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introduces Gourmet.
The new Chandelier Ceiling

that looks good enough to eat under,

Make your kitchen ceiling as appetizing as your entrées, with
a new Gourmet Chandelier Ceiling from Armstrong. Apples,
cherries, peaches, pears, and lémons make the design of Gourmet
delicious. Gourmet is vinyl-coated so it's easy to keep clean. And
it's acoustical, so it soaks up excess noise

All you need is a few dollars. Enough tile fora 10’ x 15’ room
costs no more than $90 (which is probably less than you spent for
your last big dinner party). If you're reasonably handy, you can in-
stall it yourself. Or your dealer can arrange professional installa-
tion

Once you see what Gourmet can do for your kitchen, you'll
probably want one of our other Chandelier Ceilings in another
room. We'vegot aceilingto match any room inyour house: Spanish,
Early American, French Provincial, and Contemporary designs.

Santero Colonial Sampler Provinciale

See the entire collection at your Armstrong Ceiling Center or
any building materials dealer that carries Chandelier Ceilings. To
find the one nearest you, call this toll-free number: 800-243-6
(in Connecticut, 800-882-6500). Or, for a dealer list and free color
booklet, write Armstrong, 7309 Rand Rd., Lancaster, Pa. 17604.
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by Armstrong

The sunny floor that shines
without waxing

Armstrong developed Solarian especially for
people who like bright, shiny floors—but don't like
the waxing it takes to keep them that way.

Solarian gives you the shine—without the wax-
ing. Its special Mirabond™ wear surface has a shine
of its own and keeps its high gloss—without waxing—
far longer than an ordinary vinyl floor.

Of course, any floor shines brightest when it's
clean; and that's another plus for the Mirabond sur-
face. Most spills, dirt—even black heel marks—come
up easily. Sponge-mopping with a detergent is all it
takes to keep Solarian sparkling bright.

Eventually, heavy-traffic areas may begin to show
a reduction in gloss. So in case you need it, your Arm-
strong retailer can supply a special Solarian Floor
Finish that you can use occasionally to touch up the
shine in these areas.

See all the designs and colors at an Armstrong
authorized “Floor Fashion Center®' or other floor-
ing stores that carry Solarian. They're in the Yellow
Pages. Or, for our free color brochure, write Arm-
strong, 7309 Pine St., Lancaster, PA 17604.

(Armstrong

CREATORS OF " THE INDOOR WORLD*®




Younger-Looking Skin
Seems to Slow DownTime

Throughout the ages, youth-conscious

women have yearned for a skin beauti-

fier that might cause time to stop in its
tracks. They have searched for some
near-magic method that could keep their

complexions at the peak of youthful per-

fection virtually forever. But of course
such an appearance of eternal youth has

never been possible. The years, regret-

tably, do pass and leave their tell-tale
signs of age on your skin.
But young-looking women in many

countries round the world have discov-

ered the benefits of a remarkable beauty
blend that at least seems to slow down
time. Skin becomes
smoother, softer and
younger-looking
from the first day
you use this unique
beauty fluid.

Now share the

P

cret of this beauty
blend, known in the
United States as Oil of Olay moisturizing
lotion. Oil of Olay was especially created
by beauty researchers to help preserve

youthful skin. A wealth of natural mois-
ture, tropical moisturizing oils and emol-

lients penetrate theall-too-visible surface
layer of the skin quickly, to help soothe
away the dryness that accents those
wrinkles and little lines that make you
look unnecessarily older.

As Oil of Olay, containing natural in-

4

world-renowned se-

gredients, is absorbed, it works with na-
ture to maintain the delicate balance of
oil and moisture needed if your skin is
to look its youngest. This is especially
important as the years pass and natural
secretions begin to diminish. The treas-
ured fluid helps retain your skin's own
moisture-fluids, to keep you looking your
best. Day by day, noticeably smoother,
softer, more supple skin begins to return.

For the most efficacious and readily
visible results, use Qil of Olay at least

twice a day. Lavish on gently in the morn-

ing, to prepare your skin beautifully for
the day. Again at night, on your face and
throat, so the beauty blend can work its
wonders during quiet hours of sleep.

You will find Oil of Olay, and its prom-

ise of a more youthful-looking you, at

drugstores everywhere. Join the knowl-

edgeable, younger-looking women who
have discovered that smoother skin does,
indeed, seem to slow down time.

Beauty Hints

Oil of Olay spreads so evenly and pen-

etrates so quickly that it never leaves a
sticky after-feel. So the beauty blend is
a superb makeup base, which won't
cause your cosmetics to streak or dis-
color. Instead they stay fresh for hours.

* * *

At the end of a long day, lavish Qil of
Olay™ on your face and throat before you
relax in a tepid tub. You will emerge re-
freshed and revitalized.
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ave you seen the New Pledge shine?
's adead ringer for a paste wax shine:

—George Montgomery, Actor and Furniture Maker

“I love wood turniture.
That’s why I've designed
and built furniture for myselt
and people all over the
country most of my life.

“Ialways kept my
turniture looking great with
paste wax. I love that
rubbed-in paste wax beauty.

“But Johnson Wax showed
me how to get rubbed-in
beauty a new,easy way. With
N(‘\\ Pl(‘(lg(‘rk

“New Pledge now has an
enriched formula containing
key ingredients tound in
Johnson Paste Wax. Pledge
brings out the natural
beauty of the wood every
time you dust.

“If you haven’t seen the
New Pledge shine, it’s time
you did. It's a dead ringer
for a paste wax shine”

The rubbed-in
beauty of
paste wax
instantly...
every time
you dust.




Simple, straight-forward, classic,
out of step with today’s throwaway
culture. Refillable cartridge,
ballpoint or fiber tip marker in
basic tan or navy blue. $1.98: not
bad for a pen you may use the

; rest of your life.

“*STOP THE WORLD—OR USE IT BETTER!’’ was how we introduced the
questionnaire on energy conservation in our March issue. Of the thousands
of readers who took the time to answer, more than 75 percent are women;
an equal number are between 20 and 40. Three out of four attended or were
graduated from college; nearly half are working wives; three out of five have
children at home. Nearly 84 percent live in homes they own, average value
$30,000. y

This cross-section of concerned readers often added extra pages of opin-
ion to an already lengthy questionnaire. What were the conclusions? Our
readers are not passing the buck; they're willing to actually do something
to help use the world better. They're aware of the problems to the extent
of making positive commitments in return for positive results. Here is a
summary of questionnaire response. As you read, why not compare your
own answers to the consensus we received?

TO CUT DOWN POWER USE at peak hours, we suggested four activities
they might avoid. Three appealed to our readers; one proved highly un-
popular, Better than 80 percent agreed to avoid doing laundry, using the
dishwasher or other appliances during peak hours. But only 30 percent
indicated they would avoid cooking during times of high power usage, sug-
gesting that people are less inclined to change their habits when something
as traditional as dinnertime is involved.

We asked what readers and their families were doing to conserve energy,
and the responses were most gratifying. Turning off unnecessary lights,
lowering the heat at night in winter, limiting air-conditioner usage in sum-
mer, using appliances more efficiently and less wastefully—all these and
more showed the measure of reader involvement. There was also an ex-
pressed interest in learning which energy-conservation practices are most
effective and how much power is used by various appliances—information
that local utility companies have available for the asking, at no charge.

We asked readers how much extra they would pay for a house if they
could recover an equal amount through lower utility bills in about five years.
Some of them said they would pay as much as $5,000 more, others only a
few dollars. The average extra payment suggested was $1,000. These re-
sponses indicate strongly that the concept of life-cycle costing has begun
to take hold—also, that there is a new confidence that quality housing will
pay off in the long run.

STYLING VS. ENERGY-SAVING—if two appliances cost the same and do
an equally good job, which would be preferable, the one with the best
styling or the one with the best energy-conserving features? The energy- .||
saver won by a margin of nine to one. That's not to say that appearance is
not important, but today's consumer is not fooled by minor cosmetic
changes that don't add to the value of a product. Such "“improvements” as
a new handle or different color or an added chrome strip don't have a chance
when measured against an energy-conserving feature that really does
something. Pursuing the question further, we asked if consumers would be
willing to pay more for the appliance that met higher standards of energy
consumption. Four out of five said they would pay more to support their
convictions.

Noise, say our readers, is as undesirable as dirty air or foul water. In fact,
81 percent said they would willingly pay more for an appliance with a lower
noise level. This shows a definite change in attitude and is a mark of today's
more knowledgeable consumers, for it was not long ago that people used
noise level as a measuring stick when appliance shopping: The louder the
motor, the more powerful the appliance—or so they thought.

Incidentally, when we asked readers to tell us what system or appliance
gave them the most trouble, the television set headed the list. Conversely,
most people considered the washing machine the most satisfying system or
appliance in their home. (continued on page 44)
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The timeless look of Tiffany
in the brilliant colors of today.

Mr. Tiffany’s shades were shaped like
exquisite Oriental umbrellas. So are Sears.
Mr. Tiffany brought color to the Victorian world.
Now Sears brings you the colors for today’s home.
Not only our popular walnut tone but brilliant
sunflower yellow, bright jungle green and
cornflower blue

The original Tiffany shades were handmade.
So are ours. And the columns of every lamp in
Sears Cane Collection are made of solid hardwood.
(Mr. Titffany would have liked that.)

In table lamps, floor lamps, wall lamps,
chain lamps. All U.L. listed wiring. With opal
glass globes. At most larger Sears, Roebuck and Co

stores, and in the catalog

The Cane Collection. Only at

-

LR RA BB Rt 3

-
ik

»

YA WL

%
O e e b

RN

——




Your husband shouldn't be
; eating his vegetables
just because they're good for him.

He should be eating his vegetables because they taste good. And because th¢

interesting.
Trouble is, the same old vegetables aren't too interesting, day after
That’s why Birds Eye" invented Combination Vegetables.

. . o P - - i ’ . . g —— — . . i
Delicious vegetables in combination with other = P

Green Beans

good things like mushrooms, seasoned sauces, toasted = Rl

almonds, even other vegetables.

Like Beans with Toasted Almonds, for instance.

The tiny almond slices make the beans taste so
good, theyre almost like a whole new vegetable.

Sure, they're good for you. But that’s not why
your husband will like them.

Birds Eye Combinations.
The first vegetables your husband might even notice.

Birds Eye is o registered trademark of General Foods Corporati
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Roger Browns
oothbay, Maine

e and more, young Amer-
families are finding the
age to pick up and move—
gin a freer, more reward-
ray of life than they had
n before. Two years ago
ne and Roger Brown and
children, Philip, 17, and
y, 8, did just that. Roger
up his job as a district
ager for a cast-iron pipe
pany, the family sold their
son, NLJ., home and most
ts furnishings and left the
rbs for Boothbay, Me., a
rt community where they
spent summer vacations.
Actually, it might have
more courageous to stay
cope with suburbia,” Jo-
e concedes to those who
vel at the Browns™ decision.
e do miss our wonderful
nds in Rumson, but Roger
sn’t miss three hours a day
ommuting, and 1 don’t miss
those car pools and com-
tee meetings to which 1
Id never say no. Best of all,
children are not caught up
omeone else’s idea of what
y should be: they’re more
to self-define.”

n Maine, the Browns bought
e acres on a hill just five
es from the ocean. Their
rchase included a long-
lected orchard, a fine, old
n and a circa-1800 farm-
use sorely in need of loving
nds. “"Our idea was to pull
k and live as self-sufficiently
possible,” Joanne recalls.
e wanted to turn the barn
o some sort of shop to op-
te in the summer tourist
son. For a long time 1 had
ned a small collection of an-
ue straw baskets, and when
ger suggested a basket shop,
seemed the perfect idea.
ere was nothing like it here.”
So the Browns opened the
sket Barn, a shopper’s para-

The Brown family’s
weathered-gray barn (left)
houses an incredible
assortment of baskets from
all over the world. Summers,
it's a favorite tourist stop.

Roger, Philip, Joanne and
Polly (below, left) gather

in the kitchen, where baskets
and the warmth of wood
create a country hominess.
Oval oak table and light
fixture are local antiques.

dise of baskets—some old,
some new, some imported. The
featured attractions are the
basket crafts of the local Pe-
nobscot and Passamaquoddy
Indians; the items are made
from dried sweet grass and are
noted for their fragrance. Al-
though the family’s highly suc-
cessful business has been pri-
marily a summer occupation,
they have just decided to pre-
pare a mail-order catalog so
sales can continue year round.

In season, Roger and Joanne
spell each other manning the
shop; during the winter, they
might make a short buying trip
now and then. But mostly the
family remembers that they
came to Boothbay to cherish
the freedom of Maine life.
Young Philip has learned to
love mountain climbing, in ad-
dition to sailing in the summer.
The whole family has taken up
cross-country skiing, and all
enjoy clamming, boating, fish-
ing and swimming in the tidal
river that meanders just behind
their land. Says Roger: “‘Our
family has always been nature-
loving, but in (continued)

9




LIFESTYLE continued

Suburbia safely behind them, the Browns savor their unhurried new life on the Maine coas

Rumson it was frustrating be-
cause experiences with nature
came in such small doses. Here,
it’s different.”

The Browns have a substan-
tial organic garden, and they
do a lot of canning and pre-
serving to fill the larder for the
cold months. Every fall, Philip
and Roger hunt a deer to freeze
for winter fare; Joanne is in
charge of fattening up a lamb.
**‘We've learned to adjust our
standard of living consider-
ably,” says Roger, “‘and these
economies are more necessity
than sport.”

Slowly, the Browns are re-
claiming their overgrown or-
chard and, with Roger’s car-
pentry skills, revamping the
old house. Thus far, they've in-
stalled insulation, added new
kitchen appliances and torn
down walls to turn five cramped
downstairs rooms into a spa-
cious two. They've also in-
stalled a big sliding glass door
in the dining room to take ad-
vantage of a much-prized view.
The house is being furnished
with local antiques, and when
it’s finished, the family wants
to buy some weathered planks
and add on to the barn. “‘In
Rumson, Roger loved to putter
around the house, but he never
had enough to do,” Joanne re-
members. ‘*Here, there’s so
much to do, he doesn’t know
where to begin, but he just
loves it.”

If all this activity sounds
hectic, it’s not. “It’s a slower
pace,” Joanne insists. ‘‘“We
have learned how to be better
friends within the family, and
the children’s lives are so much
more enriched. It seems to me
we're even healthier up here in
the clean air—no more rounds
of flu and winter colds. We
were nervous at first about
making new acquaintances, but
we've all met many wonderful
neighbors—some with back-
grounds very different from
ours, some not very different
at all. You'd be surprised how
many runaways just like us
there are in Maine.”

10

Home (left) is just a few
short steps from work (fa
left) for Roger and Joann
The Browns are slowly
restoring the old farmhou
with its fine views of

the nearby countryside.

““The Basket Barn has
items for every conceivab
use, '’ says Roger (below)
Someday, he and Joanne
hope to make their

own long-distance basket
buying trips—to

Europe and perhaps even
to Asia. ‘‘We’d like to
eliminate all the middle-
men, "'’ adds Joanne.

s
Bradley Olman Another ‘‘Lifestyle’’ follows.
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Congolem’s recipe for a luscious living room.

In one living room, mix: Top with a marshmallow
footstool and serve with lush

1 Carpet by Congoleum in the
green plants.

four-color shades of Maxi shag.
Soften the walls with whipped-  Yield: one delicious room from
cream white and heap the mantel Congoleum. (See your yellow
with flowers and blue china. pages under “Flooring”.)

Carpets and Shinyl’ Vinyl by

Congoleum-

We've built a reputation you can stand on.

7 ]
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LIFESTYLE continued

The Mark Talismans of
Washington, D.C.

Jill Talisman, with her furry
armload, Tavish (below), stands
outside the handsome town house
she and Mark have redone

on Capitol Hill. Upstairs windows
overlook the Supreme Court
gardens and U.S. Capitol.

Jill, Mark and Tavish (abovd
relax in their favorite room
top-floor library. Tiny terrac
reached through the tall ce
door, offers *‘‘one of the pre
views in the city,’’ says Jill.

Jill and Mark Talisman love
living on Capitol Hill. They

enjoy the fascinating world of

Washington people and poli-
tics, and Mark, administrative
assistant to Ohio Congressman
Charles Vanick, likes being
able to walk to work. “‘Some
people spend hours commut-
ing,” he says, “‘and that’s a
waste of time and creativity.”

Mark isn’t a man to waste
time. His wife calls him “‘en-
ergy personified.”” When not
busy at his demanding job,
he’s helping her redo their 19th-
century townhouse. ““Thehouse
was lovely,” says Jill, **but the
last tenants were bachelors who
neglected it.”

For Mark, who is a gourmet
cook (he has just finished a
cookbook he hopes to get pub-

12

~ Jill (above) enjoys weaving on the hand

e

loom she made, while Mark (right) putters
about in their little greenery, caring for
some of the potted plant life the Talismans
have placed throughout the house.

lished), the first priority was re-
modeling the small, dark
kitchen. They turned it into a
light, workable space with just
enough room for Mark’s fast
brand of fine cuisine. (**He can
go shopping in the afternoon
and have a multicourse dinner
for six on the table three hours
later,”” says Jill.) Next, the
Talismans resurrected a little
boarded-up attached green-
house. It's now a growing place
for cactus, ferns and orchids.
They also turned the top floor
of the house, with its spectacu-
lar Capitol view, into a library

for Mark’s huge collection of

old books. And the terrace
outside the library has become
a high-in-the-sky entertaining
nook, where guests may dine
alfresco on Mark’s specialties.

Right now, Jill’s activities
are more subdued than usual—
she’s expecting a baby in De-
cember. She enjoys tapestry
weaving—her latest project is
reproducing one of Mark’s
abstract photographs on a pil-
low (he's also a photographer,

with several one-man shows to |

his credit). Jill has other hob-
bies: A music lover, she plays
both the flute and piano.

The Talismans travel often,
but they're always happy to
come home to the Hill. Says
Mark: “*Capitol Hill, with its
beauty and blend of people,
has a wonderful vibrancy. It's
a lively mixed neighborhood;
there are young families, lots of
shops and a healthy art com-
munity. Jill and I just wouldn’t
think of living anywhere else.™

Richard
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‘The eluswe moods 5
of the deep pine forest.
Captured at last.

Ever been someplace so quiet
and so beautiful that you wished
somehow you could take it
home with you?

Now you can.

Because Georgia-Pacific has
captured all the moods of the
deep pine forest in a brand new
wall paneling called Pinehill.

There's Pinehill Winterbark.
Bold. Dramatic. Patterned and
shadowed like wintry wood.

Pinehill Springfrost. Pale and
misty, like the woodland
awakening

And Pinehill Autumngold

a

Glowing and warm as the sun-
dappled forest

See our real pine veneered
plywood paneling at your G-P
building materials dealer. To find
him, call free 1-800-243-6000.

In Connecticut, call 1-800-
882-6500

Pinehill.

For all the moods of the deep
pine forest, from the people who
know it best

Georgia-Pacific




straight talk from owners on

CONDOMINIUM LIVING

“*Condominium™ has become the magic word in home building. Nearly 50 percent of all ho

sold this year will be condominiums, compared to 30 percent last year and only 11 percent in 19
Most condominiums are town houses, rows of attached houses with greenbelts and comm
recreational facilities. This is clearly a new lifestyle for Americans. Is it working? A recent stu
of 1,800 condominium owners, sponsored by the Urban Land Institute, offers some answers. T

following, fifth in our consumer-information series, is based on this study.

—The Edit

Who buys condominiums? The answer is
simple: everyone. While their early
appeal may have been to newlyweds and
empty nesters, this is no longer true.
According to the Urban Land Institute
study, there are more buyers in the 30-to-
39 age group than in any other. Most
buyers are married, but in California,
where many new lifestyles originate,
more than twice as many singles buy
condominiums as in the East.

Why do they buy condominiums? **We're
tired of paying rent,” was the answer
most commonly given. The purchase of a
condominium, like that of a single-family
home, gives the buyer a chance to build
up equity, to have something to show for
his monthly payment, and at the same
time to earn tax deductions for his in-
terest and real-estate tax payments.
A second reason for buying, also eco-
nomic: Condominiums, in general, cost
less than single-family homes. Close on
the heels of these budget considerations
was ‘‘freedom from maintenance.” This
loomed even larger in California, where
outdoor maintenance is a year-round
problem. Lesser reasons: better environ-
ment, recreation facilities, security.

Do owners like condominium living?
In a word, yes. “‘About three-quarters
of the residents are generally satisfied
with condominium living for this stage
of their lives,” says the ULI report. This
doesn’t mean they will stay in condomin-
iums permanently. In the East, the sin-
gle-family home remains the ideal.

What’s good about condominium liv-
ing? Regardless of their original reasons
for buying, owners surveyed said they
quickly found that the best thing about
condominiums was *‘easy maintenance.”
Even if owners take care of their own
front yards and rear patios, there is
much less landscaping involved than at
a typical single-family home. All the
greenbelts and open spaces are main-
tained by the homeowners’ association
(in snow areas this usually includes
shoveling sidewalks). There is also less
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exterior wall space needing maintenance.
The owners also liked feeling they
were getting value for their money, As
one couple said: **We wanted something
we could invest our money in and get
something back.” The closeness of
neighbors, which everyone might not
appreciate, was nevertheless cited by
some as a benefit. From a working couple
with two children: *‘People are very
friendly. We enjoy being able to walk
around in the evenings without fear.™
Since most condominiums are of re-
cent construction, their designs and
floor plans tend to fit well into con-
temporary living. Nearly one-quarter
of the owners mentioned this as one of
the good features. Said one financial
analyst in his 30s: **Well-designed town
houses offer far more reasonable living
than single-family homes. We have a
large eat-in kitchen, a den with fireplace,
arecreation room and plenty of storage.”
What’s bad about condominium living?
Even if owners were generally satisfied
with life in their condominiums, there
were many specific complaints. Taken
together, they tell a prospective con-
dominium buyer what to look for, what
to avoid. Here are common irritants:
1. Overcrowding. People feel crowded
when the developer builds too many
units per acre. Ten is too many, seven
or eight about maximum, fewer would
be better. In general, look for a con-
dominium with as low a density as you
can afford, but details do make a differ-
ence. For example, small projects seem
to have lower density; small neighbor-
hoods and clusters are much better liked:
short rows of town houses are better
than long ones; variations in roof lines
and setbacks make it seem less crowded;
space around an immediate building is
more valuable than a distant greenbelt;
pleasant views make a difference; long
rows of parked cars add to the density.
2. Lack of privacy and quiet. Another
prevalent complaint was of noisy neigh-
bors and their children. Look for sound-

proofed common walls, enclosed pati
small playgrounds away from the hous
deeper setbacks from the street.

3. Dog control. As frivolous as tl
sounds, a surprising number of co
dominium owners objected to proble
created by the large numbers of dogs i
development. Find out whether a proj
has any restrictions controlling pets,
you have strong feelings on the subj

4. Rentals. Builders often rent out t
last few units in a project. Or real-esta
firms may buy units to rent for incoi
Or owners themselves may rent wh
they are away. Rentals tend to low
long-term property values, so che
whether they are allowed.

5. Parking. Lack of enough well-place
parking space was another major ir
tant. Two spaces per town house we
not enough, and in many cases the par
ing was not properly situated.

6. The homeowners’ association. In an
condominium, there must be an own
group to manage and maintain the co!
mon property. If the association is badl
run, handling day-to-day affairs can

a constant annoyance. Before buyin
it would be wise to interview presen
owners specifically on this point.

7. Poor construction. This is as much
complaint with condominiums as it i
with new single-family homes. If you ar
buying a new condominium, it is wort
getting an engineer’s inspection just a
you would for a detached house.

8. Dishonest salesmen. Many owne
complained that they had been promised
open space or recreational facilities that
never materialized. To make sure the
facilities don’t prove just paper promises,
your best bet is to have a lawyer study
the development plan and the condo-
minium agreement to see that you are
getting what has been promised.

Copies of this Urban Land Institute
study, Townhouses and Condominiums
by Dr. Carl Norcross, are available from
the nonprofit ULI at 1200 18th St., N.W.,
Washington, D.C. 20036. Price: $15.
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Kitchen

Make plate glass sliding
doors stand out to help
prevent mishaps. An
attractive design (on both
sides) made with one or
more colors of “Scotch™
Plastic Tape helps prevent /
accidental collisions.
Seven colors to 3
choose from,

Clip out interesting recipes
and put them on file cards
or recipe notebooks with
*Scotch™ Double Stick
Tape. It’s sticky on both
sides—to make quick work
of recipe keeping.

SCOTCH'  AND THE PLAID DESIGN ANE MEG. T.M.'5 OF IM COMP
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Seal lower cupboards
against busy little fingers.
A short strip of “Scotch™
Strapping Tape does the
trick. Its 140-1b. test
strength between handles
prevents opening by
curious tots,

Stop spillage from torn dog
food or charcoal bags with
strips of extra-wide
“Scotch™ Package Sealing
Tape. It sticks and seals

at a touch without water.

“Scorch” Brand: The
all-around rapes for
all around the house

ComPANY

HELP
ABOUT THE
HOUSE

REMOVE RUST, SEAL SURFACE
How do we remove rust stains from a slate floor? Is ther
some way to protect this floor in the future?
Mpys. F.G. Bothwel
Darien, Conn
Scrub the stains with a solution of 1 pound oxalic aci
in | gallon water. Rinse and dry, then apply a penetratin
masonry sealer. This is a tough, transparent material which
like oxalic acid, is available in paint stores. It penetrates
and seals the pores of stone, slate, brick and concrete
and leaves a very thin surface film. Two coats are generally
needed.

PREPARE AND PANEL BASEMENT WALLS

Whar should I do to prepare a basement wall for woo
paneling?

Mprs. B. Shaver
Columbus, Ohio

First. make sure the wall doesn’t leak. Then apply 1-by-
2-inch wood furring strips as a nailing base for paneling. If
you are using solid-board paneling, install the furring
horizontally—one strip at the ceiling and two equally
spaced between ceiling and floor. If you are paneling with
plywood, which is usually only Y4 inch thick or less, install
horizontal strips 16 inches apart from floor to ceiling. You
also need vertical strips under the side edges of every ply-
wood panel.

The easiest way to fasten furring strips to concrete is with
steel studs installed with a stud driver, which you can buy
or rent at a hardware store. If the concrete wall is at all
damp, brush wood preservative on furring strips before
installation; then staple sheets of heavy polyurethane film
over strips, covering the entire wall, to protect paneling.

END PEELING CEILING
How can I make paint stick to a spot on my plaster ceiling
that is always peeling? The problem may be caused by con-
densation on plumbing pipes.
(Mrs.) R.G. Rubenstein
Plainview, N.Y.
No paint will stick to a damp surface. You will have to
open the ceiling and insulate the sweating pipes—if they,
indeed, are the problem—with fiber-glass tape.

DE-WAX A TERRAZZO FLOOR
What should I use to remove many layers of wax from a
terrazzo kitchen floor?
Mrs. Kenneth Moss
Nokomis, Il
It won't be easy, but you can do it: Mix 1 cup heavy-
duty household cleaner, 1 to 2 cups ammonia and 14
gallon cool water; apply with a mop or rag to an area
about 3 feet square. Let this soak in for 3 to 5 minutes—
longer if necessary, but don't let it dry—then rub with No.
| or 2 steel-wool pads. When the wax has loosened, wipe
with a clean, damp cloth and rinse with cold water. Finish
floor section by section, changing the solution when neces-
sary to maintain its strength.

For help with a home-maintenance or repair job, write to
Dept. HAH, American Home, 64/ Lexington Ave., New
York, N.Y. 10022. Letters are answered promptly; those
published are selected on the basis of broad general interest.




Heis what he eats.

A healthy mouth: clean teeth,
healthy gums.—Purina Cat Chow
has crunch for his teeth.
(Purina Cat Chow is food he
can bite. Helps keep teeth clean
and gums healthy)

A satisfied gourmet.—Purina
at Chow has variety for his
fickle tongue.

(Cats’ tastes change, so Purina Cat
Chow comes in 6 delicious flavors:
Liver; Tuna; Chicken & Kidney;
Sardine & Shrimp; Mackerel

& Salmon and Original Blend.)

Alert and energetic.
—Purina Cat Chow
has protein for energy.
(He uses an amazing amount
of energy— all cats do— Purina
Cat Chow provides all his
daily protein requirements.)

Purina Cat Chow allows him
to stick to his own timetable.
(Purina Cat Chow can be left in the bowl all day with no
loss of flavor. Perfect for the way cats eat...a little now
...a little later...when he’s good and ready.)

Purina Cat Chow.
a Cat Chow.
MR GROCER/MR DEALER Ralstor: Purina Company will pay you the lace value
of this coupon plus 3¢ for handiing. If you have received It in accordance with all
he terms or1rus ofter and it upon request you submit evidence thereo! sanstactory
to Ralston Purina Company. Invoices proving purchases of sufficiant stock within
the past 90 days 10 cover coupons presented for redemplion must be shown on
request Anysalestaxmust be paid by customer This coupon may not be assi ned
or transterred Offer void where prohibited. laxed or otherwise restricled Cash
redemption value 1/20 of 1¢ To redeem this coupon mail it 1o Ralston Punna
Company. P O. Box 1107, Checkerboard Square, St. Louts, Missour 63188 Good
only on the purchase of Purina Cat Chow. Any other use conslitutes fraud

Purina Cat Chow. i STORECOUPON ..
R e, Ry Ve S S b American Home, Seplember 1971 /CT
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Can you help me pick a dominant color
for wallpaper in my dining room? The
room tends to be somber, and I would
like to brighten it. My furniture is dark
mahogany, the chair seats are covered in
a blue floral fabric, the carpeting is Kelly
green.
M. Mirchells
Brooklyn, N.Y
You already have a dominant color—
your carpeting—so build around it.
Choose wallpaper in a green-and-white
print. Look for one with matching fabric

DECORATING
Q’s & A’s

same time.

and re-cover your chair seats

I am planning to strip and refinish a
small wooden cabinet that has pretty
hardware and dainty carved flowers. How
do I protect the hardware, and how can 1
keep the stain from getting on the beau-
tiful carvings?

Mrs. A.C. Kumenker
Brighton, Mass.

Before you strip the cabinet, remove
the hardware or cover it with masking
tape. To protect the carving, you can do
either of the following: If the wood of
the cabinet is not porous (that is. if you
brush a bit of stain on an out-of-the- way
spot and it doesn’t spread), take a small
paintbrush, outline carvings with stain,
then stain rest of cabinet. If wood is
porous, paint carved flowers with white
glue thinned with water as a sealer.
Stain cabinet; when stain dries, remove
sealer with cloth dipped in plain water.

My living room has begun to se
drab. It has a multigreen shag car,
gold sofa, green chair. dark avocad
green draperies and pale vellow wa
How can I pep it up on a tight budger?

Jane Far
Clarendon Hills,

You can create liveliness with Just
few changes. Keep the carpeting; pai
your walls white and add new draperi
in inexpensive orange casement clot
Slipcover the sofa in an orange, yellc
and green print, the chair in a yell¢
linen with contrasting white welting.

We recently wallpapered our kitch
in a lovely floral pattern, but someh
the walls still look bare. How can
break up the large areas of wall space?

L. Po
Medford, N.

Furnitureé for lovers

Comfort lovers. Because the sofa and
chair are soft and marshmallowy
They curve in where you curve in,

curve out where you
curve out. Let you sink,
slink, lounge and loll.
With white or walnut
veneered end panels.
And our classic Parsons

tables come in white, black, yellow
or bittersweet, all with Formica®
tops. For folders of the rest of our

l.ane

furniture scene, send
25¢ to The Lane Co.,
Inc., Dept. M-09, Alta-
vista, Va. 24517. In
Canada, Knechtel Fur-
niture Ltd.

For a “Vibrance” dealer, phone free: 800-243-6000. (In Conn., 1-800-882-6500)

Try groupings of old fruit ar
vegetable prints. Useful kitche
objects such as copper pots an
molds or antique utensils are als
charming additions. Plants wi
also create a warm feeling.

Our living room is small an
dark, and the space is broken u
Can you suggest a color schem
that will unify this room and mak
it seem larger?

4. Monro
Bloomfield, N.J

Pale lemon-yellow walls an
matching louvered shutters at th
window will add a light, airy look
If your floor is in good condition
strip and bieach it to a pale bone
color. Top with a shaggy rug i
lemon and orange stripes. Kee
your furniture in small scale. Se
lect fabrics in an overall tiny pat-
tern; add accessories in Lucite
—white and yellow.

We recently purchased a home
whose living room has all-white dra-
peries, carpeting and walls. My
Jurniture is very muted—dark pine
with needlepoint upholstery. How
can 1 add color to the room, without
buying new draperies or carpeting?

Mrs. E. Randolph
Banning, Calif.

For starters, why not paint your
walls a bright yellow and dye the
draperies the same color., sewing
a plain red-ribbon trim to the
edges? If you can, get an Oriental
arca rug to cover some of the
carpeting. Add colorful paintings
or posters, baskets of fresh flow-
ers and plants, and the room will
come alive.

Direct your decorating questions to
Decorating Q’s and A’s, American
Home, 64 I,r'.\‘m,ulr)/l Ave., New
York, N.Y. 10022. Letters will be
published on the basis of general in-
terest. Sorry, we are unable to send
personal replies.
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Imagine!

h refreshing new Kentile Stoneham™ ln 2 h l 4 others available. Cost ? About $40
ouch-Down® tile, you can easily put “ours Or ess’ buys ;1’11 the Stoneham Touch-Down tile
wn this handsome textured needed to doany 9’ x 12’ area
vinyl floor yourself. There’s a luxury seam1eSS'100k yourself...in 2 hours or less. And
no mess, no fuss, because the adhesive’s built™ g e ' remember: Because this is famous Touch-Down
nto the back of every Stoneham tile. Just zip tlle ﬂoor. tile, it’s guaranteed by Kentile®! This week, see
off the protective backing; apply this fire- Stoneham and the many other smooth and textured
resistant tile to any clean, dry, smooth interior floor, ~ Touch-Down styles. For your dealer’s name, dial toll-free
and it’s down—a perfect fit! As you can see, each ~ 800-447-4700 anywhere in the continental United States; in
Stoneham vinyl asbestos tile is actually four deep-  Illinois, dial 800-322-4400. Or, check the Yellow Pages
textured designs in one. So, when you're all finished,  under “Floors’’ Kentile: makers of quality resilient tile
the look is luxuriously seamless. Color shown: Blue.  floors and distinctive carpets.

Every Touch-Down style guaranteed for as long as you live in your home.*

ntee: Kentile will furnish replacement tiles without charge for any Touch-Down * Vinyl Asbestos tiles that wear out or it adhesive foils to hold during your occupancy of your home wherein you installed o Touch-Down Vinyl Asbestos
por. Guarantee does not cover damage due to foulty handling or failure 1o follow instructions for installation and or maintenance available at your Kentile Dealer’s. The Certificate of Guarantee must be presented if claim is mode
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THE WOMAN DRIVER By Denise McCluggage

HOW SAFE ARE

KIDS’CAR SEATS?

Some, not all, work well. Be sure the one you buy conforms to stiffening federal standard

The safety of your child in a car is large-
ly a matter of packaging. To send a
. precious item by mail, you would not
merely set it tenderly in a box several
times its size and send it on its way. Why
then would you drive with your child
standing freely in the car seat beside
you, or rattling around loose in the back?

Or maybe you would put him in a lit-
tle hook-over car seat complete with
steering wheel just like Daddy’s. Unfor-
tunately, you might be increasing his
vulnerability. Or maybe you would cinch
him in tight with the lap belt just as you
do for yourself. Here, too, your good
intentions could be inviting serious in-
jury. Nor are a mother’s loving arms
the safest place for a child in a car—not
even for carrying a newborn home from
the hospital. Under the sudden, violent
forces of a collision, the smallest child
can momentarily weigh as much as a
baby elephant.

Of course, thousands upon thousands

of children ride safely in cars every day
without any restraints whatsoever. Then
again, 10,000 children under four have
died in auto accidents in the past 10
years. The thought is sobering. How-
ever, in the two and a half years since
government regulations of child-re-
straint systems went into effect, there
has been no report of an accident in
which a youngster died while using a
child seat that met Department of Trans-
portation standards.
" To understand the solution, it might
help to understand the problem. If your
car is traveling 30 miles an hour, you
can brake in such a way that it will come
to a stop in a matter of seconds, without
your noticing any stresses or strains. If
you make a somewhat quicker stop,
your upper body might rock forward
and your handbag fly off on the floor.
But if your stop is compressed into a
10th of a second—which is what would
happen if you hit a solid object—you’ve
just had an accident, and something’s
got to give.

An accident might be defined as energy
expending itself abruptly and unex-
pectedly. Your car has been stopped,
but everything in it—people as well as
objects—wants to continue traveling 30
miles an hour until something stops
them—something like a windshield, a
dashboard or the pavement outside.
That’s the famous ‘‘second collision™
that inflicts injuries. If you cannot avoid
an accident altogether, the next best
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thing is having something that will
spread all that energy over as large an
area as possible, and for the longest
possible time. That’s why seat belts and
harness straps should be wide—and also
why anything you are likely to come in
contact with should yield gradually
under your force.

Kids have special problems when it
comes to dealing with the energy of an
accident. For one thing, they have less
area to spread it over, and are compara-
tively fragile. For example, a child’s pel-
vic structure is not yet capable of pro-
tecting the internal organs it shields and
is thus more vulnerable than an adult’s
to the sudden forces of a lap belt under
rapid deceleration. Also, the little neck
snaps forward more easily than an
adult’s, the little body jackknifes more
fiercely and the entire little person is
more easily projected headfirst against
the car’s interior hard surfaces.

Clearly a child needs special protection
designed especially for him. Here are
some things to look for when buying a
restraint system that will package your
child properly for auto travel. Under-
stand, however, that just because a
child’s car seat, or chair, meets govern-
ment standards, the government does not
certify that the chair is safe—safer, may-
be, but with no absolutes. Nor can we
make any specific claims for the chairs
mentioned, except to say that they have
met existing Department of Transpor-
tation requirements.

When shopping for a seat or system,
look first for a label that lists the maker’s
name and the place and date of manu-
facture. The law specifies that all child
seats manufactured on and after April
1, 1971, meet Federal Safety Standard
No. 213. If there is no label or a label
with no date on it, selling that chair is
illegal, and you can be sure the item
offers inadequate protection.

The type of restraint system your
child needs depends on his age—or more
accurately, on his height and weight.
Manufacturers are required by law to
state—on each label—the height and
weight of child the seat is meant for.
Also, directions for the proper installa-
tion of the seat must accompany it.
Periodic spot tests are conducted by the
government, and recall announcements
are made from time to time to correct
substandard webbing or to revise in-
stallation instructions.

To meet federal standards, all child

seats must be built so they can be
cured by a standard car seat belt.
makes no difference whether the
goes around the chair's metal runne
around the child in the seat or over
restraining shield that secures the chil
Children should not use the seat bel
alone, adult fashion, until they are fo
or five years old—or 42 inches tall wi
a seating height of 24 inches. Even the
pediatricians recommend that a ha
plastic cushion at least five inches thi
be placed under a child to be sure th
the belt crosses his body at the pro
angle. It is recommended further that
child not use an adult shoulder harne:
in conjunction with a lap belt until he
at least 55 inches tall.

Infants up to 20 pounds, or eight
nine months old, who cannot yet sit u
securely on their own should not
placed in forward-facing child sea
made for toddlers. There are speci
infant carriers that cradle babies in
backward-facing position. Governmen
standards for these carriers are still be
ing formulated—it is difficult to deter|
mine the forces a tiny child can with
stand. Several manufacturers have eithe;
conducted tests or submitted samples t
independent laboratories for evaluation

General Motors recently added a rear
facing Infant Love Seat as a companio
to its Child Love Seat, a forward-facin
molded bucket seat with side wings an
high back. Both seats are being sold b
mail as well as in GM auto showrooms
(All prices and addresses follow.)

Hamill Manufacturing Co. of Wash
ington, Mich., a division of Firestone,
makes the Love Seats for GM and their
own Protecta-Tot as well. Unlike child
chairs offered by such firms as Jamy,
Kantwet, Bunny Bear and Teddy Tot,
all of which are little aviator-looking
seats complete with headrests and har-
nesses, the Protecta-Tot is essentially a
booster seat with padded *‘impact cush-
ion” curving up in front of the child’s
seat. The back of the car seat itself is
the back of the child seat.

Ford’s Tot-Guard also uses the car
seat back as its child seat back, and is
made up of three simple pieces. First
is a seat pad to elevate the child, second
a unique piece of polyethylene sculpture
that makes a tunnel over the child’s legs
and flares up in an interesting curve to
become an impact shield, and third an
energy-absorbing pad that fits over the
shield. The car’s seat belt (continued)




When you're so far away you can’t give
anything but love on an important birthday, why not
give a gift of yourself. . .in a Long Distance call?
Long Distance is the talking,

laughing, loving birthday greeting.




Designer Donald Brooks.
The name sizzles with fashion. And with quality.
Brooks insists on quality and so he insists on
Wiss —the quality cutting tools he can count on.
He knows that we've been in the business for over
a century (fact is, this year happens to be our
125th anniversary!) And he knows
that our shears and scissors
simply cut better and last
longet.
And Brooks enjoys a
selection of tools as broad
as any around. Shears
and scissors that snip,
clip, cut, zig, zag,
scallop, —just to
mention a few.
So do as Donald
Brooks does.
Take up with
Wiss. And cut out
your own niche
in fashion.

CeramicTile Picturebook-25¢
(Alotof ideas for alittle)

e T .m  Ceramic tile can turn anyplace
S'» g ] #9 into a showplace. And we've
8 ot ﬂl “ a ereat book e it. It's
: got a great book to prove it. It's
filled with ideas and photos to
help you create stunning visual
effects all over your house.
Decorative tile floor inlays,
unusual window treatments,
tireplaces, foyers, patios, dining
rooms,bedrooms,and the most
beautiful kitchens and baths
you have ever laid your eyes on.
& SRS 1It's only 25¢ with this coupon.
P O.Box 372, Room 204, Princeton, New Jersey 08540.
Name __ 22

Address___ i
T e e G SN . S

Tile Council of America,Inc.
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KIDS' CAR SEATS continued

fastens around the tunnel piece with
ever touching the child.

A detachable curving shield that allo
a car’s seat belt to snug the child in wit
out touching him is a feature add
recently to the Bobby-Mac. This one
as much a crusade as a kid’s se
Quentin H. McDonald of Scarsda
N.Y., designed the Bobby-Mac for
infant son, and it is ingenious—the o
restraint device that can be used faci
backward as an infant carrier and al
facing forward as a child seat: thus
takes far longer to outgrow. Also, wi
the addition of a folding frame, t
Bobby-Mac can become either a recli
ing infant feeding chair or a toddle
sit-up high chair, complete with plast
tray. Teddy Tot takes a swing at vers
tility, too. One of its models, the Dubbl
Ride-R, fits neatly on a folding frame
become a stroller, complete with canop!

There are some 15 American man
facturers, as well as Klippan, a Swedi
company, whose seats meet Departme
of Transportation standards. But the
April 1971 standards are now bei
revised. A consumer study has call
government tests ‘‘inadequate™ and d
clared all but a handful of chairs “‘u
safe.” In response, the government h:
committed itself to more—and mo
sophisticated—testing, so be on the ale
for the announcement of a revise
Safety Standard No. 213.

Here are sources and approximate prices fi
a number of standard-meeting child seat|
and, where indicated, infant carriers.

Bobby-Mac, Box 209, Scarsdale, N.
10583. Child seat and infant carrier in on
with shield, $20 to $24; with folding bas
for high chair, $32 to $35.

Bunny Bear, Inc., Nursery Lane, Everet
Mass. 02149, Several child-seat model
$22 to $29.

Ford’'s Tot-Guard, Ford Motor Co., Bo
1558, Dearborn, Mich. 48121. Shield sy
tem for children, $25.

GM Love Seats, General Motors, Box 6
1913, Minneapolis, Minn. 55460. Infan
carrier, $13, child seat, $30.

Jamy, Inc., Box 1499, Kingston, Pa
18704. Several child-seat models, $15 t
$24.

Kantwet Co., 95 Chapel St.,, Newton
Mass. 02165. The Fitz-All Satety Seat, $1
to $20 and the Snoozer, $25.

Klippan of North America, Inc., Box 552
Chatham, N.J. 07928. The Klippan Safe
Seat for Children, $50.

Protecta-Tot, Hamill Manutacturing Co.
division of Firestone, 61166 Van Dyke

shield, $19.

Teddy Tot, International Manufacturin
Co., 2500 Washington St., Roxbury, Mass.
02119. Several child-seat models, includin
one with impact shield, $6.50 to $25.

Note: Not all devices to restrain childre

car without involving adult seat belts. A har
ness allows a child more freedom of move-
ment than a seat. But even with a harness,
he should not be allowed to stand up.
Though prevented by the harness from hit-
ting the windshield, a standing child is still
dangerously vulnerable to whiplash. Har-
nesses are relatively inexpeénsive. Sears
has two models that now come with tether
strap to prevent a child’s standing up. Price
ot each is about $8, plus a comparable
amount for instaliation.
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Wall-Tex

wallcoverings as individual as you.

We show you five different patterns here. And you can see over 800 more
when you look through all our collections. With such an outstanding selection,
Wall-Tex® really does have a wallcovering just for you. Just the color, just the
pattern, just the style. So before you make any decision about your walls, see
Wall-Tex. The fabrlc-backed vinyl wallcovering. Easy to put up—you can do

it yourself. Easy to clean —you can actually scrub it. Easy to take down when
you want to change — just start a corner and strip it off. Yes, even today there's
still a great buy: Wall-Tex. See our sample books wherever wallcoverings

are sold. And when you ask for Wall-Tex, make sure you get Wall-Tex:

Wall-Tex is a brand name and only Borden makes it.
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COLUMBUS COATED FABRICS

Division of Borden Chemical, Borden Inc. BORDEN

Columbus, Ohio 43216
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To Grandma's House We Go 31289 Open House Collection Fun Flowers/Sun Flowers 36295 Open House Collection
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covers with the
FREE gloves inside.

You'll never
need to replace
a rugged Red Devil
putty knife . . .
unless you

lose it.

Red Devil '

FROM HOME BASE

Your refrigerator is really just another
kitchen cupboard—one that holds the
foods that need to be cold or frozen.
And no doubt you've come to rely very
heavily on that cold-storage space, not
just to keep milk fresh, but to help elimi-
nate waste and cut down on food bills by
keeping foods better, longer. So your re-
frigerator is an all-important appliance.

If you're in the market for a new one,
select it with care, for it will be with you
a long time—the average refrigerator
lifetime is about 15 years. Before you
make a purchase, carefully measure
the space available—don’t estimate—and
note down the dimensions to take with
you when you shop. (Refrigerators come
in a variety of sizes, from 26 by 55 by 26
inches to 41 by 67 by 33 inches.)

Next step: Decide how much interior
space you want for both cold and freez-
er sections. Manufacturers list the
spaces in cubic feet; these measure-
ments may mean little when you're
trying to visualize how much food the
appliance will hold, but they can be a
helpful comparison-shopping gauge.
Look for a refrigerator with an AHAM
(Association of Home Appliance Manu-
facturers) certification seal that verifies
the manufacturer’s volume calculations.

Since total usable space is what you're
interested in, base your decision on the
amount, size and shape of the foods you
ordinarily keep on hand. If there has
been an aggravating storage problem
with your present model, look for a new
one that will solve the problem. If there’s
a feature that you've particularly en-
joyed, look for it again. And you'll be
surprised to find that, due to design im-
provements, your new refrigerator will
give you more interior space than your
old model, though both may be the same
exterior size.

An easy method of differentiation
among the numerous types of refriger-
ators is the location of the freezer com-
partment: The top mount, which has a
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separate freezer section at the top d
the refrigerator, is the most populs
type. The bortom mount, with a separal
freezer section at the bottom, has d
creased a bit in popularity but is sti
available. The single-door or conve
tional refrigerator has a small, enclose]
top freezer compartment but not
separate outside door, so it isn’t a t
freezer compartment. The side-by-sia
model has two top-to-bottom sectio
for refrigerator and freezer. (Check t
side-by-side’s freezer section to determi
if it’s wide enough for the frozen food
you use.)

Another way to categorize refrig
tors is by their different defrostin
methods: With manual defrost, you d
the job by hand—turning the refrigera
tor off, taking out the food and remo
ing the accumulation of frost. A
automatic or cycle defrost removes fro
from the cold section automatically, b
the freezer section must be manuall
defrosted. Frostless or no-frost model
remove frost from both refrigerator and
freezer sections automatically. Althoug}
the no-frost feature increases the cost o
operation, more than 80 percent o
refrigerators sold today have it.

Here are some points to keep in ming
when choosing a refrigerator:

* Materials used both inside and ou
are important to a refrigerator’s life and
good looks. Polyester, baked-ename
and acrylic finishes are the most com
mon exteriors. Interiors may be por
celain-enamel or plastic. Porcelain is
durable and easy to clean, though if
can be chipped by a hard blow; pla:
tics are better insulators, but as the
are porous, will stain and absorb odors|
more readily than porcelain.
* The temperature control should be
conveniently placed and easy to read.
An up-front location in the refrigerator
or freezer section is best.

* The condenser, which disposes ©
accumulated heat, is one of (continued)



Sears Sudbury Square Collection.
Su quilted.
Beautifully priced.

Romance your bedroom with any one of these
beautiful bedspreads. Choose from five exclusive designs.
Like English country morning glories. Chinese tiger lilies.
Or French roses wrapped in ribbons. Flowers to bloom
all year in Sears Sudbury Square Collection.

Delicate looking. Yet made to last. The quilting
is “"lock-stitched" to prevent threads from raveling. And
each design has its own unique quilting pattern that
harmonizes with it.

The chintz is 100% cotton, backed with the same
soft nylon tricot used in the finest lingerie. Lushly filled
with Sears own Dura-Puff® polyester. Every bedspread
is pattern matched at the seams. And each is easily dry
cleaned, of course.

These are the elegant bedspreads you expect to
find in a decorator's shop. But they're only at Sears. Look
for them at most larger Sears, Roebuck and Co. stores. Or
in the catalog. We think you'll be

astonished at the price.
Five elegant designs. Only at
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being vulnerable to breakage b
tall containers,

* The fruit-and-vegetable bin
standard in most models, shoul
maintain temperatures of betwee
40 and 45 degrees, according to th
USDA. There may be one or mor
of these bins: they look about th
same as the meat bin found i
some refrigerators. However, to
effective in storing fresh mea
ready for use, says the USDA, :
meat bin should hold to 30 or 3
degrees.

* Special refrigerator storag
compartments, usually on the in
side door, include: egg storag
(always store eggs with the pointe
end down to keep them fres
longer); butter keeper that main
tans a temperature you choos
for good spreading; cheese
keepers.

* Some models have an inside
“economy switch” to turn off the
heater used to remove built-up
condensation in humid weather.

* A fast-cooling section, designed
to quick-chill room-temperature
foods and beverages, is a handy
feature.

® There are various ways to make
and keep ice: You can have ice-
cube trays (aluminum or plastic);
ice injectors and storage bins;
automatic ice-cube makers or the
ultimate—a refrigerator that dis-
penses ice cubes, crushed ice and
ice water without your having to
open the freezer door.

* Special freezer compartments
can include a juice-can dispenser
and a frozen-food dispenser.

® A variety of decorator fronts,
precut to fit refrigerator doors, is
available from many of the manu-
facturers.

After the refrigerator is deliv-
ered to your home, read the “*Use
and Care™ booklet to make sure
you know how to clean the appli-

HOT TIPS ON A COLD SUBJECT continued

the main functioning parts. It may be
located either on the back or the bot-
tom. When it’s on the back, the refriger-
ator won't fit flush against the wall,
and space must be left above and/or in
back for air circulation. When the con-
denser is on the bottom, the refrigerator
can be placed flat against a back wall,
and no air-circulation space is needed.
The bottom condenser directs the air
flow out through a removable front
grille. It’s important to keep either type
of condenser clean, since accumulated
dirt makes it use more power.

¢ Both left- and right-opening doors
are available, and many models have
convertible doors that may be attached
to open cither way.

26

* Shelves should be sturdy, adjustable
to more than one height and easy to
remove, clean, and replace. Some models
have slide-out shelves for easy access to
food stored at the back. These shelves
should have a retainer or rear ledge to
prevent food from falling off.

* All interior and exterior surfaces
should be smooth and free from clutter.
Raised or recessed ornamentation may
look attractive, but it’s a dirt-catcher.

¢ Bottom rollers will make cleaning un-
der, around and behind the refrigerator
much easier.

* One or more interior lights, which
go on when the refrigerator or freezer
door is opened, should be located where
they give good illumination without

ance and set temperature controls.
Be sure your refrigerator is level:
if not, it may vibrate and be noisy.
And for safety, see that it's plugged into
a heavy-duty 120-volt, 20-amp grounded
outlet.

Occasionally check the refrigerator’s
temperature with a thermometer—37
degrees is recommended for the cold
section, 0 to 5 degrees for the freezer.
Don’t leave the door open any longer
than necessary and be sure the door seal
is tight. And remember, a defrosted
refrigerator uses less electricity than one
with a frost build-up.

To date there has been no official
encrgy-use rating for different refrigera-
tor models, but we predict that the indus-
try will soon make this information
available as a guide for better purchas-
ing. Watch for it. -Jeanne M. Bauer




Don't. You'll lose. It's just that
they know how to budget wisely.
They buy Bassett.

The Johnsons are an average
young family. Mother. Father. Kids.
A dog. A car. And now a nice new
home. But they know how to shop
sensibly.

They have a cozy Early
American living room. With a
dining room to match. But Mom’s
choice was Mediterranean for their
bedroom. The Johnsons know
where to go for style and variety.

Tommy's still in grade school.
So they bought him a moderately
priced rugged bed, dresser and

student desk to last through college.

The Johnsons have an eye for
quality and value.

Nancy’s only four. But her
lovely young Country Inn bedroom
will grow with her through the
teen years.

No doubt about it. The Johnsons
are a Bassett family. And it’s easy
to see why.

Dept.N93,Bassett, Va. 24055.

We too come in all different
shapes and sizes and styles. So
whatever yours is, you can show it
with Bassett.

And no matter what your
budget style, we can match that
too. Why the Johnsons’ sofa cost
less than $300. The armoire
less than $350. Their complete
living room, less than you can
imagine.

Still another quality Bassett
feature. Many fabrics are protected
with Du Pont Zepel® soil /stain

Bassett. And let them think
you're rich.

Bassett

lets you show your style now.

For 40 pages of furniture/decorating
ideas, send 50¢ to Idea Book,
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you spen

thousands of dollars
ona home,spend 50¢.

home ownership.

New Home Buyers Guide tells you how
to buy a home. What to look for. How to

get your money’s worth.

How much can you spend? What kind of
home do you need and want? Choosing your
builder. Picking a neighborhood. Finding the
money. Signing the contract. Before you move
in...and after. Final check-out. Tax benefits of

These are facts you should know and
questions you should ask before you invest.

You'll find them all in the new, compre-
hensive 24-page Home Buyers Guide prepared

by the National Association of Home Builders.

To get your copy send us this coupon and
50¢. Or contact your local affiliated Home
Builders Association. Today. Even if youre not
in the market for a home right now, someday
you might want this helpful information.
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NAHB Fulfillment Center
P.O.Box 38
Riverdale, Md. 20840

Gentlemen: Please send me the new
Home Buyers Guide. Enclosed is 50¢.

Name
State Zip
America’s home builders. @*‘;
Working to make things Al
better where you live. National Association of Home Builders
1625 L Street. N W._Washington, D.C. 20036
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KITCHEN
QUESTION
BOX

SKILLET SEASON

Must I season my new cast-iron ski
Mrs. Robert H

New Rochelle,

You should. Seasoning prevents
ing, makes it easier to keep the ski
clean and prevents foods from sticki
To season, wash and dry the ski
then rub the inside with vegetable
or shortening; heat for several hours
top of the range at a low temperatu
or in the oven at 250 to 300
Reseason skillet when necessary.

REFRIGERATOR SWEETENER
How can I remove a lingering food
from my refrigerator?
Mrs. David Hei.

inside the refrigerator. Use activa
charcoal available at hardware
housewares shops. Being porous,
charcoal will absorb the odor. If vy
don’t get results right away, persev
the odor has probably penetrated ¢
insulating material. Replace charc
every few days until odor disappears.

““OFF"’ COFFEE
My coffee has a slightly “‘off” ra
whatever I do. Is it my percolator or

It’s probably the way you’re using t
percolator. Two tips: Be sure to remo
the basket containing grounds befo!
pouring your first cup; otherwise soi
of the bitter oils will get into the coffe
Also, clean your pot with a commerci
coffeepot cleaner. A buildup of oils
the pot may be tainting your brew.

SOCK STAIN

I placed a wet pair of blue socks on t
of my dryer and now I have a stained to,
What caused the stain? Can I remove it.
Mrs. P. C. Lars
Tulsa, Ok
Your dryer’s surface is probably ac
lic enamel, which is not stain-resista
as porcelain enamel would be. T
isn’t much you can do about the stai
Using a cleanser will only scratch t
surface, and ammonia or bleach wi
take off the baked-on acrylic pain
Sorry—afraid you're going to have t
live with it.

Send your queries about kitchen equi,
ment,appliances and home maintenance t
Kitchen Question Box, American Ho
641 Lexington Ave.,New York,N.Y. 1002



CRAAAALA

Acrilan Plus has the jump on wool.

When it comes to springy, resili-
ent carpet, nothing even comes close to
Acrilan Plus.

Compare it with wool, and you’ll
wind up sneering at sheep.

This bounciness is important, be-
cause carpets that don’t have it tend to
look worn long before they

feels bouncy, but even recovers after
long wear under heavy furniture.

It also springs back smartly after
constant traffic.

Carpets of Acrilan Plus come in
an endless variety of colors, textures
and designs. All are resilient, easy to
clean and fade-resistant. You

really are.

And you wouldn’t want
that to happen to your car-
peting, would you?

Carpeting that’s made

of Acrilan Plus not only

Acrilan Plus

ACRILAN

Monsanto

can find them in carpet stores
everywhere, made by Amer-
ica’s leading mills.

If you’re thinking of
carpeting, don’t think of
anything else.
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Start fresh with Belair.

Just the right touch of menthol.

ﬁ\lhat could be better than a rustproof, o
1-gallon, Polyethylene Cooler by Gott?
Get one just like theirs for

free B&W coupons, the valuable
extra on every pack of Belair.

To see over 1000 gifts, write
for your free Gift Catalog:
Qox 12, Louisville, Ky. 40201.

.~

© BROWN & WILLIAMSON TOBACCO CORP Warning: The Surgeon General Has Determined

Kings, 16 mg. “tar,” 1.2 mg. nicotine; Longs, 18 mg. “tar,” That Cigarette Smoking Is Dangerous to Your Health.
1.3 mg. nicotine, av. per cigarette, FTC Report February 73




Here are pluses for food-label readers, ways ta eradicate furniture flaws—
the joys of jelly making, the hows of clothing storage and collecting modern art.

ition labeling, long sought and long awaited, is becoming a
y. Soon, none of us will have cause to complain that we're
eing told the nutritive or caloric valve of the foods we buy.
this year, the U.S. Food and Drug Administration made
¢ a 12-part program, for both voluntary and mandatory
ing, that was the culmination of studies and experiments
ed out by their stoff, by food specialists and by industry
g the previous four years. When the program goes into
t, beginning in 1974, it will provide information we have
r had before regarding the quality and
tional valve of the foods we buy, and
orate on some of the data we're already
stomed to getting.
'hat’s to be labeled. Labeling will be
tary for most foods—for fresh bakery
ds, raw fruits and vegetables, unprocessed
products. However, competition in the
etplace, specifically on the supermarket
es, should prompt most producers to
pt it. But labeling will be mandatory for:
roducts fortified by the addition of a nu-
t: enriched bread or flour, diet foods,
ified milk and fruit juices.
ods for which a nutritional claim is made,
er on the label or in advertising—includ-
any reference to protein, fat, carbohy-
e, calories, vitamins and minerals, or to
use in dieting.
tandardized labeling. Makers of pro-
tsforwhich nutrition labeling is mandatory —
others who choose to comply—will be re- |
ed to do their labeling a specific way, for
sistency and ease of comprehension. Ac-
ding to regulations, an information panel
t appear on a pockage or container to
immediate right of the principal display
hel where brand and product names are
ted, unless the shape of the container or
k of space prevents this. In such case the
rmation may oppear in attached leaflets
on signs displayed in the store. However
appears, the information panel must in-
de: serving size in a measurable amount;
ber of servings in the package or con-
ner; caloric content of a serving: protein,
bohydrate and fat content; percentage of
U.S. Recommended Daily Allowances
.S. RDA) of protein, vitamins and minerals
a serving.
The U.S. RDA replaces Minimum Daily Re-
irements (MDR), the measuring stick till now.

The U.S. RDA specifies how much of a nutrient is needed in a
balanced diet; the MDR indicated the amount needed to prevent
a deficiency. Another label inclusion involves packaged foods
to which ingredients must be added in preparation. In all cases,
nutrient contents of these additional ingredients may be listed, bur
directions for moking the additions must be on the package.

Cholesterol. Aware that cholesterol and fatty acids are con-
cerns of many of us, the Food and Drug Administration is pro-
viding help in this area. A voluntary aspect of their new program
. will ollow a manufacturer to label a product
with its cholesterol content and the type of fat
it contains (saturated, polyunscturated, other
fatty acidsl. Total fat content as a percentage
of the total calories in the food can also be
listed. However, the lobel may-not claim the
product will modify or prevent heart disease.

Dietary foods. Thisisanother phase of the
FDA program, and its prohibitions are strict.
No lobel of o diet-food product may imply,
suggest or declare that dietary supplements
are sufficient to prevent, treat or cure disease;
that a diet of ordinary foods cannot supply
adequate nutrients; that inadequate diet is
due to the soil foods are grown in; that trans-
portation, storage or cooking of food may
couse inadequate diet; that non-nutritive in-
gredients added to foods have any value.

Special attention is given to vitamins and
minerols. If a food contains
® less than half of the U.S. RDA, it is not o
dietary supplement.
" @ holf of to one ond o haolf times the U.S.
RDA, it is considered o dietary supplement.
® more than one ond o holf times the U.S.
RDA, it must be sold as a drug.

Imitation foods. The word “imitation” on
o package label, starting next year, will indicate
that the food is nutritionally inferior to the
food it “imitates.” If the two foods are nutri-
tional equals, however, the substitute need
not be tagged “imitation,” but its name will
have to differ from thot of the established
product. For example, mellorine and paravine,
which resemble ice cream, must be fortified to
equal it nutritionally. With the new program,
these two products will carry nutrition labels
ond will be sold under their own names—with
no reference to ice cream or “imitation."

All this may seem confusing, but by paying
attention, you can make sure your family is
eating a balanced diet. —Frances M. Crawford 31
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Furniture, especially wood fur-
niture, is subject to attack—
from budding Michelangelos
with ball-peint pens to guests
who have no appreciation of
the fact that wet glasses leave
rings. At any rate, a variety of
problems can occur. Following
is a roundup of these problems
—with solutions.

SCRATCHES. If the scratch is
shallow, color it to match sur-
rounding area: On walnut fur-
niture, try rubbing the meat
of a walnut or butternut into
the scratch. Follow by waxing
and buffing. If the piece is red
mahogany, ordinary iodine
colors it properly. Apply to the
scratch with a cotton swab or
No. 0 artist’s brush. When dry,
wax and buff. For maple, dilute
iodine about 50 percent with
denatured alcohol. Commer-
cial colorings are also available.

Major scratches require fill-
ing. The simplest way is with
wax sticks. These look like
crayons and come in a variety
of colors. First, clean out the
scratch with a razor. Wipe
with naphtha. Rub stick along
scratch, filling it and working
it level. Wipe with a cloth.
This type of repair is not likely
to last long; a more permanent
method is stick shellac, avail-
able in many colors. Heat a
flexible knife. (If you use an
open flame, quickly wipe the
tool to remove soot.) Apply
tool to shellac stick. Let shellac
drip into scratch or wipe it
in with tool. (Scratch should
be clean.) Slightly overfill, let
dry, then shave level with sur-
face by scraping with a single-
edge razor blade or 6/0 grade
sandpaper. Polish with rotten-
stone (available at paint stores)
and linseed oil.

INK STAINS. If ink does spill,
immediately blot up, then pat
stain with a damp cloth. Don’t
rub. Keep turning cloth. If
all the ink doesn’t come off,
try rottenstone and oil, as in
““white marks,” below.

STAINS ON MARBLE- AND TILE-
TOP TABLES. For coffee, tea, fruit
juice and food stains, cold
water and Spic and Span usu-
ally works. If it doesn’t, use
laundry bleach. For ink, use
laundry bleach or peroxide.
Grease spots yield to one part
sal soda to nine parts water.

When you don’t know what
the stain is from, try a variety
of things until one works: 1)
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VANDHING

FOR SCRATCEES

the common blemishes

furniture is prone to.

Spic and Span and cold water,
2) turpentine or white vinegar,
3) laundry bleach, or 4) 20-
volume hydrogen peroxide or
ammonia. (Never use bleach
and ammonia together.) When
using any of these cleaners,
wipe on and give it half an
hour; then clean with hot wa-~
ter and dry with a cloth. Wear
rubber gloves. If none works,
try some abrasive—first, fine-
grade steel wool and a scouring
powder (cold water). If this
doesn’t do it, rub with fine-
grade sandpaper and Spic and
Span—but not on glazed tile.
BURNS. Handle a slight burn
with cigarette or cigar ashes.
The ashes act like an abrasive.
Dampen your finger and rub
ashes over the area; when
blackening is removed, wipe
clean and apply wax. If a burn
is deep, remove as much as
you can by scraping it with a
knife. Follow by wiping clean
with a cotton swab dipped in
naphtha. Smooth with extra-
fine sandpaper; complete by
following the method used to
handle major scratches.

*
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into shape. Use a wet cotto
swab and some Soilax toremov
wax and polish. Lay seve
thicknesses of cloth on den
Place a metal bottle cap, to
up, on cloth over dent. Pres
a hot steam iron on cap. Kee
iron on only seconds at a tim
WHITE MARKS. There are tw
kinds—the rings left by glas
and the cloudy patterns le
by hot objects. Follow th
same procedure for both: Gent
ly rub with a dampened finge
and cigar or cigarette ash
Follow grain of wood; wi
clean when stain disappears
If it doesn’t, you need some
thing more abrasive: Shake
little rottenstone into one sau

stone. Rub blemish,
grain. Use light pressure.
CANDLE WAX. Wax is easier
remove if you harden it first
Hold an ice cube against it fo
half a minute. Wipe away wa
ter; use a dull knife to pick o
wax without touching wood
Then gently scrape away th
portion sticking to furniture
When all wax is gone, rub
with furniture wax; wipe dry.
DAMAGED VENEER. A numbe
of things can go wrong with
veneer, all repairable. A com-
mon problem is that it sep-
arates from the furniture.
this happens, glue veneer in
place with white glue. First,
though, clean out all old glue
and soil. Use a wooden pick to
spread glue; press veneer in
place, then pile heavy objects
on until the glue has dried.
Another problem is a blister.
If it’s split, poke into the
opening with a damp cotton
swab to clean it out; if there’s
no split, make a small incision
along the length with a single-
edge razor blade. Smear white
glue under veneer. Place wax
paper over veneer, then place |
heavy books on it. If veneer
will not be forced flat, apply
a damp rag to it until it be-
comes pliable. When glue has
dried (overnight), pick and
sand away wax paper, using
medium-grade sandpaper.
Wax and buff. —Tom Philbin

From “‘Home
Philbin, Covr

airs Any Woman Can Do,” Tom
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n our home, breakfast is the second most important meal of
e day, and on Sundays it's often the first. Not that we eat
uge down-on-the-farm breakfasts. But the day doesn't start
ut right if we don't have at least fruit, eggs, meat, toast and
elly or jam, and coffee —six basic ingredients.

Now at first blush you might think that with six basic in-
redients to work from, our breakfasts would be infinitely
aried. But they're not, and in that respect they are little dif-
erent from substantial breakfasts that other people eat. Coffee
s coffee. No chance for variety there. Meat is usually bacon,
ut sometimes it is sausage, scrapple or ham. Three or four dif-
erent breads are used for toast, but since we each eat only

o slices a day, it takes a monotonously long time to use up a
oaf. Eggs can be boiled, fried, scrambled, poached, shirred

nd made into omelets. That's a pretty good change of pace;
ut when you get right down to it, an egg is an egg no matter
ow it is cooked. Fruit is almost always grapefruit—with orange
juice a very occasional change—for about nine months of the
ear. In the summer, however, when our garden and orchard
re in high gear, we switch around a great deal.

So that leaves the jelly and jam. They are our mainstays for
roviding variety at breckfast time. By actual count we have
found that there are approximately 75 one-fruit jellies or jams
ade in the United States. And this does not, of course, include
the many two- and three-fruit combinations that are made.
Neither does it include marmalades, preserves, conserves and
utters.

You can see why we like jellies and jams and make lots of
them. Oh, no, not 75-plus varieties in one year. If we have just
10 or 15, that's plenty for a change of pace. Going to the jelly

closet becomes a pleasurable game. Which will it be this time —
strawberry, quince, peach, guava? We hold them up to the
light to enjoy their color. We can almost taste them through the
glass. What a lovely way to start a new day.

Essentials for jelly. Four things are needed in jelly
making: fruit, pectin, acid and sugar. Pectin is a natural carbo-
hydrate that causes jelling. All fruits contain it, but not in the
same amounts. The amount even varies between different
varieties of the same fruit and between fruit picked this year
and that picked last year from the same tree. All fruits have
more pectin when underripe than fully ripe. Acid contributes to
the flavor of jelly and also to jelling. Ripe fruits always have
less acid than underripe fruits. Sugar also contributes to the
flavor of jelly and gel formation. In addition, it acts as a pre-
serving agent. In short, how well you make jelly depends on
how well you combine the four essential ingredients. Fortu-
nately, this is not difficult. Anyone can make good jelly—ijelly
with a pleasing flavor, pretty color, cohesive but delicately
quivering figure and melt-in-the-mouth tenderness.

Equipment. Even though you should make jelly in small
batches, you need a big, deep kettle to contain the mixture
when it is cooking at a rolling boil. An eight- to 10-quart size is
about right. This is also adequate for preparing the fruit. A
jelly bag is needed to drip the fruit. For some reason, we usually
wind up making an improvised jelly bag out of three or four thick-
nesses of cheesecloth. This works perfectly well unless we fill it
with too much fruit or squeeze the fruit too hard; then we have
a mess on our hands. That's why it is better to sew up an honest-

) to-goodness bag of unbleached muslin or several layers of
cheesecloth.

A jelly, candy or deep-fat thermometer is useful if you make
jelly without added pectin, but it is not essential. Another useful
but nonessential gadget is a wide-mouthed funnel for pouring
jelly into jars. A tiny double boiler for melting paraffin also falls
into the useful-but-not-essential category. Other equipment
needed —spoons, knives, a colander, measuring cups, etc.—is
fairly obvious.

Jelly glasses and how to use them. The standard jelly
glass holds eight ounces and has either a screw-on or slip-on
cap. But there is no reason why you should not put up jelly in
nonstandard jars that are not cracked or chipped. To prepare
glasses, wash them in soapy water and rinse well. Then put
them upside down in boiling water and scald them for about 10

minutes. Remove them.several minutes before the jelly is done
and let them drain upside down. They must still be hot when
you fill them. Llids and bands should be washed and briefly
dipped in boiling water.

When you get around to filling your jelly glasses, all you
need is a ladle and a steady hand. We also like to use a wide-
mouthed funnel because it helps to keep jelly off the rims of
the glasses; but as we just said, this is not essential. If you are
using jelly glasses with two-piece screw-on lids, fill them to Y&
inch of the top. Wipe the rim clean with a paper towel. Put on
the disc with the sealing compound next to the glass and screw
the band down tight over this.

If you are sealing jelly glasses with paraffin, melt the paraffin
in the top of a double boiler (it may catch on fire if you melt it
in a pan directly on the burner). Fill the glasses to 2 inch of the

By Stanley Schuler and Elizabeth Meriwether Schuler

Preserve
nature's bounty
for a lovely way to start a new day.

top. Wipe the glasses clean on the inside with a paper towel.
Then pour a Vs -inch layer of paraffin on the jelly. This is all you
need and is, in fact, better than a thicker layer because it ex-
pands and contracts more readily. |f bubbles appear in the
paraffin, prick them with a knife; otherwise they will leave
holes in the top of the congealed-paraffin. When the wax is
hard, cover the glasses with slip-on metal lids to keep out mice.

Preparing fruit and extracting juice. |f you make
jelly without commercial pectin, about a fourth of the fruit
should be slightly underripe. If you use commercial pectin, all
the fruit should be ripe but still firm. In either case, wash the
fruit well in cold water, but don't let it stand in water.

The method of preparing fruit varies. Some fruits can be
crushed and pressed without heating. Others need to be
cooked somewhat, usually in a little water. When the fruit is
ready, pour it into a damp jelly bag which is set in a colander
over a large kettle or simply hung over the kettle. To get ab-
solutely clear jelly, let the juice drip until it stops; then either
throw away the pulp or use it to make a fruit butter. You will,
however, extract more juice by squeezing the bag. In this case,
after you-have gotten out all the juice possible, re-strain it—
without further squeezing—through a couple of layers of
damp, washed cheesecloth or a clean, damp jelly bag.

Making jelly without added pectin. This is the old
way of making jelly and it is still a very good way provided the
fruit is rich in natural pectin. Crabapples, acid

(continved) 3



HEAVENLY HOMEMADE JELLY continued

apples, sour cherries and slip-skin grapes are examples
of such fruit. You use less sugar; on the other hand, you must
boil the mixture for a longer time and you end up with less jelly.

If you are not sure whether a fruit has enough pectin, make
the following test: Pour one tablespoon of the cool fruit
juice and one tablespoon grain or denatured alcohol into a
cup, stir slightly and let it stand for two minutes. If a solid mass
of jelly forms, the fruit has a high pectin content, and in making
jelly: you should use one cup sugar for each cup of juice. If
several small jellylike pieces form, however, the pectin con-
tent of the fruit is only moderate—you should use only %
cup of sugar for each cup of juice.

It the mixture forms many small particles, the fruit hos too
little pectin to make jelly unless you add commercial pectin.
In any case, don't taste the mixture; throw it down the drain. If
the fruit contains enough pectin, measure it into a large kettle
and bring it to a boil. Then add o measured amount of sugar,
stir well until dissolved and boil rapidly until the mixture
reaches the jelling point.

There are two simple, quick ways to test whether
jelly made without added pectin is done. The most
common but least dependable way is to dip a cold
metal spoon into the boiling mixture, hold it a foot
or more above the kettle—out of the steam—and
turn it sideways. If the mixture forms two drops
that low together and fall
off the spoon in a sheet,
the jelly is done.

The second and
better test is to use
o jelly, candy or

o
1-
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deep-fat thermometer. Before starting
to cook your jelly, take the temperature of boiling water (it is
not always 212 degrees). Then after boiling the jelly mixture for
a while, lower the bulb of the thermometer into it and read the
results. When the jelly-mixture temperature is eight degrees
higher than the temperature of boiling water, the jelly is done.
A third way is to pour a tablespoon onto a cold plate; re-
frigerate until mixture jells.

Making jelly with added pectin. This is our favorite
method because it is fast and always produces a perfect
product as well as a lot of it. No testing of doneness is
necessary. The only slight drawbacks are that you use more
sugar and you must follow the recipe exactly. Two types of
pectin are sold in grocery stores. One is powdered; the
other, liquid. We have always used the latter, but that doesn't
mean there is anything especially good about it or especially
bad about the powdered pectin. They make equally good jelly
and they are equally easy to use, though the procedure varies
somewhat.

To use powdered pectin, measure sugar into a bowl to be
added later. Measure the fruit juice into a kettle and mix in
one box of pectin. Place over high heat and bring to a hard
boil, stirring constantly. Stir in the sugar at once, and bring to
a full rolling boil again. Boil hard for one or two minutes,
depending on manufacturer's directions. Stir constantly. Then
immediately remove the kettle from the burner, skim off the

foam and pour the jelly into hot, sterilized glass

To use liquid pectin, measure the fruit juice and sugar i
a kettle and mix well. Place over high heat and bring to a
boil. Stir constantly. Immediately pour in pectin according
directions. Bring back to a rolling boil and boil hard for o
minute, stirring constantly. Then remove the kettle from t
range, skim off the foam and pour the jelly into glasses.

Storing jellies. After filling and sealing jelly glasses,
them stand undisturbed for 12 hours. Then label them and mo
them into a cool, dry, dark place. The jelly will keep for a lo
time, but quality declines with each passing month.

How to make frozen jellies. This is a new woy of maki
ielly out of certain fruits, such as strawberries and grapes, fr
which you can extract juice without cooking. The princi
advantage is that the jelly tastes more like fresh fruit than co
ventional jelly. A secondary advantage is that you don't ha
to spend much time over the range.

Frozen jelly is usually made with added pectin, either po
dered or liquid. Unfortunately, there is enough variation in t
way jellies are made with powdered pectin to prevent us fro
giving general directions here. To use liquid pectin, cru
ripe fruit, place it in a jelly bag and press out the juice. Me
sure the jvice and sugar into o large bowl and mix well. In
separate bowl, mix pectin with water or lemon juice, as spe
fied, and add it to the fruit juice. Stir for three minutes. Th
pour the jelly into cool, sterilized jelly glasses or rigid freez
containers to Y inch of the top. Cover tightly (but a perfe
seal is unnecessary). let stand at room temperature un
the jelly sets. Then store in your freezer. It will keep for s
months or a bit longer. Once opened, however, it must
used up quickly. Frozen jellies can also be stored in a refri
erator, but only for three weeks.

JELLY (without added pectin)
3% pounds grapes
V2 cup water
3 cups sugar
Concord and similar varieties make the best purple jell
but other American bunch grapes can be used. We recentl
used white grapes with just a few purple fruits added, and the
made an outstanding jelly in a very lovely shade of rose.
Wash ond stem grapes. Crush, add water and bring to
boil. Simmer for 10 minutes. Extract juice and allow it to stan
overnight in a cool place. Then strain through a double thic
ness of cheesecloth to remove tartrate crystals. Measure
cups into a kettle and add sugar. Follow standard procedure fol
making jelly without added pectin. Makes 4 8-ounce glasses.

JELLY (with added pectin)
3 pounds grapes
Y2 cup water
7 cups sugar
14 bottle liquid pectin

Stem, wash and crush gropes. Add water, bring to a bo
and simmer for 10 minutes. Extract juice. Measure 4 cups into
kettle and add sugar. Follow standord procedure for makin
ielly with liquid pectin. Makes 9 8-ounce glasses.

FROZEN JELLY
2 pounds grapes
4 cups sugar
2 tablespoons water
Y2 bottle liquid pectin

Stem, wash and crush grapes. If they are not very juicy, hea
them slightly. Put in a jelly bag and squeeze out juice. Combin
2 cups with the sugar. In a separate bowl, mix water and pecti
and add to fruit. Stir for 3 minutes. Pour into clean, cold jar
and seal. let stand for 24 hours at room temperature. The
put in freezer. Makes 6 8-ounce jars.

“preserving the Fruits of the Earth” by Stanley Schuler and Elizabeth Meriwether Schuler. Copyright © 1973 by Stanley and Elizabeth Meriwether Schuler. Used by permission o
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STORAGE STORY

Storing clothes with today's space
savers is a simple matter. What's the secret? A marvelous
assortment of handsome, durable new items—from a paisley-printed

jumbo storage bag for 20 dresses to a wood-grain-finished chest that doubles as a bench.

With fall just around the corner, it'll
soon be time to put away all those
warm-weather clothes and accessories.
But how best to store them? To help
you, here are some storage hints and
a quick rundown of the newest, nicest
ways to cope with storage problems.
To begin with, vacuum closets
regularly to help prevent moths and
silverfish. Mothproofing is another
good preventive, since the presence
of these insects is hard to detect until

their destructive deed is done.

Clean your clothes before storing
them; remember, dirt and stains attract
insects. And brush clothes before and
after storing, to freshen them and help
eliminate any moths that may be lurking
in pockets, under lapels or in seams.

Hang clothes properly —zippers
zipped and buttons buttoned —they'l|
hold their shape better. And leave
spaces between garments to help
hanging clothes stay wrinkle free. Store

heavy knits and sweaters flat and use
tissue paper between folds to discourage
wrinkles. Don't store clothing in damp
areas; mildew and odors can become a
problem.

For your convenience, there is a
great variety of ingenious, space-saving
storage gear in notions departments and
hardware stores. The items come in
coordinated colors and prints, some
even in handsome wood-grain finishes
and are packaged under many different

brand names. Many are made by Whitmor
Mig. Co., the Clopay Corp. or Scovill.

Hanging storage: If you have
sufficient closet space, the best place to
put suits and dresses is in hanging
storage bags. These come in many
materials—vinyl, nylon, clear plastic,
denim, soilcloth—and sizes—from single-
item bags to paisleyed jumbos that hold
20 garments. Most have special heavy-
duty hangers and zippered sides; prices
range from $2 to $12.

Flat storage: There are several
alternatives for storing nonhangables.
If you have shelf or floor space,
box storage is the answer. The boxes,
usually made of vinyl over a rigid
frame, range in size from small,
single-item types to large partitioned
affairs; prices are $7 to $16.

Among other flat-storage solutions
are units that resemble furniture. You
can get low campaign chests that double
as seating and you'll find dressers in all

sizes to suit almost any space require-
ment. They are made of wood, synthetics,
metal or cardboard with a wood-grain
finish. Prices vary from $12 to $30.
Shoe storage: Now it's easy to
corral all your shoes into one neat
storage space. You can use a hanging
shoe file that has pockets on both sides
of a fabric or vinyl strip, or a wall or
door bag with pockets on only one
side. You'll find high, narrow dressers
and partitioned shoe chests similar to

the flat storage containers; all come

in paper- or vinyl-covered cardboard.
Finally, there is that superb organizer —
the metal shoe rack that sits on the
floor or hangs from the wall or door.
Prices for all types of shoe storers
run_from $3 to $18.

Closet space savers: These little
hanging marvels hold several garments
in the same space as one. Tucked
into your hanging storage bags, they
can really help you stretch that limited

space. You'll find slacks racks that

hold from four to six pairs, folded over,
and skirt/slacks racks that use

clips and hold up to six items. Especially
nice are the combination hangers for
skirt/blouse or shirt/slacks ensembles.
And, of course, there are the
indispensable tie and belt organizers.
They hang in a closet or in your clothes
bog and hold from 18 to 48 ties

on individual arms, with a big bottom
hook for belts. —Jeanne M. Bauver
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Today’s un-
precedented

art explosion

makes the old

excuse, ‘‘l

don’t know anything
about art, but I know
what I like,” neothing
but a cop-out. You
can’t know what you
like until you’re famil-
iar with what’s avail-
able, and with current
interest crossing all
boundaries of geogra-
phy and income, art is
all around us. Exhibits
once confined to urban
museums are touring
the hinterlands by
truck, trailer and rail-
road. Colleges and uni-
versities are opening
their doors to off-cam-

By Carol L. Crane

pus neighbors when art  Collecting contemporary graphics need

events are scheduled.

Public libraries are not be just arich man’s hobby. Anyone can do

lending their wall space

for exhibite by local art..  it. The secret? Be well informed and you can
ists. Publishers of byy art worth owning at a price you can afford.

books, newspapers and

magazines are expanding their art coverage, and
TV stations are allotting prime time to special
programs on art and its creators.

Unlikely retail outlets—mail-order houses, dis-
count stores, picture-of-the-month clubs, even
supermarkets and drugstores—are contributing
to the popularization of art, however questionable
its quality may sometimes be. While all this ex-
posure won’t turn you into an authority, it should,
if you take the time to look, give you the self-
assurance and viewing experience needed to make
discriminating choices.

Back in the days when art was spelled with a
capital ““A,” collectors were usually the moneyed
elite, and galleries gave off an aura more intimi-
dating than inviting. Nowadays, it’s all different.
Gallery owners are as friendly
as neighborhood shopkeepers.
And excellent originals—in-
cluding oils, watercolors,
acrylics, gouaches—are avail-
able to budget-bound buyers
in the form of graphics, pro-
duced by the printing process
under direct supervision of
the artist. These “multiple originals™ comprise
the following categories:

LITHOGRAPHS. Lithography is a planographic me-
dium—drawing and background are on the same
plane. The technique relies on the antipathy of
oil and water. An image is drawn with grease
crayon on a special smooth stone that’s then
bathed in a grease-repellent chemical compound.
Ink applied to the stone
adheres to the drawn lines
but not to the undrawn back-
ground areas. The image is
then transferred, in reverse,
to paper, by use of a press
that exerts a sliding or scrap-
ing force throughabarofwood.

WOODCUTS, LINOLEUM CUTS. These result from
technique that originated in 8th-century Chin
and employs the relief method of printing.
design is drawn upon a smooth surface (a wood o
linoleum block); then all areas except this design
are cut away with special wood-cutting knife and
gauge. The raised design is inked and reproduced
on paper that is pressed against the block.

ETCHINGS, ENGRAVINGS, AQUATINTS, DRY-POINTS.
These related media are examples of the intaglio
method, which is the reverse of relief. A drawing
is cut into a metal plate with acid or a sharp tool.
Then the plate is inked, and wiped so ink fills just
the cut-in lines. Plate and pa-
per are passed through a press,
and the drawing is transferred
to the paper.

SERIGRAPHS. These are silk-
screen prints; the technique
used to make them is based on
the stencil principle. Designs are created on finely
woven silk stretched taut on a frame. The artist
blocks out blank areas of his design with a stencil
or with a glue that fills in the pores in the silk. Ink
forced through the silk reproduces the pattern of
blocked and unblocked areas on paper placed be-
neath the screen. Though old, this technique—
called serigraphy—is especially well suited to con-|
temporary art, since it permits a color intensity
impossible to achieve with other graphic media.

Production of multicolor graphics invelves rep-
etition of the steps described above—the medium
determines the actual technique—for each color
used. For a more detailed survey of the world of
graphics, you might investigate 4 Guide to the
Collecting and Care of Original Prints by Carl
Zigrosser and Christa M. Gaehde, Crown Pub-
lishers, Inc. $3.50.

Before buying a washing machine—or any prod-
uct for the home—you doubtless study the mar-
ket thoroughly. Art purchases deserve the same




ul research—maybe more—since art, de-
ing on its quality, is expected to increase in
e with the passage of time, while a washer
ns depreciating the moment it’s installed. As
shop, note that the price (but not the artistic
e) of a fine print is determined by four main
TS
E ARTIST. The better his reputation, the higher
price. Buying the work of a recognized artist
tty good assurance of a sound financial in-
ment. However, this should not be your most
rtant—or only—reason for making a par-
lar purchase. Graphics by unknown artists
 be acquired very reasonably, sometimes for
under $50; if a print appeals to you, that ap-
should be your primary motive for making a
hase. And there’s always the exciting possi-
y that your artistic judgment will be con-
ed by later recognition of an unknown whose
you acquired before the rest of the world
overed him. By the same token, the relatively
prices of graphics keep misguided purchases
becoming major disasters.
E IMAGE ITSELF. One signed Picasso print from
mbered edition of 50 can cost $1,000; another
sso print from an edition the same size could
as much as $100,000. if it is rare and adjudged
xperts to be a more significant work.
RITY. The law of supply and demand governs
as well as other commodities. A graphic from
ition limited to 50 will cost more than a sim-
print from an edition of 200; however, the
sure you derive from owning a print has no
tion to its cost, or to the fact that 199 other
ers are sharing that pleasure. A penciled sig-
ure adds appreciably to the purchase price and
stment value of a print, but a signed work has
more artistic merit than an unsigned graphic
led from the same stone, block or plate.
umbered, signed editions and unnumbered,
igned prints are sometimes produced from
same negative; the signed, numbered graphic
y cost as much as five times the price of the
signed print, so it’s up to you to decide whether
‘re making a financial investment or acquir-
a work of art for the pleasure of living with it.
nited editions may be identified by two sets of
mbers, separated by a slash, appearing in the
er margin of the print. The first set indicates
print’s position in the edition; the second
s the edition’s total output. Thus, 19/200
ans you have the 19th print in an edition of
. All prints from a single edition are equal in
ue, the first no more valuable than the last.
ONDITION. Tears, stains and damages irrevers-
y reduce the value of graphics. Damaged prints
can be repaired by experts, but
the restored print can never
again match the value of one
in mint condition from the
same edition. Improper fram-
ing can do as much damage
to prints as carelessness or
neglect. Did you know that
while prints should always be
med under glass, the giass should never touch
surface of a print? Were you also aware that
y paper you intend to have touch a print—
t, backing board, mounting tape—should be
percent rag content? Wood-pulp paper manu-
tured with chemicals will stain a fine print and
e it prematurely.

And has anyone ever told you that prints should
never be glued or pasted down along the edges,
but should hang free from paper hinges so they
can “‘breathe’ and adjust to atmospheric changes
—or that commercial paper tapes and *‘sticky”
tapes other than gummed white linen tape made
for this purpose should never
be used in framing? Proper
framing is as important te
the preservation of prints as
it is to their appearance.
Some galleries offer expert
framing service; others pro-
vide clients with a list of recommended framers.

The advent of photo-mechanical means of re-
producing graphics, however, poses a problem for
the novice collector, who may easily be duped
into buying a mass-produced copy misrepresented
as an original print. Your first line of defense is
education; expertise in distinguishing calendar
art from originals will increase in direct propor-
tion to your exposure. If you don’t have the time
to become a print connoisseur, your best bet is to
rely on the knowledge of an established, reputable
dealer. His willingness (or reluctance) to issue a
written guarantee of authenticity for your pur-
chase is a good indication of his reliability. Most
legitimate dealers will also promise, in writing,
that an acquisition may be returned for full re-
fund within a reasonable period (generally 10 to
30 days from purchase). Some galleries will also
permit later return for full credit toward ““trading
up’’ to a more expensive acquisition.

Recognizing that reputations aren’t built over-
night, the Art Dealers Association of America will
not consider for membership any gallery that has
been operating less than five years. And graphics
dealers who have earned certification from the
Print Council of America maintain rigid stan-
dards regarding the authentication on representa-
tion of original prints. (A list of certified dealers
may be obtained by writing the council at 527
Madison Ave., New York, N.Y. 10022.) Recognition
by either or both these prestigious organizations
is a top-notch indicator of a gallery’s reliability.

Unless you’re an expert, be wary of buying at
art auctions. Auction houses generally sell with-
out guarantees, and operate on the principle of
caveat emptor (let the buyer beware). Attend
some art auctions just for fun (and for one of the
best free shows in town). Take note of graphics
sold and prices paid and then do some comparison
shopping in the galleries. Don’t waste your time
daydreaming of acquiring undiscovered, unrecog-
nized treasures of the Rembrandt-in-the-attic
type. Sylvan Cole, Jr., president of Associated
American Artists and a director of the Art Dealers
Association has purchased an estimated half-mil-
lion prints during his career and recalls only five
“undiscovered’’ bargains among them.

No one can tell you what fine art to buy; the
graphics you choose to own are for you alone to
select. But here are a few final pointers on how
to buy: Don’t choose a picture just because it’s
the right size or shape for that spot over the fire-
place, because its style is in keeping with your
country French furniture or because its colors
go well with the living-room curtains. That kind
of “accessorizing” is demeaning. Art should stand
or fall on its own merit. Traditional and modern,
representational and abstract—if the graphics
are good, they’ll be in good company.




It's happening now, this month—easy
sewing notions, gourmet cooking by cassette, heady
winery sights and the latest fun in games.

SEATS OF POWER

For that World Series fan, how about a
TV game-watching chair that looks
something like a baseball? It's in gray
velvet or vinyl, with simulated baseball
stitching. Selig makes it to retail na-
tionally at about $345. Or sink into the
Pop-Over, a soft, rounded chair with
a back button smack in the middle. Also
by the Selig Company, it's about $280.

TREE TREAT

Now you can fertilize trees and
shrubs effortlessly—with Jobe’s
Tree Food Spikes ($2.95 for a
package of five). Composed
mainly of nitrogen, phosphoric
acid and soluble potash, the
spikes come with a removable
rubber cap for protection when
pounding them into the ground
around the tree trunk. They are
said to be three times faster to
use than other tree fertilizers
and require no additives, dig-
ging or drilling.

SEW NICE

Every time we're about to give up the
whole thread-knotting, finger-stabbing
business, someone comes up with a new
invention that lures us back to the sew-
ing room. This time that someone is 3M,
whose “Scotch” has a whole bagful of
notions: Pinless Pattern Holder, a spray
adhesive that holds patterns and fabrics
in place; ruled adhesive Sewing Tape
for straight seams, pattern adjustments;
Reflective Fabric Trim to apply to out-
door wear for night-safety's sake; Flex-
ible Fabric Fasteners, an alternative to
buttons and zippers. None costs more
than $2. . . . Though priced at $469.95,
Singer's Futura 900 is a temptation. It
works all sorts of stitchcraft, even
making buttonholes automatically to fit
any button you slip into its computer slot.
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THE CASSETTE CHEF

The latest soothingest voice in
the kitchen is that of master
chef James Beard. In his new
series of taped “Cook Along”
lessons, he’s right there beside
you—offering helpful hints
(dunk onions in beiling water
for easier peeling), reminding
you of basic equivalents, glory-
ing in anticipation (his choco-
late sauce will be “sinfully de-
licious”’). Cassettes contain full
directions, menu and wine sug-
gestions for two complete meals.
Availableatdepartmentandbook
stores, they’re $6.95 each, $69.95
for the full set of 10 (20 menus).

=6

SPIRITED SITES

Heady news for traveling wine lovers:
museums, east and west, dedicated to
their favorite subject. In California, the
Christian Brothers Winery toasts the
opening in late fall of its Wine Museum
of San Francisco, full of art, sculpture,
books, artifacts and drinking vessels
that tell the grapy story through the
centuries. In New York State, the Grey-
ton H. Taylor Wine Museum near Ham-
mondsport currently displays all the

GOQOD

tools of the vintner's trade p
collection of Presidential crystal. A
sion is $1; no charge for visiting
cent Bully Hill Winery, or for sam

Speaking of which you might pi
a bottle for home-mulling in the
fall days to come. Simply simme
peels of 1 orange and | lemon
cinnamon sticks, | teaspoon suga
quart burgundy; strain, serve in mu

|

GAMMONSMANSHIP

If this is your fall for backga
mon (how can it not be?), the
considerable counsel to be fo
in Backgammon, The Ac
Game by Prince Alexis Obol
sky and Ted James (Coll
$2.95). The Prince, who m
his first moves as a child in
tanbul and grew up to co-fo
the International Backgam
Association, offers a bit of
tory, clearly diagrams basics 4
variations. With a little pr
tice, you might join His Hig
ness at the Second Annual S
gram’s 100 Pipers Amerid
Championship in New York, (
tober 31 to November 4. K
itzing space is $25, and Uni
Cerebral Palsy benefits.

WORDS

Nice to warm your heart by: a small volume of people-reachi
thoughts from such disparate and undespairing sources as Jo
Baez and Beris Pasternak, Paul McCartney and Eleanor Rooseve
Among our favorites: Phyllis McGinley—*“A good day is waki
after eight solid hours of sleep to find the sun shining throu
windows that have lately been washed . . . and to know on the i
stant of rising exactly what to get from the market for dinne
Lady Bird Johnson—*‘I like being real tired from getting the ls
weed out of the zinnia bed and finally sitting down with a glass
lemonade to see how pretty the flowers look. . . . There’s so
thing really satisfying about working and having gotten it done
A Hallmark Edition at $2.50, it’s titled The Good Life, of cours



was in a sunshine
[ yellow drink. It was
named, like the club
¥ itself, after a small brass
| figurine perched in a
"W niche beside the en-
trance: The Brass Monkey.
' Soldiers of fortune,
. riff-raff, purported
¥ agents, and double
] agents, ordered the
' Brass Monkey. Smiled,
were content, and went
~ on with their business,
" nefarious and otherwise.
A Clue
. One nightan
Imperial Observer was
| said to have noticed an -
" unusual pattern.The
.club entertainer —a
. Eurasian chanteuse of
| notable endowments
4 who called herself
Loyana —sang the same
song repeatedly. Each
Bits and pieces of the Brass  time upon request.
onkey legend are still surfac- Loyana’s Swan Song
ng. As hard to pin down as Next night, the Imperial
fuicksilver, as boneless as Agent allegedly returned with a
bysters, but as hard toignoreas  cryptologist from the Code

THE BRASS MONKEY A WOMAN?

er speculations concerning the drink that defeated the Japanese Imperial Secret Service in World War IL

closed. Not the Japanese file on
the case, though.Till the end of
the war the Brass Monkey was
rumored to be a monkey wrench
in the plans of the Axis.
Still A Mystery

Who then, was the Brass
Monkey? Legend has it that
Allied Agents learned his iden-
tity from the coaster served with
the Brass Monkey cocktail. When
they crossed out the words, "No
Evil” then removed dll the let-
ters from “The Brass Monkey”
which did not appear in “See,
Hear, Speak,” they were left with
the name: H. E. Rasske. That
name, though, could have been
an anagram for E. H. Kessar.
Or Rhea Kess. A woman.

H.E’s Homage?

Hearsay has it that every
few years since the end of WW II,
a gray-haired gentleman visits
a nun's cloister in Hong Kong
across the estuary from Macao.
Could he be the same man who
some say once enjoyed a rela-
tionship with Loyana? The same,
perhaps, who is identified as
H. E. Rasske, inventor of the

he jolt of brass knuckles.The Division of the Kempeitei. Could Brass Monkey cocktail?
ruth? Where does itlie? he discern a message in What's a Brass Monkey?
Candidly, we don't Loyana's song, "My Love isa Man It's an absolutely smashing
know. of Gold"? Was there a code in the drink made froma
- Itis rumored that  lyrics? In the changing notes of secret combination of
" early in 1942 the Japan-  the accompaniment? liquors. Tasty,smooth
ese Imperial Secret Was the Brass Monkey a and innocent looking,
Service beganacon-  woman? A but potent.
centrated search for an Perhaps Loyanawas"invited” The color of sunshine
agent. Code name: Brass to give a command performance \, with the mystery of
Monkey. Affiliation: our side. vex Mo o s @ | moonlight.

Gossip had it thata trafficker warehouse. K ‘ -~ The Brass Monkey.
in information, probably Ha Fat, Perhapsafter hours © Sy  For menand
the quinine dealer, had putthe  of “persuasion” shewas women whodon't
Secret Service ontoadrinking  forced totell it all. , just wait for things
club in the port of Macao. In any event, the b7 to happen.

The Japanese began night following the time-of- G
around the clock surveillance.  many-singings,Loyana - : mmN

Heavy Tratfic disappeared. Not m\‘ ‘ CKTAI

The Club’s heaviesttrade  long dfter, the club @ . co Ls

Heublein Brass Monkey*: 48 Proof, Made with Rum, Smimotf* Vodka and Natural Flavors, ®1972. Heublein, Inc., Hartlord, Conn, 06101,
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Frame a window in color and light.
Dress bed or babe with snug-bug warmth. Tone
and texture an easy chair. Soften the floors with
the new, deep carpeting. Do your own thing in
your own fashions.

All with the certainty of Chatham.

We've been weaving and spinning that
sureness for just about a century now. Crafting

ij)"[ L] l’ \\‘

0y

it into the finest synthetics and blends.
Into upholstery for autos and furniture. Into
drapery cloth and carpet yarns. Into fabrics for
fashion and home sewing. Into our North Star"
and Esmond" blankets.

So. whatever you see our name on, in, or
under, has worth. Chatham Mfg. Co., Elkin,
N.C. 28621.

ii‘“‘ ;’izw, sk N At

‘-'*'“"’ MO‘M!‘:‘“

covering is W

Chatha



A KITCHEN THAT CARES

At first glance the kitchen below, though sleek and handsome, does not seem out of the ordinary.
Not so. Look closer and you'll find a forecast of what may well be a major revolution in design: It’s
General Electric’s new modular system, the result of hundreds of queries to homeowners about what
they want in a kitchen. Seen here in The Ryland Group’s “‘Prototype *74™ house (bottom, left) in
Columbia, Md., the GE kitchen is a wonderful answer to a homemaker’s concerns.

To begin with, it provides extra, more convenient cabinet space (see profile drawings, below,
right), with an innovative back-of-counter storage shelf for small appliances. Cleaning it is super-
easy, since counter-top and cabinet surfaces are of durable plastic laminates. Another plus: Con-
tinuous soffit lighting comes with the cabinets to let the soup-stirrer and vegetable-cutter really see
what they’re doing. Finally, since major appliances are designed to fit flush to the cabinets, and
since the abundant storage space is so tidy, the kitchen is trim and finished-looking.—Jeanne M. Bauer

Raised ledge at
rear of counter
(left) is big enough
so that small
appliances can
stay at hand

ready for use.
Columns have
electrical outlets.
Nook at center

is ideal for electric
can opener.

Cabinet profiles
(left) show some
of the prototype
kitchen’s storage
advantages:

Base cabinets
are deeper than
standard size;
upper cabinets
provide a third
more shelf space.
And within an
average person’s
easy reach,

there are two
shelves instead of
the usual one.

Prototype kitchen (above) features a back-of-counter

shelf for canisters, spices, small appliances—even plants.
Cabinet-door widths are restricted to 12 inches, so no
upper door extends beyond the counter edge—an important
safety feature. Still in the development stage, the GE
kitchen, in several configurations, is being introduced
first to builders in Kentucky and Florida.

Standard cabinets Prototype cabinets

PROTOTYPE '74: TESTING THE FUTURE

The traditional look of the house at left is deceiving. It's

actually a testing ground for a number of breakthrough building
products and techniques, including the GE kitchen system

shown above. Brainchild of The Ryland Group, a leading home
builder, ‘‘Prototype '74"" is full of surprises, such as:

' waterproof wood foundation of Osmose-treated lumber; combined
sheathing insulation of Dow Chemical’s Styrofoam panels;
aluminum floor joists by Alcoa; molded Fiberglas entrance door
from Owens-Corning; one-piece interior walls from Upson

panels; and solid vinyl siding from Certain-teed.

Richard Meek Shopping Information, page 90




These exceptionally charming designs for
the youngster in your family were created
for us by Cathy Irvin. Though delicate, they
are sturdy enough to be long-lasting heir-
looms. The beguiling Grow Chart (right),
9% by 28 inches, is stamped on soft
antique beige linen. The embroidered
numbers can be omitted, if you wish, and
the panel used decoratively instead.

The exquisite Birth Record design
(above), 114 inches square, is stamped on
white linen. Instructions for lettering are
included, but you can omit the letters and
hang a treasured miniature (top) or gold
watch for an entirely different effect. The
frame is also available. Both of these kits
come with stitch charts, color guides,
easy-to-follow instructions and crewel yarn.

Family tree (below), 2a memento to
cherish, is 16 by 19 inches, stamped
white linen. Frame is available.

Ben Swedowsky
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T Fiil out coupan and enciose check or money order. Sorry, we are unable fo handie Canadian or foreign orders.

American Home Dept. 3942, 4500 N.W. 135th Street, Miami, Florida 33059
Check items desired:
Kit 61733 Grow Chart @ $8.98 ea. plus .75 post. & hdlg. . . ..
— Kit 61734 Birth Record @ $6.98 ea. plus .50 post. & hdig.... ..
— Kit 61735 Frame for Birth Record @ $3.98 plus .50 post. & hdig..
Kit 61740 Family Tree @ $5.99 ea. plus .50 post. & hdig..
___Kit 61741 Frame for Family Tree @ $3.98 ea. plus .50 post & hdlg.
61014 Colortul ca(alog of other kits @ .35 ea..
For great knitting, sewing, craft ideas, order:
Lad;es Home Journa! Needle & Craft |ssues @ $1.25 ea. (specify choice)
- 1692 NEW Fal! '73 61655 Spring '73.

Amencan Home Crafts magazines @ 51 25 ea. (specuf; chocce)

61681 Spring '73 61497 Winter
Sales lax |' appllcable LA e

You may use your charge card Total enclosed $

for any purchase over $4.98.
BankAmericard

print name

address

(Find above your name)

e



I you can tie a knot,
you can make a
beautiful deep pile rug!

o I
ith thls little latchet hook\% a1

some pre-cut yarn, a pre-stencilled := s

rug canvas, it’s as easy as A,B,C, B st i
to make a beautiful deep- plle Shillcraft Rug' ik

You take your choice from 57 designs. Here
are just a few. You decide on size and shape.
T - Then you select the colors you want
from samples of 53 different colors. £

2 Everythmg you need to make [
%% your rug comes complete in B Ty
your Shillcraft e —
Readicut Rug Kit. = %.\

Then you can begin enjoying a hobby that rewards you

in many ways. First, there’s the fun of making your own
luxurious rug. Second, the pleasure of actually
using it. And third — the j joy of high praise

on your handiwork from your famlly,

These kits are not sold in stores!
They’re available only by mail!

We think you’ll fmd it |
downright fascinating! ==
your new, full-color Shillcraft Book of

So send for the N — Rﬁ‘asc!‘iggwuilgso?nd :‘orlr;gl_entes :i!néo:matior}—
- . - i o
FREE Shillcraft Rug Book TODAY! 2 brochure of new Walt Disney character gs.

500 N. Calvert St., Baltimore, Md. 21202

., smu.cmr-'r Dept. D-40
B! 500 N. Calvert St., Baltimore Md. 21202
Please send me, free and with no obligation,

I
I
I
BRAND-NEW! AUTHENTIC! }
For the first time anywhere! |
|
i
I
I
|
|
I

@acr ISNEY CHARACTER RUGS

Brochure of Mickey, Goofy, Mary Poppins rugs and
other favorites in full color! Free! No obligation.

ATTENTION CANADIANS: Send to above address for your free catalog.
Orders will be shipped direct from o r office in Quebec Province.




MAIL 10 DAY NO RISK COUPON TODAY! b |

PALM COMPANY, Dept. 4002

4500 N.W. 135th Street, Miami, Florida 33054 |

Please rush my mrelass lights checked be-
low, | understand Sehghtad. | may
return within 10 days for a prompt and

r
I
I
I
l is check or
]
1
|
I
I
|
|

m.o. for S_—.

—Wireless Lights #12836 @ $1.98
—Deluxe Wireless Lights #11950 .98
(Add 55¢ post. per fnhght) .
Save $1.10. Order 2 Regular Lights for

$3.96 or 2 Deluxe Lights for only
$ and we pay the postage. You
will always find use for many of these
handy lights.

State
&

e T St

WIRELESS
LIGHT!

Now Install a Light
Anywhere with
No Costly erlng'

l-'or All Ilard-to-hgllt and Little
Used Areas Where You Don’t
Want to Run Wiring

The newest and most sensible money saving idea

in lightin;

used areas . . . stairwells, attics, closets, sheds . . .

in fact, any location at all where it just doesn't pay
to run expensive wiring. Since this is a wireless
light it is an excellent back-up safety Hg‘ t during

interruptions in regular electric service. No wiring,
no outlets, no plugs and it installs with just a screw-
driver, and no local electric zoning regulations to
contend with or expensive electrician to hire. No
fire hazard either from faulty wiring. Light runs on
2 standard batteries (not included). And once you've
tried one, you'll want many of them for all sorts
of places.
Deluxe version is available for those areas where
Bt:u need really bright light (it gives twice the light).

luxe op: on 4 dard batteries (not in-
cluded).

SUPPLY IS LIMITED AND OFFER
WILL NOT BE REPEATED THIS SEASON

Orders will be filled on a first-come, first served
basis and to avoid disappoiniment, rush your order
today. This has been our fastest selling new ihm

lieni

this year and our p hi are
They're very ?:od buys for the price and you save
even mt;n n you order more than one. (See
coupon.

44

, this wireless fixture is battery operated
and installs anywhere. For all hard-to-light, little-

A REPORT ON THE ENERGY CRISIS continued from page 6

WHICH TYPE OF AIR CONDITIONER
would be better: one that conserved
energy but took longer to cool a room,
or one that cooled a room faster? The
energy-saver was preferred by 83 per-
cent, with only 12 percent opting for the
faster cooler. These figures suggest
still another heartening change of atti-
tude. People are now willing to sacrifice
a little comfort to conserve power and
reduce fuel bills,

HEATING, FUEL AND INSULATION
are three subjects that are very closely
allied. Regardless of the heating sys-
tem now in use, we asked what would
persuade readers to change to a new
type of fuel or power system. If the new
system would save on fuel bills, 65 per-
cent might be persuaded to change. If
the new system would help conserve
energy, 53 percent expressed interest
in changing. If installation costs were
recoverable in five years, 42 percent
said they might change. And if special
low-interest loans were available for
such a changeover, 14 percent found
some likelihood of change. Thus it
seems that our readers are flexible in
their thinking about a change to some
better system.

1t was also surprising—and gratifying
—to0 find readers showing an awareness
that better insulation and better home
construction would result in lower fuel
bills, regardless of what type of fuel was
being used. In fact, our readers calcu-
lated that about 25 percent of their fuel
costs could be saved this way.

Another pressing question that we put
to our readers concerned the rising cost
of good residential land and whether
they would consider living in one of the
newer forms of housing—condomin-
iums, cluster communities, planned unit
developments—in which land is owned
jointly by all the neighbors. Here we
ran smack up against tradition, with the
majority favoring detached single-fam-
ilies houses on their own land. Only
one-third would consider any of these
new forms for their permanent home,
three out of eight for a vacation home.
Traditionalists were aware of the con-
tinually inflating price of land and its
effect on future homeowning. But as one
woman put it, “*“We want our little white
cottage with a fence around it, though
I'm not sure that it’s what our children
will want or be able to afford.”

THE QUALITY OF BUILDING is some-
thing a great many homeowners are
clearly dissatisfied with today. When we
asked if they thought the average builder
gives home buyers value for their money,
four out of five readers answered with
a resounding no. What could be con-
sidered the worst features of today’s
houses? One in five mentioned poor con-
struction, poor workmanship and poor

quality of materials. Nearly one i

listed poor insulation, poor weat|
stripping, wasted space, poor plan
and small rooms. And the rundow
complaints went on to include doors
windows that don’t fit, lack of cl
space, use of green lumber, bad p|
jobs and unnecessary damage to exis|
trees on the lot. We received this
sponse repeatedly, “‘The builder

doesn’t seem to care!”

What’s the best way to prevent
ferior housing from being built? T
out of four readers felt that a dem
for quality housing would be most e
tive in combating poor quality. M
insisted, however, that stronger ac
was needed. Some 42 percent sugge
changes in building codes, and 30
cent recommended more stringent
ernment standards. An interesting fi
note: 76 percent of our readers felt t
would get better value if they ha
house designed specifically for them

SIZE VS. ENERGY SAVING did
prove an imponderable. If two ho
cost the same, but one is larger
lacks energy-saving features and
other is smaller but features energy ¢
servation, fully three-quarters of th
who answered the questionnaire
they would choose the latter. Their
soning was sound, too, for as one rea
stated, ‘‘The extra space isn't as val
ble to me as the energy-conserving
tures that will continue to save
money, year after year.”

Increased taxation is never popul
but when we asked our readers wo
they vote yes or no if their commun|
were 10 propose an increase in taxes
ecological improvements—such as a n
sewage-disposal plant or water-purifi
tion system—71 percent said they wo
vote yes. Feelings ran high for maki
the community “‘a better place for t
children.” And on a broader pla
many readers wrote with great emoti
about the *‘far-reaching worldwide
fects of pollution™ and of the need
**help save the planet Earth.”

In general, the people who complet
our questionnaire said they beliew
their neighborhoods had been upgrad
during the last five years—the result
new home building and the pride a
concern of individual owners in th
homes and community. Though t
out of three readers reported a defini
improvement, 18 percent reported so:
type of neighborhood deterioration
11 percent noted no change.

We were enormously impressed by t
number of readers who. in filling o
and mailing the questionnaire, exp
not only knowledge and concern for t
day’s environmental issues, but also
willingness to take positive steps to hel
solve the problems. —The Edito
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Miss M.
About 345
A 5’3 ‘
h 125 Ibs.

8 36D

Miss C.
About 29
56"

130 1bs.
34C

The Sears Ah-h Bra:

It can improve the shape of

anyone

from 32Bto 42DD,

ere’s nothing like a wire bra
get a look that’s close to ideal.
High, firm, perfectly devel-
ed. Beautifully proportioned.
One girl in athousand is per-
t. But now you have our Ah-h
a: a wire bra that’s different.
It gives support and separa-
bn in comfort. There’s no bulky
hmework to embarrass or bur-
n you.
Our wire is flat, not round.
lies flat to your body. We put it
a soft channel of double-lay-
ed fabric, so ir’s guaranteed*
bt to poke through.
Our strap is unique. The
retch part is woven to the non-
retch in one smooth piece. You

MR St e L L TR . e

get the release you need for com-
fort without feeling or seeing a
bump.

Next to your skin you feel a
blanket of softness, our own
Wonder-Fil lining. The boning
at the sides is thin, flexible. The
fit is smooth, not rigid.

The center section gives, for
easy breathing. And the top of
the cup is elasticized at the side,
to adapt to your fullness.

A PERMA-PREST® fabric (in-
cluding the Dacron® polyester
lace), it keeps its shape through
many washings.

When you try on the Ah-h
Bra, your experience should in-
deed be: “Ah-h!”” You’ll find

saleswomen in Sears Figure
Shop trained 10 measure and fit
you correctly.

Let your body get used to
the new feeling. Then look at
your Ah-h Bra shape in our
dressing room mirror.

If you like what you see, the
Ah-h Bra is right for you.

Also available in tricot. At
most Sears, Roebuck and Co.
larger stores, through the catalog
or by telephone, if you call Cata-
log Shopping Service.

Sears

The Figure Shop.

vl acnssios el coasr S aalnne fne cha 136 of e vusonanse as catceen hoa fas foan canlnanessans
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BEST HOUSES continued
Sensitive consideration for the land

is a recurring theme among these award-
winning multifamily projects.
-

1 Shorebirds Condominiums,

a second-home recreational
development, nestles into
seaside dunes at Watsonville,
Calif. Project takes up one-

fifth of 47 acres—the rest is
untouched. Architects: Frank
L. Hope & Assoc. Builder:
Williams & Burrows, Inc. Honor.

To avoid row-after-row

monotony, Evergreen
Villages in Olympia, Wash., is
actually nine villages, each
facing inward to planted and
paved courts. Rough-sawn
stained cedar siding blends with
richly wooded site. Architect:
Robert Billsbrough Price. Build-
er: Contractors, Inc. Honor.

Blackbriar, in Danville, IIl.,

comprises condominiums
with living spaces oriented
toward country-club golf course.
Screened patios and balconies
provide outdoor living areas.
Architects: Crites & McConnell.
Builder: Connor-Crites
Development Co. Merit.

Hillside view of Ohio River is

part of life in The Cloisters,
town-house development in Cin-
cinnati, Ohio. Architects:
Hardy Holzman Pfeiffer. Builder:
Towne Properties. Honor.

Sbona Tower and Senior

Center, built for the housing
authority in Middletown,
Conn., provides apartments and
community center for the
elderly. Architects: Gilbert
Switzer & Assoc. Builder:
Giordano Construction Co. Merit.

Rugged farmhouse
construction of Country
House Condominiums at Black
Butte Ranch, Sisters, Ore.,

blends with ponderosa

pine grove. Interiors are
nonstructured spaces.
Architect: Donald Goodhue.
Builder: Keeton-King. Merit.

7 Design and siting of
condominiums at Sahalee
Village in Redmond, Wash.,
represent an effort to retain
landscape and also insure
individual privacy. Architects:
Mithun and Assoc. Builder:
Swanson-Dean Corp. Merit.

48 continued




ONLY A DENTIST
-AN GIVE HIM A BETTER
FLUORIDE TREATMENT!

A kid in the cavity-prone and 15. But a Colgate fluoride helps strengthen teeth against
»ars can wind up with a treatment every day can help decay. Remember, only your
outhful of cavities. 11 is av- preventsomeofthosecavities. dentist can give teeth a better
‘age between the ages of 5 Colgate®with MFP*fluoride fluoride treatment. Ask him.

SEE YOUR DENTIST. LIMIT SNACKS. BRUSH REGULARLY WITH COLGATE.

éﬁ{i ""Colgate with. MFP fluoride has been shown to be an effective decay-preventive dentifrice that can be of significant value when used in a conscientiously applied
J | ! i | i it h , Al
program of ora Qyzmm onq regular professional care.” Council on Degtal Therapeutics, American Dental Association ©1973, Colgate-Paimolive Company



BEST HOUSES continued

1 Country: Detaching and
moving the garage (before,
top) began the updating of
this Cape Cod house in Princeton,
N.J. Garage was replaced by
contemporary bedroom-playroom
wing, then breezeway was
enclosed (above). Garage is to
the left, out of photograph.
Archltecl William H Short. Merit.

Lake shore: Cantilevered

deck (right) and glass-
enclosed study (far right) were
added to a 1920s house near
Seattle to exploit views of Mt.
Rainier. Study and deck are joined
by landscaped walks.
Architect: Keith R. Kolb. Honor.

The remodeling }
winners: A sense of
today reaches £ &
out to three &%
diverse locations. )

| 3 City: Though the facade of
this converted stable

on Boston's Beacon Hill could
not be altered (far left),
traditional brick court at the
center was surrounded by

. two-story glass that worked a

~ dynamic change (left).
| | Architects: Childs Bertman
) Tseckares. Merit.




> End of The Naked Bathroom.
beginswﬂhSeOrsvvoshOble bath ,

AL

If Sears has its way, no for extra softness underfoot. And Choose from fifteen beautiful
bathroom in America will ever go Cloud Supreme is so easy to colors. At a beautiful price. Under
bare. Because a naked bathroom install yourself. All you need is an $30 does it for the average five-
isn't very nice to step into. But Sears  ordinary pair of scissors. foot by six-foot bathroom.

Cloud Supreme Carpeting is. With a whole wardrobe of

Soft, deep, fluffy as a cloud, color coordinated accessories.
it's made of long-wearing : Towels. Shower curtains. Bath
100% DuPont nylon pile. So rugs. Lid and tank covers.
it's 100% machine washable Available at most Sears,
and dryable. lt's even bocked Roebuck and Co. stores
with a thick foam cushion and through the catalog.

—

Sear S Bath, Slumber and Linen Shop.




One

last day
save

Who’d ever have thought
the last days of summer would
linger into autumn? Who’d ever
have thought you could get in
one last day of sailing on the
lake with friends?

Who d ever have thought
you’d get your period just at
the wrong time? But you did
think to use Tampax tampons.
Always there when you need
them most. To protect you
internally—comfortably and
unnoticeably.

Tampax tampons are softly
compressed and expand  pwem
in three directions to fit L4
your inner contours. They Lkl
can’t irritate, slip or cause
odor. And they’re discreet to
carry and dispose of.

Who'd ever have thought
Tampax tampons would save
the last day of summer?

The internal protection more women trust

TAMPAX.

MADE ONLY BY TAMPAX INCORPORATED, PALMER, MASS,
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BEST HOUSES continued 1 Anchored by stosl eats s ihe

fractured rock of a limestone cliff
in Door County, northeastern
Wisconsin, this glass box (above)
hangs out over a 150-foot drop.

Two vacation-house e
wi nners take d ifferent w:‘;ﬂ'nri;g ::os:l .:h:t cnatns“as. ;

protective rust coating. Architects:
approaches—one Harry Weese & Assoc. Honor.

a radical departure, D Like the New England

one a return to Pl o s

i i houses (below) blends beautifully
|nd|gen°us deSIgn' into the Nantucket, Mass., moor
they stand on. Executed as one
project for two related families, they
are clad in the island’s traditional
wood shingles. Architects:
Venturi and Rauch. Merit.

George
E. Hartman, Jr., Washington, D.C.; Don M. Hisaka, Cleveland, Ohio;
Remmert W. Huygens, Boston, Mass AH building and arcmbcmn editor
Guy Henle.

Builder and multifamily house jury: architects Claude Oakland, San Francisco,
Calif.; Nick Pappas, Washington, D.C.; Don L. Stull, Boston, Hass Stanley Tiger-
man, Chicago, Ill.; architectural student Barry L. Donaldson. Univorslly of Kentucky,
Lexington, Ky.; builder Gerson Bakar, San Francisco, Calif.; House & Home associate
editor June R. Vollman

imutom-houu jury: architects Barrie H. Groen, Phoenix, Ariz.;

Architects and builders who wish to enter next year's judging should write for appli-
cations before November 1, 1973, to: ‘‘Homes for Better Living,’’ Amevican Home,
641 Lexington Ave., New York, N.Y. 10022,




ited Edition
Collector Plates:

rvelous Wall Decorations
excellent Investments as Well!

ell-known fact that some limited collector’s plates are
t investments but you have to know which ones to buy.
ggested the purchase of the 1969 B & G Mother’s Day
t $9.00 and today. it is worth up to $250.00. We also
ed the 1970 Haviland Christmas Plate at $25.00 which
lls for $125.00 and the Goebel Hummel 1971 annual
d for $25.00 and now brings up to $100.00. each.
collecting isn’t a new hobby, either. Bing & Grondahl
mark produced their first dated Christmas Plate in 1895
e produced one every year since. The 1895 B & G Christ-
te, by the way, sold for 50¢ and is currently worth $2700.
s proud to be one of the oldest and largest companies
izing in limited edition items, and our subscribers re-
monthly newsletter describing all the fine quality col-
s available. More and more Americans are starting plate
ng not only because they make great wall decorations
ause they are good investments and future antiques.
ial Bonus: As an incentive for you to buy a collector’s
m Joy's this month, we want to offer the following bonus:
you order any item from this ad, you may also order one
ing & Grondahl Mother’s Day Plate at only $3.95. This
famous original B & G “Pussycat” plate that sells for
$20 and they are hard to find. We're offering this rare
0 you at less than wholesale because we want you to see
autiful limited edition items. Offer good for 30 days and
t to previous sale, so please order today.
a Special Bonus: ABSOLUTELY FREE one-year sub-
n to our renowned Joy’s
tter showing pictures of
ality items available and
ots of pertinent informa-
ut the hobby. Joy’s also
Il postage, handling and
g charges for any order.
’d like to try a sample
tter, please send 25¢ and
nd you one immediately.
note our special on the
ed Anri hand-carved,
painted, music boxes
wiss movements. They
6 inches high and are less than wholesale this month. Limit
per collector and subject to limited supply.

-deduction: We often help good medical research causes
h Joy’s. This month, if you'd like, you may deduct $1
any order you send us if you send it to Scheie Eye Institute,
orth 39th Street, Philadelphia, Pennsylvania 19104. Dr.
d Scheie has restored sight to thousands of blind people
ou can even deduct this donation from your income tax.
use coupon and send either check or M.O. and join the
crowd who are joining in the plate collecting hobby.

Anri Music Box
“Charley Brown" $9.95

Merchandise Mart Plaza, Dept. 3393-A2, Chicago, Iil. 60654
Please rush me your following Collectors Items:

Name

Address

Please Print

City

State Zip

All collector items, sold with a 10-day moneyback guarantee!

[] Enclosed is check or M.O. Joy's will pay full postage and handling.
llinois residents add 5% sales tax.

1971 B & G Mothers
Day Plate $20.00
(see special offer)

1973 Haviland Christmas
Plate $27.50

Haviland-Parlon
Christmas $37.50

1973 B & G Mothers
Day Plate $12.00

Anri“Linus & Snoopy"
Music Box $9.95

Hummel Childrens
Mug $10.00

1972 Goebel Hummel
Annual Plate $27.50

1973 Goebel Hummel
Annual Plate $32.50
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Here are three of the p

NEW CREA VE
CREWEL’ Zovis!

ches.

Fill out coupon and enclose check or money order, Sorry, we are unable to handle Canadian or foreign

l
| Check items desired:
| Kit 61738 Geraniums @ $5.99 ea. plus 50 post. & hdig.
Kit 61739 Frame for Geraniums @ $7.98 ea. plus .75 post. & hdig.
Kit 61736 Favorite Flowers @ $5.99 ea. plus .50 post & hdig.
Kit 61737 Frame for Favorite Flowers @ $5.98 ea., 8
Kit 61742 Terrace Pot Garden @ $6.98 ea. plus .50 post, & hdig..
Kit 61743 Frame for Terrace Pot Garden @ 59 98 plus .75 post. & hdig.
61014 Colorful catalog of other kits @ .35 ea.
gron knitting, sewing, craft ideas, order:
dles Home Journal Needle & Craft issues @
61692 NEW Fall '73
American Home Crafts magazines @
61681 Spring '73

You may use your charge card
for any purchase over $4.98.
BankAmericard
cct. No._
Good thru__ 3
%Mnsur Chauc

Good thru__
Interbank No.
(Find above your name)

$1.25 ea. (specify choice)
61655 Spring *73. ...
$1.25 ea. (specnfg choice

497 Winter '72,

Total enclosed .

American Home Dept. 3943, 4500 N.W. 135th Street, Miami, Fla. 33059

lus .75 post. & hdig.

Sales tax, if appllcable 3

By Dorothy Lambenféﬁ&htbiu v
bxbiantha ieldi

orders.

H WlH

For other exciting American Home crafts, order catalog 61014 (see coupo
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is is hardly a sitting-pretty pose, but at
p7 Ibs. this was my best angle.

ome things you can afford in life,
D andothersyoucan’t. Me?Icouldn’t
ord to get fatter than 197 pounds.
or did 1 have the money for those
oup sessions where they talk you
to reducing. But I was determined
b lose weight.

I'd been a chubby ball from as far
ack as I could remember. Fact is, |
sed to think I'd been born with a lot
f “fat cells”. But the real reason was
couldn’'t walk away from my
other’s delicious cooking. So by the
me [ got to eighth grade, 1 weighed
ear 160 pounds.

My mother finally took me to a doc-
r and he gave me reducing pills.
hey helped me lose some, so I could
braduate in a “skinny” dress. But
hortly after graduation, I gave up the
bills and started eating and gaining
11 over again.

Why, I even got married fat. Young,
00. At the age of seventeen. My life
from then on was just one diet and
reducing pill after another.

At 170 pounds, after my second
child was born, 1 developed bulging
varicose veins — which called for an

tdvertisement

Now that I'm down to 120 1bs., it sure feels
good to get into junior-size clothes.
operation. “But not till you lose a lot
of weight,” the doctor warned. I got
so discouraged at this point, I went
home and eventually ate myself up to
197 pounds. It was terrible.

Even my uncle who comes to visit
us only once a year noticed it. “Are
you staying in the kitchen because
you're ashamed of how you look?” he

| passed up reducing sessions
and lost 77 pounds.

By Jerrie Wooley — as told to Ruth L. McCarthy

yelled from the living room. That hurt.
But that’s what got me into action.

I'd been reading those ads about
that reducing plan candy, Ayds®, and
when a nurse friend suggested 1 try
them, I bought a box of the vanilla
caramel kind at our local store.

I'm a great label reader. And when
I read that Ayds didn’'t have any
drugs, but did contain vitamins and
minerals, I started on the plan with
hope. Stubbornness, too. I was deter-
mined to prove to my family I could
lose weight without spending a lot of
money on weekly sessions.

On the Ayds plan, I took one or two
Ayds before meals with a hot drink
and they really helped me cut back.
However, it wasn’t until I'd taken off
19 pounds that I realized how it
showed. We were at my sister-in-law’s
for dinner and being from the country,
she sets a big table. Well, I didn’t want
to insult her by turning down seconds,
so I owned up to reducing. She said:
“We kind of noticed you were losing”
and didn’t force me to eat after that.

I found as the scales went down, I
had more energy for doing things in
the house and exercising outside.

Of course, my doctor was delighted.
Losing over 70 pounds on the Ayds
plan sure made my varicose veins op-
eration easier. They had to wrap me
in bandages from my thighs down, but
at least they didn’t need a crane to
get me up.

When I finally got down to 120
pounds, I had a garage sale and
unloaded my fat clothes. And some-
where in Louisville, Kentucky, there
are some chubby little ladies, who are
very happy in my castoffs. Too bad
they didn’t buy Ayds and start on the
plan. Then they'd never have a hard
time finding clothes that fit.

BEFORE AND AFTER
MEASUREMENTS
Before After
Eleigha: 5T A o log
Weight ..... 197 lbs. .......120 lbs.
Buast ... [« e ha 34"
Waist ....... ~ R S 251%"
BN e e 34%"
Dress ........ S i e 11
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The textured weave
in sun-drenched colors.

Sears Aquarius Draperies.

What a wonderful surprise! Ready-made
draperies with the weight and fullness you thought yd
covld find only in custom-made draperies. Aquarius
draperies from Sears.

You'll fall in love with the many faces of
Aquarius. With its luxurious fullness— as it drapes yo

windows with deep, rich folds. With its heavily wovd
texture. With its subtly blended colors —a mixturd
both delicate and brilliant hues. All sun-resistan

and colorfast. In many sizes, many colors.
Perfect for patio windows, for case
windows or sliding glass doors. Made o

27% cotton, 73% rayon that's easily

dry-cleaned.
Discover Aquarius at most
larger Sears, Roebuck and Co.
stores and in the catalog. And
nowhere else.
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BEST HOUSES OF '73

REDWOOD
AMONG
THE OAKS

Dedicated
conservationists,
architect Ivan
Poutiatine and his
wife, Lochi, were
determined to build
on a wooded hillside
in Mill Valley,
Calif.—a rural San
Francisco suburb—
without disturbing the
natural beauty of
their half-acre site.
Ivan even altered his
plans, lowering the
roof line 18 inches to
avoid cutting off one
limb of a California
live oak tree. His
three-bedroom Honor
award winner is
paneled, inside and
out, with redwood
carefully salvaged
from a 70-year-old
aqueduct, giving the
house a weathered
lock. With 2,400
square feet, its rooms
are simply arranged
and generous-sized.
"I didn’t want a house
with clever, intricate
spaces,”’ says the
architect. (continued)

"yl

Poutiatine house stands tall in
Its grovelike surroundings. Huge
skylight (opposite) floods living
room with sun. Entry (above,
left) 1s reached by walk beside
plants and pool. Approach to
kitchen (above) 1s also inviting

=En



Ivan and Lochi’s lively
sons, Michael, 10,
Andrew, 8, and Peter, 4,
have their own center.
They sleep, play and care
for their indoor pet
collection in a two-story,
two-bedroom “tower.”
They clamber between
levels by ladder,
but their parents prefer
a stairway from the
second floor. At ground
level, a large deck
wraps around two sides
of the house. It
holds Ivan’s bonsai tree
collection and opens th
house to the outdoors,
his design inspiration.

I' 1
taooex [1CL mﬁ;‘
f
BEDROOM = CL =5y
W17 oy
BATH

CLicL

UPPER
PART OF
LIVING ROOM

MASTER
BEDROOM

House is basically a three-story L,
embracing high, skylit living room
(on first floor, along with dining
room, kitchen, office). Second floor
has master bedroom and a
two-story boys' room—linked by
ladder to top bedroom.

REDWOOD AMONG THE OAKS continued

It’s a house

. that children really
can en;oy.

Details on building material
- page 90

Peter watches Michael
Andrew play cards bef
massive lava-rock firepl
that dominates living ro
(opposite). Walls of stq
and redwood change text
and tone as sun mo
across angled skylig

Lochi serves lunch to Peter
and a playmate (above). Two
built-in conveniences, an
oven and an indoor barbecue
(behind Lochi), are set

into rock wall of kitchen.

Michael (left) perches on
platform at peak of boys' two-
room play/sleep “tower."

Near foot of daybed is opening
where ladder leads down

to their lower bedroom.

PHOTOGRAPHS
BY JOHN ZIMMERMAN







CLUSTERED
CEDAR
PAVILIONS

Resting gently on a two-acre woodland
site in Wilton, Conn., this five-bedroom
Merit award winner is a model of
simplicity. Designed by architect Willis N.
Mills, Jx., for his own tamily of six,

it is a cluster of three shed-roof pavilions
arranged around a central entry hall.

The plan encloses 3,000 square feet on
two levels, combining easy circulation
with privacy for all. (Lower level, not shown,
has bedrooms, bath and playroom

for the three Mills boys.) Shingle roofs
and cedar walls echo rustic setting.

62 Details on building materials, page 90
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Plan (below) shows how three
“dead-end"” wings cut down traffic
flow—no room serves as a walk-
through. Garage completes entry
court, adding privacy buffer.
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Betsy Mills prepares an after-
school snack for David, 8,
andLiza, 12 (below). Spacious
kitchen gets working light
from clerestory windows.

From entry hall (left),
which ties three separate
wings together, you can
move to any room in the
house—or go directly

to rear terrace, through
doorway at far left.

B Living room (left) is

airy and informal. Glass
wall is recessed three
feet under roof extension,
thus shaded from sun.
The deck beyond glass

@ adds to the sense

of space and makes
window washing easy.

Maris/Semel







rom the street (opposite) it's
pasy to see how well Pat
oplans used appropriated
space to add width to her
house. Stairs allow entry
at center of plan. Over-
hanging bays not only
expand interior, but also

ary the boxy look of

he cedar-sided exterior,

Whena lot isonly 25
it takes superlative design to

W

>

put a livable house on
it. Architect Patricia
Coplans, who won an

Rt

eet wide,

Brick terrace at rear (below,
left) surrounds glassed-in
kitchen-dining room. Design
of house is so compact that
Pat need walk only a

few steps to have coffee

on the outdoor patio

with her friend Dave Hunter.

BEST HOUSES OF '73

Window extension in living
room (below), lined with
comfortable built-in seating,
offers spectacular view

of Golden Gate Bridge and
the Pacific beyond.

Ceiling soars to 26 feet.
Here, Pat takes in the
panorama, while Dave and
his sons huddle over chess.

SKYLI
SPACE SAVE

By adding space “'stolen” from
an undeveloped street at one
side for her entry steps,
she was able to devote
the entire frontage to

Honoraward forher effort,usedeveryinch her living room. The variance she need-
of width on a San Francisco hill to create ed—to use the street space—also allowed

this stunning, skylit home for herself. the overhanging bays. (continued)
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SKYLIT SPACE SAVER continued

With an enviable view to the
north, there was no question

which way the living room Skylight festooned with hanging
would face. But Pat wanted pots of ivy drenches bathroom
sun as well as spectacle. Her with sun. It also enables
solution is a south-facing a bather to gaze at towering
skylight that also brightens eucalyptus trees from large,
the balcony bedroom. circular tile tub. Pull-up shades
Lowered ceiling creates a block out sun, when necessary.
restful nook beneath bedroom. Door at left leads to sauna.

Y

ATE
AL gy
g IR N
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“I wanted interrelated areas for living, eating and
Pat preiers. working,” says Pat, and being the architect as well as

an open plan- the client, she got exactly what she asked for. Her rooms
W don’t flow into each other, and by using skylights and high

. sr ceilings, she created a feeling of spaciousness and lofty
like d :

€ A0OXS." j,qma for this 1,800-square-foot, two-bedroom house.

Easy upkeep, inside and out, was another consideration.
Tile floors and other scrubbable surfaces line interior.
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Kitchen is an efficient
U-shaped space arranged

around counter-high Floor plans show how spaces
worktable. Dining corner relate. Two bedrooms and
looks down hall toward bath are on top level (below).
living-room fireplace. On main floor (bottom),
Terra-cotta ceramic tiles living areas flow together
cover all floors except with little need for doors
living room, richly surfaced or dividing walls. Stairs lead

in parqueted wood. to garage at street level.

L
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SAUNME O 1 WASTER
BEDROOM
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i
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\ LIVING
‘ 13'x20 -

Putside, the roof, doors, window frames and downspouts
e metal —treated, before installation, with a new
ong-life enamel coating. Pat chose brick-red color to
ontrast with diagonal siding of natural cedar, which
vill be allowed to weather. To keep south-facing bath and
itchen-dining rooms cool during the heat of the day,
kylight glass is coated with a shading tint. At night, from
nside, this treatment gives the glass a mirrorlike quality.

PHOTOGRAPHS BY JOHN ZIMMERMAN

Details on building materials, page 90







House is reached through the beautifully §
landscaped brick courtyard Karin |
designed. “We would have liked a nice
lawn,” she points out, “but at the

beach there’s no chance of growing one.
So we have trees and roscbushes,
honeysuckle and bougainvillaea instead.”

ounNG
DECORATING WITH
ANTIOUES

Antiques add charm
to living room
(left). Pine horse
over remodeled
fireplace is an old
shop sign; floor
lamp was a ship’s
telegraph; coffee
table, a captain’s
chest. Wood bench
is a2 hand-painted
Scandinavian settle
that opens toa bed.

By Helene Brown
When Karin and Merritt Blake, two native
New Englanders, decided to move to southern
California, they took their Yankee traditions
with them. Their love of sunning, swimming
and sailing made them choose Malibu at the
edge 