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Paradise By Night 
R O S S DE ALESSI SCULPTS A DREAM IN THE 

D A R K N E S S AT LE T O U E S S R O K ' 



C-971 

St. Piilri( .k"s Chapel 

M t ' i i l o Park, ( " a l i f o r n i a . 

S t u n n i n g p r o o f o f what 

(IfNoiion to qii;ilii\ liii,htinir 

an acconiphsh. 

Illimiin.itt'd bv Ross Dc .\]cssi Lighting- Desiyii. i h f chapel now emphasizes (ontem-

plaiion and worship in a wav its I9th-eentiu v architects could hardly have imagined. 

.\nd the lighting De .Alessi chose. ( iE long-life, quartz-halogen lamps, beautifullv 

and ellicienilv complies with California's strict 2()th-ceniurv energv requirements. 

. \ l l of which is win l)e .\lessi captured the prestigious 1993 GE B^dison .Award for excellence in 

l ighting design. To f i n d out how voii can achieve equallv inspiring 

•suits, call \<)ur GE L i g h t i n g specialist at 1-800-52:^-5520. 
GE Lighting 
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V\NDAL 
•RESISTANT 
•^^TKIHTING 

•^AN'TBE 
'pfNOVAITVE.. 

s 

quay 

CEKmiNLY NOT 
nESIGNPLAN! 

When Designplan decided to introduce the 
Quay, a new wet label bulkhead fixture for compact 
Fluorescent or Metal Halide, we decided to use state-of-
the-ari Electronic Ballasts for the Metal Halide as well 
as the compact fluorescent. By doing this the end user 
IS assured of not only the energy savings associated 
with electronic ballasts but also better lamp life and less 
color shift on the metal halide lamps. Quay, which is 
one of a new family of units from Designplan, will be 
available in compact fluorescent up to 38 watts and 
metal halide up to 70 watts. The body is die cast 
aluminum, the lens is UV stabilized polycarbonate. The 
entire electrical assembly is removable with a quick 
disconnect, a feature which is standard on Designplan 
fixtures. The finish is polyester powder for standard 
colors and hand painted automotive acrylic lacquer for 
premium faux finishes. All ballasts are high power factor 
electronic and cold weather start is standard. Units are 
available in 120 volt or 277 volt. 
With the introduction of Quay, once again Designplan 
continues to set the standard for innovation in 
Architectural Vandal Resistant lighting. 

designplan ligWing inc 
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D O N T D I S T U R B T H E N E I G H B O R S 
Great light control with 10:1 mounting height to spacing 
ratio achieved by new recessed wall light from Hydrel 

Avoid annoying glare and invasive 
light trespass with Hydre/i 9600 

Series Recessed Wall Lights 
Innovative Light Control - Glarefoil®, a 

unique internal glare screen, was developed 
especially for the new Hydrel 9600 Series 

Recessed Wall Light. A thin laser-cut 
metal louver designed to mount 

behind the lens. Glarefoil^ pro
vides exceptionally sharp cutoff, 
effectively eliminating undesir

able glare and light trespass. 

Sharp Cutof f - Cutoff effec
tiveness is apparent when view 

ng the internal louver from below 
honzontal, and from straight on (see below) 

H V D R i 

• 
Louver from below and from straight on 

Improved Beam Patterns - Precise tuning of 
lamp/reflector/lens and the new internal glare 
screen give the 9600 Series its extraordinary light 
control and remarkable beam range. A 9600 with 
horizontal wide distribution and 100 watt HID lamp 
is capable of a lO. I mounting height to spacing 
ratio, compared to the usual 3:1 spacing for 
common small step and wall fixtures. The series is 
available in three lateral distnbutions and three 
forward distributions as well as left or right skew 
for stair installations. 

Compact, No Condensat ion - patented 
sealing technology and modular 
construction provide air cooling to allow 
reduced size and simple 
installation/maintenance. Dry air 
purged lamp modules 
eliminate condensation. 

The 9600 Series is available 
in a variety of styles and 
lamp options. For more 
information contact your 
area Hydrel sales represen
tative or the factory. 

Sealed lamp 
and power modules 
install easily into non 
corrodible backbox. 

: L - 1 2 8 8 1 B R A D L E Y A V E N U E S Y L I V J A R C A L I F O R N I A 9 1 3 4 2 T E L 8 1 8 / 3 6 2 - 9 4 6 5 
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OUTDOOR LIGHTING 
SPECIAL SECTION 
Marvel On Mauritius Le Touessrok luxury resort 
is given o nighttime presence via o multi-layered 
lighting scheme devised by Ross De Alessi 
Designing Custom Luminaires James Haas 
explores the rationale for and process behind 
specifying outdoor custom fixtures 
Viva Las Vegas! The castle turrets of the Excalibur 
hotel and casino glow in the night with lighting by John 
Renton Young 

DESIGN FEATURES 
Palm Trees On The Patio A Fort Lauderdale 
ad agency brings the outdoors inside via an inventive 
design by Paul Morgan 
Today's New Look Passersby the Today Show's 
new studio can have a look see directly at the goings 
on thanks to design by the Phillips Janson Group 

DEPARTMENTS 

Updates Publisher's Letter, Russo Named Publishing 
Director, Ancas Appointed National Sales Director, 
Alumnus Returns To Architectural Lightir)g, DLF 
Calendar of Events, Bringing Light Home, Lighting 
Research Center Launches Delta Program, Lighting 
Pattern Book For Homes 
Editorial Harvest Bounty 
Technique Lobbies With Lasting Impressions 
Product Technology Residential Controls 
Energy Watch Update On The Energy Policy Act 
Of 1992 By Gory Markowitz 
Issues & Opinions How To Get What You 
Specify-And Why 
Ad Index 
New Products 
Marketplace Classifieds 
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"KINDLE A 
LIGHT IN THE 

DARKNESS." 
C A R I. J U N G 

El ighi the way 
outside or in. 

with authentic reproduction Fixiuics 
handcrafted in casl-iron or .solid 
bras.s. For more enl ightenment, 
request our catalogue. 

REJLVEN.VriO.N LAMP & ITXTLTIE CO. 
1100 S.F.. GRAND AVENUE 

P()RTb\ND. OREGON 97214 
(503) 23MWO 
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NORAL 
T 

FLAIR 
Fashionable and dramatic styling make 

the Tuba Model luminaire a favorite solution 
for lighting streets, parks, gardens, 

and open spaces. 

Part of the Moral Trumpet family. 
Tuba functions as integrated 

post lighting or bracket-
mounted wall lighting. 

A variety of sizes, voltages, 
optics, and accessories make 

Tuba a successful lighting solution in any setting. 
Optional colors include textured block, white, 

patina green, and custom shades. 

Setting the standard for the industry, 
Tuba's PolySeoled aluminum with

stands the roughest 
applications. One-piece 
lenses feature UV stabi
lized acrylic or vandal-

resistant polycarbonate. 

Tuba lights the way 
as port of the 

Norol Trumpet family. 
Other models available 

in the Trumpet family ore Tuba Trieste, 
Promenade, and Trumpet. 

Tuba Trieste, Promenade, Trumpet 

i 
wall mount: Tuba, post: Tuba 

Other families of fine Moral luminoires 
are available. For more information contact 
your Moral Sales Representative or: 

M o r a l L i g h t i n g 
12940 San Fernando Rood 
Sylmcr, California 91342 

Tel 818/367-9773 Fax 818/367-7113 

Circle N o . 5 o n product se rv ice c a r d 



P U B L I S H E R ' S L E T T E R 

WELCOME TO YOUR MAGAZINE... 

Tve had the plea.suie of being eDiineeted lo Archiiectunil 

Lii^hriim for ahiKvst five years now. During that time the maga

zine and llie industry have undergone many changes. One of the 

more noticeable was reducing Archilcctiiral Li^htin^ nuiga-

zine's frequency lo four limes a year. This reduction, necessi

tated by ecimomic conditions, never compromised the editi»rial 

integrity oiArchitectural Liiihtitm. And while this change 

al lected the o\' Architectural Li^htinff considerably, 

through Wanda Jankowski's c.\trat)rdinary efforts, the quality 

of the editorial product has in laci mipri)\ ed. and our readers 

are more loyal and appreciative than ever before. 

While under Wanda's editorial direci ioi i . An hiicciural 

Liiihtini^ has continued to ad\ ance the l ighting industry by 

embraciii!: issues that lequire professional insight and lechni-

UPDATES 

cal expertise. Architectural Liijhtini; wil l continue to do so and 

more in 1995. Look h)r the launch of a manufacturer's newslet

ter which w i l l allow us to communicate more regularix and 

share with you information that wil l help you market and sell 

more product. Also, look for Architectural Liiihtini" to become 

nmre industry-\ isible and involved in events and opportunities 

that allow us to help designers and manufacturers alike. 

As publishing dwccun oi' Architectural Lii;htiiii; my goal is 

to make this publication an active marketplace for our industry. 

Please let us kntiu hou we can best ser\ e \ (uir needs in the 

years ahead, and again, welcome to your magazine. 

.Sincerely. 

Phillip A. Russo 

Publishiniz Director 

LL 
• 7 * , ^ . . . 

Based nn (,n. OOO bnur rated life.-years cnntim.ous nperation. €I9<M Philips Lighting Co - A Division of Philips Electronics North America Corp 



PHIL RUSSO NAMED 
PUBLISHING DIRECTOR 

Phi l l ip Russo has been named 
publishing director for The Com
mercial Design Network, which 
includes Contraci Dcsifin. Facili
ties Desif^n & Maiuif>ement and 
Arcliiiccliinil Liiiluin^. 

Af te r j o i n i ng M i l l e r Freeman 
Inc.. formerly (iralla PLiblicaiions. 
in May of 1990 as marketing man
ager for Facilities Design & Man-
ai^ement and Architectural Liiihtina 
magazines, he was promoted to 

associate publisher for The Commercial Design Network in 
October of 1992. 

Now. as publishing director. Rus,so"s main focus is to pro-
nune growth and opportunity for all three magazines. /\/Y7j/7<'r-
iiiral Liiilitinfi. according to Russo. is the best one-stop infor
mation source in the lighting industry. "We provide a tremen
dous amount of specific facts to readers who tell us they both 
want and need that information." says Russo. "With the editori
al staffs" knowledge, experience and well-respected presence 

in the industry. Architectural /,/',(,'//////s,' wi l l continue to provide 
a cuiTcnt and educated perspective to our readers." 

ANCAS APPOINTED NATIONAL 
SALES DIRECTOR 

The Commercial Design Net
work welcomes Richard Ancas as 
its new national sales director. He 
has replaced Don Leon, who left 
the Network to take on a new direc
tor ia l assignment w i th in M i l l e r 
I Tccman Inc. Ancas was most 
recently with liuihlini's maga/.ine. 
and has prev ious ly worked for 
Interior Design and Corporate 
Design & Realty. 

Ancas wi l l lead the Commercial Design Network's strong 
and attentive sales team into a bright future. He plans to help 
educate Architectural Lighting's subscribers about the value 
of the publication: "Editorial and advertising efforts support 
each other, and work together to benefit the readers o\Archi
tectural Lighting." says Ancas. "Therefore. it"s important to 
have continuous communication between readers/advertisers 

BEFOREI 
Imagine a lamp so ahead of its time, it will work continuously through the year 2000.' 

Tlie Philips QL Induction Lighting System is the first commercially available ligliting system to operate 

without filaments or electrodes.Thanks to a high-ft'equency power source, the QL is virtually maintenance-

free. So it s ideal for difficult-to-reach places, as well as areas where lighting is integral to design. 

Yet the QL is only one example of how Philips Lighting technology is helping shape the industry Tlie 

Vtliite SON provides HID perfonnance with incandescent-like quality light. Tlie TL80 Series uses high-grade 

• phosphors for exceptional light quality. And the PL-T has the highest liglit output for its compact size. 

To see our extensive product line, visit our Lighting Center. Or call 1-800-63M259. Philips. 

We re not only looking to the future, we're lighting the way. OpeningIheWorLD'S EyesIo LiGHT " 

Philips 
Lighting 
Company PHILIPS 
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WeVe put our 
backs to the wall 

for you. 

In fact, our fronts are pretty close, too. 
Ail Manning ADA lighting is no more than four-

inches deep, to help you comply with the Americans with 
Disabilities Act. These slim, elegant wall sa)nces are available 
in your choice of color, finish and lamping. Well even manu-
laclure custom lighting based on your specifications. Stay 

out in front of ADA regulations-send for your free 
Maiming ADA catalog today 

MANNING 
/ L I G H T I N G 

RA. ManninK Compiiny. HO. Ii«x 1(163. SlwboyKan. Wl .'):{082-1063 
lM-4.'")8-2184. Fax 4M-'1.'')H-24'J1 • 

and the sales Imce in caier lo losier niiiiiially henefieial rela-

lionships." 

ALUMNUS RETURNS TO 
ARCHITECTURAL LIGHTING 

^ ^ ^ H Christina Lamb Trauthweiii has 
jo ined the staff o f / • tn /7/7('(7/*/7// 
Lii-htinii as managing editor. Well 
actually, rejoined. In fact, some of 

I you may even recogiii/e her as the 
m ^ ^ ^ r - magazine's former assistant/asso

ciate editor. 
Trauthwein began her publish-

in!: career w i th M i l l e r Freeman 
Inc.—then Gialla Piihlicalions—in 
June of 1989. and served on the edi
torial staff of ArchiwI rural Lh^lii-

iii^ through 1991, at which time she left to join the staff ol sis
ter publication. Kitchen & Bath Business. In addition to main
taining her position on Kitchen &. Bath Business. Trauthwein 
was appointed to managing editor of Mi l ler Freeman Inc.'s 
Muhi-Housin^ News magazine in 1992. She now has returned 
lo Architectural Li^hiin^i. and continues lo assume her 
lesponsibilities on Kitchen & Bath Business as senior associ
ate editor, w here among other duties, she develops and writes 

a lighting colunm. 
" I ' m excited to be back on Architectural Lif^htini; again, 

working with a remarkable editor-in-chief, and becoming part 
of Mi l le r Freeman's Commercial Design Network." sa\s 
Trauthwein. "Wi th my editing and writ ing skills, and famil
iar i ty w i th the l igh t ing industry. I plan to assist Wanda 
Jankowski in continuing to mixkc Architectural Lii;htinii an 
interesting and informative publication. Fm confident that as 
a team, our combined dedication wi l l produce fresh ideas to 
benefit our reatlers and reinlorce the L|ualil\ of the maiiazine." 

THE DESIGNERS LIGHTING FORUM OF NEW 
YORK (DLF) ANNOUNCES ITS 1994-95 
PROGRAM CALENDAR OF EVENTS 

Designers Lighting Forum (DLF) programs cover a broad 
range of lighting topics including theory and techniques, new 
light sources and luminaires. visits to outstanding installations 
and a program at LIGHTFAIR. The DLF has promoted light
ing design and its applications for 61 years. 

DLF membership includes interior designers, architects, 
lighting designers, electrical contractors, lighting manufactur
ers and their representatives. Individual annual membership 
ilues are .S5() imd include all programs. .Students with proper 
ideiuificaiion are always welcome at DLF programs and need 
not be members, 

8 Architectural Lighting October/November 1994 



lUCE 

lICHT 

lu; 

A spectrum of 

lighting choices. 

Light strips for cut^ed 

places and straight spaces. 

Combine lamps and 

accessories — quara 

halogens, incandescent and 

new 25.000 hour xenon. 

Mix light to create any 

mood — f rom pure flash 

t o the subtlest glow. 

Lucifer makes it possible. 

U Q H T I N G CCDMRANY 

414 LIVE OAK STREET 

SAN ANTONIO. TEXAS 7 8 2 0 2 

PHONE 1-210-227-7329 

FAX 1-210-227-4967 

Tou. FREE 1 - 8 0 0 - 8 7 9 - 9 7 9 7 
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Al l programs take place on Wednesday evenings in New 
York City at 6p.m. and are scheduled as follows: 

Nov. 16: Liiihting of TALL .S^act-.v; A joint program with the 
New York section of the Illuminating Engineering Scx:iety. fea
turing the lighting of atriums. aiTHirts and lofty public spaces 

NEED A 
QUICK 

CONSULTATION? 

Jan. 18. 1995: Savvy Shopping—E.\cilin^ Retail Spaces: A 
joint program with the Institute of .Store Planners 

Feb. 15: Culinary Deliiihts—What's Sizzling in Restaurant 
Lighting: The latest in lighting for fine dining 

March 15: More Than Fireflies—Custom Product Fair: 
Everything you need to create a light fix-
lure or update an existing one 

A p r i l 19: Glitter & Glamour in 
Gotham: A tour of outdoor city lighting 

May 17: Reach Out and Touch Some
one: State-of-the-art teleconferencing 
and media rooms 

For more information write lo The 
Designers L i g h t i n g Forum o f New 
York. Inc.. Lighting Professionals Inc.. 
7()-K Chestnut Ridge Road. Montvale. 
NJ 07645. 

« ^ ^ - s ^ ^ ^ 

CALL 

THE LIGHTING HOTLINE 
• For Quick Answers on Your Architectural, Commercial, 

Institutional, Residential and Site Lighting Projects. 
• Speak Directly With An Experienced Lighting Consultant. 

• Specializing In: Applications, Aesthetics, Energy Savings, 
Retrofitting & Lamps, Ballasts and Light Control Media. 

1-800-929-LITE 
MONDAY-FRIDAY • 9AM-5PM • CENTRAL 

$2.50 PER MINUTE • CHECK or MONEY ORDER 
CUSTOMER SERVICE 312-348-3649 

FAX 312-348-4228 

^ 5 ^ ^ ^ 

PUTTING ILLUMINATING IDEAS TO WORK 
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BRINGING LIGHT HOME 
Design Lighl Communieaiions intro-

duees Bringing Lighl Home, a training 
tutorial on lighting basie.s to give readers 
the answers to the 42 most often asked 
questions about kitchen lighting. 

Up until now. one of the biggest chal
lenges in the design industry has been 
how to effect ively and affordably get 
l ight ing in format ion out to designer 
specif iers and consumers. Not many 
people are prepared to invest the time 
and trouble it takes to learn and master 
all the new products. techn<dogy and 
techniques for lighting a kitchen. 

Bringing Light Home publications 
streamline and organize information into 
real-life remodeling projects and guide 
the reader through the kitchen lighting 
and design process which in applicati(>n 
have to l ink l ight sources, f i x tu res , 
design, placement, controls and cabinet 
design. It tells the reader what they need 
to know. v\ hy they need to knou it and 
how best lo plan for it. Us lexi. graphics 
and punch lists have been designed lo 
accelerate the learning process giving 
the reader fast access to informat ion, 
answers and design solutions. Readers 
learn how and where lo place the latest 
lighting products and how lo avoid mak
ing costly planning mistakes. 

The tutorials offer a number of signif
icant benefits. Readers can learn at their 
own pace and can gel the information 
nnmedialely. when they need it. Readers 
can also personalize a section with mar
gin notes. Later, they can follow-up the 



parlicLilarqiicstiDii w iih a l ighli i ig piotcssuMi.il. 
Subscrihers who order "Kitchen Lighting: Question.s And 

Answers'" w i l l receive advanced information about future 
issues of Bringing Light Home which are to include "Bathroom 
Lighting" and "How To Light Living. Dining and Bedrooms." 
Interior Designers and Kitchen Designers on the mailing list 
wi l l receive information on Solutions Newsletter/Designer 
Classroom to be published winter 1995. 

"Kitchen Lighting: Questions and Answers" can be obtained 
by sending SIO (SI2 Canada) per issue to Design Light Com
munications. 6A Grove Street #238D. Norwell. M A 02061. 

LIGHTING RESEARCH CENTER 
LAUNCHES DELTA PROGRAM 

The Lighting Research Center at Rens.selaer Polytechnic 
Institute presents the complet ion of the first project in its 
Demonstration and Kvaluation of Lighting Technologies and 
.Applications ( D E L T A ) Program. The 12-page publication 
describes and evaluates different sites' lighting applications. 
The project sites can be retrofit projects or new construction 
and are evaluated for energy use. cost, how well the technolo
gies work, how easy they are to maintain and human respon.se. 
They are located in all geographical areas in a variety of build
ings such as offices, supermarkets, drugstores and retail .stores; 
hospitals, clinics and nursing homes; .schools and educational 

facilities; hotels, motels and restaurants; senior housing facili
ties; and light industry and manufacturing facilities. 

The first full-color issue presents the A&P Food Market in 
Old Lyme. CT. cited for its excellent lighting, which is not only 
attractive and comfortable, but energy efficient as well. Included 
ill the evaluation is a project profile, lighting objectives, lighting 
and control features, techniques, details and trouble areas, all fol
lowed by a full project evaluation and staffrespon.se. 

Inquiries are invited from companies and utilities that may 
be interested in sponsoring a DELTA site. A membership fee 
L(i\ crs administrative costs and publications. Design and evalu
ation costs are additional. Services offered through the DELTA 
Program can include: an evaluation of lighting; lighting design 
consultation post-occupancy evaluation; and publications. 
DELTA members receive multiple copies of publications ami 
visi tat ion privi leges at other D E L T A sites. Business that 
become DELTA sites receive valuable information about their 
own buildings as well as recognition for being environmentally 
responsible and committed to the satisfaction of employees and 
customers. The DELTA Program is headed by Naomi Miller, an 
au ard-winning lighting designer, now manager of design appli
cations at the Lighting Research Center. For more in formal ion 
about the D E L T A Program or its publications, contact the 
l ighting Research Center. Rensselaer Polytechnic Institute. 
Troy. NY 12180. Phone: 518-276-8716; fax: 518-276-2999. 

E r g o n o m i c e x c e l l e n c e . 

The ultimate in functional design. Its glare-free 
parabolic louver, a Waldmann exclusive, focuses warm or 
cool ambient light precisely where it's wanted, eliminating 
glare from VDT screens, and all other work environments. 
Available in 4 standard, and countless custom color com
binations. When you specify ergonomic task lighting, 
make a brighter choice: Valencia by Waldmann. 

1.800.634.0007 

W a l d m a n n L i g h t i n g [ j ] 
Ergonomics that work. 

Circle N o . 10 o n product se rv ice cord 



UPDATES 

THE LIGHTING PATTERN BOOK FOR HOMES 
"The Lightiniz Pattern Book For Homes." written by the 

Lighting Research Center at Rensselaer Polytechnic Institute. 
pro\ ides all the informalion needed loelTiciently light a home. 

"Color, brigliincss and contrast perception, visual ability, 
age and adaptation are all human factors that we need to con
sider when lighting a home." according to the opening chapter. 
With this in mind, the book explains different l ighting tech
niques, such as ambient, indirect and accent l ighting, before 
delving into solutions for specific situations. Using drawings 
shaded 10 shi)v\ ihe path of light in every section of a home, it 
explains typical problem areas before showing dilTerent light
ing solutions. Included in each section is a description of the 
best products for each situation along with an estimated differ
ence in the annual cost and energy savings after the renovation. 

Everything from accenting artwork to creating the right 
l ighting for your bathroom. "The Lighl ing Pattern Bo(»k For 
Homes" offers clear explanations and obvious advantages to 
saving energy and money. Once the most elficieni design has 
been decided, data (»n lighting technologies, estimated prices, 
suggested values for hours of lamp operation and cost analysis 
of using the lighting in that design, is conci.sely laid out. 

¥vom there, the book offers outlined and charted informa

tion on all the styles and variations of lamps, fixtures and con
trols lo answer any remaining questions including installation, 
cautions and where to turn for other references. 

With graphics and well-organi/ed information which co\ ~ 
ers all the bases, this spiral-bound guide is an efficient ami eass 
relerenee. For ordering informat ion, contact the L ight ing 
Research ( enter. Rensselaer Polytechnic Institute. Troy. NY 
12180. Phone: 518-276-8716; fax: 518-276-2999. 

JULY ISSUE CLARIFICATIONS/CORRECTIONS 
Please note the following distinction: Con-Tech (C'onser\;i-

tion Technology Ltd.) is a manufacturer of energy-efficient track 
and recessed l ighting for commercial, relail and residential 
;ipplic;ilions based in Northbrook. IL. Conservation Lighting 
International Ltd.. included in the "Energy Watch" column on 
page 42 of the July/August issue i^i' Architectural Lighting is a 
manufacturer o f glass f iberoptic l ight ing systems based in 
Philadelphia. PA. 

For a fu l l - co lo r brochure on L igh t i ng Services Inc. 's 
l iberoptic l ight ing system noted in the "Product Literalure 
Showcase" on page 46. please contact: Public Relations. Light-
in;: Services Inc. 2 Kay Fries Drive, Stony Point. NY KWSO-
IWb. Phone: 914-942-2800. 

The Energy Miser" 
reduces wasted energy 
in your idle work 
stations—automatically. 

They're called work stations, but 
for a large part of the 24 hour day. 
they are idle stations. The Energy 
Miser knows when your work station 
is idle and turns off energy guzzling 
equipment like CRT screens and 
lights, automatically. 

Plus, it also knows when you 
return to your work station, and turns 
the equipment back on. This simple, 
easy to install, retrofit device can 
start saving you money immediately. 

So stop idling. 
Put the Energy Miser 
to worii for you. 
Call or fax us today. 

800. 2 2 1 . 7913 
Fax 616. 754. 7159 

/Give. 
Sl.i'.;lils 

il II IS/IA B o o t h S O - * 

GARCY SIP 
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Litecontrol Beveled System 

LC-90 Pendant 

Direct/Indirect 
LCI Pendani 

Indirect 
LCI Wall f^ounted 

Asymmetric Indirect 

LITECONTROL 

To receive 

literature and 

technical 

specifications for 

the Litecontrol 

Beveled System 

of products, 

additional infor

mation, or the 

name of your 

local Litecontrol 

representative, 

call (800) 852-3455. 

Specify 

Litecontrol, 

for lighting 

that works, 

and lighting 

projects that 

work. 

Circa Pendant 

Indirect 

A R C H I T E C T U R A L F L U O R E S C E N T L I G H T I N G S Y S T E M S 

tMecor.!rol continues ils firm commmneni lo accepleil soiina environmBnial policies and practices n design and manulaniu.ing 
LiiBcontrol Corporation, iOO Hawks Avenue, Hanson, MA 02341, |617) 294-0100 ©1994 
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HARVEST BOUNTY 

F rankly. I would have have been thankful for just the lurke\ . siiil Ting and s\\ eel potatoes, hut it turns 

out this Thanksgiving is yielding a greater harvest than any of us here nl Architectural Lighting had 

anticipated. The good news, which you can read about in detail i f you Hip back a few pages, is multi

fold. The new publishing director of the Conmiercial Design Network, which includes/^/•(7J/7C(7///(// 

Lighting, is Phil Russo. who had been marketing manager of the magazine a few years ago. and who 

most recently served as the associate publisher of the Commercial Design Network. 

Our new sales manager. Richard Ancas. comes lo us with a rich background of experience in the design 

anil building industries. (His predecessor. Don Leon, hasn't disappeared, but instead has gaineil a fancy 

title and moved down the hall to work on another Miller Freeman Inc. publication, i 

For me the greatest surprise is being able to welcome back to the editorial 

staff a professional journalist with whom 1 had worked on ArchiicctunU 

Lighting four years ago--Christina Lamb Traulhwein. She returns to this 

magazine in the capacity of managing etiiior. 

And there's more good news! Architectural Lighting wi l l be the proud co-

sponsor of the International Association of Lighting Designers ( lALD) 

Lighting Design Awards Pnigram dinner, to be held in conjunction with 

LighiFair International in May 1995. We have long supported the awards 

in prim, and are pleased to extend our collaboration with this fine organiza

tion lo promote awareness of the concerns and achievements of the light

ing community. 

in the midst of all these changes intended to build us a belter future, we 

have not ignored the present. A diverse geographical collection of applica

tions is presented for your perusal in this issue-from the dazzle of the 

Excalibur hotel in Las Vegas and the glamour of the new studio for the 

NBC Today Show in New York City, to the lush and exotic Le Touessiok 

resort on the island of .Mauritius in the Indian Ocean and the mock-iropk a! 

interiors i)f the Harris. Drury. Cohen ad agency in Fort Lauderdale. 

We are also continuing our policy of bringing you up-to-date information on issues in the industry. 

Gary Markowitz updates the implications of the Hnergy Policy Act. and an anonymous author deiaiK 

candidly the importance of specifying wilht)ut leaving the door wide open for substitutions. 

To all of you. Happy Thanksgi\ ingi 

«0*» 01 »lf»il SC PABKNISi AI 

WANDA JANKOWSKI 
EDITOR-IN-CHIEF 
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^ company that set the 
standard in recessed lighting 
exercises its right to make a 
simple adjustment. 

Adjustable Yoke 

Adjust a full 360° horizontal 
45° vertical tilt 

Specular Alzak' 
Reflecto 

Make vertical and horizontal 
adjustments from a single 
docking cone 

Gear-Driven 
Adjusting 
Mechanism 

Docking 
Cone 

Circle No. 12 on product service cord 

Through the years, Omega has 

built a reputation not only for 

remarkable quality, but also for 

superior lighting performance 

and exceptional product dura

bility. Now, we've made a simple 

adjustment to our product line. 

Introducing Recessed 
AXIS* From Omega. 

AXIS IS the revolutionary 

new recessed l ight ing 

system for retail, display, 

galleries and museums. 

Fully adjustable from floor 

level, it rotates 45° from 

vertical, and 360° horizon

tally. You can easily access 

hard-to-reach areas, change 

displays more frequently 

and reduce the risk of 

adder related injures. 

Omega Lighting. We're Turning 
Recessed Lighting On Its AXIS. 

For a free brochure, please call or 

fax Omega Lighting: Telephone 

(213)726-1800 -Fax(213)724-4392. 

CMEGALICHTINC 
6430 East Slauson Avenue. 

Los Angeles, California 90040 





Marvel On 
Mauritius 

LE TOUESSROK IS THE HOTTEST NEW RESORT IN THE INDIAN 
OCEAN ESPECIALLY BY NIGHT WITH LIGHTING 

BY ROSS DE ALESSI 
BY WANDA JANKOWSKI, EDITOR-IN-CHIEF 

all Hai wil l call you. anywhere you wunder." seductively 
sings llic Polynesian Bloody Mary characlcr ahiuii ilie 

disiani tropical paradise in the Richard Rodgers/Oscar Ham-
nicrsicin Broadway musical South Pacific. Now Bali Hai is not 
the only tropical paradise to draw and charm visitors from all 
o\ er the world. Le Touessrok. a 2()()-room luxurv' resort hotel, 
originally opened in 1978. on the island of Mauritius in the 
Indian Ocean, has been reno\ ated and expanded by an expert 
international design/build team assembled f rom the United 
.Stales. South Afr ica and Mauritius. Included among them is 
l ight ing designer Ross De Alessi . l A L D . MIES . Ross De 
Alcssi Lighting Design. Portola Valley. CA. who has embued 
iliL- Inipical oasis with a lusci»>us nighttime character artfulK 
crafted in the midst o f practical challenges, 
such as exorbi tant impor t duties and an 
unskilled labor force. 

Sol Kerzner. chairman of Sun Internation
al which owns the resort, says. "We felt i l we 
were to make the hotel truly outstanding, we 
would have to refocus the entire operation. 
Our vision was to develop Le Touessrok into 
one of the most exciting resorts in the world. 

"To achieve this we have virtually rebuilt 
the hotel. We demolished almost 70 percent 
of the public areas, created a new beach and a 
fantastic lagoon which is safe, beautiful to 
look at and well protected." In addition to the 
remodeling of public areas, a new guest wing 
was constructed and amenities expanded. The 
hotel closed on Apr i l 30. 1993. the lighting 
concept was devised in May 1993. and the 
project was completed and the resort hotel 
reopened on October 2. 1993. one week ahead 
of schedule. 

WHERE IS THIS PLACE? 
Mauritius, a main islam! surrounded by an 

archipel o f smaller islands, is located about 
3.000 k i lometers f r o m the east coast o f 
Afr ica . The main island's central plateau is 

bounded by mountains, and the island itself is suriDumlcd h\ 
coral reefs. Residents enjoy a temperature range from 72 to <S8 
degrees Fahrenheit, with no u ell-defmed rainy ordr\ seasons. 

The resort it.self does not quite tit the traditional definition 
of "hotel ." The wings, u hich are really clusters o f suites, 
stretch out on either side of the main building. Two wings are 
located on the coast of the main island: the Hibiscus w ing with 
37 junior suites and the Royal Suite, and the Coral wing with 31 
premier rooms and the Coral suite. One hundred and thirty 
guesi rooms and suites are situated in a circular pattern on lie 
aux Lievres. a private island reached by a uooden bridge from 
the public areas of the hotel. A smaller private island. Hot Man-
genie, is also available for the exclusive use of iiuests. 
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REVEALING 
STRUCTURE: 
(Above) Les 

Paillotes Bar 
and Lounge 

seats 120 in a 
split-level inte
rior. (Right) The 
intricate struc

ture of the Sega 
Bar also bene

fits from 
uplighting. The 
color quality is 

worm v/ithin 
the pavilions 

intentionally to 
contrast with 

the cool blues of 
water and sky. 

Le Toucssrok is said by its designers to possess 
the anibiance of a luxurious Mediterranean fishing 
\ i l l age . "Th i s is intent ional ." ' says Maur iee 
Giraud. the Mauritian arehiteet who designed Le 
Touessrok 15 years ago and who was in eharge of 
the remodelling. " I have always seen the h»)tel as a 
village with arms siretehing out from the central 
public areas to the sea and along the eastern and 
western beaches." 

The interior designer. James Carry, explains 
that Le Touessrok's character has changed "from 
the usual resort concept to a 'beach 
house" approach. We created the 
friendly feel of a beach house by using 
lots o f bamboo and rattan, and the 
\ ihrant colors that you see everywhere 
in M a u r i t i u s ; the turquoise o f the 
ocean, verdant greens of the tropical 
M'getation. and the magnificent colors 
of the island"s bougainvillaea." 

The resort owners requested a light
ing design that would be as fu l l and rich 
as the \erdant fo l iage and textural 
;iu hiicctural structures to be illuminat
ed. Creat ing a wcmdrous night t ime 
image was pa r t i cu la r ly essential 
because the post-dusk view serves as 

the a l l - impor t an t f i r s t impress ion fo r i i iosi 
guests—routine airline scheduling dictates that 
niosi \ isitors arrive at 2:00 a.m. 

MULTI-LAYERED UGHTING 
The challenge for De Alessi was executing a 

design ihai appeared unrestricted in spite ol some 
very restricting practical considerations, such as a 
whopping 200 percent impi)r i duty, unskil led 
installers drawn from the local labor pool, and sig
nificant energy constraints imposed by utilities 
and other conservation entities. 

De Alessi developed a complex, multi-layered 
system approach using contrasting techniques to 
create a sense of depth, dimension and variation. 
For example, broad washes are paired with focal 
lighting in large public areas lo attract attentii)n to 
details. .Soft washes and low-key selective plant 
l igh t ing near the guest rooms produce a nu)re 
relaxed and restful mood. Sharp highlights on 
taller trees are blended with the gentle glows of 
large-scale ajchitectural elemenis. These combi
nations allow visual details to be appreciated and 
enjoyed while maintaining an overall comfortable 
ambiance and providing a sense ol place. 

POOLS &PAVIUONS 
There is no lack of variety in fine dining at Le 

Touessrok. The bars and restaurants, in both 
indo(ir and outdoor \enues. include Le Sega Bar, 
Les Paillotes Bar. Les Paillotes Lounge, Lor 
Brizan Bar, La Passerelle restaurant, and Giannini) 
restaurant, and special funct ion restaurants La 
Chaiuuiere. and Paid & Virginie. 

Several of the dining areas are housed in pavil
ions. These tall and spacious pavilions are con
structed of wood U(>\en into siructurall> inlercsi-
ing patterns. To highlight the curved walls and 
pitched rooflines, uplights ha\e been ci)nccalcd 
behind beamwork to allow the cei l ing lo glow 
without the distraction of visible fixtures. Focal 
lighimg is produced by radically dimmed minia
ture MR 16 heads shielded through extended bar
rels and louvers. The quality of light is intentional
ly warm to provide contrast with the cotilness of 
em ironmental surroundings—water-filled swim
ming pools and dark blue skies. And the indirect 
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illuminaiion is shadow-free, wiih a color render
ing flattering to complexions. 

Special lighting treatments have been devel
oped for some of the dining areas. The dining 
salon of La Passerelle restaurant is adorned u ith 
custom forged iron chandeliers decorated w ith 
fiberglass nautilus shells. The pendants cast light 
up to showcase the high ceilings, while serving as 
focal points themselves in the high, open space. 
.Shielded uplights contrast with .soft indirect i l l u 
mination in the restaurant's upper dining area. 

Swimming pools under and around the pavil
ions are lit wi th 12-volt. 3()0-watl PAR 56 wide 
flood lamps chosen for the oval beam pattern and 
dimmability. The pool lighting in some ca.ses cre
ates the illusion that the pavilions are floating on 
them. Pool mounted flxtures directed at perimeter 
walls cast shinnnering patterns on U)bby ceilings, 
dining room exterior walls, and enti^ columns and 
archways. 

While seated in these pool and pavilion areas, 
guests enjoy carefully planned illuminated views 
of surroundmg palm tree clusters on both the guest 
suite island and around the new wing. Feature 
lighting is positioned to be unobtrusive during 
daylight hours. 

THATCHED TERRACES 
( iucs i suite patio thatchwork is upl i t w i t h 

straightforward. l5(X)mm wraparound fluorescent 
flxtures. concealed from view so only the subtle 
glow is apparent. These indi\ ' idual lighted ele
ments, when viewed together from a distant per
spective, contribute an added dimension for the 
enjoyment of guests—the pitch dark horizon is 
softened by the gently cur\ ing band of illuminated 
thatched terraces lining the lagoon. 

PATHWAYS & FOLIAGE 
Different lighting flxtures and techniques are 

used to illuminate varied-height foliage. Pathways 
are lit with low-wattage metal halide bollards, and 
the l o w - l y i n g p lant ings border ing them are 
washed by 26-watt. compact fluorescent asym
metric floodlights. Medium and tall plantings and 
pergola are l i t wi th miniature 20- and 35-walt 
quart/ uplights positioned on either side of tree 
trunks to produce ri>undness and dimension, and 
highlight canopies. These units have been outfit
ted in the f i e l d w i t h the upl igh t compcments 
attached to the luminaire's hack and tree side to 
take advantage of a single power point, allowing 
the client's flrm budget requirements to be met. 

Numerous 240-volt. 80- and 120-watt PAR 38 
spot and flood lamps also are used for eff icient 
beam control in less costly f ix tu re - f i t t i ngs lo 
uplight tall palms. 

MAINTENANCE 
Adjustable stake mounts accommodate plant 

growth, and eliminate the need for future reca-
bling. and related labor costs. To offset the 200 
percent import duty, a combination of local PAR 

3.S and imported MR 16 heads have been installed. 
The archaic foreign equipment used required cus
tom shielding designed for glare control. 

.All MR 16 heads are remotely lransfl)rmed. 
saving tremendous installation expense. Large 
iraiisformers feed groups of MR 16 focal lights 
through heavy gauge burial cable. 

Universal sources in fixtures, requiring one 
tool for aiming and relamping. ensure easy main
tenance, which is important because most island 
laborers are unskilled, and tools scarce. 

ENERGY RESTRiaiONS 
The lighting design for Le Touessiok is ener^\ 

dficient. 11 uses efficient light .sources, such as com
pact fluorescent sources and metal halide. Incandes
cent and halogen sources are radically dinmied to 
achieve both energy sa\ ings and longer life. 

STARTLING STATISTICS 
Beaches abound at Le Touessrok. In addition to 

the existing Coral and York Beaches, the Hibiscus 
Beach has been created specifically for the resort. 
,mil a wide arra\ of building and turnishing male-
rials have been imported to adorn the man-made 
paradise. The following statistics provided by De 
Alessi yield some insight into the enormity o f the 
resort renovation: 

To create the new 420-metre-long Hibiscus 
beach 6.(KM) square metres of seabed was dredged. 

WATER & 
BRIDGES: 
(Below) This 
pool area has 
two levels 
linked by 
waterfalls, and 
two islands 
linked by 
bridges. Low-
level plantings 
ore lit with com
pact fluorescent 
asymmetric 
floodlights. 
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In the dredying process, the sea olTthe l libis-
eiis cove was deepened by a metre. The sea was 
hall'a metre deep. Il is now I ..̂  metres deep. 

.Some 60.()()() cubic meires o f sand were 
remtned from ihe sea bed. and S.OOO cubic metres 
of it v\ as cleaned, sieved and used to create Hibiscus 
Beach. The remaining sand was sold to builders. 

The international team used for the coastal 
improvement project came lix)m Mauritius. South 
Africa. Holland and Finland. 

The total cost of creating the beach is .S1.4 million. 
The new splil-level swimming pool created at 

Le Touessrok is 60 meires by 20 metres and is an 
a\ erage ol' 1.2 metres deep. Through a carefully 
contrived opiical illusion, the water appears to cas
cade into the ocean. 

.^00 palms have been planted around ilic pmil 
and in fu)nlol ihe Hibiscus beach. 

7.000 square metres of sugarcane ihatch covers 
die roof of the hotel's two bars. 

The roofing in the public areas comprises 10.5 
cubic meucs ol'keuriiig limber u hich comes from 
Malaysia. 

650 square meires of Taiuanese green marble 
was imported—mostly for bath and bedroom f i i -

FIBERGLASS SHELLS: 
(Left) The chandeliers at 
La Passerelle restaurant 
are made with fiber
glass cast nautilus shells 
and forged iron. The fix
tures become focal 
points themselves, as 
well as throwing light up 
to the high ceiling of the 
pavilion. 

lings and lor use in Le Passarelle restaurant. Hach 
piece of marble has been hand-finished on siic. 

15.(XX)square mciies aicco\ cred in Italian liles. 
The core of u orkcrs for the project u as approx-

i M K i i e i y 670. and at peak times the nuniher ruse to 
1.100. The \ asl ma jo r i l y were recruited f rom 
vilalges around Le Touessrock. 

'̂ .•̂ O ions of Mauritian \ olcanic r(K-k has been used. 

Considering the air ira\el time from the L niled 
Slates is appn).\itiiaiely .̂ 6 hours (De Alessi visit
ed the site twice belorc it was completed), it is 
understandable that most \ isitors to the resori 
come from Greai Britain. Germany. France. Italy. 
Reunion and South Afr ica . While the lop-f l ighi 
Royal suite costs about SI600 a night, a deluxe 
r i K i m runs only about $220 per person sharing. 
The room rate also includes free water sports, din
ner, and breakfast. At last, a reasonably affordable 
tropical paradise. Beats Bali Hai! 

DETAILS 
PROJECT: LE TOUESSROK HOTEL RENOVATION 

LOCATION: MAURITIUS ISLAND 

OWNER: SOL KERZNER, SUN INTERNATIONAL, DENE 

MURPHY—owner's representative 

PROJEa MANAGERS: COLIN ROTHSCHILD, CHARLES 
ISRAELITE, BRIAN READ, A N D PETER KENT, SCHNEID 

ISRAELITE A N D PARTNERS 
ARCHITECT: MAURICE GIRAUD AND JEAN-FRANCOIS 

ADAM, MAURICE GIRAUD ARCHITECT 

LIGHTING DESIGNER (exterior): ROSS DE ALESSI, lALD, 

MIES, ROSS DE ALESSI LIGHTING DESIGN 

INTERIOR DESIGNER: JAMES CARRY A N D GEOERGE 
ALDREDGE, A N D CORRINE WILSON, TRISHA WILSON 

A N D ASSOCIATES 

LANDSCAPE ARCHITECT: KIM READ 

PHOTOGRAPHER: COPYRIGHT ROSS DE ALESSI 

LIGHTING MANUFACTURERS: BEGA, B̂ K LIGHTING, 
GREENLEE, MAZDA, and REGGIANI for fixtures, GE 

LIGHTING and OSRAM SYLVANIA for lamps 
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Designing 
Custom 

Luminaires 
BY JAMES L. HAAS 

I f you were asked to name trends sweeping 
the lighting industry today, inevitably your 

answer would inelude energy reduction, van
dal resistance, architectural styling and cus
tom fiMures. 

Custom-designed lighting products have 
long been prevalent in interior spaces, taking 
the form of custom chandeliers, pendants and 
sconces. Now. custom fixture designs are al.so 
becoming a big part o f outdoor architectural 
and landscape lighting. 

There are numerous reasons f o r this 
increase in uniquely designed exterior light
ing products. In many cases, the aesthetic 
requirements of a building's facade call for a 
luminaire and pole design that is unique to the 
project. In other instances, there are specific 
site requirements, such as mounting or instal
l a t i on , w h i c h dictate a custom f i x t u r e 
approach. 

In today's l ighting fixture marketplace, 
there is an abundance of styles and designs of 
outdoor lighting products that complement a 
broad range of common architectural styling. 
While choices have never been as plentiful as 
they are today, the challenges facing building 
design teams often require a specific product 
for which there is no off-the-shelf solution. 
When the multitude of manufacturers' catalogs 
have been scoured to no avail, the design team 
is faced with two choices: nun e foru ard with a 
substitute to the original design objective— 
w hich meets most of the design criteria and uti
lizes a manufacturer's standard cataloged prod
uct—or investigate a custom solution designed 
to meet the project'sexacting specifications. 

Designing custom outdoor l i gh t i ng in 
today's complex construction industry is no 
easy task. Developers and their architectural 
teams have clearly defined aesthetic require
ments: engineers and lighting designers have 
specific performance considerations: and a 
building or commercial property's manage
ment and maintenance staff require that f i x -

tures install, operate and maintain 
in a nearly eost-free manner. 

In many cases, custom fix- ^ 
lures thai drau f r o m t h e ^ 
designs of pre\ ious decades ^ 
niusi resemble an original ^ 
historic design, while con
forming to much higher con
struct ion and performance 
requirements. Light output and 
manufacturing design ha\ e to meet contempo
rary standards and considerations, using com
plex opiieal systems and w ilhstanding en\ iron-
mental factors far exceeding the original design 
inlenl. 

A CUSTOM SOLUTION? 
In a recent conversation v\ iih Ken Daniel, a 

senior lighting designer formerly with Walt 
Disney Imagineering in California, and cur
rently with Ross De Alessi Lighting f^esign in 
Seattle. I asked his \ iew s on the use of custom 
lighting products to solve outdoor l ighting 
challenges. 

Daniel noted thai eiisiom outdoor lighting 
is a concept often avoided u hen meeting with 
clients, as it tends to actually frighten some 
people. Although encompassing everything 
from simple modifications (^f standard prod
ucts to completely unique one-of-a-kind cre
ations. Daniel feels that rarely is a custom fix
ture totally custom. In many instances, a cus
tom fixture utilizes existing tooling and com
mercially ax ailable parts, and creates a unique 
look by "orchestrating" a cohesive w hole 
f rom a collection of standard components, 
reducing future maintenance costs due to 
repair and replacement. 

Why. then, are many designers reluctant to 
design eustom outdoor l ighting fixtures lo 
meet their project's specific needs? A com
mon answer is the resulting product's high 
purchase price relative to similar standard 
products. 
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PURCHASE PRICE 
Lquated with exorbitant spending practice, cus

tom outdoor lighting products are routinely avoided 
by many who believe they are only for "gold-plated"" 
construction budgets. In adilition, there is concern 
that custom products w i l l result in an extended 
delivery schedule, which can impact the t imely 
completion of the project. While presenting a unique 
approach to an outdoor lighting challenge, custom 
fixtures can be designed to completely meet the pro
ject's specific requirements without the exorbitant 
cost o f a complex design cycle, which is often asso-
ciaieil with the term "custom."" 

When reviewing the price of a standard product, 
the manufacturer generally apportions all associat
ed design and tooling costs over the fixture"s pro
jected l i f e . The stated purchase price is usually 
readily av ailable f rom the manufacturer or their 
local representative. 

With modif ications of any magnitude, the com
plete cost of those modifications must be added to that 
of the original fixture in order to arri\ e at the new unit 
cost. As the number of units required increases, how-
e\ er. special tooling, set-up and c(^mponent charges 
are minimized. The manufacturer must review each 
modification together with the expected quantity, to 
determine the resulting unit price. 

I f a l ighting fixture is a totally custom design, 
including elements such as the housing, optical .system 
and lensing, the direct cost of all these items, together 
w ith the required design and tooling costs, must be 
borne by a single project—and figured completely 
into the selling price. Unless the order is large enough 
in terms of units, or the potential for reorder in fiiiure 
years clearly exists, the manufacturer cannot spread 
his cost of design and tooling over a larger quantity or 
time span. 

In many instances, the required quantity of custom 
products is small. As all unique costs related to the 
fixture must be absorbed among this limited quantity, 
the resulting price is often substantially above that of 
standard products. As quantities increase—or the 
potential for a design to ha\ e future demand above the 
quaiuity required for the original product—the price 
associated with a custom fixture can approach that i>f 
standard alternati\ cs. 

Another reason for avoiding custom f ix ture 
design, as expressed during discussions wi th a 
prominent international landscape design firm, is 
the arduous and protracted time requirements of the 
firm to research the desired luminaire appearance 
and, more importantls, to prepare and detail the fix
ture's mechanical design characteristics (a process 
that can take one designer as long as three weeks 
and. consequently, is seldom considered due to bud
getary consideratit)ns). This need not be the case. 
Af t e r exhausting standard product options, ilic 
design team w i l l commonly research previiiusly 
used external architectural elements as a foundation 
fi)rcreating theircustom lighting product. 

WORLD CLASS APPROACH 
One pruieipal of "wodd class"" manufactur- ^ 

ing is to include \endors in the initial tlesign ^ 
meetings, drawing liom their knowledge and 
experience lo expedite a produel's time to 01 
market and reduce its ov erall cost. Vendors 
are selected noi sold) lorlheir lou cost at bid H V , 
time, but more importantly, for their ability to ^ 
.idd \ alue lo product development and to consis-
tently produce high-quality products within budget 
and on schedule. Only through eliciting these ven
dors" expertise up front can manufacturers ensure 
their completed product has the lowest total cost. 

Apply ing this world class approach to project 
design, architectural design teams should develop a 
relationship with a full-line outdoor lighting manu
facturer that offers complete custom design and 
manufacturing capabilities as an integral part o f 
their ser\ ice. The manulacturers and representatives 
can assist in researching standard product solutions, 
including possible modif icat ions , to satisfy the 
design intent. Through this "partnering." design 
teams can rather easily and quickly achieve the 
tlesired aesthetic appearance while nmiimi/ing costs 
for the given required quantity. 

As a panicipant in the initial design meetings, the 
selected manufacturer can, through their local repre
sentative, suggest a number o f possible material and 
manufacturing alternatives based upon initial rough 
sketches. While aesthetic considerations are of prime 
importance, specific application requirements and 
physical environmental factors, such as vandalism, 
are of equal importance in determining the material 
used and their manufacturing methods deployed. 

.'\s in any \ endor selection, available manufactur
ers and their representatives should be reviewed to 
determine i f they possess and otYer the desired qualifi
cations and ser\ ices. To add value in the development 
of custom outdoor lighting products, a manufacturer 
must of fer : a broad selection o f standard outdoor 
lighting in.struments, utilizing technically sophisticat
ed optical systems: an engineering department capa
ble of assisting in mechanical design of unique light
ing products; and a moilel shop for the creation of 
shoii-run modifications and prototypes. 

Equally important is the selected manufacturers" 
hroad in house production skills, as well as a eoni-
| i re l iens i \e mastery o f external p roduc t ion 
resources. These are critical if the manufacturer is to 
offer an expansive i"ange of manufaciuring options 
to accc)mmodate every architectural and engineering 
requirement for any desired quantity of custom out
door lighting. 

THE BIG PICTURE 
To keep pace u ith si^phisiieated architectural 

design, it is essential that exterior lighting pn)ducts 
complement the overall project design. In many 
cases, there exists standard lighting fixtures that 
refiect the designer"s intended aesthetic and perfor-

r 
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mance criteria. In areas where project requirements 
cannot be met by commercially available standard 
products, custom alternatives that embody both 
modifications of existing cataloged fixtures as well 
as unique designs are available. 

Highly qualified manufacturers" agents, repre
senting quality outdoor product lines with custom 
capabilities are an essential element. Through 
ihetn. assistance is available to research standard 
products, investigate modifications of commer
cially available products, and. i f needed, the cre
ation of unique design solutions. 

No longer must deviations from published stan
dards be relegated to high-profile projects or con-
siiuction with an unlimited budget. Through the 
application of a world class approach to lighting fix
ture selection and design, architectural and engi
neering design teams can specify outdoor lighting 
products that fully meet the project's specific design 
and performance requirements while controlling 
prices, design time, quality, and manufacturing 
s c l i c d u l c . 

./(lines L. Hdu.s isciirrciilly vicepic.sidciil oj iiuir-
kainii and sales for An hiiectunil lunulscapc Light
ing. Inc.. w hich is based in .Santa Ana. CA. anieinhcr 
of the JJI Lighting Group, and offers a broad range 
Hi sidiidard outdoor ligliiing products, iin hiding 
e.xten.sive custom design and manufacturing capa-
bihties. His experiences w ith lighting manufactur
ers have involved him in the design, specification, 
numufaciure and marketing of conunercial fixtures 

for more than 15 years. 

I -

10 

OLD IS NEW AGAIN: 
(Left) An early 20th cen
tury fixture has been 
custom designed for a 
national theme park 
based on photos of f ix
tures from that era. 

RECREATING THE PAST 
When does a custom fi.Miirc 

become part of a standard line? A 
custoiTi f ix ture may be added to 
the company's standrd product 
line, wi th the permission of the 
designer, i f the fixture represents 
an innovative solution to a current 
unlospivail or recurring problem, 
or i f it is a successful response to 
new developments in technology 
or architectural styling. Addition
ally, unique fixtures designed for a 
project 's on-going renovations 
and addit ions, such as campus 
l ight ing for a university, would 
necessitate on-going availabilit\. 

Take, for example, the fixture 
shown at the left , designed for a 
na t iona l ly known theme park 

located in Orlando. FL. No commercially available 
early 2()th-century styled pole-mounted artns would 
adequately complement the meticulously designed 
and detailed theme en\ ironmeiu. So the design teatn 
cruised the streets o f Los Angeles in search o f a 
retnaining historic fixture fabricated during that era 
that might be used as a model. 

Thc\ were unable to f ind a f ixture arm u hich 
could be used directly as the basis for a mold, an 
option which would have been one o f the least 
expensive ways to create the product. However, they 
did discover a cast iron arm. currently in use. which 
could be used as a benchmark. Utilizing this existing 
arm. the design team incorporated a number o f 
details remmiscent of the era teseaiched in old pho
tographs, and called for the units to be manufactured 
from cast aluminum, which is lighter in weight and 
less expensive than cast irt)n. This approach to cus
tom product design proved to be an excellent option. 
sa\ ing the client time and expense over the remain
ing option, which would have been starling f rom 
sciatch. 

Custom fixtures were designed and produced to 
complement the design inlenl. A standard available 
acorn diffuser was used to complete the design. Fix-
i i i i c s were finished with a special custom paint, and 
funher "antiqued" on site to give the completed units 
an aged appearance. 

It should be noted that these custom fixtures were 
designed for a high-quality theme park: a relatively 
safe and controlled environment u ith little chance of 
damage from vandalism or traffic accidents. It tnight 
have been dcsigiicti dil lcrenlly i f the fixtures wei'e 
intended for use on a public city street. 
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Viva 
Las Vegas! 

BRILLIANT LIGHTING SOLUTION " ^ ^ X S ^ ^ V h e 
MEDIEVAL-STYLE EXCALIBUR HOTEL/CASINO OUT OF THE 

DARK AGES 
BY CHRISTINA TRAUTHWEIN, MANAGING EDITOR 
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W ith all of the vibrant and colorful signs and 
l ights that i l l u m i n a t e the sky o \e r the 

nation's gaming capital, it's hard lo imagine that one 
hotel or casino could possibly stand apart from the 
rest. But through the creative genius and design 
excellence of lighting designer .lohn Renton Young, 
president and chief executive officer of JRY Light
ing & Sign, many of the city's lighting projects are 
individual works of artistry. 

Th i s is pa r t i cu l a r ly true o f the Exca l ihur 
Hotel/Casino, a fantastical-looking castle reminis
cent of a magical time t)f armored knights and wiz
ardry. Las Vegas" "white castle" enchants the city's 
horizon with its dramatic lights, crown of brightly 
colored turrets and outstanding towers, all creating a 
fairy-tale-like mood in this place of medieval horse
men, storytellers, jugglers atid jousting tournaments. 

The spectacular relighting of the Excalihur not 
only makes the immense tourist facility more lumi
nous than ever before, it also makes it seem dynami
cally intense and three-dimensional. In fact, the result 
is so magnificent, it recently captured the prestigious 
Paul Waterbury Award given by the Illuminating 
Engineering Society of North America ( lESNA), 
This marks the second time Young has won this 
award for the lighting of a hotel/casino. 

Before the Excalihur"s remarkable transforma
tion, the castle's architectural features seemed indis
tinct and flat . The structure, while very str iking, 
appeared one-dimensional, almost l ike painted 
scenery against a night sky. The building had been 
illuminated by lloodlights mounted high on the tow
ers, which produced baths of light, but no shadows 
ordramatic dimension. 

Relighting the structure had 
been a challenge due to the 
many pitches and geometric 
variations of the castle's archi
tecture. By selecting a combina
tion of floodlights for the towers 
and colored accent l i g h t i n g . 
Young has been able to create 
contrasts bciv\oen l ight and 
dark, which enhance the percep
tion o f depth and brilliance. By 
illuminating the inner facias of 
the towers, an exciting backdrop 
for the castle's turrets and spires 
is created. To camouflage light 
sources, color-matched fixtures 
have been placed at the base of 
the spires and turrets. F rom 
ground level the lighting system 
produces no glare, but definitely 
creates a strong visual impact. 

Various high intensity dis
charge ( H I D ) sources have 
been strategically placed to pro
duce the effect, including I ()()()-
uai i . 25()()-degree Kelvin high-
pressure sodium (HPS) lamps 
and blue, custom-colored 4()()-
and 1000-watt. 4l()0-degree 
Kcl\ in metal halide lamps. 

Color -matched , meta l l ic r e f l ec t i ve tabs, 
designed and manufactured by Young, height- ^ 
en both light and color by creating the appear- ^ 
ancc of internal illumination. The tabs pro-
ject from the conical spires at a perpendicu- _ r 
lar angle, and when the light hits them, they ^ 
actually appear to be individual light fixtures. , , 

.•\ primary concern in this project had been ^ 
C I S C of i i u i i i i l L ' i i a i K c . Since the 2 l ( ) - f ( )0 l castle 
ualls are enclosed, exterior maintenance procedures ^ O » 
had to be limited. Therefore, special measures had to 
be taken to ensure fixtures could be cared for via the 
interior. The sheet metal spires could not bear the 
weight o f fixtures, and provided limited space at 
m a i i N le\ els. Stairways within the turrets and con
cealed entries allow for access to the fixtures, which 
are installed at various levels of the roof and turrets. 
Fixtures mounted on extensions have been retracted 
into cones through hidden doors forea.sy maintenance. 

Many of JRY L i g h t i n g & Sign"s innovative 
designs are displayed in Las Vegas and Atlantic 
City, including Las Vegas Hilton. Caesar's Palace. 
Circus Circus. .Stardust and frump Plaza. 

CREDITS 
PROJECT: EXCALIBUR HOTEL/CASINO 

LOCATION: LAS VEGAS, NV 
LIGHTING DESIGNER: JOHN RENTON Y O U N G , JRY 
LIGHTING & SIGN 

UGHTING MANUFACTURERS: FLOODLIGHTS. BETA, 
NORTHSTAR, QUALITY LIGHTING, LIGHTING SYSTEMS; 

LAMPS VENTURE 

PHOTOGRAPHER: DAVE CHAV*/LA, CHAWLA ASSOCIATES 

WHITE CASTLE: 
Las Vegas' 
"Comelot," the 
Excaiibur 
Hotel/Casino, 
now crowns the 
gaming city's 
night sky with 
brightly colored 
and dramatical
ly illuminated 
towers and 
spires. Flood
lighting fixtures 
are carefully 
placed so as to 
create shadows 
and dimension, 
and color-
matching is 
used to enhance 
visual appeal. 
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Palm Trees 
On The Patio 
PAUL MORGAN'S LIGHTING DESIGN FOR A FLORIDA AD 

AGENCY ENHANCES A N ATMOSPHERE THAT BRINGS THE OUT
DOORS INSIDE AND PROVIDES CRITICAL TASK ILLUMINATION 

BY WANDA JANKOWSKI, EDITOR IN CHIEF 

F C O H r n 

T he creat ion o f an i n f o r m a l " I can ' t 
bel ie\e this is a u o r k place" t\ pe of 

environmeni is what the client at the Harris. 
Drury. Cohen Advertising Agency had in 
mind, according to Paul Morgan. Paul Mor
gan Lighting Design. Miami. FL. " I f you can 
imagine a college dorm and its occupants 
functioning as a corporation, you wi l l begin 
lo gel a leel for this f irm's atypical coiporate 
culture." says Morgan. 

This wel l -known advertising agency's 
existing offices had been located about two 
miles away from the neu space and projected 
a much more formal image. But at the same 
time. "My impression was that the office was 
like a dormiior\ . w here e\ er\bod\ "s rot)m is 
different. They each had one Huorescent trof-
fer in each off ice, hateil them and so never 
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switched them on. Everybody brought in 
their own l ighting." says Morgan. "For the 
new office, the clients knew u hat they want
ed—a loose, informal atmosphere, but u hat 
they didn't know was how to achieve i t . " 

The challenge of f u l f i l l i n g ihe elieni 's 
\ ision fell to the collaborative design team 
which, in additic^n to .Morgan, included inte
r ior designers Marc J.Leotta and Ralph 
.Schoennagel. Leotta Designers Inc.. and 
architects Peter Thomas and .Arthur A. Mar
cus. The new 2.^.000 square foot offices had 
to project the innova t ive nature o f this 
aggressive agency to visiting clients, and at 
the same time provide a relaxed, open setting 
for the staff in which the fast-paced, and 
sometimes stressful development of ad cam
paigns could be accomplished as easily and 



comfortably as possible. The new offices incorpo
rate elements drawn from what makes Miami most 
famous—its palm-tree studded, beachy, sunlit 
outdoors. 

As visitors or staff step o f f the elevator, they 
enter a reception area designed to represent a styl
ized patio deck. The wailing area is punctuated by 
deck chair seating, and poking up among the real-
l i fe plants scattered about are sponge-painted 
structural columns fitted with boldly colored faux 
palm tree fronds. Uplight cans positioned in a 
fioor-mounted ba.se highlight the tall faux trees. 

The ceiling is relatively low, with only about 
IK inches between the circular air-ct)nditioning 
ducts and the exposed concrete. A significant por
tion of the ceiling has been painted black through
out the offices to allow it to visually disappear. In 
the reception area, however, a lower ceiling has 
been installed—a series o f c i rcular 
"canopies" above the palm trees—that 
house MR 16 adjustable fixtures for 
general illumination. 

ROCKY RECEPTION 
What at f irst glance looks like the 

craggy rock formations on a Florida 
beach is actually the receptionist 's 
desk. Behind the faux rock is a work 
counter, shelf and telephone answering 
equipment. The textured configuration 
of faux stone weighs about 300 pounds 
and stands about 44 inches high. 

Lighting is used here as well to pro
mote the illusion of an outdoor .setting. 
"Way up near the exposed ceiling half a 
dozen 6 inch by 9 inch framing projec
tors are mounted on a theatrical pipe. 
These fixtures cast a leaf and branch 
pattern onto the f l o o r and graze the 
front of the receptionist's desk to create 
the illusion o f filtered sunlight," says 
Morgan. And a bi t o f color helps— 
though it appears lavendar in the pho
tographs, patches o f blue f rom filters 
added to some of the fixtures bring to 
mind the carefree, cloudless skies of 
Miami. 

In the midst of this playfulness is a 
strong business intent. Morgan devised 
a series of wall-recessed, square verti
cal light boxes, each concealing two PL 
y-watt lamps, to backlight 22 logos of 
the agency's larger corporate clients. In 
addition to this display, an awards wall 
is adorned with small shelves to support 
and showcase the firm's numerous Clio 
and Addie statuettes. A personal and 
unique touch is given to the display by 
the incorporation of three-dimensional 
white plaster "faces" that seem to be 
emerging from the fiat wall . The need 
lor highlighting of each individual ele
ment on the wall led to the creation of a 

multi-fixture custom track unit. 
"The f ix tu res that i l l umina te the w a l l are 

mounted on a curved surface—a dropped soffi t 
with a descending radius. Curving the track and 
mounting the heads correctly to il luminate the 
individual awards required critical attention to 
custom detail," says Morgan. The custom element, 
fabricated by Litelab, includes 32 20-watt MR 16 
small, enclosed track heads mounted every 6 inch
es. "I t was tough to cram that many lights into that 
little space." Morgan notes. "Each lamp i l lumi 
nates a d i f ferent award on the wa l l or a three-
dimensional face." 

Visible from the reception area is the presenta
tion/conference room, which is dominated by a 
complex array of presentation screens and audio
visual equipment. Morgan worked closely wi th 
the audiovisual professionals to integrate the 

OUTDOORS 
INSIDE: (Opposite 
page) Color on the 
rocks from filtered 
theatrical fixtures 
and uplighted 
palm trees create a 
patio environment 
in the reception 
area. (Below) 
Awards ore indi
vidually show
cased with light 
via a custom fix
ture that contains 
32 fixture heads 
mounted on a 
curved track. 
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CRITICAL COLOR: (Left) Production 
areas are lit with 5,000 degree 
Kelvin sources for accurate color 
rendition. (Below) Reception area 
canopies contain recessed MR 16s 
for general lighting. 

audiovisual and l ighting systems seam-
l f s s | \ . including the incuriioration ol the 
lighting controls into Ihe master audio\ i -
sual control |ianel. u hich is a touch scivcn 
on the conference table itself Since the 
room requirements are varied—from in-
house planning meetings, to elaborate 
cl ient presentations, high-tech styled 
black trusses have been fitted wi th two 
dil lerent /ones of two-circuit track, yield
ing a ttnal of four circuits, and four differ
ent preprogrammed scenes. The flexible 
coil chord and C-clamp track fixtures can 
he icposiiioued at w i l l . In addition to the 
elaborate audiov isual w all, there are two 
walls containing pin-up and erasable 
white boards both illuminated b\ wal l -
w ashers. 

The remaitider of the office includes ad 
production and circulation areas, and the 
executive off ices . Approximately one-
third of the total off ice square footage is 
devoted U) the production areas. Accurate 
color rendering was high on the list of pri
orities. .Advertisements are created in this 
space from start to f inish. A large work 
counter w i t h a b u i l t - i n slide table for 
viewing transparencies has been included 
as well as extensive computer graphics 
equipment. "There were very def in i te 
requirements for the lighting here." Mo\ -
gan explains. "L igh t sources had to be 
5.000 degrees Kelvin in the production 
and art areas for consistent and appropri
ate color rendering, so the staff could view 
images as they wou ld later appear in 
print." says Morgan. 

In addition, each individual window 
o f f i c e si tuated around the b u i l d i n g 
perimeter includes a fabric and poster-
board pin-up wall on which artists' and 
copywri te rs ' ideas could be posted in 
sketch aiitl ilraft form for re\ iew and rutiii-
nation. A track system has been installed 
to provide sufficient task lighting. 

The 2-foot by 2-foot ceiling grid had 
been suspended, sans the acoustical liles. 
to create a false plane that makes the space 
seem somewhat finished o f f and human 
scale. acc(M"ding to Morgan, w iihout box
ing it in too much. The 18-inch long lou-
veied track heads are attached to the grid. 
Each track unit hou.ses two 39-watt Biax 
lamps and is focused to illuminate the pin
up wall in each office. 

Task liszhting in the inter ior o f f i c e 
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cubicles is provided by fluorescent indirect/direct 
pendants suspended by aircraft cable fed directly 
up to the concrete ceiling. "Since e\ eryone has a 
computer, we had to position the fixtures not only 
lo look good suspended from the ceiling, but so 
they wouldn't produce glare or hotspot imaging on 
the computer screens." Morgan says. The fixtures 
selected are deep and allow the fluorescent lamps 
to be regressed far enough inside the fixtures and 
behind the vertical parallel blade louvers to pre
vent glare. 

The entrance to the executive offices is marked 
by the "gear wall"—a whimsical assemblage of 
serrated big wheels and a white-painted rubber 
fanbell fabricated by a local theatrical scenery 
shop, and highlighted with recessed low-voltage 
linear striplights. " I t doesn't move, but I wish it 
did!" says Morgan. Currently, the wall is lit addi
tionally by three black, cylindrical downlights. 
These wi l l be replaced in future by a parallel wire 
system that w i l l graze the intermeshing gears to 
add more visual texture and a touch of color. 

The project is rated at about 1.1 watts per 
square foot. "Energy efficiency had been one o f 
our goals." says Morgan. " I knew from the begin
ning that the client was inieresied in the "putting 
light where it's needed' concept, rather than sup
plying general i l luminat ion throughout all the 
spaces. With that criterion, it's easy to meet ener
gy requirements." says Morgan. 

The project was begun in May 199."̂  and the 
bulk of it was completed by Apri l 1994. 

DETAILS 
PROJECT: HARRIS, DRURY, COHEN CORPORATE OFFICE 

LOCATION: FORT LAUDERDALE, FL 

INTERIOR DESIGNER: MARC J. LEOHA, principal; and 
RALPH SCHOENNAGEL, project manager, LEOHA 

DESIGNERS INC. 

PROJECT ARCHITEaS: PETER THOMAS and ARTHUR A 
MARCUS 

UGHTING DESIGNER: PAUL M O R G A N , PAUL M O R G A N 

LIGHTING DESIGN 

FURNITURE & FINISHES: AILEEN NAPIERKOWSKI 
ELECTRICAL/MECHANICAL ENGINEER: STEVEN FELLER, 
PE, INC 

GENERAL CONTRACTOR: J PERILLO, MARK MILLER, and 

RANDY HIGHT, FICO CONSTRUCTION C O . INC 

AUDIOVISUAL CONSULTANT: CAV 
FURNITURE DEALERS: OFFICE PAVILION 
COMMUNICATIONS CONSULTANT: PCCI 

FAUX WAU: WILLIAM WAGENAAR STUDIO 

TREES: PROP MASTERS 

PHOTOGRAPHER: N A N C Y ROBINSON W A T S O N 

LIGHTING MANUFACTURERS: HALO, ALTMAN and 
LITELAB 

COMPUTER COM-
PATIBLE:(Top) 
Direct/indirect 
fluorescent pen
dants provide 
glare-free illumi
nation in comput
er equipped 
cubicles. 

CONFERENCE 
ROOM: 
(Middle) 
Adjustable truss-
mounted track 
fixtures are pre
programmed to 
offer four scene 
choices. 

BIG WHEELS: 
(Bottom) The 
executive offices 
ore fronted by 
fonbelted, 
enmeshed gears 
accented with 
low-voltage lin
ear striplights. 
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Today's 
New Loo ̂  

NBC'S TODAY SHOW NOW STARTS EACH MORNING 
WITH SUNRISE IN FULL VIEW 

BY NICOLE BURNS, ASSISTANT EDITOR 

I i's a beautiful day in the Rockefeller Center neighborhood. 
The bright lights, cameras and action of NBC's Today show 

have found a new home right in the middle of town, and every
one's jumping on the welcome wagon to meet the new tenants. 

In an attempt to improve ratings and for a little change o f 
pace, the $15-milIion studio, designed by The Phillips Janson 
Group, brings the show closer to people. Leaving its original 
location—the RCA Exhibition Hall im West 4yth Street—the 

4 

Toda\ show now occupies 15.()(K) square feet on three levels of 
what previously had been an airline ticket office. Hosts Katie 
Ci^uric. Br\ant Gumbel and weatherman Wil la rd Scon can 
o\ crlook the Rockefeller Center skating rink while dishing out 
the daily news. And the public at large who makes up their 
hioadcast audience is able to gain a first-hand look at the Today 
studio through the extensive windows. 

The comer walls o f the ground-level studio are clear glass. 
pi>i\ kling complete visibili ty f rom the street, yet are sound
proof in order lo silence car alarms, sirens and other acoustical 
distractions. The outer windows have been replaced v\ i ih 
stronger safety glass, and a secc^nd bullet-resistant window bar
rier, added several feet inside the space, is angled to a \oid 
reflections. Motorizx-d blackout shades are installed to mask 
the set or monitor light control. 

Facing a certain amount of vulnerability had been the pro-
ject s most exciting factor, according to Dennis Janson. principal 
of Phillips Janson. "Creating an environment suitable for broad
cast that has windows on two sides, being able to air condition 
and sound proof it and also make it safe for the occupants u as a 
real challenge." says Janson. The challenge had been under
scored by the fact that NBC shortened the construction schedule 
by six months in order to move in before the 1994 Spring s\\ eeps. 

With all the access to the great outdoors, lighting balance 
became one of a few major concerns for Janson and the NBC 
lighting technicians. After running tests on da\ light versus stu
dio lighting, they decided to place an orange gel on the exterior 
of the inside window to balance the two light sources. The gel 
gi \ es a tinted appeaiance from the sidewalk, but when the cam
eras are running, the gel color corrects to normal daylight for 
the television viewers. 

Another problem had been the extreme heat generated by 
approximately 400 overhead studio light.s—which range from 
500 to 2.000 watts each—all connected to a system of dimmers 
hanging frt)m the lighting grid. After comparing the heat gener
ated wi th the standard 40 tons o f air-conditioning already 
installed in the huilding. 90 tons of extra air-conditioning has 
been added. Also. 3.000 amps have been added lo the existing 
power supply on the premises to fuel all three lloors including 
the studio and the audio and video rooms. 

And keep in mind the wiring hook-up for this additional 
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power was not as easy as ca l l i ng C o n Edison. A t y p i 
cal te lev is ion s tud io has thousands o f connec t ions 
in to its m a i n s ta t i on , w h i c h in th is case is the G E 
B u i l d i n g across the s t reet , w h e r e the s i gna l s are 
t ransmit ted. A 75()-root- long raceway had lo be bui l t 
under the street to a c c o m m o d a t e the hundreds o f 
mi les o f cables connect ing the t w o bu i ld ings. 

Since the bu i l d ing is a landmark, renovat ions and 
adjustments to both the in te r io r and ex te r io r o f the 
s i r u c i i u c m c i w i t h many res t r i c t i ons and s t i pu la 
t ions. Ma jo r changes could not be made, and a c o m 
m u n i t y - w i d e , un i f o rm look had lo be mainta ined. 

W i t h each p r o b l e m , t h o u g h , c rea t i ve so lu t ions 
were f o u n d . A c c o r d i n g to Lar ry Tha le r , d i rec tor o f 
the news studio. " W e were restoring the bu i ld ing to a 
c lose ve rs ion o f i ts o r i g i n a l appearance . A n d we 
ended up d o i n g a pre t ty g o o d j o b o f p reserv ing the 
architectural k)ok o f the building...in fact, improving i t ." 

. ludging f r o m the c rowds that gather a round fo r 
the morn ing broadcast, the neighbors d o n ' t seem to 
m i n d the fuss. In fact, everyone wants to get in on the 
a c t i o n . W i t h r e m o t e T V c a m e r a l o c a t i o n s h a r d 
w i red lo outlets in other parts o f Rockefe l ler Center 
fo r on- the-spot in te rv iews and a remote camera on 
the In te rna t iona l B u i l d i n g , at the other side o f the 
r ink , trained o n the s tud io w i t h the ab i l i ty to zoom in 
for close-ups. the new stars in the neighborhood are 
mak ing everybody in to one. 

D E T A I L S 

PROJECT: TODAY SHOV^ STUDIO 
LOCATION: NEW YORK CITY 

OWNER: NATIONAL BROADCASTING COMPANY, INC. 
ARCHITECT: THE PHILLIPS JANSON GROUP, INC. 
STRUCTURAL ENGINEER: THORNTON TOAAASETTI ENGINEERS 
MECHANICAL AND ELECTRICAL ENGINEER: EDWARDS 
AND ZUCK 

CONSTRUCTION MANAGER: HRH CONSTRUCTION CORPS 
LANDMARKS CONSULTANT: BUILDING CONSTRUCTION 
ASSOCIATION 

PHOTOGRAPHER: ADDISON THOMPSON 

TODAY BY DAY: 
Passersby can 
view Today's 
studio through 
glass (oppo
site). The an
chors, who sit in 
front of a fake 
landscape 
(above), can see 
outside (below). 
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TECHNIQUE 

LOBBIES WITH 
LASTING IMPRESSIONS 

BY NICOLE BURNS, ASSISTANT EDITOR 

A first impress ion is a last ing one. Th is is true o f most an> 
i n t r oduc t i on , even the one in to a b u i l d i n g . T h a t ' s w h y 

i t 's so impor tant to l ight a lobby so as to ereate a posi t ive and 
I'riendly atmosphere. A n i n v i t i n g entry immedia te ly we lcomes 
people and suggests an entirelv desirable env i ronment . 

T h e des ign teams l o r t w o N e w Y o r k res iden t ia l l obb ies 
laced the challenge o l creai ing f ix tures that w o u l d complement 
the bu i l d i ngs ' in t r icate des ign schemes, and produce enough 
l ight to accent the decorativ c elements. W h i l e each lobby reno
va t ion s t r i ved to enhance the in te r io r ' s arch i tec tura l charac
t e r — a n d increase the ab i l i t y to see spec i f i c areas (directc^ry. 
elevator bank)—each was examined and solved f rom di f ferent 
angles. 11 was impor tant , however , for both teams to coi is i i le i 
ihe \ isiui l task ot i den t i f y ing the aesihelic and funct iona l char
acterist ics o f the space, especial ly du r ing the day when one 's 
eyes experience a s igni f icant adjustment f rom sunl ight ( u h i c h 
can register at lO.OOO lootcandles) to a seemingly dark lobby . 

COMPLEMENTARY STYLE: 
The detailed, tasteful 
lobby of this cooperative 
building (below, left) 
demands lighting fixtures 
equally as elegant. Lumi
nous custom-made chan
deliers (below) not only 
enhance the lobby's rich 
architectural detail, they 
also softly—yet sufficient
ly— illuminate the space, 
creating on easy adjust
ment from bright sunlight 
to subdued artificial light. 

COOPERATIVE APPROACH 
T h e elegant lobby o f a large coopera t i ve b u i l d i n g on the 

U p p e r Wes t Side o f M a n h a t t a n , l i ned w i t h po l i shed marb le 
w a l l s and fioor. finished w i t h b ronze , plaster, w o o d fittings 
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and t r i m , and h igh l igh led w i t h archi tectural deta i l , produces a 
deep, r ich amhiancc. Therefore, it had been imperat ive to con
ceal the lamps and use glare-resistant f ix tures that w o u l d gen
t ly and su f f i c ien t l y l ight the space, wh i le not detract ing f rom 
the general atmosphere. 

W o r k i n g w i t h this constraint in m i n d , designer Fred Kass. 
A S I D . developed 4 - foo t -w ide . and 2 l /2 - foo t -h igh pendants to 
p rov ide the i l l um ina t ion . He cal led upon f ix ture designer and 
c ra f t sman . E d w i n Rambusch . Rambusch Co . . N e w Y o r k , to 
develop special custom paneled chandeliers that wi)uld accen
tuate the arch i tec tura l sty le and deta i ls in the f i x tu res" meta l 
work . The new chandel iers, w h i c h house eight 27-watt . .^500-
degree K e l v i n B iax compact fluorescent lamps, are made o f 
sicci w i t h a faux flnish o f \ erdi green and acr>i ic paiK-U. 

The interior now glows wi th a well-distr ibuted luminescence— 
no glare and good overa l l v is ib i l i ty to we lcome new arrivals. 

HIGH-CLASS LIGHTING 
The deep and n;uTow second lobby is located in a smaller, yet 

very ch ic b u i l d i n g on Manha t t an ' s 57 th S t ree t—between the 
even more tony Fi f th and Madisc)n Avenues. Edwin Rambusch. 
mtroduced to the bu i ld ing owner by l ight ing consultant Claude 
Enge l . developed flxtures u t i l i z i ng vert ical niches in the wal ls . 
Finely crafted metal panels were placed in the recesses and ener-
gy-efl" icient. 27-wat t . .'^5()0-degree K e l v i n Biax compact fluo
rescent lamps are used to i l luminate the panels. The l ight emit ted 
f rom the niches is both direct ( through the translucent elements) 
and indirect ( f r om the metal sheathed niches). 

The flxtures not on ly p ro \ idc archi icctura l r hy thm, but also 
a g o o d leve l o f l igh t in the d a y t i m e , and an i n t r i g u i n g v i e w 
f r o m the outside at n ight . 

D E T A I L S 

PROJECTS: TWO RESIDENTIAL LOBBIES 
LOCATION: NEW YORK, NY 
OWNERS: UPPER WEST SIDE LOBBY—ANONYMOUS; 
57TH STREET LOBBY—IRENE DUELL, MORGAN HOLDING 
INTERIOR DESIGNER: UPPER WEST SIDE LOBBY—FRED KASS, ASID 
FIXTURE DESIGNER/FABRICATOR: EDWIN RAMBUSCH, RAMBUSCH 
CO. 

PHOTOGRAPHER: BILL ROTHSCHILD 

FILLING THE NICHE: 
The lighting fixtures 
in a lobby on Man
hattan's upscale 
57th street (far left) 
utilize vertical nich
es in the walls. 
Energy-efficient 
compact fluores
cent lamps illumi
nate the recessed 
metal panels (left), 
creating both direct 
and indirect lighting. 

Q u a l i t y t o L a s t a L i f e t i m e ! 

Since 1986, B-K Lighling has been dedicatetj to supplying the 
lighting industry with the highest quality, most innovative and tairly 
priced outdoor lighting fixtures available. Then, as now, we continue 
to strive lor excellence in both design and quality. We utilize 
the latest computer-controlled equipment to produce our many 
machined-aluminum and machined-brass components to exacting 
standards. This type of precision manufacturing ensures our fixtures 
have quality and craftsmanship unequaled in the lighting industry. 

QUALITY, SERVICE, INNOVATION and VALUE add up to make 
B-K LIGHTING the number one choice in low-voltage, outdoor, 
architectural lighting. 

B - K L I G H T I N G , I N C . 

2720 N. Grove Industrial Dr., Fresrio, CA93727 

(209) 255-5300 • FAX (209) 255-2053 

Circle No. 19 on procJuct service card 



THE GENIUS OF 

A B E F E D E R 
N O W A V A I L A B L E O N V I D E O C A S S E T T E 

The genius ol Abe Feder, 

pioneer ol l ightinn design 

both in its theatr ical and 

architectural realms, is cap

tured tor the first t ime on 

videotape. This retrospec 

t i ve of his p ro jec ts and 

accomplishments is narr.il-

ed by associate LaVerne 

Roston and virtually docu

ments the history of light

ing design itst-lf. Mr. Feder 

speaking h imsel f—tough-

talking and bri l l iant—then 

offers timeless and reveal

ing rem in i scences and 

insights on the past, present 

and fu tu re of l i g h t i n g 

design. 

Abe Feder 's B roadway 

credits are legion (ex. "My Fair Lady," "Camelol"), and his architectural 

credits range from airports and street lighting to miniature fountains, 

from geodesic domes to pocket-si/e apartments. Highlights: United 

) Yes! I would like to purchase the videotape 

Name/Title 

('ompany 

Address 

City 

Phone 

.State 

(,)uanlilv 
Zip 

METHOD OF PAYMENT 

C hcc k/Moni'v Order payable to Arc hitectural Lightinn 

O VISA ^ MASTIRCAKD ) AMFKK AN Exi-Krss 

Card# 

Lxpiration Date 

Signature 

Return completed order coupon with payment of $63.95 to: 
riu- Commercial DcsiKn Network, I "W S Uroaclway, 
New York, NY lOO.U), Attn: Michelle Murfha 

^ yr/r/' (f/ftere £frf/t/(/f(^, Ojcjy 

Nations in New York; Israel Nat ional 

Museum in lerusalem: Philharmonic 

Ha l l , L incoln Center; Buckminster 

Fuller's first geodesic dome; Sar 

Francisco Civic Audi tor ium; Tulsa 

Civic Center; terminal plaza of New 

York 's Kennedy In te rna t i ona 

A i r p o r t ; H a r v a r d Law S c h o o l ; 

Broadway's Minskoff Theatre; Kennedy 

Center for the P e r f o r m i n g Arts in 

Washington, D.C.; Rockefeller Center Plaza and Facade, the GE 

Building and the Prometheus Fountain light show in New York. Mr. 

Feder is also the first President and a Fellow of the International 

Association of Lighting Designers (lALD), as wel l as Fellow of the 

Illuminating Engineering Society of North America (lESNA). 

The "Feder: Master I ighting Designer" videota[)e is a "must" addition to 

the library of every designer and dreamer in the World of Light. This 66-

minute videotape records Abe Feder's presentation at the United Slates 

Institute of Theater Technology (USITT) Conference held in March 

1993 in Wichita, KS. 

The "Feder: Master Lighting Designer" videotape lists lor $59.9.'> plus 

$4.00 shipping and handling. A coupon for ordering is provided ,it Icll 

'FEDER: MASTER LIGHTING DESIGNER" 



1995 lALD intepnational lighting awards 
T A T i n \ 

International Association of 

Lighting Designers 

Co- spi >nsor: 

Registration Form 
Please include this fonn with your enlrv'. 

Vou may copy this fonn for additional entries. 

Ent ry fee: S2S.()() per entn 

Proiect name 

Location 

Type of proiecl 

Dale ot completion 

Contact at project 

• TliLS proiecl designed under 
special energy constraints 

Lighting designer 

Firm 

Address 

City State Zip code Phone 

Architect (if applicable) 

hrm 

Address 

City State Zip code Phone 

Interior designer 

Firm 

Address 

City State Zi|) colli; Phone 

Engineer 

Firm 

Address 

City State Zip code Phone 

Owiiei 

Address 

City State Zip code Phone 

Your name and affiliation with project 

Phone Fax 

Program Description 

The Lighting Awards prognun was estahlished in to increase awareness of 

(|iialit\ lighting design hy it'cogni/ing liglilinn installations which display liigli 

at^sthetic achievetnent backed by technical expertise, and exemplify a syntliesis of the 

architectural and lighting di-sign pn)cess. As a collection of work, the awartled 

projects illtistrate the diveisil}' of techniques used to create outstanding lighting design. 

Eligibility 

Anyone may submit a project. The project mu.st be a iiennanent architectural lighting 
design solution, interior or exterior, for which construction was completed since 
I June I9V2. l.ightiii}ipn)ducLs. lighting equipment and lighting design for theatrical 
perfomiances are not eligible. 

Judging 

Projects wil l be judged individually based on aesthetic achievement and technical 
merit in accordance with the designer's concepts and goals. This is not a competition; 
there is no minini i i in or maxlmiitn numlvr of awards granted. 

Awards 
Then.' are two lyjx.'s of awards, Awanis of Hxcellence and Citations. .Award winning 
projects wil l be recognized at the lAIJ) Awards Dinner and Presentation on Ma\ h. 
199^ in conjunction with I.KIHTFAIK International in Chicago, Winning pn)jects will 
he published in leading architectural and design publications and included in the 
lAiJ) slide library. 

SuliinissiQn Requirements 
All submis-sions mtisl be in an 8 1/2" x 11" fonnal. 
Plea.se include all of the following 

Sl ides: A maximum of ten (10) 3Smm slides of the i)roiect. Originals or high quality 
duplicates are required. The quality of the photography is important in the judging 
process. Professional photography is advisable. If plans and drawings are reqtiired 
to describe the lighting solution, we recommend photographing es.sential inl'omiation 
and including them as slides. /Ml slides shotild Ix' marked with project and firm name. 
With slides positioned 
riglit-a'ading numk-r 
each slide in the up|H'r 
rijjhl comer. 

I'riiiai 
I'inii iiaiiic 

riRliI 

Kivpilils :in'a cli'ar 

Photographs, drawings and/or magazine articles will not be considered. 

Wr i t t en Statement: A one page summary of 800 words or less written on blank 

paper, no letterhead. Incltide a de.scription of the architectural and lighting design 

concept, design critena. special energy constraints and the design solution. Hie 

summar\ should incoqiorate the visual presentation and must Ix' keyed to each slide. 

\ se l f -addressed s tamped enve lope: for the return mailing of your 

submission, l-oreijiii submissions should include a self addres,sed Kxpress Mail fonn. 

If you do not wish yotir submission to be rettimed. please indicate so in vMitinj' and 

include with submi.ssion. 

Comple ted reg is t ra t i on f o r m . 

Entry Fee: Pa\'menl is by check or money order only. Checks must be payable 

in I niti-d States curn'iicy and drawn on a U.S. bank. .Make payable to, lAI.I). 

A single check may be written I'or mulliji le entries. Please do not send cash. 

Address entries to: 

lALD Awards P rog ram 

I n t e m i U i o n a l .Association o f L igh t ing Des igners 
l8K:Lst Ih Street. Suite 208 

New York. N\' \m?,-m USA 

Tel. 212/20h 1281 Fax, 212/206 1.̂ 27 

Deadline 

SiibniisMuii inusi be received no later than Wednesday. 1 M a r c h 1995 . 

Ttie lALD Lighting Awards Program isco SIIOHMUVII II\ Architectural l-ighlinj; magazine. 

Call For Entries i nuries\ nl Archnectural f ighting magazine. 
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PERFECTING LIGHTING CONTROL 

i 

THE WATT STOPPER OCCUPANCY SENSORS 
The Watt Stopper has worked harcj over the years per

fecting lighting control. We design and manufacture a 

complete line of PIR ultrasonic, and dual technology 

occupancy sensors and daylighting controls. Special fea

tures such as separate light level out

puts for bi-level lighting and isolated 

relays for HVAC and EMS interface 

are included. And we spend 

countless hours designing new 

products and making improvements 

so our lighting controls are easier to 

install, adjust and maintain. 

To ensure success for every job, we offer unique and 

comprehensive technical support. Specialists are available 

Annual Energy Savings 

The new Cl-'JOi) .%0-
low profile I'lK sensor 

- S900 

at a toll free number to assist in 

the design, specification, installa

tion and all aspects of occupancy 

sensor projects. In addition, we 

will provide you with engineering 

tools such as coverage templates 

and wiring diagrams in AutoCad 

At The Watt Stopper, we have 

the highest standards for our products and people Our 

occupancy sensors have a 5 year warranty and our supe

rior engineering, product selection, and technical support 

result in convenient, effective and reliable lighting control 

Please call us toll free at 1-800-879-8585 if you would like 

further information. 

<ZtheWatt 
J stopper 

Huttiiif! a Stop lo Energy Waste'^' 

Tlie Watt Stopper, Inc. • 2H(Mt l)e La Cniz Blvd • Santa Clara. CA ^'^m • (40«) 988-5:̂ 73 Fax • (8(X)) K79-«r)«5 

Circle No. 13 on product service card 



RESIDENTIAL REVOLUTIONS: 
Lutron's HomeWorks integrat
ed lighting system (below); 
Pacific Scientific's Solium ultra-
compact fluorescent light sys
tem (bottom). 

TECHNOLOGY 

DEVELOPMENTS IN 
RESIDENTIAL CONTROLS 

Advancements i n l i g h t i n j : techno logy me hene l i t l i ng res i 

dent ia l c l ien ts hy a l l o w i n g them f l e x i b i l i t y and conven ience 

v ia user- f r iendly and sophist icated contro l devices. 

LUTRON'S HOMEWORKS 
Lu t ron Hlectronics has created H o m e W o r k s . an integrated 

l i g h t i n g s y s t e m tha t a l l o w s h i g h - e n d c u s t o m e r s t o use 
adjustable l i gh t ing systems to enhance var ious occasions and 
moods, and to integrate l i gh t ing w i th other residential e lec t ron
ics, such as home securi ty and media systems. 

H o m e W o r k s includes an mtegrai ion panel (the brain o f the 
system), master and preset contro l keypads, smart d immers and 
switches and coord inat ing accessories. These mter tac ing com
ponents e m p o w e r a h o m e o w n e r w i t h soph is t i ca ted l i g h t i n g 
opt ions that are s imple to operate. 

The contro l system alk)v\ s homeowners to recall personal
ized preset l i gh l i ng levels fo r \ ar ious who le -home and i nd i \ id-
ual room funct ions at the touch o f a button on the master con 
t ro l keypads . L i g h t status ind ica to rs shi)w preset modes and 
wh ich inter ior or exter ior l ights are on. The contro ls can alsi i be 
des igned to integrate w i t h other manufac tu re rs ' keypads for 
a u d i o / v i d e o e q u i p m e n t , s e c u r i t y . 
H V A C a n d h o m e a u t o m a t i o n . 
Lu t ron Electronics C o . Inc. is locat
ed in Coopersburg. PA. Cin lc 75 

LEVITON'S DECORA 
D e c o r a H o m e C o n t r o l s ( D H C ) 

electronic system is designed for K u h 
new construction and retrofit applica
t ions, and i s adaptable t o e \ i st i ng e lec-
trical w i r ing in residences. A n electr i
c ian can instal l components witht»ut 
disrupting the home, since there is no 
necessitv for runn ing new wires. 

T h e basic D H C uni ts are a wa l l -moun ted programmer , tele
phone transponder or w ireless remote contro l t ransmitter, w a l l -
moun ted t ransm i t t e r s , w a l l s w i t c h rece ivers and receptac le 
receivers. Dev ices to complement a home automat ion instal la
t ion include d immers , occupancy sensors, sw itches, wal l Jacks, 
and v \a l lp la tes . L i g h t s can be t u r ned on and o f f . i nc reas ing 
securi ty when the house is unoccupied . and energy is saved by 
p rog ramming l ights, washers, dryers, air condi t ioners, heaters, 
l awn spr inklers, pool pumps and heaters. 

T t ) pres ent in terna l or ex terna l e lec t r i ca l t ransient surges 
that damage electronic e i iu ipment . such as a te lev is ion. V C R or 
computer . L e \ iic)n instal ls a Transient Vo l tage Surge Suppres
s ion dev ice ( T V S S ) . T h i s un i t is des igned to de fend agains i 
voltage surges that can cause mal l u i ic t ion or a complete break
d o w n o f the h o n i e o u ncr s \ a luablc e lectronic e i iu ipmen l . 

D H C d e v i c e s are a v a i l a b l e in a c h o i c e o f w h i t e , i v o r y . 
b r i )wn . a l m o n d , gray and ebony. L e v i t o n Manu fac tu r i ng Co . . 
Inc. is located in L i t t l e Neck . N Y . Circle 76 

PACIFIC SCIENTIFIC'S SOLIUM 
Paci f ic Sc ient i f i c C i )mpany is in t roduc ing S o l i m n . an elec

t ron ic s c r e w - i n . u l t ra -compact f luorescent l igh t system w i t h 
b u i l i - i n d i m m i n g that can d i rec t l y replace most genera l -use 
incandescent l i gh t bu lbs . S o l i u m has d i m m i n g bu i l t i n t o i ts 
standard screw- in base. Depending on the model So l ium users 
can cont ro l d i m m i n g by rotat ing a bu i l t - i n r ing or knob in the 
base, by hand- turn ing the i l l um ina t i on g lobe i tself , o r by using 
a c o n \ e n t i ( m a l remote w a l l p l a i c d i m m i n g c o n t r o l . The d i m 
ming range exiends iVom 100 to 20 percent. 

Pac i f i c S c i e n t i f i c is i n d iscuss ions w i t h l ead ing l i g h t i n g 
companies interested in f o r m i n g a strategic a l l iance fo r mar-
k e t m g and d i s t r i b u t i o n o f the S o l i u m l i g h l i n g s y s t e m . In 
add i t i on to the d i m m i n g c a p a b i l i t y . S o l i u m reduces e lec t ro
magnet ic in ter ference to non - i n te r fe r i ng levels, so it w i l l not 
no rma l l y d is rupt the operat ion o f cordless te lephones, c o m 
p u t e r s a n d o t h e r e l e c t r o n i c d e v i c e s . I t a l s o e l i m i n a t e s 
de layed star ts, f l i c k e r i n g and a u d i b l e no ise that have been 
associated w i t h f luorescent l i g h t i n g . 

T h e f i r s t S o l i u m s y s t e m s are 
e x p e c t e d to o f f e r l i g h t o u t p u t 
equix a lents up to the range o f an 
i n c a n d e s c e n t 1 5 ( ) - v \ a l i b u l b 
d i m m a b l e t o .^0 w a t t s . S o l i u m 
t e c h n o l o g y w a s d e v e l o p e d a i 
P a c i f i c S c i e n t i f i c ' s W e y m o u t h . 
.MA-based Fisher Pierce d iv is ion , a 
lead ing p roducer o f u t i l i t y - g r a d e , 
e l e c t r o n i c c o n t r o l s f o r o u t d o o r 
l igh l ing systems. 

T h e f i r s t sh ipmen ts o f S o l i u m 
are expected du r ing the first ha l f o f 
l 9 9 . S . C m / ( ' 7 7 
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A V 

Lighting Solutions for 
Universal Design 

•
VISA L IGHTING 
An Oldenburg Croup Comp,iny 

8600 W. Bradley Rd., Milwaukee, Wl 53224 
1-800-788-VISA or Fax (414)-354-7436 

Circle No. 14 on product service card 



I 
ENERGY WATCH 

UPDATE ON THE ENERGY 
POLICY ACT OF 1 9 9 2 

BY GARY K. MARKOWUZ, MIES 

T he aichi tectural / I ight ing communi ty is once again subject lo 
government-sanct ioned change. The Enefgy Pol icy Act of 

1992 ( E P A C T ) specifies hard deadlines for standard ef f ic iency 
lamps thai w i l l no longer be manufactured after a g i ven date. 
Once the deadlines are reached, it w i l l be i l legal to inanufacture 
non-compl iant products; however, it w i l l not be un lawfu l for a 
manufac turer to sel l lamps that wore cc^npl iant at the t ime o f 
manufacture. Does Ihis mean that the manufacturers w i l l cont in
ue h igh rates o f product ion for I'uture non-compl iant lamps? 

I m p r o v e d labe l ing requ i rements o f E P A C T (Sec t ion 324 
(a) (2) (C)) may prov ide some of the answers to the quest ion of 
product ion rates. There is an ideal is t ic -but - log ica l l im i t to the 
number o f inef f ic ient lamps that manufacturers w i l l s tock-p i le 
fo r their customers. The mindset w i t h i n the i vo ry towers o f the 
lamp manufactur ing giants w i l l probably move to benefit their 
ov eral l custorner base. The f o l l ow ing is a hypothet ical example 
that demonstrates this thought. 

Picture' this: A small iirlxin l?usitiess where the only amceni is 
seirii eforu ^oodprice. Lei's say this esiahlishnieni is a thy clean
er, for example. "Dan the Cleaner" has been running his business 
in ihe sanw store, under the sanu- light in system for 30 years. 

When Dan needs to replace burned-out lamps in his shop, 
he buys the replacements for the shop lighting system {H-foot 
bareJhiorescent strips using F96TI2/CW/HO lamps) from 
l::.y 's Electrical Supply. Dan doesn 'l keep e.xtra lamps around 
the shop because they take up valuable storage space. He even-
lu(ill\ journeys over to Izzy's for the scune replacement lamps 
he's been using for years, hzy tells Dan that the lamps he uses 
(also at a good price) will soon be gone because of a law the 
federal government has implenu-iued. Dan is frustrated us his 
costs continue lo rise, yet competition forces him to hold his 
prices steady. 

After expressing his anger and aggravation. Dan feels a 
sen.se of relief. He finally calms down and asks Izzy if there will 
be substitution lamps for his shop. The answer is slowly 
revealed—/-:;y knows how Dan will respond to the higher-
priccl tri-phosphor lamps that will not match an\of the other 
lamps in Dcui's dr\ cleiuiii\\i cshtblishment. Iz.zy makes a deal 
with Dan by offering to stock-pile the older I less expensive, less 
efficient) lamps. Dan has avoided change I temporarily) and 
has staved within the law. 

This scenario can be replicated throughout the small business 
infrastructure wherever there are characters l ike Dan and I /zy . 
Fortunately, large commerc ia l and industr ial establishtnents do 

American 
Lighting 
/Issocicrtion 

Circle No. 15 on product service cord 



i ioi dd business in the way these 
two characters do. There are ben
efits to ut i l iz ing the inipnuLHl i r i -
phosphor lamps in terms of co lor 
rend i t i on and perce ived q u a l i t y 
o f i i l u i i i i na t ion . 

L o w e f f i c a c y ( l u m e n s p e r 
w a t t ) / l o w C R I (co lo r render ing 
i n d e x ) f l u o r e s c e n t l a m p s w i l l 
become i l l ega l to m a n u f a c t u r e 
and apply (once stores o f lesser 
ef f ic iency lamps arc depleted) in 
gcHLMal purj iose l ight ing, in Ww ov 
o f an eventual shi f t lo more e f f i 
cient sources. 

THE ALTERNATIVES 
T h e a l t e r n a t i v e s are v a r i e d 

depend ing upon the app l ica t ion 
and cok ) r rende r ing c r i t e r i a . In 
some cases, the al ternat ive lamp 
may be a d immable min i - l luorcs-
cent source, w h i c h is n o w more 
ava i lab le in p r e m i u m t r i - p h o s -
phor color temperatures. In oi l ier 
cases, the a l t e r n a t i v e m a y be a 
lamp s imi lar to the or ig inal f o rm 
w i th the added beiiel'ii o f halogen 
cyc l e t e c h n o l o g y , or the added 
inf rared retent ion coat ing o f the 
newer halogen lamps . T h e h igh 
C R I o f the ha logen f a m i l y o f lamps makes them an excel lent 
choice over the previously of fered incandescent sources. Signif
icant energy savings are easily achievable w i t h the added bonus 
o f an extended lamp l i fe . F i f t y watts o f halogen- infrared lamp 
techno logy read i l y replaces 75 wat ts o f s tandard -e f f i c iency 
incandescent lamp energy. 

Despite the lamp indus t ry 's besi cn'orts to ho ld p r i c ing , the 
cost o f these newer technolog ies is de fm i te l y h igher, but we l l 
wo r th i t ! Many u l i l i l i es i h roughou l the U.S. also supplenieni 
the purchase o l these new sources t h rough luc ra t i ve rebate 
programs. 

I f y o u have been w a i t i n g fo r the r i gh t rebate p rog ram to 
come a long fo r y o u r renova t ion o r new cons t ruc t ion pro jec t , 
th ink again. The deregulat ion o f the electr ical industry has the 
electr ical u t i l i t ies w i t h i n the U.S. runn ing for cover . Soon the 
compelit i»)n o f lean/mean electr ical generators w i l l bu l ly their 
way in to your ne ighborhood through methods that were feasi-
U\c hclori. '. W . i l d i l i ' | - rcl . i i l u l icchnLi . special deals, unhundled 
rale, real cost rates, etc. There w i l l not be enough room in the 
rale structure, in the face o f compet i t i on , to ensure future con
serva t ion i ncen t i ve p rog rams . T h e c rys ta l ba l l says that the 
demise o f conse rva t i on p r o g r a m s is w i t h i n the next t w o to 
three years. The t ime to act is de fmi te ly now. 

For more precise and detai led in fo rmat ion on wh ich substi
tute lamps w i l l suit your par t icu lar l i gh t ing appl icat ions, con
tact your local manufac turer 's representat ive. A l l major lamp 
manufac tu re rs p rov ide an in t r i ca te suppor t sys tem for end -
users. 

Gaiy K. Markow itz. MIES, serves on the U.S. Department 
oJ Hneriiy's New Ens'lund Eneri>\ Task Eoree. and is a member 
of the Editorial Advisory ^m//Y/^^/ 'Archi tectural L igh t ing . 
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LAMPS AFFECTED BY EPACT 

LAMP TYPE RATED 
WATTAGE 

ILLEGAL EFFECTIVE 
DATE 

4-Foot 

F40T12/Medium 

Bi-Pin 

<35 watts F40CW, F40/SHO, F40WW, F40D, F40WWX, 

F40WWX/RS/WM, F40D/RS/WM, F40SW, 

F40CW/U/3, F40W/U/3, F40WW/U/3, 

F40DD/U/3, F40CW/U/6, F40WW/U/6, 

F40W/U/6, F40D/U/6, F40WWX/U/6 

F96T12/CW, F96T12/CW/S, F96T12/WW, 

F96T12/D, F96T12/WWX, F96T12/D/WM, 

F96T12/WWX/WM, F40/CW/HO, 

F96T12/WW/HO, F96T12/LW/HO, 

F96T12/W/H, F96T12/D/HO 

10/31/95 

8-Foot Slimline >65 watts 

F40CW, F40/SHO, F40WW, F40D, F40WWX, 

F40WWX/RS/WM, F40D/RS/WM, F40SW, 

F40CW/U/3, F40W/U/3, F40WW/U/3, 

F40DD/U/3, F40CW/U/6, F40WW/U/6, 

F40W/U/6, F40D/U/6, F40WWX/U/6 

F96T12/CW, F96T12/CW/S, F96T12/WW, 

F96T12/D, F96T12/WWX, F96T12/D/WM, 

F96T12/WWX/WM, F40/CW/HO, 

F96T12/WW/HO, F96T12/LW/HO, 

F96T12/W/H, F96T12/D/HO 

4 /30 /94 

R30BASE 50-100 watts 50R30/FL, 75R30/FL/65WM, 75R30/SP/65WM, 

75R30/FL, 75R30SP. 100R30/CL 
10/31/95 

45-150 watts 45R/FL/MI, 65R/FL/MI, 75R/FL, 1OOR/FL, 1OOR/SP. 

150R/SP/120WM, 150R/FL/120WM, 150PAR38/2FL, 

150R/SP, 150R/FL 
10/31/95 

50-100 watts 55PAR/FL, 75PAR/SP/65WM, 75PAR/FL/65WM, 

75PAR/FI, 75PAR/SP, 100PAR/FL/85WM, 

100PAR/SP/85WM, I50PAR/FL/120WM, 

150PAR/SP/120WM, 150PAR38/2FL, 150PAR38/2SP, 

150PAR/WFL, 150PAR/SP, 150PAR/FL 

10/31/95 

Ttie external sliape 
ot the eMptlpar 
asymmetric reflector 
Is a trademark ot 
ellipllpar, inc. 

elliptipar. 
By far 
the best way to hove 
uniform lighting 
and 0 new ooi<. 

elliptipar'" Cylinder luminaires 
have unique specular asymmetric 
reflectors which provide illumina
tion without hot spots or scallops. 
Surface, cantilever or pendant 
mounting encourages design flex
ibility. Lamps include tungsten 
halogen, metal halide. high pres
sure sodium, quad tube or T8 flu-

elliptipar, inc. 
Perlormance In and From Lighting 
114 Orange Avenue, West Haven. CT 06516 USA 
TEL: 203 931-4455 FAX: 203 931-4464 

orescent. Features include rugged 
extruded aluminum construction 
in lengths up to 10 feet, baked 
powder paint, stainless hardware, 
aiming set screws, light-proof 
gaskets, and optional emergency 
battery systems. Call for the 
name of your local rep who can 
demonstrate in your office. 

elliptipar. 
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I 
OPINIONS 

HOW TO GET WHAT YOU 
SPECIFY—AND WHY 

T he l i gh t ing f ix tures speci f ied on a project are not a lways the 
(inos insta l led. Th is should conn.- as no surprise to a n \ i ' n c 

read ing this pub l i ca t i on . It is not the purpose o f this ar t ic le to 
dcciA all instances o f product subst i tu t ion, but rather to p ivs i i i i 
strategies for prevent ing subst i tut ions that serve interests con
trary to theou-ner ' s . 

T h e r e is a g row i n g hab i t o f w ho lesa le s u b s t i t u t i o n that 
c lear ly f i ts this descr ip t ion . For some reason, current pract ice 
s a n c t i o n s t h i s t o the p o i n t o f e n c o u r a g i n g an a u t o m a t i c 
redesign by low bidders. These A to Z subst i tut ions are rout ine
ly a t tempted fo r reasons that p i t the i r p roponen ts " i n i i - n s i s 
squarely against the qual i ty o f the j()b. 

T o the d is in teres ted observer the 
rat ionale fo r this has l o be a mystery . 
O r i g i n a l spec i f i ca t ions represent the 
j u d g m e n t o f t r a i n e d , e x p e r i e n c e d 
design professionals. e)ften w i t h inter
na t i ona l r epu ta t i ons . N o t o n l y t he i r 
cho ices , but the i r very exper t ise are 
being replaced by people very proba
b ly less qua l i f i ed , and most cer ta in ly 
less in terested. T o add insu l t , spec i 
f i e r s are asked to j o i n the ranks o f 
their o w n second-guessers by approv
ing the al ternat ives! in the absence o f 
t h e i r a p p r o v a l , the o w n e r m a y be 
sol ic i ted to go against the judgment o f 
p ro fess iona ls . Des igners were h i red 
f o r a j o b that the c l i en t fel t u n q u a l i 
f ied to do. but apparently qua l i f ied to 
u n d o . T h i s r o u t i n e is c a r r i e d o u t 
desp i te the t r u i s m that n o b o d y ever 
go t a n y t h i n g equa l , let a lone bet ter , 
f rom a subst i tut ion. In fact, you don ' t 
get any bargains either. 

Cons ider how arduous the path is 
to b e i n g the s p e c i f i e d prc^duct: the 
samples, the pr intouts, the mock-ups . 
the sales cal ls, the test reports, the fac
t o r y v i s i t s . T h e s u b s t i t u t e ' s path is 
m u c h shorter : a cheaper p r ice and a 
l ine d r a w i n g . Bear in m i n d thai none of ihc parl ies p rcssmc i l 
for changes need even consider them. The l ow b idder is c o m -
m i i l e d under po lc iU ia l l s s c \ e r e penal t ies tn supply cx i i c i l s 
what is cal led for in the first place. 

WHAT'S WRONG HERE? 
Not surpr is ing ly , money is the root o f much o f the ev i l , but 

so also is m i s i n f o r m a t i o n . N o r shou ld the b lame be p laced 
exc lus ive ly on insta l lers, i t w o u l d be a brave cont rac tor w h o 

BUY THE SPECIFIED 

FIXTURE FOR $ 100 

AND GET A $ 100 FIX

TURE. GIVE IN TO THE 

TEMPTING OFFER TO 

SAVE 25 PERCENT 

FROM A SUBSTITU

TION AND PAY $75 

FOR A $50 FIXTURE. 

bid jobs accord ing to lo f t ier standards than the compet i t ion . 
C o l l e c t i v e l y , p r o f e s s i o n a l s w h o dea l w i t h the l i g h t i n g 

industry can do someth ing to improve compl iance w i t h o r i g i 
nal s p e c i f i c a t i o n s . A t s take are s p e c i f i e r s ' repu ta t i ons , the 
ent ire design process, the qua l i ty o f construct ion and the ava i l 
abi l i ty o f i nnova t i ve research and deve lopmen t , and product 
quali ty in the l igh t ing industry. 

St r ic ter standards arc also o f po tent ia l benef i t to cont rac
tors, hnagine be ing able to stand on sol id grcumd when cost ing 
a j o b . w i t h eve rybody p lay ing by the same rules and no crap-
shoot as to what is acceptable and what w i l l be turned d<n\ n. 

Instead o l reward ing the least scrupu
lous w i t h the most chutzpah, the busi 
ness w o u l d go to the bes t -managc i l . 
most cos t -e f fec t i ve , more reputab le , 
be t te r -equ ipped and more q u a l i f i e d 
f i r m s , w h i c h is w h a t ' s supposed to 
happen. 

HOW TO MAKE IT RIGHT 
. \ s (I firs! prcniisi'. hclicvc ilutt ilie 

specifier has the right—uml the 
duty—to select the best possible prod
ucts on behidf of clients. .Such exper
t ise, at the heart o f the designer 's p m -
f e s s i o n a l s t a t u s , is s a n c t i o n e d by 
l o n g - s t a n d i n g lega l p recedents , the 
indust ry 's ethical code and customary 
p rac t i ce . F o l l o w i n g inev i tab lv upon 
th is IS the r i g h t to d i s q u a l i f y o t he r 
products . On jus t as stable g round is 
t he p r o f e s s i o n a l p r e r o g a t i v e to 
choose equ ipmen t manu fac tu red by 
one or several manufacturers. 

Prepare vmir client. I f the qual i ty 
o f l i g h t i n g is a va l ued p r i o r i t y , then 
this issue deserves to be among those 
f o r m i n g the bas i c d e s i g n e r / c l i e n t 
f rame o f re ference. L o n g before the 
bid diite. explain your f i m T s practices 
in m a k i n g produc t select ions and i ts 

pol icies on allow ing or d isapproving substitutions. Make it clear 
that cl ients are of ten approached over your head. Educate them 
on the economic facts o f l i fe that mot ivate large-scale substitu
tions, ident i fy the potential for deteriorat ion in value. When sou 
buy the specilicLl l ight ing f ixture f o r $ l ( K ) y o u get a .$ I (K) f ixture. 
G i \ e in to Ihe tempt ing of fer to save 25 percent f r om a substitu
t ion and y o u ' l l pay S75 for a $50 fixture. Save 50 percent".' Y o u ' l l 
pay $50 for a $20 f ix ture. Th is is the fundamental economic leal-
i ty beh ind the g ive-backs. There is no other basis for apparent 
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largesse than this inescapable ar i thmetic wh ich lines the pockets 
o f people who are not concerned w i th l ight ing excellence or sav
ing the owner 's money, but on ly addit ional prof i t . 

Such pract ices usual ly h ide behind the argument that open-
ended subst i tut ion is the only way to prevent pr ice-gouging on 
p r o d u c t s p ro tec ted f r o m c o m p e t i t i o n by the s p e c i f i c a t i o n . 
A c t u a l l y , they result in the worst o f both wo r l ds : overp r i ced 
and in fer ior goods. 

There is intense compet i t i ve pressure on qual i ty manufac
turers, whether sole-speced or not. and it exercises severe d isc i 
p l ine on prices. They must f i t w i t h i n budgets, compcle againsi 
a l ie rna l ixe l i gh t ing techniques, f igh t propaganda that they ' re 
t o o expens ive and preserve spec i f i e r ' s t rust . Y o u can assure 
your cl ients o l \ alue. the benefit o f compet i t ion plus qual i ty , by 
k n o w i n g the cost o f the p roduc t y o u ' r e s p e c i f y i n g . T h e reps 
w h o handle speci f icat ion-grade products should be de l ighted 
to prov ide this in fo rmat ion . I f they want to main ta in your con
f idence over the long haul they should have both the integr i ty 
and business acumen to put that re la t ionship above the short-
tcrtn advantage. 

:\.sk iiuuiiilaclurcrs' reps for precise iwniliers and write 
ihem dow n. Be clear about the level o f p r i c ing : d is t r ibutor net. 
contractor 's price or owner ' s cost, and realize that the rep can 
on l y est imate the last two . The advantage f o r budget ing is obv i 
ous. T h i s k n o w l e d g e is a lso a p o w e r f u l t oo l in m a i n t a i n i n g 
specs. A t tempts at subst i tut ions are f requent ly accompanied by 
very exaggerated c la ims as to what the specif ied products cost. 

And. for goodness' sake, don't fall for the old chestnui iliai 
the product \oii selected won '/ he avaiUdfle in time while this 
other one just happens to he in slock. Insist on docutnentat i i )n 
as to when the speci f ied product was ordered. When in doubt . 
ei)ntact its manufacturer or rep. 

Eliminate the phrase "or equal" unaccompanied hy any 
cpialifiers from your specifications. It is amb iguous , the very 
opposite o f a responsible or professional specif icat ion. It is also 
an invi tat ion to parade anything that remotely resetnbles a l ight
ing f ix ture past your dcx)r. Select and name the manulaciurer(s) 
and catalog number o f the best product for the appl icat ion that 
your c l ient 's budget can af ford. I f on ly one manufacturer makes 
the right f ix ture, list it and its catalog number alone. 

To foster ci>mpelition on applications involvimi si:;nificini! 
cpuintities. add "or pre-approved equal hy Company X. or 
Company Y." O m i t ment ion o f catalog numbers w i t h your sec
ond choices. Th is preser\es your leverage to require mod i f i ca
tions that make these alternates as suitable to the appl icat ion as 
the f irst choice you l isted by name and number. I f you inc lude 
c a t a l o g n u m b e r s f r o m a l t e rna te m a n u f a c t u r e r s , i t w i l l be 
assumed you have evaluated them. A s your X and Y . be sure to 
designate manufacturers who are in the same qual i ty and capa
b i l i t y league as your p r imary select ion. Insist that they submit 
their designs in advance, preferably w i t h w o r k i n g samples. 
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There is noth ing sacred about the number three, par t icu lar ly 
i f on l y one manu fac tu re r makes the produc t that y o u r c l i en t 
needs. L is t ing one silk purse w i t h t w o sows" ears not on ly guar
antees that one o f the latter w i l l squeak its way onto the j o b . but 
that it w i l l l i ke ly be overpr iced as w e l l , the better product f re 
quent ly creat ing a price umbre l la fo r the in fer ior one. 

Knoyy the products you specify. I t is not unreasonab le t o 
specify products based upon the proven qua l i ty and re l iab i l i ty 
o f t h e i r m a n u f a c t u r e r s o v e r t he l o n g t e r m . H o w e v e r , o n e 
defends one"s choices far more e f fec t ive ly by k n o w i n g the spe
c i f i c features o f a product that led to its manufacturer 's p reemi 
nence in the first place. Product super ior i ty is more often based 
on m a n \ smal l th ings, and on ly occasional ly on one huge c o m 
pel l ing factor. Learn ing the details o f ref lector design, anodiz
ing qua l i ty , metal gauges, component sourc ing, fastener rel ia
b i l i t y , paint f in ishes, c u t - o f f angles, m a x i m u m to m i n i m u m 
ratios etc.. is the work ol \ ears. not a single project . Reps and 
manufacturers o f qual i ty products w i l l welc i )me y o u r inquir ies 
and are eager to .share the detai ls w i t h y o u . A t tend their semi-

Ttie external shape 
ol the elllpllpar 
asymmetric rellector 
IS a trademark ol 
elllpllpar. Inc. 

elliptipar. 
By far 
the best way to meet 
A.DA, requirements. 

The Americans with Disabilities 
Act (A.D A.) requires that in public 
traffic areas, wall mounted lumi-
naires between 27 and 80 inches 
above the door not protrude 
more than 4 inches, elliptipar" 
A.D.A. luminaires help lighting 
designers meet this require-

elliptipar, inc. 
Periormance in and From Ligtiting 
114 Orange Avenue. West Haven, CT 06516 USA 
TEL: 203 931-4455 FAX; 203 931-4464 

ment with exceptional perfor
mance. With tungsten halogen 
or H.I.D. lamps from 70 to 150 
watts, the unique elliptipar asym
metric reflector creates uniform, 
glare-free illumination. Designed 
1 or easy installation into most 
stud frame walls. 

el l ipt ipar 
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I 
OPINIONS 

nars. V i s i t t he i r faetor ies. A s k hard ques t ions and probe the 

answers . T h e g o o d ones w i l l i n f o r m y o u . not j us t t ry to sel l 

y o u . Such k n o w l e d g e breeds c o n f i d e n c e . C o n f i d e n t spec i 

fiers have the i r c l i en t ' s support . 
Structure the bidding process to give the original specijlca-

ti<m a f u r exposure. Insist that al l bidders suppl_\ prices fo r the 
j o b exact ly as per plans and specs. Even i f they plan to present 
a l t e rna t i ves , they must put a pr ice to the j o b exac t l y as y o u 
des igned i t . Subst i tu tes w i t h your p r i o r approva l ob ta ined at 
least 10 days before the bid date must be b id as separate al lerna-
t ives. They w i l l be considered on ly i f accompanied by the per-
p lans-and-specs h i d . Spec i f i ed products and subst i tutes u i l l 
never be cheaper than at b id t ime. On ly in this way w i l l you and 
the o w n e r eve r have the o p p o r t u n i t y to c o m p a r e w h a t y o u 
speci f ied w ith substitutes at any th ing l ike their real prices. 

Charge the petitioner for vour review time if proposed siih-
stituies do not meet your original specificaiiims and are disap
proved. Cl ients pay fo r your services to defend their best inter
est. W h y should those act ing on l y on their o w n behal f ha\ e a 
c l a i m on y o u r t i m e f ree-of-charge? Th is w i l l go a l ong way to 
e l iminate the •"what-have- I -goi - to- lose" potshot at your j obs . 

If a substitution is offered accompanied by a give-back, bar
gain hard (ui behalf of the client. Remember the a r i t hme t i c : 
some money is o f fered only when more st i l l is being retained. 
I f you r c l ient is hesitant about pay ing more fo r more , he or she 

ce r ta in l y w o n ' t want to pay too much fi)r less. D e v e l o p i n g a 

reputat ion as a ha id-ha iga i i ie r for yo i i re l i en t w i l l help to e l i m i 

nate the mo t i va t i on o f many to d im in i sh the qual i ty o f your jobs 

in the future. 

EFFORTS TODAY PAY OFF TOMORROW 
I t may be argued that do ing these things takes too much t ime 

and ca l ls f o r unrea l is t ic e f f o r t , that it w o u l d requi re learn ing , 
cliani^e and g row th . F ight ing w i t h contractors is not what most 
designers envis ioned when they elected to practice in this profes
s ion. .All o f this is true but consider the al ternat ive: unless what 
designers specify ends up on their projects, then the questions 
ma\ u e l l be asked: W h y speci f icat ions, indeed, w h y specifiers'.' 
II poor lumina i resare instal led as a result o f subst i tut ion, w ho is 
iliseredited'.' W i l l the owner or contractor lake responsibi l i ty for 
a bad l i g h t i n g j o b ? T h e b l a m e w i l l f a l l on the person w h o 
designed the ins ia l la i ion. Loss o f conf idence in specif iers wou ld 
( loom a careful ly nurtured movement lo change the perccptit)n o f 
l ight ing f rotn an electrical c im imod i ty to a key contr ibutor to the 
qual i ty o f our spaces and our l i \ es. That outcome goes againsi all 
o l 'our interests, uhe ther u e manufacture f ixtures, speci ly them, 
install them or o w n the bui ld ing that they l ight. 

The author has ra/uestcd to renuiin luionynuius in order to 
locus full iUieniion on the issues di.scussed. 

Lumiere Design & Manufacturing, Inc., 31360 Via Colinas #101, Westiake Village. CA 91362 (818)991-2211 
Circle No. 23 on product service cord 



1 
NEW PRODUCTS 

1. B i - L e v e l 
Sys tem 
Hnergy cost.s s;i\ -
ingsai i i ih ined with 
case ol'opcratiiin are 
tlie two primary fea
tures of the Beta 
Lightini: Bi-Lcvel 
System. Beta sim
plified the high-low-
idea by developing 
components that 
offer uncomplicated 
installation and 
maintenance. No 
switch geiu-. tran.s-
miiters. receivers or 
phase couplers are 
needed. Beta Light
ing ec|uipmentis 
reliable, unlike car
rier systems. A l l Bi -
Level fixtures are 
co\ ered by the 
exclusive 7-5-1 
uaiTanty: 7yearson 
the finish. 5 years on 
the components. I 
year on the lamp. 
The high-low .sys
tem consists o f f ix
tures, control nuKl-
iileandi>ptional 
remote sensors with 
cabling. Beta Light
ing. Sturtevant.Wl. 
Circle 50 

2 . G l a r e - F r e e 
Sconces 
The dramatic 100 
I inc I rom 
mcPhilben Outdtnir 
Lighting debuts 

w ith two wedge-
shaped outdoor 
.sconces—a crisp 
t iajxvoidal form 
and a soft rounded 
shape. Both fealiiie 

formance optical 
systems feature 
wide or forward 
i l irou ilisuibulions 
and utilize eftlcieni 
H ID lamps to 17.S 
watLs. Just 7 inches 
high and 16 inches 
wide, the luminaires 
are perfectly scaled 
for the mc^unting 
height of lOio 14 
f eet. The Fixtures are 
made ol'rugged die 
cast aluminum con
struction, with com
plete sealing and 
gasketing. 
mcPhilben. San 
Leandro. CA. 
Circle 51 

subtle twin edge 
reveals, cue protect
ed by durable pow
der coat finishes and 
aresuilablefor 
downlightingand 
I iplighi I ng applica
tions. Two high |ic! -

S . l n t e r i e r / 
E x t e r i o r 
L u m i n a i r e s 
Wall and ceiling 
luminaires for gen
eral puipose interi
or/exterior applica-
lionsai-e featured in 
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Tlie external sliape 
ol the elliptipar 
asymmetric rellector 
is a trademark ol 
elliptipar. inc. 

elliptipar. 
By far 
the best way to light 
a surtoce trom a 
concealed source 

Hidden in a wall slot or cove, 
economical elliptipar" fluo
rescent luminaires with unique 
asymmetric reflectors ligtit walls 
and ceilings from one edge witfi 
great uniformity. Harsh socket 
shadows are virtually eliminated. 
The smaller model is designed for 
easy concealment in compact 
spaces, using 24", 36", 48" and 
60" T8 lamps at 265 mA.The 

elliptipar, inc. 
Perlormance In and From Lighting 
114 Orange Avenue, West Haven, CT 06516 USA 
TEL: 203 931-4455 FAX: 203 931-4464 

larger model also accepts T8 
lamps up to 60" and T12 lamps 
up to 96" at 430, 800 and 1500 
mA. Features rugged, extruded 
specular aluminum construction 
with stainless hardware, innova
tive brackets and aiming angle 
locking screws. Call for the 
name of your local rep and a 
demonstration in your office. 

el l ipt ipar 

Circle No. 18 on product service cord 



ODUCTS 

the new Bega cata
log ^t(^. "Tliey are 
made of heavy 
pres.scd conical 
crystal glass wi l l i 
intemal translucent 
white ceramic coat
ing. A l l die is ca.st in 
aluminum constmc-
titm. with or without 
guard and two sizes 
are offered. Bega 
offers incandescent 
and compact fluo
rescent light sources 
with eitlier a black 
or white exterior. 
Bega.Caipinteria. 
C A . 

Circle 52 

4 . L ight L e v e l 
S e n s o r 
TheLightSaverLS-
.̂ 0 light le\ el sensor 
mounts on a ceiling 
and controls the out
put of light from the 
C(»nnecleil ballasts 
ba.sed on its mea-
suremenl ofnai i i ial 
light and task i l lumi-
naiion present. It uti
lizes a photodicnle to 
measure light le\els 
within a given 
.space. The sense T 
holds i l l i iminalion 
to a set level, which 
is user-adjustable, 
T l ieLS-30 inter
laces tlireciK u llll 
the d imming bal
lasts and provides a 
2- to 10-volt signal, 
which the balla.sts 
use to determine 
when toadju.stthe 

light level. Each unit 
can control up to 
l(K) ballasts. The 
unique Fresnel lens 
system of the LS-3() 
allow s ll ie scn.sor to 
measure liiiht levels 
uni fomi ly across a 
Wl-degreelleldof 
view. It is specifical
ly designed to go 
unnoticed w hen 
installed in a mod

ern off ice environ
ment. The Walt 
Slopix-r. Santa 
Clara. CA. 
Circle 53 

5 . M i n i a t u r e 
Pat i i i i i umina tor 
Lumiere presents 
theCaml i r ia#2l5.a 
highly \ er.satile lou 
voltage pathway, 
areaw av. accent and 

e\en il lumination. It 
stands 14.5 inches 
tall and only I.7.S 
inches diameter. A l l 
parts are machined 
from the highest 
grade i)f aluminum 
and finished with a 
ehromate con ver
sion coating and a 
baked Ihemioplaslic 
pou dcr paint for 
i-AUviiie ue.illier 
resistance and 
extended durability. 
\ \ ail.ihle in black, 
w hite. bron/.e. verde 
and. upon request, 
.solid brass. Lumiere 
Design and Manu
facturing. Inc. West-
lake Village. CA. 
Circle 54 

6 . Outdoor 
i n c a n d e s c e n t 
L ine 
Amerkix Lighting 
Systems introduces 
Ix i ipse. pa i lo f its 
new architectiiial 
Outdoor Line. 
Tliese incandescent 
fixtures are con-
stnicted of durable 
die-cast aluminum 
andha\e impact-
resistant plastic cov-

l loodlighl. Il u as 
ilesiL:ned w ith a 
double contact bay
onet base stainless 
steel and brass s ixk-
et to accept the 
.MRU for con
trol led beam pat
terns or an incandes
cent lamp for warm. 

ers. Medium base 
siK'ketsalso allow 
the units to accejM 
screw base compact 
lluorescent lamps. 
They are available 
111 matte lilack. and 
are L L listed for w et 
locatii>n. Amerlux 
Lighting Systems. 
Falrt leld.NJ. 
Circle 55 

7 . C o m p a c t 
L o w - V o l t a g e 
H a l o g e n s 
Tele-Track, the 
newest addition to 
Tech Lighting's 
\ CI sat lie Compact 
Senesol low- \o l i -
agehaK)gen light
ing, wi l l fit on most 
exisUng North 
.American track. 
felc-Trackexlenils 
the reach and range 

of ordinary track 
l ightiui: w ith its tele-
scopinj: amis to 
deliver the light 
e\acll> where it's 
needed. The arms 
twist and tum a full 
.^^bOdegiees and 
extend from 10 to 29 
inches, stopping and 
holdiui: securely 
anyw here in 
between. Fixture 
heads nuatc.L^O 
degrees, swivel .360 
degrees, angle 160 
degrees and twist 
leh to right. I f the 
telescoping amis 
should touch, the 
l2- \ ( i l t iranslormer 
has built-in protec
tion against short 
ci icuils.Tlie Track 
takes 20-. 50-or 7.V 
wau MR 16 halogen 
lamps. Light can be 
I uilher control led 
with the use of 
accessories such as 
l o u \ C I S . glass lllters. 
backlight shields 
and bamdiHirs. Tech 
Lighting. Inc.. 
Chicago. IL. 
Circle 56 

8 . Induct ion 
Ref lec tor L a m p 
Tli isE-lamp. called 
Genura. is a new 
generation of lamps 
that combine the 
energy efficiency 
and long life of a 
compact lliioivscciii 
withli ieaeslhetic 
quali l iesof a sian-
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d ;ud incandcsceni 

r c t l c c l o r l a m p . T h e 

G e n u i a . v\ h i ch has 

the popu la r shape o l 

the incandescent 

ve r s ion , consumes 

o n l y 23 wat ts to p ro 

duce l igh t s i m i l a i t o 

a I (K)-watt incan

descent r e f l e c to r 

l a m p l b r a b o u t a 7 5 

l^ercent savings in 

energy . T i l e l a m p 

also produces 75 

percent less heat 

than standard mean-

descent ref lec tors . 

I n d u c t i o n l i g h t i n g 

t echno logy , some-

l i m e s r e f e n e d t o a s 

"e lect rodeless" 

l i g h t i n g o r " E - b u l b " 

( E stands f o r elec

t ron ic )u.ses a m a g 

net ic H e l d to i nduce 

a c u n e n t i n a gas 

d i scha rge t o p r o 

d u c e u l t r a v i o l e t 

l i g h t . T h e r e s u l t i n g 

u l t r a v i o l e t l i g h t 

exc i t e s a p h o s p h o r 

c o a t i n g o n the b u l b 

w a l l a n d c o n v e r t s i t 

i n t o v i s i b l e l i g h t , as 

i n c o n v e n t i o n a l l l u -

orescent l i g h t i n g . 

G e n e r a l E l e c t r i c 

C o m p a n y . C l e v e 

l a n d . O H . 

Circles? 

9. Automated 
Luminaire 
T h i s a u t o m a t e d 

l u m i n a i r e h a s a n 

e i g h t - p o s i t i o n c o l o r 

w h e e l w i t h seven 

richly saturated 

d i c h r o i c c x ) l o r s p l u s 

w h i t e , a C y a n / Y e l 

l o w / M a g e n t a c o l o r 

m i x i n g sys t em f o r 

se lec t ing , a C T O 

c o l o r co r r ec to r , p lu s 

u p w a r d , d o u nvvard 

and centered c o l o r 

c o r r e c t i o n f o r m o d i 

f y i n g selected c o l 

ors . F o u r \ a r i a b l c 

speed r o t a t i n g 

go lx)s fea tu re f o r 

w a r d and rc\ crsc 

r o t a t i o n and a l l p r o 

j e c t i o n s iu"e f u l l y 

p o s i t i o n a b l e and 

p r o g r a m m a b l e . 

C y b e r l i g h t a lso has 

r emo te f o c u s f o r 

r ; i / o i sharp b e a m 

p r o j e c t i o n or image 

p r o j e c t i o n at v a r i 

ous t r i m height .sor 

t h r o w di.siances and 

a v ar iable fri»st and 

d i f f u s i o n f o r s o f t 

edge e f f e c t s a n d sof t 

p r o j e c t i o n e f f e c t s . 

T h e Status C u e c o n 

sole a l U w s y o u to 

create o r edi t p ro 

g r ams . H i g h E n d 

.Systems. Inc . . 

A u . s i i n . T X . 

Circle 58 

10. Euro-Style 
Track Lights 
I ' n i q u e l y des igned , 

the enclosed l a m p -

h o l d e r features a 

compac t c y l i n d r i c a l 

ba.se t r i m m e d w i t h 

three m o l d e d hands 

a n d a g r a c e f u l l y 

l l a red rim. T l i i s s t y l 

i zed p r o f l l e presents 

a s m a l l c r s c a l e l h a n 

o t h e r enc losed u-ack 

l igh t designs. Slant

i n g a w a y f r o m the 

t rack at a 45 degree 

angle, the F l y b a c k 

series o f f e r s three 

sizes o f e n e r g y - e f f i 

c ient ha logen l a m p s . 

P A R . 3 S . P A R 3 ( ) a n d 

M R 16. I t i s a v a i l 

able in b lack , w h i t e 

o r p o l i s h e d bra.ss. 

Juno L i g h t i n g . Inc . . 

C h i c a g o . I L . 

Circle 59 

11. Indirect Flu
orescent Fixture 
A to t a l l y ind i rec t 

fluorescent P-28 

Series fixture, 

w h i c h a c c o m m o 

dates t w o 2 6 5 M A 

T-X l amps , has been 

i n t r o d u c e d b y P r u 

den t i a l L i g h t i n g . 

T h e fixture, w h i c h 

can be o rdered i n 

v a r i o u s lengths , is 

ava i l ab l e w i t h elec

t ron ic or maiznctic 

h a l l a s i s a n d mte rna l 

a l i gne r sleeves as 

w e l l as i n a c h o i c e 

o f t w o decora II \ c 

m o l d e d p l a s t i c - e n d 

m e d a l l i o n s . I t can 

be suspended o n air-

c r a f i cable or w i t h 

s tems a n d is eas i ly 

m o u n t e d i n pat terns 

w h e n used w i i l i c o i -

ner connec to r s . 

S tandard finish is 

mat te w hite but spe

c i a l c o l o r s can I v 

s u p p l i e d . P ruden t i a l 

L i g h t i n g . L o s 

.Angeles. C A . 

Circle 60 

1 2. Neon 
Sculpture 
Elec t r i c Trees is an 

i n n o v a t i v e n e u l ine 

o l n u n u i m e n t a l l y 

scaled neon sculp

ture c o m b i n i n g 

o r i g i n a l a i l w i t h the 

e c o n o n i ) o f p n K l u c -

t i o n parts. D e v e l 

oped b y no ted neon 

scu lp to r E r i c Z i m 

m e r m a n , the neon 

sculptures are 

m o u n t e d a top ele

g a n t l y de ta i l ed o |X 'n 

s t m c i u r e t o w e r s , 

c a l l e d P o w e r 

T r u n k s , w h i c h 

house a l l the e l ec t r i 

cal parts and del iv er 

p o w e r to the l amps . 

P o w e r f i l i nks vaiv 

i n height f r o m 12 

1/2 feet to 3 6 feet. 

M o s t m o d e l s arc 

des igned f o r bo th 

in t e r io r and e x t e r i o r 

use. E l ec t r i c Trees 

consist o f f ac t i ) ry 

. i ssc i i ih led m o d u l e s 

that can bccas i lv 

under s tood , speci

fied and ins ta l led . 

E l ec t r i c Trees c a n 

add a p o w e r f u l and 

p l a y f u l d e s i g n fea

ture t o lobbies , exte

rior b u i l d i n g entr ies, 

i n l e n o r c o u i l s . 

ho te ls o r w h e r e v e r 

the exc i t emen t o f an 

o r i g i n a l neon sculp-

i i i i v w o u l d be 

a p p r o p r i a t e . / . i m -

m e r i n a n N e o n Stu

d ios . H u n t i n g t o n 

P a r k . C A . 

Circle 61 

13. Interior 
Lighting Fix
tures 
N e w M e t a l C r a f i s 

i n t r i x l u c e s three 

n e w in te r io r l i g h t i n g 

fixtures; # 6 2 6 5 5 is a 

c e i l i n g m o u n t e d 

d i n i n g r o o m fixture 

I c a l u i i i i g p o l i s h e i l 

.Sirass c o l o n i a l cry s

t a l , an alabaster cen

ter and p o l i s h e d 

g o l d leaf finish, h i s 

also av a i lable in 

i x ' w t e r . [Tolished 

bra.ss. I i g h l an l i que 

o r l i g h t an t i que 

brass ant i verde . 

# 1 3 7 6 is a hang ing 

f i x t u r e in pewte r , 

p o l i s h e d brass, l igh t 

an l ique brass or 

l i g h t an t ique brass 

and verde . T h i s fix

ture feaiures opal 

glass and three can

delabra lamps . 

# 1 3 8 2 is a h a n g i n g 

11 x lu re ava i l ab l e in 

l igh t an t ique brass 

or l igh t an t ique 

brass and verde; 

satin w h i t e g lass : 

and five s tandard 

ba.se l amps . T h e 

c o m p a n y ' s l i g h t i n g 

fixtures c a n be seen 

in m a n y hote ls , 

embass ies , the

aters, c h u r c h e s and 

res idences a r o u n d 

the w o r l d . N e w 

M e t a l C r a f i s . 

C h i c a g o . I L . 

Circle 62 

Arch i t ec tu ra l Light ing O c t o b e r / N o v e m b e r 1 9 9 4 47 



C L A S S I F I E D S 

REPRESEWTATIVES WANTED 
CAREER OPPORTUWITIES 

Looking to represent a diversified lighting " 7 . " ^ ^ f 
M a q n i - F l o o c m a n u f a c t u r e s a d i v e r s i f i e d l i n e o f P u a i t y 
o u t d o o r a n d i n d o o r c o m m e r c i a l a n d i n d u s t r i a l l i g h t i n g 
p r o d u c t s a n d a c c e s s o r i e s i n c l u d i n g ^ ^ - ^ ^ ^ . ' ^ ^ ^ ^ ^ ^ ^ ^ ^ 
S p e c i f i c a t i o n ( H I D a n d F l u o r e s c e n t l S ^ n d ' ' n e c ^ ^ d 
a n d r e s u m e t o ; K e n G r e e n e , 8 4 K e a n b t r e e t , 
W e s t B a b y l o n , N Y 1 1 7 0 4 . 

PRODUCTS S SERVICES 

ARE YOU AWARE 
THAT PERFECLITE^'^ FIXTURES 

ARE AVAILABLE 
FROM CLEVELAND LIGHTING COMPANY 

F o r a N e w PERFECLITETm P r o d u c t C a t a l o g 

a n d n a m e o f t h e r e p n e a r e s t y o u , p l e a s e c o n t a c t : 

P E R F E C U T E ^ ' ^ 
C L E V E L A N D L I G H T I N G C O M P A N Y 
1305 West 80th St. - P. O. Box 620287 
Cleveland, Ohio 44102, USA 
Phone: 216 631-3100 • Fox 216,'631-3103 m m 

LIGHTING POLES (WOODEN) 

MA N U F A C T U R E R O F 
T i M B E R W O O D L I G H T I N G S T A N D A R D S 

A s u p e r i o r p r e s s u r e t r e a t e d D o u g l a s f i r l a m i n a t e f o r 

d e c o r a t i v e o u t d o o r l i g h t i n g s u p p o r t . 

Contact Beryl Roberts • 5 0 3 / 6 8 9 - 3 0 2 0 
J.H. Baxter S Company, P.O. Box 10797, Eugene. OR 97440 

TRACK & R E C E S S LIGHTING 

LIGHTOLIER 
W e a r e o n e o f L i g h t o l i e r s l a r g e s t s t o c k i n g d i s t r i b u t o r . 
T r a c k , r e c e s s e d , d e c o r a t i v e , f l o r e s c e n t , b u l b s . C a l l f o r 
p r i c e s a n d i n v e n t o r y o n all y o u r l i g h t i n g n e e d s . 

LIGHTING BY GREGORY 
Ph: 212 /226 -1276 or 800 /796 -1965 

AREA LIGHTING (EXTERIOR) 

AUTHENTIC LIGHTING 
H i s t o r i c a l l y a u t h e n t i c , c a s t i r o n o r n a m e n t a l l i g h t i n g p o s t s , 

b o l l a r d s o r a d a p t a t i o n s . 

SPRING CITY ELECTRICAL MFG. CO. 
S p r i n g C i t y , P A 

2 1 5 / 9 4 8 - 4 0 0 0 • Fax 2 1 5 / 9 4 8 - 5 5 7 7 

Classified Advertising Worlfs • Call Today! 

12) T W O L I G H T I N G D E S I G N E R S r e q u i r e d b y p r o m i n e n t 
t u r n k e y c o n s u l t i n g f i r m t o b e s t a t i o n e d in B r u n e i ( o n t h e i s l a n d 
of B o r n e o ] 
R E Q U I R E M E N T S : 

• D i p l o m a o r d e g r e e in A r c h i t e c t u r a l o r I n t e r i o r D e s i g n 
• M m . 5 y e a r s d e s i g n e x p e r i e n c e i n l i g h t i n g o f 

A r c h i t e c t u r a l S p a c e s a n d 2 y e a r s m m . c o n s t r u c t i o n s i t e 
e x p e r i e n c e . 

• W i l l i n g t o w o r k l o n g h o u r s 
• P r e f e r a b l y s i n g l e m a l e 
• M u s t b e s e l f - m o t i v a t e d a n d a b l e t o c a r r y p r o j e c t f r o m 

b e g i n n i n g t o e n d . 
S u c c e s s f u l c a n d i d a t e s w i l l r e c e i v e t h e f o l l o w i n g w h i l e i n 
B r u n e i : 

• T a x f r e e s a l a r y a n d a l l o w a n c e s 
• F r e e m e d i c a l b e n e f i t s 
• L o c a l t r a n s p o r t a n d h o u s i n g 

Interested candidates please fax particulars to: 
673-2-671754 

Attn: Mr. David Tan 

BUSINESS OPPORTUNITY 

MANUFACTURERS REP OPPORTUNITY 
Due to other in te res ts , my par tnersh ip of 45 /o 
is avai lable fo r a work ing pa r tne r in Mon tana . 
Wel l-establ ished with top commercia l l ines, very 
profitable. Reply to; ^ _ 
P.O. Box 23143 • Billings, MT 59102 

S E E K I N G V E N T U R E P A R T N E R 
For patented (U.S./Europe] Fiberoptic Lighting 
System for Street Lighting. Vehicles, Security, etc. 

Phone: 3 0 3 / 7 7 2 - 2 8 3 8 
Fax: 3 0 3 / 6 7 8 - 9 5 4 5 

POSITIONS AVAILABLE 

THOMAS LIGHTING GROUP 
PRODUCT MANAGER: OMEGA DOWNLIGHTIIMG 

R e s p o n s i b i l i t i e s i n c l u d e c o m p e t i t i v e m a r k e t a n a l y s i s , n e w 
p r o d u c t d e v e l o p m e n t , p r i c i n g , i n t r o d u c t i o n a n d p r o m o t i o n , 
a n d s a l e s t r a i n i n g . S u c c e s s f u l a p p l i c a n t w i l l c o o r d i n a t e 
n e w p r o d u c t d e v e l o p m e n t w i t h f i n a n c e , e n g i n e e r i n g , 
a d v e r t i s i n g , a n d m a n u f a c t u r i n g d e p a r t m e n t s . F o r e c a s t i n g 
a n d p r o d u c t a p p l i c a t i o n e x p e r i e n c e d e s i r a b l e . P o s i t i o n 
r e q u i r e s a m i n i m u m o f 5 - 7 y e a r s e x p e r i e n c e w i t h 
s p e c i f i c a t i o n g r a d e l i g h t i n g p r o d u c t s . E x c e l l e n t s a l a r y , 
b e n e f i t s , r e l o c a t i o n a l l o w a n c e . 

Send resumes in confidence to: Oirector of Marketing, 
Thomas Lighting Group, 8430 East Slauson Ave., 
Los Angeles, CA 90040. 

A r c h i t e c t u r a l L i g h t i n g 
1995 C L A S S I F I E D R A T E S 

• Ix —$70 

• 3x —$65 

• 6x —$60 

• 12x —$55 

48 Arch i t ec tu ra l L igh f ing O c t o b e r / N o v e m b e r 1 9 9 4 



PRODUCT 

SHOWCASE 

1993-1994 

CONTRACT DESIGN 
FACILITIES DESIGN & MANAGEMENT 
ARCHITECTURAL LIGHTING 



PRODUCT SHOWCASE 
1993 M1994 

A C C E S S I B I L I T Y 
Access Indus t r i e s 4 

Garaventa 

H o r r o n A u c o m a r i c s 

A C C E S S O R I E S 
Peti-r Pt'ppcr Products, Inc ->.5 

Ring Kmfi Visibles, Inc 5 

Topsiders 5 

Waterlix) Furniture- Com|x)nents. Ltd 5 

ACOUSTICAL TREATMENTS/ 
PRODUCTS 
ESSI Acoustical Products Co 6 

ARCHITECTURAL A C C E S S O R I E S 
Cross Inilustrics, Inc 6 

AUDIO VISUAL/SOUND EQUIPMENT 
Elfctrohome Projection Systems 6 

Integrity A / V l>s igns 6 

Pariiisonic Panaboarci 7 

CAD/CAFM 
Archibus, Inc 7 

BPl . Inc 7 

CARPET/CARPET F I B E R S 
Whitecrest Carpet Mi l l s 7 

CARPET MAINTENANCE SYSTEMS 
Host/Racine Industries, Inc 8 

CASUAL/OUTDOOR FURNISHINGS 
LI'I/Landscapf Forms 8 

COMPUTER SUPPORT FURNITURE 
Innovative Di t ic i - Products, i i u 8 

FLOORING/RESILIENT/WOOD 
Forbo Industries, I m 8,9 

Musson Rubber Co 9 

Permagrain Products, I n i 9 

GLASS PRODUCTS 
Pittsburgh Corning 10 

HEALTHCARE FURNISHINGS 
Nuclear Associates 10 

Playscapes, Inc 10 

Sauder Manutat t u r ing Co 10 

HOTEL/RESTAURANT FURNISHINGS 
All iber t Contract 1 1 

-.J.AMINATES 
Lam mart :. 

Edison Price L igh t i ng 11 

Flos Incorporated I 1 

Lightworks 13 

TSAO ' CLS 13 

Unique Solutions/Div. ol Holophane 12 

MAILROOM FURNISHINGS 
Hamil ton Sorter Company, In i I 3 

O F F I C E FURNITURE 
Creative Dimensions 13 

Flex-Y-Plan Industries, Inc 14 

N'uiratf Furniture (!ompany 14 

S E A T I N G 
Arcadia 14 

Davis Furniture Industries, Inc \ ^ 

EckAdams 15 

Executive Off ice (^ontepts 14 

K i n g (lonir . ict Seating 15 

SIGNAGE PRODUCTS 
Davson, A R u b l x r m a i d Company 15 

Innerlace 16 

Kroy Sign .Systems 1 '̂ 

Prestolite 16 

S T O R A G E / F I L I N G 
A.S.R.S. or America 16 

Lundia 

Kwik -F i l e 17 

Richards-Wilcox 17 

T A B L E S / T A B L E G L I D E S 
O n The Level Co.. Inc 17 

V I S U A L PRESENTATION BOARDS 
MagnaPlaii Corporation 18 

WALLS/PARTITIONS 
Transwall Corp 18 

WINDOW TREATMENTS 
3M Consiruciion Markets Department 18 

Mcchoshade 18 2i 



P R O D U C T 

S H O W C A S E 

1 9 9 3 - 1 9 9 4 

Ndvi -mluT . 1 

D e a r P r o d u c t S p e c i f i e r : 

W e l c o m e t o t h e 1 9 9 3 - 9 i P R O D U C T S H O W C A S E I r o n i Ominni Dt:uK„, 

Fad/itii'S Design & Manaji^emtiit a n d Architectural L'tyjitwg m a ^ ' a z i n e s . T i n s 

s e r v i c e is p r o v i d e d as a m e a n s f o r y o u t o r e q u e s t p r o d u c t i n f o r m a t i o n as 

y o u n e e d i t - f o r c u r r e n t p r o j e c t s o r f u t u r e n e e d s . T h e c o m p a n i e s r e p r e s e n t e d a re o n t h e 

l e a d i n g e d g e o f p r o d u c t d e s i g n f o r c o n t r a c t i n t e r i o r s . 

I n s i d e t h i s b r o c h u r e are p h o t o s a n d p r o d u c t d e s c r i p t i o n s f r o m t h o s e c o m p a n i e s l i s t e d a t l e f t . 

T o r ece ive f r e e , u p - t o - d a t e i n f o r m a t i o n f r o m these m a n u f a c t u r e r s , s i m p l y fill o u t o n e o f t h e 

enclcxsed r e spoase c a r d s , c i r c l e t h e a p p r o p r i a t e n u m b e r s , a n d d r o p i t i n t h e m a i l . W i t h i n a 

f e w w e e k s , y o u ' l l r e c e i v e t h e i n f o r m a t i o n y o u r e c j u e s t e d . 

M u l t i p l e r e p l y c a r d s are p r o v i d e d so t h a t y o u m a y use t h e m t h r o u g h o u t t h e year a n d share 

t h e m w i t h c o l l e a g u e s w h o m a y al.so have a n e e d f o r t hese p r o d u c t s a n d se rv ices . W e h o p e 

y o u f i n d t h e 1 9 9 . ^ - 9 4 P R O D U C T S H O W C A S E u s e f u l a n d i n f o r m a t i v e , a n d as a l w a y s , 

w e l c o m e a n y c o m m e n t s y o u m a y h a v e . 

B e s t R e g a r d s . 

C a r r i e E n f i e l d 

P u b l i s h i n g D i r e c t o r 

PRODUCT SHOWCASE 1 9 9 3 - 1 9 9 4 



ACCESSIBILITY 

A C C E S S I N D U S T R I E S 

C heney V P L i ! ^ ' Series 2 0 0 0 V e r t i c a l P l a t f o r m L i f t s p r o v i d e s t a i rway 

access ind(X)rs and o u t f o r people w h o use wheelchai rs . O n e i nch t o 

l 4 4 - i n . l i f t i n g he igh t s f o r loads u p to 7 5 0 lbs . ava i lab le . A t t e n d a n t 

o p e r a t i o n , t o e - g u a r d a n d r e s t r i c t e d access h o i s t w a y e n c l o s u r e s a rc 

avai lable . 

C i r c l e N o . 101 

ACCESSIBILITY 

G A R A V E N T A 
G A R A V E N T A 

EVACU-TRA( 

^1 

A 
r " n i i rgency E v a c u a t i o n f o r People w i t h Di . sab i l i r ies . I n an emergency 

— w h e n elevators cannot be used, a person w i t h a d i s a b i l i t y may have no 
— w . i v o u c . . . L i i i I r s s \ o n h a v f a G a r a v e n t a E v a c u - T r a c . T h e o n l y 

l a b o r a t o r y - t e s t e d e m e r g e n c y e v a c u a t i o n c h a i r a v a i l a b l e , E v a c u - T r a c 
provides a f i i s t . safe and re l iab le means o f egress. C a l l Garaventa today for 
y o u r peace o f m i n d : 1 - 8 0 0 - 6 6 3 - 6 5 5 6 ; 6 0 4 - 5 9 4 - 0 4 2 2 . 

C i r c l e N o . 102 

ACCESSIBILITY 

N O R T O N A U T O M A T I C S 

ACCESSORIES 

P E T E R P E P P E R P R O D U C T S , I N C . 

An Automatic Solution 
For Readily Achieving ADA 
Compliance For Barrier-free > t 
Entrance Mandate... V - ^ 

D u s h i n g a s w i t c h a u t o m a t i c a l l y opens the door . Easy Access'"^^ Series 
7 0 0 0 s w i n g door opera tor makes c o m p l y i n g w i t h A D A 1990 bar r ie r -
f r e e e n t r a n c e m a n d a t e " r e a d i l y a c h i e v a b l e " a n d " e a s i l y 

a c c o m p l i s h a b l e . . . w i t h o u t m u c h d i f f i c u l t y o r expense." EasyAccess t u r n s 
m o s t o r d i n a r y d o o r s i n t o a f f o r d a b l y p r i c e d , a u t o m a t i c , b a r r i e r - t r e e 
enttances f o r the phys ica l ly d i sab led . H o r t o n A u t o m a t i c s . 4 2 4 2 B a l d w i n 
B l v d . , C o r p u s Chr i s t ' i , T X 7H4()5. 1 -800-5.=) 1-3 1 1 1 . 
C i r c l e N o . 103 

T ~ ln ' new Tac t i c s P L U S " ^ ' A d v a n c e d T r a i n i n g System does exact ly wha t 
Its name i m p l i e s . I t is a versa t i le , .space sav ing , m o d u l a r system to 
h e l p t r a i n , d e m o n s t r a t e , educa te , i n f o r m and m u c h m o r e — a l l t o 

inctease p r o d u c t i v i t y and e f f i c i e n c y . M a n y o t h e r i t e m s s u p p l e m e n t and 
c o m p l e m e n t t h e T a c t i c s P L U S ' ' ^ ' s y s t e m such as A / V car ts , p r o j e c t o r 
stands. T V and V C R cabinets and lecterns. 

C i r c l e N o . 104 
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ACCESSORIES 

P E T E R P E P P E R P R O D U C T S , I N C 

at & Coat H o o k s , Racks, U m b r e l l a Stands and Coat Trees are o f fe red 
• " i n a var ie ty ol hook and hanger c o m b i n a t i o n s . Select f r o m more than 

2 0 0 h i g h q u a l i t y hooks avai lable i n po l i shed meta ls , anodized colors 
or w a r m r i ch w i « x l s . M a n y are ava i lab le w i t h m u l t i p l e m o u n t i n g bars and 
c u s t o m c o n f i g u r a t i o n s . 
C i r c l e N o . 105 

ACCESSORIES 

R I N G K I N G V I S I B L E S , I N C 

he Desk D r a w e r O r g a n i z e r is an i n n o v a t i v e , personal storage device. 
T h e three-piece des ign nests i n most box drawers to p r o v i d e storage 
and o r g a n i z a t i o n tor paper p roduc t s , c o m p u t e r med ia and t r a d i t i o n a l 

o f f i c e s u p p l i e s . N o . 9 4 2 9 0 — B l a c k ; S u g . L i s t — $ . 3 1 . 9 5 . C o n t a c t : R i n g 
K i n g , 1 -800-272-2 .366 or Fax 1 - 8 0 0 - 2 7 2 - 2 3 8 2 . 

C i r c l e N o . 106 

ACCESSORIES 

T O P S I D E R S 

ACCESSORIES 

W A T E R L O O F U R N I T U R E C O M P O N E N T S L T D 
U | i i ii p l . i i i n l . i i i l r r . . ' 

^ ^ O P S K I C TS place i;rcenery where i t belongs i n O p e n P l a n — o n top of 
pa r t i t i ons . N o w liberate the O p e n Plan f r o m the design l i m i t a t i o n s ol 
t r a d i t i o n a l j i l an t p lacement . TOPs ide r s showcase in t e r io r fo l iage for a l l 

t o see and e n j o y , w i t h o u t u s i n g one square i n c h o f y o u r m o s t precious 
resources—floor , w o r k and c i r c u l a t i o n space. T O P s i d e r s can al.so be side 
m o u n t e d , w a l l m o u n t e d or placed, w i t h o u t m o u n t i n g brackets, as file t op or 
b i n d e r b i n accents. 800-5 .33-7661 or fax 5 1 . V 4 8 9 - 2 7 9 4 . 
C i r c l e N o . 107 

aterloo's E r g o n o m i c a l l y des igned C o m p u t e r K e y b o a r d Sup | io r t s and 
Accessories are idea l f o r the c o m m e r c i a l a n d r e s i d e n t i a l o f f i c e s of 
t t x l ay . These keyboard s u p p o r t p roduc t s have been w i d e l y accepted i n 

v i r t u a l l y a l l app l i ca t i ons due to t h e i r s i g n i f i c a n t e r g o n o m i c i m p a c t o n the 
r e d u c t i o n of r epe t i t i ve s t r a in i n j u r i e s ( R S I ) such as carpal t u n n e l s y n d r o m e 
(GTS) . F r o m versat i le space-saving k e y b o a r d a rms t o accessories such as 
p a l m rests , W a t e r l o o h e l p s p r o v i d e t h e c o m p u t e r o p e r a t o r w i t h t h e 
necessary f l e x i b i l i t y , s u p p o r t a n d c o m f o r t t h a t w i l l i m p r o v e w o r k e r 
p r o d u c t i v i t y and mora le . 
C i r c l e N o . 108 
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ACOUSTICAL TREATMENTS/PRODUCTS 

E S S I A C O U S T I C A L P R O D U C T S C O . 

ssi A c o i i M K . i l P r d i k u t s ( n.'s l i i l l - i o i o r i i rochure clL-scriLvs a w i i l e ranj^e 
— o f i n t e r io r acoustical products tor appl icat ions f r o m indus t r ia l plants t o 
_ boardrooms. Inc luded is the ent i re S I L E N T S P A C E ' p r o d u c t l ine o f 

wal l panels, hall les, banners, l e i l i n ^ panels ami encapsulated masks and pads. 

C i r c l e N o . 10') 

ARCHITECTURAL ACCESSORIES 

C R O S S I N D U S T R I E S . I N C 

Custom Lattice Systems 
vinyl or oluminui 

A l u m i n u m post and ra i l s t ruc tures suppor t CROS.S V I N M - L i t t i c e or 
C R O W N a l u m a L A T T I C E t o c rea te a c o m p l e t e , d u r a b l e l a t t i c e 
i n s t a l l a t i o n s y s t e m . I d e a l f o r l a r ^ e r e s i d e n t i a l o r c o m m e r c i a l 

ins ta l l a t ions such as ba lcony and u t i l i t y enclosures, b u i l d i n g facades and 
fences, Pre-assembled sections o f suppor t s and panels .m- avai lable for easy 
i n s t a l l a t i o n . C a l l Cross Indus t r i e s , Inc. S O O - ^ i 1-9H7S. 

C i r c l e N o . 110 

AUDIO VISUAL/SOUND EQUIPMENT 

E L E C T R O H O M E P R O J E C T I O N S Y S T E M S 

AUDIO VISUAL/SOUND EQUIPMENT 

I N T E G R I T Y A / V D E S I G N S 

l e c i r o l i o m e P r o j e c t i o n .Systems d e l i v e r t h e s h a r p , b r i g h t , h i g h 
r e s o l u i K i n images t h a t h e l p t o d a y ' s t r a i n e r s a n d presen te rs g r a b 

_ a t t en t i on and h o k l interest. W h e t h e r your source mater ia l is v ideo, PC-
M a c i n t o s h or g raph ics w o r k s t a t i o n , E l ec t rohome has a f a m i l y ol re l iab le 
p r o n e tors t o s u i t any need. T h e new Marquee 8 0 0 0 , for example , of fers 
s t u n n i n g images, h i g h br igh tness and c o m p a t i b i l i t y w i t h a l l a n t i c i p a t e d 
f u t u r e sources lor an . i f lo rdable price. E lec t rohome systems are engineered to 
he lp you project " T h t - l m a g e o f a W i n n e r . " C a l l 1 - S 0 ( ) - 2 6 5 - 2 1 7 1 ; 
C i r c l e N o . 1 1 I 

hat's i n v o l v e d w i t h d e s i g n i n g and p l a n n i n g aud iov i sua l systems f o r a 
b o a r d r o o m , c o n f e r e n c e r o o m , t r a i n i n g c e n t e r o r a u d i t o r i u m . ' ' 
C a l c u l a t i n g p r o p e r s c r een s izes , i m a g e s izes , t h r o w d i s t a n c e s , 

e q u i p m e n t loca t ions , p r o j e c t i o n b o o t h des ign , A ' V e lec t r ica l re t |u i remcnts , 
A ' V c o n d u i t and cable r equ i r emen t s , w i n d o w t rea tmen t s , l i g h t i n g plans, 
c o n t r o l systems. H m m m m . Lots o l s t u f f , h u h . ' Send I N T E G R I T Y A / V 
D E S I G N S y o u r plans and w e ' l l send y o u a c o m p l e t e set o f A / V des ign 
d r a w i n g s t o e n s u r e t h a t y o u r p r o j e c t r u n s s m o o t h l y . I n t e g r i t y A / V 
Des igns , 5 5 2 1 Grace A v e . . B e t h l e h e m , P A 18017 ; 2 1 5 - 9 7 4 - 9 8 . ^ 8 . 

C i r c l e N o . 1 12 
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AUDIO VISUAL/SOUND EQUIPMENT 

P A N A S O N I C P A N A B O A R D 

W i t h Panasonic Panaboards i n y o u r m e e t i n g s , everyone can leave the 
m e e t i n g w i t h le t ter-s ize copies o f y o u r p resen ta t ion . T h e Panaboard 
has t w o w r i t i n g p a n e l s . W h e n o n e is f u l l , press a b u t t o n a n d 

Panaboard copies e v e r y t h i n g t h a t is w r i t t e n , d r a w n or taped o n i t . T h e 
Panaboard is avai lable in t w o sizes. 
C i r c l e N o . 113 

CAD/CAFM 

A R C H I B U S , I N C 

lllUHIllliS.'fM 

Ficiinrnn - I luiiiiii 

^ ~ o r i i e . i r ly a d e c i d f . A R ( . l i l H i : , S | - M has I X T M I lR- l | - ' ing m . i n v ol i l n 
~ w o r l d ' s b e s t - k n o w n o r g a n i x a i ions save t i m e , m o n e y a m i e f f i i r i 

a u t o m a t i n g t h e i r f a c i l i t i e s . A l r e a d y the tl] C A I - ' M s o l u t i o n m the 
w o r l d , A R C H I B U S . FiM recen t ly t o o k g rea t s t r ides i n s i m p l i f y i n g user 
i n t e r l a c e . V e r s i o n 6 .1 o l f e r s c o m p l e t e c o m p a t i b i l i t y w i t h A u t o C A D 
Relea.se 12 f o r W i n d o w s , t ' ea t i inng i l i a l o g boxes, easy r e p o r t i n g ami more . 
C i r c l e N o . I l l 

CAD/CAFM 

B P I , I N C . 

CARPET/CARPET FIBERS 

W H I T E C R E S T C A R P E T M I L L S 

V A O i ^ E S I G N SERVICES" 

Y o u can o f l e r y o u r o w n C ! A D - l i k e d e s i g n services w i t h t h i s S 9 9 0 

s o f t w a r e package . B P I l i b r a r i e s p r o d u c e t h r e e - d i m e n s i o n a l c o l o r 

g r a p h i c s and spec the p r o j e c t a u t o m a t i c a l l y , i n c l u d i n g c o m p l e t e 

c o n n e c t i n g hardware . O r u.se c o m p e t i t i v e l y p r i ced B P I C A D suppor t f o r 

accurate. h i g h - t ] u a l i t y c o m p u t e r genera ted o f f i c e l a y o u t des ign . Free co lor 

b rochure . 

C i r c l e N o . 1 I 5 

P R O D U C T SHOWCASE 1 9 9 3 - 1 9 9 4 

IN T E R A C T I V E S f r o m W h i t e c r c s t C a r p e t M i l l s p r o v i d e s a c u i p i l e 
t ex tu re t h a t is cteated by b l e n d i n g new t e x t u r e - l o k n y l o n yarn w i t h 
t w o s t a n d a r d heat-set yarns . T h e su r face e f f e c t is h i g h l i g h t e d b y 

m o n o c h r o m a t i c tones e n h a n c e d w i t h d a r k accents . I N T E R A C T I V E S 
p r o v i d e s an i n t e t e s t i n g l o o k f e a t u r i n g a h i g h p e r f o r m a n c e y a r n a n t i 
c o n s t r u c t i o n for use i n h o s p i t a l i t y , p u b l i c space, corpora te areas or r e t a i l 
.stores. C a l l 1 - 8 0 0 - 3 9 5 - 9 7 6 6 f o r more deta i ls . 
C i r c l e N o , I 16 
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CARPET MAINTENANCE SYSTEMS 

H O S T / R A C I N E I N D U S T R I E S , I N C . 

C L E A N I N G DIAGRAM 
When and where ( -- - l i ' I 
to HOST ^ 
c lean 

C L E A I N J i r S I G 

SYMBOLS 

£] HAmnoon 
I cMPer 

^ TftACH Of" AtfAS 
i FUNNEL AHEAS 

H UAIN TRAFFIC AHeAS 

CARPS J CLEANED =23', 

CLEANING FREQUENCY 
B evenY m i • 
• EVERY TWO WEEKS 
• EVERY UONTM 

EVERY tAONTM 

O N G E R C A R P E T L i j - E . L O W E R C O S T S . H o s t ' s C A M P ® : 
C o m p u t e r A i d e d M a i n t e n a n c e P l a n , u sed w i t h t h e H O S T D r y 

™ E x t r a c t i o n C a r p e t C l e a n i n g S y s t e m , s i g n i f i c a n t l y reduces c a r p e t 
maintenance costs, improves carpet appearance, e l imina tes costly p remature 
carpet rep lacement and extends carpet l i f e . C A M P p rov ides accurate cost 
estimates tor b u d g e t m g and schedules a l l v a c u u m i n g and c leaning ac t iv i t i es . 
H O S T is r ecommended by carpet m i l l s w o r l d w i d e . H O S T / R a c m e Indust r ies 
Inc . . Racine . W I ; 800-558-94 .^9 ; Fax 4 1 4 - 6 3 7 - 0 5 5 8 . 
C i r c l e N o . 117 

CASUAL/OUTDOOR FURNISHINGS 

L F I / L A N D S C A P E F O R M S 

^ ^ ^ ^ 

A P O L E O N W E A T H E R - P R O T E C T E D A S H U R N is the s o l u t i o n 
f o r o u t d o o r s m o k i n g areas. T h e tapered t o p keeps r a in o u t and the 
d e p t h ot the ash pan protects conten ts t r o m the w i n d . A t t a c h e d l i t t e r 

r e c e p t a c l e m a y be s p e c i f i e d . N a p o l e o n is c o n s t r u c t e d o f r e c y c l e d 
a l u m i n u m , finished w i t h polyester powdercoa t ; is 4 1 " t a l l , 1 1-1/2" w i d e , 
4 - 1 / 4 " deep. C a l l 8 0 0 - 5 2 1 - 2 5 4 6 f o r a free b rochure . 
C i r c l e N o . 118 

COMPUTER SUPPORT FURNITURE 

I N N O V A T I V E O F F I C E P R O D U C T S , I N C 

FLOORING/RESILIENT/WOOD 

F O R B O I N D U S T R I E S , I N C 

INNOVATIVE OFFICE PRODUCTS INC. 

Ergonomic 
Space Saving 

Computer Furniture and 
Accessories 

. .-
Innova t i ve O f f i c e P roduc t s , I n c . , a leader i n space-saving, e r g o n o m i c 

c o m p u t e r f u r n i t u r e and acces-sories, presents i ts ca ta log o f c o m p u t e r 
m o n i t o r arms, CPLJ f loor stands, keyboard drawers and other products . 

T h i s new catalog provides specifiers w i t h q u a l i t y European and A m e r i c a n 
des igns , w h i c h m a x i m i z e desk space e f f i c i e n c y , w o r k e r p r o d u c t i v i t y and 
o f f i ce floor space usage. C u s t o m m a n u f a c t u r i n g is also available. 
C i r c l e N o . 119 
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Mu l t i S t c p m i x e s t r a n s p a r e n t a n d c o l o r f u l v i n y l c h i p s w i t h m e t a l 
par t ic les for an e x c i t i n g new l (H)k . N o w avai lable i n an extended range 
o f colors created t o coord ina te w i t h Co lou rS tep and T rac t i onS tep tiles 

for greater des ign f l e x i b i l i t y . M u l t i S t c p provides excel lent w e a r a b i l i t y , is 
s ta in and i n d e n t a t i o n resistant and h y g i e n i c . Easy t o c u t i n t o decorat ive 
shapes o r i n l a y s , M u l t i S t e p a d d s a n e w d i m e n s i o n t o c o m m e r c i a l 
ins ta l l a t ions . For more i n f o r m a t i o n about Forbt) floor cover ings or V i c r t e x 
w a l l c o v e r i n g s , contact : Forbo Indus t r ies Inc. : 1 - 7 1 7 - 4 5 9 - 0 7 7 1 
C i r c l e N o . 1 2 0 
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FLOORING/RESILIENT/WOOD 

F O R B O I N D U S T R I E S , I N C . 

FLOORING/RESILIENT/WOOD 

F O R B O I N D U S T R I E S , I N C 

C o l o r c x c o n d u c t i v e v i n y l f l o o r i n g c o m b i n e s ae s the t i c b e a u t y w i t h 
i m p r e s s i v e p e r f o r m a n c e cha rac te r i s t i c s . I rs a n t i - s t a t i c and e l e c t r i c a l 
c o n d u c t i v i t y proper t ies p r o v i d e super io r f u n c t i o n i n c o m p u t e r rtnims. 

h o s p i t a l o p e r a t i n g theaters , t e l e c o m m u n i c a t i o n s , e tc . , a n y w h e r e r a n d o m 
e lec t r i ca l cu r ren t s m u s t be c o n t r o l l e d . C o l o r e x comes i n two styles, E L 5 0 ( I 0 
and AS2()0() , based o n e lec t r ica l resistance r e q u i r e d , and 10 co lor choices 
f o r i ts 2 4 " X 2 4 " t i les . For more i n f o r m a t i o n about Forbo f l o o r cover ings or 
V i c r t e x w a l l c o v e r i n g s , contac t : Forbo Indus t r ies Inc . : 1 -717-459-0771 
C i r c l e N o . 121 

FLOORING/RESILIENT/WOOD 

M U S S O N R U B B E R C O . 

e w D e s i g n Nose w i l l easily a d j u s t and adhere to steps w i t h r e t u r n 
a n g l e nos ings b e t w e e n 9 0 a n d 65 degrees a n d a l l o w s g o o d fit o n 
s ta i rways des igned for .safety. S h o w n is ou r D i a m o n d Des ign T r e a d , 

ava i lab le i n 11 m a r b l i z e d or 9 so l id colors w i t h ext ra l ong 2" d e p t h nose. 
C i r c l e N o . 12.3 

C o lo r s ty le is a homogeneous s o l i d v i n y l t i l e o f r emarkab le hardness tha t 
provides the bc-auty o f m a r b l e w i t h o u t the p r o b l e m s o f main tenance . 
C o l o r s t y l e is t o u g h to penetra te , hard t o abrade, d i f f i c u l t to d e n t , easy 

to clean and perfect f o r h i g h t r a f f i c c o m m e r c i a l locat ions . I n 1 3 marb le i zed 
colors and so l id colors f o r i n l ay , feature s t r i p i n g and w e l d i n g . For more 
i n f o r m a t i o n about Forbo f l o o r cover ings or V i c r t e x w a l l c o v e r i n g s , contac t : 
Forbo Indus t r i e s Inc . : 1 - 7 1 7 - 4 5 9 - 0 7 7 1 
C i r c l e N o . 122 

FLOORING/RESILIENT/WOOD 

P E R M A G R A I N P R O D U C T S , I N C . 

D e r m a G r a i n Products presents new P e r m e t a g e ® P o r t f o l i o , Ciist m a r b l e 
floor t i l e s i n 18 c r i s p , v i v i d co lo r s and th ree f i n i s h e s — P o l i s h e d , 
H o n e d and T e x t u r e d . T h e d i v e r s i t y of color , size and t ex tu re provides 

l i m i t l e s s des ign f r eedom f o r any e n v i r o n m e n t . D u r a b l e , s l ip- res i s tan t and 
easily m a i n t a i n e d . For samples, contac t y o u r local Permetage d i s t r i b u t o r , 
ore-al l P e r m a G r a i n Products , Inc . at: 2 1 5 - 5 6 5 - 1 5 7 5 ; Fax 2 1 5 - 5 6 5 - 1 5 . 3 0 . 
C i r c l e N o . 124 
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GLASS PRODUCTS 

P I T T S B U R G H C O R N I N G 

P i t t s b u r g h C o r n i n ^ ; s newest glass b l o c k des ign is i n s p i r e d by one o f 
nature 's o ldes t . T h e new Cirrus '"* ' p a t t e r n echoes the g a u z y m i s t o f 
c louds , p r o v a l i n g the perfect b l e n d of l i g h t and p r ivacy . T h e ( j r r u s 

des ign adds a s t i p p l e i l surface t o the p o p u l a r DecoraOO pa t t e rn ' s waves, 
c r e a t i n g an ext ra layer o f p r ivacy . T h e b l o c k , ava i lab le i n 8 "x8"xS" and 
6 " x 8 " x . V ' sizes, can be used a lone or c o m b i n e d w i t h o t h e r pa t t e rns l<»r 
w i n d o w s , w a l l s , showers and more . 
C i r c l e N o . I 2 S 

HEALTHCARE FURNISHINGS 

N U C L E A R A S S O C I A T E S 

L A N N 1 N C 

C L E A I V P b 

L E A D - P L A S n C M O D U L A R X-RAY 
H A R R I E R S & W I N D O W S 

r te X - R . i \ K o u m P i . i n n i n g ( H I K I C ( I c i r - P b b . i r r i c r s solve r a d i a t i o n 
• ~ s h i e k h n g p r o b l e m s . L e a d - i m p r e g n a t e d , t r a n s p . i r e i i i . sh . i r ie r - res is tant 

p l a s t i c m o d e l s are a v a i l a b l e i n o v e r 2 0 0 s t o c k sizes a n d i n l ead 
ecjuivalencies f r o m O . i m m t o 2 , 0 m m . Features inc lude p r e l ab r i ca t i on for 
q u i c k , on-si te iLSsembI)'. and space-saving decorator kxiks . I'ree ( ' L E A R - P b 
X - R . i y RcMtm P l a n n i n g G u i d e is avai lable . Nuc lea r Associates. 100 Voice 
Road, 'Carle Place. N Y 1 1 5 1 4 . 5 1 6 / 7 4 1 - 6 3 6 0 ; fax 5 1 6 / 7 4 1 - 5 4 1 4 . 
C i r c l e N o . 126 

HEALTHCARE FURNISHINGS 

P L A Y S C A P E S , I N C . 

HEALTHCARE FURNISHINGS 

S A U D E R M A N U F A C T U R I N G C O M P A N Y 

T his i n d o o r p l ay s t ructure is j u s t one o f m a n y p r o d u c t s d e s i g n e d 
s p e c i f i c a l l y t o o c c u p y w a i t i n g c h i l d r e n i n m e d i c a l w a i t i n g ares, 
l i b r a r i e s , r e t a i l stores, res taurants and o t h e r c c i m m e r c i a l l a c i l i t i e s . 

l l n i t s h o w n fea tures t w o levels , l i g h t i n g , s l i d e , w h e e l c h a i r access and 
m a n y o p t i o n s and accessories. For a free ca ta log , ca l l 1 - 8 0 0 - 2 4 8 - 7 5 2 9 . 
C i r c l e N o . 127 

• ^ " h e clean l l o w i n g l ines ava i l . ib le by p l y b e n d i n g o f ha rdwoods has 
a l l o w e d the .Sauder C^ompany t o i n t r o d u c e a new l ine of hea l th care 
s e a t i n g . T h e L a u r e l w o o d . a p a t i e n t r o o m c h a i r , e m b o d i e s t h e 

i m p o r t a n c e o f e r g o n o m i c s and c-iLse o f ma in tenance in l i g h t w e i g h t , durable 
and c o m f o r t a b l e seat ing at a f f o r d a b l e prices. 

C i r c l e N o . 128 
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HOTEL/RESTAURANT FURNISHINGS 

A L L I B E R T C O N T R A C T 

T he T E R R A C E A r m c h a i r f o r A l l i b e r t C o n t r a c t u t i l i z e s N I T E C 
prcKessing, us ing N i t r o g e n Gas as the pressure source t o m o k l h i g h -
dens i ty , svnthct ic mater ia l i n t o s tu rdy one-piece frames. T E R R A C E IKLS 

the l (K)k o f h a m l craf ted wo<xl and is available i n W h i t e , Black ami I'orest 
Green frames. Versat i le i n t e n o r cushion opt ions arc available for a variety o f 
appl ica t ions . C O M also available. A l l i b e r t Cont rac t , I - 8 0 0 - 2 5 8 - 5 6 1 9 . 
C i r c l e N o . 129 

LAMINATES 

L A M I N A R T 

A Step Ahead... 

A M I N A R T decora t ive laminates are k n o w n f o r t h e i r creat ive designs 
and s o l i d c o l o r s — i n p o p u l a r grades and finishes. L a m i n a r t inc ludes 

• ™ d r i i m a i K . d l y u r . m u c l , i x o m , w o n j M I H - I T p r i n t s a n d c o l o r s and 
tlesi,L;ns us ing i r idescent pearl lus ter , s h i m m e r i n g in terference and rad ian t 
m e t a l l i c i n k s . T h e C o n t i n e n t a l (Col lec t ion o f fe r s i n n o v a t i v e v isua l e f lcc is 
vmnp. the latest colors , designs and p r i n t i n g techniques . 1 - 8 0 0 - 5 2 6 - 4 6 2 7 . 
C i r c l e N o . 130 

LIGHTING 

E D I S O N P R I C E L I G H T I N G 

LIGHTING 

F L O S I N C O R P O R A T E D 

dison Price L i g h t i n g offers the indus t r \ ' ' s largest selection o f d i m m a b l e 
" • energy saving compac t l luotescent fixtures—including D T T ® , Super 
— H a l l u x ® a n d W a s h l u x ® . D i m m a b l e v e r s i o n s are a v a i l a b l e i n 

d o w n l i g h t s ; w a l l washers; open reflectors; baff les; lenses; ~'" and 8" aperture; 
h o r i z o n t a l l y or v e r t i c a l l y l a m p e d ; one- or t w o - l a m p ; 18- or 2 6 - w a r t . A l l 
d i m m a b l e and a l l s h i p p i n g now. Edison Price is a Green L i g h t s A l l y . For 
i n f o r m a t i o n , please ca l l 2 1 2 - 8 3 8 - 5 2 1 2 or Fax 2 1 2 - 8 8 . S - 7 9 8 1 . 
C i r c l e N o . 131 

T he new vers ion ol the T I L T w a l l sconce meets A D A requ i remen t s ftir 
p u b l i c spaces. I l l u m i n a t i o n is p r o v i d e d by t w o e n e r g y - e f f i c i e n t 
compac t fluorescent lamj^s an i l is d i f f u s e d t h r o u g h t w o o v e r l a p j i i n g 

s emi -c i r cu l a r glass j^lates—one opal w h i t e , ami the o t h e r p a r t i a l l y f ros ted . 
U L l i s ted and s tocked tor q u i c k s h i j i m e n t . 
C i r c l e N o . 132 
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LIGHTING i LIGHTING 

U N I Q U E S O L U T I O N S / D I V . O F H O L O P H A N E U N I Q U E S O L U T I O N S / D I V . O F H O L O P H A N E 

T H E U N I Q U E S O L U T I O N S D I V I S I O N O F H O L O P H A N E — T h e 
Dorches ter '^ ' l u m i n a i r e is s tyled i n the fashion o f the 19th cen tury g i s 
l i g h t , b u t w i t h a p r i sma t i c glass op t i ca l assembly t o precisely con t ro l 

the l i g h t f r o m an e f f i c i en t , h i g h - i n t e n s i t y discharge l a m p . Precisely m o l d e d , 
t h e r m a l r e s i s t a n t , B o r o s i l i c a t c glass r e f r a c t o r s p r o v i d e s y m m e t r i c a l , 
a s y m m e t r i c a l o r square d i s t r i b u t i o n o f l i g h t t o m a x i m i z e e f f i c i e n c y and 
p r o v i d e u n i f o r m i l l u m i n a t i o n . T h e t rans lucent plast ic d o m e a l lows a soft 
u p w a r d g l o w to gen t ly i l l u m i n a t e fo l iage and b u i l d i n g facides, e l i m i n a t i n g 
the "cave effect "caused by cut o f ] luminai res . 
C i r c l e N o . 135 

- p i l l - L ' N i g i l . S O I I T I O N S D I V I S I O N O F I K ) ! . ( ) P H A N E — T h e 
G r a n V i l l e ® l u m i n a i r e rep l i ca tes t h e aco rn shape o f t u r n - o f - t h e -
centur ) - s t r e e t l i g h t i n g fixtures. Precisely m o l d e d r e f r a c t i n g p r i sms 

c o n t r o l the d i s t r i b u t i o n o f l i g h t , m a x i m i z i n g u i i l i z a t i o n , u n i f o r m i t y and 
po le spac ing . T h e f u l l y l u m i n o u s Boros i l i c a t e glass r e f r ac to r retains i ts 
t r a d i t i o n a l shape w h e n i l l u m i n a t e d ami sparkles i n the sun l i k e cu t glass 
d u r i n g the d a y l i g h t hou r s . A s o f t u p w a t d g l o w is a l l o w e d t o g e n t l y 
i l l u m i n a t e fo l i age ami b u i l d i n g facades, c r ea t i ng a f u l l y l u m i n o u s ou td tx ) r 
e n v i r o n m e n t t h a t opens u p the space f o r pedes t r i an use. T h r e e u n i q u e 
r e f r a c t o r s a r e a v a i l a b l e , d e s i g n e d f o r I . E . S S t y l e I I I , I V a n d V 
d i s t r i b u t i o n s , and a var ie ty o f t r a d i t i o n a l hous ing styles m a t c h h i s t o r i c a l l y 
s ty l ed cast i r o n , a l u m i n u m or concrete posts. 

C i r c l e N o . 136 

LIGHTING 

U N I Q U E S O L U T I O N S / D I V . O F H O L O P H A N E 

LIGHTING 

U N I Q U E S O L U T I O N S / D I V . O F H O L O P H A N E 

T H E U N I Q U E S O L U T I O N S D I V I S I O N O F H O L O P H A N E — T h e 
o c t a g o n a l A r l i n g t o n ™ l u m i n a i r e . w h i l e r e m i n i s c e n t of the e i g h t 
s ided street l i g h t i n g lanterns o f the 1920s, u t i l i zes a prec is ion op t i ca l 

s y s t e m t o m a x i m i z e p o s t s p a c i n g s w h i l e m a i n t a i n i n g u n i f o r m 
i l l u m i n a t i o n . Severa l pos t c a p i t a l s a l l o w i n s t a l l a t i o n o n a v a r i e t y of 
h i s t o r i c a l l y s ty led cast i r o n , cast a l u m i n u m or concrete posts. 
C i r c l e N o . 137 
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- p i IE U N I Q U E . S O L U T I O N S D I V I S I O N O F H O L O P H A N E — T h e 
H a l l b t o o k ' ^ ' residential .s t reet l ight ing system combines c o n t e m p o r a r y 
s t y l i n g w i t h Ho lophane ' s l i g h t c o n t r o l c a p a b i l i t y . Boros i l ica te glass 

tefractors m a x i m i z e efFiciency, po le spac ing and i l l u m i n a t i o n u n i f o r m i t y 
while control l ing brightness, l l i e fkiretl a-fltxtor pmvides cut o f f s y m m e t r i c a l o r 
a s y m m e t r i c a l d i s t r i b u t i o n s . T h e steel or a l u m i n u m pole w i t h cast a luminum 
bise and luminaia- mount ing bracket complete die i n t e g r a t e d l i g h t i n g system. 

C i r c l e N o . 138 
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LIGHTING 

L I G H T W O R K S 

i g h t w o r k s offers a c o m p l e t e l ine o f spec i f i ca t ion grade cove l i g h t i n g . 
N e w t r ans fo rmer l e s s , m i n i a t u r e l a m p , R i b b o n l i t e ® n o w ava i l ab le . 

— P o i n T r a k ® f i x t u r e s fea tu re l o w a n d l i n e v o l t a g e , incandescent and 
fluorescent l i g h t sources. A n y color temperature or l i g h t in tens i ty at tainable 
w i t h the l ine . Ballasted fixtures available w i t h h i g h |x)wer factor, e l en ron ic 
and d i m m i n g balla.sts, U I , l i s ted . For speedy reply F A X : 2 1 5 - 2 2 7 - 7 3 3 2 
C i r c l e N o . 133 

LIGHTING 

T S A O + C L S 

T S A O • (!LS T.iskmiLsters are lumina i res lor open of f ice envi ronments . 
Space saving models at tach to of f ice screens, (^ther models U i l t t h r o u g h 
w o r k surfaces or have w e i g h t e d bases. A l l types are e q u i p | x d for energy 

saving lamps and are available in 2 0 color finishes. Ideal user con t ro l features 
reduce incidence ol eye fa t igue and glare w h e n used at c o m p u t e r terminals . 
M o d e l T M - " ' 0 5 - B T . shown , is used for b o l t - t h r o u g h desktop m o u n t i n g . 31 
Grove Street, N e w Canaan, C T 0 6 8 4 0 , 2 0 3 - 9 6 6 - 9 5 5 9 . Fax 2 0 3 - 9 6 6 - 2 3 3 5 . 
C i r c l e N . . . 13 i 

MAILROOM FURNISHINGS 

H A M I L T O N S O R T E R C O M P A N Y , I N C . 

OFFICE FURNITURE 

C R E A T I V E D I M E N S I O N S 

M a i l r o o T i 
D e s i g n G u i d e 

a i l r o o m des ign g u i d e . P lan y o u r m a i l r o o m for m a x i m u m e f f i c i ency 
w i t h the M a i l r o o m D e s i g n G u i d e f r o m H a m i l t o n Sor te r C o . , I n c . 
O v e r 20 pages of w o r k f l o w charts , .sample designs and layouts f r o m 

some of the c o u n t r y ' s m o s t e f f i c i e n t m a i l c e n t e r s . Survey f o r m s , l a y o u t 
g r i d s , a n d s p e c i f i c a t i o n w o r k s h e e t s are also i n c l u d e d . H a m i l t o n Sorter 
C o m p a n y , Inc . , 8 0 0 - 5 4 3 - 1 6 0 5 or fax 8 0 0 - 5 4 3 - 3 0 7 0 . 
C i r c l e N o . 139 
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I 
et y o u r i m a g i n a t i o n soar" w i t h C r e a t i v e D i m e n s i o n s . A b road 
range o f ca.scgoods ava i l ab l e i n a r a i n b o w o f l a m i n a t e choices 

• combines co lor and s ty le w i t h d u r a b i l i t y and f u n c t i o n . Crea t ive 
D i m e n s i o n s o f fe r s the u l t i m a t e escape f r o m the b o r i n g o f f i c e , r ecep t ion 
cen te r o r c o n f e r e n c e r o o m . C a l l C r e a t i v e D i m e n s i o n s a n d "Let Y o u r 
I m a g i n a t i o n Soar!" C a l l : 2 1 9 - 7 7 3 - 2 4 1 1. 
C i r c l e N o . 140 
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OFFICE FURNITURE 

F L E X - Y - P L A N I N D U S T R I E S , I N C . 

S y s t e m Four by F l e x - Y - P l a n features sophis t i ca ted s t y l i n g enhanced by 
q u a l i t y d e t a i l i n g , Clean l ines and radius edges create a classic look ol 
elegance, perfect for a profess ional business e n v i r o n m e n t . M a i n t a i n 

y o u r image and y o u r edge w i t h System Four by F l e x - Y - P l a n . T h e value 
s o l u t i o n . C a l l : 8 0 0 - 4 5 8 - 0 5 5 2 Ibr a free b rochure . 
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OFFICE FURNITURE 

N U C R A F T F U R N I T U R E C O M P A N Y 

O h . wha t a r e l i e l l G e o m e t r i c shapes i n the Paragon Series ol occasional 
r ab ies m a y be a c c e n t e d w i t h y o u r c h o i c e o f s i x d e c o r a t i v e f r e t 
m o l d i n g s . A r c h i t e c t u r a l l y i n s j i i r e d a n d i n t r i c a r e l y d e t a i l e d , f r e t 

moldin .us r e in fo rce the tables ' v isual soph i s t i ca t ion and t ac t i l e a l lu re . .See 
the en t i r e G e o i n e t r i c s c o l l e c t i o n f e a t u r i n g the Paragon and E K O Series, 
avai lable n o w . 
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SEATING 

A R C A D I A 

SEATING 

E X E C U T I V E O F F I C E C O N C E P T S 

S erenade f r o m Arcad ia leatures g e n t l y s l o p i n g a rms and a g r a c e l u l l y 
arched back g i v i n g i t u n c o m p r o m i s i n g c o m f o r t . T h e sweeping flow o f 
the back legs and Hare o f the f r o n t legs p r o v i d e a d r a m a t i c v iew f r o m 

any angle . Serenade olfers three o p t i o n s ; slat back, uphols te red back w i t h 
open a rms and u j iho l s t e red back w i t h panel arms, C a l l : TIO-532-9100 

C i r c l e N o . 14.3 
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Ga m u t . . . a n o t h e r new E O C sea t ing c o l l e c t i o n by H o w a r d P ra t t . T h e 
f r a m e des ign prov ides m a x i m u m occupant safety ami c o m f o r t . O n e -
piece m o l d e d seat shel ls f ea tu re t h ree - sec t ion , m u l t i - d e n s i t y f o a m 

c o n s t r u c t i o n . Seats and tables are in te rchangeable . O p t i o n s inc lude h i g h -
back chairs and g a n g tables. 

C i r c l e N o . 144 
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S E A T I N G I S E A T I N G 

DAVIS FURNITURE INDUSTRIES. INC. ECKADAMS 

Davis F u r n i t u r e I ndus t r i es recen t l y i n t r o d u c e d the T W I R L Side and 
S t a c k i n g Series des igned by G o t / U n g e r . T h e sleek des ign o f t h i s 
f o r m e d , cu r ve -p l y cha i r series prov ides c o m f o r t and d u r a h i h t y for the 

c h e n t , w h i l e u l l e r i n g a w i d e var ie ty of des ign choices. T W I R L side cha i r 
offers an upho ls te red seat and back, upho ls te red seat w i t h veneer back, o r 
seat and back a l l veneer. T h e .series stacks 12 h i g h and is ava i lab le in beech 
veneer finished m any D a v i s beech o r T A O Coat finish. T h e series can be 
upho ls te re i l in a i i \ ' labr ic o r leather o f fe red in the Dav is C o l o r N e t w o r k 
P r o g r a m . 

C i r c l e N o . 115 

r " c k A d a m ' s new P r i m i p l e s ' ^ ' 3"^()() Series o f o f f ice sea l ing meets the 
cha l lenge ol today's wo rk e n v i r o i i m e n i s . By addressing ihe e.s.sential 

— factors in i - rgonomic i l i s i g n , the P r i i H i p l e s Series is t ies ig i ied to adapt 
the w o r k p l a c e to the needs o f the worke r . T h e Pr inc ip les Series of fers task, 
h i g h back task, managemen t and side cha i r m o d e l s — s e a t i n g tor ever\ 'one 
i n the o f f ice . For more i n l o r m a t i o n , please cal l t o l l - f ree 1 - H ( ) ( ) - 3 3 T - S E A T 
and ask lo r ou r P r i nc i p l es " * ' Series co lor b rochure . 
C i r c l e N o . I i() 

S E A T I N G 

KING CONTRACT SEATING 

S I G N A G E PRODUCTS 

DAVSON, A RUBBERMAID COMPANY 

RDSeiies Has The Fdî r 
On Visual Coiiiiiiuiiiciiiniiv 

S t y l e and techno logy coexist in K i n g Con t rac t Sea t ing . The.se designs 

fo r the e r g o n o m i c w o r k p l a c e o f fe r task cha i rs t h a t f o l l o w the user 

w i t h cons tan t l u m b a r suppo r t and relaxed r e c l i n i n g ac t i on . The back 

and seat move in a 3 t o I ra t io , w i t h m i n i m a l seat f r o n t rise. A l l can be 

sh ipped v ia UPS. 
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RD Series w i l l fit per fec t ly in a recep t ion area, ha l lway or any l oca t i on 

tha t requi res the p o s t i n g ol i n f o r m a t i o n . T h e R D series rad ius des ign 

features s m o o t h rounded edges and corners for the c o n t e m p o r a r y look . 

Create V i sua l Elegance w i t h the R D Series in y o u r p lans. L i m i t e d 5-Year 

W a r r a n t y . 

C i r c l e N o . 148 
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S I G N A G E PRODUCTS 

INNERFACE 

T N N n R F A C E makes i i uasicr For y o u t o m e e t the new A m e r i c a n s 
W i t h D isab i l i c ies A c t (ADA) si^;nage s tandards. I N N E R F A C E of fers 

• • 1. A var ie ty o f c o m p l i a n c e s ignage 2. N a t i o n a l d i s t r i b u t i o n - i . So l id 
2 1 - y e a r h i s t o r y a n d 4 . E c o n o m i c a l , a t t r a c t i v e a n d h i g h l y f u n c t i o n a l 
i n t e r i o r and ex te r io r s ignage. For tree l i t e ra tu re c a l l : 1 - 8 ( ) ( ) - M ^ - ' l " 9 6 . 

C i r c l e Nt). 149 

S I G N A G E PRODUCTS 

KROY SIGN SYSTEMS 

ATRIUM 

ei K r o y S i g n Systems take care o f A D A s ignage c o m p l i a n c e for your 
next p r o j e c t . K r o y s A D A T a c t i l e S i g n Series c o m p l i e s w i t h A D A 

— code for tac t i le le t ters . Grade 2 B ra i l l e and picto.urams. K r o y can also 
re t ro f i t c u r r e n t s ignage by a p p l y i n g a tac t i l e p la te t o the surface o f t he 
e x i s t i n g s i g n . C a l l for a free A D A book le t ; K( )n- ' ^3 .^ -5769. 
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S I G N A G E PRODUCTS 

PRESCOLITE 

S T O R A G E / F I L I N G 

A . S . R . S . OF AMERICA 

T he above c u t - a w a y j i r o d u c r p h o t o i l l us t ra tes Presco l i te E m e r g e n c y 
System's new E X I T L I T F L E D . T h i s ex i t consumes less than three 
w a t t s per face w i t h an expected ' )0+ years o f t r o u b l e free jx - r fo rmance 

and s tanda rd u n i f o r m i l l u m i n a t i o n a l l o w i n g an a r c h i t e c t u r a l l y p l eas ing 
and i n h e r e n t l y safer egress ex i t . 
C i r c l e N o . 1 S 1 
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A .S.R.S. O F A M E R I C A ' S E l c c o m p a c k h i g h - d e n s i t y m o b i l e she lv ing 
saves as m u c h as 70% o f y o u r f l o o r space rec |u i red to r f i l es and 
storage. A u t o m a t i c passive safety system is ava i lab le on a l l e lectr ical 

and mechan ica l systems. She lv ing is des igned t o be moved and u p r i g h t s 
are recessed i n t o carr iage p r o v i d i n g safety and s t a b i l i t y . Less expensive 
than f l i c cab ine ts . Thousands o f i ns ta l l a t i ons w o r l d w i d e . C a l l for a free 
space analysis at 2 1 2 - 7 6 0 - 1 6 0 7 . 

C i r c l e N o . I 52 
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S T O R A G E / F I L I N G 

FULL SPACE FROM LUNDIA 

U'NIMA 

undia 's Ful lspacc she lv ing , made o f W(KK1 . offers t remendous amounts ot 
stora^je in compara t i ve ly smal l space, as w e l l as qu i cke r access t o files or 

™ u c h i - r uoods. In a d d i t i o n , FuUspaci ' is k u u l e r to stored mater ia ls l i ke 
d o c u m e n t s , samples and files than meta l she l vmg . A n d Fullspace is bet ter 
lcK)kiny, more du rab le , c|uieter, more fire-rctardant and easier t o adjust than 
meta l she lv in / i . For more i n f o r m a t i o n on Ful lspace, cal l SO( ) /726-9663, or 
w r i t e Lund ia , 6()() C a p i t o l W a y , Jacksonv i l l e , I L 6 3 6 5 0 . 
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S T O R A G E / F I L I N G 

K W I K - F I L E 

KW I K - F I L E ® M A R C A D E T ® C A B I N E T S in w o r k s t a t i o n s increase 
p r o d u c t i v i t y . H o r i z o n t a l l y - r e c e s s i n g doo rs opera te eas i l y , p r o v i d e 
1 0 0 % access ib i l i t y t o files o r med ia . Suspended pocke t e n d - t a b files 

speed re t r ieva l and reduce mis f i les . In te rchangeab le c o m p o n e n t s adapt to 
user needs. E legant Marcade t Cab ine ts al.so save s p a c e — n o a d d i t i o n a l fioor 
area is needed to accommoda te open d rawers . C a l l : 1 - 8 0 0 - 3 6 8 - 1 0 5 7 . 
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S T O R A G E / F I L I N G 

RICHARDS-WILCOX 

T A B L E S / T A B L E G L I D E S 

ON THE LEVEL C O . , INC . 

C U T A W A Y 
VIEW 

H i g h E f f i c iency F i l i n g Sys tems—Increase y o u r file storage capab i l i t y in 

h a l f the space w i t h A u r o r a M o b i l e s . R i c h a r d s - W i l c o x A u r o r a M o b i l e 

files e l i m i n a t e wasted aisle space condens ing h i g h vo lumes o f files fo r 

q u i c k re t r ieva l . A u r o r a M o b i l e s are excep t i ona l l y f l ex ib le tor m u l t i - m e d i a 

storage and des igned to go anywhere in today 's o f f ice e n v i r o n m e n t . Easy 

t o assemble A u r o r a Q u i k - L o k ® She l v i ng is ideal for m o b i l e filing. C a l l : 1 -

8 0 0 - 8 7 7 - 8 4 5 6 . 
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Don ' t le t the wobb les r u i n y o u r new table 's d e b u t . O N T H E I .EVEL 's 

Supcr leve l ' iM T a b l e Ci l ides a u t o m a t i c a l l y a d j u s t t o a f l oo r ' s sur face 

every t i m e a tab le is m o v e d . T h e secret is a d o u b l e cam and sp r i ng 

m e c h a n i s m . Super level 's stainless steel s p r i n g is housed i n a super -cough 

n y l o n body tha t w o n ' t damage fioors or carpets. For f u r t h e r i n f o r m a t i o n 

con tac t : O n T h e Level Co . . Inc. : 8 0 0 - 4 - G L I D E S . 
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V I S U A L P R E S E N T A T I O N BOARDS 

MAGNAPLAN CORP. 

A G N A P L A N ' s ma^ync t i c w a l l m o l d i n g t r a n s t o r m s a n y w a l l o r 
win<.U)w i n t o an c t f cc t i ve d i s p l a y ari-a w i t h o i i r cosr ly i n s t a l l a t i o n s . 
Use in r t -ccpt ion areas for posters and d ia ,urams. in labora to r ies to 

suspend f i l m s for v i e w i n g , in the shop to ho ld p lans and w o r k o rders , at 
s c h o o l — a n y w h e r e y o u need t o d i s p l a y o r post i n f o r m a t i o n . Q u i c k 
i ns t . i l l a r i on , no tools r equ i red . For more i n l o r m a i i o n ask for free 51 -page 
cata log N o . 1601 A W 5 . 
C i r c l e N o . IS7 

W A L L S / P A R T I T I O N S 

TRANSWALL CORPORATION 

l~"(ir m a x i m u m o f t R L p r i K l i u 1 1 \ i i \ , T K . A N S W A L L o i k r s a l o m b i n a t i o n 
o l i ts .S< iun t l i \u l i r open p l a n s \ - . t e r n and L e i l m , i ; d i i , L : h ( ! ( i r | i ( i ra te 
Ser ies . A r c h i t e c t u r a l l i nes m a t c h : f a b r i c , b a k e d e n a m e l a n d t r i m 

b len t i ; w o r k surfaces and storage un i t s are in te rchangeab le be tween l ow-
and h i g h - w a l l . T R A N S W A L L is a s ing le -sou rce m a n u f a c t u r e r lo r open 
| i lan sys tems, p r i va te o l f ices an i l s u p p o r t h i r n i t u r e . Q u i c k S h i p p r o g r a m 
and ca ta log are ava i lab le . Cal l SOO- j 4 I - 9 2 5 5 . 
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WINDOW T R E A T M E N T S WINDOW T R E A T M E N T S 

3M CONSTRUCTION MARKETS DEPARTMENT MECHOSHADE 

a M'"^ ' S i l ve r lux ' " ^ ' is a h i g h l y re f lec t i ve s i l ve r f i l m t h a t re f lec ts S""-
9 7 % o( ava i lab le l i g h t , a l l o w i n g lor t he remova l o f u p to h a l f o f rhe 
f l uo res ien t l amps in use. T h i s results in far lower l i g h t i n g costs, w i t h 

inc reased e l f i c i e n c y i n l i g h t d e l i v e r y . T h e r e f l e c t o r s are i n s t a l l e d by 
professional i M a u t h o r i z e d dealers .mi l are w. i r r . i i i tee i l for 10 years. 
C i r c l e N o . I 59 

The orlglnni manual, 
motorized, and compulcrized 
sun-screen systems 

he MechuShade system ( D I I S I M S ut manua l and m o t o r i z e d shailes that 
e f f ec t i ve l y shade the w i i i i l o w and c o n t r o l g l a re and b r i g h t n e s s on 
C R T s w h i l e r e t a i n i n g the v u w . A c o m p l e t e i - r n g r a m tor A u d i o 

V isua l s h a d i n g , w h i c h inc ludes pockets ; side and s i l l channels and c e i l i n g 
accessories. A n exce l len t p r o d u c t for hea l th care fac i l i t i es , low main tenance 
•mil meets a l l local codes. 
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