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Introducing something 
you'U never see again: 

Invizilite-

\ 
It's halOQ^n! F i n a l l y - t m e white HgM 

is available in a str ip. One that 's functional, 
not jus t decorative. I t 's Inv iz i l i te* : so new and 

different, i t 's patented! I t uses min iature 7W 
tungsten-halogen bulbs on 8" or 4" centers, 

for clean, whi te, usable l ight. Plus the 
low voltage, low heat and long 

bulb l i fe tha t are making 
halogen the industry standard. 

I fs flexible! I t curves, 
up to 180°; i t bends at right 

angles. I ts size alone means 
Inviz i l i te fits places you 
couldn't reach before: it 's 

only 72" wide, and comes 

\

i n lengths up to 20'. 
W i t h its adhesive 

back, you can 
attach i t 

'» almost 
anjrwhere. 

i 

DC-3 Restaurant, Los Angeles 

That means you can conceal Inv iz i l i te 
almost anywhere. Coves and niches and nooks. 

Stairs and bannisters and cabinets. You can 
even focus at tent ion on the finest crystal, 

and br ing out the bri l l iance of jewelry 
or a r t objects (and do i t wi thout 

excessive heat). And all CSL L igh t ing 
halogen products are dimmable, too. 

Inv iz ihte doesn't replace anyth ing 
you've been using...because no 
other product can do what th is 
one can. See Inviz ihte, for the 

first t ime, at your local show
room. Or contact CSL for 
your nearest distr ibutor. 

Hilton Hotel. Chicago 

You may never see 
Inv iz ih te again. But 

youH applaud i ts 
effects for a long, 

long t ime. 

25070 Avenue Tibbetts. Valencia, CA 91355 • (805) 257-4155 • FAX: (805) 257-1554 
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It pays to 
compare 
Compare the construction of our rugged, 

extruded aluminum track sections. Scrutinize 
the high quality paint and the mirror-like 

plated finishes on our line and low 
1̂  voltage track fixtures. Try to match 

our simple, easy to install recessed 
housings in fluorescent, incandes

cent, low voltage and HID light 
sources. Or the many high 
quality trim options. 

When you're done comparing, 
who wins? You do! Because 

our quality and service are very 
affordable. We do it by selling 

direct from the factory to electrical 
contractors and distributors. 

But don't just compare our track and 
recessed lighting. Take a good look at our 

outdoor, security and industrial lighting too. 
You can start your comparison right now with 
just a phone call. We'll answer your technical 
questions and send you a free catalog. 

8 0 0 - 5 5 8 - 7 8 8 3 
I n Wisconsin: 800-236-7500 

RUUD 
LIGHTING 
9201 Wasiiington Avenue 
Racine. Wl S3406 
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The First Family of 

Low Voltage Outdoor Lighting 

1s t i n t h e I N D U S T R Y 
We invented the 12-volt outdoor l ight ing 

> system over 25 years ago and have bui l t 
our reputa t ion on innovat ion ever since. Our 
many new products and constant improvements 
have kept Nightscaping the industry leader with 
the best low voltage outdoor system you can buy. 

1s t i n S E R V I C E 
Our techn ica l staf f is a lways ready to 

. assist you in the design process and to 
answer your design quest ions ef fect ively. With 
our nat ionwide network of d is t r ibutors ready to 
serve you, N igh tscap ing produc ts are easy to 
use - and factory support is as near as your phone. 

Call us for a catalog. 

F i r s t a n d F i n e s t i n 1 2 - V o l t O u t d o o r L i g h t i n g 

We're Also 
Proud Of 
Ow Spanish 
Arabians 

LORAN INCORPORATED 
1705 East Colton Avenue • Redlands. California 92373 • (714) 794-2121 
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Imagine this Spacebird , 

airborne and soaring, 

elegantly floating in orbit, 

It 's brilliant light beam 

emulating the sun. When 

docked to LSI track, it's 

identified as our SB 16. 

For a SB 16 series 

information kit. write on 

your letterhead to: 

Lighting Services Inc 

Industrial Park. Route 9W. 

Stony Point. N.Y. 1098Q 
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I H e r b e r t Belfer Lighting, the 
architectural l ighting designers 
source for specification grade linear 
and specialty lighting . . . produas 
that curve, twist and flex . . . that 
pinpoint, highlight and accent. 
• Low voltage lighting produas 
• Cove and valance light strips 
• Marquee and facade accents 
• Halogen wall and ceiling 

luminaires 
We offer staff engineers for 
technical and planning assistance 
and a reputation for timely delivery, 
quality workmanship and budget 
cost control. 
We invite your inquiry. 
Call or write. 

norbert belfer lighting 
Since ms 

1703 Valley Road, Ocean, NJ 07712 
FAX (201) 493-2941 • (201) 493-2666 
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Hanover 
L/INTERN 

Q U A L I T Y L I G H T I N G F I X T U R E S 

6378IB 

Hanover Lanterns '89 catalog supplement #9037 includes 
7 NEW series of cast aluminum lantems, some with beveled 
glass and solid brass accents, additions to the Terralight 
landscape lighting line, plus in-ground burial ballast hous
ings with H.I.D. accent spot/floodlites. 

A DIVISION OF 
HOFFMAN PRODUCTS. I N C 
470 HIGH ST HANOVER. PA 17331 

717-632-6464 

Seeing The 
Shape Of Light 

A common observation among a growing number of 
l ighting designers is that clients and other design 

professionals less deeply involved in l ighting seem to be 
placing an increasing emphasis on what fixtures look like in 
a space, accompanied by o detr imental, diminishing concern 
for what the light from those fixtures does to the space. 

Fixtures are easy to see, to touch, and even to v i s u a l i z e -
light isn't. So how does one better understand what light 
looks like? 

Robert Prouse, l ight ing designer with H.M. Brandston & 
Partners Inc., has developed an illustrated "Shapes of Light" 
glossary to encourage the mental visualization of types of 
l ight ing effects. Entitled "Beams And Blobs—Seeing The 
Shape Of Light," it wi l l be featured in next month's issue. 

Another way to understand light is to see it first-hand in a 
place like the Reggiani Light Gallery in New York City. 

"We ore selling l ighting effects, not fixtures," says Barry 
White, vice president, Reggiani USA Inc. I l lumination. The 
gallery is an experiment for Reggiani, set up to educate both 
consumers and design professionals, according to White. 

"We wont people to understand the product and the results 
before they specify," White soys. "Many don't understand 
accent l ighting, for example, and mistakenly try to use it as a 
general l ighting source." 

The Reggiani Light Gallery is also an experiment because 
although the works of art on display ore for sale, the l ighting 
fixtures are not sold on the premises. 

Here's to "seeing the light." 

WANDA JANKOWSKI 
EDITOR 

THE REGGIANI LIGHT GALLERY, 800A Fifth Avenue, New York, 
NY, opened in Fall 1989. It provides a showcase for Reggiani 
lighting forms v ia application-type settings that feature fine 

art objects, jewelry and fashion, and furniture. Babi D. 
Sommer has been appointed the gallery's manager. 
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A Towering 
Achievement 

T A K E K E I T H I H O M P S O N S KXI'RK.S.SIVK 

T A L E N T . A D D T H E I N N O V A T I V E I . IGHT INC; 

T E C ; H N O L O ( ; Y O E FIBER.S I AR.S. Y O U ' V E G O T A 

B R I I . I . I A N T C O M B I N A T I O N . A N D T H I S Y E A R S 

I K . S . I N T E R N A I I O N A I . W I N N E R F O R E X C E L 

L E N C E I N O L rD<K)R L I G H T I N G ; . 

F i B E R S I ARS" N O N 

E L E C T R I C B A N D S O K m u K 

O F n c : L K ; H T ( ; A V E K E I T H 

T H E E L E < ; A N T . L E A N L I N E S 

H E D E S K ; N E D , W I T H T H E 

N O N - G L A R I N ( ; S U B T L E T Y 

H E D t _ S l k l l ) 

P O W E R E D B Y A N E W 

H . I . I ) . PROIECTTION U N I T , 

I 1 . - A P P R O V E D KIBER-S I A R S 

P R O D U C E S E V E N B R K I H l ER 

L I C ; H T , A N D I . O N ( ; E R I ^ M P 

L I F E . A N D , L I K E K m M 

Y O U C A N DUSIGN W H H A 

B R I L L I A N T P A L E i r i , 

C H ( K ) S E FROM A R A N G E O F 

c : o L o R S w n H I H E O P T I O N T O C H A N G E C O N T I N 

U A L L Y F R O M O N E r O A N O I H E R 

I H E R E ' S N O T H I N G T O B R E A K O R B U R N 

O U T . S O Y O U C A N I I . L U M I N A I E I N A C C E S S I B L E 

A R E A S E A S I L Y - A N D E C O N O M I C A L L Y ( O U R 

N E W 3 0 1 L I G H T P R O J E C T I O N U N I T DRAWS A 

M E R E I . K AMI ' S . ) A N D F l B E R . S r A R S ' P L I A B L E . 

U N B R E A K A B L E MA l E R l A L S W O R K A N Y W H E R E -

U N D E R W A T E R . A R O U N D C U R V E S , W H E R E V E R 

Y O U R I M A G I N A T I O N L E A D S Y O U . W H I C H F O R 

K E I I H WAS R I C i H T T O T H E T O P . 

F O R M O R E I N F O R M A T I O N , C A L L 

l - 8 0 0 - F B R - S T R . S O R W R I T E : 474!)(i F R E M O N T 

B L V D . , F R E M O N I . C A 94!i3H 

Light ing for the 21st Ontury.™ 
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illuminators alhw 
longer runs of 

fiberoptic light on 
tliis '89 Waterbury 
Award winner 
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ito 01] waflDt̂  lighting 
79DO CLYBOUniM AVENUE, SUN VALLEY, CA. 91352 
CBTBJ7B7-303T (2131875.1136 
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C-Z ITRCfimi® 
Relampable Tubular Lighting 

Select from a wide variety of styles 

s v i v n n D E i i c n s , i n c . 
8921 Quartz Ave., Northridge, CA 91324 

(818) 998-6868 

C O N F E R E N C E S & 
E X P O S I T I O N S 
MARCH 19-22 NCGA '90. 
Anaheim Convention 
Center; (703)698-9600. 

MARCH 23 -26 1990 WAVM 
Market. Showpiece Design 
Center, Son Francisco,-
(415)431-1234. 

MARCH 23-28 Furnidec '90. 
Helexpo Fairgrounds, 
Thessoloniki, Greece; 
031-222.233. 

MARCH 30-APRIL 1 Seventh 
Annual Advanced 
Residential Construction 
Conference and Exhibition. 
Leominster, AAA; 
(802)254-2386. 

APRIL 8-11 National 
Lighting Conference. 
Robinson College, 
Cambridge, England; 
CIBSE, Lighting Division, 
Conference Committee, 
Delta House, 222 Bolhom 
High Rood, London, SW12 
9BS, England; 91-6755-5211 

APRIL 10-12 Lightfoir New 
York Hilton, New York City; 
(404)220-2107. 

APRIL 11-12 Southwest 
Builds '90. Phoenix Civic 
Plozo, Phoenix, AZ; 
(213)477-8521. 

MAY 19-22 AIA Conference. 
Houston; (202)626-7396. 

J U N E 14-16 Lighting World/ 
Chicago. AAcCormick Place, 
Chicago; (212)391-9111. 

JUNE 18-20 16th Annual 
Conference of the Solar 
Energy Society of Canada. 
World Trade Convention 

Centre, Halifax, Nova 
Scotio; (613)236-4594. 

JUNE 19-21 International 
Lighting Exposition. AAetro 
Toronto Convention Centre, 
Toronto, Ontario, Canada; 
(416)890-1846. 

S E M I N A R S & 
W O R K S H O P S 

MARCH 7 Chicago 
Il lumination Design 
Awards, (lES seminar). 
Merchandise Mart, Chicago; 
(312) 527-7981. 

MARCH 13 Landscape 
l ighting, (DLF event). Son 
Francisco; (415)626-1950. 

MARCH 13 IIDA Award 
Presentation. Stevenson 
Haus, Hazel Pork, M l ; 
(313) 237-9038. 

MARCH 14 Wiring and 
controls, (lES course). Son 
Francisco; (415)495-7711. 

MARCH 15 Recent 
physiological findings 
affecting l ighting designs, 
(lES event). Golden Gate 
Pork, San Francisco; 
(415)495-7711. 

MARCH 17 Landscape 
l ighting, (lES workshop). 
San Francisco; 
(415)982-9832. 

MARCH 19-21 "Reflector 
Design—Theory and 
Practice." Stopleton Plozo 
Hotel, Denver; 
(508)745-6870. 

APRIL 5 Lighting Building 
Exteriors," (lES seminar). 
Merchandise Mart, Chicago. 
(312)527-7981. • 
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D O W N S P O T 
WW) P R O D U C T 

D E S I G N 
A W A R D 

Design Fabio Reggiani 

by REGGIANI 

Low Voltage 
mUMlb-35-75W 

Low Magi 
SupenpotSOW 
] Park SOW 

Single Ended 
Tungsten Halogen 
lOOW 

Linear Double Ended 
fungslen Halogen 
m30CW 

Metal Halide-Single Ended HQT-Double Ended Linear Tungsten Halogen 
mW-Sylvania 70-ISOW lOO-SOOW 

High Pressure Sodium 
70-mi50W 
White-Son 

DOWNLIGHT+SPOTLIGHT=DOWNSPOT 
ADJUSTABLE 60° VERTICAL t 356° HORIZONTAL • FOUR SIZES IN ONE UNIFIED DESIGN 

POLYBLOK • New system hr veiitihtion and lanif^lass retention Downspols are UL listed and IBEW made. Two recessed 

housings ooonaJb* entire series • 2-518" teixs depAt hr MI116, Ibr36, and Snear halogen, HQI. Metal HaSde and HPS^" recess depth. 

Spechjtion catalog awhble conering complete "Downspol" Series. 

Circle No. 10 on product card. 
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S P O T L I G 

Bollards Highlight 
Topeka's Hypermart 

LIGHT UP THE BARREL: Metal halide lamps light the entryway 
of the Hypermart (above) and, used in bollards, illuminate the 
exterior of this giant-sized general merchandise and grocery 

store (below right). 

DETAILS 
PROJECT: HYPERMART'USA 
LOCATION: TOPEKA, KS 
CLIENT: WAL-MART STORES. INC., BENTONVILLE. AR. DOUGLAS BRYANT, senior 
staff archilecl: MARK ENDECOTT. staff arcfutecl 
LIGHTING DESIGNER: LARSEN ENGINEERING. INC . Columbus. OH 
ARCHITECT: BSWARCHITECTS. TULSA. OK. JANETS MERK, AIA. studio 
principal 
ELECTRICAL ENGINEER: JT/A. INC.. TULSA. OK. JOHN D. TRUSKETl PE, 
prncipal 
PHOTOGRAPHER: JON PETERSEN. JON PETERSEN PHOTOGRAPHY 
LIGHTING MANUFACTURERS: HOLOPHANE CO.. INC.. GTE SYLVANIA. INC.: 
eAtenor light bollards; STERNER LIGHTING SYSTEMS. INC.; GTE SYLVANIA. INC. 
entry (Inside barrel vault), HOLOPHANE CO.. INC., GTE SYLVANIA, INC.: exterior 
screenwall. 

BACKGROUND: The hypermarket concept, which is based on a warehouse 
merchandise approach, was begun by the Carrerfour grocery in France in I960. 
Wal-Mart's flagship Hypermart'USA m Garland, TX, was christened in 
[December 1987, after II months of design and production teamwork by Wal-
Mart and BSW Architects. The HyperMart complex contains general merchandise 
and large grocery sections with 50 checkout lanes, as well as leased space 
offering services from banking to child care, rest areas, and a food court. 
DESIGN PROCEDURE: From previous protects, the WalMort/BSM team 
developed a service-oriented Project Delivery System which documents 
responsibilities, lines of communication, timetables, and procedures. 

BY CHRISTINA LAMB 
ASSISTANT EDITOR 

CHALLENGE Wo l-Mort Stores wanted to i 11 um i note the exte-
rior of its 222 ,500-square- foo t discount/grocery store, 
Hypermart*USA, in Topeka, KS, maximizing its visual ap
peal, whi le minimizing electrical costs. 

DESIGN/TECHNICAL CONSIDERATIONS The clients re
quested that the l ighting not obstruct the store's sign and 
blend with the l ighting in the adjacent parking lot. 

METHOD Bollard fixtures, rather than poles, ore placed in 
the center section of the bui lding to highl ight the sign. The 
easily-maintained bollards utilize 400-watt metal halide 
lamps and ore mode of glazed concrete block, resistant to 
damage by shopping carts and delivery trucks. Aesthetically, 
the bollards create a uniform appearance: they ore the some 
width and color as the delivery doors. Also, the some lamp 
type is used in the adjoining parking lot, so there is no 
transition in color Exterior screen walls, on both sides of the 
center section, are i l luminated by 175-watt metal halide 
lamps and the barrel vault, by using 250-watt metal halide 
lamps and ful l-height entrance glazing, becomes on addi
tional exterior l ighting source. 

CONCLUSION The project, f rom design development to 
grand opening, was completed in less than a year The clients 
hove opted to use the some l ighting techniques in designing 
other Hypermorts nationwide. 
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ILLUMINATING 
READING. 

IF YOUR DESIGNS 
REQUIRE LIGHT, EVERYTHING 

YOU NEED IS IN HERE. 

The OSRAM General Lighting Catalog is 
a thorough source of information on 
every one of our energy saving lamps 
for general, task and accent lighting. 

It features complete specifications 
for each lamp, including luminance, 
efficiency and dimensions-and 
detailed schematics too. 

In the guide youll learn more about: 

BI-PIN Lamps: Bi-Pin tungsten-habgen incandescent 
' low voltage lamps offer a high luminous efficacy 

of up to 25 Im/W—for concentrated light 
in a sturdy compact package They are 
available in both axial and transverse 
filament construction to accommodate a 
wide range of reflector designs. They 
are the perfect tit to light small spaces 
and burn in any position, and have a 
lifespan of more than 2000 hours. The 
Bi-Pin is suitable for wall decorations as 

a working or supplementary light, for small 
showcases, and for highlighting in store 

windows, museums and galleries. 

HQI Lamps: HQI metal halide lamps offer a high 
luminous efficacy and the highest level of CRI 
available. Their long life, high lumen output and 
low heat radiation make them the right choice for , 

PAR-36 Lamps: A unique 
aluminum reflector is responsible 
for the tungsten halogen PAR-36 
lamp's light weight and antiglare 
characteristics. It offers excellent 
color rendition, a 2000 hour life and 
tight beam control. Applications 
include: display 
and accent, 
landscape, 

track and downlighting, disco ^ 
and spot lighting. 

indoor lighting systems in showrooms, store 
windows, trade shows, hotels and r^taurants - any 
place where high quality and economical operation 
are a requirement. 

nr 

D U L U X D Compact 
Ruorescents: DULUX D 
is a single-ended compact 
fluorescent that lasts more than 10 times longer 
and consumes up to 75% less energy than a 
comparable incandescent, while providing the 
same light output. The DULUX D combines quality 
of light, excellent cobr and a high lumen package, 
making it suitable for small, unconventional 
fixtures, shallow downlights and modern lighting 
systems. The DULUX D is available in 2700 K, 
3500 K and 4100 K color temperatures, and in 
standard and dimmable versions. 

OSRAM lamps have a reputation as the standard 
that others follow. If you're the kind of designer 

who likes to lead the way you should make them 
your standard. Whether you're lighting a space, 
or designing a new fixture, well work with you to 

make it better than you would ever imagine. 

For your personal copy of the catalog write or call 
OSRAM Corporation, RO. Box 8116, Trenton, NJ 08650, 

1-800-338-2542. In Canada, call 1-416-673-1996. 

TECHNOLOGY BROUGHT TO LIGHT O S R A M 
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If you're not specifying MagneTek energy-efficient ballasts. 

Magnelek energy-efficient ballasts can help your clients reduce 
lighting energy costs by up to $2 per fixture per month. Payback is 
typically less than two years. And that's just for starters. 

The average life of MagneTek energy-efficient ballasts is 
double that of conventional ballasts, so ballast maintenance 
costs are cut in half Cooler operation reduces air conditioning 
requirements. And since less energy is needed for lighting, 
more power is available for adding computers, copiers, produc
tion machinery and odier equipment, particularly in buildings 
with energy consumption limits. 



fluorescent lights may not be all your clients are burning. 

MagneTek lets you give clients the widest choice of energy-
efficient ballasts, all complying with the new Federal energy law. 
You can specify the right one for your clients' capital and operating 
requirements. Depending on lamp type and kilowatt hour rate, 
they can save up to: 
• 28% with low cost Universal'" CBM certified energy-efficient 

electromagnetic ballasts. 
• 35% with our Universal Plus'" ballasts which combine electro

magnetic and electronic technology. 
• 42% using our premium Triad™ electronic ballasts. With over 

a decade of proven performance, we have millions more elec
tronic ballasts in the field than all our competitors combined. 
Magnelek energy-efficient ballasts offer optional performance 

features like multi-level dimming for even greater energy savings 
and parallel circuitrv' for single-lamp replacement convenience. 
We back them wth a full 3-year warranty covering ballast and 
replacement labor. 

Call us at 1-800-BALLAST, or write MagneTek, PO. Box 3028, 
Paterson, NJ 07509 for information. Unless your chents don't 
mind burning their money every time they bum their lights. 

MagmTek mam mergy-savmg bdhts. MagneTek 
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Orthodontic Office Embraces 
Colorful Concept 

DETAILS 
PROJECT: ORTHODONTIC OFFICE 
LOCATION: OMAHA. N f 
CLIENT: DR CLARKE STEVEf^S. DOS. 
MS 
ARCHITECT: APA ARCHITECTS. 
SCOTT OGLESBY AND IVAN VRTISKA 
LIGHTING DESIGNERS: 5C077 
OCLESBX AIA. AND IVAN VRTISKA. 
AIA. CSI/CCS 
ELECTRICIAN: BENDER ELECTRIC 
PHOTOGRAPHER: MIKE WHYE 
LIGHTING MANUFACTURERS: 
LITHONIA LIGHTING: paraboUc 
iroffers; HALO: downlights. ALKCO: 
undercour^ter fluorescent liglUS; 
OMAHA NEON SIGN CO.. INC.: neon 
fabricators 
TECHNIQUE: ColoHul neon and 
brigfir fluorescent ligFiting create a 
pleasant and workable atmosphere 

PRIMARY OPTION: Neon adds 
dashes of primary colors to 
the dental work a rea (above) 
and reception area (below). 

BY CHRISTINA LAMB 
ASSISTANT EDITOR 

CHALLENGE Dr. Clarke Stevens, DDS, wanted his orthodan-
tic office in Omaha, NE, to be pleasant—a place that would 
make his patients wont to return. 

DESIGN/TECHNICAL CDNSIDERATIONS We introduced 
splashes of primary colors into a bright open space," soys 
Scott Oglesby, AIA, architect and l ighting designer for the 
project. This creates more of a diversion for patients who 
return several times to hove their braces adjusted. While 
colorful l ight ing may provide a "pleasant distraction" for 
those in the choir, it isespeciolly important that sufficient task 
l ighting be provided for the orthodontist. 

METHOD The coordination of l ighting and contemporary 
furniture creates a distinctive atmosphere in the treatment 
area. Neon lights match both the chairs and the orthodontic 
tool handles below each fixture. The surrounding space— 
walls, ceil ing, cabinets—are a subdued white to accentuate 
the impact of the colors. Above each choir, four 2 foot x 2 foot 
parabolic troffers, containing two U lamps, provide the re
quired task l ight ing. The fixtures ore efficient, easily main
tained, and ore controlled independent of the neon lights. In 
addition to the fixtures, on extensive use of doy l ight ing— 
clear, double glazed windows—and mirrors help to produce 
a bright space. 

CONCLUSION The bright and colorful treatment area cre
ates a comfortable, interesting atmosphere that aims to oc
cupy the patients wi th thoughts other than braces. This 
project, completed in approximately six months, has been 
awarded the 1989 Edwin F Guth Memorial Award of Merit of 
the International I l lumination Design Awards Program of the 
lESNA, 
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HADCO's Latest Landscape and Decorative Product introductions 

H A D C O ' s newest Landscape Lighting 
offerings include low voltage Step Lights, 
new Spread and Flood fixture designs, 
Mushrooms and Tulips in Cast Bronze 
and low voltage Decorative Post Fixtures. 

We also have a new NightLife Landscape 
Video that shows just how easy it is to 
install landscape lighting and the 
beautiful effects that can be achieved 
from H A D C O ' s extensive line. 

Our new NightForms Outdoor Decorative 
catalog includes brilliant Solid Brass 

fixtures with beveled glass, several 
elegant series in Cast N' Brass and Cast 
N' Copper, new standard powdercoat 
finishes in Rustic Red and Almond and a 
line of portable Patio Post Lights. 

Contact Your H A D C O Sales 
Representative or call H A D C O for your 
copy of the new NightForms Decorative 
catalog and a copy of our NightLi fe 
landscape video. 

For your best choice in landscape 
lighting and decorative fixtures, choose H A D C O ! 

A G^l iyrE COIVIPANY 
The Leader in Lighting 

100 Craftway P.O. Box 128 • Littlestown, PA 17340 • Phone: 717-359-7131 • FAX: 717-359-9289 
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Creating A Mew With 
Landscape Lighting 

SEEING THE INS AND OUTS: 
The interior and exterior for 
this living room are carefully 
balanced for viewing both 
from the inside and outside. 
The interior lighting includes 
separate controls for al l 
vertical surface illumination. 
PHOTOS BY MARY NICHOLS 

BY JANET LENNOX fVtOYER 
ASID, lES 

The author is principal of Jan 
Moyer Design, Beri<eley, CA. 

'evealing a view is the 
kessence of landscape 

l i gh t i ng . Sk i l l f u l l i gh t i ng 
techniques can show off a 
garden for people who ore 
viewing it from both inside 
and outside. 

Landscape l i g h t i n g af
fords people a view i nto thei r 
gardens when they cannot 
be used at night due to incle
ment weather Properly coor
dinated l ight ing also visu
ally expands the landscape, 
and e l im ina tes the block 
mirror effect of windows at 
night. 

Even in the summer, creat
ing a view is the major pur

pose of landscape l ighting. 
When out in the garden, the 
l ighting provides the oppor
tunity to seethe landscape at 
night. 

In starting the lighting de
sign of a garden, be it com
mercial or residential, imag
ine the various viewpoints 
from which people could see 
the landscape: from inside 
b u i l d i n g s ou t i n t o t h e 
garden; from the garden into 
buildings; and from with in 
the landscape to other areas 
of the landscape, or to adja
cent property. 

The idea of revealing a 
"view" brings up several is
sues to be considered by the 
landscape lighting designer 

CONSULT WITH 
INTERIOR D E S I G N E R S 

The design of the land

scape l ighting needs to be 
coordinated by many design 
team members. These ore 
designers that m igh t not 
seem obvious to include in 
the landscape lighting plan
ning. 

For example, interior de
signers need to be included 
because they create the in
door environment and con 
h e l p i d e n t i f y i m p o r t a n t 
views out into the garden 
based on use of the interior 
space. 

The interior l ight ing de
signer (if different from the 
landscape l ighting designer) 
needs to provide ample light 
switch locations and power 
for the landscape l ight ing, 
OS we l l OS coordinate the 
balance of brightnesses from 
inside to outside. 

With view a main purpose 

of landscape l ight ing, the co
ordination of l ighting levels 
from inside to outside be
comes critical. This l ighting 
balance determines if and 
how viewing wi l l occur 

B A L A N C E LIGHTING 
INSIDE/OUTSIDE 

Interior l ight ing levels at 
night ore significantly high
er than exterior levels. Inte
rior levels of approximately 
20 to 50 footcondles ore typ
ical, whi le in the landscape, 
levels range from 0.35 to 10 
footcondles. 

To create a view from the 
inside looking out, the light
ing outside needs to be a 
higher level than that on the 
inside. Wi thout coord ina
tion, you may not see the i l-

CONTINUED ON PAGE 19 
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PARTIAL VIEW: Sometimes, 
the view from inside is 
limited to objects just outside 
the window. Post the tree 
ferns outside this kitchen is a 
street. Stopping the view at 
the ferns odds to the feeling 
of seclusion for the owners. 

CONTINUED FROM PAGE 16 

luminated landscape from 
the inside. 

USE MUTLIPLE 
SWITCHING INSIDE 

Higher interior levels may 
seem like a stumbling block, 
b u t m u l t i p l e sv»/i tching 
groups a n d d immers con 
overcome any imba lance 
problems. 

Since v iew ing windov*/s 
are typically vertical, it is ver
tical surfaces opposite, and, 
to a lesser extent, adjacent to 
the window that reflect in the 
gloss and prevent v iewing 
into the ga rden . If these 
lights ore on separate con
trols, they con be d immed 
substantially without mak
ing the entire room dork, or 
they con be turned off en

tirely to el iminate the ver
tical surface brightness that 
masks t he v i e w of t he 
garden. 

To provide viewing from 
the outside into the interior, 
the l ighting level on the in
side needs to be br ighter 
than the landscape level. If 
v iewing from both directions 
is important, the levels on 
both sides need to be rela
t i ve ly ba lanced . This re
quires a good knowledge of 
the interior lighting for plan
ning appropriate levels and 
control strategy. 

P L A N V I S U A L 
TRANSIT IONS 

To achieve the landscape's 
visual composit ion guide
lines should be considered. 
A high level of light just out
side the windows or doors of 

the interior helps to moke a 
visual t ransi t ion f rom the 
higher interior levels. This 
may or may not be the 
brightest level of the land
scape l ighting. 

To expand the perceived 
size of the landscape, a high 
level of light at the boundary 
of the view is needed. If this 
is not OS bright as the area 
just outside the door, it prob
ably wi l l not knock the visual 
composition off balance, as 
long OS most of the transition 
light from the interior to the 
exterior is horizontal light. 

LIGHT CAN 
CREATE DEPTH 

A general rule in visually 
expand ing the v iew is to 
moke the b o u n d a r y the 
br ightest; the foreground, 
the second level of bright

ness; and the m idground , 
the softest level. (This does 
not necessarily include the 
interior/exterior t ransi t ion, 
as mentioned above.) This 
wi l l moke the garden look 
the largest it con. But, often 
there ore reasons to break 
this general rule. 

There may be a huge ex
panse of space and no need, 
or not e n o u g h budge ted 
funds, to l igh t the ent i re 
space. In this case, it's possi
ble to l imit the view of the 
garden at some logical point 
before the physical bound
ary 

Create the visual bound
ary by providing the bright
est l i g h t l e v e l a t t h a t 
location. To create o sense of 
further depth in the garden, 
a hedge, wal l , tree, or shrub 
beyond the visual boundary 
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can be lit softly at a lower 
level , or w i t h a d i f fe ren t 
shade of l ight. When using 
this technique to expand the 
space, an uneven l ighting 
effect works the best. 

AVOID 'C IRCUS EFFECT' 
WITH F ILL 

Sometimes, main focal in
terests occur both in the 
m i d - g r o u n d a n d in the 
background. In this case, in
troduce the highest level 
onto specific objects in both 
areas. Careful ly done, this 
con provide the required vi
sual balance between these 
objects. 

A n uneven numbe r of 
focal points con offer a visu
al impact. Three objects for
ming a t r iangle creates a 
strong, yet stable, composi
tion. The addition of a soft fi l l 
light in the middle and for 
areas between these focal 
points provides the transition 
for 0 comfo r tab le v isua l 
scene. 

Multiple areas of interest 
occurring in o garden con 
of ten mean that severa l 
viewing directions exist. This 
may dictate inser t ing the 
brightest level of light into 
several areas throughout the 
garden. Create the balance 
by stepping brightness down 
in the space between one 
focal area and another Fill 
light between areas of inter
est is critical to ovoid a "cir
cus effect." 

Providing fil l light can be 
dif f icult . When the garden 
has o large expanse of grass 
and no buildings or trees for 
mount ing downl igh ts , the 
options for introducing f i l l 
l ight become l imited. In this 
cose, consider l ight ing the 
side boundaries to provide 

CODE UPDATE 
A change to the National Fire Protection Association's 
1990 National Electric Code (NEC) now clearly states 

that outdoor lighting fixtures and associated equipment 
may be supported by trees for landscape lighting. An 

article in the 1987 NEC, although immediately 
amended, had implied outdoor lighting could not be 
affixed to trees. The confusion that ensued regarding 
the issue led to the prohibition of tree installations by 

many inspectors. 

the visual connection from 
the foreground to the back
ground. Sometimes, there 
w i l l be specimen trees or 
sculptures in this expanse of 
gross and they con be lit to 
the appropriate level- -prob
ably one or two steps down 
from the brightest level—to 
provide the visual connec
tion from the foreground to 
the background. 

MOONLIGHT FROM TREE 
MOUNTS 

Large, matu re trees or 
structures at the side or i n the 
expanse of gross may offer a 
mounting location for down-
light washes onto the gross. 
A moon l igh t ing technique 
con be created by mounting 
fixtures so they shine down 
through the branches and 
leaves to create patterns of 
light on the gross. 

Use caution in doing this 
because the visual effect of 
the entire tree needs to be 
considered, Port of the tree 
wi l l be brightly lit using this 
technique. Addi t iona l f ix
tures to light the canopy ei
ther up in the tree or on the 
ground may be required. 

BEWARE OF G L A R E 
Always consider the a im

ing angles of both down-
lights and uplights to mini
mize fixture glare. Nothing 

ruins the beauty of land
scape more than when the 
fixtures are the most visible 
part. To avoid glare from the 
f ixtures dur ing inside-the-
gorden v iew ing , keep the 
a iming angle below 35 de
grees. If glare is token core 
of inside the garden, there 
should not be a problem on 
adjacent properties. 

There are times, however, 
when wider angles can be 
used to prevent glare. With 
l imited viewing angles from 
with in the garden and tol l , 
dense screening plant mate
r ia l beyond the f i x t u res , 
glare should not travel into 
adjacent properties. Also, 
moke sure that the l ighting 
effects ore contained within 
the property. Oversp i l l of 
light into adjacent gardens 
or onto adjacent bui ldings 
con cause problems between 
owners. 

CONSIDER THE A G E OF 
V IEWERS 

Issues t ha t a f f e c t the 
choice of appropriate light
ing levels include the uses of 
the landscape, age of people 
occupying the space, and 
adjacent l ighting levels. 

For landscapes in remote 
or secluded areas, where no 
other properties ore lit and/ 
or no street l ight ing occurs, 
plan to keep lighting levels 

low. Pub l ic space l a n d 
scapes, such as porks or 
plazas, call for higher levels 
than residential spaces. 

Of ten pa thways should 
hove one of the brightest lev
els of the visual scene. How
ever, l i g h t i n g p a t h w a y s 
alone is not enough to moke 
the garden feel comfortable 
and safe. Provide some ac
cent l ight ing on the plant 
mater ials surrounding the 
paths. This minimizes worry 
about personal safety whi le 
wa l k i ng through the gar
dens, and shows off the 
beauty of the garden. 

AVOID H A R S H 
BRIGHTNESS CONTRAST 

Remember that older peo
ple need not only higher 
l ight levels than younger 
people, but a lower contrast 
of brightness in their f ield of 
view. Uneven l ighting levels 
on paths at retirement com
munities and in public porks 
may discourage the elderly 
from taking walks at night. 
Using low-wattage, high-in
tensity discharge sources in 
path lights creates high light 
levels on paths, 

AVOID D A R K S P O T S 
BETWEEN F I X T U R E S 

Be careful not to space fix
tures too far on center. This 
wi l l create dork spots on the 
paths between the fixtures, 
exaggerate the brightness 
contrast, and cause the el
derly visual discomfort. This 
discomfort can translate into 
fear of lock of safety. Since 
we ore trying to encourage 
people to enjoy and use the 
landscape at night, l ighting 
should take into account 
emotional and psychological 
comfort. • 
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Light Shapes The 
Environments You Design... 
Lighting World Provides 
The Resources! 

June 14 -16,1990 
McCormick Place North 
Chicago, Illinois 

Creative use of lighting can greatly enhance the overall 
look — and effectiveness — of your designs. At LIGHTING 
WORLD, you'll acquire the techniques and technologies you 
need to be as creative with lighting as your imagination allows! 

Only LIGHTING WORLD offers you — , 
* the industry's most spectacular lighting exposition 
• " hands-on" experience with the newest products 
• an opportunity to share ideas and experiences with your peers • 
* "hot-topic' seminars designed to expand and update your 

knowledge of lighting products, techniques and trends 
...and much, much more. 

Plan now to attend LIGHTING WORLD CHICAGO. For more 
information call (212) 391-9111, FAX (212) 819-0755, or, clip, • 
complete and mail the coupon provided here. — — 

— — ^ " , o r/o ^^^^ 

Lighting World... 
Your Source For 
Bright Ideas 
Into The '90s 

(>»mii and Producwl b\ 
National Evpusislktiis Cunipanv. Ini 
15 West ynii .SiriTi. Nctt York, W 100l« 
Circle No. 18 on product card. 

^ddres^ 
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Seven Course 
Serendipity 

Three diverse eateries exemplify the 
design philosophies of Aumiller Youngquist 

BY WANDA JANKOWSKI 
EDITOR 

[esigning the unexpected is what Bill Aumil ler 
and Keith Youngquist, Aumil ler Youngquist PC, 

Mount Prospect, IL, do best. Their whimsical interior 
and l ighting designs hove been popping up in restau
rants al l around Chicago—and the country—for the 
past 10 years. 

"We like to moke our designs slightly serendipitous," 
Youngquist soys. "Our goal is to impart a feeling of 
basic fami l iar i ty to patrons, whi le a l lowing them to 
experience something out of the ordinary." 

Though rife wi th diverse details, the restaurant de
sign concepts ore always cohesive, unified wholes. 

"They are not superficial solutions, or merely round
ups of details," Youngquist says. "We produce layers of 
interesting elements so when patrons return they wi l l 
discover something new. Our designs have depth." 

Each restaurant takes on a fresh and un ique 
character because, Aumil ler soys, "that's the owner's 
personality coming through. We visualize it for them. 

"Occasionally, owners hove asked us to come up 
w i th the total concept and it mokes us nervous," 
Aumil ler explains. "Some owners don't realize the im
portance of their roles. The restaurant should hove 
some of its owner's personality in it. We prefer creating 
unified design solutions developed in conjunction wi th 
the owner's basic idea." 

The three projects shown here—Scoozi, Hotdonce, 
and Zorosto Gril l—illustrate the multi- layered, expres
sive style of architects/designers Aumil ler and Young
quist. Al l three restaurants serve moderately priced 
fare and are located in the Chicago area. 

PHOTOS BY STEINKAMP/BALLOGG 

S C O O Z I 
"WE SET OUT 10 YEARS AGO with the desire to help our clients 

communicate and market their businesses, not just make 
them look good," Bill Aumiller says . "We wanted to help our 

clients create a total design that goes much further than 
merely the superficial aesthetics." 

I N T E R I Q R D E S I G N 
Scoozi's interior design is 
intended to give patrons the 
impression that the space 
was formerly on artist's or 
sculptor's studio in Italy that 
has been transformed into a 
restaurant. 

"We hod a large space," 
Aumiller soys, "and left it 
wide open. To the walls we 

added sketches and studies 
of works in progress, like one 
would find in an artist's 
studio." 

The restaurant con seat 
approximately 325 diners, 
with on additional 125 at the 
bar The space the restaurant 
occupies had been o rust-
proofing garage. The existing 
wood beam trusses hove 
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A VISIT TO ITALIA: Sunlight 
floods Scoozi's windowed bar 
area by day (opposite page). 

Contemporary and 
traditional styled pendant 

fixtures are blended (above). 
Subtle details, l ike 

backlighted dentil moldings 
(below), add character. 

been painted o deeper color 
than they were previously; 
the ceiling has been painted 
a lighter color. 
L I G H T I N G The restaurant 
had to have a traditional 
feel, and yet contain 
contemporary elements as 
well. This concept has been 
carried through in the 
lighting. Contemporary track 
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SCOOZI 
CONTINUED FROM PAGE 23 

downlights and Italian 
pendant fixtures are 
luxtoposed with traditional-
style rectangular glass box 
fixtures, "like you would find 
in an Italian cafe in France," 
Aumiller explains. 

Pendant fixtures also 
illuminate booths around the 
perimeter of the space. 
Subtle sawtooth dentil 
molding details are brought 
out by lighting concealed 
behind them. 

The large expanse of 
windows behind the bar 
allows m ample daylighfing. 
By night, low-voltage track 
units spotlight shelving. 

Though varied fixtures ore 
used, the lighting is 
relatively unobtrusive 
because the track and 
pendant units ore not hung 
below the level of the trusses. 
The ceiling is about 29 feet 
high, and the trusses come 
down about 14 feet. 

DETAILS 
PROJECT: SCOOZI 
LOCATION: CHICAGO. IL 
CLIENT: LETTUCE ENTERTAIN YOU 
ENTERPRISES 
ARCHITECT, INTERIOR AND 
LIGHTING DESIGNER: BILL 
AUMILLER, principal designer, 
AUMILLER YOUNCQUIST PC. 
CONTRACTOR: CAPITOL 
CONSTRUCTION 
ARTIST: MADE IN CHICAGO 
PHOTOGRAPHER: STEINKAMP, 
BALLOGC CHICAGO 
LIGHTING MANUFACTURERS: 
WILMER SNOW, EMCO; ATELIER 
INTERNATIONAL, ARTEMIDE, ROBERT 
SONNEMAN, MEL BROWN, 
FOSCARINI. TRAK LIGHTING,- HALO 
LIGHTING 

H A T D A N C E 
"YOU CAN HAVE WONDERFUL interior design," Bill Aumiller 

says , "but without good lighting it loses its power. In 
Hatdance, lighting was important in enhancing textures and 

playing off the varied shades of white." 

I N T E R I O R D E S I G N The 
decor of the 8,500-squore-
foot Mexican restaurant 
contains on eclectic blend of 
Oriental, AAoyon, ond Aztec 
influences. A soft, romantic 
atmosphere is achieved 
through the use of o blend of 
ivory hues accented by 
touches of neutral and pastel 
colors. 

Each column, for example, 
features a different fine-lined 

vignette, drawn in great 
detail with block oil-based 
markers. Colors like pink and 
teal appear at the base of 
some columns, in floor tiles, 
and in chairs. 
L I G H T I N G Several types of 
decorative chandeliers and 
sconces are used, including 
circular chrome pendant 
fixtures retained from the 
restaurant that previously 
occupied the space. These 

units provide both direct 
downlight and indirect 
uplighf. 

Curving coves supply 
downlight on perimeter 
tables, as well os soft 
uplight. Downlights ond 
concealed cove units graze 
and highlight textures and 
three-dimensional scuplfured 
details on the walls. Low-
voltage spotlights highlight 
the tops of the columns. 
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SOFT AND SUBTLE: Aztec and 
Mayan motifs (opposite page) 

grace Hotdance's columns. 
Downlight grazes sculpted 

walls (above). Floor tiles add 
touches of color to the basic 

white/ivory decor (right). 

DETAILS 
PROJECT: HATDANCE 
LOCATION: CHICAGO, IL 
CLIENT: LEUUCE ENTERTAIN YOU 
ENTERPRISES 
ARCHITECT, INTERIOR AND 
LIGHTING DESIGNER: BILL 
AUMILLER, principal designer. 
AUMILLER YOUNGQUIST PC 
CONTRACTOR: CAPITOL 
CONSTRUCTION 
ARTIST: MADE IN CHICAGO 
MOSAICS: CYNTHIA WEISS 
PHOTOGRAPHER: STEINKAMP/ 
BALLOGG CHICAGO 
LIGHTING MANUFACTURERS: HALO 
LIGHTING. JUNO LIGHTING, 
manufaclunng of existing antique 
chandeliers unknown 
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Z A R O S T A G R I L L 

"AS TIME GOES ON, DESIGNING CREATIVELY becomes more 
challenging because we challenge ourselves," Keith 

Youngquist says . "We don't want to fall into a rut; rather, we 
want to make each project new and different." 

I N T E R I O R D E S I G N 
Zarosta Grill has been 
designed to act as a 
theatrical stage set for food. 

"We wanted to bring the 
kitchen and the dining area 
together," Youngquist says. 

Faced with a long, narrow 
space—45 feet wide and 85 
feet deep—the designers ran 
the food preparation areas— 
the bar, rofisserie, pizza 
oven, and kitchen—along 
the right side of the 
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restaurant. The patrons are 
seated on the left side of the 
space. The large air duct that 
runs the length of the space 
visually divides left from 
right. 

Faux marble columns 
comfortably divide the areas 
without the need for full 
partitions. 
L I G H T I N G Above the 
countertop, low-voltage 
fixtures fitted with theatrical 
born doors hove been 
mounted on a truss system. 

"Usually," Youngquist 
explains, "when a finished 

DETAILS 
PROJECT: ZAROSTA GRILL 
LOCATION: OAK BROOK, IL 
CLIENT: ERRANT ENTERPRISES, INC. 
INTERIOR AND LIGHTING 
DESIGNER: KEITH E. YOUNGQUIST 
AIA, principal designer, JEFFREY 
EVERETT JERRY PARSETICH, design 
learn. AUMILLER YOUNGQUIST PC. 
MECHANICAL ENGINEERS: 
DIVERSIFIED ENGINEERING SERVICES, 
INC. 

ceiling isn't put in, the 
exposed unfinished ceiling is 
painted all black to conceal it 
as much as possible. Here we 
didn't hide it, but instead 
painted it white and used it 
OS a reflector" 

Circular pendant 
luminoires ore suspended 
about 6 feet down from the 
15 foot ceiling. They not only 
provide direct down light, but 
cast light up onto the ceiling 
so it con bounce off and 
down. The resulting illusion 
mokes the whole ceiling area 
appear to be illuminated. I 

PHOTOGRAPHER: STEINKAMP/ 
BALLOGG 
LIGHTING AAANUFACTURERS: 
ATEUER, ARTEMIDE, PRISMA, 
TRAKLIGHTING, and ULTRA BEAM. 
NEON CLOCK: IAN MACARTNEY 
MURALS: MADE IN CHICAGO 

LAYERS OF LIGHT: Track and 
pendant fixtures illuminate 

the long, narrow space 
(opposite page). The white 

ceiling is a reflector for 
uplight (opposite page, 

bottom). The air duct visually 
divides dining and food 

preparation areas (below). 

D E V E L O P I N G D E S I G N CONCEPTS 

LIGHTS 
BEGINNING WITH 
BRAINSTORMING Aumil ler 
and Youngquist use the initial 
phase of the design process to 

strengthen the concept of a restaurant with the client 
via "a lot of talking and brainstorming," says 
Aumiller. "We then confirm what we learned and 
developed with a written concept statement. We 
highlight design elements and list anticipated 
concerns, which we review with the client before 
beginning design." 

"Ensuring conceptual agreement at this early stage 
not only saves the client time and money, but also 
establishes a 'comfort level' for effective 
communication, important to the creative process," 
Aumil ler explains. 

FLUSHING OUT CLIENT I D E A S "We often f ind 
ourselves in the position of challenging a client to 

move beyond the original concept," Youngquist says. 
"This approach enables us to work as a team and 
integrate some ideas that may not hove been port of 
the initial vision." 
FULL S E R V I C E E N S U R E S UNITY Launched strictly 
as an architectural f irm (which handles a variety of 
project types in addit ion to restaurants), Aumil ler 
Youngquist PC. has opted to expand its services. 

"Several of our early projects were restaurants," 
Youngquist soys. "We realized that our architectural 
work would be far more effective if we were 
involved in the interior design and kitchen planning 
processes as wel l . With this kind of cohesive 
approach, design solutions can be consistent 
throughout every aspect of a project. When one firm 
is responsible for coordinating everything from 
engineering to fabric selection, the client always 
knows who to contact wi th new ideas, questions, or 
problems." 
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Colorful, kinetic 
lighting enhances 

the video club's 
surrealistic 

New York City 
rooftop theme 

DETAILS 
PROJECT: BUZZ CLUB 
LOCATION: TOKYO. JAPAN 
CLIENT: A-PROJECTS 
LIGHTING DESIGNERS: KEN 
BILLINGTON. JOHN MCKERNON. AND 
JASON KANTROWITZ. KEN 
BILLINGTON INC. 
INTERIOR DESIGNERS: SAM LOPATA 
AND BARBARA PENSOY, SAM LOPATA. 
INC 
MURALISTS: SERPENTINE STUDIOS 
PHOTOGRAPHER: HIROYUKI HIARI 
LIGHTING MANUFACTURERS: 
COLIBRI: molonzed fixtures, CAPRI: 
stationary fixtures: DAIKO 
chandeliers and work ligttts; 
EXPRESSION THEATER CONTROLS: 
control board and monitor 
KEY QUOTE: "/ don't know how we 
would hove completed these projects 
without FAX machines."—Ken 
Billington 

VIDEOMANIA: The Buzz Club entry elevators (top) are 

behind the leaf-covered gate and underneath the 

blue neon signage. A gate also divides the seating 

for video watching (middle) from the bar area 

behind it. The dance floor lighting (bottom) includes 

motorized, 50-watt fixtures and xenon flash tubes. 
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NO STANDING ROOM: It is not customary to stand at bars in 
Japan. Hence, a comfortable seating area is provided 

lit with 20-watt gelled units. 

BY WANDA JANKOWSKi 
EDITOR 

hen presented wi th the challenge of integrat
ing i l lumination wi th the Buzz Club's unusual 

decor—like three-foot flies, a water tower, and block 
asphalt flooring—Ken Bill ington, John McKernon, and 
Jason Kontrowitz, Ken Bill ington Inc., New York, NY, 
responded with a collection of colorful and kinetic 
effects. The video club is designed to represent a sur
realistic New York City rooftop, according to the interior 
designer, Sam Lopato, Sam Lopato Inc., New York, NY. 

The Buzz Club is located on the fifth floor of a 10-story 
building fi l led with small nightclubs in the Roppongi 

nightclub district in Tokyo, Japan. What mokes Buzz 
d i f ferent f rom most other Japanese clubs is the 
thematic design and dedication to videos. 

"It's the first video club in Japan," Lopato soys, "in a 
disco, video is just port of the entertainment. In o video 
club, the entire club, including the sound system, is 
designed to follow the videos. It's the next generation 
of nightclubs." 

Though the abundance of video screens posed no 
problem, the lighting design for the approximately 40-
foot X 60-foot space was significantly influenced by the 

PHOTOS BY HIROYUKI HIARI 
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SURREAL SOPHISTICATION: 
Trompe I'oeil clouds on a blue 
sky, giant multi-colored flies, 
and black flooring 
resembling tar paper bring 
to life the surrealistic New 
York City rooftop theme. 

l imited amount of electricity 
a v a i l a b l e — 1 0 , 0 0 0 wat ts 
(see Culture Coping sidebar 
on p. 31). Bi l l ington drew 
from his extensive theatrical 
l ighting design background, 
wh ich inc ludes f i ve Tony 
a w a r d n o m i n a t i o n s , to 
achieve colorful and dramat
ic results wi th a l ighting plan 
that is relatively simple. The 
basic design is built around 
two types of fixtures: 

• computer i zed , motor
ized, 50-watt, MR 16 spot
lights, fitted with varied-col
ored gel filters that create k i 
netic effects in the dance 
floor oreo; and 

• n o n - m o t o r i z e d , 2 0 -
watt, MR 16 track units, fitted 
wi th varied colored gloss di-
chroic filters, for constant i l
luminat ion in the seating 
and bar areas. 

Other special effects in
clude-. 

• linear xenon flash tubes 

LIGHTS 
CLUB CULTURE 

SEATING IS CUSTOMARY 
AT B A R The design of the 
space and integral l ighting 
hod to take into account how 

the club operates. For example, the bar area is 
small, because it is not customary to stand or sit at a 
bar in Japanese clubs. Patrons are greeted near the 
entrance by o moitre d ' who seats them at a table 
from which the drinks are ordered. 
A L L C L U B S S E R V E FOOD Each nightclub serves 

food, which is included in the price of admission. The 
extensiveness of the menu vories from one club to 
another. The admittance fee for the Buzz Club is 
about $30 for women and $40 for men. 
NO T IPP ING ALLOWED No t ipping is a l lowed, 
including for coot check. Lockers ore also available 
for holding purses or other belongings safely. 
Videotapes from the U.S. are used in the club (about 
200 were needed to start with), which hod to be 
reviewed by the Japanese censors. 
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en Bill ington Inc. has designed the l ighting for four other theme clubs (Java Jive, J a v a Bay, Camels , 

and El Escenario), and one restaurant (Maison de Caviar ) for A-Projects in J a p a n in addit ion to the 

Buzz Club. Following are Ken Billington's insights on how to adapt to differences in culture and construction 

procedures between the U.S. and J a p a n . • DISTANCE LIMITS TROUBLESHOOTING • "SINCE THE PROJECT IS SO 

FAR AWAY, you can't troubleshoot a s it is being built. For example , if there's an a i r duct coming through 

unexpectedly in a different location than had been 

indicated on the floor p lans, the Japanese crew might 

instal l the lighting equipment, out of respect for 

our l ighting design, exact ly where the 

lighting plan has indicated, instead of adapt ing 

to changed circumstances. We arr ive at the job 

site in J a p a n about two weeks before a club opens. It's 

easier and less expensive for us to make last minute 

changes close to the opening date than for the club owner to 

fly us over several t imes throughout the instal lat ion process." 

• ACCOUNTING FOR TIME DIFFERENCE • "I DON'T KNOW HOW WE WOULD HAVE COMPLETED these projects 

without FAX machines. There is a 12-hour time difference, so we FAX mater ia l at the end of our day, and 

they receive it when they come to their office the next morning." • LOW-CEILINGED HIGH RISES • "THE 

CEILINGS IN THE HIGH-RISE buildings that house the nightclubs a re an average of 8 feet high, and may 

peak at about 10 feet. At the Buzz Club, we opened up the 

ceil ings a n d exposed everything to get the m a x i m u m usage of 

space ava i lab le to accommodate the lighting and other equipment." • LIMITED ELECTRICITY • "THE AMOUNT 

OF ELECTRICITY AVAILABLE is l imited. The total ava i lab le for the entire project was 20 ,000 watts. Of this, 

10,000 watts w a s used for video and sound equipment. This left 

10,000 watts of 100-volt, 50-cycle , 60 amp electricity for the 

l ighting. To c lar i fy the l imitation, in theatrical terms, that wat tage can power about 10 Leko units. I used 

1,000 Lekos to light the Broadway production of Meet Me in St. Louis that recently opened." • LANGUAGE 

DISSIMILARITIES • "SINCE JAPANESE WORDS DON'T MATCH 

anything in English, you can't guess meaning based on simi lar i ty 

as you can with some European languages. Trying to communicate was frustrating at times when we 

worked on the first club, because we didn't have a translator. Since then, we located, through theater 

connections. Ken Lammers. Though Lammers is an Amer ican, he was born a n d ra ised in J a p a n , and is 

fami l iar with customs a n d codes of behavior, as wel l as the language. He also has t ra ining in stagecraft . So 

putting a l l that together, he knows who to go to in the chain of command, and how to make requests so no 

offense is caused. Occasional ly, a FAX wil l a r r ive at our New York office in twisted English from J a p a n . We 

wi l l FAX that to Ken Lammers, and ask him to a s k them what they want , so there's no misunderstanding." 

(According to Sam Lopata, the name of the club or ig inal ly w a s " B Z Z Z , " but this had to be changed because 

" B Z Z Z " is pronounced in Japanese l ike the word for "ugly g i r l . " " B U Z Z " in Japanese has no meaning.) 

BRIDGING THE 

L A N G U A G E AND 

DISTANCE G A P 
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FLOOR PLAN LEGEND 
1— Entrance 6—Kitche 
2— Dance Floor 
3— Water Tower 
4— Coatroom 
5— Restrooms 

7— Disc Jockey Booth 
8— Video Seating Areo 
9— Bof 

10—Bar Seating Area 

LIGHTING PLAN LEGEND 
A non-motorized, 20-watt track units; a 

combination of floods and spots 
abstract for 50-watt motorized fixtures 
xenon flash tube 
chandeliers 

^ work lights 
Colors of filters used are blue, magenta, or
ange, red, green, amber, steel blue and pink. 



W A T E R L E S S T O W E R : The w a t e r t o w e r is u s e d for s t o r a g e . 

B e n e a t h it a r e m o u n t e d 5 0 - w a t t m o t o r i z e d f i x t u r e s . L o c k e r s , 

w h e r e p a t r o n s c a n s a f e l y k e e p b e l o n g i n g s , c a n b e s e e n o n t h e 

le f t . The c l u b is d i r e c t e d t o w a r d t h e 17- to 2 5 - / e a r - o l d s e t . 

for blasts of bright light 
• neon signage that chas

es, over the elevators and 
bar 

• g e l - c o l o r e d , 5 0 - w a t t 
motorized units mounted be
neath the mock water tower 
(which is used for storage) 

• smoke machines that 
produce "steam" that rises 
f r o m s t y l i z e d m a n h o l e 
covers in the floor. 

Over one hundred l ight
ing cues hove been created 
by B i l l i n g t o n , AAcKernon, 
and Kontrowitz for program
ming into the club's massive 
computer. It took about two 

weeks for cueing and focus
ing the fixtures, which ore 
controlled from the disc jock
ey booth. 

The client, A-Projects Inc., 
welcomed the use of U.S. 
equ ipmen t because, B i l l 
ington soys, "it's cheaper for 
them than Japanese f ix 
tures, based on the strong 
value of the yen. There is no 
importduty in Japan, so they 
pay only cost plus shipping." 

The client owns and oper
ates dozens of nightclubs in 
the Rippongi district. 

"Most nightclubs operate 
on a hand-to-mouth basis," 

AAcKernon soys, "but A-Proj-
ects has warehouses of equip
ment stored to keep their 
clubs running smoothly." 

"AAost of the Japanese 
clubs ore also, what I coll, of 
the 'Saturday Night Fever' 
va r ie ty , " B i l l i ng ton soys, 
"with luminous dance floors, 
colored light bulbs and mir
ror bolls. In contrast, we've 
mtroduced conceptuol clubs 
w i t h strong design state
ments a n d sophis t ica ted 
l ighting." 

Of course, more sophisti
cated l i g h t i n g d e m a n d s 
more maintenance. 

"There's a lot of color that 
burns out, but there is a reg
ular mointenance crew who 
keeps the l ighting design in
tact," Bill ington soys. "I go to 
J a p a n a b o u t every fou r 
months, and when I'm work
ing on the design of another 
club, I check the mainte
nance on the ones I've al
ready done." 

Though A-Projects uses in
ternational designers to pro
duce environments unusual 
for Japan, Bil l ington soys, 
clubs like Buzz successfully 
attract visiting Westerners as 
wel l . • 
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Nuts, Bolts, 
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Imagination 

Copper ribboned light sculptures 
make the medium the message at San 

Francisco's Postrio 
BY CHARLES LINN, AIA 

EXECUTIVE EDITOR 

hether you call her simply an artisan or o 
sculptor who uses lighting to stir up emotions, 

Pom Morris, of Exciting Light ing By Pam Morris, 
Larkspur, CA, wonts to make one thing clear upfront: "I 
don't just do decorative l ighting. 

"Clients who come to me aren't buying light fix
tures," Morris says. "They can buy light fixtures at a 
showroom. They're coming to me to buy an effect— 
something to moke their customers want to be there." 

Morriscollso lot of the lighting she sees today 'ovont 
glare,' claiming many of the designs ore very cerebral. 

"They don't touch the heart or the gut," she says. "I 

PHOTOS BY DENNIS ANDERSON 

DETAILS 
PROJECT: POSTRIO RESTAURANT 
LOCATION: SAN FRANCISCO, CA 
CLIENT: POST STREET RENAISSANCE PARTNERS 
ARCHITECT/INTERIOR DESIGNER: KULETO CONSULTING & DESIGN; 
PAT KULETO, CHARLES THOMPSON, SANDY KELLY—PROJECT TEAM 
CUSTOM LIGHT FIXTURES: EXCITING LIGHTING BY PAM MORRIS 
LIGHTING MANUFACTURERS: DECORUM: grill area pendants; 
MODERN ELECTRICS: lower area sconces; HALO LIGHTING: downlighls 
PHOTOGRAPHY: DENNIS ANDERSON 

KEY QUOTE: "/ don't just do decorative lighting. Clients come to me for 
effects."—fixture sculptor. Pam Morris 
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rea l l y str ive to create a 
whole-body experience, and 
o reaction in people—a vis
ce ra l r esponse c r e a t e d 
through color and form." 

The architectural space at 
Postrio, o trendy dining spot 
in downtown San Francisco, 
determined what the light
ing would be, Morris soys. 

The space that forms the new 
restaurant adjoining the Pre-
scott hotel is multi-leveled. 

"You enter the bar at street 
level," Morris explains, "and 
t h e n d e s c e n d to a 
mezzanine, which contains 
port of the restaurant seat
ing. You then descend again 
to the lower floor, which is 

the main dining area of the 
restaurant." 

Patrons catch their f irst 
glimpse of the most striking 
and extensively used light 
sculptures as they look from 
the mezzanine level to the 
ma in d i n i n g room, over 
which a series of huge, lumi
nous, o loboster - l i ke disks 

THE L O O K O F L A V E N D E R : 

P u r p l e a n d r e d h a n d b l o w n 

g l a s s u r n s h o u s e MR 11 l a m p s 

t h a t , a l o n g w i t h t h e f loor 

r i b b o n s , c r e a t e a p a r t y - l i k e 

a t m o s p h e r e in t h e b a r a r e a . 

A l l P a m M o r r i s ' f i x t u r e s o r e 

U L a p p r o v e d . 

ore suspended. 
"I interpret them as 'rib

bon eggs.' In other words, 
they hod split in half and the 
r ibbons fe l l out of t hem, " 
Morris says. "Conceptually, 
that's how all those ribbons 
that start at the front of the 
bar and flow throughout this 
p h y s i c a l l y d i s c o n n e c t e d 
space got all over the carpet
ing and the in la id marble 
floor. They also express the 
philosophy that at Postrio, 
the finest cuisine is tied to the 
best decor." 

Morris, who is also fond of 
call ing these great art pieces 
"the spheres of infinite pos-
s i b i l i t i e s " a n d " i d e a 
pihotas," fabricated the fix
tures from a combination of 

«MaHwot M 

l l l i l 

I M LIGHTS 
CREATING FIXTURES 

"What happens in the 
beginning is that I'm given 
just o few of the requirements, 
like the dimensions and 

locations of the fixtures, and the kind of feeling the 
l ighting needs to achieve. Then I come up wi th a 
design that fulf i l ls those needs. I don't even 
necessarily know what materials ore going to be 
used at the t ime," Morris says. 

"I don't just draw a sketch of a light fixture and 
then have somebody moke it," she soys. "I find al l 
the ports and assemble them in my studio. I go to 
scrapyards, mil l yards, industrial hose shops, hobby 
shops, surplus stores—not the normal sources of 
l ighting supplies. Once I hove my concept, I go 
hunting, looking for pieces that I con either adopt or 
have made." 
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THE G R A N D E N T R A N C E : W i t h 

h e r d i s t i n c t i v e f i x t u r e s , 

l i g h t i n g d e s i g n e r P a m M o r r i s 

a i m s to d i f f u s e a t t e n t i o n 

a w a y f r o m d i n e r s w h o m a y 

b e i n t i m i d a t e d b y m a k i n g 

s u c h a s p e c t a c u l a r e n t r a n c e 

in to Post r io 's d i n i n g r o o m . 

found objects: 36-inch d iam
eter plastic skylight domes 
pa in ted to look l ike a l a 
baster r immed by torch-cut 
iron bands. 

Hand-bent polished cop
per ribbons ore suspended 
from o yoke-shaped hybrid 
of bent a luminum tubing, 
stainless steel mesh, bronze 
t u b i n g , a n d h o n d b l o w n 
crystal, and ore I it from wi th
in by a pair of compact fluo
rescent lamps. The yoke is 
suspended by a pair of orna
mental metal pendants that 
ore topped by trumpet-bell 
shaped escutcheons. 

The shadows of more cop
per ribbons suspended in
side are cost aga ins t the 
translucent surface of the a l 
abaster-like domes by a pair 
of pink, 60-watt A lamps. 

The bar area near the 
street entrance has delicate, 
smaller-scaled fixtures, and 
a re la t ive ly low level of 
brightness. Here, Morris col-
l o b o r o t e d w i t h F r a n k 
Niedhardt to develop a se
ries of low-voltage uplights 
that look like hand-blown 
Tiffany vases balanced be
l o w p a i r s of h i g h - t e c h 
clothesline wires that run 
through the space. 

The fixtures hove on MR 11 
lamp housed inside hollow 
purple and red hand-blown 
g lass u r n s . T r i a n g u l a r -
shaped polished copper re
flectors suspended below the 
urns f r o m c i r cu la r steel 
hoops bounce most of the 

l ight upward , making the 
gloss glow, and casting a cir
cular shadow onto the ceil
ing over each fixture. 

"The 'shadow-bolls' on the 
ceiling ore a decoration that 
re in fo rces that sense of 
streamers, balloons, and fes
tivity," Morris says. "They ore 
l ike s tepping stones that 
lead you to the end of the bar 

area, and into the restau
rant." 

At the end of the bar area, 
patrons pass beneath a neon 
sconce mode of a ho l low 
piece of copper, curved to 
echo the arched ceiling, wi th 
on edge-lit piece of glass at 
the top. The copper shape en
closes three pieces of neon, 
whose l igh t combines to 

form a lavender glow. A slot 
pierced in the top of the 
curved copper enclosure a l 
lows the neon to edgelight 
the glass. 

"I chose the lavender color 
because it was exotic enough 
to be used in this world-class 
place, but it was also relax
ing,- it is a subl ime color," 
Morris soys. B 
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The French-country decor of Restaurant 
Bouley captures kudos in New York 

BY CATHERINE SCHETTING SALFINO 
AAANAGING EDITOR 

ew York's Restaurant Bouley is rating high these 
days, as much for its decor as for its highly 

touted haute cuisine. 
The French dining spot, designed and lit by architect 

Kevin C. White of New York, is rated third in decor in the 
1990 Zagat New York City Restaurant Survey, f ifth over
all in New York. 

But it's not flashy or splashy, nor is it stuffily reserved. 
"Our design was o simple concept with o simple 

execution as wel l , " White soys. "The whole idea was to 

give the restaurant a South France-type look wi th sim
ple lines and muted tones. Giving it a worm g low—a 
romantic lcK)k—was port of that." 

Since the restaurant is located in o 19th Century 
Romanesque loft bui lding, two rows of double-bar
reled vaults were created to diminish the scale of the 
airy dining room. 

"The indirect upl ight ing was a natural way to show 
off the vaults," White soys. "We used R 20 incandescent 
PAR lamps in the coves of the pillars in the center of the 

PHOTOS BY BILL KONTZIAS 

T A S T E F U L I L L U M I N A T I O N : The b a r r e l v a u l t e d h a l l of N e w York 's 

R e s t a u r a n t B o u l e y is so f t ly l i t w i t h F r e n c h s c o n c e s (be low, 

le f t ) . A n t i q u e w i n d o w s a n d d o o r s ( b e l o w , r i g h t ) l e a d to t h e 

s p a c i o u s d i n i n g r o o m ( o p p o s i t e p a g e ) . I n d i r e c t l i g h t f r o m the 

room's c o l u m n s a n d p i l a s t e r s w a s h t h e d o u b l e - b a r r e l v a u l t e d 

c e i l i n g . S c o n c e s a n d t a b l e l a m p s p r o v i d e a d d e d i l l u m i n a t i o n . 
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D E T A I L S : 
P R O J E C T : RESTAURANT BOULEY 
L O C A T I O N : NEW YORK. NY 
O W N E R : DAVID BOULEY 
L I G H T I N G D E S I G N E R , 
A R C H I T E C T , I N T E R I O R 
D E S I G N E R : KEVIN C WHITE 
P H O T O G R A P H E R : BILL 
KONTZIAS 
L I G H T I N G M A N U F A C T U R E R S : 
LUMIRAM ELECTRIC CORP: 
Chromalux R 20 incandescent 
PAR lamps; ANGELO BROTHERS 
CO.: Abco 25-watt pink 
candelabra base lamp, SATCO: 
40-watt standard base 
incandescent lamp; MAISON DE 
LUMIERE: wall sconces, table 
lamp fixtures. 
P R O J E C T B U D G E T : $7,500 
K E Y Q U O T E : "Our design was 
a simple concept with a simple 
execution as well." —Kevin C. 
White, architect/lighting 
designer 

s 

room, and in the pilasters by 
the walls. The beams splash 
up on each curve of the 
vaulted ceiling. And in the 
curves of the cei l ing I in 
stalled 25-watt PAR lamps 
for emergency l ighting." 

W h i t e a n d r e s t a u r a n t 
owner /chef David Bouley 
found the table lamps and 
w a l l sconces w h i l e on a 
shopping t r ip for ant ique 
doors and window frames in 
France. The table lamps ore 
0 t r a d i t i o n a l d e c o r a t i n g 
piece in France, according to 
White. 

"The tab le lamps hove 
wrought iron bodies and lit
t le l i nen shades , " Wh i te 
says. "They give a candlelit 
appearance since they're so 
small and use only 25-watt 
bulbs." 

The electrical cord of each 
table lamp runs across the 
top and down the side of 
each table, and is plugged 
into one of many floor out
lets. The grid of outlets a l -

DEVELOPING AMBIENCE 

LIGHTS 
White soys the soft, worm 

colors of the dining spot are 
token from the china pattern 
by Bernordoud Limoges. The 

rose and blue hues of the tableware's tiny flowers 
ore echoed in the tapestry cloth of each armchair and 
fol lowed up in the solid teal green banquette, 

"We wanted the French country look," David 
Bouley soys. "And although we didn't hove the 
specific decor in mind, we knew we wonted the 
room to look very serene. We wanted the candlelit 
feel. Nothing dramatic—just o soft glow with 
worm colors." 

lows for greater flexibil ity in 
table arrangements, White 
says. 

Once the low-level and 
h i g h - l e v e l l i g h t i n g was 
achieved. White soys mid-
level i l lumination needed to 
be established in the room. 

" W e c h o s e t h e w a 11 
sconces to get that smooth 
look in the room, " Whi te 
says. "They of fer indirect 

wal l l ight ing wi th 40-watt 
lamps, and demi-shodes un
like anything we hove seen 
in the United States. They're 
supposed to be turned the 
other way," White soys, "but 
we t u r n e d t h e m ups ide 
down because we like that 
look better." 

Luncheon patrons dine by 
the dazzl ing sunl ight that 
f loods in f r om two large 

E U R O P E A N F L A V O R : B o u l e y ' s 

c o z y l o u n g e a n d b a r a r e a is 

l i t w i t h l i n e n w a l l s c o n c e s 

a n d l i g h t t h a t p o u r s in f r o m 

t h e d i n i n g r o o m t h r o u g h h a l l 

w i n d o w s . 

arched windows in the front 
of the restaurant. At night, 
the windows' ivory muslin 
curtains ore washed w i th 
l i near AKA incandescent 
lamps that are concealed be
hind o mahogany valance. 

The restaurant 's a tmo
sphere is further enhanced 
by o r i g i n a l C l a u d e 
Chevolley paintings, which 
are i l luminated wi th 40-watt 
brass picture lamps. 

The French country scenes 
depicted in the artwork re
flect the tone of the establish
ment and set the mood for 
dining in this popular urban 
restaurant. 
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R E G G I A N I ' S S P E C 

U L A R S P O T L I G H T 

S E R I E S is for t r a c k 

u s e w i t h a n e l e c 

t r o n i c p o w e r 

s u p p l y b u i l t in to 

t h e f i x t u r e . The 

u n i t s a r e m a d e of 

d i e - c a s t a l u m i 

n u m , 

a c c o m m o d a t e low-

v o l t a g e MR 16 5 0 -

w a t t l a m p s , a n d 

c a n be a d j u s t e d to 

3 5 8 - d e g r e e h o r i 

z o n t a l r o t a t i o n s 

a n d 9 0 - d e g r e e a n 

g u l a t i o n s . The 

s e r i e s is a v a i l a b l e 

in w h i t e or g r a p h 

i te . R e g g i a n i U S A , 

N e w W i n d s o r , NY. 

CIRCLE 25 

P R E S T I G E L I N E H A S 

E X P A N D E D ITS 

C O L L E C T I O N OF 

D E C O R A T I V E W A L L 

UNITS w i t h m o r e 

i n c a n d e s c e n t a n d 

q u a r t z h a l o g e n 

f i x t u r e s . A v a r i e t y 

of c o l o r s , s h a p e s , 

s i z e s , a n d f i n i s h e s 

o r e a v a i l a b l e i n 

c l u d i n g g u n - m e t a l 

a n d p o l i s h e d 

b r a s s . P r e s -

t i g e l i n e . I n c . , 

B r e n t w o o d , NY. 

CIRCLE 26 

C O N S I S T I N G O F 

M R 16 L A M P FIT

T I N G S m o u n t e d o n 

t w o l o w - v o l t a g e 

a l u m i n u m t u b e s , 

t h e S i m o n C o r n e l l 

L i g h t s y s t e m w i l l 

a c c o m m o d a t e u p 

to 3 , 0 0 0 w a t t s . A 

t r a p e z e d r o p fit

t i n g is a v a i l a b l e 

in r e d , t u r q u o i s e , 

o r b l a c k a n d the 

g e o m e t r i c - s h a p e d 

f i t t ings c o m e in 

c h r o m e , b l a c k 

m a t t e , a n d g o l d 

f i n i s h e s . The l a m p 

s w i v e l m o u n t i n g s 

h a v e 3 6 0 - d e g r e e 

h o r i z o n t a l a n d 

v e r t i c a l r o t a t i o n . 

S i m o n C o r n e l l , Los 

A n g e l e s , C A . 

CIRCLE 27 

M U L T I W O R L D 

L I G H T I N G ' S 

D I H E D R O N 

S U S P E N D E D F I X 

T U R E , d e s i g n e d by 

G i o v a n n i G r i g -

n a n i , f e a t u r e s a 

c a s t a l u m i n u m 

b o d y w i t h 

s t a i n l e s s s t e e l 

r e f l e c t o r s . 

I l l u m i n a t e d b y a 

3 0 0 - w a t t h a l o g e n 

b u l b , t h e D i h e d r o n 

a l s o c o m e s w i t h 

a d j u s t a b l e h e i g h t 

a n d a f u l l y a d 

j u s t a b l e b e a m of 

l i g h t . M u l t i w o r l d 

L i g h t i n g , F a i l s 

C h u r c h , V A . 

CIRCLE 28 
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NEW P R O D U C T S 

M c G R A W - E D I S O N ' S 

C R E D E N Z A S E R I E S 

O F E X T E R I O R 

L I G H T I N G P R O D 

U C T S f e a t u r e s 

t h r e e d i f f e r e n t 

s t y l e s , 10 c o l o r s , 

t h r e e l a m p h o l d e r 

m o u n t i n g s , a n d I S 

o p t i o n a l p a c k 

a g e s . The D o m e 

Top m o d e l c a n a c 

c o m m o d a t e 2 S 0 - , 

4 0 0 - , o r 1 ,000 -

w a t t m e t a l h a l i d e 

l a m p s o r H P S 

l a m p s . The L o w 

Prof i le v e r s i o n f e a 

t u r e s o c y l i n d r i c a l 

flat-topped fixture 

a n d , l i k e t h e 

D o m e Top m o d e l , 

i s a v a i l a b l e i n 

t h r e e s i z e s w i t h 

t h r e e m o u n t i n g 

o p t i o n s . The L u m i 

n o u s D o m e 

f e a t u r e s a t r a n s l u 

c e n t d o m e . U n i t s 

o r e o f f e r e d in a 

v a r i e t y of c o l o r s . 

M c G r o w - E d i s o n , a 

d i v i s i o n of C o o p e r 

L i g h t i n g , E l k 

G r o v e V i l l a g e , IL . 

CIRCLE 35 

L I T E F O R M D E S I G N S 

O F F E R S S E V E N S E 

R IES of C a l i f o r n i a 

r e d w o o d o u t d o o r 

l i g h t i n g f i x t u r e s . 

A v a i l a b l e in w a l l , 

p a t h , pos t , a n d 

b o l l a r d s t y l e s , 

h e i g h t s r a n g e to 

7 2 i n c h e s . L i g h t 

s o u r c e s i n c l u d e 

i n c a n d e s c e n t , fluo

r e s c e n t , a n d h i g h -

p r e s s u r e s o d i u m . 

L i t e f o r m D e s i g n s , 

P o r t l a n d , O R . 

CIRCLE 36 

F A B I O L O M B A R -

D O ' S P R I S M A T I C 

O M E N E T T A W A L L 

S C O N C E , F R O M 

F L O S , p r o d u c e s 

s o f t l y d i f f u s e d 

l i g h t t h r o u g h 

c l o s e l y s p a c e d 

h o r i z o n t a l c o l o r e d 

o r c l e a r g l a s s 

t u b e s . A 3 0 0 - w a t t 

d o u b l e - e n d e d 

h a l o g e n l a m p 

p r o v i d e s a 

c o m b i n a t i o n of d i 

r e c t u p l i g h t i n g 

a n d d i f f u s e d for 

w a r d a n d 

d o w n l i g h t i n g . F los 

I n c . , H u n t i n g t o n 

S t a t i o n , NY. 

CIRCLE 37 
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BRINGING THE PAST, 

L I G H T I N G S E R 

V I C E S ' S B - 1 6 

S P A C E B I R D i s 

m a d e of l i g h t 

w e i g h t e x t r u d e d 

a l u m i n u m , a n d is 

a d j u s t a b l e in a l l 

h o r i z o n t a l a n d 

v e r t i c a l p l a n e s . 

T h e u n i t is 

p o w e r e d by a n i n 

t e g r a l e l e c t r o n i c 

t r a n s f o r m e r , 

w h i c h a c c o m m o 

d a t e s a l l b r a n d s of 

M R 16 l a m p s , f r o m 

2 0 - to 7 5 - w a t t s i n 

a r a n g e of 

b e a m s p r e a d s , a n d 

c o m e s w i t h a 

b u i l t - i n m u l t i p l e 

a c c e s s o r y ho lder . 

T h e S B - 1 6 is 

f i n i s h e d in b l a c k , 

w h i t e , a n d s i l v e r -

a l u m i n u m . L i g h t 

ing S e r v i c e s , I n c . , 

S t o n y Po in t , NY. 

CIRCLE 38 

P A R A G O N ' S 

E C 7 1 S T S U N -

T R A C K E R 

L I G H T I N G C O N 

T R O L e l i m i n a t e s 

t h e n e e d to c o n 

nec t p h o t o e l e c t r i c 

c e l l s to l i g h t i n g 

c o n t r o l s . The u n i t 

e l e c t r o n i c a l l y c a l 

c u l a t e s t h e 

m o v e m e n t of t h e 

s u n to t u r n l i g h t s 

o n a t d u s k a n d of f 

a t d a w n , a n d f e a 

t u r e s two SPOT 

r e l a y s , I S A r e 

s i s t i v e a n d 

i n d u c t i v e ; 2 4 - h o u r 

p r o g r a m m i n g 

w i t h s k i p - a - d a y ; 

3 6 5 - d a y c a l e n d a r ; 

a n d 100 h o u r s of 

b a t t e r y c a r r y o v e r 

a t 7 0 d e g r e e s . 

P a r a g o n E l e c t r i c 

C o . , I nc . , Two 

R i v e r s , W l . 

CIRCLE 39 

LIGHT SEEKING LIGHT 
DOTH LIGHT OF 
LIGHT BEGUILE" 

S H A K H .S 1' K A R 

l e w Craf t -sman, V i c t o r i a n a n d Neoc lass ic l a m p s a n d 

f i x t u r e s in a w h o l e n e w l i gh t . Rec|uest o u r c a t a l o g o f 

f ine , s o l i d brass r e p r o d u c t i o n s . 

REJUVENATION LAMP & HXTURE CO. 

901 N. SKIDMORE PORTLAND, OREGON 97217 (503) 249-0774 

INTO THE PRESENT 
C i r c l e No . 16 o n p r o d u c t c a r d . 



N U C E N T U R Y C O L 

L E C T I O N ' S l O D E S K 

LAMP, d e s i g n e d 

by H e r b e r t 

F r u c h t n i c h t , m e a 

s u r e s 16 i n c h e s in 

h e i g h t . T h e s h a d e 

is h a n d - f o r m e d 

c a s t a c r y l i c w i t h 

s o l i d b r a s s c o l 

u m n s a n d C a p i t o l s 

of h a n d - p o l i s h e d , 

b e v e l e d a c r y l i c . 

Nu C e n t u r y C o l l e c 

t i o n , Port R i c h e y , 

F L . CIRCLE 29 

D E R E K M A R 

S H A L L ' S O S I R I S 

W A L L S C O N C E 

f e a t u r e s a 

w r o u g h t i ron 

f i n i s h a n d m e a 

s u r e s 16 

i n c h e s x 6 . 5 

i n c h e s x 6 . 5 

i n c h e s . The f i x t u r e 

u s e s o n e 1 0 0 - w a t t 

i n c a n d e s c e n t o r 

o n e 1 3 - w a t t m i n i 

a t u r e f l u o r e s c e n t 

s o u r c e . D e r e k 

M a r s h a l l L a m p s & 

A c c e s s o r i e s , C e n 

t e r S a n d w i c h , N H . 

CIRCLE 30 

Precision Beam Control 

Precise 
Multi Mirror' Lamp 

B O Y D L I G H T I N G ' S 

C I R R U S TABLE 

LAMP, D E S I G N E D 

B Y G A R Y C R O S S , 

m e a s u r e s 2 2 

i n c h e s in h e i g h t 

a n d is m a d e of 

a l a b a s t e r , 

a l u m i n u m , a n d 

b r a s s . S p e c i f i e d 

fo r t w o i n c a n d e s 

c e n t A - 1 9 , 4 0 - w a t t 

l a m p s , t h e t a b l e 

l a m p p r o v i d e s 

g e n e r a l , a m b i e n t , 

a n d t a s k l i g h t i n g . 

B o y d L i g h t i n g C o . , 

S a n F r a n c i s c o , C A . 

CIRCLE 31 

G E L I G H T I N G H A S 

E X P A N D E D ITS 

L INE O F P R E C I S E 

L A M P S w i t h MR 16 

c o v e r g l a s s l a m p s . 

T h e s e l a m p s p ro 

v i d e 4 , 0 0 0 h o u r s 

of l i g h t a n d h o v e 

a 7-15 p e r c e n t 

i n c r e a s e in l i g h t 

o u t p u t c o m p a r e d 

to s t a n d a r d PAR 

a n d R l a m p s . In 

t e r c h a n g e a b l e 

w i t h P r e c i s e l a m p s 

a n d f i x t u r e s , t h e 

c o v e r g l a s s l a m p s 

a r e a v a i l a b l e in 

2 0 , 5 0 , a n d 7 5 

w a t t s a n d a r a n g e 

of b e a m p a t t e r n s . 

G E L i g h t i n g , 

C l e v e l a n d , O H . 

CIRCLE 32 
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INTERMATIC 'S 

L I G H T E X P R E S 

S I O N S 

F L O O D L I G H T S 

f e a t u r e a h i g h - i m 

p a c t p o l y m e r i c 

h o u s i n g , a n 

a r t i c u l a t e d h i n g e , 

w h i c h a l l o w s the 

l i g h t to be a d 

j u s t e d , a n d a 

t h e r m o f o r m e d re 

flector h o u s i n g 

w i t h a n u l t r a - e f f i 

c i e n t m e t a l i z e d 

re f l ec t ing s u r f a c e . 

C o l o r e d l e n s e s 

t h a t c o n be ro

t a t e d 9 0 d e g r e e s 

o r e a v a i l a b l e . In-

t e r m a t i c I n c . , 

S p r i n g G r o v e , IL . 

CIRCLE 33 

W O O D F O R M ' S 

M O D E L 4 5 1 5 - 3 7 

R E D W O O D O U T 

D O O R L I G H T 

F I X T U R E 

a c c o m m o d a t e s 

l o w - w a t t a g e m e t 

a l h a l i d e l a m p s . 

S e r i e s 4 0 0 0 fix

t u r e s u t i l i z e 

p e r f o r m a n c e 

op t i cs a n d a 

c o n c e a l e d r e f l e c t o r 

a s s e m b l y to m a x 

i m i z e l i g h t 

d i s t r i b u t i o n a n d 

m i n i m i z e g l a r e . 

T h e r e a r e 16 s t y l e s 

a v a i l a b l e in 

h e i g h t s r a n g i n g 

f r o m 3 7 i n c h e s to 

8 4 i n c h e s . W o o d -

f o r m , I n c . , 

P o r t l a n d , O R . 

CIRCLE 34 

BetaLux-E is the direct 
descendant of the product 
that started the self-lumi
nous lighting industry. It is 
the specifier's sign of 
choice for quality, depend-

The next time you specity 
exit signs, specify Beta-
Lux-E. Sleek. Cordless. 
Self-illuminating. 

Call 1 
(919) 768-

S R B Technologies, Inc. 
2580 Landmark Drive 
Winsion-Salem. NO 27103 
1989 SRB T E C H N O L O G I E S . INC. 

C i r c l e N o . 1 5 o n p r o d u c t c a r d . 
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Halogen Lamps 
Gilwoy's 28-page 1990 Engineering 
Catalog 160 features miniature 
halogen lamps, focused lens-end 
lamps, precision mount halogen 
lamps, linear f i lament lamps, and 
halogen lamp sockets. Advance 
application and engineering notes, 
lamp analysis charts and graphs, 
and lamp mounting techniques ore 
included. Gi lwoy Technical Lamp, 
Woburn, MA. 
CIRCLE 40 

QKHTanui i K m i 

A e r o v o x 

The Total Landscape Lighting System 

AC CopocBon 

SB. 

HPNHB 

SB. 

"•1. 'M'. = 

HiiilH 

hiiikley 
liBhting 

12600 Berea Road SHOWROOM 
Cleveland, Ohio 44111 3600 Dallas Trade Marl 
(218) 671-3300 Dallas, Texas 75207 

® 1990 Hinkley Lighting. Inc. 

C i r c l e N o . 17 o n p r o d u c t c a r d . 
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Architectural And 
Display Lighting 
Times Square's 21-page catalog on 
architectural and display l ighting 
features products such as low-
voltage fixtures, PAR lights, low-
voltage and line voltage track 
heads, and track components and 
accessories. Times Square Lighting, 
Stony Point, NY. 
CIRCLE 41 

AC Capacitors 
Aerovox's 28-page AC capacitor 
catalog details the company's line of 
AC capacitor offerings, including 
those for HID and fluorescent 
l ighting. Also featured is a general 
technical section, which includes 
extensive design criteria and service 
life curves based on voltage, 
temperature, and capacitance. 
Aerovox, Inc., New Bedford, MA. 
CIRCLE 42 

Emergency Lighting Ser ies 
Holophone's four-page brochure 
details the features and advantages 
of its Director Series of emergency 
lighting products. Also included is 
ordering and avai lable accessories 
data OS wel l as illustrations and 
dimensional details. Holophone Co., 
Inc., Newark, OH. 
CIRCLE 43 

Reflector Systems 
Capri's architectural l ighting catalog 
features a wide range of reflector 
systems including multipliers, 
ellipsoidols, lensed downlights, and 
compact fluorescent downlights in 
addition to new 6-inch and 8-inch 
diameter multipliers for use with 
HQI lamps. Lamp wattage for 
incandescent recessed downlights 
and accent lights ore listed. Capri 
Lighting, Los Angeles, CA. 
CIRCLE 44 



PRODUCT 
A D V E R T I S E M E N T S 

REVIEW 

C O N - T E C H ' S 

F I X T U R E E X T E N 

S I O N S a n d s t e m 

k i t s a r e d e s i g n e d 

to b r i n g l i g h t 

f i x t u r e s c l o s e r to 

the d e s i r e d a r e a 

of f o c u s . The 

L A - 1 0 1 8 - L V is u s e d 

fo r 12-vo l t 

f i x t u r e s a n d h a s 

a n 1 8 - i n c h s t e m . 

The L A - 1 0 1 8 is a 

l i n e v o l t a g e t r a c k 

f i x t u r e e x t e n s i o n 

w i t h a n 1 8 - i n c h 

s t e m . Both m o d e l s 

a r e a v a i l a b l e in 

b l o c k or w h i t e . 

The L A - 5 0 1 8 1 8 -

i n c h p e n d a n t s t e m 

k i t a n d t h e 

L A - 5 0 1 8 A p e n d a n t 

s t e m k i t , w h i c h 

c a n b e u s e d w i t h 

6 - i n c h , 1 2 - i n c h 

a n d 2 4 - i n c h s t e m s , 

a r e a l s o a v a i l a b l e 

in b l a c k or w h i t e . 

Con-Tech L i g h t i n g , 

D e e r f i e l d , IL . 

CIRCLE 50 

R E N O V A T I O N O F 

THE T O P E K A 

P E R F O R M I N G A R T S 

C E N T E R i n c l u d e d 

t h e r e p r o d u c t i o n 

of o r i g i n a l c e i l i n g 

l i g h t f i x t u r e s b y 

A p p l e t o n L a m p 

l igh te r . The c e i l i n g 

f i x t u r e is 2 8 

i n c h e s s q u a r e , 8 

i n c h e s d e e p a n d is 

m a d e f r o m 1.5-

i n c h X . 2 5 - i n c h 

p a i n t e d a l u m i n u m 

b a r s t o c k . The 

l e n s e s a r e o p a l 

a n d c l e a r e t c h e d 

g l a s s , a n d t h e 

f i x t u r e u s e s f o u r 

1 5 0 - w a t t A-21 

l a m p s . A p p l e t o n 

L a m p l i g h t e r , 

c u s t o m m a n u f a c 

tu re r , fu l f i l ls 

spec i f ic r e q u e s t s . 

A p p l e t o n 

L a m p l i g h t e r , 

A p p l e t o n , W l . 

CIRCLE 51 

A R R O Y O C R A F T S 

M A N ' S E V E R G R E E N 

C O L U M N M O U N T 

is a v a i l a b l e in t w o 

s i z e s a n d is o n e of 

t h r e e s t y l e s of 

c o l u m n - m o u n t e d 

f i x t u r e s . E a c h 

f i x t u r e c o m e s w i t h 

o p t i o n a l o v e r l a y s , 

is a v a i l a b l e in a 

c h o i c e of f o u r 

g l a s s c o l o r s , a n d 

f e a t u r e s a 

v e r d i g r i s p a t i n a 

f i n i s h . A r r o y o 

C r a f t s m a n 

L i g h t i n g , I n c . , 

D u o r t e , C A . 

CIRCLE 52 

S A X E P A T T E R S O N ' S 

T O R N PAPER A N D 

T O R N G R A P H 

P A P E R S E R I E S 

of w a l l m o u n t e d 

l i g h t i n g f i x t u r e s 

f e a t u r e p a p e r - l i k e 

t e x t u r e s w i t h 

t o r n e d g e s . T h e 

f i x t u r e s a r e 

a v a i l a b l e w i t h 

i n c a n d e s c e n t or 

P L l a m p i n g fo r 

i n d o o r or d a m p 

l o c a t i o n u s e , a n d 

i n s t a n d a r d 

o r c u s t o m s i z e s 

a n d t e x t u r e s . 

S a x e P a t t e r s o n , 

T a o s , N e w M e x i c o . 

CIRCLE 53 

W I N O N A 

L I G H T I N G ' S 

F R A N K L I N W A L L 

S C O N C E m e a s u r e s 

16 i n c h e s x 6V7 

i n c h e s a n d u t i l i z e s 

o n e 1 2 0 - v o l t 6 0 -

w a t t A - 1 9 b u l b . 

T h e f i x t u r e is 

f i n i s h e d w i t h 

b l a c k n e x t e l p a i n t 

a n d f e a t u r e s a 

r e c t a n g u l a r s t e m 

a n d o n o p a l g l a s s 

s h a d e . W i n o n a 

L i g h t i n g , W i n o n a , 

M N . CIRCLE 54 
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L A C 

RATES 
The Marketplace is a monttily feature ot Arctiitectural Lighting, oltering readers easy 
access lo lighting products and services for commercial, industrial, and institutional 
applications. Listings in this reference section are sold on an annual basis First Line 
(Bold Face) S990 yr Additional lines S690/yr. Mini Display S3600/yr, S1990.6 months. 

Career Opportunities. Situations Wanted and Used Equipment For Sale Ads are sold on a 
monthly basis. Ads are $28 per line with a 4 line minimum Mini Display ads arc Si60 
(IX). S140 (6X), $110 (12X) 

For full information and closing dates, contact Nancy Berman 800-950-1314 or 
212-869-1300. 

ACCENT AND DISPUY LIGHTING (INTERIOR) 
DANAUTC. 16392 Golhard SI.. ffA. Hunlinglon Beach. CA 92647 Fax 714-B48-1669 714-841-4325 

Low voltage slim profile linear lighiing syslem high intensily halogen lamps extensive apps 
FIBERSTARS. M. S ExI Lighting. 47456 Fremont Blvd Fremont. CA 94538 800-327-7877 
MARCO LIGHmC. 6100 S Wilmington Ave . Los Angeles. CA 90001 213-583-6551 

Recessed Arctiiloclural Ligniing: Compaci Fluorescenls—Low Voltage Capsylite—HID—Incandcscents 
NL CORP.. 14901 Broadway. Cleveland. OH 44137 Fax 216-662-9069 or 216-662-2080 

Recessed HID and incandescent; decoralive: custom: cliurcli, 20. 30 & 60 amp track: lluorescenl lighting 

systems Call lor more information 

ACCESSORIES AND COMPONENTS 
MAXIMUM TECHNOLOGY. 80 Industrial Way. Brisbane. CA 94005 415-468-2560 

AMBIENT LIGHTING SYSTEMS (INTERIOR) 
OAY-BRITEMcPHILBEN OMEGA—Complete lixture needs ...Fax 601-841-5501 or Call 601-842-7212 

LITHONIA LIGHTING. We cover the lighting spectrum 404-922-9000 Fax: 404-922-1841 

PEERLESS LIGHTING CORP.. P.O. Box2556. Berkeley CA 94702 Fax 415-845-2776. Phone 415-845-2760 

AREA LIGHTING (EXTERIOR) 
BIEBER LIGHTING CORPORATION (See ad below) 

BIEBER LIGHTING CORPORATION 
One of America's leading manufacturers. Ottering a complete 
product line of commercial and residential luminaires and accesso
ries for a wide variety of applications: automobile dealerships, 
shopping centers, sports facilities, industrial, landscape lighting, 
and extensive custom capabilities U L. listed, HID, and fluores
cent. Call for local representative 
970 W. Manchester Blvd., Inglewood. CA 90301 
FAX 800-537-2892 PH. 800-544-4871 

EMCO LIGHTING. 7300 50th St.. P.O. Box 1640. Milan. IL 309-799-3111 

SPRING CITY ELECTRICAL MFG. CO.. Spring City PA 19475 Call 215-948-4000 or Fax 215-948-5577 

Histoncally authentic, cast iron ornamental lighting posts, bollards and adaptations. 
WESTERN LIGHTING INDUSTRIES (see ad below) 

NEW HEAVY-DUTY SWIVEL 
• U.L. "Wet Locat;ion" listed 
• Full 180° rotation 
• Use on fixtures to 20# 

Western Lighting Ind. 
3 5 4 0 Valtialla Dr., Burbank, CA 91 5 0 5 

8 1 8 - 8 4 1 - 7 8 9 6 CFAX: 81 8 -841-891 0) 

CONTROLS 

DAYLIGHTING PRODUCTS 
CONSTRUCTION SPECIALTIES INC., 55 Winans Ave.. Cranlord. NJ 07016 (Sight S Sunscreens) 201-272-5200 

EMERGENCY LIGHTING 
ELECTRO POWERPACS CORP (see ad below) 617-876-9220 

DYNARAY EMERGENCY LIGHTING 
^•000 Sews; Attractive ivory enameled, economical, 
compact emergency ligfiling Dual 120 277 VAC input—6 
VOC output Capacity range ot 12-30 watts is capaOlc ol 
powering up lo 8 light sources Mainlenance-tree battery 
hie expectancy is 8 lo 10 years 100°i solid stale 
circuitry LVD. brownout. locKoul and short-circuit 
protection are standard Units available with either lop or 
side mounted lampheads 
253 Norfolk St., Cambridge. (VIA 02139 
FAX 617/661-4400 TEL 617'876-92Z0 

LAMPS 
GTE SYLVANIA LIGHTING. Sylvania Lighiing Center. Danvers. MA 01923 508-777-1900 617-777-1900 

OSRAM CORP. 110 Bracken Road. Montgomery NY 12549 914-457-4040 

USHIO AMERICA. 20101 S. Vermont Ave.. Torrance. CA 90502 .. FAX 800-776-3641 or 800-326-1960 

Manulaclurei ol M R U . MR16, T3 Quartz, MInican and DC Bayonet Halogen Lamps 
VENTURE LIGHTING INTL.. 32000 Aurora Rd.. Solon. 0H 44139 800-437-0111 

Metal Halide. High and Low Pressure Sodium. Mercury MR-16 and MR-11 Display Lamps Many new and 
unigue products not available from other manulaclurers 

LANDSCAPE LIGHTING 
DINWO PRODUCTS. INC.. 123 So. Newman St.. Hackensack. NJ 07601 201-488-5700 

ELECTRO-ELF 10011 Olive St.. Temple City CA 91780 800-728-0081 Fax 818-579-1333 

Energy Efticienl Fluorescent lighting Sealed Walerprool Fixtures available in many styles 

LIGHTING DESIGNERS AND CONSULTANTS 
DESIGN LIGHTING CONSULTANTS. INC. 7166 S.W. 47THST. MIAMI. FL 33155 305-665-6100 

LIGHTING POLES (WOODEN) 
J.H. BAXTER S COMPANY P.O. Box 10797. Eugene. Oregon 97440 503-689-3020 

Manulaclurer ol Timberwood Lighting Standards A superior pressure treated Douglas Fir laminale tor 
decorative outdoor lighting support Contact Richard Baxter 

OEM MANUFACTURERS 
EDWINGAYNOR CO.. 200 Charles St.. Stratford. CT06497 .. 203-378-5545. outside CT800-EGAYNOR or 

FAX 203-381-9019 For more inlormation about lluorescenl wiring devices, switches and lamp holders, call 
and ask (or Jill Sapak 

SPACE FRAME/TRUSSING 
MEROFORMMERO Structures Inc.. P.O. Box 610. Germantown. Wl 53022 Fax 414-255-6932 414-255-6553 

Manulaclurer ot MEROFORM Spacelrame, MEROTRUSS, and MERODOME Modular Systems 

CAREER OPPORTUNITIES 
Do You Have A Position Open That You're Looking To 
Fill? If So, Advertise It In ARCHITECTURAL LIGHTING S 
MARKETPLACE 

STRAND ELECTRO CONTROLS. 2975 S 300 W.. Salt Lake City UT 84115 801-487-6111 

Manulacturing lull line ol lighting controls and dimmers lor Restaurants, Hotels. Board Rooms, etc 
VARA-LIGHTDIMATRONICS HUB ELECTRIC. Crystal Lake. IL Fax 815-455-1499 or 815-455-4400 
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Index to Advert isers 

CSL Lighting, Inc. Circle 1 Cov, 2 
Fiberstars Circle 7 7 
Hadco Lighting Circle 13 15 
Hanover Lantern Circle 6 6 
Hinkley Lighting Circle 17 46 
LightFair Circle 14 Cov. 3 
Lighting Services Inc. Circ le 4 4 
Lighting World International Circle 18 21 
Lithonio Lighting Circle 19 Cov. 4 
Magnetek Triad Circle 12 12, 13 
Nightscoping/Division of Loran, Inc. Circle 3 3 
Norbert Belfer Lighting Circle 5 5 
Osrom Corp. Circle 11 11 
Reggiani USA Circle 10 9 
Rejuvenation Lamp & Fixture Co. Circle 16 43 
Ruud Lighting, Inc. Circle 2 1 
SRB Technologies Circle 15 45 
Sun Valley Lighting Circle 8 8 
Sylvan Designs, Inc. Circle 9 8 

STATEMENT OF OWNERSHIP, MANAGEMENT AND CIRCULATION 
^ >T j m t e mil 

• I ruHicallON M I { I . I . I . I I . M , 

AHOIITECTimM. LICHTIHC 
0 1 S 11 1 4 1 0 1 < 1 ' 6 

Hontnly 
U N . . ! iL-irKxaa — 

13 
ill AAMMIMMIWIMM »IMA 

554.00 

G n l U P u b l i c a t i o n * IS IS BRXiluay Nm rork N.V. 10016 

» c i i i i i i 6 .«»,««»w . "a« . 11 ̂  fc««CT. oii«M .< *.i >W» II 

C r a l U Pub l ioa t lOM IS IS BioadMy New vork N.T. 10036 

M^IMM ifM. mwm MI-.I Atlf K N».l 

A r t Golden IS IS UnMdway N«v York, N. ». 10036 

f fT .III tl li. i l l 1 

Nandji r , JankoKski IS IS Bnedway lieu »ork . H.y. 10036 

Hmtm^H»iL^mjeiitlli llilllii iHiii) 

Cather ine Sohat t ing S a l f i n o XSIS Droadway BW York, N.Y. 10036 

1 (iHits* III nmmrt tt • .ji aww «M arîMJ w* ** M M Mrf MM 
1 frrmi mar* imi iii^mKt ff — — m rnqm-mum lA. «M 
.« Mh,. uMinf^aui film, ill MM, MM M ^ u . M -Ml M i4ii û raiA HMIIMI MIIMUIA 

" t̂ 'l.MW ..-A,.| -Mil k!,11.1 
flM- 11 III. II intlhltlll ». . 

AMMTI -MIM, MM-f 
(r—•.tffr.,Mm,ilhM 

I .JI H.,.„ CunilAAIA MAAInv AUa.AW 

i l r o U n I ' lM lca t l i ino 1515 Ilrnadway N ~ York. H.Y 10036 

IMi tad M — M B i r a . p l o IStocMio lders I ,M,>or St.. l«n.lon EC4r-OHII KHOIANU 

WA-MM* VaMVMMAMM M MMf| 
^tWM SI UWA • ! TMII AMMMM iM. M M I , . ^ M an . 

IMlNMm ComM.i. W.Ik,, A I M . . . . 

A-AiMM'M COM.. lAfMlMM DMint A.luM IM CnilAI Al SAieM I . M . 
AiiWMAAA NAMA.I lA .iMig bMA 

sa,«7« 50,100 

• PMi •f.M* H.MMilM ClmMIMA 
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) KWSlMMMnMl 
|f\M< AAM. l-eM'MU 55,750 56,202 
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ma aOova a<a conacl and comptela Corporate C i r c u l a t i o n Oireotor 

Your 
Vote Counts 

ARCHITECTURAL LIGHTING 
will present Readers' Choice 

Hall of Fame Awards 
in recognition of 

individual contributions 
to the lighting industry 

and lighting design/engineering 
profession during LightFair 

April 10-12, 1990 
at the New York Hilton 

We invite you, our readers, to decide who 
will be inducted into the lighting Hall of 
Fame. Honorees nominated should hove 

demonstrated outstanding 
accomplishments in any of the categories 

listed below. 

Please fill out a n d return the coupon 
below, or drop us a letter or postcard by 

MARCH 10, 1990. 

I N O M I N A T E t h e f o l l o w i n g i n d u s t r y l e a d e r s to t h e 

H a l l of F a m e ( m o r e t h a n o n e n o m i n a t i o n in e a c h 

c a t e g o r y c a n b e m a d e ) : 

LIGHTING DESIGN/ 

ENGINEERING: 

PRODUCT DEVELOPMENT: 

RESEARCH 

EDUCATION: _ 

OTHER: . 

P l e a s e a t t a c h a n o t e b r i e f l y s t a t i n g W H Y e a c h n o m i n e e 
d e s e r v e s to b e r e c o g n i z e d . 

N A M E OF SUBMITTOR 

D E A D L I N E F O R R E C E I P T O F N A M E S I S 
M A R C H 10, 1 9 9 0 . 

M a i l to: 

ARCHITECTURAL LIGHTING 
H a l l of F a m e 

—, G r a l l a P u b l i c a t i o n s 
1515 B r o a d w a y , 3 4 t h F loor 
N e w Y o r k , N Y 1 0 0 3 6 
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Air Bubbles And Metal 
Sails At Expo '92 

INTRODUCING 
AIR BUBBLES 
THE BUILDING'S FACADE 

OF FALLING WATER wil l 

symbolize the ocean 

which separates Europe 

and the U.S., and serve 

as a l ighting element. 

Water becomes visible 

when light reflects from 

its surface, or when 

impurit ies, such as a i r 

bubbles, are introduced 

into it. When the water 

is rendered translucent 

by the introduction of 

air, it can be used as a 

wal l or screen for 

projected images, or it 

con serve as a dif fuser 

for light sources 

concealed behind it. 

Slide or motion 

projectors mounted 

behind the water wa l l 

can be combined with a 

preprogrammed 

dimming system to 

create dramat ic 

presentations. 

SO much of the social life in Spa in occurs after the sun goes down that 

the U.S. Pavilion has to be designed so that it wil l be a s powerful at 

night as it is during the day," soys Barton Myers, Barton Myers Associates, 

Los Angeles, C A , architect a n d design team leader for the U.S. Pavilion at 

Expo '92 in Sevil le, Spain . Raymond Greno ld , Grenold Associates, Ltd., 

Culver City, C A , is the project's lighting consultant. 

Here's a preview of some of the lighting effects proposed. 

METAL SAILS ILLUMINATED 
ABOVE THE ROOF OF THE PAVILION, there a re three shade sa i ls . They wi l l be 

fabricated from perforated stainless steel . The opportunity ex is ts to exploit 

another characterist ic of l ight—irradiat ion. Light sources swell in appearance 

with distance. If neon tubing is placed behind the perforated metal panels, the 

panels become v i r tual ly t ransparent . If this is combined with uplighting onto 

the face of the pane l , the apparent location a n d appearance of the sai ls is 

al tered in space. Uplights mounted on the roof can also focus on the soi ls. • 
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