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FORM, BREATHING DOWN THE NECK OF FUNCTION.




ALABAMA

Birmingham - CHRISTINE'S (205) 871-8297
Mobile - THE GIVING TREE (888) 678-0068
Tiuscaloosa - THE LINEN CLOSET (800) 561-7331
ARIZONA

Scottsdale - NIGHT & DAY (480) 481-5106
CALIFORNIA

Beverly Hills - YVES DELORME (310) 550-7797
Burlingame - YVES DELORME (650) 342-6767
Carmel - YVES DELORME (831) 625-5311
Clovis - D. L. YARNELL COLLECTION (559) 325-6041
Costa Mesa - YVES DELORME (714) 549-7880
La Jolla - EVERETT STUNZ CoO. (800) 883-3305

Laguna Beach - THE LAGUNA CoLONY Co. (949) 497-8919

Los Altos - YVEs DELORME (650) 917-9183
Los Gatos - THE MAIDS’ QUARTERS, INC. (408) 395-1980

Malibu - THE MaLIBU CoLoNy Company (310) 317-0177

Menlo Park - YVES DELORME (650) 324-3502
Modesto - 1INO BELLA (209) 491-0931

Pasadena - SALUTATIONS, HOME (626) 577-7460
Rolling Hills Estates - YVES DELORME (310) 541-4262
San Francisco - SCHEUER LINENS (800) 762-3950
Sunta Barbara - YVES DELORME (805) 682-0894
COLORADO

Aspen - LE TuB (970) 925-7161

Denver - AT HOME LINENS/SCANDIA DowN (303) 355-8087

THE BrAss BED OF DENVER (303) 322-1712
CONNECTICUT
Greemwich - LYNNENS, INC. (203) 629-3659
New Canaan - S. BROWNE & Co. (203) 966-2403
West Hartford - LABRAZEL HOME (860) 232-6300
Westport - A ToucH oF EURoPE (203) 227-3355
DELAWARE
Wilmington - YVES DELORME (302) 656-3700
FLORIDA
Amelia Island - THE MASTER SUITE (904) 491-5933

Bonita Springs - BONNE NUIT FINE LINEN (239) 949-4646

Ft. Lauderdale - CAsA CHAMELEON (954) 763-2543

Jacksonville - THE BATH & LINEN SHOPPE (904) 398-7147

Miami - BURDINES DADELAND (305) 662-3532
PaciFic WHITE (305) 668-0882
Naples - GATTLE'S (800) 344-4552
Sarasota - YVES DELORME (941) 388-4494
St. Petersburg - GooD NIGHT MOON (727) 898-2801
Stuart - CASSIDY'S BED, BATH & LINENS (772) 286-1168

Tampa - VILLA ROsA DISTINCTIVE LINENS (813) 831-6189

Vero Beach - ALL THRU THE HOUSE (772) 567-7991

West Palm Beach - PIONEER LINENS (800) 207-5463

Winter Park - LUXE LINENS (407) 644-7677

GEORGIA

Atlanta - COUTURE HOME Buckhead (404) 848-9110
YVES DELORME Vinings (770) 438-7100

Roswell - THE CHANDLERY (800) 440-4789

St. Simons Island - BAGATELLE (912) 634-3456

ILLINOIS

Barrington - THE GILDED NEST (847) 381-6005

Chicago - ARRELLE FINE LINENS (800) 288-3696
BEDSIDE MANOR, L1D. (773) 404-2020

Geneva - PAST BASKET (630) 2324191

Hinsdale - BEDSIDE MANOR, LTD. (630) 655-0497

Lake Forest - BEDSIDE MANOR, LTD. (847) 295-8370

Winnetka - BEDSIDE MANOR, LTD. (847) 441-0969

INDIANA

Indianapolis - YVES DELORME (317) 849-1833
KANSAS

Qverland Park - ANNABELLES (913) 345-0606
KENTUCKY

Lowisville - BEDDED BLiss (502) 899-5153
LOUISIANA

Baton Rouge - CUSTOM LINENS (800) 808-0457
MARYLAND

Annapolis - YVES DELORME (410) 224-0015
Baltimore - YVES DELORME (410) 828-4777
Bethesda - YVES DELORME (301) 897-5009
MASSACHUSETTS

Boston - LINENS ON THE HILL (617) 227-1255
Chatham - MIDSUMMER NIGHTS (888) 945-2280
Chestnut Hill - SCANDIA DOWN SHOPS (617) 969-7990
Hingham - LA PETITE MAISON (781) 741-8393
Lexington - BONSOIR FINE LINENS (781) 274-8400
Marblehead - O'RaMA’s (781) 631-0894
Wellesley - BoNsOIR FINE LINENS (781) 416-2800
Yarmouthport - DESIGN WORKs (508) 362-9698
MICHIGAN

Grosse Pointe - KRAMER’S (800) 248-8906
Holland - DEVRiES & DORNBOS (616) 392-1891
Sylvan Lake - NANCY's LINENS (877) 683-0455
MINNESOTA

FEdina - Euro-AM BED & Bath Co. (866) 485-6735
MISSISSIPP)

Jackson - RAY's FINE LINENS (800) 565-5206
MISSOURI

Kansas City - SCANDIA DOwN (800) 875-4144
St. Louis - SALLIE (800) 257-9167

NEBRASKA

Omaha - THE LINEN GALLERY (877) 399-5242
NEVADA

Las Vegas - YVES DELORME (702) 759-0119

NEW JERSEY

Far Hills - SYoNgy STREET (908) 781-0404

Long Beach Isl. - BETWEEN THE SHEETS, LLC (609) 361-9297

Pennington - ASHTON-WHYTE (609) 737-7171
Red Bank - DOwWN TO BAsics (800) 822-2135
Upper Montclair - TESORI (973) 655-1511
NEW MEXICO

Santa Fe - CIELO (505) 995-8008

NEW YORK

E. Hampton - ENGLIsH COUNTRY ANTIQUES (631) 329-5773

New York - YVES DELORME ar ABC (212) 254-3422
Gracious HOME (212) 988-8990
White Plains - FORTUNOFF (800) FORTUNOFF
Waodbury - ARTIFACTS, TOO (516) 364-6616
NORTH CAROLINA
Boone - DEWoOLFSON DoOWN (800) 833-3696
Charlotte - BEDSIDE MANOR, INC. (866) 554-7727
DEWOOLFSON DOwWN (704) 541-9722
Greensboro - COCOON FINE LINENS (336) 2754168
Raleigh - LAVENDER AND LACE (919) 828-6007
Yves DELORME (919) 791-0014
Wilmington - LINENs & LACE (910) 2564824
Winston-Salem - BELLE MAISON (336) 722-8807

&

OHIO
Beachwood - YVES DELORME (216) 360-0285
Cincinnati - GATTLE'S (800) 634-4369
Columbus - YVES DELORME (614) 476-2431
Toledo - PaULA BROWN SHOP (419) 241-8100
OKLAHOMA
Tiulsa - THE DOLPHIN BED & BATH (918) 743-6634
PENNSYLVANIA
Buckingham - BIEN DORMIR™ (215) 794-9721
Haverford - YVES DELORME (610) 658-5510
Pittsburgh - FEATHERS (800) 382-9967
RHODE ISLAND
Newport - RUE DE FRANCE (401) 846-3636
Providence - WENDY BROWN LTD. (401) 455-2337
SOUTH CAROLINA
Charleston - YVES DELORME (843) 853-4331
Columbia - BELLA LINO (803) 256-1170
Hilton Head - DEWO0OLFSON DOwN (888) 833-3696
TENNESSEE
Chattanooga - YVES DELORME (423) 265-4005
Memphis - LEGACY LINENS (901) 682-6429
Nashville - BELLA LINEA (615) 352-4041
TEXAS
Austin - PROVENCAL HOME (512) 306-9449
Dallas - THE LINEN GALLERY (800) 707-7599

YVES DELORME (214) 526-2955
Fit. Warth - YVES DELORME (817) 882-8531
Houston - LONGORIA COLLECTION (713) 621-4241
Plane - YVES DELORME (972) 202-5542
San Antonio - LIN MARCHE (210) 826-6771
UTAH
Salt Lake City - EUROPEAN LINENS (801) 575-8866
VERMONT
Manchester - YVES DELORME (802) 366-4974
VIRGINIA
Alexandyia - YVES DELORME (703) 549-6660
Charlottesville - YVES DELORME (434) 979-4111
Fredericksburg - HOME DEsIGN CENTER (540) 371-2033
MeLean - YVES DELORME (703) 356-3085
Richmond - YVES DELORME Carytown (804) 353-8701

YVES DELORME Stony Point (804) 320-7521
Virginia Beach - YVES DELORME (757) 425-6963
WASHINGTON
Bellevue - YVES DELORME (425) 455-3508
Redmond - YVES DELORME (425) 881-1524
Seattle - YVES DELORME (206) 523-8407
WASHINGTON, DC
Georgetown - BALDAQUIN (800) 525-4849
WISCONSIN
Kohler - PAST BASKET (800) 401-9820
Milwaukee - PAST BASKET (414) 247-9976
CANADA

CALGARY
Alberta - THE FRENCH CONNECTION (403) 283-4344
MANITOBA
Winnipeg - MARIE-FRANCE FINE LINENS (204) 284-2752
ONTARIO
Toronto - YVES DELORME (416) 626-6847
Windsor - YVES DELORME (519) 972-8980
QUEBEC
Montreal - DECOR MARIE-PAULE (514) 273-8889

For additional information, visit us at www.yvesdelorme.com or contact your interior designer.
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48x84" Silk
Window Panels
2499 each
55x84" Embroidered
Tulle Window Panels
19.99 each

Shop in-store or online
at target.com



as american as the
chintz on the chaise

s soon as I saw the new curtains in my bedroom, I
thought, why not? I have always wanted to live like
a princess in a fairy tale. The curtains did not
remotely resemble the idea I had started out
with, which had something to do with wanting
to wake up with decidedly earthly visions of
chintz, so that I would be surrounded by the rosy, rich colors of
late summer gardens. If what I got had turned out to be a terrible
mistake, | would be warning you about the perils of giving your
decorator vague, hopeful descriptions that have more to do with
how you want to feel than what you want to see. (Other profes-
sionals provide couches for mental refurbishment.) However, my
curtains were not a mistake, far from it. They were the kind of
lucky surprise that happens in the alchemy of decorating.

The curtains have been on my mind because I've been thinking
about American decorating, and how to describe it, which is much
trickier than first appears. Once you get past patchwork quilts in
log cabins—and let’s get past those quickly, please—it is difficult
to pinpoint what is purely American. It isn’t a question of size, of
large or small houses; it isn't a question of color, or stars or stripes;
it isn’t about shape, and it isn’t about types, though that’s where
you might expect to find the answer. Nearly everything in
American decorating comes from somewhere else. The Palladian
houses going up all over wealthy suburbs? Derived from the
Italian. The Arts and Crafts furniture we love? Derived from the
English. The skyscrapers that are a hallmark of our city skylines?
The most distinctive of these were the work of refugees escaping

to the heart of the matter. We don’t so much have an American
decorating type as we do an American point of view—which is
what this magazine has been championing since its birth more
than a hundred years ago. That point of view is large and embrac-
ing, and you might even say it is restless; it reaches around
the globe for inspiration. This is more true now than ever, when
your windows can be decorated with kente fabrics from Africa,
oryour table set with oxblood-glazed plates from Vietnam, and
you have gone no farther than Pottery Barn. What is distinctly
American is in the mix, and in the changeability.

Perhaps the most important thing about an American point of
view is our national lust for decorating, redecorating, and then
doing the whole thing over again. Decorating here—like so much
else—does turn out to be about dreams. We aren’t, for the most
part, filling our homes with stuff from our great-grandmother’s
rooms. Our rooms don’t have an ancestral feel, or the glam-
orous look of decaying aristocracy. We love what is new. Even
when we are collecting antiques, we are collecting in trends—and
in herds—because things from the '30s suddenly look new and
things from the "7os look fresh.

So what does this have to do with my curtains? I took a detour
off the beloved chintz road and became smitten with a green-blue
taffeta from Boussac Fadini; Jean Charles Moriniere from Trade
France added ingenious pleated ruffles down the middle, and gath-
cred the heavy, voluminous silk into gentle folds. Never mind
Scarlett dressing herself from the windows of Tara; this is the
curtain that began life as a ball gown. I thought the whole thing

a war-torn Europe. That cradle of a
chaise longue under the bow window
of your bedroom? French. That china
pattern you registered? Chinese. That
Saarinen table that once graced the
IBM headquarters? Finnish. The same
is even true for our gardens, whose aza-
leas, peonies, lilics, and camellias are
rooted in the Far East. And on it goes.

Of course we have our own design-
ers who have responded to our land-
scape; think of the Prairie style of our
greatest American architect, Frank
Lloyd Wright. But even that work was
influenced by the Arts and Crafts move-
ment. And Charles Eames worked for
awhile with Saarinen. This brings us

6

would look French—that is certainly
its antecedent—but it doesn't; it doesn’t
look like anything I've ever seen.
Which makes it quite American. And
now that I've seen such curtains, to get
even more American about it, every-
thing else must go. I have become
fabric obsessed, as I see that it is the
most dramatic way to transform your
room, to say nothing of your life. The
best thing about American style? It is
always time to start over.

( . '
-

Dominique Browning, ED1TOR

TTE LACOMBE
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Would | sleep with just anything?

Supima is American Pima, the cotton used to make the
most luxurious sheets and towels. Only the finest brands WORLD'S FINESTl COTTONS
use Supima, so why would you settle for anything else? www.supimacotton.org







Queen Anne armchair,
ca. 1740, and silver-
footed bowl, ca. 1790,
both from Bernard &
S. Dean Levy, Inc.,
NYC. Eero Saarinen
pedestal table, Knoll.

Sirius lead-crystal

ball, Baccarat. Sources,
see back of book.

One of the best things about American design is its mutability.
It takes the best from everywhere, and mixes it up. Like a kaleidoscope, it is constantly, beautifully shifting.
And so, in the spirit of serial redecorating, we've made some changes to the front of the magazine. We've
opened up DOMESTIC BLISS as a place where the design world can speak straight to our readers, giving
everyone access to the privileged information that is often directed “to the trade only.” IN THE GARDEN
continues to flourish as a combination of beautiful and useful stories on plants, planting, and design. And
a new section, AMERICAN SCENE, celebrates the presence of great design in our culture—from
art and architecture to books and photography—and offers reflections on the things close to our hearts.

PHOTOGRAPHED BY MICHAEL MCKOVECK ®» STYLED BY MICHAEL REYNOLDS




Wélcome 6 By DOMINIQUE BROWNING
Letters 14

DOMESTIC BLISS

At Home With . .. Thomas O'Brien 21 The details to make your
home beautiful. By SHAx RiecLER

Fabric Obsession 24 The warmth of homespun.

BY CAROLINA IRVING

Elements of a Room 30 Shopping for your entry hall.

BY MELISSA FELDMAN

tableware. By VirGiNIA TUPKER
Collection of the Month 42 Michael S. Smith's reproductions.

BY THADDEUS KROMELIS

Setting the Table 36 Autumnal hues and rugged glazes in rustic '

Passions 46 New-wave decoupage. BY GREGORY CERIO

Keeping Up 52 Dos and don'ts of dish washing. By GLENN REcCHIA
Larder 54 Versatile corn. By LORA ZARUBIN
Uncorked 57 Gold in western
New York. BY Jay MCINERNEY
Past Perfect 60 March 1970.

IN THE GARDEN

Hardy Summer Bulbs 63 These
beauties don't have to be stored over
the winter. BY DEBORAH NEEDLEMAN
One Gardener’s Almanac 69

Frost predictions in the night sky.

BY ToM CHRISTOPHER

The Goods 72 Great plant tags.

BY STEPHEN ORR

Floral Savvy 74 Orchid bouquets,
Banchet style. By NANNA STERN
Need Help? 76 sy MarILYN YOUNG

AMERICAN SCENE
On the Design Beat 79
Architecture 80 A celebration of Renzo Piano's
Nasher Sculpture Center in Texas.

BY MARTIN FILLER

On the Block 86 How to deal in the thriving vintage
poster market. By GreGory CERIO

Photography 90 Duane Michals connects his

past and present. 8y EL1zABETH POCHODA

House of Worship 94 Bernard Maybeck's First
Church of Christ, Scientist, continues to surprise.

BY BETH DuNLOP

Defining Moment 100 Steuben's crystal curtain.
Books 102 A bountiful harvest. By KATRINE AMES

Sources 166
The Testy Tastemaker 168 sy Maver Rus

TO SUBSCRIBE TO HOUSE & GARDEN ON-LINE, VISIT WWW.HOUSE-AND-GARDEN.COM
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Menotte Collection

New York - Bal Harbour - Beverly Hills - Chicago - Atlanta - Boston - Dallas - Las Vegas - San Francisco - Short Hills - South Coast Plaza

For a complete listing of all boutique locations, please call 1-800-cartier or visit www.cartier.com
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Clean Sweep 104
Steven Gambrel defines a new generation of
Park Avenue chic in a soaring duplex apartment.
BY MAYER RUS

Peak Performance 116

Kevin Costner gathers strength and inspiration from
the natural splendor of his Aspen fishing lodge.

BY MAYER Rus

The American Experience 124
Inside a modest 18th-century clapboard house in
Newport, Rhode Island, a superlative collection

of antique furnishings offers a compendium of Early
American taste. PRODUCED BY CAROLINA IRVING

Enduring Elegance 134

Ralph Lauren rules. The king of home collections has
put a luxurious American stamp on English style, and
his newest pieces work energetically with classics from
his previous lines. PropUCED BY JEFFREY W. MILLER

Barn Storming 140
Architects William Welch and
Andrea Filippone, specialists
in renovation and restoration,
have turned a New Jersey
dairy farm into a magnificent
house and workshop.
PRODUCED BY CYNTHIA FRANK

On the Upbeat 148
With the help of garden
designer Judy Kameon, two
music video entrepreneurs
have given their ranch

house a whole new vibe.

BY DEBORAH NEEDLEMAN

The Peaceable
Kingdom 156

A beautifully restored Newport,
Rhode Island, farm is the site for
a bold program to protect and
preserve rare and endangered
breeds of farm animals.

BY ToM CHRISTOPHER

ON THE COVER
Ralph Lauren rules: Creamware Dunham coffee pot, $125;
bone china Herringbone teacup (with saucer), $80;

Tigris woodgrain wall covering in Pine, $57 per roll; Heritage
velvet in Academy Red, $61 per yard, all from Ralph

Lauren Home. 888-475-7674. Styled by Michael Reynolds.
PHOTOGRAPHED BY FREDERIK LIEBERATH.
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WRITING CLASS
Raves on September’s In the Garden
piece “Forcing Bulbs™ I am remotivated
to give this a go. The story is so
beautifully illustrated and clearly written,
without being overtly dumbed down,
like so much of today’s magazine writing,
While much of the luxury in your pages
is wildly over my budget, I can count on
intelligent writing and presentation. To
me, that’s a real pleasure. In a climate of
ever cheapening press, advertising, and
style, this is a breath of the good life—
a reminder of the integrity still with us.
TERRI SEE
Jim Thorpe, PA

I am beginning to understand the insight
your writers have as they enlighten
readers, including me. The magazine
continues in the tradition of excellent
writing, while suggesting many good ideas
on interior decorating, I read with great
delight the September letter from
Dominique Browning. She hits the nail
in discussing the urge in everyone to be
a collector. The well-written commentary
of Deborah Needleman shouts her
familiarity with what we need to know to
become good gardeners and ways we may
appreciate the natural wonders of flowers,
shrubs, trees, and ponds. I found “Forcing
Bulbs”—the housebound gardener’s
salvation in January—very helpful.
DON MODEEN, JR.
Richfield, MN

SOMETHING'S FISHY
In September’s The Find, Judyth van
Amringe suggests placing Betta splendens

in a glass container if the fish are on the
small side. She did not mention that
only one male can go into a container:
male Bettas cannot be paired.
CHERYL FARABEE
Richland, WA

CANINE COMPLAINT
My people received their October issue
of House & Garden today. They showed
me the cover, which had a picture of a
cute Westie. He looks a lot like Sammy,
my Westie friend from Delray Beach.

I sat on the couch and watched as they
turned the pages. I was shocked when
we reached page 37 and saw the picture
of the same Westie looking rather
chagrined as he lay on the damaged silk
sofa. Westies do not tear up sofas.

We are wonderful, considerate pets
who do nothing to cause anyone any
harm. I am the sixth Westie my people
have owned, and they can vouch for
that statement.

I hope I will not require psychiatric
treatment as a result of the trauma
experienced from seeing your grotesquely
manufactured picture. Life is tough
enough on us little fellows.

It would help if a retraction was printed.
Then I can hold my head up high again.

MURPHY

Editors’ reply: We are in the doghouse, and
we want to get out. Please believe us: we
meant no harm. The story was a complete
work of fiction, and any resemblance to
living Westies is just a strange quirk. By the
way, the cat made us do it.

Friends, relatives, and colleagues have written to ask us to give Michael Campanelli

credit for his part in Fox/Nahem Design's grand and gracious makeover of a 1929

Connecticut mansion, the project that was the subject of our September feature story

“Focal Point” (page 184). We are privileged to celebrate this gifted designer. Campanelli,

amuib!rni the Fox/Nahem team for five years, died in the April airplane crash that

also took the life of one of the firm's principals, Tom Fox. Campanelli was 36 years old.
“It's so difficult to express my feelings about Michael," says Joe Nahem. “He

ry dedicated, talented, and funny. He made every day a pleasure. When things

m& at their most hectic, he brought a sense of peace and order to our world.”
We at House & Garden offer our deepest condolences to those who grieve for Michael
Campanelli. We are sorry that we, too, did not come to know this man of such

promising artistry and his accomplishments.
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THE WESTIE
Westport, CT

DESIGNER DILEMMAS

As a design professional, I have often

been embarrassed at my design paralysis
in my own home, thinking that the minute
I committed, the perfect piece would
surface. I vowed that this year would be
different. I returned from vacation ready
to go with my living room plan for four
great chairs and comfortable banquettes
in the corners looking out on my beautiful
gardens. As I read Dominique Browning’s
letter, “Life Is Short; the Sofa Is Long”
[October], I knew it was only a matter
of time before 1 would be lounging on
those banquettes. Thanks for your words
of support! Now on to the dining room.
MARY OTT HOLTZMAN
Pelham Manor, NY

DEAR TESTY TASTEMAKER
I hope that you will grant me special
coral display dispensation [September].
I brought a piece of white coral home
from Hawaii 26 years ago, and I've
become rather used to having it around.
May I keep it? Several years ago I noticed
that mere dusting wasn’t keeping it
clean. How to clean it, I wondered?
Then, in a duh/aha moment, I realized
I could wash it with water. Jeesh!

KAREN CYSON

St. Cloud, MN

Please write us at House & Garden

(4 Times Square, New York, NY 10036-6562).
We also accept letters by e-mail
(letters@house-and-garden.com) and fax
(212-286-4977). Include your name, address,
and daytime phone number. All submissions
become the property of House & Garden and
will not be returned; they may be edited and
published or otherwise used in any medium.







v ..1\.....-“-....,4..%, Sh

=y
e
A N
/
A
!
& v
\
s




Introducing

high performance technology
that’s also
good

for the environment........... ..

Toyota is determined to win. That's why we've developed Hybrid Synergy Drive" a revolutionary power train that combines a gasoline
engine with a powerful electric motor that never needs to be plugged in.

The result? Super-efficient, super-charged performance.

Hybrid Synergy Drive achieves nearly 2.5 times the average fuel efficiency of conventional vehicles and close to 90% fewer smog-forming
emissions — all while dramatically boosting power.” In fact, Hybrid Synergy Drive can inject a V6 SUV with the power and torque of a V8.
This groundbreaking yet affordable technology will hit the roads this fall in the next generation Prius, After that, Hybrid Synergy Drive will
be available in more and more Toyota products. Welcome to a new era in driving — we're off and racing.

toyota.com/tomorrow  “Manufacturer's testing for 2004 est. city & combined mpg

HyYaRiD
SYNERGY
DRIVE
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Cestello

I8kt white gold.

A private affair.

ROLEX

Rolex Cestello in 18kt white gold. Also available in 18kt rose gold. Rolex, &, Cellini and Cestello are trademarks.
FOR THE NAME AND LOCATION OF AN OFFICIAL ROLEX CELLINI JEWELER NEAR YOU, PLEASE CALL 1-800-367-6539

www.rolex.com New York




AT HORRWiTE Bliss

THOMAS O'BRIEN

FROM THE PERFECT DISHES
TO THE RIGHT LIGHT BULBS,
THOMAS O'BRIENTELLS ALL
ABOUT THE DETAILS THAT ADD
UP TO ABEAUTIFUL HOME

“l hate design that’s Ilke a trlp around the WOFld," says designer Thomas O'Brien. “Houses shouldn't

have theme rooms that are totally foreign to each other.” Since founding the influential Aero Studios in 1992, he has shunned

stage-set tricks like faux finishes and cascading fabrics in favor of a tailored, luxurious style he calls “warm modernism.”

This trademark look has helped win him residential clients like Ralph Lauren (for whom he got his start working on the Ralph

BY SHAX RIEGLER ®» PHOTOGRAPHED BY JAKE CHESSUM ® STYLED BY MICHAEL REYNOLDS
21




THOMAS
O'BRIEN

Lauren Home line in the

| 1980s) and Giorgio Armani,
‘ as well as some of the
country's most posh hotels,
restaurants, and shops. To
help bring his sensibility to
as many homes as possible,
O'Brien started designing
home products. The range
now includes furniture for
Hickory Chair, bath fittings

for Waterworks, bed and %
bath linens, china, glassware, ¢
fabric, and lighting. “The
stuff you use every day is
most important,” he says. “Pirst thing: |ighting. ¥ SEr—
“What you sit on, the linens Play around with
| that you use, a light in your lightbulbs. Victorian bulbs—
kitchen or by a chair—make replicas of Edison’s carbon
those beautiful and your filament lamps—cast a —
home will be, too.” v amber pploony g
* buylighting.com, 888-990- -
= - 9933). Use them in a floor

“Rethink pink.

It's great as an accent.
Against cream, it looks really
modern in an interesting
way. | love using it so much
that it's a significant shade
in my new fabric line.”

From left: Academy weave

lamp next to a chair where
you want a soft light. In
lamps that hold two bulbs,
put in a 15 watt and a 40
or 60 watt. Instead of using
harsh overhead lights, set
these kinds of lamps on
kitchen counters, beneath

“Mix rich fabrics

little pillows made out of a

beautiful fabric, like expensive

silk velvet, on a canvas
slipcovered sofa. It's like
wearing a cashmere sweater

with jeans. The combination of

rich and casual oftentimes

makes better of both of them.”

5

with casual ones. / like to put

cabinets, in corners. At night,
| leave on the 15 watt bulb,
for a low glow. Don't be afraid
to try out unusual bulbs,
like the silver-topped ones.”

SPACES THAT YOU'LL
ENJOY SPENDING TIME
IN. | LOVE MY LAUNDRY
ROOM~—THERE'S AN
OLD PORCELAIN SINK.
AND | GOT THESE
WONDERFUL, BIG,
FRONT-LOADING
WASHING MACHINES
FROM SEARS.

THEY'RE NOT BLACK,
THEY'RE NOT WHITE—

THEY'RE THIS GREAT
GRAPHITE COLOR.
NOW | ACTUALLY LIKE
DOING LAUNDRY 99

in Light Pink, York weave
in Garnet, Academy weave
in Birch, Davis weave in
Light Pink, and Renwick
sheer in Light Pink,

all Thomas O'Brien for
Groundworks for Lee Jofa.




“It's hard to find modern gadgets
you don’t mind leaving out. | love the Philips
stuff at Target. The thermos coffeemaker
is great—it's white, with that brushed
stainless thermos. The design is very today.”
Programmable 10-cup coffeemaker with

thermal carafe, $60, Target. 800-800-8800.

. N
@

“Give yourself the luxury | “For holiday tables,

of lots of great dish towels. In a inclucle vintage. Even if you're
weekend I'll go through a dozen. a modern and your service
Just toss them in the laundry as is spare and all white, mix in
you use them. You don't have to ornate silver ladles and

iron them—they just get folded. mismatched candlesticks.

And then you always have clean It creates afestive feeling.” |
linens. It's a luxury people don't George lll-era English \
give themselves.” Assorted Belgian antique sterling silver soup
and French dish towels, $15 to ladle, ca. 1807, $1.850,

$23, La Cafetiére. 866-486-0667. James Robifson Inc., NYC.

“Paint the doors of your house shiny black,
something I've seen in pictures of Colonial Williamsburg. As | was doing
my house, Gosford Park was a big inspiration. | love the belowstairs
scenes—all shiny black and cream. To get that look, | found this great
Benjamin Moore industrial product. The luster is wonderful on doors,
and even the walls, ceiling, or floor. | love that full-on high-gloss look.”
Industrial Maintenance Coating Rapid Dry Gloss Enamel in Safety Black
82, $24 per gallon, Benjamin Moore. 800-672-4686

«BUY BETTER UPHOLSTERY FIRST, BEFORE FINER ANTIQUES.
IT'S WHERE YOU SIT, AND IT SH GOOD»
'T LB ', ! ,, i
[ A e A Nvld
“Vintage dishes X B & ok
are great. | collect Transferware. Buy
one piece at a time if that's all you can
find. | used them on my Thanksgiving
table last year—every pattern is
different, but they're great all
together. They're so wholesome, and

they seem to say holiday. | always
find excellent pieces on eBay."
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FS AND TEXTURES THAT FEEL HQ}MESPUN,

RICS WILL WARM UP AN OOM By CAROLINA IRVING

COZY COTTAGE

I've always been inspired
by the layered look of
pattern on pattern in the
painter Balthus's Swiss
chalet—those snug
Alpine rooms where
curtains, cushions,
upholstery, and linens
are covered with wildly
different embroidered
designs that look great
together. With these
fabrics, | immediately
pictured making my own
rustic and cheerful
interior. The rich colors
complement each other,
and the fabrics are
united in their handmade
feeling. If doing a whole
room seems too crazy, just
make lots of cushions out
of different fabrics and
line them up on a sofa.

Clockwise from top: Lalita
cotton and wool, Old World
Weavers. Carousel Stripe in
Ivy cotton blend, Lee Jofa
Thalia in Rouge/Vert cotton
blend, Clarence House
Claudie Plaid in Geranium
cotton blend, Lee Jofa
Canevas de Touraine Louisette
in Vert cotton blend, Cn'O'geS
Le Manach for Claremont
Lindsey's Garden in Carnation
cotton blend, Brunschwig &
Fils. Senteurs in beige cotton

blend, Old World Weavers

CREWEL A TYPE OF
NEEDLEWORK, GENERALLY

IN BOLD FLORAL DESIGNS,
CREATED WITH LOOSELY
TWISTED WORSTED YARN;
HISTORICALLY, USED FOR BED
HANGINGS AND CURTAINS




WIN A $10,000 SHOPPING SPREE. VISIT HORCHOW.COM/SWEEPS TO REGISTER.




Fabric Obsession
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COUNTRY COLONIAL
The brown and white
palette of these heavy
woven fabrics reminds
me of Rose Tarlow

and the way she can pull
off a decor that's rustic
yet sophisticated. Layer
various shades, patterns,
and textures to create

a handsome, warm whole.
Pair the large-scaled
pattern on the wall with
rough-textured and
small-patterned fabrics
in a similar color.

This is definitely not a
delicate look. Use it only
on such furniture styles
as austerely elegant
designs from the 17th
century that can stand
up to its masculine
strength. These colors
really complement the
patina of old wood.

Background: Francois Villon in

: Venice in linen
ael Divine Maison, for
AM. Collections. Henry Il bar
chair by Dennis and Leen at
Holly Hunt. Wool Diamond in
CO{§Q(,- W( arence House.

Brodé:.“f' Mc an N SV'OW:W

68 cotton blend, Claremont.

m the Goza

collection, Clarence House.

TOILE DE TOURS IN THE 19208, GEORGES LE MANACH—A SMALL SILK-WEAVING
MILL FOUNDED IN TOURS, FRANCE, IN 1829—-INTRODUCED A GROUNDBREAKING
COLLECTION OF HEAVY WEAVES INSPIRED BY ETHNIC AND HISTORIC DESIGNS
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EFabric Obsession

TRUE BLUE

Indigo blue is always
bright and fresh. Don't
be afraid to mix fabrics
of different patterns

in the same palette—
especially blue. | never
forget David Hicks's
advice that all blues go
together. You can use
a toile for curtains, a
geometric pattern on
the sofa, and a floral for
pillows, and they will
always work together. It
never fails. Besides the
intense color, indigo-
dyed fabrics like these
have long been prized
for their fade-proof
properties, so they're
perfect for rooms that
get lots of sunlight.

Clockwise from top left:
Resist Print on linen,
Scalamandré oral Trellis
in Indigo cotton bl

Baker, at Lee Jofa

cotton, F.
Co. Newcastle in reversible
blend, Clarence
inigar in Indigo
linen and cotton, Greeff,

at Schumacher.

INDIGO A NATURAL PLANT ZE| S DEEP, PURPLISH BLUE
AND USED FOR THOUSANDS OF YEARS TO COLOR YARNS AND PRINT FABRICS




101 Historical Styles I*

Lecture credits 2 = No prerequisites

This course is an intensive, introductory overview of the history of
design in furniture, interiors and architecture from antiquity to 1750.
Lectures and readings focus on the development of major forms, styles
and techniques of design from the Egyptian, Greek and Roman through
the Medieval, Renaissance, Baroque and Rococo.

S

F
INTERIOR
DESIG

NYSID is New York’s only fully accredited,
degree-granting college devoted exclusively to
interior design education.

From an introductory course of study to an
advanced degree ... from full-time attendance
to part-time, evening and Saturday classes ...
from the satisfaction of learning more about
a favorite field of interest to professional
certification and instruction in the most up-to-
date design techniques and practice ... NYSID
provides a curriculum and schedule to fit your
individual demands.

The School’s roster of distinguished alumni
attest to its success. They have found that NYSID
supplies them not only with the vital discipline
and training they need, but the credibility and
credentials that inspire confidence in employers,
associates and clients.

170 East 70th Street * New York, NY 10021

* To learn more about our other 75 courses and workshops, MFA, BFA and AAS programs,
visit us at www.nysid.edu or call us at (212) 472-1500, ext. 205 for a catalog.




LIVING WITH YOUR STERLING

Tips FROM NICOLE MARQUIS, BRIDAL
DIRECTOR, WALLACE SILVERSMITHS

When couples receive sterling silver as a wedding gift, 1 give them
this simple advice: Don’t be afraid to use it. Sterling will only achieve
its true brilliance when used regularly and cared for following these

casy guidelines

We recommend hand-washing sterling. Dishwashing is safe if you use
a mild, chloride-free detergent and take care to wash stainless steel
separately. Completely dry pieces with a soft cloth before storing them
Store regularly used sterling in a clean, dry drawer. To prevent
tarnishing, do not wrap silver in plastic or newspaper or secure sets

with rubber bands

Regular use and washing keeps sterling pieces bright and shiny If

necessary. rotate to ensure frequent use of each piece

Polish frequently used sterling once or twice a year with a non-abrasive
foaming paste cleaner. Rub each piece lengthwise—never rub crosswise

or in a circular motion

Like most precious metals, sterling scratches as it is used and washed
Interlacing scratches form the soft, rich patina that gives heirloom

silver its beauty.

Wallace Silversmiths

Olaomingdale’s

ADVERTISEMENT

hether you're newlyweds hosting your first holiday féte or seasoned

entertainers adding a regal touch to a mid-week meal, depend on sterling
silver to infuse your table with glamorous shimmer

The hallmark of a refined table, a time-honored sterling pattern
from Wallace Silversmiths is the first item on many couples’ registry
lists. Bloomingdale’s Registry consultants work with to-be-weds to
select the pieces they'll need and a style they'll always love. After all,
each piece is a future heirloom, appreciated today and passed down for
gcm'l'.][mn\ to come

An elegant accompaniment to holiday soirées. sterling is increasingly
taking its place at simple dinners and easy Sunday brunches. As people
begin to realize that frequent use only enhances the beauty of their
silver, they've become more likely to lend its luxurious elegance to
everyday affairs

Certainly, small seratches will occur with regular use. But they'll slowly
develop a rich patina that will transform your pattern from sparkling to

luminous. Like fine wine, exquisite sterling truly does improve with age

NICOLI

MARQUIS




claomingddle

A family legacy likely to be passed down for generations to come, sterling silver flatware is the ultimate wedding gift.
Couples can add a fine sterling pattern to their Bloomingdale's Registry list — and guests can purchase it — three easy ways:
in our stores, over the phone at 1.800.888.2WED or online at www.Bloomindales. WeddingChannel.com.

Each 46-piece set by Wallace Silversmiths includes eight 5-piece place settings, a 6-piece hostess set and a bonus storage chest.
Sets of the Giorgio, Barocco, Impero patterns, which carry a $3,360 manufacturer’s suggested retail price, may be
purchased at Bloomingdale’s for $2,200. The Palatina and Venezia patterns, which carry a $3,680 manufacturer’s suggested
retail price, are sold at Bloomingdale’s for $2,400.

To add the luxury of Iralian sterling to your own menu, visit Bloomingdale's Dining Circle, an in-store emporium
featuring the finest in silver, china and crystal tableware. Order the pattern you prefer by calling 1.800.555.SHOP and
mentioning code #M3539.

*Sorry, sterling silver not available in our Bridgewater Commons, North Michigan Avenue, or Beverly Center Stores.

Available to the trade.




forYour Life . ‘

shams

Sheets, duvet covers, pillow cases and

in stripes, solids and other imaginations.

3| Spring Street
New York, NY 10012

219.2271

nkathomecr@earthlink.net ’

“Anyone who has ever owned a

house, planted a bulb or lost a lover

From the editor of
House e5 Garden,

a collection of essays describing the
power of home to heal the soul.

should read this book.”

—Jay McInerney

Brigitte Lacombe

QRSN

b SCRIBNER

A YIiACOR COmPANY

Author photo «

WWW.simonsays.com
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Agency: badalato | ginsberg, inc

Source of statistics: Amencan Cancer Socety

. (erase'it for good)

Breast cancer doesn't just affect women.
Consider the families and friends
whose lives are also changed.

THE BREAST CANCER
RESEARCH FOUNDATION

In the U.S. alone, 211,300 women and 1,300 men will be diagnosed -
with breast cancer this year, and 40,000 will die. - PR E VENTI () N AND
We cannot rest until we win the battle against breast cancer. A CURE IN OUR LIFETIME

With your help, we can erase this disease...for good. EVELYN H. LAUDER. FOUNDER

For more information; www.bcrfcure.org, toll-free 1-866-FIND-A-CURE. The Breast Cancer Research Foundation, Box 9236 GPO, New York, NY 10087-9236.




For over 40 years, the interior design community
has recognized Avery Boardman as the pinnacle
in workmanship, styling, and quality in their
creation of custom sofabeds, sofas, chairs,
ottomans, chaises, beds, and more.

All clients are given personal attention and all
orders are benchmade—never mass produced.
For more information, please call 212.688.6611
or visit www.averyboardman.com.

m AVERY BOARDMAN, LTD.

MeTropoLITAN LicHTING FixTURE Co.

A Misaca Goaour Cosasy

This stunning

pendant

sollection fe

Alabaste

deliers
ilable

llluminating fine interiors

an impressive collec

rate
3.4500,

sconces, and appl o

headquarters for more inform 1. 888.23
www.minkagroup.net

Fall 2003 Trad

many lighthearted and brilliantly hued ¢
Samoa, Fiji, and Marquesa Cottc
lively; while Tahiti is full of equatorial f

For more information, please call 800.538.1880,
or visit www.brunschwig.com.

- Brunschwie e Fils

Everywhere you look, the look is Brunschwig

Stickley's 21st Century collection blends familiar
Mission design elements, such as spindles
and unique joinery, with a more streamiined
and contemporary influence. The collection
encompasses dining room, bedroom, office and
occasional fumishings, as well as upholstery. For
the location of the Stickley dealer nearest you, call
315.682.5500. www.stickley.com

A HOME DESIGN DIRECTORY

advertisement

Handcrafted seating from the heart of the
Blue Ridge Mountains, produced by artisans who
take pride in every detail. Double-doweled comers
lasting comfort and support. From recliners to
wing chairs, executive chairs, lounge chairs and
sleepers, Hancock & Moore is your source for fine
fumiture of uncompromising quality. Select from
adistinctive array of leathers and wood finishes. |

For more information, please call 828.495.8235, |
or visit www.hancockandmoore.com. |

HANCQCK (& MCADRE

/ French collection reflects

Stickley's solid che
reasing diversity of styles and is
a welkcrafted response to popular interest in all
things French. To purchase a fulkcolor catalog, or

for the location of the Stickley dealer nearest you,
call 315.682.5500. www.stickley.com

the company's inc




DOMESTIC BLISS

WE'VE ROUNDED UP A PROFUSION OF PIECES
THAT SAY “WELCOME,” SO YOU CAN CHOOSE A FEW THINGS THAT HELP
YOUR HOUSE MAKE A GREAT FIRST IMPRESSION By MeLissa FELDMAN

Useful objects don't
have to be dull: a
tree-shaped coatrack,
branch-shaped
porcelain candlesticks,
a gnarled console,

a wood-grained umbrella
stand, and faux bois
wallpaper perform

their duties whimsically.
(But don't overdo it.

A touch of whimsy goes
a long way.)

This mirror's deep
ledge is perfect for
keys and other objects.

RUG Argentine Patch cowhide
rug, 8 by 6 ft., $1,075, The Rug
Company, NYC. TRaYS Set of
three lacquered trays, $72 to
$146, by Maga Sabao, at Global
Table, NYC. MIRROR Grey
mirror, $1,560, Casamilano,
Property, NYC. CANDLESTICKS
White bisque porcelain Rococo
branch candlesticks, $800
(small), $1,200 (large), Ted
Muehling for Nymphenburg,
NYC. COATRACK Birch Tree
coatrack, $748, Swedese, Totem
Design, NYC. UMBRELLA
STAND Ceramic stand, $320,
Bloomingdale's. CONSOLE
Chrysanthemum Root

console, $5,700, from a 16th-

century Ming dynasty design,
J. F. Chen Antiques, Holly Hunt
Chicago. BOWL Bronze monkey
bowl, $100, William Wayne &
Co., NYC. LAMP Vintage
driftwood lamp, $1,250 a pair,
Aero, NYC. WALLPAPER Faux
wood wallpaper, Nobilis,

WOODSY ID INVITING

30 PHOTOGRAPHED BY DANA GALLAGHER = STYLED BY CARIN SCHEVE
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Elements of a Room
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DOMESTIC BLISS

¥ Don't forget to place
seating near the door. If
you've got the room, this
red and chrome bench is
a chic perch for putting
on boots or setting down
packages; otherwise use
a dramatic chair, like this
one in cast aluminum.

* A demilune console
table that hugs the

wall, such as this gold-
leafed piece, is perfect
for tight spaces.

¥ Hang a classic sunburst-
shaped mirror on the
wall instead of art.

2,3 ¥
- k RUG Dolce in black, $4.999,
7' 7 'y / ABC Carpet and Home, NYC.
b </, ACCENTS Le Tallec ginger
¥ jar, $4,400, trumpet vase,
A o J () $1,650, and cachepot, $1,300,

all porcelain, Tiffany & Co.
BENCH Florence Knoll for Knoll,
$,300, NYC. CHAIR Cast
aluminum In/Out chair,

$442, Paola Navone for
Gervasoni, Repertoire, NYC.
CONSOLE Gold-leafed, by

Mrs. MacDougall at Hinson &
Company. MIRROR Sunburst
painted mirror, $4,903,
Parish-Hadley for Baker.
SCONCE Stellare, in lead,
Donghia Furniture/Textiles Ltd.,
with shagreen shades, Osborne
& Little. WALLPAPER Asuka,

by Osborne & Little.

RED Al «B GOLD FLORALS,
E STATEMENT

=




METROPOLITAN

[lluminating Fine American Homes & Estates Since 1939 ’

From Old World to Today’s Homel! )

The legacy of European Craftsmanship has been
captured by our lighting artisans in the Verona
Collection. Classic details are enhanced by
rich, distressed hand-finishes in Antique
Pecan or Castlewood with silver leaf
highlights. Included are hand painted

and silver leaf shades. The Verona Collection
and other illuminating needs are available A&
at very select lighting showrooms

accross the United States.

oy
¢
\‘ -
Chandelier

In 30", 40" & 48"
Diameter

Foyer Pendant Island Light

FOR INFORMATION ON THE LIGHTING SHOWROOM NEAREST YOU CALL
888-222-1212. Open 24 hrs. 7 days a week.
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To bring focus to
a large foyer, consider
placing a round table
in the middle of the
room, rather than
pushing a console
against the wall.

It's a great spot
to keep a vase filled
with flowers.

When entertaining,
light candles before
guests arrive, to set
the mood and make
the entrance hall part
of the party.

RUG Lulu Guinness's
Tibetan wool checked rug,
10 by 12 ft., $8,400, The Rug

mpany. CANDLESTICKS

ass columns, $220
5, Visual Comfort
and Co., Baker TriBeCa,

n NYC. DAYBED Arles

n hand-hammered iron,
PierceMartin. FABRIC
Silhouette in gray by Lee
Jofa. TABLE Guerin in solid
teak with ebonized finish,
$8,000, John Davies

for British Khaki, NYC
HURRICANES From left: $75,
Chambers catalog; Uzes,
$34, Pierre Deux. VASE
Voluminous, $59, Pottery
Barn. COATRACK Iron
scroll, $129, Pottery Barn

SCONCES Iron, with blown

etched glass, $39 each,
JCPenney. PAINT Kayak
Yellow, Ralph Lauren

Greenhouse Collection




CINDY
CRAWFORD’S CHOICE

CONSTELLATION

The Omega Constellation is a rare blend of style and elegance, ME A
a superb example of the watchmaker’s art. This is no wonder, since

Cindy Crawford assisted Omega in its design, creating the only watch she

is proud to wear. WW \\r‘.umcgLl\\‘;llchcs.cnm

Jared® the Galleria Of Jewelry For the nearest location call 1-800-431-4393




THE AUTUMNAL HUES, HEI \ND RUGGE
GLAZES OF RUSTIC TABLEWARE TURN DINNEI E 1 e

¥

Serve cider—or arrange a fall bouquet—in an ample earthenware pitcher. Use pieces in

complementary hues but different shapes and sizes. Think of them as a sculpture for the table.
From left: FACETED QUART PITCHER, $25, Todd Piker for Cornwall Bridge Pottery, CT. YELLOW CERAMIC

THREE-HANDLED URN, $138, Berry Stoneware, Anthropologie, NYC. EARTHENWARE ALEXANDRE PITCHER

with white glaze, $95, by Astier de Villatte, at Nest, San Francisco. GREEN CERAMIC PITCHER, $76 for a set
of two, A La Maison, NYC. HAND-THROWN STONEWARE JUG, $80, Richard Batterham, at Simon Pearce,
NYC. CREAM CERAMIC CARTA CARAFE, $58, Arte Italica, at Cookworks, NM. ANTIQUE EARTHENWARE PITCHER,
$310, Le Fanion, NYC. ANTIQUE WOOD CUTTING BOARD, $380, La Brocante, NYC.




_ Now is the time
=" 10 bring the beaulty of sterling to vour table
. — “ o

= _...and receive a beautiful free gift for yourself.

(GORHAM, AMERICA’S LEADING STERLING SILVERWARE BRAND, AND

Joes

ROSS-SIMONS, AMERICA’S PREMIER TABLETOP RETAILER, ARE OFFERING YOU

A FREE GIFT WITH THE PURCHASE OF GORHAM STERLING SILVERWARE.

YEE THE REVERSE SIDE FOR THIS SPECIAL HOLIDAY OFFER.

@
8
&
=
<
X
&
&
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Recerfe a Fred: -pieee Pearl Gift
Value d av 5140.00

WHEN YOU PURCHASE-$500.00 OR MORE OF GORHAM STERLE 'SILVERWARE
FROM AMERICA'S PREMIER TABLETOP RETAILER, Ross- IMONS.

‘et

- / .
CHOOSE FR%'I.’_ UNIQUE STERLING PATTERNS, ALL A;,THE LOWEST SALE PRICES
QF*THE SEASON, AND EXPERIENCE THE UNMISTAKABLE BEAUTY
AN.U"‘GLO\W THAT GORHAM STERLING SILVERWARE ADDS TO YOUR TABLE.

Call 1-800-556-7376 or
VISIE WWW.TOSS-S1mMons.con

ORDER NOW, OFFER GOOD ON PURCHASES MADE BETWEEN OCTOBER 15, 2003 - DECEMBER 15, 2003
WHEN ORDERING, PLEASE REFER TO SOURCE CODE “GORHAM” TO RECEIVE THIS SPECIAL OFFER
*3-PIECE GIFT SET INCLUDES BEAUTIFULLY TEXTURED 7.5MM - 8MM
FRESHWATER PEARL 17 I/2 IN. NECKLACE AND 7 I/2 IN. BRACELET WITH STERLING SILVER CLASP,
AND MATCHING EARRINGS.

s 8- SIMONS

LIFE'S LUXURIES FOR A LOT LESS

2
Gortham,

At Home in America

12 unique Sterling Silverware patterns at the lowest sale prices of the season

GORHAM SHELL™, ROCOCO™ 4-Piece Place Setting, SALE PRICE $99.95; 32-Piece Place Setting, SALE PRICE $789.95;

46-Piece Place Setting, SALE PRICE $1,129.95;0pen Stock Place Setting Items, SALE PrICE $39.95;
Open Stock Serving Items, SALE PRICE $49.95
CHANTILLY®, BUTTERCUP®, **REPOUSSE?, STRASBOURG?®, ROSE TIARA® 4-Piece Place Setting, SALE PRICE $109.95;
32-Piece Place Setting, SALE PRICE $869.95; 46-Piece Place Setting, SALE PRICE $1579.95;

Open Stock Place Setting Items, SALE PRICE $39.95; Open Stock Serving Items, SALE PRICE $74.95

FAIRFAX®, **OLD MARYLAND ENGRAVED®, LA SCALA®, MELROSE®, OLD ENGLISH TIPT* 4-Piece Place Setting,

SALE PRICE $139.95; 32-Piece Place Setting, SALE PRICE $1,109.95; 46-Piece Place Setting, SALE PRICE $1,789.95;

Open Stock Place Setting Irems, SALE PRICE $43.95; Open Stock Serving ltems, SALE PRICE $96.95

**Lenox. Kirk Stieff Sterling patterns included in Special Gifr with Purchase Offer

Gorham. A\merica’s
Leading Sterling
Silverware Brand

Gorham Sterling Shell™

Rococo

“*Repousse

Strasbourg

Rose Tiara

Fairfax

**Old Maryland Engravec

o

La Scala™

Melrose

Old English Tipt

1.800.82.BRIDE
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ENTER THE “LENOX CELEBRATES
YOU—-THE DECORATOR, THE
ENTERTAINER, THE GIFT GIVER
SWEEPSTAKES'"™

Y
=

.

This holiday season, Lenox is giving away

FHREE $10,000 PRIZE PACKAGES that will
help You decorate your home, entertain
your family, and celebrate life's special
occasions! Entering to win is ecasy; \impl}

visit www, Lenox.com, or call 800 03.LENOX.

LENOX

(" w/r‘ L, 2 %)
Ty at Celebeale Life

AMERICA FUL
STARTS AT THE TABLE WITH
GORHAM STERLING AND A
FREE GIFT!

THE BECAILIT
| & DEAU

logether, Gorham, America’s leading
sterling silverware brand, and Ross-Simons,
America’s premier tabletop retailer, are
offering a FREE pearl jewelry gift set when you
purchase $500 or more of Gorham Sterling

Silverware at the lowest \;]](‘ prices \\( [[l(‘

season. Offer good October 15 - December
1S, 2003. Visit WWW.ross-simons.com, or call

800.556.7376 for details

\\//’///%/////
=Y ROSS-SIMONS

At Home in America

E D O N
and
HOUSE & GARDEN
invite you to a conversation with
House ¢ Garden Style Editor Brooke
Stoddard at Robb & Stucky Furniture
Guests will enjoy refreshments, gift

bags. and a gift with purchase.”

THURSDAY, OCTOBER 30, 2003
6:00 Pm - 8:00 Pm

ROBB & STUCKY
Furniture and Design Studio
7240 North Dallas Parkway
@ Legacy Drive

Plano, TX

RSVP: 972.403.3063
Complimentary valet parking

*while supplies last

ROBB & STUCKY

Furniture and Design Studio

LOOKING FOR THE WORLD’S FINEST COTTON?

PICK

l‘l'.]lld.\ use \ll}‘llll;l. SO W I]\ \L‘III(‘ "Ul' ;lll)'[]ﬂl]g L‘I\C: |

WORLD'S FINEST
www.supima.com

SUPIMA

Supima is the world’s most luxurious cotton, with unsurpassed
softness, luster and strength. Look for the Supima label, found only

in leading brands of home fashions and apparel. Only the finest

COTTONS




Setting the lable

Set the table with bold linens to heighten the elegant,

antique air of white glazed earthenware by Astier de Villatte.

From top: GRAYY BOAT, $120, Nest. SMALL SALAD BOWL, $50, and soup
BowL, $65, ABC Carpet and Home, NYC. soup TUREEN, $185, Nest
DINNER PLATE, $50, Amano, D.C. At rear: SOAPSTONE CASSEROLE, $95,
Broadway Panhandler, NYC. LINEN NAPKINS, $20 each, Takashimaya,
NYC. ROSEWOOD FLATWARE, $45 for a five-piece place setting, Vance
Kitira International. FRUITWOOD TABLE, Holland and Co., through Baker.

Handmade artisanal bowls are
perfect for hearty soups

and stews, homemade mashed
potatoes, or fresh-picked apples.

From top: HAND-THROWN BOWLS in
brown and green, $54 for a set of three,
by Patti Carbone Wellen at Privet Cove,
Southampton, NY. woOD-FIRED SOUP
sowL with handle, $14, Todd Piker for
Cornwall Bridge Pottery. cEramic
CEREAL BOWL, $16, A La Maison. RUSTICO
OLIVE BOWL, $8, by Tabletops Unlimited,
Linens 'n Things. DISTRESSED WOOD BOX,
$120, Simon Pearce.

Thicklinens, such as a
Provencal quilt or even a
picnic blanket, make great
rough-hewn tablecloths.
(Just don't use delicate
crystal that might tip over.)

From top: Inga LINEN PLACE
MaTS in Orange, Red, and Bark,
$20 each, Anichini. NEW STRIPE
RED TABLECLOTH, $100, 54 by
54 in., Settings by Mona,
Lagoon Linens, NYC. YELLOW
LINEN TABLECLOTH, $355, Etro,
Bergdorf Goodman, NYC.
CHECK PICNIC BLANKET, $20,
Hidden Cabin, H Groome,
Southampton, NY. QUILTED
BOUTIS TABLECLOTH in Dijon,
$159, 70 by 90 in., Williams-
Sonoma. ANTIQUE WILLOW
PLANT STAND, $150, La Brocante.
Sources, see back of book.



The soul of Harley Earl,\ ; Iin the body of an SUV.

>

The power you need. The luxury you crave. An available 290-horsepower V8, And Buick's
exclusive QuietTuning From the studio where the world's greatest car designer hung his hat

Peaceful. Powerful. Rainier!” It'’s a brand-new Buick.

BUICK

THE SPIRIT OF AMERICAN STYLE

nstarcom for syster

mation and details

nd out more at buick.com. 2003 GM Corp. All nghts reserved
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WITH HIS LINE OF REPRODUCTION
FURNITURE, MICHAEL S. SMITH BRINGS fth Ol I
THE PAST HOME By THADDEUS KROMELIS O e

ichael S. Smith, an avid antiquarian,

began fabricating reproductions

of his most adored purchases

six years ago. “| had emotional
responses to certain acquisitions, and it
pained me to see them leave the shop,” he
says. Since then, Smith has reproduced
some 85 pieces, introducing 22 this year alone.
To get just the right look, he tracked down
craftspeople with the ability to re-create
antique finishes and patinas without the results
looking overworked. “We wanted to make

furniture that could stand on its own or

be paired with antiques without seeming out
of place,” he says. The catalog covers styles
from early-19th-century ltalian to midcentury
modern, and offers a whole houseful of
furnishing options—from beds to lighting.

WE MAKE FURNITURE THAT HAS INTEGRITY; | DO NOT WANT TO
SEE ONE OF MY PIECES IN TWENTY YEARS AND NOT LIKE IF

1 The Rufino sofa, shown in Michael S.
Smith’s signature tobacco-colored,
hand-waxed, vegetable-dyed leather,
sits in front of the four-panel studded
leather screen in the same material.

2 The Villa console, a half octagon
with turned legs and a worn, painted
finish, shows off the furniture maker's
ability to re-create antique patina.

H||| i I»5 ”

3 Smith also covered the X-back bench
with his standard leather. 4 This over-
scaled French téle lantern has a painted-
metal finish. 5 The Claridge chair

is upholstered in a red vegetable-dyed
Austrian leather. Smith’s collection is
available at John Rosselli, NYC, Thomas
Lavin, L.A., and other select dealers.

42
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Celebrate the

Begin wich $5000 TO SPEND ON YOUR
curtains or anything else your family room, kitchen or dmmg room desie
addition you ” receive an assortment of Lenox vases, pnuurc frame
candle lighting — the perfect complement for the perfect home.
Celebrate the Entertainer '
Then, start preparing your celebration with TABLE SETTINGSSEOR
including Lenox china, crystal and flatware. And add to the ambiangewich!
assorrment of wines and your favorite CDs. '

Celebrate the Gift Giver

And to make sure your celebrations last, Lenox will scnd you A GHI
EVERY MAJOR HOLIDAY FOR A YEAR:
Easter, Mother’s Day, Birthday and Valentine’s Day. GiftS'

Enter to win by visiting our website at
www.lenox.com, or call 1-800-63-LENOX."

Enter between October 1, 2003 and December 245 2003
for your chance to win. See official rules.

Lanox Holiday 2003 Sweepstakes Promotion oy ! the pficient ontrie ® | gniox 3 0) including cha dinervore (REIRER b MRS IRRmAsan 10 uso !l ! omes likonessan ond/u
snox Colebrates You ding d plexe ¢ fon thy vhae otmgs)ond: Yoyl ool by lenox 1 ntt-withoa! furthor comy
The Decorator, The Entertainer, The Gift Giver nbess stoel flat pici ! paniution ar opprova, unies wil

. I cor 151, 400.00) 1o exbrle vad aomurm oo Af |

t's Doy 14 days ol pottfication.” Foil
salection of themote wirmer
ndarstoad omd will abide by «
ubstituty o piize of equad vt

nable Thyts swosps

1-800 ) 0 THE PRIZES FOR THE LENOX HOLIDAY 2003 SWEEPSTAKES
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A HOME DEPOT COMPANY

JOIN HOUSE & GARDEN

AND EXPO DESIGN CENTER
FOR A DAY OF DESIGN WORKSHOPS,
INFORMATIVE SEMINARS, AND
SPECIAL EVENTS AND PROMOTIONS
AT 1O SPECIALTY STORES UNDER
ONE ROOF.

SATURDAY, NOVEMBER 22, 2003*
EXPO DESIGN CENTER

2465 Springfield Avenue

Union, NJ 07083

908.8105500

Meet with design professionals, and explore
dozens of kitchen and bath models. Experience
thousands of remodeling and decorating
possibilities for windows, floors, lighting

(UHIT!‘] Jlld ourdnur II\ mng

For more information and an updated
schedule of Trade Secrets seminars and related

events, visit www.house-and-garden.com hg

*Date subject to change
oy / )
Monogram: M/ Man

/ BUICK $:LUTRON.

Lutron controls your light

EVENTS OPEN TO THE TRADE

(IeD

Decoration & Design Building

WEDNESDAY, OCTOBER 8, 2003
House ¢ Garden Editor-in-Chief Dominique
Browning will host a design trend discussion
for guests of the Niedermaier showroom
in the D&D Building at 11:30 a.m.

NIEDERMAIER

THURSDAY, OCTOBER 9, 2003
House ¢7 Garden Design Editor Mayer Rus
will host a discussion on the inspiration
behind the Alberto Pinto Carpet Collection
for guests of the Saxony showroom in the
D&D Building at 1:45 p.m

Saxony

D& D Building Fall Market Events by invitation only

CONNOISSEUR'S

ANTIQUES @ FAIR

e Show of the Art and Antique Dealers League of America, Inc

NOVEMBER 20-23, 2003

49 members of The Art and Antique
Dealers League of America will present
at New
Armory, Lexington and 26th St

York City’s Gramercy Park

Showing fine art and antiques that
bring a sense of drama, character, and
substance to any well-designed space
Fair exhibitors present furniture and
decorative arts from Europe, England,
and America: folk art; Asian works:
jewelry: Native American and ethno

graphic art and fine textiles

PUBLIC HOURS: NOV. 20 & 21, 11:00-8:00;
NOV. 22, 11:00-7:00; & NOV. 23, 11:00-5:00
INFORMATION: 310.455.2886

PREVIEW RESERVATIONS: 212.838.2660, X22

OPEN TO THE TRADE ONLY

PLEASE JOIN US FOR HOUSE & GARDEN’S EXCLUSIVE

TRADE SECRETS SEMINAR AND

EVENT SERIES

>

This unprecented program will feature a two day roster of “MASTER CLASSES™

hosted by House ¢7 Garden editors, industry professionals, and renowned artisans sharing

their valuable techniques and skills. Visit the D&D Building for details or log on to

WWW d\“\uildmg com

OCTOBER 21-23, 2003
D&D BuUlLDING

979 Third Avenue

New York City

KICK-OFF EVENT

Featuring House ¢ Garden Editor
Dominique Browning

FT'UESDAY, OCTOBER 21, 2003
4:00 P.M. ASTRA CAFI

PARTICIPATING SHOWROOMS:

Brunschwig & Fils
Clarence House
Duralee

F. Schumacher & Co.
Zoffany

BN ISE
&GARDEN

trade

Decoration & Design Building
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AMERICA KNITS

Evie Rosen never imagined that knitting

needles could be a tool for change.
When customers at her Wausau, W/,
yarn store asked what to do with extra
yarn, she gave them an assignment: knit
or crochet 7-by-9-inch squares. The
swatches were then combined to make

]
8 afghans for a local homeless shelter. The
W project caught on, and soon the charity
B Warm Up America! was born. Today,
B the organization delivers thousands of the
A B colorful blankets around the country.
warmupamerica.org. —ERICA ACKERBERG
EUROPE IS SO TRADITIONAL. | STILL HAVE AN B e g* e

Wi

AMERICAN, BREAK-THE-RULES MENTALITY <

Mdﬁ“ﬁmmq shop has turned over a new leaf. With its
signed flz oon Milan’s Via Manzoni, Pineider, the 229-year-old
hiimtpapurﬁm, has created a temple to a stately yet modern lifestyle. In
designing the space and its new collections, American couturier Rebecca
Moses (top), named Pineider’s creative director last year, says she wasn't
constrained by company traditions. “In ltaly there used to be only one way
nfdemw dbouys.“l&:w they're mixing everything up.” The store’s
. ike tableaux that each evoke a personality.
ﬁmthoobwmsﬂd“kmmﬁos)toﬂhemt so (velvet-topped
bﬂfwﬂt &rsah;ﬁnwdt is a unique blend of American verve and ltalian
polish, “Style boundaries have been broken,” says Moses. “What was once
Italian style, or English, or whatever else, is now global.” —MEeLIssa FELDMAN

For the 150th anniversary of New York's
Central Park, Andrew Zega and Bernd H.
Dams have painted a series of watercolors

depicting historic features of the park,
such as this 1864 birdcage. Available at
Didier Aaron, NYC. 212-988-5248. Damira
frame by Larson Juhl. 800-886-6126.
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With a RadioRA® home lighting control system from Lutron, a single bedside
remote lets you close the drapes and turn off the lights throughout the house.
If you hear a noise at 3 a.m., one button will flood the house with light.

The RadioRA Security Package [RA-SPCL-STR-1-] is one of many packages
designed to suit any size home. Available through Architects and Designers.
For more information call 877-2LUTRON ext. 673 or visit
www.lutron.com/houseandgarden.

«~+LUTRON

Lutron controls your light.
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f’. {  CUT AND PASTE: THERE'S A NEW WAVE
2o OF INTEREST IN THE ANCIENT, ARTFUL
C?‘A." OF DECOUPAGE &y Grecory CeriO

o, you yearn for an artistic outlet,
but worry that you have the finesse
A decoupaged bombé - ;i o - w7
pPag of a bricklayer? Why not take up
chest, «O't b/ ee Davis ke >
decoupage? The basics are easy to learn,

of Adventures in Crafts, : x

and the results can be quite sophisticated. “It’
NYC. 212-410-9793. . > = I ed 0

e o s o vl playing with scissors and glue, like kids,” says

decoupaged items—two Carol Kaas of New York. “And each image you

wastebaskets. a stool, and use preserves a piece of the past.” Diane Lyon
a tray—by Boston hobbyist likes the spontaneity it allows. “It’s like when |
Carrie Minot Bell. pick flowers and arrange them in a vase,” she

says. “I lay out my images, start gluing, and see
what happens.” Carrie Minot Bell of Boston
says: “The fun is in making things that are
uniquely your own. And I can cut pictures—I
like auction catalogs —while I'm on the phone.”
Though the evidence is mainly anecdotal,
decoupage —the French term for using glued
and varnished paper images to decorate furni-
ture and other objects—is making a come
back. The Internet lists scores of classes and
how-to guides on the craft, and experts such as
Durwin Rice of Kansas City and Dee Davis of
New York say there is constant interest in the
seminars they offer. “Decoupage was dismissed
for years as a fussy, Victorian thing,” says Rice,
who advocates an easygoing approach to the
craft in his book New Decoupage (Clarkson
Potter, $25). “But it’s becoming very popular
in cities, where people are looking for quiet,
hands-on creative pursuits as an antidote
to today’s world.”
Kaas, who specializes in decoupaged
glass plates and trays, was one such person.
She gave up her career as a lawyer this
past spring to open her own store, Kaas
GlassWorks, in Greenwich Village. Apple
Parish Bartlett, who was given decoupage
pointers by her mother, legendary inte-
rior decorator Sister Parish, says cus
tomers at her store, Apples, in Islesboro,
Maine, always ask how they can learn to
make pieces like hers. And New Orleans
decorative artist Sallie Arnoult says: “I've
started using decoupage to give new life to old
furniture. In one sense it’s a cheat—the person
who painted the original image is the real
artist— but it adds such a richness of detail.”
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regenerating
serum

daily regenerating
serum

3

How does new Olay Regenerist serum work? Like a light chemical peel, it
retexturizes skin’s surface. It's just not as serious or costly. Your skin looks and
feels like newer skin with Regenerist serum. With our highest concentration of
amino-peptide complex and a velvety smooth texture. There’s a free sample

waiting for you at olay.com.

love the skin you're in™
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timeless and simple.
You prepare a surface
(tray, table, screen, what-
ever), cut images, compose, glue,
and cover them with a finish. There
are refinements, exactingly laid
out in Dee Davis’s Découpage: A
Practical Guide (Thames & Hudson,
$18), but the ultimate objective
is fun. “You learn the
rules, then play,” says
Davis. “Decoupage
is about expressing
0O

your personality.”

48

But then, decoupage as we know it began as a cheat.
Amid a craze in the late 1600s for decoratively painted
and lacquered furniture from China, Venetian work-
shops began creating their

own chinoiserie pieces.
When artists could not keep
up with demand, shops resorted to

gluing tinted engravings to furniture,
which was then varnished, a process
called Jacca contrafatta. Nobles—Marie
Antoinette and Lord Byron, for two—
took up decoupage; in the 1800s, books
of prints made to be cut up opened the
craft to the middle class.

Today, decoupage has been revolution-
ized by the laser printer-copier. Not only is
glossy laser copier paper perfect for cutting
and gluing, but the vivid copies let you
save prints, letters, cards, and other orig-

inal sources, and make materials like
photos and fabrics easy to work with.
Still, the basic process of decoupage is

A selection, top left,

of pieces of decoupage
under glass at Kaas
GlassWorks, NYC. 212-
366-0322. M A Purple
Aster tulip vase, $1,320,
top right, and a Pink
Hyacinth urn, $1,050,
near left, both from
John Derian Decoupage,
NYC. 212-677-3917.

u Carol Kaas, far left,
starts to work on a dish

in her New York store.
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CAN A SECURITY BLANKET
BE MADE OF SHEET METAL?




YOUR FAMILY'S SAFETY IS YOUR
MOST IMPORTANT CONCERN. WHICH
IS WHY IT'S SO IMPORTANT TO US.

We designed the first car seat to help protect children.
And we invented the modern-day front crash test
dummy. We were the first to make air bags available to
the masses. And we introduced drivers to infrared
Night Vision. Over the years, our dedication to safety
has helped save countless lives.

Today, we continue to set the standard with OnStar,
one of the most important safety innovations ever. This
GM-pioneered system helps keep drivers in contact
with a live Advisor 24 hours a day, 365 days a year*
Wherever you are, OnStar is there. It's the peace of mind
over two million GM drivers have come to trust. Which is
why we offer it on over 40 different GM cars and trucks.

Our safety measures don't stop there. Later this
year, we're introducing the first ever Advanced
Automatic Notification This
groundbreaking technology reports vital crash
data to the OnStar Center, such as the severity and
direction of impact, helping emergency response
teams prepare before they even arrive.

And this is just the beginning. Because at GM,
we're dedicated to building safe cars and trucks. And
making sure you feel protected every time you get
behind the wheel.

Crash system.

NIGHT VISION. ALLOW US TO SHED SOME LIGHT.

l-imaging technology from

A 10T OT companies are using therma

cameras these days. But only

GM is using one like this: a B see ond the range
Jh-po |, ferroelectric of low beam headlamps

heat-sensing camera - aka, By projecting infrared

Night Vision. Offered exclusively images onto the winds

n the Cadillac DeVille, this Night Vision can give drivers

first-of-its-kind feature harvests extra time to react

OnStar is on the scene fast.

When a crash occurs, a quick medical response
can mean the difference between life and death.
The OnStar Air Bag Notification System* can help
first-aid get to the scene faster. If a vehicle’s
ag deploys, an emergency signal

omatically to the OnStar Center.

An Advisor will attempt to communicate with

the vehicle’s occupants. It there is no response,
or it the car's occupants repcrt an emergency,
the Advisor will contact the nearest appropri

emergency services provider @ﬂ‘t‘u’

ffic Safety Administratior

npala five stars for frontal crash

ior ot the Saturn lon is a

his reinforced safety

ccupant space in a crash

the ear wheels when

t slippery

The latest news, reviews and a glimpse of the road ahead. See it all at www gm.com/story.
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- Keepin g Up

DISH WASHING DOS AND DON'TS &v Grenn Reccuia

y only regret about

dishwashers is

that I don’t own two,

especially after a
dinner party. But I do think we take
these miracle machines for granted.
Despite what many people seem to
think, not every dirty dish belongs in
your Maytag or Micle. Conversely,
you might be surprised at how many
objects can withstand a rinse cycle.

can, let dishes air-dry in a rack. If not,
use linen tea towels on glass and crystal,
to avoid lint, and for other dishes
John Ritzenthaler’s antibacterial
Ritz terry dish cloths, $2.79
each (kilianhardware.com). |
recommend hand-washing
the following items:
woob Bowls, mixing
spoons, and
wood-handled tools
can crack or warp
when heated.
ANTIQUE TABLEWARE
Most vintage
dishes and cookware
weren't designed
for a dishwasher.
POTS AND PANS Aluminum can
discolor, cast iron and steel will rust,

m Soap Box
Let’s start with the suds. While my mother
and aunt favor the original powder detergent,
I find it cakes if the filler cup is not perfectly
dry. I avoid this problem by using liquid

or gel detergents. The newest soaps are in tablet
form, a good idea for households with children
who might overfill the dispenser. In hard

water areas, a rinsing aid like Jet-Dry will and many nonstick surfaces will degrade.
eliminate the spotting of dishes and glassware. siLver Flatware can get pitted and scratched
I'm impressed with Cascade’s new additive, when jumbled in the silverware tray. Soldered
Plastic Booster, which removes red stains and : handles and spouts can come apart.
deodorizes plastic containers and a dishwasher’s i, knivEs The blades of many kitchen knives

will dull in the utensil tray. Wood-handled
knives and those with carbon steel blades
can also be damaged. Many newer knives are
dishwasher-friendly; check with the
manufacturer to be sure.

plastic chamber. I also like the way it cleanses
my vinyl spatulas of excess oils.

Proper loading of the dishwasher racks is
important to the final outcome. There needs to be
enough space between items for water to rinse off

food properly. Make sure that the washer’s arms are A GLASSWARE Antique crystal pieces should

free from bulky items. If the arms can’t move in L ¥ always be hand-washed and hand-dried.

a full circle, dishes won't get a thorough cleansing. b Everyday glass and stemware can go right
Keep plastics on the top shelf away from the yo in the dishwasher; place it securely upright
direct heat of the drying coil or they can deform. G & in the racks to avoid bumps.

m HANDS ON m Hanps OFF

Here is my method for washing Fine crystal, like this . Now that I've given you all this extra work, let
dishes by hand: Place two plastic ~ Baccarat g°:‘°'I;B:°' : me save you some time. The following articles
dishpans filled with hot water in Z:;:‘;)Y :::::i. Pl:y - ‘;_ Y § are surprisingly dishwasher safe:

the sink—one for hot soapy water Rcsiiediitite et SPONGES, SCRUB PADS, AND DISH BRUSHES
. . oL g
and one for a hot rinse. (Delicate ‘n},“’ Why not also sterilize your toothbrush and

3 : salad bowls and good & ; 2
objects are less likely to break aluminum pots out ‘ plastic combs and brushes this way?
BABY TOYS, BOTTLES, AND PACIFIERS Keep them

against a plastic surface.) Add a of the dishwasher, too.
safe in a specialized basket.

cup of white vinegar to the rinse to }
eliminate soap residue. Protect your hands with . AQUARIUM ROCKS OR MARBLES Set in a fine
good rubber gloves. (My favorites are Star ks mesh colander. This also works to clean

Kitchen’s True Blues, $10; cooking.com.) If you the pebbles used to force bulbs.
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In an accident, some people’s 1ives flash before them.

Edgar Muller heard voices.

Luckily, the “voice” Edgar heard was an OnStar® Advisor, calling to

say she got a signal his air bag deployed and that she would call for

help. A rescue team got to the scene quickly and within minutes, he

was freed from his car. Stories like this happen every day. And since

OnStar was introduced, we’ve helped our subseribers with everything

from contacting emergency services to sending a signal to unlock their =

doors if they lock their keys inside. So make sure to order your next ‘} ~ :
vehicle with OnStar. To learn more, visit your dealer or onstar.com, If On btar
you’re already an OnStar subscriber, it’s easy to maintain the safety

and security you already count on for only *16.95" a month. Simply press

the blue OnStar button and tell the Advisor you’d 1like to renew, Always there. Always ready.

Standard on: Cadillac® « HUMMER®' - Saab®
Available on: Chevrolet® « GMC® - Buick® + Pontiac® + Saturn - 0Oldsmobile®

Saturn is a registered trademark of Saturn Corporation. *Plus sales tax where applicable. tOnStar standard on HUMMER H2. OnStar requires vehicle electrical systems and
analog wireless service to be available and operating. Features vary by model. Visit onstar.com for system information and details. ©2003 OnStar Corp. All rights reserved.




Johnny Cake Corn
| Meal from Kenyon Corn
Meal Co. makes the best
version of Rhode Island
johnnycakes. | also use
it for corn bread and for
breading seafood, especially
| deep-fried oysters.
$3 for1lb. 800-753-6966.

P —

KENYONS |

=
~i0we 7'1!!«.{.1’ w

JOHNNY cAKE

Lard

Lo LS o

Joasted

DRIED SWEET CORN

Creamed corn is a great side
dish for your holiday meal.

Cope's Dried Sweet Corn from

Pennsylvania Dutch country

makes the finest version of this

old favorite. Drying the corn
produces an intense sweet
flavor, and toasting it adds a
smoky taste. $3.40 for 7.5 oz,

Cane and Reed. 800-227-8498.

DOMESTIC BLISS

1§

CORN IS MUCH MORE VERSATILE THAN PEOPLE
REALIZE. HERE ARE SOME GREAT CORN PRODUCTS
THAT YOU CAN USE ANY TIME OF YEAR 8y Lora ZARUBIN

When summer is coming to an
end, | like to extend the season
by using the Tilia FoodSaver
Vac 420. | vacuum-seal freshly
shucked corn and put it in the
freezer. It is never quite the same
as when | get it fresh from the
farm stand, but it is much better r
than anything you will find )
in stores in November. $79. -
888-233-5001.
= -
—

Grits have a long history in
this country. Luckily, Anson
Mills is keeping the tradition |
alive by making organic
products such as Fresh Native
Stone Ground Antebellum
Coarse Yellow Grits and
Hand Made Artisan Fine Yellow
Polenta. The White Grits,
with their delicate flavor and
subtle hint of violets, are my
favorite. The company mills
its grits right before shipping.
$4 for 12 0z. 803-467-4122.

Manufactyred |
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No microwave
popcorn
for me! | only use
Cousin Willie's
Original Popcorn, straight
from the Midwest for an
unadulterated corn taste. $1
for 2 Ibs., Ramsey Popcorn
Co. 800-624-2060. This old-
fashioned Theater Popcorn
Popper from Crate & Barrel
ensures all your kernels are
popped. $30. 800-996-9960.

This fantastic Tamaya blue corn
pancake mix from Native Seeds/
SEARCH-—a crop preservation
organization—is the perfect
choice for pancakes, with a great
earthy flavor and no additives or
preservatives. | make my pancakes
the size of silver dollars

and top them with smoked
salmon for hors d'oeuvres. $3

for 12 oz. 520-622-5561.

.
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| thought | had outgrown

candied popcorn until | tasted

Tiny Trapeze Confections'’

Oven Toasted Caramel

Kernels in Ruby Berry Blue.

Now | cannot keep this
strawberry-flavored treat 3
in my larder, because it is

just too tempting, $5.50 for

6.5 oz, 800-844-8469. ‘ ;




A Special Advertising Section

Gevalia®” Kaffe presents

An Extraordinary Cup*

Inspired by a coffee of uncommon quality, designer Lilly Pulitzer has
fashioned a cup of uncommon style and made the moment purely her own.

Wa/umngxyow/wmt/wmadeawt @
WW@W&WLLWM@#’L@SA cup

From 150 years of European craftsmanship
comes Gevalia Kaffe. Smooth, rich and
aromatic—exquisitely tailored to the coffee
lover’s palate. The vibrant colors of the
Lilly Pulitzer design perfectly complement
KAFFE 2 the robust, full-bodied flavor of Gevalia

; Signature Blend.

Purchase this Lilly Pulitzer® “Jungle Road” collector’s set at www.gevalia.com/cups.
Show your support for an extraordinary cause by purchasing your Extraordinary Cup, produced exclusively for Gevalia by Rosenthal. In honor of this
campaign, Gevalia will donate $20,000 to The Kennedy Center Alliance for Arts Education Network, an organization fostering arts education and awareness.




Experieni
YOURS TO ENJOY: Stainless Steel Thermal Coffeemaker and two boxes
of Gevalia Kaffe for just $16.95, with no further obligation.

CODE: 102833

starts with premium Arabica beans from the
finest coffee regions on earth. Then, to ensure
superior freshness, each of our 30+ varieties is
triple-sealed in golden foil and delivered to your
door from Europe. Whatever you prefer, from
deep or mellow roasts to exquisite flavors and
special varietals, Gevalia is always a pleasure.

Approximate
retail value $130

Phone

E-mail

YOU CAN LOOK FORWARD TO: CONVENIENT BILLING upon receipt

Please check here if you do not wish to receive special SATISFACTION GUARANTEED or you of each delivery. Prices of coffee

YES, I'd like to try two half-pounds of
Gevalia Kaffe for $16.95, including shipping
and handling, and receive a stainless steel
Thermal Coffeemaker in black or white. |
understand that if | enjoy Gevalia, | will receive
more automatically about every six weeks (or on
a schedule | request), plus a special holiday
shipment. | may cancel at any time after receiving
my Trial Shipment. The coffeemaker is mine to
keep with no further obligation

Complete and mail to: GEVALIA KAFFE,
PO. Box 5276, Clifton, NJ 07015-5276

offers and news from Gevalia via e-mail

Choose your two coffees
Hazelnut (
Breakfast Blend ( K N)
Choose one of each
Regular ( R)
Whole bean (]) Ground (2)
Choose your coffeemaker color

Black (BL)

Charge my MasterCard

American Express

White (WH )

Signature Blend (KL)
Traditional Roast* SC)

French Vanilla (O

Viso
Discover

Card Number Exp. Date

Signature Required

Enclosed is my check payable to Gevalia Kaffe for $16.95

Or visit www.gevalia.com

CALL 1-800-GEVALIA (1-800-438-2542) TOLL FREE, 24 HOURS, 7 DAYS.

may return your coffee for a
complete refund and keep the
offeemaker. Gevalia Kaffe reserves
the right to substitute an item of
equal or greater value, when limited
supplies are exceeded. If you enjoy
Gevalia, you will automatically
receive four half-pounds of your
selected coffee(s) approximately one
month later. Subsequent deliveries
will arrive once every six weeks
You may change the frequency,
quantities or types of your coffees
or cancel anytime by calling
1-800-GEVALIA. Each year you
holiday
shipment. You will be notified in
advance with details of this
special package and its seasonal
price; you may cancel any delivery

will also receive a

you do not wish to receive

vary from $5.55-$7.45. A shipping
and handling charge will be added
You may pay upon receipt of each
shipment or, for those using credit
cards, subsequent shipments will be
billed to your card, Coffee prices are
subject to change

NO COMMITMENT, n
purchase. You may cancel anytime
by mail or phone. If you must
return a shipment, you may do so
at our expense. Offer is subject to
change and is open to residents of
the U.S., the U.S. Virgin Islands
and Puerto Rico. Limit one Gevalia
Kaffe or European Coffeehouse
Collection® membership per
household. Offer only valid for new
members of the Gevalio Kaffe
program. Offer expires 12/31/04
GEVALIA is a registered trademark

minimum




VICHAND BALLARD

STRIKING GOLD IN WESTERN NEW YORK

GREAT RIESLINGS ARE NOT THE ONLY WINNERS AMONG THE SUPERB WINES
PRODUCED BY DR. KONSTANTIN FRANK VINIFERA WINE CELLARS By Jay McINERNEY

ike most voices in the wilderness, Willy

Frank’s is colorful and more than a little

strident. “I can prove every word I say” is one

of his favorite sentences. His father
proved that fine wines can be made in New
York State’s Finger Lakes region, but the mes-
sage hasn’t really gone wide yet, in spite of
periodic encomiums to Dr. Konstantin Frank
Vinifera Wine Cellars in the national wine press.
Nevertheless, the parking lot of the ramshackle
winery and tasting room complex, overlooking
riverine Keuka Lake, is jammed with tourists —
bikers with antlers mounted on their helmets
and parents in matching polo shirts loading
up the minivan with cases of wine.

“This region is much better for classic cham-
pagne varieties than Champagne,” declares the
highly caffeinated Frank within moments of
meeting me in the jam-packed tasting room one
Saturday afternoon in July. The spry, birdlike 78-
year-old looks like a cheery version of Junior
Soprano. “What champagnes do you like? Krug?
Bollinger? We can beat them. The grapes never
ripen in Champagne.” As someone whose parents
used to serve Great Western “champagne,” for-
merly the best-known product of this region, I
am skeptical, but Frank never stops talking long
enough for me to demur. He reels off a list of gold
medals and awards. And the 1997 Chateau Frank
Blanc de Blancs he thrusts upon me is a subtle and
toasty sparkler, if not necessarily cause for utter
despair at the house of Krug. His seriousness in
pursuit of sparkling-wine quality is attested to by
the permanent blood blisters on his hands, caused
by riddling— the champenoise process of hand-
turning racked bottles to work the sediment down
into the neck. But it is non-bubbly whites, partic-
ularly Rieslings, that put Dr. Konstantin Frank’s
Vinifera Wine Cellars, to some extent, on the map.

The Frank family originally hailed from Alsace,
migrating to the Ukraine some 300 years ago.
Willy Frank’s father, Konstantin, a professor of
viticulture, brought his family to America in 1951,
and was drawn to the Finger Lakes region, which

HOUSE & GARDEN . NOVEMBER 2002

was already producing vast quantities of sweet
plonk—remember Taylor?—from hybrid French-
American grapes.

The area was thought to be too cold for the
noble vitis vinifera grape varieties from which the
world's great dry wines are made. But Frank real-
ized that the great depth of the glacially carved
Finger Lakes moderated temperatures on the
hillsides above, and he eventually planted 60 vari-
eties of vinifera above Keuka Lake, making wines
that astonished critics and connoisseurs. Nelson
Rockefeller regularly sent a plane to pick up cases
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THE OENO FILE

M 2001 SALMON RUN PINOT NOIR, NEW YORK From Frank’s second label,

this younger vine bottling is the best pinot bang for the buck I've tasted in years.

Pure pinot character, nice cherry fruit, and a velvety texture in the mouth. My

new house red. $12

B 2002 DR. KONSTANTIN FRANK DRY RIESLING, FINGER LAKES A very dry,

tﬁmwﬁpﬂh.ﬂ apple fruit and, rare for a new-world Riesling, a

vein of minerals down the middle. Nice dry finish. $14

¥ 2001 HERMANN J. WIEMER JOHANNISBERG RIESLING DRY Very crisp, dry,

and mouth-puckering—like a juicy green apple; not unlike a Moselle kabinett.

Pass the crab cakes. $12

B 2002 CHATEAU LAFAYETTE RENEAU JOHANNISBERG RIESLING A nose of

wildflowers, with a core of fruit that turns lemon-lime tart on the finish. $12

B 2001 LAMOREAUX LANDING GEWURZTRAMINER, FINGER LAKES Classic
nose—a real Carmen Miranda party hat in the glass.

lychee-nut-and-peach

Nice dry finish. A perfect Thanksgiving wine. $14

W 2000 WAGNER RIESLING ICE WINE, FINGER LAKES Apricot and honey; a sweet,
sticky beauty with a nice acidic edge. Great ice wine value. $24

of late harvest Riesling, and Frank’s wines triumphed in
international competitions. A young Robert Mondavi made
the pilgrimage to Hammondsport before starting his own
winery in Napa. Yet, when Konstantin Frank died, in 1985, his
son Willy inherited a financially precarious estate.

Willy Frank, who often refers to himself in the third per-
son, explains how he turned his father’s experimental win-
ery into a commercially viable enterprise: “Willy rips up
fifty of the varieties and keeps ten. He starts to replant the
vineyards. He busts his chops seven days a week.” Switching
between first and second person without seeming to pause
for breath, he says,
stayed away from New York City till I was ready. You try
out in Boston and Philly before you open on Broadway.”

“I took a lesson from the theater—1

Frank’s wines are now ready for the big time. Le Cirque
pours his dry Riesling by the glass, and last year The New
York Times chose it as one of the best American Rieslings—
and this is a wine that retails for 13 bucks.

rank’s other whites are all worth checking out. His

barrel-fermented chardonnay, made from 4o0-year-

old vines planted by his father, could pass for a village

burgundy from Chassagne. And I'm hoping others
will follow his lead and plant rkatsiteli (pronounced ar-kat-si-
tell-ee), a grape from Mt. Ararat that produces a powerful,
spicy white. One wine writer has argued that the area’s future
resides in gewiirztraminer, but Frank points out that aside
from being cold sensitive, this highly aromatic late-ripening
grape is the hands-down favorite of the wild turkeys who out-
number humans hereabouts. “It’s like they have up-to-the-
minute cell phones,” Frank complains. “They call their friends
from miles around to come and eat the gewiirz.”

What astonished me was the quality of the pinot
noirs, from his fruity $12 Salmon Run to the herbal and
backward $40 Reserve made from 4o-year-old vines. I'm
going to go out on a limb and say that this region could
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have a great future with this most temperamental,
sublime —and lately fashionable—red grape.

While a lot of Willy Frank’s neighbors are still
turning out fermented Kool-Aid, the Franks’ exam-
ple is having an effect. Hermann J. Wiemer, a
German immigrant who arrived in the area in 1968,
produces beautiful Rieslings on the western side of
Seneca Lake. Fox Run Vineyards is turning out some
fine whites and reds—including a good pinot.
Other up-and-comers: Glenora, Leidenfrost, and
Chateau Lafayette Reneau. Dr. Konstantin Frank
Vinifera Wine Cellars should continue to flourish
under Fred Frank, Willy’s son, who may eventually
find that he doesn’t have to talk quite as fast as his
father to convince a skeptical wine world about the
virtues of the Finger Lakes.

At the Bar

The humble bottle

opener is getting a

sleek upgrade. Tiffany

& Co. is extending

its Century flatware

collection by introducing

; ¥ a16-piece barware

| set this month. The

1 13 Century collection was

\ designed to celebrate
Tiffany's 100th

. anniversary in 1937.

Its geometric Art Deco

pattern is as stylish

in 2003 as it was back

then. While some

customers will want

to purchase pieces
that will match their
existing flatware,
Linda Buckley of
Tiffany believes others
“will be drawn to

the classic design.”
Sterling silver and
steel ice scoop, $135,
ice strainer, $175,

and bottle opener, $125.
800-526-0649. [
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Working with bricks
-| 9 ; O from their family grist
mill, Elise and Pierre S. du

Pont IV built Patterns, a large, linear house, for

themselves and their four young children in
the Delaware woods. The axis of the formidable
house is a spare, stone-floored, 72-foot-long
gallery with wings opening off it. In one alcove

STERN ON THE
OUTSIDE, A DU PONT
FAMILY HOUSE IN THE
DELAWARE WOODS
REVEALS A SENSE OF
HUMOR INSIDE

BY CAROLINA [RVING

of this gallery, an English painter,
Martin Newell, created a three-sided
trompe l'oeil bookcase.

While it is beautifully executed in
the grand tradition of trompe 'oeil,
the piece is also a clear and charm-
ing indication of the couple’s sense
of humor. A pair of white classical
busts of Mr. and Mrs. du Pont—his
complete with spectacles—flank a
cabinet door through which the
family’s Siamese cat, Yum Yum, is
peeking, with a mouse clamped
firmly in her mouth.

The bookcase, with deliberately
simple lines, is also a reflection of the
owners' interests. A model of a sail-
boat hull (a symbol for Mr. du Pont,
an international sailing competitor)
leans against the back of one shelf,

blueprints and a model of the house
fill another, and a roll of needlework
with colorful wool spilling from it
lies between two oversized volumes.
There is also a wonderful domestic naiveté at
work here. This decorative flourish is not meant
to impress visitors; it speaks directly to the peo-
ple who live in the house, who call it home, and
it was made for their pleasure. The fact that it
delights outsiders is really a bonus. Yet it is also
functional art: the mock bookcase serves as a

stylish entry to another room. ]
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The way you made coffee or tea yesterday is now rather primitive - theres & better Waj: Introducing the Nelitz'one:one” Just place a pre-packaged pod
of fresh coffee or tea into the Melitta one:one, press for water, and in less than a minute youll experience the most evolved cup of coffee or tea in history.

Abefiervay o mae greal coffe... . 11 o
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Many summer-flowering bulbs are tender and need to be
dug up and stored over the winter, but these beauties will
nap underground even through cold weather. So plant them
now for years of care-free blooms ¢y deberats needlemcn
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hen we think of bulbs, we

tend to think of the stalwart

glories of spring, like daffodils

and tulips. There are, of course,

also hosts of dramatic summer

bulbs, such as cannas and dahlias,

but for those of us with cold winters, these late
season delights take more work than their
spring counterparts. Most hail from the sub-
tropics, and resent a hard frost, so they must

be planted out in spring, dug up after frost, and
wintered indoors. That’s not too much to ask, [
given their rewards, but when there’s so much
to do outside, these bulbs often end up rotting
in a basement or freezing in the earth.

For that reason, we've gathered a few of our
favorite summer bulbs that are as hardy and
foolproof as their familiar, early cousins. Since
most late bloomers are tender north of zone s,
we've made sure that our list includes only
those tough enough to withstand a punishing
winter. Fantastic summer blossoms couldn’t be
simpler: order bulbs now, plant before frost,
and stand back to admire your succession of
gorgeous flowers from June into August.

BEST BLOOMERS

| [ TRITELEIA HYACINTHIA A floriferous late -~ i
|  June bloomer that can take sun or light AR

shade. When planted near billowing perennials, e

which hide its often shriveled foliage, it ‘
appears to float like a small cloud above its

12-inch wiry stem. [E] GLADIOLUS COMMUNIS 8 A
SSP. BYZANTINUS Not your grandmother's E. B
funereal glad, but a hardy heirloom with ‘ R\ ‘
2-foot spikes of delicate, fuchsia-colored B
flowers in early June. [EJ TRITELEIA IXIOIDES \

| “‘STARLIGHT' Completely charming buttermilk
yellow stars with green stripes that open in

| early summer atop 18-inch stems. Sometimes

_J -

called brodiaea, these are long-lasting cut ‘ »
flowers. [FJ ALLIUM CHRISTOPHII Short and oW | ; |
fabulously stout foot-high stems boast ‘ ‘ =3
metallic, starry balls. Its early June flowers : \ W i :
make as graphic a presence as its seed heads \ " ! ‘
do later. B LILIUM ‘ANACONDA’ Spicily fragrant \ : 5 /
blossoms in late July open atop 5-to-6-inch ¢
stems. Plant these lilies extra deep and they
won't need staking. [} EREMURUS ‘SPRING /
| VALLEY HYBRIDS' Foxtail lilies should be

more widely planted for their striking note of

verticality (about 6 feet). Plant upon arrival,

and mulch with fir boughs in December.
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® Give bulbs a well-drained soil by tilling in

2 to 6 inches of well-rotted organic matter
(compost, leaves, or manure) before planting.
® Most bulbs can be planted at a depth
three times their height, and spaced three
times their width apart.
® If you can't tell the top from the bottom,
plant the bulb on its side.
® Place bulbs near perennials that will hide
their withering, post-bloom foliage.
® Top-dress with a slow-release fertilizer at
planting time, and again each spring.
® For marginally hardy bulbs, a 4-to-6-inch

ing of mulch in December will often

se a plant’s hardiness by as much as two zones.

® Bring container-grown hardy bulbs into a

cool—but not freezing—place for winter.

Allium moly, top left,
a diminutive (10 inches)

early-summer-flowering

Hardy Summer Bulbs

_ onion. Allium flavum, top

_right, a freakish August
bloomer (12 inches).
Ixiolirion tataricum, right,
a June naturalizer with

starry umbels (15 inches).




CAN’T TAKE THE
CONGESTION?

Side effects with Allegra-D were similar to Allegra
alone and may include headache, insomnia, and
nausea. Due to the decongestant (pseudoephedrine)
component in Allegra-D, this product must not be
used if you: are taking an MAO inhibitor (@ medication
for depression) or have stopped taking an MAO
inhibitor within 14 days; retain urine; have narrow-angle
glaucoma; have severe high blood pressure or severe
heart disease.You should also tell your doctor if you
have high blood pressure, diabetes, heart disease,
glaucoma, thyroid disease, impaired kidney function,
or symptoms of an enlarged prostate such as difficulty
urinating. Allegra-D is for people 12 and older.

Join the extras program @ allegra.com.
For more information call 1-800-allegra.
Please see additional important information on next page.
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TAKE
ALLEGRA-D.

ALLEGRA-D RELIEVES YOUR MOST
FRUSTRATING ALLERGY SYMPTOM:
CONGESTION.

And it doesn’t cause drowsiness like many
other allergy medicines can. Because only
Allegra-D has the unique allergy-fighting
combination of fexofenadine and
pseudoephedrine. Ask your doctor about
Allegra-D. And don't let allergy congestion

frustrate you another day.

fexofenadine CL60 me/pseudoephedrine HCLTM0 mg
Extended-Release Table

FINALLY, D-CONGESTED.
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Brief Summary of
Prescribing Information as of January 2003
ALLEGRA-D*

(fexofenadine HCl 60 mg and
pseudoephedrine HCI 120 mg)
Extended-Release Tablets
INDICATIONS AND USAGE
ALLEGRA-D 1s indicated for the refief of symptoms associated with seasonal allergic rhinitis n aduits and children 12 years of age
and older, Symploms treated effectively include sneezing, rhinorrhea, itchy nose/palate/ and/or throat, itchy/watery/red eyes, and
nasal congestion
ALLEGRA-D should be: adnumslﬂed vmm both the antihistaminic properties of fexolenadine hydrochlonde and the nasal decon.
gestant prop: of are desired (see CLINICAL PHARMACOLOGY)
CONTRAINDICATIONS
ALLEGRA-D 15 contraindicated m patients with known hypersensitivity to any of its ingredients.
Due 1o its pseudoephedrine component, ALLEGRA-D s contraindicated in patients with narrow-angle gliucoma or urinary
retention, and in patients receiving monoamine oxidase (MAO) inhibitor therapy or within fourteen (14) days of stopping such
treatment (see Drug Interactions section). It is also contraindicated in patients with severe hypertension, or severe coronary artery
disease, and in those who have shown hypersensitivity or idiosyncrasy to its components, to adrenergic agents, or 1o other drugs
of similar chemical structures. Manifestations ol patient idiosyncrasy to adrenergic agents include: insomnia, dizziness, weakness,
tremot, or arrhythmias.
WARNINGS
Sympathomimetic amines should be used judiciously and sparingly in patients with hypertension, thabetes mellitus, schemic
heart disease, increased lar pressure, b thyroidism, renal impairment, or prostatic hypertrophy (see CONTRAINDICA-
TIONS]. Sympathomimetic amines may produce central nervous system stimulation with convulsions or cardiovascular collapse
with accompanying hypotension.
PRECAUTIONS

General
Due to its pseudoephedrine component, ALLEGRA-D should be uml with caution in patients with hypertension, diabetes melli-
tus, ischemic heart disease, increased pressure, h dism, renal impairment, or prostatic hypertrophy (see

maximum recommended daily oral dose in adults.

1t 5 not known if lexofenadine s excreted in human milk. Because many drugs are excreted in human milk, caution should be
used when fexalenadine hydrochlonde is administered to a nursing woman, Pse frine hydrochlonde d alone
distributes into breast milk of lactating human females. Pseudoephednine ¢ In milk are ly higher than
those in plasma. The total amount of drug in milk as judged by AUC is 2 to 3 times greater than the plasma AUC. The fraction of
a pseudoephedrine dose excreted in milk is estimated to be 0,4% to 0.7%. A decision should be made whether to discontinue
nursing or (o discontinue the drug, taking into account the importance of the drug to the mather. Caution should be exercised
when ALLEGRA-D s administered to nursing women

Pediatric Use
Safety and effectiveness af ALLEGRA-D in pediatric patients under the age of 12 years have not been established

Geriatric Use

Clinical studies of ALLEGRA-D did not include sufficent numbers of patients aged 65 and alder 1o determine whether they respond

ditferently from younger patients. Other reported clinical expenience has not wentified differences in responses between the

elderly and younger patients, although the elderly are more likely to have adverse reactions 1o sympathomimetic amines. In gen-

eral, dose selection for an elderly patient should be cautious, usually starting at the low end of the dosing range, refleciing the

greater frequency of decreased hepatic, renal, or cardiac function, and of concomitant disease or other drug therapy

The pseudoephedrine component of ALLEGRA-D is known 10 be substantially excreted by the kidney, and the risk of touc reac-

tions 1o this drug may be greater in patients with impaired renal funcion. Because elderly patients are more likely to have

decreased renal function, care should be taken in dose selection, and it may be useful to momitor renal function

ALLEGRA-D

In one chnical trial (n=651) in which 215 patients with seasonal allergic thinitis recewed the 60 mg fexolenadine hydrochloride/

120 mg pseudoephedrine hydrochlonde combination tablet twice daily for up to 2 weeks, adverse events were similar to those

reported either in patients receiving fexofenadine hydrochlonide 60 mg alone (n=218 patients) or in patients receiving pseu-

doephedrine hydrochloride 120 mg alone (n=218), A placebo group was not included in this study

The percent of patients who withdrew prematurely because of adverse events was 3.7% lor the fexolenadine hydrochlonde/pseu-
hydrochlonde comb group, 0.5% for the fexofenadine hydrochlonde group, and 4 1% for the pseudoephedrnine

hydrochlonde group. All adverse events that were reported by greater than 1% of patients who received the recommended daily

dose of the lexolenadine hydrochlonde/pseudoephedrine hydrochlonde combination are listed in the following table

WARNINGS and CONTRAINDICATIONS). Pahmh th dt(msed renal lumhun should be given a lower initial dose {one tablet per Adverse Experiences in One Aclive-Controlied
day) because llha“r:"w reduced and pse (See CLINICAL PHARMACOLOGY and DOSAGE seasonal Allergic Rhinitis Clinical Trial at Rates of Greater than 1%
. e
Patients taking ALLEGRA:D tablets should receive the following information; ALLEGRA-D tablets are prescribed for the refief of "medllm’llomm
symptoms of semul allergic rhinitis. Patients should be instructed 1o take ALLEGRA-D tablets only as prescribed. Do not exceed W ydro(l:nmide deiibinai Peudosohediine
the d dose. If s, dizziness, or sleeph oceur, discontinue use and consult the doctor, Patients Combination Tablet Hydrochloride Hy dv:?llo ride
should also be advised against the concurrent use of ALLEGRA-D tablets with over-the-counter antihistamines and d«unwutx wico Dally 0 mg Twice Daily 120 mg Twice Daily
The product should not be used by patients who are hypersensitive to it or to any of its dients. Due 1o its pseud driv Sdverie!eitonc n=215 m‘n'lm ":E-ZI
component, this product should not be used by patients with narrow-angle glaucoma, uninary retention, or by patients recenng e perenc i fh=d1b) =21
a2 monoamine oxidase (MAO) inhibitor or within 14-days of stopping use of MAO inhibitor. It also should not be used by patients |- eadache LEK1L] 1.5% 17.4%
with severe hypertension or severe coronary artery disease WSO j2 2] 13.3%
Patients should be told that this product should be used in pregnancy or lactation only if the potential benelit justifies the poten- Nausea 74% 0.5% 5.0%
tial risk to the fetus or nursing infant. Patients should be cautioned not to break or chew the tablet. Patients should be directed Dry Mouth 28% [ 5.5%
10 swallow the tablet whole. Patients should be instructed not to take the tablet with food. Patients should also be instructed to spep 28% 0.5% 0.9%
store the medication in a tightly closed container in a cool, dry place, away from children Throat Irritation 23% 1.8% 0.5%
Fexolenatiine hydrochloride and pseudoephedrine hydrochlonde do not influence the pharmacokinetics of each other when Agitation :: g: :2
administered concomitantly. Back P: 1% o’,,‘ o
Fexolenadine has been shown to exhibit minimal (ca. 5%) lism. However, of texolenadine with keto- el 2 il .3
conazole and erythromycin led to increased plasma levels of fexofenadine. Fexofenadine had no effect on the ph. kinetics Palp 1.9% 0.0% 0.9%
of erythromycin and ketoconazole, In two separate studies, fexofenadine HCI 120 mg BID (twice the recommended dose) was Nervousness 1.4% 0.5% 1.8%
co-administered with erythromycin 500 mg every 8 hours or ketoconazole 400 mg once daily under steady-state conditions lo Anxiety 1.4% 0.0% 1.4%
normal, mnhy volunteers (=24, each study). No differences in adverse events or QT, interval were observed when subjects were Upper Respiratory
fenadine HO alone or in ¢ with erythromycin or ketoconazole. The findings of these studies are Infection 1.4% 0.9% 0.9%
summarized n th following table Abdominal Pain 1.4% 0.5% 0.5%
z M“‘%“mw 7 ""‘" w“"“_" with Many of the adverse events occurming in the fexolenadine hydrochlonde/pseudoephedrine hydrochlonde combination group
120 myg Every 12 Hours (twice dose) in Normal V (n=24) were adverse events akso reported preds tely in the pseudoept hydrochloride group, such as insomnia, headache,
Concomitant Coner 55 AUCy (0-12h) nausea, dry mouth, dizziness, agitation, nervousness, anxiety, and palpitation
Drug (Peak plasmo (Extent of ine
concentration) systemic exposire) In placebo-controlled clinical trials, which included 2461 patients receiving fexofenadine hydrochlonde at doses of 20 mg to
Erythromycin 2% S 109% 240 mg twice daily, adverse events were similar in fexofenadine hydrochlonde and placebo-treated patients. The incidence of
(500 mg every 8 hrs) adverse events, mcluding drowsiness, was not dose related and was similar across subgroups defined by age, gender, and race.
Ketoconazole T 135% T 16M% — The percent of patients who withdrew prematurely because of adverse events was 2. 2% with lexolenadine hydrochlonide vs 3.3%
(400 mg once daily) with placebo.

The changes in plasma levels were within the range of plasma levels achieved in adequate and well-controlled clinical iriaks.
nx- nw(ham\m of these interactions has been evaluated in in vitro, in sita and i vivo amimal models. These studies indicate that
or e cnhanm fexolenad y,oslrmmmlmal absorption. i vivo animal studies also
suggest that in addition to enhancing le decreases le gastrointestinal secretion, while erythro
myan may also decrease biliary excretion
ALLEGRA-D tablets (pseudoephedrine component) are contraindicated in patients taking monoamine oxidase inhibitors and for
14 days after stopping use of an MAO inhibitor. Concomitant use with antihypertensive drugs which interfere with sympathetic
activity (eg. methyldopa, mc(amvhmme and reserpine) may reduce their antihypertensive effects. Increased ectopac pacemaker
actvity can occur when ne 1s used conc ly with digitalis
Care should be taken in the adi 0f ALLEGRA-D with other b
effects on the cardiovascular svstem may be harmiul to the patient (see WARNINGS)

lic amines because combined

There are no animal or in vitro studies on the combination product lexofenadine hydrochlonde and pseudoephedrine hydrochlo-
nide to evaluate ¢ or of fertility.

The catcinogenic pmmual and reproductive mmty of fexofenadine hydrochlonde were assessed using terfenadine studies with
adequate lexolenadine exposure der-the plasma concentration versus time curve [AUC]. No evidence of carcinogenicity
was observed when mice and rats were given daily oral doses up 1o 150 mg/kg of terfenadine for 18 and 24 months, respective.
ly. In both species, 150 mg/kg ol tedenadine produced AUC values of fexolenadine that were apprommately 3 times the human
AUC at the maximum recommended daily oral dose in adults.

Twoyear feeding studies in rats and mice conducted under the auspices of the National Toxicology Program (NTP) demonstrat
ed no evidence of carcinogenic potential with ephednine sulfate, a structurally related drug with pharmacological properties sim-
ilar to pseudoephedrine, at doses up 1o 10 and 27 mg/ky, respectively (approximately 1/3 and 1/2, respectively, the maximum
recommended daily oral dose of pseudoephedrine hydrochlonde in adults on a mg/m? basis)

It in vitro (Bacterial Reverse Mutation, CHO/HGPRT Forward Mutation, and Rat Lymphocyte Chromosomal Aberration assays) and
in vivo (Mouse Bone Marrow Micronucleus assay) tests, fexofenadine hydrochlonde revealed no evidence of mutagenicity
Reproduction and fertility studies with terfenadine i rats produced no effect on male or female fertility at oral doses up 1o
300 mgikg/day. However, reduced implants and post implantation losses were reported at 300 mg/kg. A reduction in implants was
also observed at an oral dose of 150 mg/kg/day. Oral doses of 150 and 300 my/kg of terfenadine produced AUC values of fexole-
nadine that were approximately 3 and 4 times, respectively, the human AUC at the maximum recommended daily oral dose in
adults.

Pregnancy
Teratogenic Effects: Category C Terfenadine alone was not teratogenic in rals and rabbits at oral doses up to 300 mg/kg,
300 mg/kg of terfenadine produced lexolenadine AUC values that were approximately 4 and 30 times, respectively, the human
AUC at the maximum recommended daily oral dose in adults
The combination of tedfenadine and pseudoephedrine hydrochlonde in a ratio of 1:2 by weight was studied in rats and rabbits
In rats, an oral combination dose of 150/300 mg/kg produced reduced fetal weight and delayed ossilication with a finding of wavy
ribs. The dose of 150 mg/kg of terfenadine in rats produced an AUC value of fexolenadine that was approximately 3 times the
human AUC at the maximum recommended daily oral dose in adults. The dose of 300 mg/kg of pseudoephednine hydrochlonde
in rals was ly 10 times the reg ded daily oral dose in adults on.a mg/m? basts. In rabbits, an oral
combination dose of 100/200 mg/kg produced decreased fetal weight. By extrapolation, the AUC of fexof for 100 mg/kg
orally of terfenadine was approximately 10 times the human AUC at the maximum recommended daily oral dose in adults. The
dose of 200 my/kg of pseudoephedrine hydrochloride was nately 15 times the 1 daily oral dose
in adults on a mg/m? basis
Thete ate no adequate and well.controlled studies i pregnant women. ALLEGRA-D should be used duning pregnancy only if the
potential benefit justifies the potential risk to the fetus,

Effects. Dose-related decreases in pup weight gain and survival were observed i rats exposed to an oral dose
of 150 mg/kg of terfenadine; this dose produced an AUC of fexolenadine that was approximately 3 times the human AUC at the

Events that have been reported during controlled dinical trials involving seasonal allergsic rhinitis and chronic idiopathic urticana
patients with incidences less than 1% and similar 10 placebo and have been rarely reported during postmarketing surveillance
mclude: insomnia, nervousness, and sleep disorders or paroniria. In rare cases, rash, urticaria, pranitus and hypersensitivity reac-
tions with manifestations such as angivedema, chest tightness, dyspnea, flushing and systemic anaphylaxis have been reported.

Pseudoephedrine

Pseudoephedrine hydrochlonde may cause mild (NS stimulation i hype patients , excitability, restless-
ness, dizziness, weakness, or insomnia may occur, Headache, drowsiness, tachycardia, palpitation, pressor activity, and cardiac
arrhythmias have been reported. Sympathomimetic drugs have also deen associated with other untoward effects such as lear
anxiety, tenseness, tremor, hallucinations, seizures, pallor, respiratory difficulty, dysura, and cardiovascular collapse.
OVERDOSAGE

Most reports of fexofenadine hydrochlonde overdose contain limited information. However, dizziness, drowsiness, and dry mouth
have been reported. For the pseudoep hydrochlonde of ALLEGRA-D, information on acule overdose is limit
ed 10 the marketing history of pseudoephednine hydrochloride. Single doses of lexolenadine hydrochlonide up to 800 mg, (6 nor-
mal volunteers at this dose leved), and doses up 10 690 mg twice daily for one month (3 normal volunteers at this dose level), were
adminstered withoul the development of climcally significant adverse events

In large doses, sympathomimetics may give nse 1o giddiness, headache, nausea, vomiting, sweating, thirst, tachycardia, precordial
pain, palpitations, ditficulty in mictutition, muscular weakness and tenseness, anxiety, restlessness, and insomnia, Many patients can
present a toxic psychosis with delusions and hallucinations. Some may develop cardiac arrhythmias, arculatory collapse, conval:
sions, coma, and respiratory failure.

In the event of averdose, consider standard measures to remove any unabsorbed drug, Symptomatic and Ireatment
1s recommended Hemodialysis did not effectively remove fexofenadine from blood (up 1o 1.7% removed) Iollowmg terfenadine
adrministration

The effect ol hemodialysis on the removal of pseudoephednine is unknown

No deaths occurred in mature mice and rats at oral doses of fexofenadine hydrochlonde up to 5000 mg/kg (approximately 170
and 40 times, respectively, the maximum recommended daily oral dose in adults on a mg/m? basis.) The median oral lethal
dose in newborn rats was 438 mg/kg (approximately 30 times the maximum recommended daily oral dose in adults on a mg/m/
basis). In dogs, no evidence of toxicity was observed at oral doses up to 2000 mg/ks (approximately 450 times the maximum rec-
ommended human daily oral dose in adults on a mg/m? basis). The oral medhian lethal dose of pseudoephednine hydrochlonde
n rats was 1674 mg/kg [approximately 55 times the maximum recommended daily oral dose in adults on a mg/m? basis)
DOSAGE AND ADMINISTRATION

The recommended dose of ALLEGRAD s one tablet twice daily for adults and children 12 years ol age and older. It is recom:
mended that the administration of ALLEGRA-D with food should be avoided. A dose of one tablet once daily i recommended as
the starting dose in patients with decreased renal function. (See CLINICAL PHARMACOLOGY and PRECAUTIONS |

Please see product crcubar for full prescribing information

Rx only
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FOLLOW YOUR STAR
Protect your plants
by reading the skies.
They give a clear
indication of when the
first frost will arrive

by tone clhveddbopltrer

strology, I used to explain
to tie-dyed girls, is not my
bag. I find some irony, then, in the fact
that three decades later I spend much
of every fall trying to read my future in
the heavens. Mind you, I still don’t
believe in the power of the zodiac. But
I have learned that if I can see the
stars clearly at twilight, there’s a good
chance that I could find my garden
cut down the following morning by
autumn’s first frost.

This event, the first time every fall
when the air temperature drops to 32
degrees and ice forms on my plants, is
one of the definitive dates of my year. |
may have trouble keeping track of fam-
ily birthdays, but I don’t need any
reminders to watch for the first frost. |
know that before it arrives I must (usu
ally in a last-minute scramble) move the
banana trees and the sago palm indoors
from the terrace, and dig the elephant’s
car bulbs from the surrounding border
and store them in boxes of peat in the
cellar. Then, as the sun sets, I drape old
bedsheets and plastic drop cloths over
the herbs and vegetables.

Timing is the key to all these precau-
tions. If applied a day too late, obvi-
ously, they are useless. By the same
token, though, I hate to winterize the
garden earlier than I have to. It cuts
short a growing season that, in New
England, is already too brief. For this
reason | find unsatisfactory the com-
mon guide to frost prediction, the so-
called first-frost date, the average date

HOUSE & GARDEN « NOVEMBET

Maple leaves look beautiful in a touch of frost, but

much of your garden won't. Knowing which areas—
under a tree canopy, next to the house—stay
warmer than others will help you enjoy your plants

longer and fret less about when to bring them in.
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Be as picky about your canned tomatoes
as you are your fresh ones.

on 1s tomatoes.
| ymatoes are perfectly vine-ripened, picked only
the _\‘:} T 1€SS ( \‘.:a'\_lii}ilr"wi:._]’\'iull'wTE\I‘\\'T.

[sn’t it cood to know we're as picky as you are?

Only the best tomatoes grow up to be Hunt's:

ONE GARDENER’S
ALMANAC

on which, according to the records of
the National Climate Data Center,
the first frost occurs in any given area
of the United States. The date for my
region is October 12. An average, how

ever, is just that, as Jim Angel points
out. Illinois state climatologist, and a
keen gardener, he says he has found that
the actual frost often comes a week ear-

lier or a week later than the average

date. Which means that if I rely on

the calendar for frost prediction, I
really should disassemble my tropical
terrace as carly as October 5. But then
if the first frost doesn’t come until a
week after the average date, I'll have
lost two full weeks of enjoyment.
That'’s why I prefer to do my own
frost predicting. As the first-frost date
approaches, I listen to the weather
forecast on the local radio station.
When it calls for an overnight drop to
the 30s, I step outside. If the day has
been warm and the evening is overcast,
[ relax— clouds act like a greenhouse to
trap heat radiating up from the earth,
so frost is much less likely on a cloudy
night. Similarly, a strong bre
makes a frost less likely. Cold air is
denser than warm air, and on a still
night it settles to form a colder layer at
ground level. That,
is why the weather station, which reads
air temperature at head height (1.5
meters), may record a lL'mpL'r;lturL' n
the mid or even upper 3os when ice
crystals are forming on my plants. A
breeze, by mixing the air, prevents this

sort of stratification.

By, lear nights are the special
threat, but even then the first
frost is likely to affect various

¥ areas of the garden differently.
Areas underneath trees or shrubs may

well escape, as the foliage canopy acts to

retain heat rising from the earth. Areas
next to the house (like my terrace) ben-
efit from heat radiating from that struc-
ture. It’s the areas out in the open that
are most at risk, es

blanketed with mulch, because mulch
insulates the soil, slowing the movement
of heat in or out. This has benefits for
roots, but leaves the aboveground parts
of the plants even more vulnerable to
sudden drops in air temperature.




Topography also plays a role. The
heavier cold air runs downhill like
water, collecting in low spots, called
“frost hollows,” that are especially
prone to freezing. For the same reason,
a garden on the side of a hill is gener-
ally less prone to frost than one at the
hill’s base. Hedges, solid fences, or
walls that run across a hill can act like
dams, blocking the cold air’s downward
flow; the pool of chilled air that accu-
mulates on the barrier’s uphill side

makes frost more common.

Rose hips wear an

early winter coat.

FLOATING ROW COVERS Lightweight sheets
of polypropylene fabric that when spread
over plants will provide reliable protection
against overnight frosts as low as 28 degrees.

gardensalive.com.

WALLO'WATER A double-walled clear plastic
tepee that is set around a plant and filled
with water to furnish frost protection down

to 10 degrees. wallowater.com.

GARDEN SPRINKLER A constant light sprinkling
on plants (run the sprinkler all night) provides

some protection against a light frost.

How I respond to signs of an approach
ing frost depends on both the long-range
weather prediction and the date. If the
forecast calls for a freeze that will last
right through the following day, I content

myself with moving tender plants into
cover and otherwise bidding the garden
good-bye. If it’s late in the season, well
past the usual first-frost date, then I usu-
ally let nature run its course. If the frost
comes early in the fall, though, I'll spread
my own canopy over the sensitive tender
plants, covering them with fabric or plas-
tic sheets, or, better yet, with the float-
ing row cover material commonly sold
under the brand name Remay. Timely
protection of this sort can translate into
three or four weeks more of dinner
amid the banana trees and
another harvest of tomatoces
and basil. Protection from
an abnormally early frost
will also give plants of ques-
tionable hardiness, such as
hybrid tea roses, several more
weeks to ease into dormancy,
and thus greatly reduce the
damage they suffer over the
succeeding winter.

In addition to all of the
practical benefits that frost
watching can provide, there
is another, intangible, but
far greater benefit. Angel
remembers how closely his
grandparents, maternal and
paternal, watched the weather
on their farms outside the
hamlet of Nebo, Illinois.
Meteorology was a much less
precise science two genera-
tions ago, and farmers and
gardeners of that era had no
choice but to adjust the
regional forecast with clues
they themselves could col-
lect. At best, such prognosti-
cations must have been crude.
Not so, however, the rapport
this process fostered. His
grandparents’ habit of close,
detailed observation, Angel
says, connected them to
their land in an especially
close and personal way.

That sounds like a defini-
tion of good gardening.
Jesides, you'll find the messages that
come straight from the stars much
more plainspoken (and, to my mind,
more pertinent) than those published

in the daily horoscope. C

Pick Hunf’s

for your favorite recipes.

Hunt's: Tomato Fideo Dinner
Prep: 10 min. Cook: 20 min. Serves: 4

pound sirloin steak, thinly sliced

cup Pure Wesson* Vegetable Oil, divided
ounces uncooked fideo, angel hair or vermicelli,
broken into I-inch pieces

tablespoon minced garlic

cans (8 ounces each) Hunt’s* Tomato Sauce
cups frozen broccoli florets, thawed and drained

Season steak generously with salt and pepper. Heat
oil in a wok or large skillet
over medium-high heat; cook steak in it
about 3-4 minutes or until browned and no
longer pink, stirring frequently. Remove
from pan; keep warm.

Add remaining oil, broken pasta and garlic to
pan. Carefully toss pasta in oil to coat;
cook until pasta is golden brown, stirring
constantly. Stir in tomato sauce until well
blended. Cover; reduce heat to low. Cook
about 10 minutes or until pasta is tender.

Combine steak and broccoli with pasta; toss all
together. Cover; cook on low until heated
through. Serve.

For more delicious recipes, visit
www.hunts.com

A s "
Only the best tomatoes
grow up to be Hunt’s:
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‘RASPBERRY WINE’
BEE BALM

Next spring, you won't know where your
perennials are. Label them now ¢y secplicn cur

Fall is the time to get your
garden in order. It's easy to
identify plants during the
growing season, but just
try finding your prized
perennial in February—
what was once a lofty
cimicifuga will be
an indecipherable heap
of blackened leaves.
Label your plants now,
but to avoid giving
Py YOUr garden the self-
: important look of
an ersatz botanic
garden, you should
deploy labels discreetly.
Only occasionally will you
want to trumpet the arrival

SIRMEA of a rare acquisition. In either

‘Mlu- A’l‘{ﬁu B&lﬂrl

case, long-term legibility is
paramount. Here are some of
our favorite plant tags.

] Custom-engraved
plastic labels, $4
each, Ambergate Gardens,
ambergategardens.com.
2 DooHickeys, ten for $14,
Yucca Do Nursery. yuccado.com.
3 Copper tags that can
be engraved with a ballpoint
pen, ten for $18, Smith &
Hawken. smithandhawken.com.
4 Vertical zinc markers, 25
for $14, Gardener's Supply
Company. gardeners.com.
5, 6 Powder-coated steel
markers, $2.50 each for small,
$2.75 each for large, KS Plant
Markers. ks-plantmarkers.com.
7 The Dymo labeling system,
$225, presses custom-
lettered tags. A. M.
Leonard, Inc. amleo.com.
8,9 Zinc Victorian-
inspired labels, ten for
$12, Wartnaby Gardens.
wartnabyplantlabels.co.uk.




LANCE ARMSTRONG

SUBARU FORESTER' TURBO

Inside the new Subaru Forester XT, you'll find the assertive power of a turbocharged 210-horsepower

boxer engine and the assuring traction, balance and control of Symmetrical All-Wheel Drive. SUBARLI =

So whether maneuvering through crowded streets or a remote mountain road, you'll find the -
confidence to take on any obstacle, or opportunity, you come across. 1-800-WANT-AWD. DRIVEN BY WHAT'S INSIDE

The ABC's of Safety: Alr bags. Buckle up, Children in backseat. subaru.com
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Don’t be shy about deployin

orchids; bye fearless ?/ ?/”g oy

New York floral designer Banchet, below, loves
orchids, but regrets how seldom they are used well
in arrangements. “People mainly know orchids as
potted plants,” she says, “but they make really long-
lasting cut flowers as well.” Banchet’s vivid memory
of the way that cut orchids are used in religious
ceremonies in her native Thailand has inspired her
simple yet dramatic arrangements. Banchet Flowers,
809 Washington St., NYC. 212-989-1088.

Orchids can be
combined with
surprising ease with
garden-variety
flowers, including
tulips. This packed
arrangement of a
vanda hybrid is
loosened by the
addition of a single
golden philodendron
leaf and a rough
coconut-wrapped
vase. Banchet says
the blossoms will
last up to two weeks
if you change the
water frequently
and recut the stems
every five days. She
doesn't recommend
floral food or

other additives.

Banchet is intrigued by
the tropical combination

These chartreuse lady's of orchids and bamboo,
slippers (Paphiopedilum) evoked here by horsetail
remind Banchet of tropical grass in tall black ceramic
water plants. The orchids vases. Sprays of moth

are perched on the rim orchids (Phalaenopsis) are
of a vase with their short bound by square structures
stems concealed by a and knots of a reedy grass.

submerged coconut frond.
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Finding good alternatives to box hedges
and |||y Of the Va“ey L‘;Lj mvidyer Yotng
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3= B “IN THE FALL, WHEN | BRING IN TENDER

) PLANTS SUCH AS MY POTTED FIG
TREE AND DATURA, SHOULD | TRY TO
KEEP THEM GOING?”

According to Scott Canning, director of
horticulture at Wave Hill in New York, the fig
tree (Ficus carica) will defoliate and enjoy a
dormancy in a dark place at about 60 degrees.
Several plants, including datura and plumbago,
can be kept going in a greenhouse or cool
sunroom. Otherwise, give them a cool, dark
spot, and water about every two weeks. In

“A SWEEP OF LILY OF THE VALLEY
WOULD BE WONDERFUL IN

Ia‘te spring, after‘a week outside in the shade ?JEV;EX):#:;‘?E%?E’E:&:?LE
with more watering, they should be fine. ANY SUGGESTIONS?”

Experiment with humidity, moisture, light,
and temperature. You won't always succeed.
“Celebrate your successes,” Canning
says, “and compost your failures.”

Because convallaria tend to become
invasive and overcrowd confined
spaces, you might just find a fellow
gardener or neighbor who would

be happy to have you thin her patch.
November is the perfect time to

lift, divide, and plant lily of the valley
(Convallaria majalis), and if you

o provide the ideal conditions of fertile,
LAST YEAR | GREW MINT IN humus-rich, moist soil in part shade for

A POT INDOORS, BUT IT TOOK these pips, the underground rhizomes

SO LONG TO GROW BACK o will fill in quickly. By thus encouraging
AFTER SNIPPING. ANY IDEAS® the rate of spread, you can space the
The only solution: plant more! Pot plants farther apart than the suggested
up several containers, using a bunch 4 to 8 inches, setting them out instead

of finger-length cuttings from on 1-foot centers, and thereby saving

underground runners in each pot. If some money. To keep the new plants
you or a neighbor have a wild patch, 25 from heaving over the winter, mulch
or if you have a large pot that the area. Water and weed well the

you can divide, place the runners first fall and over the next few seasons,

2 inches below the surface in pots filled : until the plants become established.
with compost. Bring the mint on slowly in a
greenhouse or cool, enclosed porch. Then

force the mint one pot at a time by bringing 3
it into a sunny spot in a warm kitchen. .

b S &

“I LOVE THE LOOK OF A BOX HEDGE, BUT | HATE THE SMELL.
ARE THERE ALTERNATIVES?”
If you don't enjoy what Katharine Hepburn called “the fragrance
of eternity” but some perceive as the smell of cat pee, Lynn R.
Batdorf, the curator of the national collection of boxwood at the U.S.
National Arboretum, recommends llex crenata. Similar to box in
appearance and zone hardiness, it likes acidic soil, whereas buxus
prefers alkaline territory. See Michael A. Dirr’s Dirr’s Hardy Trees and
Shrubs for different cultivars and varieties of this Japanese holly.
Dirr likes llex glabra, which he calls “a most aesthetic native species.”
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THIS MONTH ON THE DESIGN BEAT

= )‘i’ TREND ALERT American studio furniture—especially
by George Nakashima—is the latest collectible. Check out shows
this month in Boston, San Dlego and Philadelphia. Mira Nakashima's
gorgeous book on her late father, Nature, Form, and Sp/ut (/\brdm )
just out. Our tip: with Nakashima tables s@“mp in the six hg
ures, seek out vintage furniture by Wendell Castle (left).
*SEA WORLD French designer Jacques Garcia has

found inspiration in Miamis notorious ]eHyFis}w populahon,

The sea c reature is the main motif in his deskgn {or the soon-
to-open Hotel Vic tor, located in South Beach next to the Versace
. ”’BAR TAB After S wndmp some $55 million on Kill Bill,

samural :;el‘uJ—l,q,), director Quentm Tarantino carted home from Beqmg

mans

his two-part female
a sherg rose petal bar (Evf|f>w> created l>y Japanese produutlon demgnor Yohei Taneda.

' J<MUST-READS /—_a//mgwafe/' Q/smg (Knop[)‘ Franklin
Toker's book on Frank L|oyd Wriglﬂt's (below) most famous
house, is a dramatic saga of riches, social f:.|imbing, bigofry, Sex,
suicide—and genius. When the fabulous

Lunts werent braw‘lrlg, actors A”red Lunt

and Lynn Fontanne were f.Jecoratmg. and

entertaining s uch stars as Laurence Olivier and Katharine Hepburn Read Margot
Peterss new lm)omrlw esign for /_mm\l'/m J) and tour the Lunts Wisconsin
: state, Ten Chimne Y. 1 TIME OUT Were off to see the marvelous clockwork
stage sets in the E‘)md&way musical Wicked nrnspnre& by the witches of Oz Theres :

theater in the home, too, in train-station-sized time-
p|cce5;e5per_isa”y the new furniture |’1ybr|d known as the clocktail table.
;#_HIGH AMBITION Frank Gehry suffered a crushng disappointment
Y in 2000 when he failed to get the New York limes 5[<ys<‘:raper commission, but
he has now entered the l’ng"\rmse stakes with his stunning cJesign for futuristic
tower blocks in Brilghljorr & Hove, Eng|ancl. due for 2009, —inGrID ABRAMOVITCH

FOR MORE INFORMATION, SEE SOURCES.
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THE
DALLAS
DYNAMIC

RENZO PIANO’S NASHER
SCULPTURE CENTER
SETS OFF ITS MODERN
MASTERWORKS TO
PERFECTION by martin filler

aybe it’s something in the
water, or perhaps just good
old competition, but what-

ever the reason, Texas contin-
ues on its three-decade roll of racking up
the greatest assemblage of museum archi-
tecture in America. Louis I. Kahn’s
Kimbell Art Museum in Fort Worth, com-
pleted in 1972, invariably tops critics’ lists

as the finest of all modern gallery struc-

tures. Across the street from the Kimbell,
Tadao Ando’s Modern Art Museum of
Fort Worth opened late last year to well

deserved acclaim. Houston boasts two
winners by Renzo Piano: his powerfully
restrained Menil Collection of 1982-87
and, across the street from it, the fault

lessly proportioned Cy Twombly Gallery
of 1993-95. Now they are joined by yet
another understated Piano gem, the
Nasher Sculpture Center in Dallas, which
will be dedicated on October 20.

Piano’s impressive track record in the
region made it seem like an obvious
choice when shopping center developer
Raymond D. Nasher—who with his late
wife, Patsy, put together the most impor-
tant survey of modern sculpture in private
hands— turned to the Genoa-based archi-
tect. Unlike many architecture patrons
on the museum scene today, Nasher had

sagely decided against publicity-seeking

PHOTOGRAPHED BY
LEN JENSHEL AND DIANE COOK
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american scene) architecture

The acre-and-a-half
garden, with Richard
Serra’s My Curves Are
Not Mad, above, and
Joel Shapiro's Untitled,
below, was created by
Peter Walker. Like Piano's
building, it is a quiet and
elegant mix of classicism
and minimalism that
defers to the art.
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novelty and in favor of low-key perfection, and he
found it by inviting Piano back to Texas.

Nasher’s magnificently generous donation to
his hometown of more than 300 works by artists
from Rodin and Gauguin to Kelly and Koons
could not, as the collector hoped, be housed in
and around his midcentury-modern mansion in
north Dallas. He was unable to acquire the addi
tional acres he needed in his quiet residential
neighborhood, so Nasher looked elsewhere.
After a coy courtship with
major museums in other cities
(which caused considerable anx-
iety back in the Big D), Nasher
decided in 1997 to bestow his
collection on the place where he
made his fortune—a fitting act
of civic gratitude.

Nasher wanted the sculp-
tures to be shown in a setting as
serene and intimate as his
house, but he also liked the idea
of his collection’s bringing a
stronger sense of urban cohe-
sion to a diffuse city with mul-
tiple nodes of activity (some of
which are the very shopping
centers that made him rich).

The downtown site ultimately
chosen for the $70 million center
was a parking lot alongside a
sunken freeway and adjacent to
Edward Larrabee Barnes’s undis
tinguished Dallas Museum of Art
(completed in 1984).

Remarkably, amid that unprom-
ising environment, the new build-
ing and its verdant little park
create a self-enclosed arcadia that
evokes the classical ideal of rus /n
urbe, country in city. It is the
principle that can make a sprawl-
ing metropolis—even a highly
civilized one like London—far
more humane and livable through
landscape in miniature.

Although Piano’s range is truly
international, encompassing New
York and New Caledonia, he has
a particular affinity for Texas,
where he understands the quality of light better
than any other present-day practitioner. What
makes both his Menil and Twombly galleries
such extraordinary containers for art is their
enlivening luminosity, created not by tricks of
artificial lighting but through the architect’s
masterful modulation of the harsh Texas sun
(which is the secret behind Kahn's Kimbell as
well). Conservation requirements for most

art media demand that illumination levels be




CLASSIC

BEAUTY WITH A MODERN ATTITUDE.
KIND OF LIKE YOU, ACTUALLY.
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Picasso's Head of a

Woman, below, and the

di Suvero in the background
are among some 25 works
by Miré, Moore, Serra,

and others that will occupy
the outdoor space on

a rotating basis.
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strictly controlled, but sculpture doesn’t need as
much protection as works on paper and fabrics,
or even paintings. Yet light does play a crucial
role in defining the space within which sculpture
stands and breathes, thereby presenting a special
set of challenges for an architect.

Piano was more than equal to the task at hand.
Here he devised yet another of his distinctive light
baffles, the most celebrated of which have been
the leaflike ceiling louvers that he and the late
engineer Peter Rice created for the Menil. Those
shading elements drastically reduce the level of
harmful rays and give the rooms a feeling of radi-
ant fullness even when devoid of art. For the
Nasher, Piano has invented an ingenious system of
white-painted metal skylight panels composed of
rows of hollow spheres and resembling an op art
sculptural relief. Round openings on the top and
bottom of each globe are angled so that strong
southern light is blocked, while cooler northern
light, favored in artists’ studios, is admitted. The
design is low-tech but high-style, brilliantly effec-
tive in bathing the works on display with an even
wash of light at once energizing and soothing,

The architecture takes its subtle cues from both
classicism and minimalism. The travertine-clad
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structure of five equal rectangular bays with barely
curving ceiling vaults is simple in the extreme. Its
rhythmic repetition brings to mind the archi-
tecture of ancient Greece and Rome, but here
stripped down to the merest essentials and with-
out any attempt at historical recall. In the current
frenzy of exhibitionistic museum architecture, it
takes courage to whisper rather than shout, and
the strength of Piano’s self-effacing background
scheme is that it allows the art to sing.

he collection is nothing less than stupen-

dous, with masterpieces at every turn.

Among them are the original plaster of

Rodin’s Age of Bronze, a founding monu-

ment of modern sculpture; an array of the com-
pelling wax modelings by turn-of-the-century cult
figure Medardo Rosso; 11 glorious Matisse pieces; a
slew of superb Giacomettis, from both his surreal-
ist and existentialist periods; two rare, exquisite
pieces in silver and steel by Abstract Expressionist
titan David Smith; and a freestanding stone garden
structure for one of James Turrell’s hypnotic com-
positions, framing a portion of the sky overhead.
Big, durable works that don’t require the shel-
ter of the pavilionlike building—such as the
stunning di Suvero that claims
vast areas above and beyond the
Nasher with its dynamic diagonal
steel beams —are set out in the
acre-and-a-half sculpture garden.
There a rotating roster of some
25 pieces by Mir6, Moore, and
Serra, among others, will be on
view. Designed by landscape

architect Peter Walker, the pleas-
e antly unassertive garden is appro-
Mg priately planted with native Texas

« trees and shrubs. It is as defer-
ential to the art within it as is
Piano’s building, and thus indoors
and outdoors flow together with
seamless continuity.

The keenly intuitive Nashers
had one basic rule of acquisition.
: AsRaymond Nasher puts it, “Patsy
and I never bought anything unless
we got that butterfly feeling in our
stomach.” Now a grateful public
will be able to experience that
same flutter of excitement, thanks
to this enriching gift that makes
Dallas, with a single stroke, an
international center for modern
sculpture at its best. O
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| WA
FOR U.S. ARMY

NEAREST RECRUITING STATION

The burly 1942 war
effort poster by

Jean Carlu, top, sold
for $2,070 at Swann
Auction Galleries, NYC.
W James Montgomery
Flagg's 1917 Uncle
Sam, above, recently
fetched a record
$12,650. M A rare Roy
Lichtenstein poster
for Lincoln Center,
right, sold for $2,185
this spring.
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PAPER TIGERS

HOW TO DEAL AND DABBLE IN THE VINTAGE POSTER
MARKET; PLUS, CHRISTIE'S BAGS THE CONTENTS OF A

4 ORK :
PHILHARMONIC-HALL

he legend on the poster read 1 WANT

YOU, but, clearly, several people very

much wanted 7. At the August 6 sale of

vintage World War I and II posters at
Swann Auction Galleries, a New York salesroom,
a battle quickly opened between bidders when a
copy of James Montgomery Flagg’s famed 1917
Army recruiting poster came on the block. After

the mustard gas cleared, the lot had sold to a

BIG GAME HUNTER’S NEWPORT CHATEAU
by gregory cerio

private collector for $12,650—a record for the
poster and the artist, and a price that some found

shocking. “Unbelievable,” says one poster expert.

“The Uncle Sam is not a rare poster. They usually

sell for three to four thousand.” (Which was Swann’s
presale estimate.) “Dealers with a copy of that
poster must be dying to talk with the underbidder.”

The Swann sale illustrates one of the many wrin-
kles in the vintage poster market, a collecting field
that arguably encompasses more niche interests,
more variants of treatment and subject, more sub-
sets for connoisseurs, and more price points than
any other. There are poster enthusiasts who collect
by artist, era, graphic style, subject, or country of
origin. The vintage poster market includes blue
chips like Toulouse-Lautrec, whose work can com-
mand anywhere from $15,000 to $230,000, com-
monplace “decorative” works that sell for $100, and
offerings whose values float on the zephyrs of the
zeitgeist. With U.S. troops abroad and nationalism
(if not chauvinism) thick in the air, the context was
perfect for a patriotic icon like the Flagg poster to
sell big. “That’s the attraction of vintage posters,”
says Swann president Nicholas Lowry. “There’s
literally something for everyone.”

For all their popularity, collectible vintage
posters are frequently misunderstood. Don't, for
example, expect your inspirational HANG IN
IHERE, BABY kitten poster to accrue much value.
As defined by collectors, a poster is a tool of adver-
tising (albeit one with a level of artistry, sophisti-
cation, and even dignity unseen today). “Vintage”
refers to posters made from the 1880s to the early
1960s, before the primacy of glossy magazine and
TV ads. And while many desirable posters are
photo-offset prints—that is, reproduced from a
photographic image —the earliest, most valuable
vintage posters are lithographs, made from press-
ings of etched blocks of limestone or metal plates.

Experts judge posters by three principal criteria.
The first is rarity. Although 5,000 was a typical
print run for a poster, very few examples of a given
work may survive. “Technically, they never should

survive,” says Lowry. “Posters were meant to be
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SHELL

plastered on a wall, rained on, and
torn down the next week.” While
experts are hardly ever certain how
many copies of a particular poster were printed—
those by Toulouse-Lautrec, whose printer kept
careful records, are exceptions—experts assume
that 60 to 8o percent of posters served their pur-
pose and then were lost. Beyond that, dealers and
collectors measure rarity by how often they see a
poster on sale. A striking El Lissitsky poster for
a 1929 exhibit of Russian avant-garde art fetched a
record $52,900 at auction this spring because only
a few examples of it are known to exist.

The second criterion is the artist. In the early
years of lithography, says New York poster dealer
Gary Cherpakov, “many fine artists did not consider
commercial graphics beneath them.” Even decades
later, masters such as Picasso and Matisse happily
designed posters for exhibits of their own work.

Some collectors prefer artists whose talents
are recognized primarily, if not exclusively,
through posters. Some names to know are Jules

Who knew engine lubricants
were cool? A 1937 Shell poster,
left, sold for $5,520 at a May
auction. WA sleek 1970 poster
for the Guggenheim Museum,
above, sold for $489 recently.

Chéret, an admired Toulouse-
Lautrec contemporary; German
artist Ludwig Hohlwein; French
Art Deco great Adolphe Mouron
Cassandre; and Leonetto Cappiello,
whose signature is a witty, car-
toonish style. Prices for these
artists vary widely. Cassandre
pieces have sold for as much as
$43,000 and as little as $600. “A
good poster is supposed to grab
attention,” says Jorn Weigelt,
head of the San Francisco auc-
tion firm PosterConnection.
“For the same reasons that it
works as advertising, a poster
works as art.”

Third, experts look at condition. A poster is
graded by how many holes, tears, stains, and
creases it has, and whether paper has been
replaced or painted over. Novices judge condition
more severely than dealers. “Never expect a poster
to be pristine,” says Louis Bixenman, head of the
International Vintage Poster Fair. “Very few were
handled as art— they were commercial tools.”

Asked where beginners on a budget should look,
many dealers mention postwar Polish graphics.
But experts cite many “hot” genres—golf, magic,
skiing, trains, Coca-Cola—demonstrating the
breadth of the field. All poster mavens agree: buy
what you enjoy. Don't get posters solely as invest-
ments; don't buy into fad markets. Case in point: in
the '9os, when cigars were the rage for the steak-
house-belly set, prices on stogie posters shot into
the thousands. Now such posters go for zilch. The
market has, almost literally, gone up in smoke.

HIGH CALIBER A Christie’s sale honors a remarkable artist/sportsman

Russell B. Aitken was called
“Hemingwayesque,” and his life
was indeed an astonishing mix
of the rough-and-ready and the
refined. Born in 1910, the heir
to a Cleveland industrial
fortune, Aitken studied art and
developed into a respected
sculptor and ceramist whose
work is in the Museum of
Modern Art. At the same time,
he was an outdoorsman
nonpareil: an expert rider,
fencer, and flier, and a famed
marksman who hunted big
game in Africa for 40 years.

Aitken was also an avid
collector, and upon his death
last year after a long illness,
his widow, Irene Roosevelt
Aitken, agreed to let Christie’s
hold a series of estate auctions
that would serve as a memorial
to her husband. So far this
year, Christie’s has held four
separate Aitken sales, in
specialties such as waterfowl
decoys, armor, and tribal art.
On November 25, Christie's
celebrates Aitken's domestic
side when it auctions the
contents of Champ Soleil, his

Louis XllI-style house in
Newport, RI. Highlights include
a boule marquetry bibliothéque
(estimated at $50,000 to
$80,000), an 18th-century
central European carved stag
($30,000 to $50,000), and a
bronze nude by Aitken's first
wife, sculptor Annie Laurie
Crawford ($15,000 to $25,000).
The Christie's sales, Mrs. Aitken
says, are a fitting tribute to

a questing mind. “Russ was an
extraordinary Renaissance
man,” she says. “We shall not
see the likes of him again.” [J
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DUANE MICHALS RETURNS TO THE HOUSE WHERE HE WAS BORN AND
EXPLORES THE CONNECTION OF PRESENT TO PAST by elizabeth pochoda

Michals in the garden of
the house in 2002, top,
and the family on the
same spot years earlier,
above. “By a serendipitous
intersection of time and
place, the threads of

my families' lives were
woven together into the
fabric of this shared
moment,” Michals writes.

90

et’s begin with the simple plan in the
title, The House I Once Called Home:

Photographic Memoir with Verse. A 70-year-
g i

old photographer revisits his abandoned
childhood home in McKeesport, Pennsylvania,
and photographs its empty, ravished rooms. He
makes a little book juxtaposing these new pic-
tures of torn curtains and crumbling plaster with
some he took years ago when the house was in
good repair and his working-class family posed

there proudly. Between the images of past and
present— the kitchen, bedroom, and porch, then
and now—he has inserted other pictures, in
which old and new images are superimposed. The
artist has also composed some verse to guide us
through his family album.

We're inclined to feel comfortable with these
poems and pictures because we’re used to mem-
oirs about childhood homes; everyone has a
story of nostalgia and longing, or, equally senti-
mental, of hatred, resentment, and disillusion —
the lost Eden or the unlamented hell, or a mix of
the two. These are stories in which the division
between innocence and experience, past and
present, is a gratifying source of sadness to writer
and reader.

This is familiar territory, but Duane Michals
has moved beyond it. Instead of drawing the
sentimental line between innocence and experi
ence, he sidesteps it. His photographs and verse
create a continuum where the silent conversa-
tion between past and present is unsettled and
exploratory. Michals has not perfected a version
of the past but invested it and the present with
mystery. Take, for instance, the longest little story
in the book, that of the photographer’s father,

Jack. The poem tells us that Jack worked three

shifts in the steel mill, smoked three packs of
Camels a day, was cuckolded, and went from ama
teur drinker to professional. It ends like this:
“Once I saw him cry. I never thought to ask him
why. / He was already a ghost when he died. / It
pains me to write this. / He was not missed.”
The accompanying photograph of the van-
ished family posed in the vanished dining room
does not confirm or deny this judgment, but
together with the poem it manages to raise the
unspoken question about what gives any life
solace and meaning, without pausing to supply an
inevitably unsatisfying answer. >

An exhibit of Duane Michals's work, “The House |
Once Called Home," opens October 23 at Pace/
MacGill Gallery, 32 E. 57th St.,, NYC.
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ALMOST A CENTURY AFTER IT WAS BUILT, BERNARD MAYBECK'S TIMELESS FIRST
CHURCH OF CHRIST, SCIENTIST, IN BERKELEY CONTINUES TO SURPRISE by beth dunlop

B crnard Maybeck’s First Church of b

Christ, Scientist, in Berkeley, California, ™

B is an American original, an elaborate ~.:\‘ Y
y - ~a.

B ode vo the great medieval cathedrals of

Europe, wrought in the most commonplace of
modern and ancient materials — concrete, wood, s
paint, steel, and glass. Tt was completed in 1911, v
and the near century that followed has not i
diminished it. The church is a triumph of imagi
nation, artistry, and architectural expression.
Step inside. First there is amazement, then
wordless wonderment. When the San Francisco
architect William Marquand led tours through
the church, he knew to wait until the impact Vi
of it all was taken in; he didn’t start talking until - A
first-time visitors had a moment to absorb

the experience : S

o Larwn

Great wooden trusses, rich with ornamental } o il ‘s{‘

stencil work and inset with gilded Gothic tracery,
cross the space below a stained-red ceiling. The
paint on the trusses is just a few colors—gold,
blue, green, red—but the effect is nonetheless
dazzling. The trusses ought to suggest heaviness,
but instead the whole intricate ceiling seems to

rise, almost float, above the huge concrete

columns that support the trusses. More gilded The dark, relatively

Gorthic tracery screens the organ loft. Muted plain exterior,
light—ever changing and colored only by the left, gives way to
leaves, the clouds, the sun, and the sky—infuses a majestic, light-

filled auditorium,

the auditorium through the hammered glass of % -
1 P " above, with a high,
the windows. Brass lights hang from the ceiling. B i
. oy i . intricate ceiling.
Marquand, who did his Yale master’s thesis on
the church and is now the executive director of
the San Francisco-based Maybeck Foundation,
sees the auditorium as “a part of the tradition
that, through its elaborate structure, space, and
artwork, suggests the realms of heaven and earth.”
It is quite a progression from the latter to the
former. Outside, a simple wooden signboard wel

comes all to Sunday services; otherwise, there are

only hints—the Gothic imagery of the windows
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and subtle bas-reliefs in the portico— that this is
not a sprawling Berkeley bungalow. The corner is
cut away for an elaborate entry sequence —por-
tico to pergola—in which you can head straight
into what was originally the Sunday school or
turn left and head toward the auditorium.

The facade is wood and concrete, with a tile
cladding of cement asbestos, called Transite,
which is ordinarily relegated to roofs and insula
tion. To achieve the right rugged patina in the
concrete, Maybeck lined wooden molds with

paper. The floors are concrete, the pews the same

From top: Red, gold, oak as the doors. Two lay
and green splashes  readers—the church has

on the trusses no minister— stand behind
give the auditorium e rere desk elaborately
a burnished glow. painted in a fashion 111.1'1
It is possible to
mistake the church,

behind wisteria, for

intimates Japanese scroll-
work. There is no choir,
alarge bungalow. but a soloist and an organ.
BA Bes warmathecld Maybeck had a rare com-
Sunday-school room. bination of what Kenneth

Cardwell calls “genius and
perseverance.” In 1940, Cardwell, then a student
and now a professor emeritus of architecture at
Jerkeley, was out wandering its hilly streets,
camera in hand, when he encountered “an
elderly man with flowing white beard and
intense blue eyes, dressed in baggy denim
trousers and loose, peasantlike smock.” That
chance meeting led to a 17-year friendship,
interrupted only by Cardwell’s World War 11

service, until Maybeck’s death in 1957. In fact,
Maybeck—never a self-promoter—might have
remained obscure were it not for Cardwell’s 1977
biography of him.

Born in 1862 to German immigrants, Maybeck
first followed his father into wood carving, but
soon enrolled in the Ecole des Beaux-Arts in
Paris to study architecture. After a brief time in
New York (with a firm for whom he left his
imprint on two quite astounding hotels in St.
Augustine, Florida) and in Kansas City, he made
his way to San Francisco in 1890.

The Berkeley Christian Science group had
split off from a church in neighboring Oakland.

Jy 1909, the plans committee — five women— of
the Berkeley church approached the artistic,
iconoclastic, ever inventive Maybeck, who by
then had a prodigious architectural practice in
the Bay Area. He said no. He told the commit-
tee that his building, one that would be the same
on the inside and the outside and designed

“without sham or hypocrisy,” would not suit




Seven out of ten people who switch to Allstate save money. A I IS‘I' ai'e0

1-800-Alistate® | Your Local Allstate Agent | Allstate.com You're in good hands.

1272002 survey of new. Allstate customers




PUT ON THE
FINISHING TOUCH

WITH CLASSIC COVER PRINTS FROM THE NEW YORKER
VINTAGE COVER COLLECTION available only at THE CARTOON BANK

Jexnt OLIVER 1986 (ACTUAL SIZE 23" x 29")
CHARLES SAXON 1979 (AcCTuAL SizE 23" X 29")

very cover in our Vintage
Collection, 1925 to 1992,
represents an exquisite

moment in time. From simple

and sublime, to bold and playful,
each one is a little masterpiece.
Hundreds to choose from. Search
for your favorite artist, subject, or
select a New Yorker cover with a

special issue date. Available

framed and unframed.

GRETCHEN Dow Smmpson 1987 (AcTuaL Size 23" x 29")

Order online at

WWWCARTOONBANK.COM ~ CARTOONSANK.COM
OR CALL 800-897-8666 4 Koo Yot Mgeine Gomper

145 Pacisane STaeet, Suie 373 + Dosss Fenny, NY 10522 + 11800897 TOON




house of vvorsHp

them. But the ladies of the plans com-
mittee selected him anyway.

“The plans committee, after consulting
twelve architects, unanimously recom-
mended architect and engincer Mr.
Bernard Maybeck,” a 1933 history of the
church reports. The ladies told Maybeck
that their choice was based on both delib-
eration and prayer, and he was persuaded.

curious, and his modern church incorpo-
rates elements of Craftsman, Gothic,
Romanesque, Mediterranean, and
Byzantine architecture.

“Maybeck was totally ageless,” says
Anthony Bruce, director of the Berkeley
Architectural Heritage Association. “He
never thought of himself as being in a
particular time or place.”

BERNARD MAYBECK WAS RESTLESSLY CURIOUS,
AND HIS MODERN CHURCH INCORPORATES
ELEMENTS OF CRAFTSMAN, GOTHIC, ROMANESQUE,
MEDITERRANEAN, AND BYZANTINE ARCHITECTURE

They gave Maybeck a list of the qualities
they wanted in a church: unity, harmony,
beauty, light, peace, sincerity.

Cardwell says that Maybeck always
called First Church “modern,” but it
is a particular kind of modern. Maybeck
is often quoted as having said he wanted
to put himself “into the shoes of a
twelfth-century man.” Yet he was an
architect of fertile imagination, restlessly

Over the years, the church’s original
metal roof was replaced by tile. In 1928,
Maybeck and the Berkeley architect
Henry Gutterson added a Sunday-school
wing, which replaced what is now called
more simply the fireplace room. The
Maybeck Foundation is currently tak-
ing steps to keep the structure stable and
ensure its survival. The present keep-
ers of the church—among them the

caretaker, Charles Dickinson—fastidi-
ously maintain it and study it in minute
detail, ever amazed that there is more
to discover. They can point to places
where scraps of paper from the board-
form molds adhered to the concrete,
where the architect inserted his signature
mark (the initials of his wife, Annie
Maybeck, in the shape of a stylized
bell), and the few isolated dabs of orange
paint on the side of the reader’s table.
“Maybeck was always stretching your
eye,” Dickinson says.

Yet even those who know this church
best—its keepers and the scholars who
have studied it—still share the experi-
ence of first-time visitors. They step
through the door, pause, and look up,
taking it all in, gazing quietly with undi-
minished awe. O

Beth Dunlop lives in Miami Beach. Her
most recent books are A House for My
Mother: Architects Build for Their Families
(Princeton Architectural Press) and Beach
Beauties (Stewart Tabori & Chang).
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CRYSTAL
GAZING

A GLITTERING RETROSPECTIVE
CELEBRATES STEUBEN'S
MODERN MOMENT

A 1959 photo of the cascade wall at the
opening of Steuben’s Fifth Avenue store.
Items on shelves were for exhibit only;
those on tables were for sale. The small
bowl and candlesticks on the right are still
in production. Sources, see back of book.
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THIS SEASON’S BOUNTIFUL HARVEST
RUNS FROM BOTANICAL DISCOVERIES
TO DECORATING ADVICE by katrine ames

W ——— -~ o

ACOMMON TO THIS COUNTRY (Artisan,

$23) Susan H. Munger's account of

the vast botanical discoveries of Lewis
and Clark is revelatory reading for

any armchair traveler as well as for the
plant enthusiast. The illustrations by
Charlotte Staub Thomas are exquisite.

e

Rosxes

h. One-Room
Schoolhouse

ATHbute o
Belovad National lcon

ATHE ONE-ROOM SCHOOLHOUSE
(Universe/Rizzoli, $35) This handsome
and highly personal volume, by

Paul Rocheleauy, is touching without
dripping with sentimentality, and
remarkably informative.

< RosEes (North Point Press/FSG,
$30) More than 30 great gardeners
wax lyrical, and prickly, on their
favorites. Thomas Fischer practices
“serial rose polygamy,” which,

he notes, may give him “a reputation
for being a little slutty.” Hurrah!

102

<DWELLINGS (Bulfinch,
$30) Stephen Sills and
James Huniford have
practical advice for
anyone contemplating
a domestic overhaul,
beginning with three
basics many of us ignore:
needs, budget, desires.
The last, the decorators
note, is the thorniest,

and they're here to help.

® HOUSEHOLD FURNITURE AND INTERIOR DECORATION, by Thomas Hope (Dover,
1971), and JOSEF HOFFMANN, by Eduard F. Sekler (Residenz Verlag, 1982). In the work
of Thomas Hope and Josef Hoffmann, there is both harmony and wonderful
tension between the exquisitely proportioned furniture and the context of the
rooms—timeless lessons for architects and designers.

®m ENCYCLOPEDIA, THE COMPLETE ILLUSTRATIONS 1762-1777, by Denis Diderot
(Abrams, 1978). In this rich and charming five-volume set of drawings, Diderot
shows his fascination with relationships between the human body and the machine,
including the many mechanical inventions of the Enlightenment.

m EDIFICES DE ROME MODERNE, by Paul Marie Letarouilly (Princeton Architectural
Press reprint, 1997), and RECUEIL ET PARALLELE DES EDIFICES DE TOUT GENRE, by
Jean-Nicolas-Louis Durand (Princeton Architectural Press, 1982). While Durand set
out to document the monuments of antiquity, Letarouilly wanted to describe mod-
ern Rome. These two collections of analytical drawings—plans, sections, elevations,
details—provide ways of understanding both the formal characteristics and the the-
matic content of the architecture.

mTowARDS A NEW ARCHITECTURE, by Le Corbusier (first published in 1923;
several editions available). This classic treatise is essential for architects to com-
prehend the raison d'étre for modernism—if only Le Corbusier's own version of it.

AReADY TO RoLL (Viking Studio, $33) If you're
not a travel trailer fan, Arrol Gellner and
Douglas Keister's affectionate and, yes, learned

history will convert you. (Who knew Bing
Crosby was president of a luxe trailer park?)

BIDAL
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STEVEN GAMBREL DEFINES
ANEW GENERATION OF
PARK AVENUE CHIC IN A
SOARING DUPLEX APARTMENT

CLEAN

A




TRADE SECRETS

FURNITURE Paul Laszlo’s ca. 1956
cabinet, from Donzella, NYC, is a striking
contrast to the 1999 Hiro Yokose
landscape above it. FABRICS Barcelona
chairs by Knoll in Spinneybeck’s Marissa
suede. LIGHTING Sputnik 1950s chrome
light fixture, opposite page, from
Twentieth, L.A. Venini '60s Murano glass
table lights, this page, Chameleon, NYC.
CARPETS Chocolate and orange wool on
the stairs, and David Hicks’s Ivory, Camel,

and Chocolate octagon pattern in the dining

room, both from Beauvais Carpets, NYC.
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BY MAYER RuUsS
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TRADE SECRETS
FURNITURE In the dining
room, Gambrel pairs
robust, custom-designed
ash tables and chairs
with a David Weeks
chandelier from Ralph
Pucci International.
FABRICS Chairsin
Clarence House's
Angora Mohair in Black
Coffee. The curtains
are Fonthill's Lysandra.
SCULPTURES Chinese
Han dynasty horses.

[n the tomy enclaves of Manharttan’s
Upper East Side, some old prejudices
dic harder thaniothers. Consider the
plightef modern deésign. For more than
I00 years, traditionhas held dominion
over upper-crusty Park Avenue taste.
Twentieth-century modernism may have
revolutionized the architecture of com-
merce along Park, but the movement’s
assault on traditional decorating failed
miserably. To this day, old-world precepts
define “appropriate” decorative expres
sions of stability, security, and status.
These received ideas, bequeathed from
one generation to the next, guard the
fortress of Upper East Side propriety
against avant-garde incursions.

Steven Gambrel, an interior designer
whose signature style defies convenient
categories, understands the politics of
taste and the power of entrenched stereo
types. He describes himself as “supremely
lucky” to have found sympathetic Park
Avenue clients with the rare confidence
and imagination to question accepted
wisdom. The spectacular 12,000-square-
foot duplex he designed for this young
family is undeniably modern. There are
no elaborate moldings or stately columns,
no fields of marble, and no suites of
gilded antique furniture with aristocratic
pedigrees. This is not your grandfather’s
idea of Park Avenue swank.

Yet for all its colorful bravado and crisp
architectural detailing, this apartment
hardly conforms to caricatures of radical




RRA-COTTA FIGURES. AND
A DAVID HICKS-INSPIRED CARPET
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TRADE SECRETS
FURNITURE Gambrel designed
the living room seating,
including club chairs,

two sofas, and an ottoman.
Marhaba low table by

John Boone Inc.

FABRICS Club chairs have

a custom pin-striped
velvet. The ottoman is in
Edelman Leather’s Cavallini
cowhide in Pearl Grey.
CARPET Custom wool

from Beauvais Carpets.

antiestablishment style. Compared with
certain exercises in white-box mini-
malism, the design seems downright tra-
ditional. Therein lies its transgressive
genius: Gambrel and his clients refused
to play by the rules of decorating’s two-
party system. The apartment is a spirited
declaration of independence, an elo-
quent testament to the possibility of
détente between traditional virtues and
progressive sensibilities.

In the early stages of design develop-
ment, however, consensus proved to be
a challenge, as Gambrel tried to resolve
contradictory messages from his clients.
“She definitely wanted a modern apart-
ment without any of the familiar trap-
pings of prewar Park Avenue style,” he
says. “Her reference points were icons
of early modernism, such as Mies’s
Barcelona chair and the classic Eames
lounge. Her husband was more concerned
with basic issues of comfort and refine-
ment. He equated modernism with cold,
inhospitable interiors.”

The project’s ultimate aesthetic direction
evolved through discussion and delibera-
tion. “We created a highly personal deco-
rative language,” Gambrel explains. “He
éventually opened up to the idea that
modern design can be warm and luxurious,
and she discovered the power of using
familiar things in unfamiliar ways.”

The jaunty character of the apartment
is apparent in the sleek vestibule, crowned
by a massive disk of perforated brushed
aluminum. You pass through a door of
highly lacquered macassar—itself a state-
ment of modern luxury, with nickel hard-
ware wrapped in saddle-stitched leather—
and emerge into a soaring, double-height
volume with a sweeping staircase worthy
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THE MATTE FINISH OF BARK PAPER
WALL COVERING AMPLIFIES
THE COLORFUL POP OF AROTHKO
PAINTING AND THE LUMINOSITY OF
HIGHLY LACQUERED DOORS




of a younger, hipper Norma Desmond. The floors have wide
planks of humble oak rather than stately stone; marble appears
only in the form of dust integrated into the waxed Venetian plas-
ter wall finish. Willem de Kooning and Fernand Léger paintings
mingle amicably with a 1950s chandelier—“It’s like a planet sus-
pended in a galaxy of space,” Gambrel says—and two Barcelona
chairs upholstered in cheerful blue suede.

“The clients had lived in this building for a few years when they
decided to buy the apartment below theirs,” Gambrel says. “Given
the size and the need to connect the two floors, we conceived
the entry like a classic center hall in a great house. It signals arrival
in dramatic fashion and establishes a clear circulation pattern.

[t’s the pivot that organizes all the
public and private spaces that pin-
wheel off it.” Architect Stephen Wang,
of Procter & Wang, collaborated on
the ambitious project.

Gambrel’s sophisticated decorative
scheme draws strength from juxta-
position: luxury and restraint; expected
and unexpected; glossy and matte;
masculine and feminine. Modest bark
paper covers the living room walls.
Subtle surface variation provides a neu-
tral (but not mute) backdrop for the
room’s focal Rothko painting and the
rich, luminous silk and chenille uphol-
stery fabrics that ennoble Gambrel’s

clean-lined furniture. >

TRADE SECRETS
FURNITURE In the master
bedroom, opposite page,
'60s rosewood chests by
George Nelson for Herman
Miller, from Neven & Neven
Modern, Hudson, NY.
FABRICS Custom bed linens
from Schweitzer, NYC,

in the boy’s room, top left,
continue a theme based

on the flag framed on

the wall. A sofa in pink
corduroy brightens the
girl's room, left. In the
master bedroom, above,
chairs are in Clarence
House's Bouclé Zebre.




ANIMAL-PRINT VELVET
UPHOLSTERY ADDS A NOTE OF
PLAYFUL CONTRAST TO
THE MASTER BEDROOM'’S
SOOTHING PALETTE OF PALE,
ICY BLUES AND PLATINUM
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STRIKINGLY DIFFERENT
HIS-AND-HERS OFFICES,
WHICH FACE EACH OTHER
ACROSS A HALLWAY,
ARE CUSTOM-TAILORED
TO THE PERSONALITIES OF
THEIR OCCUPANTS
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TRADE SECRETS
FURNITURE For both
rooms, Gambrel designed
furnishings in sleek
lacquered frames, white for
hers, black for his, finished
in contrasting fabrics.
FABRICS Donghia’s bleached
grass cloth gives levity to
her study walls, and
contrasts with the deep
color of his, which are
% in Edelman’s burnt
% orange Luxe calf leather,
trimmed with picture rails.
LIGHTING A parchment
wall lamp, opposite page,
by John Wigmore, from
Ralph Pucci International.

The decorator’s strategy of
rapprochement between tra-
ditional formality and contem-
porary spirit is expressed with
particular confidence in the
dining room. A Calderesque
lighting fixture by David Weeks
presides over Gambrel’s neatly
tailored table and chairs. Han
dynasty terra-cotta figures
float on cantilevered plinths.
The carpet’s graphic pattern
was taken from a David Hicks
design and blown up for height-
ened impact.

The carefully orchestrated
symphony of harmony and contrast reaches its crescendo in the facing his-
and-hers offices on the apartment’s upper level. The husband’s office evokes
a quintessential gentleman’s library, albeit one with a fresh, modern spin. The
walls are covered in tomato red leather; paneling and bookcases are made of
cerused ash with nickel fittings; and boxy club chairs upholstered in burnt
orange silk velvet sit on a lush chocolate brown carpet. Directly across a
common hallway, the wife’s private retreat radiates a spirit of ultra-cool chic:
walls are covered in unpretentious white grass cloth; an unapologetically
sybaritic carpet of hand-tufted white silk begs for bare feet; and brown vel-
vet upholstery on a white lacquered sofa and aquamarine Lucite side tables
accent the ethereal composition.

“These rooms may have wildly different personalities, but they remain
intimately connected by the common decorative language that unifies the
entire apartment,” Gambrel says proudly. “Every aspect of the design was
meticulously considered. The level of detail is intoxicating. Le Corbusier
described the house as a machine for living. This machine operates with
absolute precision and enormous character.” >







TRADE SECRETS

INTERIOR DESIGNER
STEVEN GAMBREL
DEPLOYS
UNEXPECTED
MATERIALS TO
MAKE A MODERN,
SOPHISTICATED
STATEMENT

The perfect time to hire
Steven Gambrel?
When you have crossed
into adulthood but have
not yet become your
parents. Gambrel’s
interiors, plush
with clean-lined
furniture, are
suited to a
generation of
homeowners who
are comfortable
reconciling formal
traditions with
contemporary
flair, attuned to
the finer things 5
in life, and

poised to redefine
personal style.

WALLPAPER
REVISITED

Living room walls covered in S. R.

Gambrel's own Mexican bark paper

provide a neutral backdrop for a
stunning Rothko painting. The designer
considered covering the walls with
parchment, but decided that a more
modest material would capture the
client’s fondness for nature and subtly
introduce surface variation without
pretension. Texture, not pattern,
animates this wall covering. Stainless-
steel fire screen from Troy, NYC.,

For a similar effect, try: | Corrugated

Stripe in Sable, 2 Shagreen in Parchment,

or 3 Crocodile in Bone, all from the
Elements collection, at Clarence House.
4 Camouflage, a handcrafted paper, in
Parchment, from Stark Wallcovering.

5 Cannon Bullock's Imperial Scrolls in
Simone, from the China Wall collection,

available through F. Schumacher & Co.

LEATHER
WALL TILES

Tomato red leather

adds new spice to the

gentleman'’s study. Walls clad
in Edelman’s Luxe calf leather, in
burnt orange, above, muffle sound and
warm the atmosphere. The luminous
waxed finish complements the tones
of a Philip Guston painting. Edelman’s
tiles, which come in varied shapes
and sizes, can also be used as flooring.
Wax and buff leather floors at least
three times before use. Then buff
every few weeks and wax semiannually.
1 Leather floor and wall tile in Dark Red
#FTo3, Edelman Leather. 2 Piel leather
tile in Really Red, in 3 Red Fleur de Lis,
and in 4 Bright Red Polished Couchon,
all by York Street Studio for Ann Sacks.
Last three tiles are water-resistant, and
for vertical applications only; available
in a range of colors and sizes.




COLOR THEORY

The stylish pairing of chocolate brown and blue is

a Steven Gambrel signature. He creates a sense

of modern luxury through material and hue, using

Nancy Corzine's Emilio silk-polyester in Lapis on a
cerused brown ash armchair that he designed. The custom sofa
is clad in Nancy Corzine's Boucheron silk velvet in Sapphire.
John Boone Inc.'s Vesey side table holds Donghia’s Vela lamp

1 Lino #00-87, a hand-woven yak wool and cotton blend, from
the Chapas Textiles collection, at A.M. Collections. 2 David
Easton's Marco chenille, a viscose and cotton blend, in Prussian
blue, from Lee Jofa. 3 Honeycomb, a cotton and rayon blend,

in blue, from Clarence House. 4 Paddington cotton velvet in
Coffee Bean, available in 20 colorways, and 5 Parfait, a Bemberg
cotton, in Blues & Golds, both from Scalamandré. & Lombard,

a cotton and viscose blend, in Blue Lagoon, Old World Weavers.

GRAPHIC
CARPETS

In the dining room,

Gambrel adapted

a David Hicks
octagon-patterned wool
carpet, in Ivory, Camel, and

Chocolate, from Beauvais
Carpets, NYC. To suit
the size of the room and
heighten the impact

of the design, Gambrel
blew up the scale of
Hicks's pattern, which

complements the angular
chairs and table. Subtle
coloration balances
the pattern’s strength.
Modulating the

tones of a carpet can
dramatically change the

effect, whether you want it
to pull into focus or blend.

1 Ric Rac, a hand-tufted wool carpet, by
Connie Beale. 2 Coggeshall hand-tufted
wool, and 3 Queen Bee hand-tufted wool, both
by David Hicks. 4 Oxford hand-tufted wool and silk,
designed by David Easton. All carpets shown in custom
colorways, from the Leaders of Design collection, available
at Beauvais Carpets, NYC. Sources, see back of book.




e “The mudroom entry, this page, - ' 'g

features split rail lumber that was |

4
riginally part of a Vermont barn built
ca. 1750, W Shangri-la for a lover of

the great outdoors, Costner’s Aspen
ranch, opposite page, features a lake,
a trout stream, and dazzling views.
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KEVIN COSTNER GATHERS STRENGTHA|
INSPIRATION FROM THE NATURAL S
SPLENDOR OF HIS ASPEN FISHING LODGE ™
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odesty is not a quality typically
associated with places like
Hollywood and Aspen, where
gargantuan statement homes
lend credence to stereotypical
images of the lifestyles of the
rich and famous. Kevin Costner, however, is not your typ-
ical Tinseltown player. The actor/director’s Aspen fishing
lodge rejects McMansionary sprawl and instead finds charm
and character in blissful restraint: the three-bedroom

A view of the lodge
from the lakeside dock,
top left. m Costner’s
white Labradors, above.
The actor requested
Ultrasuede for the sofas
in the living room, left,
so they would withstand
heavy dog traffic. They
surround a Sri Lankan
chest used as a coffee
table. w In the dining room,
opposite page, an 18th-
century English oil lantern
hangs above an early-
20th-century American
dining table and chairs.

house clocks in at under 4,000
square feet—smaller than some
media titans’ home spas.

“When we first looked at
the land six years ago, Kevin
talked about building a hum-
ble fishing shack, a place
where you'd feel comfortable
as soon as you walk in,” recalls Jeffrey Beecroft, the
Los Angeles-based production designer enlisted to cre-
ate an appropriate, family-scale expression of Costner’s
archetypal shack. Architect Stevens B. Wilson collab-
orated on the interpretive exercise.

Having worked with Costner on two previous homes
as well as on several film projects— Beecroft’s contri-
bution to Dances with Wolves was nominated for an
Academy Award —the designer approached the Aspen
assignment with an intimate understanding of his
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TRADE SECRETS The kitchen mixes

rustic design with every modern conyenience.

LIGHTING Greek fisherman’s lanterns from Studium,

NYC. sINK A salvaged nickel-alloy basin, ca. ;929.

from Urban Archaeology, NYC. APPLIANCES Range
by Viking, outfitted with a custom hood.
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client’s personality and aesthetic preferences. “Kevin

is an avid outdoorsman,” Beecroft says. “He is passion-
ate about things like horse riding and fly-fishing. This
house allows him to share his love of the great outdoors
with his entire family.”

The outdoors are great indeed at Costner’s magnif

icent ranch outside Aspen. Beecroft and his client sited

Costner and his
fiancée, Christine
Baumgartner, above,

make a casting call on

the lake in their cance.

The master suite,
top right, features a
reproduction Early
American four-poster
bed covered in Early
American quilts
and Ralph Lauren
linens. The lamps are
from Crystal Farm,

Redstone, CO.

the lodge to take full advantage of dazzling
views that sweep over a bucolic lake to Rocky
Mountain peaks beyond. In addition to the
lake,

part of the land allows Costner to indulge his

a class-A trout stream on a different

love of fishing. “Kevin had scouted several
places in Wyoming and Montana, but when
he saw this piece of land, he fell in love with
it immediately,” Beecroft notes. “His prop
erty adjoins a protected national park, so it
feels as if he owns the whole spread. This was
an incredibly good find.”

Beecroft proposed designing the house as a
riff on the traditional Adirondack lodge —a
model of old-world comfort and environmental

gests the whole lifestyle of the characters,”

sensitivity that held considerable appeal for the actor.
Exemplars of the Adirondack style in New York and
New England suggested specific architectural details,
construction techniques, and materials for the Colorado
project. In his quest to imbue the lodge with a spirit of
timeworn authenticity, Beecroft integrated original
wood beams, floorboards, fireplace mantels, and other
architectural remnants of eighteenth- and nineteenth-
century houses in Colorado and Vermont into the new
construction. Furthermore, he utilized finishing tech-
niques of the set design trade, such as thickening paint
to simulate the texture and patina of age.

“As a production designer, I not only have to create
realistic sets, [ have to create an environment that sug-
says Beecroft.
“Obviously, there are very different challenges
designing a real house for a real family. On a movie proj-
ect, I can take shortcuts that will not register on film.
For a house like Kevin’s, I had to ensure that every sur
face, every texture, and every architectural detail stayed
true to the form and \Plrll of the Adirondack lml;_,( S
that inspired this project.
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The custom-built bunk
beds in the children's
bedroom, above, designed
by Beecroft, are made
from aspen logs with birch
bark paneling. The pillows

are by Ralph Lauren Home.

Decorator Susan
de Havenon found this
vintage warning sign, left,
at Avalanche Ranch
Antiques, Redstone, CO.

CHIAROSCURO
IS ESSENTIAL

TO THE MOOD
OF THE HOUSE:
DARK BEAMS
AND WHITE
CLAPBOARD;
NATURAL LIGHT
AND UBIQUITOUS
WOOD SURFACES

The house’s plan responds to
the needs of Costner’s close-knit
family. as well as to the actor’s
fondness for frequent informal
entertaining. In the voluminous
kitchen, for example, Beecroft
left the center space wide open so
that the whole family— Costner,
his three children, Anne, Lily,
and Joe, and his fiancée, Christine
Baumgartner—can comfortably
use it together. A commodious
porch off the living and dining
areas—the perfect vantage point
for enjoying lake and mountain views —accommodates
social gatherings both small and large.

“It was very important to Kevin that the house should
have multiple levels, so that there is always something
new to discover as you move through,” Beecroft says.
“The individual spaces feel intimate and discrete, but the
rooms flow easily from one to the next.”

The decorating scheme mixes familiar Adirondack
accoutrements—old fishing gear, maps, stag horns—
with an eclectic assortment of flea market finds that
generally share a woodsy, rustic aesthetic. Unexpected
elements, such as apothecary cabinets from Sri Lanka,
may deviate slightly from the established vocabulary,
but they give the house a distinct personality. Many of
the pieces were procured by Susan de Havenon, a New
York interior designer who has worked on films with
Beecroft in the past.

The sum total of the efforts of all who contributed to
this project is a house that pays homage to the glories of
nature as well as the joys of family life. Beecroft sums up
his client’s feelings best: “The first time Kevin came to
the house when it was finished, he and the kids jumped
through the doorway together. It was really sweet. I knew
it meant everything to him to have this home.” O
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TRADE SECRETS The Arts and Crafts style
anchors one end of the Costner kids’ attic aerie.
FURNITURE Reproduction Stickley spindle beds
sit atop a braided rug, ca. 1900, FABRICS Shadesin
Merriwether Stripe by Ralph le!qnu.mt., e
LINENS The blankets are fmm' faine -
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TRADE SECRETS
Its gambrel roofline gi
this Newport residence,
opposite page, the
nickname Pagoda Hou:
FURNITURE The keeping
room, this page, includes
an 18th-century American
armchair and a ca.

1830 American settee.
FABRICS The Rococo
embroidered cotton
curtains and valance date
from the 18th century.
Owners Armin and

Lynne Allen purchased
the pillow at the

Musée Jacquemart-
André, in Paris.
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| .ooks can be

deceiving, the saying goes. One person might glance at

the yellow clapboard house across the street from historic

Trinity Church in Newport, Rhode Island, and see only a

charming but unassuming little residence. A more discern-

ing eye, however, will note the elegant brown doorway, with

its fluted pilasters, or the sweeping gambrel roofline that

has given the place its popular
name, Pagoda House, and real-
ize that here is something spe-
cial. Thanks to the efforts of its
two most recent owners—the
late J. A. Lloyd Hyde, a well-
known antiques dealer who
rescued the house from near
oblivion in 1962, and its cur-
rent residents, Armin Allen and
Lynne Stair Allen— the 250-year-
old Pagoda House is a veritable
time capsule of eighteenth- and
early-nineteenth-century style,
containing an extraordinary
collection of textiles, ceram-
ics, furnishings, and objets
d’art. Both of them seasoned
veterans of the decorative arts
world, the Allens, with their
knowledge and understanding

TRADE SECRETS

A modern color sense
enlivens the traditional
decor in the keeping room,
above, and dining room,
left and opposite page.
FURNITURE American
18th-century dining chairs
are from Benjamin Wilson
Antiques, Hudson, NY.
FABRICS Antique damask
was used to make the
dining room curtains.
ACCENTS Vintage Nancy
McClelland wallpaper.
Twisted wood and brass
candlestick lamps by
Vaughan flank a ca. 1840
Chinese pagoda model.
The mirror is Piedmontese,
ca. 1780. The chandelier is
early-18th-century Polish.




AW




The clignified ambienceof the parl()l‘, the most formal room, 1

of period furnishings and their flair
for color and comfort, have brought a
sophisticated and cosmopolitan atmos-
phere to the Colonial interiors, an
achievement rarely found today.
Lloyd Hyde was a pioneer among
those who undertook the renovation
of old houses in Newport in the 1960s.
As a dealer, he specialized in China
trade porcelain and early lighting fix
tures; he also acted as an adviser to
collectors such as Henry Francis du
Pont and Electra Havemeyer Webb,
as well as institutions such as the
Metropolitan Museum of Art in New
York. He enhanced the oriental refer-
ences of his house with the addition of
a lacquer-red pagoda folly in the garden,
and incorporated a chinoiserie theme
into the decor—not only a nod to his
fondness for this popular eighteenth-
century design motif, but a reminder
of the many links that Rhode Island’s
first families had to the China trade
during the Federal period.
he Allens have retained most of Hyde's
frnishings, while adding their own taste
and touches to the overall period look of
the decoration. Armin Allen’s eye for the
unusual bibelot and his substantial col-
lection of Chinese and European ceram-
ics can be traced to his experience as
a London antique ceramics dealer in
the '8os. He is president of the board of
the Preservation Society of Newport
County, a former department head in
Sotheby’s fine arts division, and cur-
rently a real estate broker at the firm of
Edward Lee Cave Inc. in New York
City. Lynne Stair (as she is known pro-
fessionally) is both an interior decorator
and a glass specialist for Christie’s. She
has also recently opened an antiques
shop on Franklin Street in Newport. The
changes she has made to wall colors and
furniture coverings in Pagoda House are
particularly striking. “It was an exciting
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TRADE SECRETS
FURNITURE The parlor
features English cock pen
chairs facing a 19th-century
American mahogany
table. The sofa, in antique
silk damask, is flanked
by ca. 1820 Chinese

o nesting tables and a 19th-

- century tripod table.
FABRICS The green pillows
are made of 18th-century
silk damask, the other of
18th-century needlework.
ACCENTS The ca. 1840
Chinese silk fans on the
wall are from Polly Latham




In paints, fabrics, and porcelain, hues from the same colo

challenge to amalgamate Armin’s collection, the pieces

of Lloyd Hyde’s, and my own taste into a homogeneous

setting,” she says.
The plan of the house is ty

ical of the eighteenth

century. The principal rooms are arranged around the

central chimney, with the parlor
to the left of the front entrance,
the dining room on the right, and
the keeping room—what Armin
Allen regards as “the original
family room and kitchen, where
everything was done” —across the
rear. The parlor, the most formal
room, has been dressed up with
the Allens’ addition of a pair of
English simulated bamboo cock
pen chairs and two French Louis
XV fauteuils. Lynne Allen selected
pale gray and celadon paints from
the English firm Farrow & Ball
for the wood trim, while Armin
added to the room’s decorative

Chinese references with a pair of

blue-and-white delft vases and
two Chinese export silk-work fans.

The most arresting feature
of the dining (Cont. on page 167)
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TRADE SECRETS
FURNITURE The master
bedroom features an
American pencil-post
bed paired with Chinese
rosewood tables and
American ladder-back
chairs. The leather
chest is a 19th-century
Chinese piece.

FABRICS The Osborne

& Little fabric used

for the bed and window
curtains has been
discontinued. ACCENTS In
the master bath, above,

a 19th-century mirror and
hearse lamps hang

over a gilt console sink.
PAINTS In the bedroom,
Benjamin Moore's

Aubergine and Cream.

Sources, see back of book.
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trade
secrets

HISTORICAL FABRIC AND oz m

FURNITURE REPRODUCTIONS
CAPTURE AN AMERICAN SPIRIT
Colonial and Early American
interiors were rich with
homegrown design and exotic
goods. Luckily, this period has

a hold on our national decorating
imagination, so reproductions

and adaptations aren't hard to find. \
“We delve into the archives,” says

Murray B. Douglas of Brunschwig &

Fils, which produces documentary

fabrics based on textiles from many
museums. “But you have to consider

the design mentality of the current
moment.” —SABINE ROTHMAN

DAMASK
“In the second half of the
18th century, damask was very

fashionable and very expensive,

especially silk,” says Linda
Baumgarten, curator of Textiles and
Costumes at the Colonial Williamsburg
Foundation. “Those who could afford it
used damask in public rooms.”

1 Diantha cotton-rayon in Meadow, from
the Romantic Treasures collection,
Pindler & Pindler, Inc. 2 Schumacher's
Madewood cotton damask in Bloom.

3 Georgian cotton-rayon in Maize on Gold
and 4 in Taupe on Brick, Scalamandré.

WINGED
VICTORY

Wing chairs’ tall

backs and deep

sides offered
protection from cold drafts.
Stickley makes a fine copy of
one at Colonial Williamsburg;
Kindel has Winterthur's prizes.

et 4

WALL TALK

The Allens’ vintage wall-
paper came from
Nancy McClelland,
who opened her own
decorating firm in 1922.
In Furnishing the Colonial
and Federal House (1936),
she wrote: “Nothing more
useful than wallpaper
can be found to complete
the decoration of an 18th-
century American room,
and nothing exists that
is more devastating
if it is poorly chosen
and poorly used.”
s She approved of
flowing patterns
- placed above
- the chair rail.

2 : : "‘{Qﬁ;

1 Hortensias #1478, 2 Rose

de France #210B, and 3 Ananas
#197D, historic wall coverings hand-
blocked with hand-mixed paint,
are all from Mauny. Adelphi Paper
Hangings and Waterhouse
Wallhangings also reproduce 18th-
and 19th-century wallpaper.

An update from
designer Victoria
Hagan: the
Wainscott wing
chair, available
at Holly Hunt.




EAST MEETS WEST

Floral motifs such as those on the Allens’

crewelwork curtains were popular during

the 18th century, due in large part to the

fascination with Indian palampores, which
featured intricate tree-of-life images, and Indian chintz, which
was hand-painted, starched, and polished cotton. (Because
England and France had trade sanctions on Indian chintz for
most of the 18th century, the Colonies were the main
market.) According to Baumgarten, crewelwork from this
period was often produced at home by women, many of
whom incorporated exotic flora and fauna into their designs.

IKAT'S IN

and chevrons, like the one Allen used for bed

% hangings, “sounds good for the late eighteenth
century.” The ikat technique, in which threads

are tie-dyed before weaving, began in northeast Asia and
spread to India, Malaysia, and Africa. The process creates

dynamically blurry outlines that soften geometric patterns.

1 Malika crewel in Rust, Old
World Weavers. 2 Bokhara
Embroidery in Coral, Lee Jofa.
3 Palampore Border print in
Ivory and Coral, from Greeff's
Williamsburg Prints collection, at
Schumacher. 4 Palampore Stripe
print in red, at Brunschwig & Fils,
is a documentary design adapted
from an 18th-century textile in
Canada’s Royal Ontario Museum.

Baumgarten says that an ikat fabric with stripes 1 Georges Le Manach's Concini

Fleur Rouge 1, from Claremont
Furnishing Fabrics Co. 2G.P. & J.
Baker's Romany, Lee Jofa.

3 Rayure Chinee, French Prints
collection, at Zoffany. 4 Point de
Mongrie multicolored hand-
loomed silk, Georges Le Manach
Document Collection, Claremont.

Sources, see back of book. [
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ENDURING ELEGANCE

RALPH LAUREN RULES. THE KING OF HOME
COLLECTIONS HAS PUT A LUXURIOUS AMERICAN
STAMP ON ENGLISH STYLE, AND HIS NEWEST
PIECES WORK ENERGETICALLY WITH
CLASSICS FROM HIS PREVIOUS LINES

This page: Dunham COFFEEPOT, $125; Aldon TEACUP in French blue with gold band, $155 (with saucer); Tigris's Woodgrain WALL COVERI
Townhouse TH48 paint. Opposite page: Leighton VASE in hand-cut crystal and 24k gold, $450; a roll of Gallery Novelty WALL COVERING,
DINNER PLATE in black with platinum band, $125, and accent BOWL in gold, $100; New Kings KNIFE in vermeil, $90; Tourville DRESSER, $5,829;
WALL COVERING in Bronze, $40 a roll. FABRICS, from left: Heritage velvet in Academy Red and Fig, $61 a yard, and Denison Stripe cotton in red,’

PRODUCED BY JEFFREY W. MILLER PHOTOGRAPHED BY FREDERIK LIEBERATH









eino LUXURY

IN THE BLUES. THIS
RICH COLOR-IN A

SLEEK LAMP OR AN
ORNATE WALL

COVERING-IS A
PERFECT FOIL FOR
ALMOST ANYTHING
IN YOUR HOUSE

From left: Dunham
creamware cherry
BOWL, $100 (with plate);
nickel Disc TABLE LAMP,
$600; Dunham MILK
POT, $45; silver-plated
Regency WINE COOLER
from the Hotel Silver
collection, $275; hand-
cut crystal Dillion
DECANTER, $295; classic
HURRICANE LAMP in
polished silver and cobalt
blue glass, $600; hand-
cut crystal Bentley
GOBLET, $95; all sitting
atop a Regency-inspired
Clivedon CONSOLE in
macassar with a carved
stone top and base,
$5,829. Elizabeth’s Paisley
WALL COVERING in blue,
$138 a roll, and a Tourville
MIRROR with white-gold
leafing, $3,330, create a
striking backdrop.







cive SHAPE 1o Yyour rRoOMs.
SOLID GEOMETRY AND STRAIGHT EDGES
ARE NEVER TOO SEVERE WHEN YOU TEMPER
THEM WITH SOFT FABRICS AND PATTERNS

Htwi:t hlm:lhlown crystal
iced tea GLASS, $65,

two Leighton HIGHBALLS
in crystal and 24k gold,
$170 each, and a Becket
hand-cut crystal DECANTER,
$265. FABRICS: Cathay
silk in fuchsia, $97 a yard,
and Standish jacquard

in green, $239 a yard.
WALL COVERINGS:

Atelier Toile in Black
Metallic, $138 a roll,

and Beaumont Leaf in
Champagne, $70 a

roll. Great South Bay
GHo8 paint. All from
Ralph Lauren Home.




TRADE SECRETS
FURNITURE In the living area
of the dairy barn, this page,
Welch and Filippone sit

atop 19th-century ladders
originally from a sculpture
studio. The dining room,
opposite page, has an
American oak library table,
ca. early 20th century.
ACCENTS A Bordeaux
19th-century clay jardiniere
and a pair of Napoleon IlI
firepots on tripod stands are
on a Renaissance Revival
mantel, ca. 1890, salvaged
from a Manhattan apartment.

ING

ARCHITECTS WILLIAM WELCH AND ANDREA FILIPPONE,
SPECIALISTS IN RENOVATION AND RESTORATION, TURN A NEW JERSEY
DAIRY FARM INTO A MAGNIFICENT HOUSE AND WORKSHOP
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room. But the couple’s penchant for making what

they didn’t have meant that they needed a wood-

working shop, a mold-making area, and a “hospi-

tal” for antique light fixtures. So in 1992, when

they heard of a New Jersey dairy farm with four

barns and a silo, they bought it, lock, stock, and

fire truck. They have restored the barns, which

had been uninhabited by man or cow for 30 years,

and unified them with a new central structure, a

courtyard, and gardens. There is no formal name

or fixed period for this look. “It is hard to put a

finger on what makes it spectacular,” says Stathis

Andris, a client who has become a friend. “The

dimensions? The elements? The

symmetry? The design?” Welch fits a mirror into a
Perhaps it doesn’t matter. Inside  19th-century French frame

the main structure, you can’t tell i the workshop, left.

that the construction is recent. WAn architectural model,
It’s the couple’s signature style, bel:"' i ahsct;udy fora h"luse
v . R in the Irish Georgian style.

a mutable combination of refined 5 & .
s H In the dairy barn, opposite
elements and the graceful imper-

o . . . page, lighting awaits use:
fections of handcraftsmanship.

™ Parisian gas and electric
From the unpaved road, their |, terns lie beside a cast-iron
home looks like an updated gtreetlamp, ca. 19th century,
nineteenth-century barn andsilo.  from the Classic Lighting

The kitchen garden has dry-stack  Emporium, Philadelphia.

rchitects William Welch and Andrea
Filippone have been working on one
project for more than ten years, and
they expect the four barn, one silo
renovation to continue for another
eight years. For them, partners
in life as well as in Tendenze
Design, this epic endeavor is similar to that of a
tailor who lives over his shop, except that they live
in their showroom and their improvised dining
room is a space that 6o cows once called home.
The two met as Harvard students, and in 1987
they began collaborating on renovation projects
—work that had been supporting Welch, a
Cranbrook-trained artist, and providing him with
spare building parts. Usually, the couple worked on
older structures by anonymous builders who had
been guided by pattern books or architectural trea-
tises. As their client roster expanded, so did their col-
lection of building parts. At the end of each project,
“there were always pieces left over,” Filippone says.
Soon the collection included everything from
slabs of bluestone to hand-hewed beams to a
seventeenth-century English linenfold-paneled

142




‘_- n__

THE FORMER DAIRY BARNSERVESNOT ONLY AS
AN AIRY LIVINGSPACBBUT -




BUILT WITH ARTISTRY,
IMAGINATION, AND

A RESPECT FOR THE
PAST, NEW STRUCTURES
MANAGE TO BLEND
SEAMLESSLY WITH THE
OLD, YET HAVE STRIKING
INDIVIDUALITY

stone walls that the couple built without cement,
aided by stonemason John Neto. He recalls
searching for stones with “a nice face, a weath-
ered look. It took alot of patience.”

“We've tried to create the illusion that our
home has been here forever,” Filippone says. On
the exterior, they used a gray-green stain with a
touch of brown—a color inspired by one that
English gardeners use to blend fences into fields.
The couple diluted the stain, then added white
to make it look sun-faded.

Throughout the interior, they employed sim-
ilarly invisible aging aids. In the cozy, a small sit-
ting nook, the smoke-darkened mantelpiece and
exposed beams suggest decades of use, even
though they are part of the new structure. In the
high-ceilinged kitchen, a glistening black Aga
stove looks as if it has been in place for years.
The couple used sand from a local river when
they mixed the cement for the wall of salvaged
bricks. As the cement dried, they scraped it with
a stiff brush, which made the material look
coarser, handlaid, and older.

Another hint of the past comes from the
nineteenth-century verdigris-tinged brass han-
dles on the Sub-Zero refrigerator, which is faced
with walnut plywood that echoes the book
matched crotch-cut walnut used in the kitchen
cabinetry, installed with the help of David James,
a fine cabinetmaker who has worked with Welch
and Filippone for ten years. The wood enhances
the fire-blackened exterior porch columns and

1 The unfinished side entry has a door surround
from a New York City bank, ca. 1900, and a 19th-
century cast-iron lamp from Philadelphia. 2 A 19th-
century French leather chair, one of a set of eight,
is from Linda & Howard Stein Antiques, Solebury,
PA. The white oak flooring is made of beams from a
Gettysburg field hospital. 3 The main courtyard
entry to the house. The cupola was salvaged from a
stable; the carriage wheel guards were forged in
New York City, ca. 1910. 4 The west courtyard entry
gallery. 5 The silo entry. 6 A hallway to the architects’
office, with 18th-century Parisian entry doors.
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pediment that surround the pantry door—a nar-
row, gray-green metal gate that the couple found
in a Paris flea market. Visible through the gate
is an antique American walnut linen cabinet, an
estate auction find that inspired the kitchen.
Upstairs is a simple bedroom with a fireplace
set into it, allowing perfect symmetry for the
windows and creating an unexpected sitting
space-cum-hideout for reading. A hideaway wall
in the bath is the backstop for the shower, which
is otherwise without walls. There’s a tree house
feel to the room, with two windowed walls fram-
ing views of rolling hills. “I like to take a shower

TRADE SECRETS
FURNITURE In the breakfast
room, opposite page, the
Napoleon lll library table is
from a Paris flea market.
ACCENTS Lidded stone urns
in the breakfast room, from
Balsamo Antiquities, Pine
Plains, NY. French gilt-wood
frames, this page, rest
against the kitchen island.
APPLIANCES Range by Aga.
CABINETRY By David James,
Millerton, PA. Sources, see
back of book.

and see the greenery,” Filippone
says. “It is very liberating. I'm not
acamper, so that’s as close as I get.”

It is in the fully renovated barn
behind the kitchen that the cou-
ple’s style reaches its fullest expres-
sion. The space celebrates the
beauty that they find in well-
made old things, what Welch calls
“the humility of everydayness.”
The room has elongated yet clas-
sical proportions and a stagger-
ing suggestion of the breadth of
the couple’s collection of interior
offerings. Anchoring each end
is a massive Renaissance Revival
mantelpiece rescued from a New
York City town house. Mantels
and other items from a 42nd

Street building bear “Peepland”
labels. Unifying what would oth-

erwise seem like an endless clutter

of urns, columns, gilded frames,
and potted plants is the tone-on-
tone use of fabric. The layering of
color “brings a quietness to the
rooms,” Welch says. “The sim-
plicity of that is beautiful.”

The couple hope to add three bedrooms and
a bath in the silo, and a library over the kitchen.
Only by working on their offices, in the barn
connected to the new structure, did they real-
ize where to put the library. That process is what
the house is all about. “I've been more informed,
having lived here over time,” Filippone says.
“If T had to make all those decisions at once,
they wouldn’t have been right. As the seasons

change, you see things differently.”

Elizabeth Blish Hughes is a writer based in San
Francisco and New York.
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WITH THE HELP OF GARDEN DESIGNER JUDY KAMEON,
TWO MUSIC VIDEO ENTREPRENEURS GIVE THEIR
MODERN HOUSE A WHOLE NEW VIBE
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Jake Scott, Rhea Rupert, and children,
Roman, holding Mingus, and Cuba,
opposite-page, in front of their Hollywood
Hills house: m A frosted acrylic and
rusted steel screen, this page, acts as a

backdrop for silvery blue andgreen

plants—agave, aloe, senecio, and euphorbia.
o
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3 hen a hot director and a chic,
' hard-driving producer join forces
. f\, to remake a house for themselves,

the transformation is rapid and
¥ dramatic. Just over three years ago,

Jake Scott, Emmy Award-winning

English director of music videos and
commercials, for REM and Nike, among others, and
his French wife, Rhea Rupert, whose company, Little
Minx, does the same for such performers as Madonna
and Elvis Costello, bought an unassuming 1960s house
in the Hollywood Hills. According to Rupert, the house
was a drab stucco box with “a hideous driveway, ugly
linoleum deck, and cheap gutters everywhere.” Yet
she and Scott took only one look at it before making
an offer. “It had an incredible indoor/outdoor vibe,”
Rupert explains. “It seemed to float among the trees
like a tree house, and it had good lines; it was modern,
but not pretentious, not a piece of ‘architecture.”” The
two rapidly beat out the bad and pumped up the good, . 3
making a vibrant, colorful setting for their collections. Ka'?e.c’" degignetia pair o¢
With Scott, his profession and his passion for deco- rolSP g liee P REp L. 0

complement orange panels

rating both beg the question of nature versus nurture.
& both beg ¢ e e . at the entrance. The front door

\ L Aiemes " vy Qo > D o ¥ -
Son of director Ridley Scott (Blade Runner), \Akh() is aibus.onto a view Sireight
meticulous about creating stylish interiors for his

through the house to an outdoor
homes here and abroad, Jake is also obsessed. According dining ar¢a on the deck.

to his wife, he is “constantly questioning everything in ® A screen, this page, wraps
the house.” “I hate when you walk into someone’s the perimeter of the front yard.

-



THE SCREEN, WHICH OPENS
ELECTRONICALLY, TURNS THE FRONT

OF THE HOUSE INTO A SECLUDED

LIGHT BOX OPEN TO THE SKY
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ETAIL AND FINISH FOUND IN GOOD INTERIORS

house,” Scott explains, “and it’s all coordi-
nated and looks like they bought every-
thing at the same time.” While the two
comb antiques shops and flea markets
together, Rupert is the more practical. “She
stops me from spending all of our money,”
Scott says gratefully.

Although confident in their taste, Scott
and Rupert enlisted Judy Kameon, a Los
Angeles garden designer, to help pull
the place together. Kameon turned the
exterior into a series of inviting outdoor
living spaces through her artful plantings,
bold hardscaping, and simple furnishings.
According to Rupert, Kameon streamlined
the house and gave it warmth.

ameon sees her contribution
differently: “I essentially just

created sets for them to art
direct.” She transformed the front of

the house into the enchanted, mag-

ical garden that Rupert envi-

sioned for her children by

ripping out a perimeter hedge of ficus and
replacing it with a frosted acrylic and steel
screen of her own design. She substituted
a subtly pigmented concrete drive for
the existing obtrusive one, and cut gener
ous, curving planting areas around its
edges, to offset the house’s geometry. She
filled these beds with
cacti and succulents 1Kameon and
inspired by the couple’s  partner Erik Otsea
love for Joshua Tree. converted Scott's
“The beds are filled
with desert plants,” cartsinto poolside
Kameon explains, “but

they are lush and color- outdoor dining b
T, 3 near the pool. 3 The
ful, arranged like a
redwood-clad wall
garden rather than the

antique French market

chaises. Z Cuba at the

actual spare configu-
rations of plants in
a desert.”

For his part, Scott
painted the dull stucco
in bright panels of
yellow, orange, and
steel blue—colors taken
from a palette that
Le Corbusier created
for a (Cont. on page 167)

and built-in banquette
along the back of

the house, by the pool.
4 Breakfast on

the deck. 5 A desert
planting of Aloe
striata, Kalanchoe
beharensis, and
Senecio mandraliscae.
6 The ipé wood deck
at the back of the
house has a steel
railing, with recessed
bottom rung, inspired
by Swiss architect
Peter Zumthor.
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BEYOND PLANTS: DESIGNING
ROOMS FOR OUTDOOR LIVING

CREATING AN ENVIRONMENT

Judy Kameon's gardens transcend beautiful plantings
and striking hardscape to become complete outdoor
environments. She gives them the sort of finish

one usually sees in interiors. The point at which most
designers stop-after the paths, patios, walls, and
plants—is simply the foundation for Kameon's addition
of furnishings and lighting, the crucial elements in
transforming a garden into a room.

SPACE

® Think of each area

as a volume with walls,
floors, and ceiling,

m Determine how you
want to use it, whether
for conversation, reading,
dining, entertaining,

or all of these.

® Furnishings needn't be
expensive or custom-
made: a pair of butterfly
chairs can turn a small
spot into a charmed area.
® Don't be afraid

to move things around
until you find the
perfect place for them.

FURNISHINGS

® A mat under a

table defines a space
and warms it up.
Plastic mats are good
for outdoors, and sea
grass mats for covered
areas. Both hide ugly
surfaces and break
down large expanses
of patio into sections.
m Kameon uses potted
plants sparingly to
soften harsh corners.
® Mixed-planting pots
(the mini-garden-in-a-
pot look) make nice
outdoor centerpieces,
which, like flower
arrangements, can be
changed often.

LIGHTING

® The garden should have a soft light that draws
you out, not one so bright that it looks like daytime.
® The focus should be the light, not the fixture. ‘
Kameon uses tiny copper fixtures in large pots and

small black ones that disappear in beds and trees. \
® Kameon uses low-voltage lighting (FX Luminaire,
available to the trade) set on a timer.

m Kameon uses decorative hanging fixtures above

dining tables and dangles others from trees. This

light still needs to be diffused, and most fixtures can

be rewired to make them low-voltage.

_




~ centerpiece for the table;

. the poolside dining area with
acrylic screen; pillows and
cocktail tables for casual dining;
the decktop dining area.
Sources, see back of book.
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A BEAUTIFULLY RESTORED NEWPORT FARMISTHE SITE
FOR A BOLD PROGRAM TO PROTECT AND PRESERVE

RARE AND ENDANGERED BREEDS OF FARM ANIMALS




PRODUCED BY JUDYTH VAN AMRI

Rescuing this landmark

farm was only half the

battle for owner Dorrance
Hamilton, opposite
page; the foundation she
has established here is
fighting now to save our
endangered farm
heritage. ® Built with
stone blasted out of

the hill behind, the farm
buildings, this page,

are of a piece with their
rocky setting.

BY

BRIAN

DoBEN




he walls are stuccoed; the roof;,

of cedar shingles hand-cur,

then steamed and molded to

give the effect of thatch. It

is, far and away, the most elegant poultry

house I have ever seen. Obviously, the wild

hen turkey agrees: with a fake and a dodge,

she slips past Joe Jones, facilities manager

at Swiss Village Farm, and in through

the door to captivity. Thanksgiving is com-

ing, I reflect, but Jones assures me he

will roust the interloper as soon as he

finishes my tour. A wild hen cannot be

allowed to interbreed with the farm’s

Narragansett tom turkeys.

For, like all the livestock here, the Swiss Village Farm

turkeys belong to a breed once popular on American

farms but now threatened with extinction. A New

England favorite until the early twentieth century, the

Narragansett was eventually displaced by the mammoth

breasted large white, the turkey
favored by factory farms. The
entire surviving population of
Narragansett turkeys numbers
fewer than 500, and the mongrel-
ization of a single flock would be a
serious blow to the breed’s sur-
vival. Fortunately, though, Swiss
Village Farm is taking steps to
change that situation. Since the
spring of 2002, the farm has been
experimenting with a revolu-
tionary kind of cryogenic library,
one that offers a secure future
for America’s at-risk breeds.
Well before the new mission
was undertaken, however, this was
an extraordinary place. In 1916,
financier Arthur Curtiss James
decided that these 30 acres inside
the city limits of Newport, Rhode
Island, should feed his family, the
10o0-member staff of his adjoining
estate, and the 40 crewmen on his
three-masted sailing yacht. What's

I Acres of brush and asphalt were stripped away to restore the farm's once
spacious views. 2 The Tennessee fainting goat, a genetic oddity whose
future is guaranteed as part of the farm’s genetic library. 3 A Narragansett tom
struts his stuff behind the hennery. 4. Abner, a 2-month-old Tennessee

fainting goat kid. 5 Good-tempered and willing, the beautiful American Cream
horse deserves a better fate than extinction. [, Norman the steer shows

off the stocky build and shaggy coat typical of hardy white Galloway cattle.

77 Who could resist this white Silkie hen, which, though not endangered,

enjoys the farm's hospitality. & A multimillion-dollar restoration has returned
Arthur Curtiss James's village to its original appearance.
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THE RESTORATION OF THE BUILDINGS TOOK
THREE YEARS TO COMPLETE. THEIR ORIGINAL
APPEARANCE HAS BEEN RE-CREATED BOTH INDOORS
AND OUT BY CONCEALING ALL THE MODERN
UTILITIES THAT THE FARM WILLNEED TO
CARRY ON ITS HIGH-TECH RESEARCH




more, they should do so with Swiss efficiency. By blasting
out the heart of a hill, he created a rough-hewn court; after
framing the entrance with an arched stone bridge, he lined
the space with a cluster of cuckoo-clock cottages, a stable,
abarn, a dairy, a slaughterhouse, even a private veterinary
clinic. Dorrance Hamilton, founder of the Swiss Village
Farm Foundation, remembers, from childhood visits, the
farmhands dressed in lederhosen and dirndls.

y the time she purchased the farm at a bank-
ruptcy auction in 1997, brush had swallowed
the pastures and the buildings verged on
ruins. With the three-year, multimillion-

dollar restoration that ensued, architects
Robert T. Crane and Madison Spencer, with the help of
project supervisor Peter Borden, maintained an appear-
ance authentic to the original construction both indoors
and out. At the same time, modern utilities such as under-
ground conduits for fiber-optic cables were installed.
These were essential because, in conversations with the
veterinary faculty of Tufts University, Hamilton had
begun to plan a high-tech future for the site.

The impetus was Hamilton’s discovery of the dire
state of biodiversity in American agriculture. Driven
by the need for profit, modern farming has focused
relentlessly on a handful of highly productive strains
of livestock, such as the Narragansett’s nemesis, the
large white turkey. Similarly, 95 percent of our milk now
derives from one breed of
cow, the Holstein-Friesian, An American Cream mare
and 9o percent of our eggs and her foal, above, at
come from the white leghorn | peace in the farm pasture.
chicken. As a result, hun- Only about 300 horses
dreds of other breeds are of this breed, the only

disappearing. With them,

‘ : United States, survive.
they are taking agricul-
turé’s hcritagclaril nil(l; of s ‘ ;

the genetic potential for mﬂﬁh?%
its future, for preserved in bridge abutment, right,
the older breeds are many g gtate-of-the-art.

valuable traits not found in



THE FARM, WITHIN THE CITY LIMITS OF NEWPORT,
WAS DESIGNED AS A MINIATURE SWISS VILLAGE AT
THE BEGINNING OF THE CENTURY. IN ITS NEW INCARNATION
IT STILL OPERATES WITH CHARMING SWISS EFFICIENCY




Only minutes old, this
Gulf Coast Native lamb,
below, carries in its genes.

aﬂmwhﬂlﬂw o o

share a roost. # To restore e o ;
the b 2 . - 3

page, project manager
Peter Borden reinvented .
the process by which Wl 5
&Mmmw 2 e
he steamed them until
M‘ﬁﬁuwiormdﬁnm
see back of book.
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ALL SORTS OF REFUGEES FROM AMERICAN
AGRIBUSINESS, SUCH AS THE TENNESSEE
FAINTING GOAT, THE NARRAGANSETT TURKEY,
AND THE DOMINIQUE CHICKEN, HAVE FOUND
A HOME AND A FUTURE FOR THEIR BREEDS
AT SWISS VILLAGE FARM

the animals favored by contem-
porary production agriculture.
The Gulf Coast Native sheep,

it o

for example, a breed descended
from animals imported into Florida and Louisiana by Spanish
colonists, has over the centuries developed a natural resistance
to internal parasites. In contrast, the sheep that are the basis
of most modern flocks do not thrive unless dosed with anti-
worm medicines every three months, and the existing drugs

Coast Natives, bred or spliced into the chromosomes of more
commercial breeds, provide a solution? Certainly not if the last
few hundred of these animals have perished.

In early 2002, Swiss Village Farm personnel flew south to
acquire Gulf Coast Native breeding stock. Once established in

Newport, these animals were used to produce a novel kind of

harvest. Semen, eggs, embryos, blood plasma and serum, and
cellular material were taken from the animals and frozen in lig-
uid nitrogen in a laboratory that the Tufts veterinarians had
installed in the former dairy. Preserved at minus 325 degrees
Fahrenheit, these materials will retain their vitality indefinitely.

The livestock industry, notes Dr. George Saperstein, a leader
of the Tufts team at Swiss Village Farm, has in fact been col-
lecting and storing semen from mainstream breeds for some

162

are losing their effectiveness. Could the genes of the Gulf

time, and a handful of preservationists have applied the tech-
niques to endangered breeds. But this practice preserves only
the male half of a breed’s genetic material. The more compre-
hensive sampling at Swiss Village Farm preserves a complete
cross section of the breed. As such, it ensures that animals
otherwise lost to agriculture can be resurrected at will. A living
library, this collection will also offer samples of genetic mater-
ial that future breeders and researchers can withdraw to meet
the challenges that American farming inevitably will face.

New refugees continue to find sanctuary at the farm. The
San Clemente goat, a descendant of Spanish animals released
onto a California island in the sixteenth century, is adding its
samples to the bank, as is the Tennessee fainting goat (a con-
genital anomaly causes these animals to experience a tempo-
rary, harmless paralysis when startled). The Narragansett
turkeys and Dominique chickens must wait their turn.

This, Mrs. Hamilton believes, will come. Her foundation is
focusing on the banking of cattle, sheep, and goats, but asamodel
it has already stirred the interest of the US. Department of
Agriculture and avaricty of other institutions. There’shope that,
in the future, all of America’s endangered breeds will find such
ahome. It may look like a toy, this mock Alpine village, but it has
always been a hardworking place. And what once fed sailors,
servants, and family seems likely one day to feed us all. O







ACURA

www.acura.com

ALLSTATE INSURANCE
www.allstate.com
1.800.ALLSTATE

AMERICAN FRAME CORP.
www.AmericanFrame.com
800.537.0944

ANICHINI
www.anichini.com
800.553.5309

ARCHITECTURAL PRODUCTS
BY OUTWATER
www,Archpro.com
888.772.1400

ASKO
www,askousa.com
800.367.2444

BATHS FROM THE PAST
www. bathsfromthepast.com
800.697.3871
BERNHARDT

www.bernhardtfurniture.com

866.881.3598

BEACON HILL SHOWROOMS

www. beaconhillshowrooms.com

CHACE CANDLES, INC.
www.chacecandles.com
800.225.2250

EXCELSIOR DESIGNS
www,excelsiordesigns.com
1.800.53EXCEL

FRAMERSELECT

www.framerselect.com
800.444.8387

GE APPLIANCES
www.GEappliances.com
800.626.2000

GENERAL MOTORS

www.gm.com/story

GEVALIA
www.gevalia.com
800.GEVALIA

GORHAM
www.gorham1831.com
1.800.4.GORHAM

HARDEN FURNITURE
www.harden.com
315.245.1000 ext. 226

HENREDON
www.henredon.com
800.444.3682

HENRY CALVIN FABRICS
www.henrycalvin.com
888.732.1996

HORCHOW

www_ horchow.com
800.456.7000

KARASTAN

www. karastan.com
800.241.4494 ext. 42626
LARSON-JUHL

www. larsonjuhl.com

800.886.6126

LENOX
www. lenox.com
800.63.LENOX

LLADRO
www. liadro.com
800.634.9088

LOEWEN WINDOWS

www.ioewen.com
800.563.9367

LUTRON
www.lutron.com
877.258.8766 ext. 668

MAITLAND-SMITH

www.maitland-smith.com

METROPOLITAN LIGHTING
www.minkagroup.net
888.233.4500

NEW YORK SCHOOL OF
INTERIOR DESIGN
www.nysid.com
800.33NYSID

OLAY

www.olay.com

OMEGA
www.omegawatches.com
800.76.0MEGA

PURCELL MURRAY
www.purcellmurray.com
800.892.4040

RAYMOND WAITES DESIGN

www.raymondwaites.com

ROCKY MOUNTAIN
HARDWARE
rockymountainhardware

888.552.922(

ROHL
www.rohlhome.com
800.777.9762

STOREHOUSE
www.storehouse.com
888.STOREHOUSE

SUBARU
www.subaru.com
800.WANT.AWD

SUPIMA

www.supimacotton.org

SYRATECH
888.747.0475

TARGET
www.target.com
800.800.,8800

THOMASVILLE FURNITURE
www.thomasville,com
1.888.234. HOME

TOMMY HILFIGER
www.tommy.com
1.888.TOMMY

TOYOTA

www. toyota.com/tomorrow

TURNING LEAF VINEYARDS
www. Turningleaf.com
866.998.5323

TYLENOL

www. TylenolPM.com

VIKING RANGE
www.vikingrange.com
800.845.4641

WALKER ZANGER
www. walkerzanger.com
877.611.0199

YVES DELORME
www.yvesdelorme.com
866.Delorme
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automobiles

Acura TL: Never before has O to 60
been so exhilarating, let alone so
luxurious, sophisticated and intelligent.
Introducing the all-new, 270 horsepower
Acura TL. Experience a higher form of
performance at acura.com.

1. ALLSTATE: Contact Allstate today for
your home and auto insurance needs.
Call 1.800.AlistateSM, see your local
Allstate agent, or visit allstate.com.
You're in good hands with Alistate®,

2. Buick: Introducing Buick Rainier.
The soul of Harley Earl. In the body of
an SUV. Find out more at buick.com.

General Motors: The road to
redemption is all about quality, Learn
more about this story in progress at
www.gm.com/story.

3. Subaru: For more information
on the full line of All-Wheel Drive
Subaru vehicles, visit us online at
www.subaru.com or call
1.800.WANT.AWD

4. Toyota Motor North America: For
more information on Toyota innovations
and technologies that positively impact
the world in which we live, visit
www.toyota.com/tomorrow.

beauty/fashion/retail

5. Olay Complete Bodr Wash:

Visit www.olay.com to learn more about
Olay Complete Body Wash, an ideal
combination of soap-free cleansers and
Olay moisture that rinses clean,
Available in 4 skin versions including
Sensitive and Dry Skin.

6. Omega: For over 150 years, OMEGA
has successfully built an unmatched
reputation for exceptional timepieces
with precision, endurance and leading
edge technology. 1-800-76-OMEGA.
www.omegawatches.com

7. Target: Call 800.800.8800 for

a store location near you. Assortment
of items varies by store. Visit
www.target.com

education

8. New York School of Interior Design:
New York's only college solely devoted
to interior design offers top facilities,
distinguished faculty and prime
location. Send for a free catalog
describing how you can hold down

a full-time job while earning Bachelor
Associate degrees in evening and
weekend classes.

HOO!'S Cﬂ‘ld coverings

9. Karastan: What is a classic? It's
timeless styling, pattern and color
all woven together...it's Karastan
carpeting and area rugs...enduring
fashions for the home. For more
information, call 800.234,1120
or visit www.karastan.com.

food

10. Gevalia® Kaffe: Experience the
pleasure of Gevalia® Kaffe. Order

a Trial Shipment and receive a free
gift. Call 800.GEVALIA or visit
www.gevalia.com.

turniture

11. Bernhardt: It's more than a piece
of furniture. It's a part of you. The
Bernhardt family has been crafting fine
furniture since 1889. 866.881.3598.
www.bernhardt.com.

12. Henredon: Henredon Furniture

is among the finest made. From
lovingly detailed traditional, to sieekly
sophisticated contemporary, this is
furniture for a lifetime.

Advertisement
Log on now fo request product information at www.house-and-garden.com/hg

Check out House & Garden's “Design Generation” web site at www.house-and-garden.comvhg.
To receive more information from our advertisers, simply fill out the form below and send it
to House & Garden, P. 0. Box 5215, Pittsfield, MA 01203-9707. If the reply card is missing, you
may mail us your request. Please indicate the information you wish to receive using the
numbers provided, as well as the amount requested (if applicable). Make check or money
order payable to House & Garden.

13. Larson-Juhl: A great frame touches
the entire room, adding elegance and
personal style, For the best in custom
frames, ask for the Craig Ponzio Custom
Frame Collection by Larson-Juhl.
800.886.6126. www.larsonjuhl.com.
Free Brochure.

14. Raymond Waites Design: Raymond
Waites and sixteen manufacturers have
created a world of beautiful products
under the Raymond Waites name.
Waites derives inspiration from our
American heritage and reinvents it

into his famed “Vintage" style.

15. Storehouse: Storehouse by mail,

a new 64-page catalogue filled with the
great furniture and accessories you'll find
in our retail stores. 1.888.STOREHOUSE
or www.storehouse.com

furniture services

16. Beacon Hill Showrooms:

A tradition that designers, architects,
and discerning clients count on. Our
reputation for quality products and
superior service comes from years of
experience and industry roots that can
be traced back 100 years.

17. Excelsior Designs: Excelsior
Designs offers contemporary and
transitional bedroom, dining, office
and occasional designs. The finest
Italian craftsmanship featunns
exquisite finishes, veneers an
inlays. Call 1.800.53EXCEL or visit
www.excelsiordesigns.com. Free.

home design materials

18. Architectural Products by Outwater:
Your Decorative Building Product
Source! Lowest Prices...Widest
Selection...All From Stock! Buy Online!
www.Archpro.com, E-mail:
Info@Outwater.com 888.772.1400

19. FramerSelect: Your guide to the
best frame shops in America. Request
our FREE brochure “10 Things to
Know Before Framing Your Picture.”
800.444.8387, www.framerselect.com,

20. Loewen Windows: Choice of
builders and homeowners who want
superb design, impressive energy
efficiency and the natural beauty
of West Coast Douglas fir.

21. Rocky Mountain Hardware:
Handcrafted solid bronze architectural
hardware. Call 888.552.9220 for more
information and a FREE catalog,
www.rockymountainhardware.com

kitchen, bed and bath

22. Baths From The Past:

Affordable custom design solutions for
the bath and kitchen - authentic looking
old fashioned & period style faucets,
shower systems, tubs on legs, high-tank
commodes, matching accessories. Visit
www.bathsfromthepast.com

or call 800.697.3871.

23. GE Profile: GE Profile appliances
are the perfect marriage of style and
innovation for today's kitchens. For
more information, contact us at
800.626.2000 or visit
www.GEAppliances.com

24. Supima®: Supima® is American
luxury cotton and is found in only
the leading brands of sheets and
towels. If you insist on the best,
you need to know Supima®. Visit
www.supima.com FREE.

25. Tommy Hilfiger Home: Comfort,
sophistication and style. Wrap yourself
in Tommy's collection of fashionable
paisleys, vivid plaids, delicate florals
and vibrant stripes. See them at
Tommy.com or call 1.888.tommy4U
for a store near you.

26. Viking Range: Viking outfits the
ultimate kitchen with cooking,
ventilation, refrigeration, and cleanup
products, as well as outdoor grills.
800.845.4641. www.vikingrange.com

27. Yves Delorme: Yves Delorme
brings fashion to the home with our
stunning collection of fine French
linens and accessories. 866.0ELORME
or www.yvesdelorme.com

llghhng

28. Lutron Electronics: Experience
the beauty of light—bright, dim,
somewhere in between—throughout
your home. Lighting controls enhance
comfort and create ambiance. Visit
www.lutron.com or call 877.258.8766,
ext. 668 FREE

29. Maitland-Smith: Maitland-Smith
offers a wonderful array of distinctive
and unique decorative accessories,
lighting and accent furniture. Visit
our new online catalog at
www.maitland-smith.com.

30. Metropolitan: [lluminating fine
interiors since 1939, the Metropolitan
Lighting Fixture Company presents

an impressive collection of chandeliers,
pendants and appliqués.
888.233.4500 www.minkagroup.net

tabletop/home accessories

31. American Frame Corp.: Picture
Frames and Framing Materials shipped
right to your door! American Frame

has the finest selection of unique metal
and wood frames, custom cut mats and
framing tools. All up to 70% off frame
shop prices. Place your order or request
a catalog: www.AmericanFrame.com

or 866.812.3407.

32. Chace Candles Inc.: Quality,
elegance and dripless candlelight

with Chace® Never-Burn-Down®candles.
Perfect for gifts, 800.225.2250 or
www.chacecandles.com

33. Gorham: Together, Gorham and
Ross-Simons are offering a FREE pear!
jewelry gift set when you purchase
$500 or more of Gorham Sterling
Silverware between October 15 -
December 15, 2003. Visit
www.ross-simons.com for details.

34. Horchow: Shop www.horchow.com
for every room plus outdoors—from
furniture to fountains and more! Free
monogramming on many bedding and
bath items.

35. Lenox: Enter the Lenox Celebrates
You—The Decorator, The Entertainer,
The Gift Giver Sweepstakes for a chance
to win a $10,000 gift package! For
details and to enter to win, visit

www. lenox.com or call 800.63,LENOX.

36. Lladro: Lladro porcelain sculptures
are renowned the world over for their
original and authentic artistic style.

For more information or any authorized
retailer, please visit www.lladro.com

or call 800.634.9088.

37. Syratech: Wallace, Towle and
International, renowned silversmiths
lproducir;? the highest quality
handcrafted sterling silver flatware.
For more information, please call
888.747.0475.

wine & spirits

38. Gallo: Discover The Wine
Experience at www. Turningleaf.com.
From hosting a wine tasting to pairing
wine and food successfully. The Wine
Experience has something for everyone.

pharmaceutical

39. Tylenol: Want to wake refreshed?
Tylenol PM stops your pain and eases
you into a restful night's sleep so you
are ready to start the day. Log onto

www. TylenolPM.com and get a $1 off.
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Only 8 percent of all beef meets the highest
standards to be called Certified Angus Beef* brand,
s0 be sure to look for the brand that always tastes best.

www.certifiedangusbeef.com

Capynght 2003 Cantied Angus Beet LLC. Al rights reserved.
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2003 by Kohler Co. Al rights reserved

— k Escape to the ultimate soaking experience — a luxuriously warm chin-deep soak,

- millions of effervescent bubbles caressing your skin, exquisite chromatherapy
with its eight color sequences and the soothing sound of gently flowing water.
An integral heater lets you stay as long as you desire. Immerse yourself in the
sensual experience of the sok overflowing bath by Kohler.

THE BOLD LOOK

O KOHLER.

B Morrison Supply Company

WWw.morsco.com

311 East Vickery Blvd. 1331 East Plano Parkway, Suite A
Fort Worth, Texas 76104 Plano, Texas 75074
817.870.2227 972.309.0521
KOHLER com

DFW/H/2
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dinmer crwuise Itwas such o unique way fo experience the river. From our cruiser, all of the music and
colors seemed much more vibrant. We dined, took in all of the beauty, and shared the moment together... Create your
own story. Come enjoy a private dinner cruise for 2 to 20 people catered by a River Walk restaurant of your choice, and
see the River City in a whole new way. Go fo SanAntonioVisit.com or call 1-800-715-5231 1o plan your experience.

San antoniovisit.Coim

e

the story never ends
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1 TERRIER. :

37 DAILY ROUND TRIPS.
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2 DOZEN “GIFTS.”

MAYBE HAVING YOUR CARPET CLEANED
ONCE A YEAR ISN'T ENOUGH.

LIVING BRINGS IT IN. WE TAKE IT OUT.*

Hidden dirt is still, in fact, dirt. Regular professional cleanings with Stanley Steemer
can remove the dirt you see, as well as the dirt you don't.
Call 877-927-7324 or visit stanleysteemer.com for our $99 Holiday Special.
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SWEEPSTAKES!
WIN A NEW MEXICO HERITAGE
LIFETIME’ VACATION!
ng'ﬂ??' to win at www.buynewmexico.com
1-877-901-ROOM

Just a short distance away, but a world apart, is Ruidoso,
New Mexico...where you can enjoy stunning vistas and

With historic sites,

skiing and

) shopping, casinos,

‘theater, galleries,

| special events, it's

can do as much...or

Why not take some
here tomorrow.

866.540.4908

www.ruidoso.net

clean mountain air.
golfing, world class
snowboarding,
fine dining, live
museums and

a place where you

as little as you like.
time? You could be

= ";ml

The Santa Fe Opera
julyZ August 28 2004

Verdi

SIMON BOCCANEGRA

Handel

AGRIPPINA

Mozart

DonN Grovanni

L
Berlioz
A i BEATRICE AND BENEDIC
Puccini ’ :
[.LA RONDINI
One of the world’s most beautiful open-air theaters

Spectacular sunsets and breathtaking mountain vistas
Opera Titles screen with instant translations at every scat

800-280-4654 + 505-986-5900

santafcopera.org +




Central Market chefs
pull out all the stops
this time of year.
Choose from 3 classic entrées:
Traditional Turkey, Glazed
Ham or Herb-Crusted Beef

Tenderloin. Each comes
with perfectly matched
vegetables, handmade bread

and glorious dessert.

For a complete listing
of Holiday Menus, visit
www.centralmarket.com.
To place orders beginning
November 1, visit us or
call our Holiday Hotline at
866.CM.FOODS (Dallas),
469.241.8386 (Plano), or
817.989.4780 (Fort Worth).
We'll make the meals.

You make the memories.




Expert Advice

on Kitchen
Essentials

(/.)('('11/‘1'0(14' laste test

The only weekly e-mail
newsletter featuring
culinary product reviews.

Each week you'll get
= unbiased ratings and reviews

= original content, not
available elsewhere

= |inks to the best related
recipes from BON APPETIT
and GOURMET magazines

= and much more!

Subscribe now and
get a FREE GIFT!

Get 52 issues for only $19.95,
plus a FREE GIFT: Epicurious’s
Best Entertaining Menus.

FREE GIFT when
you subscribe!

Or try 4 issues for FREE!

Sign up today at
(/) (CUICOUS .COMM

Advertisement

— EER ONLINE COLLECTION

|

AMERICAN FRAME

Frame Pictures like the Pros and Save 70%.
American Frame helps you frame your pictures
like a pro the first time you try. We'll custom
cut all your framing materials and ship them
to you as an easy to assemble kit. Quick
Service. Low Prices. Happy Customers.
That's the American Frame Way! Call toll free
866-812-3407 for a FREE catalog, or visit

» www.AmericanFrame.com

CHACE® NEVER-BURN-DOWN CANDLES

No Dripping Wax ... Discover the elegance of
Chace. Used for diplomatic functions and state
dinners. Candlelight with no dripping wax to
mar the beauty. Made in the USA. Perfect for
gifts. Catalog FREE. Call 800-225-2250 or visit
P www.chacecandles.com

ARCHITECTURAL PRODUCTS
BY OUTWATER
L e wpmm Relied upon by
v‘lrﬁmmw[ Bnlmn B leading
UTw Professionals
since 1972,
OUTWATER
features 40,000+

Decorative

Building Products
at the Lowest Prices - Architectural
Mouldings & Millwork, Columns,
Lighting, Wood Carvings, Tin Ceilings,
Knobs & Pulls, Fireplaces, Wainscoting
and so much more! FREE Catalog!
Shop Online! www.Archpro.com
E-Mail: info@outwater.com or call
1-888-772-1400 (Catalog Requests).

) o3

<J&. gﬁg

BATHS FROM THE PAST

64 pages of custom design solutions for baths
and kitchens at factory direct prices. Original
classic and antique style faucets, pedestal
sinks, shower systems, tubs on legs, high tank
toilets. Brass & nickel finishes are our specialty.
Free catalog. 800-697-3871. Visit us at

P www.bathsfromthepast.com

HEIRLOOM EUROPEAN TAPESTRIES™

Save up to 20% on over 1,000 wall hanging
tapestries from Belgium, France and Italy. Plus
hand-woven French Aubusson carpets. Offer

ends Dec. 31, 2003, Catalogs (refundable with
purchase): New 1,000 tapestries — $25;

Cottage Collection 300 tapestries — $10;

New 100 Aubusson Carpets only — $5. 800-699-6836
P> www.tapestries-inc.com

Where the Pros Shop...

* Low Prices

* Ready To Ship
* 1000's of Seiections

Buy online

Free 500+ page catalog

WWW. .{,\ rCl]prO.C()]n
1-888-772-1400 (catalog requests)

» www.Archpro.com

Kathryn Alimo, Sales Representative + 1-203-267-4251 - visit www.mi-ms.com/hgonline




All retail sources follow. If a company is not listed
under its corresponding page number, see Sources
Through Architects and Designers Only.

ON THE COVER

For sources, sec Table of Contents, page 12

THRESHOLD
Bernard & S. Dean Levy, Inc., NYC. 212-628-7088
Knoll, 877-61-k~ovL. Baccarat. 8oo-777-0100
Vintage Chinese Art Deco carpet, $5,299, ABC
(:ercl & Home, NYC. 800-888-7847. Bull's Eye
Red and Simply White paints, Benjamin Moore.
800-344-0400. Courtnay Stri¢ wallpaper in
Midnighr Blue, Brunschwig & Fils, Inc. French Drum
door handle No. 1011 in polished nickel, Nanz,
NYC. 212-367-7000

TABLE OF CONTENTS
Page 10, tableware, from left: large green platrer,
$65, from Privet Cove, Southampton, NY. 631
287-5685. Cucina Fresca creamer in green, $34,
from Vietri. 800-277-5933. Serving dish by Richard
Batterham, $368, from Simon Pierce, NYC
212-334-2393. Cucina Fresca espresso cup in cream,
$36 with saucer, and Cioccolata small oval platter,
$54, both from Vietri. Mid-19th-century painted
French plate rack, from Les Pierre Antiques,
NYC. 212-243-7740.

DOMESTIC BLISS

Pages 21-23, Acro Studios Ltd., NYC. 212-966-4700
Aero Store and Gallery, NYC. 212-966-1500. Thomas
O’Brien’s collection of products is represented by the
following manufacturers: Furniture by Hickory Chair,
Hickory, NC. 828-324-1801 ext. 7295. Bath firrings by
Waterworks. 800-998-8aTH. Bed and bath
collection by Marshall Field’s. 800-292
2450. Glassware and dishware
by Salton. 8oo-
272-5629. Lighting
collection by Visual
Comfort, available
through Aero, NYC.
Pages 24-28, all fabrics
available through architects
and designers. Page 30, The \
Rug Company, NYC. 212-274-
0444. Global Table, NYC. 212-
431-5839. Property, NYC. g17-
237-0123. Ted Muchling,
NYC. 212-431-3825. Totem
Design, NYC. 212-925-

5506. Bloomingdale’s. 8oo
472-0788. William Wayne &
Co., NYC, 800-318-3435. Acra,
NYC. 212-966-1500. Page 32, ABC
Carper & Home, NYC. 8o0-888-7847.
Tiffany & Co. 800-526-0649. Knoll.
877-61-kNoLL. Repertoire, NYC, 212-219-
8159. Page 34, The Rug Company,
NYC. 212-274-0444. Baker TriBeCa,
NYC. 212-343-2956. British Khaki,
NYC. 212-343-2299. Chambers. 800
334-9790. Pierre Deux. 888-743-7732.
Pottery Barn. 800-922-5507. JCPenney. 800-222-6161.
Ralph Lauren Paint. 800-379-7656. Page 36, Cornwall
Bridge Pottery. 8o0-501-6545. Anthropologie.
.\'uu—jun} 2500. Nest, San Irancisco 415-292-0199.

A La Maison, NYC. 212-396-1020. Simon Pierce,
NYC. 212-334-2393. Cookworks, Santa Fe, NM
505-988-7676. Le Fanion, NYC. 212-463-8760. La
Brocante, NYC. 212-243-8683. Page 40, Privet
Cove, Southampron, NY. 631-287-5685. Linens 'n
Things. 866-568-7378. ABC Carper & Home, NY(
800-888-7847. Amano, D.C. 202-298-7200. Broadway
Panhandler, NYC. 866-266-5927. Takashimaya,
NYC. 800-753-2038. Vance Kitira International
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Pages 124-133

800-646-6360. Anichini. §00-553-5300, I..lgnnn
Linens, 866-569-9501 ISurg.l.,rf( roodman,
800-558-1855. Troy, NYC. 212-941-4777. Williams
Sonoma. 800-541-2233, Page 42, for dealers, Michacl
S. Smith Inc., Santa Barbara, CA. 310-315-3018

Page 44, Pincider stationery, through Bergdorf
Goodman. 800-558-1855. Framing by (/K Framing
Group, NYC. 212-431-0633. Pages 46-48, Durwin
Rice. 800-304-8766, Apples, Islesboro, MI
207-734-6665. Sallic Arnoult at Lithereal Designs,
New Orleans, 504-615-8775. Carrie Minot Bell
E-mail: carrieminotbell@yahoo.com. Page 52, Jet
Dry. 800-352-5326. Cascade. 800-332-7787. Page 58,
Dr. Konstantin Frank Wine Cellars, Hammondsport,
NY. 800-320-0735. Hermann |, Wiemer Vineyard,
Dundee, NY, 800-371-7971.
Chateau Lafayette Rencau,
800-4-NywINE. Lamoreaux
Landing Wine Cellars,

Lodi, NY. 607-582-6011
Wagner Vineyards, Lodi, NY.

607-582-6450.

IN THE GARDEN
Page 72, Ambergate Gardens
877-211-9769. Yucca Do
Nursery, Inc., Hempstead, TX
979-826-4580. Smith &
Hawken. 800-940-1170
Gardener’s Supply Company,
888-833-1412. KS Plant
Markers, Little Canada, MN
651-483-4655. A. M. Leonard,
Inc. 800-543-8055. Wartnaby
Gardens, Leicestershire,
England. o11-44-166-482-2549.

AMERICAN SCENE
Page 79, “The Maker'’s Hand
American Studio Furniture,
1940-1990,” on view at Museum of Fine Arts,
Boston, from November 12 through February 8,
2004. 617-267-9300. “George Nakashima,
Woodworker,” on view at Mingei International
Museum, La Jolla, CA, from November 23
through May 30, 2004. 619-239-0003.
“A Celebration of the Nakashima
Legacy,” on view at Moderne Gallery,
Philadelphia, from November 7
through January 17, 2004
 215-923-8536. Wendell Castle
Studio, Scottsville, NY. 585
889-2378. Hotel Vicror,
Miami. 305-428-1234. Ten
Chimneys Foundation,
Genesee Depot, W1
262-968-4161. Galliano
“clockrail” table,
Howard Miller. 8oo
873-0506. Pages 86-89, Swann
Auction Galleries, NY(
4710. PosterConnection, Inc., Clayton,
CA. 925-673-3343. The 1oth Annual San
Francisco Poster Fair is November 7-9.
I'he 28th New York Poster Fair is November
4-16. For location information and derails,
contact the International Vintage Poster Fair. 800
856-8069. Christic’s, NYC. 212-636-2000. Pages
90-93, Pace/MacGill Gallery, NYC. 212-759-7999
Pages 94-99, for information on touring
the First Church of Christ, Scientist, Berkeley,
CA, call 510-845-7199. Pages 100-101,
Ropetwist candlesticks, designed by George
Thompson in 1939, $1,000 each, and low-footed
bowl, designed by John Dreves in 1942, $900,
both available from Steuben. 8oo-sTEUBEN

212-254

CLEAN SWEEP

S. R. Gambrel, Inc., NYC. 212-925-3380. Pages
104-105, Donzella 20th Century Design, NYC
212-965-8919. Knoll. 877-61-kNowL. Twenticth,
L.A. 323-904-1200. Chameleon Antique Lighting,
NYC. 212-355-6300. Beauvais Carpets, NYC
212-688-2265. Pages 106-107, cerused ash dining
table and chairs designed by S. R. Gambrel

and executed by Cozzolino. Pages 108-109, black
lacquered trays, Global Table, NYC. 212-431-5839

SETTING THE TABLE
Pages 36-40

Stainless-steel fire screen, Troy, NYC. 888-941-4777
Pages 11o-111, Neven & Neven Modern, Hudson,

NY. 518-828-4214. Schweitzer Linen, NYC, 212-799

9629. In the boy's bedroom, top left, banana wood and
nickel lamp, Homenature, Amagansett, N'Y. 631-267
6647. In the girl's bedroom, bottom left, the wall paint is
Frosty Pink #2010-70 by Benjamin Moore. 800-344
0400, In the master bedroom, caned-back slipper
chairs, ca. 19508, Donzella 20th Century Design, NYC
Custom wool carpet in Gossamer Blue, Beauvais Carpets,
NYC. Fabric covering headboard is Nancy Corzine’s
Diamante in Sky Blue. Page 112, sofa and ottomans
executed by Dune, Inc., NYC. 212-925-6171. Edith
Norton rectangular table in lacquered walnut with a Lucite
leg, Liz O'Brien, NYC. 212-755-3800. Page 113, sofa
executed by Dune, Inc., and covered
in Osborne & Little’s Velluto gray
and white velvet check. Ebonized
end tables, American, ca
Antiques, NYC. 212-807-1149.

19508, 145

PEAK PERFORMANCE
White Bay Company, Altadena,
CA. 626-398-3337. E-mail
whitebay@earthlink.net. Susan
de Havenon Interiors, NYC. 212-
679-2030. Stevens B. Wilson,
Architect, Porter Development
Company, Santa Monica, CA.
310-315-5411. Page 119, English
oil lamp, Mother of Pearl and
Sons, Los Angeles. 818-505-8057.
Flower pots, from Planted
Earth, Aspen, CO. 970-544-5718
Page 120, Studium, NYC. 212
486-1811. Urban Archaeology,
NYC. 212-431-4646. Viking. 888-
vikiNG1. Page 121, Crystal Farm,
Redstone, CO. 970-963-2350.
Page 122, Ralph Lauren Home
888-475-7674. Avalanche Ranch Antiques, Redstone,
CO. 877-963-9339. Page 123, L. & J. G. Stickley, Inc.,
Manlius, NY. 315-682-5500.

THE AMERICAN EXPERIENCE
Lynne Stair, Ltd,, Interiors, NYC. 212-535-5454.
Lynne Allen, Ltd., Antiques, Newport, R1. 401-847-
2669. Page 125, Musée Jacquemart-Andre,
Paris. 011-33-1-45-62-11-59. Page 126, Benjamin
Wilson Antiques, Hudson, NY. Pages 128-129,
Polly Latham Antiques, Boston. 617-723-7009.
Farrow & Ball, Tallman, NY. 845-369-4912.
Pages 130-13, Benjamin Moore. 800-344-0400.
benjaminmoore.com. Page 132, L. & J. G. Stickley,
Inc., Manlius, NY. 315-682-5500

ENDURING ELEGANCE
Ralph Lauren Home. 888-475-7674. rlhome.polo.com.
Also available to the trade from Ralph Lauren, NYC

BARN STORMING
lendenze Design, Pottersville, NJ. 908-879-4066
Pages 142-143, The Classic Lighting Emporium,
Inc., Philadelphia. 8oo-5-Emporium. Pages 144-145,
Linda & Howard Stein Antiques, Solebury, PA
215-297-0606. Pages 146-147, Balsamo Antiquities,
Pine Plains, N'Y. 518-398-9066. Aga. 800-633-9200.

ON THE UPBEAT
Judy Kamcon, Elysian Landscapes, Ltd., Los Angeles.
323-226-9588. elysianlandscapes.com. Page 149,
steel and acrylic screen fabricated by Procreations,
L.A. 818-368-3346. Pages 152-153, Marrow Stitch
towels (rolled) and Marrow Stitch throw pillows,
Ralph Lauren Home. 888-475-7674. Senegalese
hand-carved wood bowl and vintage scarf pillows,
Jonathan Adler. 800-657-7752. Blue and brown
patterned throw pillows, Angela Adams, 800-255
9454. Glass-tile-topped stainless-steel dining
table and upholstered benches, Plain Air, L.A.
323-226-9588. Morse hand-thrown porcelain
dinnerware and Una stainless-steel Tools flatware,
Jonathan Adler. Tea glasses, RIAD Decor, LA,
323-782-1064. Pages 154-153, vellow ceramic bowl,
Bauer Portery Company, L.A. 888-213-0800.
Moroccan star lantern, hanging lanterns, and
brass Moroccan tea kettle, RIAD Decor, L.A. Clear




Aalto vase, OK, L.A. 323-653-3501. Woven African
prayer mat, Plastica, L.A. 323-655-1051. Glass-tile-
topped stainless-steel side table, Plain Air.

THE PEACEABLE KINGDOM
E-mail: info@svffoundarion.org.

SOURCES THROUGH ARCHITECTS

AND DESIGNERS ONLY
Fabric: Adelphi Paper Hangings, The Plains, VA. 540-
253-5367. A.M. Collections, Ltd., NYC. 212-625-2616. Ann
Sacks. 800-278-8453. Brunschwig & Fils. 800-538-1880.
Christopher Hyland, NYC. 212-688-6121. Claremont
Fabric Furnishings Co., NYC. 212-486-1252. Clarence
House. 800-632-0076. Cortina. 800-338-6229. Donghia
Furniture/Textiles Lrd., NYC. 80o-ponGH1a. Edelman
Leather. 800-886-8339. Fonthill, Ltd., NYC. 212-755-
6700. Holly Hunt, Chicago. 312-329-5999. Lee Jofa.
800-453-3563. Mauny, NYC. 212-935-1526. Nancy Corzine,
NYC. 212-223-8340. Nobilis. 800-464-6670. Old World
Weavers, NYC. 212-753-2722. Osborne & Little, NYC.
212-751-3333. Pindler & Pindler, Inc., Moorpark, CA.
805-531-9090. Ralph Lauren, NYC. 212-421-6000.
Scalamandré. 800-932-4361. Schumacher. 800-332-3384.
Spinneybeck. 800-482-7777. Stark, NYC. 212-752-9000.
Waterhouse Wallhangings, Boston. 617-423-7688. Zoffany.
800-395-8760. Furnishing: Asmara, Inc., Boston. 617-
261-0222. Baker Furniture. 800-59-sakEr. Christopher
Hyland, NYC. 212-688-6121. Cozzolino, West Orange,
NJ. 973-731-0190. Donghia Furniture/Textiles Led.,
NYC. 8oo-poncuia. Holly Hunt, Chicago. 312-329-
5999. John Boone, Inc., NYC. 212-758-0012. John Rosselli
& Associates, NYC. 212-593-2060. Mrs. MacDougall at
Hinson & Company. 212-688-5538. PierceMartin. 8oo-
334-8701. Ralph Lauren, NYC. 212-421-6000. Ralph
Pucci International, NYC. 212-633-0452. Thomas Lavin,
L.A. 310-278-2456. Vaughan Designs, Inc., NYC. 212-319-
7o70. Visual Comfort, Houston, TX. 713-686-5999.

B The preceding is a list of some of the products,

manufacturers, distributors, retailers, and approximate list

prices in this issue of House & Garden. While extreme

care is taken to provide correct information, House & Garden

cannot guarantee information received from sources.

All information should be verified before ordering any

item, Antiques, one-of-a-kind pieces, discontinued items,

and personal collections may not be priced, and some prices

have been excluded art the request of the homeowners.
—PRODUCED BY JESSE WILL
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(Cont. from page 130) room is the wall-
paper from Nancy McClelland. It is
decorated with pink roses on a deep
mauve ground—a copy of a pattern at
General Lafayette’s chateau in France.
The green glass hurricane-shade wall
sconces in the room (there is also a pair
in the parlor) are worth a note. Originally
manufactured for the Anglo-Indian
market, the sconces have a simplicity of
design that has appealed to American
taste since the Federal period. Lloyd
Hyde was among the first dealers to
rediscover these fixtures, which have
since become a ubiquitous feature of the
contemporary Colonial Revival aesthetic.

The keeping room was transformed
by Lloyd Hyde into a cozy, informal
sitting room, though it retains an
Early American ambience. Among the
furnishings that give this room its
special character are the antique
linen embroidered curtains made from
English bed hangings. An unusually nar-
row 1830 American settee is perfectly
scaled to this relatively shallow space.
Among the pieces that Armin Allen
has added to the room are several inter-
esting wooden bibelots, including a
nineteenth-century nutcracker acquired
from Mallett of London, and a rare inte-
rior watercolor, circa 1820, of Canfield
House in Dorset, England.

The guest room, decorated with old
red-and-white toile de Jouy curtains
and bed hangings, remains much as
Lloyd Hyde furnished it, and still con-
tains its rare Newport four-poster bed
with stopped fluting and a trunk cov-
ered in needlework.

Among them, Lloyd Hyde and
Armin and Lynne Allen, with their
mutually compatible collections, have
made Pagoda House a place that
uniquely combines the charms of the
cighteenth and early-nineteenth cen-
turies with the comforts and refine-
ments of the present day. The subtle
layers of taste in these rooms offer rare
insight into the history of American
interior decoration. a

Architectural historian Pauline C. Metcalf
has curated and advised on numerous
museum exhibits and restoration projects,
and lectures extensively on the history of
American interior design.

ON THE UPBEAT
(Cont. from page 153) wallpaper company.
Because the acrylic screen that wraps the
front garden opens electronically, the
driveway can be closed off from the
street, making the space into a private,
open-air room for the children. “The
whole area now functions like the first
room of the house,” Kameon explains.
“Before, youwere just walking up a drive-
way to get to the house; now the house
really begins when the gate opens.”
The front door opens onto a view
straight through the house, past a deck,
and out to a group of tall trees. To con-
nect these elements, Kameon worked
with Erik Otsea, a designer and builder
and her partner in a company called Plain
Air that does custom finishes and fur-
niture. They tore out the deck that ran
the length of the back of the house and
replaced it with an elegant one of 7pé
wood. The dining area that they created
on the deck now lines up with the front
door, creating a harmonious enfilade of
colors and materials along the axis: from
orange entryway to orange tile table,
from wood deck to woods beyond.
For the backyard, which was “an
awful, dead space that no one ever hung
out in,” according to Kameon, she and
Otsea clad the house’s back wall with
redwood and built a long banquette
into it. Scott and Rupert have deco-
rated the space with their eclectic dis-
coveries: Moroccan mats and lanterns,
a Thai dining table, tin butterflies
from a decommissioned 1920s Parisian
carousel, and turn-of-the-century French
market carts that Otsea turned into
chaises. Kameon approves wholeheart-
edly: “Whart we did was too minimal; it
needed a little messing up, in a good way.”
In a short time, Kameon and Otsea
created an integrated backdrop of out-
door rooms that Scott and Rupert and
their children have brought to life. The
children can run around out front in
shimmering seclusion, wrapped by
a kaleidoscope of shadows filtering
through the screen. They play in the
pool (while Jake lounges poolside taking
meetings by phone), warm themselves
on the chaises, and spread out over
the banquette. In the early evening,
when everyone has moved inside,
Rupert comes out to do yoga, brushed
by a breeze that carries the scent of
Madagascar jasmine. O
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T he lesty lastemaker

PARIS IS AMOVABLE FEAST, BUT AS

OUR TRAVELING TASTEMAKER DISCOVERS, TO

ith all due respect to Cole Porter, I myself am not

fond of Paris in the summer, when it sizzles. This

August, however, I decided to heed the siren call of

the City of Light to participate in an important sum-

mit of international tastemakers. Two years had passed since

my last sojourn, and I was eager to revisit my favorite Parisian

boites and boutiques. Although I could imagine that some had

become passé, I didn’t have the stamina to figure out where the

smart set had migrated. Golden oldies were the order of the day.

I was pleased to discover that most of my standbys were

as enchanting as ever. Naturally, the bloom had come off a few

of the spots that once seemed so desperately chic, but, as the
saying goes, sic transit gloria mundi.

m DAY 1 Arrive at Charles De Gaulle Airport and proceed to
the Hotel Montalembert, the trendsetting Left Bank inn that
was wildly popular with fashion-conscious travelers when it
opened 13 years ago. Even in our post-wenge world, Christian
Liaigre’s signature design remains fresh and discreetly elegant.
The petite guest rooms are still a bit cramped—especially for the
full-figured editor—but they are smartly arranged and cozy. [ was
originally concerned about the paltry DVD selection—insom-
niacs such as myself depend heavily on late-night entertain-
ment—but there was salvation: one desperate night I dialed up
Disney’s Les Aristochats, which turned out to be richly rewarding,

One of the Montalembert’s greatest virtues is its proximity to
Deyrolle, the 173-year-old taxidermist’s on the rue du Bac. No trip
to Paris would be complete without an antique howler monkey or
armadillo to add to my menagerie. I was alarmed to find Deyrolle
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in the middle of a major renovation, and I can only pray
that the shop’s dusty, old-world charm survives the remod-
eling. The thought of a Deyrolle superstore with an Internet
café and DJ booth fills me with dread.

Dinner that night at Chez Omar, the mouthwatering
mecca of merguez on the rue de Bretagne. Mm, mm, good!

m DAY 2 Shopping. I begin my rounds at Colette, the
celebrated fashion/lifestyle/food emporium that defied
conventional retail categories and launched a thousand
imitators. Sadly, the magic seems to be gone. Display cases
that once ensorcelled me with bold, bizarre trinkets are
now stocked with DVDs and novelty dog beds for canine
fashion victims. I realize that August is a poor month to
gauge the vitality of any commercial enterprise in Paris,
but I couldn’t shake the feeling that an era was over.

A stroll down the rue Faubourg Saint-Honoré brings
me to Comme des Garcons, the avant-garde couturier known
for, um, esoteric clothing. I confess that I have a weakness for
Comme mode—even if it, like the Montalembert’s guest quar-
ters, is often inhospitable to the voluptuous fashion plate. Mock
me if you must, but I'm always happy to pay an upcharge of a few
hundred dollars for a Comme shirt with an artful cigarette burn
or a jacket with three sleeves. Enrobed in brilliant red lacquer, the
new Paris shop projects an aura of radical chic similar to that of
the company’s Manhattan boutique, an otherworldly lunarscape
of Richard Serra-flavored space pods. Prada should take a lesson.

® DAY 3 An exhausting session at the taste tribunal. After
much debate, my resolution condemning the rampant prolif-
eration of 4o0s French furniture is grudgingly approved.

Returning to the hotel, I stop in the courtyard of the Louvre
for adrink. I. M. Pei’s glass pyramid has gracefully withstood the
slings and arrows of outraged critics and malevolent pigeons—
it looks more spectacular than ever.

For a lark, 1 join friends for dinner at the Hotel Costes, a
bastion of caricatured French hauteur designed by Jacques
Garcia. Nothing has changed. When I ask the snaggletoothed
hostess for directions to the privy, she rolls her eyes and gestures
vaguely. I, in turn, apologize for distracting her from the impor-
tant work of vamping for the musky lotharios lurking in the
shadows. (My French is sketchy, but I am fluent in the interna-
tional language of condescension.) The escargots are excellent.

m DAY 4 Adecor crisis in New York brings my trip to an abrupt
halt. I bid & &ientot to Paris: until next time, zon amour. O
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ABSOLUT SANCTITY.

A DILEILMA FOR THE GLAssBLOWER: How does one rinse the bottle that is to hold
such a p{istine spirit? THe soLuTion: Rinse with ABSOLUT. Then fill with ABSOLUT.

I

i "OuUR DEVOTION TO PERFECTION Is ABSOLUT. !




