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e sunny floor
that shines
without waxing: |

Solarian’ by Armstrong

What's the secret? Solarian’s special Mirabond™ wear
surface, that keeps its high gloss, without waxing, far longer
than an ordinary vinyl floor. And the cleaner you keep it, the
brighterit shines! Sponge-mopping with detergent is all it takes.
Even black heel marks come right up

Eventually heavy-troffic areas Moy begin to show a
reduction in gloss. 5o, if you need it, ydur Armstrong retailer
can supply a special Solarian Floor Finish for use occasionally
to touch up the shine

You'll find avlist of Armstrong re-
G-Il failers in your local Yellow Pages. Many
S BT are authorized "Floor Fashion Center™*
retailers offering o complete selection of
Armstrong floors, color-coordination as-
sistance, and professional installation.

Look for this sign

Now there are more colors and pafterns than ever
before o sunbrighten your kitchen. Here are three. See them
all at your Armstrong retailer. Or, if you'd like, we'll send you
a free color brochure. Write Armstrong, 7404 Pine St.
Lancaster, Pa.117604.

(Armstrong
Co———— M e L
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Armstrong introduces
Constitution.

The newest
Chandelier’ Ceiling
under the 13 stars

and stripes.

There are lots of ways to recapture the
“Federal” look . . . the elegant look of
Mount Vernon and Monticello: Geor-
gian furniture, brass sconces, heirloom
paintings. Now you can complete the
picture with Constitution by Armstrong.
All you need is a few dollars. Enough
tile for a 10’ x 12’ room costs no more
than $100 (far less than a Federal tea
table). If you're reasonably handy, you
can install it yourself, or your dealer
can arrange professional installation.
Federal isn’t your style? No problem.
We also have Chandelier Ceilings in
Spanish, Early American, French Pro-
vincial, and contemporary designs.

See the entire collection at your Arm-
strong Ceiling Center or other building
materials dealer that carries Chandelier
Ceilings. To find the one nearest you,
turn to the Yellow Pages of your tele-
phone directory under “Ceilings.” Or,
for a dealer list and free color book-
let showing all our ceilings, write to
Armstrong 7404 Rand Rd., Lancaster,

17604.

Qmstrong

CREATORS OF THE INDOOR WORLD®
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“Why Viceroy Longs?

Because I’ve tried a lot of long-size cigarettes
and I won’t smoke anything that’s boring.’

Warning: The Surgeon General Has Determined
That Cigarette Smoking Is Dangerous toYour Health.

Viceroy Longs has full-bodied flavor that doesn't flatten
out. Always rich...always smooth...always exciting.
Get a taste of Viceroy Longs. Get a taste of excitement.

0 Viceroy Longs.
w0l VWhere excitement is now a taste.

VNI TSI




ANEW HOT LINE FOR

PRODUCT SAFETY

Each year an estimated 20,000,000 Americans are victims of products used in
and around the home-30,000 killed, 110,000 disabled permanently—and the
economic and social costs are incalculable. Congress recognized the critical need
for stiff, new controls when it created the Consumer Product Safety Commission,
which began work in May '73. Though it lacks the sweeping powers of a broad-
based Consumer Protection Agency—whose early legislation we strongly support
—the commission represents an important first step in recognizing and safeguard-
ing rights of consumers. Here are CPSC accomplishments to date. —The Editors

If the new Consumer Product Safety
Commission has done nothing else, it
probably has made people aware that
bicycles are the most dangerous
product used around the home. This
announcement made headlines last
September when the CPSC released
its first “Consumer Product Hazard
Index.”

The index was based on computer-
ized data covering injuries reported
by 119 hospital emergency rooms se-
lected as a statistically accurate sam-
pling of all emergency rooms in the
country. The index—and the study it
is a part of—will be a continuing
one. Following bicycles as hazards
around the home were “stairs, ramps
and landings,” and “nonglass doors.”
In all, 369 categories were listed.

The index may have been the first
visible sign of the commission’s work,
but its purposes, as expressed in the
law creating it, are broad:

To protect the public against un-
reasonable risks of injury associated
with consumer products.

To assist consumers in evaluating
comparative safety of these products.

To develop uniform safety stan-
dards for consumer products and to
minimize conflicting state and local
regulations.

To promote research and investi-
gation in causes and prevention of
product-related deaths, illnesses and
injuries.

To accomplish its aims, the com-
mission wields clout. It has authority
to set mandatory safety standards for
specific products, to ban or recall
products from the market if they are
found to be dangerous, to require
that manufacturers label products
with warnings about their use, to or-
der rebates to consumers in certain
cases and to fine offending compa-
nies (or even jail their executives).

Within the commission’s new do-
minion is the enforcement of several
existing laws that have dealt with spe-

cific products: the Hazardous Sub-
stances Act (whose authority also ex-
tends to toys); the Poison Prevention
Packaging Act; the Refrigerator Door
Safety Act; and the Flammable Fab-
rics Act. “Actually,” says Commis-
sion Chairman Richard O. Simpson,
“if you walk through the average
home, practically everything you see
comes under our jurisdiction.

Among actions taken during the
past few months, the commission has:

® Banned 13 aerosol spray-adhesive
products for six months while a panel
of scientists conducted extensive inves-
tigation, after initial research had
shown a possible risk of genetic damage
to future unborn children of those who
use the products.

® Warned 1,600 owners of the
“Electric Heater Log,” a decorative
pseudo fireplace, to unplug the units
immediately to avoid a possible fire
hazard. The manufacturer cooperated
with the commission by notifying its
distributors and retailers to halt sales
of the fireplace.

® Cited a TV antenna called “Lit-
tle Wonder” as a hazard because it
contained no built-in safety device to
prevent electrical shock and possible
electrocution. The commission made
sure all antennas were recalled from
sale and circulation and that all buy-
ers were reimbursed.

® Set mandatory flammability stan-
dards for mattresses to insure that
they resist ignition from cigarettes
and other small heat sources.

® Launched a nationwide pre-
Christmas campaign to get 1,500
banned toys off the shelves of retail
stores and to inform consumers of
possible toy-associated hazards.

® Developed a new set of manda-
tory safety regulations for baby cribs.
All cribs manufactured after last Jan-
uary 31 must adhere to the new reg-
ulations and say so on the crib label.

Beyond these very specific actions,
the commission has taken longer-

range steps whose impact will be felt
in the months and years to come. It
has begun the complicated process of
developing safety standards for a
long and varied list of products used
in and around the home. Receiving
high priority are architectural glass,
football equipment, matches, power
lawn mowers and extension cords.

In another move, perhaps of more
immediate consequence to individual
consumers, the commission has estab-
lished a toll-free product-safety infor-
mation line. Originally designed to
answer queries about toy and crib
safety, the toll-free hot line has been
extended to cover all product-safety
inquiries. The commission does not
discuss particular brands by phone,
but will send callers this information
by mail. The number is 800-638-
2666, except in Maryland (800-492-
2937). Consumers can also use this
number to report what they consider
hazardous products.

In still another move to involve the
public in its work, the commission
has established a Consumer Deputy
Program to help police the market-
place for banned products being sold
illegally. The program is now under
way in 14 cities where the commis-
sion’s regional offices are located: At-
lanta, Boston, Chicago, Cleveland,
Dallas, Denver, Kansas City, Los An-
geles, Minnecapolis, New Orleans,
New York, Philadelphia, San Francis-
co and Seattle. Calls from outside the
continental limits are not toll-free,
but California regional offices also
serve Hawaii, Seattle has Alaska un-
der its jurisdiction, and New York
includes Puerto Rico. Consumer or-
ganizations and individual consum-
ers can volunteer to serve as unpaid
Consumer Deputies who will be
trained by the commission stafl t
canvass stores. Interested persons
should call the toll-free number o
any of the commission’s regional of
fices in cities listed.



Sears own Petit Plume.

Damask draperies that
hold their shape beautifully

even after washing.

First, you want a drapery that will look lovely
F in your room. So Sears offers this rich damask in
& everything from delicate strawberry pink to o deep

e

AN ADT ) s S~ Aztec leather shade. It's our largest assortment of

fl"‘f‘?‘f\;’lj — drapery colors—16 in all.

L b )}«g 2 Then we had Petit Plume made in our largest
‘p range of sizes =33 in all.

And then we did something super-special. We
made sure the Perma-Prest® fabric would not only
machine wash, tumble dry and need no ironing —
but hold its shape beautifully. And keep its glowing
colors too, because Petit Plume is sun-resistant.

Lots of new draperies are beautiful. Sears
Petit Plume draperies are made to stay that way!

See Petit Plume now at most larger Sears,
Roebuck and Co. stores and by catalog.




¢l GENERAL FOODS announces

the fabulous new shop-at-home fashio

Simplicity is a registered trademark
of the Simplicity Pattern Co. Inc.




reative Village FABRIZAAR...

service for every woman who loves to sew!

GENERAL FOODS
nconditionally guarantees
everything you order!

eative Village FABRIZAAR
s created by GENERAL
OODS to help you save
me, effort, money and
oppingtrips. Prompt,
burteous service and your
omplete satisfaction with
ery item you order is un-
pnditionally guaranteed

GENERAL FOODS has created something
wonderful for you fashion-wise, value-wise
women who love to sew. It's Creative Vil-
lage FABRIZAAR — a professionally co-
ordinated fashion service that brings
everything you need to make smart new
clothes and home furnishings right to
your home!

Be among the first to know what’s
new in fabrics and fashions

As a subscriber, four times a year
you'll receive by mail a big, new 56-
page Creative Village FABRIZAAR
Portfolio featuring a specially selected
collection of lovely new fabrics and
fashions for the coming season . . .
plus all the things you need to make
any fashion . . . even including the belt,
buttons, zippers and thread!

Swatches of 60 new fabrics each season

In each Portfolio you get actual swatches

of 60 new fabrics chosen by experts from
Burlington, Dan River, J. P. Stevens, Klop-

man and other leading mills. You can take
these beautiful samples out of your Portfolio
... get the “feel” of each fabric ... hold it close
to your pattern and your face. Some of these
exquisite new fabrics are exclusively ours. All
are unconditionally guaranteed by General
Foods to be the finest values available any-
where in the U.S.

A whole collection of Simplicity® Patterns

/:

Preview the fabrics and fashions of Summer 74
in your home for 15 days FREE

nated to go with at least 48 new Simplicity
styles you'll preview in each Portfolio.
They're all created by top designers. . .
and modeled for you in handsome, full-
color photographs and illustrations, so
it's easy to visualize how any style will
look on you.

Shop for whatever you need by maill

Imagine! You don't have to put a foot
out your door to shop for everything —
including patterns, fabrics, hard-to-find
sewing notions and new sewing tools —
even costume jewelry coordinated with
the new fashions! You can charge your
merchandise purchase to Master Charge
or BankAmericard if you wish.

And as a subscriber to Creative Vil-
lage FABRIZAAR, in addition to your 4
Portfolios, you'll receive all these “ex-

tras” at no additional cost: a subscrip-
tion to Creative Village FABRIZAAR
newsletter that keeps you up-to-the-
minute on the latest fashion trends and
new sewing techniques . . . special
fabric offerings at savings of up to 50%
. exciting MONEY SAVING BONUS of-

fers. All this is yours for only $5.00 a year!

Enjoy the Summer '74 Portfolio
now for 15 days FREE

Simply fill out and mail the postage-paid
reply card to receive the big, new 56-page
Creative Village FABRIZAAR Portfolio featur-
ing the fashions for Summer '74. It's yours to

enjoy for 15 days FREE, without obligation.

y GENERAL FOODS.
If card is missing, use the coupon.

The beautiful fabrics are professionally coordi-

1V ABRI ki | Food ti 1974.
YOU'RE ALWAYS JUST A TOLL-FREE CALL CREATIVE VILLAGE and FABRIZAAR are service marks of General Foods C.o_r;fa‘on—@)_?_ I
AWAY FROM EXPERT HELP WITH ANY

SEWING OR FASHION PROBLEM!

As a subscriber, you can get the friendly,
professional guidance of your own personal
fashion and sewing consultant whenever
you need it — entirely FREE! How reassur-
ing to know that no matter what kind of
question you have, there's an expert to an-
swer it any time you call the toll-free number!

Creative Village FABRIZAAR

A Service of GENERAL FOODS

1112 Seventh Avenue, Monroe, Wisconsin 53566
Yes — | want to be among the first to preview the new fabrics
and fashions for S ‘74, so ph rush the brand-new
56-page FABRIZAAR Portfolio to me to enjoy for 15 days FREE.
If | decide to keep it and enjoy the continuing services of
GENERAL FOODS Creative Village FABRIZAAR | may do so
for only $5.00 a year, However, if I'm not completely delighted
with my first Portfolio, | may return it after m 15-6? free
preview and owe nothing. In any case, GENERAL 00DS
guar my compl isfaction.

AAA ‘

i

Name

Address

City

State. Zip
Send no money. Just fill out and mail coupon today.




LIFESTYLE

The Marshall Turners of Tiburon, California, take
delight in a wonderful old railroad that
makes the history of their state come alive.

The Turner family (below) takes a ride
in one of the line’s open-air mountain
observation cars, a Sierra Railroad’s
survivor from the age of steam.

= Marshall shows the children how a
steam locomotive works (left). “‘The ki
are getting pretty knowledgeable
about trains,” he says proudly. The
Sierra Railroad has been used in
many television shows, commercials
and such films as ““High Noon.”

Marshall Turner lets his young-
sters get the feel of one of

the Sierra Railroad Company
steam locomotives (above).
Outside the cab is Joe Francis,
the engineer or chief hogger.
His grandfather was a Sierra
Railroad chief hogger, too.

L= Robert Stein

Associates, decided to re- 28 makes numerous

vive steam locomotives and

The sound of steam locomo-

D.C., last year when Marshall

tives is echoing again in the
hills of California’s pictur-
esque Mother Lode country,
and Marshall Turner, the man
who makes the railroad run,
loves to hear it. The trains be-
long to the Sierra Railroad
Company, and all through the
spring, summer and fall they
carry excited passengers up
into the country of tall pines
and deep mines.

Marshall, a designer/engi-
neer, his wife, Ann, an artist,
and their children—Erin, 7,
Benjamin, 4 and Brian, al-
most 2—moved to Tiburon,
Calif., from Washington,

10

joined Crocker Associates, a

San Francisco investment
firm. A Crocker helped found
the Sierra Railroad Company
back in 1897. At that time,
through hills where prospec-
tors had panned for gold, the
railroad hauled passengers
and freight—mostly logs for
the area’s busy logging indus-
try. Eventually, the railroad
abandoned passenger service
and converted freight opera-
tions to diesel.

Then in 1971 Charles
Crocker, great-grandson of
the railroad’s founder and
General Partner of Crocker

restore a passenger run. Three
black iron horses came out of
storage and were set to work
pulling handsome old Pull-
man cars along the line’s 67
scenic miles of track. It was
an immediate success.

“The entire Mother Lode
has a rich past that attracts
and fascinates tourists,” ex-
plains Marshall, who over-
sees both the passenger and
the busy freight operations.

Each weekend from April
I to October 31, the old
steam engines are busy. Dur-
ing the day, locomotive No.

pulling crowded observ
cars and open-air gondol
into the logging countr
the heart of the line, J:
town, is the company's
Town 1897, which boas
the accouterments of th
of the steam locomotive
operating roundhouse,

vards, a foundry and

smith shop, old-time fre
passenger stations. The
also a museum and a r
rant in an old dining car
someone is always on

to show curious youn
how old-timers panne
gold. (continued on pa



Spend a milder moment ¢

with Raleigh. Em

A special treatment softens the tobaccos

for a milder taste. Introducing
Raleigh Extra Milds
Outdoor feasts pack perfectly

in this hand-woven picnic Mild natural flavor
basket by Basketville. Vermont | Lowered tar
ash and oak with plywood
cover. Yours for free B&W
coupons, the valuable extra on
every pack of Raleigh. '

To see over 1000 gifts, write
for your free Gift Catalog: Extra Milds, 14 mg. “tar,” 1.0 mg. nicotine, av. per cigarette, by FTC

Box 12, Louisville, Ky. 40201 method; Filter Kings, 18 mg."tar,” 1.2 mg. nicotine; Longs, 18 mg.
! 5 3 “tar," 1.3 mg. nicotine, av. per cigarette, FTC Report Sept. 73

Warning: The Surgeon General Has Determined
That Cigarette Smoking Is Dangerous to Your Health.

i © BROWN & WILLLAMSON TOBACCO CORP,
!




NEW SOCIAL BENEFITS

Advertisement

UK MIEDICAL CUSTS,
VIEDJCANE, SUCIAL SECULITY
SWANDI O

The past 10 years have seen a dramatic
upheaval in the area of personal finan-
cial security for people of all ages.
Hospital, doctor and other medical
costs have skyrocketed to all-time
highs. Social Security has been greatly
expanded. The government reports
that over 9.000.000 Americans under
65 now get regular monthly Social
Security checks.

In 1966, Medicare was born, and has
been undergoing changes ever since —
for example, certain disabled people
under 65 are now covered by Medi-
care. And now there's talk of a *“Medi-
care” —type program for everybody
under 65!

All these changes have been so rapid
that few people have had a chance to
grasp their full meaning. Yet, a basic
understanding of them can be all-im-
portant to your present and future hap-
piness and security.

Take Social Security, for example.
Few people realize the enormous ben-
efits that Social Security can now pro-
vide to people of all ages. Government
figures show that, in some cases, ben-
efits could add up to $100,000, $200,000
and more, and promise to go even higher
in-the years ahead, thanks in part to a
recent amendment calling for auto-
matic, periodic ‘“‘cost-of-living” in-
creases in your benefits,

Medicare, too, has been changing
over the years. The government esti-
mates that Medicare and other public
funds now pay about 68% of the total
health care costs of folks over 65. Yet,
because of the increased use of services
and rising medical costs, people who
have Medicare now actually pay slight-
ly more out of their own pockets than
they did back before Medicare first
started.

No matter what your age, with to-
day’s soaring costs of living, and of get-
ting sick or hurt, it's more important
than ever that you know what benefits
you're entitled to from Social Security
and Medicare. For example, this infor-
mation can help you figure your present
and future insurance needs to make
sure you have the kind of added security
you need and want in these days of rec-
ord-high medical and living costs,

For a valuable Free Guide to your
current Social Security and Medicare

benefits, and Free Blue Book outlining
available insurance protection to help
supplement these benefits, if needed,
from Bankers Life and Casualty Co.—
whose policies under the famous White

Cross Plan trademark now protect over
7,000,000 Americans —simply fill out
and mail the postage-free card bound in
next to this page. There's no cost or
obligation for this service.

e —

§

:
e et EFE
Changes in Social Security and Medicare mean added security for all Americans.

© BL&C




WISE AND WITTY CREATURES

IN NEEDLEPOINT PILLOW KITS

By Ann B. Bradley If you love needlepoint, you'll enjoy stitching some of these beguiling creatures.
Surrounded by a golden bargello-stitch honeycomb (left, below), our bee trio hovers on a leaf-green
needlepoint center. The quickly stitched bargello owls
(right), symbols of good luck, perch on tree limbs against
a brilliant blue-green sky. Both

pillows finish at 14 by 14 inches.
Our fabulous feline o
(below, right) is a
huggable pillow in a
crazy-quilt needlepoint
design. ltmeasures approx-
imately 12 by 12 inches.
All kits include canvas,
yarn and needle,
design, color guide
and corduroy back-
ing. (Piping and zip-
per come with
square pillows.)
Stuffing and pil-
low forms are
not in-
cluded.

Diamond-pattern bargello pillow designs » |
(below), each 14 by 14 inches, come in blue gt e
or red, with cream-and-brown accents able to handle 3., Canadian w6 B A8 e iie: P most & Hlg
Kits are complete except for pillow forms. o foreign orders 4 Tabby' cd,“;,, B e et
L] (e

| American Home
Dept. 5440

l 4500 N.W. 135th Street
Miami, Fla. 33059

s .75 post. & hdlg

6 EW Spring ‘74 61754 Fall'73 @$1.25ea
Save $1.50—Order any 2 above—We pay postage
Sales tax, if applicable
Total enclosed
You may use your charge card for any purchase over $4.98
BankAmaericard
Acct. No Good thru
[C] Master Charge
Acct, No. Good thru

7 TN
Zip Code Interbank No (Find above your name)



continued from page 10
All of this is heaven-sent for of time. Special charte

W_o_rklng on the ra"roa.d! bac_kpaCking or young Erin, Benjamin and groups reserving entire trains
blklng, the Turners enjoy belng together, Brian. During the week, their often have to book month

dad works in his office in San in advance.

Francisco. But most week- But back in Tiburon,
ends during the warm months hilly San Francisco subur
he goes up to oversee rail- 145 miles from the Mothe

road operations directly. And, Lode, the Turners have othe
of course, the entire family things to keep them bus
goes along. “The kids love Ann sculpts and paints muc
riding the trains and poking of the week. When she live
around Rail Town,” says in Washington, she showe
Ann. “And for the first time, her paintings in a number o
they know what Daddy does. galleries, and she hopes t
If they visit his office, there’s make a home for her art i
. nothing to do but play with  California, too. Marshall
the pencil sharpener. But main leisure-time interest
here, they can see what he's photography. In the past he
doing and get a sense of the designed children’s toys, aut
Old West, too.” safety devices and a hea
® Saturday evenings are spe- pump machine. Both he a
cial; that’s when the “Supper  Ann are native California
Chief” makes its six-hour run.  and happy to be back. F
The engine pulls an old-time one thing, Ann explain

\ dining car, a dancing car, a “we're an outdoor family ar

The Turners get together on the bar car and lots of happy here we can swim, sail, bik
gsvfdll of ttl":if hc:g\e (above). people. “Dinner is served as  play tennis and go back-pac
Ma:s:avIT. “\?I:":e t?a?(?rsl'g le'alzfl you watch the country roll  ing most of the year.” '
on his first backpacking trip soon.” past your window and listen Adds Marshall: “T especiz
. to guitar and banjo music,” ly love being able to work

says Marshall. a job I like and be with n

These excursions, plus trips family at the same time, I’

Ann paints in an at-home studio t on the “Wine and Cheese become a real rail fan. Wh

ieht th“alttMatrshall built f:’:‘ he: ! § Special” on spring and fall the whistle toots, I'm rea
(right). thr;ye &{Pg:;sgzawe::.s" afternoons, are so popular to climb on board, and

that they're booked far ahead whole family can come along

v P (=3

Fresh. Either you are or you aren’t!

. With Norforms'you can feel sure.
~ It’sThe Internal Deodorant”that lasts up to 10 hours!

#  Feminine odor starts inside. Norforms
stops it there.

Its the tiny vaginal suppository that
B takes only 10 easy seconds to use.

# Norforms...quicker, more effective
than a douche, and works like no spray or powder
ever can.

# And Norforms stops odor even during
your period. (They won't interfere with your tam-
pon or napkin.)

Norforms:

Norforms keep on deodorizing, re-
freshing when you need them most...every day.

£  Thats feeling fresh. Thats feeling sure.
Freshness, where you need it,when you need it.

BB NORWICH PRODUCTS/division of Morton- Norwich Proxloce. |



JUST THINK WHAT

YOUR LEGS COULD DO,
WITH A LITTLE

s“EEn mm TM

OUR SHEER ENERGY PANTYHOSE HAVE ALL-DAY MASSAGE.

Here's how our pantyhose can
make it all happen. Sheer Energy have
an all-day massage-like action. And
this helps keep your legs in action.
When you add our Sheer Energy to
yours, you'll be surprised where your &
legs will carry you. :

Itworkslike this. We make Sheer
Energy with our Springknit™ Yarn (it's
specially made to feel really springy
on your legs). Then we knit it in a - ~—

special way. Starting at your ankles, our yarn hugs your legs closely, gradually
widening as it goes up to hug the shape of your legs perfectly. It's this
springy, hugging action of Sheer Energy together with the movement of your
legs that causes our all-day massage-like action.

That's how it works. And they look like the name says, sheer— inthe
latest leggy shades like Coffee, Nude, Suntan, Taupe, Black. They're
soft and natural, and yet strong
enousgh to stand an active life.

Now for these energetic panty-
hose we re asking a very easy going
price. Just $2.99"* at the Leggs®
Boutique. Size A fits most women
50" to 54 Size B fits most
women 5’5" to 59" Just look (e
at the height-weight charton Zg&
. the bottom of the package to
find your size. Every woman
can use a little Sheer Energy.

*Fair trade price in those states where allowed by law
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our groceries
kg theyggvere made

of gold.

Of course, today food is really more precious than gold. Who can eat gold?

h

Unfortunately we can't do anything about food prices. But we do
make refrigerator-freezers that take care of your groceries beautifully.

You see they're designed to handle most food storage problems.
For instance the crisper’s seals help keep vegetables from drying out. Our
no-frost models are really frost free. And some models have a charcoal
filter to help control odor and flavor transfer from one food to another.

You can even order a model with the famous Whirlpool lceMagic®
automatic ice cube maker.

When you consider the price of food, it will pay you to consider a
Whirlpool refrigerator-freezer.

<=
Whirlpool

Home Appliances

We believe quality can be beautiful.




GOOD-SENSE GUIDE TO
WASHERS AND DRYERS

Dirty clothes! Don't you, sometimes
wish you could make them disappear
—and then reappear all clean and
fresh? It’s wishful thinking of course,
but today’s washers and dryers do
make the whole operation pretty pain-
less. If you choose the right laundry
equipment and use it correctly (see
“Washday Wonders,” page 48), your
Jaundry chores will be a breeze.

BASICS: SIZE AND QUALITY

One most important consideration in
choosing a washer and dryer is size.
Consider how much room they take
up and how much they can hold, keep-
ing in mind your average size wash
load. Exterior dimensions for regular-
size automatic washers and dryers are
fairly standard: 28 inches deep, 43
inches high, 25 to 31 inches wide.
Capacities range up to 20 pounds (dry
wash), but remember that poundage is
only one gauge: The sizes and types
of garments determine a full load.

Quality isn't easy to judge, but there
are certain specifics to look for. Both
washer and dryer should have an over-

all sturdy look and feel; both should
have the Underwriters Laboratories
seal. Inside and outside surfaces should
be durable. Since the washer will be
in contact with water, detergents and
bleaches, the interior parts (tub, inner
walls, pumps, water lines) should be
rust- and corrosion-resistant. Look for
smooth, easy-to-clean, nonrusting ma-
terials in all lid hinges, dispensers,
filters and lint traps. Make sure con-
trols are conveniently located.

WHAT WASHERS CAN DO

Most people today buy automatic,
top-loading, agitator washers. Prices
for a regular-size automatic vary from
$170 to $300.

Wash cycles: Different items need
different wash cycles, depending on
fabric, construction, color and amount
of soil. To meet the special require-
ments of each wash load, there are
four variables: water temperature,
wash time, degree of agitation, spin
speed. Some machines are pro-
grammed so you can select all four
with the push of a button, but this is

Building or

remodeli

This new gui

This new edition of our free

24-page booklet will help you make
the right decisions in the important
matter of selecting and installing

windows and gliding doors.

?

e

will help!

Send today for this informative,
tull-color guide packed with helpful
hints and facts, plus descriptions of
Andersen Windows and Gliding Doors,

botk Wood and Perma-Shield®,

Please send me your free booklet, “How to

get good windows.” Mail to: Andersen
Corporation, Bayport, Minnesota 55003

I plan to build.[J I plan to remodel a

Name____ £

Address .

City
AH 44

20

— - State

Andersen Windowalls

HNSEL Zip A

expensive. Be sure you have the flexi-
bility to select the right cycle for the
items you wash most often.

Amount of water: You should be
able to match water level to the size
of your washer load. This will save
hot water and detergent, and produce
better results. Two ways are common-
ly used to fill the machine with water.
The best is the pressure-fill method,
which lets the machine fill until a pres-
sure mechanism indicates that the
right amount has been reached. The
second type is the timed fill, which lets
water enter for a predetermined period
of time. A disadvantage: If you forget
to open faucets or have low water
pressure, the machine could begin
washing on little or no water.

Special cycles: The permanent-press
cycle adds a cold rinse before, or at
the start of, the spin in wash and rinse
cycles. This helps prevent wrinkling
and is important if you line-dry per-
manent-press items. (If you dryer-dry
them, the heat of the dryer will re-
move wrinkles.) 4 very short, fast cycle
involves a separate little washtub that
fits over the agitator for small loads.
A dispensing system lets you add de-
tergent, bleach, softener; these are
dispensed automatically. There are
three special cycles that deal auto-
matically with extra-dirty clothes: the
soak or pre-soak cycle that precedes
the wash; the pre-wash cycle that gives
a short initial wash before the regular
one; and the extra-rinse cycle.

THE DRYER STORY

Dryers operate on electricity or on
natural or bottled gas. Gas dryers usu-
ally cost more, but are cheaper to op-
erate. Automatic electric dryers range
in price from $125 to $300; compa-
rable gas dryers cost about $30 more.

Drying controls: The timer-type
control lets you select your own drying
time; the thermostat-and-timer lets you
control both time and temperature.
The electronic-sensor control “feels”
the moisture in your clothes and gives
them just the right drying time. Tem-
perature controls include regular, per-
manent-press, delicate, air-fluff and
damp-dry settings.

Lint filter: This is a necessary fea-
ture on any dryer. Check to see that
it is located conveniently.
WASHER/DRYER CARE

Once your washer and dryer are in-
stalled (and have this done profession-
ally), they require little maintenance.
Lint filters need regular cleaning. Dry-
er ducts must be checked once or
twice a year. Exteriors should be
cleaned occasionally with a mild de-
tergent solution. Protect the washer’s
water hoses by turning off faucets
when not in use. Never use flammable
materials. Read the booklet that comes
with each machine.—Jeanne M. Bauer
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arning: The Surgeon General Has Determined

hat Cigarette Smoking Is Dangerous toYour Health. [N CERSRERIEIL
SUPERKING: 19 mg.“tar", 1.4 mg. nicotine, av. per clgarene FT{}Repon' ;




AMERICAN HOME TRAVEL PLANNER

Are you thinking of taking a vacation trip? Most people are. To help | 1 MASSACHUSETTS PLANNER
you plan your trip, we have listed major vacation areas in the column | 4 coioriul vacation guide and poster
at right. Please check the free travel information you would like and | points the way to more all-around vaca-
circle corresponding numbers listed under the space for your name | tion value for the entire family.

and address. And to guide us in providing more travel information

for you in the future, please answer the questions we've listed below. 2 NEW YORK VACATION

This 96-page all-color booklet lists the
more than 500 tourist attractions that are
available to visitors to the Empire State.

3 SOUTH CAROLINA TRIP KIT

Here's a packet containing descriptive
material on campgrounds, state parks,
beaches, mountains, golf courses, his-

e A T SRR e L S O SN (T e LB [
mait 10: American Home rravei pianner
P.O. Box 8586, Philadelphia, Pennsylvania 19101

PLEASE SEND ME THE ITEMS CIRCLED. All items are free

(Allow 3 to 5 weeks for delivery and be sure to include your zip code.)

® |f you traveled “A”'”‘ toric houses and gardens—plus a big
T e 'r:g;’r"‘d‘(')Cfmt?yysr";h"” full-color booklet and South Carolina
eans nsporta- . Cruise
i i Y highwsé
WU 5, tion did you use? : %‘”" ghway map
rain

4 CONNECTICUT HOLIDAY

Along with a vacation brochure that lists
points of interest and local accommoda-
tions, there’s also a comprehensive road
map for the fuel-wise planning of inter-

aJd;css
- ® Where did you go on that
zip code international trip?

city stéte

|
|
|
|
|
|
|
|
|
|
|
I
’ Iltems requested: 123456 ® Traveling interna
I
I
|
|
|
|
|
I
|
|
|
|
|
|

tionally, did you use

g D'g you ;md/or XL Ne. a travel agent? Ve No esting side trips
members of your Jomestic A packaged tour? Ye No
- 2 B I < t
R e weis R 5 TRAVEL RHODE ISLAND
tion lrlphm? the past trips? G ® Within the next ; The vacation kit has brochures detailing
12 months six months, are you - o the boating, swimming. scuba divin
lanning to take - 9 "

A A. Auto g;nmstlgc OIPaSIH':"' saltwater fishing, camping, golf, music

If you traveled S o g » \ festivals and house tours—plus a tourist
domestically, what D NL?’" sl e 7 guide and map

y Jus - Bermuda C B @ .

means of transporta- . Campor or e Within the next  Canado

tion did you use? mabile

home six months, are you  Soribbean

Bahamas

6 ORLANDO, FLORIDA, INN

i S S R |

2 planning to take an Europe A brochure describes the family vacation
® What accommoda- :;\Aful(:: international plea- H i features of The Rodeway Inn, close by
tions did you use oth- B Motel sure trip? If so Paclfic the wonders of Disney World: family-
er than a camper or friends or where? Central or plan rates, children's menus and activi
mobile home? relatives . Americo e e 3

. ties, swimming pool
_________________________________ -

Vacation? Business trip? Whe
ever you travel, and you need
money, you can get it with yo
Master Charge card. It’s good
for cash at over 16,000 Mast(
Charge card banking offices
across the U.S. And it’s good i
thousands of places abroad,
too. So when you travel .. .tra

relaxed.
e




l.° :
:..-x, ) Genuine Oriental jade jewelry in lovely ornate
. ‘ v settings. It's rs for a fraction of its comparable
< retail value, when you send us the box tops from
: Ve any variety of Knox Drinking Gelatine.
L o L : In three out of four cases, Knox makes nails
s N 2 : L/ less brittle. It helps them grow =
; 4 o : harder. And that helps them grow

longer.

You can have it in sugar-free
Orange and Grapefruit flavors. Or
Plain, if you like..

0
~ B So what are you waiting for?
ars Get growing! DAIING GELATINE

N

Knox Oriental Jade Offer, P.0. Box 485

0
Brooklyn, N.Y. 11202
the appropriate box.

1 the
a check or money

Write-in ach item desired Ir
e required number of box tops plu
der for correct t amount
e payable to Knox Jade Offer.

] Adjustable ring. $1.75 ea. plus 1 box top.

CrPmenan “nsd

Pendant & . Chain. $2.25 ea. plus 1 box top

Earrings (no pr. plus 1 box top.

Earrings (pierced) 5 pr. plus 1 box top.

$6.50 plus 3 box tops.
Entire (pierced Earrin $7.50 plus 3 box tops
entire set (non-pierced earrings)

Entire set (non-pierced Ear

arable retail

31, 1974. Allow 4-6 weeks for delivery
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Maybe your husband will notice his vegetables
if you hide them in a little onion sauce.

When your husband sits down for dinner, he may never notice his
vegetables. Even when he eats them.

But Birds Eye® has changed all that with Combination Vegetables.
Like our Mixed Vegetables with Onion Sauce
for instance. Corn, carrots, peas, green
beans, and baby lima beans, nestled in a
¢reamy onion sauce.

They're delicious. And your husband
can’t help but notice them. Because they're
not quite like anything he's ever seen.

Birds Eye Combinations
e

(Above photograph is 2 times actual size.)

Johnny was sold on the place
the minute Joanna showed it to
him—and bought it because he
knew she loved it so much. The
house has provided a setting for
the Carsons’ new life together—
and an ideal way for them to ad-
just to West Coast living. Until
mid-1972 Joanna and Johnny
were dedicated Easterners.

What convinced Johnny about
the house, along with his wife’s
enthusiasm, were the amply sized
rooms and grounds, and the
swimming pool. But what capti-
vated Joanna was the Kitchen,
and this was the room she gave
most of her attention to. “It

* | wasn't a question of remodeling

it,” she points out, “just bringing
it up to date, making it suit the
casual way we live.” The results
of Joanna's updating are on pages
66-67.

The Leroys had wanted a
kitchen their staff could manage
—and make frequent entertain-
ing as smooth and effortless as
possible. The Carsons wanted a
Kind of retreat, a special place
where they could feel comfort-
able together.

No structural changes were
made. and none of the size was
lost—the room still measures 15
by 30 feet. But with new, soft
lighting and the use of pattern
and color (the brown tones are
both Carsons’ favorites), Joanna
made the room warm and very
personally theirs. Whether sip-
ping coffee from a restaurant-
style built-in coffee maker or dig-
ging into a hearty Sunday break-
fast—the bacon-and-eggs routine
is Johnny's specialty—the Car-
sons really live in their kitchen
and enjoy it.

Each is slim and active, and
blessed with the ability to ignore
calorie counts and indulge as they

Johnny relied primarily on Joanna;
she banked on her intuition and a
clear-eyed guesstimate of what would
delight them both. She followed a lot
of leads, kept a host of real-estate
agents occupied and tramped through
every door that was opened to her.
But nothing seemed to click. Just as
discouragement was setting in, she
happened on a house that movie pro-

CALIFORNIA
LIVING,
CARSON
STYLE

House-hunting for newlyweds Joanna
and Johnny Carson was a trying and
frustrating experience. There were
problems of location to look to and a
set of needs to be met, but the main
difficulty was time. Johnny's demand-
ing schedule—the tapings for his top-
rated “Tonight” show on NBC-TV,
the nightclub and theater dates—did
not permit leisurely search.

24

ducer-director Mervyn Leroy owned
in a secluded section of Los Angeles,
and she knew this was it. The Leroys
had built the house themselves and
filled it with elegant details and an
obvious love of southern California in-
formality. Its traditional features,
combined with the sleek look of
wood, stone and glass, made it a
house for all times.

please. “Johnny is basically a
meat-and-potatoes man,” says Joanna,
“so I've learned to make roasts and
stews, And he's learned to love the
lasagna and spaghetti that are my spe-
cialties, as well as Italian sausages with
green peppers. In this kitchen I always
have the urge to experiment.”

The Carson kitchen is not only a
marvel of design, but also of loca-
tion. It’s accessible to the garage—so
groceries can be brought in easily—
and also to the backyard—making al-
fresco entertaining a breeze, no mat-
ter what the fare is. It's only a few
steps from the dining room and is
also handy to the pantry, where the
bulk of Joanna's serving pieces are
stored. It’s certainly the most-used
room in the house—a haven for this
essentially home-loving couple.
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Sears Sudbury Square Collection.
Superbly quilted.
Beautifully priced.

Romance your bedroom with a beautiful bedspread
from Sears Sudbury Square Collection. Choose from 3
unique designs. Like the charming Mandarin Stripe shown
above. Pinedale, our colonial tree of life. Or Staunton, a
lovely old-fashioned floral. :

Delicate looking. Yet made to last. The quilting is
“lock-stitched"’ to prevent threads from raveling. Each
design has its own quilting pattern fo harmonize with it.
And every spread is pattern matched ot the seams.

The chintz is 100% cotton, backed with the same
soft nylon tricot used in finest lingerie. Lushly filled with
Sears Dura-Puff® polyester. Easily dry cleaned, of course.

These are the elegant bedspreads you expect to find
in a decorator's shop. But they're only at Sears. At
most larger Sears, Roebuck and Co. stores, or by catalog.
We think you'll be astonished

at the price.
onlyat|[DEATS
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Weathered gray siding and sloping roof of the “Westport,”
a Stanmar manufactured home, echoes surrounding dunes.
Back view shows some of the “‘custom’’ modifications:

clerestory windows, extended deck, outdoor shower near door.

Robert Nadel, a busy New York management con-
sultant, was seeking a weekend retreat. His happy
choice of site was a quarter-acre oasis in the dunes—all
sand and sea grass, not far from the ocean—that he
bought on the eastern shore of Long Island. Looking
for a house to build there, he decided on a Stanmar
manufactured model. “I'd seen Stanmar homes here
on the island,” he recalls. “I liked the lines and the
way they blended with the sand and sea.” A manu-
factured home, he felt, offered the best-quality design
for the price, plus a chance to make “customized”

‘mun]

LIVING-DINING ’

MASTER  |CIBATH|

RAMP 8.
I DOWN
1A e | I
ro*/h;j l DECK A
| ROOM
BEDROOM [%8] KITCHEN ’ ?ED U?(
96" x 14 I x 116" ' k

B BALCONY | LIVING-DINING

changes. These, which he requested when he ordered
his house, were possible because of the post-and-beam
construction, that makes load-bearing walls unneces-
sary. Exterior walls are prefabricated, but as interior
components are assembled at the site, altering the basic
plan somewhat can be easy.

Bob chose the “Westport” model in Stanmar’s Con-
necticut series, because of its uncluttered interiors,
with large windows, vaulted ceilings and flow-together
spaces. “I wanted an informal place for relaxing,” he
says. “And it had to be maintenance-free.” (continued)

When he ordered his two-
story Stanmar house,
Robert Nadel asked that
the deck be enlarged to
sweep around two sides of
the house—and kitch-

en, stairwell and balcony
be opened wide. House
contains 1,600 square
feet, excluding deck.

. UPPER

LOWER FLOOR P D FEET

e 156" x236 ”
5 I BEDROOM =
i = 1I'x13
J UPPER FLOOR

Richard Meek
Shopping Information, page 98
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STAIN REPELLER

(23 we make line
a1 furniture like this...
then call it Flexsteel?

Durable enough to last the life of the sofa or chair. (They'll
never spring up with a “‘b-0-i-i-n-g"" as ordinary coils can

Why indeed? Flexsteel doesn't begin to describe the
cloud-soft foam comfort that seems to surround you
Or the unmistakable perfection of detail only hand do after long, hard usage!)
fitted upholstering by skilled craftsmen could achieve As you can see from the pictures below, every other
Or even the styling you sensed on sight was right facet of Flexsteel's construction reflects the same pains-
that's as exclusively yours as a Paris original taking attention to quality, From the unique spring . . . to
No, the origin of Flexsteel is actually an in- § the solid hardwood (mostly oak) frame . . . to the IhICk
side story. About how this fine furniture is built, thick latex cushioning and selected hne fabrics, pro-
not how it looks or feels tected against soil and stain by Zepel. This is
It starts with the patented steel spring under perfection. This is Flexsteel
the luxurious exterior. These flexible steel These are just some of the reasons why Flexsteel
arches are made of the finest blue watchspring fine-crafted furniture is selected by many famous

steel for maximum seating comfort and support. X /’f decorators. . .and has been for four generations.

-
- . ’
Every detail in the upholstery pro- Flexsteel makes a production out

Lifetime springs are permanently Beautiful prints are outline-

attached to the solid, kiln-dried quilted using lockstitch, un-  cess receives careful attention from of every furniture detail . . . up to
hardwood frame. Frames are breakable, continuous skilled craftsmen who are the high- and including final finishing and
double-doweled, not just glued. filament nylon thread, est paid in their trade, thorough, complete inspection.

F1 EXSTEE Lf’f e;f'

. the |onger you own it,
the more you'll like the name!




continued
Space-filled oasis suits a dune setting.

The “Westport” is built mostly of easy-care woods:
cypress exterior siding, oak floors, barn-board siding in
the living-dining room. Bob enlarged the kitchen by
shrinking the downstairs bedroom. He also opened the
stairwell and balcony to the living-dining room, added
huge clerestory windows and expanded the deck to
integrate the house and its setting. With all these mod-
ifications, the house—built in 1972—cost him only
$45,000, excluding appliances, fireplace and the cost
of a well and septic system.

The “Westport™” is one of 60 basic Stanmar models.
All are available nationwide, to be shipped to the site
(shipping costs vary according to location). For catalog,
send $2 to Stanmar, Inc., Dept. AH, Boston Post Rd.,
Sudbury, Mass. 01776. -Jane L. Lawrence

Sense of spaciousness in
living-dining room (above)
is created by double-height
ceiling, fireplace wall and
the openness of simple
balcony and stairwell.

Sliding glass doors lead to
cedar deck (left) where Bob
and a friend soak up sun-
shine. “For me,"” says Bob,
‘“this is the perfect retreat
—quiet and isolated.”

Living-dining room (right)
is light-filled with generous
dune views. Kitchen at rear %
is convenient and open.

Regular: 12 mg. “tar”, 0.7 mg. nicotine,
Menthol: 11 mg. “tar”, 0.7 mg. nicotine, av. per cigarette, FTC Report Sept. ‘73.

Warning: The Surgeon General Has Determined
That Cigarette Smoking Is Dangerous to Your Health.

© Lorillard 1974
‘
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" True Menthol:

U.S. Gov't. tests show True menthol cigarettes
lower in both tar and nicotine than 98% of all
other.menthols sold. Think about it.

Shouldn't your next menthol be True?

HELP
ABOUT THE
HOUSE

NEW FLOOR CAN BE BRICKED

Can we have a brick floor in the
new room we're adding to our house?
If so, is it a job we
selves?

can do our-
Arthur Painter
Seattle, Wash

A brick floor is certainly feasible,
and can be done without much diffi-
culty by following these suggestions:
If you want the bricks to be level
with your other floors, the subfloor
they're laid on must be lower than
the others—how much lower depends
on the difference in thickness between
the bricks and your other floor sur-
faces. If you put in a concrete sub-
floor, be sure it's smooth, and cover
it with two layers of 15-pound building
felt. Be aware, however, that a subfloor
of % -inch plywood is just as satisfac-
tory as concrete
ered.

Use bricks that are dense and soak
up little moisture. Lay them directly
on subfloor, without mortar. Whatever
hricks

and need not be cov

—nttnmm  wrmse Aamida an  the

should be set in snugly. Then sweep
fine sand into joints and allow floor
to settle for a couple of weeks. Cover
entire surface with two coats of ma-
sonry sealer—to hold sand in place
and protect against staining. When
sealer is dry, apply a liquid floor wax

REFINISH CABINETS WITH CARE
Can I restain and revarnish
wooden kitchen cabinets
moving the old varnish?
Mrs. L. M. Hoffius

Grand Rapids, Mich
T'he cabinets refinish easily if you
don’t mind changing their appearance.
First, wash the cabinets with detergent
solution. Rinse and go over surfaces
with sandpaper or steel wool. Then
brush on alkyd primer and semigloss
or high-gloss enamel. Or you
spray on coats of aerosol paint.

my
without re-

can

SHELLAC SECURES DOORKNOB
What can I do to keep my closet
doorknob from coming off unexpect-
edly? The screw in the neck of the
knob is continually working its wa)y

loose.

C. Graham
Framingham, Mass
Just put a drop of shellac in the
screw hole before you tighten the
screw. When shellac hardens, it will
act like glue to hold screw in place.

BUILD BOOKSHELVES TO SIZE
What are the most common dimen-
for bookshelves? I'm about to
build an entire wall unit and would

like to know the ideal sizes.

A. Solomon
Freehold, N.J.
Bookshelves are usually built using
boards with a nominal width of 10
inches and a nominal thickness of 1
inch (actual dimensions are somewhat
the shelves are supported
only at the ends, they should not span
more than 32 inches. For spaces up
to 54 inches, either install supports
under rear edges of shelves or make

sions

less). If

the shelves out of boards 1% inches
thick.

The amount of space between
shelves will be determined by the

books you plan to put in them, but
11 inches is a good average to aim
for. The top shelf shouldn’t be more
than 6 feet above the floor unless
you have very high ceilings and lots
of books—in which case you'll need
a ladder or library steps to get at those
located on top.

For help with a home-maintenance
or repair job, write to: Dept. HAH,
American Home, 64/ Lexington Ave.,
New York, New York 10022. Letters
are answered promptly; those pub-
lished are selected for their broad gen-
eral interest.

29
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A beautiful put-down.

Put down the Bold One, a
colorful cushioned vinyl from
Mannington's fabulous Million
Air Collection. In red and five
other fashionable colors.
Beautifully easy on the
. and the feet.
Best of all, you don't need
to put down any wax . . . its
gleaming surface cleans up
easily with a damp cloth.

Figure on less than $100

eyes . .

installed for a normal-size room.
Or, do-it-yourself and save. For
most rooms, our wide rolls
completely eliminate seams.

Mannington—the name to
ask for at floor covering dealers
everywhere. Or, write to us for
dealer name, a free mini-sample,
and colorful booklet showing 32
other designs and over 100
color combinations of our
beautiful put-downs.

Tough. Smart.
And out to
Floor you. Q

MannincGTd

Mannington Mills, Inc.
Dept. AH4
Salem, New Jersey 0807

Other fine floor coverings
Wellco Carpet Corp., of
Calhoun, Georgia. A wholl
owned subsidiary of
Mannington Mills, Inc




SPRING GUIDE
TO LIVELY LIVING

Whether it’s a simple home spruce-up or something pretty you create, make
this wake-up season a time for stay-at-home pleasures. —Marcia Wallace

Somehow it always comes as a surprise. Yesterday it
was winter, with slush and leaden sky. Now, today,
spring’s there, right outside the window. Only the first
signs, of course; a faint haze about the bushes—green
but not leaf-shaped yet, three pokey spikes in the
flower bed (was that where you put the crocuses?),
the sudden soft look the air has, though you know in
your heart that if you open the window, you'll freeze.
But that’s all right. Winter’s on the wane, and life will
start being lovely after all.

As recently as last April, spring signaled family
take-offs. This year, more and more travel is geared
to gas-saving. So you might spend this new season
spring-watching in your own corner of the world. For,
much as we hate to credit the energy squeeze with
accomplishing anything good, we do think a stay-at-
home spring is cause for celebration, for relaxing and
enjoying special niceties. With a little imagination, you
can makeit. ...

Something bright—like painting a window box yel-
low, a kitchen chair orange, or giving the porch or
your bedroom a new blue sky.

Something flowery—fill a white ironstone pitcher
with forsythia or apple branches to bloom early in-
doors. Buy a pot of pink hyacinths or paper narcissus
that smell as pretty as they look.

Something house-proud—with summer in mind. May-
be this is your year for new garden furniture: lacy
wicker or rattan, or very now-shaped.

Something crafty—that you've never done before, be
it crewelwork or macramé or rug tying or a patchwork
quilt. (See page 36 for possible projects.)

Something deep-breathing—such as walking in spring
woods or along a beach with no footprints, or just get-
ting out for a jog around the reservoir. Without get-
ting intense about it, you might even inaugurate a
morning bend session for the sake of summer’s midriff.

Something clean and shiny—and it should show.
Perish thoughts of in-depth grandmotherly house-
rousts. But do wax a floor, wash windows, starch cur-
tains. Or better still, hire someone else to do it.

Something wild—Ilike painting a family mural in the
playroom or garage. Color the surface white first and
have a resident artist (age no object) do a small-scale
rough sketch. Then give the wall a fresh coat of butter-
flies, flowers and other young creatures of spring.

Something sweet-smelling—involving sachet balls,
scented spray or shelf paper and your linen cupboards.
Or tuck in unwrapped cakes of lavender soap.

Something sporty—Ilike investing in a croquet set
(or badminton or bocee) for the yard.

Something childish—you can teach the kids “Terri-
tory,” “Ringolevio™ or “Capture the Flag” after supper.
In case you've forgotten the rules, Fred Sturner’s
What Did You Do When You Were a Kid? (St. Mar-
tin’s Press, $6.95) will refresh your memory. Then
hang an old-tire swing from the branch of a tree—just
because it’s spring and it’s so nice to be home.
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Spring Sundays are
for enjoying good
food, special friends
—and having fun.

Now is a time to celebrate: the tulips
coming up, robins coming back, a
batch of splendid Easter eggs that
deserve showing off. But best of all,
it's a sunny new season, so why not
share some of its joys with people you
like?

Sunday brunch is a beautiful way to
do it. For starters, it’s gloriously ad-
justable. The only rules that count
are what works best for you. Easy
timing—noon or 12:30, or 1:00 till
whenever—means no rush at either
end: fewer problems for you setting
up or for guests getting home on a
school night. No pairing or age-mix-
ing problems either. Invitations by
the family-full not only introduce
interesting new kids and grandpeople,
but do away with the sitter hassle,
besides. And at brunch any number
can play, provided each is allowed
spread-out space for sitting, chatting,
crosswording or ball-game watching.
And let’s face it, a stand-up brunch is
no brunch at all. Better two Sundays
of 15 (repeated plans, ditto success)
than one uncomfortable thirtyish af-
ternoon.

Sounds like a party that even a
hostess could love. And the happy fact
is that you can—because so much can
be done ahead that you can be right
there enjoying. Of course, it takes pre-
planning (doesn’t everything “ca-
sual”?). But with fresh spring colors
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and flowers and foods to start with,
even the work you do will have a
party feel about it.

Make a basic beginning. Set your
date, time and cast two or three weeks
ahead. Mailed invitations (“marker”-
penned notes on bright postcards) get
the facts straight and serve as remind-
ers as the big event approaches. Phon-
ing yields quick answers and a chance
to substitute for early regretters.
Either way, keep track of numbers
and the approximate child-to-grown-
up ratio.

Lead off with a lighthearted toast.
Forget winter’s hot toddies and salute
the spring with iced fruit flavors: with
a “Blanc Orange” (half dry white
wine and half orange juice), a “Friend-
ly Finn” (cranberry juice, a jigger of
vodka and a spritz of soda with ice)
or an “Islander” (apricot nectar spiked
with Hawaiian rum and a lime slice).
Pour nonalcoholic versions for the
kids.

Develop a do-ahead menu. And here
again, keep it on the light side: Build
around a dish designed—with minor
variations—to please both adult and
child palates. Crepes are ideal; you can
make them ahead by the dozens,
freeze, then defrost and fill them with
anything creamed (chicken, seafood,
mushrooms and spinach, ham), sauce
them, bake them and keep them ele-
gantly warm on a heating tray. Oth-
er all-age pleasers: cheese-and-onion
pies; creamed chipped beef and chick-
en on toast with “boys” (bowls of
chopped onion, capers, toasted al-
monds, raisins, sieved egg); chafing-
dish scrambled eggs with chives,
smoked salmon, sour cream, crumbled
bacon and/or sautéed mushrooms;
pancakes with fruit toppings, honey,
syrup and whipped cream. Add a meat
(hot sausages, cold sliced London broil,
smoked tongue, salami, prosciutto) and
toast, sweet rolls or streusel cake;
jelly and condiments; finish with the
freshest fruit (maybe plump whole
strawberries with powdered sugar),
milk and coffee.

Analyze the equipment picture.
Brunches are best served buffet style,
which means—depending on your
menu — you should check to see
whether you have and/or need the
following, in addition to serving dish-
es, plates, cups and saucers, silver:
pitchers for drinks; a chafing dish; hot
plate (the latest, topped with smooth
ceramic, is handsome, indeed); warm-
ing trays and bread baskets; in-
sulated hot/cold containers and a
super-size coffeepot. Have some tray
tables for nonbalancers and as many
floor-sitters’ cushions as you can
muster.

Do some special spatial relating.
Like where will everyone eat, drink,
sit? If it's anything near warm enough,

you might serve drinks outdoors (in
case of a sudden chill, it’s easy enough
to move back in). Set out food as near
to the kitchen as you can, to minimize
back-and-forth mileage. Make sure
you've enough grown-up sitting spots
in the living room, den or family
room. And if you possibly can, ar-
range for the kids to be themselves in
a room that's their own—and apart.

Set a sunny table. Treat yourself
to the prettiest, springiest tablecloth
you can find—crisp-striped or flow-
ery, yellow or pink or very new green
—and harmonizing no-iron cloth nap-
kins (ecologically great, and strong
enough to wrap single settings of sil-
ver in).

Do something fresh with flowers.
Arrange a centerpiece using white
pots of blue ageratum, scarlet im-
patiens, pansies (set them out in the
garden later); or put cut daisies in
snifters or demitasse cups dotting a
grass-green table; or pop iris and
tulips (vellow and white) in a frosted
silver bowl. Tuck a magnolia branch
into a pitcher you love for the table
in the hall; or scatter miniature bou-
quets of johnny-jump-ups or garnet
roses on tabletops around the room.

Mobilize youth to help. For there’s
much that they can do: opening the
door, taking coats, passing and refill-
ing plates, keeping buffet dishes filled,
watching very young guests if they
need it. Kids can be of enormous help
—and even enjoy it.

And plan on having a wonderful
time. With food that can’t miss, nice
people to dine with, a pretty table—
and the whole long, lazy Sunday after-
noon to enjoy—how can you help it?

rom West Bend come two new

brunch-time ecase-makers, now
in better stores. The “Odds 'n Eggs”
pan has a hinged top that opens
flat to become an extra cooking/
serving unit. The pan is perfect for
frying ham, bacon, sausage, hash
browns—and eggs any way you
want them: 2 sunny-side up in one
unit, 2 scrambled in the other. You
can also flip together a 3-egg
omelet; or break 2 eggs into special
cups, cover, poach. Cost: $7.95.

“QuikDrop II” is an automatic
drip coffee maker—twin carafes
and two separate heating/warming
units—that makes 2 to 16 cups.
Brew one 8-cup carafe’s worth
(speed: a cup a minute); if you
need more, shift carafe to the sec-
ond warmer and brew the second
carafe. Cost: $49.95.

Mirro has a new “Three-In-One”
10-inch-square frypan with three
compartments—for cooking differ-
ent foods at once. Cost: $4.59.




Frigidaire and General Motors present
the first refrigerator that talks back.

LAR Y | § U

We've added an unusual accessory to our 3-door refrigerator. A portable AM-FM radio, cassette tape
blayer and recorder that fits neatly into the top freezer door. We call it the Frigidaire Conversation Piece.
Instead of leaving important messages on notepaper and hoping they’ll get seen, you can record them on
ape and be sure they'll be heard. You'll also be able to play your favorite taped music. Record recipes and play
hem back while you cook. Or learn a language while you bake. It might even be able to teach an old dog
ew iricks. And because the radio is in the door, think of the extra counter space you'll save.
Like every Frigidaire refrigerator, this one has rugged interiors built to take years of tough treatment. It's
ompletely Frost-Proof, too. And because it's backed by the engineering skills and technology of General Motors,

‘s as beautiful as it is dependable. The hydrators and the food compartment covers have the beautiful look
f smoked onyx. And the shelves are elegantly trimmed with the look of teakwood.

If you're looking for a refrigerator that combines brilliant innovation with reliability, Frigidaire is the
efrigerator to buy.

For more information, write to Frigidaire, Box 999, Dayton, Ohio 45402.

Or go to your Frigidaire dealer and see our new refrigerator. It has a lot to say for itself.

Frigidaire. Home Environment Division of General Motors. .




Kirsch announces

henandsak

Six quilted bedspread /ensembles,
each weaving a tale of ‘authentic Early America.

You're looking at the first true col-
lection of actual replicas of 18th
and 19th century Early American
quilts. Each design is distinctively
different. And each is available
with matching ruffled pillow shams,
dusters and draperies.

The Shenandoah Story. Unlike
other so-called Early American col-
lections, each of these bedspread
patterns is an exact replica of an
original which has been fastidiously
researched and duplicated.

Kirsch went a lot further in recap-
turing the beauty and charm of
these Early American quilts than
meets the eye! We devised a
method for stitching two or more
different quilting patterns for the
look of real handmades. Then we
specified a polyester filling which
feels remarkably like the cotton
batting of yesteryear. Finally, we
used muted colors to simulate the
fading inherent in the originals.

Heritage

Rose Wreath

Only Kirsch brings you such
authentic Early American patterns
plus quality workmanship as mod-
ern as tomorrow.

So do something not only historic
but dramatic for your bedroom.
Something that will immediately
transform it into one of the most
distinctive rooms in your home.

A short history of each pattern in
The Shenandoah Collection.

HERITAGE: Sometimes called a “borning
quilt,” this pattern, which shows a distinct
Elizabethan influence, was among the first of
its kind to appear in Colonial America, It
was a tradition for friends and neighbors of
a new mother to prepare an elaborate bed-
covering for her which was used on the occa-
sion when they welcomed the new arrival.

ROSE WREATH: The rose has always topped
the list as the most popular of all flower de-
signs. Instead of a singular pattern, it was
sometimes interspersed with other designs be-
cause of its light, well-balanced look. This
color combination follows that of the original
hand appliqued silk spread of the early 1800's.

LOG CABIN: Patchwork quilts are uniquely
American. They evolved out of the frontier

women'’s ingenuity in utilizing every scrap of
material that was salvageable, usually from
dressmaking leftovers. This Shenandoah pat-
tern was copied from sections of an original
early 19th century patchwork.

FRIENDSHIP: Like many Early American
quilts, Friendship patterns were the collective
work of women who combined their individ-
ual skills at quilting bees. Friendship quilts,
however, were usually designed as special
gifts for leading citizens.

SNOWFLAKE: Inspired by their simple beauty,
pioneer women worked nature’s geometric
compositions into many of their quilts. The
snowflake was one such design. But, unlike
other Early American patterns, the snowflake
color combination seldom varied from blue
and white. Like all the other patterns in The
Shenandoah Collection, this one was taken
from an authentic Early American original.

EIGHT-POINT STAR: Another popular geo-
metric design was the star. Its symmetry led
early quiltmakers into literally hundreds of
variations, with the most popular star patterns
being named after every state in the new
Union, other nations and famous men.

The Shenandoah Collection can be
found at fine stores throughout the
country. For the name of the one
nearest you, write: Kirsch Company,
Sturgis, Mich. 49091.

Friendship

Kirsch\

Where quality
still means something.
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“HIGHS FOR
CRAFTING

The time was when crafts were some-
thing you did at camp, or wobbly
pottery thrown in a bohemian loft
or storefront. No one talked of bar-
gello, let alone macramé. Only your
great-grandmother had quilted for sure.

Now all these and patchwork, too,
are part of the New Craft Thing
that's sweeping American homes,
bringing with it all kinds of fresh
designs and shapes to play with. On
crewel samplers, boats sail and bal-
loons ascend. A patchwork coverlet
comes with a Raggedy face and arms
to cuddle a child with. Needlepoint
covers totes and tennis racket covers.

But where do you begin when
there’s so much to choose from? To
find your happiest medium, browse
a bit; check books, the pages of this

magazine (see below). Here are some
favorites to consider:

In the lap-work department, needle-
point is to love because it's so porta-
ble. Besides, it makes pretty things.
It calls for a mesh canvas on which
a design is traced to be stitched with
needle and yarn. Bargello, a Floren-
tine variation worked on single-mesh
canvas, goes quickly, thanks to long
vertical stitches. Grospoint, the big-
stitch one—is superb for jolly pillows,
wall hangings.

Embroidery stitches follow a design
on your own choice of fabrics. The
classic version calls for silk threads,
hoops and special needles. Crewel-
work, its most popular version (fresh
designs, speed, color are why), is
worked with wool on linen.

P

Rich.Robust. A classic.

Good as the picture looks, it can’t begin to tell you the most important :
thing about Wispride—its rich, robust flavor. Wispride is aged cheddar i
cheese, full-bodied with lots of character. But it’s even better than

ordinary cheddar, because Wispride® Cold Pack Cheese Food is moist

and creamy. It spreads. Try Sharp, Wine and Blue flavors in crocks,

refills, cups, wedges. The convivial cheese that brightens any gathering.

Crochet is as stylish as any-
thing for caps, scarves and af-
ghan-square sweaters. It uses a
single hook and any sort of yarn,
zips right along once you get the
hang of it.

Macramé, the art of knotting,
is loved by its revivers for its
low cost (a ball of string plus
the simplest wood block or
frame are all you need), inde-
structibility and wondrous web-
by designs in everything from
headbands to hammocks. Rya
rug-making is another form of
knot work (wool on canvas).
It's an investment, but beautiful
at the finish.

Weaving can start with a self-
assembled Kkit—notched card-
board, wool, an Afro comb and a
chopstick. From there it grows to
lap frames, table and floor looms.

Patchwork is zooming, with
kits for everything from pillows
to aprons to caftans and com-
forters—many quite reasonably
priced. And quilting, with patch-
es or appliqués—has inspired
even the busiest to gather in
“bees.” It can make stay-at-
home times the nicest of all.

I his issue contains the
makings of a virtual

craft fair. For starters there
are five needlepoint and bar-
gello pillow Kits—some with
whimsical creatures, others
with geometric motifs—on
page 15. You'll also find a trio
of delightful crewel Kkits on
page 86. Four exclusive pil-
low designs are pictured on
pages 64-65: how-to's using
four basic stitches are on
pages 46-47. Simple cross-
stitch mother - and - daughter
aprons and elegant floral
borders appear on pages 62-
63, with step-by-step instruc-
tions for each beginning on
page 87.




GETANICE
GREEN

beds according to planting plans. Ask
the Extension Service about fertilizers
and planting times, acid-alkali balance.

Sow yourself some seedlings in-
doors. Tenderer flowers and vege-
tables can be head-started in flat
boxes. Just believe the seed envelope
when it tells you to “thin.” It may
seem cruel to uproot those infant
green sprouts, but the survivors will
be fitter for it. Buy some nursery-
nurtured flowers and vegetables, too.
Unless you're a green thumb born,
you'll come out way ahead at harvest-
time.

Give herbs a thought. Grow them
from seeds, indoors or out. Pinch off
flowers to keep herbs leafy. And plant
in a movable container those you want
to bring in for the winter.

Shape up shrubbery. Pruning and
cutting back before budding time is
fear-and-trembling work. But with stur-
dy shears and some boning-up ahead
of time, you can do it. And your bushes
will grow bushier all summer long.

Take a tool check. You'll need
clippers, a strong spade, metal rake,
hand trowel, fork cultivator and a
barrow for carting stuff. Also, make
sure to have markers, stakes, ties,
string, baskets and all your favorite
gardening gadgets on hand. Anything
not unrusted and ready to go should
be repaired or replaced—now.

De-rust the garden furniture. Then
set it out in some lady-and-lordly
spot from which you can survey your
now-manicured acres and look for-
ward to the blooming months ahead.

One of the neatest things about
a stay-at-home spring is the lei-
surely way you can go about
waking up the garden: no rush,
no panic, plenty of time to dig
into those glowing seed cata-
logs you ordered one snowy
day last winter—and put it all
together gradually. Still, since
you have to start somewhere,
you might . . .

Begin with flower-bed plans.
Pool your memories of last year
— what flourished and what
flopped. Can you find a brighter
spot for the petunias? Should
you square the round rose gar-
den? Where'’s the water coming
from? Now’s the time for graph-
paper changes to translate into
real-life improvements.

Cultivate vegetable thoughts.
Especially in these inflated days,
harvesting your own cheeky to-
matoes is a gorgeous dream.
And it can come true. But don't
get carried away, especially if
this is your first year of farming.
A plot 15 or 20 feet by 35 is
plenty big to start with. In it
plant only vegetables the family
really likes. No matter how
squash thrives in your part of
the world, it’s a dead loss if no-
body eats it. On the other hand,
don’t overplant: Better run out
of green beans in August than
be forced to serve them for
breakfast and process them by
the ton. Corn sounds great, but
takes up too much room for the
ears it yields. When in doubt,
consult the nearest U.S. Depart-
ment of Agriculture Extension
Service. They’ll know all about
what grows best locally.

Get in some groundwork.
Rake up winter mulch or turn

It's the fabrics that lend the color, charm
and warmth to a room. Not just any
fabrics, but famous-for-quality Waverly .
Fabrics. The wide choice is a decorating
delight with colorations, designs and
textures unlimited for draperies, slip-
covers, bedspreads and upholstery. All
Scotchgard”protected against soils and
stains. Available by the yard or in made-
to-measure bedspreads and draperies
with companion wallcoverings through
department and drapery fabric stores.

Save energy. Cut utility costs.
Roc-lon insulated linings help.

In addition to giving draperies a more

SEND $1 FOR “EASY-T0-D0" DECORATING MAGAZINE

P.O. BOX 684
NEW YORK, N.Y. 10036

I Over 100 pages of D Enclosed is $1 for my copy

decorating ideas
| Soiicalor room Magazine Vol. 5

| settings and easy-to-do D I'm also enclosing 50¢ for
home beautifying dozens of actual Waverly
I suggestions. Fabric Swatches.

Name.

of “Easy-To-Do"" Decorating

it under—and spade the soil.
Vegetable beds should be broken
to a depth of about a foot, other

luxurious look,Roc-lon linings

have an insulated finish.Today
«hat’s so important. Helps shut
7 out heat in summer-helps keepI City
3 heat in during winter.

RAIN-NO-STAIN
| Address




ONLY EMPEROR MAKES THIS OFFER..

EPEROR RMOFATHE e

MODEL 120-K SOLID % INCH
GENUINE AMERICAN BLACK WALNUT

Regular

factory 5 %

price e e Finished Model
$129.50 i R 120 shown

All pieces pre-sanded and pre-cut, including tenons and mortises.
Breakfront swan neck and finial, waist and dial doors, dial frame
and sculptured base-front pre-assembled. Complete hardware and
assembly instructions furnished. Each piece may be re-ordered
separately. No woodworking experience necessary!

Black Walnut is the hardwood that has been selected by genera-
tions of craftsmen for the rich beauty of its grain and hue. This
Emperor Grandfather Clock case kit is solid 34" Black Walnut,
so the clock you assemble will be worthy of becoming an heirloom.
Yet the price of the kit is below the cost of buying the lumber
yourself and starting from scratch.

Buy a Do-lt-Yourself Kit and movement from Emperor.
Your cost $189.00
Then compare your finished clock with others
retailing up to $700.00

ELEGANT FEATURES AND DETAILS

e Four full turned hood columns e Curved arch dial face door
e Breakfront swan neck and finial design e Decorator sculptured base
e Full length waist door e Floor levelers

If for any reason you are not completely satisfied, return in original ship-
ping carton within 30 days for a prompt refund . . no questions, no excuses.

Model 120
Solid 34’" black walnut

ck waln ORDER NOW! OFFER GOOD THROUGH JUNE 30, 1974
74" x 16%," x 10



BLACK WALNUT A BARGAIN PRICES!

FOR MODEL 120

EIGHT DAY e WEIGHT DRIVEN e WESTMINSTER CHIMES

Emperor’'s 100-M Grandfather Clock Movement is produced in West
Germany by proud clocksmiths who, for over a century have been
manufacturing the world's finest movements.

Embossed overlays surround the solid brass dial. The face has a high
permanent polish and serpentine hands. You can select from two dial
versions. One has the words “Tempus Fugit” (Time Flies) inscribed in
black enamel on a shaped aluminum world in the arch above the dial face.
The other has the classic Moving Moon Dial with a lunar calendar.

The completely weight driven movement strikes the famous, melodious
Westminster chimes on four musically tuned rods; four notes on the
quarter-hour, eight on the half-hour, twelve on the three-quarter hour and
sixteen on the hour. The hour is struck on four additional tuned rods.
The Emperor movement includes weights, solid brass weight shells, brass
bob, pendulum and chimes. All plates are solid brass, and pinions are
hardened steel. Installation and adjustment of the movement is simple,
following the step by step instructions.

100-M Movement 100-M Movement
with Tempus U8t Thye MOVEMENT CARRIES A FULL 1.YEAR WARRANTY " “Bif M
$89.50 $99.50

USE THIS FORM TO ORDER DIRECT FROM FACTORY
OFFER EXPIRES JUNE 30, 1974

ORDERS SHIPPED 2 TO 3 WEEKS, SHIPPING CHARGES COLLECT
World's Largest Manufacturer of Grandfather Clocks

EMPEROR CLOCK COMPANY, Dept. 40-A y
Emperor Industrial Park, Fairhope, Alabama 36532

Please Check
New Customer 0
Previous Customer [J

QUANTITY DESCRIPTION WEIGHT REG. PRICE SALE EXTENSION

Model 120-K Solid Black Walnut
Do-it-Yourself Case Kit w/o movement 53 $129.50 $99.50
Model 120-A Solid Black Walnut
completely finished clock with

Tempus Fugit dial, Westminster chimes 95 $369.50
Model 120-A Solid Black Walnut
completely finished clock with

Moving Moon dial, Westminster chimes 95 $384.50
Model 100-M movement with Tempus Fugit
dial, Westminster chimes for Mode! 120-K 32 $ 89.50
Model 100-M movement with Moving Moon
dial, Westminster chimes for Model 120-K 32 $ 99.50

We accept personal checks. TOTAL $
ENCLOSED: ( ) CHECK ( ) MONEY ORDER AMT. $ Alabama residents only,
CHARGE TO MY ( ) MASTER CHARGE ( ) BANKAMERICARD add 49 sales tax $

GRAND TOTAL $

Card Number Expiration Date
NAME ANK AMURICARD
ADDRESS. Send free color
— catalog on complete
CITY. STATE ZIP. Emperor line [J

VISIT OUR FACTORY SHOWROOMS MON.-FRL, 8 AM. TO 5 P.M., EMPEROR INDUSTRIAL PARK, FAIRHOPE, ALA.




Sometimes he really selects you. You
meet him on your doorstep or along
the road near your home. But if
you keep him, be sure that he receives
more than simple nourishment. The
probability is great that he has not re-
ceived preventive shots against sever-
al dreaded feline diseases. So rush
your new pet to the veterinarian as
soon as possible.

There are other simple ways to ob-
tain a free kitten. In almost every
neighborhood, somebody has free
ones to give away. And it's a rare oc-
casion for a daily or weekly news-
paper when an edition doesn’t carry
at least one offer of free kittens. But
humane society shelters are the very
best places to find your free kitten, for
one of the objectives of the societies
is to find good homes for pet animals,
and they release only healthy indi-
viduals. Still, it’s wise to question the
health status of any kitten before tak-
ing him home. Look him over and
check him on all these points:

1. Spirit: watch him in action. He
should be aggressive, playful and
steady on his legs. If he stumbles
about, he's too young to take home.
There’s a leader in every litter, and
often he’s the best bet. Always reject
the shy kitten who turns from you.

2. Coat: should be full, clean and
shiny. A dull, patchy coat means poor
health. Bare spots are signs of skin
infection.

3. Mouth: a clear, rosy pink:
tongue always pink. A full set of
clean white teeth in each jaw. If
baby teeth are just breaking through.
he’s too young to leave his mother.

4. Nose: moist, cool, never runny.

S. Eyes: wide open, clear and
bright, never squinty, watery or sticky.
Wave something before his eyes to de-
termine vision. If they blink, they see.

6. Ears: clean, free of sores, scabs
and mites. Kittens with blue eyes and
white kittens should always be tested
for deafness. Test by making a noise
(clap of hands, snap of fingers) be-
hind head and watch for reaction.

7. Body: lean, but neither fat nor
skinny. Stomach should be firm. nev-
er soft or bloated.

8. Tail: lift it and look for signs of
diarrhea under vent and on backs of
rear legs.

40

SELECTING
THE KITTEN

By Kurt Unkelbach

If the kitten of your choice passes
all these tests, he’s healthy—at that
moment. Now for the double-check:

® While examining the kitten, did
you notice the smell of cat in the air?
If so, there’s something wrong.

® If the air is clear, pick up that
timid kitten and examine him.
Chances are he’s not really shy, but
isn’t feeling very well. If he can’t pass
the eight-point program, every other
kitten present is a poor health risk.

Now, if the double-check is all
clear and you are buying the kitten,
request a trial period of two or three
days. Explain that you consider the
sale conditional until your veterinar-
ian gives the Kkitten a good bill of
health. If he doesn’t, then you'll want
to return the kitten and recover your
money. Any reputable breeder will
agree to such terms. Pet shops often
try to turn the agreement around and
offer an exchange of kittens. Don’t
fall for it. You may end up with just
another sick Kitten.

Those free kittens are usually ones
carrying short coats. They come in

many sizes, colors and tail lengths.
They are popularly known as alley
cats, barn cats and common cats, but
in fact are members of a definite
breed: the American Shorthair.

To avoid confusion, perhaps it
would be best to call the free kitten a
plain American Shorthair, for there is
also a social American Shorthair. The
latter is more uniform in type, has a
known pedigree and carries registra-
tion papers proving that he is a pure-
bred. From a pet owner’s point of
view, there are certain advantages in
selecting a social or purebred kitten.
Thanks to the laws of inheritance, for

example, it's possible to predetermine
the Kkitten’s future in terms of temper-
ament, size, color and—to a great
degree—intelligence.

Pet shops, private breeders and cat-
teries are the sources of purebreds,
and prices cover a wide range. In
general, pet shops offer the lowest
prices and also the greatest risk. Un-
less the owner of the shop happens to
be a breeder or is known to have
breeder contacts, that source is the
poorest bet. Private breeders and cat-
teries are the safest sources. Most pro-
vide a veterinarian's certificate of
good health and advice on care.

Unlike the market in purebred pup-
pies, each kitten in a given litter often
carries a different price tag. The best
specimens bring the top dollars. But
there are usually at least a couple of
kittens in every purebred litter who
do not have that potential. These Kkit-
tens have all the virtues of their litter
mates, make fine pets, sell for much
less, and only an expert knows that
they lack promise. Thus the price
range for a given litter may run from
$20 up to $150 and more. And often
the $20 kitten will mature better than
his expensive brother,

Does the male kitten make a better
pet than the female? All other quali-
ties being equal, the question of sex
is unim'portant in kittenhood. The
problems begin when the kitten reach-
es maturity. It’s easy to avoid those
problems if all you want is a pet. The
avoidance is something called neuter-
ing, and it means altering the male or
spaying the female. There's nothing
dangerous about this operation,
though it should always be handled
by a vet. From 12 to 16 weeks of age
is the time to neuter a Kkitten. The
operation can be performed at any
age, but the younger the better. And
usually the neutered pet’s longevity is
increased.

No matter how one looks at it, neu-
tering makes sense. If our country’s
pet owners would make use of that
common sense, we wouldn’t have mil-
lions of unwanted kittens, and stray
cats, and perhaps there'd be a loving
home for every cat.

From the book ‘‘Catnip: Selecting and Training Your
Cat,’’ by Kurt Unkelbach. Copyright © 1970 by Kurt

Unkelbach. Published by Prentice-Hall, Inc., Engle-
wood Cliffs, N.J.

lllustration by Betty Fraser



Not that everyone thinks the Con-
tour Chair Lounge is ugly, mind you.
Folks across the country have been
buying them for, maybe, twenty-five
years. And there must be a million
families now who bought them be-
cause they liked their looks. . .and
later discovered they had bought not
just another pretty piece for the living
room or den, . .but almost a new way
of life,

How important can a mere chair be
to your life style? For the answer to
that, you'll have to look beyond the
usual ideas of what a chair should look
like. What you really must consider is
what it was made to do for you.

Picture that conventional easy chair
in your living room or den. Then try to
figure out how you can rest your head.
By slouching down so you're resting
the bulk of your body weight on your
spine? That's not going to be com-
fortable for very long.

What do you do with your legs?
Cross them? Then recross them? Rest
them on the cocktail table? On an-
other chair? Or on an ottoman? All
of these positions tend to restrict cir-
culation or result in the concentration
of an undue proportion of your weight
on a single area of your body. None of
them can have you comfortable for
very long. T

CONTOU?R®|S THE WORLD’S ONLY
“YOU"” SHAPED CHAIR.

Man has been making chairs of
every description for thousands of
years. But not until recent times has
anyone thought of making a chair that

The Story of the
gly Chair.

THE CHAIR LOUNGE THAT HELPS PEOPLE FEEL BEAUTIFUL!

will conform to the contours of the
human form. Not until Contour Chair
designed its chair lounge with you in
mind was there any form of seating
that takes into account the way nature
had fashioned your body.

Contour - provides full support to your
head in any position.

Because the Contour Chair Lounge
is available in a size that is compatible
with your height, because it curves to
provide gentle support for your head
and neck, there is no longer the need
for tensing your neck muscles while
you're trying to relax. And this sup-
port is maintained in any chair posi-
tion — upright, fully reclined . . . and
in all positions in between,
Contour®provides gentle support for
the small of your back.

In addition to relieving you of the
usual body weight pressures on the
lower back and thighs, the “kidney
roll”” design feature provides gentle
support for the small of the back.

In Upright Position — only 31,4% of body
weight supported by hip area.

In Semi-Upright Position only 32.8% of
body weight supported by hip area,

In Reclining Position — only 23.8% of body
weight supported by hip area.

Contour ®elevates your knees in a
“floating’’ position, raises and supports
your legs.

In a Contour Chair Lounge, the legs
are always fully supported and com-
fortably raised. . .even above the body
level. , . and for as long as you may de-
sire. ®
Choice of single or two-seater Cuddler
models available with automatic push-
button position changer, automatically
changes your body position from “head
high” to “feet-
up” without
effort.

Contour Chair Lounges come in your
choice of a wide range of colors,
fabrics and styles- on PERFOAMANG,
o
fuw* I%‘.

’qﬁ. CUARANTEES

AT on nerens W

<TL¢OAL3&~A!

The Cudile®>
(COMFORT
FOR TWO)

< The Qaberlsy’
(WINGS &
SKIRT)

Douuth AModow >

CONTOURA®

A Tigon. hor >
Al e
SPECIAE OFFER

If you purchase a Contour®CuddleP
or Contour®Power Slidé®Push Button
Positioner when installed on purchase
of any new Contour chair, you will re-
ceive a $50 U.S. SAVINGS BOND.

Offer void after June 16, 1974.

MAIL THIS
= GOUPON TODAY!

Get a FREE illustrated book-
let and full information, PLUS
a $50 U,S. SAVINGS BOND
Application Certificate,

CONTOUR SALES, INC,, Dept. AH174
5200 VIRGINIA AVE,
ST, LOUIS, MO, 63111

D Send me your free booklet, “"How
to get the most out of sitting.” No
obligation, of course,

[ Send certificate entitling me to
$50 U.S. Savings Bond as adver-
tised above,

Name

Address

City, State, Zip Code
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Look at my thighs here. You can see now why I used to want to hide them in slacks.

Everything I ate

went straight to my thighs,

before I lost 77 pounds.

By Randi Hoyt — as told to Ruth L. McCarthy

t 208 pounds, I don’t mean to

say that my legs were the only
big part of me. But food just seemed
to settle in my thighs. I tried to hide
them in slacks, but as I added pound
after pound, it got harder and hard-
er to find pants that would fit. As
for wearing boots, that was some-
thing else again. I had to buy two
sizes larger than I measured. Then
my husband had to squeeze my
calves together, while I tucked in
the flab and pulled up the zipper.

Frankly, I blame the mess I was
in on the way I ate. Plenty of junk
calories during the day. Then at
suppertime, I'd have gobs of mashed
potatoes, maybe three or four pork
chops, topped off with cake or a bowl
full of ice cream.

Actually, when I think of the
shape I was in, it’s lucky I ever
married. Maybe I wouldn’t have,
either, without the help of the tele-
phone. You see, David (my husband)
and I talked on the phone every day
for two weeks before we came face to
face. A mutual friend had intro-
duced us, thinking we’d have some-
thing in common. And we sure did.
Fat. He weighed 240 pounds at the
time and I wasn’t much less.

Soon after, however, David started
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to work in a steel mill which
trimmed him down about 70 pounds.
Seeing him lose like that made me
turn to diet pills, until I was able to
get into a size 17 wedding dress. But
I'll tell you, the pills made me so
nervous I developed more than my
share of bridal shakes, so I had to
give them up.

Finally, about a year later, I de-
cided to try that reducing-plan
candy, Ayds®. I'd been cutting out
the ads of the people who'd lost
weight on the plan and when I read
that Ayds contained vitamins and
minerals, no drugs, I bought a box of
the chocolate fudge kind at the
drugstore where I go regularly.

Well, I followed the directions
carefully and those Ayds really
helped curb my appetite. For break-
fast, I had one Ayds with hot coffee,
then juice, a soft boiled egg and
toast. At noon, Ayds again and a
light lunch. For supper, I'd have
Ayds and coffee, followed by broiled
meat, a vegetable, salad and a small
dessert. As for the evening, one or
two Ayds made me happy enough to
give up my usual fat snacks.

The Ayds plan was just perfect for
me. You see, I'm the kind of person,
if I can’t have something, I want it.

Now look! I'll
bare my legs any
time since I've
gotten down to
131 pounds.

But by taking Ayds, I was able to
eat about everything I wanted, only
I wanted less. I didn’t feel starved or
deprived at all. And I lost 77 pounds
on the Ayds plan.

As for my legs, I think they’re the
most beautiful thing that's happened
to me. Now, thanks to the Ayds
plan, I can find panty hose that’ll fit
over my fanny without creeping
down. And I can even wear short
shorts and make David feel proud
walking downtown with me.

BEFORE AND AFTER
MEASUREMENTS




— KNOW HOW

POINTERS FOR POOL BUYERS

A swimming pool can be a joy, but plan well before you take the phunge.
i

Putting in a pool isn’t a spur-of-the-
moment thing; it's a major invest-
ment. A swimming pool has a big
impact on your life and on your
property, too, as the six shown on
pages 58-81 indicate. Take time to
consider these important factors.

Location: Check local zoning restric-
tions about the placement of the pool.
Make sure to locate it out of the wind
and in the sun, on flat ground. Con-
sider how near to it you want to be.
A pool that's close to your house
leads to a nice blend of indoor-out-
door living and precludes the need
for a place to change. More impor-
tant, it's easy to police if there are
kids around. On the minus side: The
nearby pool tends to dominate your
life and your backyard view.

A pool located away from the house
usually enhances the view. Noise is a
little farther out of range, too. But
you may have to build a pool house,
and nightly intruders are a concern.

‘Size: Money and yard space de-
cide this, but an important factor is
the number of people (family plus
guests) vou plan to accommodate at
one time. Allow at least 20 square
feet per swimmer, plus 300 square
feet for a diving board. And if you
have a board, remember that pool
size also involves depth and diving-
area space. The National Swimming
Pool Institute (NSPI) provides mini-
mum standards you should follow.

Shape: Buy an unusual shape if
you want one, but simple geometric
forms are less expensive and give the
serious swimmer more freedom.

Builder: Shop for ome carefully
and make sure he’s competent and
reliable. The best test is his past per-
formance, so talk with families he
lists as references: Does he do the
job well? Get a written contract.

Construction: Aside from special

. pools, such as those made of alumi-
num, there are four basic types:

® The gunite pool is the most com-
mon. It's made by scooping a hole,
lining it with steel reinforcement and
then with a layer of concrete hosed
on at high pressure. The result is a
strong, durable pool that can be fin-
ished with cement-marble plaster or,
if the concrete is smoothly troweled,
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with coats of paint. Construction goes
quickly and cost is fairly low.

® The vinyl-lined pool begins on
the bottom with a layer of sand, on
the sides with steel, aluminum, fiber-
glass or wood panels on the upper
sides. Then a pre-formed vinyl liner
is dropped in. This type is least costly
at first, but the liners do have to be
replaced eventually. Construction is
rapid and the tough, easy-to-clean
vinyl discourages scumlike algae build-
up. Since the vinyl never needs refin-
ishing, you can leave water in the pool
all year.

® The fiber-glass concrete pool has
walls of colored fiber-glass panels
bolted together and a floor of rein-
forced concrete. Only the floor needs
painting (or plastering). The walls are
more resistant to frost action than con-
crete, but this feature adds to cost.

® The dry-packed pool is similar
to the gunite type; the main differ-
ence is that concrete is packed by the
shovelful around the steel reinforce-
ment. Cost is greater and construc-
tion time longer, but the concrete fin-
ish needs only paint, not plaster.

Filter system: A good pump with
a good filter makes for a clean,
clear pool. The most popular filter is
the high-rate sand type, which con-
sists of a fiber-glass or stainless-steel
tank filled with fine sand that is us-
able for years. The filter is easy to
operate, requires little maintenance
and works well, but you lose and must
replace hundreds of gallons of water
when you clean it.

Diatomacious earth filters (also
called DE or diatomite filters) waste
little water during cleaning. They are
becoming popular in communities that
restrict the pumping of pool water
into sewer systems. These flters clar-
ify the water a bit better than the
sand type, but are more troublesome
to operate and messier to clean.
Choose one with a “regeneration”
cycle; this new type is cleaned by a
few simple pumps of a handle.

Accessories. Three merit attention.

® An automatic chlorinator ends
the daily chore of chlorinating the
pool. Some find that it also reduces
the cost of chlorine and eliminates
any chlorine sediment.

® A diving board is a must. Make
sure it’s the proper size; get NSPI's
minimum standards. In Is under
$5,000 an 8-footer is usually maximum.

® A pool cover keeps the pool
clean all winter, so refilling is un-
necessary.

Decking: This is an essential but
expensive extra. Build it of brick,
concrete, flagstone, slate, wood or
tile to provide safe passage around
the pool and also keep dirt out.
It should be at least 3 feet wide.

Fencing: Most communities now re-
quire it to keep children from wan-
dering in; check local regulations.
Chain link, the usual fencing, isn’t
too pretty, but you can build it some
distance from the pool and conceal
it with shrubs. Or use wood or stone.

Maintenance: You must ready your
pool each spring, put it to bed in the
fall and make occasional repairs. And
in warm weather it will need con-
siderable attention: You must clean
it and add water now and then. Esti-
mate your time and money; you can
do the work yourself or have a service
company do it. _ —Stanley Schuler
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KNOW HOW '

20 WAYS
TO SELL
YOUR

HOUSE FOR

THE BEST
PRICE

Ease the complexities-

and come out ahead.

Buying a house for the first time is
a traumatic financial experience. Sell-
ing that house can rank as the second
most frantic experience.

1. Choose a hroker you trust. When
time is short, the best solution is to
list the house with a reputable broker.
If the time allowed for the move is
longer, you have the choice of trying
to sell the house yourself. (See num-
bers 14 through 20.)

2. Opt for multiple listing. It is
likely in today’s markets that the
broker on an exclusive listing will
advise you to permit him to put the
house into a multiple-listing system,
whereby he cooperates with other
brokers in providing greater expo-
sure for your house. Open listings,
with all brokers in competition, are
not generally well regarded for sell-
ers or brokers. If your house is some-
what special or especially high priced,
vou would want to deal on an ex-
clusive contract basis with your broker
in return for his promise of a strong
personal interest in obtaining a buyver
for the house.

3. Think in terms of price. The
owner also has to face the paramount
matter of deciding the price to ask
for the house. Most important for the
broker to know, however, is the high-
est price that can be regarded in the
realm of the possible. An owner about
to sell can certainly be aware of cur-
rent trends in prices, but he still
should rely on professional advice in
setting the price for his house. More
often than not, a competent real estate
broker will have an appraisal special-
ist who will inspect the house and
set a maximum price deemed reason-
ably possible in the current market.

If the owmer's “idea” and the
broker’s recommendation on selling
price do not meet, a professional ap-
praisal can help set the asking price.
The Federal Housing Administration
(FHA) or Veterans Administration
(VA) loan offices have appraisers who

will make appraisals for $35 to $40.
Those are needed when obtaining
FHA or VA loans from a lending
institution. A private appraiser, avail-
able from the Yellow Pages, will prob-
ably charge slightly more.

With the appraiser’s report at hand,
the owner and the broker will prob-
ably talk it over and compromise on
a figure. The owner must take into
account that a house priced at $35,000
will likely mean a 6 percent com-
mission to the broker, reducing the
actual net to $32,900, and actually
slightly less when appraisal and other
fees are paid.

4. Be sure of the price. If the seller
decides he must have a gross price of
$35,000 and the appraisal and broker
reports find that reasonable, there is
the matter of setting the price high
enough to provide some margin for
dickering. It is not unusual for a seller
and his broker to agree that it will

be good business to leave a margin
of $1,000 (maybe considerably more
if the house is above $50,000) for the
serious-minded prospect who insists
on negotiating for a lower price.

Both seller and broker must be
careful not to set that asking price
too high to be attractive to the best
prospects on the initial go-round.

5. Spruce up the house. After the
price of a house is set, the seller must
make his offering look its best. This is
usually done by painting the exterior
and redecorating those interior spaces
that have become dingy. Take a
weekend to tighten loose handrails,
fix sticking doors or windows, replace
washers on dripping faucets, and
make certain all light bulbs shine and
that switch-box covers are clean.

6. Put house and yard in order. Be-
fore the house is shown to the first
prospect, the owner should do a thor-
ough cleaning. This means getting rid
of any accumulations of junk in the
attic or basement and making cer-

tain the closets do not appear over-
loaded, which could give the impres-
sion they are too small.

When the house is shown, the lawn
and shrubs should look their best.
Fences and gates should look as good
as the rest of the house. Your roof
may need a shingle replaced, and a
cement driveway may need to be
purged of an unseemly oil blotch.

7. Hold an open house. “For sale”
signs have long had their place in
the marketing of residential properties
—on the assumption that interested
parties will notice them driving by
the house. Yet there is a modern ap-
proach that considers the sign to be
something of an anachronism. If a
broker is handling the house, the
salesperson will probably bring pros-
pects around on weekdays, at times
vou decide are convenient, and then
hold open house on Saturday or Sun-
day. In that case the “Open” sign
goes up only at the time the general
public is invited.

8. Be out when buyers come. Most
veteran brokers insist that the seller
be away during an “open” session
and stay clear of the prospect who is
brought to the house during the week.
Reasoning: The seller may tend to
overstate his house or pursue some
line of sentimentality; whereas the
agent is all business and has, or can
get, the pertinent facts.

9. Weigh offers carefully. In recent
years, agreement to the initial asking
price has become more common than
it was in the days of the buyer’s
market. But it is more likely that a
prospective purchaser will submit an
offer at something less than the ask-
ing price. That may be $500 to $5,000
less, depending on the price. Some
agents tend to discourage dickering,
but are obliged to report any serious
offer, usually accompanied by an
“eamest money” check for $500 to
S1,000 to the owner. The seller has
the right of acceptance or refusal.

The offer may be conditioned on
financing, a not ynusual situation. If,
for instance, you have arranged 90
percent conventional financing for the
buyer of your $35,000 home with
vour savings and loan association, he
will need to put up $3,500 cash to
make his own down payment and
also handle approximately $2,000 in
closing costs that include tax escrows
and other fees.

Assume that the seller gets the
word that the buyer has a good
credit rating but is $2,000 short of
being able to handle the full cash
commitment. That’s really the buyer’s
problem. But it becomes the seller’s
problem if the buyer is eager to pay
the asking price.

10. Prepare for scarce cash. If
there is a shortage of cash to make
what -would otherwise be considered
a good deal for the seller, there are
several means of handling the prob-
lem. You or your agent may have




to go bank shopping and find a friend-
ly institution willing to take a sec-
ond trust or mortgage on the house
or make the buyer a personal loan
that will enable him to fulfill his
financial commitment at closing.

If a bank is unwilling to take that
loan, you might take it yourself as
a purchase-money mortgage, usually
at 8 percent and for a maximum of
five years. This can be a good invest-
ment for the seller who does not need
the cash. Second mortgages are
sometimes risky. However, in an ac
tive real estate market with market
prices escalating sharply, there is
less danger of losing money—even if
the worst happens, foreclosure.

11. Require a deposit. If the con-
tract is signed and the financing ar-
ranged, then you will expect the buyer
to make a deposit that will be held
in escrow by the broker until the
day of settlement. The date of the
actual transfer is usually near the
time that you will be vacating the
house and the new buyer will be
needing possession.

12. Hire a competent lawyer. Both
seller and buyer should be represent-
ed by counsel, an attorney known
personally or by reputation and one
with experience in closings, or set-
tlements, as they are called. Most of
the closing costs are normally borne
by the buyer. He pays for the title
search and title insurance, the ap-
pruisal fee, survey cost, mortgage tax
and deed recording fees, credit re-
port and fee for the attorney of the
mortgage firm.

It is understood that the seller
will pay the broker’s selling com-
mission, his own attorney’s fees, and
also any state tax on the equity in-
volved. Buyer and seller will share,
on the basis of the time of the year,
the cost of the property taxes, fire
and other casualty and liability or
comprehensive homeowner's policies,
mortgage insurance premiums, fuel
bills or fuel at hand, and the tax
escrow accounting.

13. Don’t forget taxes. If vou, as
the seller, have realized a profit on
the sale of the house, you should be
fully aware of the tax considerations
involved. The general rule is this: You
can postpone payment of the tax on
the “profit” in a home sale if you
buy another house within a year.
However, you should consult a com-
petent tax adviser for details. Litera-
ture on home sales, including a
helpful booklet Selling Your Personal
Residence (Publication No. 523), is
available from any office of the In-
ternal Revenue Service.

14. Know when to act as your own
broker. Sometimes when owners have
ample time to sell, or there is an
active market for resale houses, own-
ers will handle the selling themselves
simply to save the real estate com-
mission. If you own a house that is

likely to sell for $40,000, that com-
mission—at 6 percent—is $2,400. It
can be argued whether the broker
and his sales team really earn such
a hefty commission—and there is no
clear-cut answer. (The rate of com-
mission, by the way, is not fixed by
law, thus negotiable.)

15. Have rapport with a lender.
Certainly, you will also want to have
made a favorable contact with a
lending institution. The one holding
the mortgage on your house may be
willing to permit the new buyer to
assume it—if he can qualify by pay-
ing your equity to you. Or the loan
could be refinanced. And you should
shop terms—interest rates and length
of payout—because both are important
to almost every buyer.

16. Create a compelling ad. When
the do-it-himself seller and his house
are ready for the marketplace, the
magical advertisement is placed in
a classified section. Your own cre-
ativity and knowledge of your house
will be beneficial. Of course, you
will want to give a full description of
the house and mention one or two
exceptional features. Generally, the
classified advertisements emphasize
four points: location, number of bed-
rooms and baths, asking price and
possible means of financing.

17. Have a “house profile” on hand.
An open house usually brings a stream
of visitors on the first weekend of
the new offering, so be prepared.
Some owner-sellers prepare a one-
page résumé of the features of the
house and have it duplicated for dis-
tribution to lookers (see box).

18. Be ready to bargain. If vou sell
your house vourself, vou should be
prepared to bargain with anyone
showing serious interest. You may
hear, “Well, we do like the house but
we were thinking more like paying
about $33,000.” If you have clearly
stated your price at $35,000, you can
look the prospects straight in the

eves and respond like this: “We de-
cided to sell the house ourselves to
make certain we get a certain amount,
and that price is solid with us.”

19. Have a minimum figure in
mind. The prospects may respond
positively, negatively or otherwise. If
they agree immediately to meet your
figure and forget theirs, you have
won a confrontation. If there is hedg-
ing, you will be smart to say, after
sorpe pondering and look-exchanging:
“If you are really interested, we’ll be
flexible and bring the price down to
$34,000"—or $34,500 or whatever fig-
ure you had planned to retreat to. In
eight cases out of 10, this strategy will
work, assuming the situation is fairly
close to normal and both parties are
fairly reasonable in their attitudes.

20. Get a commitment in writing.
You cannot be content with a hand-
shake to close the deal. Have your
binder contract receipt available from
vour attorney, and be certain to get
a check for at least $100, with the
stipulation, in writing, that the pros-
pect will sign a formal sales agree-
ment within a few days at your
attorney’s office. At that time, the buy-
er should have additional money to
make up a full deposit of $500 or
$1,000, depending on what your at-
torney tells you is standard in your
area. Often we-can-do-it-ourselves
sellers become discouraged after two
or three weeks of waiting, and then
the tendency is to bring in a broker
and raise the asking price to cover
the commission. In the meantime they
may have lost both valuable time and
valuable prospects. So make up your
mind early on your course of action;
proceed intelligently.—J. B. Willmann

From the book “The Fannie Mae Guide to
Buying, Financing, and Selling Your Home:
Advice from the Nation's Leading Real Es
tate Writers,” edited by Melvin Mencher.
Copyright @ 1973 by Federal National
Mortga%‘e Association. Published by Dou-
bleday & Co., Inc., Garden City, N.Y.

DO A“HOUSE PROFILE” FOR PROSPECTS

Your “house profile” should include the name of the builder of the
house and the year it was finished. Give dimensions of the lot and the
total square feet of living area. Some housing professionals consider
room size and number more relevant. Be sure to list not only the
number and kind of rooms, but also dimensions and fireplace locations.
Describe the basic construction, foundation, type of roof, siding, interior
walls and any improvements on attic, basement, patio and balcony,
garage terrace or pool fencing. Water supply, disposal facilities and
details of heating and air conditioning are musts, as are the years they
were installed and the age of the hot water heater. Describe the plumb-
ing system and kitchen appliances and anything else that would be
sold with the house. Give honest operating costs for utilities and the
tax bills for the last several years. And be prepared to tell when the
house was last painted and by whom and what it cost. Also provide
mortgage information—the amount or principal unpaid, the rate of
interest, name of the lender and the contact there.
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KNOW HOW

4 STITCHES MAKE 4 PILLOWS
See these exclusive de51gns on pages 64- 65

% Half-Cross Stitch: Bring
needle up at A, down at B,
up again at C. Continue
across row. Reverse Half-
Cross, which you will also
use, is shown.

TIGERLILIES

2.Slanted Gobelin: Bring
needle up at A, down at B,
up again at C. Continue
across row. Reverse Slant-
ed Gobelin, which you will
also use, is shown.

S IR S Y R 4
Each square equals 14 inch on canvas.

Row-2

Rowt

3. Slanted Hungarian: Draw
needle up at A, down again
at B, up at C, down at D,
up at E, down at F to form
first 3-st|tch sequence. To
begin next sequence, bring
needle up 2 threads below
F. Continue across row. Sec-
ond row fills in first.

4. Slanted Brick: Bring
needle up at A, down at B,
up again at C. Continue
across row. Second row
fills in first. Reverse Slant-
ed Brick, which you will al-
so use, is shown.




MATERIALS (for each pillow, fin-
ished size 14 inches square): D.M.C.
Tapestry Yarn, Art. 482 (see color
keys); 18-inch piece of mono-mesh
needlepoint canvas, 12 meshes to inch;
tapestry needle; graph paper; water-
proof marking pen; masking tape; 14-
mch pillow form; backing fabric.

PROCEDURE: Enlarge design onto
fraph paper. Center canvas over en-
argement, leaving 2-inch border.
Trace desiin onto canvas with mark-
ing pen; bind edges with masking
taqg to prevent unraveling.

o work, see stitch diagrams (op-
posite, top) and individual color key
(below and next page) to interpret
stitching. Work background last. Fill
in any blank spaces in design with
half-cross stitches.

IGER LILIES: Do dots on the three
tiger lilies first, in A4. Stamens of the
ilies are J1. All stems are K1. When
titching the small flowers, work the
enters first, then the half-cross areas,
hen the brick-stitch areas. As you do

e flowers behind the lilies, create a
eeling of depth by doing two rows of
alf-cross at the point where they
ouch lilies.

purple 7259 2 sk.
salmon 7851 2 sk.
bright pink 7106 2 sk.
bright salmon 7850 7 sk.
red 7544 3 sk.
orange 7947 2 sk.
cadmiurh yellow 7435 4 sk.
soft yellow 7726 3 sk.
ochre 7473 6 sk
yellow orange 7436 4 sk.
green 7771 1 sk.
pink 7605 8 sk.

OPPY BOUQUET: The mauve dots
G1) are to be a soft sprinkling of
lor and need not conform exactly to
e pattern as shown.

light aqua 7952 14 sk.
dark aqua 7956 2 sk.
bright orange 7946 2 sk.
medium orange 7851 2 sk.
apricot 7852 2 sk.
light apricot 7853 2 sk.
mauve 7255 1 sk.
blue v 7797 1 sk.
light blue 7313 1 sk
slate blue 7306 1 sk.
yellow green 7341 1 sk.
pink 7204 1 sk.
yellow 7431 2 sk.

UIT BASKET: For the pomegran-
e, sprinkle on seeds of and M3,
en fill in surrounding half-cross

itches. .

cream 7746 13 sk.
sk e P11 3k

ght green sk.
avocado 7547 1 sk.
medium avocado 7548 1 sk.
light avocado 7549 1 sk.
gray green vz 1wk
yellow green 7341 1 sk.
yellow 7434 2 sk.
orange 7946 1 sk.
soft orange 7851 3 sk.
rose 7136 2 sk.
salmon 7106 1 sk.
red 7666 1 sk.
purple 7255 1 sk.
apricot 7853 1 sk.

FRUIT BASKET

EEEERE

| S PE B =R ne ,,,r——f—;.:;..'i
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Each square equals 15 inch on canvas
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ART NOUVEAU FLOWER: The
drawing below is one-half finished
design (except for stem, which is
complete); other half will be mir-
ror image of drawing, with stitches
reversed. (See charts, page 46, for
reverse stitches. Exceptions: Single
central vertical line of light aqua
half-cross (B1) is not reversed or
repeated; background is not re-
versed; 8 stamens to left of center
one are half-cross reverse; remain-
ing 9 are half-cross.

Do left side of pillow first. Stitch
patterns for background and large
petals are illustrated at bottom.

A dark aqua 7956 5 sk.
B light aqua 7952 3 sk.
C light blue 7798 6 sk.
D dark blue 7797 6 sk.
E light pink 7605 1 sk.
F dark pink 7135 1 sk.
G yellow 7435 13 sk.
e
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BLOCKING: Draw outline of per-
fect 14-inch square on brown paper
tacked to an old table. Dampen
back of finished work area with cold
water. Gently stretch to outline;
tack at l4-inch intervals outside
worked area. Dry; remove.
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**Petals: Alter-
nate colors C, D
and stitches 1,
4 in this pattern.

Use these products
right - they'll work.

Today’s supermarket shelves dis-
play a dizzying array of products
to clean, whiten, brighten and soft-
en your laundry. How do you
choose? Which claims do you be-
lieve? Here is a rundown of laun-
dry aids—what you’ll find, plus
how to use them for best results.

CLEANERS

Soap-natural fats combined with
an alkali—are not popular for
laundering because of one big
disadvantage: They react with

" minerals in hard water to form a

scum that reduces washing effec-
tiveness and makes clothes dingy.

Detergents are today's major
laundry product; they clean better
than soap and don’t form a scum
in hard water. Petroleum based,
detergents come in liquid or gran-
ular forms with sudsing character-
istics that range from low to high.
To guarantee best results, follow
package directions and measure
out,  don't pour, the detergent.
Use just the amount indicated on
the package; if you're not satisfied
with the appearance of your fin-
ished clothes, alter the amount of
detergent until you achieve what
you're after.

The type of detergent you pre-
fer is only one essential to getting
a clean wash. Laundering results
are influenced by a number of
things: water (how much? how
hot? how hard?); the wash cycle
(how long? how much agita-
tion?); the type of fabric; the kind
and amount of soil. Generally, the
hotter the water, the longer the
wash time; and the more detergent
there is, the cleaner the clothes
will be. These are sweeping state-
ments, but true. Reduce any of
the factors—water temperature,
wash time, amount of detergent—
and cleaning results will be re-
duced. (But never overextend the
normal wash cycles; the times indi-
cated for fabrics and various condi-
tions are the best.)

When you wash clothes in cold
water, a cold-water detergent gives
improved performance, although
any detergent can be used in any
temperature water. If the water is

very cold and your regular granu-
lar detergent won’t dissolve, you
can either switch brands or f(ry
pre-dissolving the detergent in a
little warm water before adding it
to the machine. Remember: Cold
water is fine for some washables,
but results will probably not be
as good as they are with hot water.
For environmental reasons, non-
phosphate detergents are now re-
quired in some areas where phos-
phate types have been banned. If
you're using a nonphosphate, fol-
low package directions carefully.
(You may find you still don’t get
the results you're used to with a
phosphate detergent.) There are
two things to note about the non-
phosphates: They are caustic and
must be kept out of reach of chil-
dren; some can even inactivate
the flame-retardant finish on chil-
dren’s sleepwear. To reactivate this
finish, it may help to soak garment
1 hour in a plastic pail with 1 cup
white vinegar and 1 gallon water.

BLEACHES

There are two types of bleach
available in stores today: chlorine
and oxygen. Chlorine bleach comes
in liquid and granular forms. For
both, follow package directions
carefully. Used correctly, chlorine
bleach is the best whitener; it also
helps disinfect and sanitize clothes.
It should be added during the wash,
not the rinse cycle. Let clothing
agitate a bit in the detergent solu-
tion so the brighteners in the deter-
gent can do their work, then add
the bleach.

Oxygen bleach, also available in
liguid and ' granular forms, is a
milder type of bleach that can be
used on almost any fabric and
color. It is safer to use than chlo-
rine bleach, but does not have
nearly the whitening capabilities.

SOFTENERS

These make clothes feel fluffier
and reduce static cling. The most
common type is a liquid you add
to the final rinse. Another liquid
type can be added to the wash
cycle, saving a trip at rinse time
for those whose washers lack an
automatic dispenser. A number of
companies now make nonliquid
softeners that work in the dryer.
One comes in an aerosol can, an-
other in a tear-off roll, a third in
a packet that you fasten inside
the dryer.

Whichever type you use, be sure
to follow instructions carefully. If
you notice your clothes becoming
less absorbent, you may have a
build-up of softener on the fabric.
To neutralize, omit softener from a
wash or two, and absorbency will
be restored. —Jeanne M. Bauer




HOME FIRE
EXTINGUISHERS

They may be life-
savers for your family.

Making your home fire-safe can be
as simple as looking out for loose
matches and lighted cigarettes—or
as complex as checking for faulty or
overloaded wiring. But nothing you
can do is more important than in-
stalling fire extinguishers at key lo-
cations. These potential life-savers
can put out small fires and at the
same time save you from the ravages
of bigger ones.

Underwriters Laboratories, a non-
profit testing and research organiza-
tion, has classified three basic types
of fires—based largely on why, where
and how they start. Controlling and
putting out each type of fire requires
different treatment. As a result, all
extinguishers are marked with large
graphic “A.” “B” or “C” symbols,
singly or in combinations, to indicate
the classes of fires they work against.

Class A fires occur in wood, tex-
tiles, paper, rubber, plastics, rub-
bish and trash—the basic elements
found in and around your house.

Class B fires occur in the kitchen,
garage or basement workshop. They
can be flash fires that start in cook-
ing utensils containing overheated
oils or grease. Or they can be caused
by dry-cleaning agents and other
flammables. Casoline, paint, lacquers
and solvents can cause Class B fires.

Class C fires occur where there
are electric motors or appliances op-
erated by electricity: kitchen, living
room, laundry room, basement, work-
shop, garage.

Class A fires are fought most ef-
fectively with water. Though you
may assume your house has all the
water you'll ever need, keep in mind
that a fire needn’t start 5 feet from
a faucet. A 2%-gallon water-filled ex-
tinguisher can send out a stream or
spray 30 to 40 feet for as long as a
minute. Caution: It is dangerous to
use water on other than Class A
fires.

Most other extinguishing materials
packaged for home use are powders
or vapors designed to smother small
B or C blazes. For example:

Potassium bicarbonate comes packed
in 2- to 30-pound containers that last
8 to 25 seconds. Ranges vary from 5
to 20 feet. Known as Purple K, be-
cause of the color of the powder, it

leaves a deposit you have to clean up.

Sodium bicarbonate is similar to
the bicarbonate of soda that, in re-
fined form, has many household uses.
(Even this form of bicarbonate could
be thrown on small grease fires in
an emergency.) Sodium bicarbonate
extinguishers discharge a white pow-
der that leaves a residue. They come
in 1-to 30-pound sizes, with ranges
of 5 to 20 feet, and last 8 to 25
seconds.

Carbon dioxide, an inert gas dis-
charged in a cold white vapor, comes
in 2%-to 20-pound sizes, but its
range is limited to 3 to 8 feet. It
lasts 8 to 30 seconds, depending on
size, but leaves no residue—a distinct
advantage. Disadvantage: It costs
more per pound, and you must use
twice as much to do the same job a
powder type does.

Halogenated agents, labeled “Fre-
on” or “Halon,” are much like carbon
dioxide, discharging a white vapor.
They come primarily in the 2%-pound
size, reach 4 to 8 feet and last 8 to
10 seconds.

Monammonium phosphate is the
so-called “all-purpose” extinguisher.
If you can buy only one unit for your
home, this is the type to get. Monam-
monium phosphate is the only ex-
tinguishing material that UL con-
siders effective against all three
classes of fires. It comes in 2- to
30-pound sizes, with 5- to 20-foot
ranges. But one drawback is that even
the largest size lasts no more than 25
seconds. Another is that the yellow
powder it discharges leaves a residue.

When considering size, remember
to buy extinguishers large enough to
provide a margin of safety. In the
kitchen a 2%-pound carbon dioxide or
Freon unit, or a 2-pound powder ex-
tinguisher, may be enough, but you'd
be much better prepared with a 5-
or 10-pound unit. Use either of these
in garage, workshop and basement,
where fires spread rapidly.

Before positioning extinguishers,
make a rough drawing of each floor
from basement to attic. Show halls,
stairways, doors and windows. The
drawing will help you decide where
to locate your extinguishers. Here's
the procedure:

1. Indicate all major fire hazards
in each area by the class fires they'll
produce. Mark them A, B or C.

2. Estimate distances so that ex-
tinguishers will be within 75 feet of
these hazards—closer, if possible.

3. Spot extinguishers so you can
move toward the fire, but more im-
portant, away from it to an exit (door
or window).

4. Install extinguishers so they are
plainly visible, not hidden in closets
or behind furniture. They shouldn’t
be more than 5% feet from the floor.

5. Make sure that all adults and
older children in your family under-

stand how to use the extinguishers.
Check them every six months to make
sure they are in working condition.

How many extinguishers you will
need depends on the distances and
the hazards you've uncovered. You'll
probably want one for the living
area, probably near the main en-
trance; one for the basment hung
near the top of the steps; another in
the garage near the house entrance;
still another in the workshop if it’s
separate from basement or garage;
and possibly one in the sleeping area
outside the master bedroom.

How to put out fires is explained
on extinguisher labels. Most units
recommended for the home are
equipped with a valve that includes a
squeeze grip, a pull trigger or twist
valve. There will be a hose, pipe or
horn to direct the extinguishing mate-
rial. Learn how to start each unit. Be
sure you know what kind of fires it’ll
put out.

When using an extinguisher, aim at
the base of the fire. Employ a sweep-
ing motion—don’t just shoot the ex-
tinguishing agent into the flames.
Always work fast and thoroughly.
Keep a way of escape at your back—
never let yourself be hemmed in,
should the fire get out of hand.

Costs vary widely. You can buy
portable fire extinguishers for as little
as $6 (a 1-pound powder unit) or as
much as $130 (a 20-pound carbon
dioxide unit). You can buy home ex-
tinguishers in hardware, large depart-
ment stores, or discount houses.
are also manufacturers’ distributors
who can recommend sizes and types.
Check your Yellow Pages under “Fire

Extinguishers.” —Richard C. Sickler
ORDINARY FLAMMABLE
™\
COMBUSTIBLES LIQUIDS

ELECTRICAL

EQUIPMENT

These are the
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"C" labels that
appearona
5-pound all-
purpose monam-
monium phosphate
extinguisher.
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. SWEETEST 16

¢ It's got to be the biggest party ever:
~  Sweet 16 times 80 million—which is the
£ number of Barbie dolls sold since she
~  was born back in 1958. Understandably,
©  Mattell, her maker, will be celebrating

with coast-to-coast kids' ™ parties, new:
clothes (liberatedly including a doctor's
outfit), tie-in Barbie  gifts and acces-
sories for her fans, plus' a sweet new
look (pink or.tawny makeup, shaggy
hairdo) for the birthday girl herself.
With a free jeans outfit and ‘a surprise
gift for new ‘74 owners, she's $4 to $5
at stores everywhere.
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DANDY BRANDY

Soups, seafoods, sauces, salad dress-
ings, meats, even menu suggestions
make Malcolm R. Hebert’s First Bran-
dy Cookbook (Nitty Gritty Produc-
tions, $3.95) deliciously complete. It
has cocktails and punches, too, for
tasty toasting. A - great “Innocent
Punch” goes like this: Put 6 sugar
cubes in the bottom of a punch bowl;
add a dash of bitters, 132 cups brandy.
When guests arrive, add 4 bottles of
chilled champagne and a blaock of ice;
float lemon, orange and lime slices on
top. Serves 20 happy people.

NOW HEAR THIS

Today, everyone can get in on the act:
Party Call Amplifier is a 3-inch-tall,
white cylinder that amplifies incoming
phone callers' voices to room size.
Simply turn its “on" end up, place it by
the receiver, and the whole family can
listen in when the prodigal calls home
from college. There are no wires; it
runs on a 9-volt battery. Party Call Amp-
lifier is just $15 (battery not included) at
department and specialty stores, from
National Silver Co.
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Introducing some bright ideas: mail-wrap ease
with no strings attached, needlepoint greeting cards for you
to stitch, a scheme to burglar-proof your valuables.

WONDERFUL WRAP

No string, no tape, no staples, no sep-
arate paper. Just put your gift box,
book, parcel or whatever in Quik-Pak,
the new self-sealing mailing wrap,
press the ends together firmly and
voila!—a package even the U.S. Post
Office will love. The secret is the cor-
rugated inside face; it cushions the
gackage and sticks like glue to itself,
ut to nothing else. The smooth outer
side of the wrap is stylishly striped in
a choice of colors alternating with
paper-bag brown, printed with multili
ple. “To” and “From” spaces. A rol
big enough to wrap 8 packages is KIT GREETINGS
$1.50 at Design Reseax:cg stores in | Scenes, flowers, “Joy” in great big let-
New York City, Cambridge (Mass.) | ters—all these are in a new series of
or San Francisco. Creative Needlepoint Cards, greetings
fo;d}'ou to work up or send lti‘;c ;
needle-working friend to do.
HAPPY HANG-UPS card kit incluga a small canvas in a
It would be a shame to hide them in o | stand-up frame, colored yarn, instruc-
drawer, so a line of six winsome new :lgr[;se’satx:) e:dvgki)geyguu(rl 3:;’: ;:gg”ﬂ
Lr_rtvits i "d es}:gned :9 decorEcte hyﬁur designs can be finished in almost no
nchen VV'Q w er.1 .no In' use. .OC as time, yet ‘they make a reany original
a charming, delicious illustration (we greeting card that you can send with
liked the fish and the honeybees) pnde By American Greetin Corp_‘
pressed between two 9-inch-square | these nice ideas are $1.50 each at vari-
pieces of clear, polished acrylic. And | ety, drug and card stores.
each sports some handwritten words of
wisdom about nutrition. By Edgar Wat-
kins/Cubics, the hangables are $12 FUN SEATING
each at department stores. Keep an eye out for Selig's jolly new
Also for the wall: Puzzle-Ups. These | seating idea: an ottoman that looks just
artistic jigsaws are magnetized so they | like a nice, plump pumpkin. It's covered
can be hung when you've put them to- | in a zingy shade of orange velvet
gether. You can even assemble them | (other fabrics and colors are available)
on the wall, if your heart desires. Four | and has a little stem-handle so you can
fascinating designs adhere piece by | tote it to whatever room you need it.
piece to a metal backing inside @ hand- | You'll find it at department stores nation-
some, modern frame. By lenorka, | wide in three delicious sizes, priced from
they're $7.95 each at better stores. $77 to $143 up.

. SECURITY SYSTEM PROTECTS ALL YOUR VALUABLES

“Identifax” nationwide registry is patterned after Operation Identification,
technique heartily endorsed by police departments across the country as a the
deterrent (“fences” won't buy, thieves don’t want to be caught with identifiabl
stolen goods) and as a means of recovering property. Subscribers are assign
an exclusive code number to engrave on burglar-tempting valuables like cam
eras, TV sets, stereos, jewelry and so on. The code number is stored in a cen:
tral computer data bank that is readily accessible to police from coast to coas
24 hours a day via toll-free telephone.

In Monterey Park, Calif., where a similar plan was used in 5.000 homes fo
10 years, burglaries were dramatically reduced. The Identifax kit includes num
ber stencil, engraving tool, warning decals and tags (for windows, doors, key
and luggage), instruction book and registry form. First-year subscription to
super-protection system is $15; renewals are $6 a year. Write Identifax, 137
Ave. of the Americas, New York, N.Y., or call 800-243-6000 toll free.
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riendly persuasion.

here’s no pressure, no embarrassment, no
colding. We don’t believe in any of that. What
e do believe in is losing weight together with
ople who are understanding and encouraging.

in us. We know how you feel.

EIGHT WATCHERS
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1. Rich color in a bold
pattern makes @ Sumptuous
background for dining
room. 2. Same fabric—a
cotton damask toile—on
walls and draperies—
unifies room, softening its
angular lines. 3. Window
treatment—simple tieback
draperies—is deliberately
unfussy, giving room size.
4. Beautiful wide-plank
oors are partially exposed;
reproduction Oriental

ug intensifies color scheme.
5. Existing fruitwood
dining table and chairs are
complemented by room’s
only new purchase—
antique pine cupboard.

AMERICAN HOME April, 1974

By Helene Brown When Carole and Jerry Rubinstein and their two
young sons moved into their dream-come-true house in southern California,
they brought with them a melange of furnishings they had collected for
nearly a dozen years. Instead of redecorating from scratch, they used
what they had plus a few new pieces, playing up the house’s architectural
detailing and relying for impact on rich fabric backgrounds and cheery
accessories: baskets, pillows, plants, growing trees, fresh-from-the-garden
flowers. Here, for you to share, is what makes the rooms work: 25 ways

anyone can add beauty to a home, as the Rubinsteins did. (continued)

25 TOP DECORATING IDEAS TO
MAKE YOUR HOUSE PRETTIER
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6. Pastel colors give master bedroom
(opposite, top) an airy look. 7. Repeat-
ing spring green and white—in crisp
cotton toile—ties broken spaces
together. 8. Roller shades and tiebacks
open room to natural light. 9. Extra-large
space is used effectively for reading
and lounging as well as sleeping.

10. Reading area is defined by antique
rug and backed by bookcases built into
fireplace niche. 11. Treasured afghan
Covers undistinguished table.

12. Window nook is snug lounging
alcove, with fabric-covered mattress,

lacy pillows, built-in bookshelves.

“Decorating
can be a
joviul adventure”

13. Fabric pattern and color daringly
complement den’s rich, dark parieling
(opposite, bottom). 14. Cushioned
window seat in bay adds coziness with-
out cutting garden view. 15. Antique
wicker trunk, topped with glass,

makes useful table. 16. Ruffled pillows
break color scheme’s intensity.

17. Natural accessories make guest
room (right) a most inviting spot.
18. Wallpaper—in bamboo fretwork
pattern—on ceiling and walls plays
down proportions of high, narrow room.
19. Strong-patterned paper provides
unity for variety of furnishings.
20. Shiny enameled white paneling
covers one wall and frames shutters,
disguising the awkwardness

of the high casement windows.

25 TOP IDEAS continued

“An attractive home evolves when a family has feelings
about how each room should look,” says Carole. Though
she works with color and texture as a professional artist—
one of her paintings appears opposite, bottom—she felt
expert advice was needed. Interior designer Judy Wilder
helped the Rubinsteins translate their decorating ideas
into a home they'd be comfortable in. (continued)
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25 TOP IDEAS continued

21. Swirling straw-textured
stucco hides ceiling irregular-
ities in family room, once an
unfinished basement.

22. Walnut beams add rustic
flair, handsomely comple-
menting fireplace’s used brick.
23. Play of patterns and

prints provides casual intimacy.
24. Lighting is low key, a
candle-glow effect in wood-filled
ambience. 25. Indoor/outdoor
carpeting is decorative as well as
functional, grounding the

room in warm plaid pattern.

“Our house
is far from

completed, but
we're the

only ones who
know it”

“Our approach,” says
Carole, “was to create
a finished look, so
unfilled spaces would
go unnoticed and
furniture to be
replaced would fade
into the background.
Because we knew our
own tastes and our
needs as a family, we
collaborated happily
with our decorator.
The house reflects our
personality and the
way we live. We
concentrated on the
accessories and niceties
many people leave
for last and rarely get
around to. We
consider these very
important to making
a house look lived-in.”

Shopping Information, page 98
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4 $3,600

A Victorian house on a small

lot in Hudson, N.Y., demanded
special attention so pool and
landscaping would blend.
Result: an 11%2-by-27%2-foot
aluminum oblong lined with
Mediterranean tiles. Crushed
black stone surrounds it;
stepping stones are slate blocks.
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6 GREAT -
POOLS / ““*:'i“ -
FOR UNDER.- -

$5, 000 &=

The fuel 'nm h may put a"crimp4dn your travel })I(ms this year.

but it needn’t rule:buta fdmll\ vacafion—at home.”W hy not

take the vacation fumds vou've saved and invest in a swim- -
~ming pool for anxmnm—lnxlg holidays in your own back- y

vard? The pools we show represent six different

mnm iches to pool design, lmwd on individual

amily needs; space and budget. Materials
vary, as do costs, but the top- priced
beauty is only $4,875. (continued)
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$3,395)

Limited in size by rocky earth
extending from adjacent
woods, this 12-by-24-foot vinyl-
lined pool in Newburgh, N.Y.,
takes advantage of natural
landscape. Hexagonal concrete
blocks make up decking. s

A
$4,775

Pear-shaped pool suits contours of a Westport, Conn,, backyard
Concrete decking wraps around 18-by-32-foot vinyl-lined pool

A flagstone retaining wall prevents re wter drainage problems




6 GREAT POOLS continued

$4,875)

Formal grounds of a home in

B poo! makes a_ Huntington, N.Y., provide background
vacation pal‘adlse of for elegant rectangular pool. It's
vinyl-lined, measures 20 by 46 feet,

your own backvard- with curved “Roman” ends. Brick

Swimming is America’s No. 1 participation
sport—no wonder a million families have in-
ground pools. The six we show are among
the top designs from a recent National
Swimming Pool Institute Awards competi-
tion. For tips on location, construction and
maintenance of your pool, see “Pointers for
Pool Buyers,” page 43. —Jane L. Lawrence
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$4,850

decking completes the picture—bricks
at ends are in a chevron pattern.

$4,420)

Tree-filled country setting in Hubertus, Wis., This rectangular pool with angular
with open space to spare, accommodates cutouts turns a Phoenix, Ariz.,
24-by-48-foot vinyl-lined rectangular backyard into a Southwest paradise.
pool, the largest standard size that's Gunite pool is 20 by 40 feet, with
available. Redwood deck and fencing are in steps tucked into a corner (center,

keeping with rustic surroundings. left) for maximum swimming space.
Around pool are low walls topped

with brick, plus concrete decking.
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Ecsh and bright as a country
kitchen, our mother-and-daughter aprons (opposite) are easy
as apple pie to make. The fabric, “Farmer’s Almanac-and-Apple”
by J. Jill Ltd., features facsimile pages from an 1876
almanac set off by a border of luscious red apples. No pattern is
necessary, and you can make both aprons for less than $12.
For extra fun, you may want to tack on a plump

stuffed apple, as we did with the child’s apron.

Brightcn up tea towels, pillowcases
or other household linens with our pretty, cross-stitched
borders (below). The colorful floral designs (from top: violet,
clover, water lily) are all done with floss from American Thread.
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Welcome springtime by stitching up something cheerful and charming. Our
decorative cross-stitch flower borders and shiny-apple aprons are simple, low-
cost projects you can finish quickly. Instructions for all begin on page 87.

EASY-DOES-IT
SPRING
STITCHERY
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FOUR
FABULOU
ORIGINALS -

Four basic stitches work the - ;
colorful magic in these exu-" =
berant needlepoint pillows;
designed exclusively for -
American Home by New York &
artists Carol Ceraldi and :
Stephanie Parker. While the
pillows may look ambitious,
you can duplicate their won-
derful textures and patterns
using just the basic half-cross . :
and three Bargello-stitch vari- L : =3 5. FIT
ations. In most needlepoint. the ' : 3
design is all-important; here
the designers have played one
stitch area against another to
creale textures that are equally
fascinating. Once you have
grasped this playing off of
textures, you'll probably want
todo it in all your future
needlework. Full directions,
color keys and charts begin on
page 46.—Christine B. Roth
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Irwin Horowitz
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oanna Carson is an
attractive, plain-
spoken young wom-
an who brings calm
and order to the
fast-paced life of her enter-
tainer-husband, Johnny
Carson. When the Carsons
bought a 25-year-old house
in southern California, the
burden of making it into a
home that reflected their
lifestyle fell to Joanna.
She, in turn, invested most
of her time and energy into
redoing the kitchen. “I knew
that if it worked well, every-
thing else in the house would
work well, too.” The kitchen,
measuring 15 by 30 feet, was
designed originally with
household help in mind:
functional, but also institu-
tional. Without giving up
size or efficiency—and with-
out major alterations—dJo-
anna added ’70s conveni-
ences, plus traditional
touches, to make the room
more inviting. Now it’s an
all-purpose place, as useful

Joanna Carson shows off
her super-elegant, super-
efficient kitchen (left), the
room that’s the center of
Carson family life. In
remodeling it, she added
warmth but did

not sacrifice usefulness.

Family dining area (right)
is part of kitchen, though
removed from the action.
Joanna wanted a quiet
corner for lingering over a
late-evening snack or

a late-morning breakfast.

Kitchen affords plenty

of work and cabinet space
in a neat, step-saving
design (below). Decorative
touches lend intimacy
without clutter, comple-

menting room’s size.

for intimate dinners as large-
scale bashes.

Its focal point is the cen-
ter island, which holds the
indoor gas grill and cooking
units. This is where Joanna
does most of her work, and
it’s here that her guests often
gather to help themselves to
one of her special stews.
Throughout, the room is
both practical and pretty.
Durable wood-grained For-
mica covers counter tops
and lines cabinets, inside
and out. The floor is easy-
care vinyl in a wood-plank
design. The wall covering,
though patterned to resem-
ble antique Dutch tiles, is
actually washable vinyl
wallpaper. Storage for glass-
ware and some serving
pieces is behind sliding glass
doors, a useful as well as
decorative display: Joanna
never has to search—so
many of her things are visi-
ble. For more on the Carson
home and kitchen, turn to
page 24 —Jeanne M. Bauer
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Frances Crawford & Staff

THE GOOD
AND NOURISHING

C88

The two or three eggs a
week you allow yourself
needn't be just for break-
fast. Eggsmakethrifty,nu-
tritious appetizers, soups,
beverages and fine main
dishes such as these,
clockwise starting from
| the left: Broccoli Puff,
Ham and Asparagus

] Bundles, Egg Salad
Mousse, Shrimp Strata,
Herb Tomato Pie. Recipes
(page 74) include some
with substitutes intended
for cholesterol watchers.

Egg desserts follow.
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Take a few eggs, add a small
amount of time plus a large
measure of the recipe expertise
we provide, and you can create
a spectacular dessert like each
of the four pictured here. Serve
any one of them to make an
occasion unforgettable.

Clockwise from far left:
First is Pineapple Meringue
Pie, a heavenly concoction of
fruit and cream nestling in
meringue crust made fancy
with a piped edge. This makes
the perfect finale to a salad
luncheon or a dinner featuring
broiled chicken.

Next comes the regal classic
of continental cuisine, Cara-
mel Custard. Rich and smooth,
it’s even more glorious when
crowned with fresh fruit. This
is the dessert to climax a most
important dinner party that
stars a crown roast of pork.

Then there’s a cake-lover’s
dream—a light-as-air Choco-
late Rum Chiffon, embellished
with fluffy frosting and glisten-
ing with a touch of chocolate
glaze. This will make any fam-
ily meal complete, but can also
be the delight of a special des-
sert-and-coffee get-together.

Last is Lemon Torte, whose
cake layers are baked with
meringue and put together
with tangy citrus filling. It can
be a refreshing finish for a din-
ner of sautéed fish. Recipes for
these egg confections, plus
more, begin on page 76.

Ben Swedowsky

*




1. Beat eggs, salt and pepper in bowl with a fork just
until whites and yolks are blended. Don’t overbeat. Put
butter or margarine in 6- to 7-inch skillet. Set over high
heat. Turn skillet so melting butter coats bottom and
sides of pan. When foam subsides and butter is about to
lose color, add eggs all at once. Stir rapidly with flat of

fork and, at the same time, shake pan back and forth
over heat. Stir just until egg mass begins to set. Shake
pan—omelet should move freely.

2. Tilt skillet and lift side of omelet nearest the handle
with fork. Fold 14 of omelet over the center. Run fork

COOKING LESSON No. 65
by Jacques Jaffry

THE
PERFECT
OMELET

Done in the French
manner, it's firm
outside, creamy in-
side: a culinary
achievement anyone
can master—

with practice.

2 to 3 eggs

14 teaspoon salt
Dash of pepper

1145 teaspoons
butter or margarine

around the far side of the skillet to make sure the omelet
is loose and is ready to be rolled.

3. Still holding skillet tilted, give a few sharp blows on
base of handle with side of hand. This will make far side
of omelet fold over onto itself. Let skillet stand over heat
1 to 2 seconds to brown omelet lightly.

4. Hold a warm plate in one hand and grasp skillet
handle with the other, palm up. Tilt pan over plate and
let omelet roll onto it. If omelet hasn’t formed neatly,
place a napkin over it and shape gently with your hands.
Garnish with parsley, if desired. Makes 1 serving.

Rudy Mull




at Kraft,
we've got a different
. low-calorie dressing
- for every day of the week.

Each one isa happy way to
make calorie-counting anything but dull.

—_— 3

wé think

7
- <
-~




GOOD AND NOURISHING EGG
continued from page 69

KEY TO NUTRITION RATINGS

To assist you in meal planning, each
of our recipes not only lists the num-,
ber of servings, but also the calorie
(cal.), protein (P.), fat (F.) and car-
bohydrate (C.) content one serving
provides. A recipe will also be desig-
nated a vitamin source if a serving sup-
plies 20 percent or more of the recom-
mended daily allowance.

EGG SALAD MOUSSE
(pictured on page 69)

Makes 6 servings.

Each serving made with mayonnaise—
523 cal.; 149 gms. P.; 48.8 gms. F.;
3.7 gms. C. Made with salad dressing—
429 cal,; 14.9 gms. P.; 35.5 gms. F.; 9
gms. C. Both are sources of vitamin A
and riboflavin.

1 dozen hard-cooked eggs, shelled
1 cup mayonnaise or salad dressing
14 cup minced onion

(1 small)
2 tablespoons prepared mustard
1 teaspoon salt
14 teaspoon hot-pepper sauce
2 envelopes unflavored gelatin
15 cup cold water
14 cup heavy cream, whipped
2 small cucumbers

Cut 3 slices from 1 egg; reserve for
garnish. Coarsely cut up remaining
eggs. Press through sieve into large
bowl. Stir in mayonnaise or salad
dressing, onion, mustard, salt and pep-

r sauce. Sprinkle gelatin over water
in small saucepan. Heat over low heat
until gelatin is dissolved. Stir into the
egg mixture. Cool slightly. Fold in
whipped cream. Pour into lightly oiled
5- to 6-cup fluted mold. Chill several
hours or overnight. Cut cucumbers
into l-inch pieces. With small knife,
remove skin of pieces in one contin-
uous strip. Roll skin strips; slice thin-
ly. Slice cueumber cores thinly. Just
before serving, run blade of small
knife around edge of mold. Dip mold
in hot water for a few seconds. Dry
mold with towel. Place serving dish
over mold. Invert and unmold. Ar-
range sliced cucumber and peel around
mold. Garnish top with reserved egg
slices and parsley, if desired.

SHRIMP STRATA
(pictured on page 69)

Makes 6 servings.
Each serving: 315 cal.; 15.4 gms. P.;
19.5 gms. F.; 20 gms. C.

9 slices white bread

3 tablespoons softened butter or
margarine

1 can (1034 ounces) condensed
cream of shrimp soup

6 large eggs

34 cup milk

1 can (4% or 5 ounces) cooked
shrimp, drained

Dash of cayenne
Trim crusts from bread, if desired.

Toast bread. Spread with butter or

margarine. Cut each slice in half

diagonally. Mix undiluted soup, eggs
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and milk until blended. Stir in shrimp,
Arrange toast triangles in greased oval
or 12x8-inch baking dish. Pour shrimp
mixture over toast. Let stand 15 min-
utes. Sprinkle with cayenne. Heat oven
to 325°. Bake strata 40 minutes or
until knife inserted halfway between
center and edge comes out clean. Let
stand 10 minutes before serving.
Sprinkle with chopped parsley, if de-
sired.

HAM AND ASPARAGUS BUNDLES
(pictured on page 68)

Makes 4 servings.

Each serving made with fresh eggs—
344 cal.; 22.4 gms. P.; 26.5 gms. F.;
8.6 gms. C. Made with frozen egg sub-
stitute—364 cal.; 23 gms. P.; 28 gms.
F.; 10.4 gms. C. Both are sources of
thiamine, riboflavin, niacin, vitamins
A and C.

4 large eggs or 1 container (8 ounces)
frozen egg substitute, thawed
14 cup cold water
Pure vegetable oil
3 tablespoons butter or margarine
3 tablespoons all-purpose flour
14 teaspoon white pepper -
1 can (133/4 ounces) chicken broth
1 package (10 ounces) frozen
asparagus spears, thawed
and drained
% pound boiled ham, cut into strips
Beat eggs or egg substitute and wa-
ter in bowl. Brush a 6- or 7-inch skil-
let with oil. Heat over low heat until
hot. Add about 2 tablespoons egg mix-
ture, tilting pan to make a very thin
pancake. When pancake is delicately
brown on underside, turn to brown
other side. (Pancake will stick if pan
is too hot.) Repeat to make 7 more,
stacking pancakes with wax paper be-
tween to separate them. These can be
made ahead, wrapped in aluminum
foil and refrigerated up to 3 days.
Melt butter or margarine in sauce-
pan. Stir in flour and pepper. Cook
over medium heat, stirring constantly,
until mixture bubbles.  Remove from
heat. Blend in broth slowly. Continue
to cook over medium heat, stirring
constantly, until mixture thickens and
bubbles. Spoon into greased 12x8-inch
baking dish. Heat oven to 350°. Ar-
range some asparagus and ham in cen-
ter of each egg pancake; roll up, corn-
ucopia style. Place in baking dish.
Cover with foil. Bake 25 minutes or
until asparagus is tender.

EGGS IN ASPIC »

Makes 6 servings.

Each serving: 125 cal.: 9.5 gms. P.;
7 gms. F.; 5.5 gms. C. Source of vita-
mins A and C.

1 quart water
1 tablespoon cider vinegar
6 large eggs
3 cups tomato juice
14 teaspoon hot-pepper sauce
3 chicken bouillon cubes
2 envelopes unflavored gelatin
3 tablespoons dairy sour cream
1 tablespoon chopped chives
Bring 1 quart water and vinegar. to
boiling in large saucepan over high

heat. Reduce heat to low. Break eggs,
1 at a time, into custard cup or sauc-
er; slip into simmering water. Poach
each about 3 minutes or until white is
set. Remove from water with slotted
spoon. Drain on paper towels. Cool.

Combine 1 cup tomato juice, pep-
per sauce and bouillon cubes in medi-
um-size saucepan. Sprinkle gelatin
over mixture. Cook over medium
heat, stirring constantly, until gelatin
and bouillon cubes are dissolved. Stir
in remaining tomato juice. Chill until
slightly thickened. Spoon Y:-inch
depth of tomato aspic into each of 6
lightly oiled 6-ounce custard cups.
Trim whites of poached eggs to fit
custard cups. Place egg in each. Cov-
er with remaining aspic. Refrigerate
until set. Just before serving, unmold
onto individual plates. Top each with
a dollop of sour cream and sprinkle
with chopped chives. Serve with lemon
wedges, 1if desired.

HERB TOMATO PIE
(pictured on page 68)

Makes 6 servings.

Each serving made with fresh eggs—
309 cal.; 9.9 gms. P.; 20.75 gms. F.;
22.5 gms. C. Source of vitamins A
and C. Made with frozen egg substi-
tute—299 cal.; 10.3 gms. P.; 18.75
gms. F.; 23.7 gms. C. Source of ribo-
flavin, vitamins A and C.

1% of a package pie-crust mix
3 tablespoons butter or margarine
2 cups sliced onion
(2 large)
2 tablespoons all-purpose flour
1 teaspoon sait
14 - teaspoon pepper
2 tablespoons chopped parsley
1 tablespoon chopped chives
14 teaspoon leaf tarragon,

crumbled
14 teaspoon leaf chervil or basil,

crumbled
4 large eggs or 1 container

(8 ounces) frozen egg substitute,

thawed
2 cups whole or skim milk
6 slices tomato, halved

(1 large)

Prepare pie-crust mix for a 1-crust
pie according to package directions.
Heat oven to 425°. Line 10-inch
quiche dish or 9-inch pie plate with
pastry. Cover inside of shell with
piece of wax paper. Fill shell with
dry rice or beans to keep shell from
bucklipg as it bakes. Bake 15 min-
utes. Remove from oven. Remove rice
or beans and paper. Cool shell.

Melt butter or margarine in sauce-
pan over medium heat. Add onion;
cook until tender, stirring occasional-
ly. Stir in flour, salt, pepper and herbs.
Spoon mixture into prepared shell.
Beat eggs or egg substitute and milk.
Pour over onion mixture. Bake 15
minutes. Reduce oven temperature to
350°. Bake 15 minutes more. Arrange
tomato slices around edge of pie. Con-
tinue to bake until thin-bladed knife
inserted halfway between center and
edge comes out clean. Let pie stand
10 minutes before serving.

continued




Save15¢on and this $1290°
A&M/MARS FunSize  Terrarium’s yours
candies for Easter, foronly $62°
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hat a surprise! Watch'your kids’ faces light up Start an indoor garden

hen they find these M&M/MARS® Fun Size can- egg-shaped Terrarium.
fies in their Easter baskets this year. All the good to-remove dome. Scientific airvent, Includes so
aste of regular size M&M/MARS candies and mix, bed charcoal, decorative woodchips and

ust the right size for an Easter Egg Hunt! instructions. Plants or seeds notincluded.

15¢ Save 15¢ A5¢§ . ERRARM OFFER,

money ordir (no cash)._ “payable to

When you stock up on bags of M&M/MARS® & Dlastc. baga from any of thess Fun Sizs
Fun Size candies for Easter b

MILKY WAY® Bars, SNICKERS® Chocolate Peanut Bars, 3 MUSKETEERS® b

candies: MILKY WAY® Bars, SNICKERS®
Chocolate Peanut Bars, 3 MUSKETEERS®
Bars, MARS® Almond Bars, “M&M'si Plain and Peanut Chocolate
Candies, COMBO™ MUNCH™ Peanut Brittle.

Bars, MARS® Almond Bars, ""M&M'sg
Plain or Peanut Chocolate Candies,

TO DEALER' This coupon will be redeemed for 15¢
plus 3¢ handling, if you and your customer have com- / / =%
PRAARS e

COMBO™ MUNCH ™ Peanut Brittle Bar.
MAIL TO; M&M/MARS Terrarium Offer
P.O, Box 6686
J Chicago. lilinois 60677
plied with the terms of this offer. Any ather application
constitutes fraud. Invoices proving purchase of
sufficient stock to cover coupons presented for
redemption must be shown on
request. Void if prohibited, taxed -
or restricted. Mail coupons to:
M&M/MARS, P.O. Box 4464,

Name e et it ————————
PLEASE PRINT

NOdNOO 3HOLS

Address
City
State Zip

Chicago, lllinois 60677, Cash
Void if prohibited. taxed or restricted, Allow 6
weeks far delivery. Offer expires Sept. 30, 1974,

value 1720 of 1¢. Offer
sc expires July 31, 1974.
Note: Offer good only while supply lasts.

*Manufacturer's suggested retail price



GOOD AND NOURISHING EGG
continued

BROCCOLI PUFF WITH CHLESE SAUCE
(pictured on page 68)

Makes 6 servings.
Each serving: 331 cal.; 19.9 gms. P.;
25 gms. F.; 10 gms. C. Source of
riboflavin, vitamins A and C.
1 package (10 ounces) frozen chopped
broccoli, cooked and drained
6 large egg yolks
15 teaspoon salt
Y4 teaspoon pepper
6 large egg whites, at room tempera-
ture
14, teaspoon cream of tartar
tablespoons butter or margarine
tablespoons all-purpose flour
cups milk
package (8 ounces) sliced American
cheese, diced (2 cups)
tablespoon Worcestershire sauce
teaspoon dry mustard
Pat broccoli very dry with paper
towels. Place yolks, salt, pepper and
broccoli in blender container. Cover.
Blend until pureed. Heat oven to
350°. Beat egg whites with cream of
tartar in large bowl until stiff but not
dry. Fold broccoli mixture gently into
beaten egg whites. Spoon mixture in-
to an ungreased 1-quart soufflé or bak-
ing dish. Bake 20 minutes or until
puffy and firm. While soufflé bakes.
prepare cheese sauce. Melt butter or
margarine in saucepan. Stir in flour.
Cook over medium heat, stirring con-
stantly, until mixture bubbles. Remove
from heat. Blend in milk slowly. Con-
tinue to cook over medium heat, stir-
ring constantly, until mixture thickens
and bubbles. Add cheese, Worcester-
shire and mustard; stir until blended.
Pour into sauceboat. Remove broccoli
puff from oven. Serve at once with
cheese sauce.

EGG VEGETABLE BISQUE

=NWN

Ll

Makes 4 servings.

Each serving: 196 cal.; 10 gms. P.;
14 gms. F.; 7.8 gms. C. Source of
vitamins A and C.

2 tablespoons butter or margarine
1/, cup chopped celery
15 cup diced green pepper
14 cup minced onion (1 small)
2 tablespoons all-purpose flour
1 teaspoon curry powder
2 cups water
4 chicken bouillon cubes
1 cup milk
4 large eggs

Melt butter or margarine in large
saucepan over medium heat. Add
celery, green pepper and onion. Cook
until tender, stirring occasionally.
Blend in flour and curry. Add water
gradually. Add bouillon cubes. Cook,
stirring constantly, until sauce thick-
ens and just comes to boiling. Add
milk. Reduce heat to low. Beat eggs
in large bowl on high speed of mixer
until fluffy. Stir a small amount of
vegetable mixture into beaten eggs.
Stir into mixture in saucepan. Cook
until heated. Serve at once.
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KENTUCKY EGGNOG

Makes 12 servi;lgsw( i‘i/:c;ﬁarts)i. '
Each serving: 265 cal.; 5 gms. P.;
15.75 gms. F.; 10 gms. C.

6 large eggs

15 cup sugar

2 cups milk

1 cup bourbon

145 cup light rum

114 cups heavy cream
Beat eggs in large bowl on high

speed of mixer until foamy. Beat in

sugar gradually. Continue to beat un-

til soft peaks form. Reduce speed to

low. Beat in milk, bourbon and rum.

Beat cream in medium-size bowl until

soft peaks form. Fold into egg mixture.

Pour into punch bowl.

GLORIOUS DESSERTS
continued from page 71
LEMON TORTE

(pictured on page 70)

Makes 10 servings.
Each serving: 376 cal.; 6.5 gms. P.;
19.4 gms. F.; 46.5 gms. C.

4 egg whites

14 teaspoon cream of tartar

5 cup confectioners’ sugar

1> cup granulated sugar

14, cup shortening

3% cup confectioners’ sugar

4 egg yolks

3 tablespoons milk

1 cup all-purpose flour

1 teaspoon baking powder

1/ teaspoon salt

145 cup slivered almonds

Lemon Cream Filling (recipe below)
Heat oven to 325°. Grease and

flour 2 eight-inch round layer-cake

pans. Beat egg whites and cream of

tartar until foamy. Beat in 4 cup

each confectioners’ and granulated

sugars, 1 tablespoon at a time; con-

tinue beating until stiffi and glossy.

Reserve meringue. Combine shorten-

ing, % cup confectioners’ sugar, egg

yolks and milk in large mixer bowl.

Blend 2 minute on low speed, scrap-

ing bowl constantly. Add flour, bak-

ing powder and salt; beat 1 minute

on medium speed, scraping bowl of-

ten. Spread in pans. Spread half the

meringue on batter in each pan.

Sprinkle with almonds. Bake 35 to 40

minutes or until set. Cool. Spread Lem-

on Cream Filling between layers.

LEMON CREAM FILLING
15 cup sugar
3 tablespoons cornstarch
14 teaspoon salt
34 cup water
2 eggs, slightly beaten
1 tablespoon butter or margarine
1 tablespoon grated lemon peel
2 tablespoons lemon juice

Combine sugar, cornstarch and salt
in saucepan; add water. Cook over
medium heat, stirring constantly, until
thickened and bubbling. Continue
cooking 1 minute longer. Blend about
half the hot mixture slowly into eggs;
return egg mixture to saucepan. Cook
| minute, stirring rapidly. Remove
from heat: add butter or margarine,
lemon peel and juice; cool completely.

PINEAPPLE MERINGUE PIE
(pictured on page 70)

Makes 6 servings.
Each serving: 453 cal.; 6.8 gms. P.;
18.8 gms. F.; 69.6 gms. C. Source of
vitamins A and C.

4 egg whites

14 teaspoon cream of tartar

1 cup sugar

1 can (1 pound 4 ounces) crushed
pineapple

1 envelope unflavored gelatin

14 cup sugar

1 can (1214 ounces) mandarin
oranges

4 egg yolks

1 cup (Y% pint) heavy cream

Heat oven to 275°. Grease 9-inch
pie plate. Beat egg whites and cream
of tartar until foamy. Beat in 1 cup
sugar, 1 tablespoon at a time, beating
well after each addition. Spread me-
ringue over bottom and sides of pre-
pared pie plate; shape with back of
spoon so bottom is about 5 inch
thick and sides are 1 inch thick. If
desired, put half the meringue into
pastry bag with fluted tip and pipe
around edge. Bake 60 minutes. Turn
oven off; leave meringue shell in oven
1 hour to cool. Remove from oven.
Cool on wire rack.

Mix pineapple, gelatin and % cup
sugar in saucepan. Drain mandarin
oranges; reserve sections; add % cup
syrup to pineapple mixture. Let stand
5 minutes. Beat egg yolks slightly;
add to pineapple mixture. Cook over|
low heat, stirring constantly, until
mixture thickens and just begins t
simmer. Chill, stirring occasionally
until mixture mounds slightly when
spooned; fold in mandarin oranges,
reserving a few for garnish. Whi
cream until stiff; fold into pineappl
mixture. Spread filling in meringu
shell. Chill several hours. Garnis
with reserved orange sections.

ENGLISH SHERRY BREAD PUDDING

Makes 6 servings.

Each serving made with fresh eggs
328 cal.; 7.8 gms. P.; 12.9 gms. F.; 2
gms. C. Made with frozen egg substi
tute and skim milk—291 cal.; 11 gms
P.; 11.9 gms. F.: 28.9 gms. C. Both are
sources of riboflavin.

Y3 cup dry sherry

2 cups day-old bread cubes

4 eggs, beaten or 1 container (8
ounces) frozen egg substitute

145 cup sugar

14 teaspoon salt

155 teaspoon ground cinnamon

2 teaspoons vanilla

3 tablespoons butter or margarine

1 quart milk or skim milk, scalded
Heat oven to 350°. Sprinkle sher

over bread cubes in 1'4-quart bakin

dish; let stand 5 minutes. Combi

eggs, sugar, salt, cinnamon, vanil

and butter or margarine: stir in mil

gradually. Pour over bread cube

Set in pan: pour hot water to dep

of 1 inch into pan. Bake 1 hour 1

minutes or until thin-bladed knife i

serted 1 inch from edge comes o

clean. Serve warm or cold.

continu




COOKING

CREATIVELY

Quick and easy ideas
br the festive feeding of two—
by coocks with more taste
than time!

bu‘ve probably been enjoying the ease
d great flavor of Lipton Cup-a-Soup
t you may not realize how happily it
bnds into your cooking plans. These
Bty mixes zip up a simple dish and
bke it taste as if you'd spent hours
tead of minutes.

Quick and Easy Beef Goulash

1 tablespoon shortening

4, pound beef cubes

> cups water

? tablespoons tomato paste

2 envelopes Lipton Onion Cup-a-Soup
medium skillet, melt shortening and
bwn meat. Stir in water, tomato paste
H Lipton Onion Cup-a-Soup. Simmer
ered about 1 hour or until tender
ve over noodles. Makes about 2 serv-
S

Quick and Oniony Pot Roast

bounds boneless chuck or round

st of beef

nvelopes Lipton Onion Cup-a-Soup
heat oven to 350°. Place meat on foil
bhallow baking pan: sprinkle all sides
Lipton Onion Cup-a-Soup. Wrap
ely. sealing edges airtight with dou-
fold. Bake 1 to 1% hours or until
e

dividual Oniony Meat Loaves

pound ground beef

up soft bread crumbs

Pgg

ablespoons catsup

bnvelopes Lipton Onion Cup-a-Soup

eat oven to 375°. In large bowl

bine meat, bread crumbs, egg, cat-
and Lipton Onion Cup-a-Soup

pe into 2 loaves: place in baking pan
bake 25 minutes or until done

es 2 servings

pton Onion Buttered Bread

bound loaf Italian bread

up Lipton Instant Onion Butter®
eat oven to 375°. Slice bread diag-
ly. almost to the bottom; generously
ad Lipton Instant Onion Butter be-
bn slices. Wrap loosely in foil, seal-
dges airtight with double fold. Bake
p 20 minutes. *Lipton Instant Onion
r: Thoroughly blend 2 envelopes
bn Onion Cup-a-Soup with V4 cup
Br or margarine. Store covered in
perator. Makes %5 cup. This may
be used on steak, potatoes or veg
es.

Easy Pepper Steak

envelope Lipton Tomato Cup-a-Soup
up boiling water

up flour, dash salt, dash pepper
pound round steak, cut into serving
pieces

ablespoons cooking oil

edium green pepper, cut into thin
Btrips

Emall onion, thinly sliced

Lipton Cup-a-Soup. .
When you want a cup of real soup instantly.

You can enjoy delicious Chicken Noodle
Soup without washing a pot or bothering with
leftovers. Just make Lipton Cup-o-Soup...
and get real chicken chunks, lots of enriched

noodles and parsley. Or Tomato, Green Pea,
Onion, Beef Flavor Noodle and two ‘cream
flavors, Chicken and Mushroom. So enjoy
these real soups anywhere, anytime

In small bowl, combine Lipton Tomato
Cup-a-Soup and water. In small bowl
combine flour, salt, and pepper. Pound
flour mixture into meat. In large skillet
heat oil and brown meat. Add tomato
soup, green pepper, and onion. Simmer
covered, stirring occasionally, 30 min
utes or until meat is tender. Makes
about 2 servings

And when the two of you want
more company...use Cup-a-Soup
to make zesty dips.

Instant Onion Dip

2 envelopes Lipton Onion Cup-a-Soup
/4 pint dairy sour cream

In small bowl!, blend Lipton Onion Cup
a-Soup with sour cream. Makes about

cup dip. Serve with potato chips or
assorted crackers

Quick Tomato Onion Dip
1 envelope Lipton Onion Cup-a-Soup
envelope Lipton Tomato Cup-a-Soup
cup dairy sour cream
tablespoons milk
drops Worcestershire sauce
4 drops Tabasco
In small bowl, blend Lipton Onion Cup
a-Soup and Lipton Tomato Cup-a-Soup
with sour cream, milk, Worcestershire,
and Tabasco. Makes about 1%4 cups
dip. Serve with potato chips and assort-
ed crackers.

BN

Advertisement




TWO UGLY
PICTURES
THAT PROVE
YOUR CARPET
CAN STAY
BEAUTIFUL
LONGER.

Carpet Cushion

Unretouched photos of results of a 100,000 cycle test (the equiva-
lent of several years of moderately heavy tratfic) on National Bu-
reau of Standards designed testing machines al Olin Laboratories,

About to spend good money for a new
carpet? We'd like to warn you about mak-
ing a common mistake:

An ordinary carpet cushion can deteri-
orate or crumble and lose its capacity to
protect your carpet. Result: unsightly and
uneven wear.

The alternative: Omalon® Patented
Process* Carpet Foundation. Created to
help keep a carpet looking better longer.
Some proof.

See the photo on top. An unretouched
picture of ordinary waffle rubber carpet
cushion crumbling.

Now look at the other unretouched
photo. That's Omalon Carpet Foundation.
Look at the carpet. Same test yet it hardly
shows any wear.

Unlike some carpet cushion, Omalon
Carpet Foundation won't crumble or col-
lapse under heavy foot or furniture pound-
ing.

gIt won't shrink, stretch and has no un-
pleasant odor.

Omalon rated best in an independent
test among 8 leading carpet cushions
tested for thermal-insulation. And think
of how that helps keep cold floors warmer
and conserve fuel.

If you want Omalon (remember, there
is no substitute), the place to get itis at a
registered Omalon dealer.

Look for the Registered Omalon Dealer
seal in the window.

For full information, write to: Olin
Chemicals, Consumer Products, Dept.
AH4, Olin Corporation, 120 Long Ridge
Road, Stamford, Connecticut 06904.

omalon;

PATENTED PROCESS® CARPET FOUNDATION

BY Olin
"‘, o8 PURIORMANG
e
,qim o8 agruns W j
Omalon Is

of Olin C
*Produced under patented process, Olin U.S, Patent No. 3506600.
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GLORIOUS DESSERTS continued

CHOCOLATE RUM CHIFFON CAKE
(pictured on page 71)

Makes 12 servings.
Each serving: 407 cal.; 6.5 gms. P.;
14.8 gms. F.; 64.4 gms. C.

14 cup hot water

14 cup unsweetened cocoa

14 cup dark rum

13/ cups sifted cake flour

114 cups sugar

11/, teaspoons baking soda

1/, teaspoon salt

14 cup pure vegetable oil

7 eggs, separated

1 teaspoon vanilla

14, teaspoon cream of tartar
14 cup sugar

Seven-Minute Frosting (recipe below)
Chocolate Glaze (recipe below)

Heat oven to 325°. Blend hot water
and cocoa; set aside to cool; stir in
rum. Sift together flour, 15 cups
sugar, baking soda and salt into bowl.
Make a well in center; add in order
oil, egg yolks, vanilla and cooled rum
mixture. Beat until smooth. Beat egg
whites and cream of tartar in large
bowl of electric mixer until foamy.
Add Y5 cup sugar gradually, beating
well after each addition. Continue
beating until meringue forms stiff,
glossy peaks. Pour chocolate mixture
over meringue; gently fold in. Pour in-
to ungreased 10x4-inch tube pan. Bake
55 minutes. Increase heat to 350°.
Bake 10 to 15 minutes or until cake
tests done. Invert pan; cool. Remove
from pan. Frost with Seven-Minute
Frosting; drizzle with Chocolate Glaze.

SEVEN-MINUTE FROSTING
3 egg whites
1 cup sugar
13 cup light corn syrup
3 tablespoons water
14 teaspoon cream of tartar
1 teaspoon vanilla

Blend egg whites, sugar, corn syr-
up, water and cream of tartar in top
of double boiler. Beat rapidly with
rotary beater over boiling water until
mixture stands in stiff peaks. Remove
from heat; beat in vanilla.

CHOCOLATE GLAZE
2 squares (1 ounce each) semi-sweet
chocolate
2 tablespoons light corn syrup
Melt chocolate and corn syrup over
hot water; cool.

APRICOT SOUFFLE

Makes 6 servings.

Each serving made with half-and-half
—258 cal.; 6 gms. P.; 8.8 gms. F.; 42
gms. C. Made with light cream—265
cal.; 6 gms. P.; 9.7 gms. F.; 42 gms.
C. Both are sources of vitamins A
and C.

11/, cups dried apricots (15 of
1l-ounce package)

11/ cups water

114, tablespoons sugar

4 egg whites

14 teaspoon cream of tartar

14 cup sugar

Custard Sauce (recipe follows)

Combine apricots and water in
saucepan; simmer, covered, 30 min-
utes or until very tender. Press apri-
cots and juice through strainer or
food mill to make a puree (1% cups);
reserve. Heat oven to 325°. Butter
a 6-cup melon mold generously;
sprinkle with 1'% tablespoons sugar,
rotating mold to coat sides evenly.
Beat egg whites and cream of tartar
until foamy in large bowl of electric
mixer; add ¥4 cup sugar, 1 tablespoon
at a time, beating well after each
addition. Continue to beat until me-
ringue forms soft peaks. (It is im-
portant not to overbeat meringue.)
Fold apricot puree gently into me-
ringue; turn into mold; cover loosely
with a piece of buttered aluminum
foil or wax paper. Set mold in baking
pan; pour in hot water to depth of
1 inch. Bake 1 hour 15 to 20 min-
utes or until soufflé is set in center.
Remove wax paper; loosen edges; turn
out onto serving platter. Serve at once
with Custard Sauce.

CUSTARD SAUCE
2 tablespoons butter or margarine
14 cup sugar
2 tablespoons grated orange
peel
1 cup orange juice
1 tablespoon lemon juicr

4 egg yolks
14 cup half-and-half or
light cream

Melt butter or margarine in top of
double boiler; add sugar, orange peel,
orange and lemon juices. Cook over
hot water, stirring constantly, 1 min-
ute; remove from heat. Beat egg yolks
in small bowl; blend in half-and-half
or cream. Stir in hot juice mixture
slowly; return mixture to top of
double boiler. Cook over hot water,
stirring constantly, 5 minutes or un-
til sauce thickens and coats a metal
spoon. Serve hot or warm.

APPLE CUSTARD PIE

Makes 6 servings.

Each serving made with fresh eggs—
414 cal.; 6.4 gms. P.; 19.6 gms. F.; 56
gms. C. Made with frozen egg sub-
stitute—426 cal.; 6.5 gms. P.; 20.8
gms. F.; 569 gms. C.

1 cup canned fine-sieved
applesauce
tablespoons lemon juice
cup sugar
eggs, slightly beaten, or 1 container
(8 ounces) frozen egg substitute
2 tablespoons melted butter or

margarine
145 teaspoon salt
1/, teaspoon ground nutmeg
1/, teaspoon ground cinnamon
1 unbaked 9-inch pastry crust

Heat oven to 450°. Combine all
ingredients except pastry crust; blend
thoroughly. Pour into pastry shell.
Bake 15 minutes; reduce oven tem-
perature to 325°. Bake 30 to 40 min-
utes longer or until knife inserted 1
inch from edge of filling comes out
clean. Cool.

-

continued
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On her cruise from New York to London in 1911, Hattie Blackshire dared to smoke a cigarette.
She got as far as Staten Island.

!
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17 mg'‘tar," 1.2 mg. nicotine av. per cigarette, FTC Report Sept'73

ning: The Surgeon General Has Determined
Cigarette Smoking Is Dangerous to Your Health.




Slender

is for taking
itoffand
keeping it off

It can help you peel off
pounds fast. Or, it can
help you hold onto the
good figure you already
have. Mixed with the
substantial nutrition of
milk or chilled from the
can, Slender is just 225
calories. And it works. So
ask your doctor, and get
Slender.

Bleader® Giat 1003 107 weight control Carnation Company, Los Angetes, Calfornie

GLORIOUS DESSERTS
continued

CARAMEL CUSTARD
(pictured on page 70)

Makes 10 servings.

Each serving: 358 cal.; 8.86 gms. P.;
25.3 gms. F.; 25 gms. C. Source of
vitamin A.

13 cup sugar
14 cup water
8 eggs
24 cup sugar
14 teaspoon salt
1 tablespoon vanilla
2 cups (1 pint) heavy cream
3 cups milk

Melt Y3 cup sugar in large, heavy
skillet over medium heat until golden
and caramelized. Stir water in very
slowly, being careful not to be burned
by steam. Heat slowly until caramel
is entirely dissolved in water. Pour
caramel into 8-cup mold; rotate mold
to coat all surfaces as caramel thick-
ens and cools. Heat oven to 300°.
Beat eggs, % cup sugar, salt and
vanilla until blended; add cream and
milk; stir. Carefully ladle custard over
caramel layer in mold. Set mold in
larger pan; pour hot water into larger
pan so level of water is even with
level of custard. Bake 1 hour 50 min-
utes or until thin-bladed knife inserted
l inch from edge of custard comes
out clean. Cool; chill well. Loosen
custard around rim; unmold; caramel
will form sauce. Serve plain or with
sweetened strawberries, peaches or
pears.

GLAZED COOKIE BARS

Makes 4'2 dozen.
Each cookie made with fresh eggs—
75 cal; 1.5 gms. P.; 1.85 gms. F.;
13.4 gms. C. Made with frozen egg
substitute—76 cal.; 1.5 gms. P.; 1.98
gms. F.; 13.5 gms. C.

4 eggs or 1 container (8 ounces)
frozen egg substitute
1 package (1 pound) dark
brown sugar
214 cups all-purpose flour
1 teaspoon cinnamon
1/, teaspoon ground cloves
14 teaspoon ground nutmeg
14 teaspoon salt
1 cup chopped walnuts
14 cup confectioners’ sugar
1 tablespoon water
1 teaspoon grated
lemon peel
1 tablespoon lemon juice ¢
Heat oven to 375°. Grease 15x10x-
I-inch jelly-roll pan lightly. Combine
eggs and brown sugar in large bowl
of electric mixer; beat on medium
speed until creamy. Add flour, spices
and salt; beat on low speed until
blended. Stir in nuts; spread mixture
in prepared pan. Bake 20 minutes or
until cake tester inserted in center
comes out clean. Combine confection-
ers’ sugar, water, lemon peel and
juice; blend. Brush mixture lightly
over top of cookies to glaze. Cut
into bars. Cool.




or people who can’l leﬁVé well enough alone,
ook what you can do with Banquet Chicken a la King.

Chicken 2 la King Cookin’ Bag entree. Banquet makes it a fast
o-nonsense feast for kings, but when you want it to look like a royal
ccasion, try this tempting recipe:

Take one Banquet Chicken 2 la King from your freezer and follow
ackage directions. Remove from bag and add 1/8 tsp. sweet basil or thyme,
tbsps. finely chopped celery, and seasonéd salt to taste. Pour into patty
hell made from your favorite pie crust recipe to which you have added

/4 cup Parmesan cheese.
anquet. When you start with great food you end with a great meal.

anquet Foods Corporation, St. Louis, Missouri 63101
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OUR FOOD EDITOR REPORTS

BIRD ON THE SPIT

Armour's small-size rotisserie tur-
key, a favorite for alfresco meal plan-
ning, will be seen in a different guise
this summer. Not only will it come
in a newly designed wrapper, but more
important, the turkey will now be in-
jected with butter instead of the corn
oil that was used previously. The bird
comes frozen in sizes from 5 to 11
pounds. The forepart of each wing has
been clipped, and the turkey is already
trussed. All you need do is thaw it,
remove the giblets and neck package
and put the turkey on a spit. The

trussing keeps the bird from flopping
as the rotisserie turns, and the butter
—injected at 32 different points—
bastes the bird as it cooks. This is
outdoor cooking at its best: moist
turkey with little work for the cook.

FOOD FOR THOUGHT

Surveys continue to show that most
Americans are not eating properly.
Hopefully, the current interest in nu-
trition is a true indication that people,
now aware of the problem, will want
to do something about it. For anyone
seeking information and help, we rec-

ommend a 32-page booklet titled
Food Is More Than Just Something
to Eat. It is published as part of a
nationwide education program spon-
sored by the U.S. Departments of Ag-
riculture and Health, Education and
Welfare, the National Academy of
Sciences and the Grocery Manufac-
turers of America. Colorfully illustrat-
ed, the booklet describes the nutritive
contents of food, cites foods that are
the best sources of various nutrients
and tells how to create a balanced diet.
You can obtain a free copy from:
Nutrition, Pueblo, Colo. 81009.

Coffee Time...

Frenchs.

donu

When you have coffee,
when the kids wangle
cookies, how about a
snack for me too?
French's Doggie
Do-Nuts, made just
for dogs, like tiny
bakery-fresh
doughnuts—yet crisp
and crunchy.

P.S. | also love French's®

People Crackers. Regular
or Liver-flavored.

“Idlove

alittle snack

too.’

FOOT-SAVING KITCHEN

Every woman dreams of the
perfect kitchen. How about one
that is fully automated? The
Whirlpool Corp. has designed
the ultimate, a “Kitchen in the
Round,” to display at Expo '74
World’s Fair in Spokane, Wash.,
May 4 to November 3. The
kitchen's unique circular design
saves footsteps with its easy ac-
cess to appliances and its specific
counter-top work areas. And
there are ultramodern innova-
tions—computerized food stor-
age compartments, an automatic
menu selector, microwave cook-
ing and an environmentally con-
trolled garden for growing herbs.
What more could a kitchen
dreamer ask?

INFANT TRAVEL EASE

A young mother's busy sched-
ule sometimes means being away
from home with the baby at
mealtime. Thermos now has a
Tot’s Travel Tote you can pack
and be sure the food is kept hot
or cold. A pink, blue or yellow
zipper-topped bag holds two
urethane-insulated jars just the
right size for the baby’s meal.
And there’s room for a spoon
and bib. It's $5.50 in supermar-
kets and drug stores.

OUR COOKS SUGGEST

® When a recipe calls fo
sliced, chopped or cut-up choco
late, you'll find these jobs easie
if the chocolate is at room tem
perature.

® Your pantry shelf can sup
ply the makings for this quic
dish. Serve it for breakfast
brunch or supper. Spread canne
deviled ham on hot pancake
(made from a mix) and top the
with heated canned apple slices.

—Frances M. Crawfor
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Ultra Soft Handbag

Personalized with your initials FREE! $ nn

GREAT $15 LOOK! NOWONLY POSTPAID
USE IT FOR 15 DAYS FREE!

A fabulous gift for every active woman!

SO ROOMY. Super soft and flexible —
measures 12” high by 12” wide! FIVE
HANDY POCKETS. Outside, four deep pock-
ets for keys, sunglasses, tissues, cigarettes.
Inside, there's a pocket right on the lining.
~ VERSATILE. Ideal for shopping, travel and
.. everything in between. Totes your golf or
"\ tennis clothes and accessories, too. FINE
\, CRAFTSMANSHIP. Looks like it should
cost three times as much! Completely
lined inside. And the luxuriously soft,
leather-look vinyl is so rugged and easy
\ % to care for!

FREE! PERSONALIZED INITIALS (each
114" high) in handsome gold-toned
Old English letters!

SATISFACTION
GUARANTEED
OR YOUR MONEY BACK

SALE PRICED — — Detach Order Form Here — COMPLETE AND MAIL TODAY!— ——

>
/ B . 3159 REDHILL AVE.,
1 for $6.00 2 for $11.00 3 for $15.00 i (Sfaf{:{' L Qf Cagfonya ¥ COSTA MEI:I\ CAL :ivé?ms
| 5 wiss Avoid Delay—Print Clearly 00448 000125

l 0 Mrs
CHOOSE FROM SHX | First Name Middle Initial Last Name
p— Address
BEAUTIFUL FASHION SHADES | o
Please order by color code,
State. Zip
: !‘,._‘f pvégsf:ge sTyLe |COLOR CODE| yow | 2 inivials |  TOTAL
.1‘ & NO. | Ist | 2nd |MANY FREE PRICE
l HANDLING Choice| Choice
/ 863 $
/i ' \ Calif.
{ R 8 residents | 363
e e add 6% | ge3
| (Siren) EB (Ebony) SA (Sand) sales tax

Total amount enclosed OR to $
be charged to my bank credit card
Check One: CHARGE YOUR PURCHASE

__ MY BANK CREDIT CARD NUMBER IS

S [ ] | [T 1T
BTN INTERBANK EXP. | MO. | YEAR
RN NO. DATE

s B x
& Sign Your Name as it appears on your Bank Credit Card
Copyright © 1974 StarCrest Products of California, Inc.

MO (Morocco) CA (Cashmere) MA (Mahogany)
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DENIX
lona Granite Works

SON
on Marble & Granite Co.

Sas

ESVILLE

e Hance Monument Works
DEN

den Monument Works

RT SMITH

er Monuments
SPRINGS

Springs Monument Co.

LE ROCK

Hills Memorial Park

E BLUFF

ap Pine Bluff Monument Co.

BT HELENA

States Monument Co.

rnia

LAND

nd Granite & Marble
JOSE

Hill Monument Shop

do
ND JUNCTION
ado Survault Co.
BLO
ly Monument Co.
ATRIDGE
an Memorials

ticut
DGEPORT
m Monument Works
DGEPORT
Monument Works Inc.

ELD
s Memorial Studio

Monuments Inc.
HAVEN
nstein Co.
WALK
Brothers
ATUCK
Memorials
FORD
J. Lupinacci Memorial
PSOR
e Enterprises

R

Memorials

ORD

. Sipple & Son

EORGES

IF. Sartin Burial Vaults & Memorials

|
al Monument Co. Inc.

PRA
Monument Co.
EVILLE
onuments

J. Lager Monument
AGO
oldman Memorials
GO
5. Monuments

G

simir Monument Co.
INSVILLE

k Monument Co.
STON

J. Gaynor Monument
REEN PARK
ry's & Evergreen Monument
ISBURG

Monument Co.
BIDE
hi & Sons Co.
YVILLE
MEonumsM Co.

Monuments Inc.
ARK

ills Monument Co.
DON

Memorials

OTA
Monument Works
Sons
ult & Monument Co.
AC
Granite Co. Inc.
Y
er Monument Co.
ISLAND
e Co.

FIELD
onument Co.
RVILLE
k Memorial Co.

ynolds Monument Co.

(Rk\

\AFES

WESTVILLE
Westville Monument Co,

Indiana

CRAWFORDSVILLE
Crawfordsville Monument Co,
DECATUR

Liby Monuments
ELKHART

Miller Monument
INDIANAPOLIS

Askren Monument Co. Inc.
KOKOMO

Don Caldwell

MARION

Brandon Monument Co. Inc,
SHELBYVILLE

Jones Monument Co

lowa

BURLINGTON

Leyda Burrus & Metz
DECORAH

Decorah Memorial Co.
FORT DODGE

Kallin Johnson Monument
MONTICELLO
Monticello Monument Co.
WATERLOO

Black Hawk Memorial Co.
WEST LIBERTY

lowa Memorial Co.

Kansas

EMPORIA

Reeble Monuments

10LA

Williams Monument Works
KANSAS CITY
Ferkenhoff Memorials
NEWTON

Norton Memorials Inc.
SALINA

Memorial Art Co.
TOPEKA

Hutton Monuments
WICHITA

Quiring Monument Co. Inc.
WINFIELD

W. H. Dawson Monument Co.

Kentuck

y
ELIZABETHTOWN
Keith Monument Co.
FALMOUTH
Woodhead Memorials
LEXINGTON
Lexington Granite Co.

Louisiana

AMITE

Amite Marble & Granite Co.
MONROE

Memorial Monuments
SHREVEPORT

Allen Monument Co.

HALLOWELL

Murphy Memorials

HOULTON

Stones Memorials

KITTERY

Cassell Monument Co.

LEWISTON

Artistic Memorial Studio

MADAWASKA

Daigle Memorials

PRESQUE ISLE

Presque Isle Memorial Works

WARREN

Brooks Monuments
Maryland

ANNAPOLIS

Hardesty Memorial

BALTIMORE

Henry Merkel Inc.

BALTIMORE

Raymond G. Merkle Inc.

BALTIMORE

Geo. W. Wilkinson & Son

CAMBRIDGE

Lecompte Memorials Inc.

CHESTERTOWN

Kirby Memorials Inc.

COCKEYSVILLE

John Tyrie & Son

EASTON

Woodlawn Memorial Co.

FREDERICK

U. A. Lough & Son

HAGERSTOWN

C. E. Darner & Son Inc.

HANCOCK

Gordon's Memorials

JARRETSVILLE

J. C, Taylor

POCOMOKE CITY

Pocomoke Monument & Granite Works

WESTMINSTER

Joseph L. Mathias Inc.
Massachusetts

ACTON

Acton Monument Co.

AMHERST

Dorsey Memorials

ATHOL

Athol Granite Works

FALMOUTH

Baker Monument Co.

FITCHBURG
Vitelli Monument Co. Inc.
HAVERHILL
Atwood Memorial Co.
LOWELL
Luz Brothers Monument Co. Inc.
MALDEN
Austin McHugh Co.
MARLBORO
Louis Monti & Sons Inc.

UINCY

A. Erikson Monumental Works
STONEHAM
H. P. Smith
WALTHAM
Cassell Monument Co. Inc.
WESTFIELD
Haley Bros. Monument Works
WORCESTER
Empire Granite Co. Inc.

Michigan
ST. JOHNS
Bouchey Monument Works
SOUTHFIELD
James P. Martinek Co. Inc.

Minnesota
ALBERT LEA
Star Granite Works
DULUTH
Clute Memorials
MINNEAPOLIS
Lee M. Bogle Co.

Missouri
BUTLER
Butler Monument Co.
CAMERON
Sloan Monument Works
CHILLICOTHE
Moore Monument Co.
GLASGOW
Audsley Monument Co,
KAHOKA
Clark County Memorial Shop
MONETT
Wormington Monument Co.
ST. JOSEPH
Van Vickle Monuments
ST. LOUIS
Pohl & King Monument Co.
ST. LOUIS
Stanze Monument Co. Inc.
SEDALIA
Heynen Monument Co.
WASHINGTON
Washington Monument Co.

Montana
BUTTE
Trevillion Johnson Memorial

Nebraska
BLAIR
Schmidt Monument Co.
HOLDREGE
Palmer Bros. Granite Co.
LINCOLN
Speidell Monuments Inc.
OMAHA
Milacek Monument Co. Inc.

New Hampshire
MANCHESTER
Calvary Monument Co.
Memorials By Rock of Ages

New Jersey
BERLIN
White Valley Memorials
HACKENSACK
Geo. Koch & Sons
MANASQUAN
H. T. Hall Inc.
NEWARK
Litmans Newark Memorials
NORTH ARLINGTON
John F. A. McGovern Memorial
PATERSON
Paterson Monument Co.
TRENTON
Albert N. Thiel Monuments
TRENTON
Julius Dornstauder & Son

New York
ALBANY
Memory Studios
BRONX
Domenick De Nigris, Inc.
CHERRY VALLEY
Cherry Valley Memorial Inc.
DEER RIVER
St. Louis Enterprises
EDEN
Eden Memorial Studio
FLUSHING, L.l
Meriden Monumental Works
ITHACA
Glenside Monument Co.
LONG ISLAND CITY
Industrial Art Monument
MEXICO
Kellogg Memorials Inc.
MIDDLE VILLAGE L.l
Auricchio Monuments
MIDDLE VILLAGE, L.I.
Remis Monuments
NEW ROCHELLE
House of Memorials

NYACK
Travis Monuments Inc.
PAINTED POST
Carpenter's Memorial Studio
PLEASANT VALLEY
Bower Memorials
POUGHKEEPSIE
C. M. Travis Inc.
SALT POINT
Starlight Memorials
SCHENECTADY
Chas, N, Gardner & Sons
SO. GLENS FALLS
Harry G. Gutheil Memorial
SOUTHAMPTON
Southampton Granite Works
STATEN ISLAND
K. Feist Gramprey Memorial Inc.
SYRACUSE
Walser Granite Corp.
UTICA
Virtu Memorial Co.
WOODSIDE, L.I.
Natale Monuments

Ohio
ASHLAND
Ashland Monument Co.
CAMBRIDGE
Guernsey Memorials Inc.
CINCINNATI
Bob Hater Monuments
COSHOCTON
Coshocton Memorials Inc.
EAST PALESTINE
0. T. Beight & Sons
ELYRIA
James Lewis Monument Co.
GALLIPOLIS
Stanley A. Saunders
GEORGETOWN
Georgetown Marble & Granite
KENT
Portage Marble & Granite
MANSFIELD
Longstreth Memorials Inc.
MARION
Houpt Monument Co.
MIDDLETOWN
Converse Monument Co.
NEW LEXINGTON
Gregory Monument Co.
PEEBLES
Peebles Monument Co.
SALEM
Logue Monument Co.
SANDUSKY
Sandusky Monumental Works
SPRINGFIELD
H. M. Drake Monument Co.
VAN WERT
Van Wert Monument Co.
WASHINGTON COURT HOUSE
P. ). Burke
WATERVILLE
Maumee Valley Monument Co.

Oklahoma
EL RENO
F. E. Arnold Monument Co.
ENID
Leon Cook Memorial Co.
OKLAHOMA CITY
Capitol Hill Memorial Co.

Pennsylvania
ALTOONA
M. R. Cupples Memorial Co.
BANGOR
Owens Monumental Co. Inc.
BRIDGEVILLE
Fryer Monument Co.
CLARION
Clarion Marble & Granite
CLEARFIELD
Cuetara Monument Co.
E. McKEESPORT
Nelson Memorial Studio
ERIE
Ericson Memorial Studio
EVERETT
Everett Marble & Granite Works
FOREST CITY
Forest City Memorial Co.
HARRISBURG
R. J. Romberger
HASTINGS
R. H. Kelly & Son
HAZELTON
Hazleton Memorial Co.
LANSDOWNE
H. C. Wood Inc.
LEBANON
Gingrich's Memorials
MEYERSDALE
Johnson Memorial Co.
MIDDLETOWN
Gingrich Memorials Inc.
PHILADELPHIA
Alfred H. Miller
PHILADELPHIA
Wertheimer & Sons
PUNXSUTAWNEY
Rowbottom Monument Co.
READING
Carison Monumental Co.
ROCHESTER
Rome Monument Works

SCRANTON

F. Pesavento & Son
SHAMOKIN

Keystone Marble & Granite
SUNBURY

Sunbury Monument Warks
TOWANDA

Bradford County Memorial Park Corp.

TUNKHANNOCK

Walker Granite Co.
UNIONTOWN

Marshall's Monuments
VANDERGRIFT

Dan Morrison Monument Co.
WASHINGTON

Kurtz Monument Co.
WILKES BARRE

Wyoming Valley Monument Co.

Rhode Island
NEWPORT
Cottrell’'s Memorial Works
PAWTUCKET
Caron Granite Co.
PROVIDENCE
A. Del Giudice & Son Inc.

South Dakota
ABERDEEN
South Dakota Monument Co.
HURON
Huron Marble & Granite Works
SIOUX FALLS
Sioux Falls Monument Co. Inc.

Tennessee
NASHVILLE
J. W. Hunt & Son Memorial

Texas
AMARILLO
0Osgood Monument Co.
BEAUMONT
Sabine Monument Co.
BOWIE
Henderson Monument Co.
EL PASO
El Paso Memorial Arts Inc.
GALVESTON
Ott Monument Works Inc.
LAGRANGE
L. W. Stolz Memorials Inc.
MESQUITE
Highway Memorials
SAN ANTONIO
Arthur Kleypas Memorials
STOCKDALE
Stockdale Monument Co.
VERNON
Winters Monument Co.
WEATHERFORD
Rawlins Monuments

Utah
SALT LAKE CITY
Walker Monument Co.

Vermont
NEWPORT
Howard A. Reed Memorials
Virginia
DANVILLE
W. D. Rowe Co. Inc.
HARRISONBURG
James H. Bryan
LYNCHBURG
W. G. Walters Memorial
NORFOLK
Norfolk Monument Co.
ROANOKE
Granite Memorials Inc.
STAUNTON
Frank Grim & Son

Washington
SEATTLE
Washelli Monument Co.
SPOKANE
Tresko-Washington Monument Co.,
YAKIMA
Central Washington Monument
WENATCHEE
M. & E. Memorial Markers
West Virginia
CHARLESTON
Sears Monument Co.
GRAFTON
Grafton Custom Memorials Inc.
PIEDMONT
Tri State Memorial Co.
WHEELING
McCurdy Memorials Inc.

Wisconsin
APPLETON
Appleton Marble & Granite Works
BURLINGTON
Ketterhagen Memorials
EAU CLAIRE
Johnson Monument Co.
JANESVILLE
Gramke Monument Works
LA CROSSE
LaCrosse Monument Co.
MENOMONIE
Hamerly Monument Co.
SAUK CITY
Spellman Monument Co.
WAUSAU
Wausau Monument Co.

Space prohibits us from listing the more than 500 Rock of Ages Dealers. Consult the
v Yellow Pages heading ‘‘Monuments’” for the name of your nearest Authorized Dealer.
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HOMESTEAD"”
FLORAL
CREWEL KITS

By Ann B. Bradley

Our crewel floral collection captures the
mood of fresh flowers picked in a country
garden and casually arranged in any
container at hand. Our delightful Floral
Bucket (below, left) measures 24 by 18
inches; Milk Can (left) is 14 by 24 inches
Both are designed by Georgia Ball. You
can work them up quickly on creamy hom
spun, using a few basic crewel stitches.
Bountiful Spring Bouquet (below) is su-
perbly supersized, 26 by 28 inches.

All kits come with design-stamped fabric
yarns, needle and simple instructions.
Frames and stretchers are available. Brig
en your home with one of these beauties.

Bountiful

Spring Bouquet
masses daisies
and poppies on
linen backgroung
Only five sim-
ple stitches are
used to create
this picture.

Fill out coupon and enclose check or money ordg
Sorry, no C.0.D., Canadian or foreign orders.

American Home Dpept. 5439

4500 N.W. 135th Street, Miami, Florida 3305
Check items desired:
#61818 Floral Bucket

@ $9.98 ea. plus $1.10 post./hdig. $
- #61819 Frame for above
@ 6.98 ea. plus .75 post./hdig.

- #61380 Stretcher for above
@ 1.98 ea. plus .35 post./hdig.
- #67108 Milk Can Stitchery
@ 7.98 ea. plus 75 post./hdig.
= #61821 Frame for above
@ 7.98 ea. plus J5 post./hdlg......
= #63006 Stretcher for above
@ 1.98 ea. plus .35 post./hdig...... —
< #61823 Bountiful Spring Bouquet
@ 1798 ea. plus 1.35 post./hdig...... —
E #61824 Frame for above
@ 9.98 ea. plus 1.10 post./hdig.
- #61825 Stretcher for above
2.49 ea. plus .55 post./hdig,
& #61014 Colorful catalog of other kits
@ 50 ea. —
Sales tax, if applicable _

Total enclosed $
Use your charge card for any purchase over $4

[ BankAmericard

Acct. No.  Good thru
] Master Charge
Acct, No. LS 900(1 thru

Intlfrrbank No.

(Find above your name)

print name

address

city _ state zip code
For other exciting American Home crafts, order ca




STRETCH YOUR
BUILDING DOLLAR

It's a risky business to try and cut corners when buying
or contracting for a house. But there are ways to shave
your building expenses. The following tips, adapted
from our popular American Home house-plans book.,
can help you reduce costs without reducing quality—of
either materials or workmanship.

® The closer a plan comes to a square, the lower
the cost per square foot of living space. A two-story
house provides more space for the money than a ranch.
The straighter the foundation and the exterior (that is,
the fewer jogs in the wall), the lower the cost. The
same principle applies to a roof-—fewer hips and
valleys mean money saved.

® A simple contemporary house uses fewer non-
functioning pieces—such as shutters, cupolas and fancy
trim—than a traditional. In a custom-designed house,
an architect can get a lot of living into every square
foot. Engage a professional who's accustomed to work-
ing with home builders. He might even turn a low-cost
“problem™ building site into an aesthetic delight.

® Leave some rooms unfinished—such as den, attic,
one or two bedrooms—and finish them vourself later.
By all means, use your attic space for functioning rooms,
as in a Cape Cod. In some areas a boldly mansarded
roof enclosing a major living area will cut your cost per
square foot. A basement adds low-cost workshop, utility
ind storage space, and with proper heat and lighting
san later be finished into a recreation or family room.

® Design your house so it can be extended later, if
ou wish, without major revisions to plumbing or heat-
ng. This is partly a matter of these units’ location,
artly of their capacity. In some cases it is much less
xpensive to rough-in future connections when you
irst build.

® Centrally located heating and plumbing put the
ut pipe and duct runs in a stack arrangement. For
conomy, locate bathrooms and kitchen close to stack.

To pare future heating and cooling costs, install full-
hick insulation and good weatherstripping, and pur-
hase good grades of windows and doors that have a
ight seal, and do not permit air to infiltrate. Higher
nitial costs for quality materials will be more than
fiset by future savings.

® Where codes permit, studs spaced 24 inches apart
ive you as much support as you need, and they work
1st as well as those spaced 16 inches apart.

® Quality double-glazed window units save the cost
f storm-screen combinations and are also easy to
ean. Consider less expensive fixed-pane windows in
cations where windows do not need the open-and-shut
pability. If you plan to install wall-to-wall carpeting.
on’t put expensive flooring underneath. Use low-priced
ades instead, or put down plywood as underlayment.
® Open shelves often provide decorative storage space

a lower cost than cabinets and closets that require
uch fitting of doors and trim. An open stairway, with-
1t risers, gives an attractive contemporary feeling—and
so costs less.

® The closet door that runs the full height and width

a closet not only saves on framing and wall costs,
1t also makes shelves and storage space more ac-
ssible.

Other dollar-stretching building hints can be found

the American Home house-plans book, which also
sludes a catalog of 52 AH house plans—contemporary
signs, colonials, vacation homes, award winners. For
ur copy, send 50 cents to: American Home House

ans, Dept. 2923, 4500 N.W. 13th St., Miami, Fla.
NEA Adl far ratalne #2100
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The trouble stopper.
Anchor Permafused fence.

If there’s one thing you want to avoid for your chil-
dren, pets and property, it’s trouble.

You want your toddler in the yard, not wandering
across streets. You want your dog there, too, not on
other people’s lawns. You want outsiders — people
and animals — to stay outside.

Your best bet is a trouble stopper, an Anchor
Permafused fence.

Its neat-looking square posts on ends, corners and
gates eliminate the ladder-like wraparound bands on
conventional round posts. The rugged square-frame
gate has welded corners that won’t loosen or sag.

But the best part is the fabric—Anchor Permafused.
It has a tough vinyl coating that’s permanently, ther-
mally fused to a steel core. It's a handsome green
coating that year after year resists chipping, peeling,
cracking.

The trouble stopper. Only your Anchor man has it,
along with other quality Anchor fences. Just mail this
coupon today for our brochure and a vinyl sample to
see and test. From Anchor Post Products, 7404 East-
ern Avenue, Baltimore, Md. 21224,

EANCHIR

Anchor Post Products, 7404 Eastern Ave.,
Baltimore, Md. 21224,

(7] Please send free sample and brochure.
[] Send dog pen information.

Name

Address

—— et e tema s sea sema

City State Zip

‘————--————-——---—J

You buv good fence by the vear. Not by the foot.




THE SIX
BIGGEST ATTRACTIONS
IN ORLANDO:
DISNEYWORLD, BUSCH
GARDENS, THE KENNEDY
SPACE CENTER, DAYTONA
BEACH, CYPRESS
GARDENS
AND THE €
RODEWAY
INN.

THE
RODEWAY
INN?

Of course.

If you like being waited on hand and foot.

We start by chauffeuring you from the airport to a luxuriously
appointed room. One big enough to relax in, even when you're not

sleeping.
We supply the large screen color TV, the heated swimming pool,
the valet and laundry service, even a children's playground . . . in

short, all the services you need for a wonderful Orlando holiday.

And we feed you and yours heartily. Big, delightful breakfasts,
lunches, and dinner at our coffee shop,restaurant and lounge.

And your pets are welcome too. Because we know what kennel
charges are today . . . and we know how much fun it can be to
have the old family retainer along.

The kids may prefer a certain mouse to our Inn, but, after a
day of visiting Disneyworld, we think you'll prefer Rodeway.

“The Best Thing That Happens To You All Day”

“Family Fun
Specialists”

RODEwAY SEND FOR

FREE BROCHURE

5827 Caravan Court Orlando, Florida 32805 Phane: (305) 851-8300

Or call (800) 228-2000, toll-free,
for immediate confirmation of your reservations.

A PAEAN
TOTHE BEAN

Its easy growability and nutritive wallop
have made it a favorite for centuries.

“Jack and the Beanstalk™ is probably the best-known
story about the bean. And there have been many—tales
of beans that laughed till their sides ached. spanked
wrongdoers and performed feats of magic.

In reality, with no magic involved, the bean does per-
form incredible feats. It contributes more to feeding the
peoples of the world than any other legume. In places
where little or no meat is eaten, the bean is an essential
source of protein.

Beans in some form have been with us 5,000 years.
They have been found in Bronze Age deposits un-
earthed in Europe. They were grown by the ancient
Egyptians, Greeks and Romans. And according to rec-
ords, merchants sold bean relishes in China in the 1st
century A.D.

Dried beans are the oldest type being consumed today.
And as in times past, they are pantry staples. Here are
the varieties of dried beans you can find on supermarket
shelves:

Black or turtle beans are oval in shape and slightly
smaller than red kidney beans (below). The skin is ofi-
black, the inside whitish. They are used extensively in
the South, where they grow, and in South America.

Blackeye or yelloweye beans, oval-shaped with cither
a black or yellow spot, are called “peas” in the South
and Southwest.

Chick peas, also known as garbanzo or ceci beans, are
irregular in shape with a firm texture and nutlike flavor.
They are used in many Spanish and Italian dishes.

Cranberry beans, sometimes called Roman beans or
shellouts, are plump, with pink markings. They have a
sweet, strong flavor and are popular in New England.

Lima beans, both large and small, are flat and kidney-
shaped. In southern states, a large lima that is mottled
with purple is called a “calico” or “speckled butter bean.”

Pinto and pink beans, though they do not resemble
cach other, are related and can be used in recipes inter-
changeably. Pintos are pale pink, speckled with brown:
pink beans are smoother and more brownish-red than
pink. Both types will turn red-brown during cooking.

Red beans, darker red than pink beans, are also known
as Mexican chili beans and are a favorite in Spanish
dishes.

Red kidney beans, red-purple in color and strongly
flavored, are the favored ones for chili con carne an
are frequently added to soups and salads.

Soybeans, processed in many parts of the world fo
food and for cooking oil, are pea-sized and they may
have a yellow, green, brown, black or bicolored skin
They are high in nutritive value, but are not popular a
a food product because of their bitter taste.

White beans come in four varieties:

I. Marrow beans are the largest and roundest.

2. Great Northern beans, a favorite in many baked
bean dishes, are nearly as large, with a delicate flavor.

3. Navy beans, somewhat smaller than the Grea
Northerns, are also used extensively for baked beans an
are the ones most often found in canned baked bea
products.

4. Pea beans, the smallest, are most common to th
East, particularly New England, as the base for Bosto
Baked Beans. —Frances M. Crawfor



7 1973, Colgate-Palmolive Co.

Thirty years
before we developed
new Peak Toothpaste,

you probably used our
secret ingredient.

Its baking soda. baking soda. It tastes pleasant, but
Baking soda: the natural cleanser different.

and sweetener that people used to Be prepared. Peak leaves your

brush with. whole mouth —not just teeth and
Baking soda: the natural cleanser breath, but even mouth tissues and

and sweetener that dentists recom-  gums—feeling different. Naturally

mend now as they did then. Both for cleansed and sweetened. Naturally re-

cleaning teeth and as a soothing rinse freshed.

for mouth and gums. Uncomplicate. Try new Peak: the
Be prepared. Peak is 97 percent first modern toothpaste with the

natural ingredients, principally pure natural goodness of baking soda.

Watch the Colgate-Dinah Shore Winners Circle Golf Championship—the richest in history—
from Mission Hills Country Club, Palm Springs, California—April 20 and 21 on ABC-TV.




Thisis what little girls are made of.

Every minute, three billion cells in a little girls’ body are
being replaced by new ones.

The material for each new cell comes from the nutrients
in the food she eats. What these nutrients do once they
reach her body, and what they do with each other will make
her different from every other little girl.

Her life depends on nutrition. She'll grow to live life well
or ill because of it. We study nutrition. And we've learned
that although poverty is the chief cause of malnutrition, it
isn't the only cause. o

Almost half of us are under-
nourished. And through

nothing more than a lack of
knowledge about the food
we eat.

Every day were
learning more. You should
learn more too.

To give you some
basic information and
valuable guides to
preparing meals and
diets, weve put
together a book
entitled “Food Is More
Than Just Something
to Eat”

Write for it.
Nutrition, Pueblo,
Colorado 81009.
And we'll send it
to you.

Free.

U.S. Departments of Agriculture and Health, Education, & Welfare. Grocery Manufacturers of America.



Use these charts and color keys to make the floral borders shown on page 63. Directions follow.
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HOW TO STITCH UP SOME SPRINGTIME



What good does
a funeraldo...really?

Today, there are those who
find themselves asking this
question.

Certainly the funeral can do
nothing for the person whose life
has ended beyond providing the
dignity of a proper burial.

But no matter where, when,
or under what circumstances
death may occur, there are
needs that must be met—for
the bereaved family; their
friends; their close circle in the
community

The funeral helps meet those
needs. It helps those who grieve
accept the reality of death. They
know it happened. But a part of
their mind rejects it, runs away
from it

The funeral takes them gently
by the shoulders and turns them
to face it. And having faced it,
having viewed it, things are
easier

\ distributed.
\ AH 44 Columbus

Write: The
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WRITE FOR FREE COPY OF 32 PAGE BOOKLET,

. the most trusted protection

Things continue to be easier
(though it may not seem so at
the time) as arrangements have
them talking with sympathetic
friends, reflecting upon
moments shared, giving tes-
timony to the life that was lived
on earth.

Another thing the funeral
does—whether the choice is
made for a traditional, a contem-
porary or a humanist service—is
to reaffirm the faith, the creed
or philosophy by which one's life
was guided.

As the poet John Donne said

No man is an island ..." His
death touches his world. A
funeral considers the feelings of
all those who shared his life. It
is a moment when grief shared
is grief diminished

It is truly a unique moment of
sharing for the family . . . for
friends for society.

MY DUTY
I you “what to do" when
5 how o write sympathy notes
onsoling poems. Millions of copies
Clark Grave Vault Company, Depar

3201

metal
grave
vaults

STITCH UP SOME SPRINGTIME continued

Here’'s how you can cross-stitch our
colorful floral borders in almost no time.
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Use a thread framework for counted-thread method.

Materials: You can stitch these floral borders onto
any ready-made cotton waffle weave or linen tea towels.
Or, if you prefer, border any household linens—sheets
and pillowcases, tablecloths and napkins—with the pretty
floral designs. You stitch the borders with American
Thread Star six-strand cotton floss in the colors speci-
fied in our color keys, page 87.

Procedure: wWork the border design with three strands
of floss. You may use either the counted-thread method
(if the weave of your fabric is quite visible and easy to
count) or the auxiliary-canvas method (if the weave is
very fine and hard to count).

Counted-thread method: Divide the area to be em-
broidered by making a framework of colored threads.
This is done by running a thread alternately under and
over 10 threads in your fabric, breaking up the area both
horizontally and vertically and providing a rough gauge
to stitch by. For each central motif of your border, run
a vertical line of thread up the fabric to represent the
motif's center (see illustration, above). The cross-stitch
motif is then worked outward from this line toward the
edges. The size of each cross-stitch and ultimately each
motif will depend on the closeness of the fabric weave.

Auxiliary-canvas method: Use a fine mono-mesh
(not interlocked) canvas over the fabric to work the de-
sign. Baste the canvas into place on the area of fabric to
be worked. After you finish stitching the design, pull out
the canvas threads one by one. With this method, you
can use even fine handkerchief linen as a background
for your border.

Design placement: Position the smaller border 2
inches above the hem of your fabric; the row of floral
motifs should be placed 2 inches above this.

continued



This is, quite frankly, a vital message about what
is perhaps the most revolutionary home-medical-
guide ever published on facial care... facial beauty
-..renewed facial youth. Its results are so spectac-
ular, its documentation is so overwhelming, and its
methods are so vital to your future life that we
must repeat, in full, two more quotes from its pages:
“We have only recently acquired the ability to
really do something about the more serious
changes in appearance that accompany aging . . .
*“In the past, the average person stood very little
chance of being able to look younger. Without
wealth or the right genes, there was very little
hope. The advent of modern skin care has changed
all this. Now it is no longer necessary to pamper
yourself or be born with good skin. The idle rich
no longer have any advantage . . . the genes you
inherit are no longer a limiting factor, because we
can now compensate for even delicate, age-prone
skin . . . Thanks 10 modern research, we now
know what causes many of the unattractive prob-
lems that appear with age. With this kind of
knowledge, we have been able 1o develop methods
that are effective in combatting or solving these
problems.

“The practical application of these methods can
produce spectacular results. A person can easily
look ten to twenty years younger than his or her
actual age, and this can be achieved with a mini-
mum of eflort. My own interest in this subject was
first stimulated by an eminent dermatologist who
was one of my first teachers, He was not only an
early advocate of these new methods, but he prac-
ticed them himself. The results were truly impres-
sive. At almost eighty years of age, he appeared
1o be in his early fifties.”

This, Then, Is The Startling New Promise
That Lies Right At Your Fingertips! And
Here Are The Discoveries That Are
Going To Give It To You!

For example—
Age is no longer a barrier to a flawless com-
plexion, because the outer layer of your skin never
stops growing! And, if you learn the right way to
utilize that growth, you may actually reverse the
dreaded aging process, and grow younger-looking,
not older.
The ultimate moisturizer! How it can eliminate
moisture loss instantly, and actually repair the
ravages caused by years of facial dryness.
The three insidious structural changes that cre-
ate “‘old” skin, and how to stop each at its source.
For example, master this simple technique of
protecting the all-important “inner layer” of skin
from damage, and you will never need the services
of a plastic surgeon.
How your kitchen stove can make you look old,
old, old—unless you learn how 1o use it—like this,
How certain household aids (that you use every
day)actually poison your skin. Get rid of them—
now,
How to keep the sun from turning your face
into a wrinkled prune.
How to protect your skin against air pollution.
(Otherwise, if you live in a big city, be prepared to
have people guess you're ten years older than you
really are.)

How to banish blocked pores and blackheads—
or good.

The Number One Rule for protecting your face

Revealed by an eminent dermatologist
How, with the proper scientific instructi
“clocks” in your skin . . . actually look ten to twenty years younger than your real
age . . . erase wrinkles, blemishes and coarseness . . . and do it all using nothing
more than such simple ingredients as water, soap, and (especially) salt!

ABOUT THE AUTHOR

BEDFORD SHELMIRE, JR. graduated
from the University of Chicago School of
Medicine. He is a former staff member of the
American Hospital in Paris and the Colum-
bia-Presbyterian Hospital in New York. Dr.
Shelmire is a diplomate of the American
Board of Dermatology, a member of the
American Academy of Dermatology, and
currently Assistant Professor of Dermatology
at the Southwestern Medical School of Texas.

against all the hazards of the environment. Follow
it faithfully (see page 36), and when your friends
look as old as Methuselah, you'll hardly have
changed at all.

Indisputable Proof That It Would Take A
Century For Your Face To Look Oid, If
You Didn't Abuse It Like This . . .

How to *‘quick-clean” your face, so thoroughly,
and so fast, that you take years off it, rather than
put them on,

Invisible sources of skin inflammations and al-
lergies, that may be ruining your complexion right
now. In other words, how to practice modern acne
therapy, right in your own home.

Why you may never have to spend a cent on
commercial face-care products again. For two
reasons: Because most of them are actually harm-
ful to your skin (see list on page 67). And because
none of them could ever do as much for that skin
as the almost-costless preparations given to you on
page 71.

For example, the best daytime base in the world
(and you should wear it every minute of every day,
to keep the youth-force sealed in your skin) costs
only Bd4¢ for a six-month supply. And the best
night cream you can buy costs slightly more~
about 91¢ for a six-month supply,

And the best face mask in the world costs 9¢ a
treatment. And the best skin freshener probably
COsts a penny a day.

And not one of them contains a single ingredi-
ent that will unknowingly age your face, or dry out
your face, or irritate your face. All they do is pull
filth out of that face, at the same time they seal
in youth.

But What About The 0ld Skin That's
Marring Your Face Right Now? What Do.
You Do About It? THIS—

Here, on page 72, is (in our opinion at least) the
really startling breakthrough in facial care in this
generation. It is called, “Skin Thinning” It takes
about two minutes of your time a week, and it
costs about 3¢ a treatment. Its basic ingredient is
salt. Plain ordinary table salt. But used in such a
way that it almost instantly cuts down wrinkles.
Opens clogged pores. Helps prevent age spots and
whiteheads. May actually have your husband
cooing with delight the very first day you use it.

And there’s still more~much more—like this:

How the wrong vitamins can poison your skin.
And the right vitamin therapy cause spectacular
changes overnight. (See page 108.)

How dry, scaly skin can often be eliminated by
a simple change in your diet. (See page 107.)

The “Young-Face Style of Life”, Or how to
¢crase ten years from the look of your skin, simply
bg“zdjusting the way you work, play and sleep,
( page 112.)

How your skin can warn you of the insidious

PLUS THESE THREE THRILLING
BONUS SECTIONS!

Break through all that misinformation and
hocus-pocus surrounding the use of such ri-
diculously high-priced cosmetic additives as:
royal jelly, placenta, hormones, cucumber,
proteins, seaweed and all those countless
other “miracle ingredients” that are simply
causing you to squander your hard-carned
dollars!

Correct structural changes that cause vis-
ible skin problems, prevent cellular build-up,
dry, scaly patches, blackheads and blocked
pores—forever—all without resorting to the
services of a professional!

Learn the hidden dangers of sunlamps,
crash-dieting, hot combs and curlers, bleach
creams, silicone injections!

IMPROVEMENT BOOKS CO., Dept. 5567, 13480 N.W. 45th Ave., Opa Locka, Florida 33059

®1.B. Co., 1974

Now, a blunt promise by an eminent dermatologist:

You can make your face look as
though time was runnin

(see his word-by-word statement below):
on, you can literally stop the biological

g backwards!

development of diseases of the heart, circulatory

system, lungs, blood, thyroid, pancreas, sex
glands, liver, kidneys and much more, all by
simply knowing how to read the danger signals ir
sends out. (See page 105.)

Two easy solutions to hand and nail problems.
(See page 140.)

How to save your hair. Why you must not over-
brush it. The one overlooked cause of 99 per cent
of all severe hair da g imple i i test
that tells you for sure, the rate of hair loss. Why
the wrong use of viramins may be causing that
loss. Medical methods (your husband will bless
you when you show them to him) of really com-
pensating for that ugly loss,”

At Last All You Need To Never Look
Your Age Again! AND WE PROVE IT
WITHOUT YOUR RISKING A PENNY!

Remember! Nothing else gives you such a high
return for such a small investment! But, YOU
MUST BEGIN NOW! The effects of long neglect
can NEVER BE COMPLETELY REVERSED!
You owe it to yourself—and to that special man in
your life—to return the No-Risk Coupon—TODAY !

= == == MAIL NO RISK COUPON TODAY! == == =

IMPROVEMENT BOOKS C0., Dept. 5567 |
13430 N.W. 45th Ave., Opa Locka, Fla. 33059 |

Gentlemen: Please rush me a cog of THE I
ART OF LOOKING YOUNGER, #80101,
by Bedford Shelmire, Jr., M.D.! I understand
the book is mine for only $6.98 complete. I '
may examine it a full 30 days at your risk or
money back. |

Enclosed is check or M.O. for § |

YOU MAY CHARGE MY:
| OMASTER CHARGE (JBANKAMERICARD |

Acc't #
Inter Bank #

: (Find lbov)e :
your name

| Expirationdateof mycard |
| NAME |
' Please print

|

|

|

L

ADDRESS |
CITY :
STATE ZIP

N.Y. & Fla. res. please add appropriate sales tax.
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CeramicTile Picturebook-25¢
(Alot of ideas for alittle.)

| Ceramic tile can turn anyplace
into a showplace. And we've
got a great book to prove it. It’s
filled with ideas and photos to
help you create stunning visual
effects all over your house.
Decorative tile floor inlays,
unusual window treatments,
fireplaces, foyers, patios, dining
rooms,bedrooms,and the most
beautiful kitchens and baths
you have ever laid your eyes on.
It’s only 25¢ with this coupon.
P O.Box 2222 Room 401, Princeton, New Jersey 08540.

Name
Address
City.

]

State

Tile Council of America,Inc.

STITCH UP SOME SPRINGTIME continued

Make the two charming apple
aprons shown on page 62.

wrong side

I

Materials: “Farmer’s Almanac-and-
Apple” is 100 percent cotton broad-
cloth, 44 inches wide; we used about
3 yards of it to make the two aprons.
You can order the fabric from J. Jill
Ltd., Stockbridge Rd., Great Barring-
ton, Mass. 01230. Minimum order is
2 yards. Fabric costs $3.95 a yard
postpaid; send money order or check.

Procedure: Make all seams % inch
wide.

Mother’s apron: Measure, mark and
cut the following sections: skirt—54
by 29 inches (cut with one long edge
on the lengthwise fabric edge; the ap-
ples form a border at hem); bib—cut
one of the almanac pages to measure
9% by 11 inches; waistband and ties—

1. Stitch on the waistband.

wrong side

cut a 3-inch-wide strip 72 inches long;
bib ties—cut two 3-inch-wide strips 19
inches long.

Finish sides of skirt in a narrow hem.
Finish lower edge (apple eédge) in a 2-
inch hem. At top edge, machine-baste
two gathering lines ¥ and % inch
from edge. Gather edge so it is 18
inches long; pin to right side of one
edge of waistline tie, centering it on

90

skirt, right side
2. Finish off the ties.

tie edge. Distribute gathers evenly; pin
and stitch (illustration 1).

Fold ties in half lengthwise, right
sides together, edges and ends match-
ing; pin and stitch (illustration 2).

Trim ends and corners. Turn ties to
right side. Press. Turn under free edge

on wrong side of waistline %2 inch.
Slipstitch to skirt.

Make two bib ties: Fold each tie in
half lengthwise, right sides facing.
Stitch one long edge and one end. Turn
to right side; press. Place ties over bib
with unstitched tie ends extending 2
inch above bib top; these ties should
be ¥ inch in from bib sides. Pin (il-
lustration 3).

-'Mp-m

bib.
right side

—e— _
3. Pin ties to bib.

Cut a backing section the same size
as bib; place over bib, right sides facing.
Stitch sides and top edge. Turn to right
side; press. Lap lower edge of bib over
wrong side of skirt waistband, turning
under raw edge at bottom of bib; pin
and stitch (illustration 4).

4. Join bib to apron.

Daughter's apron: Measurements
given ‘here are sized for a six-year-old.
Cut sections and construct apron fol-
lowing above directions: skirt—22 by
16% inches; bib—8 by 8 inches;
waistband and ties—3 by 46 inches;
bib ties—3 by 23 inches.

If desired, cut out one of the apples,
back and stuff it, and tack to waistband
of the smaller apron. For even more
fun, cut and back apple pockets and
attach them to the bib or skirt of eithe
mother’s or daughter’s apron.



FOOD
QUESTIONS
YOU ASK

What can I do to prevent the weeping and shrinking
of meringue on my custard pies?

F.T. Reese

Ormond Beach, Fla.

First, make sure you don't overbeat the meringue.

Second, be sure to spread it over a kot filling, and spread

it properly: With a narrow spatula, push meringue

gently against the pie crust’s inner edge, sealing well

to prevent shrinkage. Third, bake pie immediately. Re-

member, do not refrigerate pie until it has cooled to
room temperature.

Why is it I can bake pound cake only in a loaf or

tube pan, not in a layer-cake pan?
S. Jacobson

Troy, N.Y.
Pound-cake batter, being thick and dense, takes a
long time to bake through to the center. A layer-cake
pan is shallow and exposes so much surface area that
the outside of the pound cake would be overbaked be-
fore the inside was completely done. A loaf or tube pan,
which is both narrow and deep, is designed with the
perfect dimensions for pound cake baking.

How can I keep raisins from falling to the bottom of
my cakes and muffins? I've tried flouring them, but they
still sink.

(Mrs.) C. Keller
Bennington, V1.

Most batters are too thin to support raisins, nuts or
other dried fruits. Unless the batter you’re working with
is thick, try chopping the raisins coarsely. This will help
to reduce the chance of their sinking.

Since changing from my old metal bakeware to oven-
proof glass pans, I find that my baked products either
brown too quickly or burn. Can you please tell me what
causes this?

(Mrs.) G. Dexter
Arco, Ga.

Glass pans absorb and hold oven heat, and therefore
will cause your cakes to brown faster than metal. We
suggest lowering the oven temperature specified in your
recipes by 25°, but baking time will stay the same.

Is it possible to bake more than one sheet of cookies
in the oven at the same time and still be assured of
good results?

Mary Lawrence
Milton, Ind.

Cookies bake best one sheet at a time. But if you
need to make a large batch quickly, you can bake two
at once. Place first sheet on rack in upper third of oven;
make sure you place second sheet on a rack close to
the first one. Partway through baking, reverse the
sheets, putting the top one on the bottom rack and vice
versa, for more even browning.

Direct any questions you have about food, food prod-
ucts and food preparation to: Food Questions You Ask,
American Home, 641 Lexington Ave., New York, N.Y.
10022.

For just 35¢
you cangive
yourhome

asilverlinin

In A
; gray,

olive,
charcoal,
ot
srwhie.

Maybe it's human nature. The inside of

a home gets the attention. The outside, less
love than the lawn. A paint job every three
or four years at best.

It's a short-sighted way to treat a big
investment, especially when you consider
that Alcan makes exterior decorating
so easy. Because we make vertical and
horizontal and wood-grain siding, and
shutters and gutters and soffits and
downspouts, and roofing, in the 11 incredibly
durable Sherwin-Williams colors above
and then some.

What's more, we also show you how to
use them, tastefully and economically,
in our fact-filled, how-to-do-it booklet,
Decorating with Aluminum, the Silver Lining.
It’s yours for the asking, and 35¢ for
handling and postage.

F___———___—_q

' Division of Alcan Aluminum Corporation I
I P.0. Box 511, Warren, Ohio 44482 ALCAN I
Enclosed is 35¢ for my copy of Decorating with Aluminum,

I the Silver Lining. AH474 I
| = |

Address
I City State Zip l
h e s mmSte S e ee | O e e SIS I ‘




OPPORTUNITY MART

AND GARDEN

* VEOETAILES HERBS GALORE! Vertical Gardens.
e ructions $3.00. Vitamite, Box 4948, Redway, CA

L e m—
* 1'{5” ;&Q%YDEG\-.MA (‘ost} OLLS. Jree Catulor. Player

Mesa, Calif, 92626,

DEAR
AMERICAN
HOME

e—
“AFRICA" 25 beauties, 15¢c. Approvals. Gorliz, Box 28765~
AHM, Memphis, Tenn. 38128,

fA‘lA
EY! Sell Personalized Metal Social Security
tes. Details, Sample Free, Myers, 928-2B Crescent Hill,
Nashville, Tenn, 87206
SPAR TﬁL'XEA.!-]J YIMKIIHII PORTUNIT

ADDIESSING. Malling
. Lindbloom Agency, 3636

IVE MANY! Csulog Dlnc&on/
strict Heights, 20028

En el
P tnnon (‘hlc o 60650,
1 F A weekly Easy! Sparo Time! Details, Beau-
tiful Sample Free. Russell Products, Dept. 143A, Columbia,
'l'enn. 88401,

&L ENVELOPES. $250.00 + Thousand profit

Pouiblel' nstructions $1.00 (refundable)—stamped

enve 1 1 Iln‘v:l;.mwt, needed. Kings, B-37-
8,

Al Your Own Wig"* Sl 50
arshall Associates, New London, New

ECT YOUR IbUIE. Be Exciting! New ' Psychology
Diet Exercise Guldu shows how. Satisfaction Guaranteed.
$1.00. Wayne Publishers, 67-16B 64th Place, Ridgewood,
New York !1"2’

INTHLY P&Slll! addressing-stuffing envelopes
(lonxtlund-t?lnx) your home, Experience unnecessary.

pe. American, Ex-
celsior Spﬂng- Mo. 64024

uoa&:oq;u NlmslzI nu»muc novelties. Roland,

o % THOUSAND PIOFI'I' POSSIBLE! Stuff-
ng-Mailing Envelopes. Instructions $1.00 (refund-
uble)—stamped envelov No Further Investment Needed!!
Danzig, B-142-430E8-MAH4, Brooklyn 11218,
W‘g“:‘NYTrlNﬁ? Anyone can win Sweepstakes
contests! F detal Services, Box 644-AHD, 'Des
\[olnon Tows 60803,

sﬁ’oo NUNDRED “Stuffing Envelopes, Send Stamped
Addres: avelope, Tayco, Box 8010LA4, Stockton,
(}lllfornh 95208

Al.l
1.00. Guid

Hatr muplmt‘
1221, Nashville, Tenn, 37202,

s IEMAIN MEN‘I’AIJ.Y ALERT. Slow
down body’s aging AMO-55L, $1.50,

process.

Alde to 8% 2050 gﬂmi WlEi Sunolf CA 84586

NE!D M NEY—Dobu Too le'l Oomollduto Bills. Secret

mergency Loans. Write Inters! E. Jackson, Suite
1201 AH, Chica 80004

und of any initial money
tisements.

Girset reeponds 25 tho eb
sent in direct res ® to the above advert|

STRETCH

YOURTOMATO-BEARING
SEASON >>>>> SET 0UT

JET STAR and
SUPERSONIC

HYBRID TOMATOD PLANTS
JET STAR produces big yields-early
in the season. Then SUPERSONIC
takes over, so you get two solid
months or more of luscious fruit,
Vigorous growth, ideal for staking.

Ask for them by name at your
favorite garden store. Grown from
famous HARRIS SEEDS.

“The o
Perfect
Pair"

ZIP CODE HELPS KEEP POSTAL
COSTS DOWN
BUT ONLY IF YOU USE IT.

WATT WATCHER

I was fascinated by the February
article “How Do Watts Become Dol-
lars?” and plan to refer to it every

time I use one of my appliances. One

thing I'd be interested in seeing is a
listing of various electric rates from all
parts of the country. We are presently
buying our power from Connecticut
Light and Power Company, and must
be on the high point on the Electric
Energy Association’s scale.
(Mrs.) Lucille A. Richmond
Pawcatuck, Conn.
There are two publications you can
write for that may prove helpful: The
National Electric Rate Book consists
of 50 separate pamphlets (45 cents
each), giving electric rates for each
state; Typical Electric Bills ($1.90)
contains average monthly residential
electric bills for each state in the
country. Both may be obtained from:
The Superintendent of Documents,
U.S. Government Printing Office,
Washington, D.C. 20402.

FOOD FANS

Baking and trying new recipes is a
hobby of mine. The February issue of
your publication featuring “Coffee
Cakes” was outstanding. Not only
did 1 receive compliments galore from
my neighbors when 1 served them the
Sunburst Pear Cake, but I was be-
sieged for the recipe. Thanks for
recipes that are not only creative but

also have plenty of “eye appeal.”
(Mrs.) Valerie Fletcher
West Medway, Mass.
Your article “Meat Cut Names Go
National” (February AH) was great.
Luckily I was looking through your
magazine that night, for I had a test
in Home Economics the next day on
the various cuts of beef and how to
cook them. Your article was such a
help—I got an A on the test. Thanks!
Lori Berti
Ferndale, Calif.

J
To change or correct
your address

Attach label from your latest copy
here and show new address at right—
include zip code. When changing
address, give 8 weeks’ notice.
'

GOOD FOR
EVERYTHING
YOU GROW!

[RAZPIDACRO)

All correspondence relating to your sub-
scription should be accompanied by your
address label. If you are receiving dupli-
cate copies, please send both labels.
Send address changes to:

American Home, P.O. Box 4568

Des Moines, lowa 50306.

Name

please print
Address
City State Zip

HOME BUYING HELP
I note in your article on “The Guar-
anteed House” (January AH) that
the program will be available in sev-
eral regions of the country. Who do
we contact to find out which regions?
(Mrs.) Madelyne L. Howell
Fulton Chamber of Commerce
Fulton, N.Y.
The best place to direct all ques-
tions on the Guaranteed House is:
National Association of Home Builders
1625 L Street, N.W.
Washington, D.C. 20036

INSPIRED REMODELER

I have just finished the January
issue and had to jot a note to say
how much we enjoyed “Living With
Style.” It has become something of a
hobby to redo old homes with a “mix
of old and new,” as we have just com-
pleted our sixth. Your articles keep

giving us the inspiration to go on!
(Mrs.) Wendy Steudle
South Haven, Mich.

RESPONSIVE ENERGY SAVERS

I was pleased with your February
issue—particularly with the excellent
articles on energy-conserving ideas for
the home. I will be using them in my
teachings. I have one complaint: Why
don’t you print on each page that it
is AH, along with the month and
year. It would certainly help us
“heavy” clippers.

(Mrs.) Louise R. Hassenplug
Rock Hill, S.C.

Duly noted. Thanks!

I truly do enjoy your magazine so
much. 1 believe it details the spirit of
Americans in their everyday living.
Ingenuity and resourcefulness are
expressed in page after page. Your
articles on energy conservation are
really good. It's nice to read some-
thing on the energy crisis that offers
us hope, alternatives and concrete
ways to help instead of a lot of com-
plaining and politics, etc. With you,
we will come out of this crisis a
stronger people.

Chris Tassell
Lima, Ohio

Address all lerters to the editors to:
Dear American Home, 641 Lexington
Ave., New York, N.Y. 10022.

Subscription prices:

U.S and Possessions and
Canada: One year $4.00.

Pan American: $5.50. All other
countries: One year $6.00.

Postmaster: s.nd form 3579 to American Home, P.O. Box 4568, Des Moines, lowa 50306.
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DRDER TODAY!  SAVE

UPTO

*‘—~ - 50%

Early Spring Color
Beautiful Borders

CREEPING

PHLOX

: ,%13 Va PRICE
=< 6 for $1.00

An amazing % price offer during this special sale!
The rich colors of creeping phlox—rosy red, steel 12 for
blue, pure white, and pear] pink—are a delight in $1.75
early spring when little else is blooming. And these -
hardy EVERGREEN plants make lovely ground
covers or borders ALL YEAR. Strong ﬁeld) divisions 18 for
row to 4”, thrive in sun or partial shade. Use the
andy coupon below to order colorful creeping $2.50
phlox (Phlox Subulata) at this low sale price.

BT

ek

EXTRA BONUS!
BOLD BURNING BUSH

35¢ when you order $4.00 or more of
plants. Burning Bush (Reg. $1.50) has
thick green summer leaves, flaming
red fall foliage. Only one 35¢ bonus
per customer.

NOW V2 PRICE!
FIVE YEAR OLD—1 to 2 ft. TALL

COLORADO

BLUE SPRUCE
ONLY

$1.00

each

(3 for $2.50)
(6 for $4.50)

ow, in this special sale, you are able to purchase the ever-
autiful, ever-popular Cof;rudo Blue Spruce (Picea Pungens
lauca) at one-half our regular catalog price. These select,
branched, 5-year-old transplanted trees are not seedlings—they
re at least 1 to 2 feet tall. Having been transplanted, the root
stem is well developed and will help the plant to get off to a
ast start. Colorado Blue Spruce will add rcalp\'alue to your prop-
rty. Buy now while our % price sale lasts and have the added
leasure of shaping your tree just the way you want while you
atch it grow.

ORDER GUARANTEED PLANTS
TODAY!

All items guaranteed to be of high quality,
and to arrive in good healthy condition or pur-
chase price will be refunded. (One year limit.)
Please add 75¢ to order total to help cover
cost of postage and handling.

HOUSE OF
WESLEY

ursery Division
R.R. #1

Bloomington,
Ilinois 61701

Changes from White to Pink to Purple!
Sensational COLOR-CHANGING

HYDRANGEA TREE

Reg. $2.00 now only

$1.00 ea.

(3 for $2.50)
(6 for $4.50)

In midsummer this

breathtaking “color-

changing” Hydrangea Tree

(Hyd. P.G.) is covered

witf\ hundreds of snow

white flowers. In August,

the flowers turn a

) beautiful bluish-pink and,

ko finally, in the fall, to

a royal purple. An excellent tree for specimen or ornamental

planting. Especially nice in groups of three. Easy to grow. Fast

growing. You receive choice 1% to 3’ trees guaranteed to have
a strong, vigorous root system.

BONUS!
2 PEONY

Bushs for ONLY
50¢

Orders for $6.00 or more
can order two of these
beautiful Peony Bushes
for only 50¢. Only one 50¢
bonus per customer.

® RED SUMMER
FLOWERS

® EVERGREEN

= WINTER FOLIAGE

£ 4 for $1.00

Strong versatile Sedum (Sedum Spuriun Drag- 8 for $1.75
ons Blood) will bring gay color to rock gardens, 12 for $2.50
borders, edgings, shady places, and steep banks. 24 for $4.75
The neat %” tall cover will spread quickly to 48 for $9.25
form a dense perennial mat with red star-like flowers all summer.
Each plant will easily and quickly fill one square foot. Order now
atl this low price and receive hardy northern nursery grown
plants.

Pt amnsmvanamn s DENSSH PRINT PLAINLEY = el

HOUSE OF WESLEY, NURSERY DIVISION
R.R. #1, Dept. 1988-5, Bloomington, Illinois 61701

Please send the following items:

How Cat.
Many No.
182 Blue Spruce

241 Creeping Phlox

242 Creeping Red Sedum
854 Hydrangea Tree

190 BONUS Burning Bush 1 for 35¢

|

|

|

: Item Cost
|

|

|

|

| on a $4.00 order or more
|

|

|

|

|

|

|

|

|

]

192 Burning Bush—1 for $1.50
626 BONUS Peonies 2 for 50¢ on
a $6.00 order or more

648 Peony—1 for $1.75

Please add 75¢ for postage & handling.
Tllinois residents please add 5% sales tax TOTAL $

Nans . st e —

Address ________ - —
ity e - . —— e ————

——————————— e — Zip

State

e s —————————————————————————
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= Just tell people Yours

Camosun Model by Nor-Wes
15 oniginal architect designed luxury cha-
lets customized to your wishes in superb
quality Western Red Cedar. Engineered
components pre-cut, numbered for fast
erection. Shipped anywhere.

Send $3 for Information Package
24-page color brochure, floor plans, prices; 2
cut-out models for table-top assembly; color
photos of furnished interiors.

(24-page brochure only — $1.50 airmail)

1078 MARINE, NORTH VANCOUVER, DEPT.
4.A.3, B.C., CANADA (TEL 604-988-5221)

i
is a Nor-Wes Chalet! :

i all else fai
sk grand a

DELIGHTFUL STITCHERY

Two irresistible samplers. Each comes In kit
form complete with oyster Belgian linen
stamped for cross-stitch, floss in bright col.
ors, 812" x 16” wood frame in maple or ma-
hogany finish, end easy instructions. Also
avalleble, *“Old Gerdeners Never Die,
They Just Spade Away.'' Allow three weeks

dnl?w-rv
b t (shown) . $3.75

CEDAR CHALETS LTD

N THE HEART OF THE WESTERN RFD CEDAR COUNTRY

Grandfather Sam»l:(rl Kit (shown) $3. 7;:

$3
PLUS 50¢ POSTAGE & HANDLING
Pa. Res. Add 6% Sales Tox. Sorry No COD's

VICTORIA GIFTS
12-A Water St., Bryn Mawr, Pa. 19010

3-OWL

for Glass Doors & Windows

STAINED GLASS
COLORS

Self-Stick

Decorate

shower doors, mir-
> rors, lamps, etc. Pre-
vents door accidents.
Translucent, fade-
proof, - mylar, wash-
able, weatherproof Each color-
ful owl about 3". Set of 3. Also
available in set of butterflies.

Set of 3 Only $1 plus .15¢ pp.
Send check or m.o. Satis. Guar.

CADLYN'S oo 4+

2077 N.Y. Ave., Huntington Sta. N.Y, 11746

e

windows,

CURTAIN CHARM
BALL FRINGE ON UNBLEACHED
OR WHITE MUSLIN

20", 25%, 30", 36",
40~ Inn;, 6.50 pr.
2 pairs to window as
shown

63" long .

.8.50 pr.
72”7, 817,

90” long 10.00 gr,
Valance 9"x80” 2.75
Unbleached 80” wide
per pr. White muslin
74" wide per pr. Sat-
isfaction guaranteed.
For years New Eng-
land housewives have
used these charming
Country Curtains in their homes. Practical,
long-wearing, these unusually attractive cur-
tains of pure white or off-white muslin re-
tain their crisp appearance with a minimum
of care. Please enclose check or money or-
der. Sorry, no COD's. Mass. res. add 3%
sales tax. Postage and handling: under $10
add $1, jor orders $10 and over add $1.75.
Send for free brochure showing other cur-
tain styles, bed ensembles and tablecloths.

COUNTRY CURTAINS

Dept. 40 Stockbridge, Mass.01262

ADJUSTABLE
T.V. POLES

Hold your portable T.V.
right where you want it

deep, 17°

tension rod to ad-
just to 7% to 814
ft. ceiling heights.

Low position. Hi posi-
tion is great for reclin-
ing watchers!

Made in U.S.A.

$12.95

plus $1 postage

We ship in 24 hra.
Exten:

Write for FREE catalog
s Holiday Gifts

Dept. 603-A
Wheat Ridge, Colo. 80033

without awkward tablesJ
or stands. Takes any

width, up to 14"
high.
Black decorator]
pole has spring

Can be set up in Hi or

CANDY MOLDS

Now! You can make professional-looking
candy mints using these pure rubber candy

moids, Make inexpensive candies in min-
utes with our FREE no-cook recipes includ-
ed with your order The mmts are perfect
for sh parties,
or hostess Sm e o
unique gift. Order Rose, Leaf, Daisy, Heart
& Arrow, Chick, or Bunny.
Each mold is 81 .25 ppd
3 for $2.85 ppd 6 for $5.10 ppd
Ca. Res. add Sales Tax

Judy’s of (alifornia

Dept. 344, Box 728 Lompoc, Ca. 93436

“PATTY"

Takes the cake
when it comes to
party time or |
anytime! A stun-
ning wrap around
apron in one size;
adjusts to fit all
sizes. Great for
entertaining or
anywhere. 100%
washable cotton.
Wear with body
stocking, blouse,

etc., if you wish!
Floral in blue,
gold, or red.

$14.95 plus 75¢
hdlg. Sofwear De-
signs, AH4, 1711
Main, Houston,
TX 77002.

Cornered by cupboards?

Shelf storage racks your brain? Cor-
ner Rack adds extra shelves, utilizing
otherwise wasted space! Narrows in
front for easy access. Heavy steel
wire with white plastic cushion-coat-
ing. 10” deep, 7Y%” high. Width,
10%," at back, 714" in front. $3.79:
2, $6.98. Add 35¢ hdig. Country
Gourmet, Dept. A4, 512 S. Fulton,
Mt. Vernon, NY 10550.

Blue Willow covered dish

It's perfect for casseroles, stews,
vegetables, etc. Ideal to mix or
match with your other china. Beauti-
ful for any table setting! 1'% qt.
size, $3.95 plus 50¢ hdig. Match-
ing individual casseroles 214" deep
by 5" diameter, each with own wick-
er serving basket. Set of 4 for $3.95
plus 50¢ hdig. The Added Touch, 12
A Water St., Bryn Mawr, PA 19010.

Ahhh, so cool

His ‘n' her huaraches are foot-fash-
ioned for comfort and good looks!
Cool and light on the foot; woven of
genuine supple steerhide thongs
with sturdy heel and sole. Her sizes,
4-12; his, 6-12. Open toes for her
only, 5-10, full sizes only. $8.90 a
pair plus 80¢ hdlg. Old Pueblo
Traders, 600-A4U-S. Country Club,
Tucson, AZ 85716.

LYNN HEADLEY-Edit

AMERICA
HOME
MARKET
PLACE

“BETTE""
perfect for light-hearted gals.

Our feather-weight leather thong—
Revel in this
perennial open-air favorite. Enjoy a luxurious
bare-foot feeling with creamy-soft insoles and
smart 3% inch heels from Italy by our Floren-
tine Craftsmen. Sizes 5-11 (no half sizes over
10) Medium Width only. White leather only.
Send $8.00 plus 90¢ handling. State **BETTE™

end size.
SELECT IMPORTS,
DEPT. A, BOX 326, GAIFIELD N.1. 07026

. . . For Lack of Co
BE SURE WITH “EVER-S.
“EVER-SAFE” is Cool, U
Comfortable & Effective, Weighs
Novel “fluid barriers” with h
seams enclosing absorbent |
liners in soft vinyl, prevent esc
moisture, Clothes, bedding sta
2 sets of liners for full nights sl
change. Moneyback guar. Sizes f|
adults & children. ORDER BY
Compete with liner, $6.95;
$3.95; 50 disposable liners,
RALCO MFG. CO., Dept
1534 E. Edinger, Santa Ana, C.
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Animal pixie slippers

Here's a fascinating “‘foot note” to
please your pint-size pixie: knit
these adorable “put-ons” to keep
his or her tiny toes cozy-warm. Easy
to knit in bulky orion. Materials for
one size (up to 634" length foot).
Kit #0230 for Kitten (pink), or kit
#0231 for Dog (fawn). $1.65 each
kit. Mary Maxim, Inc., Dept. AH474,
Port Huron, M1 48060.

Grow mushrooms yourself!

Magik Mushroom Kit lets you grow
tasty mushrooms at room tempera-
ture without special lighting. Have
fresh mushrooms daily! All you need
is in kit, including 7%x714x14"
heavy plastic greenhouse, directions.
Sprouts within 30 days; pick 'em for
3 months! $12.95 plus $2 hdig.
Magik Mushroom House, AH4, 1
Gregg Ave., Wilmington, DE 19807.

Delft birth plate

This happy commemoration for a
new born child or a birthday arrives
in about 3 weeks by air, direct from
Crown Delft factories in Holland.
Give full name, time of birth (desig-
nated by clock hands), A.M. or P.M.,
weight, date and place of birth! A
handpainted treasure! $14.95 plus
$1.05 hdig. Catalog, 25¢. Postama-
tic, AH4, Lafayette Hill, PA 19444,

Let’s face it

Unsightly hair on arms, legs and
face can be downright embarrass-
ing. Perma Tweez, an easy do-it-
yourself electrolysis device, safely
and permanently removes unwanted
hair, and does it without puncturing
the skin! Appears in various med-
ical journals. $16.95. General Med-
ical Co., AH-15, 5701 W. Adams
Blvd., Los Angeles, CA S0016.

Shuttered Art Window

This nostalgic view of an American
countryside is beautifully litho-
graphed in full color. ldeal to hang
on a windowless wall, it's almost
like having a picture window! Print
is 24"x24". Comes ready for hang-
ing, framing, matting or mounting.
$1.98 plus 35¢ hdlg. From Cadlyn’s,
Dept. A4, 2077 New York Ave., Hun-
tington Station, NY 11746.

continued

SOLID BRASS
MIST SPRAYER!

With a complimentary copy
of our new plant-care guide!

A super-fine mist—the way
professionals pamper their
plants and cut flowersl Our
sprayer bathes foliage and
flowers in the gentlest way,
great for seedlings—con't in-
ure the tenderest little shoots.
Buy 2, keep one by your iron-
ing board—grand for press-
ing, quick touch-ups. Loc-
quered, & high.
#6414—52.98, 2 for $5.75

Add 35c post. & hdlg.
N.Y. res. add toxes

LILLiAN VETHON

Dept. Ad1, 510 S. Fulton Ave.
Mt. Vernon, N.Y. 10550

Christive Dovid
233 Flowes Termeee
i L, Wisgomate
54201

LABELS with NICE DESIGNS
Any Initial, American Flag, Pine, Gull,
Palm, Roadrunner, Saguaro, Rose (Also,
Texas Flag, Maple Tree, Treble Clef, Pal-
ette). Up to 20 letters per line, 4 lines.
Printed in black on white or gold gummed
labels 1% “x%"”. 500 on white or 250 on
gold, $2 ppd. Or on Deluxe Size, 1%"
long, $3 with design or $2 without, ppd.
Specify Initial or Design desired. Via Alr-
1st, add 39¢ per order. Bruce Bolind, 164
Bolind Bldg., Boulder, Colo. 80302, [Since
1956, thanks to you!]

HUNDREDS OF DOLLARS

ourself the builder of this at-
LL PURPOSE BARN 24" X
high with easy to follow plans.
to the eye in suburban, farm,
e area. Many uses as 3 or 4
e, boats, campers, store,
ans call for concrete floor,
st, plywood loft flooring, sug-
ndow and door location. Send
plans and material list. Addi-
ns with above order $2.00

D BARNS, Dept. AH26, Box 584
Castle, Indiana 47362

French Cradle

Mini-Phone outy $599°

A small size replica of the original French
Cradle phone fitted with modern components,
a standard cord and plug ready for instant
use. Choice of 4 finishes, yellow, red, white
and gold $59.95 shipping charge $1.50.
SEND FOR FREE CATALOG

Grand Com Inc. Dept. AH4

324 5th Ave. N.Y. 10001

DOUBLE THE COMFORT
Cork wedge sandal has two straps
for easy, comfortable adjustment.
Super soft, genuine Leather, cush-
ioned sole of extra strong resilient
rubber. White or navy. Full and half
sizes. 5-10M, 6%-10N $13

OLD PUEBLO TRADERS

600-A4B-So. Country Club. Rd.
Tucson, AZ 85716

NOW - NEW BORDERLESS

[11101 Dept F-

Beautiful silk-textured &

smudge-proof. Send Polaroid color
print or photo (up to 5” x 77),
neg. or slide. Original returned o
unharmed, GUARANTEED! Add /7%=%)
aSc for shipping. ROXANNE & o=
STUDIOS, Box 1012, L.I.C,, N.Y, = g

42.

40 RED CHINA
STAMPS -FREE!

Forbidden to American

able issues! Also, othe :
buy or return — cancel service anytime,

Send 10¢ for mailing cost —TODAY!
KENMORE, Milford RC-677, N. Hamp. 03055

BLUE BIRD OF HAPPINESS
Enchanting solid crystal Lovebird is a rich deep
blue In color and delicotely detailed. It is signed

by the famous Swedish artist ""Tyko', who de-

signed it. A masterplece in crystal for those who
enjoy and love fine quality. Truly a collector’s
item, Order several to give as gifts. We will
ship at once

$5.98 each; 2 for $10.98. Add 95¢ pestage.
FERRY HOU pt. arcliff Manor, NY 10510

MAKE YOUR OWN CURTAINS
and SAVE MONEY!
Beautiful, decorative all-over em-
broidery on 60" wide white dacron.
Buy it from 3 yard to 15 yard lengths.
Prices start at $4.95 per yard.
Send $1.00 for sample swatches.

Deduct it from 1st order.

R. S. EMBROIDERY
Dept. AH-44 716 Eight Street

Secaucus, N.J. 07094

| Send 25¢ For Famous

FURNISHED /7.
IN EARLY m
AMERICAN? g

Sturbridge Catalogue
*1,000 Items For
Furnishing An Early

o veer ot

| s
€Y~ STURBRIDGE YANKEE WORKSHOP

the Nation's Center for Early American

444 Brimfleld Turnpike, Sturbridge, Mass. 01566

HYPONX 725

Grows betrer plants, indoors or outdoors
Clean & soluble. 10 02.~51.29. Makes 60 gals
Free catalog, HYPONeX, COPLEY, OH, 4432)




Save up to 649%,! Our free catalog, too!

Get-acquainted SA LE !

LIFETIME SOLID BRASS, custom engraved!
It's $1.98 in our dated series, ace value
now In an undated version. Such a buy
you'll order them now to use as Christmas
greetings (and we’ll include a Yule-red
envelopel) Our own design, 414" long,
Amurlcan-cralted[ won't tarnish or break.

#4912—Pe ized Heirloom Ornament
12 for $ 0.98
only $1.0O each 55 1or 335.00

PRINT names. Sale ends July 31, 1974

AND WITH EACH ORDER, OUR CATALOG . .
PLUS A SMASH

96 pages, 48 in full unretouched color!
That's the reason for this sale —

to show you our world of gifts and decor,
exciting Imports, unique American
hand-crafts — the cream of collections!

Add 25c post. & hdlg. N.Y. res. add faxes

- - o
I-.EIAN ‘ Eﬂo N Dept. A45, 510 S. Fulton Ave., Mt. Vernon, N.Y. 10550

ING INTRODUCTORY DISCOUNT!

©Copyright Lillian Vernon 1974

Lift

ELEVATING SWIVEL ROCKER

Get up when you want! Burke eliminates
the strain on you or those helping you.
Touch a switch . . . the luxurious seat’s
gentle strength slowly stands you on your
feet or lowers you into the rocker. Rock
and relax; swivel base turns full 360°.
Write for your free color catalogue, price
list and information on a week's home
trial with no obligation. It's Burke's “‘Try
before you buy plan.”

l BURKE ENTERPRISES

P.O. BOX 1011 Depr. AH-74-4
Mission, Kansas 66202
913-722-0004

BLOW YOURSEIF

IN B&W OR g
+ COLOR ,

Full color posters from any

color photo or slide. A great

Rift, or gag, or room decoration
1V2x2 Ft.—-5$7.50

1x1V2 Ft..84.60, 2x3 F1.-$14.50

B&W POSTERS from any baw
or color photo, Polaroid, car-
toon or magazine photo. For
slides and negatives, add $1.00
per poster. Better originals
produce better posters,

1V2x2 Ft.-$2.50, 3x4 Ft,—$7.50

RUSH SERVICE! Shipped 1st class in one day

Add $2 per poster, Not available for color.
Your original returned undamaged. Add 50¢ for postage
and handling for EACH item ordered. N.Y. residents add
sales tax. Send check, cash or M.0O. (No C.0.D.) to

PHOTO POSTER, INC.
Dept. AH44, 210 E. 23 St., New York, N.Y

10010

w

&.' ral‘l(nr; !

slus $1.00 " § "EEKEL L,
postage din.

Palnted in white, vellow, gr

blue or black add $2.00,
RAN’S BASKET HOUSE  Dept. AHa
ROUTE 10, Succasunna, N.J. O7876

MARSHMALLOW SOFT!

“MARGIE” — Patent sandals to go with
everything, sporty to dressy. Wonderfully
comfortable with foam cushioned insoles
Elasticized back straps for great fit, 1%
inch heels. Colors, White, Black, Navy,
Bone or Red, $11.95. Sizes 4 through 12,
Narrow, Medium or Wide widths. No half
sizes over 10. $1.00 extra per pair for
sizes over 10. Add 75¢ postage for each
pair ordered. Prompt refund if not de-
lighted. Free catalog. SOFWEAR SHOES,
Dept. M, 1711 Main, Houston, Texas 77002.

6 RHODODENDRON & 6 AZALEAS

Strong 1-yr. transplants 4” to 8" 12
tall. Mass of roots, large leaves.
PLANTS

Rhododendron from red flower-
stock. Azalea, hardy, mixed FFNIPENM
Postpaid planting time. No C.0.0."s. [RL¢JR
Pa. destinations add 6% tax

colors. FREE CATALOG.
msox i¥s]Indiana, Pa. 15701
96

Mrs. Kenneth J. Alexander
2931 Stoney Creek Road
Green Valley Circle
Richmond, Virginia 29931

1000 GOLD
STRIP LABELS

Your Name & Address Beautifully Printed in
Black Print on finest quality white gummed
labels with a Rich Decorative Gold Strip. Use

them on stationery, books, checks, etc. 4 lines
0.K. Each set of 1000 Gold Strip Gummed
Labels . . . $1. ppd. Satisfaction Guaranteed
or Your Money Back! Via Air—Ist Class add
30¢ per order. W. YARBROUGH, 5768 Venice
Bivd., Dept. AH4, Los Angeles, Calif. 90019

Commuter Coffee Cup

Now you can take a coffee break
right in the car while traveling or
on time-consuming stop-and-go trips
when minutes are precious! Outer
cup adheres to dashboard and
houses a plastic mug with spill-
proof cover and opening for sip-
ping. Great for clear soup, too! 334"
high. $3; 2, $5.50. Bruce Bolind,
Dept. AH4, Boulder, CO 80302.

Terrific tiebacks!

Flatter your windows with these un-
bleached muslin tiebacks with col-
or-matched, off-white giant ball
fringe that's lush and soft! 80"
wide per pair. 45°, 54", 63" long,
$10.50 per pair. 72", 81", 90" long,
$12.50 per pair. Add $1.50 hdlg.
per order, please. Free brochure.
From Country Curtains, Dept. AH-4,
Stockbridge, MA 01262.

For the record

The gentleman pictured here repre-
sents one of the funniest mono-
logues ever recorded—'‘Cohen on
the Telephone.” Hits the hilarious
mark today as it did 50 years ago!
On 331, RPM record plus 2 other
goodies—‘"‘Cohen Calls the Health
Department’ and ‘“‘Happy Tho Mar-
ried.” $2. Elmar Products, Dept.
AH4, 306 Busse Hyw., Park Ridge,
IL 60068.

It's copper!

Yes, this pretty, lacy bracelet is
scrumptiously crafted in solid cop-
per. Delightfully delicate, feminine

and flexible to circle any pretty
wrist. Measures a generous 34"
wide! Magic curing powers? Who

knows, but it surely is what the fash-
ion-doctor ordered! Great for gifting.
$1.98; 2 for $3.50. Ferry House, AH-
4, Briarcliff Manor, NY 10510

Healthy for the b-a-b-y

Treat your precious little bundle to
wholesome, fresh ground meats,
cooked fruits, vegetables. Designed
by a doctor, “‘happy baby food grind-
er” is small, compact, easy to clean
and sterilize. Good for anyone with
chewing problems! White. $5.45
plus 80¢ hdig., Catalog, 25¢. House
of Minnel, Dept. 144 E, Deerpath
Rd., Batavia, IL 60510

Dial-on-bottom Ericofon
Any movie or TV buff looks longing-
ly when this famous European phone

is on the scene! Lift to dial or
answer; set down for “off.” Red,
white, blue, green, yellow, ivory,

beige. No buzzer, $39.95. With buz-
zer, $49.95. With light and tweeter,
$59.95. Add $1.50 hdlg. Free cata-
log. Grand Com, AH4, 324 Fifth Ave.,
New York, NY 10001,

Make a log!

Log roller kit with 100 binders lets
you make logs for your fireplace.
Easy as rolling off ye old log, just
roll up old newspapers using Log
Roller; tie them with special binders
and pop ‘em into fire for 2-hours
burning. Kit with binders, $2.98
pus 55¢ hdig. Anthony Enterprises,
Dept. AH4, 585 Market St., San
Francisco, CA 94105.




out, sports lovers!

erican Lover plaque whimsi-
mixes praise for “him’ with a
wifely woe for the stranded-
rts woman and sportsminded

Solid New England pine,
d in All-American colors. 514x
reat hint gift for the hopeful!
plus 50¢ hdig. Vernon, Dept.
510 So. Fulton Ave., Mt. Ver-
Y 10550.

try charm
ne! Enjoy a Little Red Barn in
ard to use for storage or as a
ouse for children. Quick-build;
stly tools. 8x12'x9" with 4’
door. Simple plans and ma-
list, $2.50. Petite size, 6'x8'x8’
utch doors, $2.50. Both plans
. Hammond Barns, Dept. AH4,
, New Castle, IN 47362.

ing hook
ht iron finish hanging hook is
y as it is handsome on which
g your plants, cages, feeders,
ood looking for inside and
enough for outdoors. 915"
f heavy steel. Comes with
to match. $1.98; 3 for $5.50.
¢ hdlg. Lilly's Garden, Dept.
10 So. Fulton Ave., Mt. Ver-
Y 10550.

pal!
le’* Contour Pillow can be a
p in relieving pain caused by
he, tension, etc. Clever de-
rforms the miracle—fits per-
o the contour of your neck to
e pressure to sensitive areas.

sweet comfort. 12x14” poly-
emovable satin cover, $5.98.
Drake, AH53 Drake Bldg.,
o Springs, CO 80940.

alized pet mats
ats for Fido or Feline are
onvenient for them and you!
| wipe-clean plastic, pet's
s hand-painted. Place chow
“food please’, of course!
*. Laminated to foam. Spe-
or cat mat; print name.
ach. 2 for $4.50. Add 35¢
rnon, Dept. A41, 510 S. Ful-
, Mt. Vernon, NY 10550.

0 spruce up!
o Blue Spruce planted
your home and property
ar around landscaping beau-
dy, Maine-grown 4.yr.-old
nts 4" to 8" tall. 10 for $3;
5. (West of Miss. River or
N.C., Tenn., add 50¢ per
Evergreen selection guide
stern Maine Forest Nursery,
44-E, Fryeburg, ME 04037.

it

a pair of spiked sandals
have an instant foot lawn
Step lively to loosen turf
let air and water reach and
s. Ideal while mowing or
lawn! Each non-skid sole
replaceable steel spikes.
buckles on heavy duty
air, $8.98 plus 50¢ hdig.
Gifts, Dept. 604-B, Wheat-
0 80033.

Lady Plugs In Zoysia Grass
Saves Time Work & Money

NOW GET

By Mike Senkiw,
Agronomist

Bvery year I watch
people pour time and
money into lawns that
fail them just when
they want their lawns
the most,

I see them reseed,
feed, water, weed and
mow, mow, mow!
When it turns to hay
in midsummer, I feel
like calling out, ‘““For
Heaven's sake, when
are you going to stop
throwing money away
and switch to Zoysia
Grass.""

In comparison, I'm
always happy to get
letters from people
who have plugged in
my Zoysla Grass, be-
cause they write to
tell me how beautiful
Amazoy s the Trade their lawns are even

Mark Registered U.S.

Patent ()ﬁn for our in midsummer heat
Mever 52 Zowsia
Grass. and drought.

“MOWED IT 2 TIMES,”
WRITES WOMAN

For example, Mrs. M. R. Mitter writes
me how her lawn . . . is the envy of all
who see it. When everybody s lawns around
here are brown from drought ours just
stays as green as ever. I've never watered
it, only when I put the plugs in. . . Last
summer we had it mowed (2) times An-
other thing, we never have to pull any
weeds—it's just wonderful!”

Wonderful? Yes, Zoysia Grass IS won-
derful! Plant it now and like Mrs. Mitter
you'll cut mowing by 2/3 . . . never have
nnother weed problem all summer long the
rest of your life!

And from Iowa came word that the
state’s largest Men’'s Garden Club of Des
Moines picked a Zoysia lawn as the area’'s
‘‘top lawn—nearly perfect.'’ Yet this lawn
had been watered only but once all summer
up to August!

CUTS YOUR WORK, SAVES
YOU MONEY

Your deep-rooted, established Amazoy
lawn saves you time and money in many
ways, It never needs replacement . . ends
re-seeding forever, Fertilizing and watermg
(water costs money, too) are rarely if
ever needed. It ends the need for crab-
grass killers permanently. It cuts pushing
a noisy mower in the blistering sun
by 2/3.

SPECIAL INTRODUCTORY OFFER! ORDER

UP TO 200 PLUGS FREE!

PLUG AMAZOY INTO OLD LAWN,
NEW GROUND OR NURSERY AREA

Just set Amazoy plugs into holes in
ground like a cork in a bottle. Plant 1 foot
apart, checkerboard style. Every plug 3 sq.
inches.

When planted in existing lawn areas
plugs will spread to drive out old, unwant-
ed growth, including weeds. Easy planting
instructions with order.

NO NEED TO RIP OUT
PRESENT GRASS

Now's the time to order your Zoysia
plugs—to get started on a lawn that will
choke out crabgrass and weeds all summer
long and year after year.

Plug it into an entire lawn or lmited
“problem areas.’” Plug it into poor soll,
“‘builder’'s soil'’, clay or sandy solls—even
salty, beach areas, and—

EVERY PLUG GUARANTEED
T0 GROW

IN YOUR AREA ¢ IN YOUR SOIL
® WON'T WINTER KILL—has survived
temperatures 30° below zero!

@ WON'T HEAT KiLL—when other grasses

burn out, Amazoy remains green and lovely!

Every plug must grow within 45 days or
we replace it free. Since we're hardly in
business for the fun of it, you know we
have to be sure of our product.

YOUR OWN SUPPLY
OF PLUG TRANSPLANTS

Your established turf provides you with
Zoysia plugs for other areas as you may
desire.

Patented Step-On Plugger

Comes Free with Larger

F REE Orders of 600 Plugs or

more

A growth-producing 2-way plugger that

saves bending, time, work. Cuts away com-

peting growth at same time it digs holes

for plugs. Invaluable for transplanting.
Rugged yet so light a woman can use it

UP 200
FRE TO PLUGS

Millions of Amazoy plugs are sold every year at
nationally advertised prices so Bonus Plugs
represent clear savings.

This special offer will not be repeated
here thisyear, soorder and save now!

Meyer Z-52 Zoysia Grass was perfected by U.B.
Govt., Approved by U.S. Golf Assoc.

R _.;.:'“;;; 1
CHDKES 0‘" CMBGRASS | O Full Size Plugger 0200 '.:::o;.:':

Thick, rich luxurious Amazoy Erows |
into a carpet of grass that chokes out l
crabgrass and weeds all summer long:
Won't winter kill. Goes off i{ts green I
color after killing frost, regains fresh |
new beauty every Spring—a true peren- I
nial! |

|
I
|

PERFECT FOR SLOPES

If slopes are a problem, Amazoy is
your answer. Just plug it in, let It es-
tablish grass that ends erosion, or plug
it into Kard-to-cover spots, play-worn
areas, etc.

Order now for Bonus Plugs and prompt de-
livery for fullest growing season. Orders are
shipped same day teken from soil, shipping
charge collect, via most economical means.

© ZFN, 1974

| ADDRESS . .......cocna0eestimssesmus ey

IS‘I‘I‘I’E...“ .............. e 1

$4.95 | o8¢ TorAi3iaTs |

[J 300 Plugs and Plua-

O 100 Plugs plus bonus Potlye benus of S0 |
uo PLUOG:A ss'gs NTAI. 3"
FLUGS sl7 75 l
0100 Plugs and F!un [ 800 Plugs and Plug-
ger plus honus ger plus bonus of 100
BREE TOTAC §oi05 | Buas'pEEE
rLUGS m~95
[0 200 Plugs plu- benul [ 1100 Plugs & Hg&o
of zzozol'ltt AL a rplu- bonula
'LUGI oo sll-zo 80 'I.Uﬂl ”9”
| enclose . . . check . .... mensy order. .
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Help legs with varicose veins
hurt less and look better

Try :
Bauer & Black

Elastic
Panty Hose

The days when you had to suf-
fer the pain of varicose veins or
case your legs in elastic stock-
ings that look like bandages are
no more.

Bauer & Black has found a
way to lay circles of Spandex
Elastomer into a frame of nylon
yarns that can be twisted under
high heat.

This makes possible sleek,
true elastic panty hose that give
you up to twice the compression
of support panty hose.

It’s the kind of compression
you can feel right away, the
kind that doesn’t give out as the
day wears on. Even more im-
portant, it’s graduated compres-
sitom —firmest at the ankles,
lighter at the calf, and still
lighter above the knees.

This permits better circula-
tion as it assures a better fit.

Bauer & Black Elastic Panty
Hose help your varicose veins
with more compression—gradu-
ated compression. Leading drug
stores have "em.

FREE: For your illustrated
copy of “Therapy for Varicose
Veins,” write: Bauer & Black,
Dept. AH-44, The Kendall
Company, Box 5007, Chicago,
Illinois 60606.

BAUER & BLACK

Division of The Kendall Company

SHOPPING
INFORMATION

Merchandise listed here is available in lead
ing department and specialty stores. If yo
cannot find it, write to American Home, Read
er Service, 641 Lexington Ave., New Yorl
N.Y. 10022, Items not listed may be privatel
owned or custom made.

BEST-QUALITY DESIGN

Page 24: Rug, Greek Island Ltd., Ea
Hampton, N.Y.; Parsons tables, vase, baske
heart sculpture, wall hanging, ceramic pitcl
er, plastic salad bowl and server, woo
handled cutlery, pillows, deck furnitur
Bailey/Huebner Inc., Southampton, N.Y.

25 TOP DECORATING IDEAS

Page 53: Wall drapery fabric, “The Hu
ing Toile,” Brunschwig & Fils, Inc., N.Y.
All sources Los Angeles, Calif.: Antique cu|
board, plates, Judy Wilder Interiors.

Page 54. Top: Rug, lamp, stool, Kneed
Fauchere, Los Angeles, Calif.; painting, Ra
mond & Keith; pillows, The Linen Trg
Bottom: Wall, drapery and cushion fab
“The Greenwich Plaid,” C.W. Stockwell C
N.Y.C. A/l sources Los Angeles, Calif.: Pillo
Raymond & Keith; wicker trunk, Judy Wild
Interiors.

Page 55: Wallpaper, “‘Chinese Lattic
Louis W. Bowen, Inc., N.Y.C. All sources
Angeles, Calif.: Rocking chair, tiered sh
pillows, Raymond & Keith; headboard, Kne
ler Fauchere; bedspread, The Linen Tree.

Pages 56-57. All sources Los Ange
Calif.: Pillows, Raymond & Keith; antique
cessories, Judy Wilder Interiors.

6 GREAT POOLS

Page 58. Top: Builder, Ed Keil Po
Stuyvesant Falls, N.Y.; manufacturer, H
tage Pools by Bicknell, Inc., Framinghs
Mass.

Page 59. Top: Builder, Buster Cral
Pools of Newburgh, Inc., Newburgh, N
manufacturer, Cascade Industries, Inc.,
son, N.J.

Pages 58-59: Builder, Buster Cra
Pools by Prince Hill Pools, Inc., Dar
Conn.; manufacturer, Cascade Indust
Edison, N.J.

Page 60: Builder, Sun Valley Pools,
omonee Falls, Wis.; manufacturer, Natig
Pool Builders, Inc., Green Brook, N.J.

Page 61. Top: Builder/manufacturer,
dallion Pool Corp., Lindenhurst, N.Y. Bott)
Builder (custom design), Medallion Aqua
Pools, Inc., Phoenix, Ariz.

THE JOHNNY CARSONS’ KITCHEN

Pages 66-67: Wallpaper, Kirk-Bru
Associates, Inc., N.Y.C.; flooring, He
Bright, Ltd., N.Y.C.; gas range, Cham
Corp., Oxford, Miss.; wall ovens, micro
oven, Thermador Div., Norris Therm
Corp., Los Angeles, Calif.; Counter
Cooks, Corning Glass Works, Corning,
gas grill, Waste King Universal, Los Ang
Calif.; refrigerator, refrigerator-freezer,
Zero Freezer Co., Inc., Madison, Wis.;
washer, KitchenAid, Hobart Mfg. Co,,
Ohio; sink, Elkay Mfg. Co., Broadview
cabinets, counter tops, Formica Corp.,
cinnati, Ohio; Toast-R-Oven, GE, Bridge
Conn.; Ronson Food Center, Ronson C]
Woodbridge, N.J.; coffee maker, Brew
Co., Los Angeles, Calif.; custom ex
hood, Bavarian Art Metal Works, Los A
les, Calif.



ou want to set up housekeeping right. But youre
already learning about life with a budget.

Soyou buy Esmond blankets.

You shop with two guides;
your taste and your pocketbook.
And you'll please both with the
handsome value of Esmond’s
brand new “Country Patchwork’
Here's all the old-fashioned
color and charm of a patchwork
design, with all the modern
convenience of machine washing
and drying.

Chatham’s century of expe-
ience combines the two in this
screenprinted new blanket of
1 00% Acrylic fiber,bound in
ylon. See Country Patchwork
hnd all the Esmond fashions
bnd Bunny Esmonds for the crib,
herever you shop for value.

And whether it’s on blankets,
huto upholstery, furniture uphol-
tery, carpet yarns, drapery cloth
br fabrics for fashion and home
ewing — our name is your
surance.
hatham Mfg. Co., Elkin, N.C.

Anything worth
covering isworth




Warning: The Surgeon General Has Determined
That Cigarette Smoking Is Dangerous to Your Health.

ur new mentho

is alemon.

twist

l_ E M O N Because we aodded a dash of

MENTHOL lemon freshness to new
100°’'S menthol TWIST, it tastes

menthol.

I-Mt

fresher than ordinary
cigarettes and gives you a
smoother cool. Try TWIST,
the one and only lemon

Twisf

18 mg. “1ar", 13 mg. nicot

av. per cigarette by FTC mett



