n g 
D o o r H a r d w a r e that 's S tan ley 
m a d e to sell, to install and to oper
ate eas ier . 
F o r comple te deta i ls wri te S tan ley 
H a r d w a r e , 5 2 D L a k e Street , N e w 
B r i t a i n . C o n n . A s k fo r 2 8 0 0 C a t a 
log N o . G 8 8 . 

Two More New Sets With 
Built-in Header Trim 

S a m e hangers , s a m e features as 
2800 sets, wi th buil t - in header t r im 
as integral part o f ex t ruded a l u m i 
n u m t rack. S a v e s l abor and ex 
pense o f ex t ra t r im. A n o d i z c d a l u 
m i n u m finish r e a d y fo r pa int , o r 
sui table as is . E v e r y t h i n g in one 
package . . . fo r 2 o r 3 by -pass ing 
d o o r s . . . 4 ' . 5', 6' o r 8' open ings . 

STANLEY 
T h e S tan ley W o r k s • N e w B r i t a i n . C o n n . 

H A R D W A R E • T O O L S • E L E C T R I C T O O L S • STEEL • S T E E L S T R A P P I N G 

MR. PRE FAB BUILDER! 
PLAN W I N D O W BEAUTY 

PLUS YEAR-ROUND C O M F O R T 
ALPRIDE 

ARCHITECT-DESIGNED 
LUXURY Q U A L I T Y 

A L U M I N U M W I N D O W S . . . 

AT PRE FAB PRICES! 

W E A T H E R W I Z A R D m o d e r n ALPRIDE 
P R I M E A L U M I N U M H O R I Z O N T A L S L I D I N G W I N D O W S 

• D E S I G N E D FOR W O O D BUCK INSTALLATION 
• OR WITH INTEGRAL FIN TRIM 

Pre Fab Bui lders, Arch i lec l j , Controctors, 
Home Buyers, Interior Decorators 

Recommend 
The mony exc lus ive , 
pract ical advantages 
of 
WEATHER WIZARD 
A L P R / O E Aluminum 
W i n d o w s ond their 
interesting app l i ca -

^ ^ ^ — - ^ ^ ^ ^ l ions and arrange-
^ESwSSC^V mc-nf',. 

E o i y to clean Light, e a s y I 
remove panels 

Indusfry's Advance '56 D e s i g n | 
Picture Windows 

For FREE 
A l P R / D E 

w i n d o w ideos 
brochure and 

price l ist , 
wr i te: 

Complete 
visibil ity 

Styled with smart trim iimis 
Heliarc w e l d e d frames for lifetime durabil i ty 
Bui l t - in-stainless steel weather stripping 
provides complete protection 
Designed to fit Pre Fab Industry needs 
Engineered for quick easy instal lat ion 
Beveled for dra inage 
Easy to instal l storm and screen s a i h 
Horizontal sl iders a v a i l a b l e in 29 popular 
sizes 

Picture w i n d o w s a v a i l a b l e in 12 popular sizes 
Priced right for any type construction 

W E A T H E R W I Z A R D 
ALUMINUM MANUFACTURING CORP. 

50 Tulip Place 
Garden City Pork, L. I. , N. Y . 

I t 

you build 20 HOUSES 
or less each year...see 

H O M E - W A Y 

HOME-WAY MODEL B511X6 

• W e f u r n i s h c o m p l e t e f a c t o r y - b u i l t h o m e . Meets r equ i r emen t s 
o f m o d e r n b u i l d i n g codes. Y o u h a n d l e e rec t ion , u t i l i t i e s . 

• H o m e - W a y stays ahead o f the f i e l d . N e w l o w r o o f l i n e (see 
i l l u s t r a t i o n ) is h i g h l y p o p u l a r . N e w r anch types; m a n y o t h e r 
s t a n d a r d mode l s . W e can meet every f a m i l y ' s needs. 

• Q u a l i t y m a t e r i a l , c a r e f u l l y processed; r a p i d d e l i v e r y . 

• C o o p e r a t i v e a d v e r t i s i n g ; pe r sona l dealer service. 

T h e S m a l l B u i l d e r i s o u r B u s i n e s s 
We can help you get much bigger volume 

and much better profits. WRITE TODAY 

GBH-WAY HOMES, Inc. 
Dept. HHD • WALNUT, ILLINOIS 

H O M E - W A Y w a s 
f e a t u r e d b y L o o k 
M a g a z i n e as o n e of 
A m e r i c a ' s t o p I 5 in 
prefabricat ion. 
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COUNTERFLOW 

FORCED AIR 

FURNACES 

H E A T I N G - C O O L I N G COMBINATIONS 
VERTICAL 

FORCED AIR 

FURNACES 

HORIZONTAL FORCED AIR FURNACES 

'^^jMlW?lfcVLIN 

F O R C E D A I R F U R N A C E S / A I R C O N D I T I O N E R S 

• CAfFm t s/ntun 
m occiomti 

>ll CSO/tf I 
III condilmen 

g 
3Kippitilimrli«!il¥liit.. 

ill lujirfiri ol A vriurrk wilrt lieilen 

add prof i ts with 

W E A T H E R A M I C 

bank note 
g reen 

You naturally expect 

superior performance 

of Uti l i ty-and the 

new Weatheramic seri 

lives up to that 

reputation. 

But it also offers ya 

the exciting plus 

of color-

Bank Note Green! 

This handsome, 

durable finish, 

v îth its eye-catching, 

heart-warming, 

sales-winning ways, 

has an appeal you can 

bank on-wi th results 

you can bank! 

Weatheramic forced 

air heating 

and air conditioning 

units deliver every 

Utility advantage-

high efficiency, 

a trouble-free life 

that reinforces your 

good reputation, 

and engineering that 

anticipates tomorrow's 

functional design and 

solves yesterday's 

installation problems. 

Weatheramic by Utility 

4851 south alameda street, Ids angeles 58, California 
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h o m e b u y e r s a r e 

l e a r n i n g . . . 

t u r n i n g t o . . . 

t h e a d v a n t a g e s o f ^ ..househon^e 

G R A D E M A R K E D 

Builders! Realtors! Quick salmSf big turnover 

rS ! incr«a$e YOUR profits. 

Investigate the SELLING features 

of Virginia Lee Homes. 

S O U T H E R N P I N E 

S T R O N G 
S O U T H E R N P I N E 

The great natural strength of this 
seasoned, superior wood assures 
maximum stability. 

S O U T H E R N P I N E 

Southern Pine fits so many places in 
the plans of modern construction. 

B E A U T I F U L The inherent warmth and beauty of 
this wood lends itself to an endless 

S O U T H E R N P I N E range of finishes. 

Specify G r a d e - M a r k e d Southern 
Pine . . . n o w more saleable, 
more available than 
ever. 

SNNdJCDspa 

The romance of the Early American styles . . . plus 
the popularity of contemporary design . . . wi l l in
crease your sales . . . multiply your capital by 
faster turn-over. 

Infinite V a r i e t y of Des igns 
The flexibil i ly of our modular system a l lows you to keep 

up wi th modern l iving and to create new styles . . . almost 
any plan can be constructed with V i rg in ia Lee units . . . no 
• This is i f model for 1955. 

1 0 0 % K I L N - D R Y LUMBER 

The most beautiful lumber you have ever seen wil l be in 
the V i rg in ia Lee Homes. Located in the lumber center of the 
wor ld , V i rg in ia Lee careful ly chooses the top of the grades. 
Every part is # 2 or better . . . c lean and smooth in finish. 
Take your prospects to a home under construction; 

GUARANTEE them the identical quality of mater ia ls , and 
watch your sa les close more rapid ly . 

V i rg in ia Lee Homes solves your procurement problems . . . 
assures fast erection, predetermined profits. Write today for 
detai ls and cata logue. 

Indiv idual home buyers are urged not to w r i t e — s h o w 
your local builder or realtor this a d . 

V I R G I N I A L E E H O M E S , I N C . 
6 1 5 6rh St. , Kirkland, Wath. / 

(.Main office and mill) j 710 2nd Ave., Seattle 4, Wash. 

Scheduled Haul ing. . . 
Direct to Erection Sites 

S O U T H E R N P I N E A S S O C I A T I O N • N E W O R L E A N S 

O n - T i m e Delivery—Anywhere in fhe U.S.A. 

For fast, dependable hauling of prefabricated materials— 
anywhere in the U.S.A.—call on Pre-I'ab Transit Company. 
Manufacturers and erection contractors can count on efficient, 
economical delivery—scheduled to arrive on time directly 
at the bui lding site. 
We are authorized by I.C.C. to transport prefabricated houses 
and buildings complete, knocked down, or in sections, in 42 
states and the District of Columbia. W e also have agreements 
with other carriers to transport shipments into the other 6 states. 
For further information, call collect or write this office. 
We w i l l be glad to have one of our representatives call on 
you at your convenience. 

SPECIALIZED. AUTHORIZED AND INSURED CARRIERS 

Pre-Fab Transit Co. 
BOX 218—FARMER CITY. ILL INOIS—PHONE 2141 

218 H O U S E & H O M E 



0 

W E S O L D 4 2 H O U S E S 
in One Weekend by featuring tlie 

LEWYT^AIR CONDITIONER 
''By offering built-in air conditioning in the mortgage 
for just pennies a month extra, we've closed home sales 
faster! This new sales-feature has been so successful, 
we intend using the Lewyt 
in ail future developments!" 

ff 

F. H. A. MORTGAGES AVAILABLE 

writes Mr. Thomas Romano 

Prominent East Coast Builder 

YOU TOO, CAN SELL HOMES FASTER WITH THIS 
TOTALLY NEW IDEA IN BUILT-IN AIR CONDITIONING! 

The revolutionary new Lewyt is a complete unit 
in itself—with individual controls and thermostat 
built right in! Only 15 inches deep it fits anywhere 
in any outside wall, with no unsightly "overhang" 
to mar interior or exterior beauty! 

The Lewyt is amazingly flexible—can be in
stalled, permanently, in one or more rooms during 
construction . . . by your own men! 

There are no ducts to install! No window prob
lems! The Lewyt includes, 2-speed motor and choice 
of cooling capacities . . . filters and dehumidifies, 
too—plus many other builder-advantages! 

Best of all, the Lewyt is sold direct to builders. 
Mail coupon for details and specifications, today! Lewyt pictured in the master bedroom of S 15.900 

Birchwood Ci ty Home—2,000 home project bui l t by 
Romano and Seley, Washington, D . C. 

B U t l T ' t N 

WALL AIR CONDITIONER 
By maker of famous Lewyt Vacuum Cleaner 

L E W Y T AIR CONDITIONER CORPORATION 
D E P ' T . HH-12 
S7 th S t . and 1st Ave., Brooklyn 19, N . Y . 
Please send me complete informat ion on your revo
lutionary new L E W Y T B U I L T - I N W A L L A I R 
C O N D I T I O N E R . 

COMPANY. 

ADDRESS-

C I T Y JZONB S T A T E -
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N E W P R O D U C T S 

WARREN 
m o r e s p a c e 

a t l e s s c o s t 

Modern homes de
mand flexibility . . . 
flexibility gotten in 
a whisk with War
ren Folding Doors. 
Large l iv ing areas 
become praaical . . . 
wardrobe closets be
come accessible . . . 
corners become use

able — with Warren Folding Doors. 
Warren Folding Doors add as much as 100 sq. ft. 
of space wirhout major changes. 
Constructed of Basswood Slats — Seine Cord Weave 
— easily attached to overhead glide track. Ten 
colors plus natural. A l l sizes. 

. . . Created by War
ren Porch Shades, 
outdoor porches be
come a new "extra" 
room for l i v i n g . 
Dining, entertaining 
and family parties 
in complete privacy 
become a new thrill
ing experience on a 
Warren "Weather-controlled" Porch. 
Oil-stain, weatherproof finish, heavy-duty hard
ware — four colors. 

. . . In a corner to create 
a dressing area . . . be
hind a favorite decorating 
scheme to highlight . . . 
in front of embarrassing 
fixtures. Warren Kurva 
Screens add attractive 
flexibility to every room. 
All sizes — 10 colors plus 
natural. Basswood Slats — 
Seine Cord Weave. 

It 

Beautifully delicate 
Mayfair Shades add 
outdoor naturalness 
ro every room. Form
ing a flattering back
drop for modern or 
period decor. War
ren Mayfair Shades 
smartly emphasize 
the beauty of the 
outdoors. Narrow Basswood Slats — tightly woven. 
Pull-cord and positive stop lock. 

Write today for further information. 

SH«K CO., INC. 
2905 E. Hennepin — Minneapolis, Minn. 

173 Union Street — Worcester, Mass. 
917 Bransfen Road — San Carlos, Calif . 

continued from p. 214 

jiir further deliiiU chrrk numliered cnu/mn, p. 232 

ing sides and ends of the irregular material. 
A new line of vinyl pla.«tic strips is formed 
to match the corrugations of the panels, both 
vertically and horizontally, and sheets can be 
fastened by nails, bolts or srrews. 

Till" strips are made in standard 2V2" x Y2" 
corrugations, and are soft enough to form a 
water- and air-tight seal aroimd both the 
-lii'fl material and any fasteners ii.sed. Hori
zontal closures are .34%" long, and verticals 
are 36" long, and both are made in six colors 
and white. 

P r i c e s : horizontal. $1.10 ea. (40 per pack
age) : vertical. S1.96 ea. (20 per pack
age) 

M a n u f a c t u r e r : llanszen Plastics Co. 
fi.!.") S. Cood-l.atimer Ex
pressway 
Dallas. Texas 

s. G L A S S FIBER R E I N F O R C I N G a d d s to s t rength 
a n d l o n g e v i t y of bu i l t -up roofs 

Eight years of experiments throughout the 
US preceded the marketing of Owens-Com
ing's Fiherclas Perma-Ply No. 6. porous 
sheets of fibrous gla.ss that replace conven
tional roofing felb;. Using the same principle 
a.s in reinforced plastics, the fibers arc used 
to bind and strcmgthen the bitumen roof 
material. 

Used in place of felt, the material per
mits the bitumen or pitch to flow through 

and bond into a solid mass, eliminating one 
common cau.se of blistering—felt touching 
felt. The reinforcing reduces cracking or 
"alligatoring" of the actual weatherproofing 
agent, the bitumen. Because the glass fibers 
are inorganic, they do not rot or deteriorate. 

Roiided roofs of 20 years giuirantee can 
be liuill up wiih one less layer of bitumen 
and Filirrclas Prrnta-Ply No. 6. than is re-
(juired with oif-'anic felts. Rolls are .36" wide, 
and weigh 30 lbs., cover five squares. 

Over approved roof insidation. a 20-year 
bonded slag surfaced, glass reinforced roof 
will cost approximately 20'/uC psf.. compared 
to 20( psf. for conventional organic felt. 

M a n u f a c t u r e r : Owens-Coniiiiij; Fiberglas 
Corp. 

Toledo 1, Ohio 

Technical Publications on p. 224 

BUILDERS MAKE MONEY 
WITH SAFETY "EXTRA" 

M e r c h a n t builders repor t homes sell 
bet ter when they feature F i re Hose 
S t a t i on , household f o r m of the fire 

hose cabinet used i n m a j o r struc
tures. " M o s t sales appeal I can get 
fo r $40," says one. 

Pr iva te bui lders and even remodel
ing cont rac tors find th i s novel and 
prac t ica l p roduc t brings extra p r o f i t . 
" A n y o n e w i l l pay $100 for Sa fe ty , " 
one s t a t e s . " E s p e c i a l l y i n a reas 
where i t cuts insurance cost ." 

Fire Hose S t a t i o n is a steel cab
inet no t m u c h bigger t h a n an a l b u m 
o f p h o n o g r a p h records . I t can be 
recessed between s tuds or s imp ly 
wal l -hung . Ins ide is 25 to 75 feet o f 
f i r e - t y p e hose on p a t e n t e d q u i c k -
release r a c k . A d j u s t a b l e nozzle is 
locked on ; va lve at o ther end con
nects to s t andard cold water l ine. 
Door can m a t c h w a l l . B y the lead
i n g m a n u f a c t u r e r o f I n t e r i o r F i r e 
Pro tec t ion E q u i p m e n t since 1887 . . . 

W . D . A l l e n M a n u f a c t u r i n g Co., 
566 W . Lake St. , Chicago 6. 

Allenco Bldg . , R m . 721 

S E L L M O R E H O M E S ! 
Assure your prospects of adequate storage spaco. Pro-
ision can help your homes move fast for more profits! 

Ammrica's No. I Stairway 

P R E C I S I O N F 0 L D I N 6 S T A I R W A Y 
Stocked by 190 leading jobbers in the U. S. A. and 
Canada. 

Q U A L I T Y P L U S S E V E N E X C L U S I V E F E A T U R E S 

Write today for 
///uctrotad fo/dar 

Two Standard Sizes: 

8'9" and 9 '9" 

MANUFACTURED BY 

P R E C I S I O N P A R T S CORPORATION 
400 — HH North First St reat . Nathvil le 7, T e n n e s s e e 
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The ultimate in 
for kitchens 

M O E N 

igh Fashion 
and baths... 

F A U C E T S 

« OH l>H (law 

j' 1 ^ n. . 

- W»«M-— roiD 

FIRST —with one handle control l ing hoth teni|)eralure 
and (low. 

FIRST —with one piston operation, closing with instead 
of against the water pressure. 

FIRST —w i t h water seal of .specially designed ncoprcno 
^ 'O" r ing , double sealed against leak or d r i p . 

FIRST — i n sales appeal —the one P l . l ' S feature that 
women can touch, operate, actually demon
strate to themselves thai your homes are 
planned for the fu ture ! 

For color brochure write or wire: 

M O E N V A L V E C O M P A N Y 
Division of Rovenno Metal Products Corporation 

6518 RAVENNA AVENUE, SEATTLE 15, WASHINGTON 

BUILDING IN 
Your Best Buy! Hub 

FOR CATALOGS, PRICES & COMPLETE DATA WRITE DESK H 
o>iE.s H. C. HUBER CONSTRUCTION CO., INC. • DAYTON 9, OHIO 

M-1096 
$26.95* 

and the lady will be pleased! 
Prospects arc quick to notice features that show 
thou^^htful home plannin^j;. Shown at left is one of 
the many "extra feature'" Inspiratinn-Lif^hiing fix
tures available to the builder in the famous Moe 
L i g h t line. 

M-1096 is a beautiful I S " reel-type fixture. 
' j Adjusts from 21" to '>6" overall leni;(h. 

Textured fabric shade molded with fiber 
glass. On-off switch above shade. Polished 
brass finish. W r i t e today for Moe Light's 
new full-color catalog. 

Jm^n *Price$ slighf/y higher Denver and Woil. 
mKJf^/i^AtU D I V I S I O N 

MOE LIGHT DIVISION, Dept. HH-12, 410 S. Third St., Louisville 2, Ky. 

0 
T H O M A S 

I N D U S T R I E S INC. 

7n 

Homemakers like the modern luxury look, the satiny feel, 
the forever lasting beauty of Carlton Stainless Steel Sinks. 
That's why Carlton Sinks put extra sales appeal into your 
kitchens . . . People want that permanent sparkle—know that 
a stainless steel sink is .so much easier to keep bright and 
clean. And their first cost is their final cost—for Carlton 
Stainless Steel Sinks can never wear out! 

Dnn't mis- BOOTHS 
.179 :1110 CoMi*ii HIL
TON HoTKL. Whrll 
you arc in CIIMMRI-
for the Nulitinul 
Hoioi' lliill'li-r- Slir)\v. 
Jaiiiiiiiy 22iiil ••• 
•JWh. we'll ii|iiirrii. 
Me your iit<i|>|iiiiK 
III llii' (JurltiMi 
liuothx 111 tho Con-
iu<l HilKiti llolrl. 

Don't overlook the special Carlton rubberized under-
coating that cuts dishwashing clatter; changes garbage 
disposal noise from a growl to a purr! See for your
self how stainless steel's extra resilience reduces dish 
chipping and breakage. Carlton's narrower wall be
tween twin bowls almost eliminates the splash from a 
swinging faucet, while the deeper {7li ") bowl depth 
allows up to a full gallon more water capacity. 

S p e c i a l N o t e t o B u i l d e r s , W h o l e s a l e r s , A r c h i t e c t s : 

A Carlton Stainless Steel Double Sink Bowl (32''x21'') weighs 
only 17 pounds, makes installation much easier. Stainless 
steel, lighter than cast iron or porcelain on steel, saves you 
money on shipping costs, too. Write for free Catalog 1 7 illus
trating our complete line, and send us the name of your dis
tributor. S I N K D I V I S I O N , CarroUton Mfg . Co., Carrollton, Ohio. 



L O O K I N G F O R T H E M O S T F O R 
Y O U R O V E R D O O R D O L L A R ? 

See U S i n Boofh 215-216, 
j ^ ^ ^ NAHB Show, Conrad Hilton, 

J January 2 2 - 2 6 , 7956 

r 

THIS N E W 
C A T A L O G 

N O W READY! 
V WRITE FOR 
\ IT T O D A Y ! 

• fUM MASK 

m c K & e . D o o r C r r Z p . ^ 

MAIN OFFICE AND FAaORY 
90 Hankes St. • Aurora, Illinois 

IN CANADA: McKee Door of Canada, Ltd. 
14 Jutland Road • Toronto, Ontario 

V I T R O L I N E R C h i m n e y s 
offer Complete Flexibility 

— ) — > 

6" D A . 7" DIA. 8" D A. 10 "DIA. 12 "DIA. 

Vit ro l iner F lex ib i l i ty ofFers 5 D IAMETERS-
• for all types of installations/—from small ranch 

houses to 2 story homes, commercial and industrial 
buildings. 

• and for ALL FUELS, oil, gas, cool and wood. 
Vitroliner Flexibility offers a selection of 
DESIGNS for external appearance— 

• The STANDARD Top and Housing, for ranch houses, homes 
and buildings. 

• The DELUXE Top and Housing for larger type homes and 
buildings. 

The Standard Housing is available in— 
• A Flat Surface Finish,—factory painted a solid neutral 

grey, or a red or buff "Brick Effect" Finish, that looks like 
real brick. 

• The 'DeLuxe' has he flat grey finish and can be painted 
to match the roof color, on the job. 

O f c o u r s e , V i t r o l i n e r p r o v i d e s comple te ch imney funct ions , v e n t i n g com
bust ion g a s e s f r o m H e a t i n g Plant , W a t e r H e a t e r , Inc inera tor a n d Fire P l a c e . 

Wr/ fo f o r literature on this m o d e r n quality-built prefab today! 

C O N D E N S A T I O N E N G I N E E R 1 N G C 0 R P 0 R A T 1 0 N 
351 f W. POTOMAC A V E . , CHI CAGO 51. I L L . 

S T A N D A R D 

' D E L U X E " 

ii; (LOOP 
rvp[ 

OlAMiTEd 

For f a s t q u o t a t i o n , s e n d us 
" X " , " Y " d i m e n s i o n a n d 
roof p i tch . 
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h a t s e l l 

on-

F R E E T E C H N I C A L D A T A 

Details of recommended brick veneer 
construction are available free if you 
write Dept. HH-12. . 

brick veneer 
This one-brick-thick finish gives prefabricated homes a big-extra in 

sales a p p e a l — l i t t l e extra cost. 

No structural changes in framing are needed for on-site application of brick 

veneer—just make footings wide enough to carry the single \ 

exterior wijthe of brick. 

And there's no need for guesswork about the selling power of a brick exterior-

consumer surveys* prove that it's the home buyers' favorite—2 to 1 over 

the second most popular material. 

Make it brick veneer—the finishing touch of quality and 

permanence that sells prefabricated homes. 

* Details available on request. 

St ruc tu ra l Clay Products Ins t i t u te 
152018th Street, N. W., Washington 6, D. C. 

• iTRUCTUPAL • CLAY • PBODUCTS • INSTITUTE m 



FOR 
SUBFLOORS, 

WALL OR ROOF 
SHEATHING 

GENUINE 
OUBLASFIRPLYWOO 

NTERiOR T Y P E GRADE 

SHEATHING 

PirroBM EXT-OFPA HySCORD nrSHiEU 

TECHNICAL PUBLICATIONS 

3 4 3 . K I T C H E N S . Youngs town K i t c h e n s in G o -

T o g e t h e r Colors . M u l j i m s Mfg . Corp . , 

Dept . H H , W a r r e n . Ohio . 24 pp. 8 ' /2" x 11" 

A consolillation of the Yoiin{:stown specifica
tion sheets, architectural pwitie and consumer 
catalopie, so professionals can make quirk 
and easy reference to any appliance or cahi-
nel. .Some fu l l colnr |>hi>t<i>:raphy. 

3 4 4 . P L U M B I N G F I X T U R E S . R i c h m o n d P lumbing 

F i x t u r e s . R i c h m o n d R a d i a t o r C o . , Dept. 

H H . 16 P e a r l S t . , Metuchen , N . J . 32 pp. 

8«/2" X 11" 

Vitreous china and enameled cast-iron fix
tures. Illustrations, des(;riptions an<l complete 
rouch-in rer-omniemlalions. 

3 4 5 . H E A T I N G . T h e N o r m a n Sketchbook. Nor

m a n Produc t s Co . Dept . H H , 1150 C h e s a 

peake A v e . C o l u m b u s 12, Ohio. 32 pp. 9" 

X 12" 

Heating installations, in pencil-sketches, 
grouped according to the location of the 
furnace in the house. Drawings show how 
the company's Southerner horizontal furnace 
can he adapted to many designs. 

3 4 6 . P R E F A B R I C A T I O N . H u b e r Homes . H u b e r 

C o n s t r u c t i o n C o . , I n c . , Dept . H H , 631 E . 

Stroop R d . . D a y t o n 9. Ohio. 6 pp. S'/s" x 11" 

Packaged homes for the builder interi-sted in 
liecoming a prefah erector. Basic constniction 
•ita}:e< are illustrated liy 11 pholocraphs of 
typical development [irogress. The Iluher 
line features hrick-veneer houses. 

3 4 7 . L I G H T I N G . C o n t e m p o r a r y L i g h t i n g C a t a 

logue. K u r t V e r s e n C o . , Dept . H H , E n g l e -

wood, N . J . 56 pp. 81/2" x 11" 

• 
<urt versen 

Light ing fixtures, both recessed and hanging, 
for the modern house. In.stallation details 
and coverage charts for individual fixtures. 

224 H O U S E & H O M E 



3 4 8 . W I R I N G . C o n t i n e n t a l C i r c u i t r o l . C o n t i 

nental E l e c t r i c E q u i p m e n t C o . , Dept . H H . 

Box 1055. C i n c i n n a t i 1, Ohio. 4 pp. S'/a" x 

11" 

Circuit l)reakprs for the adequaifly wirt-d 
house. Models and technical data. 

3 4 9 . V E N T I L A T I O N . M i a m i - C a r e y V e n t i l a t i n g 

F a n s . Miami C a b i n e t D I v . , T h e Phi l ip 

C a r e y Mfg. Co . . Dept . H H , Middletown, 

Ohio. 8 pp. S'/z" X 11" 

The fu l l line of Miami-Carey fans and acces
sories. Installation details and specifications. 

3 5 0 . P L U M B I N G . Delta F a u c e t s . Delta Detro i t 

Corp . , Dept. H H , 1791 Bel levue A v e . , De 

troit 7. M i c h . 4 pp. BI/2" X 11" 

Wall models o f the Delta one-hand niixinp 
faucet, as well as their deck models. Photos. 

3 5 1 . W A T E R S Y S T E M S . B u r k s P u m p s . D e c a t u r 

P u m p C o . , Dept . H H , D e c a t u r , III . 6 pp. 

V/i" X 11" 

Centrifugal pumps for the individual water 
system. Technical data and price list. 

3 5 2 . C O N C R E T E F O R M S . R i c h m o n d S n a p - T y F o r m 

Book. R i c h m o n d S c r e w A n c h o r C o . , Inc . 

Dept. H H , 816 L i b e r t y A v e . Brooklyn 8, 

N . Y . 18 pp. 81/2" X 11" 

A handbook of panel designs for builders 
Hsinu poured concrete foundations or walls. 
Methods shown are those judged best and 
most economical by the Richmond company, 
from anion;: the methods used by contractors 
using Richmond hardware and accessories. 

3 5 3 . P L U M B I N G . Ml lvaco Bronze V a l v e s . C a t a 

logue No. B255. M i l w a u k e e V a l v e C o . , 

Dept. H H , 2375 S. B u r r e l l S t . , M i l w a u k e e , 

W i s . 8 pp. 8V2" X 11" 

3 5 4 . W O O D W O R K . Wood F i n i s h i n g . M i n w a x 

C o , . I n c . . Dept . H H . 11 W . 42nd St . , N e w 

Y o r k 36, N . Y . 12 pp. 31/2" x 8" 

Directions for using the Minwax products on 
furni ture, paneling and floors. 

3 5 5 . T H E . C o u n t e r T o p s of C e r a m i c T i l e . Mo

s a i c T i l e C o . , Dept . H H , Z a n e s v i l l e , Ohio . 

2 pp. 8 ' /2" X 11" 

Typical counter top sections, showing installa

tion details of ceramic ti le used on kitchen 

and bathroom counters. 

Si 

T H O 

N A N 

( DOUGLAS FIR PLYWOOD ^ ^ t — ^ 

plyScord] 
k I N T E R I O R T Y P E G R A D E C - D / 

\ S H E A T H I N G ^ 

• THIS distinctive PLYSCORD stamp on the panel 
identifies genuine DFPA fir plywood sheathing 
— quality-tested by DFPA to protect the buyer and 
assure performance. Write for new PLYSCORD 
calculator—handy slide rule giving recommended 
nailing procedures, thicknesses, etc. FREE from 
Douglas Fir Plywood Association, Tacoma 2, Wash. 

INSIST on DFPA grademarked fir plywood! EXT-DFPA and 
PLYSHIELD for outdoor use . . . PLYPANEL for paneling, built-ins 
PLYSCORD for sheath ing. . . PLYBASE for under layment. . . 
PLYFORM for concrete form work. Other grades for other uses. 
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cuts clay file installation 
costs up to 20%...or more! 

C T A U 
The new SM Clay Tile Adhesive 
makes installation so much faster 
and easier-even modest budgets 
can afford clay tile now! 

3M Clay Tile Adhesive dramatically cuts installation time 
and installed costs of beautiful clay tile. 

CTA 11 is so fast, so clean, so easy to use that installation 
costs have been lowered by 20% or more. Schools, stores, 
factories, homes, new construction and remodeling—all can 
now enjoy clay tile luxury even on limited budgets. 

Dry wall, plaster, concrete block, plywood, metal or vir
tually any plumb, solid wall surface is .suitable for installa
tion of clay tile with CTA 11. No premixing. I t spreads 
like butter right from the can. Only a trowel is needed. 
And CTA 11 will hold a ton per tile, with a resilient, 
enduring bond that resists water and settling cracks. 

Gain similar advantages by setting ceramic floor tile with 
CTA 12. Get ful l facts on CTA 11 and CTA 12 fast. Write 
today to 3M, Department 1210, 417 Piquette Avenue, 
Detroit 2, Michigan. 

Tilemen themselves report: 

(1) CTA 11 allows tile contractors to handle more jobs 
per month, with greater profit opportunities. 

(2) CTA 11 avoids the extra labor, time and clean-up 
cost usually encountered. 

(3) CTA 11 allows tile installation and grouting on the 
same day. 

(4) CTA 11 avoids costly repainting and allows the tile 
installation to be mode before or after the finished 
carpentry. 

(5) CTA 1 1 allows tile setters to work right through the 
winter. 

MINNESOTA MINING A N D MANUFACTURING COMPANY • ADHESIVES AND COATINGS DIVISION 

417 P IQUETTE A V E . . DETROIT 2. M ICH. • G E N E R A L SALES O F F I C E S : ST. PAUL G, MINN. • E X P O R T : 99 PARK AVE.. N. Y . IB. N. Y . • CANADA; P . O . BOX 757. LONDON. ONT. 

M A K E R S O F " S C O T C H " B R A N D P R E S S U R E • S E N S I T I V E A O M E S I V E T A P E S • " S C O T C H " B R A N D S O U N D - R E C O R D1 N G T A P E • "SC^OTCHIJIE" B R A N D 

R E F L E C T I V E S H E E T I N G S • " 3 M " A B R A S I V E P A P E R A N D C L O T H • " 3 M " A D H E S I V E S A N D C O A T I N G S • " 3 M " R O O F I N G G R A N U L E S • " 3 M " C H E M I C A L S 



W . . H fabrow M 0 I > U L A R 
America's No . 1 built-in selling feature . . . Fabrow new modular 
design! Fabrow "flexible fenestration" achieves exciting 
architectural effects . . . sales winning, custom-distinction A T 
PRE-FAB COSTS. 
Designed for standard size, insulating glass the 

f a b u l o u s n e w f a b r o w ' ^ ^ ^ 

window styles combine for unlimited modular combinations. 
Build for distinction . . . Sell your homes f-a-s-t-e-r wi th Fabrow 
fashion windows, the modular window-wal l frame in beautiful 
natural wood! 

/955 House & Garden—House of Ideas 
designed by Richard B. Pollman. 
Architects: Palmquist & Wright. 

. U . { l « i b l e 
WRITE, WIRE, OR PHONE FOR IDEA BROCHURE . . . ^ ^ W A Y S TO TURN DAYLIGHT ir^TC 



a d d s a l e s a p p e a l to a n y h o m e ! 

Ke n n a t r c i c I C 
S L I D I N G O O O R H A R D W A R I 

Demonstrate quality construction . . . w i t h 
sliding doors that really work. Secret is in the 

selection of hardware. Kennatrack BUYER'S 
GUIDE helps you select the right type, simpli

fies detailing, cuts costs. Send for free 
Architectural Portfolio. 

K e n n a t r a c k C o r p o r a t i o n , E lkhar t , I nd iana 

T R U C K T O C O M P L E T I O N 

This unbelievable figure covers every conceivable type of 
work including plumbing, carpentry, painting, " sheet 
metal, furnace installation and clean-up. Actually, i t 
pays for everything above the foundation. 
When building HBC homes 95% of the usual risk is 
eliminated because of such complete prefabrication. Very 
lit t le job site finishing remains since HBC homes are 
90% prefabricated. 

We'll gladly send details if you are within our shipping radius. 

H O M E B U I L D I N G C O R P O R A T I O N 
i .....-^'V- Sedalia, Missouri 

ABOVE: Colorful catalog issued 
by Swift Homes, Inc., Elizabeth, 
Pa., one of the nation's leading 
pre-cut home manufacturers. 

RIGHT: Mr. Scott F. Gongawcre, 
purchasing agent, who buys 
millions of board feet of West
ern Red Cedar Beveled Siding 
for Swift Homes. 

F a m o u s Swiff Homes Feature 

W E S T E R N R E D C E D A R S I D I N G 

# Mr. Gongaware says this 
about Western Red Cedar Siding: 
"There is very little expansion and contraction regard
less of weather conditions; it is an excellent weather
proof lumber even without a finish; it is adaptable for 
all stains, and takes paint v/ell, it is light for shipping 
and we also find it an excellent weather-proofing for 
our homes." 

A S K YOUR LUMBER DEALER for genuine Western Red 

Cedar Siding. It's ful l of good grown-in qualities—works 
easily, holds its shape, resists splitting, is light, but strong, 
and high in insulation value. Plus an inherent resistance 
to termites and rot. And it's pitch-free for better paint 
retention. Write us for technical and other information. 

YOU'RE /NV/TED—Visit our exhibit. NAHB Show, Chicago. 
Wood Products Group, Sherman Hotel, Booth No. 546, 
January 22 through 26, 1956. 

LUM BE R ^ 

4403 WMITE HENRY STUART B U I L D I N G . S E A T T L E 1. WASHINQTON 
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n e v e r b e f o r e ! . 

S U C H Q U A L I T Y ^ 
B E A U T Y A N D 

M O D E R N F E A T U R E S 

ALUMINUM HORIZONTAL 
GLIDING WINDOW 

o n l y w indow today that's 
des igned and eng ineered 
wi th such features as these f o r 
tomorrow's modern living— 

• N e w V - s h a p e twin interlock for 
perfect w e a t h e r sec ! 

• need le ro l ler-bearings on stainless 
steel pins for permanent 
f ea ther -g l ide 

• s treamlined "invisible" handle with 
automatic t a m p e r - p r o o f bolt-lock 

• d o u b l e - g l a z e d — n o storm 
windows n e e d e d 

• built-in rust-proof aluminum screen 

• lifetime w e a r due to h e a v y 
extrusions, double I - b e a m sill, 
integral jamb flanges a n d fin. 

. . your window for tomorrow's 

BEDROOM, DININGROOM OR DEN 

I I I lie 

Mall Coupon for ) GUDEMASTER DIVISION 
FREE Brochurel / 354 S. Sonford, Poniiac, Michigan 

Send BROCHURE on GLIDEMASTER Windows. 

(NAME) 

(NUMBER - S T R E E T ) 

IC ITY - ZONE - S T A T E ) 

TECHNICAL PUBLICATIONS 

3 5 6 . W I N D O W S . W i n c o W i n d o w s . W i n c o V e n 

t i lator C o . , Dept . H H , 533 B i t t n e r S t . , S t . 

L o u i s 15, Mo. 16 pp. S'/z" x 11" 

Aluminum custom projected windows for pen-

eral construction. Sections an<l installaliiHi 

details, photop-aphs and specifications. 

3 5 7 . G A R A G E D O O R S . W a g n e r G a r a g e Doors. 

W a g n e r Mfg. C o . . Dept . H H , C e d a r F a l l s . 

Iowa. 4 pp. 8V2" X 11" 

The plideover line of overhead doors, some of 

natural redwood, with color renderinp- of 

custom applied designs availalile. 

3 5 8 . H E A T I N G . J u s t r i t e Cata logue No. 114. C o r b -

m a n B r o s . , I n c . , Dept . H H , 25th and Y o r k 

S t « . , Pt i i ladelphia 32, P a . 26 pp. S ' / j " x 11" 

F \ irnace pipe and fittinps. including prefabri

cated ducts and fittinps. Si / inp charts for all 

popular healing and cooliiip systems. 

3 5 9 . A I R C O N D I T I O N I N G . A i r l i n e Heat ing and 
A i r Condi t ion ing . Ingersol l Condit ioned 
A i r D i v . , B o r g . W a r n e r C o r p . , Dept . H H , 
760 E . V i n e S t . , K a l a m a z o o . Mict i . 20 pp. 

ai/2" X 11" 

The entire Hne of B-W healing and air-< on-

cliti(ming plants, as well as conversion burn

ers, water heaters, and home incinerator^. 

3 6 0 . R E M O D E L I N G . H o w T o B u i l d A B a s e m e n t 

Room. J o h n s - M a n v i l l e C o r p . , Dept . H H , 22 

E . 40th S t . , N e w Y o r k 16, N . Y . 24 pp. 

8 I /2" X 11" 

For layman or professional, ihis book takes 

up planning, selection and installation of ma

terial, includes hints on painting, carpentn.-. 

tr im and built-ins. Of especial interest to re-

modelers, for the basement represent* rlic 

most obvious area ff)r expansion of the exist

ing house. 

PRODUCTS AND PUBLICATIONS COUPON 

For more information on new products and publications in this December issue 

check key numbers be low and m a i l t o : h o u s e s h o m e 
9 Rockefeller Plaza, New York 20, N.Y. 

NEW 
PRODUCTS 

D.iwrliir lnniiiiRlcl HiiiirinR n 
Strelrrifi «nd Linilrd Sicrl F^brirninrs d«or« • 
Snap-on trim LJ 
Fiberclaa hr«l duels D 
Wire mi>ld rlirltical oulli-U O 
Wrbnorr «l<«el fraiiiiiiB D 
Steel-X hriilKini.' J 
Mulli-CiintDil wiriiiK >y>leni • 
Vikon tile • 
ForealFoltl doori. • 
l>ii-Wal water softener CI 
(̂ ulliRan water aoflener U 
Sub-Zern refrigerator* • 
Barne* nhower diverler D 
Powern ihermoatatli- reKulatnr P 
Ameriran Kilrhenn oven rabinet 
Creion plywood overlay 
Hanuen pla»tie rlonute D 
Kibpixlan I'ernu-I'ly No. 6 0 

TECHNICAL PUBLICATIONS 

343. Yoiing»i"wn kiirhenn 
344. Kichmond plumbing fixlur<-« 
345. Norman heating sketchbook 
346. Huber prefabricated homea • 
347. Kurt Veraen lighting 
34S. CoBtincntnl circuit breaker* 
349. Miami-Carey fans ' 
350. Delta faucets 
351. Burks pumps 
352. Richmond conrrclr lorms 
353. Milvaro valves 
354. Minwai wood finishing 
355. Mosaic tile counter lopa 
356. Winco windows 
357. Wagner garage doors 
358. Justrite healing catalogue D 
359. Airline air conditioning • 
360. I! ru.ni m,,!,, I klrl H 

occupation^ 

firm 

lilla 

str««f. 

clly. 

IMPORTANT: 
.4rt,y inquiries with money or check enclosures must be addressed directly to the manuiacturer. 

In addressing direct inquiries, please mention 

house & home and the issue in which you saw the product or publicniion. 

I wish to enter a subscription to H O U S E & H O M E for 

• New • Renewal 

7 year, $6 0 2 years. $8 • 
US and piissesaions and Canada itnly 

Signature 
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<2> Following a period of air seasoning, redwood on these kiln cars 
shown entering one of 25 modern dry kilns for curing under rigidly 

Why every piece 
of P A \ L C O 
Architectural 
Quality Redwood 
must be _ 

controlled temperature, humidity and air circulation. 

Certified Dry Po/co* Architectural Quality Redwood offers perma
nent assurance of minimum swelling, shrinkage or other distortion, 
even under severe conditions of exposure. 

W h e n properly kiln dried, redwood has the 
lowest swelling and shrinkage of commercial woods. 
But air drying alone cannot be depended upon to reduce 
moisture content to that "point of no return" which 
assures permanent dimensional stability. That's why 
Palco'-^'- Architectural Quality Redwood always carries 
the Certified Dry label, your only assurance of controlled 
seasoning procedure and moisture content. Pacific's 
kiln capacity is ample to cure accurately and completely 
all that part of production which merits the name Paico* 
Architectural Quality Redwood. 

THE PACIFIC LUMBER COMPANY 
Since 1869 • Mills at Scotia, California 

100 Bush St. 35 E . Wacker Drive 2 1 8 5 Huntington Drive 
San Francisco 4 Chicago 1 San Marino 9, Calif . 

•Trade Mark ® 

MEMBER OF CALIFORNIA REDWOOD ASSOCIAT ION 

When you specify Po/co* Architec
tural Quality Redwood for exterior or 
interior design . . . you con be sure 
that it is 
• Certified Dry 
• All Clear Heart or A Grade 
• Highest uniformity of grade 
• Vertical grain on all resawn 

patterns 
• Where flat grain is specified, 

pattern is always cut from the 
bark side tB 504 

SEND FOR THIS FREE BULLETIN 

THE PACiFIC LUMBER COMPANY 
100 Bush St., Son Francisco 4, Calif. 
PlaasB tend me, without obligation, the new bulletin 
outlining baiic redwood specification data, with charts showing 
standard Po/co* redwood patterns, sizes, grodes and grains. 

Name_ 

Title. 

Company. 

Address 

City -Stale. 
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4s brighf as a rainbow and modern as tomorrow... 
Selfridge fiber glass laundry trays add a new note of 
color and styling to any work area. Avai lable in four 
decorator shades . . . mint, canary, coral and dawn . . . 
and in single, double and triple unit combinations . . . 
they meet every home requirement for both beauty and 
utility. Built to last a lifetime, yet attractively designed 
for maximum appeal , Selfridge trays install easy, sell 
fast. Details upon request. 

N O N - P O R O U S . . . E A S Y TO C L E A N 
impervious to soaps and detergents, the 
r o u n d e d - c o r n e r design presents on 
unbroken, smooth surface that stays bright 
and clean. 

O N E - M A N I N S T A L L A T I O N 
The double unit model weighs only 47 lbs. 
including stand, is shipped partial ly 
assembled, con be readied for connection 
in 0 few minutes. 

L I F E T I M E C O N S T R U C T I O N 
Supported by a metal base to insure ample 
structural strength, the fiber-gloss-rein-
forced Selfridge tray can't chip or craze. 
Adjustable legs. 

DEPT. B • 5E0S EUCLID AVE. 

CLEVELAND 3. DHID 

SOLO THROUGH PLUMBING SUPPLY WHOLESALERS ONLY 

Ozone Park housing project neor tJew Britain, Conn. 

S e t o f S y m o n s F o r m s U s e d 7 0 0 T i m e s 

Kozikowski Bros. Builders, New Britain, Conn., used this set of Symons 
Forms every day and the plywood did not have to be reversed. They 
were used on one housing project . . . there was no trucking—only 
hand moving . . . ihey were used by the same crew, and one of the 
Kozikowski brothers was job superintendent. No one used a wrecking 
bar for stripping. Every day usage avoided drying nut and the use of 
Ready-Mix Concrete saved wear and tear. 

Symons Forms are available on a 60-day Rental-Purchase plan. 

I "1 
W A N T M O R E F A C T S O N S Y M O N S F O R M S ? 

Attach this to your letterliearl, sign your name and mail to us immediately. 

.Zy^^OHS CLAMP & MFG. CO. 
4277 Diversey Avenue Dept. 15 Chicago 39, Illinois 

BUILDING IN IN 
Y o u r B e s t B u y ! H u b e ^ 

) IANA IN 1 9 5 6 ? 
JPaj tRaged B r i c k H o m e s 

1 T . 
1« 

FOR CATALOGS, PRICES & COMPLETE DATA WRITE DESK H 
O M E « « H. C. HUBER CONSTRUCTION CO., INC. • DAYTON 9, OHIO 

INTRODUCING THE NEW 

TO THE BUILDING INDUSTRY! 

• Immediate delivery • Has quiet, exclusive 
Shavilron Shredder • Easy installation • No 
vibration • Priced right • Umbrella Slinger 
keeps motor a lways dry! 

Adds more "sell" to home! 
Wf/te N O W fot Jelalled InformaHon! 

A P R O D U C T O F T H E 

LOCKLEY M A C H I N E C O M P A N Y 
W A S T E M A S T E R D I V I S I O N 

3 I O S R O V E S T R E E T N E W C A S T U E . PA. 
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You asked for if! 

L 

A "PROJECT" PRICED 
"CUSTOM" QUALITY BATHTUB 

C H E C K T H E S E F E A T U 

/
Full 5 feet long recessed tub 
. . . with iound deadener. 

^ > A c i d - r e s i s t i n g , t ta inproof 
^ porce la in enamel f in i sh . 

Medicines, soaps or bleaches 
will not effect this finish. 

Accurate, die-formed steel 
\f eliminates expensive rough-

ing-in changes or corpentry 
olterotions. 

y lHigh tiling-in flange assures 
positive, permanent, water
proof seal between tub and 
wall. 

Straight bottom and ends 
eliminate special, costly cut
ting of floor and wall tile. 

1^ Light-weight of porccloin on 
steel meons faster, easier, low 
cost installations. 

It's here at last . . . a bathtub designed specifically 
for low budget homes with all the fine quality 
advantages and appearance of high priced bath
tubs. How has Ingersoll done it? With modern 
mass production methods using the latest tech
niques and materials. And, the Ingersoll way 
means economy without sacrificing quality. Here, 
at last, are bathroom selling features you can 
afford. Write or wire for details and prices. 

I N G E R S O L L P R O D U C T S D I V I S I O N 
Borg-Wainei Corporation 

C H I C A G O 4 3 . I L L I N O I S 
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5% 
U R G E N T L Y 

N N E E D 

R E P A I R S 

We have a house to put in order... 
W E H A V E A HOUSE to put in order. . . and it's the 

house where America lives. 

Think over those figures above. Of our 45,000.000 
non-farm homes, better than l O ^ r - 5 , 0 0 0 , 0 0 0 - a r e 
out-and-tiut slums. And another 20,000,000 are in 
poor to fair condition. 

Something niusi be done—both to correct the slums 
of today and prevent the slums of tomorrow. 

How do slums start? Usually just one house starts 
to slide downhill and soon a whole block changes. 
Pride is lost. Other houses are neglected, decay spreads. 

So the 20 million homes in need of basic repair and 
improvements deserve equal attention. The time to 
stop the spreading blight of slums is before it starts. 

What's your stake in stopping slums? 
I f you think your town is different, just look around 
you . . . If you think slums only affect persons who live 
in them, think again. 

Slums raise taxes and lower property values of the 
whole town. They raise rates of crime, delinquency and 
disea.se. Evervone has a real stake in stopping slums. 
And thai includes you as a businessman. 

Your firm is certainly dependent on the welfare of 
the community where you do business. But it's more 
than good business—it's good citizenship to take part 
in efforts aimed at civic improvements. It's the respon
sibility of every business. 

What can your firm do? The answer to .America's 
housing problems starts with individuals. But to roll 
back slums is such a big job it's going to lake more than 
individual effort. I t wil l need the cooperation of your 
business and many others. 

Some slums should be torn down and a fresh start 
made. Others can be remodeled and made to conform 
to better living standards. So it is up to you to support 
every sound program which seeks adequate housing 
for all our people. 

New help is now available 
There is a new national, non-profit organization called 
A . C . T . I . O . N . —The American Council To Improve 
Our Neighborhoods — which is designed to help all 
individuals or groups interested in putting America's 
hou.se in order. 

Write them for a free copy of " H A N D B O O K FOR 
A C T I O N . " I t contains advice and guidance on the 
fight against slums. Address A C T I O N , Box 462, 
Radio City Station, New York 20, N . Y. 

flCTioN 
American Council To Improve Our Neighborhoods 
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T H E I R I H O M E S . 

H e r e ' s w h a t J A M E S R. P R I C E , P r e s i d e n t off 
N a t i o n a l H o m e s s a y s a b o u t A L W I N T I T E : 

'We are using General Bronze-Alwintlte aluminum win
dows in our 1966 homes because their superior structural 
qualities and durability meet the high standards of 
National Homes.** 

'^Owunt—d by ~ 
• M d HaoMkMf la ; 

Whether you're custom-building just a 
few houses or prefabricating several 
thousand houses like National Homes, 
you'll find A L W I N T I T E aluminum win
dows a real asset from several points of 
view. First: A L W I N T I T E windows are 
designed for easy, time- and labor-
saving installation. Second: A L W I N T I T E 
windows are precision-made from 
strong, sturdy sections to give years of 
satisfactory, trouble-free service. 

G E N E R A L B R O N Z 
A I . W I N T I T B D I V I S I O N 

As you plan your new 1956 houses, 
be sure you, too, include A L W I N T I T E 
windows by General Bronze. Choose 
from our complete line, including— 
double-hung, horizontal sliding, picture 
sliding, awning and VIEWaU windows. 
Also be sure to investigate ALWINTITE'S 
Picture Sliding (floor-to-ceiling) doors. 
Write today for our 1956 catalog and 
name of nearest distributor. Address 
DepL HH-5512 

E C O R P O R A T I O N 
• O A I I D B N C I T Y , N . V. 

NOIIXOMTAl (IIDIM* W I N M W f • OaiLI-MttMS mm* VICTHII WINDOW! 
riCIHII.lliaiN* M M 
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A d v e r t i s e r s i n d e x : 

Page: 
56 Armc Ruildinp Materials. Inc. (Precision Home!. Div.) 

236 Action 
198 Admiral Homes, Inc. 
40 Airtemp Division {Chrysler Corp.) 

8-1. 8.S Allen Industries. Inc. 
220 Allen M f g . Co.. W. D. 

20 Alliance Ware, Inc. 
199 Aluminum Co. of America 

92.9.3 Aluminum Window Manufacturers Assn. 
226 Amrr i ran Brass Co. 
200 American Houses, Inc. 

36 American Motor Corp. (Kelvinaior Div.) 
186. 187 Andersen Corp. 

202 Arcadia Metal Products 
178 Arco Company, The 

53,66.67 Armstrong Cork Co. 
94 Armstronp Furnace Co. 

Page: 
11 

230 
33 

167 
70 

231 
10 
63 

192,193 
54 

221,230. 234 

210 
235 

6 
42 

174,175 

Harnischfeger Homes, Inc. 
Harris Manufacturing Co. 
Higgins Industries, Inc. 
Hodgson Houses, Inc. 
Holcomb & Hoke M f g . Co., Inc. 
Home Bui lding Corp. 
Homelite Corp. 
House Beautiful 
House & Home 
Hubeny Bros.. Inc. (Capital Kitchens. Div. o f ) 
H . C. Huber Construction Co., Inc. 

Independent Lumber Co. 
Ingersoll Prod. Div. (Borg Warner Corp.) 
Inland Homes Corp. 
Inland Steel Products Co. 
Insulite Div. (Minnesota & Ontario Paper Co.) 

8,9 Bell & Gossett Co. 
26 Bennett-Ireland, Inc. 
57 Berns M f g . Corp. 

166 Bes-sler Disappearing Stairway Co. 
189 Best Homes. Co., W . G. 

27 Blue Ridge Glass Corp. 
235 Borg Warner Corp. (Ingersoll Products Div.) 
214 Bowser, Inc. 
173 Briggs M f g . Co. 
77 Bul l Dog Electric Products Co. 

54 Capital Kitchens (Div. of Hubeny Bros., Inc.) 
204. 205 Carey M f g . Co., The Phi l ip 

221 Carrollton Manufacturing Co. 
159 Cast Iron Soil Pipe Institute 

2 Ceco Steel Products Corp. 
190 Chase Brass & Copper Co. 
206 Chel.sea Fan & Blower Co., Inc. 
40 Chrysler Corp. (Airtemp Div.) 
21 Colpaert Homes. Inc. 

222 Condensation Engineering Corp. 
240 Cooper Homes, Inc. 
166 Curtis Companies Ser^•ice Bureau 

82, 83 Crane Co. 

60 Dexter Lock Div. (Dexter Industries. Inc.) 
224,225 Douglas Fir Plywood Assoc. 

195 DuPont De Nemours, E. L 
194 Dwyer Products Corp. 

210 Electromode Corp. 
Cover I I I E l je r Co. 

167 E-Z Way Sales. Inc. 

228, 229 Fabrow M f g . , Inc. 
96,97 Flintkote Co., The 

7 Flynn M f g . Co., Michael 
72 Ford, Ivon R., Inc. 

161 Frankl in T h r i f t Homes. Inc. 
88. 89 Frigidaire Div. (General Motors Corp.)] 

171 Janilrol Heating and .-Vir Conditioning Div.—Surface Com
bustion Corp. 

182 Johns-Manvillf 

212,213 Kaiser Aluminum & Chemical Sales. Inc. 
36 Kelvinator Div. (.-imerican Motor Corp.) 

231 Kennatrack Corp. 
12,13 Kennecott Copper C!orp. 

18 Kentile, Inc. 
215 Kcwanee M f g . Co. 

180. 181 Keystone Steel & Wire Co. 
239 Knox Corp. 
184 Kochton Plywood and Veneer Co., Inc. 

5 Kwikset .Sales & Service Co. 

219 Le^vyt A i r Conditioner Corp. 
208 Libbey Owens Ford Glass Co. 
188 Line Materia! Co. (Div. of McGraiv Electric Co.) 
234 Lockley Machine Co. 
211 Ludman Corp. 

28, 29 Lumber Fabricators, Inc. 

209 Maas & Waldstein 
71 Majestic Co.. Inc.. The 

191 Malta M f g . Co., The 
22 Marsh Wall Products, Inc. 

24.201 Masonite Corp. 
87 Ma-stic Tile Corp. of .-Vmcrlca 

188 McCraw Electric Co. (Line Material Co.. Div. o f ) 
222 McKee Door Co. 

31 Meadows, Inc., W. R. 
203 Midwest Houses, Inc. 
191 Minneapolis-Honeywell Regulator Co. 
227 Minnesota Min ing & Manufacturing < '.o. 

174, 175 Minnesota & Ontario Paper Co. (Insulite Div.) 
3 Modular Homes, Inc. 

221 Moe Light Co. (Thomas Industries. Inc.) 
221 Moen Valve Co. 

95 Morgan Co. 

216 GBH-Way Homes, Inc. 
237 General Bronze Corp. 

91 General Controls Co. 
\6'i General Electric Co. 

88,89 General Motors Corp. (Frigidaire Div.) 
Cover I I Gold Seal Div. (Congoleum-Nairn, Inc.) 

230 
Cover I V . 

32A-32F 
3-4 
19 

L 5 0 

National .\ssn. of Home Builders 
National Homes Corp. 

New Castle Products, Inc. 
New Century Homes 
Nutone. Inc. 
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233 Pacific Lumber Co.. The 
m Panv & Hill Honi.-s. In.-. 

165 Paine Lumber Co.. Ltd. 
63 Pease Woodwork Co. Wease Homes Div.) 

214 Perlite Institute 
78 Ponderosa Pine Woodwork 
~)f) Precision Homes Div. (.-Icmc Buildirif; Materials. Inc.) 

220 Precision Parts Corp. 
218 Prefab Transit Co. 
172 Prefabricated Hoiisiii;; M.imifactiircrs Institute 
25 Presidential Homes. Inc. 
64 Preway, Inc. 
30 Prync & Company. Inc. 

156 Ready HunR Door Corp. 
185 Reminpton Arms Co.. Inc. 
23 Revere Copper & Bras.s, Inc. 

58, .S9 Reynolds Metals Co. 
.IS Richmond Homi-s. Inr. 

168.169 Rols<:reen Co.. The 
65 R.O.W. Sales Co. 
86 Rowe Manufacturing Co. 

196.197 SL Paul & Ta<!oma Lumber Co. 
76 Samuel Stamping & Knamcling Co. 

183 Sarpent & Co. 
98 Schlage Lock Co. 

162 Schlegel Manufacturing Co. 
157,15R. 158.A- Scholz Homes, Inc. 

1581) 
234 Selfridge Co., The 
218 Southern Pine Assn. 

73 Southern .Sash .Sales & .Sujiiily Co.. Inc. 

Page: 

216 
202 
207 
223 
234 

.Staidey Works 
Stelzer Products Co., 0 . E . 
Style-Rite Homes. Inc. 
Structural Clay Products Institute 
Symons (ilamfi & Mfg. Co. 

221 Tliomas Inilustries. Inc. [Moe Liphl Div.) 
68 Thyer Mfg. Corp., The 

217 Utility Appliance Corp. 
14.15 Uniteii States Plywood Corp. 
16. 17 Lnited .States Steel Homes, Inc. 

90 Uvalde Rock Asphalt Co. 

79 Van-Packer Corp. 
218 Virginia Lee Homes, Inc. 

220 Warren Shade Co. 
216 Weather Wizard Aluminum Mfg. Corp. 
160 Western Pine . \ 8 s n . 
231 Western Red Cedar Lumber Assn. 
177 West Coast Mills 
62 West Wood Homes 

16.3 Vi'estway Hom«fs, Inc. 
74, 75 Weyerhaeuser Sales Co. 

155 Whirlpool Corp. 
232 Whizzer Industries. Inc. {Glidemaster Div.) 
179 Vi'oodward Iron Co. 

4 Worthington (!orp. 

32 Yale & Towne Mfg. Co., The 

Zc;:cis, Ini'. 

the 

Available in three floor plans; 
three or four bedrooms; two 
full baths. 

One of three brand new con
temporary designs, featuring 
vaulted ceilings and large glass 
areas, custom kitchen. 

N E W K N O X L I N E 

Now ready for IMMEDIATE DELIVERY 

If you build homes to make money, you should make it your 
business to look at the new Knox line of prefabs for 1956. 
It's the line designed with the builder in mind. The stand-out 
styling and superior materials mean easier sales. Quick, 
trouble-free erection means low labor costs and longer profit. 
Generous volume discounts provide still more margin. 
What's more, Knox builder-dealers enjoy valuable financing 
and promotional assistance, along with liberal credit terms. 

So if you're interested in selling more houses at more 
profit in the fast-growing Southeast, write for complete 
information—today. 

K n o z x : H o m e s 
KNOX CORPORATION • THOMSON, GA. 

The South's oldesf and largest prefab manufacturer, distributing in Alabama, 
Florida, Georgia, North Carolina, Soufh Carolina, Tennessee and Virginia. 
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COOPER 

J 

states! n o w i n 

Get in on the ground floor. We're ready to franchise additiona 
selected dealer-builders who want to make more money than 
they've been squeeiing out of ordinary building methods. 

Cooper Homes' "Profit-Package" is just what it says . . . a 
package of everything from smartly designed homes to a com
plete interim and loan financing program that will give you 
greater profits with less capital investment than any home build
ing you have ever done. 

Designed by our own full-time architectural staff, Cooper Homes 
are especially planned for neighborhood development . . . easily 
adaptable to various exterior treatments. 

It takes less site labor, less supervision to erect Cooper Homes— 
andf>l»«(M^^lS£ti , SELL, SELL" from their mahogany paneled 

ruefully engineered storage walls. If you are within a 700 mile radius of Amarlllo, wire, wite or 
call Cooper Homes, Inc. now. G e t all the facts. There'si^ repre
sentative near you ready to explaifi the entire projram and 
S H O W O N PAPER how you can make greater profits 

Cooper Homes' Manuf 

PHONE DRake 4-2861 A M A R I L L P. O . BOX 6068 



7776 touch of glamour— 
so dramatically illustrated in this exciting 

advertisement has captured the public fancy. 

More and more of your prospects would 

like to see Eljer's living beauty in the homes 

you build. So, take advantage of this extra 

sales appeal. Your plumbing contractor has 

Eljer fixtures (in cast iron, formed steel, and 

vitreous china) and brass fittings. 

E L J E R , D I V I S I O N OF THE M U R R A Y C O R P O R A T I O N OF A M E R I C A . 
T H R E E G A T E W A Y C E N T E R , P I T T S B U R G H 22, PA. 

D I V I S I O N O F T H E C O R P O R A T I O N O F A M E R I C A 

ELJER - the only name she needs . w in plumbing fixtures 



f o r Y O U a s a N A T I O N A L H O M E S B U I L D E R - D E A L E R 

• Xadonal F l t i i i i c s C l o r p o i i i i i o i i w ill p r o d i i C ' 

its 100,000th house in 1956—an important 
milcsionc in tht- company's history and in 
the home building field. These 100,000 
houses are of ĝ reat importance to you as a 
National Homes builder-dealer for they 
represent an unmatched experience and 
know-how that encompass every phase of 
home building. 

As a National Homes builder-dealer, re-
gardli'ss of size or location, you have all the 
buying advantages of a 25.000-house-a-year 
l)uilder. You also have the advantages of 
selling a recognized 'M)rand-name" product, 
National Homes, with their great public ac
ceptance. 

National Homes builder-dealers have 
available to them, for their guidance, our 
staff of experts who specialize in such pha.ses 
as codes, zoning, land acquisition and .site 
planning—sewage disposal, water systj'ins 

and financing, advertising, selling and pro
motion. 

All our homes are professionally planned 
and designed by Clharles M . Goodman, the 
leading home architect in the United .States, 
and color-styled by Beatrice West, foremost 
color expert. Our builder-dealers have e\'ery-
thing mentioned above and more—more 
than any independent contractor could pos-
sibK have. 

Our builder-dealers are assured of steady 
year-round production l)y pre-.selling. prior 
to the building of our homes, with dramatic 
open hou.se promotions . . . many have six 
to nine months advance commitments. We 
increase the productivity of a l)uilder\s capi
tal by at least 300% becau.se he can build 
and sell from three to five times as many 
.\ational homes as he can build conven
tionally. 

More and more large conventional build

ers have switched to .N'ational Homes. You 
will recoLjnize names like Carnoy-.\merican 
in Westchester County: Wallace Johnson in 
Memphis; N . D. Woods in Oklahoma City; 
Bercaren Construction Company on Staten 
Island: Newlin-Johnson in Terre Haute; J. A. 
Peterson in Kansas City. They and many 
othiTs realize the substantial benefits only 
National Homes can offer. 

National Homes will l)ecrin 1956 with pro
duction capacity of 290 houses per day. This 
will enaljle us to open up many choice new 
builder-dealer franchises. For a virtually un
limited opportunity in the home building 
field, write to me personally. 

President 
N A T I O . N A L H O M K S C O R P O R A T I O . N 

Lafayelle. Imlidiiii 

O N E O U T O F E V E R Y 4 8 H O M E S B E I N G B U I L T 

I N A M E R I C A T O D A Y I S P R O D U C E D B Y . . . 

H O A X E S 


