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FRESH, CLEAN AIR IN THE KITCHEN

9 BASIC MODELS FOR WALL & CEILING
$24.25 to $39.75 List Prices

(ODEL K-23

Note Chime : ‘ By nglanlgesﬂ W

17 SURFACE MOUNTED
& RECESSED MODELS
495 10 589,95 List

MODEL 903

‘NUTON‘

A “CHEERFUL EARFUL’ AT THEzDOOR

Ceiling Heater'

Plus nghl'

Hmsﬂm fm%z?&/ém
 NUTONE
Cedliivg Hoators

A "TOASTY-WARM” BATHROOM

e Catalogs — NUTONE, INC., Dept. AB-7, Cincinnati 27. Ohio

6 MODELS — CHOICE OF
- “HEAT-A-LITE” or “RADIANT"
 $29.95 to $67.95 List
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* Your Profit Starts With the First Cut!
...and [
FREE TRIAL / /5=
Guarantees |

itl...
MADE BY THE ORIGINATORS!

Clipper made the World's FIRST Masonry Saw
nearly 20 years ago. . . still makes the World's
FINEST Saws and Blades for every Masonry
and Concrete cutting job.

OTHER PATENTED
CLIPPER FEATURES

PRESSURE EQUALIZER

Cushions pressure, cutting
hard or soft materials.
Gives fast cuts and long
blade life.

, S/iMPi:E in operation
~ RUGGED in construction
DEPENDABLE in performance

BE SURE — BUY CLIPPER! Patented ‘/SE-
LECT-A-NOTCH” gives instant, positive
height adjustment for cutting Quarry Tile,
Concrete Block or Stone. Clipper’s exclu-
sive deep-seating NOTCHES guarantee
trve Cutting Heal alignment—for maxi-
mum blade life ... increased production,

LOOK ror THE
BRIGHT ORANGE COLOR

AND THE
TRADE-MARK CLIPPER!

WET or DRY PUMP

Factory Sealed Pump
changes Dry Cutting to
Wet by turning a valve.
Needs no maintenance—
no belts to remove.

MODEL HD
. ONE OF 15 MODELS
PRICED FROM $265

You Cn Depend On
CLIPPER BLADES Saw CONCRETE or ASPHALT

for CONSISTENT QUALITY h the new...

From Rim to Stub!

SPECIFY GENUINE CLIPPER—and take
the gamble out of Biade buying! Nearly 20
years of field and laboratory research PLUS
rigid manufacturing controls is your assurance
of Consistent Quality in every genvine Clipper 25 H. P. SELF-PROPELLED
Blade. A complete range of specifications for ¢, usive 3-Point Suspension on
low cost, faster cuts in all types of Masonry rugged 4-wheel chassis — elimi-
Materials, Asphalt and Concrete. nates binding — reduces blade

H N ” . wear. Improved Screw Feed— for
CIlpper “Wet"” or Dl‘y Abruswe Blades positive Depth Control. The new

lipper Diamond Blades Clipper "‘ConSawMatic”" with
¢ .PP . EVERY feature demanded of a saw
Clipper Break-Resistant (CBR) Blades  —cuts more concrete at lowest

: Buy Them By The Case for Greater Savings!  cost per foot.
: L. ¢ 4 OUT OF 5 BUY CLIPPER
WRITE TODAY FOR FREE ILLUSTRATED LITERATURE SAME-DAY SERVICE

CLIPPER MARMUFACTURING CO. DIRECT FROM NATION - WIDE
2808 S.E. WARWICK  KANSAS CITY 8, MISSQPRI FACTORY BRANCHES

(5

Mr Chipper & 2

One of
6 models-Priced from $465

@ PHILADELPHIA ® LOS ANGELES ® INDIANAPOLIS ® ATLANTA
® ST. LOUIS ® NEW ORLEANS ® NEW YORK ® WASHINGTON, D.C,

® CLEVELAND ® BOSTON ® PITTSBURGH ® BIRMINGHAM FREE |
® DETROIT ® HOUSTON ® DENVER © CHARLOTTE, N, C. \ &
® AUSTIN, TEX, © MILWAUKEE ® SAN FRANCISCO © DALLAS TRIALS
© CHICAGO © ST. PAUL © CINCINNATI ® SEATTLE R Lot i
Your ONLY Guarantee
No, 102 FACTORIES IN ENGLAND AND FRANCE of Complete Satisfaction—

@ Actual on-the-job test! MR. CLIPPER
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GENERAL MOTORS PRODUCTION SKILL
OLASHES BUILDER COSTS WITH DELCO-HEAT

GENERAL
MOTORS

< Automobile assembly line techniques assure

lower bids from Delco on your heating contracts

The automobile production line has come to
home heating! You can save dollars on
every housing unit . . . save up to thousands
of dollars on every project. Yet, with all
these savings, you also gain in sales appeal
and customer satisfaction. No other heating
plants offer such proved and tested trouble-
free comfort. No others offer the sales
magic of the General Motors name. No
others are so carefully engineered for
modern installation in closet, alcove, utility

room and basement. High, low or reverse
flow models —gas or oil fired—your best
bid will always be the Delco-Heat bid. Shown
above is the gas fired Conditionair (Model
GBC90-H). AGA-approved for close clear-
ance application—only 25" x 25" x 67",
Why not call your Delco-Heat distributor
today? Or write: Dept. ABH, Delco Appli-
ance Division, General Motors Corp.,
Rochester 1, N.Y. In Canada, Delco-Heat,
Toronto 13, Ontario.

For a good dedl ...
deal with DELCO

- - . a complete line of automatic oil and gas fired conversion burners, Conditionair forced warm
air furnaces and heating and cooling units, boilers, water heaters and electric water systems.

AMERICAN BUILDER
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What Is Prefabrication?

HE first white home builders on this continent fabri-

cated everything they used from the raw materials

available in the forests, mines and pits that were
situated as near the job site as they could find. The
manufacture of all building materials was a master
builder’s job-site responsibility. Over the years, one after
another of these manufacturing processes has been trans-
ferred from the job site to the factory. And the home
builder has become less and less a manufacturer. and
more and more an assembler and an organizer. Lumber
and lumber products were the first to be taken from the
job site to the mill. Then followed glass, hardware,
screens, paint and a host of others. The entire evolu-
tionary process was accomplished in the interest of
proved economy in building.

Each one of these transitions was in itself a prefabri-
cation or, more appropriately, a factory fabrication de-
velopment. Each one was met with resistance, but the
undeniable economies in controlled and engineered mass
production have always silenced resistance eventually,
because the public recognized and demanded the quality
and price advantages of branded, advertised merchan-
dise. Almost without exception it is superior to the in-
dividual craftman’s rule-of-thumb product.

Today, we again have what we mistakenly call a pre-
fabricated house. In the first place it is not prefabricated,
and in the second place it is not a house. It is another
transfer of a job-site process to a factory, and the fac-
tory does not produce a house. Tt produces factory-fabri-
cated wall, roof, ceiling, floor and partition panels, and
thus takes another phase of job-site manufacture into
the factory.

There is nothing new about the idea. Tt has been
attempted many times before, and has always failed
chiefly because of conditions that do not now exist.
There is small likelihood that it will fail this time—
within limits.

There are two basic questions to be answered. The
first concerns the stage at which factory fabrication
ceases to be an economy, or ceases to get acceptance.

This industry provides shelter, at minimum cost, for
low-income families; homes at moderate cost for middle-
income families; and houses at high or great cost for
high-income families. The first group demands total or
near total job-site assembly of mass-produced parts. The
second asks compromise with custom items for as much
individuality as the pocketbook permits. The third will-
ingly pays for the highest degree of individuality in de-
sign and materials. So-called prefabrication is here to
stay in the lowest price class, and probably has a limited
place in the second class. Currently, it has little or no
place in the top bracket.

The second question has to do with whether the panels
can be produced and marketed more economically in a
central factory serving a large area, or in hundreds or
thousands of small retail lumber and building material

" yards. Many lumber dealers are joined by both large

and small builders in the belief that the lumber dealer,
fabricating panels locally for local builders, has the call.
The Lu-Re-Co house developed by the Small Homes
Council of the University of Illinois for the Lumbermen’s
Research Council, and promoted by National Plan Serv-
ice will go far to help provide an answer. An informal
joint committee of builders, dealers, architects, engineers,
research specialists and manufacturers brought together
by American Builder is studying the problem.

Traditional American initiative spurred by open com-
petition will provide an answer, which probably will
bear little resemblance to anything being done today.
But, the answer, when it is found. will be another signif-
icant advance in the interest of providing the public
with more house for its money. In the meantime it be-
hooves builders, dealers and manufacturers to watch
every step in the research and development with extreme
care. No one who does watch it will go out of business.
On the contrary, there will be more to produce, dis-
tribute and assemble, to and for more people. The ques-
tion is not whether so-called prefabrication will stay.
The question is, how far can it go, and what final form
will production, distribution and assembly take?

Publisher, C. J. Wageman
Editor, Edward G. Gavin
Managing Editor, Lyn E. Arent

Associate Editor, Donald F. Coenen. Feature Editor, Welden Reynolds.
Associate Architectural Editor, W. F. Koelling.

Western Editor, W. C. Rodd.
Assistant Research Director, Constance Nicolai.

Field Editor, J. L. Zar.
Assistant Editor, H. Louis Purdy.
Research Director, W. S. Gaskill.
Legal and Tax Consultant, John F. McCarthy.

Art Editor, George M. Clark.

Architectural Editor, Arthur V. Hansen.
Assistant to the Editor, Margaret C. Carroll.
Eastern Editor, Joseph B. Mason.
Director, Home Plan Service, Ralph E. Westerman.
Architectural Consultant, W. T. Anicka.
Chief Draftsman, J. T. Froh.

Editorial Office, 79 W. Monroe St., Chicago 3, Ill.

Every effort will be made to return material

submitted for

possible publication (if accompanied by

stamped, addressed envelope), but the editors and the corporation will not be responsible for loss or damage.

JULY 1954

News Editor, Garrett Winter.



ROBERT P. GERHOLZ, Prominent Flint, Mich., Builder

“HOMES SELL THEMSELVES when they’re built with nationally
advertised products. Very often, the prospect is so impressed with the name-
brand materials that he actually helps us make the sale. And we found
that this is particularly true of the name brands advertised in The
Saturday Evening Post, because most of our customers read those ads.
That’s why we’ve used 16 Post-advertised products in the past year alone.”
(Manufacturers of building materials, equipment and fixtures place more
advertising dollars in the Post than in any other consumer magazine.)

I'he Saturday Evening

POST

-gets to the heart of America

AMERICAN BUILDER




hrisk building pace continues

In each of the last five years,
starts of new non-farm dwelling
units exceeded a million. Although
due to a decrease in public housing,
starts for the first four months this
year were slightly under last year,
prospects are that increases during
the latter part of 1954 will push
starts well over a million units.

The 1950 Census of Housing re-
ported 46 million dwelling units in
the United States. By the end of this
year at least six million new dwel-
ling units will have been added,
bringing the total to 52 million.

Currently, sales ‘of automobiles
and appliances are declining, but the
housing market continues good in
almost all localities. An increased
supply of mortgage money makes
easier financing terms possible.

Any of the current issues of
American Builder shows the reason
. for the high level of housing demand
—more house for the money. Last
month a commodious split-level was
-pictured in New Jersey at $17,000;
a spacious L-shaped ranch house in
the Cincinnati area at $20,500;
homes in a large project in Louis-
ville sell at $12,500 to $30,000. A
precut house is available in South
Bend designed to sell for $6,195, lot
included. In California, a three-bed-
room house with a large patio sells

for $7,495.
Builders Cautioned

Roy Wenzlick, the real estate
analyst of St. Louis, Missouri, cau-
tions that the biggest single danger
to the real estate and residential
construction market lies in the pos-
sibility of overbuilding. He believes
that if we are going to continue to
build a million or more houses a
year, some of them—perhaps 200,-
000 to 250,000—should be replace-

ment units of obsolete housing.

JULY 1954

Some of the larger cities are push-
ing their plans to eliminate slums,
but much greater activity is needed.
Owners of still serviceable older
houses are being urged to remodel
them to bring them up to today’s
standards.

There is evidence that the housing
market is buoyed up by the increase
in the number of households main-
tained by older persons with no rela-
tives sharing their houses. A census
report just released estimates an in-
crease of 3.0 million households be-
tween April, 1950, and April, 1953.
Of the increase, only 1.6 million
were husband-wife households. The
increase in the number of house-
holds where no relative shared the’
house was 1.4 million. This points
to a need for small dwelling units
that will serve one or two people.

REND) R

The record shows steady activity
in the building of new commercial,
institutional and industrial build-
ings. These commercial and insti-
tutional buildings are required to
serve rapidly expanding communi-
ties of new homes.

Decreases in this type of building
during 1951 and 1952 were due to
the controls of the National Produc-
tion Authority. In 1953, after the
removal of controls. most types of
non-residential construction showed
substantial increases. Exceptions are
new store buildings and public gar-
ages, which are not being built in as
large numbers as in 1950.

There is steady activity in the
construction of new churches. The
number of new educational build-
ings is increasing. Both are required
to serve our expanding population.

BUILDING CONSTRUCTION—THE FIVE YEAR RECORD

Commercial Bldgs. ™

Five Year
1949 1950 1951 1952v 195377 Average

Non-farm Dwelling

Units Started

One-family 794,300 1,154,100 900,100 | 942,500 936,000 945,000
Two-family 36,500 44,800 40,400 45,900 40,000 41,500
Multi-family 194,300 | 197,100 150,800 | 138,600| 124,000| 161,000
Total 1,025,100 |1,396,000 {1,091,300 {1,127,000 (1,100,000 |1,147,500

Stores 29,250 31,526 21,846 22,817 22,900 25,596
Public Garages 3,154 2,805 2,296 2,099 2,100 2,491
Service Stations 4,201 5,446 3,092 3,635 4,700 4,215
Offices and Bank
Buildings 2,381 3,310 2,549 3,151 3,900 3,058
Amusement Bldgs. 2,578 2,404 1,439 1,529 2,300 2,050
Institutional Bldgs. *
Churches 3,453 3,669 3,276 3,106 3,400 3,380
Educational Bldgs. 2,677 2,976 2,173 2,661 3,600 2,817
Other Institutional
Buildings 1,090 1,315 997 1,017 1,100 1,104
Public Buildings 834 685 537 695 850 720
Industrial Buildings™
Factories & Workshops 6,917 8,059 8,081 7,765 8,386 7,842
Public Works Bldgs. 1,370 1,297 1,207 1,278 1,500 1,330
*Number of permits issved in urban areas only. Source of Data: Bureau of Labor Statistics-
7
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when you build >

a better home with
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HARDBOARD
THE HOT PRESSED DOUGLAS FIR HARDBOARD OF A MILLION USES . . .

Build Allwood Hardboard into your
next job. Be convinced of the economy,
convenience and versatility of this supe-
rior building material. Cut costs on

<>
=
N

: S

=

walls, ceilings, underlayment, soffits, sid-
ing and outbuilding construction.
Allwood Hardboard is the ideal fac-
ing material for concrete forms, too. Use
it over and over again for big savings!
Check with your dealer TODAY. If he
does not stock Allwood Hardboard, send
us his name. Our jobber will call on him.

Hard, Smooth, Durable —

Allwood resists abrasion and moisture, won't
delaminate. Maintains dimensional stability.

Won’t Shatter, Split or Crack —
Grainless — equally strong in both lateral
dimensions. Nail it—saw it—work with ordi-
nary woodworking tools. It works like woed
because it is wood.

Finishes Easily —

Hard, smooth surface speeds brushwork, makes
finish look better. Won't chip or peel off.

Hardboard Division
DEE, OREGON

g
//
LUE — for your customers

Speed the job with
John Day Pcchkcged Trim
1 for doors and windows. Grade A Ponderosa

Pine delivered factory-fresh. See your dealer, or

write for complete information.

Oregon Lumber Company

&T,M, Oregon Lumber Co,

AMERICAN BUILDER



“A salute to those who made it possible” *

OF BUILDING
PRODUCT
LEADERSHIP

Fenestra Super Hot-Dip Galvanized
Industrial Steel Windows have just been
installed in this Hytron Midwest Plant,
Kalamazoo, Mich. Engineer & Contractor:
Miller-Davis Co., Kalamazoo.

They'’ve just finished installing
an annual saving here

These Fenestra® Super Hot-Dip Galvanized Industrial
Steel Windows cost no more than regular steel windows
with two inside-outside field coats of paint! And they will
probably never need painting. That’s a saving of thou-
sands of dollars in paint and painting labor—every few
years—for the life of the building.

Fenestra has the only plant and equipment in America
especially designed for the highly specialized job of
window galvanizing. For complete details on Fenestra
Super Hot-Dip Galvanized Industrial Steel Windows,
call your Fenestra representative—he’s listed in the phone
book yellow pages—or write the Detroit Steel Products
Company, Dept. AB-7, 2260  East Grand Blvd., Detroit
11, Michigan. ®

* Your desire for windows of strong material that would

RITTLE - GALVANIZING

FENESTRA
SUPER-GALVANIZING

BEND TEST shows why Fenestra Steel Windows are called Super
Hot-Dip Galvanized. When two pieces of galvanized steel are
bent, then straightened, some types of galvanizing crack open,
leaving the steel vulnerable. The Fenestra piece stays protected.

SUPER HOT-DIP

resist rust, resulted in Fenestra Super Hot-Dip Galva- r GALVANIZED INDU STR'AL
nized Industrial Steel Windows —a great c!dvancemenf e gs ” STEEL WINDOWS .

in building products.

JULY 1954



A e v
piad 2 L i
21 o oM | bep room ’ :
® o o é 2% 108 S ]
! /]
b R |
N o
in f bled h i
in ractory-assemble ouses ¢ { 0 zoon i owne |
G oo e L 20w W
e
g - 1
. I Ve T LN s
Tempted to look into factory-assembled houses but wo A A
hesitant because you think they lack the eye-appeal to sell?
. 912 Square Feet of floor space
Then, you should see the new line of Pollman Homes. A - : )
generous sized living room with handsome window-wall—
Designed by Richard B. Pollman these hOl'neS are plenty of storage and closet room. Note dining area on end
i 2 f . of living room—and the entrance provided by bookshelf room-
typlcal of the Clean, modern, ground-huggmg lines and divider—3 bedrooms—shoulder-high windows permit wide
. N . Y choice of furniture arrangement. B t or non-b t
careful attention to maximum livability that have models. Several distinctive elevations—wide choice of ex-
d hi f A oy 1 d . terior treatments.
made him one o merica’s most popular designers. "Pollman Homes fabricated structural units

commended by Parents’ Magazine,"

Built of the finest quality materials and to conventional
standards—Pollman Homes also meet FHA and VA
requirements. Why wait? Write today! We will be glad to
send you complete information about Pollman Homes or
have a factory representative call at your convenience.

THE THYER MANUFACTURING CORP,

2854 Wayne Street 515 E. Yazoo Street, Dept. 5
Toledo 9, Ohio Jackson, Miss.

AMERICAN BUILDER



® LOCAL NEWS
® FORECASTS

e NEW TRENDS NORTHERN areq .

FEARS THAT NEW SAFEGUARDS may tend to
drive lenders from Title I to conven-
tional loans are groundless, in the
opinion of FHA Commissioner Norman P.
Mason.

Appearing at a joint Producers'
Council and American Institute of
Architects meeting in Boston June 14,
Mason declared that safeguarding Title
I against abuses will improve, not
impede, the program. Substitution
of private for government-sponsored
programs, he added, would be "most wel-
come" if private lenders are willing
to finance home improvements and re-
pairs with an interest rate comparable
to that under the government-guaran-
teed program.

"The private industry approach
is always best," he said. "FHA works,
as you know, only to permit the private
lending program to serve the public
at a low cost."

TODAY'S TYPICAL HOME BUYER in Indian-
apolis wants a one-story brick house
with three bedrooms, one and one-half
baths, garage and basement in the
$15,000-$20,000 range, according to
a survey conducted by Butler University
and the Indianapolis Times.

Average buyer, the study found,
is a few years under 40, with a non-
working wife and two children, has a
salary between $5,000 and $7,500.

30 per cent down payment and terms ap-—
proximating $85 a month.

As to site, he's most interested
in transportation convenience, near-
ness to shopping centers and size of
lot, before his concern for school and
church location, drainage problems
or a good view. He prefers the living
room in front, a separate dining-room
and would like summer cooling.

JULY 1954

KEEP AN EYE ON FINANCING THIS FALL is
the watchword around conservative
Chicago mortgage market. Talks by
mortgage banking authorities at a late
spring meeting of the Chicago Metro-
politan Home Builders Association in-
dicated that while the financing pic-
ture is now quite bright all over the
country and may still improve, the
current "easy" market may end in Sep-
tember or October.

Their reason? Large investors
trying to £ill their portfolios as much
as possible before enactment of the
new housing legislation.

3,000 HOMES IN TWO YEARS is goal of
Robert A. Loftus who recently announced
he would build Greater Cleveland's
largest single development of private
homes and apartments on a two-square-
mile suburban site.

Loftus was a developer of Cali-
fornia's new city, Lakewood, and spon-
sored several Cleveland apartment
buildings. He said he would start the
program late this year with the expec—
tation of revolutionizing the city's
building industry.

Meanwhile, several Cleveland
business and industry leaders are en-
deavoring to interest others in sup-
porting a city development foundation
to foster urban redevelopment.

First venture is construction of
a 400-family apartment group on a 19~
acre site offered by Republic Steel.
This would be used to relocate families
now living in slum areas.

Foundation sponsors are pat-
terning their program on that of the
Allegheny Conference on Community De-
velopment, which planned Pittsburgh
billion-dollar building and park pro-
gram in its Golden Triangle.

11-N



The Specific Answer For Builders With Particular Needs

Themm Custom Range Line

FOR ULTRA MODERN CUSTOM KITCHENS

Incorporating the fine features that have
, always maintained Hotpoint’s leadership
in the range industry, this custom, sec-
| tionalized electric range offers an entirely
= new concept for modern kitchens. With
separate built-in ovens and custom sur-
face units, both carrying the approval of
the underwriters’ laboratory, here is your
opportunity to provide the maximum in
modern electric kitchen equipment.

Super=-30 Range Line
FOR MORE EFFICIENT SMALLER KITCHENS

Where kitchen space is at a premium,
Hotpoint’s Super-30 Range line provides
the answer These are not just 30-inch
ranges—but a feature-packed 30 inches.

Presented in three distinctive models,
they have the de luxe features of 39-inch
models packed into a range just 30 inches
wide. They offer unsurpassed usable ca-
pacity for three-rack baking,compartment
broiler, roto-grill with removable barbecue
skewer, color-keyed pushbutton cooking,
raisable thrift cooker with Golden Fryer
French-fry unit, plus super-Calrod® sur-
face units.

Write to Hotpoint Builder Division for
A.l.A. specifications on these and all
other Hotpoint appliances.

RANGES © REFRIGERATORS ® DISHWASHERS ® DISPOSALLS® o FOOD FREEZERS © CABINETS ® AUTOMATIC WASHERS
: CLOTHES DRYERS ® ROTARY IRCHERS ® AIR CONDITIONERS © DEHUMIDIFIERS :
HOTPOINT Co. (A Division of General Electric Company) 5600 West Taylor Street, Chicago 44, illinois .
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Roamin’ the North—

Milwaukee Mayor Zeidler has
served notice on builders that the city
would “inevitably” follow the exam-
ple of most other large cities in re-
quiring subdividers to pay full cost
of street, water and sewer installa-
tions in new subdivisions. More than
11 square miles were annexed since
March. . . . Cincinnati’s College Hill
area is site for 150-home develop-
ment in which Hervey H. Richmond
plans to air condition all units, priced
from $20,000 to $35,000. . . . Detroit
suburb of Farmington has its biggest
home drive in quarter century, led by
new 400-unit Bel-Aire Hills. Rose-
Hill Builders (Abe Green and Aubrey
H. Ettenheimer) opened project with
models priced at $13,300 up; sold 53
the first five days. . . .

Day af the Races—

ABC Construction Corporation’s
John E. Bauer conducted a chartered
bus tour of Indianapolis housing with
15 out-of-state members of NAHB in
tow, after which they went in a body
to the Speedway to watch the 500-
mile Memorial Day auto race. In the
group were Don E. Vestal, Franklin
L. Burns and Lou Carey, Denver; Al
Balch and V. O. Stringfellow, Seattle;
Joe Haverstick and William A.
Simms, Dayton; E. J. Burke Jr., San
Antonio; Ned Cole, Austin, Texas;
Dale J. Bellamah, Aubuquerque,
N. M.; Martin Bartling, Knoxville,

Golden Anniversary

Tenn.; Henry Fett, Royal Oak, Mich.;
Robert Gerholz, Flint, Mich., Robert
R. Schreider and E. J. Platt, Canton,
Ohio. Milford T. Schick, for
three years executive secretary of
the Evansville HBA, Ind., has re-
signed to go into the oil business.

Utica, N.Y., HBA Formed—

Frank P. Tufaro of Westchester,
president of the New York State
HBA, joined with Albert E. Bartlett,
national regional vice president from
Syracuse, and Leo Byrnes, secretary
of the state body, at Utica, N. Y., late
in May to help organize a new NAHB
chapter having jurisdiction over
Oneida and Herkimer counties. .
Recently organized Duso HBA,
named after initials of four New
York counties (Dutchess, Ulster, Sul-
livan, Orange) it serves, has named
Dominick Brancato of Poughkeepsie
as its first president. . . . Long Is-
land Home Builders Institute recently
publicized that private builders have
erected 295,000 houses since the war
to house a million persons with a “Mr.
and Mrs. One Million” contest. This
figure was arrived at by using.the
Census figure of 3.4 persons per unit.
Builders were asked to submit names
of all buyers during the week No.
295,000 unit was to be finished. Win-
ning couple was drawn from these
names, given a two-day whirlwind
tour featuring radio and television
performances, various other awards

i . i
Faye Emesson interviews “Mr. and Mrs.
One Million” on her radio program, as
Long Island Home Builders Institute’s
treasurer, Charles Jaeger, and president,

Walter G. Stackler, look on

including a June weekend at Montauk
Point. . . .

Bronx, N. Y., HBA has started its
own compensation safety plan, organ-
ized by George C. Arcaro, chairman
of the insurance committee. Group
plans third annual dinner-dance Oct.
23 at New York’s Hotel Commodore
under direction of Lawrence Imarata.

. . N.J. Shore Builders Assn. held
recent ‘“ladies night” meeting, at
which exec. secy. Jack B. Little in-
troduced members of chapter’s newly
formed auxiliary. . . . Chicago Metro
HBA, getting set for 11th annual
golf outing, picked a larger country
club this year to handle anticipated
record crowd. . . . Madison, Wis,, is
considering a 600-acre subdivision.

Acclaimed at Rochester

Harvey J. Stowe, merchandise manager of A. W. Burritt Co.,
Bridgeport, Conn., dealer, accepting scroll from Benjamin Pat-
terson III, vice president of Patterson-Sargent Co.. paint manu-
facturer, to commemorate 50-year association of their firms.
Later Arthur Clifford (left), Burritt vice president and Bridgeport
Chamber of Commerce president, presented plague made up of
rare woods to Patterson

JULY 1954

Judges inspecting winning entries in scale model home contest
sponsored by Rochester (N. Y.) Home Builders Association.
From left: Thomas H. Hawkes, vresident, Rochester Savings
Bank:; William J. Clark. FHA administration officer: Charles R.
Dalton, Universiiy of Rochesier; Mrs. Mary Davis Gillies,
McCalls Magazine; Arthur M. Windsor, past president of the
Rochester Association; Jerome Wood, architect
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New Loleman gas wall
sell low-cost

No special construction—

They fit any home, new or old—

flat top, standard roof,

one- or two-story residences;

hasement or slab-floor construction

The biggest selling, best advertised, and by
far the most popular wall heater available.
Because it fits smoothly between standard
2” x 4" centered studs, it is ideal for instal-
lation in new homes as well as existing con-
struction that is to be modernized.

Requires no basement, special excavation or
“duct work. Beautifully styled and a real space-
saver in small homes, upstairs rooms, base-
ments, tourist cabins, etc. Also available in
Dual Wall Models to heat two separated areas
at the same time. Install them singly to heat
a few rooms or use multiple installations for
zone-heating larger residences. Write us and
we’ll have our nearest distributor work out
cost to your specifications. The Coleman Com-
pany, Inc., Wichita 1, Kansas.

AMERICAN BUILDER



fheafers cut your cosis -
fomes faster | L=

NEW LOW PRICES
ON
COLEMAN FLOOR FURNACES

OIL GAS LP-GAS

Flat Register and Dual Wall
Models to fit low-cost
specifications

fast, easy installation

”[WSHURT ECONOMIZER

puts more heat into room

Fits in wall above the heater.
Reclaims heat from flue area
and returns it to the room.
Short enough to fit flat roof,
goes in buildings with attic

or upper stories.

NEW

DIRECTIONAIR BLOWER
completely automatic with
new Fan and Limit Control

Complete in-floor furnaces that need
no basement, no air ducts. Like Coleman
Wall Heaters, they can be used singly
or in multiple installation for zone heat-
ing. The famous Coleman Shalloflow
is the industry’s shallowest gas model.

Delivers tempered warmth
clear to the floor. Increases
circulation, prevents cold-floor
discomfort. New Fan and
Limit Control automatically
regulates operation of

burner and blower and

economizes on fuel. THE COLEMAN COMPANY, INC.

Dept. 500-1-AB, Wichita 1, Kansas
Please have a Coleman distributor give me
full information on Coleman Wall Heaters
and Floor Furnaces.

Comfort costs so little with a Zame
Firm
Street
Equipment AGA approved or listed with Underwriters’ Laboratories City. one State
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AUTHORIZED R-O-W DISTRIBUTORS:

CONNECTICUT
GENERAL WOODCRAFT COMPANY, INC.
North Bergen, New Jersey and Lowell Mass.
DISTRICT OF COLUMBIA
DEALERS WAREHOUSE SUPPLY CO., INC.
Arlington, Virginia
ILLINOIS
V. E. ANDERSON MFG. CO., INC.
Owensboro, Kentucky
IMSE-SCHILLING SASH & DOOR CO,
St. Louis, Missouri
ReOoW WINDOW COMPANY
Joliet, Illinois
INDIANA
V. E,ANDERSON MFG. CO., INC.
Oweusboro, Kentucky
ReOeW WHOLESALE DISTRIBUTORS, INC.
Norwood, Ohi
ReQeW WINDOW COMPANY
Joliet, Illinois
owA
ANDREW A. KINDEM & SONS, INC.
Minneapolis, Minnesota
WISCONSIN WINDOW UNIT COMPANY
Merrill, Wisconsin
KANSAS
MARTIN MATERIAL COMPANY
Kansas City, Missouri
MAINE
GENERAL WOODCRAFT COMPANY, INC.
Lowell, Massachusetts
MARYLAND
DEALERS WAREHOUSE SUPPLY CO., INC.
Baltimore, Maryland

MASSACHUSETTS
GENERAL WOODCRAFT COMPANY INC.
Lowell, M. tsand S ady, N. Y.
MICHIGAN

FLINT SASH & DOOR CO., INC.
Flint, Saginaw, Michigan
PORTER-HADLEY COMPANY
Grand Rapids, Michigan
ROYAL OAK WHOLESALE COMPANY
Royal Oak, Michigan

MINNESOTA
ANDREW A. KINDEM & SONS, INC.
Minneapolis, Minnesota

MISSou
IMSE- SCHILLING SASH & DOOR CO.
St. Louis, Missouri
MARTIN MATERIAL COMPANY
Kansas City, Missouri

NEBRASKA
THE SOTHMAN COMPANY
Grand Island, Nebraska

R:0-W windows outsell all competitors.
This leadership has been built on the
public demand for windows with the
patented R« O-W lift-out feature—plus
quality construction and fair price.

See your local lumber dealer or write
R.OW. SALES CO. 1334-66 ACADEMY AVENUE - FERNDALE 20, MICHIGAN

R*0°"W is the registered trade mark of the R.0.W. Sales Co.
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AUTHORIZED R-O-W DISTRIBUTORS:

NEW HAMPSHIRE
GENERAL WOODCRAFT COMPANY, INC.
Lowell, Massachusetts

NEW JERSEY
GENERAL WOODCRAFT COMPANY, INC.
North Bergen, New Jersey
ReQeW DISTRIBUTORS
Rocky Mount, Virginia

NEW YORK
GENERAL WOODCRAFT COMPANY, INC.
North Bergen, New Jersey and Schenectady, N.Y.
A. ROBERSON & SON, INC.
Binghamton, New York
THE WHITMER-JACKSON CO., INC.
Buffalo, Rochester, New York

NORTH DAKOTA
JACK R. KINNARD & COMPANY
Minot, North Dakota

OHIO
FABROW MFG., INC.
Toledo, Ohio
THE MAHONEY SASH & DOOR COMPANY
Canton, Youngstown, Ohio
ReOeW WHOLESALE DISTRIBUTORS, INC.
Norwood, Ohio

PENNSYLVANIA
ADELMAN LUMBER COMPANY
Pittsburgh, Pennsylvania
ReOeW DISTRIBUTORS
Rocky Mount, Virginia
A. ROBERSON & SON, INC.
Binghamton, New York

RHODE ISLAND
GENERAL WOODCRAFT COMPANY, INC.
Lowell, Massachusetts

SOUTH DAKOTA
WATERTOWN SASH & DOOR COMPANY
Watertown, South Dakota

VERMONT
GENERAL WOODCRAFT COMPANY, INC.
Schenectady, New York

WEST VIRGINIA
ReOeW DISTRIBUTORS
Rocky Mount, Virginia

WISCONSIN
WISCONSIN WINDOW UNIT COMPANY
Merrill, Wisconsin

CANADA
D. PORTER & SON
Stellarton, Nova Scotia, Canada
BELTON LUMBER COMPANY
Sarnia, Ontario, Canada
OSHAWA BOX & LUMBER, LTD.
Oshawa, Ontario, Canada

Builders know that only the homes with
extra features are selling, today. Few plus
values are as easily demonstrated

as R-0-W windows. Homes with

R0 +W windows sell faster.

See your local lumber dealer or write
ReO.W. SALES CO. 1334-66 ACADEMY AVENUE . FERNDALE 20, MICHIGAN

R*O*W is the registered trade mark of the R.0.W. Sales Co.
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Profits for you...in all thats

luxury features

18

/ ONE-PIECE Construction!

Bowl Overflow Protection! }
W ater-Saving Feature!

Space-Saving 18" Width!

FIRST

with these

The most completely new water closet presented to
America’s construction and plumbing industry in more than
20 years. . .the Casette #1250 is the first to provide all these
luxury features at a moderate price. A fixture you can
offer with pride. .. that will build your profits and reputation
with every installation. For the Casette and other Case
quality plumbing fixtures, consult the “Yellow Pages” for
your Case distributor or write W. A. Case & Son Mfg. Co., 1853-1954

33 M‘din St., Buffalo 3, NeW York. *PATENT APPLIED FOR
AMERICAN BUILDER

Qur 101st Year



building weather for July

An exclusive American Builder service
prepared by Irving P. Krick, Ph.D., and Staft

Special climatic studies were
made for selected cities in
each area to determine
AVERAGE and LAST YEAR
Operational ~ Days.  ESTI-
MATES are generally appli-
cable to each area. Precipita-
tion and temperatures ex-
treme enough to stop outside
work have been forecast as
number of NON-operational
days. Naturally, inside work
may on occasion proceed even

AREA3

siwrs [l
o ITWARI

PRECIPITATION
15 20

10
shwrs | s:vrs
g ARM

25 30 °

cooLi

TEMPERATU

Temperatures in July, 1953,
were recorded at or slightly
above the normal. Rainfall to-
tals also averaged slightly above
normal with several Indiana
and Ohio locations receiving
well above normal amounts.
Outdoor construction activity
was frequently interrupted, pri-
marily due to the occurrence
of rainfall amounts in excess of
the critical value. Temperatures

through
spells shown.

NORTH: With the exception of Area 5, the North region
of the United States will enjoy better than average working

weather.
AREA 1

PRECIPITATION
15 20 25 30

TEMPERATURE

July of 1953 was rather pleasant
in Area 1 as temperatures aver-
aged near or slightly below sea-
sonal levels. Rainfall showed
considerable east to west varia-
tion, however, with very dry
conditions in the Dakotas and
wet weather in Minnesota and
Wisconsin. For July of 1954,
working weather is expected to
be uniformly good over this re-
gion. Above normal tempera-
tures and below normal rainfall
totals are in prospect. Scattered
showers and thundershowers
may temporarily delay outdoor
construction on a local basis.

PRECIPITATION
15 20

25 30
SHWRS
| WARM
TEMPERATURE
Better than average working

weather is in store for Area 2
during July, 1954. Temperatures
are expected to average above
normal throughout all five states.
Largest departures from normal
will develop in the Nebraska-
Kansas region. As compared
with the usual precipitation,
July’s rainfall totals will be
deficient. Showers and thunder-
storms will characterize the
month’s storm periods. Last year
in July, about normal tempera-
tures prevailed.

Tornadoes And Your Life

You must not only act fast but know
what you are going to do before the tor-
nado strikes.

One of the safest places during a tor-
nado is the cyclone cellar or storm cave
that is associated with many farm houses
of the Middle West. Those who have seen the destructive
power of a tornado do not hesitate to construct one of
these cellars in their yard.

The next best place is the southwest corner of the base-
ment of a frame house. Basements of brick houses are
potential death traps. If you are unable to reach the base-
ment or should live in a brick home, the best place is
under a strong table or even a bed. This gives some protec-
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Krick

the cold and wet

A

ESTIMATE

for July, 1954, will be above
normal while precipitation to-
tals will be generally below
normal. Better working weather,
therefore, should be anticipated.

PRECIPITATION
15 20

5 10

cooL

TEMPERATURE
During July of this year, out-
door comnstruction activities will
enjoy slightly better than usual
working weather. Temperatures
for the month are expected to
average near normal. Rainfall
totals also are likely to be about
normal during the period, al-
though amounts in excess of
the critical value will account
for most of the operational in-
terruptions. Last year in July,
Area 4 experienced similar
weather conditions. Thus, the
number of days free of weather-
restrictions probably will equal
that observed in July, 1953.
PRECIPITATION
15 20 -

Rainfall amounts are expected
to exceed normal during July,
1954, particularly in the middle
and northern New England re-
gions. The occurrence of opera-
tional days, therefore, will be
less frequent than is usual for
July. Temperatures generally
will be below normal, chiefly
due to considerable afternoon
cloudiness resulting in reduced
maximum values. Last year in
July, builders in Area 5 ob-
served working weather less
favorable than the normal.

TIONAL DAYS

oPE

e Timing of weather events is indicative of tren_ds. Don’t
expect precipitation on every day of the period indicated.

tion from falling objects. Under no condition remain
standing for you will then be a target for flying glass and
debris. There is one account of a woman who came safely
through a tornado by crawling into a bathtub and pulling
a mattress over herself.

If you are in an automobile you should be able to outrun
a tornado, as they seldom travel more than fifty miles an
hour and usually much less than that. Take a road at
right-angles to the storm’s path if possible.

Let us look over a few consoling odds regarding these
storms. They differ from state to state and yet we should
pick a state with a fairly high frequency of storms, ITowa.
A man can live to be sixty-eight years old in this state
and have only one chance in 1,203 that a tornado would
strike within a mile of his house in any given year.
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ARE YOU THE
SMARTES

20

IF YOU ARE, you're already a member of the local
Home Builders Association.

If you aren’t, perhaps you're interested in these
comments:

Says a home builder in Minnesota, “Our local
HBA has been a God-send. B.A. (Before Associa-
tion), if one builder approached another on the street,
one of them would cross to the other side for fear
that something he knew would rub off on the other
fellow. Now they greet each other and exchange the
latest dope.”

Says a home builder in New Jersey, “I didn’t
join primarily to make money—but every meeting or
Convention I attend teaches me something that
makes money for me.”

Says a home builder in Oklahoma, “I was years
behind in house design until I started reading NAHB
bulletins. Now I don’t take my hat off to anyone on
the way my homes stack up for looks, location, qual-
ity or salability.”

Says an associate member in Ohio, “Membership
has been profitable. I now know many of my custom-
ers by their first names, I eat with them, and talk with
them on a basis I could never reach before. I'm im-
pressed with the seriousness with which they ap-
proach their common problems—after all, they’re my
problems too.”

Active membership in NAHB is available to
qualified home builders and associates through their
local Association. To join, contact your local Associa-
tion. If none has been formed in your area, write to
the Membership Dept. for complete details.

NATIONAL ASSOCIATION OF HOME BUILDERS
1028 Connecticut Avenue, N.W., Washington 6, D.C.

o o

WHAT'S NAHB? An aggressive group of more
than 29,000 home builders, contractors and sub-
contractors, material suppliers, mortgage lend-
ers, realtors, architects, building material man-
ufacturers, all dedicated to a strong industry,
free from unnecessary controls. Organized on
national, state and community levels, it pro-
vides an effective means of voicing collective
opinions on local and national matters. Through
membership in your local Association, you auto-
matically become a member of the National
group.

ACTIVITIES OF NAHB. It represents you on
Capitol Hill and before federal legislative
groups; provides data on up-to-date design and
construction techniques, mortgage finance infor-
mation; engages in housing research; promotes
National Home Week and the Parade of Homes;
informs the public of industry activities through
press, magazine, radio and TV; sponsors slum
clearance programs, ‘‘trade secrets’’ meetings,
annual conventions and expositions; your local
association speaks for you at City Hall, at
local FHA and VA ofices.

NAHB provides these information services:

e Washington Letter—keeps NAHB members
posted on trends that will influence operations;
issued about three times monthly in concise,
factual form.

e Correlator—monthly publication for members
only, packed with Association news and infor-
mation.

° Housi'hg ... U. 8 A.—NAHB and Simmons-
Boardman Publishing Co., publishers of Ameri-
can Builder magazine, combined forces to
produce this interesting, informative, profusely
illustrated volume on the merchant builder and
the housing industry.

e Special Bulletins on new developments issued
as circumstances warrant.

e Technical Services Department conducts con-
tinuing research to ‘‘build a better house with
less money and fewer headaches’’; examines
new materials, construction techniques, land-
planning methods. The Trade Secrets House
was. a. product of this service available only to
NAHIB members.

AMERICAN BUILDER



AFFILIATED LOCAL ASSOCIATIONS
(Northern)

CONNECTICUT
GREATER BRIDGEPORT BUILDERS ASSOCIATION
37 Bolin Circle, Trumbull 19, Conn.
Telephone # BPT-3-7136
HOME BUILDERS ASSOCIATION OF HARTFORD
COUNTY, INC.
62 LaSalle’ Rd., West Hartford, Conn.
Telephone # Adams 3-4495
HOME BUILDERS ASSOC. OF GREATER NEW HAVEN
122 Melba St., Milford, Conn.
Telephone # Locust 2-1607

DELAWARE
HOME BUILDERS ASSOCIATION OF DELAWARE
503 South Maryland Ave., Wilmington 4, Delaware
DISTRICT OF COLUMBIA
H[)MES BUILDERS ASSOCIATION OF METROPOLITAN
WASHIN
Suite 303, 1757 K St., N.W., Washington, D. C.
Telephone # Republic 7-1174
ILLINOIS
CHICAGO METROPOLITAN HOME BUILDERS ASSOC.
130 W. Randolph St., Chicago 1, IlI.
Telephone # Franklin 2-9740
HOME BUILDERS ASSOCIATION OF DECATUR
1812 W. Forest, Decatur, III.
Telephone # 3-4451
PEORIA AREA HOME BUILDERS ASSOCIATION
3505 Prospect Rd., Peoria, IlI.
SPRINGFIELD HOME BUILDERS ASSOCIATION
319 So. 5th St., Springfield, 1.
INDIANA
ANDERSON HOME BUILDERS ASSOCIATION
Rm. # 15 Liberal Life Bldg., Anderson, Ind.
HOME BUILDERS ASSOCIATION OF MONTGOMERY
COUNTY
606 E. Main, Crawfordsville, Ind.
ELKHART HOME BUILDERS ASSOCIATION
320 S. Highland Ave., Elkhart, Ind.
HOME BUILDERS ASSOCIATION OF FORT WAYNE
4338 Drury Lane, Ft. Wayne, Ind.
EVANSVILLE HOME BUILDERS ASSOCIATION, INC.
1427 E. Division St., Evansville, Ind.
Telephone # 4-1520
MARION COUNTY RESIDENTIAL BUILDERS, INC.
206 Evans Bldg., 136 No. Delaware St., Indianapolis,

Ind.

Telephone # MA-1387

MUNCIE HOME BUILDERS ASSOCIATION

221 Hutchinson, Muncie, Ind.

Telephone # 2-1264

HOME BUILDERS ASSOCIATION OF NORTHERN
INDIANA

2801-9th Ave., Gary, Ind.

SOUTH BEND-MISHAWAKA HOME BUILDERS
ASSOCIATION

Box 61-B, RR #6, Ireland Road, South Bend, Ind.

Telephone # AM-3-5108

HOME BUILDERS ASSOC. OF INDIANA, INC. (State)

310 K. of P. Building, Indianapolis. Ind.

Telephone # Market 3281

lowa

HGPIIE BUILDERS ASSOCIATION OF OTTUMWA
lowa)

411 N. Milner St., Ottumwa, lowa

HOME BUILDERS ASSOCIATION OF CEDAR RAPIDS

1628 Park Ave., S.E., Cedar Rapids, lowa

Telephone # 3-9495

HOME BUILDERS ASSOCIATION OF DES MOINES

600 Mulberry St., Des Moines, lowa

Telephone # 8- 0236

HOME BUILDERS ASSOCIATION OF FORT DODGE

720-12th Ave., No. Fort Dodge, lowa

Telephone # Austin 4-642

HOME BUILDERS ASSOCIATION OF MASON CITY

109 East State, Mason City, lowa

QUAD CITY ASSOCIATION OF HOME BUILDERS

2434 Dugan Court, Davenpnrt lowa

Telephone # 3-505

HOME BUILDERS ASSOCIATI[)N 0F SIOUX CITY

434 Commerce Bldg., Sioux City, lowa

Telephone # 5-9730

IKANSAS
TOPEKA HOME BUILDERS ASSOCIATION
121 E. 8th St. Topeka, Kansas
WICHITA ASSUCIATIDN OF HOME BUILDERS
620 S. Minnesota, Wichita 2, Kansas
Telephone # AM 5-6273
MARYLAND
HOME BUILDERS ASSOCIATION OF MARYLAND
7 E. Lexington St., Baltimore 2, Md.
Telephone # PL 8- 532
MAINE
HOME BUILDERS ASSOCIATION OF MAINE
119 Exchange St., Portland, Maine
Telephone # 3-1786
MASSACHUSETTS
HOME BUILDERS ASSOC. OF GREATER BOSTON
7 Water St Boston 8, Mass.
Telephone # LA 3-2910
FRANKLIN COUNTY BUILDERS ASSDCIATION
12 Holland Ave., Greenfield,
HOME BUILDERS ASSOCIATION ‘OF BRISTOL &
PLYMDUTH COUNTIE
766 County St., New Bedford Mass.
SPRIgGFIELD HOME BUILDERS AND CONTRACTORS,

134 Chestnut St.. Springfield, Mas
MASTER HOME BUILDERS ASSOC. UF WORCESTER

151 Main St.. Worcester 8, Mass.
Telephone # 2.7392
MICHIGAN

MICHIGAN ASSOC. OF HOME BUILDERS (State)
307 American State Bank Bldg., Lansing, Mich.
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BATTLE CREEK ASSOCIATION OF HOME BUILDERS

717 Upton Ave., Battle Creek, Mich.

BUILDERS ASSOC. OF METROPOLITAN DETROIT

2316 Dime Bldg., Detroit 26, Mich.

Telephone # WO 3-1454

FLINT ASSOCIATION OF HOME BUILDERS .

1813 Bennett Ave., Flint 6, Mich.

GRAND RAPIDS HUME BUILDERS ASSOCIATION

800 Association of Commerce Bldg., Grand Rapids,
Mich.

HOME BUILDERS ASSOCIATION OF KALAMAZO0O

609 So. Burdick St., Kalamazoo, Mich.

Telephone # 5-1965

LANSING HOME BUILDERS ASSOCIATION

2012 Turner St., Lansing, Mich.

SAGINAW VALLEY BUILDERS ASSOCIATION

222 North Bates, Saginaw, Michigan

WASHTENAW COUNTY GENERAL CONTRACTORS,

INC.
823 Arlington Blvd., Ann Arbor, Mich.

INNESOTA

DULUTH HOME BUILDERS ASSOCIATION

414 Builders Exchange, Duluth 2. Minn.
MINNEAPOLIS HOME BUILDERS ASSOCIATION
1750 Hennepin Ave., Room B-15, Minneapolis, Minn.
Telephone # Lincoln-0531

ROCHESTER, CHAPTER OF NAHB

625-10th AVe., S.E., Rochester, Minn.

ST. PAUL HDME BUILDERS ASSOCIATION

79 Western Ave., Commodore Hotel, St. Paul 2, Minn.
Telephone # Elkhurst 1-004

WILLMAR CHAPTER OF NAHB

=

725 E. 4th St., Willmar, Minn.
MISSOURI
HOME BUILDERS ASSOCIATION OF GREATER
ICANSAS

4638 J. C Nlnhols Parkway, Kansas City 12, Mo.
Telephone # Jefferson 6-366

HOME BUILDERS ASSOC. OF GREATER ST. LOUIS
7 No. Brentwood Blvd., Clayton 5, Mo.

NEBRASKA
HOME BUILDERS ASSOCIATION OF LINCOLN
2263 ‘Y’ St., Lincoln, Nebr.
Telephone # 2. 3395
OMAHA HOME BUILDERS ASSOCIATION
4807 Military Ave., Omaha, Nebr.
Telephone # Atlantic 3-240

NEW HAMPSHIRE

BUILDERS ASSOCATION OF NEW HAMPSHIRE
71 Bruce Road, Manchester, N. H.

NEW JERSEY

NEW JERSEY HOME BUILDERS ASSOC. (State)

16 Park Place, Military Park Hotel, Suite 733,
Newark 1, N. J.

ATLANTIC HOME BUILDERS ASSOC. OF NEW JERSEY

Brighton Hotel, Atlantic City, N. J.

Telephone # 5-7493

HOME BUILDERS ASSOC. OF METROPOLITAN N. J.

Military Park Hotel Suite 733, 16 Park Place,
Newark 1, N. J.

Telephone # # Mark 3-0314

HOME BUILDERS 0F NORTHERN N. 1.

25 Essex St., Hackensack, N. J.

Telephone 4‘ Hubbard 7- 2733

NEW JERSEY SHORE BUILDERS ASSOCIATION

37 Atlant:c Ave., Manasquan, N. J.

Telephone # Manasquan 7-0502

HOME BUILDERS ASSOC. OF RARITAN VALLEY

46 Bayard St., New Brunswick, N. J.

HOME BUILDERS ASSOCIATION OF SOMERSET &
MORRIS COUNTIES

47 Oakland Place, Summit, N. J.

HOME BUILDERS LEAGUE OF SOUTH JERSEY

622 Cooper St., Camden, N. J.

HOME BUILDERS ASSOC. OF MERCER COUNTY

146 Hanover St., Trenton, N. J.

Telephone # Trenton 9-2555

NORTHWEST N. J. CHAPTER OF NAHB

P. 0. Box 131, Clinton, N. J.

NEW YORK
HOME BUILDERS ASSOCIATIUN OF ALBANY, INC.
105 Colvin Ave., Albany, N. Y.
BRONX HOME BUILDERS ASSOCIATION, INC
1280 East Gun Hill Rd., Bronx, Y.
Telephone # Kingsbridge 7-8181
CHEMUNG VALLEY HOME BUILDERS ASSOCIATION
57 East Market St., Corning, N. Y.
Telephone # Corning 2-1551
GENESSEE COUNTY BUILDERS ASSOCIATION
Box 364, Batavia, N.
LONG ISLAND HOME BUILDERS INSTITUTE, INC.
570 Fulton Ave., Hempstead, L. 1., N. Y.
Telephone # Hempstead 2-1103
NIAGARA FALLS HOME BUILDERS, INC.
210 Hancock Bldg. Niagara Falls, N. Y.
Telephone # 571
THE NIAGARA FRONTIER BUILDERS ASSOC., INC.
1106 Morgan Bldg., Buffalo 2, N. Y.
Telephone # Cleveland 1850
HOéVIUESEBUILDERS ASSOCIATION OF GREATER SYRA-

NC
220 East Washlngton St.,
Telephone # 76-6212
ROCHESTER HOME BUILDERS ASSOCIAT]DN
240 Powers Bldg., Rochester 14, N.
Telephone # Baker 5487
ROCKLAND COUNTY HOME BUILDERS ASSOCIATION
6 Elish Parkway, Spring Valley, N. Y.
HOME BUILDERS ASSOCIATION OF SCHENECTADY
2048 Coolidge Place, Schenectady, N. Y.

Syracuse 2, N. Y.

NEW YORK HOME BUILDERS ASSOCIATION (%tate)

64 Metropolitan Oval, Parkchester, Bronx, N
Telephone # T1Imadge 3-5300

SOUTHERN TIER HOME BUILDERS ASSOCIATION
102 Kelly Ave., Endicott, N. Y.

DUSO HOME BUILDERS ASSOCIATION

158 Grand St., Newburgh, Y

STATEN ISLAND HOME BUILDERS ASSOCIATION
150 StatenO(I’sland Y.

( UILDERS ASSOC. OF WESTCHESTER, INC.
We urne, Alger Court, Bronxville, Y.
Telephone - 7,‘ Bronxville 23908

OHIO
HOME BUILDERS ASSOCIATION OF GREATER AKRON
Rm. 634, Second National Bldg., Akron &, Ohio
Telephone # PO 2-2013
HOME BUILDERS ASSOCIATION OF STARK CO.,
243“:Montrose Ave., Canton, Ohio
Telephone # 5-0207
HOME BUILDERS ASSOC. OF GREATER CINCINNATI
907 +Union Trust Bldg., Cincinnati 2, Ohio
Telephone # GA-4242
HOME BUILDERS ASSOC. OF GREATER CLEVELAND

Allerton Hotel, E. 13th & Chester Ave., Cleveland 11,
hio -
Telephone # Cherry 1-2920

COLUMBUS HOME BUILDERS ASSOCIATION

16 E. Broad. St.; Suite 1300, Columbus, Ohio

Telephone # MA 1-397

HOME BUILDERS ASSOCIATION OF BUTLER COUNTY

1st National Bank “Bldg., Hamilton, Ohio

Telephone # 4-7079

LORAIN HOME BUILDERS ASSOCIATION

824 Highland Park Blvd., Lorain, Ohio

HOME BUILDERS ASSOCIATION OF NEWARK

Box 28, Newark, Ohio

HOME BUILDERS ASSOCIATION OF PORTSMOUTH

930 10th St., Portsmouth, Ohio

HOME BUILDERS ASSOC. OF MAHONING VALLEY

3119 Market St., Youngstown 7, Ohio

Telephone # Sterling 8-8222

HOME BUILDERS ASSOCIATION OF MANSFIELD

648 Coleman Rd., Mansfield, Ohio

MONTGOMERY COUNTY BUILDERS ASSOCIATION
132 N. Main St., Dayton 1, Ohio

Telephone # Mlchlgan 0323

NORTHWESTERN OHI0O CONTRACTORS AND BUILD-
ERS ASSOCIATION

793 Sereff Rd., Lima, Ohio

OHI0O HOME BUILDERS ASSOCIATION

111 East Gay St., Columbus 15, Ohio

Telephone # Fletcher- 3112

HOME BUILDERS ASSOCIATION OF SANDUSKY

111 East Gay St., Columbus 15, Ohio

Telephone # 3932

CLARK COUNTY HOME BUILDERS ASSOCIATION

Ohi]oh_Fucl Gas Co., 101 W. High St., Springfield,

io

TOLEDO ASSOCIATION OF HOME BUILDERS, INC.

332 Spitzer Bldg., Toledo, Ohio

HOME BUILDERS ASSOCIATION OF MARION

R. R. #1, Marion, Ohio

Telephone # 2-6660

PENNSYLVANIA

PENNSYLVANIA HOME BUILDERS

345 Fourth Ave., Pittsburgh, Pa.

THE HOME BUILDERS ASSOCIATION OF METRO-
POLITAN PITTSBURGH

345 Fourth Ave., Pittsburgh, Pa.

Telephone # AT 1-9534

HOME BUILDERS ASSOC. OF FAYETTE COUNTY

62 E. Main St., Uniontown, Pa.

HOME BUILDERS ASSOC. OF GREATER JOHNSTOWN

701 Belmont Ave., Johnstown, Pa.

HOME BUILDERS ASSOC. OF NORTHWESTERN PENN.

Suite 311, Security Peoples Bank Bldg., Erie, Pa.

Telephone # 2-2712

LEHIGH VALLEY HOME BUILDERS ASSOCIATION

2150 Livingston St., Allentown, Pa.

MONROE CDUNTY BUILDERS AND CONTRACTORS
ASSOCI

R. D. 1 East Stroudsburg, Pa.

HOME BUILDERS ASSOCIATION OF PHILADELPHIA
& SUBURBS

Robinson Bldg., 42 So. 15th St.,

Telephone # Rl 6-6588

SHENANGO VALLEY HOME BUILDERS ASSOC., INC.

P. 0. Box 303, Sharon, Pa.

RHODE ISLAND

HOME BUILDERS ASSOCIATION OF RHODE ISLAND
Rm. 211, 433 Westminster St., Providence, R.

WEST VIRGINIA

HOME BUILDERS ASSOCIATION OF CHARLESTON
1403 Summit Drive, Charleston 2, W. Va.

WISCONSIN
MADISON BUILDERS ASSOCIATION
206 E. Main_St., Madison 3, Wisc.
Telephone # 5-6579
HOME BUILDERS ASSOCIATION OF LACROSSE
1322 Market St., La Crosse, Wisc.
MILWAUKEE BUILDERS ASSOCIATION
6511 W. Blue Mound, Milwaukee, Wisc.
Telephone # Bluemound 8-9850
ROCK COUNTY BUILDERS ASSOCIATION
2652 Riverside Dr., Beloit, Wisc.
WISCONSIN BUILDERS ASSOCIATION (State)
206 E. Main St., Madison, Wisc.
RACINE-KENOSHA HOME BUILDERS ASSOCIATION

0 Main St., Racine, Wisc.

Telephone # 4-1713

(State)

(State)

Philadelphia, Pa.

NOTE: Only Telephone Numbers listed that were available.



Rochester, N.Y.—

flexible living built into two-story colonial

For the family with children who spend part of the
time away from home, this Maryland colonial design
has proven very popular, according to Daniel W. Fray-
sier, president of the Fraysier-Brumber Corporation of

Rochester, New York. The house has two bedrooms and
B T a bath on each floor and was planned by Cyril Tucker,
architect, so that the upper floor can be shut off when
] there is no need for the space. Price of $38,000 includes
gL, 320" landscaping, blacktop driveway and $3,500 lot in the
D, HARE. FROBUSTS ::)DE South Meadowbrook tract. Counter-top range and built-
Amerian:Standard bath fturs B. LO8 in oven help to form a peninsula in the kitchen, where
Andersen windows an 3 1
pE e anys EEI laundry equipment has also been installed.
General Electric Airwall heat sTOR.
Handi-Cook range )
KitchenAid dishwasher
Kitchen Maid cabinets s
Waste-King disposer
B2, BR.
12-9°x 12-0 1-6"x 12-0"
O
B, 0
4710
PORCH
@ 13567 22:0" oo
21-0x19-G"
LR
25-0"x 150"
G1*0=
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i 24°0" —
B |
|
Cl
B.R. B.R.
22.;.12‘,;.0_ e €. 10:6x10:0"
10 x 11
o | 280"
DR, D -
F
K v
86" x10-0" |
BRK'FST. B.R.
™ Jnook 10 X 140"
)
FA/AILY
RIA.
FULL 10-0"x10%0"
BSIAT, /e o
220" x 18:0* I i_p,,, 10°0"x24'0
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—Sea Cliff, N.Y.

split-levels arranged

in community plan

The “House of the Year” split-level homes designed
and built by Newell & Daniel in Sea Cliff, a north shore
Long Island community, range from $20,990 to $25,000
with landscaped lots of one-quarter to three quarters of
an acre. To eliminate through traffic, one gateway serves
the entire community, where 41 of the homes were
started in May.

The house below is designed for buyers who' prefer
kitchen and dining room facing to the rear. Bedroom
arrangement is virtually the same in either plan.




Fou Hiph Quality Woodwerk
. . - Without High Cost

.

e

S;oec%q ARF{ANSAS SOFT PINE
Satin-like Interior Trim

Here’s top quality woodwork equal on all counts
to custom millwork, but providing the crucial ad-
vantage of sharply lower cost through quantity
production. Crossett supplies this highly refined
trim in A. I. A. approved contours or standard

patterns, affording you the widest choice.

Truly Satin-like, Arkansas Soft Pine’s soft texture
works casily to close detail, contours matching
exactly at miters. Free from pitch and supplied at
- specified moisture content, the wood doesn’t shrink
or swell. Thus stabilized, it absorbs primers evenly,
holding finish coats uniformly smooth, perma-

nently free from raised grain.

FOR BUILT-INS AND STAIR WORK

Of the same guild-craft refinement, are
Crossett’s related Arkansas Soft Pine
. products for built-ins, stair work and
the like, identified by these trade-
marks and available at your

local lumber dealers.

For further informa-

Typical of authentic patterns
prompily available.

CROSS ETT

tion, address:

LUMBER COMPANY
A Division of The Crossett Company
CROSSETT, ARKANSAS

24-N

with the
Pressure
Seal
Damper

Here’s the latest improve-
ment in fireplace construction that will appeal
to home builders and buyers everywhere. An
exclusive Heatilator feature, the new Pressure-
Seal Damper stops loss of house heat up the
flue.. prevents chimney downdrafts from chilling
the room when the fireplace is not in use.

Actually Seals Fireplace Throat

When the Pressure-Seal
Damper is closed, the
damper blade sets snugly
against a specially de-
signed asbestos gasket.
Then slight additional
pressure on the damper
handle locks the blade firmly against the gasket
in an air-tight seal. Ideal as a heat and fuel saver
in any home—a must in the fully air-conditioned
home to prevent the loss of expensive summer
cooling as well as winter warmth.

3 Great Sales Features

Now, only the new 3-Star Heatilator unit
gives you these 3 sales features . . . *Circulates
warm air to all corners of the room . . . *Will not
smoke—scientifically designed to assure correct
operation . . . *Damper seals air-tight. Write
today for complete information. Heatilator Inc.,
927 E. Brighton Ave., Syracuse 5, N. Y.

HEATILATOR® FIREPLACE

AMERICAN BUILDER




Seekonk, Mass.—

I Shice
B

L.R.
126" 200"

CAB.

3

11-3"210%37 ]
HALL

T ° ®
,tJ-F: - 11 - Colonial with ferrace over garage
9:6% 940" L L i
L i Breezeway and garage acts as a base for large terrace area adjoining
upper level of this two-story colonial, one of several designed and built
L by Fred A. Benson in Seekonk, Massachusetts, a suburb of Providence,
L Rhode Island. Price of $15,000 includes landscaped 100x100 lot, Radair
baseboard heating, Chrysler Airtemp warm air furnace, Minneapolis-
& Honeywell controls, Andersen windows, ceramic tile bath, fireplace and
! concrete driveway.

OPEN PATIO
— 20'3x80
i S
Il secroom BEDROOM
1'2x9'3 12x9'3
LIVING POOM
20'0x122
I-st I HALL
! ” | "o [58 eeed
| ~ems i
X MASTER BEDRM BATH KITCHEN VEST 108
i 18'0x 1’2 | 12'2x9'2 Jrond
480" o g — N s
I ..... L] lhj“u* -

TwO CAR GARAGE
20'0 X 180

Emerson, N.J.— | |

16 exteriors offered with three-hedroom plan

The Continental Woods project of the Eagle Construc- mortgage. Slab-built, the house is radiant heated by
tion Company (Milton E. Zerman) at Emerson, New a York-Shipley Table-Topper furnace in the kitchen.

Jersey, a New York suburb provides variety for 301 One corner of this room contains a Bendix Duomatic
three-bedroom houses with combinations of four plans washer-dryer, another a built-in leatherette seat for a
and 16 exteriors designed by Morris L. Tepman, archi-  breakfast nook. Windows are wood double-hung in front

tect. Priced at $15,290, the home can be acquired by ~ but of the aluminum sliding type elsewhere. Window
a veteran f.pr $200 down and a 30-year 414 per cent  wall of living room overlooks 8x20 patio.

JuLY 1957 25-N



put safe, up to date
gas venting

in your homes

specify M ETAI.B E STO S

—the modern venting system

A COMPLETE LINE OF TYPE B VENTS
Approved by Underwriters’ Laboratories. Correctly designed for
use with all approved gas appliances requiring Type B vents.
(Not for use with oil-burning appliances or gas-fired incinerators.)

QC METALBESTOS WV METALBESTOS
Round Vent—for standard Oval Vent—specially de-
venting applications where signed for in-the-wall vent-
space is not restricted. ing.

Complete line of fittings available for both round and
oval systems.

correctly designed The first double-wall, insulated
venting system — thin inner pipe heats quickly for
proper venting — air space and outer pipe conserves
vent gas heat, prevents overheating of adjacent
construction.

safe, strong, durable Sturdy outer jacket to protect
vent from damage . . . safe, gastight couplers that
won't pull apart . . . aluminum inner pipe for maxi-
mum corrosion resistance. Metalbestos vents last the
lifetime of the house, eliminate costly repairs or re-
placement.

easy to install Lightweight, easily handled pipe —
special couplers for rapid assembly — no cement,
mastic or special tools needed.

TYPE B-W
INSTALLATION KIT
Simplifies venting of recessed
wall heaters—fits inside 2 x 4
walls without furring out. Con-
tains all fittings and directions
needed to make safe, officially
correct installation. Designed
for use with WV oval pipe.

Choose Metalbestos for the best job at the lowest cost.

Stocked by principal jobbers in large cities. Factory warehouses in
Atlanta, Dallas, Philadelphia, Kansas City, Chicago, New Orleans.

METALBESTOS ose

WILLIAM WALLACE COMPANY -+ BELMONT, CALIF.

good If):ll((eai f HO WH” E P/

one of 10 woods from the

ESTERN PNE region

Light but strong, straight-grained, soft and even-textured,
light-colored Idaho White Pine is one of the few true white
pines. Its dimensional stability and splendid workability
make it a superior wood to recommend for fine paneling
and woodwork, pattern-making, siding, all residential and
light construction.

Idaho White Pine comes in 3 select, 5 common, 4
hevel siding, and 4 factory grades. You can order it in
straight or mixed cars-—together with other woods from
the Western Pine region—from many Western Pine
Association member mills!

IDAHO WHITE PINE

the wester" Plnes PONDEROSA PINE

SUGAR PINE

LARCH
DOUGLAS FIR
th A L] t d w d WHITE FIR
ENGELMANN SPRUCE
e SSUCIa e 00 s INCENSE CEDAR
RED CEDAR
LODGEPOLE PINE

Bl vousen IDAHO WHIE PIE

Write for the FREE illustrated booklet to
WESTERN PINE ASSOCIATION
Yeon Building, Portland 4, Oregon

AMERICAN BUILDER



Merrick, N.Y.—

entrance from cul-de-sac is 14-foot concrete drive

JULY 1954

Wooded settings along cul-de-sac streets are
a special attraction at the Great Oaks develop-
ment now under way by Sokolov Bros. & Sons
at Merrick, Long Island. Concrete drives 14
feet wide lead to two-car garages and the main
entrances. Center hall four-level houses are in
$20,690 range; comprise seven and one-half
rooms, two and a half baths, garage, basement.

LAUNDRY

RECREATION RIA.
120" 190"

BOILER

PATIO

FULL BSIAT. 10~0"x 120"

G.
21-0"x 190"

Design details by Karl Bloch, architect, in-
clude a 21-foot living room with cathedral ceil-
ing, studio foyer with New Orleans pas-a-grille
rails, paneled dining bay in addition to separate
dining room, and paneled recreation room with
built-in bookcases.

Hotpoint range, refrigerator, dishwasher and
clothes washer are appliances furnished.

] D.R.
120"x10~2"

L.R.
20-0"x 14'-3" BALCONY
\E}
B.R.

1067290

376"




The boss has sure been
walking on air since he
. switched to the Optional
Kolor Plan for sidewalls

L of red cedar shakes.

Can you blame him? Look
at these advantages
e /N

@ Meets FHA two-coat minimum requirement.

o Expedites final approval because every job has
that new, finished look.

@ Does away with the touch-up job.

@ Speeds shake application and trim painting.
o Reduces on-the-job inventories.

@ Stops waste of shakes.

o Prevents delays waiting for colors.

@ Eliminates all color match problems.

o Stimulates sules.ihrough customer choice of
TWENTY modern finish colors.

o Satisfies the architectural needs of modern homes.

@ Costs no more than conventional stained shakes.
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FOR FULL INFORMATION

SEE YOUR WEATHERBEST DISTRIBUTOR
©R DEALER OR WRITE

WEATHERBEST CORPORATION, N. Tonawanda, N. Y.

D FULL BASEMENT
[] earTiAL BASEMENT
D NO BASEMENT

AxJ} suder-ica
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There’s extra sales appeal
in Houses with Basements

Home owners want basements. Tastes differ by
regions but for the nation as a whole there is an
overwhelming preference for basements.

Latest surveys conducted by national magazines
show this demand. Here is the proportion of those
surveyed by each magazine who want basements:

American Home. .. .............. 67.0%
Better Homes and Gardens. ....... 65.0%
o] | [T SR e R A 73.0%
Curtis Publishing Co............... 76.9%
Parents.......... OGN0 SE A 76.3%
Small Homes Guide.............. 65.2%,

Such popularity is easily understood. A basement
provides the most economical space for storage, heat-
ing plant, playroom, workshop, darkroom or laun-
dry. Putting these facilities in the basement leaves
more lot space for lawn, flowers and outdoor living.

A concrete basernent affords the home owner
extra safety too because it pro-
vides protection from atomic
blasts and tornadoes. This is
especially true if, in addition,
the first floor is concrete.

All good reasons why base-
ments put extra sales appeal
in your houses. So write for a
free booklet, ‘‘Concrele Base-

ments,” distributed only in
the U. S. and Canada.

PORTLAND CEMENT ASSOCIATION
Dept. 7-3, 33 West Grand Avenue, Chicago 10, lllinois

A national organization to improve and extend the uses of portland cement

and concrete . . . through scientific research and engineering field work

AMERICAN BUILDER



A high note
THE NEW

ST

CHROMIUM PLATED ON SOLID BRASS

HALL-MACK’S FINEST!

"The gleaming, lustrous beauty of Hall-Mack’s new ARISTOCROME “400” line
creates a bathroom of distinctive beauty...of charm and grace that can’t be
copied. And there’s more. It’s the way Hall-Mack accessories are built—
for there is no finer quality anywhere!

Each sparkling piece is made entirely of solid brass—and brass has
no equal as a base for fine chromium plate. ARISTOCROME’S
dramatic styling will enhance any decorative scheme.
When you specify ARISTOCROME “400”—you can
_ be sure that the bathroom beauty of new
3 accessories is there to stay —
now and forever!

Wi-Mack quality
—everytime!

Soap Hok;er S
7 \(Wﬂﬁq =2 =

Py

i Tumbler and
Toothbrush Holder

Sold by Leading Plumbing, Tile and Hardware Dealers Everywhere
1380 W. Washington Blvd. 7455 Exchange Ave. 1000 Main Avenue
HALL-MACK COMPANY Los Angeles 7, California o Chicago 49, lllinois @ Clifton, New lJersey

JULY 1954 29



THOMASON
FLUSH DOORS

Give You 4 Choice of

X . S {
& - |
P |

(Or;;z;re)
BEAUTIFUI.
FACE VENEERS

... hut only ONE high quality!

In residential, institutional,

PIPELINE TO PROFITS

industrial or commercia]

str i i

3 u.cturfes - -1nterior and exterior door
€s1gn 1s important.

;I‘HOMASON Flush Doors add more
).'e-appe.al and blend pleasing]
with architectura] features, K

(I)V;al:)e TI—JIOMASON Flush Doors a part
fz' ur planning. From the finest quality
of foreign and domestic woods you ca

choose a face veneer to suit yo:lr needsn

JUST LOOK AT THIS
CHOICE OF FACE VENEERS

Philippine Mahogany, African Mahog-
any, Genuvine Honduras Mahogany, Wal-
nut, Oak, Birch, Knotty Pine, Gum, or
any face veneer desired. In addition,
THOMASON plastic-faced flush doors are
available .in all domestic and foreign
wood grain plastics, as well as in dec-

orative plastics.

s 2

Remember: keep design in mind . . .‘
buy from the THOMASON Uline.
THOMASON |

FLUSH DOORS

THOMASON PLYWOOD CORPORATION

Fayetteville.e North Carolina.
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BERMICO

SEWER AND PERFORATED PIPE

Bermico builds bigger profits for you because you can

sell it for so many uses:
e New house connections
e New sewage systermns
e Down-spouts
e Replacements

e Foundation drains

e Septic tank disposal beds
e Land drainage

e Irrigation

For repeated sales turnover and steady profits—plus
faster, easier, better installations, Bermico is by far
your best buy. It is root-proof . . . corrosion-proof . . .
gives water-tight joints without requiring joining
compound . . . lasts a lifetime . . . comes in all sizes
from 2- to 6-inch diameter in 8-foot lengths, and with

a complete line of fittings.

For complete information,
write Dept. HB-7 at our Boston office.

COMPANY, Berlin, New Hampshire
CORPORATION, La Tuque, Quebec

BROWN g

General Sales Offices: 150 Causeway Street, Boston 14, Mass.
Dominion Square Building, Montreal, Quebec

. SOLKA-FLOC J NIBROC PAPERS
NIBROC TOILET TISSUE

SOLKA & CELLATE PULPS
CHEMICALS

NIBROC TOWELS + NIBROC KOWTOWLS
BERMICO SEWER PIPE & CONDUIT « ONCO INSOLES -
AMERICAN BUILDER



erected by noted builder, C. Di Felice * (average price $22,500)

A feature attraction

N\

> @was year ‘round air

conditioning by Bryant’s famous “Command-Aire” Twins. =I

Resulf:,fﬂgm'b\,SO sales in 90 days...a profitable

transaction for which Mr. Di Felice gives due credit to the

strong sales appeal inherent in the "Command-Aire” equipped

home. Specifically, Mr. Di Felice . . . and home buyers . . . liked

these unique features of the Bryant “Command-Aire” system . ..

lll‘ll

JULY 1954

ant

*Mr. Di Felice's homes, offered in 3
and 5-bedroom styles, are located
at Bob White Farm, a 200-acre tract
of scenic land in Montgomery
County near King of Prussia, Pa.

HEATING * AIR CONDITIONING * WATER HEATING
For full information write BRYANT HEATER DIVISION, 17825 St. Clair Ave., Cleveland 10, Ohio

A new low price —makes
“Command-Aire” conditioning
a practical feature in moderately
priced homes.

Unusually compact design—
permits the “T'wins” to be in-
stalled in a closet or alcove . . .
saves up to 100 dollars in space
costs per home.

Independent heating and cooling
units—assure proper delivery of
air for both heating and cooling
... provide better dehumidifi-
cation control eliminate
overload on furnace blower.

Cooling initially—or later—
The “Command-Aire” furnace
member can be installed first,
and the cooling “Twin” offered
later whichever is most

convenient for the buyer.

A unique Bryant warranty
climinates service headaches.

31



his sweeping
architects
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Suggestion
for BUILDERS

You find, when selling a house, that its special features help
you make the sale. You know too, that a lot of sales are
closed in the kitchen— because that room is the focal point
of interest for the homemaker.

A few years ago, the progressive builder could sell his
houses if the kitchen had space for an electric range and
electric refrigerator. Then he found that his kitchens must
accommodate several more electric appliances. In fact, it
usually was difficult to make the sale without them.

Now there’s one more appliance that customers demand —
a modern home freezer. The reason? They want to be
modern—live electrically!

More and more‘home buyers every year want this appliance
that saves them time, money and labor, allows them to
serve better meals, at lower cost. Last year, more than
1,000,000 freezers were installed in American homes.

That's why you should. design your kitchens with space for
a freezer—allowing, too, for the weight of this appliance
and its contents, in figuring the load-bearing strength of
the floor.

Don’t miss out on this important selling feature. If you need
more information, write to any of the manufacturers listed
below—or see their dealers in your community.

FARM & HOME FREEZER SECTION
National Electrical Manufacturers Association
155 East 441h Street, New York 17, N. Y.

ADMIRAL « BENDIX « CROSLEY o DEEPFREEZE
FRIGIDAIRE o GENERAL ELECTRIC « HOTPOINT
INTERNATIONAL HARVESTER o KELVINATOR ¢ NORGE o PHILCO
QUICFREZ « REVCO e« SEEGER o WESTINGHOUSE

designed for_heauty—huilt for duty

Customers choose McKee Overdoors -
for-their ease of ‘operation; appear-"
ance and. distinctive panel designs.
Builders prefer McKee Overdoors for
~their quality construction, ease. of
installation; and-McKee distributor

cooperation. Architects specify
McKee for their.good design and
practicability. Sum-up the reasons
and you have product acceptance—
the kind of acceptancethat is mak-
ing McKee one of ‘the fastest grow-
ing'names in the building industry.

Kee Door

MAIN OFFICE AND FACTORY
110 Hankes Ave. «+ Aurora, lllinois

BUTORSHIPS AVAILABLE

“TWIN
LORS”

FREE CATALOG
Write for FREE literature on McKee*
Overdoors. Also; see:FILE 15i/Mc
in Sweet's Architectural File

SOME DISTRI

AMERICAN BUILDER



presenting...the CONTINENTAL

contemporary

COMBINATION STORM AND SCREEN DOOR

another new
Continental Door to give
entrance and home
that new ‘“‘Outlook’!

There’s a triple accent—on beauty—on utility—and
on value—in the delightfully different Contemporary
Combination Storm and Screen Door by Continental.
Its brand-new fluted panel design immediately excites
intriguing new possibilities for attractive color
combinations, and contributes architecturally towards
achieving the popular horizontal look for any home.
The Contemporary is designed for quick and easy
interchangeability of storm sash and screen panel.
Sash and screen panels are offered in three styles:
one-light with flush insert; three-light with flush insert;
and one-light with the protruding “‘picture frame”
insert which is so rapidly gaining wide preference.
All this—with the very real value that has come
to be identified with quality Continental construction
—makes the Contemporary the finest all-weather
door in the popular-price field!

THE “PICTURE FRAME" Contemporary.represents
the ultimate in classic beauty-and simplicity. i

THE THREE-LIGHT in-
sert with tasteful fluting
treatment, suggests the
wide variety of decorative
color combinations that
can be used.

SCREEN
COMPANY

1323 Book Building
Detroit 26,
Michigan

THE CONTEMPORARY
with one-light flush-frame
insert, adapts itself to any
style of architecture.



HOW TO GIVE ANY HOME

Hat‘contemporary look”. ..

infinite
opportunities
for attractive,
“personalized” "

COLOR
COMBINATIONS

... how to accentua
the‘'picture frame
effect . . .

. . or the insert frame
and the flutes . . .

p . Paint the insert
frame the home exterior
color, with contrast
color onrest of door . . .

. . . the Contemporary
in classic all- white is
beautiful . . .

. . . let the insert and . while the form
entrance takes on ne
dignity with a Col
temporary Door.

. . . the Contemporary
flutes offer the contrast, offers decorative possi-
leaving the rest of the bilities to suit every
door white . .. taste . . .

. . . for instance, a con-
trast color on stiles,
rails and flute separa-
tions; trim on the insert
panel, and exterior color
in the flutes . . .

. . . even the simplest
entrance gets a new,
modern appearance . . .

Finest Continental Quality

Made of Ponderosa Pine . .. The wood of warmth, beauty
and durability.
Vortise and tenon construction. /

All wood parts treated with Woodlife, water repellent
nvood preservative. Resists rot, warping, shrinking or swelling.
Glass in sash panels bedded in putty and held in place
~vith wood molding.

One-light sash inserts glazed with double strength glass,
Three-light insert glazed single strength.

Flush screen panels wired with either galvanized or
1on-corroding, non-rusting aluminum cloth as desired.
>rotruding “'picture frame' screen insert available with
aluminum cloth only.

Door frame and flush inserts 1-1/8” in thickness;
‘picture frame" insert is 1-3/4” thick, protrudes 5/8".

products are manufacture
oo e

THE WABASH SCREEN DOOR COMPANY @ Minneapolis ¢ Memphis
OWOSSO MANUFACTURING COMPANY ® Owosso, Michigan
PHILADELPHIA SCREEN MANUFACTURING COMPANY e Philadelphia

and Sold Through
CONTINENTAL SCREEN COMPAN

1323 BOOK BUILDING e DETROIT 26, MICHIGAN



SMOOTH, CRACK-FREE REINFORCED CONCRETE
dresses up modern homes like this one. Ameri-
can Welded Wire Fabric will keep this drive-
way and the sidewalks in good condition for
many years.

CONCRETE SLABS ON COMMERCIAL PROPERTIES
need the extra strength provided by American
Welded Wire Fabric. Traffic loads adjacent to
commercial properties are heavy and frequent
but American Welded Wire Fabric will keep
this shopping center attractive and free from
ugly, heavy destructive cracking.

(L sl e
ACCOMPARY CORRESPONDENCE RECARDING _THS pou OF R

E

This tag is a sign of quality
in wire fabric reinforcement

CONCRETE sidewalks, driveways, patios, floor
slabs, and walls can be only as good as the wire
fabric that reinforces them. That’s why we take
so much care in making American Welded Wire
Fabric . . . why we religiously check wire size,
spacing, welding, and strength to make sure
every shipment is as good as we can make it.

As a result, American Welded Wire Fabric
not only meets, but exceeds the new ASTM
Specification A 185-53T. Your local American
Wire Fabric Distributor can supply a style and
size to suit any job.

WHEREVER CONCRETE IS USED, it will serve better and last longet
if you reinforce it with American Welded Wire Fabric.

AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION, GENERAL OFFICES: CLEVELAND, OHIO

COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO, PACIFIC COAST DISTRIBUTORS
TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA., SOUTHERN DISTRIBUTORS =  UNITED STATES STEEL EXPORT COMPANY, NEW YORK

EVERY TYPE OF REINFORCED CONCRETE CONSTRUCTION NEEDS

USS AMERICAN WELDED WIRE FABRIC
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Ejer brings you a choice of |£141 bathtubs

Enameled Cast-Iron

LEGATION RECESS BATH
5 Colors and White

SIZE:'S‘/z'
Right-Hand and Left-Hand Outlets

Enameled Cast-Iron
RIVIERA RECESS BATHS
5 Colors and White
SIZES: 4/, 412,
5, 5%, &
Right-Hand and Left-Hand Outlets

Enameled Cast-Iron

RIVIERA CORNER BATHS
5 Colors and White

SIZES: 5, 515’
Right-Hand and Left-Hand Outlets

Enameled Formed Steel
WESTCHESTER RECESS BATHS
SIZES: 42, 5’

LAKE FOREST CORNER BATH
SIZE: 5’
Right-Hand and Left-Hand Outlets
5 Colors and White

Enameled Cast-Iron
GAPRI RECESS BATH
5’ Long, 14” High

5 Colors and Whi:fe A SUBSIDIARY OF THE [ETTTL3TFX"8 CORPORATION OF AMERICA
Right-Hand and Left-Hand Outlets

FORD CITY, PENNSYLVANIA
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- ON THE NATIONAL FRONT

Congress Speeds New Housing Law

The Housing Act seemed certain, at
this writing, to be enacted into law
late in June as the most liberal hous-
ing measure ever approved in the
Congress. A number of safeguards
were expected to be included in it,
due to recent FHA disclosures, to
close all alleged loopholes in the for-
mer law which might have permitted
windfall profits.

After time out for an FHA investi-
gation the Senate Banking Committee,
in a burst of speed, revised its ver-
sion of the housing bill in eight days.
The Senate then passed it on June 3,
after less than three hours of debate.

Eight days later a joint conference
committee sat down to the task of
settling the differences in Senate and
House bills, the latter having been
passed prior to announcement of the
FHA investigation. Unless the con-
ference committee became deadlocked
over public housing (Senate pro-
grammed 35,000 units for each of the

Their Recommendations Will Help Shape Future Poli

next four years; House had no provi-
sion), the bill was expected to be re-
submitted for final approval late in
June.

The measure adopted by the Senate
called for the following:

Sale  housing: maximum loan
amounts were raised from $16,000 to
$18,000 for one and two-family
houses; from $20,500 to $24,000 for
three-family houses, and from $25,000
to $30.000 for four-family houses.
(House maximums were higher: $20,-
000, $27,500 and $35,000, respec-
tively.)

Maximum ratio of loan to value
was liberalized to 95 per cent of first
$8.000 and 75 per cent of the balance.
(House allowed 95 per cent of first
$10,000.) Maximum maturity was ex-
tended to 30 years, shortened by one
year for each of the first ten years
following completion.

Low-cost housing section was moved
to Title II but kept same provisions

I

¥

except that mortgage amounts were
raised from $5.750 to $6.650 for
owner-occupants and $5,100 to $5,950
for builders.

Existing housing loans were held
to present 80 per cent of appraised
value, which builders consider a blow
to trade-in and rehabilitation pro-
grams. (House permitted same loan-
value ratio as new housing.)

Insurance for servicemen in new
Section 222 gave them 95 per cent
FHA-insured loans, placed them on
same basis as veterans.

Improvement loans: existing terms
and maturities were continued: $2.-
500, three years. (House bill per-
mitted $3.000, five years.)

Open-end insured morigages were
permitted only where principal is to
be increased for substantial protec-
tion or improvement of the property.
This was said to rule out pools, ken-
nels, barbecues.

(Continued on page 40)

cies of the FHA

Acting FHA Commissioner Norman P. Mason at his desk
during first meeting with members of the agency’s new Industry
Advisory Committee: From left are Philip W. Kniskern, president,
First Mortgage Corp., Philadelphia; W. F. Keesler, vice presi-
dent, First National Bank of Boston:; Joseph A. Grazier, president,
American Radiator & Standard Sanitary Corp.: Devereux
Josephs, president, New York Life Insurance Co.; C. J. Back-
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strand, president, Armstrong Cork Co.; Paul Ely, Ely-Hoppe
Lumber Co., North Platte, Nebr.; L. Douglas Meredith, executive
vice president, National Life Insurance Co.;: Robert P. Gerholz, .
past president of National Association of Home Builders and :
National Association of Real Estate Boards; W. A. Clarke,
president, Mortgage Bankers Association; Norman Schlossman,
first vice president, American Institute of Architects
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Trade-In House
Awards Added to
Honeywell Derby

Plans for the second annual Aca-
pulco Derby are “off and running”
with the Minneapolis-Honeywell Reg-
ulator Company announcing a nation-
wide contest designed to stimulate the
trade-in house program as an added
feature.

Conducted in cooperation with the
National Association of Home Build-
ers. the contest will again select 20
builders adjudged to have done the
best job of merchandising their model
houses during National Home Week
and will also honor the five builders
considered to have developed the best
trade-in  house merchandising pro-
grams. All winners will receive nine-
day. all-expenses-paid fishing trips to
Acapulco. Mexico. The Derby will be-
gin Nov. 27 at Dallas. Texas. and in-
clude five days of deep-sea fishing at
the Mexican resort. entertainment and
sightseeing.

The trade-in part of the Acapulco
Derby, according to Eldon Richard-
son. Honeywell’s home market super-
visor, “is designed to encourage build-
ers to develop and merchandise work-
able trade-in programs.” Participants
in the National Home Week contest,
he said. will be judged on excellence
of advertising. promotion. appeal. lay-
out and general livability of the
homes displayed. Winners in local
NAHB-affiliated territories will com-
pete for 20 regional prizes.

NAHB Top Brass ‘Pitches In’ at Building Site

Congressional Leaders Help Start Housing Center

Site of the
NATIONAL HOUSING Crten ©
Home of the

NATIONAL ASSOCIATION 3
OF HOME BUILDERS l’r

Senator Homer E. Capehart of Indiana, chairman of the Senate Banking Committee,
speaking at the site of NAHB’s new headquarters during groundbreaking ceremonies.
On his right is Congressman Jesse P. Wolcott of Michigan, chairman of the House
Banking Committee; to his left, Senator John J. Sparkman of Alabama

Record 902 Attend
NAHB Spring Meeting

Vital concern over what might hap-
pen to housing legislation in the wake
of recent FHA scandals and a greatly
expanded committee structure pushed
attendance at the National Association
of Home Builders’ Spring Board of
Directors meeting in Washington.
D. C.. to a record 902.

Assured by various top Congres-
sional and Government agency people

“Drillmasters” Nate Manilow and Dick Hughes have two willing assistants: V. O.
Stringfellow, NAHB treasurer, and Thomas P. Coogan, former president
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that nothing serious would happen to
the basic purpose and functions of
FHA. the NAHB directorate buckled
down to the task of clearing business
generated by more than 20 commit-
tees.

Led by President R. G. “Dick”
Hughes. the Board reaffirmed its posi-
tion on new housing legislation, but
expressed concern over unnecessary
restrictions that might be included in
the final version of the housing bill as
a result of current FHA investiga-
tions.

Delving deeply into local reactions
to the FHA scandals, the legislative
committee, headed by First Vice Pres-
ident Nathan Manilow, reported nor-
mal conditions in most areas. Several
committee members said there was a
noticeable slowup of processing in
some FHA offices. and a restrictive at-
titude towards rental housing insur-
ance.

The committee also reported that
sales and mortagage money supply
were generally favorable and that the
outlook for home construction this
year was optimistic.

One of the highlights of the spring
meeting was the breaking of ground
for NAHB’s eight-story $2,000,000
National Housing Center. More than
800 attended the annual Congres-
sional banquet.

AMERICAN BUILDER



NRLDA Developing Big Plans for

Fall Dealer-Builder-Consumer Show

Sparked by a series of live “how to
do it” demonstrations and hundreds
of action-type exhibits, a “three-ring
circus” atmosphere will prevail at the
first national exposition of the Na-
tional Retail Lumber Dealers Asso-
ciation in New York City this fall.

Fast developing plans for the huge
dealer, builder and consumer show
to be staged in Kingshridge Armory,
October 2 through 10, were enthusi-
astically endorsed by the NRLDA’s
hoard of directors at its recent spring
meeting in Washington, D. C.

NRLDA President Henry J. Mun-
nerlyn appointed Ray Schaub general
chairman of the exposition commit-
tee, and Phil Creden, exposition chair-
man. Grover McDonald, who has been
in the exposition business for 30 years
and had directed the Chicago Home
Show and other outstanding successes,
is exposition director.

Although a combination trade and
consumer show, the exposition com-
mittee is vitally concerned with shap-
ing a program that will be a “must”
for lumber dealers from all points of
the country. Plans are being perfected
to augment the product and educa-
tional displays with these special
dealer and builder features:

1. An on-the-scene Lu-Re-Co house
demonstration.

2. Materials handling demonstra-
tion.
3. A model retail store around

which will be conducted a program
of management workshops.

4. A series of model rooms which
together will constitute the “home of
1955.”

5. A marketing and distribution
forum, which will consist of a series
of addresses by nationally known au-

Now It's Official!

Nathan Manilow, first vice president and
R. G. "Dick” Hughes, president of NAHB,
smilingly watch Joseph F. Nebel ink the
contracts to erect the NAHB National
Housing Center in Washington, D. C.
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thorities, plus a series of panels and
workshops on various subjects of ma-
jor interest to retail lumber dealers.

NRLDA directors also decided to
hold the annual board meeting in
New York City at the time of the ex-
position. The Commodore Hotel has
been selected as headquarters for the
annual meeting. Large blocks of
rooms will be available in other near-
by hotels.

The giant Kingshridge
scene of the exposition and easily ac-
cessible to the hotels, contains 180.-
000 square feet of open exhibit space,
with room for 375 exhibits, plus am-

Armory,

ple areas for meetings, educational
and general interest activities.

The special dealer demonstrations
have been tentatively scheduled as
follows: material handling at 10 A. M.
each day from Monday, Oct. 4,
through Friday, Oct. 9; the Lu-Re-Co
demonstrations on each of the same
five days, starting at noon; the model
retail store program, including work-
shops, Wednesday afternoon. Thurs-
day morning and afterroon, Friday
morning. and possibly Friday after-
noon; marketing forum throughout
the five days.

Other official actions taken by the
board included a by-law change pro-
viding for a second vice president of
the association, and authorization for
the new committee on marketing to
proceed with the development of a
code of fair trade practices.

Dealer's Viewpoint

H. R. NORTHUP, Executive Vice President,

National Retail Lumber Dealers Association

Exposition to Emphasize Part Played
By Dealers in Providing New Homes

The press release announcing the National Retail Lumber Dealers Ex-
position, to be held in New York City, October 2 to 10, contained the
following statement:

“The exposition is designed to stimulate a broader demand for new
homes and for home improvements and to acquaint the public with the
wide variety of services performed by the nation’s 26,000 retail lumber
dealers who build more than 50 per cent of the country’s new homes and
provide the materials for the balance.”

Probably the statement would have been less controversial if it had
said that the dealers “build or help to build more than half of the new
homes put up, but the truth is that lumber dealers play a much more
potent part in home building than has been recognized in the past.

The only official figures come from a survey which is five years old and
applies to the 968,070 privately built non-farm dwellings started in 1949,
The survey, conducted jointly by the Housing and Home Finance Agency
and the Bureau of Labor Statistics, showed that 51 per cent of all units
were built by individuals or concerns who constructed fewer than 10
homes.

Of the remaining 49 per cent, 17 per cent were built by builders or
contractors who built 10 to 49 units, 18 per cent by those building 50-
249 wunits, and 14 per cent by those putting up 250 or more units.

NRLDA assumed, quite properly we think, that the first 51 per cent
were built either by individuals, by carpenter-contractors, or by lumber
dealers who also engage in house building, inasmuch as concerns putting
up fewer than 10 homes a year ordinarily do not consider themselves to
be home builders.

We know also that individuals who build homes for themselves and
carpenter-contractors who build only a few homes a year almost always
lean heavily on their lumber dealer for advice in the selection of mate-
rials and in planning, financing, and constructing their homes.

Moreover, a good many lumber dealers build a substantial number of
homes each year—25, 50, 100, and more. Many of them build consider-
ably more homes than individuals who call themselves home builders.
The dealers do not adopt the label of home builder because their retail
materials business is the largest part of their total operation. The gov-
ernment survey did not attempt to distinguish between home builders and
builders whose principal business is the operation of lumber yards.

No matter how you look at the figures, it is apparent that retail lumber
dealers play a major part in providing new homes for the American pub-
lic. This is why new housing will be featured so prominently in our Ex-
position.
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Congress Speeds
New Housing Law

(Continued from page 37)

Trailers: new provision permitted
FHA-insured loans up to $6,000 for
six years on trailers, with 20 per cent
down required.

Slum  clearance loans to displaced
families were limited to 95 per cent
for new or 90 per cent for existing
houses, with 30-year maturity. (House
had provided 100 per cent, 40 years.)

Rehabilitation loan ceiling was set
at $2,250 per room ($2,700 if in ele-
vator building), with $1,000 per room
increase for high cost areas. Loans
were limited to 90 per cent of value.

Fannie May (FNMA) was contin-
ued on standby basis with no added
authorization, indicating end of “one-
for-one” plan this month.

Tightening Amendments

Four groups of tightening amend-
ments designed to eliminate alleged
abuses were written into the Senate
bill and expected to meet with House
approval. They were:

1. Lending institutions were re-
quired to be coinsurers of each FHA
property improvement and repair loan
to the extent of 20 per cent.

2. Cost certification amendments
were added to the seven sections of
the bill pertaining to rental housing.
They require the mortgagor to certify
actual cost of construction, that the
insured loan may not exceed the des-
ignated percentage of cost allowed
under the section, and that any money
received by the builder over this per-
centage be applied to reduce the
mortgage.

3. Basis of insuring co-operative
housing was changed from “esti-
mated replacement cost” in existing
law to more conservative “estimated
value.”

4. Builder of FHA or VA sale hous-

Key Employee Group
Acquires Stock Control
Of Simmons-Boardman

James G. Lyne, president of the
Simmons-Boardman Publishing Cor-
poration, announces that on May 27
the 50.000 shares of common stock of
that corporation held by William E.
Russell, as trustee under the will of
the late Ida R. Simmons, were pur-
chased outright by a small group of
the key employees of the corporation.
There are 78,434 shares of Simmons-
Boardman common stock outstanding.

Lyne said that no change either in
the corporation’s management or op-
eration is involved as a result of the
stock transfer.

The corporation publishes seven
magazines for the building construc-
tion, railway and marine industries,
together with cyclopedias, directories
and trade books pertaining principally
to those fields. The Simmons-Board-

Dickerman’s Column:

Many Vets May ‘Take Another Look’ Before
Their Home Loan Rights Expire in 1957

It's Great to Be a Winner

United Press Photo

President Eisenhower greeted the NAHB
national contest winners at the White
House during their recent trip to the
Capitol. Miss Anne Kirk of Pueblo, Colo.,
was adjudged to have written the best
essay: Albert Stoermer, Oakland, Calif.,
to have built the best model house

man magazines are long established
publications in their respective fields
—American Builder celebrating its
75th anniversary this year, and Rail-
way Age anticipating its centennial in

1956.

John M. Dickerman, Executive Director,

National Association of Home
Builders of the United States

The GI loan program, 10 years old this summer, has played a big part
in the phenomenal post-war growth of the home building industry. Since
the program was first authorized by Congress on June 22, 1944, more
than 3,300,000 veterans have obtained guaranteed loans totaling about
$23 billion to purchase homes—about two-thirds of them new homes.

But the fact remains that the vast home-buying market represented by
our veteran population has scarcely been tapped. Today, there are ap-
proximately 15,000,000 veterans of World War II and nearly 3,000,000
Korean veterans who have not yet used their home loan guarantee privi-
leges. The latter group still have many years in which to exercise their
rights. But, unless Congress grants a special extension, the program
ends for World War II veterans in three years—on July 25, 1957.

The demonstrated credit-worthiness of veterans is a factor of great

significance to the home building indusiry. During the ten years that this
program has operated, GI home buyers have rolled up an astonishingly
good repayment record that has done much to overcome the misconcep-
tion that high down payments and short amortization terms are essential
to good mortgage lending practice. The fact is that more than 650,000 GI
" home loans totaling $3 billion have been repaid over the past 10 years,
and defaults on which the Veterans Administration has had to make good
on the guaranteed portions of GI loans have numbered only 32,000—less
than 1 per cent of all VA home loans.

A recent survey conducted by the Veterans Administration showed that
60 per cent of veterans who were then buying homes under the GI pro-
gram paid between $10,000 and $15,000. Thirty per cent paid less than
$10,000, while 8 per cent paid between $15,000 and $20,000, and 2 per
cent paid more than $20,000. The average GI down payment, the survey
showed, was 11.6 per cent of the selling price.

Those facts demonstrate that the GI is a sound credit risk and that the
home builder who operates in that field can shape his plans with confi-
dence. Many veterans of World War II who have delayed home ownership
for one reason or another may be expected to take another look at the
market before their GI guarantee rights expire. The alert home builder
should develop this market to the utmost in the three years ahead.

ing must certify that the dwelling was
built in conformity with plans and
specifications.

May Starts Total 106,000;
All But 500 Private Work

May housing starts totaled 106,000,
only 500 representing public work.
New figure is 4,000 under April, peak
month of the year to date. It was
3.300 less than May, 1953, but only
100 units below private starts that
month. Starts during the first five
months amounted to 452,000, of which
446,900 were private, compared with
476,800 and 451,100 in 1953.
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D HAND-TROWEL
TIMES AS FAST

with a Master
Midget Power Trowel

Like all good power tools, the new 24”
Master Midget Power Trowel gets more
work done faster, with less effort . . . and
does a better job.

You’re an expert with it in 15 minutes,
can make float, sweat, smooth, or hard
trowel finishes . . . on slabs, sidewalks,
basements, doorways, porches, driveways
or small rooms . . . with the same sweep
finish that takes years to learn to do by
hand.

The concrete sets up better than by
hand. The surface is denser, harder and
more accurate. You can work with
coarser, dryer mixes at the start and waste
less time between float and finish. The
Master really “pays for itself in no time.”

Most important of all, one man with a
MASTER can “beat the set-up” on a load
of concrete on the hottest, windiest days.

A midwestern contractor reports, “This
new trowel is a natural. We can take it
everywhere, even on small jobs. It will
lick our concrete finishing problems.”

Every concrete finisher can do better
work and make more money with the 24”

Master Midget. You, too.
This is the year to cut your costs. Order
a Master Midget today. See your local

Master Distributor or write directly to
Master Vibrator Company, Dayton.

SEND FOR FOLDER

F——————— e ——
MASTER VIBRATOR COMPANY

438 Stanley Ave., Dayton 1, Ohio

|

LIGHTWEIGHT —Weighs less than 70 Ibs. COMPACT—Only |
|

Please send folder “Master Midget Power I
|

|

|

|

|

|

|

|

24" across; handle telescopes. HAND TROWEL ACTION—
Swept-back angle of blades duplicates the skilled sweeping
action of an expert finisher. BLADES ADJUST—Set in a second
for floating, sweat, smooth or hard trowel finishes. WORKS
INTO CORNERS —Finishes right up to pipes, walls, etc. BRIGGS

|

|

!

| Trowel” showing the details of this time-

l
AND STRATTON ENGINE—Famous, dependable 1 h.p. gas |

|

|

|

|

L

saving trowel.

Name

engine. PROVED—The Midget is a compact edition of the Firm
Master 34 and 48" Turn-A-Trowels—job-proved on tens of

thousands of projects.

Street
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Courtyard of a National “Ranger” home, from recent
full-color ad in leading magazines

Family room in a new National. with kitchen. recreation center
and dining area flowing together.

TorG
< Guaranteed by %
Good Housekeeping
%

3
2745 apveamsio M5

National Homes prefabricated panels
and structural parts, as they leave
the assembly plant, carry the Good
Housekeeping Guaranty Seal . . . as
well as the Parents’ Magazine Seal
of Commendation.
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... as a NATIONAL HOMES
BUILDER-DEALER you'll
make MORE PER YEAR!

The big money in retail clothing is not in custom-
tailored suits, hut in popular- priced “ready-
mades” with their greater volume and rapid
turnover. So too, more and more, the trend is
toward mass-produced homes in the building field.
And National Homes leads the way — with its
complete package from one reliable source. No
inventory, no warehousing, lower administrative
overhead and operating cost. More profit per
dollar invested.

The 1954 Nationals, designed by the famous
architect Charles M. Goodman, offer more beauty
and comfort, greater freedom of choice, wider
price range, than any on the market. No wonder
Nationals outsell all others!

Our huge expansion program enables us to serve
additional builders who can qualify . . . Write
or wire now!

Our success as a National builder
dealer (over 600 sold in 3 years) is
positive proof of the public accept-
ance of National homes in the West.
1954 promises to be our greatest year.
We recently held Open House on two
“Custom - Line” models selling for
$9.300 and $10,100. Within two weeks
we had made 120 firm sales. We
are building two houses a day and continuing sales ind
cate this schedule will be maintained all year.
ROBERT E. ALEXANDER
Alexander Const. Co., Colorado Spgs, Colo.

OVER 600 NATIONALS IN 3 YEARS!

© N.H.C.1954
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... convertibly styled . .. the most useful

window unit ever designed !

There’s practically no limit to the number of ways you . .

can use this new Malta window unit to add more i /

livability and give a new accent to the style and saleability ; THE NEW g// v
of the houses you build. Self-aligning, they are quickly

and easily combined into stacks, large groups, or i :
ribbons to achieve sales-compelling window appeal. :
R —
LA~ i P | '
e=tE |y . .ar v
TR =

WOoOD WINDOW UNIT

Eisia)

the HOMEBUILDER’S dream . . .
the HOMEOWNER'S delight . . .

MALT-A-VENT Windows! Built to give a lifetime of trouble-free service, the sash
and frame are precision-milled from select western pine and treated to repel

MEMBER
moisture and resist rot, stain and warping. Full weatherstripping contacts sash at PONDEROSA
every point for complete protection. Glass surfaces may be cleaned easily from PINE
inside, for sash opens to a full 90 degrees; easily removable double glazing may WOODWORK
be installed as an optional feature. ASSN.

MALT-A-VENT Windows come to your building site packed in . i AND
sturdy cartons, completely glazed, with locking pulls and easy- Manufacturing (ompuny N.W.M.A,
operating hinges ready-installed. You receive only clean, fresh )
stock, unmarred by handling, when you use MALT-A-VENT units. MALTA, OHIO

See your nearest dealer or write for complete information.

Supreme Quality Since 19011
!

i
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When you count all the costs...

You can't beat COPPER for drainage lines

CHASE COPPER WATER TUBE is economical for soil, waste and

vent lines when you count the installed cost and add the customer

satisfaction it brings. Chase Copper Water Tube can never clog
with rust— solder-joints stay pressure-tight and leakproof, Home
owners get the extra value of copper, you build a better reputation. ..

Ask your plumber to install Chase Copper drainage lines.

Write for literature and information on [EEED
new Chase movie “Down the Drain” X7
featuring soil, waste and vent lines of [ =

' copper. It is loaned free to trade groups
and associations.

BRASS & COPPER CO.

WATERBURY 20, CONNECTICUT  SUBSIDIARY OF KENNECOTT COPPER CORPORATION The Nation’s Headquarters for Brass & Copper

Albanyt Chicago Denvert Kansas City, Mo. Newark Pittsburgh ~ San Francisco
Atlanta Cincinnati  Detroit Los Angeles New Orleans  Providence  Seattle

Baltimore  Cleveland  Houston Milwaukee New York Rochestert ~ Waterbury

Boston Dallas Indianapolis Minneapolis Philadelphia ~ St. Louis (fsales office only)
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This kitchen by builder Leon R. Kytchen is planned to eliminate drudgery. It includes plenty
of cabinet space and a food waste disposer unit, as well as a refrigerator and Electric Range—
so that the homemaker can be modern . . . cook ELECTRICALLY!

Don’t underestimate the power of the
homemaker. She must be practical when
choosing the home she’ll live in. She
wants efficiency as well as beauty in the
home she buys.

That’s why an Electric Range in the
kitchen really helps to sell the house.
Women know that it means economy and
ease of operation, a clean kitchen as

well as a cool one. They realize that here
is cooking equipment at its best!

: S

Builder Leon R. Kytchen of Roanoke, Virginia, builds about fifty homes a Tostall Elecitio B s the I
year in various price brackets. He says, “I believe in installing the latest n? & e‘c e B angesin therhomes ygu
electric equipment—and that includes modern, automatic Electric Ranges. build, and like builders everywhere you will
When a customer sees a home equipped to cut kitchen drudgery, she’s more find them easier to sell.

likely to buy it.”

More builders every day Mfw/
are installing ELECTRIC A"““’"‘

\‘,Illll
R AN G E s National Electrical Manufacturers Association

SEI}N\IBES
SAVES 155 East 44th Street, New York 17, N. Y.

ADMIRAL o BENDIX e CROSLEY e« DEEPFREEZE o FRIGIDAIRE « GENERAL ELECTRIC ¢ GIBSON
HOTPOINT o KELVINATOR e MAGIC CHEF e MONARCH ¢ NORGE e PHILCO ¢ WESTINGHOUSE
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HOW TO SELL HOUSES

“LIKE HOTCAKES”

The Right Topping Sells Homes . . .

el asitdoeshotcakes. And, while
TS~ the right topping needn’t be
S 7> the most costly, it does re-

quire a distinctive “flavor.”

Genuine red cedar shingles add a distinctive archi-
tectural “flavor”” to most any home style. Cape Cod,
Colonial, Western Ranch—all look their best when
topped with cedar. Sell their best, too!

Buyers recognize CERTIGRADE No. 1 shingles
to be quality through and through. They know
there’s an important difference between the real
thing and a substitute. They want that difference—
that “plus value” —in the homes they buy.

That’s where you come in. Selling homes with
cedar shingle roofs is a pleasure. You needn’t apol-
ogize for a thing. You're selling quality. You're

selling the roof that has stood the test of time. The
roof that does more for a home by adding beauty,
strength and insulation. The roof that does more 7o
a home by providing “bonus years” of trouble-
free service.

What’s more, you can market genuine cedar
shingle roofs for the same price as makeshift ma-
terials. The secret’s in the sheathing. Cedar shingles
—one of the strongest materials known for their
weight—may be applied over spaced sheathing. That
means you save up to 50% on sheathing costs when
building with cedar. Those savings in application
time and materials pay the difference between genu-
ine cedar shingles and substitutes.

So start selling homes as you’d sell hotcakes—
with the right topping. Cedar will help you ga<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>